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Introduction 


AUTHORITY  AND  SCOPE— The  Census  of 
Business  is  required  by  law  under  13  U.S.C, 
sections  131,  191,  and  224.  The  1963  census 
covered  businesses  in  retail  trade,  wholesale 
trade,  selected  services,  dental  laboratories, 
and  public  warehousing  operated  in  the  United 
States,  Guam,  and  the  Virgin  Islands.  A 
separate  1963  Census  of  Business  and  Manu- 
factures for  Puerto  Rico  was  conducted  jointly 
with  the  Commonwealth  Government.  The 
figures  in  this  report  include  those  issued  pre- 
viously in  report  series  BC63-RS.  For  defini- 
tions, see  appendix  A. 

KINDS  OF  BUSINESS  COVERED— Retail  trade 
as  defined  in  the  Standard  Industrial  Classifica- 
tion (SIC)  Manual'  includes  all  establishments 
primarily  engaged  in  selling  merchandise  to 
personal,  household,  and  farm  users.  In  this 
volume,  it  also  includes  liquor  stores  operated 
by  State  and  local  governments.  Retail  trade 
excludes  post  exchanges,  ship  stores,  and  other 
similar  establishments  operated  on  military 
posts  by  agencies  of  the  Federal  Government. 
A  separate  presentation  of  the  data  for  such 
establishments  is  given  in  chapter  1,  table  19, 
of  this  volume.  Data  for  administrative  offices, 
warehouses,  and  other  units  which  service  and 
are  auxiliary  to  retail  establishments  within  the 
same  organizations  are  excluded  from  most  of 
the  tables  in  this  volume  but  are  presented  in 
tables  26  to  29  of  chapter  9.  See  appendix  B, 
Explanation  of  Terms,  for  definitions  of  the 
kind-of-business  categories  for  which  data  are 
shown  in  this  volume. 

METHOD  OF  ENUMERATION— For  purposes  of 
coverage  in  the  1963  Census  of  Business, 
retail  establishments  were  divided  into  two 
categories — those  with  some  paid  employment 
during  1963  (i.e.,  "employer"  universe)  and 
those  with  no  paid  employment  during  1963 
(i.e.,  the  "nonemployer"  universe).  The  method 
of  obtaining  census  information  for  these  two 
groups  is  described  below. 

Enumeration  of  "Employers." — Informa- 
tion for  establishments  with  some  paid  em- 
ployment during  1963  was  obtained  by  means 
of  a  mail  canvass.  Report  forms  were  mailed 
to  all  business  firms  included  in  the  active 
records  of  the  Internal  Revenue  Service  as 
subject  to  payment  of  Federal  Insurance  Con- 
tributions Act  (FICA)  taxes  (i.e.,  employers  of 

^  Executive  Office  of  tiie  President,  Bureau  of  the 
Budget,  Standard  Industrial  Classification  Manual, 
1957,  and  Supplement  to  1957  Edition,   1963. 


one  or  more  persons)  and  which  were  classi- 
fied in  the  records  of  the  Social  Security 
Administration  (SSA)  as  wholly  or  partially 
engaged  in  retail  and  wholesale  trade,  and  in 
manufacturing  and  mineral  industries.  Also 
included  were  those  classified  in  major  groups 
70  (except  702  and  704),  72,  73,  75,  76,  78, 
and  79  in  the  service  industries  portion  of  the 
SIC  Manual;  in  SIC  industry  8072,  dental 
laboratories;  and  in  public  warehousing,  SIC 
major  group  42  (except  421).  In  addition, 
report  forms  were  mailed  to  all  establishments 
which  the  SSA  had  not  classified  by  kind  of 
business  prior  to  mailing  of  census  report 
forms.  Each  establishment  was  mailed  a  report 
form  appropriate  to  its  SSA  classification  (for 
those  cases  for  which  SSA  classification  had 
not  yet  been  established,  a  general  purpose 
form  was  used),  but  its  census  classification 
was  determined  by  replies  to  questions  on  the 
census  report  form. 

Enumeration  of  "Nonemployers." — Infor- 
mation for  this  group  of  establishments  was 
obtained  from  the  1963  Federal  income  tax 
returns  of  retail  businesses  other  than  those 
represented  in  the  active  FICA  records  of  the 
Internal  Revenue  Service.  Although  made  up 
of  a  large  number  of  establishments  the  non- 
employer  segment  accounts  for  less  than  5 
percent  of  total  retail  sales. 

Data  were  compiled  from  only  one-half  of 
the  nonemployer  tax  returns  and  were  multi- 
plied by  two  to  establish  census  totals.  Only 
those  establishments  were  included  here  which 
reported  a  sales  volume  of  $2,500  or  more 
during  1963  or,  having  been  in  operation  for 
less  than  the  full  year,  reported  sales  which 
would  have  reached  a  total  of  $2,500  or  more 
on  an  annual  basis. 

Based  on  a  probability  sample  of  all  1963 
business  income  tax  returns  on  Schedule  C 
of  Form  1040  and  Form  1065,  it  is  estimated 
that  about  40,000  nonemployer  establish- 
ments, of  which  about  22,000  were  service 
establishments,  were  omitted  from  the  census 
of  business  tabulations  because  of  late  filing. 
The  effect  of  these  omissions  on  the  total 
sales  was  negligible,  accounting  for  about  one- 
third  of  1  percent  of  the  total  sales.  Studies 
of  retailers  indicate  a  probability  that  there  is 
an  additional  minor  omission  amounting  to  less 
than  1  percent  in  the  total  service  volume,  due 
to  business  operations  not  being  completely 
identified  in  the  tax  returns. 

COMPARISON  OF  THE  1958  CENSUS  WITH 
THE  1963  CENSUS — In  all  major  respects, 
the  1958  and  1963  censuses  were  conducted 
under  similar  conditions  and  procedures.  Strict 


comparability  of  the  data  for  the  two  censuses 
is  limited  by  the  following  factors: 

1.  In  1958,  Alaska  and  Hawaii  had  not 
yet  been  admitted  as  States.  Consequently, 
in  the  publications  of  the  1958  census  the 
totals  for  the  United  States  included  the  then 
48  States  and  the  District  of  Columbia.  In  the 
1963  census  publications,  the  United  States 
totals  include  the  50  States  and  the  District 
of  Columbia.  Tables  in  the  1963  publications 
which  show  United  States  totals  for  1958  have 
been  adjusted  to  include  Alaska  and  Hawaii. 

2.  The  physical  area  of  a  number  of 
urban  places  for  which  data  are  shown  in  the 
1963  census  is  not  the  same  as  it  was  in  the 
1958  census  because  of  annexations  and  other 
boundary  changes  which  have  occurred  since 
1958. 

3.  In  the  1963  census,  for  the  first 
time,  nonemployer  establishments  which  did 
not  operate  the  entire  year  have  been  included 
if,  during  the  period  they  operated,  their  re- 
ceipts were  at  a  rate  which  would  have  reached 
an  annual  total  of  $2,500  or  more  had  they 
operated  the  entire  year.  This  change  increases 
the  count  of  nonemployer  establishments  but 
has  little  effect  on  the  total  volume  of  sales. 

4.  The  number  of  active  proprietors 
shown  in  this  report  is  based  on  crediting  each 
sole  proprietorship  with  one  active  proprietor 
and  each  partnership  with  two  active  proprie- 
tors if  the  establishment  was  in  operation  dur- 
ing November  1963.  In  the  1958  census  each 
business  was  asked  to  report  this  number. 

5.  In  the  1963  census,  information  was 
collected  from  employer  establishments  on 
retail  sales  by  merchandise  lines.  Such  infor- 
mation had  last  been  collected  as  part  of  the 
1948  census.  These  data  are  published  in 
Vol.  1,  Retail  Trade — Summary  Statistics,  and 
in  separate  reports  as  part  of  the  subject 
preprint  series,  BC63-RS.  Data  for  "employer" 
establishments  are  provided  for  24  broad 
merchandise  lines  and  a  variable  number  of 
additional  lines  specifically  oriented  to  a  single 
kind  of  business  or  a  group  of  related  busi- 
nesses. 

6.  Information  on  sales  by  merchandise 
lines  was  used  in  assigning  kind-of-business 
codes  and  provided  a  more  precise  basis  for 
classification  than  previously  was  available. 
In  some  cases  this  could  have  resulted  in 
classifications  which  were  different  than  would 
have  been  assigned  if  the  information  available 
had  been  limited  to  what  was  available  in  the 
1958  census. 


7.  Some  changes  were  made  in  the 
1963  census  in  the  individual  kind-of-business 
definitions  which  are  detailed  in  appendix  A. 
The  kinds  of  business  involved  are: 

Lumber  yards,  building  materials  dealers 

Meat  markets 

General  stores 

Tire,  battery,  accessory  dealers 

Home,  auto  supply  stores 

Eating  places 

Refreshment  places 

Optical  goods  stores 

Nonstore  retailers 

8.  In  1963  a  new  method  was  used 
for  assigning  establishments  to  places.  This 
system  used  a  computer  coding  procedure 
based  on  an  address  reference  file  for  the 
larger  cities.  This  provided  a  more  precise 
method  for  determining  whether  establish- 
ments were  inside  or  outside  of  city  boundaries 
than  the  previously  used  system  which  was 
based  on  respondent  report  of  location.  The 
new  system  avoids  the  difficulty  resulting  from 
the  tendency  of  suburban  respondents  to 
identify  their  location  as  being  in  the  adjacent 
city  although  actually  located  beyond  that 
city's  boundaries.  In  those  cases  where  this 
procedure  has  resulted  in  significant  differ- 
ences, the  1958  data  included  in  the  1963 
reports  have  been  corrected  or,  if  that  was  not 
feasible,  appropriate  notations  made  advising 
of  the  lack  of  comparability. 

CENSUS  DISCLOSURE  RULES— In  accordance 
with  Federal  law  governing  census  reports,  any 
data  which  disclose  the  operations  of  an  indi- 
vidual establishment  or  business  organization 
are  not  published.  However,  the  number  of 
establishments  in  a  kind  of  business  is  not 
considered  a  disclosure,  so  that  this  item  may 
appear  in  instances  where  other  items  of  infor- 
mation for  the  same  kind  of  business  or 
locality  are  withheld. 

TYPES  OF  AREAS  COVERED— The  1963 
census  reports  provide  retail  trade  data 
grouped  by  kind  of  business  for  a  variety  of 
geographic  areas  including  the  following: 

1.  In  combination  for  the  50  States  of 
the  United  States;  also  each  census  geographic 
region  and  division.  (See  appendix  B  for 
definitions.) 

2.  Each  Standard  Metropolitan  Statis- 
tical Area  (SMSA).  The  SMSA's  included  in 
these  volumes  are  those  which  were  delineated 
by  the  Bureau  of  the  Budget,  Executive  Office 
of  the  President,  and  listed  in  its  report 
Standard  Metropolitan  Statistical  Areas,  1964. 
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3.  Each  county. 

4.  Each  incorporated  urban  place  (city, 
village,  etc.)  of  2,500  inhabitants  or  more. 
In  addition,  for  the  New  England  States,  data 
are  provided  for  towns  having  10,000  inhab- 
itants or  more,  or  an  urban  population  of 
2,500  or  more;  and  in  New  Jersey  and  Pennsyl- 
vania, for  townships  with  10,000  inhabitants 
or  more. 


5.  Within  each  of  116  large  SMSA's, 
for  the  central  business  district  of  each  city 
of  100,000  inhabitants  or  more,  and  for  ap- 
proximately 1,000  major  retail  centers  other 
than  the  central  business  district. 

Most  of  the  area  detailed  for  retail  trade 
is  found  in  Volume  II  of  the  1963  Census  of 
Business.  However,  information  for  central 
business  districts  and  major  retail  centers 
are  presented  in  Volume  III. 
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retail  trade  and  (b)  establishment  counts  only  by 
kinds  of  business.  This  volume  incorporates  the  major 
retail  centers  preprints,  series  BC63-MRC. 
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This  volume  incorporates  the  U.S.  Summary  previously 
issued  as  part  of  the  area  reports,  series  BC63-WA 
and  the  subject  reports  issued  as  series  BC63-WS. 
Chapters  7  and  9  were  not  published  as  separate 
reports. 
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A  United  States  summary  chapter  and  chapters  for 
each  State,  the  District  of  Columbia,  Guam,  and  the 
Virgin  Islands.  Statistics  are  presented  by  kind  of 
business  for  counties,  cities,  standard  metropolitan 
statistical  areas,  and  for  selected  towns  and  townships 
of  New  England,  New  Jersey,  and  Pennsylvania.  The 
kind-of-business  detail  varies  in  accordance  with  the 
number  of  wholesale  establishments  in  an  area.  This 
volume  incorporates  the  area  preprints,  series  BC63- 
WA. 


volume  six 
SELECTED  SERVICES- 


-SUMMARY  STATISTICS 


Chapter  1. 

United  States  Summary 

2. 

Receipts  Size 

3. 

Employment  Size 

4. 

Single  Units  and  Multiunits 

5. 

Legal  Form  of  Organization 

6. 

Hotels,  Motels,  and  Tourist  Courts 

7. 

Laundries,  Cleaning  Plants,  Related  Serv 

ices 

8. 

Motion  Pictures 

9. 
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This  volume  incorporates  the  U.S.  Summary  previously 
issued  as  part  of  the  area  reports,  series  BC63-SA, 
and  the  subject  reports  issued  as  series  BC63-SS. 
Chapter  9  was  not  published  as  a  separate  report. 


volume  seven 

SELECTED  SERVICES— AREA  STATISTICS 

A  United  States  summary  chapter  and  chapters  for 
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number  of  service  establishments  in  an  area.  This 
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This  volume  was  prepared  by  assembling  and  binding 
reports  previously  issued.  Thefollowingpageswereomitted 
from  the  original  report. 
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TABLE  3    Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCtRV  STORESi  INCLUDING 
DELICATESSENS — CONTINUED 


040 
060 

080 
100 
120 

mo 

160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


;REPTG  ADDL  detail  for  LINE  500. 

'all  other  merchandise 

paper.  paper  products 

all  other  merchandise 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL^ 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


FRUIT  STORESf  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


42 

266 

0.1 

4 

(Z) 

(Z) 

80 

(D) 

(0) 

685 

18 

927 

5.7 

649 

(Dl 

(D) 

28 

267 

0.1 

41 

(D) 

(D) 

18 

(Z) 

(Z) 

13 

(D) 

(D) 

34 

(Z) 

(Z) 

2 

(0) 

(D) 

88 

(D) 

(D) 

5 

(D) 

(D) 

3 

(D) 

(Dl 

29 

317 

0.1 

I 

(D) 

(01 

23 

(Z) 

(Z) 

1 

(0) 

(D) 

5 

(Z) 

(Z) 

10 

(Z) 

(Z) 

613 

10 

512 

3.2 

612 

308 

325 

100.0 

612 

10 

500 

3.4 

602 

8 

140 

2.6 

179 

2 

356 

0.8 

3  103 


352 
(D) 


802 
(D) 


(X) 
100.0 


(X) 
100.0 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES  (SIC  546) 
TOTAL < 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  54621 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RETAIL  BAKERIES.  NONMANUFAC TURING 
(SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


OTHER  FOOD  STORES  (SIC  549  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

reptg  sales  by  broad  mdse  lines  .  . 

groceries-other  foods  

packaged  alcoholic  beverages 

cigars-cigarettes-tobacco  

cosmetics-drugs-health  needs-cleaners  . 
men's-boys'  clothing.  exc.  footwear  .  . 
women' s-girls'  clothing.  exc.  footwear. 

all  footwear 

curtains-draperies-dry  goods 

major  appl. -radio-tv-musical  instr.  .  . 
furniture-sleep  equip. -floor  coverings. 

kitchenware-home  furnishings 

jewelry-optical  goods  


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


1    715 
(D) 


2    414 
(0) 


2    040 
1    372 


374 
(D) 


336 

(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
736 
(D) 
(D) 
(Z) 


(X) 
100.0 


(X) 

100.0 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
1.3 
(D) 
(D) 
(Z) 


IX 


7K-322A  Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Spokane  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


EATINGi  DRINKING  PLACES  <SIC  58) 
TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS 


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


265 

21 

218 

126 

t6 

61 

1 

1 

1 

9 

47 


180 

12 
180 

41 
4 

31 
1 
1 
1 
6 

34 


22  285 

17  223 

251 
10  881 
5  148 
293 
236 
(D) 
(D) 
(D) 
(D) 
315 


17  217 

12  959 

216 
10  356 
1  923 
(D) 
119 
(D) 
(0) 
(D) 
(D) 
250 


(01 
525 
225 
(D) 
117 
14 
65 


182 
66 
(D) 
375 
425 
(Dl 
(D) 
(D) 
13 
(D) 
(D) 
239 
160 
98 
117 
(D) 
(D) 
936 
373 


13  502 

10  143 


182 
66 
(D) 


100.0 

1.5 
63.2 
29.9 

1.7 
1.4 
(D) 
(D) 
(D) 
(0) 
1.8 


(X) 

100.0 

1.7 
79.9 
14.8 
(D) 
0.9 
(D) 
(D) 
(D) 
(D) 
1.9 


100.0 

(D) 
12.3 
75.6 
(D) 
2.7 
0.3 
1.5 


100.0 

l.S 
0.7 
(D) 
3.7 
73.2 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
2.4 
1.6 
1.0 
1.2 
(D) 
(D) 
9.2 
3.7 


(X) 

100.0 

1.8 
0.7 
(0) 


DRUG  STORES — CONTINUED 


100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


020 
040 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 


, REPTG  ADDL  DETAIL  FOR  LINE  120 

1  COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-SOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR. 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

LIQUOR  STORES  (SIC  592) 

TOTAL 


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


375 
7  425 

9  484 
7  132 

2  526 

3  322 
1  268 

(D) 
(D) 
(D) 

13 
(D) 
(D) 
239 
160 

98 
117 
(D) 
(0) 
936 
373 


(D) 
(D) 
(D) 
(D) 
(D) 
134 
(D) 
35 
(D) 
442 
226 
315 
152 
991 
494 
174 
(D) 
(D) 
157 
(D) 
398 
506 
960 
453 


3.7 

73.2 

100.0 
75.2 
26.6 
35.0 
13.4 

(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
2.4 
1.6 
1.0 
1.2 
(D) 
(D) 
9.2 
3.7 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
0.5 
(D) 
0.1 
(D) 
1.7 
0.9 
1.2 
4.3 
7.5 
1.9 
0.7 
(D) 
(D) 
0.6 
(D) 
12.8 
20.7 
11.1 
1.7 


84 

7.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

117 

10.1 

(D) 

(D) 

46 

4.0 

(D) 

(D) 

33 

2.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
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CD 


CD 


7H.1 


Groceries,  other  foods 


20.4% 


Meals,  snacks  ^■^■■4.3% 

Alcoholic  drinks  tao.7% 

Packaged  alcoholic  beverages  hlH  1.7% 

Cigars,  cigarettes,  tobacco  ■■  1.9% 

Cosmetics,  drugs,  health  needs,  cleaners  pH^^^^H  4.6% 

Men's,  boys'  clothing,  exc.  footwear  ■^■■H  3.3% 


Women's,  girls'  clothing,  exc.  footwear 

All  footwear 
Curtains,  draperies,  dry  goods 


5.9% 


2.0% 


Majorappliances,  radio,  TV, 
musical  instruments 


1.8% 
2.9% 
Furniture,  sleep  equipment,  floor  coverings  ^HH  2.7% 
Kitchenware,  home  furnishings   |iH  1.2% 
Jewelry,  optical  goods  |h  o.9% 
Sporting,  recreation  equipment   JM  0.9% 

Hardware    ^1.2% 
Lumber,  building  materials 


Automobiles,  trucks 
Auto  fuels,  lubricants 


5.9% 


WEST  SOUTH 
CENTRAL 

Merchandise  Line 

Sales  of  Retail 

Establishments* 

1963 


18.1% 


Tires,  batteries,  accessories 

Farm  equipment,  machinery  PHI  2.1% 

Hay,  grain,  feed,  farm  supplies  ^Hi  2.3% 

Household  fuels,  ice  p  0.6% 

All  other  merchandise  !■■■■  3.1% 

Nonmerchandise  receipts  lll^^H  3.0% 

*Based  on  sales  of  "employer"  establishments  only  (see  p.  1)  accounting  for  83.3  percent  of  sales  by  merchandise  line. 

1963  CENSUS  OF  BUSINESS,  U.S.  Department  of  Commerce,  Bureau  of  the  Census 
7H-2 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central    7H-3 


TABLE   1. 


The  West  South  Central  Division:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.. 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

ouo 

060 
080 
100 
120 
lUO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
310 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
140 
160 
180 
200 
220 
240 

240 
240 
241 
242 

260 

280 
300 
320 


RETAIL  TRAOEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
UOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT!  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  • 

NONMERCHANDISE  RECEIPTS  . 


LUMBERi  BLDG.  MATLS.t  HARDWARE. 
FARM  EQUIP-  DEALERS  (SIC  52) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;reptg  addl  detail  for  line  240 

, furniture-sleep  equip. -floor  coverings. 

floor  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


79  031 

18  265 

15  602 

5  214 

5  687 
18  465 

15  711 
7  481 
9  367 
7  621 

6  391 

7  672 

5  974 
a  911 

6  082 
5  645 

7  851 
5  818 
4  183 

16  225 
15  889 

1  880 

2  816 
1  306 

17  485 
22  232 


7  830 

5  387 

18 

3 

4 

8 

22 

28 

14 

44 

95 

550 

962 

892 

230 

762 

2  411 

3  921 
199 
112 
316 

1  233 

146 

23 

269 

1  694 


7 

1 

1 

2 

2 

16 

91 

528 

524 

524 

518 

14 

79 

4 

47 

969 


20  114  167 

16  762  155 

418  678 
727  030 
112  918 
291  029 
323  444 
768  037 
546  461 
994  795 
329  858 
296  840 
494  262 
453  049 

208  781 
147  347 
149  240 

209  009 
711  407 
033  450 
994  453 
658  801 
349  967 
385  356 
101  357 
522  024 
500  505 


I  503  471 

1  157  703 

(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
648 
9  801 
11  448 

10  909 
611 

7  252 

83  772 

637  941 

11  813 
1  302 

14  905 

329  251 

4  739 

(Z) 

4  350 

27  433 


616  366 
498  679 


(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
478 
135 


130  775 

4  119 

3  798 

321 

618 

(D) 

278 

17  998 


100.0 

20.4 
4.3 
0.7 
1.7 
1.9 
4.6 
3.3 
5.9 
2.0 
1.8 
2.9 
2.7 
1.2 
0.9 
0.9 
1.2 
4.2 

18.1 
5.9 
3.9 
2.1 
2.3 
0.6 
3.1 
3.0 


(X) 

100.0 

(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
0.1 
0.8 
1.0 
0.9 
0.1 
0.6 
7.2 

55.1 
1.0 
0.1 
1.3 

28.4 
0.4 
(Z) 
0.4 
2.4 


(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.3 
0.8 

100,0 
3.1 
2.9 
0.2 

0.1 
(0) 
0.1 
3.6 


LUMBER  YARDS — CONTINUED 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 
400 
420 
440 
460 
480 
500 
520 


LUMBER-BUILDING  MATERIALS 


iREPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

'  ASPHALT  AND  ASBESTOS  PRODUCTS,  .  . 

;  PAINT-GLASS-WALLPAPER 

.  HEATING  AND  PLUMBING  EQUIPMENT  .  . 

■  METAL  ROOFING  AND  SIDING  

\    MASONRY  SUPPLIES  

,  INSULATION  

1  PREFABRICATED  BUILDINGS  AND  PARTS. 
>  ALL  OTHER  BUILDING  MATERIALS  ,  .  , 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  , 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


040 
120 
200 
220 
240 
260 
280 
300 
320 
340 

340 
340 
356 
357 
358 
359 
361 

380 
420 
460 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


(REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL^ 


1  903 

1  792 
1  792 
1  770 
1  625 
1  405 

530 
1  445 
1  583 
1  530 
1  517 

615 

912 

1  291 

1  084 

94 

904 

1 

6 

6 

11 

15 

3 

19 

608 


961 
515 


258 
122 


851 

626 

1 
1 

10 
1 

25 

49 
3 
5 

15 
626 

591 
591 
273 
494 
464 
379 
160 


1 

19 

187 


464  155 

473  567 

440  325 

215  616 

42  141 

20  160 

4  494 
27  193 
35  343 
24  998 

21  719 

7  257 

5  901 
14  661 

6  358 
1  956 

14  069 

(D) 
(Z) 
(Z) 
292 
(Z) 
(Z) 
(D) 

8  125 


161  959 
(D) 


32  939 
(D) 


60  149 

(D) 
(D) 
108 
(D) 
681 
(D) 
(Z) 
(Z) 
209 
57  215 

55  103 
52  523 
5  154 
29  001 
5  111 
4  195 
9  069 

(D) 
242 
(D) 
167 
1  008 


93.1 

100,0 
93,0 
45,5 
8,9 
4,3 
0,9 
5,7 
7,5 
5,3 
4,6 
1,5 
1,2 
3,1 
1.3 
0,4 
3,0 

(0) 
(Z) 
(Z) 
0.1 
(Z) 
(Z) 
ID) 
1.6 


(X) 
100,0 


(X) 
100,0 


100,0 

(D) 
(D) 
0,2 
(D) 
1,1 
(D) 
(Z) 
(Z) 
0,3 
95,1 

100.0 
95.3 
9.4 
52.6 
9.3 
7.6 
16,5 

(D) 
0.4 
(D) 
0.3 
1,7 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-4    West  South  Central 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  West  South  Central  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT"  MACHINERY  .  . 
HAY-GKAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


1  578 

1  046 

5 

1 

3 

3 

19 

24 

7 

36 

57 

364 

273 

708 

219 

656 

1  046 

934 
934 
766 
806 
918 

725 

676 
676 
655 
246 

6 

20 

64 

45 

48 

6 

177 

208 


152  342 

105  488 

(Z) 

(D) 

(D) 

(Z) 

(Z) 

76 

(Z) 

112 

(D) 

6  570 

4  675 

9  374 

(D) 

6  332 

57  707 

92  026 

50  758 

6  940 

11  418 
32  393 

12  805 

71  705 

11  247 

6  576 

4  672 

(0) 
318 

734 

1  153 

(D) 

(Z) 

1  473 


578 

454 

126 

169 

378 

404 

2 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

45 

1 

171 

5 

(D) 

14 

(Z) 

1 

(D) 

27 

(D) 

183 

4 

159 

24 

(D) 

189 

(D) 

80 

780 

237 

13 

787 

169 

327 

596 

73 

3 

191 

10 

(Z) 

43 

1 

726 

494 

12 

867 

6 

403 

2  488 

640 

4 

342 

2  276 

710 

1 

883 

95 

263 

470 

25 

009 

40 

(Z) 

114 

(D) 

688 

7 

954 

2 

416 

80 

749 

(X) 

100.0 

(Z) 
(D) 
(D) 
(Z) 
(Z) 
0.1 
(Z) 
0.1 
(D> 
6.2 
4.4 
8.9 
(D) 
6.0 
54.7 

100.0 

55.2 

7.5 

12.4 

35.2 

12.1 

100.0 

15.7 

9.2 

6.5 

(D) 
0.3 
0.7 

1.1 
(D) 
(Z) 
1.4 
1.3 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.3 
(D) 
(Z) 
(D) 
(D) 
1.1 
(D> 
(D) 
0.2 
3.6 
86.6 
0.8 
(Z) 
0.5 
3.4 


4.2 
1.1 
(Z) 
(D) 
0.3 
3.5 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 


GENERAL  MERCHANDISE  GROUP  STORES — CON. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


(REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

iREPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


,REPTG  ADDL  DETAIL  FOR  LINE  200. 
iCURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


,REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
(MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  240 

(FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


'REPTG  ADOL  DETAIL  FOR  LINE  260.  .  . 
;kITCHENWARE-HOME  FURNISHINGS.  .  .  . 
!  CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS 


156 
302 
926 
614 
263 
406 
654 
161 

1  622 

2  275 
823 

9 

350 

333 

153 

354 

41 

2  490 

1  627 


373 

151 

108 

1 

15 

56 

266 

373 

322 
322 
320 
317 

373 

329 
329 
324 
315 
264 
311 
317 
325 
317 
326 
239 
34 

361 

373 

320 
320 
307 
317 
25 

269 

242 
242 
205 
224 
14 

267 

252 
252 
234 
203 

332 

284 
284 
245 
235 


261  890 

508  889 

119  073 

240  916 

156  835 

89  466 

101  688 

35  516 

46  354 

73  226 

50  719 

(D) 

12  991 

65  051 

6  216 

8  644 

(Z) 

145  985 

122  418 


1  501  249 


(D) 

11  852 

(D) 

2  967 

2  824 

43  631 

173  033 

1  354  395 

157  691 

115  542 

40  545 

367  256 

1  373  696 
329  775 
33  108 
25  715 
7  980 
15  639 
59  863 
32  804 
73  418 
55  719 

22  456 
1  962 

80  514 
119  647 

1  353  696 

112  246 

35  187 

75  994 

1  118 

136  465 

1  236  013 

134  316 

94  991 

39  533 

678 

75  083 

1  191  781 

73  751 

23  175 

51  317 

55  578 

1  320  Oil 

50  055 

20  627 

29  597 

(Z) 

23  426 


11.5 
22.4 
5.2 
10.6 
6.9 
3.9 
4.5 
1.6 
2.0 
3.2 
2.2 
(D) 
0.6 
2.9 
0.3 
0.4 
(Z) 
6.4 
5.4 


(0) 
0.8 

(D) 
0.2 
0.2 
2.9 
11.6 

100.0 
11.6 
8.5 
3.0 

24.6 

100.0 
24.0 
2.4 
1.9 
0.6 
1.1 
4.4 
2.4 
5.3 
4.1 
1.6 
0.1 

5.4 
8.0 

100.0 
8.3 
2.6 
5.6 
0.1 

9.1 

100.0 
10.9 
7.7 
3.2 
0.1 

5.0 

100.0 
6.2 

1.9 

4.3 

3.7 

100.0 
3.8 
1.6 
2.2 
(Z) 

1.6 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  gmup  53,  are  shown  separately  in  this  table. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central    7H-5 


TABLE  1    The  West  South  Central  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by ^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES— CONT  I  NUED 


300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
500 

500 
500 
501 
502 
503 

520 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  •  . 

, REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT)  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINSi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  «  . 
JMEN'S-BOYS'  clothing.  EXC.  FOOTWEAR 

MEN'S  clothing  

BOYS'  clothing  


247 
185 

162 
162 
141 
153 

150 

140 
140 
139 
120 

50 
145 

91 

9 

330 

294 
294 
270 
198 
134 

283 


1  665 

1  015 

260 

4 

7 

58 

1  474 

1  325 

1  525 

1  261 

1  518 

589 

611 

1  533 

1  276 

828 

1  376 

360 

11 

9 

5 

3 

1  539 

683 


1  956 

716 

102 

35 

92 

574 

674 

1  455 

629 
629 
619 
552 


31  878 
(0) 

(0) 
(D) 
(D) 
(D) 

44  264 

860  550 

43  880 

(D) 

(D) 

(0) 

60  225 

(0) 

(D) 

55  425 

327  853 
51  631 
21  903 
23  939 

5  778 

107  780 


332  245 

12  121 

(D) 

(Z) 

(Z) 

736 

20  445 

19  557 

56  747 

10  788 

42  822 

4  939 

3  298 

32  503 

7  977 

(D) 

17  053 

(D) 

(Z) 

(Z) 

(Z) 

(Z) 

78  395 

6  535 


49  259 

(D), 
(D)i 
(D)i 
4  394 
(D) 
69  286 

206  578 

35  494 

26  144 

9  333 


2.1 

(D) 

100.0 
(D) 
(D) 
(D) 

3.0 

100.0 
5.1 
(D) 
(D) 

(0) 
4.0 
(D) 
(0) 
3.7 

100.0 
3.9 

1.6 
1.8 
0.4 

7.2 


100.0 

3.6 
<D) 
(Z) 
(Z) 
0.2 
6.2 
5.9 

17.1 
3.2 

12.9 
1.5 
1.0 
9.8 
2.4 
(D) 
5.1 
(0) 
(Z) 
(Z) 
(Zl 
(Z) 

23.6 
2.0 


100.0 

11.6 
(D) 
(D) 
(0) 
1.0 
(D) 

16.3 

100.0 

17.2 

12.7 

4.5 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 

240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
;CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
,  MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
'KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

HARDWARE-TOOLS  

I    GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

■REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
i.UMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


J^EPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
lALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


565 

202 

912 

100.0 

585 

44 

090 

21.7 

460 

4 

852 

2.4 

390 

2 

199 

1.1 

164 

623 

0.3 

469 

3 

096 

1.5 

468 

8 

740 

4.3 

368 

3 

492 

1.7 

419 

10 

486 

5.2 

428 

8 

037 

4.0 

236 

1 

422 

0.7 

74 

879 

0.4 

1  299 

27 

761 

6.5 

1  375 

53 

239 

12.5 

730 

196 

721 

100.0 

730 

32 

221 

16.4 

675 

15 

339 

7.8 

624 

16 

627 

8.5 

72 

388 

0.2 

400 

15 

390 

3.6 

183 

114 

193 

100.0 

183 

12 

256 

10.7 

124 

7 

618 

6.7 

141 

4 

516 

4.0 

13 

164 

0.1 

524 

11 

069 

2.6 

287 

140 

675 

100.0 

287 

5 

665 

4.0 

229 

1 

598 

1.1 

154 

4 

106 

2.9 

784 

13 

588 

3.2 

307 

142 

238 

100.0 

307 

7 

581 

5.3 

195 

2 

263 

1.6 

246 

5 

165 

3.6 

30 

143 

0.1 

590 

4 

096 

1.0 

546 

10 

211 

2.4 

712 

(D) 

(D) 

294 

120 

106 

100.0 

294 

9 

092 

7.6 

254 

6 

799 

5.7 

200 

2 

296 

1.9 

312 

5 

576 

1.3 

168 

90 

080 

100.0 

168 

4 

309 

4.8 

152 

1 

660 

1.8 

94 

2 

618 

2.9 

9 

(D) 

(D) 

289 

(D) 

(D) 

179 

4 

808 

1.1 

62 

(D) 

(D) 

340 

(D) 

(D) 

38 

514 

0.1 

614 

12 

130 

2.8 

238 

130 

172 

100.0 

238 

8 

401 

6.5 

169 

3 

544 

2.7 

121 

(D) 

(D) 

77 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  ( 


7H-6    West  South  Central 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  West  South  Central  Division:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
200 

220 
280 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  .  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEEO-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  . 


165 

120 

4 
120 
1 
1 
3 


15  108 

11  159 

11  159 

10  387 

10  387 

9  677 

8  930 

8  206 

10  255 


537 

211 

2  179 

9  322 

8  646 

871 

1  016 

523 

454 

211 

56 

1  184 

235 

221 

751 

105 

13 

755 

98 

13 

668 

164 


11 
190 
(D) 
(D) 
(D) 

28 


17 

140 

4  495 

418 

12 

337 

3  926 

716 

12 

337 

3  250 

077 

621 

(D) 

214 

(D) 

2 

188 

47 

414 

9 

424 

199 

229 

8 

693 

214 

305 

873 

5 

464 

1 

018 

9 

050 

523 

(Z) 

458 

2 

830 

213 

(0) 

57 

(Z) 

1 

192 

9 

498 

240 

(Z) 

221 

(Z) 

754 

7 

622 

107 

(Z) 

13 

(Z) 

777 

(D) 

99 

(Z) 

13 

(Z) 

675 

7 

538 

165 

(Z) 

7 

972 

130 

957 

1 

642 

19 

047 

4  354  377 
3  845  051 
3  172  138 


728  514 
068  794 
828  119 
274  249 
150  750 
817  592 

4  747 
(D) 
(0) 
198  734 
(0) 
(D) 
(D) 

1  959 
(D) 
(0) 
(Z) 

9  439 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 

7  362 
(Z) 


100.0 

0.2 
99.2 
(0) 
(D) 
(D) 
0.4 


100.0 

82. 8 
(D) 
(D) 
1.2 
5.1 
5.5 
0.1 
0.2 
(Z) 
0.1 
(D) 
(Z) 
0.2 
(Z) 
(Z) 
0.2 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
0.2 
(Z) 
3.3 
0.5 


(X) 

100.0 

82.5 

100.0 

82.3 

22.2 

7.4 

4.0 

48.7 

0.1 
(D) 
(D) 
5.2 
(D) 
(D) 
<0) 
0.1 
(0) 
(D) 
(Z) 
0.2 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(0) 
(Z) 
(Z) 
0.2 
(Z) 


500 

500 
500 
508 
516 

520 


GROCERY  STORES.  INCLUDING 

DEL  I CATESSENS — CONT I NUED 

ALL  OTHER  MERCHANDISE  


►REPTG  ADDL  DETAIL  FOR  LINE 
>LL  OTHER  MERCHANDISE  .  .  . 
,  PAPER.  PAPER  PRODUCTS.  .  . 
.  ALL  OTHER  MERCHANDISE.  .  . 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
200 
220 
260 
280 
320 
340 
400 
420 
480 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


T!EPTG  ADDL  DETAIL  FOR  LINE  500. 
[all  OTHER  MERCHANDISE 

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL ^ 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


020 

020 
020 
021 
022 
023 
024 

040 
100 
120 
260 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


«eptg  addl  detail  for  line  020.  .  . 
;groceries-other  foods 

meats-fish-poultry  

produce  (fresh  fruits-vegetables). 

frozen  foods  

all  other  foods 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
KITCHENWARE-HOME  FURNISHINGS 


849 
849 
627 
978 


265 

264 

264 

264 

15 

31 

83 

8 
2 
4 
22 
6 


123 

123 

94 

94 

5 

3 

3 

94 

7 
12 
4 

3 


129  928 

297  930 

129  682 

91  703 

37  927 

18  880 


33  323 

33  518 

33  192 

32  319 

159 

129 

587 

65 

(D) 
17 
81 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
27 

1  187 
27 
16 
11 

99 


3.4 

100.0 
3.9 
2.8 
1.2 

0.5 


99.0 

100.0 

99.0 

96.4 

0.5 

0.4 

1.8 

0.2 
(D) 
0.1 
0.2 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 

100.0 
2.3 
1.3 

0.9 

0.3 


9 

340 

(X) 

6 

401 

100.0 

4 

841 

75.6 

5 

731 

100.0 

4 

215 

73.5 

63 

1.1 

(0) 

(0) 

(0) 

(D) 

4 

117 

71.8 

59 

0.9 

101 

1.6 

5 

0.1 

(D) 

(0) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central    7H-7 


TABLE  1    The  West  South  Central  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


2S0 
1(00 
500 

500 
500 
508 
5i6 

520 


020 
040 
080 
100 
120 
280 
500 
520 


020 

020 
020 
021 
022 
023 
021 

040 
080 
100 
120 
280 
500 

500 
500 
508 
516 

520 


Kind  ot  business  and  merchandise  line 


CANDYi  NUTi  CONFECTIONERY 
STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  . 
ALL  OTHER  MERCHANDISE  

PAPER  I  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

DAIRY  PRODUCTS  STORES  (SIC  5U5) 
total' 


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
;GR0CERIES-0THER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


, REPTG  ADDL  DETAIL  FOR  LINE  500. 
>ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


TOTAL 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


505 

505 
39 
2 
12 
1 
1 
4 
9 


452 

452 

6 

4 

16 

452 

36 

1 
12 
1 
1 
4 


Sales 


($1,000) 


(D) 
506 
820 

2  445 
808 
(D) 
(D) 

(D) 


35  396 

21  116 

20  598 
361 
(D) 
ID) 
(D) 
(D) 
12 
24 


19  087 

19  397 

18  923 

42 

21 

248 

18  611 

324 
(D) 
(0) 
(D) 
(D) 
12 

228 

12 

(D) 

(D) 

(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 

7.9 

12.8 

100.0 

33.0 

(D) 

(D) 

(0) 


100.0 

97.5 
1.7 
(D) 
(0) 
(0) 
(D) 
0.1 
0.1 


97.6 

100.0 

97.6 

0.2 

0.1 

1.3 

95.9 

1.7 
(D) 
(D) 
(D) 
(D) 
0.1 

100.0 
5.3 
(D) 
(D) 

(0) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

040 
100 
160 
180 
220 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


020 
040 
100 
220 
260 
300 
320 
340 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  < 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS ■ 

CIGARS-CIGARETTES-TOBACCO  . 

WOMEN.S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR > 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  < 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  .  .  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


Estab- 
lishments 

(number) 


6  359 


25 

14 

2 

3 

36 

127 

27 

10 

24 

38 

1  256 

373 

1  085 

322 

1  251 

1  074 
332 

3  753 

2  065 
5  061 

130 

17 

2 

997 

4  029 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3  274 

2  729 

1 
2 
9 
1 
1 

33 
5 

16 

6 

1 

2  729 

1  457 

2  595 

83 

4 

1 

128 

2  524 


4  351  096 


(Z) 
(Z) 
ID) 
ID) 
IZ) 
IZ) 
IZ) 
IZ) 
IZ) 
(Z) 
58  656 
8  478 

20  369 
IZ) 

44  424 
16  967 

IZ) 
017  280 

21  078 
473  663 

7  960 
IZ) 
ID) 

45  392 
208  088 


3  311  035 

ID) 
ID) 
IZ) 
ID) 
ID) 
IZ) 
IZ) 
IZ) 
IZ) 
ID) 
2  847(  676 
12  600 

260  352 

5  432 

ID) 

ID) 

(0) 

177  794 


92 

2    999    731 

1 

ID) 

2 

(D) 

9 

(Z) 

30 

IZ) 

5 

(Z) 

13 

IZ) 

5 

IZ) 

1 

ID) 

100.0 

IZ) 
IZ) 
ID) 
ID) 
IZ) 
IZ) 
IZ) 
IZ) 
IZ) 
(Z) 
1.5 
0.2 
0.5 
IZ) 
1.1 
0.4 
IZ) 

76.7 
0.5 

12.0 
0.2 
IZ) 
ID) 
1.2 
5.3 


100.0 

ID) 
ID) 
IZ) 
ID) 
ID) 
IZ) 
(Z) 
IZ) 
(Z) 
ID) 
86.0 
0.4 
7.9 
0.2 
(D) 
ID) 
ID) 
5.4 


ID) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Meichandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-8    West  South  Central 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  West  South  Central  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DOMESTIC  CAR  DEALERS — CONTINUED 


360 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388  > 

400 


AUTOMOB ILES-TRUCKS . 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSt  RETAIL  .... 
NE*  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES!  WHOLESALE 
USED  PASSENGER  CARbi  RETAIL.  .  •  . 
USED  PASSENGER  CARSi  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

•AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

>TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES/ 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


300 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


SPORTING-RECREATION  EQUIPMENT 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 

NEW  PASSENGER  CARS.  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


400   AUTO  FUELS-LUBRICANTS 


400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

500 

520 

520 
520 
527 
528 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


2  492 

2  430 

2  430 

2  430 

132 

1  525 

64 

2  364 
1  067 
1  394 

216 

1  339 

1  294 

1  294 

453 

22 

1  062 

2  371 

2  310 
2  310 
2  255 
1  957 
1  972 

1  495 

73 

3 

1 

121 

2  306 

2  264 

2  264 

2  239 

635 


129 
92 

2 

92 

79 
79 
79 

14 
46 
6 
71 
53 
16 
11 


2  963  248 

2  554  741 

1  602  780 

19  265 

292  883 

4  098 

473  383 

96  038 

57  096 

9  307 

11  710 

1  868  418 

10  549 
(D) 
(Z) 
(0) 

235  052 

2  872  772 
230  480 
126  904 

64  142 

17  057 

18  883 

4  651 
(D) 
(D) 

2  128 
157  701 

2  864  725 
156  345 
143  602 

12  306 


80  443 

68  887 

(D) 
54  425 

62  147 

49  257 

31  753 

(0) 

4  857 
(D) 

8  400 
(D) 
442 
(0) 

503 

56  365 

497 
(D) 
(D) 
482 

7  781 

65  991 
7  689 
3  807 
1  149 
1  083 
1  111 

(D) 
6  237 

67  527 
6  237 

5  227 
411 


86.2 

100.0 

86.2 

54.1 

0.7 

9.9 

0.1 

16.0 

3.2 

1.9 

0.3 

0.4 

100.0 
0.6 
(D) 
(Z) 

(D) 

7.8 

100.0 
8.0 
4.4 
2.2 
0.6 
0.7 

0.2 
(D) 
(D) 
0.1 

5.3 

100.0 
5.5 
5.0 
0.4 


(X) 

100.0 

(D) 
79.0 

100.0 

79.3 

51.1 

(0) 

7.8 

(0) 

13.5 

(D) 

0.7 

(D) 

0.7 

100.0 
0.9 
(D) 
(D) 
0.9 

11.3 

100.0 
11.7 
5.8 
1.7 
1.6 
1.7 

(D) 
9.1 

100.0 
9.2 
7.7 
0.6 


160 
180 
220 
300 
320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
300 
320 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHING.  EXC .  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 


iREPTG  ADUL  DETAIL  FOR  LINE  380.  .  . 
'AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  • 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


•REPTG  ADDL  DETAIL  FOR  LINE  400, 

JauTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
(  PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
>  PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


►REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


iREPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
lAUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 

NEW  PASSENGER  CARS.  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


182 

252 

704 

(X) 

145 

242 

417 

100.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

3 

(Z) 

(Z) 

1 

(D) 

(D) 

1 

(D) 

(D) 

145 

208 

654 

86.1 

135 

240 

015 

100.0 

135 

207 

032 

86.3 

135 

144 

689 

60.3 

9 

4 

324 

1.8 

46 

6 

270 

2.6 

3 

(D) 

(D) 

132 

39 

560 

16.5 

59 

(D) 

(0) 

36 

1 

354 

0.6 

11 

(D) 

(0) 

58 

387 

0.2 

54 

72 

217 

100.0 

54 

331 

0.5 

15 

198 

0.3 

1 

(D) 

(D) 

37 

(0) 

ID) 

139 

17 

519 

7.2 

130 

235 

915 

100.0 

130 

17 

123 

7.3 

127 

9 

827 

4.2 

118 

4 

229 

1.8 

94 

1 

090 

O.S 

74 

1 

802 

0.8 

10 

781 

0.3 

1 

(D) 

(D) 

6 

312 

0.1 

134 

13 

856 

5.7 

127 

234 

057 

100.0 

127 

13 

706 

5.9 

124 

12 

313 

5.3 

50 

1 

293 

0.6 

5 
2 
1 
2 

942 

858 
858 

19 
1 

20 

2 

851 

237 

140 

20 


172  406 

(D) 
(0) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
166  497 

155  312 
151  563 

2  932 
(D) 
(0) 
(D) 

132  443 
10  490 

3  372 
893 


100.0 

(D) 
(D) 
(Dl 
(D) 
(Z) 
(01 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(0) 
96.6 

100.0 
97.6 
1.9 
(D) 
(D) 
(D) 
85.3 
6.8 
2.2 
0.6 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central    7H-9 


TABLE  1    The  West  South  Central  Division:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.t 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PASSENGER  CAR  DEALERS 
NONFRANCHISED — CON. 


UOO 

1*00 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS  I  WHOLESALE  (TO  OTHER  BUSINESSES! 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

HAY-GkAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
500 
520 

520 
520 

524 
525 
526 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

automobile  accessories  

new  auto  tires-tubes  sold  to  users  .  . 

new  auto  tires-tubes  sold  to  dealers  . 

new  truck-bus  tires  sold  to  users.  .  . 

new  truck-bus  tires  sold  to  dealers.  . 

retread  auto  tires  solo  to  users  .  .  . 

retread  auto  tires  sold  to  dealers  .  . 

retread  truck-bus  tires  sold  to  users. 

retread  truck-bus  tires  sold  to  dlrs.. 

storage  batteries 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


■REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

[NONMERCHANDISE  RECEIPTS 

BRAKE  AND  WHEEL  SERVICES  

I   TIRE  SERVICES  OTHER  THAN  RETREADING. 
'  OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


76 
76 
58 
19 
34 
17 

11 

2 

10 

179 

160 
160 
77 
99 


9 

4 

16 

13 

4 

2 

5 

2 

405 

19 

333 

54 

392 

385 

47 

33 

360 

238 
238 
113 
3 
166 


969 
969 
831 
647 
384 
418 
279 
333 
221 
267 
78 
580 

14 

3 

277 

756 

480 
480 
286 
316 
398 


(D) 
(D) 
(D) 
(D) 


16  445 

1  593 

883 

166 

443 

94 

(0) 
(D) 
(D) 
(D) 

38  545 

1  804 

(0) 

(D) 


292  174 

211  649 

114 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(D) 
13  403 
(Z) 
(D) 
(Z) 
(Dl 
(D) 
(D) 
473 
6  267 

46  425 

3  286 

2  321 

(D) 

(D) 

165  508 


157 

818 

121 

493 

39 

440 

35 

789 

8 

072 

17 

878 

5 

558 

4 

148 

1 

492 

4 

957 

333 

3 

823 

646 

(D) 

(D) 

15 

949 

112 

199 

12 

128 

4 

532 

1 

929 

5 

695 

(D) 

100.0 
(0) 
(D) 
(D) 

1.2 

100.0 
9.7 
5.4 
1.0 
2.7 
0.6 

(0) 
(D) 
(0) 
(D) 

100.0 
4.7 
(D) 
(D) 


(X) 

100.0 

0.1 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(D) 
6.3 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
0.2 
3.0 

100.0 
7.1 
5.0 
(D) 
(D) 

78,2 

100.0 

77.0 

25.0 

22.7 

5.1 

11.3 

3.5 

2.6 

0.9 

3.1 

0.2 

2.4 

0.3 
(D) 
(D) 
7.5 

100.0 

10.8 

4.0 

1.7 

5.1 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
426 
429 
431 
432 
433 
434 
435 
436 

440 
460 
480 
500 
520 

520 
520 
524 
525 
526 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  ....  

AUTO  FUELS-LUBRICANTS  


[REPTG  ADDL  DETAIL  FOR  LINE  400. 

.AUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

.REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

'  AUTOMOBILE  ACCESSORIES  

!  NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  • 

■  NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 
'  NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 
[  NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 
.  RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 
•  RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

■  RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 
',  RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 
.  STORAGE  BATTERIES 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

>  BRAKE  AND  WHEEL  SERVICES  

;  TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


020 
040 
080 
100 
140 
180 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 


832 

11 
3 

1 

4 

114 

22 
7 

16 

36 
607 
348 
746 
268 
671 
676 
283 

10 
205 

166 

166 

13 

161 

832 

729 

729 

658 

697 

134 

213 

62 

66 

38 

75 

2 

649 

18 

7 

1 

430 

416 

366 
366 

94 

61 

358 


590 

334 

1 
3 

1 
3 

1 

2 

6 

4 

1 

171 

5 

1 

39 

21 

15 

4 

1 


164  702 

169 
(Z) 
(D) 
(Z) 
1  274 
243 
236 
(Z) 
(D) 

44  473 

(D) 

18  613 

661 

11  685 

13  697 

1  509 

(D) 

1  820 

26  897 

1  000 

(D) 

(D) 

45  476 

145  996 
39  914 
10  060 
20  272 

1  286 

2  049 
(0) 
313 
(Z) 
271 
(0) 

5  304 

517 

166 

(D) 

4  265 

10  505 

98  622 

9  953 

1  136 

126 

8  665 


112  449 

72  131 

(D) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
123 
(Z) 
(D) 
29  805 
(D) 
ID) 
(Dl 
(D) 
292 
(D) 
(Dl 


100.0 

0.1 
(Z) 
(D) 
(Z) 
0.8 
0.1 
0.1 
(Z) 
(0) 

27.0 
(D) 

11.3 
0.5 
7.1 
8.4 
0.9 
(D) 
1.1 

100.0 
3.5 

(D) 
(D) 

27.6 

100.0 
27.3 
6.9 
13.9 
0.9 
1.4 
ID) 
0.2 
(Z) 
0.2 
(-D) 
3.6 

0.3 

0.1 
(D) 
2.6 
6.4 

100.0 

10.1 

1.2 

0.1 


100.0 

(D) 
IZ) 
ID) 
IZ) 
ID) 
ID) 
0.2 
(Z) 
(Dl 
41.3 
(0) 
(Dl 
IDI 
IDI 
0.4 
(01 
(D) 


Standard  Notes: 


Represents  zem.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-10     West  South  Central 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  West  South  Central  Division:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
ZOO 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


020 
040 
080 


MISC.  AIRCRAFT,  MARINE,  AUTO- 
MOTIVE DEALERS — CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


AIRCRAFT.  BOATt  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  •  .  .  • 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  •  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

;  OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


152 

154 


12  660 

1  110 

443 

40 

90 

1  661 

58 

16 

5 

6 

1 

27 

2 

15 

3 

246 

184 

23 

68 

12  660 

11  981 
11  981 
11  943 

1  316 
10  404 

9  453 

8  992 

8  992 

2  583 
1  053 
8  508 

33 

43 

143 

415 

6  301 


055 
055 
871 
831 


8  536 

6  350 

8 
4 
3 


36  617 
<0) 


(0) 

2  923 

(2) 

(0) 

5  734 

(Z) 

(Z) 

(Z) 

(Z) 

(D) 

(Z) 

(D) 

(Z) 

(Z) 

(0) 

(0) 

(Z) 

1  228 

944  896 

026  795 

892  952 

819  403 

19  948 

53  593 

85  224 

823  719 

80  648 

12  978 

4  140 

63  533 

(Z) 

(01 

1  456 

1  775 

37  316 

557  969 

35  354 

31  015 

4  327 


1  174  965 
989  036 


(Z) 
(Dl 
(D) 


50.8 
(D) 


100.0 

(0) 
0.3 
(Z) 
(0) 
0.5 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
0.1 
86.6 

100.0 

87.0 

79.8 

1.9 

5.2 

7.8 

100.0 
9.8 
1.6 
0.5 
7.7 

(Z) 
(0) 
0.1 
0.2 
3.4 

100.0 
6.3 
5.6 
0.8 


(X) 
100.0 


(Z) 
(D) 
(D) 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
500 
520 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
460 
500 
520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


APPAREL.  ACCESSORY  STORES — CONTINUED 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL 


CUSTOM  TAILORS  (SIC  567) 


WOMEN'S  CLOTHING'  SPECIALTY 
STORES  (SIC  562-3'  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


11 
260 

2  907 
4  509 

3  653 
1  202 

34 

82 

131 

567 

212 

20 

12 

3 

1 

2 

7 

294 

1  502 


1  335 

1  Oil 

1 

4 

29 

1  Oil 

139 

525 

30 

2 

2 

2 

81 

41 

4 

1 

1 

1 

1 

26 

211 


3  081 

2  200 

1 

1 

113 

232 

2  200 

432 

225 

3 

3 

20 

265 

10 

44 

479 


(Z) 

4  470 

266  997 

453  780 

202  573 

29  485 

678 

852 

(D) 

3  145 

959 

(Z) 

(Z) 

(D) 

(D) 

(D) 

(Z) 

2  428 


180  934 

148  721 

(D) 

(Z) 

(Z) 

132  530 

2  945 
10  494 
267 
(D) 
(D) 
(D) 
(0) 
(0) 
(Z) 
(D) 
(D) 
(D) 
(D) 
303 

1  620 


400  104 

325  342 

(D) 
(D) 
(Dl 

4  964 
284  026 

(0) 
2  834 
(D) 
(Z) 
638 
1  755 
(Z) 
768 

5  315 


(Z) 
0.5 
27.0 
45.9 
20.5 
3.0 
0.1 
0.1 
(0) 
0.3 
0.1 
(Z) 
(Z) 
(D> 
(D) 
(D) 
(Z) 
0.2 
1.5 


(X) 

100.0 

(D) 
(Z) 
(Z) 
89.1 
2.0 
7.1 
0.2 
(D) 
(D) 
(D) 
(D) 
10) 
(Z) 
(D) 
(D) 
(D) 
(D) 
0.2 
1.1 


(X) 

100.0 

(D) 
(D) 
(01 
1.5 
87.3 
(0) 
0.9 
(D) 
(Z) 
0.2 
O.S 
(Z) 
0.2 
1.6 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central    7H-11 


TABLE  1    The  West  South  Central  Division:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
OtO 
120 
UtO 

140 
ItO 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  . 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

■  OTHER  MEN'S  CLOTHING  


WOMEN 'S-6IRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY!  SPEC.  STORES t 
FURRIERS  (SIC  563.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

MILLINERY  STORES  (SIC  563  PART) 

TOTAL^ 


LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


1 

1 

98 

183 

132 
132 
91 
41 
50 
23 
75 

1  853 

1  610 

1  610 

462 

663 

1  058 

1  361 

1  467 

1  603 

1  401 

885 

259 

609 

370 

194 

2 

2 

16 

234 

8 

36 

424 


549 

347 

15 

49 

347 

62 

31 

1 

1 

4 

31 

2 

8 

55 


(D) 

(D) 

1  788 

3  791 

29  388 

3  097 
708 

1  117 
578 
(D) 
(D) 

256  481 

259  305 

233  799 

12  170 

4  234 

4  923 
23  496 
50  000 
90  869 
31  932 

5  609 

3  625 

6  917 

15  653 

2  063 
(D) 
(D) 
(D) 

1  608 
(Z) 
(D) 

4  549 


43  834 

32  545 

(0) 
1  173 
27  545 
(D) 
771 
(D) 
(D) 
(D) 
147 
(D) 
(D) 
766 


(D) 
(0) 
0.6 
1.3 

100.0 
10.5 
2.4 
3.8 
2.0 
(D) 
(D) 

87.6 

100.0 

90.2 

4.7 

1.6 

1.9 

9.1 

19.3 

35.0 

12.3 

2.2 

1.4 

2.7 

5.3 
0.7 
(D) 
(D) 
(D) 
0.5 
(Z) 
(D> 
1.6 


100.0 

(D) 
3.6 

84.6 
(D) 
2.4 
(D) 
(D) 
(D) 
0.5 
(D) 
(D) 
2.4 


140 

140 
140 
142 
146 

160 

160 
160 
161 
164 
165 
174 
176 

180 
280 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
260 
280 
300 
500 
520 


020 
040 
080 
100 
120 


HOSIERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

iREPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS 


APPAREL  I  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
;MEN'S-B0YS'  CLOTHINGi  EXC.  FOOTWEAR 

'.    BOYS'  CLOTHING 

'  MEN'S  TAILORED  OUTERWEAR  

•  OTHER  MEN'S  OUTERWEAR 

;  MEN'S  HATS  

.  OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
1  CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURRIERS.  FUR  SHOPS  (SIC  566) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


272 

218 

13 

47 

22 
22 
16 
10 
10 
6 
12 

218 

166 
166 

48 

43 

89 

117 

136 

125 

88 

69 

5 

96 

59 

28 
1 
4 

27 
2 
8 

40 


6 

3 

3 

7 

115 


1 

536 

(X) 

1 

069 

100.0 

(D) 

(D) 

(0) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

049 

100.0 

1 

039 

99.0 

(D) 

(D) 

806 

76.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

28  653 

24  950 

(0) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

20  418 

15  272 

13  094 

909 

252 

449 

1  594 
4  286 

2  106 
626 
(0) 
(D) 

2  303 

1  461 
703 
(D) 
(D) 
143 
(D) 
124 
385 


(Z) 
(D) 
(D) 
(Z) 
2  217 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(0) 
(D) 
(0) 
(D) 
(D) 

81.8 

100.0 

85.7 

6.0 

1.7 

2.9 

10.4 

28.1 

13.8 

4.1 

(D) 

(0) 

15.1 

5.9 
2.8 
(D) 
(D) 
0.6 
(D) 
0.5 
1.5 


(Z) 
(D) 
(D) 
(Z) 
0.6 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-12    West  South  Central 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  West  South  Central  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


140 

140 
140 
142 
143 
144 
145 
146- 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
500 
520 


120 
140 
160 
180 
200 
240 
260 
280 
300 
320 
500 
520 


120 
140 
160 
180 

180 
180 
181 
182 
183 

280 
300 
500 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES — CONTINUED 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ....  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


180. 


(REPTG  ADDL  DETAIL  FOR  LINE 

'ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


Estab- 
lishments 

(number) 


837 
837 
737 
642 
698 
614 
782 


836 
836 
587 
371 
613 
733 
739 
781 
618 
470 
59 
508 

1  251 

935 

28 

74 

106 

207 

148 

15 

11 

2 

1 

1 

6 

132 

419 


1  737 

1  398 

2 

81 

432 

1  398 

8 

1 

1 

12 

11 

1 

75 

373 


322 

1 

3 

169 

322 

317 
317 

30 
317 

58 

4 

2 
7 


Sales 


($1,000) 


127  084 

205  662 
78  023 
15  173 
24  960 
12  416 
3  178 

22  297 

143  344 

205  537 

81  777 

8  182 

1  962 

2  941 
11  712 
15  837 

23  340 
8  894 
2  804 

795 

5  363 

45  575 
26  337 
591 
811 
984 
1  135 
581 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
979 

6  436 


166  634 

140  715 

(D) 

(0) 

8  877 

126  938 

(Z) 

(D) 

(D) 

(Z) 

(Z) 

(D) 

252 

1  769 


46  902 

(D> 

(0) 

5  721 

40  287 

46  344 
39  781 

256 
38  682 

846 

(Z) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


35.6 

100.0 

37.9 

7.4 

12.1 

6.0 

1.5 

10.8 

40.1 

100.0 
39.8 
4.0 
1.0 
1.4 
5.7 
7.7 
11.4 
4.3 
1.4 
0.4 
2.6 

12.8 
7.4 
0.2 
0.2 
0.3 
0.3 
0.2 
(Z) 
(Z) 
(0) 
(D) 
(D) 
(Z) 
0.3 
1.8 


(X) 

100.0 

(D) 
(0) 

6.3 
91.6 
(Z) 
(0) 
(D) 
(Z) 
(Z) 
(D) 

0.2 
1.3 


100.0 

(D) 

(D> 

12.2 

85.9 

100.0 
85.8 

0.6 
83.5 

1.8 

(Z) 
(D) 
(D) 


120 

140 
160 
180 

180 
180 
181 
182 
183 

200 
240 
260 
280 
300 
320 
500 
520 


180. 


>REPTS   ADDL    DETAIL    FOR    LINE 

:ALL    FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  SHOE  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


CHILDREN'S'  INFANTS' 
STORES  (SIC  564) 


TOTAL^ . 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


total"-  , 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


914 

1 

70 
259 

914 

718 
718 
717 
718 
691 

8 
1 
1 
8 
9 
1 
66 
200 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


17 

3 

2 

1 

3 

16 

7 

6 

4 

686 

955 

414 

345 

125 

210 

217 

176 

2 

7 

55 


12 

250 
1  557 


81  335 

(D) 

(D) 

3  002 

76  510 

64  734 
61  060 
18  139 
30  922 
11  973 

(Z) 
(D) 
(D) 
(Z) 
(Z) 
<D) 
214 
794 


853  680 

624  080 

(D) 

(D) 

(D) 

(D) 

(0) 

(Z) 

(Z) 

(Z) 

(Z) 

11  814 

224  136 

320  807 

30  203 

919 

(0) 

3  178 

3  048 

(D) 

(Z) 

(D) 

(Z) 

(D) 

359 

2  812 

21  832 


100.0 

(D) 

(0) 

3.7 

94.1 

100.0 
94.3 
28.0 
47.8 
18.5 

(Z) 
(0) 
(01 
<Z> 
(Z) 
(D) 
0.3 
1.0 


(X) 

100.0 

(D) 
(D) 
(D> 
(D) 
(0) 
(Z) 
(Z) 
(Z) 
(Z) 
1.9 
35.9 
51.4 
4.8 
0.1 
(0) 
0.5 
0.5 
(0) 
(Z) 
ID) 
(Z) 
(D) 
0.1 
0.5 
3.5 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central    7H-13 


TABLE  1    The  West  South  Central  Division:   1963-continueci 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  ol  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURNITURE'  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHlNGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT)  MACHINERY  

HAY-GRAIN-FEEO-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  240 

IFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS'  SOFT  SURFACE 

FLOOR  COVERINGS'  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILD INS  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT'  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


3  593 

2  288 

4 
1 
1 
1 
5 
6 
5 
2 
556 

1  252 

2  165 
810 
102 
126 
113 

95 

1 

2 

13 

3 

1 

6 

159 

802 


U 

1 

1 

1 

2 

4 

3 

2 

384 

234 

889 


1  697 

1  697 

1  458 

1  684 

904 

638 

171 

753 

91 

121 

103 

68 

1 

2 

12 

3 

1 

6 

148 

705 


399 
253 

1 

55 

14 

253 

14 

2 

3 

6 

23 


546  886 

405  921 

(Z) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
(0) 
54  966 
311  040 
9  992 
(D) 
(0) 
(D) 
(01 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
1  579 


465  251 

353  138 

(Z) 

(D) 

(D) 

(D) 

(D) 

(Z) 

(D) 

(D) 

6  374 

54  138 

269  162 

324  107 

249  726 

38  816 

184  693 

18  826 

4  279 

3  363 

8  060 
724 
(0) 

1  346 
(0) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(D) 

1  321 
(0) 


60  858 
46  472 


(X) 

100.0 

(Z) 
(D> 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
(0) 
13.5 
76.6 
2.5 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
0.4 
3.0 


100.0 

(Z) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
1.8 
15.3 
76.2 

100.0 

77.1 

12.0 

57.0 

5.8 

1.3 

1.0 

2.3 

0.2 
(D) 
0.4 
(0) 
(D) 
(D) 
(Zl 
(Z) 
(D) 
(D) 
0.4 
(D) 


(X) 
100.0 


(D) 

(D) 

1 

126 

2.4 

(0) 

(D) 

41 

453 

89.2 

345 

0.7 

(D) 

(D) 

(Z) 

(Z) 

(D) 

(D) 

558 

1.2 

420 
500 
520 


FLOOR  COVERING  STORES — CONTINUED 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DRAPERY'  CURTAIN'  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA'  GLASSWARE'  METALWARE 
STORES  (SIC  5715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  220 

iMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

►  NEW  MAJOR  APPLIANCES  

;  NEW  RADIOS-TV'S'  ETC 

,  USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
.  RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  . 
iKITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


020 
060 
100 
200 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  •  . 


RADIO'  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  .  .  .  . 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
CURTAINS-DRAPERIES-DRY  GOODS. 


263 
115 


1  752 

1  186 

11 
1 
1 
9 
1 
1 
2 
128 
1  046 

868 
868 
845 
406 
372 
30 

219 
482 

405 
405 
385 
101 

19 
71 
93 

74 
1 
4 

38 
5 
3 
6 

50 
457 


634 

314 

1 
1 
1 
1 


(D) 

(D) 

1  962 


11  066 
(D) 


4  718 
(D) 


135  450 

(0) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
535 
94  380 

97  032 
78  149 
61  369 
13  004 
3  333 
431 

8  714 
19  699 

47  856 

17  687 

16  230 

1  462 


(Z) 
168 
587 
892 
(D) 
109 
440 
111 
(D) 
(01 
486 
754 


(D) 
(D) 
4.2 


(X) 
100.0 


(X) 
100.0 


100.0 

(0) 
(D) 
(0) 
(Z) 
(D) 
(0) 
(D) 
0.4 
69.7 

100.0 

80.5 

63.2 

13.4 

3.4 

0.4 

6.4 
14.5 

100.0 

37.0 

33.9 

3.1 

(Z) 
0.9 
1.2 

1.4 
(D) 
0.1 
1.1 
0.1 
(D) 
(0) 
0.4 
3.5 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-14    West  South  Central 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  West  South  Central  Division:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RADId  TELEVISION  STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

!MAJ0R  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
.  MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

;  ORGANS  

,  MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
'  RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 
'  RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


314 

275 

275 
123 
275 
148 
43 

28 
49 

45 
45 
32 
23 

2 

11 
9 
6 
1 
4 

18 
176 


463 

343 

1 
1 
1 
2 
1 

343 
2 
4 
2 
2 
2 
1 
23 

122 


129 

98 

1 
1 
1 
2 

1 
98 

88 

88 

1 

2 

1 

19 

41 

88 

18 

1 
3 

1 

1 

1 

12 

15 


30  768 

31  855 
27  060 

3  787 

21  473 

1  225 

575 

(0) 

477 

6  523 

470 
116 
348 

(D) 
81 
126 
38 
(D) 
(D) 
(Dl 
(0) 


46  724 

(D) 
(D) 
(D) 
(D) 
(D) 
44  022 
(D) 
35 
(D) 
(D) 
(D) 
<D) 
(D) 
(Dl 


7  869 

6  338 

(D) 
(D) 
(D) 
(Dl 
(Dl 
5  740 

(01 
(Dl 
(Dl 
(Dl 
(Dl 
(D) 
(Dl 
(Dl 
(01 

(Dl 
(D) 
(D) 
(D) 
(D) 
(D) 
(01 


85.5 

100.0 

84.9 

11.9 

67.4 

3.8 

1.8 

(D) 
1.3 

100.0 
7.2 
1.8 
5.3 

(D) 
0.2 
0.4 
0.1 
(D) 
(Dl 
(01 
(01 


100.0 

(Dl 
(Dl 
(01 
(01 
(D) 
94.2 
(D) 
0.1 
(D) 
(0) 
(D) 
(D) 
(01 
(01 


(XI 

100.0 

(Dl 
(Dl 
(Dl 
(01 
(01 
90.6 

100.0 
(01 
(01 
(01 
(01 
(01 
(01 
(01 
(01 

(Dl 
(01 
(01 
(01 
(01 
(Dl 
(0) 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

240 
260 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
520 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PARTI 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

[REPTG  ADDL  DETAIL  FOR  LINE  220 

.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

■  MAJOR  HOUSEHOLD  APPLIANCES  

'  PIANOS  

;  ORGANS  

.  MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
'  RAOIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 
;  RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
'.   SHEET  MUSIC-RELATED  ITEMS 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


334 

48 

389 

(XI 

245 

40 

386 

100.0 

245 

38 

282 

94.8 

224 

38 

626 

100.0 

224 

36 

774 

95.2 

7 

306 

0.8 

176 

12 

697 

32.9 

154 

7 

184 

18.6 

153 

11 

376 

29.5 

62 

2 

086 

5.4 

51 

876 

2.3 

113 

2 

220 

5.7 

1 

(01 

(01 

1 

(01 

(01 

2 

(Dl 

(01 

1 

(Dl 

(0) 

1 

(Dl 

(0) 

11 

253 

0.6 

107 

1 

641 

4.1 

EATINGi  DRINKING  PLACES  (SIC  58) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS*  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  58121 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


21  699 

13  713 

1  325 
11  964 

4  757 
752 

2  696 
108 

10 

7 

3 

1 

2 

1 

4 

27 

22 

2 

1 

1 

49 

12 

12 

255 

1  071 


10  687 

1  061 
10  687 

1  731 
427 

2  199 

85 

7 

5 

2 

1 

2 

1 

4 

25 

16 

2 

1 

1 

28 

10 

6 

215 

904 


1  112  578 

806  139 

16  451 
655  413 
106  892 

6  670 
9  601 

(0) 
(Zl 
(Zl 
(Dl 
(01 
(01 
(0) 
(Zl 
(Z) 
(Zl 
(01 
(01 
(0) 
(0) 
(Zl 
(Zl 
2  566 

7  051 


708  552 

IS  068 

646  943 

24  141 

4  457 
8  256 

(01 
(Zl 
(Z) 
(01 
(Dl 
(01 
(01 
(Zl 
(Z) 
(Zl 
(01 
(01 
(01 
(0) 
(Zl 
(Zl 
(01 

5  996 


100. 0 

2.0 
81.3 
13.3 
0.8 
1.2 
(01 
(Zl 
(Zl 
(01 
(01 
(01 
(01 
(Zl 
(Zl 
(Zl 
(01 
(01 
(01 
(D) 
(Z) 
(Zl 
0.3 
0.9 


100.0 

2.1 
91.3 
3.4 
0.6 
1.2 
(01 
(Zl 
(Z) 
(01 
(01 
(01 
(01 
(Zl 
(Zl 
(Zl 
(01 
(01 
(01 
(01 
(Zl 
(Zl 
(01 
0.8 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central    7H-15 


TABLE  1    The  West  South  Central  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RESTAURANTS.  LUNCHROOMS  (SIC  58i2  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


11  972 
6  917 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING i  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAFETERIAS  (SIC  5812  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


REFRESHMENT  PLACES  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CATERERS  (SIC  5812  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


690 

917 

554 

370 

609 

42 

7 

4 

2 

1 

1 

1 

3 

15 

10 

2 

1 

1 

22 

e 

4 
148 
664 


672 
534 

53 

534 

13 

4 

128 

7 

5 

14 

111 


285 

919 

131 

40 

428 

35 

1 

1 

1 

4 

5 

6 

2 

2 

50 

109 


317 

33 

317 

33 

13 

34 
1 
1 
1 
3 

20 


449  630 

9  300 

402  778 

21  553 

(D) 

5  774 
262 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
482 
(Z) 
(Z) 

1  667 

3  725 


94  629 

391 
91  966 
362 
(Z) 
625 
(D) 
(Z) 
(D) 
825 


123  715 

2  892 
116  276 

1  764 
365 

1  519 
89 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 


40  578 

2  485 
35  923 
462 
(0) 
340 
(D) 
(0) 
(D) 
(D) 
(D) 


(X) 
100.0 

2.1 

89.6 
4.8 
(D) 
1.3 
0.1 
(Z) 
(Z) 
(D) 
(D) 
(0) 
(0) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
0.1 
(Z) 
(Z) 
0.4 
0.8 


(X) 

100.0 

0.4 
97.2 
0.4 
(Z) 
0.7 
(D) 
(Z) 
(D) 
0.9 


100.0 

2.3 
94.0 
1.4 
0.3 
1.2 
0.1 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

6.1 

88.5 

1.1 

(0) 
0.8 
(D) 
(D) 
(D) 
(D) 
(D) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
280 
300 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


PEPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
'  MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
[  PRESCRIPTIONS 

I  COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


3  026 

264 

1  297 

3  026 

325 

497 

23 

3 

2 

1 

2 

6 

21 

2 

6 

40 

167 


3  760 

739 

1  740 

7 
228 

2  722 

3  760 

21 

83 

48 

44 

217 

60 

512 

1  077 

191 

152 

34 

1 

3 

1 

24 

2 

1  644 

566 


4  680 
3  658 

716 

1  686 

6 
224 

2  636 

3  658 

3  540 
3  540 
3  210 
3  540 
2  595 

20 
76 
46 
41 

214 
60 

495 
1  039 

185 

151 

33 

1 


97  587 

1  383 
8  470 

82  751 

2  213 
1  343 

(Z) 
(Z) 
(0) 
(D) 
(D) 
(Z) 
110 
(0) 
(Z) 
(D) 
1  055 


598  391 

(D) 

33  493 

(Z) 

8  668 
42  715 
463  718 
(Z) 
(D) 
(Z) 
(0) 

1  352 
(D) 

4  326 

4  924 
(0) 

1  913 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
21  744 
(D) 


703  976 

592  978 

(0) 

ID) 

(Z) 

8  636 

42  124 

459  944 

577  036 
446  311 
136  554 
218  725 
91  270 

(Z) 
(D) 
(Z) 
441 

1  348 
(D) 

4  259 
(D) 

2  927 
(0) 
(D) 
(D) 


(X) 

100.0 

1.4 
8.7 
84.8 
2.3 
1.4 
(Z) 
(Z) 
(0) 
(D) 
(D) 
(Z) 
O.l 
(D) 
(Z) 
(0) 
1.1 


100.0 

(0) 
5.6 
(Z) 
1.4 
7.1 
77.5 
(Z) 
(D) 
(Z) 
(D) 
0.2 
(0) 
0.7 
0.8 
(D) 
0.3 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
3.6 
(D) 


(X) 

100.0 

(D) 
(D). 
(Z) 
1.5 
7.1 
77.6 

100.0 
77.3 
23.7 
37.9 
15.8 

(Z) 
(0) 
(Z) 
0.1 
0.2 
(D) 
0.7 
(D) 
0.5 
(D) 
(0) 
(0) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-16    West  South  Central 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   1. 


The  West  South  Central  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

^ 

T3 

of  sales 

a 

accounted 

.= 

for  by  the 

s 

specified 

c 

merchandise 

CJ) 

line 

s 

(D) 

040 

(D) 

060 

0.1 

080 

(D) 

100 

3.6 

120 

0.5 

140 

160 

180 

200 

220 

(X) 

240 

260 

280 

300 

320 

340 

380 

400 

420 

(X) 

440 

460 

100.0 

500 

520 

0.7 

(0) 

(Dl 

20.1 

(Dl 

(0) 

(0) 

0.7 

(D) 

120 

(PI 

200 

1.7 

220 

1.3 

240 

(Dl 

260 

9.0 

280 

3.6 

300 

1.5 

320 

0.3 

340 

0.2 

460 

0.4 

500 

1.2 

520 

0.4 

32.6 

8.8 

11.7 

2.4 

020 

(XI 

040 

060 

100.0 

080 

100 

1.7 

120 

0.6 

140 

0.9 

160 

(Dl 

ISO 

1.9 

200 

(01 

220 

(Zl 

240 

(Zl 

260 

(Dl 

280 

(Dl 

300 

(Dl 

320 

(Dl 

340 

(Dl 

380 

0.2 

400 

(Zl 

420 

(Dl 

440 

(D) 

460 

(Dl 

500 

(Dl 

520 

(Zl 

(Dl 

0.3 

(XI 

020 

040 

100.0 

080 

100 

(Zl 

120 

Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
380 
400 
420 
460 
480 
500 
520 


DRUG  STORES — CONTINUED 

TIRE.S-BATTERIES-ACCE.SSORIES 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PARTI 
TOTAL^ 


OTHER  RETAIL  STORES 
(SIC  59  EX.  5911 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  5921 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  5931 


020 


TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


3 

(Dl 

1 

(Dl 

22 

434 

2 

(Dl 

1    591 

21    454 

564 

3    215 

9  168 

646 
284 
151 
2  301 
1  053 
116 
275 
251 
251 
86 
936 
467 
900 
1  217 
779 
638 
220 
135 
203 
445 
185 

1  535 
901 

2  606 
1  984 


470 

191 

140 

259 

801 

52 

4 

6 

2 

1 

2 

30 

7 

33 

6 

1 

15 

1 

1 

10 

58 

130 


1  724 

1  050 

5 


7  355 

(01 

(Dl 

221  730 

(Dl 

(Dl 

(Dl 

7  671 

(Dl 

(Dl 

18  388 

13  824 

(Dl 

99  280 

39  563 

16  708 

3  339 
2  688 

4  687 
13  052 

4  709 
359  579 

96  904 
126  446 

26  307 


972 
425 
208 
(Dl 
480 
(Dl 
(Zl 
(Zl 
(Dl 
(Dl 
(Dl 
(Dl 
(Dl 
555 
(Zl 
(Dl 
(Dl 
(Dl 
(Dl 
(Zl 
(Dl 
608 


87  310 

58  849 

(Zl 


ANTIQUE  STORES.  SECONDHAND  STORES — CON. 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  59321 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SECONDHAND  STORES  (SIC  59331 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  5941 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 


177 
177 
128 

74 
320 
374 
238 
121 
124 

93 

35 
116 

12 
296 

10 

5 

224 

150 


1 

3 

4 

45 

44 

13 

1 

2 

3 

1 

11 

8 


1  614 

979 

5 

6 

1 

8 

4 

3 

177 

177 

128 

71 

316 

329 

194 

108 

123 

91 

32 

116 

12 

296 

10 

4 

213 

142 


125 
(Dl 
(Dl 
(01 
79 

1  836 
6  379 

801 

(Dl 

4  572 

11  160 

2  730 
1  747 

1  519 
(Dl 
(Dl 

2  362 
(Dl 

10  597 

(Dl 

679 

9  849 

1  368 


(Zl 
125 
(Dl 
(Dl 
(01 
(Dl 

1  836 
6  379 

801 
272 
(Dl 

8  339 
(Dl 
(Dl 
(Dl 
692 
387 

2  362 

(Dl 

10  597 

(Dl 

(Dl 

9  513 
1  283 


(Dl 
45 

(Dl 
97 

(Dl 


0.2 
(Dl 
(Dl 
IDl 
0.1 
3.1 

10.8 
1.4 
(Dl 
7.8 

19.0 
4.6 
3.0 
2.6 
(01 
(Dl 
4.0 
(01 

18.0 
(Dl 
1.2 

16.7 
2.3 


(Dl 

(Dl 

(Dl 

(01 

(Dl 

(Dl 

821 

48.7 

(01 

(01 

(01 

(01 

(Dl 

(01 

(Dl 

(01 

(Dl 

(01 

(Dl 

(01 

336 

5.8 

85 

1.5 

(XI 

100.0 

(Zl 
0.2 
(01 
(01 
(Dl 
(Dl 
3.5 
12.0 
1.5 
0.5 
(01 
15.7 
(01 
(01 
IDl 
1.3 
0.7 
4.5 
(01 
20.0 
(01 
(01 
17.9 
2.4 


(01 
0.2 
(01 
0.4 
(Dl 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  InsutflcienI  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central    7H-17 


TABLE  1    The  West  South  Central  Division:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


BOOKl  STATIONERY  STORES — CONTINUED 

MEN'S-BOYS'  CLOTHINSt  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP .-FLOOR  COVERINGS. 
OFFICE  FURNITURE  

OTHER  FURN. -SLEEP  EQUIP. -FL.  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES'  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS.  ............. 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART'  DRAFTING.  ENGINEERING  SUPPLIES.  . 
;  ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

'  RENTING  AND  LEASING  OF  OFFICE  MACHINES 
'.   OTHER  NONMERCHANDISE  RECEIPTS 


STATIONERY  STORES  (SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  240 

(FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  .... 


iREPTG  ADDL  DETAIL  FOR  LINE  500 

'ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES'  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART'  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


5 

3 

2 

8 

62 

10 

14 

6 

1 

245 

66 


16S 

108 

3 
8 
3 
5 
2 
2 
6 
2 

2 

2 
1 
1 

3 

6 

4 

108 

98 

98 

8 

2 

3 

40 

96 

16 

35 


208 

137 

2 
1 
3 
1 
2 
60 

57 
57 
57 

7 
8 
2 
1 
137 

101 
101 
80 
39 
45 
57 
23 
24 
34 


(Dl 
(D) 
(D) 
(D) 
(Dl 
121 
123 
67 
(D) 
22  739 
(D) 


16  288 

11  667 

45 
(D) 
(0) 
(D) 
(D) 
(Dl 
(D) 
(Dl 

(D) 
(Dl 
(Dl 
(D) 

54 
(01 
(Dl 
(Dl 

10  713 
9  998 
(D) 
(Dl 
(D) 
369 
(0) 
579 
(Dl 

(D)' 

5  363 
132 

(Dl 
(Dl 
87 


21  441 

15  706 

(Dl 
(Dl 
(D) 
(01 
(Dl 
2  044 

9  821 
2  002 
2  002 

67 
(Dl 
(Dl 
(Dl 
(Dl 

(01 
(01 
(Dl 
(01 
(01 
(Dl 
(01 
(01 
(Dl 


(01 
(Dl 
(01 
(Dl 
(01 
0.4 
0.4 
0.2 
(Dl 
83.1 
(01 


0.4 
(Dl 
(Dl 
(Dl 
(Dl 
(Dl 
(01 
(Dl 

100.0 
(01 
(Dl 
IDI 

0.5 
(Dl 
(Dl 
(Dl 

100.0 
93.3 
(Dl 
(Dl 
(Dl 
3.4 
(Dl 
5.4 
(Dl 

(01 

100.0 
2.5 
(01 
(01 
1.6 


(XI 

100.0 

(Dl 
(Dl 
(01 
(Dl 
(01 
13.0 

100.0 
20.4 
20.4 

0.4 
(01 
(Dl 
(Dl 
(Dl 

100.0 
(Dl 
(01 
(01 
(01 
(Dl 
(Dl 
(01 
(Dl 


520 

520 
520 
521 
522 
523 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
520 


020 
040 
100 
120 
140 
180 
220 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


STATIONERY  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


'REPTG  ADDL  DETAIL  FOR  LINE  520 

[NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES'  BICYCLE 
SHOPS  (SIC  5951 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  59521 

TOTAL  


BICYCLE  SHOPS  (SIC  59531 
TOTAL  


HAY.  GRAIN.  FEED  STORES  (SIC  59621 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


621 

380 

24 
24 

9 
17 
22 

4 
66 
44 
83 

3 
26 

3 

14 

22 

380 

26 

6 

3 
11 

9 

3 
53 
113 


57 
1 

27 
8 
7 
9 

11 
6 
2 

22 
246 

29 
2 

46 

43 

57 
1  054 

IS 

57 
113 


628 

100.0 

562 

20.5 

(01 

(Dl 

(01 

(01 

214 

2.8 

55  963 

41  717 

157 

2ia 

65 

113 

83 

(01 

1  359 

(01 

(Dl 

(01 

580 

35 

186 

484 

32  880 

544 

(Zl 

29 

68 

44 

(Zl 

(Dl 

1  270 


287  716 

2  551 
(01 
(Zl 
(Zl 
(Zl 
(Zl 
(Dl 
(Zl 
(Dl 
(Zl 

4  993 
(01 
(Dl 
(Dl 
668 
(Dl 
269  535 
907 

3  062 
(Dl 


(XI 

100.0 

0.4 
O.S 
0.2 
0.3 
0.2 
(0) 
3.3 
(01 
(Dl 
(01 
1.4 
0.1 
0.4 
1.2 
78.8 
1.3 
(Z) 
0.1 
0.2 
0.1 
(Zl 
(01 
3.0 


100.0 

0.9 
(Dl 
(Zl 
(Zl 
(Zl 
(Zl 
(Dl 
(Zl 
(Dl 
(Zl 
1.7 
(Dl 
(Dl 
(Dl 
0.2 
(01 
93.7 
0.3 
1.1 
(Dl 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available,       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-18    West  South  Central 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  West  South  Central  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

■a 

of  sales 

CJ 

accounted 

.E 

for  by  the 

OJ 

specified 

*c 

merchandise 

o 

line 

S 

100 

120 

(XI 

140 

160 

100.0 

180 

200 

0.1 

220 

<D) 

240 

(Z) 

260 

(D) 

300 

(Z) 

320 

(D) 

340 

(Zl 

380 

(D) 

400 

(Z) 

420 

(D) 

440 

(Z) 

460 

(D) 

480 

2.5 

500 

0.3 

520 

(Z) 

0.9 

o.a 

(D) 

(0) 

0.5 

(D) 

(0) 

(X) 

(X) 

100. 0 

(D) 

(Z) 

(D) 

(Dl 

(Dl 

<D) 

(0) 

0.1 

8.5 

02O 

7^.l4 

040 

060 

100.0 

100 

71t.2 

120 

IK. 9 

140 

7.6 

160 

34.1 

180 

3.9 

200 

12.5 

220 

1.1 

240 

260 

(0) 

300 

0.1 

320 

(D) 

340 

(D) 

380 

2.1 

400 

9.6 

420 

440 

100.0 

460 

(NA) 

480 

7.9 

500 

520 

(X) 

100.0 

020 

(0) 

040 

(D) 

120 

(D) 

160 

(D) 

220 

Kind  of  bi'siness  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
120 
140 
160 
180 
200 
220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
380 
420 
500 
520 

520 
520 
529 


020 
040 
060 
080 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-QRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL^ 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  280 

;jEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
■NONMERCHANDISE  RECEIPTS  .  .  .  . 
;  WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


647 
438 

12 

2 

8 

2 

6 

2 

6 

1 

3 

1 

8 

16 

123 

24 

4 

28 

45 

77 

438 

12 

16 

89 


1  375 

979 

1 

6 

1 

3 

1 

2 

280 

3 

477 

979 

918 
918 
861 
709 
867 
537 
838 
154 

86 

5 

1 

1 

162 

889 

781 

(na) 

781 


1  315 
859 


124  755 

98  467 

120 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(Zl 
(D) 
(Z) 
(D) 
2  413 
314 
(Z) 
885 
758 
(D) 
(0) 
524 
(D) 
(0) 


159  055 

129  531 

(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(Dl 
77 
11  061 
96  421 

124  565 

92  470 

18  596 

9  478 

42  433 

4  829 

15  546 

1  411 

(Dl 
69 
(Dl 
(Dl 

2  668 


99  921 

(na) 

7  851 


158  801 

113  651 

(D) 
(Dl 
(D) 
(Dl 


FUEL.  ICE  DEALERS — CONTINUED 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PARTI 
TOTAL^ 


ICE  DEALERS  (SIC  5982  PART) 
total"^ 


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL^ 


BOTTLED  GAS  DEALERS  (SIC  59841 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  . 


FLORISTS  (SIC  59921 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


3 
3 

2 
1 
2 

258 
17 
22 
13 
26 

121 
6 
84 
49 
37 
20 

859 
66 

203 


1  072 

783 

6 
2 

2 
1 
2 
1 
2 

255 
16 
21 
11 
24 

117 
6 
79 
45 
37 
19 

783 
62 

198 


(Dl 
(Z) 
(D) 
(D) 
(D) 
(Dl 
6  971 
(Dl 
344 
193 
(01 

1  979 
162 

2  145 
980 
557 
(Dl 

95  375 
1  020 
1  906 


18  868 


131  770 

104  929 

(Dl 
(Dl 
(Dl 
(D) 
(Dl 
(Dl 
(Dl 
(01 
(Dl 

6  918 
(01 
(D) 
(Dl 
359 
(Dl 
162 

1  960 
850 
557 
(D) 
87  807 
938 
(D) 


(01 
(Dl 
(Dl 
(Dl 
(Dl 


(Dl 
(Zl 
(Dl 
(Dl 
(Dl 
(Dl 
6.1 
(D) 
0.3 
0.2 
(0) 
1.7 
0.1 
1.9 
0.9 
0.5 
(01 
83.9 
0.9 
1.7 


100.0 

(Dl 
(Dl 
(01 
(Dl 
(01 
(D) 
(Dl 
(D) 
(Dl 

6.6 
(Dl 
(0) 
(01 

0.3 
(Dl 

0.2 
1.9 

0.8 

0.5 

(Dl 

83.7 

0.9 
(Dl 


(01 
(01 
(0) 
(Dl 
(Dl 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central    7H-19 


TABLE  1    The  West  South  Central  Division:   1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FLORISTS — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

CIGAR  STORESi  STANDS  (SIC  5993) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  • 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  i-JEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERS!  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ ■ 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


1 

53 

13 
1 

24 

1 

1 

806 

59 


110 

29 

40 

1 

3 

110 

10 
1 
1 
2 
1 

40 
6 


18 
11 

62 

8 
1 
5 
1 
134 
9 


165 

lie 

19 

4 

2 

118 

32 


933 


(D) 
400 
82 
(D) 
215 
(U) 
(D) 
37  714 
228 


207 
(D) 
(D) 
(D) 
814 
46 
(D) 
(D) 
(D) 
(0) 
315 
173 


10  227 

6  640 

65 
(D) 
(D) 
606 
(D) 
(D) 
9 
(D) 
5  819 
(D) 


11  928 

151 
(D) 
(0) 
11  428 
294 


5  766 

(D) 


(D) 
1.0 
0.2 
(D) 
0.6 
(D) 
(D) 
97.5 
0.6 


100.0 

3.4 
(D) 
(D) 
(D) 
79.1 
0.8 
(D) 
(D) 
(D) 
(D) 
5.2 
2.8 


100.0 

1.0 
(D) 
(D) 
9.1 
(D) 
(D) 
0.1 
(D) 
87.6 
(D) 


100.0 

1.3 
(D) 
(D) 
95.8 
2.5 


(X) 
100.0 


020 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  i 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARt 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  i 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL^ 


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


171 

2 

1 
2 
3 
3 
1 
1 
2 
6 
1 

32 

1 

1 

171 

17 


11  480 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
10  375 
(D) 


1  258 

333 

491 

(X) 

824 

258 

094 

100.0 

157 

36 

910 

14.3 

36 

1 

933 

0.7 

1 

(D) 

(D) 

3 

195 

0.1 

163 

47 

597 

18.4 

135 

1 

989 

0.8 

161 

(D) 

(0) 

162 

(D) 

(D) 

139 

(D) 

(D) 

166 

(D) 

(D) 

219 

(D) 

(D) 

150 

(D) 

(0) 

181 

(D) 

(0) 

113 

1 

036 

0.4 

129 

(0) 

(D) 

124 

(0) 

(0) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
90.4 
(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-20    West  South  Central 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  1    The  West  South  Central  Division:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


k,  see  "Description  of  the  Tables"  in  front] 


^ 


Kind  of  business  and  mercfiandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3to 

420 
440 
460 
480 
500 
520 


NONSTORE  RETAILERS — CONTINUED 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


169 
110 
124 
11 
5 
293 
259 


13  273 

(D) 

(D) 

3  321 

860 

35  569 
(D) 


5.1 

(D) 
(0) 
1.3 
0.3 
13.8 
(0) 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
440 
460 
480 
500 
520 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


428 

56 

2 

2 

12 

38 

36 

14 

47 

100 

34 

57 

9 

3 

6 

53 

2 

11 

5 

132 

89 


22  503 

(D) 

(D) 

813 

1  446 

1  493 
209 

3  415 
10  918 

2  718 
12  346 

148 
(D) 
366 
8  459 
(0) 

3  321 
860 

28  650 
1  340 


100.0 

22.5 
(D) 
(D) 
0.8 
1.4 
1.5 
0.2 
3.4 

10.9 
2.7 

12.3 
0.1 
(D) 
0.4 
8.4 
(D) 
3.3 
0.9 

28.6 
1.3 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-21 


TABLE  2. 


Arkansas:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  ot  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  r^DSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CISARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN»S-BOYS>  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE • 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS ■ 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTS  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


12  739 
8  620 


2  131 

1  558 
297 
518 

2  193 
1  780 

962 

1  116 

938 

793 

965 

749 

1  Oil 

690 

678 

984 

726 

555 

1  742 

1  716 

305 

444 

208 

1  877 

2  729 


1 

1 

2 

6 

1 

12 

19 

92 

161 

132 

38 

119 

312 

450 

41 

18 

49 

220 

19 

4 

44 

280 


228 
184 

1 

1 

1 

10 

62 

61 

61 
61 

8 

2 

5 

95 


1  869  355 

1  545  485 

275  370 

50  373 

6  054 

26  674 

23  925 

62  264 

44  206 
76  849 
29  978 

24  453 

45  958 
36  609 
15  998 

9  504 
12  284 
21  405 
81  403 
299  039 
87  844 

63  550 
90  858 
56  377 
20  711 
39  159 
45  091 


196  405 

(D) 
(D) 
(D) 
(0) 
(Z) 
(D) 
(Z) 
(Z) 

1  505 

2  280 
1  232 

108 

1  071 
10  512 
74  450 

3  680 
(Z) 

2  996 
89  547 

1  448 
(Z) 
808 

6  478 


59  566 
53  375 

(D) 
(D) 
(D) 
56 
368 

16  990 
365 
365 

30 

(U) 

(Z) 

1  606 


(X) 
100. 0 

17.8 
3.3 
0.4 
1.7 
1.5 
4.0 
2.9 
5.0 
1.9 
1.6 
3.0 
2.4 
1.0 
0.6 
0.8 
1.4 
5.3 

19.3 
5.7 
4.1 
5.9 
3.6 
1.3 
2.5 
2.9 


100.0 

(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(Z) 
0.8 
1.2 
0.6 
0.1 
0.5 
5.4 

37.9 
1.9 
(Z) 
1.5 

45.6 
0.7 
(Z) 
0.4 
3.3 


(X) 
100.0 

(D) 
(D) 
(D) 
0.1 
0.7 

100.0 
2.1 
2.1 

0.1 
(D) 
(Z) 
3.0 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
440 
460 
480 
500 
520 


220 

340 
520 


LUMBER  YARDS — CONTINUED 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 

ALL  OTHER  BUILDING  MATERIALS  .  .  . 


200 
240 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

520 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

iREPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

,  PAINT-VARNISH.  ETC 

>   PAINT  SUNDRIES  

'  WALLPAPER-OTHER  WALL  COVERINGS  .  .  .  . 

GLASS 


NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
1 
TOTAL  


184 

178 
178 
178 
166 
150 

60 
150 
161 
157 
152 

68 

87 

141 

127 

4 

99 

1 
1 
1 
1 
1 
4 
73 


30 

20 

5 
20 
11 


49  926 

51  832 

48  537 

21  994 

4  712 

2  257 

652 

2  990 
4  201 

3  113 
2  416 

907 
576 

2  290 
901 
(Z) 

1  752 

(D) 
(D) 
(D) 
(D) 
(D) 
143 
1  114 


(D) 
2  353 

(D) 


6  053 

(D) 
(D) 
(D) 
(D) 
5  854 


93.5 

100.0 
93.6 
42.4 
9.1 
4.4 
1.3 
5.8 
8.1 
6.0 
4.7 
1.7 
1.1 
4.4 
1.7 
(Z) 
3.4 

(D) 
(D) 
(D) 
(D) 
(D) 
0.3 
2.1 


3  909       (X) 

3  117  i   100.0 


(D) 

75.5 

(D) 


100.0 

(D) 
(0) 
(D) 
(D) 
96.7 


5 

718 

100.0 

5 

582 

97.6 

767 

13.4 

3 

326 

58.2 

448 

7.8 

274 

4.8 

759 

13.3 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.( 


7H-22    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CORTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  • 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


;REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT?  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


020 
040 
060 
080 
100 
120 
140 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  • 


152 

1 

2 

5 

10 

14 

68 

73 

113 

34 

102 

152 

135 
135 
113 
118 
131 

110 

102 

102 

101 

47 

1 
8 
9 
4 
1 
33 
29 


247 

208 

1 

1 

1 

1 

4 

1 

1 

1 

4 

31 

5 

41 

16 

40 

208 

14 

1 

7 

108 


(D) 
(D) 
(D) 
(D) 

37 
253 
676 
137 

90 
916 
482 


13  702 

6  654 

974 

1  776 
3  892 

2  355 


223 
996 
950 

043 

(D) 
(D) 
130 
(0) 
(D) 
233 
185 


113  868 

102  647 

(0) 
(D) 
(D) 
(D) 
59 
(D) 
(D) 
(D) 
(Z) 
663 
(Z) 

3  680 
(0) 

2  911 

89  349 

1  313 

(D) 

432 

4  055 


954 

180 

838 

577 

154 

779 

303 

9 

698 

38 

1 

002 

4 

(Z) 

11 

227 

137 

931 

331 

4 

911 

403 

20 

107 

100.0 

(D) 
(D) 
(D) 
(D) 
0.2 
8.0 

10.6 
7.2 
0.6 
5.8 

47.5 

100.0 

48.6 

7.1 

13.0 

28.4 

15.0 

100.0 

17.8 

8.5 

9.3 

(D) 
(D) 
0.8 
(D) 
(D) 
1.5 
1.2 


(X) 
100.0 

(0) 
(D) 
(D) 
(D) 

0.1 
(D) 
(D) 
(D) 
(Z) 

0.6 
(Z) 

3.6 
(D) 

2.8 

87.0 

1.3 

(D) 

0.4 

4.0 


(X) 

100.0 

6.3 
0.6 
(Z) 
0.1 
0.6 
3.2 
13.0 


160 

180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


GENERAL  MERCHANDISE  GROUP  STORES — CON. 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

040 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUQS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

;  GIRLS'-SUBTEEN-TEEN  WEAR  

.  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


<*EPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
HAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .... 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  .  .  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

^URNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

I  CHINA-GLASSWARE 

1  KITCHENWARE-HOUSEWARES  

'  OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


419 

37 

610 

348 

9 

083 

443 

19 

108 

128 

7 

085 

136 

4 

741 

302 

8 

334 

225 

1 

756 

164 

2 

577 

285 

4 

656 

109 

2 

893 

68 

1 

176 

44 

2 

225 

14 

(0) 

97 

2 

112 

11 

(0) 

277 

6 

970 

194 

5 

089 

28 

71  489 

28 

71  489 

9 

(D) 

7 

421 

3 

(D) 

19 

1  976 

28 

11  151 

23 

62  809 

23 

9  888 

23 

7  789 

22 

2  082 

28 

22  886 

24 

66  932 

24 

21  428 

22 

1  637 

20 

1  386 

21 

613 

21 

1  105 

22 

3  496 

23 

2  669 

23 

4  969 

24 

3  322 

15 

1  242 

7 

669 

28 

4  939 

28 

6  360 

23 

62  809 

23 

5  757 

20 

(0) 

23 

3  670 

3 

(D) 

17 

5  180 

14 

52  204 

14 

5  074 

11 

3  693 

12 

(D) 

1 

(D) 

19 

2  733 

16 

55  148 

16 

2  621 

15 

1  066 

7 

1  479 

21 

3  057 

17 

55  407 

17 

2  249 

14 

(D) 

13 

1  405 

1 

(D) 

19 

823 

16 

1  185 

Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.     7H-23 


TABLE  2    Arkansas:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


320 

320 
320 
321 
322 

3ao 

340 

3ao 

348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  •  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  . 

MEN'S  CLOTHING  

'  BOYS'  CLOTHING  


Estab- 
lishments 

(number) 


194 

125 

11 

1 

4 

168 

160 

181 

138 

179 

54 

36 

178 

142 

54 

137 

39 

2 

1 

2 

176 

92 


512 

306 

168 

20 

4 

10 

130 

144 

215 

99 
99 
97 
88 


Sales 


($1,000) 


1  559 

30  335 

1  215 

802 

538 

(D) 

(0) 
(U) 
(D) 
(D) 

(D) 
1  556 

(D) 
1  677 

59  221 

1  329 

667 

461 
184 

3  590 


150 
486 
(D) 
(D) 
681 
972 
399 
214 
878 
380 
149 
216 
593 
424 
189 
(D) 
(D) 
(D) 
(D) 
224 
652 


65  642 

50  070 

8  311 

95 

53 

(0) 

605 

1  254 

6  984 

25  529 
4  512 
3  218 
1  271 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.2 

100.0 
4.0 
2.6 
1.8 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
2.2 
(D) 
2.3 

100.0 
2.2 

1.1 
0.8 
0.3 

5.0 


100.0 

3.9 
1.6 
(D) 
(D) 

5.7 

6.6 
18.2 

4.1 

13.1 

1.3 

0.5 
14.2 

2.0 
1.4 

4.0 
(D) 
(D) 
(D) 
(D) 
21.0 

2.2 


(X) 
100.0 

16.6 
0.2 
0.1 
(0) 
1.2 
2.5 

13.9 

100.0 

17.7 

12.6 

5.0 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


«EPTG  ADDL  DETAIL  FOR  LINE  160 

■WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


WEPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
ImaJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

^URNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

,  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

1  KITCHENWARE-HOUSEWARES  

•  OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


«EPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

IREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


[REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

*LL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

'  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
',   ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.       (D)  Wittiheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


DRY  GOODS  STORES  (SIC  539  PART) 
1 
TOTAL  

(X)  Not  applicable.       (Z)  Less  than  0.05*. 


Estab- 
lishments 

(number) 


87 
87 
69 
53 
29 
69 
64 
50 
61 
58 
28 
14 

182 
187 

94 
94 
87 
75 
11 


42 
42 
22 
35 
6 

64 
94 
137 

52 
52 
41 
35 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5  940 

610 

322 

92 

442 

1  091 
493 

1  581 
946 
196 
161 

2  930 
5  363 

25  679 

3  540 
1  633 
1  848 

56 

1  525 

13  081 
1  050 

737 
(D) 
(D) 

1  859 

18  001 

1  018 

290 

741 

1  061 

14  451 
643 
(0) 
503 
(D) 

342 

968 

1  907 

13  614 
809 

552 
245 

1  250 

10  157 
1  005 

235 
769 

945 
(D) 
(D) 
(0) 
(0> 
1  069 

11  632 
557 
321 

150 
84 

809 


18.6 

100.0 
24.7 
2.5 
1.3 
0.4 
1.8 
4.5 
2.0 
6.6 
3.9 
0.8 
0.7 

5.9 
10.7 

100.0 
13.8 
6.4 
7.2 
0.2 

3.0 

100. 0 
8.0 
5.6 

(D) 
(D) 

3.7 

100.0 
5.7 
1.6 

4.1 

2.1 

100.0 
4.4 
(0) 
3.S 
(D) 

0.7 
1.9 
3.8 

100.0 
5.9 
4.1 
1.8 

2.5 

100.0 
9.9 
2.3 
7.6 

1.9 
(0) 
(D) 
(D) 
(01 
2.1 

100.0 
4.8 
2.8 
1.3 
0.7 

1.6 


J 


7H-24    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 


SEWING I  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-HUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  • 


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 
[    FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


500  kREPTG  ADDL  DETAIL  FOR  LINE  500. 

500  >ALL  OTHER  MERCHANDISE  

508  t  PAPER  1  PAPER  PRODUCTS 

516  t    ALL  OTHER  MERCHANDISE 


1  350 

1  350 

58 

14 

128 

1  086 

964 

135 

152 

73 

54 

12 

13 

77 

20 

28 

87 

IB 

4 

155 

19 

2 

131 

21 

809 

269 


1  752 
1  251 


1  122 
1  122 
1  058 
942 
891 
1  106 

55 
14 

128 
1  079 

962 

135 

152 
73 
54 
12 
13 
74 
17 
28 
87 
18 
4 

152 

19 

2 

130 
21 

801 

793 
793 
783 
155 


314  289 

261  806 

(0) 

(Z) 

1  240 

14  859 

15  735 
929 

1  195 
217 
186 
273 
(Z) 
315 
(Z) 
(Z) 
559 
(Z) 
(Z) 

1  759 
(Z) 
(D) 

1  422 
(Z) 

8  712 

4  767 


357  775 

309  535 

257  401 

291  284 

241  106 

62  574 

18  674 

14  243 

145  776 

175 
(Z) 

1  240 

14  836 

(D) 

929 

1  195 
217 
186 
273 
(Z) 
273 
(Z) 
(Z) 
559 
(Z) 
(Z) 

1  707 
(Z) 
(D) 
(D) 
(Z) 

a  637 

254  503 
8  617 
7  258 
1  341 


100.0 

83.3 
(Dl 
(Z) 
0.4 
4.7 
5.0 
0.3 
0.4 
0.1 
0.1 
0.1 
(Z) 
0.1 
(Z) 
(Z) 
0.2 
(Z) 
(Z) 
0.6 
(Z) 
(D) 
0.5 
(Z) 
2.8 
1.5 


(XI 

100.0 

83.2 

100.0 

82.8 

21.5 

6.4 

4.9 

50.0 

0.1 
(Z) 
0.4 
4.8 
(D) 
0.3 
0.4 
0.1 
0.1 
0.1 
(Z) 
0.1 
(Z) 
(Z) 
0.2 
(Z) 
(Z) 
0.6 
(Z) 
(0) 
(D) 
(Z) 
2.8 

100.0 
3.4 
2.9 
0.5 


GROCERY  STORESi  INCLUDING 
DELICATESSENS--CONTINUED 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL^ 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PARTI 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

100 
120 
500 

500 
500 
508 


GROCERIES-OTHER  FOODS 


I^EPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

GROCERIES-OTHER  FOODS  

'  MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

,  FROZEN  FOODS  

>  ALL  OTHER  FOODS.  .  .  


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


|REPTG  ADDL  DETAIL  FOR  LINE  500. 

lALL  OTHER  MERCHANDISE 

PAPERi  PAPER  PRODUCTS 


NONMERCHANDISE  RECEIPTS 


CANDY'  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL 


020 
040 
520 


020 

020 
020 
023 
024 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


«EPTG  ADDL  DETAIL  FOR  LINE  020. 
^ROCERIES-OTHER  FOODS  

FROZEN  FOODS  

ALL  OTHER  FOODS 


1  107 

1  023 

987 

887 
854 
(D) 
493 
(D) 
(D) 

15 

(D) 
(D) 

(D) 
(D) 
(D) 


1  067 


441 
(D) 


2  187 

1  465 

1  460 
(0) 
(0) 


55 

1  753 

32 

1  129 

32 

(D) 

31 
31 

1 
31 

1  096 

1  092 

(D) 

(0) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-25 


TABLE   2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIES  I  MANUKACTUR I NG--CON . 
NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIESi  NONMANUFACTURI NG 
(SIC  S463) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

GROCERIES-OTHER  FOODS  

JREPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  . 

, GROCERIES-OTHER  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS) 
FRANCHISED  (SIC  551) 


Estab- 
lishments 

(number) 


TOTAL   .....    

REPTG  SALES  BY  BROAD  MDSE  LINES 


1  041 

768 

3 
2 

3 

1 

5 

8 

4 

159 

52 

137 

59 

159 

143 

41 

483 

274 

613 

17 

3 

124 

460 


400 
352 


Sales 


($1,000) 


434 
336 


319 
318 
318 


(D) 
(D) 


428  161 

387  055 

(Z) 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(Z) 
7  587 
535 

1  491 
(Z) 

3  890 

2  928 
(D) 

294  847 

2  638 

48  347 

498 

(D) 

6  449 

16  679 


332  516 
315  911 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 


(X) 
100.0 


100.0 
99.7 
99.7 


(X) 

100.0 


(X) 

100.0 

(Z) 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(Z) 
2.0 
0.1 
0.4 
(Z) 
1.0 
0.8 
(D) 

76.2 
0.7 

12.5 
0.1 
(D) 
1.7 
4.3 


(X) 
100.0 


180 
220 
300 
380 
400 
420 
440 
460 
500 
520 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERSi 
FRANCH I SeD--CONT I NUED 


ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


220 
300 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 

'AUTOMOBILES-TRUCKS 

,  NEW  PASSENGER  CARSt  RETAIL  .... 
>  NEW  PASSENGER  CARS"  WHOLESALE.  .  . 
'  NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 
;  NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
1  USED  PASSENGER  CARS.  RETAIL.  .  .  . 
•  USED  PASSENGER  CARS.  WHOLESALE  .  . 

;  USED  COMMERCIAL  VEHICLES  

!  ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS 

,  GASOLINE  

.  OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
'  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

LREPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


IREPTQ  ADDL  DETAIL  FOR  LINE  520. 
INONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


Estab- 
lishnnents 

(number) 


1 

4 

4 

352 

216 

330 

10 

2 

12 

320 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(Z) 

(0) 

272  356 

1  831 

25  828 

345 

(D) 

197 

14  386 


374 

317 

123 

(X) 

330 

301 

276 

100.0 

2 

(0) 

(D) 

3 

(0) 

(D) 

330 

260 

183 

86.4 

322 

296 

421 

100.0 

322 

256 

186 

86.4 

322 

142 

999 

48.2 

12 

530 

0.2 

204 

37 

449 

12.6 

8 

616 

0.2 

315 

56 

220 

19.0 

109 

7 

188 

2.4 

190 

9 

717 

3.3 

22 

1 

530 

0.5 

203 

1 

740 

0.6 

196 

204 

939 

100.0 

196 

1 

687 

0.8 

75 

1 

364 

0.7 

2 

(D) 

(D) 

151 

(D) 

(D) 

311 

24 

597 

8.2 

303 

287 

311 

100.0 

303 

24 

258 

8.4 

299 

13 

719 

4.6 

262 

5 

836 

2.0 

268 

2 

331 

0.8 

190 

1 

803 

0.6 

9 

(D) 

(D) 

2 

(D) 

(D) 

12 

197 

0.1 

301 

13 

468 

4.5 

295 

281 

197 

100.0 

295 

13 

301 

4.7 

291 

12 

605 

4.5 

64 

638 

0.2 

6  893 

6  358 

(D) 


(0) 
(Z) 

(D) 
86.2 
0.6 
8.2 
0.1 
(D) 
0.1 
4.6 


(X) 

100.0 

(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-26    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merctiandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


imported  car  dealers — continued 

automobiles-trucks 

ireptg  addl  detail  for  line  380 

;automobiles-trucks 

NEW  passenger  CARSt  RETAIL  

NEW  COMMERCIAL  VEHICLES!  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .... 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

:  SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


180 
220 
380 

380 
380 
381 
363 
385 
386 
387 

400 

400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

440 
520 

520 
520 
527 
528 


020 

080 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS'  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

'REPTG  ADDL  DETAIL  FOR  LINE  400. 

JauTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


'reptg  addl  detail  for  line  420 

Itires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  wholesale  (to  other  businesses) 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 


196 
124 


5  317 

5  003 

4  209 

1  932 

462 

1  379 

(D) 

(D) 

(D) 

(D) 

4  731 

30 
30 

524 

5  682 
518 
320 

37 
33 
64 

446 

6  082 
446 
(D) 
(0) 


(D) 

(D) 

6  856 

8  087 

6  708 
3  859 

685 

1  905 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 

707 

7  559 
686 
369 

95 
164 
49 

(D) 
472 

7  559 
472 
(D) 
(D) 


30  657 
22  922 


(D) 
(D) 


83.6 

100.0 

84.1 

38.6 

9.2 

27.6 

(D) 

(D) 

(0) 

(0) 

100.0 
0.6 
0.6 


100. 
9. 
5. 
0. 
0. 
1. 


7.0 

100.0 
7.3 
(D) 
(D) 


(D) 

(D) 

82.8 

100.0 
82.9 

47.7 
8.5 

23.6 
(0) 
(D) 

(D) 

100.0 
(D) 
(D) 

6.5 

100.0 
9.1 
4.9 
1.3 
2.2 
0.6 

(D) 
5.7 

100.0 
6.2 
(D) 
(D) 


(X) 
100.0 


(D) 
(D) 


100 
220 
240 
300 
360 

380 
380 
361 
383 
385 
366 
367 
388 

400 

400 
400 
401 


420 
420 
421 
422 
423 
424 

440 
520 

520 
520 
527 
528 


PASSENGER  CAR  DEALERS.  NON- 
FRANCHISED— CONTINUED 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 


fJEPTG  ADDL  DETAIL  FOR  LINE  380.  . 
■AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400. 

'fi.mO    FUELS-LUBRICANTS 

GASOLINE  


420   TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


PEPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 

100 
140 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
500 
520 

520 
520 
524 
525 
526 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS .  .  .  . 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

ftUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 
,  STORAGE  BATTERIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

[NONMERCHANDISE  RECEIPTS 

,  BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

124 

22 

287 

111 

20 

326 

111 

19 

898 

3 

(D) 

5 

181 

109 

16 

916 

35 

1 

420 

23 

734 

5 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

20 

242 

14 

2 

446 

14 

181 

10 

133 

1 

(D) 

6 

(D) 

1 

(D) 

3 

(D) 

15 

214 

11 

2 

334 

11 

187 

6 

(D) 

7 

(D) 

31  939 
22  775 


2 

(D) 

2 

(D) 

1 

(D) 

4 

(Z) 

58 

(D) 

3 

(Z) 

49 

283 

8 

12 

50 

369 

53 

394 

7 

(D) 

3 

(D) 

33 

619 

20 

3 

826 

20 

200 

8 

152 

16 

48 

166 

16 

840 

106 

17 

185 

106 

12 

183 

93 

3 

245 

77 

3 

289 

48 

1 

118 

54 

1 

829 

39 

946 

39 

430 

31 

195 

39 

507 

15 

76 

77 

528 

1 

(D) 

38 

241 

86 

1 

397 

55 

13 

159 

55 

1 

023 

37 

369 

27 

114 

48 

545 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than 0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-27 


TABLE   2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINQi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

•AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


;REPT6  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
.NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFTi  MARINE.  AUTO- 
MOTIVE DEALERS  <SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  •  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS.  . 
ALL  OTHER  MERCHANDISE 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  . 

,ALL  OTHER  MERCHANDISE 

,  MOBILE  HOMES-HOUSEHOLD  TRAILERS. 
'  CAMP  TRAILERS-TRAVEL  TRAILERS.  . 
'  ALL  OTHER  MERCHANDISE 


(D) 
(D) 
(D) 
16 
033 
(D) 
208 
148 
628 
534 
207 
115 


2  813 
70 
70 


16  684 
4  898 


724 
020 
111 
151 
29 
30 
(D) 
(D) 
824 

(D) 
(D) 
685 
634 

476 
620 
(0) 
(D) 
550 


7  257 

(D) 
1  620 
(D) 
(D) 
(D) 
5  326 
48 


(D) 
(D) 

4  926 

4  922 

4  807 

(0) 

(D) 


(X) 

100.0 

(D) 
(0) 
(D) 
0.1 
27.7 
(0) 
6.6 
0.8 
8.9 
13.9 
1.1 
0.6 

100.0 
2.5 
2.5 

29.9 

100.0 

29.4 

10.3 

12.1 

0.7 

0.9 

0.2 

0.2 

(D) 

(D) 

4.9 

(D) 
(D) 
3.8 
3.5 

100.0 
9.6 
(D) 
(D) 
8.5 


100.0 

(D) 
22.3 
(D) 
(D) 
(D) 
73.4 
0.7 


(X) 

100.0 

(D) 
(D) 

100.0 

99.9 

97.6 

(D) 

(D) 


HOUSEHOLD  TRAILER  DEALERS — CONTINUED 
NONMERCHANDISE  RECEIPTS  


520 
520 
527 


,REPTG  ADDL  DETAIL  FOR  LINE  520. 

•NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ........ 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 
•AUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

(REPTG  ADDL  DETAIL  FOR  LINE  420 

•TIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
460 


APPAREL'  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS i 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 


1  834 

1  202 

160 

62 

2 

4 

165 

6 

2 

1 

1 

1 

22 

4 

1 

14 

1  202 

1  110 

1  110 

1  105 

110 

992 

914 

858 
858 
329 
111 
784 

4 

1 

15 

38 

724 

701 
701 
686 
101 


935 

729 

1 

1 

3 

23 

355 

519 

444 

174 

6 

11 

21 

47 

26 

6 

3 

1 

1 


(D) 
(D) 
(D) 


137  426 

95  590 

753 
434 
(D) 


(Z) 
(D) 

(Z) 

(D) 

(D) 

(D) 

(D) 

174 

(Z) 

(D) 

(D) 

81 

655 

88 

041 

75 

328 

68 

758 

1 

884 

4 

673 

7 

623 

71 

469 

7 

154 

1 

504 

373 

5 

275 

(Z) 

(D) 

156 

134 

3 

879 

56 

828 

3 

750 

3 

354 

392 

96 

811 

83 

220 

(D) 

(D) 

iZ) 

223 

21 

884 

35 

709 

19 

790 

3 

170 

(D) 

52 

377 

129 

106 

(Z) 

(Z) 

(D) 

(D) 

100.0 
(D) 
(D) 


(X) 

100.0 

0.8 
0.5 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
0.2 
(Z) 
(D) 
(D) 
85.4 

100.0 

85.6 

78.1 

2.1 

5.3 

8.0 

100.0 
10.0 
2.1 
0.5 

7.4 

(Z) 
(D) 
0.2 
0.1 
4.1 

100.0 
6.6 
5.9 
0.7 


(X) 

100.0 

ID) 
(D) 
(Z) 
0.3 
26.3 
42.9 
23.8 
3.8 
(D) 
0.1 
0.5 
0.2 
0.1 
(Z) 
(Z) 
(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable,        (Z)  Less  than  0.05%. 


7H-28    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 
520 


100 
120 
140 
160 
180 
200 
260 
280 
300 
320 
340 
420 
460 
500 
520 


120 
140 
160 
180 
200 
260 
280 
300 
500 
520 


120 

140 

140 
140 
142 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 


APPAREL.  ACCESSORY  STORES — CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MEN'S  I  BOYS'  APPAREL  STORES i 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

!  CHILDREN'S-INFANTS'  WEAR  

'  MILLINERY 

HOSIERY 

;  LINGERIE  

.  WOMEN'S  SPORTSWEAR  

>  DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


51 
176 


219 

6 

26 

219 

25 

15 
1 

19 
1 
4 

49 


5 
22 

15 
15 
13 
4 
2 
6 

179 

147 

147 

44 

62 

99 

131 

137 

147 

129 

84 

8 

55 


330 
1  223 


9  947 

(D) 
(D) 
8  943 
162 
672 
23 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 


18  318 

(D) 
225 
17  077 
(D) 
223 
(D) 
52 
(D) 
(0) 
291 


(D) 
208 

1  604 

118 

53 

7 

(D) 

(D) 

14  988 

13  501 

12  707 

468 

196 

292 

1  409 

2  954 
5  056 
1  691 

247 

34 

356 


0.4 
1.5 


100.0 

(D) 
(D) 
89.9 
1.6 
6.8 
0.2 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


100.0 

(D) 

1.2 

93.2 

(0) 
1.2 
(D) 
0.3 
(D) 
(D) 
1.6 


(D) 
1.3 

100.0 
7.4 
3.3 
0.4 
(D) 
(D) 

93.5 

100.0 

94.1 

3.5 

1.5 

2.2 

10.4 

21.9 

37.4 

12.5 

1.8 

0.3 

2.6 


180 
200 
260 
280 
300 
500 
520 


120 
140 
160 
180 
200 
280 
500 
520 


120 
140 

140 
140 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS.  ..... 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY'  SPEC.  STORES' 
FURRIERS  (SIC  563.  568) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 
1 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


(^EPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

yOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
,  CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

I  DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


21 

12 
1 

17 
1 
3 

37 


51 

40 

1 
4 

40 
4 
3 
2 
1 

12 


31 

27 

1 
4 

1 
1 
1 
1 


23 

23 

6 

6 

13 

20 

21 

20 

17 

15 

2 

15 

4 
3 
1 
1 
9 


332 

2.1 

195 

1.2 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

9 

0.1 

218 

1.4 

(D) 

(D) 

17 

0.7 

2  089 

91.5 

(D) 

(D) 

28 

1.2 

ID) 

(D) 

(D) 

(D) 

73 

3.2 

(X) 


1 

878 

(X) 

1 

574 

100.0 

(D) 

(D) 

17 

1.1 

(D) 

100.0 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

1 

417 

90.0 

1 

485 

100.0 

1 

346 

90.6 

50 

3.4 

25 

1.7 

47 

3.2 

179 

12.1 

491 

33.1 

221 

14.9 

91 

6.1 

(0) 

(D) 

(0) 

(D) 

177 

11.9 

(D) 

(0) 

28 

1.8 

(D) 

(D) 

(D) 

(D) 

36 

2.3 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.     7H-29 


TABLE  2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  b^j 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURRIERSt  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
080 
100 
120 
ItO 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


120 
140 
160 
180 
280 
300 
500 
520 


FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

.  DRESSES 

'  COATS-SUITS 

'  HANDBAGS  

!  FURS  

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


225 

1 

1 

2 

15 

225 

127 
127 
110 

97 
108 

93 
117 

225 

127 

127 

95 

69 

110 

114 

121 

123 

112 

76 

11 

72 

192 

156 

6 

11 

19 

21 

21 

5 

2 

35 

59 


177 

1 

7 

40 

177 

2 

1 

10 

43 


464 
(0) 


38  851 

(D) 
(D) 
(D) 
164 
12  460 

22  020 
7  127 

1  342 

2  253 

1  102 
280 

2  148 

16  355 

22  020 

9  823 

908 

342 

429 

1  059 

1  884 

2  810 
1  433 

336 

91 

537 


248 

924 

(D) 

52 

(D) 

66 

91 

(Z) 

(D) 

276 

611 


17  233 

15  004 

(D) 
99 
1  200 
13  479 
(D) 
(D) 
26 
188 


(D) 
(0) 


(X) 
100.0 


(D 
(D 
(D 
0 
32 

100 
32 
6 
10 
5 
1 
9 


42.1 

100.0 
44.6 
4.1 
1.6 
1.9 
4.8 
8.6 
12.8 
6.5 
1.5 
0.4 
2.4 

13.5 
7.5 
(D) 
0.1 
(D) 
0.2 
0.2 
(Z) 
(D) 
0.7 
1.6 


100.0 

(D) 
0.7 
8.0 
89.8 
(D) 
(D) 
0.2 
1.3 


(X) 
100.0 


160 
180 

180 
180 
181 
182 
183 

500 
520 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  180.  . 
lALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  SHOE  STORES  (SIC  566  PART) 


120 
140 
160 
180 

180 
180 
181 
182 
183 

280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


hEPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

>  MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


140 

140 
140 
142 
143 
144 

160 

160 
160 
161 
163 
165 
166 
172 
173 
174 
176 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 


■REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
WEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING 

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

IREPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


182 

147 

1 

7 

31 

147 

112 
112 
112 
112 
106 

2 

1 

9 

35 


232 

2  361 

2  635 
2  361 

(D) 

2  310 

(D) 

(D) 
(D) 


(D) 
(0) 


14  269 

12  051 

(D) 

99 

968 

10  811 

9  732 
8  527 
2  399 

4  578 
1  540 

(D) 
(D) 
(D) 
129 


8.8 
89.6 

100.0 
89.6 

(D) 
87.7 

(D) 

(D) 
(Dj 


(X) 
100.0 


(X) 

100.0 

(0) 

0.8 

8.0 

89.7 

100.0 
87.6 
24.7 
47.0 
15.8 

(0) 
(D) 
(D) 
1.1 


1  443 

(X) 

1  100 

100.0 

157 

14.3 

546 

100.0 

142 

26.0 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

915 

63.2 

1  056 

100.0 

894 

84.7 

563 

53.3 

(D) 

(D) 

(D) 

(D) 

32 

3.0 

134 

12.7 

51 

4.8 

(D) 

(D) 

84 

8.0 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-30    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
500 
520 


200 
220 
2t0 
260 
280 
300 
320 
340 
120 
440 
480 
500 
520 


200 

220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


CHILDREN'S  INFANTS'  WEAR  STORES — CON. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  ...... 

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

.REPTG  ADDL  DETAIL  FOR  LINE  240 

>FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


475 

57 

391 

307 

173 

9 

31 

42 

24 

6 

1 

2 

26 

156 


357 

241 

37 
188 
241 

208 
208 
181 
203 
118 
119 
28 

113 

7 

21 

27 

13 

3 

1 

2 

16 

78 


(D) 
(0) 
(D) 


79  436 

55  814 

461 

22  718 

27  185 

2  575 

(Z) 

(D) 

640 

376 

140 

(D) 

(D) 

144 

1  395 


402 

51 

237 

265 

35 

184 

46 

(0) 

188 

6 

670 

256 

25 

782 

116 

658 

8 

<D) 

21 

70 

27 

455 

13 

137 

3 

(D) 

1 

(D) 

2 

(D) 

18 

116 

85 

777 

48  220 

33  072 

229 

6  670 

24  018 

29  257 

21  448 

3  377 

15  801 

1  279 

855 

157 

619 

(D) 
70 
455 
137 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 


100.0 

0.8 
40.7 
48.7 
4.6 
(Z) 
(D) 
1.1 
0.7 
0.3 
(D) 
(D) 
0.3 
2.5 


100.0 

(D) 
19.0 
73.3 
1.9 
(D) 
0.2 
1.3 
0.4 
(D) 
(D) 
(D) 
0.3 
2.2 


(X) 

100.0 

0.7 
20.2 
72.6 

100.0 

73.3 

11.5 

54.0 

4.4 

2.9 

0.5 

1.9 
0.1 
0.2 
1.4 
0.4 
(D) 
(D) 
(D) 
(D) 
(D) 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 

264 
265 

280 
300 
320 
340 
420 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


)«EPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

>  NEW  MAJOR  APPLIANCES  

'NEW  RADIOS-TV. S.  ETC 

',   USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 

>  RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
)<ITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 


1  981 
(D) 


72 

(D) 


214 

20 

711 

155 

15 

247 

11 

(D) 

148 

11 

024 

121 

11 

734 

121 

9 

534 

121 

7 

340 

48 

1 

632 

45 

(D) 

2 

(D) 

47 

1 

325 

53 

1 

912 

42 

(0) 

42 

(D) 

41 

(D) 

8 

(0) 

1 

<0) 

9 

(D) 

13 

(0) 

11 

239 

3 

(D) 

5 

(0) 

47 

368 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.     7H-31 


TABLE  2. 


Arkansas:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

.REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATINGi  DRINKING  PLACES  (SIC  58) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


2  083 
1  282 


3  169 

3  046 
(D) 
(D) 
(D) 
(D) 


220 
(D) 


(D) 

2  505 
2  453 
(D) 
860 
452 
746 
110 
(0) 
180 

(D) 
(D) 
(D) 
(D) 


77  580 
54  998 


104 

591 

1.1 

1  222 

46  804 

85.1 

268 

5  816 

10.6 

39 

298 

0.5 

267 

710 

1.3 

7 

(Z) 

(Z) 

2 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

6 

43 

0.1 

1 

(D) 

(D) 

7 

44 

0.1 

1 

(D) 

(D) 

22 

119 

0.2 

76 

529 

1.0 

100.0 

96.1 
(D) 
(D) 
(0) 
(D) 


(X) 
100.0 


(X) 

100.0 

(D) 

100.0 

97.9 

(D) 

34.3 

18.0 

29.8 

4.4 

(0) 

7.2 

(D) 
(D) 
(D) 
ID) 


(X) 
100.0 


020 
040 
060 
080 
100 
120 
140 
180 
220 
260 
280 
300 
380 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
180 
260 
280 
300 
380 
400 
420 
500 
520 


020 
040 
060 
100 
500 
520 


020 
040 
060 
080 
100 
220 
400 
500 
520 


040 
060 
100 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS. 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTSi  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  


91 
124 
110 

21 
235 
6 
2 
1 
1 
1 
1 
4 
1 
6 
1 

21 

61 


1  283 

703 

57 

703 

97 

19 

133 

6 

2 

1 


2 
50 

3 
13 


32 

350 
8 
2 
67 
1 
1 
3 
9 


49  374 

559 
46  015 
1  362 
128 
651 
(Z) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
10) 
430 


49  527 
32  810 


331 
189 
266 
(0) 
376 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
109 
318 


11  714 

(0) 
11  lis 
(0) 
(D) 
217 
(D) 
(D) 
(0) 
58 


1  007 


709 
(D) 
(D) 


100.0 

1.1 
93.2 
2.8 
0.3 
1.3 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
0.9 


(X) 

100.0 

1.0 
92.0 
3.9 
(D) 
1.1 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
0.3 
1.0 


(D) 

(D) 

999 

97.3 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

54 

1.3 

100.0 

(0) 
94.9 
(0) 
(D) 
1.9 
(D) 
(D) 
(D) 
0.5 


95.7 
(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-32    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merctiandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
180 
300 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  I  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 


,REPTG  ADDL  DETAIL  FOR  LINE  120 

(COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


158 

13 

98 
158 

18 

32 
1 
1 
2 
1 
1 

15 


404 

101 
138 
12 
322 
404 
1 

e 

3 

5 

18 

4 

62 

146 

23 

12 

215 

61 


498 
395 

97 
134 

12 
313 
395 

381 
381 
343 
381 
297 

1 
7 
3 
5 

18 
4 

60 
143 

22 

12 
212 

61 


5  624 

32 

789 

4  454 

170 

59 
(D) 
(D) 
(D) 
(D) 
(D) 

99 


49  373 

(0) 

1  663 
308 

2  692 
41  174 

(D) 
(D) 
(Z) 
(D) 

64 
(D) 
231 
536 

85 

(D) 

1  814 

(D) 


60  202 
49  130 

357 

1  643 
308 

2  664 
41  016 

47  533 
39  647 
11  945 
19  295 
8  412 

(D) 
(Z) 
(Z) 
(D) 
64 
(D) 
(D) 
532 
(D) 
(0) 
1  806 
(D) 


100.0 

0.6 
14.0 
79.2 
3.0 
1.0 
(D) 
(D) 
(D) 
(D) 
(D) 
1.8 


(X) 

100.0 

(0) 
3.4 
0.6 
5.5 
83.4 
(D) 
(Dl 
(Z) 
(D) 
0.1 
(D) 
0.5 
1.1 
0.2 
(D) 
3.7 
(D) 


100.0 

0.7 
3.3 

0.6 

5.4 

83.5 

100.0 
83.4 
25.1 
40.6 
17.7 

(D) 
(Z) 
(Z) 
(D) 
0.1 
(D) 
(D) 
1.1 
(0) 
(D) 
3.7 
(D) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
300 
320 
400 
480 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
500 
520 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  < 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  E(3UIPMENT.  MACHINERY 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


654 

180 

824 

045 

129 

585 

94 

1 

024 

31 

213 

9 

(D) 

320 

24 

437 

189 

977 

13 

(Z) 

22 

(D) 

16 

447 

18 

(D) 

5 

108 

111 

2 

373 

34 

856 

71 

<D) 

117 

6 

599 

72 

3 

653 

65 

1 

136 

47 

1 

119 

12 

290 

18 

476 

41 

1 

210 

19 

215 

191 

51 

264 

155 

20 

058 

233 

9 

150 

290 

2 

743 

317 

26  069 

67 

359 

19 

112 

7 

93 

317 

24  384 

152 

559 

6 

(Z) 

1 

(D) 

1 

(D) 

1 

(D) 

4 

23 

1 

(D) 

2 

(D) 

2 

(D) 

15 

123 

67 

364 

161 

6  009 

84 

4  035 

18 

151 

14 

(D) 

11 

93 

3 

6 

28 

434 

28 

754 

16 

75 

9 

90 

10 

274 

6 

56 

1 

(D) 

10 

(D) 

20 

820 

1 

(D) 

20 

447 

8 

105 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-33 


TABLE  2. 


Arkansas:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
220 
240 
260 
340 
500 
520 


ItO 
160 
180 
200 
220 
2H0 
260 
280 
300 
320 
380 
420 
440 
500 
520 


040 
100 
240 
260 
280 
500 
520 


040 
100 
240 

240 
240 
248 

260 
500 


ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  t 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERr^HANOISE  RECEIPTS 


BOOKi  STATIONERY  STORES  (SIC  594) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


500  kREPTQ  ADDL  DETAIL  FOR  LINE  500 

500  JaLL  OTHER  MERCHANDISE  

508  C  COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

512  (  SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

513  t   BOOKS-PERIODICALS 


520   NONMERCHANDISE  RECEIPTS 


520  IREPTG  ADDL  DETAIL  FOR  LINE  520. 

520  INONMERCHANDISE  RECEIPTS  .  .  .  . 

521  I   PRINTING  TO  ORDER 

523  t   OTHER  NONMERCHANDISE  RECEIPTS. 


148 

76 

18 
14 
11 

2 
26 
24 
14 

9 
10 

6 
10 
20 

1 
18 

7 


(D) 

(D) 

(0) 

(D) 

128 

38.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

151 
(D) 

93 
(D) 
(D) 
626 
(0) 

90 
274 

56 
(0) 
820 
(0) 
(0) 
(D) 


641 

(D) 
(D) 
(D) 
(D) 
(D) 
590 
(D) 


679 

440 

(0) 
(D) 
(D) 

(D) 
(0) 
(D) 

(D) 
(0) 

334 
309 

(D) 
(D) 
(D) 

(D) 

(0) 
(D) 
(D) 
(D) 


(X) 

100.0 

4.1 
(0) 
2.5 
(D) 
(D) 

16.9 
(D) 
2.4 
7.4 
1.5 
(0) 

22.1 
(D) 
(D) 
(0) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
92.0 
(D) 


(X) 

100.0 

(0) 
(D) 
(D) 

100.0 
(D) 
(D) 

(D) 
(0) 

100.0 

92.5 

(D) 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 
(D) 


020 
040 
060 
080 
100 
140 
160 
180 
200 
260 
280 
300 
320 
380 
400 
500 
520 


020 
100 
120 
260 
300 
320 
340 
380 
400 
420 
440 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOSACCO  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  


283 
(0) 


622 
(Z) 
(D) 
(D) 
(D) 
376 
139 
(D) 
285 
188 
112 


(X) 
100.0 


53 

5  050 

(X) 

32 

3  912 

100.0 

5 

8 

0.2 

3 

(D) 

(D) 

2 

(D) 

(0) 

3 

(D) 

(D) 

6 

23 

0.6 

2 

(U) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

32 

2  967 

75.8 

3 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

8 

185 

4.7 

1.5 
(Z) 
(D) 
(D) 
(D) 
0.9 
0.3 
(D) 
0.7 
0.4 
0.3 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-34    West  South  Central-Ark. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.      Arkansas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


460 
480 
500 
520 


020 
100 
120 
140 
200 
220 
240 
260 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
500 
520 

520 
520 
529 


020 
080 
200 
220 
240 
260 
300 
320 
340 
400 


HAYi  GRAINi  FEED  STORES — CONTINUED 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  ...  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN~FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  . 

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
1 
TOTAL  


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


IREPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


132 
3 


17 
37 
96 

92 
92 
90 
70 
87 
55 
82 
6 

9 

1 

11 

88 

82 

(NA) 

82 


39  745 
29 

488 
334 


91 

17  599 

58 

12  738 

2 

(D) 

2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2 

(D) 

16 

405 

4 

(D) 

5 

170 

6 

(D) 

7 

36 

58 

(D) 

2 

(D) 

2 

(D) 

17 

186 

(0) 

527 

6  481 

a  136 
5  906 

1  197 
949 

2  500 
300 
879 

55 

151 
(D) 
377 
913 

4  877 

(na) 

564 


30 

008 

23 

534 

(0) 

(D) 

(D) 

1 

574 

59 

(D) 

(D) 

(Z) 

885 

(D) 

93.8 
0.1 
1.2 
0.8 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.2 
(D) 
1.3 
(D) 
0.3 
(D) 
(D) 
(D) 
1.5 


100.0 

(D) 

6.0 

73.6 

100.0 
72.6 
14.7 
11.7 
30.7 

3.7 
10.8 

0.7 

1.7 

(D) 

4.3 

10.4 

100.0 
(NA) 
11.6 


(D) 
(D) 
(D) 
6.7 
0.3 
(D) 
(D) 
(Z) 
3.8 
(D) 


420 
440 
480 
500 
520 


200 
220 
240 
260 
300 
320 
340 
400 
420 
440 
480 
500 
520 


260 
280 
320 
400 
500 
520 


040 
100 
520 


FUEL.  ICE  DEALERS— CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  ....... 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


ICE  DEALERS  (SIC  5982  PART) 
1 
TOTAL  


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS~DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ...  s  ...  . 

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE < 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES.  STANDS  (SIC  5993) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
1 
TOTAL  


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


2 

(D) 

3 

(D) 

148 

19  979 

19 

243 

58 

567 

1    114 
(0) 


2    667 
(D) 


166 

25 

691 

129 

21 

816 

_ 

(D) 

64 

1 

574 

3 

59 

- 

(D) 

3 

(D) 

3 

11 

30 

(0) 

1 

(D) 

2 

(D) 

3 

(D) 

129 

18 

631 

19 

243 

56 

(0) 

9 

(D) 

1 

(D) 

3 

(D) 

1 

(D) 

79 

3  175 

3 

9 

(D) 
323 
(0) 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-35 


TABLE  2    Arkansas:    1963 


-Continued 


[Includes  only  establishnnents  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LII^ES 


GIFT>  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


1  048 
(0) 


OPTICAL  GOODS  STORES  (SIC  5998) 
1 
TOTAL 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


HOBBY t  TOY I  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


284 
(0) 


020 
OtO 
080 
100 
120 


PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  (SIC  5999  PART) 

1 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 


95 
(D) 


(X) 
100.0 


140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


(X) 
100.0 


(X) 
100.0 


93 

24 

377 

11 

1 

079 

7 

(D) 

1 

(D) 

20 

3 

263 

29 

(D) 

100.0 

4.4 
(D) 
(D) 
13.4 
(D) 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
340 
460 
500 
520 


NONSTORE  RETAILERS — CONTINUED 

MEN'S-BOYS'  CLOTHINSi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ......... 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


31 

(D) 

(D) 

31 

(D) 

(D) 

30 

(D) 

(D) 

32 

(D) 

(D) 

46 

(D) 

(D) 

31 

(D) 

(D) 

34 

608 

2.5 

27 

(D) 

(D) 

28 

(D) 

(D) 

28 

(D) 

(D) 

33 

2  244 

9.2 

28 

(D) 

(D) 

28 

(D) 

(D) 

1 

(D) 

(D) 

38 

2  529 

10.4 

43 

(D) 

(0) 

Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%, 
♦Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


524 

9.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

312 

5.4 

1  225 

21.4 

(D) 

(D) 

1  675 

29.2 

47 

0.8 
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RETAIL  TRADE-Merchandise  Line  Sales 


n 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963 

Fort  Smith,  Ark.-Okla.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by ^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

oto 

060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


200 
220 
240 
260 
300 
320 
340 
440 
460 
520 


220 
240 
320 
340 
460 
520 


RETAIL  TRADEi  TOTAL 


R£PTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  ........ 


HEATING  PLUMBING.  PA  I  NT i 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE  STORES  (SIC  5251) 
total'^ 


668 

141 

128 

25 

39 

168 

135 

63 

86 

76 

63 

53 

52 

71 

50 

44 

64 

58 

41 

129 

114 

7 

30 

7 

133 

201 


25  414 
3  968 
779 
206 
586 
123 
095 
991 
913 
214 
297 
107 
477 
704 
331 
703 
159 


24  291 
6  470 


652 
838 
832 
386 
860 
665 


19  891 

13  421 

(D) 
38 
(D) 
(D) 
(D) 
502 
10  500 
(D) 
(D) 
531 


8  714 

(D) 
(D) 
140 
8  404 
(D) 
127 


2  655 
(D) 


100.0 

19.2 
3.0 
0,6 
1.7 
2.0 
4,6 
3.1 
6,0 
2,2 
1.7 
3.3 
2.4 
1.1 
0,5 
1,0 
1,3 
8.4 

18,4 
4,9 
3,5 
1,4 
3.7 
0,3 
2,9 
2,8 


(X) 

100,0 

(D) 
0,3 
(D) 
(D) 
(D) 
3,7 
78,2 
(D) 
(D) 
4,0 


100.0 

(D) 
(D) 
1,6 
96,4 
(D) 
1,5 


(X) 
100.0 


FARM  EQUIP,  DEALERS  (SIC  5252) 
1 
TOTAL  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES  , 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC,  FOOTWEAR  ,  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC,  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL, -RADIO-TV-MUSICAL  INSTR,  ,  . 
FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS ,  ,  ,  , 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  , 


> REPTG  ADDL  DETAIL  FOR  LINE  140,  ,  , 
MEN'S-BOYS'  CLOTHING.  EXC,  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC,  FOOTWEAR, 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  , 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS, 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
'CURTAINS-DRAPERIES-DRY  GOODS,  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL, -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220,  ,  • 
MAJOR  APPL, -RADIO-TV-MUSICAL  INSTR, 

MAJOR  HOUSEHOLD  APPLIANCES  ,  ,  ,  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS,  , 


FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS, 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS, 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


Standaid  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  (Jetail  withheld  due  to  insufficient  reporting. 


24  281 
20  256 


198 
149 

49 
752 
661 
541 
269 
108 
(D) 
537 
971 
282 
585 
847 
(0) 

71 
484 
(D) 
100 
(D) 
075 
716 


12  248 

12  248 

(D) 
(D) 
(D) 

1  514 

(D) 
(D) 
(D) 
(D) 

2  783 

9  096 
1  782 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
556 
(D) 
(D) 

809 
877 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


(D) 
(0) 
(D) 
(D) 


(X) 

100.0 

5.9 
0,7 
0,2 
3,7 
13.1 
22.4 
6.3 
10,4 
<D) 
2,7 
4,8 
1,4 
2,9 
4,2 
(D) 
0,4 
2,4 
(D) 
0,5 
(D) 
5,3 
3,5 


(X) 

100,0 

(D) 

(D) 

(D) 

12,4 

100.0 
(D) 
(D) 
(D) 

22.7 

100,0 
19,6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
6.1 
(0) 
(D) 

6,6 
7,2 

100,0 
(D) 
(D) 
(D) 

(D) 

100,0 
(D) 
(D) 

(D)  ■ 

(D) 

100,0 
(D) 
(D) 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-37 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Smith,  Ark.-Okla.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

3'*0 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 


DEPARTMENT  STORES — CONTINUED 

KITCHE.NWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEi«ARES 

JEWELRY-OPTICAL  GOODS  .  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

HARDWARE-TOOLS  

GARDENIisS    EQUIPMENT-SUPPLIES 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EUUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  HEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS < 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHiNGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS ^ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-8ATTERIES-ACCESS0RIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 


688 

556 
172 
(0) 
(D) 

180 
504 
(D) 

(D) 
(0) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

467 
(0) 
420 

8  556 
172 
(D) 
(0) 
(D) 

619 


3  162 

2  711 

(D) 
(D) 
(D) 
193 
173 
419 
120 
310 

29 
(D) 
253 
(D) 

52 
136 

21 
(D) 
(D) 
613 

61 


5  297 

1  021 
(D) 
(D) 
(D) 
974 
1  339 
340 
921 
(D) 

94 

30 
(D) 

29 
(0) 

15 
(0) 

17 
(0) 


5.6 

100.0 
2.0 
(D) 
(D) 

1.5 
4.1 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

3.8 

(D) 
3.4 

100.0 
2.0 
(D) 
(0) 
(D) 

5.1 


(X) 

100.0 

(D) 
(D) 
(D) 
7.1 
6.4 

15.5 
4.4 

11.4 
1.1 
(01 
9.3 
(D) 
1.9 
5.0 
0.8 
(D) 
(D) 

22.6 
2.3 


100.0 

19.3 
(D) 
(D) 
(D) 

18.4 

25.3 
6.4 

17.4 
(D) 
1.8 
0.6 
(D) 
0.5 
<0) 
0.3 
(0) 
0.3 
(D) 


480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
480 
500 
520 


MISC.  GENERAL  MERCHANDISE  STORES — CON. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
480 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES) 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


•REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


123 
88 

88 
7 
9 

72 

63 
9 

10 
9 
9 
2 
2 
7 
3 
3 
6 
3 
4 


112 

83 

83 

74 
74 
67 
65 
53 
74 

7 
9 
72 
63 
9 
10 
9 
9 
2 
2 
7 
3 
3 
6 
3 
4 


(D) 
42 
36 


33  391 

29  919 

23  866 
35 
185 

1  696 

2  228 

71 

80 
(0) 

25 
(D) 
(D) 

21 
(D) 
(Z) 

30 
(Z) 

37 


(D) 

(D) 

1 

149 

429 

32 

930 

29 

840 

23 

787 

27 

981 

22 

116 

5 

279 

1 

641 

1 

019 

14 

136 

35 

185 

1 

696 

2 

228 

71 

80 

(0) 

25 

(D) 

(D) 

21 

(D) 

(Z) 

30 

(Z) 

37 

(D) 

(D) 

1 

149 

20 

526 

1 

147 

1 

083 

66 

429 

(D) 

(D) 
0.8 
0.7 


(X) 

100.0 

79.8 
0.1 
0.6 
5.7 
7.4 
0.2 
0.3 
(D) 
0.1 
(D) 
(D) 
0.1 
(D) 
(Z) 
0.1 
(Z) 
0.1 
(0) 
(D) 
3.8 
1.4 


(X) 

100.0 

79.7 

100.0 

79.0 

18.9 

5.9 

3.6 

50.5 

0.1 
0.6 
5.7 
7.5 
0.2 
0.3 
(D) 
0.1 
(D) 
(D) 
0.1 
(D) 
(Z> 
0.1 
(Z) 
0.1 
(0) 
(D) 
3.9 

100.0 
5.6 
5.3 
0.3 

1.4 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.0 


7H-38    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3.    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Smith,  Ark.-Okla.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

AUTOMOTIVE  DEALERS  (SIC  55  E)C.  554) 


220 

240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


TOTAL , 

REPT(3  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
380 
400 

400 
400 

401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


I REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  •  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  .  . 

;REPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


103 

7 
2 
10 
1 
1 
103 

101 

101 

100 

9 

88 

74 

72 
72 
26 
10 

64 

1 

3 

65 

64 
64 
63 

7 


206 
(0) 


37  521 

31  194 

420 
(0) 
HO 
<Z) 
476 
236 
(Z) 
(D) 
64 

3  592 
558 

1  270 


59 

(D) 
30 
(D) 
(D) 

6  298 

7  216 
6  226 
5  766 

98 
356 

576 

5  067 

569 

136 

21 

411 

(D) 
(D) 
288 

4  479 

282 

249 

33 


6  623 

(D) 


(X) 
100.0 


(X) 

100.0 

1.3 
(D) 

0.4 
(Z) 
1.5 
0.8 
(2) 
(0) 
0.2 
11.5 
1.8 
4.1 


100.0 

0.8 
(D) 
0.4 
(0) 
(D) 
85.8 

100.0 

86.3 

79.9 

1.4 

4.9 

7.8 

100.0 

11.2 

2.7 

0.4 

8.1 

(D) 
(D) 
3.9 

100.0 
6.3 

5.6 
0.7 


100.0 
(D) 


140 
160 
180 
200 
260 
280 
300 
500 
520 


APPAREL.  ACCESSORY  STORES — CONTINUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORESi 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3'  568) 


120 
140 
160 
180 
200 
280 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACCESSORY.  SPEC. 
FURRIERS  (SIC  563. 


STORES. 
568) 


FAMILY  CLOTHING  STORES  (SIC  565) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
260 
300 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 


1 

349 

20.4 

3 

349 

50.6 

1 

596 

24.1 

63 

1.0 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

86 

1.3 

1  157 
(D) 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

351 

92.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

41 

1.6 

2  131 

(X) 

1  975 

100.0 

(0) 

(D) 

535 

27.1 

1  644 

100.0 

424 

25.8 

38 

2.3 

(D) 

(D) 

33 

2.0 

(D) 

(D) 

(0) 

(D) 

927 

46.9 

1  644 

100.0 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

301 

15.2 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:        -  Represents  zem.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-39 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Smith,  Ark.-Okla.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FAMILY  CLOTHING  STORES— CONT  I  NUED 
NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL  I  ACCESSORY  STORES 
(SIC  564i  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE!  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  ■ 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1  182 

1  182 

(D) 

8 

1  152 

(D) 

(D) 


113 
(D) 


5  303 

(D) 

(D) 

(D) 

2  279 

2  452 

279 

(D) 

(D) 

(0) 

23 

163 


(D) 
(D) 
(D) 
458 
(Dl 
(D) 
(D) 
(D) 
(D) 
39 


(D) 
821 
(0) 
(D) 
(D) 
(D) 
(D) 
(0) 
124 


(X) 

100.0 

(D) 
0.7 
97.5 
(D) 
(D) 


(X) 
100.0 


100.0 

(0) 
(D) 
(D)- 
43.0 
46.2 
5.3 
(D) 
(D) 
(0) 
0.4 
3.1 


100.0 

(D) 
(D) 
(D) 
15.2 
(0) 
(D) 
(D) 
(D) 
(D) 
1.3 


(X) 

100.0 

(D) 
79.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.4 


020 
040 
060 
080 
100 
220 
300 
500 
520 


020 
040 
060 
080 
100 
300 


020 
040 
080 
100 
120 
160 
200 
220 
260 
280 
300 
320 
500 
520 


020 
040 
080 
100 
140 
160 
180 
220 


EATING.  DRINKING  PLACES  (SIC  58: 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 
TOTAL^ 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  . 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 
CURTAINS-DRAPERIES-ORY  GOODS.  .... 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 


118 

3 

103 

25 

2 

28 

1 

1 

2 


(D) 

(D) 

703 

80.7 

779 

17.0 

(Dl 

(D) 

61 

1.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

13 

0.3 

(D) 

(D) 

19 

2.4 

745 

95.5 

(D) 

(D) 

10 

1.3 

(D) 

(D) 

3  528 

33 

69 

(D) 

200 

3  042 

(D) 

(D) 

(D) 

19 

32 

(D) 

(D) 

83 

15 


126 

11 

524 

(XI 

75 

8 

772 

100.0 

7 

17 

0.2 

1 

(D) 

(01 

26 

1 

938 

22.1 

16 

48 

0.5 

2 

(Dl 

(Dl 

2 

(Dl 

(Dl 

1 

(D) 

(D) 

2 

(Dl 

(Dl 

100.0 

0.9 
2.0 
(D) 
5.7 
86.2 
(D) 
(Dl 
(Dl 
0.5 
0.9 
(Dl 
(Dl 
2.4 
0.4 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-40    West  South  Central-Ark. 


RETAIL  TRADE—Merchandise  Line  Sales 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Smith,  Ark.-Okla.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


240 
260 
280 
300 
320 
460 
480 
500 
520 


020 
080 
100 
520 


260 
280 

280 
280 
281 
282 
283 
284 
285 

520 

520 
520 
529 


OTHER  RETAIL  STORES — CONTINUED 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  


REPT6  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  5931 


BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORESt  BICYCLE 
SHOPS  (SIC  595) 


FARM  I  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 


■REPTG  ADDL  DETAIL  FOR  LINE  280 

.JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALU  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
HOUSEHOLD  FUELS- ICE  


2 

(D) 

(D) 

3 

(D) 

(D) 

7 

364 

4.1 

2 

(D) 

(0) 

2 

(0) 

(D) 

10 

4  611 

52.6 

5 

383 

4.4 

19 

893 

10.2 

22 

154 

1.8 

6 

(NA) 

6 


2  028 

17 

1  938 

(D) 

41 


504 
383 
383 


100.0 

0.8 

95.6 

(0) 

2.0 


(D) 

(D) 

364 

81.6 

446 

100.0 

364 

81.6 

109 

24.4 

54 

12.1 

89 

20.0 

(0) 

(D) 

89 

20.0 

(D) 

(D) 

414 

100.0 

(NA) 

(NA) 

50 

12.1 

(X) 
100.0 
100.0 


020 
080 
100 
120 
220 
340 
500 


OTHER  STORES  (SIC  599) 
TOTAL^ 

NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  


1  655 

1  189 

(D) 
(D) 
502 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
42.2 
(0) 
(D) 
(D) 
(Dl 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  (letail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.     7H-41 


TABLE   3. 


Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Little  Rock-North  Little  Rock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE.  TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-ORY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 

TOTAL 

REPTS  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS • 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  ■ 

NONMERCHANDISE  RECEIPTS  ■ 


315 

243 

74 

129 

346 

224 

98 

127 

102 

84 

110 

86 

121 

88 

74 

97 

62 

51 

221 

192 

8 

12 

8 

279 

354 


336  749 

293  487 

51  215 

11  103 

971 

7  178 

4  977 

11  957 

11  370 

21  764 

7  412 

6  447 

11  492 


7  484 
4  694 

2  945 
4  414 

3  025 

15  471 
57  009 

16  701 
10  370 

2  397 

616 

744 

12  425 

9  218 


17  993 

(D) 

(D) 

(D) 

(D) 

40 

66 

15 

906 

13  609 

(D) 

(D) 

(D) 

(D) 

754 


11  777 

(D) 
(D) 
(D) 
11  068 
(D) 
483 


3  153 

2  710 

(D) 
(D) 
(D) 
2  370 
(0) 


100.0 

17.5 
3.8 
0.3 
2.4 
1.7 
4.1 
3.9 
7.4 
2.5 
2.2 
3.9 
2.6 
1.6 
1.0 
1.5 
1.0 
5.3 

19.4 
5.7 
3.5 
0.8 
0.2 
0.3 
4.2 
3.1 


100.0 

(D) 
(D) 
(D) 
(D) 
0.2 
0.4 
0.1 
5.0 
75.6 
(D) 
(D) 
(D) 
(0) 
4.2 


100.0 

(D) 
(D) 
(D) 
94.0 
(D) 
4.1 


100.0 

(D) 
(D) 
(D) 
87.5 
(D) 


140 
180 
200 
220 
240 
260 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 

420 
440 
500 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .  .  .  .  . 

PLUMBING-ELECTRICAL  SUPPLIES  

OTHER  HARDWARE-TOOLS  . 

LUMBER-BUILDING  MATERIALS  • 

.REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  .  . 

"LUMBER-BUILDING  MATERIALS  . 

PAINT-GLASS-WALLPAPER , 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT.  MACHINERY  ■ 

ALL  OTHER  MERCHANDISE  . 

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS .  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  5311 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140,  .  . 
[MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(U) 

(0) 

15 

1.5 

706 

68.7 

603 

100.0 

473 

78.4 

93 

15.4 

27 

4.5 

353 

58.5 

171 

16.6 

263 

100.0 

44 

16.7 

44 

16.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2 

478 

(D) 

50 

413 

46 

922 

546 

(D) 

(D) 

(Z) 

1 

754 

6 

493 

14 

323 

3 

140 

5 

521 

2 

905 

1 

800 

3 

075 

697 

876 

987 

(D) 

189 

(D) 

(D) 

26 

2 

496 

2 

418 

38 

350 

36 

350 

(D) 

(D) 

1 

125 

5 

916 

36 

060 

5 

618 

4 

509 

1 

109 

(X) 
100.0 


(X) 
100.0 

1.1 

(D) 
(D) 
(Z) 
3.6 
13.3 
29.3 
6.4 
11.3 
5.9 
3.7 
6.3 
1.4 
1.8 
2.0 
(D) 
0.4 
(D) 
(D) 
0.1 
5.1 
4.9 


(X) 

100.0 

(D) 
(D) 
2.9 

15.4 

100.0 

15.6 

12.5 

3.1 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-42      West  South  Central-Ark. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Little  Rock-North  Little  Rock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^^A 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
166 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 


WOM£N'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

>*OMEN'S-GIRLS>  CLOTHINGt  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


«EPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  • 
RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

,REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
'KITCHENWARE-HOME  FURNISHINGS.  .  .  • 

CHINA-GLASSWARE 

KITCHENIlARE-HOUSEWARES 

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

;REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT'  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
(ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE.  ....... 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


020 
040 
100 
120 
140 
160 
180 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


38  350 

12  919 

1  038 

1  016 
(0) 
514 

2  152 

1  778 

2  970 
1  897 

740 
(0) 


2  760 

3  342 

36  060 

3  136 

1  076 

2  046 

2  667 

33  403 
2  667 
1  857 

719 

1  577 

34  774 

1  577 
(01 
(D) 

2  027 

36  060 

1  775 

(D) 

1  086 
(D) 

507 
(D) 
(D) 

18  124 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(Dl 
(D) 

(01 
(0) 
(01 
666 

38  350 
868 
465 
(D) 
(D) 

2  058 


216 
(D) 
(D) 
(0) 
276 
963 
(D) 


33.7 

100.0 
33.7 
2.7 
2.6 
(D) 
1.3 
5.6 
4.6 
7.7 
4.9 
1.9 
(D) 

7.2 
8.7 

100.0 
8.7 
3.0 
5.7 

7.0 

100.0 
8.0 
5.6 
2.2 

4.1 

100.0 
4.5 
(D) 
(D) 

5.3 

100.0 
4.9 

(D) 
3.0 

(0) 

1.3 
(D) 
(D) 

100.0 
(D) 
(0) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
2.3 

100.0 
2.3 
1.2 
(D) 
(0) 

5.4 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
260 
300 
320 
400 
460 
480 
500 
520 


(X) 

020 

020 

00.0 

021 

022 

4.0 

023 

(0) 

024 

(D) 

(D) 

080 

5.1 

100 

17.7 

120 

(Dl 

140 

LIMITED  PRICE  VARIETY  STORES— CON. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS^ 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ■ 


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEEO-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


'REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
|GR0CERIES-0THER  FOODS 

MEATS-FISH-POULTRY  .  .  . 

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


191 

191 

35 

145 

125 

17 

20 

10 

3 

3 

4 

2 

11 

6 

5 

1 

108 

42 


204 

158 

158 

147 
147 
140 
133 
120 
145 

35 

144 
124 

17 


64B 

11.9 

94 

1.7 

46 

0.8 

746 

13.7 

107 

2.0 

(D) 

(D) 

282 

5.2 

(D) 

(D) 

154 

21.2 

172 

3.2 

31 

5  466 

(XI 

25 

5  134 

100.0 

5 

(01 

(Dl 

1 

(Dl 

(Dl 

1 

(D) 

(Dl 

3 

(0) 

(D) 

9 

(Dl 

(D) 

10 

301 

5.9 

10 

441 

8.6 

4 

(D) 

(D) 

21 

1  531 

29.6 

3 

144 

2.6 

9 

177 

3.4 

10 

302 

5.9 

6 

83 

1.6 

9 

393 

7.7 

7 

(Dl 

(0) 

4 

(D) 

(D) 

2 

(D) 

(0) 

4 

(D) 

(Dl 

1 

(Dl 

(D) 

4 

28 

0.5 

9 

474 

9.2 

9 

168 

3.7 

65  120 
60  559 


49  960 
347 


924 
206 
257 
265 
(2) 
(Dl 
(Dl 
(Dl 
(Dl 
96 
96 
(Zl 
(Dl 
009 
053 


63  268 
59  005 

46  424 

57  921 

47  401 
12  244 

3  791 

3  254 

28  167 

347 
(D) 
(01 
257 


(XI 

100.0 

82.5 
0.6 
4.6 
5.3 
0.4 
0.5 
(Z) 
(Dl 
(Dl 
(Dl 
(D) 
0.2 
0.2 
(Z) 
(Dl 
3.3 
1.7 


(X) 

100.0 

82.1 

100.0 

61.8 

21.1 

6.5 

5.6 

48.6 

0.6 
(0) 
(01 

0.4 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.       7H-43 


TABLE   3. 


Arkansas—Standard  Metropolitan  Statistical  Areas:    1963-continued 


Little  Rock-North  Little  Rock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*..^.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORESi 
DELICATESSENS- 


INCLUDING 
•CONTINUED 


160 
180 
200 
220 
260 
300 
320 

too 

1)60 
460 
500 

500 
500 
508 
516 

520 


*0HEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEtD-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

REPT6  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  . 

PAPER  t  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDY  1  NUT  I  CONFECTIONERY 
STORES  (SIC  544) 


020 
260 
520 


020 
080 
220 
240 
260 
280 
300 
320 
340 

380 
400 
420 
500 
520 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  RECEIPTS  

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  , 


20 

10 

3 

3 

3 

2 

11 

6 

5 

1 

108 

107 

107 

107 

25 

39 


117 
85 

1 

1 
15 
11 
14 

6 
17 
14 

3 

48 
19 
48 
13 
37 


285 
(Z) 
(D) 
(D) 
(D) 
(D) 
96 
96 
(Z) 
(D) 
2  009 

53  317 

2  008 

1  583 

420 

(0) 


188 

(D) 


945 
(D) 
(0) 


81  110 

75  782 

(D) 
(D) 

1  385 
(D) 
(D) 
(D) 

1  609 
(D) 
(D) 


0.5 
(Z) 
(D) 
(D) 
(D) 
(D) 

0.2 

0.2 
(Z) 
(D) 

3.4 

100.0 
3.8 
3.0 
0.8 

(D) 


(X) 
100.0 


(X) 


98.8 
(D) 
(D) 


100.0 

(D) 
(D) 
1.8 
(D) 
(D) 
(D) 
2.1 
(D) 
(D) 


6 

744 

74.9 

409 

0.5 

8 

588 

11.3 

2 

312 

3.1 

3 

209 

4.2 

020 
040 
060 
080 
100 
120 
280 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


120 

140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

ikeptg  addl  detail  for  line  420 

;tires-8atteries-accessories  

partsi  installed  in  repair  work.  .  .  . 

partst  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
^NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


140 
160 
180 
200 
260 
300 
520 


APPARELi  ACCESSORY  STORES  (SIC  56) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


192 

26 
5 
1 
1 
15 
1 
1 
3 
1 
2 
192 

170 
170 
169 
9 
163 

134 

129 

129 

51 

8 

124 

2 

8 

105 

104 

104 

101 

14 


117 

91 

1 

36 

61 

56 

13 

3 

1 

3 

5 

4 

34 


17  941 

ID) 
20 

(D) 
(D) 
48 
(D) 
(D) 
(Z) 
(D) 
(D) 
16  007 

15  934 

14  140 

13  197 

122 

815 

1  117 

12  452 

1  086 

210 

18 

853 

(D) 

25 

614 

9  741 

600 

567 

33 


18  736 
16  729 


(D) 
554 
906 
248 
546 
(D) 
(0) 
(Z) 
37 
(D) 
305 


100.0 

(0) 
0.1 
(D) 
(D) 
0.3 
(D) 
(D) 
(Z) 
(D) 
(D) 
89.2 

100.0 

88.7 

82.8 

0.8 

5.1 

6.2 

100.0 

8.7 
1.7 
0.1 
6.9 

(D) 
0.1 
3.4 

100.0 
6.2 
5.8 
0.3 


100.0 

(D) 

27.2 

41.3 

25.4 

3.3 

(D) 

(0) 

(Z) 

0.2 

(D) 

i.a 


439 

90.7 

(D) 

(D) 

(0) 

(0) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

38 

1.4 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-44    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   3. 


Arkansas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Little  Rock-North  Little  Rock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by^^.^..^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEN'S  CLOTHING  1  SPECIALTY 
STORES  (SIC  562-3.  568) 


140 
160 
180 
200 
280 
520 


160 

160 
160 
161 
163 
161 
165 
168 
172 
173 
174 
176 

180 
200 
280 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-SIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


,REPTG  ADDL  DETAIL  FOR  LINE  160 

(WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  • 


WOMEN'S  ACESSORYi  SPEC. 
FURRIERS  (SIC  563. 


STORES. 
568) 


140 
160 
180 
200 
280 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

!  OTHER  MEN'S  CLOTHING  


WOMEN -S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


;REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


4  686 

3  779 

(D) 
3  633 
(D) 
(D) 
(D) 
69 


812 
710 

88 
7 

38 
206 
713 
143 
474 

38 

10 

(D) 
(D) 
(D) 
(D) 


779 

(D) 
735 
(D) 
(0) 
(D) 
(D) 


2  206 
821 

38 
451 
102 

22 
209 

2  186 

2  206 
892 

29 
(0) 

15 

17 
162 
351 
257 
(D) 
(D) 

30 

639 
530 


(X) 

100.0 

(D) 
96.1 
(D) 
(D) 
(D) 
1.8 


96.6 

100,0 

96.4 

3.1 

0.2 

1.4 

7.3 

25.4 

40.6 

16.9 

1.4 

0.4 

(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
94.4 
(D) 
(D) 
(D) 
(D) 


35.7 

100.0 
37.2 
1.7 
20.4 
4.6 
1.0 
9.5 

38.6 

100.0 

40.4 

1.3 

(D) 

0.7 

0.8 

7.3 

15.9 

11.7 

(D) 

(D) 

1.4 

11.3 
9.3 


240 
300 
500 
520 


120 
140 
160 
180 
520 


200 
220 
240 
260 
280 
300 
320 
420 
500 
520 


200 
220 
240 
260 
280 
300 
320 
500 
520 


200 
220 
240 
260 
300 
320 
420 
500 
520 


FAMILY  CLOTHING  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  i 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  .  .  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 
(D) 
(D) 
148 


275 
(D) 


17  317 
12  204 


11  099 
7  060 


(D) 
287 
281 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
2.6 


5 

Oil 

(X) 

4 

368 

100.0 

(D) 

(D) 

(D) 

(D) 

874 

20.0 

3 

372 

77.2 

(0) 

(0) 

(X) 
100.0 


114 

0.9 

5 

697 

46.7 

5 

458 

44.7 

547 

4.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

51 

0.4 

317 

2.6 

(X) 

100.0 

(D) 
18.2 
74.8 
(0) 
(D) 
(D) 
(D) 
(0) 
(D) 


(D) 

(D) 

410 

85.7 

177 

3.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.     7H-45 


TABLE   3. 


Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Little  Rock-North  Little  Rock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byjk.jk.j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(nunnber) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 


EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


DRUG  STORES  1  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


320 
213 

21 
204 

72 
6 

66 
1 
1 
1 

21 


182 

18 

182 

■  Hi. 

4 

58 

1 

1 

1 

18 


15  620 

11  933 

114 

10  464 

(D) 

36 
233 
(0) 
(D) 
(D) 

19 
100 


11  107 

(0) 

10  341 

(0) 

(0) 

214 

(D) 

(D) 

(D) 

19 

88 


826 

(D) 
123 
661 
(D) 
19 
12 


12  924 

8  953 

112 
266 

151 
771 
6  972 
(D) 
(D) 
(D) 

19 
(D) 

41 
100 
(D) 
(D) 
426 
(D) 


12  827 
(Di 


(X) 
100.0 

1.0 
87.7 
(D) 
0.3 
2.0 
(D) 
(DI 
(DI 
0.2 
0.8 


100.0 

(DI 
93.1 
(0) 
(D) 
1.9 
(D) 
(D) 
(D) 
0.2 
0.8 


100.0 

(D) 
14.9 
80.0 
(D) 
2.3 
1.5 


(XI 

100.0 

1.3 
3.0 
1.7 
8.6 
77.9 
(D) 
(D) 
(D) 
0.2 
(D) 
0.5 
1.1 
(D) 
(D) 
4.8 
<D) 


(X) 
100.0 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
460 
480 
500 
520 


020 
040 
080 
100 
300 
480 
500 
520 


140 
160 
180 
200 
220 
240 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

OTHER  RETAIL  STORES  (SIC  59  EX.  5911 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  5921 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  5931 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


26 

(D) 

(D) 

5 

16 

0.2 

79 

6  560 

93.2 

57 

266 

3.8 

2 

(D) 

(D) 

1 

(D) 

(D) 

4 

26 

0.4 

11 

63 

0.9 

97 

(D) 


23  416 
17  713 


96 

67 
(D) 
560 
328 
(D) 
(D) 
(D) 
(D) 
(D) 
514 

86 
279 
119 
825 
233 
(D) 

34 
566 
684 
472 
403 


(X) 
100.0 


100.0 

0.5 
0.4 
(D) 

37.0 
1.9 
(D) 
(D) 
(DI 
(DI 
(D) 
2.9 
0.5 
1.6 

12.0 

10.3 
1.3 
(D) 
0.2 
3.2 
3.9 

19.6 
2.3 


(01 

(D) 

(DI 

(D) 

(D) 

(01 

(D) 

(D) 

214 

18.3 

86 

7.4 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-46    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   3. 


Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Little  Rock-North  Little  Rock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a.«>.j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 
280 
300 
320 
340 
420 
500 
520 


220 
260 

280 

280 


ANTIQUE  STORESi  SECONDHAND 
STORES-CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOKi  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  <SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FARM.  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280. 


280  , JEWELRY-OPTICAL  GOODS 


281 


•  WATCHES-CLOCKS 


16 

1.4 

282 

77 

6.6 

283 

143 

12.2 

284 

(D) 

(D) 

285 

(D) 

(D) 

286 

34 

2.9 

141 

12.1 

300 

(D) 

(D) 

320 
500 
520 

520 

323 

(X) 

520 
529 

(01 

100.0 

2  398 
(D) 


3  247 

2  994 

(D) 

94 

2  032 

2  994 

2  032 

387 


(X) 
100.0 


(X) 

100.0 

(D) 

3.1 

67.9 

100.0 
67.9 
12.9 


Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


020 
040 
100 
200 
220 
240 
260 
340 
500 
520 


JEVUELRY    STORES— CONTINUED 


SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE.  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(X)  Not  applicable.       (Z)  Less  than  0.05«. 


7 

(na) 


(D) 

(D) 

946 

31.6 

(D) 

(0) 

249 

8.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(0) 

134 

4.5 

449 

100.0 

(na) 

(NA) 

41 

9.1 

1    209 
(0) 


(X) 
100.0 


(D) 

(D) 

(D) 

(Dl 

662 

13.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(0) 

(D) 

(0) 

RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-47 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Pine  Bluff  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE.  TOTAL  .  .  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINQi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTt  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


LUMBER 1  BLDG.  MATLS.i  HARDWARE i 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

NONMERCHANDISE  RECEIPTS  . 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

FARM  EQUIPMENTi  MACHINERY  

NONMERCHANDISE  RECEIPTS  


393 

103 
78 
It 
40 

127 
77 
36 
45 
38 
30 
35 
32 
38 
30 
26 
34 
24 
24 
82 
80 
10 
13 
4 
73 

153 


ai  971 


14  522 
2  914 


152 
334 
897 
025 
377 
342 
543 
524 
251 
194 
664 
574 
479 
781 

2  568 
11  016 

4  735 

3  005 
2  861 
1  522 

399 

1  515 

2  651 


5  993 

(D) 
54 
(D) 
(D) 
200 
2  321 
(D) 
(D) 
(D) 
(D) 
328 


2  170 

(D) 
54 
(0) 
1  941 
(D) 


(D) 
(D) 
(D) 
(D) 
252 


100.0 

20.5 
4.1 
0.2 
1.9 
2.7 
4.3 
3.4 
6.1 
2.2 
2, 
3. 
3. 
0, 
0, 
0. 


1.1 

3.6 
15.6 
6.7 
4.2 
4.0 
2.2 
0.6 
2.1 
3.7 


(X) 

100.0 

(D) 
0.9 
(D) 
(0) 
3.3 
38.7 
(D) 
(0) 
(D) 
(D) 
5.5 


100.0 

(D) 
2.5 
(D) 
89.4 
(D) 


(D) 
(0) 
(D) 
(D) 
7.7 


020 
040 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHIIMGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 

222 

240 

240 
240 
241 
242 

260 

260 
260 
262 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

J^EPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
iMEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

JrEPTG  ADDL  DETAIL  FOR  LINE  160 

,WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

:  PIECE  GOODS-NOTIONS 

'  CURTAINS-DRAPERIES  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

"REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
ImAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
.  MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 
I  RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


[REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

>   FLOOR  COVERINGS 

'  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


I^EPTG  ADDL  DETAIL  FOR  LINE  260. 
JkITCHENWARE-HOME  FURNISHINGS.  . 
,  KITCHENWARE-HOUSEWARES  .  .  .  . 


27 

21 

11 

2 

1 

5 

11 

15 

14 

13 

20 

6 

3 

7 

10 

6 

7 

4 

2 

2 

1 

1 

9 

9 


10  615 
10  412 


315 
(D) 
(D) 
(D) 
196 
386 
817 
632 
381 
(D) 
(D) 
257 
115 
140 
277 
(Dl 
(D) 
(D) 
(D) 
(D) 
489 
471 


(D) 
(D) 
(D) 
(D) 
951 

6  630 
951 
693 
258 

1  968 

6  630 

1  968 

(0) 

(D) 
(D) 
(D) 
301 
230 
494 
206 
(D) 
(D) 

(D) 

582 

6  630 
582 
237 

345 

(D) 

(0) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 


(X) 

100.0 

3.0 
(D) 
(D) 
(D) 
1.9 
13.3 
27.1 
6.1 
13.3 
(D) 
(D) 
2.5 
1.1 
1.3 
2.7 
(D) 
(D) 
(D) 
(D) 
(D) 
4.7 
4.5 


(D) 
(D) 
(D) 
(D) 
14.3 

100.0 

14.3 

10.5 

3.9 

29.7 

100.0 
29.7 
(D) 
(D) 
(D) 
(D) 
4.5 
3.5 
7.5 
3.1 
(D) 
(D) 

(D) 

8.S 

100.0 
8.8 
3.6 
5.2 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.      (Z)  Less  than  0.05%. 


7H-48    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Pine  Bluff  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


^ 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,1 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES — CONTINUED 


280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 

520 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

►REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


020 
060 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


NONMERCHANOISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


(D) 

(D) 

(D) 

(D) 

(D) 

<D) 

(D) 

100.0 

(D) 

(D) 

020 

(D) 

(D) 

040 

(D) 

(D) 

080 
100 

(D) 

(D) 

120 
140 

(D) 

100.0 

160 

(D) 

(D) 

180 

(D) 

(D) 

200 

(D) 

(D) 

260 
280 

(D) 

(D) 

320 

(D) 

(D) 

340 

(D) 

(D) 

380 

(D) 

(D) 

400 
460 

(D) 

100.0 

500 

(D) 

(D) 

520 

(D) 

(D) 

(D) 

(D) 

1  725 

1  704 

<0) 
(0) 
101 
120 
273 
(D) 
202 

26 
(D) 
(0) 

44 
(D) 

75 
(D) 
387 

39 


2  260 

2  078 

182 
(D) 
(0) 
(D) 
315 
576 
217 
597 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
5.9 
7.0 

16.0 
(0) 

11.9 
1.5 
(D) 
(0) 
2.6 
(D) 
4.4 
(D) 

22.7 
2.3 


(X) 

100.0 

8.8 

(D) 

(0) 

(D) 

15.2 

27.7 

10.4 

28.7 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  ...  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
260 
280 
320 
340 
380 
400 
460 
500 

500 
500 
508 
516 

520 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
,GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


[REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANOISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES!  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


19  301 
17  354 


66 

13  985 

80.6 

3 

(D) 

(D) 

17 

147 

0.8 

54 

889 

5.1 

47 

933 

5.4 

7 

70 

0.4 

9 

(D) 

(D) 

5 

(D) 

(D) 

3 

(D) 

(D) 

7 

31 

0.2 

4 

(D) 

(D) 

7 

71 

0.4 

1 

(D) 

(D) 

1 

(D) 

(D) 

10 

87 

0.5 

6 

27 

0.2 

34 

511 

2.9 

17 

448 

2.6 

18  912 
17  230 
13  863 

16  701 

13  402 
3  655 
1  026 

706 
8  030 

(D) 
147 
(0) 
933 

70 
(0) 
(D) 
(D) 

31 
(D) 

71 
(D) 
(D) 

87 

27 
511 

14  792 
511 
400 
108 

(01 


80.5 

100.0 

80.2 

21.9 

6.1 

4.2 

48.1 

(D) 
0.9 
(D) 
5.4 
0.4 
(0) 
(D) 
(D) 
0.2 
(D) 
0.4 
(D) 
(D) 
0.5 
0.2 
3.0 

100.0 
3.5 
2.7 
0.7 

(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 


TOTAL   

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.    7H-49 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Pine  Bluff  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  FOOD  STORES  (SIC  5H5-549) 
TOTAL  


100 
140 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
300 
380 
400 

400 
400' 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS)  INSTALLED  IN  REPAIR  WORK.  .  .  . 
'  PARTS  1  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
•NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELi  ACCESSORY  STORES  (SIC  56) 


140 
160 
180 
200 
260 
280 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


14  957 

(D) 
(D) 
(D) 
491 
(D) 

85 

9 

100 

220 

(U) 

10  843 

40 
2  308 

92 
745 


5  474 

20 
(D) 

61 
(D) 
(D) 

4  528 

5  289 
4  343 

3  968 

78 
298 

465 

4  357 
417 

93 

24 

298 

(D) 
(D) 
306 

4  014 

306 

263 

41 


895 

436 
855 
(D) 
(0) 
(D) 
(D) 
74 


100.0 

(D) 
(D) 
(D) 
3.3 
(D) 
0.6 
0.1 
0.7 
1.5 
(D) 

72.5 
0.3 

15.4 
0.6 
5.0 


100.0 

0.4 
(D) 
1.1 
(D) 
(Dl 
82.7 

100.0 

82.1 

75.0 

1.5 

5.6 

8.5 

100.0 
9.6 
2.1 
0.6 
6.8 

(D) 
(D) 
5.6 

100.0 
7.6 
6.6 
1.0 


100.0 

26.3 

42.1 
25.1 
(D) 
(D) 
(D) 
(0) 
2.2 


140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
166 
172 
173 
174 
176 

180 
200 
260 
500 
520 


160 
180 
500 
520 


MEN'S'  BOYS'  APPAREL   STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S    ACCESSOI^Y,    SPEC.    STORES, 
FURRIERS    (SIC    563'    568) 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
•MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


,REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


SHOE  STORES  (SIC  566) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 


567 

1  355 
417 
107 
(D) 
(D) 
(D) 
(D) 

768 

1  355 
629 
121 

44 
(D) 
(D) 
134 
151 

86 
(D) 
(D) 

278 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

31.4 

100.0 
30.8 
7.9 
(D) 
(D) 
(D) 
(D) 

42.5 

100.0 
46.4 
8.9 
3.2 
(D) 
(D) 
9.9 
11.1 
6.3 
(D) 
(D) 

15.4 
(D) 
(D) 
(D) 
(D) 


14 

2.6 

522 

96.0 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-50    West  South  Central-Ark. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Pine  Bluff  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


L,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564t  569) 


200 
220 
240 
260 
500 
520 


200 
220 
240 
260 
500 
520 


200 
220 
240 
260 
520 


020 
040 
060 
080 
100 
120 
180 
500 
520 


020 
040 
060 
080 
100 
500 
520 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSHOLD  APPLIANCE!  RADIO-TVi 
MUSIC  STORES  (SIC  572i573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 
995 
908 
175 
(D) 
(D) 


(D) 
268 
(0) 
(D) 
(D) 
50 


961 

(D) 
727 
(D) 
(D) 
(Dl 


2  776 

(0) 
2  508 
(D) 
(D) 
69 
(D) 
(D) 
(D) 
(0) 


(D) 
(D) 

77 
(D) 

69 
(D) 
(D) 


100.0 

(D) 
31.2 
59.8 
5.5 
(D) 
(D) 


100.0 

(D) 
12.0 
(0) 
(D) 
(D) 
2.2 


100.0 

(D) 
75.7 
(D) 
(D) 
(D) 


100.0 

(D) 
90.3 
(D) 
(D) 
2.5 
(D) 
(D) 
(D) 
(0) 


100.0 

(D) 
(D) 
2.9 
(D) 
2.6 
(D) 
(D) 


020 
040 
080 
100 
120 
160 
220 
240 
260 
280 
300 
320 
500 
520 


020 
040 
080 
100 
120 
140 
180 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 
040 
080 
100 
120 
400 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ...... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  


REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HF.ALTH  NEEDS-CLEANERS 
AUTO  FUELS-LUBRICANTS  


123 
(0) 


2  466 

(D) 

(D) 

(D) 

332 

1  890 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

57 

51 


6  579 

4  499 

174 

(D) 

1  155 

46 
(0) 
(0) 
(D) 

41 
(D) 

52 
435 
193 
(D) 
(D) 
(D) 
(D) 
(D) 
399 
299 
133 


(0) 

(D) 
(0) 
39 
(D) 
(D) 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
13.5 
76.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.3 
2.1 


(X) 

100.0 

3.9 
(D) 
25.7 
1.0 
(0) 
(D) 
(D) 
0.9 
(D) 
1.2 
9.7 
4.3 
(D) 
(D) 
(D) 
(D) 
(D) 
8.9 
6.6 
3.0 


(0) 
(D) 
(0) 
2.8 
(0) 
(D) 


Standard  Notes: 


Represents  zero.       (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.     7H-51 


TABLE  3    Arkansas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Pine  Bluff  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 
520 


020 
040 
080 
100 
180 
300 
520 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 


LIQUOR  STORES--CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


ANTIQUE  STORES!  SECONDHAND 
STORES  <SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  <SIC  595) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  I  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  •  .  . 
JEWELRY-OPTICAL  GOODS  


IrEPTG  ADDL  DETAIL  FOR  LINE  280 

, JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  •  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


(0) 
36 


176 
(D) 


1  888 
(0) 


(D) 
2.5 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

168 

90.8 

(D) 

(D) 

(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

548 

100.0 

414 

75.5 

79 

14.4 

34 

6.2 

208 

38.0 

(D) 

(D) 

65 

11.9 

(D) 

(D) 

JEWELRY  STORES — CONTINUED 


300 
500 
520 

520 
520 
529 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  • 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


220 
340 
420 
480 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .... 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


1 
1 
6 

5 

(na) 

5 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(0) 
(D) 
64 

414 

(na) 

23 


253 
(0) 


(D) 

(D) 

11.4 

100.0 

(na) 

5.6 


609 

(X) 

437 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

399 

91.3 

(D) 

(D) 

(X) 
100.0 


TEXARKANA,  TEX.-ARK.,  SMSA  to  be  shown  on  page  7H-331. 


7H-52    West  South  Central-Ark. 


-RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
OBO 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
200 
220 

240 

240 
240 
241 

260 
280 
300 
320 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  1  BLDG.  MATLS. .  HARDWARE i 
FARM  EQUIP.  DEALERS  {SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADOL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


6  178 


1  529 

1  064 

164 

265 

1  497 

1  316 

756 

875 

711 

611 

754 

577 

771 

517 

530 

782 

580 

435 

1  282 

1  297 

271 

389 

181 

1  345 

1  969 


176 

148 

1 
1 

1 

8 

55 

54 
54 
54 

8 
2 

5 
75 


994  200 

177  514 

29  727 

3  760 

12  557 

13  685 
39  867 
24  440 
39  685 
16  973 
13  086 

26  860 
23  300 

8  937 

5  128 

5  935 

15  864 

51  257 

193  154 

56  253 

43  166 

78  848 

50  199 

18  506 

18  141 

27  947 


770 

178 

613 

560 

152 

397 

5 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

5 

(Z) 

1 

(D) 

11 

(Z) 

16 

77 

86 

1 

453 

147 

2 

178 

119 

1 

112 

38 

108 

110 

1 

022 

260 

8 

867 

348 

47 

075 

39 

3 

260 

18 

96 

45 

2 

757 

193 

77 

836 

16 

1 

369 

4 

(Z) 

39 

745 

221 

4 

354 

40  393 

36  763 

(D) 
(D) 
(D) 
37 
345 

15  426 
342 
342 

30 

(D) 

(Z) 

1  273 


(X) 
100.0 

17.9 
3.0 
0.4 
1.3 
1.4 
4.0 
2.5 
4.0 
1.7 
1.3 
2.7 
2.3 
0.9 
0.5 
0.6 
1.6 
5.2 

19.4 
5.7 
4.3 
7.9 
5.0 
1.9 
1.8 
2.8 


<X) 

100.0 

(D) 
(D) 
(0) 
(D) 
(Z) 
(D) 
(Z) 
0.1 
1.0 
1.4 
0.7 
0.1 
0.7 
5.8 

30.9 
2.1 
0.1 
1.8 

51.1 
0.9 
(Z) 
0.5 
2.9 


(X) 

100.0 

(D) 
(D) 
(D) 
0.1 
0.9 

100.0 
2.2 
2.2 

0.1 
(D) 
(Z) 
3.5 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
440 
480 
500 
520 


240 
260 
340 

340 
340 
356 
357 
358 
359 
361 

520 


020 
120 
140 
180 
200 
220 
240 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  

REPTG  AODL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  • 
METAL  ROOFING  AND  SIDING  .  .  .  .  < 

MASONRY  SUPPLIES  . 

INSULATION  . 

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 
FARM  EQUIPMENTi  MACHINERY  .  .  .  .  . 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL^ , 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  


'reptg  addl  detail  for  line  340.  . 
[lumber-building  materials  .  .  .  . 

other  lumber-building  materials. 

pa  i  nt- varnish.  etc 

paint  sundries  

wallpaper-other  wall  coverings  . 

GLASS.  .  .  


NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


143 

36 

286 

143 

33 

986 

143 

14 

640 

133 

2 

963 

120 

1 

578 

51 

541 

120 

1 

986 

129 

2 

869 

126 

2 

289 

126 

2 

109 

60 

862 

74 

436 

114 

1 

885 

104 

641 

1 

(D) 

78 

1 

324 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

55 

492 

108 


17  250 


1  354 
(D) 


49 

3  159 

36 

2  729 

2 

(D) 

2 

(D) 

36 

2  649 

35 

2  684 

35 

2  615 

20 

351 

30 

1  466 

29 

195 

27 

136 

10 

464 

741 
(D) 


96 

19 

145 

31 

14 

125 

1 

(D) 

2 

(D) 

4 

(D) 

9 

(D) 

13 

36 

66 

1 

244 

69 

1 

647 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disciosute. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.     7H-53 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ol  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORES — CONTINUED 


260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 

340 
348 
356 

400 
420 
440 
460 
480 
500 
520 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


iREPTG  ADOL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 
140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ....... 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  . 


102 
34 
94 

131 

120 
120 
100 
106 
116 

97 

92 
92 
91 

45 

1 
7 
7 
3 
1 
29 
28 


183 

1 

1 

1 

1 

4 

1 

1 

1 

3 

29 

5 

39 

16 

37 

183 

13 

1 

7 

93 


445 

242 

22 

2 

9 

118 

246 

311 

326 

268 

324 

88 

97 

223 

158 

116 

221 

83 

59 

31 

10 

85 

10 

195 

132 


1  053 

90 

879 

6  350 

12  553 

5  806 

847 

1  657 
3  292 

2  lie 

10  456 

1  886 

866 

1  019 

(D) 
(D) 
104 
(D) 
(D) 
(D) 
179 


96  571 

89  433 

(Dl 
(D) 
(D) 
(D) 
59 
(D) 
(D) 
(0) 
(D) 
639 
(Z) 
3  260 
(D) 

2  679 
77  664 

(0) 
(D) 
432 

3  260 


70  697 

8  189 
253 
(D) 
184 
598 

2  104 

8  432 
14  340 

3  580 

9  221 
2  017 

2  059 

3  916 
612 
929 

2  549 

1  509 
866 
943 
(0) 

2  019 
300 

4  692 
1  328 


7.5 

0.6 

6.2 

45.0 

100.0 

46.3 

6.7 

13.2 

26.2 

15.0 

100.0 

18.0 

8.3 

9.7 

(D) 
(D) 
0.7 
(D) 
(D) 
(D) 
1.3 


100.0 

(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
(D) 
0.7 
(Z) 
3.6 
(D) 
3.0 
86.8 
(0) 
(D) 
0.5 
3.6 


100.0 

11.6 
0.4 
(D) 
0.3 
0.8 
3.0 

11.9 

20.3 
5.1 

13.0 
2.9 
2.9 
5.5 
0.9 
1.3 
3.6 
2.1 
1.2 
1.3 
(D) 
2.9 
0.4 
6.6 
1.9 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  ...  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  . 


►REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CHILDRENtS-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR.  

CURTAINS-DRAPERIES-DRY  GOODS. 


.REPTG  ADDL  DETAIL  FOR  LINE  200. 
ICURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

I  ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


;rEPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
•MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


143 

90 

4 

1 

2 

122 

116 

134 

97 

129 

33 

23 

131 

102 

33 

97 

28 

1 

129 

62 


264 

150 

16 

2 

8 

114 

119 

184 

85 
85 
83 
78 

178 

73 
73 
58 
42 
26 
57 
52 
42 
51 
50 
23 
12 

160 
157 

80 
80 
74 
64 
11 


18  702 


(D) 

(D) 

137 

0.7 

(D) 

(D) 

(D) 

(D) 

985 

5.3 

(D) 

(0) 

562 

19.0 

711 

3.8 

599 

13.9 

211 

1.1 

54 

0.3 

919 

15.6 

335 

1.8 

241 

1.3 

664 

3.6 

(D) 

(D) 

(D) 

(D) 

919 

21.0 

361 

1.9 

7  472 
(D) 
(D) 
(0) 
540 
901 

5  105 

18  549 
3  075 

2  191 
868 

6  682 

17  020 

3  877 
404 
187 

66 
303 
704 
310 
949 
654 
133 
139 

2  152 

3  958 

18  621 
2  618 
1  276 
1  292 

56 

1  338 

9  654 
888 
663 
(D) 
(D) 

1  617 

13  245 
913 
228 
698 


100.0 

19.0 
(D) 
(D) 
(D) 
1.4 
2.3 

13.0 

100. 0 
16.6 
11.8 
4.7 

17.0 

100.0 
22.8 
2.4 
1.1 
0.4 
1.8 
4.1 
1.8 
5.6 
3.8 
0.8 
0.8 

5.5 
10.0 

100.0 
14.1 
6.9 
6.9 
0.3 

3.4 

100.0 
9.2 
6.9 
(D) 
(D) 

4.1 

100.0 
6.9 
1.7 
5.3 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-54    West  South  Central-Ark. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by 4 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

StO 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CON. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


'reptg  addl  detail  for  line  260.  .  . 
|kitchenware-home  furnishings.  .  .  . 
'  china-guassware 

kitchenware-housewares  

other  kitchenware-home  furnishings 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE .  . 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
|ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
total! 


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-HUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ............... 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


35 
35 
17 
30 

5 

49 

78 

120 

45 
45 
35 
30 


25 
25 
24 
14 

58 
29 
10 
85 
10 
58 

27 
27 
19 
12 
9 


1  419 

979 

979 

46 

14 

57 

795 

714 

105 

115 

54 

45 

8 

11 

56 

11 

24 

62 

15 

3 

131 

18 

2 

113 

18 

602 

187 


719 

11  166 
414 
(0) 
320 
(D) 

190 

547 

1  708 

11  275 
707 
492 
203 

1  131 

8  081 
903 
166 
735 

(D) 
(D) 
(0) 

2  019 
300 
514 

8  330 

245 

115 

50 

75 

582 


238  349 

198  135 

166  911 
128 
(Z) 
472 
9  056 
8  995 
564 
771 
170 
161 
(Z) 
112 
182 
(Z) 
(Z) 
347 
(Z) 
(D) 
1  500 
(Z) 
ID) 

1  199 
(Z) 

4  767 

2  710 


1.8 

100.0 
3.7 
(Dl 
2.9 
(D) 

0.5 
1.4 
4.3 

100.0 
6.3 
4.4 
1.8 

2.9 

100.0 
11.2 
2.1 
9.1 

(D) 
(D) 
(D) 
5.1 
0.8 
1.3 

100. 0 
2.9 

1.4 
0.6 
0.9 

1.5 


(X) 

100.0 

S4.2 
0.1 
(Z) 
0.2 
4.6 
4.5 
0.3 
0.4 
0.1 
0.1 
(Z) 
0.1 
0.1 
(Z) 
(Z) 
0.2 
(Z) 
(D) 
0.8 
(2) 
(D) 
0.6 
(Z) 
2.4 
1.4 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
023 
024 

100 
120 
500 

500 
500 
508 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

IrEPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
•GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES), 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


•REPTG  ADDL  DETAIL  FOR  LINE  500. 
I  ALL  OTHER  MERCHANDISE  .  .  .  .  . 

'  PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


iREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES), 

FROZEN  FOODS  

ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


;REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


NONMERCHANDISE  RECEIPTS 


1  324 

233 

770 

926 

195 

467 

926 

164 

532 

824 

180 

543 

824 

151 

281 

776 

39 

064 

684 

11 

505 

657 

8 

799 

812 

92 

048 

43 

119 

14 

(Z) 

57 

472 

790 

9 

040 

713 

(D) 

105 

564 

115 

771 

54 

170 

45 

161 

8 

(Z) 

11 

112 

55 

(D) 

9 

(Z) 

24 

(Z) 

62 

347 

15 

(Z) 

3 

(D) 

128 

1 

448 

18 

(Z) 

2 

(D) 

112 

(D) 

18 

(Z) 

595 

4 

700 

590 

157 

855 

590 

4 

683 

581 

3 

985 

105 

686 

186 


(D) 


668 
387 


331 
(D) 


9 

906 

9 

822 

9 

794 

7 

686 

7 

661 

2 

(D) 

7 

(Dl 

1 

(D) 

3 

(Dl 

2 

(D) 

1 

(0) 

2 

(D) 

2 

(D) 

2 

(0) 

2 

(D) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  repoding. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-55 


TABLE   4. 


Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL'  . 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  i 

RETAIL  BAKERIES  (SIC  546) 
1 
TOTAL  


37 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


020 
080 
100 
120 
140 
180 
200 
220 
240 
260 
260 
300 
320 
340 
380 
400 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE < 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS. 

AUTO  FUELS-LUBRICANTS  . 


576 

2 

1 

2 

1 

4 

7 

4 

127 

34 

106 

45 

122 

112 

35 

371 

228 


377 
(D) 


(D) 


272  810 

246  517 

(D) 
(D) 
(D) 
(0) 
(Z) 
(D) 
(Z) 

5  153 
398 
946 
(Z) 

1  672 

1  706 
218 

189  468 

2  063 


(X) 
100.0 


(X) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(Z) 
(0) 
(Z) 
2.1 
0.2 
0.4 
(Z) 
0.7 
0.7 
0.1 
76.9 
0.8 


420 
440 
460 
500 
520 


180 
220 
300 
380 
400 
420 
440 
460 
500 
520 


220 

300 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


AUTOMOTIVE  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  . 
FARM  EQUIPMENTi  MACHINERY  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS i 
FRANCHISED  (SIC  551) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BAT-'ZRIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


,  REPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS  .  .  .  .  . 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

■REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOB ILE  T I RES-BATTERI ES-ACCESSORI ES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


[REPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  .  .  . 

.  SERVICE  LABOR 

!  OTHER  NONMERCHANDISE  RECEIPTS. 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
300   SPORTING-RECREATION  EQUIPMENT  

(X)  Not  applicable.       (Z)  Less  than  0.05%. 


498 

17 

3 

91 

367 


293 

1 

4 

3 

293 

181 
281 

10 
2 

12 
268 


312 

277 

2 

2 

277 

271 
271 
271 
9 
178 
6 
265 

78 
166 

20 

170 

164 

164 

70 

2 

133 

266 

260 
260 
256 
222 
228 
163 

9 

2 

12 

254 

250 

250 

249 

61 


31  982 

498 

(D) 

1  115 

10  933 


220  641 

209  895 

(D) 

111 

(Z) 

179  826 

1  672 

17  801 

345 

(D) 

(D) 

9  685 


210  197 

199  841 

(0) 

(D) 

171  307 

196  777 

168  629 

89  801 

169 

28  278 

415 

38  157 

2  715 

7  904 

1  117 

1  605 

134  262 

1  552 

1  278 

(D) 

(D) 

17  070 

193  058 

16  901 

9  852 


465 
801 
475 

(D) 
(D) 
(0) 
169 


186  674 

9  109 

8  511 

598 


3  952 
3  562 

(D) 


13.0 
0.2 
(D) 
0.5 
4.4 


100.0 

(D) 
0.1 
(Z) 
85.7 
0.8 
8.5 
0.2 
(D) 
(D) 
4.6 


(X) 

100.0 

(D) 

(D) 

85.7 

100.0 

85.7 

45.6 

0.1 

14.4 

0.2 

19.4 

1.4 

4.0 

0.6 

0.8 

100.0 
1.2 
1.0 
(D) 
(D) 

8.5 

100.0 
8.8 
5.1 
1.8 
0.9 
0.8 

(D) 
(D) 
(0) 
4.6 

100.0 
4.9 
4.6 
0.3 


(X) 

100.0 

(D) 


7H-56    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


IMPORTED  CAR  DEALERS — CONTINUED 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


,REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

NEW  PASSEN^iER  CARSt  RETAIL  .  .  . 
NEW  COMMERCIAL  VEHICLESt  RETAIL. 
OSED  PASSENGER  CARS.  RETAIL.  .  . 
USED  PASSENGER  CARSi  WHOLESALE  . 
USED  COMMERCIAL  VEHICLES  .  .  .  . 
ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTH€R  NONMERCHANDISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


180 
220 
380 

380 
380 
381 
383 
385 
386 
387 

400 

400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

440 
520 

520 
520 
527 

528 


ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES?  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


iREPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERI,£S-ACCESSORIES 

'  PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTSi  retail  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
080 


GROCERIES-OTHER  FOODS  .  .  .  . 
PACKAGED  ALCOHOLIC  BEVERAGES. 


3  130 

2  637 

2  353 
950 
(D) 
876 
(D) 
(0) 
(D) 

(D) 

(D) 
(D) 
(D) 

209 

3  256 
203 

(D) 
(D) 
(D) 
(D) 

176 

3  562 
176 

(D) 
(D) 


6  492 

6  492 

(D) 
(D) 

5  389 

6  302 
5  241 
2  817 

685 

I  480 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 

522 

5  774 
501 
262 

48 
143 

35 

(D) 
340 

5  774 
340 
(D) 
(D) 


(D) 
(D) 


87.9 

100.0 

89.2 

36.0 

(D) 

33.2 

(D) 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 

5.9 

100.0 
6.2 

(D) 
(D) 
(D) 
(D) 

4.9 

100.0 
4.9 
(D) 
(D) 


(X) 

100.0 

(D) 

(D) 

83.0 

100.0 
83.2 
44.7 
10.9 
23.5 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 

8.0 

100.0 
8.7 
4.5 
0.8 
2.5 
0.6 

(D) 
5.2 

100.0 
5.9 
(DJ 
(D) 


(D) 
(D) 


300 
380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

440 
520 

520 
520 
527 
528 


020 
100 
140 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
500 
520 


PASSENGER  CAR  DEALERS. 
NONFR  ANCH  I  SED — CON. 


SPORTING-RECREATION  EQUIPMENT 
AUTOMOBILES-TRUCKS 


[REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
, AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


,  REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


;REPTG  ADDL  DETAIL  FOR  LINE  420 

.TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  .  .  

CIGARS-CIGARETTES-TOBACCO  

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


[REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  ........ 

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


520  MePTG  ADDL  DETAIL  FOR  LINE  520. 

520 

524 

525 

526 


NONMERCHANDISE  RECEIPTS 

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


1 

(D) 

74 

9 

585 

65 

8 

119 

65 

7 

926 

3 

(D) 

4 

(D) 

64 

6 

759 

16 

298 

16 

335 

3 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

<D) 

15 

159 

10 

1 

368 

10 

106 

7 

66 

1 

(D) 

4 

(D) 

1 

(D) 

3 

(D) 

9 

59 

6 

1 

050 

6 

40 

3 

(D) 

3 

(D) 

201 

21  253 

126 

14  493 

1 

(D) 

2 

(D) 

1 

(D) 

4 

(Z) 

48 

1  704 

3 

(Z) 

39 

207 

8 

12 

41 

293 

43 

327 

7 

33 

3 

(D) 

26 

247 

18 

3  094 

18 

187 

7 

142 

15 

45 

126 

10  565 

88 

11  630 

88 

8  116 

75 

2  366 

63 

2  177 

37 

632 

43 

1  233 

29 

480 

28 

264 

22 

126 

28 

345 

11 

47 

64 

434 

1 

(D) 

27 

143 

63 

831 

41 

8  129 

41 

576 

25 

176 

20 

81 

36 

324 

Standard  Notes: 


Represents  zero.        (0)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-57 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj^.tL^^M.^,  see  "Description  of  the  Tables"  in  front] 


120 
IKO 
180 
200 
220 
210 
260 
280 
300 
320 
340 
itOO 

400 
UOO 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

440 
460 
500 
520 

520 

520 
524 
525 
526 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

(AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


Kind  of  business  and  merchandise  line 


HOME  AND  AUTO  SUPPLY 
STORES  <SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
I NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


11  678 

(D) 

(D) 

(D) 

16 

3  338 

392 

739 

108 

1  022 

1  379 

185 

90 

1  851 
45 
45 


10  172 

2  918 
932 

I  239 
89 
130 
(D) 
27 
(D) 
(D) 
450 

(D) 
(D) 
618 
328 

3  973 

314 
(D) 
(D) 
263 


1  430 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
0.1 
(D) 
0.1 

28.6 
3.4 
6.3 
0.9 
8.8 

11.8 
1.6 
0.8 

100.0 
2.4 
2.4 

29.6 

100.0 
28.7 
9.2 
12.2 
0.9 
1.3 
(D) 
0.3 
(D) 
(D) 
4.4 

(D) 
(D) 
5.3 
2.8 

100.0 
7.9 
(D) 
(D) 
6.6 


(X) 
100.0 


(X) 


020 
040 
060 
080 
100 
120 
140 
220 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
460 
500 
520 


100 
120 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .... 
TIRES-BATTERIES-ACCESSORIES  

PARTS'  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS'  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  . 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


APPAREL'  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561'  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


823 

115 

49 

1 

3 

116 
4 
2 
1 
1 
18 
3 
1 
9 

823 

761 
761 
758 
81 
671 

637 

590 
590 
226 
86 
534 

3 

1 

12 

21 

505 

486 

486 

475 

70 


542 

1 

1 

3 

19 

285 

392 

329 

147 

6 

8 

16 

39 

20 

6 

3 

1 

1 

37 

115 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


60  733 

508 
277 
(D) 
(Z) 
308 
(Z) 
(D) 
(D) 
(D) 
159 
(D) 
(D) 
109 
51  237 

55  999 

47  499 

43  540 

908 

3  043 

5  244 

46  472 

4  867 

1  021 
289 

3  564 

(D) 
(D) 
(D) 
74 

2  597 

37  471 

2  496 

2  219 

276 


62  895 

53  218 

(D) 

(D) 

(Z) 

93 

14  299 

22  664 

12  416 

2  183 

(D) 

29 

286 

101 

37 

(Z) 

(Z) 

(D) 

(D) 

190 

694 


6  490 
5  555 


(0) 
(D) 


100.0 

0.8 
0.5 
(D) 
(Z) 
0.5 
(Z) 
(D) 
(D) 
(D) 
0.3 
(D) 
(D) 
0.2 
84.4 

100. 0 

84.8 

77.3 

1.6 

5.4 

8.6 

100.0 
10.5 
2.2 
0.6 
7.7 

(D) 
(0) 
(D) 
0.1 
4.3 

100.0 
6.7 
5.9 
0.7 


100.0 

(D) 
(D) 
(Z) 
0.2 
26.9 
42.6 
23.3 
4.1 
(D) 
0.1 
0.5 
0.2 
0.1 
(Z) 
(Z) 
(0) 
(D) 
0.4 
1.3 


(X) 
100.0 


(D) 
<D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (N A)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


7H-58    West  South  Central-Ark. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


140 
160 
180 
200 
2B0 
300 
320 
340 
420 
460 
500 
520 


MEN' Si  BOYS'  APPAREL  STORESi 
CUSTOM  TAILORS — CONTINUED 

MEN'S-B0YS>  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  5611 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3t  568) 


120 
140 
160 
180 
200 
260 
280 
300 
500 
520 


120 

140 

140 
140 
142 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
300 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 


JrEPTG  ADDL  detail  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


214 
158 

4 

20 
158 

16 
9 
1 

13 
1 
3 

30 


3 
17 

11 

11 

10 

3 

1 
4 

131 

106 

106 

32 

53 

78 

97 

101 

106 

93 

62 

6 

42 

14 
7 
1 

12 
1 
2 

20 


5  014 
123 
338 
(D) 
(D> 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0)- 


13  593 

10  047 

(D) 
89 
9  556 
(0) 
(D) 
(D) 
27 
(D) 
(D) 
135 


(Z) 
77 

510 
38 
26 
6 
(D) 
(0) 


104 
867 
154 
153 
193 
711 
583 
781 
824 
147 
22 
279 

109 
24 
(D) 
(D) 
(D) 
(D) 
92 


90.3 
2.2 
6.1 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
0.9 
95.1 
(D) 
(D) 
(D) 
0.3 
(D) 
(D) 
1.3 


(X) 

100.0 

(Z) 
0.9 

100.0 
7.5 
5.1 
1.2 
(D) 
(Dl 

96.1 

100.0 

96.7 

2.2 

2.2 

2.7 

10.0 

22.3 

39.1 

11.6 

2.1 

0.3 

3.9 

1.3 

0.3 
(D) 
(D) 
(D) 
(D) 
1.1 


120 
140 
160 
180 
200 
280 
500 
520 


120 
140 

140 
140 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


040 
080 
100 


WOMEN'S  ACCESSORY  1  SPEC.  STORESi 
FURRIERS  (SIC  563i  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CORSETi  LINGERIE  STORES  (SIC  563  PART) 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL  1  ACCESSORY  1  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

> REPTG  ADDL  DETAIL  FOR  LINE  160 

; WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERSi  FUR  SHOPS  {SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


34 

1  656 

27 

1  413 

1 

(D) 

3 

12 

27 

1  262 

2 

<D) 

2 

(D) 

1 

(D) 

1 

(D) 

10 

43 

244 

193 

1 
1 
2 


63 

(D) 


1  265 

(D) 
12 

(01 
(D) 
(D) 
(D) 

1  124 

1  210 

1  076 

50 

(D) 

41 
157 
406 
196 

82 

38 
(Dl 

75 

(D) 
(D) 
(D) 
(D) 
(D) 


32  034 

28  555 

(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-59 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
140 

lUO 
IKO 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
16B 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


140 
160 
180 
280 
300 
500 
520 


FAMILY  CLOTHING  STORES — CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 

REPTS  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN 'S-6IRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  . 

FURS 

OTHER  WOMEN 'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

SHOE  STORES  (SIC  566) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MOSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


140 
160 
180 

180 
180 
181 
182 
183 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


180. 


, REPTG  ADDL  DETAIL  FOR  LINE 

'ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


14 
193 

108 
108 
97 
82 
91 
83 
102 

193 

108 

108 

81 

61 

98 

100 

104 

105 

98 

69 

9 

63 

161 

136 

6 

S 

15 

21 

16 

5 

2 

26 

43 


117 

4 

18 

117 

1 

1 

7 

30 


12 


4 

15 

104 

82 
82 
82 
82 
78 


80 
9  111 


16  195 

5  278 
1  095 
1  365 
847 
244 
1  718 

12  186 

16  195 
7  310 
663 
261 
362 
791 
1  529 

1  929 
922 
280 

86 
482 

3  896 

2  114 
(D) 

29 
(D) 
66 
27 
(2) 
(D) 
156 
383 


8  444 

(D) 
263 
8  019 
(D) 
(D) 
21 
123 


(0) 

(0) 

7  082 


078 
719 
687 
005 
015 


0.3 
31.9 

100.0 
32.6 

6.8 
8.4 
5.2 
1.5 
10.6 

42.7 

100.0 
45.1 
4.1 
1.6 
2.2 
4.9 
9.4 
11.9 
5.7 
1.7 
0.5 
3.0 

13.6 

7.4 
(D) 

0.1 
(D) 

0.2 

0.1 
(Z) 
(D) 

0.5 
1.3 


100.0 

(0) 
3.1 
95.0 
(D) 
(D) 
0.2 
1.5 


(0) 

(D) 

95.0 

100.0 
94.1 
27.8 
49.4 
16.7 


280 
300 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 


FAMILY  SHOE  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE •  . 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 


525 

347 

40 

299 

224 

127 

8 

27 

33 

22 

4 

1 

2 

15 

105 


186 

33 

144 

181 

78 

7 

19 

21 

12 

2 

1 

2 

12 

55 


29 
144 
174 

150 
150 
132 
147 
88 
91 
22 

76 
6 
19 
21 
12 
2 


(D) 
(D) 
(D) 
102 


34  189 

260 
13  169 

17  072 
1  607 
(D) 
115 
602 
300 
(D) 
(D) 
(D) 
57 
821 


31  482 

22  492 

(D) 

4  648 

15  947 

(D) 

(D) 

67 

439 

136 

(D) 

(D) 

(D) 

(D) 

474 


133 
4  648 
15  587 

19  246 

13  933 

2  129 

10  130 

936 

617 

130 


(D) 
(D) 
(D) 
1.4 


100.0 

0.8 
38.5 
49.9 
4.7 
(D) 
0.3 
1.8 
0.9 
(D) 
(D) 
(D) 
0.2 
2.4 


100.0 

(D) 
20.7 
70.9 
(0) 
(0) 
0.3 
2.0 
0.6 
(D) 
(D) 
(D) 
(D) 
2.1 


0.6 
21.2 
71.1 

100.0 

72.4 

11.1 

52.6 

4.9 

3.2 

0.7 


384 

1.8 

(0) 

(D) 

67 

0.3 

439 

2.0 

136 

0.6 

(D) 

(D) 

Standard  t<otes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-60    West  South  Central-Ark. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


It40 
480 
500 
520 


2U0 
520 


FURNITURE  STORES — CONTINUED 

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA t  GLASSWARE  1  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
420 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECOROS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  . 
•KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHEi<  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDiNG  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO!  TELEVISION  STORES  (SIC  5732) 
TOTAL ^ 


7 
123 

100 

100 

100 

37 

34 

2 

41 
47 

37 
37 
36 

8 

1 

8 

12 

10 

2 

3 

35 


(D) 
(D) 
(D) 
410 


519 
423 


360 

64 


339 

(D) 


(D) 


(D) 
6  504 

6  936 

5  492 

4  250 

868 

(D) 

(D) 

(D) 
1  204 

3  981 

1  145 

1  108 

37 

(D) 
48 
163 
164 
(D) 
(D) 
220 


(D) 
(D) 
(D) 

1.9 


(X) 
100.0 


85.1 
15.1 


(X) 
100.0 


(X) 

100.0 

(D) 
68.4 

100.0 

79.2 

61.3 

12.5 

(D) 

(D) 

(D) 
12.7 

100.0 

28.8 

27.8 

0.9 

(D) 
0.5 
1.7 
1.7 
(D) 
(D) 
2.3 


220 
520 


220 

220 
220 
228 
229 
231 
232 
233 
234 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

520 


020 
040 
060 
080 
100 
120 
140 
180 
260 
300 
380 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
180 
260 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

.REPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


NONMERCHANDISE  RECEIPTS 


EATINGi  DRINKING  PLACE!!  (SIC  58) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ...... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOT'VFAR  . 

ALL  FOOTWEAR ,  ,  .  . 

KITCHENWARE-HOME  FURNISHINGS.    .  .  . 
SPORTING-RECREATION  EQUIPMENT  ,  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 


22 

14 


1  226 
970 


936 

34 


97 

97 

97 
97 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


1  125 

873 

839 

643 
625 
(D) 
245 

93 
167 
(D) 

36 
(D) 

34 


1  413 

47 

563 

849 

32 

741 

75 

448 

817 

27 

709 

139 

3 

542 

25 

192 

151 

321 

4 

(Z) 

2 

(D) 

1 

(D) 

1 

(D) 

4 

(D) 

1 

(0) 

7 

44 

1 

(D) 

11 

46 

44 

364 

1  282 

43 

062 

757 

29 

192 

67 

(D) 

757 

27 

139 

47 

861 

10 

30 

135 

292 

4 

(Z) 

2 

(D) 

1 

(D) 

1 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Ark.     7H-61 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  frontj 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


EATING  PLACES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTSi  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR,  

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS. 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  ...  

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORESi  PROPRIETARY  STORES 
(SIC  59  PART  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


488 

41 
488 

44 
9 

83 
4 
2 
1 
1 
3 
1 
5 
1 

10 

29 


321 

227 

24 
227 

2 

1 

46 

1 


131 

92 


373 

290 

69 

108 

4 

229 


(D) 
(D) 
(D) 
(D) 
(D) 
291 


19  815 

268 

18  101 
831 
(D) 
193 
(Z) 
(D) 
(D) 
(D) 
(0) 
(D) 
(0) 
(D) 
(0) 
249 


7  351 

(D) 
7  052 
(D) 
(D) 
80 
(D) 
(D) 
(D) 


(D) 


3  549 

(D) 

570 

2  681 

162 

29 
(D) 
(D) 
(D) 

73 


39  687 
33  458 

197 
1  181 

(D) 
1  277 


(D) 
(D) 
(D) 
(D) 
(D) 
1.0 


(X) 

100.0 

1.4 
91.3 
4.2 
(D) 
1.0 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.3 


(X) 

100.0 

(D) 
95.9 
(0) 
(D) 
1.1 
(D) 
(D) 
(D) 


100.0 

(D) 
16.1 
75.5 
4.6 
0.8 
(D) 
(D) 
(0) 
2.1 


(X) 

100.0 

0.6 
3.5 
(0) 
3.8 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


DRUG  STORESi  PROPRIETARY  STORES — CON. 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
250 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

iREPTG  ADDL  DETAIL  FOR  LINE  120 

'COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 
1 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  


290 

1 

4 

2 

2 

10 

1 

45 

110 

18 

7 

157 

45 


286 

67 

105 

4 

225 

286 

275 
275 
248 
275 
214 

1 
3 

2 

2 
10 

1 

44 

108 

17 

7 

156 

45 


1  135 

701 

37 

15 

8 

165 

73 

8 

10 

6 

9 

2 

87 

25 

46 

81 

43 

50 

44 

12 

16 

34 

17 


28  478 

(D) 

(Z) 

(D) 

(D) 

39 

(D) 

175 

416 

53 

27 

1  257 

(0) 


33  326 

(D) 
1  165 

(D) 

1  264 

28  401 

32  171 
27  326 

8  040 
13  718 

5  552 

(D) 
(Z) 
(D) 
(D) 

39 
(D) 
(D) 
(D) 
(0) 

27 
(0) 
(D) 


85.1 
(D) 
(Z) 
(D) 
(D) 
0.1 
(D) 
0.5 
1.2 
0.2 
0.1 
3.8 
(0) 


100.0 

(D) 
3.5 
(D) 
3.8 
85.2 

100.0 
84.9 
25.0 
42.6 
17.3 

(0) 
(Z) 

(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
(D) 
0.1 
(0) 
(D) 


133  126 

(X) 

94  187 

100.0 

704 

0.7 

111 

0.1 

107 

0.1 

11  556 

12.3 

485 

0.5 

(Z) 

(Z) 

(D) 

(D) 

(Z) 

(Z) 

60 

0.1 

(D) 

(D) 

1  600 

1.7 

628 

0.7 

407 

0.4 

3  582 

3.8 

1  374 

l.S 

863 

0.9 

1  051 

1.1 

290 

0.3 

447 

0.5 

1  116 

1.2 

199 

0.2 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
^Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-62    West  South  Central-Ark. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


460 
480 
500 
520 


020 
0«0 
060 
080 
100 
120 
300 
400 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
440 
500 
520 


140 
160 
180 
220 
240 
260 
280 
300 
320 
380 
420 
440 
500 
520 


040 
100 
240 
260 


OTHER  RETAIL  STORES — CONTINUED 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES  I  SECONDHAND 
STORES  (SIC  593) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL -  .  . 


SECONDHAND  STORES  (SIC  5933) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KiTCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

AUTOMOBILES-TRUCKS , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


169 
135 
142 
207 


163 

16 

11 

7 

163 

49 
2 
2 
1 
6 

35 


45  481 

17  924 

4  160 

1  944 


12  147 

53 

68 

(D) 

11  506 

148 

(D) 

(D) 

(D) 

78 

189 


45 

31 

47 

(Dl 

181 

526 

29 

5 

(D) 

10 

(D) 

745 

(D) 

196 

21 


3  194 


45 

31 

47 

(D) 

(D) 

(D) 

5 

(D) 

10 

(D) 

745 

(D) 

196 

21 


(D) 
(D) 
(D) 
(D) 


48.3 

19.0 

4.4 

2.1 


100.0 

0.4 
0.6 
(0) 
94.7 
1.2 
(D) 
(D) 
(D) 
0.6 
1.6 


100.0 

2.0 
1.4 
2.1 
(D) 
8.1 

23.7 
1.3 
0.2 
(D) 
0.5 
(D) 

33.5 
(D) 
8.8 
0.9 


100.0 

2.2 
1.5 
2.2 
(D) 
(Dl 
(D) 
0.2 
(D) 
0.5 
(D) 
35.7 
(D) 
9.4 
1.0 


(D) 
(D) 
(D) 
(D) 


500 
520 


020 
040 
060 
080 
100 
140 
180 
300 
320 
380 
400 
520 


020 

100 
120 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
100 
120 
140 
200 
220 
240 
260 
300 
320 


BOOKt  STATIONERY  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAYi  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RaDIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


116 


242 
(D) 


1  927 


(D) 
(D) 
(D) 
(D) 

17 
(D) 
(D) 
110 
(D) 
(D) 
(D) 

48 


56  524 


12 

614 

7 

(Z) 

2 

(D) 

1 

(D) 

22 

328 

6 

111 

1 

(Dl 

7 

285 

13 

188 

7 

112 

116 

36  046 

2 

(Dl 

8 

488 

24 

325 

79 

14 

223 

52 

10 

555 

2 

(Dl 

2 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 

2 

(D) 

16 

405 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        rX)  Not  applicable.        (Z)  Less  than  0.1 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Ark.     7H-63 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  FARM  SUPPLY  STORES — CONTINUED 


LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


.REPTG  ADDL  DETAIL  FOR  LINE  280 

■JEWELRY-OPTICAL  GOODS  .....'.... 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 
:  WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUELt  ICE  DEALERS  (SIC  598) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 
PACKAGED  ALCOHOLIC  BEVERAGES. 
SPORTING-RECREATION  EQUIPMENT 
HOUSEHOLD  FUELS-ICE  


4 

(0) 

(D) 

4 

(D) 

(D) 

5 

(0) 

(D) 

5 

20 

0.2 

52 

(D) 

(D) 

2 

(D) 

(D) 

2 

(0) 

(D) 

14 

145 

1.4 

10 
26 

70 

67 
67 
66 
54 
65 
40 
60 
2 

6 
6 

64 

63 

(NA) 

63 


177 
131 


58 
3 

5 

3 

33 

1 

1 

3 

131 

18 

52 


(D) 

321 

3  562 

3  976 
3  000 
627 
466 
1  193 
(D) 
475 
(D) 

19 

35 

637 

3  396 

(na) 

438 


26  669 

21  108 

(D) 

(D) 

(D) 

1  345 

59 

(D) 

(D) 

11 

882 

(D) 

(D) 

(D) 

17  854 

225 

528 


(D) 


76 

62 

(D) 
(D) 
(D) 
43 


(X) 

100.0 

(D) 

6.9 

76.8 

100.0 
75.5 
15.8 
11.7 
30.0 

(D) 
11.9 

(0) 

0.4 

0.8 

13.7 

100.0 

(na) 

12.9 


100.0 

(D) 
(D) 
(D) 
6.4 
0.3 
(D) 
(D) 
0.1 
4.2 
(D) 
(D) 
(D) 
84.6 
1.1 
2.5 


(X) 

100.0 

(D) 

(D) 

(D) 

69.4 


200 
220 
240 
260 
300 
320 
340 
400 
420 
440 
480 
500 
520 


040 
100 
520 


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  < 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL^ 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTALl 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


147 
115 


58 
3 

3 

3 

29 
1 
1 
3 

115 
18 
50 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


TOTALi . 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTALl 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


2  534 
(D) 


22  997 

19  457 

(D) 

1  345 

59 

(D) 

(D) 

11 

(D) 

(D) 

(D) 

(D) 

16  573 

225 

(D) 


(D) 
251 
(D) 


(X) 
100.0 


100.0 

(D) 
6.9 
0.3 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
(D) 
85.2 
li2 
(0) 


(X) 

100.0 

(D) 

89.3 

(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-64    West  South  Central-Ark. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Arkansas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by 4 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


LUGGAGE  I  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY  I  TOYi  GAME  SHOPS 
(SIC  5999  PART) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  ....  


OTHER  (SIC  5999  PART) 

1 
TOTAL  


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SMACKS 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


(D) 


19  382 

17  928 

508 
(D) 

1  627 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

1  038 
(D) 


(X) 


(X) 

100.0 

2.8 
(0) 
9.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.8 
(D) 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


020 
040 
100 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


(0) 

(D) 

1  627 


(X) 

100.0 

(0) 

(D) 

78.6 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-65 


TABLE  2     Louisiana:    1963 


[IncluHes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  bv.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  ....... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


[REPTG  ADDL  DETAIL  FOR  LINE  240 

,FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


17  961 

12  308 

3  068 
2  265 

1  405 

1  241 

026 

536 

290 

592 

311 

043 

1  295 

1  007 

1  432 

928 

981 

1  243 
934 
530 

2  466 
2  274 

239 
432 
150 

2  592 

3  540 


1  084 

769 

4 

4 

6 

6 

3 

11 

9 

79 

145 

135 

29 

113 

336 

591 

22 

13 

42 

136 

15 

36 

260 


1 
1 
1 
1 
12 
85 

85 

85 

84 

2 

13 

7 

107 


555  265 

113  348 

41  366 

51  240 

61  564 

136  052 

88  334 

174  735 

58  198 

47  672 

91  082 

75  356 

39  102 

24  725 

27  384 

33  183 

109  791 

466  447 

153  316 

97  149 

44  334 

45  003 
13  440 
93  634 
85  663 


(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 

1  638 

2  185 
I  640 

(Z) 

1  119 
13  805 
99  515 

2  162 
(D) 

3  331 
40  912 

400 
475 

4  723 


(D) 
(D) 
(D) 
(D) 
295 
890 

24  766 
890 
(0) 
(D) 

(Z) 

(Z) 

2  462 


100.0 

20.4 
4.2 
1.5 
1.9 
2.3 
5.0 
3.2 
6.4 
2.1 
1.7 
3.3 
2.8 
1.4 
0.9 
1.0 
1.2 
4.0 

17.1 
5.6 
3.6 
1.6 
1.7 
0.5 
3.4 
3.1 


(X) 

100.0 

(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
1.0 
1.3 
1.0 
(Z) 
0.6 
8.0 

57.7 
1.3 
(D) 
1.9 

23.7 
0.2 
0.3 
2.7 


(D) 
(D) 
(D) 
(D) 
0.4 
1.1 

100.0 
3.6 

(D) 
(D) 

(Z) 
(Z) 
3.2 


340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

420 
440 
460 
500 
520 


LUMBER  YARDS — CONTINUED 


340   LUMBER-BUILDING  MATERIALS 


160 
180 
220 
260 
320 
340 
520 


260 
280 
320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
520 


«EPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
J.UMBER-BUILDIN6  MATERIALS 

LUMBER .  . 

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

?^EPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 

J.UMBER-BUILDING  MATERIALS 

'  OTHER  LUMBER-BUILDING  MATERIALS.  .  . 
'  PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  .  .  . 

GLASS 

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


280 

271 
271 
268 
247 
216 

95 
222 
237 
219 
216 

91 
128 
183 
155 

13 
127 

1 
2 
2 
3 
102 


174 
81 


1 

(D) 

(D) 

1 

(0) 

(D) 

3 

46 

1.5 

5 

(D) 

(0) 

4 

64 

2.1 

20 

2    659 

89.2 

6 

138 

4.6 

3 

1 

2 

75 

74 
74 
34 
63 
59 
39 
12 

1 
27 


72  284 

76  091 

70  917 

33  912 

7  587 


542 
057 
291 
891 
556 
806 
271 
823 

2  485 
945 
513 

2  338 

(D) 
(D) 
(D) 
(Z) 
1  800 


30  631 
(0) 


6  871 

24 

(D) 

(D) 

6  581 

6  850 

6  562 
326 

3  656 
728 
286 

1  572 

(D) 
133 


967 

(D) 


92.8 

100.0 
93.2 
44.6 
10.0 
4.7 
1.4 
5.6 
7.7 
4.7 
3.7 
1.7 
1.1 
3.3 
1.2 
0.7 
3.1 

(D) 
(D) 
(0) 
(Z) 
2.3 


(X) 

100.0 


100.0 

0.3 

(D) 

(D) 

95.8 

100.0 
95.8 

4.8 
53.4 
10.6 

4.2 
22.9 

(D) 
1.9 


(X) 
100.0 


Standard  Notes:     -  Represents  zero.     (0)  Withheld  to  avoid  disclosure.      (NA)  Not  available.     (X)  Not  applicable.       (Z)  Less  than  ,0.05%. 


7H-66    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.      Louisiana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
120 
IKO 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
440 
460 
500 
520 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


fREPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEEO-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


120 
220 

240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CISARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  


272 

184 

1 

2 

4 

4 

7 

8 

53 

35 

107 

28 

98 

184 

160 
160 
122 
136 
156 

132 

120 
120 

117 
48 

2 

U 

5 

5 

28 

36 


696 

395 

79 

11 

36 

168 

432 

517 

532 

483 

560 

246 

277 

425 

352 

320 

386 

162 

73 

58 

16 


25  008 

17  655 

(D) 
(D) 
(Z) 
(Z) 
12 
(D) 
925 
460 

1  495 

(D) 

923 

9  861 

15  712 

8  BOB 

908 

2  103 
5  799 

2  986 

12  649 
2  731 
1  701 
1  036 

(D) 
(D) 
59 
65 
267 
334 


60 

61 

434 

28 

49 

809 

1 

(D) 

7 

320 

1 

(D) 

3 

(D) 

6 

(0) 

18 

539 

2 

(D) 

22 

2 

162 

9 

(D) 

29 

3 

077 

28 

40 

759 

5 

279 

5 

197 

67 

2 

054 

384  065 

16  810 

4  044 
(Z) 
(D) 

1  019 
12  839 
45  860 
87  123 
19  784 
40  449 
28  834 
14  766 

17  493 

5  749 
7  613 

12  024 

7  344 

1  889 

9  141 

(D) 


(X) 

100.0 

(D) 
(D) 
(Z) 
(Z) 
0.1 
(D) 
5.2 
2.6 
8.5 
(0) 
5.2 
55.9 

100.0 

56.1 

5.8 

13.4 

36.9 

16.9 

100.0 
21.6 

13.4 
8.2 

(D) 
(D) 
0.3 
0.4 
1.5 
1.9 


100.0 

(D) 
0.6 
(D) 
(D) 
(D) 
1.1 
(D) 
4.3 
(D) 
6.2 
81.8 
0.6 
0.4 
4.1 


100.0 

4.4 
1.1 
(Z) 
(D) 
0.3 
3.3 
11.9 
22.7 
5.2 
10.5 
7.5 
3.8 
4.6 
1.5 
2.0 
3.1 
2.0 
0.5 
2.4 
(D) 


460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 

142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 


GFNERAL  MERCHANDISE  GROUP  STORES — CON. 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


iREPTG  ADDL  DETAIL  FOR  LINE 
MEN'S-BOYS'  CLOTHINGi  EXC. 

MEN'S  CLOTHING  

'  BOYS'  CLOTHING  , 


140.  .  . 
FOOTWEAR 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

>WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE 

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
tURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


IREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
tlAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 


J^EPTG  ADDL  DETAIL  FOR  LINE  240 

ifURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

;  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


PEPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


J^EPTG  ADDL  DETAIL  FOR  LINE  320. 
iHARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

pEPTG  ADDL  DETAIL  FOR  LINE  340.  . 
,LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


64 

1 

834 

7 

(Z) 

385 

25 

265 

320 

21 

734 

53 

249 

287 

53 

249 

287 

23 

3 

853 

12 

1 

305 

1 

(D) 

3 

(D) 

3 

(D) 

41 

6 

007 

53 

32 

390 

49 

237 

403 

49 

29 

611 

49 

21 

162 

49 

8 

019 

53 

63 

806 

50 

239 

898 

50 

60 

282 

48 

6 

325 

47 

4 

370 

42 

(D) 

47 

2 

230 

49 

10 

599 

49 

5 

053 

49 

14 

154 

50 

10 

393 

37 

4 

164 

4 

(D) 

53 

13 

488 

53 

21 

077 

47 

235 

538 

47 

20 

224 

45 

(0) 

46 

14 

791 

4 

(D) 

38 

24 

786 

36 

209 

886 

36 

24 

310 

28 

18 

231 

35 

(D) 

3 

(D) 

36 

12 

358 

35 

213 

526 

35 

12 

350 

32 

4 

071 

31 

8 

448 

48 

9 

858 

45 

231 

471 

45 

9 

354 

40 

(0) 

38 

6 

217 

2 

(D) 

46 

3 

705 

34 

4 

765 

24 

(D) 

23 

(D) 

23 

(D) 

19 

(D) 

20 

(D) 

21 

(D) 

20 

(0) 

20 

(D) 

20 

(D) 

14 

(D) 

^Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-67 


TABLE   2. 


Louisiana:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES — CONTINUED 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


>REPTG  ADDL  DETAIL  FOR  LINE  mO.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

•WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


180 
200 

ZOO 
200 
201 
202 
203 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


^REPTG  ADDL  DETAIL  FOR  LINt  200. 
{CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


325 

251 

181 

1*6 

1 

9 

232 

216 

237 

202 

239 

135 

136 

225 

214 

185 

202 

85 

2 

it 

2 

227 

166 


342 

191 

21 

9 

33 

156 

158 

247 

96 
96 

94 
82 


99 
99 
64 
58 
31 
76 
69 
45 
56 
54 
37 
24 

227 
218 

89 
89 
78 
67 
14 


1  162 

8  157 
(D) 
ID) 

8  780 

233  736 

8  565 

4  331 

3  697 

341 

18  723 


74  717 
65  964 

2  788 

2  560 
(D) 
(D) 

3  990 
(D) 

11  869 
(D) 

8  731 
(D) 
(D) 

5  080 

1  430 
(D) 

3  315 
(0) 
(D) 
(D) 
(D) 
15  137 

1  787 


64  165 

10  169 
179 
<D) 
337 
865 
(0) 
9  299 

27  138 
4  645 

3  432 
1  192 

(D) 

29  359 
6  034 
683 
248 
118 
458 
1  083 
671 

1  220 
796 
159 
524 

4  287 
6  135 

23  493 

2  637 
1  217 
1  321 

75 


0.5 
3.3 

(D) 
(D) 
3.5 

100.0 
3.7 
1.9 
1.6 
0.1 

7.5 


(X) 

100.0 

4.2 
3.9 
(D) 
(D) 
6.0 
(D) 

18.0 
(0) 

13.2 
(D) 
(0) 
7.7 
2.2 
(D) 
5.0 
(D) 
(D) 
(D) 
(D) 

22.9 
2.7 


100.0 

15.8 
0.3 
(D) 
0.5 
1.3 
(D) 
14.5 

100.0 
17.1 
12.6 

4.4 

<D) 

100.0 
20.6 
2.3 
0.8 
0.4 
1.6 
3.7 
2.3 
4.2 
2.7 
0.5 
1.8 

6.7 
9.6 

100.0 
11.2 
5.2 
5.6 
0.3 


220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


020 
040 
060 
080 
100 
120 
140 
160 


GENERAL  MERCHANDISE  STORES — CON. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


IREPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

!  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
.KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


pEPTG  ADDL  DETAIL  FOR  LINE  320. 

.HARDWARE 

1  HARDWARE-TOOLS  

>  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

IREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
J.UMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  •  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


,REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
lALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

\   BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  <SIC  539  PART) 
TOTAL^ 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


90 
100 
159 

47 
47 
40 
31 


30 
30 
29 
16 

61 
34 

7 
80 

7 
109 

42 
42 
30 
19 
12 


059 
88 
55 
493 
473 
311 
170 
219 


2  975 

14  939 
2  266 
1  633 

(D) 
(D) 

1  635 

16  138 
621 
186 
443 

(D) 

18  962 

1  473 

350 

1  090 

49 

(D) 

1  825 

2  211 

13  202 
740 
497 
268 

922 

10  826 
662 
263 

388 

(D) 
(D) 
54 
1  428 
105 
(D) 

14  198 
616 
324 
117 
168 

1  145 


10  567 


619 

(D) 


650  753 

513  433 

914 

789 

19  605 

33  378 

43  484 

826 

1  646 


4.6 

100.0 

15.2 

10.9 

(0) 

(D) 

2.5 

100.0 
3.8 
1.2 
2.7 

(D) 

100.0 
7.8 
1.8 
5.7 
0.3 

(D) 
2.8 
3.4 

100.0 
5.6 
3.8 
2.0 

1.4 

100.0 
6.1 
2.4 
3.6 

(D) 
(D) 
0.1 
2.2 
0.2 
(D) 

100.0 
4.3 
2.3 

0.8 
1.2 

1.8 


(X) 
(D) 


100.0 

78.9 
0.1 
0.1 
3.0 
5.1 
6.7 
0.1 
0.3 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure. 

'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-68    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.    Louisiana:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 
220 
21(0 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


FOOD  STORES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


GROCERIES-OTHER  FOODS 


■rtEPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

'groceries-other  foods  

meats-fish-poultry  

produce  (fresh  fruits-vegetables). 

frozen  foods  

all  other  foods 


MEALS-SNACKS 

ALCOHOLIC  DRINKS.  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TCBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE c 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


(REPTG  ADDL  DETAIL  FOR  LINE  500. 
.ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


020 

020 
020 
021 
022 
023 
024 

100 
500 

500 
500 
508 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


IREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

GROCERIES-OTHER  FOODS  

;  MEATS-FISH-POULTRY  

>  PRODUCE  (FRESH  FRUITS-VEGETABLES). 

;  FROZEN  FOODS  

ALL  OTHER  FOODS 


CIGARS-CISARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  500. 

(ALL  OTHER  MERCHANDISE 

PAPER.  PAPER  PRODUCTS 


138 
88 
47 
10 

248 
39 
30 

124 

18 

3 

162 

21 

6 

142 
28 

127 

351 


2  528 

1  817 

1  817 

1  683 

1  683 

1  517 

1  378 

1  298 

1  655 

82 

55 

492 

1  463 

1  308 

169 

218 

138 

85 

47 

9 

247 

39 

30 

124 

18 

3 

160 

21 

6 

140 

28 

1  122 

1  117 

1  117 

1  101 

255 

339 


105 

60 

60 

60 
60 
60 

5 
5 


491 
382 
(Z) 
(Z) 

2  347 
(Z) 
(Z) 
650 
(Z) 
(Z) 

1  580 
(Z) 
(Z) 

1  071 

(Z) 

24  314 

6  083 


718  463 

630  725 

493  958 

613  324 
479  027 
135  349 
46  325 
26  366 
271  610 

837 
789 
(0) 
33  322 
43  458 
(D) 
(D) 
491 
321 
(Z) 
(Z) 
(D> 
(Z) 
(Z) 
650 
(Z) 
IZ) 
(D) 
(Z) 
(Z) 
(0) 
(Z) 
24  161 

538  001 
24  117 
18  958 

5  025 

6  024 


11  866 
7  192 

7  149 

7  192 

7  149 

6  920 

107 

25 

94 

(D) 
(Dl 


(D) 
(D) 
(D) 


0.1 
0.1 
(Z) 
(Z) 
0.4 
(Z) 
(Z) 
0.1 
(Z) 
(Z) 
0.2 
(Z) 
(Z) 
0.2 
(Z) 
3.7 
0.9 


(X) 

100.0 

78.3 

100.0 

78.1 

22.1 

7.6 

4.3 

44.3 

0.1 
0.1 
(D) 
5.3 
6.9 
(D) 
(Dl 
0.1 
0.1 
(Z) 
(Z) 
(0) 
(Z) 
(Z) 
0.1 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
3.8 

100.0 
4.5 
3.5 
0.9 

1.0 


(X) 

100.0 

99.4 

100.0 

99.4 

96.2 

1.5 

0.3 

1.3 

(D) 
(D) 

100.0 
(D) 
(D) 


MEAT  MARKETS — CONTINUED 


NONMERCHANDISE  RECEIPTS 


020 

020 
020 
021 
022 
024 

460 
520 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
GROCERIES-OTHER  FOODS  


.REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 

'GROCERIES-OTHER  FOODS 

J  MEATS-FISH-POULTRY  

,  PRODUCE  (FRESH  FRUITS-VEGETABLES). 
>   ALL  OTHER  FOODS 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  .  . 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTALi 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


020 

020 
020 
021 
022 
023 
024 

100 
120 
400 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


fiEPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES), 

.  FROZEN  FOODS  

>  ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


«EPTG  ADDL  DETAIL  FOR  LINE  500. 

'ALL  OTHER  MERCHANDISE 

;  PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


020 

020 
020 
023 
024 

040 


DAIRY  PRODUCTS  STORES  (SIC  545) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
GROCERIES-OTHER  FOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  020. 

IGROCERIES-OTHER  FOODS 

FROZEN  FOODS  

'  ALL  OTHER  FOODS 


MEALS-SNACKS. 


RETAIL  BAKERIES  (SIC  546) 
TOTAL^ 


48 

2  658 

30 

1  583 

30 

(D) 

30 

30 

30 

1 

3 

1  583 
(0) 

1  508 
(D) 
(D) 

1 

1 

(D) 
(D) 

33 

33 

11 

11 

1 

1 

1 

11 

2 

1 
2 

4 

4 
4 
1 

3 


22 
10 
10 

9 

9 
1 
9 


1  766 

1  526 

1  245 
1  005 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
<D) 
(D) 

(D) 
(D) 
(D) 
(D) 


2  811 

2  163 

(D) 

2  128 

2  105 

(D) 

(D) 

(0) 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure. 

'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central- La.     7H-69 


TABLE   2. 


Louisiana:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

020 
020 
021 
023 
02(» 

040 
100 
520 


020 

020 
020 
021 
022 
021( 

080 
120 
140 
160 
200 
240 
260 


020 

040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


TOTAL^ 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL^  . 


OTHER  FOOD  STORES  (SIC  549  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


'REPTG  ADDL  DETAIL  FOR  LINE  020.  .  ■ 
;GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


114 

78 

78 

77 
77 

7 
77 

4 
5 

2 


815 

3 

4 
2 
3 

3 

1 

7 

9 

175 

38 

140 

34 

181 

142 

60 


7  121 

4  671 

4  599 

4  647 

4  575 

(D) 

(0) 

4  488 

(D) 
22 
(D) 


1  955 
1  573 
1  443 

1  128 

1  012 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
61 
(D) 
(D) 


(D) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 

7  144 
(Z) 

1  371 

(Z) 

10  059 

1  920 
306 


(X) 

100.0 

98.5 

100.0 

98.5 

(0) 

(D) 

96.6 

(D) 
0.5 
(D) 


(X) 


(XI 

100.0 

91.7 

100.0 

89.7 

(D) 

(D) 

(0) 

(D) 
(D) 
(D) 
(D) 
3.9 
(D) 
(D) 


(X) 

100.0 

(D) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
1.2 
(Z) 
0.2 
(Z) 
1.7 
0.3 
0.1 


380 
400 
420 
440 
460 
480 
500 
520 


040 
220 
300 
380 
400 
420 
440 
460 
480 
500 
520 


040 
220 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


AUTOMOTIVE  DEALERS — CONTINUED 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


PASSENGER  CAR  DEALERS. 
FRANCHISEO  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
AUTOMOBILES-TRUCKS 


iREPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
'AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


■REPTG  ADDL  DETAIL  FOR  LINE  400. 

IaUTO  FUELS-LUBRICANTS 

I  GASOLINE  

>  OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

IREPTG  ADDL  DETAIL  FOR  LINE  420 

^IRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
^NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


482 

464  045 

77.4 

297 

4  547 

0.8 

648 

68  377 

11.4 

11 

1  016 

0.2 

3 

(D) 

(D) 

1 

(Dl 

(D) 

139 

7  844 

1.3 

518 

32  103 

5.4 

362 

1 

3 

2 

362 

227 

346 

7 

1 

1 

20 

336 


364 

312 

1 
3 

312 

301 

301 
301 

21 
178 
8 
289 
145 
162 

34 

200 

189 
189 
126 
8 
119 

299 

290 
290 
282 
243 
247 
208 

4 

1 

19 

289 

281 

281 

280 

81 


520  514 

(D) 

(D) 

(D) 

442  721 

3  716 

43  472 
915 
(D) 
(D) 
604 

28  508 


470  116 

446  151 

(D) 

(D) 

379  555 

437  584 

372  250 

247  161 

2  547 

41  543 

399 

60  245 

11  657 

6  436 

2  299 

3  426 

289  144 

2  904 

2  444 

(Z) 

308 

37  699 

427  493 
36  481 

20  272 
10  029 

2  687 
2  845 

558 

(D) 

(D) 

24  008 

424  370 
23  863 

21  417 
2  299 


14  545 

14  009 

(D) 


100.0 

(D) 
(D) 
(D) 
85.1 
0.7 
8.4 
0.2 
(D) 
(D) 
0.1 
5.5 


(D) 

(D) 

85.1 

100.0 

85.1 

56.5 

0.6 

9.5 

0.1 

13.8 

2.7 

1.5 

0.5 

0.8 

100.0 
1.0 
0.8 
(Z) 
0.1 

8.4 

100.0 
8.5 
4.7 
2.3 
0.6 
0.7 

0.1 
(D) 
(D) 
5.4 

100.0 
5.6 
5.0 
0.5 


(X) 

100.0 

(D) 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-70    West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Louisiana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


IMPORTED  CAR  DEALERS — CONTINUED 


3  BO 

380  > 
380 
381 
383  . 
385  > 
386 

387  , 

388  > 

too 


AUTOMOBILES-TRUCKS. 


too 
too 

402 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


iREPTS  ADDL  DETAIL  FOR  LINE  400. 
;AUT0  FUELS-LUBRICANTS  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


300 

380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 

520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLESt  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARSt  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 
NEW  COMMERCIAL  VEHICLESt  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARSi  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

'REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSt  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSOR lES 


FARM  EQUIPMENTi  MACHINERY  •  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

■  OTHER  NONMERCHANDISE  RECEIPTS. 


32 
32 
32 
30 
23 
20 

3 

1 

1 

34 

33 
33 
33 

12 


11  075 

12  680 
10  119 

6  249 

1  482 

1  717 

319 

(0) 

(D) 

(D) 

(D) 
<D) 
(D) 
(D' 

1  484 

13  513 
1  471 

806 
221 
137 
164 

1  350 

13  884 

1  350 

(D) 

(D) 


62  350 


(D) 
52  091 

60  306 

52  061 

36  692 

(D) 

1  258 
(D) 

10  040 
798 
(D) 
841 

(D) 

19  397 

(0) 
101 
(D) 

4  289 

56  844 
4  230 

2  398 

1  059 
332 
397 

357 
(0) 
(D) 

3  150 

56  757 
3  139 

2  780 
273 


79.1 

100.0 

79.8 

49.3 

11.7 

13. S 

2.5 

(0) 

(D) 

(D) 

100.0 
(D) 
(D) 
(0) 

10.6 

100.0 
10.9 
6.0 
1.6 
1.0 
1.2 

9.6 

100.0 
9.7 
(D) 
(D) 


100.0 

(D) 
86.3 

100.0 

86.3 

60.8 

(D) 

2.1 

(D) 

16.6 

1.3 

(D) 

1.4 

(D) 

100.0 

(D) 
0.5 
(D) 

7.1 

100.0 
7.4 
4.2 
1.9 
0.6 
0.7 

0.6 
(D) 
(D) 
5.2 

100.0 
5.5 
4.9 
0.5 


PASSENGER  CAR  DEALERS i 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


040 
140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420' 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
500 


pEPTG  ADDL  DETAIL  FOR  LINE  380.  . 
lAUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLESi  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARSt  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

JaUTO  FUELS-LUBRICANTS 

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


(REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES 

PARTSt  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSt  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIREt  BATTERY  1  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

MENiS-BOYSi  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLSi  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


.REPTG  ADDL  DETAIL  FOR  LINE  400. 

(AUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

tIRES-BATTERIES-ACCESSORIES  

[   AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 
'  NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  •  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENTi  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 


Ill 

101 

101 

5 

3 

101 

29 

8 

3 


12 

12 

11 

5 

7 

2 

1 
22 

21 
21 
13 
10 


280 

168 

1 
1 
1 
1 

53 
1 

40 
4 

44 

43 
7 
1 

30 

20 
20 
15 
10 

168 

107 
107 
90 
73 
49 
53 
37 
43 
29 
37 
17 
66 

1 
31 


22  Oil 

20  959 

19  943 

18  937 

1  149 

(D) 

16  411 

746 

219 

(0) 


42 

1  575 
23 
23 

(D) 

4  445 
722 
387 

(0) 
(D) 
(D) 

(D) 
(D) 

5  247 
224 
150 

74 


35  933 

24  040 

(D) 
(D) 
(D) 
(D) 
1  699 
(D) 
220 
(Z) 
(D) 
(D) 
26 
(D) 
479 

4  548 

303 

284 

16 

18  718 

18  253 

13  834 

3  598 

U  257 

1  199 

2  048 
755 
641 
260 
585 

65 
424 


(D) 
(0) 


95.2 

100.0 
95.0 
5.8 
(D) 
82.3 
3.7 
1.1 
(D) 

0.2 

100.0 
1.5 
1.5 

(0) 

100.0 
16.2 
8.7 

(D) 
(D) 
(D) 

(D) 
(D) 

100.0 
4.3 
2.9 
1.4 


100.0 

(D) 
(D) 
ID) 
10) 
7.1 
(D) 
0.9 
(Z) 
(D) 
(D) 
0.1 
(D) 
2.0 

100.0 
6.7 
6.2 
0.4 

77.9 

100.0 

75.8 

19.7 

23.3 

6.6 

11.2 

4.1 

3.5 

1.4 

3.2 

0.4 

2.3 

(D) 
<0) 


.Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-71 


TABLE  2.      Louisiana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


520 

520 
520 
524 
525 
526, 


TIREi  BATTERY  ACCESSORY  DEALERS — CON. 


NONMERCHANDISE  RECEIPTS  

rtePTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

440 
460 
500 
520 

520 
520 

524 
525 
526 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE »  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


T I RES-BATTER I ES-ACCESSORI ES 


REPTG  ADDL  DETA 
TIRES-BATTERIES 
AUTOMOBILE  ACC 
NEW  AUTO  TIRES 
NEW  AUTO  TIRES 
NEW  TRUCK-BUS 
NEW  TRUCK-BUS 
RETREAD  AUTO  T 
RETREAD  AUTO  T 
RETREAD  TRUCK' 
STORAGE  BATTER 


IL  FOR  LINE  420 

-ACCESSORIES  

ESSORIES  

-TUBES  SOLD  TO  USERS  .  . 
TUBES  SOLD  TO  DEALERS  . 
TIRES  SOLD  TO  USERS.  .  . 
TIRES  SOLD  TO  DEALERS.  . 
IRES  SOLD  TO  USERS  .  .  . 
IRES  SOLD  TO  DEALERS  .  . 
BUS  TIRES  SOLD  TO  USERS. 
lES 


FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


(REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINEi  AUTO- 
MOTIVE DEALERS  (SIC  559) 


220 
240 
300 
320 
380 
420 
440 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  •  • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE ■ 

AUTOMOBILES-TRUCKS , 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT"  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


160 
119 

3 

2 
2 
3 
2 
6 
9 
118 

34 
100 

30 
103 

97 

53 
3 

34 

25 

25 

2 

23 


1  998 

13  887 

1  612 

718 

195 

687 


21  196 

17  678 

(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
21 

5  303 
260 

1  151 
168 

I  748 

1  059 
280 
(D) 
310 

2  697 

77 
(D) 
(0) 

5  436 

14  480 

4  304 

976 

2  345 

268 

222 

47 

(D) 

(D) 

25 

443 

(D) 

(D) 

702 

1  114 

8  971 

981 

178 

10 

792 


15  575 

(D) 
(D) 

7  960 
(D) 
341 
(D) 
(D) 

6  349 
(D) 


8.3 

100.0 

11.6 

5.2 

1.4 

4.9 


(X) 

100.0 

(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
0.1 
30.0 
1.5 
6.5 
1.0 
9.9 
6.0 
1.6 
(0) 
1.8 

100.0 
2.9 
(D) 
(D). 

30.8 

100.0 
29.7 
6.7 
16.2 
1.9 
1.5 
0.3 
(D) 
(D) 
0.2 
3.1 

(D) 
(D) 
4.0 
6.3 

100.0 

10.9 

2.0 

0.1 

8.8 


100.0 

(D) 
(D) 

51.1 
(D) 
2.2 
(D) 
(D) 

40.8 
(D) 


300 

300 
300 
308 
309 
311 
312 
313 
314 

320 
380 
420 
440 
500 

500 
500 
507 

520 

520 
520 
527 
532 


AIRCRAFT!  BOAT!  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 


(REPTG  ADDL  DETAIL  FOR  LINE  300 

'SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS i  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT!  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500. 

'»LL  OTHER  MERCHANDISE 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  •  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  « 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

[auto  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  , 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

Jtires-batteries-accessories 

parts.  installed  in  repair  work.  .  .  . 
(  parts.  retail  (over  the  counter)  .  .  . 
'  automobile  tires-batteries-accessories 


25 
25 
22 
7 
18 
19 
23 
13 

2 
5 
2 
1 
1 

1 
1 
1 


1  886 

126 

67 

10 

9 

262 

10 

4 

3 

3 

1 

7 

1 

2 

82 

76 

5 

12 

1  886 

1  789 
1  789 
1  784 
182 
1  579 

1  417 

1  343 

1  343 

370 

219 

1  275 


13  188 

9  413 

7  960 

7  900 

6  752 

1  620 

247 

1  296 
326 

2  945 
319 

(D) 
341 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 

5  788 
222 

175 
47 


165  500 

(D) 
665 
150 
91 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
247 
(Z) 
(D) 
143  921 

157  616 

137  698 

125  402 

2  728 

9  569 

13  673 

128  312 

12  845 

1  977 

724 

10  159 


84.6 


100.0 
85.5 
20.5 

3.1 
16.4 

4.1 
37.3 

4.0 

(D) 
3.6 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 

(D) 

100.0 

3.8 
3.0 
0.8 


100.0 

(D) 
0.4 
0.1 
0.1 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
ID) 
(D) 
(D) 
(D) 
0.1 
(Z) 
(D) 
87.0 

100.0 

87.4 

79.6 

1.7 

6.1 


100.0 

10.0 

1.5 

0.6 

7.9 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-72    West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.    Louisiana:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


nno 

460 
480 
500 
520 

520 
520 
527 
528 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
460 
500 
520 


020 
100 
120 
140 
160 
180 
260 
280 
300 
320 
380 
500 
520 


GASOLINE  SERVICE  STATIONS — CONTINUED 


FARM  EQUIPMENTt  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


,REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 
100 
120 
140 

140 
140 
142 
143 
144 
145 
146 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  I  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  {SIC  561.  567) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

AUTOMOBILES-TRUCKS , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


■REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

■  BOYS'  CLOTHING  

'  MEN'S  TAILORED  OUTERWEAR  

!  OTHER  MEN'S  OUTERWEAR 

>  MEN'S  HATS  

'  OTHER  MEN'S  CLOTHING  


2 

6 

17 

45 

806 

779 
779 
749 
115 


6 

1 

3 

36 

512 

757 

590 

187 

9 

11 

20 

68 

20 

2 

2 

1 

3 

37 

282 


206 

155 

1 

1 

5 

155 

14 

56 

1 

7 

5 

1 

1 

1 

31 


147 

1 
1 

5 
147 

135 

135 
60 

102 
89 
87 

116 


(D) 

(Z) 

86 

213 

4  372 

77  449 

4  238 

3  599 

641 


169  013 

(Z) 

(D) 

(Z) 

941 

40  109 

83  173 

36  850 

3  134 

(D) 

(D) 

159 

419 

(Z) 

(D) 

(D) 

(D) 

(D) 

206 

3  110 


29  677 

23  584 

(D) 
(D) 
(Z) 
21  548 
167 
1  433 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
357 


28  12x 

23  107 

(D) 

(D) 

(2) 

21  073 

21  948 
20  029 
1  149 
9  224 
3  031 
894 
5  743 


(D) 
(Z) 
0.1 
0.1 
2.6 

100.0 
5.5 
4.6 
0.8 


100.0 

(Z) 
(0) 
(Z) 
0.6 
23.7 
49.2 
21.8 
1.9 
(D) 
(D) 
0.1 
0.2 
(Z) 
(D) 
(D) 
(D) 
(D) 
0.1 
1.8 


100.0 

(D) 
(D) 
(Z) 
91.4 
0.7 
6.1 
(D) 
(D) 
(D) 
ID) 
(D) 
(D) 
1.5 


(X) 

100,0 

(D) 

(D) 

(Z) 

91,2 

100,0 
91,3 

5,2 
42,0 
13,8 

4,1 
26,2 


HEN'Si BOYS'  CLOTHING  AND  FURNISHINGS 
STORES — CONT I NUED 


160   WOMEN'S-GIRLS'  CLOTHING.  EXC,  FOOTWEAR, 


160 
160 
161 
163 
164 
165 
168 
172 
173. 
174 
176 

180 
260 
280 
300 
320 
380 
500 
520 


020 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


020 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 


>REPT6  ADDL  DETAIL  FOR  LINE  160 

;i«OMEN' S-GIRLS'  CLOTHINGi  EXC,  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS, 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CUSTOM  TAILORS  (SIC  567) 
TOTAL^ 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-31  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENIS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN  I S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL, -RADIO-TV-MUSICAL  INSTR,  ,  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


PEPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MENIS-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN' S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  .  .  

DRESSES 

COATS-SUITS 

HANDBAGS  

^  FURS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS., 


ALL  FOOTWEAR, 


11 
11 
1 
1 
3 
2 
4 
4 
2 
1 
2 

56 
1 

7 
5 
1 
1 
1 
30 


393 
307 

1 

13 
43 

33 
33 

29 

10 
11 
6 
15 

307 

256 

256 

98 

125 

164 

213 

216 

254 

206 

140 

41 

96 

61 


167 

2  882 
126 

<D) 
(D) 
8 
(D) 
36 
15 
(D) 
(D) 
(D) 

1  433 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


1  556 


507 

77 

105 

376 

61 

844 

1 

(D) 

14 

468 

58 

854 

376 

56 

028 

81 

2 

767 

43 

364 

1 

(0) 

1 

(D) 

4 

(Z) 

27 

155 

1 

(D) 

6 

(D) 

75 

I 

116 

(D) 
(D) 
499 

4  307 
329 

149 
54 
28 
11 
78 

51  487 

50  892 

46  740 

2  860 

1  036 

995 

4  801 
8  958 

18  621 

5  597 
1  213 
1  197 

1  491 

2  295 


Standard  Notes:      -  Represents  zero.     (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-La.     7H-73 


TABLE   2.       Louisiana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  Nne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
220 
240 
260 
280 
300 
500 
520 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORYi  SPEC.  STORES? 
FURRIERS  {SIC  563 i  568) 


120 
ItO 
160 
180 
200 
260 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINSi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PARTI 

TOTAL^ 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160  ;«EPTG  ADDL  DETAIL  FOR  LINE  160. 


;«OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

>  'HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

>  DRESSES 

>  COATS-SUITS 


160 
164 
165 
168 
172 

174"  P HANDBAGS 

176  I  OTHER  WOMEN 'S-GIRLS'  CLOTHING-ACCESS 


leo 

200 


120 
140 

1401 
1401 
142i 
143' 
1441 
1451 
146! 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORYi  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

•  MEN'S  HATS  

'  OTHER  MEN'S  CLOTHING  


223 
(D) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
1  010 


8  733 

5  741 

(D) 
355 
4  541 
472 
141 
(D) 
(D) 
(D) 
106 


329 

230 

193 

147 
143 
(D) 
114 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 


(D) 
(D) 

2  310 

309 

72 

15 

6 

(D) 

(D) 


0.4 
(D) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
1.8 


(X) 

100.0 

(D) 
6.2 
79.1 
8.2 
2.5 
(D) 
(0) 
(D) 
1.8 


(X) 

100.0 

83.9 

100.0 
97.3 
(D) 
77.6 
(D) 
(D) 
(D) 
(D) 
(D) 

(Dl 
(D) 


(D) 
(D) 

100.0 
13.4 
3.1 
0.6 
0.3 
(0) 
(D) 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
260 
280 
500 
520 


020 
080 
100 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


120 
140 
160 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  ■  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  ....... 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

«EPTG  ADDL  DETAIL  FOR  LINE  160 

■WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR .  .  .  . 

DRESSES 

COATS-SUITS 

HANDBAGS ,  .  .  .  . 

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


24 
24 
12 
13 
14 
13 
17 
18 
14 
11 
21 

18 
8 
1 
3 

2 

7 


342 

254 

4 

1 

2 

16 

253 

168 
168 
152 
130 
140 
126 
159 

254 

166 
166 

127 

91 

128 

149 

152 

154 

126 

96 

14 

120 

200 

139 

8 

10 

15 
29 

13 

1 

2 

3 

19 

87 


282 

234 

1 
18 
60 


3  295 

3  497 

2  676 

253 

89 

88 

320 

597 

469 

122 

74 

708 

(Dl 
(D) 
(D) 
5 
(D) 
(D) 


62  184 

53  202 

(Z) 
(D) 
(D) 
(D) 
17  133 

38  886 
12  856 

2  613 

3  350 
2  287 

467 

4  158 

22  803 

38  576 
16  032 

1  810 
513 
600 

2  411 

3  284 
3  759 
1  625 

548 

255 

1  117 


618 
750 
(0) 
(D) 
(D) 
206 

42 
(D) 
(D) 
(D) 

76 
108 


30  469 

27  061 

(D) 

154 

1  516 


74.6 

100.0 
76.5 
7.2 
2.5 
2.5 
9.2 
17.1 
13.4 
3.5 
2.1 
20.2 

(0) 
(D) 
(D) 
0.1 
(D) 
(D) 


(X) 

100.0 

(Zl 
(D) 
(0) 
(D) 
32.2 

100.0 
33.1 
0.7 
8.6 
5.9 
1.2 
10.7 

42.9 

100.0 
41.6 
4.7 
1.3 
1.6 
6.3 
8.5 
9.7 
4.2 
1.4 
0.7 
2.9 

14.3 
5.2 
(D) 
(Dl 
(D) 
0.4 
0.1 
(D) 
(D) 
(0) 
0.1 
2.1 


(X) 

100.0 

(D) 
0.6 
5.6 


Standard  Notes:       -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-74    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2. 


Louisiana:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  ilne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 
280 
300 
500 
520 


140 
160 
180 

180 
180 
181 
182 
183 

500 
520 


120 
140 
160 
180 

leo 

180 
181 
182 
183 

280 
500 
520 


SHOE  STORES— CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR . 

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  . 

ALL  OTHER  MERCHANDISE  ......... 

NONMERCHANDISE  RECEIPTS  

WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  .  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


180 

180 
180 
181 
182 
183 

520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  .  . 
;ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

•  WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  .  . 
'  CHILDREN'S  AND  INFANTS'  FOOTWEAR  . 


NONMERCHANDISE  RECEIPTS 


140 
160 
180 

180 
180 
161 
182 
183 

200 
280 
300 
500 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


IREPTG  ADDL  DETAIL  FOR  LINE  180.  . 
>ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


234 
2 

4 
1 

7 
85 


1 

1 

31 

59 

59 
59 

3 
59 

5 

1 

1 

31 


175 

132 

11 
28 
132 

97 
97 
97 
97 
94 


24  820 
(D) 
(Z) 
(D) 
28 
515 


(D) 
(D) 
441 

349 
294 
(D) 
(D) 
(D) 

(D) 
36 


10  447 

(D) 

(D) 

1  185 

8  992 

10  447 

8  992 

(D) 

B  858 

(D) 

(D) 
(D) 
229 


385 

385 

377 

385 
377 
(D) 
(D) 
325 

8 


16  822 

13  728 

100 

(D) 

13  010 

9  070 
8  611 
2  527 
4  325 
1  745 


(D) 
(D) 
(D) 
(D) 


91,7 
(D) 
(Z) 
(D) 
0.1 
1.9 


(D) 

(D) 

97.6 

100.0 

97.7 

(D) 

<D) 

(D) 

(D) 
1.4 


100.0 

(Dl 

(D) 

11.3 

86.1 

100.0 

86.1 

(D) 

84.8 

(0) 

(D) 
(D) 
2.2 


(X) 

100.0 

97.9 

100.0 

97.9 

(0) 

(D) 

84.4 

2.1 


(X) 

100.0 

0.7 

(D) 

94.8 

100.0 
94.9 
27.9 
47.7 
19.2 


(0) 
(0) 
(D) 
(D) 


140 

140 
140 
142 
143 
144 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


020 
040 
060 
080 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


040 
060 
080 


FAMILY  SHOE  STORES — CONTINUED 


NONMERCHANDISE  RECEIPTS 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


(REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

,REPTG  ADDL  DETAIL  FOR  LINE  160 

■WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

)»OMEN'S  SPORTSWEAR 

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR .  . 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  5691 


TOTAL^ 


FURNITURE.  HOME  FURNISHINGS' 
EQUIPMENT  STORES  (SIC  57) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


76 

53 

28 

28 
28 
28 

7 
4 


53 

53 

51 

8 

13 

16 

14 

27 

17 

8 

1 

18 

19 
3 

1 

4 
4 


648 

3 

1 

1 

1 

3 

3 

2 

2 

127 

499 

394 

231 

25 

34 

30 

35 

8 

1 

2 

2 

57 

241 


536 

349 

1 
1 
1 


5 

245 

(X) 

3 

322 

100.0 

420 

12.6 

2 

042 

100.0 

420 

20.6 

378 

18.5 

34 

1.7 

7 

0.3 

2 

659 

80.0 

3 

322 

100.0 

2 

659 

80.0 

1 

883 

56.7 

11 

0.3 

31 

0.9 

56 

1.7 

116 

3.5 

363 

10.9 

89 

2.7 

(D) 

(D) 

(D) 

(D) 

95 

2.9 

212 

6.4 

(D) 

(D) 

(D) 

(D) 

14 

0.4 

14 

0.4 

317 


110  984 

(Z) 

(D) 

(D) 

(Dl 

(D) 

(0) 

(C) 

(0) 

1  881 

45  393 

51  830 

5  728 

208 

280 

517 

403 

115 

(Dl 

(D) 

(Dl 

819 

3  624 


(Dl 
(D) 
(D) 


100.0 

(Z) 
(0) 
(D) 
(D) 
(D) 
(Dl 
(Dl 
(D) 
1.7 
40.9 
46.7 
5.2 
0.2 
0.3 
0.5 
0.4 
0.1 
(D) 
(01 
(Dl 
0.7 
3.3 


(XI 
100.0 


(D) 
(01 
(0) 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-75 


TABLE   2.      Louisiana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ol  business  and  merchandise  line 


Estab- 
lisitments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


rURNlTUREi  HOME  FURNISHINGS  STORES — CON. 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


,REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDS5  LINES 


1 
3 

2 

1 

111 

221 

334 

133 

21 

21 

16 

19 

2 

1 

36 

117 


440 

298 

1 

1 

1 

1 

2 

1 

1 

91 

219 

298 

268 
268 
235 
268 

96 
102 

28 

129 
19 
21 

16 

16 

2 

1 

35 

109 


(D) 
(D) 
(D) 
(D) 

1  831 
14  256 
49  170 

2  094 
186 
(D) 
(D) 
(0) 
(D) 
(D) 
463 

2  136 


87  217 

65  843 

(D) 
(D> 
(D) 
(D) 
(D) 
(0) 
(D) 

1  277 
(D) 

45  607 

57  074 

40  717 

7  283 

29  093 

2  658 
654 

1  050 

1  851 
(D) 
(D) 
(D) 
78 
(D) 
(D) 
(D) 

1  969 


33 

(D) 

(D) 
(D) 
(D) 
(D) 
(0) 


1  287 

(D) 


469 
(D) 


(D) 
(0) 
(D) 
(0) 
2.6 
20.2 
69,6 
3.0 
0.3 
(D) 
(0) 
(D) 
(D) 
(D) 
0.7 
3.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.9 
(D) 
69.3 

100.0 

71.3 

12.8 

51.0 

4,7 

1.1 

1.8 

2.8 
(D) 
(0) 
(D) 
0.1 
(D) 
(D) 
(D) 
3.0 


0.9 
(0) 
(0)' 
(D) 
(D) 
(D) 
(D) 


(X) 
(D) 


(X) 
100.0 


020 
120 
180 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
420 
500 
520 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL^ 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


•REPTG  ADDL  DETAIL  FOR  LINE  220 

[major  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

'  NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

■  USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  , 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


■reptg  addl  detail  for  line  260.   . 
Ikitchenware-home  furnishings.   .   , 

small  electrical  appliances.  .  . 

all  other  kitchenware-housewares 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


•REPTG  ADDL  DETAIL  FOR  LINE  220 

Wajor  APPL. -radio-TV-musical  instr.  .  . 

J  NEW  major  appliances  

I  new  RADIOS-TV'S.  ETC 

'  USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
'  RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


■REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
IkITCHENWARE-HOME  FURNISHINGS.  .  . 
>  SMALL  ELECTRICAL  APPLIANCES.  .  . 
'  ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


298 

201 

3 

2 

1 

15 

180 

139 

139 

136 

79 

60 

4 

55 
89 

72 
72 
70 
20 

3 

9 

11 

14 

4 

1 

2 

1 

11 

86 


1 

47 

41 
41 
20 
41 
17 
1 

5 
9 

9 
9 
9 
2 

1 
4 
3 
2 
2 
4 
23 


26  848 

39 

(D) 

(D) 

(D) 

18  697 

18  834 

14  929 

11  046 

3  267 

503 

79 

2  491 

3  576 

11  476 

3  397 

2  842 

560 

(D) 
118 
264 
301 
(D> 
(D) 
(D) 
(Dl 
(D) 
981 


(D) 
3  607 

3  832 

3  077 

623 

2  389 

(D) 
(D) 

169 
58 

1  558 
58 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
362 


100,0 

0.1 
(D) 
(D) 
(D) 
69.6 

100.0 

79.3 

58.6 

17.3 

2.7 

0.4 

9.3 
13.3 

100.0 

29.6 

24.8 

4.9 

(D) 
0.4 
1.0 
1.1 
(D) 
(D) 
(D) 
(D) 
(D) 
3.7 


(D) 

82.0 

100.0 

80.3 

16.3 

62.3 

(D) 

(D) 

3.8 
1.3 

100.0 
3.7 
(0) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
8.2 


Standard  Notes:      -  Represents  zero.     (D)  Witliheld  to  avoid  disclosure.     (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-76    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.      Louisiana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  Hne 


Estab- 
lishments 

(number) 


Sales 


($1,0 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


dZO 
500 
520 


220 

220 
220 
232 
233 

234 

500 
520 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

500 

520 


020 
040 
060 
080 
100 
120 
140 
160 
260 
280 
300 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
260 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
RADIOS-TV • S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

►REPTG  ADDL  DETAIL  FOR  LINE  220 

•MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


EATINGi  DRINKING  PLACES  (SIC  58) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
KITCHENWARE-HOME  FURNISHINGS 

Standard  Notes: 


21 

18 

18 

14 
14 

2 
14 

1 

4 
5 


29 
29 

2 

26 

21 

21 

8 

6 

9 

2 
10 


3  508 
2  322 


201 

777 

219 

320 

487 

12 

2 

1 

1 

6 

2 

17 

5 

2 

41 

250 


2  305 

1  493 

143 

1  493 

390 

124 

311 

9 

1 


9  740 

9  123 

8  833 
145 
145 


2  175 

1  923 

1  896 

(D) 

(D) 

(D) 

(D) 
(01 


6  658 

6  667 

6  508 

(D) 

2  362 

1  032 

2  043 
469 

(0) 
393 

(D) 
(D) 


204  404 

151  368 

2  504 

101  728 

38  560 

2  753 

1  962 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(Z) 
(D) 
794 

2  543 


155  951 

116  774 

2  194 

98  916 

9  780 

1  164 

1  404 

(Z) 

(D) 


(X) 
100.0 

96.8 

1.6 
1.6 


100.0 

94.3 

100.0 

98.6 

(D) 

(0) 

(D) 

(D) 
(0) 


(X) 

100.0 

97.7 

100.0 

97.6 

(D) 

35.4 

15.5 

30.6 

7.0 

(0) 

5.9 

(D) 
(D) 


(X) 

100.0 

1.7 
67.2 
25.5 
1.8 
1.3 
(Z) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(Z) 
(D) 
0.5 
1.7 


(X) 

100.0 

1.9 
84.7 
8.4 
1.0 
1.2 
(Z) 
(D) 


280 
300 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
260 
280 
300 
400 
420 
480 
500 
520 


020 
040 
060 
100 
280 
500 
520 


020 
040 
060 
080 
100 
120 
400 
420 
500 
520 


020 
040 
060 
080 
100 
520 


020 
040 
060 


EATING  PLACES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ........ 

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  ......... 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  ........  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ......... 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-T08ACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 
MEALS-SNACKS.  .... 
ALCOHOLIC  DRINKS.  .  • 


5 

1 

10 

5 

1 

35 

192 


103 

014 

353 

114 

241 

8 

1 

4 

1 

7 

4 

1 

24 

139 


369 

33 

369 

25 

5 
51 
1 
3 
1 
8 
31 


5 
66 
11 
5 
5 
8 


1  203 

829 

58 
284 
829 


(D) 

(D) 

(D) 

(D) 

395 

0.3 

(Z) 

(Z) 

(D) 

(D) 

747 

0.6 

2  102 

1.8 

110  6oa 

78  048 

1  178 
63  699 

9  147 


040 
095 
(Z) 
(D) 
(Z) 
(D) 
331 
(Z) 
(D) 
589 
897 


10  058 


18  522 

(D) 

17  162 

359 

92 
174 
(D) 

64 
(D) 
(6) 
(D) 


11  164 


310 

2  812 

28  780 


(X) 

100.0 

1.5 
81.6 
11.7 
1.3 
1.4 
(Z) 
(D) 
(Z) 
(0) 
0.4 
(Z) 
(D) 
0.8 
1.1 


(D) 

(D) 

8  578 

94.9 

(D) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

182 

2.0 

100.0 

(0) 
92.7 
1.9 
0.5 
0.9 
(D) 
0.3 
(0) 
(0) 
(Dl 


531 

4.8 

477 

84.9 

(D) 

(0) 

32 

0.3 

(0) 

(D) 

(D) 

(D) 

(X) 

100.0 

0.9 

8.1 

83.2 


Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-La.     7H-77 


TABLE   2.      Louisiana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DRINKING  PLACES  (ALCOHOLIC 
BtVERAGES ) — CONT I NUED 

PACKASED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOSACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  ...  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKASED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


iREPTG  ADDL  DETAIL  FOR  LINE  120 

•COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE .  .  . 

NONMERCHANDISE  RECEIPTS  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL^ 


196 
176 
3 
2 
1 
1 
1 
7 
1 
6 
58 


871 

673 

147 

187 

2 

96 

422 

673 

1 

11 

6 

3 

38 

16 

66 

167 

38 

31 

3 

1 

3 

288 

173 


667 

145 
186 
2 
96 
417 
667 

633 
633 

574 
633 

469 

10 

5 

2 

38 

16 

64 

165 

38 

31 

3 

1 

3 

284 

173 


1  589 
558 
(Zl 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
47 
441 


124  026 

105  037 

1  318 

5  495 

(D) 

4  717 

7  529 

78  417 

(D) 

(Z) 

(Z) 

(Z) 

210 

(D) 

470 

662 

338 

(D) 

(D) 

(D) 

(Z) 

4  328 

927 


104  636 

(D) 

(D) 

(D) 

4  717 

7  522 

78  087 

100  667 
74  592 
26  262 
35  103 
13  321 

(Z) 
(Z) 
(D) 
210 
(D) 
(0) 
(0) 
338 
(D) 
(D) 
(D) 
(Z) 
4  317 
927 


4.6 
1.6 
(Z) 
(D) 
(0) 
(D) 
(Dl 
(D) 
(D) 
0.1 
1.3 


100. 0 

1.3 
5.2 
(D) 
4.5 
7.2 
74.7 
(D) 
(Z) 
(Z) 
(Z) 
0.2 
(D) 
0.4 
0.6 
0.3 
(D) 
(D) 
(D) 
(Z) 
4.1 
0.9 


100.0 

(D) 
(D) 
(D) 
4.5 
7.2 
74.6 

100.0 
74.1 
26.1 
34.9 
13.2 

(Z) 
(Z) 
(D) 
0.2 
(D) 
(D) 
(0) 
0.3 
(D) 
ID) 
(D) 
(Z) 
4.1 
0.9 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
200 
260 
300 
320 
400 
460 
480 
500 
520 


040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
460 
500 
520 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE • 

AUTO  FUELS-LUBRICANTS  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS .  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1  962 

1  220 

87 

62 

107 

284 

181 

17 

33 

22 

34 

14 

144 

72 

118 

178 

129 

85 

23 

10 

18 

45 

37 

173 

92 

382 

290 


262 

65 

44 

105 

282 

147 

8 

1 

2 

3 

1 

4 

1 

2 

3 

27 


193 

124 

2 

2 

1 

18 

15 

12 

12 

30 

54 

27 

13 

4 

1 

9 

3 

29 

2 

21 

17 


202  570 

149  162 

978 

(D) 

1  710 

23  308 

1  670 
(Z) 
305 
670 
365 

(01 
3  239 
3  379 

2  236 
17  063 

6  882 

2  751 

121 

136 

714 

1  512 

1  102 


41  370 

12  749 

22  242 

4  022 


33  115 

26  979 

670 
250 
(0) 
(0) 
625 
24 
(D) 
(D) 
(D) 
(D) 
177 
(D) 
(D) 
(Z) 
149 


11  419 

9  257 

(0) 

(D) 

(D) 

180 

(D) 

84 

94 

488 

2  747 

734 

747 

24 

(D) 

(D) 

(D) 

I  313 

(0) 

1  244 

124 


(X) 

100.0 

0.7 
(D) 
1.1 

15.6 
1.1 
(Z) 
0.2 
0.4 
0.2 
(D) 
2.2 
2.3 
1.5 

11.4 
4.6 
1.8 
0.1 
0.1 
0.5 
1.0 
0.7 

27.7 
8.5 

14.9 
2.7 


2.5 
0.9 
(0) 
(D) 
2.3 
0.1 
(D) 
(D) 
(D) 
(D) 
0.7 
(D) 
(D) 
(Z) 
0.6 


(X) 

100.0 

(D) 
(D) 
(D) 
1.9 
(D) 
0.9 
1.0 
5.3 

29.7 
7.9 
8.1 
0.3 
(0) 
(0) 
(D) 

14.2 
(D) 

13.4 
1.3 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available.     (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-78    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.      Louisiana:      1963-Continued 


[Includes  only  establishments  with  payrolV.  For  explanation  of  tables,  including  lines  identified  by^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


200 
2«0 
260 
280 
500 
520 


040 
100 
120 
ItO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
460 
500 
520 


120 
140 
180 
220 
240 
280 
300 
500 
520 


120 
140 
180 
220 
280 
300 
500 

500 
500 
512 
513 
514 
515 

520 

520 
520 
523 


ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOKi  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  , 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR.  .  .  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE 

SOCIAL  STATIONERY-GREETING  CARDS  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTING'  ENGINEERING  SUPPLIES. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

[NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 

Standard  Notes: 


2  694 

(D) 
1  375 
672 
428 
(0) 
25 


6  563 

(D) 
(D) 
(D) 
180 
(D) 

84 

(D) 

488 

1  372 

62 
319 

24 
(D) 
(0) 
(D) 
1  313 
(D> 
(D) 

99 


7  501 

5  320 

(D) 
(D) 
(D) 
(D) 
528 
(0) 
(D) 
4  309 
427 


2  195 

1  377 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  316 

862 
832 
37 
750 
(D) 
(0) 

(01 

(D) 
(D) 
(0) 


100.0 

(D) 

51.0 

24.9 

15.9 

(D) 

0.9 


100.0 

(D) 
(D) 
(D) 
2.7 
(0) 
1.3 
(0) 
7.4 

20.9 
0.9 
4.9 
0.4 
(D) 
(D) 
(D) 

20.0 
(D) 
(0) 
1.5 


100.0 

(D) 
(D) 
(D) 
(D) 
9.9 
(0) 
(D) 
81.0 
8.0 


(X) 
100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
95.6 

100.0 

96.5 

4.3 

87.0 

(D) 

(D) 

(01 

100.0 
(D) 
(D) 


STATIONERY  STORES  (SIC  5943) 
TOTAL  


220 
240 

240 
240 
248 

280 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


REFTG  SALES  BY  BROAD  MDSE  LINES  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


.REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


JEWELRY-OPTICAL  GOODS 
ALL  OTHER  MERCHANDISE 


•REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER,  MERCHANDISE 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES, 
OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 
TYPEWRITERS ,  .  .  .  . 

;  SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

.   BOOKS-PERIODICALS 

'  ART'  DRAFTING,  ENGINEERING  SUPPLIES.  . 

'  ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


•REPTG  ADDL  DETAIL  FOR  LINE  520 

[NONMERCHANDISE  RECEIPTS 

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES'  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


GROCERIES-OTHER  FOODS  ....  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR,  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERItS-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


36 

5  306 

25 

3  943 

1 

(D) 

11 

528 

10 

2  511 

10 

498 

10 

498 

1 

(D) 

25 

2  993 

20 

3  614 

20 

2  744 

16 

2  028 

5 

138 

6 

158 

13 

306 

3 

(D) 

4 

(D) 

6 

(0) 

11 

(D) 

10 

2  722 

10 

395 

6 

320 

3 

(D) 

6 

(D) 

106 

74 

1 
3 

1 

1 

1 

9 

5 

12 

1 

4 

2 

3 

4 

74 

10 

3 

2 

6 

11 

19 


9  724 

6  976 

(D) 
(D) 
(Dl 
(D) 
(D) 
103 

21 
140 
ID) 

31 

(D) 

9 

(D) 

5  922 

133 

5 

(D) 

35 
209 
174 


1 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

9 

103 

5 

21 

12 

140 

1 

(D) 

4 

31 

2 

(Dl 

3 

9 

4 

(D) 

Represents  zeto.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-79 


TABLE  2     Louisiana:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


SPORTING  GOODS  STORES — CON. 

SPORTING-RECREATION  EQUIPMENT  .... 

REPTS  ADDL  DETAIL  FOR  LINE  300 43 

SPORTING-RECREATION  EQUIPMENT  43 

ATHLETIC  GOODS 1  SALES  TO  INDIVIDUALS  .  33 

ATHLETIC  GOODSt  SALES  TO  TEAMS  ....  12 

HUNTING  EQUIPMENT 25 

FISHING  EQUIPMENT 25 

WINTER  SPORTS  EQUIPMENT 6 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT.  .  13 

BICYCLES-LUGGAGE-SPORTING  GOODS.  ...  12 

HARDWARE 7 

LUMBER-BUILDING  MATERIALS  3 

AUTO  FUELS-LUBRICANTS  2 

TIRES-BATTERIES-ACCESSORIES  5 

ALL  OTHER  MERCHANDISE  10 

NONMERCHANDISE  RECEIPTS  15 

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

SPORTING-RECREATION  EQUIPMENT  11 

HARDWARE 3 

TIRES-BATTERIES-ACCESSORIES  1 

ALL  OTHER  MERCHANDISE  1 

NONMERCHANDISE  RECEIPTS  4 

HAYi  GRAINi  FEED  STORES  (SIC  5962) 

TOTAL 127 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  .  94 

GROCERIES-OTHER  FOODS  4 

CIGARS-CI6ARETTES-T0BACC0  1 

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  .  2 

ALL  FOOTWEAR 1 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  .  2 

JEWELRY-OPTICAL  GOODS  1 

SPORTING-RECREATION  EQUIPMENT  5 

HARDWARE 32 

LUMBER-BUILDING  MATERIALS  4 

AUTO  FUELS-LUBRICANTS 3 

TIRES-BATTERIES-ACCESSORXES  4 

FARM  EQUIPMENTi  MACHINERY  6 

HAY-GRAIN-FEED-FARM  SUPPLIES 94 

HOUSEHOLD  FUELS-ICE  2 

ALL  OTHER  MERCHANDISE  3 

NONMERCHANDISE  RECEIPTS  6 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL 86 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  .  67 

GROCERIES-OTHER  FOODS  3 

CIGARS-CIGARETTES-TOBACCO  2 

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  .  3 

WOMEN'S-GIRLS'  CLOTHINGf  EXC.  FOOTWEAR.  1 

ALL  FOOTWEAR 4 

KITCHENWARE-HOME  FURNISHINGS 3 

SPORTING-RECREATION  EQUIPMENT  7 

HARDWARE 24 

LUMBER-BUILDING  MATERIALS  1 

AUTO  FUELS-LUBRICANTS  1 

TIRES-BATTERIES-ACCESSORIES  t 

FARM  EQUIPMENT'  MACHINERY  17 

HAY-GRAIN-FEED-FARM  SUPPLIES 67 

NONMERCHANDISE  RECEIPTS  4 

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL^ 


Standard  Notes:      -  Represents  zero.     (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


5  573 

4  424 
3  840 
769 
833 
912 
565 
107 
506 
136 

(D) 
5 
(D) 
(0> 
(0) 
114 


483 

349 
(D) 
(0) 
(D) 
60 


33  346 

28  082 

70 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
1  167 
(D) 
(D) 

61 

(0) 

25  451 

(D) 

70 
(D) 


16  687 

34 
(D) 

15 
(D) 

15 
(0) 
143 
674 
(D) 
(D) 
(D) 
469 
14  913 
(D) 


85.8 

100.0 
86.8 
17.4 
18.8 
20.6 
12.8 

2.4 
11.4 

3.1 

(0) 
0.1 
(D) 
(D) 
(D) 
1.8 


100.0 

72.3 

(D) 

(D) 

(D) 

12.4 


(X) 
100.0 

0.2 
(D) 
(D) 
(D) 
(Dl 
(D) 
(D) 

4.2 
(0) 
(D) 

0.2 

(D) 

90.6 

(D) 

0.2 
(D) 


(X) 

100.0 

0.2 
(D) 
0.1 
(D) 
0.1 
(D) 
0.9 
4.0 
(0) 
(D) 
<D) 
2.8 
89.4 
(D) 


120 
220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


220 
260 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  280.  .... 

^JEWELRY-OPTICAL  GOODS  

I  WATCHES-CLOCKS  

■  SILVERWARE  

'  JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

I  SOLID  GOLD  JEWELRY  

.  ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 

■  OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCK.  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


ICE  DEALERS  (SIC  5982  PART) 
TOTAL^ 


220 
260 
320 

340 
380 
400 
420 


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 


222 

24 

558 

(X) 

148 

20 

327 

100.0 

1 

(D) 

(D) 

44 

673 

3.3 

3 

77 

0.4 

65 

1 

277 

6.3 

148 

16 

121 

79.3 

137 

19 

402 

100.0 

137 

15 

368 

79.2 

129 

2 

601 

13.4 

101 

1 

289 

6.6 

126 

5 

345 

27.5 

82 

(D) 

(D) 

121 

4 

690 

24.2 

27 

(D) 

(D) 

19 

(D) 

(0) 

23 

185 

0.9 

132 

1 

924 

9.5 

113 

15 

254 

100.0 

(NA) 

(NA) 

(NA) 

113 

1 

218 

8,0 

15  827 

1  876 

20 

(D) 

64 

(D) 

(D) 

(D) 

(D> 

(D) 

12  054 

75 

392 


326 

(D) 


1  040 
(D) 


17  344 

15  391 

(D) 
20 
(0) 
64 
(0) 
(D) 
(D) 


100.0 

11.9 
0.1 
(D) 
0.4 
(D) 
(D) 
(D» 
(D) 
(0) 

76.2 
0.5 
2.5 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(0) 
0.1 
(0) 
0.4 
(D) 
(D) 
(D) 


(NA)  Not  available.     (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-80    West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Louisiana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,1 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


440 
460 
480 
500 
520 


240 
260 
280 
320 
500 
520 


020 
040 
060 
100 
120 
500 
520 


220 
260 
280 


BOTTLED  GAS  DEALERS — CONTINUED 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES!  STANDS  (SIC  5993) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERS!  NEWSSTANDS  (SIC  5994) 
TOTAL^ 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL^  . 


GIFTi  NOVELTY<  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^ 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  ......  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


14 
6 

79 
6 

27 


120 

1 
9 
2 
4 
120 
12 


30 


154 
1 


(D) 

(D) 

11  651 

75 

392 


10  215 
7  062 

(0) 
52 

(D) 

20 

6  875 

102 


5  536 
(D) 


430 
(D) 


751 

627 

(0) 
(D) 
(D) 


(D) 
(D) 
75.7 
0.5 
2.5 


100.0 

(D) 
0.7 
(D) 
0.3 
97.4 
1.4 


63 

5.5 

107 

9.4 

(D) 

(D) 

834 

73.2 

(D) 

(D) 

72 

6.3 

(D) 

(D) 

(X) 


(X) 

100.0 


100.0 


(X) 

100.0 

(D) 
(D) 
(D) 


300 
500 
520 


180 
300 
320 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


LUGGAGEt  LEATHER  GOODS  STORES — CON. 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 

HOBBY  I  TOYi  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  .  • 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PET  SHOPS  (SIC  5999  PART) 
TOTAL^ 


OTHER  (SIC  5999  PART) 
TOTAL'- 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MAIL-ORDER  HOUSES  iJIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (N A)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


37 
1 
24 
33 
39 
41 
37 
45 
51 
43 
46 
30 
32 
31 
35 
29 
30 
1 
1 
55 
49 


510 
(D) 
(D) 


2  367 

2  097 

(D) 
127 
(D) 
1  833 
(D) 


361 
(D) 


78  157 
68  425 

19  164 
(D) 

15  310 
(D) 
187 
032 
(D) 
672 
981 
307 
(D) 
(D) 
625 
(D) 
392 
(D) 
(D) 
(D) 
(D) 
134 
422 


81.3 
(D) 
(D) 


(X) 

100.0 

(D) 
6.1 

(D) 

87.4 

(D) 


(X) 
100.0 


100.0 

28.0 
(D) 

22.4 
(D) 
1.7 
3.0 
(D) 
2.4 
5.8 
3.4 
(D) 
(D) 
0.9 
(D) 
2.0 
(D) 
(D) 
(D) 
(D) 

10.4 
3.5 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.    7H-81 


TABLE  2     Louisiana:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

•o 

of  sales 

a 

accounted 

E 

for  by  the 

3? 

specified 

"c 

merchandise 

o 

line 

S 

(X) 

220 

240 

100.0 

260 

280 

(D) 

300 

(D) 

320 

(D) 

340 

0.2 

440 

0.6 

460 

0.6 

480 

0.3 

500 

1.9 

520 

Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
080 
100 
120 
140 
160 
180 
200 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


114 
80 

18 
1 
1 
3 
9 

10 
7 

16 


38  746 

36  329 

(D) 
(D) 
(D) 
64 
217 
236 
107 
702 


DIRECT  SELLING  ( HOUSE-TO-HOUSE) 
ORGAN  I ZAT I ONS — CONT I NUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


20 

1 

519 

4.2 

14 

1 

618 

4.5 

16 

(D) 

(D) 

1 

(Dl 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

6 

480 

1.3 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

20 

5 

880 

16.2 

11 

561 

1.5 

Standard  Notes: 


Represents  zero      (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available.     (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-82    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  IVIetropolitan  Statistical  Areas:    1963 


Baton  Rouge  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
OBO 
100 
120 
140 
160 

leo 

200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


100 
120 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


240 
320 
340 
440 
520 


340 
420 
520 


100 
260 
280 
300 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEEO-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  c 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ■ 

FARM  EQUIPMENT.  MACHINERY  . 

NONMERCHANDISE  RECEIPTS  • 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


LUMBER-BUILDING  MATERIALS  . 
TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  .  . 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


1  256 

896 

213 

167 

86 

116 

230 

185 

69 

102 

82 

54 

86 

63 

99 

59 

60 

59 

58 

26 

181 

171 

10 

15 

7 

199 

322 


310  700 
264  515 

48  947 
11  331 

2  855 

5  985 

6  672 
13  089 

9  831 
19  786 
6  442 

5  145 

8  964 

6  069 

3  244 
2  327 
2  499 
2  634 

10  626 

45  643 

16  774 

10  319 

2  318 

2  433 

1  421 

10  070 

9  347 


(D) 
(D) 
188 

26 
(D) 

17 
749 
279 
(D) 
136 
(D) 
(D) 
300 


8  904 

188 
369 
8  166 
(D) 
(D) 


1  731 

1  172 

1  032 
(D) 
(D) 


716 
534 

(D) 
26 

(D) 
17 


(X) 
100.0 

18.5 
4.3 
1.1 
2.3 
2.5 
4.9 
3.7 
7.5 
2.4 
1.9 
3.4 
2.3 
1.2 
0.9 
0.9 
1.0 
4.0 

17.3 
6.3 
3.9 
0.9 
0.9 
0.5 
3.8 
3.5 


100.0 

(D) 
(0) 
1.5 
0.2 
(O) 
0.1 
5.8 

72.4 
(D) 

16.7 
(D) 
(D) 
2.3 


100.0 

2.1 
4.1 
91.7 
(D) 
(D) 


100.0 

88.1 
(D) 
(0) 


(X) 

100.0 

(D) 
4.9 
(D) 
3.2 


320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

460 
500 


HARDWARE  STORES — CONTINUED 
HARDWARE 


>REPTG  ADDL  DETAIL  FOR  LINE  320. 
^HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

'  OTHER  LUMBER-BUILDING  MATERIALS. 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS ,.  .  . 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

'  BOYS'  CLOTHING  


380 

477 
332 

47 

70 

215 

81 

322 
81 
(D) 
(D) 

(D) 
(D) 


2  292 
(D) 


56  196 


37 

51  880 

22 

891 

7 

320 

1 

(D) 

1 

(D) 

3 

(D) 

28 

1  338 

32 

7  162 

32 

13  822 

30 

3  085 

37 

4  892 

23 

4  379 

22 

1  786 

32 

2  066 

26 

657 

21 

983 

22 

1  534 

9 

(D) 

4 

401 

6 

1  605 

2 

(D) 

1 

(D) 

28 

2  778 

26 

2  873 

14 

46  670 

14 

46  670 

7 

581 

3 

(D) 

1 

(0) 

1 

(D) 

2 

(D) 

13 

1  096 

14 

6  901 

11 

37  281 

11 

4  496 

11 

3  181 

11 

1  263 

^Standard  Notes:        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
*Nonslore  retailers,  part  of  SIC  major  gtoup  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-La.     7H-83 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Baton  Rouge  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


,REPTG  ADOL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
I  CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


;REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORFS — CONTINUED 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

'  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

[REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

;  OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
(ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  «  • 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


37  281 
9  628 
916 
647 
371 
(D) 

1  706 
786 

2  323 
1  844 

516 
(D) 


2  941 

3  806 

36  574 

3  103 
(D) 

2  248 
(D) 

4  325 

37  281 

3  849 
2  870 

(0) 
(D) 

1  642 

32  378 

1  634 

484 

1  124 

1  686 

38  990 
1  432 

(D) 
830 
(D) 

580 

932 

1  286 

23  381 

1  246 
(D) 
(D) 

(D) 

(0) 
(D) 
(0) 
(D) 

401 
1  605 

(D) 
1  595 

38  283 

1  380 
795 

(D) 
(D) 

2  665 


(D) 
(D) 
ID) 
203 
566 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


28.2 

100.0 
25.8 
2.5 
1.7 
1.0 
(D) 
4.6 
2.1 
6.2 
4.9 
1.4 
(D) 

6.3 

8.2 

100.0 
8.5 
(0) 
6.1 
(D) 

9.3 

100.0 

10.3 

7.7 

(D) 

(D) 

3.5 

100.0 
5.0 
1.5 
3.5 

3.6 

100.0 
3.7 
(D) 
2.1 
(D) 

1.2 
2.0 
2.8 

100.0 
5.3 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

0.9 
3.4 
(D) 
3.4 

100.0 
3.6 
2.1 
(D) 
(D) 

5.7 


100.0 

(D) 
(0) 
(0) 
5.0 
14.0 


180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
320 
340 
400 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
320 
340 
400 
460 
480 
500 

500 
500 
508 
516 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES — CON. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


total' . 


FOOD  STORES  (SIC  54) 

total  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


,REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
iGROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRU ITS- VEGETABLES ) . 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500, 
;ALL  other  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


Estab- 
lishments 

(number) 


195 

150 

150 
6 
3 

46 
110 

99 
5 

13 
6 
2 
5 

18 
4 
1 
6 
5 
3 

81 

43 


130 

119 
119 
114 
110 
99 
116 

5 
3 

46 
109 

98 
5 

12 
6 
1 
5 

18 
4 
1 
6 
5 
3 

81 

81 
81 

81 
21 


Sales 


($1,000) 


(D) 

(0) 

457 

11.3 

30 

0.7 

62 

1.5 

361 

9.0 

76 

1.9 

50 

1.2 

(D) 

(0) 

(D) 

(D) 

(0) 

(D) 

136 

3.4 

62  228 


47  457 
(D) 


62 
387 
579 
726 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(D) 

55 
(Z) 
(Dl 
960 
662 


44  444 

57  396 
43  064 
11  373 
4  194 
2  470 
25  121 

(Z) 
62 
2  387 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(D) 
55 
(Z) 
(D) 
1  960 

51  228 

1  960 

1  761 

186 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

76.3 
(Dl 
0.1 
3.8 
5.8 
9.2 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(D) 
0.1 
(Z) 
(D) 
3.1 
1.1 


75.2 

100.0 

75.0 

19.8 

7.3 

4.3 

43.8 

(Z) 
0.1 
4.0 
(D) 
(D) 
(Zl 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(D) 
0.1 
(Z) 
(D) 
3.3 

100.0 
3.8 
3.4 
0.4 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-84    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Baton  Rouge  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^i 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  mercliandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORESi  INCLUDING 
DEL  I CATESSENS — CONT I NUED 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  51(2) 


TOTAL 


FRUIT  STORESt  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL 


CANDYi  NUT.  CONFECTIONERY 
STORES  (SIC  sat) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


TOTAL 


220 
240 
260 
300 
320 
340 
380 
400 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  .  . 

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
100 
120 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-ORUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

,AUT0  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

;REPTG  ADDL  DETAIL  FOR  LINE  420 

, TIRES-BATTERIES-ACCESSORIES  

PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


219 

163 

9 
6 

2 
15 
1 
6 
2 
1 
163 

156 
156 

156 

17 

145 

129 

126 

126 

39 

10 

120 


216 

(D) 


320 
(D) 
(D) 
912 
(D) 
(D) 
(D) 
(D) 
561 
422 
743 


23  314 

18  211 

(D) 
(D) 
(D) 

29 
(D) 

34 

(D) 

(D) 

15  951 

17  465 

15  329 

14  105 

119 

1  096 

1  634 

14  236 

1  542 

239 

48 

1  248 


(X) 
100.0 


100.0 

0.6 
(D) 
(D) 
1.6 
(D) 
(D) 
(D) 
(0) 
11.3 
0.7 
6.5 


(X) 

100.0 

(D) 
(D) 
(D) 
0.2 
(D) 
0.2 
(D) 
(D) 
87.6 

100.0 

87.8 

80.8 

0.7 

6.3 

9.0 

100.0 

10.8 

1.7 

0.3 

8.8 


GASOLINF  SERVICE  STATIONS — CONTINUED 


460 
480 
500 
520 

520 
520 
527 
528 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  •  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


120 
140 
160 
180 
200 
220 
260 
280 
500 
520 


120 
140 
160 
180 
520 


120 
140 
160 
180 
200 
220 
260 
280 
520 


120 
140 

140 
140 
142 

160 

160 
160 
161 
163 
164 
165 
168 
|172 
173 
174 
175 
176 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN 'Si  BOYS'  APPAREL   STORESi 
CUSTOM  TAILORS  (SIC  561 i  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN»S-BOYS»  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS*  CLOTHINGi  ESC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  

WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-31  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

>WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


1 

(D) 

1 

(D) 

3 

13 

70 

396 

69 

7  981 

69 

392 

66 

360 

13 

35 

2 

(D) 

29 

2  647 

54 

5  605 

42 

3  313 

5 

46 

2 

(D) 

2 

(D) 

4 

(D) 

2 

(D) 

35 

235 

16 

2  692 

15 

2  118 

1 
15 
1 
4 
5 

1  978 

(D) 

78 

fD^ 

48 

6  610 

34 

5  299 

1 

(D) 

2 

(D) 

34 

4  775 

5 

362 

2 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

9 

90 

38 

6  073 

28 

5  030 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

28 

4  547 

21 

4  551 

21 

4  071 

6 

359 

7 

70 

9 

70 

13 

274 

17 

854 

20 

1  672 

16 

464 

6 

(D) 

2 

(D) 

10 

219 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-La.     7H-85 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Baton  Rouge  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 
220 
260 
280 
520 


WOMEN'S  READY-TO-WEAR  STORES — CON, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  ACESSORYi  SPEC.  STORESi 
FURRIERS  (SIC  563 i  568) 

TOTAL^ 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


160 
180 
500 
520 


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  5641  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE'  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 
260 
300 
320 
340 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


1  589 

(D) 


3  561 

3  028 

130 

2  825 

(D) 

(D) 


241 
(D) 


(D) 
718 
587 
601 
(D) 
(D) 
(D) 
216 
356 


(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


(X) 
100.0 


100.0 

4.3 

93.3 

(D) 

(D) 


(X) 
100.0 


lOO.O 

(D) 
42.6 
41.1 
6.9 
(D) 
(D) 
(D) 
2.5 
4.1 


200 
220 
240 
2fe0 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 
080 
100 
500 
520 


040 
060 
080 
100 
520 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL^ . 


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


EATING  PLACES  (SIC  5812) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


TOTAL  .....  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


3 

(D) 

(D) 

18 

2    873 

71.5 

3 

190 

4.7 

11 

547 

13.6 

1 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

6 

(D) 

(0) 

12 

98 

2.4 

208 
151 

5 

122 

69 

22 

31 

6 
36 


107 

S 

107 

25 

6 
24 

6 
33 


16  497 

13  339 

30 

10  187 

2  506 

255 

106 

61 

191 


14  001 

11  407 

30 
10  085 
835 
128 
93 
61 
172 


102 

671 

127 

13 

19 


100.0 

0.2 

76.4 
18.3 
1.9 
0.8 
0.5 
1.4 


100.0 

0.3 
88.4 
7.3 
1.1 
0.8 
0.5 
1.5 


100.0 

5.3 

86.5 

6.6 

0.7 
1.0 


7H-86    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Baton  Rouge  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^M.^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
080 
100 
120 
180 
220 
240 
260 
280 
300 
320 
420 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

180 
220 
240 
260 
280 
300 
320 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 


DRUG  STORESi  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

;REPTG  ADDL  DETAIL  FOR  LINE  120 

, COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 


ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  ...... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL^ 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  


170 

114 

8 

5 

11 

38 

27 

4 

2 

2 

2 

1 

14 

7 

12 

13 

13 

3 

1 

1 

4 

6 

2 


9  079 

171 
677 
(0) 
872 
5  962 
(D) 
(D) 
(D) 
48 
45 
(D) 
(D) 
(D) 
547 
(0) 


9  079 

171 
677 
(0) 
872 
5  962 

7  998 
5  142 

1  690 

2  065 
1  376 

(D) 
(D) 
(D) 
48 
45 
(D) 
(D) 
(D) 
547 
(0) 


19  836 

15  383 

100 

13 

200 

2  770 
155 
13 
(D) 
(0) 
(D) 
(D) 
247 
344 
198 

1  609 
509 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

1.9 
7.5 
(D) 
9.6 
65.7 
(D) 
(D) 
(D) 
0.5 
0.5 
(D) 
(D) 
(D) 
6.0 
(0) 


100.0 

1.9 
7.5 
(0) 
9.6 
65.7 

100.0 
64.3 
21.1 
25.8 
17.2 

(D) 
(D) 
(D) 
0.5 
0.5 
(0) 
(D) 
(D) 
6.0 
(0) 


100.0 

0.7 
0.1 
1.3 

18.0 
1.0 
0.1 
(D) 
(D) 
(D) 
(D) 
1.6 
2.2 
1.3 

10.5 
3.3 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 


460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


140 
160 
180 
200 
220 
240 
260 
380 
400 
420 
520 


120 
140 
180 
220 
240 
280 
300 
500 
520 


300 
320 
520 


OTHER  RETAIL  STORES — CONTINUED 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .... 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

NONMERCHANDISE  RECEIPTS  


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


6 
3 

40 
35 


2  353 
1  327 

3  822 

493 


7 

(D) 

5 

13 

11 

200 

37 

(D) 

26 

(0) 

1 

(D) 

1 

(D) 

6 

16 

19 

972 

14 

862 

1 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

4 

30 

6 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

6 

(0) 

2 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
215 
20 


814 

497 

488 
(D) 
(D) 


2  620 
(0) 


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-87 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Baton  Rouge  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
hshments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


JEWELRY  STORES  <SIC  5971 
TOTAL  


220 
260 
280 

280 
280 
281 
282 
283 
28U 
285 
286 

300 
500 
520 

520 
520 
529 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


'REPTG  ADDL  DETAIL  FOR  LINE  280 

[jewelry-optical  GOODS  

WATCHES-CLOCKS  

silverware  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 

OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 

.NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH  I  CLOCK.  JEWELRY  REPAIRS. 


6 
9 
12 

12 
12 
12 

9 
12 

9 
U 

4 

3 

3 

12 

9 

(na) 

9 


2  191 

2  im 

84 
190 
(D) 

2  114 
(D) 
253 
223 
605 
(D) 
246 
(Dl 

(0) 
tO) 
214 

1  316 

(na) 

82 


4.0 
9.0 
(0) 

100.0 

(Dl 

12.0 

10.5 

28.6 

(Dl 

11.6 

(Dl 

(Dl 

(D) 

10.1 

100.0 

(na) 

6.2 


FUELi  ICE  DEALERS  (SIC  5981 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  STORES  (SIC  5991 
TOTAL^ 


NONSTORE  RETAILERS*  (SIC  53  PARTI 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


020 
100 
140 
160 
160 
200 
220 
240 
260 
340 
500 
520 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
*Nonstoie  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


2    108 
(Dl 


(XI 

100.0 


(0) 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(01 

(Dl 

(Dl 

(Dl 

(01 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

245 

7.8 

(Dl 

(Dl 

7H-88    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Lafayette  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^j^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($W00) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


240 
260 
280 
300 
320 
340 
400 
440 
460 
500 
520 


240 
260 
320 
340 
400 
520 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  HOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BLDG.  MATLS.>  HARDWARE) 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER)  BUILDING  MATERIALS 
DEALERS  <SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING)  PAINT) 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


581 

425 

72 
88 
47 
37 
83 
66 
28 
44 
32 
23 
37 
33 
37 
35 
27 
28 
38 
14 
88 
80 
6 
7 
4 
69 
124 


106  016 
90  553 


14  216 
4  342 
161 
074 
802 
775 
971 


402 
982 
683 
328 
400 
847 
913 
1  386 
1  259 

4  421 
18  910 

5  885 
3  560 

536 

1  160 
869 

2  420 

3  234 


7  625 

5  424 

97 

67 

(D) 

(D) 

573 

4  009 

(D) 

449 

(0) 

(D) 

98 


4  150 

97 
(D) 
(0) 
3  762 
(D) 
(D) 


369 

(D) 


718 
(D) 


(X) 
100.0 

15.7 
4.8 
1.3 
1.2 
2.0 
4.2 
3.3 
7.1 
2.2 
1.9 
3.7 
2.7 
0.9 
1.0 
1.5 
1.4 
4.9 

20.9 
6.5 
3.9 
0.6 
1.3 
1.0 
2.7 
3.6 


100.0 

1.8 
1.2 
(0) 
(D) 
10.6 
73.9 
(D) 
8.3 
(D) 
(D) 
1.8 


100.0 

2.3 

(D) 
(D) 
90.7 
(D) 
(0) 


(X) 
100.0 


(X) 
100.0 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MENiS-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR, 

ALL  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  • 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT)  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  .  .  . 

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN)S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC. 


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


540 
(0) 


14  530 

13  976 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
420 

1  337 
(D) 
600 
442 
108 
(D) 
515 
(D) 
(D) 
(D) 
(D) 
740 

1  085 


8 

1  863 

7 

1  699 

7 

77 

1 

(D) 

7 

111 

7 

74 

7 

304 

6 

(D) 

7 

195 

4 

(D) 

4 

22 

7 

145 

7 

38 

7 

23 

6 

92 

4 

(D) 

7 

479 

6 

ID) 

^Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonslore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-89 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


Lafayette  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FOOD  STORES  (SIC  5t) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINQt  EXC .  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

AUTOMOBILES-TRUCKS •  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES  I  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
(GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  


'REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  5H2) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL 3         (D)        (X) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available 


14  977 

12  106 

(D) 
649 
671 

eie 

(D) 
(0) 
(D) 
(0) 
(D) 
(D) 
570 
(D) 


16  429 
14  598 
11  727 

14  342 

11  487 
3  037 
1  017 

451 
6  980 

(D) 
649 
671 
818 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
570 

12  295 

570 
(0) 
(D) 


(D) 


(X) 

100.0 

80.8 
(D) 
4.3 
4.5 
5.S 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.8 
(D) 


(X) 

100.0 

80.3 

100.0 

80.1 

21.2 

7.1 

3.1 

48.7 

(D) 
4.4 
4.6 
5.6 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 
3.9 

100.0 
4.6 
(D) 
(D) 

(D) 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


220 

240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  • 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
220 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
;  MOTOR  OIL-GREASES-OTHER  OILS  . 

TIRES-BATTERIES-ACCESSORIES  .  . 


; REPTG  ADDL  DETAIL  FOR  LINE  420 

, TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


120 
140 
160 
180 
200 
240 
260 
280 
340 
500 
520 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


45 

0.2 

(D) 

(D) 

(Z) 

(Z) 

(D) 

(D) 

(D) 

(D) 

58 

0.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2    265 

9.8 

(D) 

(D) 

1    347 

5.8 

6  316 

(D) 
(D) 
14 
(D) 
(D) 
(D) 
(D) 
(D) 

5  533 

6  120 
5  379 
4  892 

93 
403 

468 

4  819 

415 

90 

30 

301 

(D) 
253 

4  153 
246 
(0) 
(D) 


8  057 

(D) 

1  741 

4  278 

1  562 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

114 


100.0 

(D) 
(0) 
0.2 
(D) 
(D) 
(D) 
(D) 
(D) 
87.6 

100.0 

87.9 

79.9 

1.5 

6.6 

7.4 

100.0 
8.6 
1.9 
0.6 
6.2 

(D) 
4.0 

100.0 
5.9 
(D) 
(D) 


100.0 

(D) 

21.6 

53.1 

19.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1.4 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-90    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Lafayette  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
140 
160 
180 
200 
280 
520 


120 

ItO 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
340 
500 
520 


MEN'Si  BOYS'  APPAREL   STORES> 
CUSTOM  TAILORS  (SIC  561i  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3 t  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACESSORYt  SPEC. 
FURRIERS  (SIC  563i 


STORESl 
568) 


FAMILY  CLOTHING  STORES  (SIC  565) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


(REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

<FURS  .  .  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


701 
(D) 


(0) 
(D) 
511 
211 
(0) 
(0) 
49 


4  350 
3  993 

(D) 

1  298 

2  993 

(D) 
184 
(D) 
(D) 
(D) 
(0) 

1  718 


993 
267 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
69 

651 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 


(X) 
100.0 


100.0 

(D) 
(0) 
87.7 
7.4 
(D) 
(D) 
1.7 


(X) 

100.0 

(D) 
32.5 

100,0 
(D) 
6.1 
(D) 
(D) 
(D) 
(D) 

43.0 

100.0 
42.3 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.3 

16.3 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


200 
220 
240 
260 
280 
320 
340 
520 


200 
220 
240 
260 
280 
340 
520 


200 
220 
260 
320 
340 
520 


020 
040 
060 
080 
100 
280 
500 
520 


020 
040 
060 
080 
100 
280 
500 
520 


OTHER  APPAREL  I  ACCESSORY  STORES 
(SIC  564i  569) 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  • 

HARDWARE • 

LUMBER-BUILDING  MATERIALS  ■ 

NONMERCHANDISE  RECEIPTS  . 


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

LUMBER-BUILDING  MATERIALS  ....... 

NONMERCHANDISE  RECEIPTS  . 


HOUSHOLD  APPLIANCEi  RADIO-TVi 
MUSIC  STORES  (SIC  572i573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  

EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


32 

5  295 

26 

3  767 

5 

150 

18 

1  693 

13 

1  630 

5 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

9 

103 

4 

(0) 

6 

522 

13 

1  630 

1 

(D) 

1 

(D) 

1 

(D) 

5 

45 

1 

(D) 

12 

1  171 

4 

(D) 

1 

(D) 

1 

(D) 

4 

58 

143 

102 

5 

78 

46 

8 

19 

1 

3 

8 


5  658 

114 
4  246 
(D) 
52 
42 
(D) 
(D) 
(D) 


4 

(D) 

74 

4  208 

18 

(0) 

6 

(D) 

14 

(D) 

1 

(D) 

3 

(D) 

8 

(D) 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable,        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-91 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Lafayette  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 


GROCERIES-OTHER  FOODS  .  .  .  . 
MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  • 


DRUG  STORES?  PROPRIETARY  STORES 
(SIC  59  PART  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
260 
280 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 

120 
120 
121 
122 

123 

260 
280 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


, REPTG  ADDL  DETAIL  FOR  LINE  120 

> COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL  


040 
080 
100 
220 
240 
260 
280 
300 
320 
420 
440 
460 
480 
500 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTt  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


(Dl 

(D) 

38 

4.5 

775 

92.2 

(D) 

(D) 

(0) 

(0) 

32 

3 

442 

(X) 

26 

2 

914 

100.0 

3 

8 

0.3 

5 

32 

1.1 

15 

94 

3.2 

26 

2 

575 

88.4 

1 

(D) 

(D) 

6 

39 

1.3 

1 

(0) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

8 

112 

3.8 

1 

(D) 

(D) 

3  442 

2  914 

B 
32 

94 
2  575 

2  914 
2  575 

920 
1  271 

384 

(D) 
39 
(D) 
(D) 
(D) 
112 
(D) 


(D) 
(D) 
(D) 
182 
(D) 
55 
672 
928 
(0) 
(D) 
(D) 
(0) 
869 
661 


100.0 

0.3 

1.1 

3.2 

88.4 

100.0 
88.4 
31.6 
43.6 
13.2 

(D) 
1.3 
(D) 
<D) 
(D) 
3.8 
(D) 


(X) 

100.0 

(D) 

(01 

(D) 

3.6 

(0) 

1.1 

13.4 

18.5 

(D) 

(D) 

(D) 

(01 

17.3 

13.2 


OTHER  RETAIL  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL^ 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


220 
440 
480 


BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 


FARM.  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


.REPTG  ADDL  DETAIL  FOR  LINE  280 

•JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


4 
3 
8 

6 
6 
6 
4 
6 
3 
5 
2 

2 

2 
6 

(NA) 

5 


1  263 
917 
917 


1  522 
(0) 


(D) 
(D) 
869 


(X) 
100.0 
100.0 


(X) 
100.0 


77 

8.5 

(D) 

(D) 

672 

74.5 

643 

100.0 

497 

77.3 

102 

15.9 

48 

7.5 

220 

34.2 

(D) 

(D) 

76 

11.8 

(D) 

(D) 

(D) 

(D) 

(D) 

ID) 

49 

5.4 

483 

100. 0 

NA) 

(NA) 

24 

5.0 

(X) 

100.0 

(0) 

(D) 

84.5 


7H-92    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lafayette  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FUELi  ICE  DEALERS — CONTINUED 


500 
520 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


(D) 
(D) 


(D) 
(D) 


OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


1  388 
(D) 


(X) 
100.0 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05°/i 
*Nonstore  retailers;  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-La.     7H-93 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lake  Charles  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE t  TOTAL  .  t  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  : 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS ■ 

ALCOHOLIC  DRINKS ■ 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILBING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBERi  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBERi  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

LUMBER-BUILDING  MATERIALS 
NONMERCHANDISE  RECEIPTS  . 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


838 

564 

117 

104 

52 

36 

114 

109 

51 

67 

50 

41 

68 

37 

68 

40 

47 

56 

44 

20 

117 

117 

8 

4 

4 

106 

169 


20  943 
3  472 
894 
940 
473 
607 
573 
671 
158 
047 
722 
614 
291 
863 
1  479 
1  290 

6  372 
22  279 

7  193 


484 
514 
(D) 
(D) 
386 
613 


8  158 

30 
(D) 
(D) 
(D) 
(D) 
362 
5  852 
1  431 
(D) 
276 


5  368 

30 
(D) 
(D) 
(D) 
159 
4  976 
(D) 
175 


(D) 
(D) 
(D) 


(D) 
(D) 
(0) 


100.0 

18.9 
3.1 
0.8 
0.8 
2.2 
5.0 
3.2 
6.0 
1.9 
1.8 
3.4 
2.4 
1.2 
0.8 
1.3 
1.2 
5.7 

20.1 
6.5 
4.0 
1.4 
(D) 
(0) 
3.9 
3.3 


100.0 

0.4 
(D) 
(D) 
(D) 
(D) 

4.4 

71.7 

17.5 

(D) 

3.4 


(XI 

100.0 

0.6 
(0) 
(D) 
(D) 
3.0 
92.7 
(D) 
3.3 


(D) 
(D) 
(D) 


(XI 

100.0 

(D) 
(D) 
(D) 


320 

320 
320 
322 
323 
324 

340 

340 
340 
348 

500 
520 


HARDWARE  STORES — CONTINUED 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


iREPTG  ADDL  DETAIL  FOR  LINE  340. 
'LUMBER-BUILDING  MATERIALS  .  .  . 
J  PAINT-GLASS-WALLPAPER 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


440 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART* I 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  5311 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
•MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


(D) 

363 
169 

24 

36 

109 

(Dl 

(Dl 
(Dl 
(D) 

(D) 
(D) 


2  100 
1  521 


1  431 
91 


323 

216 
(D) 
781 

2  037 

3  514 
775 

1  798 
(D) 
681 
654 
217 
712 
593 
(D) 
(Dl 
(Dl 
(01 
(D) 

1  190 
984 


(D) 

(D) 

(D) 

1  556 

11  164 

1  556 

1  072 

484 


(0) 

100.0 

46.6 

6.6 

9.9 

30.0 

(D) 

100.0 
(D) 
(Dl 

(Dl 
(Dl 


(XI 
100.0 


94.1 
6.0 


100.0 

1.9 
1.3 
(Dl 
4.6 
11.9 
20.5 
4.5 
10.5 
(Dl 
4.0 
3.8 
1.3 
4.2 
3.5 
(Dl 
(D) 
(D) 
(D) 
(D) 
6.9 
5.7 


100.0 

(D) 

(D) 

(Dl 

13.9 

100.0 
13.9 
9.6 
4.3 

24.6 


164 

100.0 

745 

24.6 

289 

2.6 

204 

1.8 

(Dl 

(Dl 

(Dl 

(Dl 

599 

5.4 

161 

1.4 

596 

5.3 

487 

4.4 

168 

1.5 

Standard  Notes-        -  Reoresents  zero.        fD)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7H-94    West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lake  Charles  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  Identified  by.< 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


DEPARTMENT  STORES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

REPTG  ADDL  DETAIL  FOR  LINE  200 

CURTAINS-ORAPERIES-DRY  GOODS 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  • 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENifHARE-HOUSEWARES 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE .  .  .  . 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  ...  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURf^ITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 
1  014 

11  164 

1  014 

363 

659 

(D) 

(0) 

(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(0) 
(D) 

(0) 
(D) 
(D) 
(D) 


(0) 
(0) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
145 
145 
429 
(D) 
328 

37 
(D) 
191 
(0) 

25 
162 
(D) 
750 

62 


(0) 
9.1 

100.0 
9.1 
3.3 

5.9 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100,0 
(D) 
(D) 
(D) 

(D) 

100.0 
<D) 
(D) 
(D) 

(D) 
(0) 
(D) 

100.0 
(D) 
(0) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D> 

(D) 
(D) 
ID) 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 


100.0 

<D) 
(D) 
(D) 
5.4 
5.4 

16.0 
(D) 

12.2 
1.4 
(0) 
7.1 
(D) 
0.9 
6.0 
(D) 

28.0 
2.3 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
400 
420 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
400 
420 
480 


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ....  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


iREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
•GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  


125 

84 

84 

2 

1 

13 

61 

57 

3 

6 

2 

4 

4 

11 

2 

1 

4 

3 

1 

1 

45 

10 


103 
75 


34  071 

24  679 

20  155 

(D) 

(D) 

254 

1  551 

1  312 

(D) 

(D) 

(D) 

(D) 

(D) 

62 

(D) 

(D) 

46 

(D) 

(D) 

(D) 

823 

195 


28  125 

24  412 

19  888 

23  953 

19  467 

5  565 

1  705 

906 

11  321 


(D) 
(D) 
254 
551 
312 
(D) 
(D) 
(D) 
(D) 
(D) 

62 
(D) 
(D) 

46 
(D) 
(D) 
(D) 


100.0 


169 

5.1 

(D) 

(D) 

(D) 

(D) 

336 

10.2 

340 

10.3 

206 

6.3 

456 

13.8 

(D) 

(D) 

117 

3.5 

(D) 

(D) 

80 

2.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

81.7 
(D) 
(D) 
1.0 
6.3 
5.3 
(D) 
(D) 
(D) 
(D) 
(D) 
0.3 
(D) 
(D) 
0.2 
(D) 
(D) 
(D) 
3.3 
0.8 


(X) 

100.0 

81.5 

100.0 
81.3 
23.2 

7.1 

3.8 

47.3 

(D) 
(D) 
1.0 
6.4 
5.4 
(D) 
(D) 
(D) 
(D) 
(D) 
0.3 
(D) 
(D) 
0.2 
(D) 
(D) 
(D) 


Standard  Notes; 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available,       (X)  Not  applicable.       (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-95 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lake  Charles  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 


GROCERY  STORES!  INCLUDING 
DEL  I CATESSENS — CONT I NUED 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  .... 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

,AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

'  PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 
;  PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
■  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


152 
105 

2 

3 
1 
11 
1 
1 
6 
6 
1 
2 
105 

103 

103 

101 

16 

91 

81 

79 
79 
14 
7 
78 


823 

19  815 
823 
645 
183 

195 


28  404 

291 

(D) 

(D) 

173 

40 

(D) 

22  240 

40 

3  107 

1  200 

1  288 


12  294 

8  124 

(D) 
(D) 
(D) 
25 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

7  060 

8  053 
7  004 
6  350 

186 
481 


656 

512 
637 
(D) 
(D) 
584 


3.4 

100.0 
4.2 
3.3 
0.9 

0.8 


100.0 

1.0 
(D) 
(D) 
0.6 
0.1 
(D) 

78.3 
0.1 

10.9 
4.2 
4.5 


(X) 

100.0 

(D) 
(D) 
(D) 
0.3 
<D) 
(D) 
(D) 
(D) 
(D) 
(D) 
86.9 

100.0 

87.0 

78.9 

2.3 

6.0 

8.1 

100.0 
9.8 
(D) 
(D) 
9.0 


500 
520 

520 
520 
527 
528 


120 
140 
160 
180 
200 
280 
300 
460 
500 
520 


140 
160 
180 
520 


120 
140 
160 
180 
200 
280 
300 
520 


140 
140 
142 
143 
144 
145 
146 


GASOLINE  SERVICE  STATIONS — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


APPAREL  1  ACCESSORY  STORES  (SIC  56) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACCESSORY. SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


FAMILY  CLOTHING  STORES  (SIC  5651 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


(D) 
247 

4  251 

247 

220 

31 


(D) 

461 

031 

352 

89 

10 

(D) 

(D) 

(D) 

66 


2  965 

2  651 

(D) 
(D) 
2  393 
154 
(D) 
(D) 
(D) 
29 


16 

1  525 

(X) 

11 

1  151 

100.0 

11 

(D) 

(D) 

9 

903 

100.0 

9 

310 

34.3 

9 

71 

7.9 

9 

79 

8.7 

9 

60 

6.6 

5 

28 

3.1 

9 

78 

8.6 

(0) 
3.0 

100.0 
5.8 
5.2 
0.7 


100.0 

(D) 

24.1 

50.0 

22.3 

1.5 

0.2 

(D) 

(D) 

(D) 

1.1 


1  044 

95.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 
(D) 
90.3 
5.8 
(D) 
(D) 
(D) 
1.1 


Standard  Notes: 


Represents  zero.        fD)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-96    West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lake  Charles  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

160 
200 
280 
300 
460 
520 


020 
120 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


200 
220 
240 
260 

500 
520 


020 
120 
200 
220 
260 
280 
300 
320 
340 


FAMILY  CLOTHING  STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


521 

45.3 

420 
500 

903 

100.0 

520 

367 

40.6 

45 

5.0 

11 

1.2 

e 

0.9 

55 

6.1 

75 

8.3 

109 

12.1 

25 

2.8 

12 

1.3 

020 

29 

3.2 

040 
060 

129 

11.2 

080 

(D) 

(D) 

100 

(D) 

<D) 

260 

(D) 

(D) 

500 

(D) 

(Dl 

520 

12 

1.0 

4  520 

(0) 

(D) 

69 

1  834 

1  743 

372 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

315 


2  384 

(0) 
444 
1  743 
72 
(D) 
(D) 


100.0 

(D) 
(D) 
1.5 
40.6 
36.6 
6.2 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
7.0 


100.0 

(D) 
18.6 
73.1 
3.0 
(D) 
(D) 


1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

15 

1  390 

65.1 

6 

300 

14.0 

1 

(0) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

020 
040 
060 
080 
100 
260 
500 
520 


020 
040 
080 
100 
120 
160 
220 
240 
260 
280 
300 
320 
500 
520 


HOUSEHOLD  APPLIANCE.  RADIO-TVi 
MUSIC  STORES— CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

DRUG  STORES  (SIC  591  PART) 

TOTAL 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


(D) 
(D) 
(D) 


12 

183 

86 

3  035 

47 

840 

11 

133 

21 

49 

1 

(D) 

1 

(D) 

5 

(D) 

113 

4  742 

75 

3  418 

10 

(D) 

75 

2  962 

21 

205 

3 

6 

12 

34 

1 

(D) 

1 

(D) 

3 

16 

3 

(D) 

5 

156 

2 

(D) 

12 

319 

30 

3  465 

1 

(D) 

2 

(0) 

2 

(D) 

3 

(D) 

5 

(D) 

2 

(D) 

2 

(D) 

11 

214 

8 

(0) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-La.     7H-97 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lake  Charles  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL^ 


LIQUOR  STORES  (SIC  592) 
TOTAL^ 


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 


BOOK  I  STATIONERY  STORES  (SIC  594) 
TOTAL  


140 
160 
180 
300 
520 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

I>1EN'S-B0YS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 
NONMERCHANDISE  RECEIPTS  . 


FARMt  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


490 

463 

(D) 
(D) 
(D) 
425 
17 


(X) 

100.0 

(D) 
(D) 
(D) 
91.8 
3.7 


220 
260 
280 


JEWELRY  STORES  (SIC  597) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


(D) 
(D) 
608 


(X) 
100.0 

(D) 

(D) 

75.8 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


JEWELRY  STORES --CONT  I I4UED 

REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES -CLOCKS  

SILVERWAF!E 

JEWELRY  SET  WITH  PI?ECI0US  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 

OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


> REPTG  ADDL  DETAIL  FOR  LINE  520. 

INONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCKi  JEWELRY  REPAIRS. 


220 
440 
480 
500 
520 


FUELi  ICE  DEALERS  (SIC  598^ 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
FARM  EQUiPMENTi  MACHINERY  .  .  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  

OTHER  STORES  (SIC  599) 
TOTAL^  . 


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


GROCERIES -OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN»S-BOYS«  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPER  I ES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  ECJUl  P  . -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY -OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUiPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


5 

(na) 

5 


802 

100.0 

608 

75.8 

109 

13.6 

(D) 

(D) 

201 

25.1 

(d) 

(d1 

102 

12.7 

(Dl 

(D) 

(d) 

^d) 

IdI 

(D) 

72 

9.0 

309 

100.0 

(NAl 

(na) 

28 

9.1 

(xi 


(D) 

fD) 

(D) 

(d) 

520 

67.8 

(D) 

(d) 

(Dl 

fD) 

(X) 


(X) 


(D) 

(D) 

(D) 

(D) 

(D) 

(d1 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

128 

10.0 

(D) 

(D) 

(D) 

(d^ 

(D) 

(D) 

(d) 

(D) 

(D) 

(d) 

(n^ 

(d) 

(D) 

(D^ 

(Dt 

(d^ 

(D) 

(d) 

(D) 

(d) 

7H-98    West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Monroe  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

040 
060 
080 
100 
120 
110 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


240 
260 
300 
320 
340 
380 
420 
440 
500 
520 


240 
320 
340 
520 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ...  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBERi  BLDG.  MATLS.i  HARDWAREi 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBERi  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBINGi  PAINTi 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL^ ■ 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


691 

134 

347 

475 

108 

827 

100 

20 

949 

76 

3 

237 

31 

1 

091 

42 

1 

538 

70 

1 

772 

92 

5 

220 

43 

3 

732 

66 

7 

548 

52 

2 

087 

29 

2 

262 

56 

4 

795 

39 

4 

052 

41 

2 

003 

31 

1 

306 

34 

1 

048 

35 

1 

794 

27 

5 

322 

25 

18 

585 

82 

4 

939 

75 

5 

436 

6 

1 

619 

6 

(D) 

6 

(D) 

97 

2 

887 

126 

4 

081 

7  603 

(D) 
(D) 
(D) 
147 
4  726 
(D) 
(0) 
(D) 
(D) 
267 


(D) 

(D) 

148 

80 


151 

(D) 


2  656 

(D) 


19.2 

3.0 

1.0 

1.4 

1.6 

020 

4.8 

040 

3.4 

060 

6.9 

100 

1.9 

120 

2.1 

140 

4.4 

160 

3.7 

180 

1.8 

200 

1.2 

220 

1.7 

240 

1.6 

260 

4.9 

280 

17.1 

300 

4.5 

320 

5.0 

340 

1.5 

400 

(D) 

420 

(D) 

440 

2.7 

500 

3.7 

520 

100.0 

(Dl 
(D) 
(D) 
1.9 
62.2 
(D) 
(D) 
(0) 
(D) 
3.5 


100.0 

(D) 

(D) 

95.4 

1.8 


(X) 
100.0 


(X) 
100.0 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYSi  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MENiS-BOYSi  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

,  BOYS'  CLOTHING  


120 

140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 

240  ^FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENiS-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY .  .  .  . 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

;  WOMEN'S  SPORTSWEAR  

.  GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
•CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  •  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  240. 


FLOOR  COVERINGS. 


241 

242  i   FURNITURE-SLEEP  EQUIPMENT. 


KITCHENWARE-HOME  FURNISHINGS. 


260  .REPTG  ADDL  DETAIL  FOR  LINE  260. 


260 
261 
262 


KITCHENWARE-HOME  FURNISHINGS. 

;  CHINA-GLASSWARE 

,  KITCHENWARE-HOUSEWARES  .  .  . 


18  484 


96 
(0) 
(D) 
(D) 
1  408 

1  778 
3  575 

627 

2  058 
(D) 
676 

1  108 
270 
668 
690 
(D) 
(D) 

1  042 
(D) 
634 

1  206 


(D) 
1  294 

12  419 

1  294 
956 

410 

2  626 

12  419 
2  626 
331 
(D) 
(D) 
(0) 
562 
215 
682 
350 
242 

487 
1  271 

12  419 

1  271 

401 

870 

(D) 

(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 


(0) 
(D) 
ID) 
iD) 


100.0 

0.5 
(D) 
(0) 
(D) 
7.6 
9.6 

19.3 
3.4 

11.1 
(D) 
3.7 
6.0 
1.5 
3.6 
3.7 
(D) 
(D) 
5.6 
(D) 
3.4 
6.5 


(D) 
10.4 

100.0 
10.4 
7.7 
3.3 

21.1 

100.0 
21.1 
2.7 
(D) 
(D) 
(D) 
4.5 
1.7 
5.5 
2.8 
1.9 

3.9 
1C.2 

100.0 
10.2 
3.2 
7.0 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-99 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Monroe  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  ot  tables,  Including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES — CONTINUED 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DrtlNKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


FOOD  STORES  (SIC  54) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


96 

(D) 

(D) 

(D) 

140 

(D) 

(D) 

(D) 

370 

49 

(D) 

170 

68 

72 

75 

(D) 

(Dl 

46 


(D) 
(D) 
(D) 

100.0 
(0) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(0) 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 


4.2 
(D) 
(D) 
(D) 
6.2 
(D) 
(D) 
(D) 
16.4 
2.2 
(D) 
7.5 
3.0 
3.2 
3.3 
(D) 
(D) 
2.0 


20  573 

86.8 

(D) 

(D) 

(D) 

(D) 

83 

0.4 

892 

3.8 

986 

4.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

443 

1.9 

(D) 

(D) 

Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
160 
180 
320 
400 
460 
480 
500 

500 
500 
508 
516 

520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
.GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


iREPTG  ADDL  DETAIL  FOR  LINE  500. 
•ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


140 
160 
180 
220 
260 
300 
320 
380 
400 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT'  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


23  479 
21  371 

18  265 

21  039 

17  933 

3  950 

1  415 

897 

11  761 

(D) 
(D) 
83 
892 
986 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
443 

19  390 
443 
(0) 
(D) 

(D) 


191 

151 
151 


(X) 

100.0 

85.5 

100.0 

85.2 

18.8 

6.7 

4.3 

55.9 

(D) 
(D) 
0.4 
4.2 
4.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.1 

100.0 
2.3 
(0) 
(D) 

(D) 


(X) 
100.0 
100.0 


(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

314 

1.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

7  979 

72.2 

95 

0.4 

7H-100  West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Monroe  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by-< 


,  see  "Description  of  the  Tables"  in  front] 


420 
440 
500 
520 


020 
040 
100 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  • 
MOTOR  OIL-GREASES-OTHER  OILS  . 


080 
120 
140 
160 
180 
200 
260 
280 
300 
500 
520 


120 
140 
180 
280 
300 
520 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS  1  RETAIL  (OVER  THE  COUNTER)  .  •  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELt  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


109 
66 

2 

3 

1 

1 

66 

62 

62 

62 

5 

53 


45 

45 

7 

4 

44 

1 
27 

27 

27 

27 

5 


Sales 


($1,000) 


3  417 
(D) 
(D) 

1  266 


8  937 
5  356 


(0) 
(D) 

4  663 

5  110 
4  424 
4  142 

40 
234 

387 

4  472 

378 

54 

13 

311 

(D) 
182 

2  698 

182 

133 

52 


10  076 
7  392 


(D) 
(D) 
937 
844 
432 
(D) 
(D) 

26 
(D) 
(D) 

50 


1  888 

1  640 

(D) 
1  431 
167 
(D) 
(D) 
(D) 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


13.7 
(D) 
(D) 
5.1 


(X) 

100.0 

(D) 
0.1 
(D) 
(D) 
87.1 

100.0 

86.6 

81.1 

0.8 

4.6 

7.2 

100.0 
8.5 
1.2 
0.3 
7.0 

(D) 
3.4 

100.0 
6.7 
4.9 
1.9 


(X) 

100.0 

(0) 

(D) 

26.2 

52.0 

19.4 

(D) 

(D) 

0.4 

(D) 

(D) 

0.7 


(X) 

100.0 

(D) 
87.3 
10.2 
(D) 
(D) 
(D) 


120 
160 
180 
520 


080 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
176 

180 
200 
260 
280 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


>REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2    993 

(D) 

2    848 

(D) 

(D) 


4    365 
(D) 


232 

(D) 


12 

1  350 

(X) 

8 

879 

100.0 

1 

(D) 

(D) 

8 

292 

33.2 

4 

272 

100.0 

4 

115 

42.3 

3 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(0) 

2 

(D) 

(D) 

3 

(D) 

(D) 

8 

373 

42.4 

4 

272 

100.0 

4 

101 

37.1 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

4 

(D) 

(D) 

3 

30 

11.0 

1 

(D) 

(D) 

2 

(D) 

(D) 

7 

101 

11.5 

2 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(0) 

1 

(D) 

(0) 

3 

(D) 

(D) 

1    265 
(0) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
95.2 
(0) 
(D) 


(X) 
100.0 


(X) 
100.0 


(X) 
lOC.O 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05°/i 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-La.     7H-101 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Monroe  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  APPAREL  1  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE.  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELI^Y-OPTICAL    GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  - 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  ■ 

NONMERCHANDISE  RECEIPTS  < 

EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 


976 
(D) 


(D) 
(D) 
(D) 
606 
155 
655 
(D) 
(D) 
157 
16 
(D) 
285 


5  038 

3  891 

(D) 
(D) 
(D) 
191 
3  029 
191 
(D) 
(D) 
(D) 
(D) 
(D) 
172 


5  464 

4  077 

12 
2  934 
1  022 


(D) 

(D) 

(D) 

(D) 

2  415 

72.2 

126 

3.8 

464 

13.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

113 

3.4 

100.0 

(D) 

(D) 

(D) 

36.0 

43.6 

9.1 
(D) 
(D) 

2.2 

0.2 
(D) 

3.9 


(X) 

100.0 

(D) 
(D) 
(Dl 
4.9 
77.8 
4.9 
(D) 
(D) 
(D) 
(D) 
(D) 
4.4 


0.3 
72.0 
25.1 


080 
100 
500 
520 


020 
040 
060 
080 
100 
500 
520 


040 
060 
080 
100 
500 
520 


020 
040 
080 
100 
120 
220 
240 
260 
280 
300 
320 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

220 
240 
260 
280 
300 
320 
500 
520 


EATING.  DRINKING  PLACES — CONTII^UED 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


(REPTG  ADDL  DETAIL  FOR  LINE  120 

'COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
;  MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 

j  PRESCRIPTIONS 

>  COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 

(D) 

12 

0.3 

(D) 

(0) 

35 

0.9 

12 

0.4 

905 

92.0 

183 

5.8 

(D) 

(D) 

a 

0.3 

(D) 

(D) 

(D) 

(D) 

920 

29 
839 

30 

4 

(D) 

(D) 


59 

1.6 

189 

5.2 

190 

5.2 

207 

5.6 

2  817 

76.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100 

2.7 

(D) 

(D) 

3  664 

59 
189 
190 
207 

2  817 

3  602 
2  755 

676 

1  309 

76B 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
100 
(D) 


100.0 

3.2 

91.2 

3.3 

0.4 
(D) 
(D) 


100.0 

1.6 
5.2 
5.2 
5.6 
76.9 

100.0 
76.5 
18.8 
36.3 
21.3 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
2.7 
(D) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-102  West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Monroe  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by ^jt^jt^jk.^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


oao 

010 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  ...  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT I  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  


ANTIQUE  STORES  1  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


86 
58 

2 

2 
5 
18 
5 
1 
2 
1 
3 
1 
8 
4 
6 
7 
8 
2 
1 
1 
3 
1 
3 
4 
22 
10 


7  143 

5  536 

(D) 
(0) 
(D! 

1  198 
54 
(D) 
(0) 
(0) 
(D) 
(D) 
90 
(D) 
148 
926 
211 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 

1  233 
282 


331 

(0) 


(X) 

100.0 

(D) 
(D) 
(0) 

21.6 
1.0 
(D) 
(D) 
(D) 
(D) 
(D) 
1.6 
(D) 
2.7 

16.7 
3.8 
(D) 
(D) 
(D) 
(Dl 
(D) 
(D) 
(D) 

22.3 
5.1 


100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

198 

93.1 

(D) 

(D) 

(X) 
100.0 


FARM>  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


JEWELRY  STORES  (SIC  597) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529' 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 

•NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCK.  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
OTHER  STORES  (SIC  599) 
TOTAL  


5 
(NA) 

5 


916 

(D) 


1  391 

1  385 

65 
(D) 
926 

1  385 
926 
181 
167 

454 
(D) 
82 
(0) 

(D) 
(D) 
221 

996 

(NA) 

146 


551 
(D) 


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  


(X) 
100.0 


(X) 

100.0 

4.7 

(D) 

66.9 

100.0 

66.9 

13.1 

12.1 

32.8 

(D) 

5.9 

(D) 

(D) 

(D) 

16.0 

100.0 

(na) 

14.6 


(X) 
100.0 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  io  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.1 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-103 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  .  .■ 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  ■ 

AUTOMOBILES-TRUCKS .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


,REPT6  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


769 
796 
617 
tl8 
766 
546 
237 
292 
239 
206 
254 
211 
301 
200 
196 
223 
175 
81 
442 
421 
9 
15 
20 
677 
943 


134 

2 

1 

1 

1 

1 

3 

3 

5 

12 

26 

5 

19 

64 

123 

1 

1 

3 

3 

1 

8 

41 


1  093  089 

939  052 

204  171 
53  874 
22  413 

22  875 
24  387 
51  782 
33  580 
71  653 

23  332 
17  948 
32  964 
31  804 
20  233 
12  038 

7  480 
10  170 
26  688 
132  208 
37  646 
23  071 

1  006 

2  148 
1  188 

43  933 
31  322 


29  475 

(D) 
(D) 
(D) 
(D) 
(0) 
(Z) 
(Z) 
(D) 
157 
205 
(Z) 

92 
3  992 
23  263 
(D) 
(D) 
(D) 
571 
(D) 

48 
685 


(D) 
(D) 
106 

167 
106 
106 

(D) 
(D) 
753 


100.0 

21.7 
5.7 
2.4 
2.4 
2.6 
5.5 
3.6 
7.6 
2.5 
1.9 
3.5 
3.4 
2.2 
1.3 
0.8 
1.1 
2.8 

14.1 
4.0 
2.5 
0.1 
0.2 
0.1 
4.7 
3.3 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
0.5 
0.7 
(Z) 
0.3 
13.5 
78.9 
(D) 
(D) 
(D) 
1.9 
(D) 
0.2 
2.3 


(D) 
(D) 
0.5 

100.0 
4.9 
4.9 

(D) 
(D) 
3.7 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

520 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 
METAL  ROOFING  AND  SIDING  .  .  .  .  . 

MASONRY  SUPPLIES  . 

INSULATION  ■ 

PREFABRICATED  BUILDINGS  AND  PARTS 
ALL  OTHER  BUILDING  MATERIALS  .  . 

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


340 

340 
340 
356 
357 
358 
359 
361 

520 


.REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 
;  OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


LUMBER-BUILDING  MATERIALS 


NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 
total' 


39 
39 
39 
35 
20 
10 
28 
32 
22 
22 
10 
13 
13 
16 
4 
16 


18  688 

19  416 
18  105 

9  926 

2  085 

984 

415 

1  412 

1  801 

230 

272 

129 

(D) 

236 

120 

(D) 

304 

57  b 


676 
(D) 


91.7 

100.0 
93.2 
51.1 
10.7 
5.1 
2.1 
7.3 
9.3 
1.2 
1.4 
0.7 
(D) 
1.2 
0.6 
(D) 
1.6 

2.8 


(X) 
100.0 


1  414 

100.0 

(0) 

(0) 

1  414 

100.0 

(D) 

(D) 

(D) 

(D) 

843 

59.6 

269 

19.0 

(D) 

(0) 

(D) 

(D) 

Standard  Notes;       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-104  West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   3. 


Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by> 


k,  see  "Description  of  the  Tables"  in  front] 


H 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

040 
060 
080 
100 
120 
ItO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
040 
080 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING  1  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING-  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR 

HEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

;REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-ORAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS.  .  .  .  .  . 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 

;REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

■   FLOOR  COVERINGS 

'  FURNITURE-SLEEP  EQUIPMENT 


123 

6B 

20 

4 

5 

10 

73 

90 

88 

79 

108 

58 

60 

82 

76 

71 

62 

24 

6 

12 

2 

1 

81 

82 


169  263 

164  451 

2  941 

2  558 
(D) 
125 
(Z> 

5  161 
19  085 
40  182 

7  663 
16  471 
14  118 

7  972 

8  507 

3  027 
2  801 

4  357 
(D) 
(0) 
(D) 
(D) 
(D) 

11  510 
11  634 


1  437 
(D) 
(D) 

3  459 
15  808 

126  202 

15  808 

11  450 

4  035 

33  116 

126  202 

33  116 

3  383 


307 
057 
193 
684 
590 
992 
726 
489 


6  478 
9  696 

125  044 

9  696 

(0) 

8  028 
(D) 

12  799 

117  554 

12  799 

9  642 
3  243 

7  401 

121  141 
7  401 
2  410 
5  204 


100.0 

1.8 
1.6 
(D) 
0.1 
(Z) 
3.1 
11.6 
24.4 
4.7 
10.0 
8.6 
4.8 
5.2 
1.8 
1.7 
2.6 
(D) 
(0) 
(D) 
(D) 
(D) 
7.0 
7.1 


(X) 
100.0 

1.1 

(0) 

(D) 

2.7 

12.5 

100.0 

12.5 

9.1 

3.2 

26.2 

100.0 
26.2 
2.7 
1.8 
0.8 
0.9 
4.5 
2.1 
6.3 
4.5 
2.0 

5.1 
7.7 

100.0 
7.8 
(0) 
6.4 
(D) 

10.1 

100.0 

10.9 

8.2 

2.8 

5.9 

100.0 
6.1 
2.0 

4.3 


260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  260. 
iKITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


.REPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

'  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


IREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
'.  ALL  OTHER  MERCHANDISE 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
060 
080 
100 
120 
140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSHETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


fREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

,  MEN'S  CLOTHING  

■  BOYS'  CLOTHING  


47 
14 
51 
50 
51 
45 
51 
36 
32 
51 
48 
44 
48 
16 
4 
50 
42 


52 
37 

12 
4 
4 

10 
9 

24 

15 

15 
15 
12 


125  044 
5  871 


857 
108 

326 

383 
(D) 

(D) 

(D) 
(D) 
(D) 


(0) 

(0) 
(0) 
(D) 

(D) 

(D) 

(D) 

5  446 

126  202 
5  446 

(0) 
2  661 

(D) 

10  333 


30  893 


152 
(D) 
605 
765 
465 
651 
576 
(D) 
320 
146 
607 
310 
614 
(D) 
(D) 
895 
042 


4.7 

100.0 
4.7 
1.5 
3.3 

1.8 
1.9 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
<D) 
(D) 
(D) 

(D) 
(D) 
(D) 
4.3 

100.0 

4.3 
(0) 

2.1 
(D) 

8.2 


100.0 

4.1 
(D) 
5.7 
6.2 

19.3 
2.3 

12.6 
(01 
1.1 
7.6 
2.1 
1.1 
5.7 
(0) 
(0) 

20.9 
3.7 


8 

705 

(X) 

7 

374 

lOO.O 

352 

4.8 

(D) 

(D) 

(D) 

(D) 

70 

0.9 

(0) 

(0) 

(D) 

(01 

4 

267 

100.0 

1 

171 

27.4 

938 

22.0 

228 

5.3 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
•Nonstote  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05?. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-105 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab 
llshments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

IBO 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 

262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
460 
500 

.500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES--CONT I NUED 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN 'S-SIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


J^EPTG  ADDL  DETAIL  FOR  LINE  200. 
iCURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 


J«EPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
I   MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


(REPTG  ADDL  DETAIL  FOR  LINE  260. 
'KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  • 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
XUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


120 
140 
160 
180 
200 
220 
240 


ORY  GOODS  STORES  (SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


12 

12 
9 

10 
6 
9 

10 
4 
8 
5 
4 

18 
24 

9 
9 

3 
8 
1 


27 
15 

1 

1 
1 
1 
15 
2 
2 


1  103 
208 

46 
(0) 

60 
220 
(Dl 
330 

69 

63 

(D) 
703 

2  137 
332 

32 

(0) 
(D) 

787 

(D) 
(D) 
(D) 
<D) 
(D) 

(0) 

827 
33 

(D) 
(D) 

(D) 

998 

118 

33 

85 

(D) 
(D) 
176 

733 
73 

(01 
(D) 

(D) 

(01 
(0) 
(D) 
(D) 

84 
(D) 
(0) 
169 

1  937 
52 

(0) 
(D) 
(D) 

199 


3  297 

2  437 

(D) 
(D) 
(D) 
(01 
2  330 
(D) 
(D) 


(D) 

100.0 
27.1 
5.1 
1.1 
(D) 
1.5 
5.4 
(D) 
8.1 
1.7 
1.5 

(0) 
9.5 

100.0 

15.5 

1.5 

(D) 

(D) 

10.7 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
4.0 
(D) 
(D) 

(Dl 

100.0 

11.8 

3.3 

8.S 

(D) 
(Dl 
2.4 

100.0 

10.0 

(D) 

(01 

(Dl 

100.0 
(D) 
(D) 
(D) 

1.1 
(0) 
(D) 
2.3 

100.0 
2.7 
(Dl 
(Dl 
(Dl 

2.7 


(XI 
100.0 

(Dl 
(Dl 
(Dl 
(Dl 
95.6 
(D) 
(D) 


260 
280 
300 
320 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 


DRY  GOODS  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  . 

HARDWARE 

NONMERCHANDISE  RECEIPTS  


SEWING t  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  < 
CURTAINS-DRAPERIES-DRY  GOODS 

FOOD  STORES  (SIC  541 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


,REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
►GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DR^ERIES-DRY  GOODS 

MAJOR  APPL.-r\dIO-TV-MUSICAL  INSTR.  .  . 

kitchenware-home  furnishings 

jewelry-optical\gooos  

sporting-recreation  equipment  

HARDWARE.  ,    .     .    i    

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


■REPTG  ADDL  DETAIL  FOR  LINE  500. 

[all  other  MERCHANDISE 

PAPER'  PAPER  PRODUCTS 

)   ALL  OTHER  MERCHANDISE 


(Dl 

(D) 

(Dl 

(D) 

(01 

(D) 

(Dl 

(D) 

60 

2.5 

166 
166 
166 


(X) 
100.0 
100.0 


710 

270 

022 

(X) 

499 

240 

122 

100.0 

499 

181 

132 

75.4 

25 

344 

0.1 

14 

407 

0.2 

158 

10 

837 

4.5 

332 

11 

989 

5.0 

277 

19 

830 

8.3 

20 

165 

0.1 

34 

397 

0.2 

11 

ID) 

(D) 

4 

(01 

(0) 

11 

(Dl 

(D) 

57 

1 

104 

0.5 

5 

(D) 

(Dl 

4 

(D) 

(Dl 

16 

188 

0.1 

2 

(Dl 

(Dl 

11 

(Z) 

(Zl 

1 

(0) 

(-01 

3 

(Zl 

(Zi 

4 

(D) 

(Dl 

266 

11 

718 

4.9 

111 

2 

369 

1.0 

557 

255 

662 

(X) 

414 

232 

160 

100.0 

414 

173 

357 

74.7 

399 

230 

041 

iOO.O 

399 

171 

488 

74.5 

344 

53 

386 

23.2 

317 

18 

859 

8.2 

313 

10 

779 

4.7 

393 

88 

585 

38. S 

22 

306 

0.1 

14 

407 

0.2 

157 

(01 

(D) 

326 

11 

970 

5.2 

277 

19 

830 

8.5 

19 

(Dl 

(0) 

34 

397 

0.2 

11 

(D) 

(D) 

2 

(0) 

(D) 

11 

(01 

(D) 

56 

(Dl 

(0) 

5 

(D) 

(D) 

4 

(D) 

(D) 

16 

188 

0.1 

2 

(D) 

(Dl 

11 

(Z) 

(Z) 

1 

(D) 

(Dl 

2 

(D) 

(Dl 

4 

(D) 

(Dl 

264 

(0) 

(01 

263 

211 

182 

100.0 

263 

11 

675 

5.5 

260 

8 

236 

3.9 

66 

3 

372 

1.6 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-106  West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3.    Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORES t  INCLUDING 
DEL ICATESSENS — CONT I NUED 

NONMERCHANDISE  RECEIPTS  

MEAT  MARKETS  <SIC  542  PART) 
1 
TOTAL  

FISH  <S.AFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 


FRUIT  STORES!  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL 


CANDYi  NUT>  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


020 
020 
024 


500 
500 
516 


>REPTG  ADOL  DETAIL  FOR  LINE  020. 

'GROCERIES-OTHER  FOODS 

'  ALL  OTHER  FOODS 


ALL  OTHER  MERCHANDISE 


,REPTG  AODL  DETAIL  FOR  LINE  500. 

>ALL  OTHER  MERCHANDISE  

'  ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


020 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


020  (REPTG  ADOL  DETAIL  FOR  LINE  020. 
020   GROCERIES-OTHER  FOODS  

023  I   FROZEN  FOODS  

024  (  ALL  OTHER  FOODS 


939 
(D) 


996 

839 

(0) 

720 
6S1 
681 


(D) 
(D) 
(0) 


3  811 

2  352 

2  332 

2  352 
2  332 

64 
2  26S 


(X) 
100.0 


(X) 

100.0 

(D) 

100.0 
94.6 
94.6 

(D) 

100,0 
(D) 
(Dl 


(X) 

100.0 

99.1 

100.0 

99.1 

2.7 

96.4 


040 
100 
520 


020 

020 
020 
021 
024 

080 
140 
200 
260 


040 
100 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
500 
520 


380 
400 
420 
460 
500 
520 


RETAIL  BAKERIESi  MANUFACTURING — CON. 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

RETAIL  BAKERIESI  NONMANUFAC TURING 
(SIC  5463) 
1 
TOTAL  


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


►REPTG  ADDL  DETAIL  FOR  LINE  020. 
;GR0CERIES-0THER  FOODS 

MEATS-FISH-POULTRY  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR 
CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS! 
FRANCHISED  (SIC  551) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


154 

1 
1 
1 

29 

4 

26 

2 

34 

29 

15 

78 

41 

108 

1 

23 

95 


(D) 
(0) 
(D) 


1  646 
1  378 


968 
904 
(D) 
(D) 


(D) 
(0) 
(D) 
(D) 


166  396 

(D) 
(D) 
(D) 
1  377 
(Z) 
286 
(D) 

1  913 
325 
(Z) 

132  200 

744 

16  856 

(0) 

2  986 
9  241 


(D) 
(D) 
(D) 


(X> 
100.0 
95^4 

100.0 

93.4 
(D) 
(0) 

(D) 
(0) 
(b) 
(D) 


100.0 

(D) 
(D) 
(D) 

0.8 
(Z) 

0.2 
(D) 
1.1 

0.2 

(Zl 

79.4 

0.4 

10.1 

(D) 

1.8 

5.6 


52 

146  793 

(X) 

45 

145  263 

100.0 

45 

126  506 

87.1 

28 

357 

0.2 

41 

9  741 

6.7 

1 

(D) 

(D> 

3 

(D) 

(D) 

42 

7  913 

5.4 

RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-107 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MOSE  LINES 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 

too 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


AUTOMOB I LES-TRUCKS . 


;reptg  addl  detail  for  line  38o.  .  . 

(AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSt  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 
USED  COMMERCIAL  VEHICLES  


AUTO  FUELS-LUBRICANTS  

iREPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

■REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


,REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


380 

380 
380 
381 
383 
385 
386 
387 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


TOTAL 

REPTG  SALES  BY  BROAD  MOSE  LINES 
AUTOMOBILES-TRUCKS 


iREPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  • 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
,  PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
INONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


105  207 

116  145 

101  321 

74  698 

(D) 

8  303 

(D) 

12  059 

4  486 
(D) 

<0) 

87  458 
179 
(D) 
(D) 
(D) 

8  080 

112  973 

7  550 

3  623 

2  569 

570 

469 

(D) 
6  376 

116  145 
6  376 

5  338 
942 


6  505 
5  969 
4  571 

4  765 
(D) 

2  721 
(D) 
(D) 
(0) 
(D) 

53 

5  598 

S3 
53 


(D) 
(0) 
(D) 
(0) 
(0) 
(D) 


(D) 
(D) 
(D) 
(0) 


87.3 

100.0 

87.2 

64.3 

(D) 

7.1 

(D) 

10.4 

3.9 

(D) 

(0) 

100.0 
0.2 
(D) 
(D) 
(D) 

6.7 

100.0 
6.7 
3.2 
2.3 

0.5 
0.4 

(D) 
5.3 

100.0 

5.5 
4.6 
0.8 


(X) 

100.0 

76.6 

100.0 
(D) 
57.1 
(D) 
(D) 
(D) 
(D) 

0.9 

100.0 
0.9 
0.9 

11.3 

100.0 
12.1 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 

(D) 
(D) 


380 

380 
380 
381 
385 
386 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

460 
520 

520 
520 
527 
528 


380 

380 
380 
385 
386 
387 
388 

400 
520 

520 
520 
527 
528 


220 
260 
280 
300 
320 
340 
400 

400 
400 
401 
403 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


WEPTG  ADDL  DETAIL  FOR  LINE  380. 

AUTOMOBILES-TRUCKS 

,  NEW  PASSENGER  CARS.  RETAIL  .  . 
'  USED  PASSENGER  CARS.  RETAIL.  . 
;  USED  PASSENGER  CARS.  WHOLESALE 

AUTO  FUELS-LUBRICANTS  


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO    FUELS-LUBRICANTS    

'  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

i  OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


'REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
'AUTOMOBILES-TRUCKS 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
^NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS 

GASOLINE  

>   MOTOR  OIL-GREASES-OTHER  OILS  . 


18  926 

18  733 

16  728 

18  733 

16  728 

13  353 

2  958 

398 

(D) 

(D) 
(D) 
(D) 

(D) 

16  567 
(D) 
649 
(D) 
(D) 
(D) 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


8  806 

5  572 

(D) 


345 
312 
964 
244 
(D) 
(0) 

(D) 
(D) 

213 
33 

(D) 
(D) 


10  824 

6  783 

161 
(D) 
(D) 
26 
38 
(0) 
249 

1  550 
130 
(Dl 
(D) 


(X) 

100.0 

89.3 

100.0 

89.3 

71.3 

15.8 

2.1 

(D) 

100.0 
(D) 
(D) 

(D) 

100.0 
(D) 
3.9 
(D) 
(D) 
(D) 

(D) 
(D) 

100.0 
(D) 
(D) 
(D) 


100.0 

(D) 

100.0 

99.4 

92.9 

4.6 

(D) 

(D) 

(D) 
(0) 

100.0 
2.7 
(D) 
(0) 


100.0 

2.4 
(0) 
(D) 
0.4 
0.6 
(D) 
3.7 

100.0 
8.4 
(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (2)  Less  than  0.05%. 


7H-108  West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3.    Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ot  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


TIREi  BATTERY.  ACCESSORY 
DEALERS — CONT I NUED 


420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADOL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLO  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLO  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLO  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  • 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


ireptg  addl  detail  for  line  520.  .  .  . 
;nonmerchandise  receipts  

brake  and  wheel  services  

tire  services  other  than  retreading. 

other  nonmerchandise  receipts.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
100 
180 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
403 

420 

420 

420 
426 
427 
428 
429 
431 
434 
436 

500 
520 

520 
520 
524 
525 
526 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


REPTG  ADOL  DETAIL  FOR  LINE  400. 

[AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

'repts  addl  detail  for  line  420 

|tires-batteries-accessories  

automobile  accessories  

new  auto  tires-tubes  sold  to  users  .  . 

new  auto  tires-tubes  sold  to  dealers  . 

new  truck-bus  tires  sold  to  users.  .  . 

new  truck-bus  tires  sold  to  dealers.  . 
'  retread  truck-bus  tires  sold  to  users. 

storage  batteries 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


,REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
iNONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


5  603 

4  376 

3  567 

1  432 

973 

233 

464 

116 

130 

(D) 

103 

(D) 

82 

35 
619 

3  187 
397 
221 

48 
128 


5  392 

4  864 

(D) 
(D) 
(D) 
1  216 
28 
(D) 
(D) 
639 
287 
(D) 
(D) 

(D) 
(D) 
(D) 

1  512 

4  406 
1  331 
249 
870 
(D) 
40 
(D) 
(0) 
140 

74 
642 

(01 

(D) 
(D) 
(D) 
(D) 


82.6 

100.0 

81.5 

32.7 

22.2 

5.3 

10.6 

2.7 

3.0 

(0) 

2.4 

(D) 

1.9 

0.5 
9.1 

100.0 

12.5 

6.9 

1.5 

4.0 


(X) 
100.0 

(D) 
(D) 
(D) 

25.0 
0.6 
(0) 
(D) 

13.1 
5.9 
(D) 
(D) 

100.0 
(D) 
(D) 

31.1 

100.0 
30.2 
5.7 
19.7 
(D) 
0.9 
(D) 
(D) 
3.2 

1.5 
13.2 

100.0 
(D) 
(D) 
(D) 
(D) 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


300 

300 
300 
308 
309 
311 
312 
313 
314 

380 
520 

520 
520 
527 
532 


SPORTING-RECREATION  EQUIPMENT 


REPTG  ADDL  DETAIL  FOR  LINE  300 

'SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


AUTOMOBILES-TRUCKS.  .  . 
NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 
040 
060 
080 
100 
140 
160 
180 
240 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOSACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

CREPTG  ADOL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  tiRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


,REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  •  .  , 

'  SERVICE  LABOR 

',   OTHER  NONMERCHANDISE  RECEIPTS. 


590 

378 

18 

18 

2 

2 

60 

1 

1 

1 

1 

12 

14 

1 

1 

378 

364 
364 
364 
29 
325 

289 

278 

278 

87 

43 

263 

6 

11 

168 

166 

166 

159 

32 


2  364 

1  452 

1  248 

1  240 
1  210 
295 
(D) 
284 
(0) 
370 
121 

(D) 
(D) 

(D) 
(D) 
(D) 
(0) 


41  102 

46 
(0) 

(D) 
(D) 
182 
(D) 
(D) 
(D) 
(D) 
(D) 
61 
(D) 
(D) 
36  235 

39  795 

35  212 

32  542 

486 

2  187 

3  243 

32  633 

3  044 

608 

181 
2  266 

44 

30 

1  146 

19  663 

1  128 

886 

244 


(X) 

100.0 

86.0 

100.0 
97.6 
23.8 

(D) 
22.9 

(0) 
29.8 

9.8 

(D) 
(0) 

100.0 
(0) 

(D) 
(0) 


100.0 

0.1 
(0) 

(D) 
(D) 
0.4 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(0) 
88.2 

100.0 

88.5 

81.8 

1.2 

5.5 

7.9 

100.0 
9.3 
1.9 
0.6 
6.9 

0.1 
0.1 
2.8 

100.0 
5.7 
4.5 
1.2 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-109 


TABLE   3. 


Louisiana— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100 

120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


100 
120 
140 
160 
180 
260 
280 
300 
500 
520 


100 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
163 
168 

180 
260 
280 
300 
500 
520 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  APPAREL  STORES i 
CUSTOM  TAILORS  (SIC  561t  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CI6ARETTES-T0BACC0  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

MILLINERY 

,  WOMEN'S  SPORTSWEAR  

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CUSTOM  TAILORS  (SIC  567) 
1 
TOTAL  


270 

2 

5 

109 

153 

133 

35 

4 

3 

4 

12 

3 

1 

13 

89 


71 

50 

1 
2 

50 
1 
6 
1 
2 
2 
1 

12 


79  428 

63  343 

(D) 
(D) 

14  088 
30  807 

15  519 
305 
(D) 
(D) 
(Z) 

41 
(Z) 
(D) 

61 
1  515 


14  115 

10  950 

(D) 
(D) 
10  193 
(D) 
428 
(D) 
(D) 
(D) 
(D) 
228 


(0) 

(D) 

9  757 

10  366 

9  611 

357 

4  512 

1  509 
378 

2  873 

(D) 

(D) 
(D) 
(D) 
(D) 

428 
(D) 
(0) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 

(D) 

22.2 

48.6 

24.5 

0.5 

(D) 

(D) 

(Z) 

0.1 

(Z) 

(D) 

0.1 

2.4 


(X) 

100.0 

(D) 
(D) 
93.1 
(D) 
3.9 
(0) 
(D) 
(D) 
(D) 
2.1 


100.0 

(D) 

(D) 

92.8 

100.0 
92.7 
3.4 
43.5 
14.6 
3.6 
27.7 

(D) 

100.0 
(D) 
(D) 
(D) 

4.1 
(D) 
(D) 
(D) 
(D) 
(0) 


120 

140 
160 
180 
200 
280 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
.MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


27  394 

(D) 
160 
25  100 
1  000 
(D) 
(Z) 
(D) 
736 


32  475 

26  159 

(D) 
(D) 

401 
52 
13 
(D) 
(D) 
(D) 
(D) 

23  952 

24  938 
22  840 

1  626 
397 
482 

2  334 
4  446 
8  702 
2  632 

587 
906 
706 

(D) 
(D) 
(Z) 
(D) 
(D) 


(D) 


100.0 

(D) 
0.6 
91.6 
3.7 
(D) 
(Z) 
(D) 
2.7 


(X) 

100.0 

(D) 
(D) 

100.0 
13.0 
3.2 

(D) 
(D) 
(0) 
(D) 

91.6 

100.0 

91.6 

6.5 

1.6 

1.9 

9.4 

17.8 

34.9 

10.6 

2.4 

3.6 

2.8 

(D) 
(D) 
(Z) 
(D) 
(0) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H~110  West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HOSIERY  STORES  (SIC  563  PARTI 
TOTAL  

APPAREL  I  ACpESSORYt  OTHER  SPEC ■ 
STORES  (SIC  563  PART) 

TOTAL^ 

FURRIERSi  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
lUO 

lao 

140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


iREPTG  ADDL  DETAIL  FOR  LINE  140t  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  ..... 

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


140 
160 
180 
280 
500 
520 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


C IGARS-C IGARETTES-TOBACCO 
MEN'S-BOYS'  CLOTHING.  EXC. 


FOOTWEAR 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

'REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  . 


51 
35 

1 

35 

22 
22 
21 
13 
17 
16 
21 


22 
22 
20 
11 
20 
20 
20 
20 
13 
12 
3 
13 

27 
18 
4 
3 
3 
2 
1 
1 
8 
12 


(0) 

(Dl 


(D) 
661 

591 
075 
387 
(D) 
265 
(0) 
894 


4  225 

5  591 
1  936 

405 
65 
105 
212 
367 
316 
186 
(D> 
(D) 
106 

1  406 
177 
(Dl 
(Dl 
(D) 
(Dl 
(Dl 
(D) 
16 
228 


13  671 

(D) 
(D) 
12  619 
(0) 
(0) 
311 


(X) 
100.0 


(X) 

100.0 

(Dl 
34.9 

100.0 
37.1 
6.9 
(Dl 
4.7 
(0) 
16.0 

40.3 

100.0 
34.6 
7.2 
1.2 
1.9 
3.8 
6.6 
5.7 
3.3 
(0) 
(Dl 
1.9 

13.4 
1.7 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.2 
2.2 


100.0 

(D) 
(D) 
92.3 
(0) 
(Dl 
2.3 


MEN'S  SHOE  STORES  (SIC  566  PARTI 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PARTI 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PARTI 


FAMILY  SHOE  STORES  (SIC  566  PARTI 


140 
160 
180 

180 
180 
181 
182 
183 

280 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  180.  . 
'ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

'   CHILDREN'S  AND  INFANTS'  FOOTWEAR 


JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  5691 


FURNITURE.  HOME  FURNISHINGS. 
E(JUIPMENT  STORES  (SIC  57) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
140 
160 
200 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
CURTAINS-DRAPERIES-DRY  GOODS 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


54 
46 

2 

5 
46 

35 
35 
35 
35 
32 

3 
14 


219 

133 

1 

1 

1 

46 


5  183 
(0) 


(Dl 

(Dl 

6  669 

4  199 
4  005 

1  259 

2  028 
717 

(0) 
152 


51  447 

38  896 

(D) 
(Dl 
(Dl 
702 


(X) 
100.0 


100.0 

(D) 

(D) 

96.4 

100.0 
95.4 
30.0 
48.3 
17.1 

(01 
2.2 


(X) 

100.0 

(Dl 
(,D) 
(D) 
1.8 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-111 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 
500 
520 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JREPTG  ADDL  DETAIL  FOR  LINE  240 

,FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

>  SLEEP  EQUIPMENT 

'  OTHER  HOUSEHOLD  FURNITURE 

I  FLOOR  COVERINGS.  SOFT  SURFACE 

1  FLOOR  COVERINGS.  HARD  SURFACE 

I  NONHOUSEHOLD  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


1 

1 

45 

52 

82 

41 

10 

7 

5 

5 

1 

16 

42 


102 
67 

35 

52 
67 

60 
60 
55 
60 
23 
20 
9 

38 

10 

7 

5 

3 

1 

15 

38 


15  030 

19  725 

1  775 

32 

72 

(D) 

(Z) 

(D) 

401 

1  090 


29  061 

(0) 

(D) 

(D) 

6  721 

19  267 

(0) 

32 

72 

(D) 

(Z) 

(D) 

(D) 

794 


34  454 

26  341 

365 

6  721 

17  362 

21  566 

14  851 

2  638 

10  889 

628 

(D) 

(D) 

872 
32 
72 
(0) 
(0) 
(D) 
(D) 
678 


2  776 
(D) 


569 
(D) 


38.6 
50.7 
4.6 
0.1 
0.2 
(D) 
(Z) 
(D) 
1.0 
2.8 


100.0 

(D) 
(D) 
(D) 
23.1 
66.3 
(D) 
0.1 
0.2 
(D) 
(Z) 
(D) 
(D) 
2.7 


(X) 

100.0 

1.4 
25.5 
65.9 

100.0 

68.9 

12.2 

50.5 

2.9 

(D) 

(D) 

3.3 

0.1 
0.3 
(D) 
(D) 
(D) 
(D) 
2.6 


(X) 
100.0 


(X) 
100.0 


020 
200 
220 

220 
220 
224 
225 

240 
260 

260 
260 

264 


220 

220 
220 
225 
226 

520 


220 

220 
220 
232 
233 

234 

500 
520 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


'REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
[MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

NEW  MAJOR  APPLIANCES  

1  NEW  RADIOS-TV'S.  ETC 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


[REPTG  ADDL  DETAIL  FOR  LINE  260. 

(KITCHENWARE-HOME  FURNISHINGS.  . 

SMALL  ELECTRICAL  APPLIANCES.  . 


NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


pEPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

I   NEW  RADIOS-TV'S.  ETC 

'  USED  MAJOR  APPLIANCES-RADIOS-TV'S. 


NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

•REPTG  ADDL  DETAIL  FOR  LINE  220 

;MAJ0R  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
,  RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 
>  RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
'  SHEET  MUSIC-RELATED  ITEMS 


ALL  OTHER  MERCHANDISE  • 
NONMERCHANDISE  RECEIPTS 


(D) 
(D) 

3  748 

4  216 

3  214 
(D) 
(D) 

458 
(0) 

(Dl 
(D) 
(D) 


1  588 

1  018 

(D) 

897 
855 
(0) 
(0) 

(D) 


3  812 
<D) 


715 


(D) 

(D) 

73.1 

100.0 

76.2 

(D) 

(D) 

8.9 
(D) 

100  .0 
(D) 
(D) 


(X) 

100.0 

(0) 

100.0 

95.3 

(D) 

(D) 


(D) 


(X) 
100.0 


579 

100.0 

552 

95. 3 

(D) 

<D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  wittilield  due  to  insufficient  reporting. 


(NA)  Nnji  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-112  West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 

220  ^ 

221 

228 

229 

231 

232 

233 

234  ( 

520 


020 
040 
060 
080 
100 
120 
140 
280 
300 
400 
480 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
480 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
480 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTRt  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 

NONMERCHANDISE  RECEIPTS  

EATINGt  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  ... 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1  318 

855 

76 

642 

568 

143 

169 

3 

1 

3 

1 

4 

1 

12 

140 


762 

478 

44 

478 

191 

52 

94 

2 

2 

1 

2 

1 

8 

102 


344 

35 
344 
174 

47 

78 
2 
1 
1 
2 
1 
5 

73 


3  038 

2  914 

(D) 

2  841 
2  801 
(D) 
854 
(D) 
(D) 
(D) 
(D) 
<D) 

(D) 


97  091 
74  277 

1  344 
47  474 
21  323 

1  297 

1  037 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(D) 
590 

1  164 


71  198 

56  001 

1  188 
45  668 
6  486 
562 
687 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
814 


41  163 

654 
32  307 

6  092 
475 
581 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
554 


(X) 

100,0 

(D) 

100.0 
98.6 
(D) 
30.1 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 


(X) 

100.0 

1.8 
63.9 
28.7 
1.7 
1.4 
(Z) 
<D) 
(D) 
(D) 
(Z) 
(D) 
0.8 
1.6 


(X) 
100.0 

2.1 

81.5 
11.6 
1.0 
1.2 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.5 


100.0 

1.6 
78.5 
14.8 
1.2 
1.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.3 


040 
060 
100 
280 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 
080 
100 
520 


020 
040 
060 
080 
100 
120 
140 
280 
400 
500 
520 


020 

040 
080 
100 
120 
160 
180 
220 
240 
260 
280 
300 
320 
500 
520 


CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS < 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 
JEWELRY-OPTICAL  GOODS  ........ 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES!  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


17 

4  726 

1 

(D) 

4 

(D) 

1 

(D) 

1 

(D) 

9 

149 

556 


6  759 


8 

(D) 

89 

5  258 

9 

184 

2 

(D) 

9 

43 

? 

(D) 

16 

(D) 

1 

(D) 

28 

3  377 

7 

(D) 

3 

(0) 

3 

(D) 

4 

(D) 

25  893 


32 

156 

164 

1  806 

377 

14  837 

91 

735 

75 

350 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

4 

(D) 

38 

350 

237 

47 

494 

180 

41 

361 

60 

693 

66 

3 

166 

54 

2 

975 

132 

4 

501 

180 

26 

454 

3 

(Z) 

1 

(D) 

13 

(D) 

8 

(D) 

15 

(D) 

30 

(D) 

13 

(D) 

14 

(D) 

95 

2 

301 

68 

436 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.0 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-113 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.« 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  mercliandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
260 
300 
320 
520 


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  .  .  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
KITCHENWARE-HOME  FURNISHINGS.  .... 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

NONMERCHANDISE  RECEIPTS  ....... 


228 
178 


298 

29 

24 

29 

55 

53 

4 

8 

5 

6 

4 

30 

26 

32 

55 

30 

16 

2 

1 

1 

5 

2 

9 

8 

135 

75 


46  782 
(D) 


712 
(D) 


371 
237 
607 

7  546 
922 
(Z) 
116 

43 

(D) 

(D) 

794 

1  942 

1  174 

8  744 

2  316 
958 
(D) 
(D) 
(D) 
110 
(D) 

1  996 
941 

9  636 
1  374 


239 

105 
607 
546 
(D) 
(0) 
(D) 
(0) 
(D) 
45 


(X) 
100.0 


(X) 
100.0 


100.0 

0.9 
0.6 
1.5 

18.8 
2.3 
(Z) 
0.3 
0.1 
(D) 
(D) 
2.0 
4.8 
2.9 

21.7 
5.8 
2.4 
(D) 
(D) 
(D) 
0.3 
(D) 
5.0 
2.3 

24.0 
3.4 


100.0 

2.7 

1.2 
6.9 
85.5 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 


ANTIQUE  STORES  1  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
500 
520 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES  (SIC  5932) 


TOTAL  

SECONDHAND  STORES  (SIC  5933) 


TOTAL 


240 
500 
520 


BOOKi  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 
1 
TOTAL  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


1 

(D) 

(D) 

1 

(D) 

(D) 

5 

(D) 

(0) 

4 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

11 

262 

5.4 

20 

1  782 

36.4 

16 

684 

14.0 

11 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

4 

(D) 

(D) 

12 

988 

20.2 

7 

56 

1.1 

(D) 
(D) 


2  747 

1  848 

(D) 

1  449 

(D) 


(X) 
(X) 


(X) 

100.0 

(D) 

78.4 

(0) 


7H-114  West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sates 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


STATIONERY  STORES  <SIC  5943) 
TOTAL  


240 
240 
248 

500 

500 
500 
508 
509 
511 
512 
515 

520 

520 
520 
521 
523 


reptg  sales  by  broad  mdse  lines  .  . 

furniture-sleep  equip. -floor  coverings. 

;reptg  addl  detail  for  line  240 

furniture-sleep  equip. -floor  coverings. 

office  FURNITURE  


ALL  OTHER  MERCHANDISE 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINESt  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

PRINTING  TO  ORDER 

OTHER  NONMERCHANDISE  RECEIPTS. 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL 


140 
160 
180 
200 
220 
240 
280 
300 
320 
340 
420 
500 
520 


140 
160 
180 
200 
220 
240 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
340 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS*  CLOTHINQi  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS<  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


;rEPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
iSPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS'  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS >  SALES  TO  TEAMS  .  .  • 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


HARDWARE 

LUMBER-BUILDING  MATERIALS  . 
T IRES-BATTER I ES-ACCESSORI ES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


(0) 

(D) 
(D) 

1  308 

1  684 
1  285 
(D) 
(D) 
(D) 
(D) 
(D) 

(0) 

(D) 
(D) 
(0) 
(D) 


2  351 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
1  798 

96 
(0) 
(D) 
(D) 

80 


2  807 

2  018 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
1  573 

1  292 
993 
176 
(0) 
400 
115 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 

100.0 
(D) 
(D) 

76.6 

100.0 
76.3 
(0) 
(D) 
(D) 
(D) 
(D) 

(0) 

100.0 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
76.5 

4.1 
(D) 
(D) 
(D) 

3.4 


(X) 
100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
77.9 

100.0 

76.9 

13.6 

(D) 

31.0 

8.9 

(D) 

(0) 

(D) 

(D) 
(D) 
(D) 
(0) 
(0) 


300 
320 
520 


300 
320 
440 
460 
480 
500 


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE ,  .  .  .  . 

NONMERCHANDISE  RECEIPTS  

HAYi  GRAINi  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL 


220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


,REPTG  ADDL  DETAIL  FOR  LINE  280 

'JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


64 

38 

12 

1 

11 

38 

33 
33 
27 
21 
26 
23 
28 
9 

3 

6 

31 

23 

(na) 

23 


225 
(D) 
(D) 


1 

(D) 

6 

636 

1 

(D) 

8 

(D) 

1 

(D) 

1 

(D) 

222 

(D) 


11  215 

9  492 

(D) 

(D) 

422 

7  992 

9  250 
7  750 

1  117 
269 

2  535 
410 

3  166 
265 

(D> 

42 

680 

7  336 

(na) 

429 


1  734 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central~La.     7H-115 


TABLE   3. 


Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 
320 
500 
520 


020 
040 
100 
500 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORESi  STANDS  (SIC  5993) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NEWS  DEALERS!  NEWSSTANDS  (SIC  5994) 
TOTAL  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GIFTi  NOVELTY?  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL  

OPTICAL  GOODS  STORES  (SIC  5998) 
1 
TOTAL  

TYPEWRITER  STORES  (SIC  5999  PART) 

TOTAL  


3  201 

(D) 

(D) 

3  126 

(U) 


1  783 
(D) 


2  235 


100.0 

(D) 

(D) 

97.7 

(D) 


(D) 

(D) 

(0) 

(D) 

572 

74.6 

(D) 

(D) 

(X) 

100.0 


220 
280 
300 
500 
520 


300 
320 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


020 
120 
140 
160 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
1 
TOTAL  


OTHER  (SIC  5999  PART) 

1 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


!•, 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  In  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


5 

514 

(X) 

4 

434 

100.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

4 

373 

85.9 

1 

(D) 

(D) 

3 

(D) 

(D) 

1  005 

878 

(D) 
(D) 
751 
(D) 


(D) 
(D) 
673 
(D) 
119 
182 
39 
371 
891 
504 
(D) 
(D) 
(0) 
(0) 
(D) 
(0) 
(D) 
(D) 
652 
668 


1  328 


(D) 
(D) 
87 
151 


(X) 

100.0 

(D) 

(D) 

85.5 

(0) 


100.0 

(D) 
(D) 

14.4 
(D) 
0.3 
0.5 
0.1 
0.9 
2.3 
3.8 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

U.8 
1.7 


(X) 

100.0 

(D) 

(D) 

8.4 

14.7 


7H-116  West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


New  Orleans  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  tlie  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 
220 
2tO 
260 
280 
300 
320 
340 
420 
440 
500 
520 


020 
100 
500 
520 


MAIL  ORDER  HOUSES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
ID) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


(D) 
<D) 
(D) 
<D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 


(X) 


GROCERIES-OTHER  FOODS  .  . 
C IGARS-C IGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


(D) 
673 
(D) 
(D) 


100.0 

ID) 

80.9 

(D) 

(D) 


020 
080 
120 
140 
160 
180 
200 
220 
240 
260 
340 
480 
500 
520 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


31  934 

31  378 

(D) 
(D) 
(D) 
32 
31 
(D) 
(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
4  218 
(D) 


100.0 

(D) 
(D) 
(D) 
0.1 
0.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
13.4 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-117 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Shreveport  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADEt  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

tiLL   FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  

HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


ZbH 

208 

100 

115 

269 

226 

111 

161 

129 

90 

108 

96 

120 

81 

79 

91 

63 

43 

212 

197 

11 

34 

6 

226 

326 


280  884 

54  705 

10  196 

2  845 

6  181 

7  789 

11  907 
10  310 
21  240 

6  855 

5  610 

10  375 

10  506 

3  649 
(0) 

3  200 

2  609 
9  415 

51  374 
14  012 
10  903 

3  377 
2  672 

(D) 
9  442 

8  798 


15  081 

(D) 
787 
397 
209 
911 
8  301 
(D) 
(D) 
(D) 
3  171 
(D) 
(D) 
470 


6  738 

(D) 
(D) 
(0) 
5  743 
(D) 
146 


2  580 

(D) 

(D) 

2  494 

(0) 


2  141 
1  524 


(0) 

(D)  I 


100.0 

19.5 
3.6 

1.0 
2.2 
2.8 
4.2 
3.7 
7.6 
2.4 
2.0 
3.7 
3.7 
1.3 
(D) 
1.1 
0.9 
3.4 
18.3 
5.0 
3.9 
1.2 
1.0 
(D) 
3.4 
3.1 


100.0 

<0) 
5.2 
2.6 
1.4 
6.0 

55.0 
(D) 
(0) 
(D) 

21.0 
(0) 
(D) 
3.1 


100.0 

(D) 
(D) 
(0) 
85.2 
(D) 
2.2 


100.0 

(D) 

(D) 

96.7 

(0) 


(X) 
100.0 


(0) 
(D) 


HARDWARE  STORES — CONTINUED 


260 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

460 
520 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS  .  .  .  . 

;REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
,LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


300 
380 
400 
420 
440 
500 
520 


SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERJES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
WEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


(D) 
(0) 
752 

(0) 
(D) 

49.3 

1  524 
752 
100 
144 
511 

100.0 

49.3 

6.6 

9.4 

33.5 

64 

4.2 

741 
64 
(0) 
(D) 

100.0 
8.6 
10) 
(D) 

(D) 
(D) 

(D) 
(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

171 

74.8 

(D) 

(D) 

272 

6.4 

39  769 
38  163 

666 

301 
32 

1  182 
4  046 
8  111 

2  029 
4  377 

(D) 

1  466 

1  878 

450 

803 

1  300 
(D) 
(0) 
(D) 
(D) 
(D) 

2  825 
(D) 


27  231 

27  231 

(D) 

(0) 

683 

3  528 

24  736 

3  154 

2  215 

910 


100.0 

1.7 
0.8 
0.1 
3.1 
10.6 
21.3 
5.3 
11.5 
(D) 
3.8 
4.9 
1.2 
2.1 
3.4 
(D) 
1.0 
(D) 
(D) 
(D) 
7.4 
(D) 


100.0 

(D) 

(D) 

2.5 

13.0 

100.0 

12.8 

9.0 

3.7 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-118  West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Louisiana— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Shreveport  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
162 
163 
164 
165 

166  > 

167  > 

168  ; 

169  , 

180 
200 


DEPARTMENT  STORES—CONTINUED 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS*  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 

520 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

>FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


■REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


340. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT'  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 
160 
180 
200 
220 
240 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


27  231 

6  339 

739 

640 

124 

219 

1  029 

628 

1  449 

1  072 

287 


1  594 

2  978 

24  736 

2  828 

1  140 

(D) 

(D) 

(D) 

(Dl 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 

1  021 

21  880 
771 
(D) 
(D) 

319 
<D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(Dl 
(D) 

(0) 
(D) 
(D) 
776 

24  319 
776 
(D) 
(D) 

(D) 


6  673 

6  474 

(D) 
ID) 
451 
372 
1  020 
277 
643 
(D) 
89 


23.3 

100.0 
23.3 
2.7 
2.4 
0.5 
0.8 
3.8 
2.3 
5.3 
3.9 
1.1 

5.9 

10.9 

100.0 
11.4 

4.6 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

3.7 

100.0 
3.5 
(D) 
(Dl 

1.2 
(D) 
(D) 

100.0 
(D) 
(D) 
ID) 

(D) 

100.0 

ID) 
(D) 
(D) 

(Dl 
ID) 
ID) 
2.8 

100.0 
3.2 
ID) 
(D) 

(Dl 


(X) 

100.0 

(Dl 
(Dl 
7.0 
5.7 
15.8 
4.3 
9.9 
(Dl 
I.'' 


260 
280 
300 
320 
340 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
240 
260 
280 
300 
320 
380 
400 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 


LIMITED  PRICE  VARIETY 
STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  < 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  c 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  ISIC  5411 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


heptg  addl  detail  for  line  020.   .  . 

Igroceries-other  foods 

meats-fish-poultry  

produce  IFRESH  fruits- VEGETABLES  I. 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


45 


484 
125 
98 
330 
IDI 
1  920 
(Dl 


5  865 


9 

341 

3 

(Dl 

7 

32 

9 

48 

11 

146 

13 

752 

13 

158 

22 

756 

3 

(Dl 

5 

(D) 

11 

373 

4 

6 

4 

(D) 

8 

(0) 

4 

(D) 

6 

90 

2 

IDI 

2 

(D) 

7 

129 

7 

160 

271 

73 

060 

182 

64 

902 

182 

53 

491 

13 

(D) 

6 

53 

33 

828 

141 

3 

675 

124 

3 

343 

13 

81 

20 

(D) 

11 

(Z) 

4 

ID) 

1 

IDI 

22 

94 

S 

IDI 

5 

IZI 

15 

69 

1 

IDI 

13 

120 

20 

123 

2 

ID) 

85 

1 

749 

40 

799 

251 

71 

659 

169 

63 

944 

169 

52 

533 

153 

61 

752 

153 

50 

501 

143 

14 

957 

128 

5 

110 

123 

2 

359 

149 

28 

095 

13 

ID) 

6 

53 

33 

828 

141 

3 

675 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-119 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Shreveport  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
140 
160 

leo 

200 
240 
260 
280 
300 
320 
380 
400 
460 
480 
500 

500 
500 
508 
516 

520 


GROCERY  STORES!  INCLUDING 
DEL  I CATESSENS — CONT I NUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

PAPER t  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


MEAT  AND  FISH  < SEAFOOD)  MARKETS 
(SIC  542) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


FRUIT  STORES?  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


020 
220 
240 
260 
280 
300 
320 
3«t0 
380 
400 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  5541 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


124 

13 

20 

11 

4 

1 

22 

5 

5 

15 

1 

13 

20 

2 

85 

84 
84 
82 
25 


3  343 
81 
(D) 
(Z) 
(D) 
(D) 
94 
(D) 
(Z) 
69 
(D) 
120 
123 
(D) 
1  749 

50  871 

1  745 

1  308 

441 

799 


648 
592 
592 


291 

(D) 


462 
(D) 


64  383 

(D) 
634 
(D) 
102 
(D) 
994 
73 
(D) 
51  197 
120 


5.2 

0.1 
(D) 
(Z) 
(D) 
(D) 

0.1 
(D) 
(Z) 

0.1 
(D) 

0.2 

0.2 
(D) 

2.7 

100.0 
3.4 
2.6 
0.9 

1.2 


(X) 
100.0 
100.0 


(X) 
100,0 


(X) 
100.0 


100.0 

(D) 
1.0 
(D) 
0.2 
(D) 
1.5 
0.1 
(D) 
79.5 
0.2 


420 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  .  

AUTO  FUELS-LUBRICANTS  


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

>reptg  addl  detail  for  line  420 

|tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

partsi  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
JilONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELi  ACCESSORY  STORES  (SIC  56) 


120 
140 
160 
180 
200 
220 
260 
280 
300 
460 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HAY-GRAIN-FEEO-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


140 
160 
180 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINE?  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


260 

170 

10 
4 
9 
1 
2 
1 
1 
2 
170 

160 
160 
160 
12 
145 

138 

125 

125 

42 

9 

123 

1 

6 

70 

67 
67 

64 
10 


7  194 

(D) 

3  353 


15  533 

27 
(D) 

32 
(D) 
(D) 
(D) 
(D) 
(D) 

13  361 

14  718 
12  761 

11  772 
(D) 
(D) 

1  442 

12  867 
1  282 

259 

41 

980 

(D) 

27 

439 

7  070 

424 

380 

43 


24  750 

287 

6  025 

12  523 

4  609 

(D) 

(D) 

(D) 

102 

(D) 

(D) 

(D) 

658 


10  661 

9  473 

(D) 


11.2 
(D) 
5.2 


100.0 

0.2 
(D) 

0.2 
(D) 
(0) 
(D) 
(D) 
(D) 
86.0 

100.0 

86.7 

80.0 

(D) 

(D) 

9.3 

100.0 
10.0 
2.0 
0.3 
7.6 

(D) 
0.2 
2.8 

100.0 
6.0 
5.4 
0.6 


100.0 

1.2 

24.3 
50.6 
18.6 
(D) 
(D) 
(D) 
0.4 
(D) 
(D) 
(D) 
2.7 


455 

88.3 

(D) 

(D) 

(D) 

(0) 

32 

1.2 

(X) 

100.0 

(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-120  West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Shreveport  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales- 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


140 
160 
180 
200 
260 
280 
500 
520 


120 
140 

140 
140 
142 
146 

160 

160  . 
160  ' 
161 

163  , 

164  . 
165 
168 

172  . 

173  ' 
174 
175 
176  ' 

180 
280 
520 


WOMEN" S  CLOTHINGSi  SPECIALTY 
STORES — CONT I NUED 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

all  footwear 

curtains-draperies-dry  goods 

kitchenware-home  furnishings 

jewelry-optical  goods  

all  other  merchandise  

nonmerchandise  receipts  

women's  ready-to-wear  stores  (sic  562) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

OTHER  MEN'S  CLOTHING  

WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS.  .  

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACESSORYi  SPEC. 
FURRIERS  (SIC  563 i 


STORES I 
568) 


TOTAL 


120 
140 
160 
180 
200 
260 
280 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
|MEN'S-B0YS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


46 
37 

1 

4 

4 
4 
3 
1 


304 
8  256 
478 
(D) 
(D) 
(D) 
(D) 
151 


7  663 

7  031 

(D) 
(D) 

1  233 

52 
(D) 
(Di 

6  591 

6  682 
6  242 
279 
217 
118 
813 

1  185 

2  219 
849 
232 
141 
214 


(D) 
(D) 
(D) 


(D) 
(D) 
665 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


9  901 

9  456 

(D) 
3  183 

8  903 

2  952 

625 

(0) 

(01 

34 

1  067 


3.2 

87.2 
5.0 
(D) 
(D) 
(D) 
(D) 
1.6 


(X) 

100.0 

(D) 
(D) 

100.0 
4.2 
(D) 
(D) 

93.7 

100.0 

93.4 

4.2 

3.2 

1.8 

12.2 

17.7 

33.2 

12.7 

3.5 

2.1 

3.2 

(0) 
(D) 
(D) 


100.0 

(D) 
(D) 
68.2 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
33.7 

100.0 
33.2 

7.0 
(D) 
(0) 
0.4 
12.0 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
260 
280 
300 
460 
520 


140 
160 
180 
500 
520 


140 
160 
ISO 
500 


200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


200 
220 
240 
260 
280 
320 
340 
500 
520 


FAMILY  CLOTHING  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


.REPTG  ADDL  DETAIL  FOR  LINE  160 

.WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 
NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN  I S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL  I  ACCESSORY  STORES 
(SIC  564i  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN  I S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  


FURNITURE  I  HOME  FURNISH I NGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


13 

8  903 

13 

3  454 

11 

(D) 

7 

(D) 

11 

92 

12 

706 

13 

727 

12 

720 

11 

312 

9 

(D) 

2 

(D) 

12 

151 

15 

1  499 

11 

(D) 

1 

(D) 

1 

(D) 

7 

(D) 

3 

(D) 

1 

(D) 

12 

438 

(D) 
(0) 
361 
(D) 
37 


391 

(D) 
317 
(D) 
(D) 


110 

17  900 

78 

15  521 

14 

433 

55 

6  097 

51 

7  826 

24 

565 

2 

(D) 

1 

(D) 

2 

(0) 

3 

17 

1 

(D) 

7 

42 

26 

432 

65 

11  196 

47 

9  871 

14 

433 

25 

1  042 

45 

7  619 

15 

319 

2 

(0) 

1 

(D) 

1 

(D) 

5 

(0) 

17 

380 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avnid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-121 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Shreveport  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HOUSHOLD  APPLIANCE!  RADIO-TVt 
MUSIC  STORES  (SIC  572.573) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CISARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


185 

16 
140 
78 
19 
3H 
1 

m 


201 

130 

14 
130 
23 
9 
27 
13 


5  650 

5  055 
207 
246 
(D) 
(D) 
(D) 
(D) 
(D) 
52 


11  824 

113 
8  773 
2  554 
230 
102 
(D) 
(0) 


9  437 

(0) 
8  666 

413 
124 
91 
(0) 


(D) 
107 
141 
106 
11 
(D) 
(D) 


100.0 

89.5 
3.7 
4.4 
(D) 
(D) 
(D) 
(D) 
(D) 
0.9 


100.0 

1.0 

74.2 
21.6 
1.9 
0.9 
(D) 
(01 


100.0 

(D) 
91.8 
4.4 
1.3 
1.0 
(0) 


100.0 

(D) 
4.5 
89.7 
4.4 
0.5 
(D) 
(D) 


76 

U  728 

(X) 

58 

9  634 

100.0 

5 

(D) 

(D) 

27 

658 

6.8 

13 

595 

6.2 

43 

763 

7.9 

58 

7  068 

73.4 

2 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

10 

(0) 

(01 

2 

(0) 

(D) 

2 

(D) 

(D) 

21 

223 

2.3 

16 

93 

1.0 

020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

040 
060 
080 
100 
120 
200 
460 
480 
500 
520 


DRUG  STORES  (SIC  591  PART) 
TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-SOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


190 

1.3 

115 

0.8 

238 

1.6 

4  528 

29.9 

232 

1.5 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

170 

1.1 

328 

2.2 

144 

1.0 

1  428 

9.4 

1  031 

6.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

54 

0.4 

(D) 

(D) 

2  499 

16.5 

(D) 

(D) 

2  452 

16.2 

278 

1.8 

64 

6 

522 

(X) 

50 

5 

096 

100.0 

18 

(0) 

(D) 

10 

39 

0.8 

16 

238 

4.7 

50 

4 

528 

88.9 

25 

77 

1.5 

3 

(0) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(0) 

1 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

1  606 
(0) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


(X) 
100.0 


7H-122  West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Louisiana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Shreveport  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


040 
100 
140 
160 
180 
220 
280 
300 
320 
340 
400 
420 
500 
520 


220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


FARM  I  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  280 

.JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANOISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANOISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL .  .  .  . 


OTHER  STORES  (SIC  599) 
TOTAL  


20 

16 

7 

1 

4 

16 

16 
16 
15 
10 
14 

8 
14 

1 

1 

1 

15 

15 
(NA) 

15 


469 
(D), 


1  315 

967 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
874 
(D) 
(D) 
(D) 
(D) 
(D) 
29 


3  678 

(D) 


1  964 

1  730 

94 

(D) 

(D) 

1  388 


730 
388 
254 
241 
562 
4S 
276 
(0) 

(D) 
(D) 
169 


1  690 

(na) 

139 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
90.4 
(D) 
(D) 
(D) 
(D) 
(D) 
3.0 


(X) 
100.0 


100.0 

5.4 

(D) 

(D) 

80.2 

100.0 
80.2 
14.7 
13.9 
32.5 
2.8 
16.0 
(D) 

(D) 
(D) 
9.8 

100.0 

(na) 

8.2 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


22 

6  488 

14 

5  963 

2 

(D) 

4 

2  953 

1 

(Dl 

1 

(D) 

2 

(D) 

1 

(D) 

3 

(D) 

5 

299 

2 

(D) 

3 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

4 

137 

Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-123 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.^.^.^.^.^.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Nne 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE.  TOTAL  .  .  •  • 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS ■ 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTINEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS^ 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EOUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  • 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


5  723 

1  533 

826 

472 

477 

1  494 

1  312 

751 

860 

727 

600 

686 

528 

766 

482 

538 

751 

529 

321 

1  344 

1  213 

189 

351 

103 

1  218 

1  530 


609 

437 

2 
2 

4 

5 

2 

8 

6 

61 

107 

85 

21 

73 

203 

309 

18 

10 

35 

108 

10 

21 

143 


931  622 

191  334 
26  896 
10  107 
12  647 

16  669 
44  672 

24  337 
41  435 
15  342 

12  977 
26  934 

17  911 
7  835 

(D) 
9  492 

13  427 
46  947 

177  448 
66  867 
39  376 
33  964 
35  927 
(D) 
20  496 

25  268 


121  453 

93  811 

(D) 

(D) 

(Z) 

(Z) 

(D) 

(Z) 

(Z) 

1  200 

878 

906 

68 

711 

7  071 

44  085 

1  484 
223 

2  211 
31  783 

336 

137 

2  627 


39  634 

34  931 

(D) 
(D) 
(D) 
(D) 
380 

14  413 
380 
(0) 
(D) 

(Z) 

(D) 
954 


(X) 
100.0 

20.5 
2.9 
1.1 
1.4 
1.8 
4.8 
2.6 
4.4 
1.6 
1.4 
2.9 
1.9 
0.8 
(D) 
1.0 
1.4 
5.0 

19.0 
7.2 
4.2 
3.6 
3.9 
(D) 
2.2 
2.7 


(X) 

100.0 

(D) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
1.3 
0.9 
1.0 
0.1 
0.8 
7.5 

47.0 
1.6 
0.2 
2.4 

33.9 
0.4 
0.1 
2.8 


(X) 

100.0 

(D) 
(D) 
(D) 
(0) 
1.1 

100.0 
2.6 

(D) 
(D) 

(Z) 
(D) 
2.7 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

420 
440 
460 
500 
520 


260 
280 
340 

340 
340 
356 
357 
358 
359 
361 

520 


220 
240 
260 
300 
320 
340 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS, 

ALL  OTHER  BUILDING  MATERIALS  .  .  . 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 
FARM  EQUIPMENT.  MACHINERY  .  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


PLUMBING  EQUIP. 
(SIC  522) 


PAINT'  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
LUMBER-BUILDING  MATERIALS  .  . 


(REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
►LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


160 

154 
154 
153 
141 
133 

60 
130 
136 
132 
138 

67 

91 
121 

96 
6 

74 

1 
1 
2 

1 
55 


128 

101 

7 
1 
3 

5 


32  635 

34  229 

32  009 

15  205 

2  996 

1  647 

361 

1  542 

2  230 
1  879 
1  655 

867 
542 
1  609 
446 
65 
999 

(D) 
(D) 
(D) 
(D) 
780 


16  473 


(D) 

(D) 

(D) 

(D) 

1 

421 

96.4 

1 

474 

100.0 

1 

421 

96.4 

(D) 

(D) 

954 

64.7 

65 

4.4 

(D) 

(D) 

271 

18.4 

38  134 

320 
(D) 
(D) 
45 
539 
(D) 


93.4 

100.0 
93.5 
44.4 
8.8 
4.8 
1.1 
4.5 
6.5 
5.5 
4.8 
2.5 
1.6 
4.7 
1.3 
0.2 
2.9 

(D) 
(D) 
(D) 
(D) 
2.2 


0.8 
(D) 
(D) 
0.1 
1.4 
(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-124  West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 
400 
420 
440 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
120 
140 
160 
IBO 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
500 
520 


FARM  EQUIP.  DEALERS — CONTINUED 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  <SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL 


18 
8 

25 

101 

4 

2 

51 


413 

243 

34 

5 

29 

142 

256 

308 

323 

289 

311 

123 

143 

229 

178 

169 

235 

102 

51 

28 

8 

77 

7 

200 

151 


1  -484 

(D) 

2  lis 
31  638 

(D) 

(D) 

1  482 


101  632 
79  965 


(D) 

534 

(Z) 

280 

820 

(D) 

(D) 

(D) 

5  185 

9  516 

2  938 

1  585 

2  838 
1  020 

(D) 

3  035 
1  239 

517 
758 

lie 

1  739 
105 

5  588 
(D) 


(D) 


179- 

24  114 

131 

20  550 

80 

862 

17 

449 

7 

82 

121 

1  303 

105 

1  447 

124 

3  719 

98 

736 

124 

3  162 

66 

330 

65 

230 

112 

1  583 

106 

462 

90 

444 

96 

811 

53 

127 

2 

(D) 

2 

(D) 

HI 

4  493 

74 

394 

3.9 

(D) 
5.5 
83.0 
(D) 
(D) 
3.9 


100.0 

(D) 
0.7 

(Z) 
0.4 
1.0 

(D) 

(D) 

(D) 
6.5 
11.9 
3.7 
2.0 
3.5 
1.3 

(D) 
3.8 
1.5 
0.6 
0.9 
0.1 
2.2 
0.1 
7.0 

(D) 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL^ 


SEWINGt  NEEDLEWORK  STORES 
(SIC  539  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR .  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL 


4.2 

2.2 

0.4 

020 

6.3 

7.0 

020 

18.1 

020 

3.6 

021 

15.4 

022 

1.6 

023 

1.1 

024 

7.7 

2.2 

040 

2.2 

060 

3.9 

080 

0.6 

100 

(D) 

120 

(D) 

140 

21.9 

160 

1.9 

180 

200 

220 

240 

260 

280 

(X) 

300 

320 

340 

380 

400 

420 

440 

460 

480 

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


■REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
I  GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES ) ■ 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  


467 

263 

916 

020 

220 

153 

020 

178 

519 

40 

240 

29 

240 

212 

4 

567 

754 

11 

021 

678 

11 

469 

128 

537 

134 

747 

107 

465 

74 

222 

27 

(Z) 

9 

(Z) 

132 

794 

27 

(Z) 

20 

(Z) 

83 

(D) 

15 

(D) 

1 

(D) 

123 

1 

249 

18 

(Z) 

6 

(Z) 

HI 

(D) 

16 

(Z) 

585 

7 

051 

132 

1 

503 

308 

255 

668 

925 

215 

134 

925 

173 

744 

841 

204 

801 

841 

165 

087 

759 

43 

081 

675 

14 

025 

633 

8 

504 

828 

99 

747 

39 

(D) 

29 

240 

212 

4 

567 

751 

(0) 

676 

(D) 

128 

537 

134 

747 

107 

465 

74 

222 

27 

(Z) 

8 

(Z) 

132 

794 

27 

(Z) 

20 

(2) 

83 

(D) 

15 

(D) 

1 

(D) 

121 

(D) 

18 

(Z) 

6 

(Z) 

110 

(D) 

16 

(Z) 

Standatd  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-125 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 

500 
500 
508 
516 

520 


GROCERY  STORESi  INCLUDING 
DELI  CAT ESSEN S — CONT I NUED 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

MEAT  MARKETS  (SIC  542  PART) 
TOTAL^ 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL^ 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


5B2 

579 
579 
568 
U6 

131 


43 


CANDYi  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

100 
120 
400 
500 

500 
500 
508 
516 

520 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


, REPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


17 


NONMERCHANDISE  RECEIPTS 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


(0) 

173  220 

6  901 

6  137 

679 

(D) 


3  152 


317 

416 
215 
(D) 
(D) 
(D) 
(0) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 

100.0 
4.0 
3.5 
0.4 

(D) 


(X) 

100.0 

61.2 

100.0 
51.7 
(D) 
(D) 
(D) 
(0) 

(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 


020 
040 
100 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


040 
220 
300 
380 
400 
420 
440 
480 
500 
520 


040 
220 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


RETAIL  BAKERIES.  NONMANUFAC TURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISEO  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  FART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  ,  . 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


464 

2 

3 

1 

3 

2 

5 

9 

108 

26 

85 

29 

106 

81 

37 

292 

211 

401 

10 

2 

1 

83 

309 


269 

229 

1 

3 

229 

220 
220 
220 

16 

138 

7 

209 

86 
126 

33 


261  983 

234  700 

(0) 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(Z) 

4  163 
187 
790 
162 

5  100 
766 
224 

175  889 

3  177 

28  977 

(D) 

(D) 

(D) 

2  111 

11  865 


199  885 


(D) 

(D) 

152  442 

179  836 

149  386 

91  469 

982 

19  562 

(D) 

28  087 

2  685 

3  960 
(D) 


100.0 

(D) 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(Z) 
1.8 
0.1 
0.3 
0.1 
2.2 
0.3 
0.1 

74.9 
1.4 

12.3 
(0) 
(D) 
(D) 
0.9 
5.1 


295 

222 

590 

(X) 

250 

204 

599 

100.0 

1 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

250 

169 

836 

83.0 

166 

2 

876 

1.4 

240 

19 

457 

9.5 

7 

915 

0.4 

1 

(D) 

(D) 

16 

156 

0.1 

228 

10 

972 

5.4 

(D) 

(D) 

83.0 

100.0 

83.1 

50.9 

0.5 

10.9 

(D) 

15.6 

1.5 

2.2 

(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-126  West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


—Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1(00 

uoo 

ttOO 
401 
t02 
U03 

420 

420 
420 
421 
422 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


DOMESTIC  CAR  DEALERS— CONT  I  NUED 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-SATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


380 

380  ' 

380 

381 

383 

385 

386 

387 

388 

400 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSt  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

[AUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


.REPTG  ADDL  DETAIL  FOR  LINE  420 

■TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


153 

144 

144 

110 

6 

96 

220 

212 
212 

205 
170 
177 
152 

4 

1 

16 

207 

200 

200 

199 

56 


2  744 

125  000 

2  333 
1  978 

(Z) 
238 

17  476 

173  751 

16  788 

10  449 

3  213 
1  524 
1  554 

558 

(D) 

156 

9  931 

166  801 

9  797 

8  670 

1  074 


(D) 


8  230 

6  479 

6  027 

6  126 
5  678 
(D) 
(D) 
4  663 
56 
(D) 
(D) 

(D) 

1  575 

23 
23 

(D) 

2  334 
268 
137 
(0) 

61 
(D) 

160 

2  850 

160 

115 

45 


1.5 

100,0 
1.9 
1.6 
(Z) 
0.2 

9.5 

100.0 
9.7 
6.0 
1.8 
0.9 
0.9 

0.3 
(D) 
0.1 
5.4 

100.0 
5.9 
5.2 
0.6 


(X) 


(X) 

100.0 

93.0 

100.0 
92.7 
(D) 
(D) 
76.1 
0.9 
(D) 
(D) 

(0) 

100.0 
1.5 

1.5 

(0) 

100.0 
11.5 
5.9 
(D) 
2.6 
(D) 

2.5 

100.0 
5.6 

4.0 
1.6 


040 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
500 
520 

520 
520 
524 
525 
526 


020 
040 
100 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENTi  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
■NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


123 

12 

498 

76 

8 

593 

1 

(D) 

31 

976 

1 

(D) 

20 

117 

3 

(D) 

?4 

(D) 

22 

(D) 

6 

(D) 

1 

(D) 

14 

151 

8 

1 

346 

8 

110 

4 

(D) 

6 

(D) 

76 

6 

314 

46 

6 

304 

46 

4 

474 

35 

981 

36 

1 

553 

18 

330 

21 

654 

11 

265 

16 

221 

9 

130 

11 

165 

6 

17 

30 

155 

1 

(D) 

16 

79 

32 

470 

20 

4 

111 

20 

353 

7 

151 

9 

49 

16 

147 

106 

12  123 

75 

9  507 

2 

(D) 

1 

(D) 

1 

(0) 

3 

8 

2 

(D) 

5 

11 

9 

21 

73 

3  045 

23 

177 

65 

673 

26 

(D) 

64 

776 

58 

551 

31 

(D) 

2 

(D) 

26 

(D) 

19 

1  863 

19 

54 

1 

(D) 

18 

(0) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-127 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


U20 

420 

l»20  . 

426  t 

427 

428 

429 

431 

432 

433 

434 

436 

440 
460 
500 
520 

520 
520 
526 


220 
240 
300 
320 
380 
420 
500 
520 


300 

300 
300 
308 
309 
311 
312 
313 
314 

320 
380 
420 
520 

520 
520 
527 
532 


HOME  AND  AUTO  SUPPLY  STORES—CONTINUED 
TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NE«  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

OTHER  NONMERCHANDISE  RECEIPTS 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  • 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  , 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 


REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


019 
035 
495 
978 
199 
133 
(0) 
(D) 
(D) 
(D) 
219 

(D) 
(D) 
567 
179 


2  238 
98 
96 


5  522 

(D) 
(D) 

4  100 
(D) 
(D) 
(D) 

1  309 
84 


4  827 

4  191 

4  100 

2  989 
2  930 
316 
113 
363 
(D) 
1  996 
(D) 

(D) 
(D) 
(D) 
(D) 

1  359 
59 
45 
14 


30.9 

100.0 
29.0 
7.1 
13.9 
2.8 
1.9 
(0) 
(D) 
(D) 
(D) 
3.1 

(D) 
(D) 
6.0 
1.9 

100.0 
4.4 
4.3 


100.0 

(D) 
(D) 

74.2 
(D) 
(D) 
(D) 

23.7 
1.5 


(X) 

100.0 

97.8 

100.0 
98,0 
10.6 

3.8 
12.1 

(D) 
66.8 

(D) 

(D) 
(D) 
(D) 
(D) 

100.0 
4.3 
3.3 

1.0 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
460 
500 
520 


020 
120 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


>REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

■reptg  addl  detail  for  line  420 

Itires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


926 

83 

31 

6 

6 

156 

8 

3 

2 

2 

1 

S 

1 

52 

48 

1 

4 

926 

870 
870 
868 
95 
752 

672 

633 
633 

167 
137 
598 

2 

5 

9 

22 

374 

354 

354 

339 

44 


441 

6 

1 

19 

263 

354 

271 

122 

2 

7 

9 

26 

1 


70  858 

712 
346 
98 
(0) 
372 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
135 
117 
(D) 
(Z) 
61  118 

66  355 
57  589 

51  599 
(D) 
(D) 

5  843 

52  773 
5  547 

(0) 

(D) 

4  469 

(D) 
(Z) 
(D) 
101 
1  709 

31  633 

1  619 
(D) 
(D) 


57  707 

47  499 

(Z) 

(D) 

257 

12  210 

23  085 

9  063 

2  026 

(D) 

34 

(D) 

145 

27 

(D) 

(D) 

(D) 

(D) 

(D) 

472 


6  194 
4  568 


(D) 
(D) 


(X) 

100.0 

1.0 
0.5 
0.1 
(0) 
0.5 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.2 
0.2 
(D) 
(Z) 
86.3 

100.0 

86.8 

77.8 

(0) 

(0) 

8.2 

100.0 

10.5 

(D) 

(01 

8.5 

(D) 
(Z) 
(0) 
0.1 
2.4 

100.0 
5.1 
(D) 
(0) 


100.0 

(Z) 
(D) 
O.S 
25.7 
48.6 
19.1 
4.3 
(D) 
0.1 
(D) 
0.3 
0.1 
(D) 
(D) 
(D) 
(D) 
(0) 
1.0 


(X) 
100.0 


(D) 
(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05*. 


7H-128  West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^M.^.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


11*0 
160 
180 
280 
300 
320 
380 
520 


020 
120 
1«0 
160 
180 
200 
2U0 
260 
280 
500 
520 


020 
120 

mo 
mo 

140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 

164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
500 
520 


MEN*  Si  BOYSt  APPAREL  STORESt 
CUSTOM  TAILORS — CONTINUED 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

NONMERCHANDISE  RECEIPTS  


MEN 'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3i  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
|mEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR,  

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENiS-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


141 

1 
4 

34 
141 

42 

21 
1 
2 

10 
2 

17 


158 
118 

1 

4 
25 

19 

19 
16 
6 
8 
5 
8 

118 

100 
100 
33 
63 
71 
91 
84 
100 
82 
65 
10 
32 

32 

16 
1 
2 
9 
2 

13 


(D) 
41 
469 
(D) 
(D) 
(D) 
(D) 
27 


(D) 


14  029 

11  171 

(D) 
(0) 
357 
10  145 
420 
145 
(D) 
(D) 
31 
(D) 
(D) 


11  903 

9  488 

(D) 
(D) 
268 

2  125 
193 

94 
34 
(D) 
(D) 
33 

8  730 

8  473 
7  912 
381 
208 
228 
888 
1  425 

3  475 
868 
217 

39 
183 


294 

108 
(D) 
(D) 
(0) 
(D) 
(D) 


(0) 
0.9 
10.3 
(D) 
(D) 
(D) 
(D) 
0.6 


100.0 

(D) 
(0). 
3.2 
90.8 
3.8 
1.3 
(D) 
(D) 
0.3 
(0) 
(D) 


(X) 

100.0 

(D) 
(D) 
2.8 

100.0 
9.1 
4.4 
1.6 
(D) 
(D) 
1.6 

92.0 

100.0 

93.4 

4.5 

2.5 

2.7 

10.5 

16.8 

41.0 

10.2 

2.6 

0.5 

2.2 

3.1 
1.1 
(D) 
(D) 
(0> 
(D) 
(D) 


140 
160 
180 
200 
280 
520 


WOMEN'S  ACCESSORY'  SPEC.  STORES i 
FURRIERS  (SIC  563i  568) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CORSETi  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 


APPAREL'  ACCESSORY  I  OTHER  SPEC. 
STORES  (SIC  563  PART) 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

ISO 
200 
280 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 


[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS'  FUR  SHOPS  (SIC  568) 
TOTAL  ....  


FAMILY  CLOTHING  STORES  (SIC  565) 


9 

89 

23 

1    415 

10 

126 

5 

37 

1 

(D) 

4 

(0) 

129 

(D) 


1  889 

1  609 

89 

(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
16 

1  345 

1  367 

1  155 

46 

30 

25 

80 

121 

185 

41 

19 

602 

(0) 
37 
(D) 
(D) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-129 


TABLE  4  Louisiana—Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by,< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


SHOE  STORES  (SIC  556) 


120 
110 
160 
180 
200 
300 
500 
520 


REPTS  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXCt  FOOTWEAR  .  , 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 


TOTAL 


120 
1«0 
160 
180 

180 
180 
181 
1S2 
183 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  , 

NONMERCHANDISE  RECEIPTS  . 


CHILDREN'Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


140 
160 
180 

180 
180 
181 
182 
183 

200 
300 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


'reptg  addl  detail  for  line  180.  . 
;all  footwear 

men's  and  boys'  footwear  .... 
women's  and  girls'  footwear.  .  . 
children's  and  infants'  footwear 


CURTAINS-DRAPERIES-DRY  GOODS. 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'Si  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL i  ACCESSORY 
STORES  (SIC  569) 


13 


5  994 

4  824 

(D) 
102 
265 
4  377 
(D) 
(D) 
(0) 
50 


(D) 
(D) 
123 
(D) 

1  302 
(D) 
(D) 

1  067 
(D) 

(D) 


4  441 

3  286 

(0) 

142 

3  020 

2  468 
2  342 

640 
1  229 

468 

(0) 
(D) 
(D) 
30 


(D) 


(X) 

100.0 

(D) 
2.1 
5.5 
90.7 
(D) 
(D) 
(D) 
1.0 


(D) 
(D) 
9.4 
(0) 

100.0 

(D) 

(D) 

82.0 

(D) 

(D) 


(D) 

4.3 

91.9 

100.0 
94.9 
25.9 
49.8 
19.0 

(D) 
(D) 
(D) 
0.9 


020 
040 
060 
080 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


040 
060 
080 
120 
140 
i60 
^00 
220 
240 
260 
280 
300 
320 
340 
420 
480 
500 
520 


040 
060 
080 
120 
140 
160 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 
480 
500 


FURNITURE  I  HOME  FURNISHINGS! 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE!  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-SOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS!  SOFT  SURFACE 

FLOOR  COVERINGS!  HARD  SURFACE 

NONHOUSEHCLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .... 


455 

302 

1 

1 

1 

1 

2 

1 

1 

42 

252 

189 

114 

7 

21 

15 

17 

5 

1 

2 

2 

19 

96 


228 
148 


33 

108 

146 

59 

5 

12 

7 

9 

1 

1 

9 

40 


206 

138 


30 
105 
138 

123 

123 

107 

123 

42 

54 

10 

59 

5 
12 

7 

e 
1 
1 

9 


32  324 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

241 

14  415 

14  164 

(D) 

56 

66 

273 

197 

(D) 

(D) 

(D) 

(D) 

93 

1  043 


26  545 

18  360 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
217 
4  491 
12  485 
385 
(D) 

28 
(0) 

54 
(D) 
(D) 

41 
(0) 


17  685 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
144 
(D) 
11  943 

14  550 

10  212 

2  102 

7  322 

413 

289 

80 

385 
(0) 

28 
(D) 
(D) 
(D) 
(D) 

41 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.7 
44.6 
43.8 
(D) 
0.2 
0.2 
0.8 
0.6 
(0) 
(D) 
(D) 
(D) 
0.3 
3.2 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.2 
24.5 
68.0 
2.1 
(D) 
0.2 
(D) 
0.3 
(D) 
(D) 
0.2 
((5) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.8 
(D) 
67.5 

100.0 

69.7 

14.3 

50.0 

2.8 

2.0 

0.5 

2.2 

(0) 
0.2 
(D) 
(D) 
(D) 
(D) 
0.2 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-130  West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  mercliandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURNITURE  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL^ 


CHINA t  GLASSWARE  I  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 

264 
265 

280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


'REPTG  ADDL  DETAIL  FOR  LINE  220 

;MAJ0R  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'St  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 

'KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIOt  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 


MUSIC  STORES  (SIC  5733) 
TOTAL  


39 


12 


124 

1 

1 

8 

114 

87 
87 
87 
46 
42 
2 

38 

49 

38 
38 
33 
10 

1 

7 
7 
8 
3 
1 
2 
1 
7 
42 


15  190 

11  653 

(D) 

(D) 

(0) 

8  053 

7  415 

5  883 

4  734 

824 

<D) 

(D) 

1  510 
1  159 

4  040 

1  Oil 

822 

195 

(D) 
(D) 
141 
133 
(0) 
(D) 
(D) 
(D) 
30 
444 


(D) 


(X) 

100.0 

(D) 

(D) 

(D) 

69.1 

100.0 

79.3 

63.8 

11.1 

<D) 

(D) 

13.0 
9.9 

100.0 

25.0 

20.3 

4.8 

(D) 
(D) 
1.2 
1.1 
(D) 
(D) 
(D) 
(D) 
0.3 
3.8 


020 
040 
060 
080 
100 
120 
140 
160 
280 
300 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
420 
500 
520 


020 
040 
100 
520 


020 
040 
060 
080 
100 
120 
400 


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL^ 


CAFETERIAS  (SIC  5812  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

C I GARS-C I GARETTES-TOBACCO 
NONMERCHANDISE  RECEIPTS  . 


REFRESHMENT  PLACES  (SIC  5812  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
AUTO  FUELS-LUBRICANTS  


1  296 

853 

83 

648 

387 

108 

205 

9 

1 

1 

2 

1 

13 

5 

1 

16 

41 


882 

572 

62 

572 

106 

45 

135 

7 

2 

8 

5 

16 

30 


166 

18 
166 

10 
3 

26 
1 
3 


(D) 


37  905 

708 
25  079 
(D) 
(0) 
614 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

30 
(D) 

82 
1  050 


28  537 

578 
24  422 
(D) 
(0) 
(0) 
(□) 
(D) 
(D) 
(D) 
30 
(D) 
998 


5  835 

273 
5  289 

49 
(0) 
103 
(D) 

64 


100.0 

1.9 
66.2 

(0) 
(0) 
1.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
0.2 
2.8 


(X) 

100.0 

2.0 
85.6 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
(0) 
0.1 
(0) 
3.5 


(X) 


(D) 

(0) 

808 

94.4 

(D) 

(D) 

(D) 

(D) 

100.0 

4.7 
90.6 
0.8 
(0) 
1.8 
(D) 
1.1 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  vtithheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-131 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


REFRESHMENT  PLACES—CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 
TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  i 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORESt  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  .  .  

MEALS-SNACKS .  .  • 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-HUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 
CIGARS-CIGARETTES-TOBACCO  


281 

21 

76 

281 

63 

70 

2 

1 

1 

1 

5 

1 

11 


301 

53 

57 

2 

11 

167 

301 

1 

7 

H 

3 

15 

1 

35 

99 

14 

6 

2 

3 

125 

57 


375 


816 

510 

28 
12 
K2 
110 
58 


(D) 

(D) 

9 


9  368 

130 
657 
7  882 
U46 
156 
(D) 
(D) 
(D) 
(D) 

30 
(D) 
(0) 

52 


33  741 

215 
615 
(D) 
224 
773 
30  076 
(D) 
(Z) 
(Z) 
(Z) 
71 
(0) 
153 
380 
56 
43 
(D) 
(Z) 
831 
(D) 


892 
(D) 


82  994 
64  156 

303 

54 
566 

6  743 
283 


(0) 
(D) 
0.2 


100.0 

1.4 
7.0 
84.1 
4.8 
1.7 
(D) 
(D) 
(D) 
(D) 
0.3 
(D) 
(0) 
0.6 


100.0 

0.6 
1.8 
(D) 
0.7 
2.3 
89.1 
(D) 
(Z) 
(Z) 
(Z) 
0.2 
(D) 
0.5 
1.1 
0.2 
0.1 
(D) 
(Z) 
2.5 
(D) 


(X) 
100.0 


(X) 
100.0 

0.5 

0.1 

0.9 

10.5 

0.4 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
300 
400 
480 
520 


140 
160 
180 
200 
220 
240 
260 
280 
380 
420 
460 
500 
520 


180 
220 
240 
300 


OTHER  RETAIL  STORES — CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  ...  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  .  .  

NONMERCHANDISE  RECEIPTS  ........ 


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
SPORTING-RECREATION  EQUIPMENT  


4 
10 

6 
11 

2 
64 
19 
48 
68 
44 
53 
18 

5 

10 

24 

28 

139 

67 

105 

112 


109 

17 

10 

40 

109 

49 

2 

2 

4 

1 

10 


(Z) 

35 

(Z) 

(D) 

(D) 

1  675 

403 

450 

3  076 

1  453 

1  081 

105 

(D) 

(D) 

651 

894 

32  754 

8  237 

3  762 

1  344 


10  424 
7  945 


152 

(D) 
(D) 
(D) 
163 
(D) 
(0) 
177 
(D) 
(D) 


1  078 


(Z) 
0.1 
(Z) 
(D) 
(D) 
2.6 
0.6 
0.7 
4.8 
2.3 
1.7 
0.2 
(D) 
(D) 
1.0 
1.4 
51.1 
12.8 
5.9 
2.1 


(X) 


1.9 
(0) 
(D) 
(D) 
2.1 
(D) 
(D) 
2.2 
(D) 
(D) 


8 

0.5 

11 

0.7 

(D) 

(D) 

(D) 

(D) 

131 

8.0 

264 

16.1 

20 

1.2 

(D) 

(D) 

50 

3.1 

462 

28.3 

(D) 

(D) 

220 

13.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

120 

12.5 

(D) 

(D) 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-132  West  South  Central-La. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  Ime 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


500 
520 


020 
040 
060 
080 
lUO 
160 
180 
220 
210 
260 
280 
300 
320 
400 
420 
500 
520 


BOOKt  STATIONERY  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


020 
040 
060 
080 
140 
160 
ISO 
220 
240 
260 
280 
300 

300  L 

300  > 

301 

302 

303 

304 

305 

306 

307 

320 
400 
420 
500 
520 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS  , 
ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  .  , 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT.  , 
BICYCLES-LUGGAGE-SPORTING  GOODS.  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BICYCLE  SHOPS  (SIC  5953) 

TOTAL^ 


756 

(D) 


(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
9 
(D) 
224 

18 
(D) 
(D) 

49 
(D) 


2  080 

1  487 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
9 
(D) 
1  160 

834 
671 
128 
(D) 
116 
149 

(0) 
114 

44 

18 
(D) 
(D) 
(D) 
(D) 


78.7 
(D) 


(X) 


(X) 

100.0 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.6 
(D) 
77.8 
1.1 
(D) 
(D) 
3.1 
(D) 


100.0 

(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.6 
(D) 
78.0 

100.0 

80.5 

15.3 

(D) 

13.9 

17.9 

(D) 

13.7 

5.3 

1.2 

(D) 
(D) 
(D) 
(D) 


020 
100 
140 
180 
220 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
100 
140 
160 
180 
260 
300 
320 
340 
400 
420 
440 
460 
520 


120 
220 

240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  i 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINPS  .  , 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  '. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

WATCH.  CLOCK.  JEWELRY  REPAIRS 


95 

25 

871 

75 

22 

601 

4 

70 

1 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

4 

(D) 

23 

420 

4 

(D) 

3 

(D) 

4 

61 

5 

(D) 

75 

20 

765 

1 

(D) 

2 

(D) 

6 

(D) 

15  253 
12  923 


3 

34 

2 

(D) 

3 

15 

1 

(D) 

4 

15 

3 

(D) 

6 

(D) 

21 

445 

1 

(D) 

1 

(D) 

4 

(D) 

15 

(0) 

59 

11  435 

3 

(D) 

666 

(Dl 


5  674 


1 

(Dl 

6 

(D) 

1 

(D) 

27 

342 

60 

(D) 

56 

3  478 

56 

(D) 

55 

585 

46 

(D) 

54 

768 

30 

(D) 

50 

742 

8 

(D) 

4 

31 

5 

44 

54 

519 

51 

3  122 

(NA) 

(NA) 

51 

370 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-La.     7H-133 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishnaents  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 
260 

320 
340 
380 
400 
420 
440 
460 
4S0 
500 
520 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE*    ••••••••••••••• 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EOUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL^ 


CIGAR  STORES!  STANDS  (SIC  5993) 


NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
500 


520   NONMERCHANDISE  RECEIPTS 


220 
280 
500 
520 


GROCERIES-OTHER  FOODS  .  . 
CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE 


CAMERAi  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


9  233 

(D) 
20 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
7  284 
(0) 
150 


240 

(D) 

22 

209 

(D) 


474 

(D) 
(D) 
450 
(D) 


(X) 

100.0 

(D) 
0.2 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 
(D) 
78.9 
(D) 
1.6 


(X) 

100.0 

(D) 

9.2 

87.1 

(D) 


(X) 

100.0 

(D) 

(D) 

94.9 

(D) 


GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE  1  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY  1  TOY  I  GAME  SHOPS 
(SIC  5999  PART) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

PET  SHOPS  (SIC  5999  OART) 
TOTAL  

OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
120 
140 
150 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


1    503 


81 

18 

935 

(X) 

56 

16 

510 

100.0 

12 

695 

4.2 

8 

2 

766 

16.8 

28 

147 

0.9 

29 

1 

001 

6.1 

30 

1 

715 

10.4 

30 

549 

3.3 

30 

(D) 

(D) 

29 

(D) 

(D) 

27 

(D) 

(D) 

28 

292 

1.8 

25 

(D) 

(D) 

27 

(D) 

(D) 

26 

(D) 

(D) 

27 

(D) 

(D) 

25 

(D) 

(D) 

26 

(D) 

(D) 

1 

(D) 

(D) 

29 

(D) 

(0) 

31 

(D) 

(D) 

7H-134  West  South  Central-La. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Louisiana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS — CONT I NUED 


020 
100 
500 
520 


GROCERIES-OTHER  FOODS  .  . 
CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


3  965 
3  194 


(X) 
100.0 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


346 
(0) 
(D) 
(D) 


10.9 
(0) 
(D) 
(0) 


Standard  Notes: 


Represents  zero.       (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-135 


TABLE  2.  Oklahoma:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADEi  TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  .......a....... 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE ■  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BLDG.  MATLS.t  HARDWARE i 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


,REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'  FLOOR  COVERINGS 

;  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


327 
420 
300 
814 
515 
201 
081 
393 
099 
955 
035 
056 
222 
863 
822 
277 
958 
649 
418 
446 
293 
441 
230 
404 
701 


932 

3 

1 

I 

2 

6 

5 

1 

7 

17 

116 

241 

169 

31 

129 

484 

701 

34 

23 

55 

185 

30 

7 

50 

287 


383 

1 

1 

19 

144 

144 
144 
143 

2 

18 

6 

235 


478  005 

104  924 
6  528 

33  489 
47  469 

105  442 
71  587 

126  532 
42  434 
39  153 
62  448 
68  287 
25  973 
18  725 
20  060 
33  037 
121  681 
413  855 
154  043 
94  297 
37  177 
59  110 
12  460 
65  828 
71  223 


171  553 

(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(D)- 

1  574 

2  399 
1  409 

(Z) 

699 

12  839 

110  852 

1  398 

(D) 

1  503 

33  034 

731 

(Z) 

479 

3  963 


(D) 
(D) 
234 
815 

33  677 

815 
(D) 
(D) 

57 

(Z) 

_  4  413 


100,0 

20.7 
4.5 
0.3 
1.4 
2.1 
4.6 
3.1 
5.5 
1.8 
1.7 
2.7 
3.0 
1.1 
0.8 
0.9 
1.4 
5.3 

17.9 
6.7 
4.1 
1.6 
2.6 
0.5 
2.8 
3.1 


100,0 

(D) 
(0) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(D) 
0,9 
1.4 
0.8 
(Z) 
0.4 
7.5 
64.6 
0.8 
(D) 
0.9 
19.3 
0.4 
(Z) 
0.3 
2.3 


(D) 
(D) 
0.2 
0.9 

100.0 
2.4 
(D). 
(D) 

0.1 
(Z) 

4.6 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
440 
460 
500 
520 


080 
140 
180 
200 
220 
240 

240 
240 
241 
242 

260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
460 
500 
520 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .  .  , 


J^EPTG  ADDL  DETAIL  FOR  LINE  340,  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS'  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS. 

ftEPTG  ADDL  DETAIL  FOR  LINE  240 

IfURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


FLOOR  COVERINGS. 
FURNITURE-SLEEP  EQUIPMENT. 


KITCHENWARE-HOME  FURNISHINGS, 
JEWELRY-OPTICAL  GOODS  .  ,  ,  , 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  ,  , 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
.LUMBER-BUILDING  MATERIALS 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  ,  ,  , 


AUTO  FUELS-LUBRICANTS  ,  ,  .  , 
TIRES-BATTERIES-ACCESSORIES  , 
HAY-GRAIN-FEED-FARM  SUPPLIES, 
ALL  OTHER  MERCHANDISE  .  ,  ,  , 
NONMERCHANDISE  RECEIPTS  ,  ,  , 


PLUMBING  EQUIP, 
(SIC  522) 


TOTAL 


383 

368 
368 
363 
336 

277 
75 
307 
331 
329 
328 
139 
191 
305 
264 
33 
211 

1 
1 
2 
4 
1 
122 


REPTG  SALES  BY  BROAD  MDSE  LINES 


87  997 

93  634 

86  149 

41  524 

7  682 

3  199 

493 

533 

138 

615 

686 

135 

152 

434 

680 

579 

589 


(D) 
(D) 
(D) 
94 
(D) 
1  742 


13  173 

(D) 
(D) 
(D) 
(D) 
37 
242 

5  671 
186 
(D). 
(D) 

24 

(D) 

(D) 

660 

11  476 

10  615 
9  426 

1  301 
493 
608 
183 
482 
954 
735 
609 
227 
325 
742 
164 
113 

2  510 

(D) 
(D) 
(D) 
(0) 
343 


4  991 

(D) 


92,0 

100,0 
92,0 
44,3 
8,2 
3,4 
0.5 
5.9 
7.6 
6.0 
5.0 
1.2 
1.2 
3.7 
1.8 
0.6 
2.8 

(D) 
(D) 
(D) 
0.1 
(D) 
1.8 


(0) 
(D) 
(D) 
(D) 
0.3 
1.8 

100.0 
3.3 

(D) 
(D) 

0.2 

(D) 

(D) 

5.2 

87.1 

100.0 
88.8 
12.3 
4.6 
5.7 
1.7 
4,5 
9,0 
6,9 
5,7 
2,1 
3,1 
7,0 
1,5 
1,1 
23,6 

(D) 
(D) 
(0) 
(D) 
2,6 


(X) 
100,0 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.( 


7H-136     West  South  Central-Okla. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PA I  NT t  GLASS <  WALLPAPER 
STORES  (SIC  523) 


040 
120 
200 
240 
260 
280 
300 
320 
340 

340 
340 
356 
357 
358 
359 
361 

460 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


tREPTG  ADOL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISHt  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE  STORES  (SIC  5251) 

TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


, REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 
100 
220 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


135 
105 

1 

1 
4 
5 
16 
2 
1 
1 
105 

101 
101 
35 
82 
77 
74 
38 

1 

9 

25 


173 

1 

5 

4 

1 

6 

9 

77 

60 

125 

28 

110 

173 

160 
160 
132 
144 
158 

110 

105 

105 

96 

42 

2 
4 
11 
11 
10 
3 
29 
26 


8  508 

(D) 
(D) 
(D) 
(D) 
125 
(D) 
(0) 
(D) 
7  813 

7  874 

7  434 
597 

3  620 
993 
868 

1  358 

(D) 
100 
109 


1  137 
(D) 


13  755 

(D) 

(Z) 

(D) 

(D) 

(0) 

27 

1  169 

1  001 

1  194 

51 

623 

7  408 

12  463 

6  817 

924 

1  981 

3  903 

1  256 

8  632 
1  208 

658 
553 

(D) 
(D) 

78 
(0) 

53 
(D) 
183 
157 


37  699 

(D) 
(D) 
89 


100.0 

(D) 
(D) 
(D) 
(D) 
1.5 
(D) 
(D) 
(D) 
91.8 

100.0 
94.4 
7.6 
46.0 
12.6 
11.0 
17.2 

(D) 
1.2 
1.3 


(X) 
100.0 


100.0 

(D) 
(Z) 
(0) 
(D) 
(D) 
0.2 
8.5 
7.3 
8.7 
0.4 
4.5 
53.9 

100.0 

54.7 

7.4 

15.9 

31.3 

9.1 

100.0 

14.0 

7.6 

6.4 

(D) 
(D) 
0.6 
(D) 
0.4 
(D) 
1.3 
1.1 


(D) 
(0) 
0.2 


260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 


FARM  EQUIP.  DEALERS — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  ....... 

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS .  .  . 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


HEPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

PEPTG  ADDL  DETAIL  FOR  LINE  160 

.WOMEN  1  S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


,REPTG  ADDL  DETAIL  FOR  LINE  200. 
>CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  ...... 

ALL  OTHER  DOMESTICS 


1 

6 

29 

4 

32 

16 

40 

172 

13 

2 

6 

76 


(D) 

24 

265 

44 

(D) 

215 

1  338 

32  560 

410 

(D) 

75 

1  289 


(D) 
0.1 

0.7 
0.1 
(D) 
0.6 
3.5 
86.4 
1.1 
(D) 
0.2 
3.4 


963 

327 

034 

(X) 

654 

299 

032 

100.0 

281 

15 

509 

5.2 

54 

1 

849 

0.6 

2 

(D) 

(D) 

6 

214 

0.1 

81 

832 

0.3 

331 

13 

726 

4.6 

464 

33 

208 

11.1 

531 

61 

032 

20.4 

466 

14 

568 

4.9 

566 

32 

755 

11.0 

156 

19 

525 

6.5 

228 

12 

692 

4.2 

361 

14 

205 

4.8 

294 

5 

358 

1.8 

245 

6 

920 

2.3 

312 

8 

671 

2.9 

94 

7 

889 

2.6 

2 

(D) 

(D) 

50 

2 

931 

1.0 

50 

10 

045 

3.4 

24 

809 

0.3 

42 

766 

0.3 

4 

(D) 

(D) 

355 

20 

109 

6.7 

295 

15 

710 

5.3 

57 

187 

389 

(X) 

57 

187 

389 

100.0 

18 

5 

331 

2.8 

13 

995 

0.5 

2 

(D) 

(D) 

6 

(D) 

(D) 

35 

9 

713 

5.2 

57 

17 

669 

9.4 

53 

171 

379 

100.0 

53 

16 

926 

9.9 

52 

12 

115 

7.1 

52 

4 

499 

2.6 

57 

39 

505 

21.1 

55 

176 

746 

100.0 

55 

38 

617 

21.8 

54 

3 

782 

2.1 

54 

3 

157 

1.8 

44 

(D) 

(D) 

52 

2 

085 

1.2 

52 

7 

008 

4.0 

53 

4 

119 

2.3 

51 

8 

651 

4.9 

53 

6 

154 

3.5 

40 

2 

269 

1.3 

2 

(D) 

(D) 

50 

8 

398 

4.5 

57 

15 

521 

8.3 

53 

171 

379 

100.0 

53 

15 

140 

8.8 

50 

(0) 

(D) 

53 

10 

079 

5.9 

1 

(D) 

(D) 

(NA)  Not  available.       (X)  Not  applirahip        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-137 


TABLE   2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ol  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


;rEPTQ  ADDL  detail  for  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
JluMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
,ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  ...  

NONMERCHANDISE  RECEIPTS  


248 

172 

29 

1 

9 

216 

181 

226 

196 

228 

76 

104 

231 

195 

147 

210 

21 

4 

3 

1 

230 

111 


17  511 

168  485 

17  384 

12  158 

4  703 

296 

10  782 

161  030 
10  281 

3  768 

6  387 

7  888 

172  438 

7  248 

(D) 

4  387 
(D) 

3  825 

4  789 

5  097 

136  173 
5  097 
2  662 
2  199 

(D) 

(D) 
(D) 
(Dl 

(D) 

1  950 

9  472 

(D) 

7  180 

167  751 
7  168 


030 
042 
035 


43  281 

2  037 
(D) 
(D) 
(D) 

2  801 
(D) 

6  683 
(D) 

5  460 
(D) 
(D) 

4  632 

1  054 
728 

2  205 

47 
45 
(D) 
(D) 
11  261 
778 


9.3 

100.0 

10.3 

7.2 

2.8 

0.2 

5.8 

100.0 
6.4 
2.3 

4.0 

4.2 

100.0 
4.2 
(0) 
2.5 
(D) 

2.0 
2.6 
2.7 

100.0 
3.7 
2.0 
1.6 

(D) 

100.0 
(D) 
(D) 
(D) 

1.0 
5.1 
(D) 
3.8 

100.0 
4.3 
1.8 
1.8 
0.6 

7.4 


100.0 

4.7 
(D) 
(D) 
(D) 
6.5 
(0) 

15.4 
(D) 

12.6 
(D) 
(D) 

10.7 
2.4 
1.7 
5.1 
0.1 
0.1 
(Dl 
(0) 

26.0 
1.8 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
,MEN'S-B0YS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

^OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  ....... 

HANDBAGS-ACCESSORIES  ....  

MILLINERY .  . 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

-GI.^LS'-SUBTEEN-TEEN  WEAR 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


;REPTG  ADDL  DETAIL  FOR  LINE  200. 
iCURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

;  CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -F4.00R  COVERINGS. 


JlEPTG  ADDL  DETAIL  FOR  LINE  240 

fURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'  FLOOR  COVERINGS 

'  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


)^EPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

'  CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

>  OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


reptg  addl  detail  for  line  320. 
Hardware 

,  hardware-tools  

>  gardening  equipment-supplies  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

.  PAINT-GLASS-WALLPAPER 

'  OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
HOUSEHOLD  FUELS-ICE  


Standard  Notes: 


312 

91 

12 

2 

3 

66 

80 

244 

105 

105 

105 

97 

244 

104 
104 
89 
74 
22 
90 
92 
75 
87 
83 
41 
10 

218 
244 

182 
182 
175 
167 
14 

38 

23 
23 
17 
17 

3 


25 
25 
22 
18 

2 

37 
22 

6 

42 
3 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


66  005 

8  141 

(D) 

(D) 

42 

585 

1  212 

13  062 

28  230 
5  268 
3  970 
1  301 

14  822 

27  950 

7  143 

590 

395 

69 

537 

1  389 

716 

1  758 

1  359 

242 

64 


4  586 
9  490 

45  212 
8  314 

3  871 

4  413 

64 

1  646 

11  961 

1  338 

999 

(D) 

(D) 

1  363 

18  334 
586 
272 
315 

<DI 

15  496 
829 
(Dl 
623 
(D) 

(01 

1  403 

(D) 

13  415 
935 
721 
199 

706 

8  356 
601 
231 
367 

(Dl 
936 

(0) 

(Dl 
766 

(Dl 


100.0 

12.3 
(D) 

(D) 
0.1 
0.9 
1.8 
19.8 

100.0 

18.7 

14.1 

4.6 

22.5 

100.0 
25.6 
2.1 
1.4 
0.2 
1.9 
5.0 
2.6 
6.3 
4.9 
0.9 
0.2 

6.9 

14.4 

iOO.O 
18.4 
8.6 
9.8 
0.1 

2.5 

100.0 

11.2 

8.4 

(Dl 

(D) 

2.1 

100.0 
3o2 
1.5 
1.7 

(0) 

100.0 
5.3 

(Dl 
4.0 
(D) 

(Dl 
2.1 
(0) 

100.0 
7.0 
5.4 
1.5 

1.1 

100.0 
7.2 
2.8 

4.4 

(Dl 
1.4 
(D) 
(Dl 
1.2 
(Dl 


7H-138     West  South  Central-Okla. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 
ALL  OTHER  MERCHANDISE  


020 

oao 

060 
080 
100 
120 

lao 

160 
180 
200 
220 
2U0 
260 
280 
300 
320 

sao 

380 

aoo 

H20 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 


.REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
[all  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL^ 


SEWING I  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES 1  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

[REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 
iGROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


1  547 

1  547 

55 

2 

301 

1  240 

I  133 

94 

105 

37 

41 

16 

5 

64 

20 

23 

120 

13 

3 

103 

8 

1 

103 

8 

1  022 

362 


327 
327 
277 
191 
107 
316 

46 

2 

301 

217 

115 

94 
105 


(D) 

13  863 

1  334 

488 

(0) 

(0) 

1  069 


610 
(0) 


543  421 

455  228 

298 

(D) 

5  733 

30  899 

26  593 

(Z) 

357 

(Z) 

(Z) 

(Z) 

(Z) 

300 

(Z) 

(Z) 

749 

(Z) 

(Z) 

(0) 

(Z) 

(D) 

1  289 

(Z) 

15  191 

5  697 


597  967 

535  926 

448  352 

522  463 
436  029 
116  555 
38  486 
22  201 
259  206 

(Z) 

(D) 

5  733 

30  783 

26  532 

(Z) 

357 


(D) 

100.0 
9.6 
3.5 
(0) 
(D) 

1.6 


(X) 
100.0 


100.0 

S3. 8 
0.1 
(D) 
1.1 
5.7 
4.9 
(Z) 
0.1 
(Z) 
(Z) 
(Z) 
(Z) 
0.1 
(Z) 
(Z) 
0.1 
(Z) 
(Z) 
(0) 
(Z) 
(D) 
0.2 
(Z) 
2.8 
1.0 


(X) 

100.0 

83.7 

100.0 

83.5 

22.3 

7.4 

4.2 

49.6 

(Z) 
(Dl 
1.1 
5.7 
5.0 
(Z) 
0.1 


180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
023 
024 

100 
120 
500 

500 
500 
508 


020 

020 
020 
021 
022 
023 
024 

100 
120 
500 

500 
500 
506 


GROCERY  STORES.  INCLUDING 
DEL  I CATESSENS — CONT I NUED 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDIW6  MATERIALS  

AUTOMOBILES-TRUCKS.  ...  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


pEPTG  ADDL  DETAIL  FOR  LINE  500. 
lALL  OTHER  MERCHANDISE 

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


jREPTG  ADDL  DETAIL  FOR  LINE  020. 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO  ...... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


REPTG  AOOL  DETAIL  FOR  LINE  500. 

>6LL  OTHER  MERCHANDISE 

PAPER.  PAPER  PRODUCTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES'  VEGETABLE  MARKETS 
(SIC  543) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS 


(REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
K3R0CERIES-0THER  FOODS 

MEATS-FISH-POULTRY  .  .  • 

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


SEPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


37 

(Z) 

(Z> 

41 

(Z) 

(Z) 

15 

(Z) 

(Z) 

5 

(Z) 

(Z) 

62 

(D) 

(0) 

20 

(Z) 

(Z) 

23 

(Z) 

(Z) 

119 

(0) 

(01 

12 

(Z) 

(Z) 

3 

(Z) 

(Z) 

100 

1 

299 

0.2 

8 

(Z) 

(Z) 

1 

(D) 

(D) 

102 

(D) 

(D) 

e 

(Z) 

(Z) 

995 

14 

974 

2.8 

991 

449 

850 

100.0 

991 

14 

929 

3.3 

976 

11 

368 

2.5 

275 

3 

546 

0.8 

22 

14 


3  223 

2  095 
(D) 

2  095 
(D) 

2  039 
(D) 
(0) 

(D) 
(D) 
(D) 

(D) 
(0) 
(D) 


(X) 

100.0 

(0) 

100.0 

(0) 

97.3 

(0) 

(D) 

(D) 
(0) 
(b) 

100.0 
(D) 
(D) 


1  051 

(X) 

804 

100.0 

789 

98.1 

804 

100.0 

789 

98.1 

(D) 

(D) 

737 

91.7 

(D) 

(D) 

44 

5.5 

(01 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(0) 

(0) 

(0) 

Standard  Notes:        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  thaniO.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-139 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


CANOYt  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
024 

100 
120 
260 
400 
500 

500 
500 
516 


GROCERIES-OTHER  FOODS 


iREPTG  ADDL  DETAIL  FOR  LINE  020. 
iGROCERIES-OTHER  FOODS  

HEATS-FISH-POULTRY  

ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

ALL  OTHER  MERCHANDISE 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES  (SIC  546) 
TOTAL^ 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


958 

631 

465 

591 
425 
(D) 
(0) 

(D) 
(D) 
(D) 
(0) 
(0) 

(0) 
(D) 
(D) 


1  311 
(0) 


1  370 
1  012 


(D) 


60S  065 
544  506 


73.7 

100.0 

71.9 

(D) 

(0) 

(D) 
(D) 
(Dl 
(D) 
(D) 

100.0 
('0) 
(D) 


(X) 
100.0 


(X) 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


100 
220 
300 
320 
330 
400 
420 
440 
460 
500 
520 


100 
220 
300 
320 
380 

'380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 


AUTOMOTIVE  DEALERS — CONTINUED 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 


WEPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
.AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 

NEW  PASSENGER  CARS.  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 
•AUTO  FUELS-LUBRICANTS  .  .  .  .  . 

j  GASOLINE  

,  MOTOR  OIL-GREASES-OTHER  OILS  . 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA) 
I  'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


100.0 

Not  available.       (X)  Not  applicable. 


5 

3 

4 

15 

8 

3 

6 

4 

213 

79 

188 

94 

213 

197 

43 

587 

304 

861 

34 

6 

1 

159 

663 


(D) 
(Z) 
(Z) 
377 
(D) 
(D) 
(Z) 
(0) 

9  892 
552 

2  613 
322 

5  601 

5  845 
(Z) 

411  832 

2  181 

67  848 

2  287 

(Z) 

(D) 

6  448 
27  660 


(D) 
(Z) 
(Z) 
0.1 
(D) 
(D) 
(Z) 
(D) 
1.8 
0.1 
0.5 
0.1 
1.0 
1.1 
(Z) 

75.6 
0.4 

12.5 
0.4 
(Z) 
(D) 
1.2 
5.1 


592 

493 

653 

(X) 

483 

460 

409 

100.0 

2 

(D) 

(D) 

4 

(D) 

(D) 

4 

(Z) 

(Z) 

3 

(Z) 

(Z) 

483 

395 

832 

86.0 

229 

1 

087 

0.2 

460 

36 

156 

7.9 

25 

2 

087 

0.5 

1 

(D) 

(D) 

24 

(D) 

(D) 

446 

24 

463 

5.3 

552 

453 

394 

(X) 

452 

424 

186 

100.0 

2 

(D) 

(D) 

3 

(0) 

(D) 

4 

(Z) 

(Z) 

2 

(D) 

(D) 

452 

365 

346 

86.1 

438 

417 

517 

100.0 

438 

360 

364 

86.3 

438 

220 

577 

52.8 

19 

1 

211 

0.3 

275 

43 

952 

10.5 

9 

588 

0.1 

419 

73 

891 

17.7 

139 

9 

639 

2.3 

252 

9 

308 

2.2 

35 

1 

367 

0.3 

219 

1 

046 

0.2 

217 

245 

873 

100.0 

217 

1 

012 

0.4 

56 

718 

0.3 

192 

277 

0.1 

(Z)  Less  than  0.05%. 


7H-140     West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2    Oklahoma:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
526 


380 

380 

380 

381 

382 

383 

384 

385  I 

386 

387 

388  , 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 


nOMESTIC  CAR  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADOL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESl^cS) 

PARTS!  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT!  MACHINERY  

HAY-SRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADOL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  

NEW  PASSENGER  CARS!  WHOLESALE 

NEW  COMMERCIAL  VEHICLES!  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES!  WHOLESALE  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARSi  WHOLESALE  .... 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  . 

PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS!  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS!  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


520 
520 
527 
528 


>REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

'    SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTS  SALES  BY  BROAD  MDSE  LINES 


220 
320 
380 

380 
380 
381 
382 
383 
385 
386 
387 

400 

400 
400 
403 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

AUTOMOBILES-TRUCKS 


'REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES!  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 
'USED  PASSENGER  CARSi  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  .  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  400. 

[AUTO  FUELS-LUBRICANTS  

(  MOTOR  OIL-GREASES-OTHER  OILS  . 


431 

420 
420 
407 
358 
364 
251 

22 

1 

22 

417 

410 

410 

409 

99 


33  212 

399  531 

32  601 

17  893 

9  110 

2  599 

2  331 

(D) 

(0) 

(D) 

22  054 

401  859 

21  907 

20  673 

1  193 


9  736 
6  630 


123 

803 
166 
(D) 
416 
(D) 
814 
165 
(0) 
142 

ID) 

(0) 
(D) 
(D) 

729 


5  579 
729 
358 

71 

86 

203 

635 

6  097 
635 
552 

80 


30  523 


(D) 

(0) 

25  242 

29  237 

24  986 

17  595 

(D) 

1  117 

5  807 

468 

(D) 

(D) 

(D) 
(D) 
(D) 


7.8 

100.0 
8.2 
4.5 
2.3 

0.7 
0.6 

ID) 
(D) 
(D) 
5.2 

100.0 
5.5 
5.1 
0.3 


(X) 

100.0 

79.1 

100.0 

78.4 

51.7 

(D) 

6.8 

(D) 

13.3 

2.7 

(D) 

2.3 

(0) 

100.0 

(D) 
(D) 

11.0 

100.0 
13.1 
6.4 
1.3 
1.5 
3.6 

9.6 

100.0 

10.4 

9.1 

1.3 


(D) 

(D) 

85.3 

100.0 

85.5 

60.2 

(D) 

3.8 

19.9 

1.6 

(D) 

(D) 

100.0 
(D) 
(D) 


420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


DOMESTIC  AND  IMPORTED  CAR  DEALERS — CON. 
TIRES-BATTERIES-ACCESSORIES  


REPTG  ADDL  DETAIL  FOR  LINE  420 

•TIRES-BATTERIES-ACCESSORIES  

PARTS!  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS!  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS!  RETAIL  (OVER  THE  COUNTER)  .  .  . 

'  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT!  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  .  .  . 

.  SERVICE  LABOR 

■  OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS! 
NONFRANCHISED  (SIC  552) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


380   AUTOMOBILES-TRUCKS. 


380 
380 
381 
385 
386 
387 
388 

420 

420 
420 
421 
422 
423 

440 
500 
520 

520 
520 
527 
528 


'REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

.  NEW  PASSENGER  CARSi  RETAIL  .  .  . 
■  USED  PASSENGER  CARSi  RETAIL.  .  . 
'  USED  PASSENGER  CARSi  WHOLESALE  . 
;  USED  COMMERCIAL  VEHICLES  .  .  .  . 
i  ALL  OTHER  POWERED  ROAD  VEHICLES. 


■REPTG  ADDL  DETAIL  FOR  LINE  420 

[TIRES-BATTERIES-ACCESSORIES 

PARTS!  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS!  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS!  RETAIL  (OVER  THE  COUNTER)  .  .  . 


TREPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  .  .  . 

■  SERVICE  LABOR 

■  OTHER  NONMERCHANDISE  RECEIPTS. 


020 
100 
120 
140 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 


TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT!  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


TIREi  BATTERY!  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUQS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

>  GASOLINE i    .    ,    . 

',   MOTOR  OIL-GREASES-OTHER  OILS  . 


20 

20 
20 
19 
14 
9 

3 

2 

20 

19 

19 

19 

6 


160 

68 

88 

81 
81 

79 
17 

11 

2 


1 

1 

2 

2 

58 

3 

44 

11 

51 

52 

11 

7 

49 

26 
26 
11 
16 


2  215 

29  237 

2  133 

1  277 

533 

216 

125 

(D) 

(D) 

1  774 

29  122 

1  763 

(0) 

(D) 


15  494 

1"  742 
14  682 
(D) 
13  912 
466 
296 
(D) 

(D) 

(D) 
(D) 
CD) 
(D) 
(D) 

(D) 
(D) 
56 

1  022 
33 

9 

24 


(D) 

(0) 

(D) 

(0) 

1  616 

(Z) 

<D) 

20 

267 

306 

87 

(0) 

740 

5  Oil 

248 

180 

63 


7.5 

100.0 
7.3 
4.4 
1.8 
0.7 
0.4 

(D) 
(D) 
6.0 

100.0 
6.1 
(D) 
(D) 


100.0 

98.5 

100.0 
99.6 
(D) 
94.4 
3.2 
2.0 
(D) 

(D) 

100.0 
(D) 
(D) 
(0) 
(0) 

(D) 
(D) 
0.4 

100.0 
3.2 
0.9 
2.3 


100.0 

(D) 
(D) 
(D) 
(D) 
5.7 
(Z) 
ID) 
0.1 
0.9 
1.1 
0.3 
(0) 
2.6 

100.0 
4.9 
3.6 
1.3 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (N A)  Not  available,       (X)  Not  applicable.        (Z)  Less  than  00.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-141 


TABLE  2      Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 

U20 
120 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436  < 

440 
460 
500 
520 

520 
520 
524 
525 
526 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

440 
460 
480 
500 
520 

520 
520 
524 
525 
526 


TIREi  BATTERYi  ACCESSORY  DEALERS — CON. 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NE*  AUTO  TIRES-TUBES  SOLD  TO  USERS  •  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 
■  STORAGE  BATTERIES 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING.  . 

OTHER  NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  .  .  

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

,AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

>reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

automobile  accessories  

new  auto  tires-tubes  sold  to  users  .  . 

new  auto  tires-tubes  sold  to  dealers  . 

new  truck-bus  tires  sold  to  users.  .  . 

new  truck-bus  tires  sold  to  dealers.  . 

retread  auto  tires  sold  to  users  .  .  . 

retread  auto  tires  sold  to  dealers  .  . 

retread  truck-bus  tires  sold  to  users. 

storage  batteries 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


237 

137 

137 

120 

96 

56 

51 

37 

45 

33 

38 

5 

80 

4 

2 

39 

132 

74 
74 
39 
52 
62 


156 

4 

1 

13 

5 

3 

4 

4 

149 

76 

143 

83 

138 

142 

32 

1 

22 

12 
12 
12 

156 

140 

140 

131 

133 

21 

27 

16 

12 

9 

11 

128 

2 

2 

1 

69 

52 

42 
42 

14 


20  720 

16  154 

4  687 

4  945 

1  299 

2  504 
801 
477 
136 
730 

34 
543 

(0) 

(D) 

277 

2  129 

15  832 

1  606 

511 

320 

774 


34  781 


30  978 


(D) 
(D) 
<D) 
(0) 
(D) 
(D) 
(D) 

8  152 
(D) 

2  339 
302 

2  084 

5  506 
133 
(D) 
310 


210 

42 
42 


28  690 

a  639 

3  465 

3  360 

182 

195 

(D) 

66 

(Z) 

(D) 

I  231 

(D) 
(D) 
(D) 
693 
735 

7  041 
666 
(D) 
(0) 
469 


78.9 

100.0 

78.0 

22.6 

23.9 

6.3 

12.1 

3.9 

2.3 

0.7 

3.5 

0.2 

2.6 

<D) 
(D) 
1.0 
7.5 

100.0 

10.1 

3.2 

2.0 

4,9 


100.0 

(D) 
(D) 
(01 
(D) 
(D) 
(D) 
(D) 

26.3 
(0) 
7.6 
1.0 
6.7 

17.8 
0.4 
(D) 
1.0 

100.0 
3.5 
3.5 

30.0 

100.0 

30.1 

12.1 

11.7 

0.6 

0.7 

(D) 

0.2 

(Z) 

(D) 

4.3 

(D) 
(D) 
(D) 
2.2 
2.4 

100.0 
9.5 
(0) 
(D) 
6.7 


040 
100 
140 
180 
220 
260 
300 
380 
400 
420 
460 
500 
520 


040 
100 
140 
180 
220 
260 
300 

300 
300 
308 
309 
311 
312 
313 
314 

380 
400 

400 
400 
401 
403 

420 
460 
500 

500 
500 
505 
507 

520 

520 
520 
527 
531 
532 


380 
500 

500 
500 
504 
505 
507 


MISC.  AIRCRAFT!  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES,  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT. 
DEALERS 


BOAT.  MOTORCYCLE 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC,  FOOTWEAR 
ALL  FOOTWEAR 

MAJOR  APPL, -RADIO-TV-MUSICAL  INSTR, 
KITCHENWARE-HOME  FURNISHINGS,  .  ,  , 
SPORTING-RECREATION  EQUIPMENT  ,  ,  , 


J^EPTG  ADDL  DETAIL  FOR  LINE  300 

iSPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


AUTOMOBILES-TRUCKS,  . 
AUTO  FUELS-LUBRICANTS 


iREPTG  ADDL  DETAIL  FOR  LINE  400, 

'AUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  , 


TIRES-BATTERIES-ACCESSORIES  , 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  ,  ,  .  . 


«EPTG  ADDL  DETAIL  FOR  LINE  500. 

'ALL  OTHER  MERCHANDISE 

;  CAMP  TRAILERS-TRAVEL  TRAILERS. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


.REPTG  ADDL  DETAIL  FOR  LINE  520. 
WONMERCHANDISE  RECEIPTS  .  ,  ,  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 
>   OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS,  , 
ALL  OTHER  MERCHANDISE 


WEPTQ  ADDL  DETAIL  FOR  LINE  500.  . 

"all  other  MERCHANDISE 

'  MOBILE  HOMES-HOUSEHOLD  TRAILERS. 
CAMP  TRAILERS-TRAVEL  TRAILERS.  , 
ALL  OTHER  MERCHANDISE 


2 

1 

1 

2 

2 

1 

20 

8 

4 

3 

1 

26 

21 


2 
1 
1 
2 
2 
1 
20 

15 
15 
10 
8 
10 
10 
12 
10 

6 

4 

4 
4 
3 
1 

3 
1 
2 

2 

2 
2 
1 


13  140 

9  181 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

3  184 

416 

44 

(0) 

(D) 

5  080 
275 


4  104 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3  184 

3  063 
2  663 

458 
795 
475 
90 
423 
430 

(D) 

44 

1  374 

44 
(D) 
(D) 

(D) 
(D) 
(D) 

(0) 
(D) 
(D) 
(D) 

(D) 

2  631 
(D) 
123 
(D) 
(D) 


6  439 

5  077 

(0) 
(0) 

5  005 

4  965 

4  809 

(D) 

(0) 


100,0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

34,7 
4.5 
0.5 
(D) 
(D) 

55.3 
3.0 


100,0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
77.6 

100.0 
86.9 
15.0 
26.0 
15.5 
2.9 
13,8 
14,0 

(D) 
1,1 

100,0 
3,2 
(D) 
(D) 

(D) 
(D) 
(D) 

100,0 
(D) 
(D) 
(D) 

(D) 

100,0 
(D) 
4,3 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 

100.0 

99,2 

96.1 

(0) 

(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than i0.05%. 


7H-142     West  South  Central-Okla. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  byj 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


520 

520 
520 
527 
532 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 

528 


HOUSEHOLD  TRAILER  DEALERS — CONTINUED 
NONMERCHANDISE  RECEIPTS  


,R£PTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

>  SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


IREPTG  ADDL  DETAIL  FOR  LINE  400. 

.AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

(REPTG  ADDL  DETAIL  FOR  LINE  420.  .... 
'TIRES-BATTERIES-ACCESSORIES  

PARTSt  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
;N0NMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


080 
120 
140 


PACKAGED  ALCOHOLIC  BEVERAGES 

COSMET ICS-DRU6S-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


1  888 

166 

43 

4 

17 

254 

10 

3 

1 

1 

3 

5 

2 

30 

11 

4 

5 

1  888 

1  777 
1  777 
1  773 
268 
1  441 

1  373 

1  301 

1  301 

384 

150 

1  220 

10 

6 

44 

44 

1  097 

1  063 

1  063 

1  047 

125 


1  250 

939 

1 

40 

424 


(D) 
(D) 
(D) 
(0) 


168  129 

802 
405 
(Z) 
(D) 
883 
(Z) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
117 
(Z) 
(Z) 
(D) 
145  718 

155  778 

134  767 

124  869 

3  853 

6  043 

12  483 

123  574 

11  913 

1  841 

609 

9  459 

(Zl 

90 

669 

216 

6  153 

99  254 

5  885 

5  359 

542 


163  144 

135  406 

(D) 

722 

37  083 


(0) 

100.0 
(D) 
(D) 
(Dl 


100.0 

0.5 
0.2 
(Z) 
(0) 
0.5 
(Z) 
(D) 
(0) 
(D) 
(D) 
(Z) 
(D) 
0.1 
(Z) 
(Z) 
(D) 
86.7 

100.0 

86.5 

80.2 

2.5 

3.9 

7.4 

100.0 
9.6 
1.5 
0.5 
7.7 

(Z) 
0.1 
0.4 
0.1 
3.7 

100.0 
5.9 
5.4 
0.5 


(X) 

100.0 

(D) 

0.5 

27.4 


160 

180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


120 
140 
160 
180 
200 
240 
280 
300 
320 
500 
520 


120 
140 

140 
140 

142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
240 
280 
300 
320 
500 
520 


APPAREL.  ACCESSORY  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

pEPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

|REPTG  ADDL  DETAIL  FOR  LINE  160 

(WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


REPTG  SALES  BY  BROAD  MOSE  LINES 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosute.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  ttian  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


692 

514 

172 

2 

26 

10 

86 

18 

5 

4 

1 

43 

236 


149 

3 
149 

31 

82 
8 
1 

13 
5 
1 
3 

45 


181 

142 

3 
142 

136 
136 
63 
113 
118 
105 
129 

31 

26 

26 

1 

10 

12 

20 

16 

5 

2 

9 

82 
8 
1 

13 
5 
1 
3 

42 


63  247 

27  121 

3  729 

(D) 

(D) 

240 

390 

114 

(Z) 

(D) 

(D) 

285 

2  217 


22  736 

18  682 

(Z) 

16  183 

512 

1  514 

(0) 

(D) 

24 

66 

(D) 

(D) 

(0) 


22  525 
18  542 


(Z) 

(D) 


18  108 
15  695 


094 
459 
746 
801 
616 

512 


4  140 

475 

(D) 

17 

52 

267 

76 

14 

(D) 

32 

1  514 
(0) 
(D) 
24 
66 
(D) 
(D) 
(0) 


211 
(0) 


46.7 
20.0 
2.8 
(D) 
(D) 
0.2 
0.3 
0.1 
(Z) 
(D) 
(D) 
0.2 
1.6 


100.0 

(Z) 
86.6 
2.7 
8.1 
10) 
(D) 
0.1 
0.4 
(D) 
(D) 
(D) 


(X) 

100.0 

(Z) 
(0) 

100.0 
86.7 

6.0 
35.7 
15.2 

4.4 
25.5 

2.8 

100.0 
11.5 
ID) 
0.4 
1.3 
6.4 
1.8 
0.3 
(0) 
0.8 

8.2 
(0) 
(D) 
0.1 
0.4 
(D) 
(D) 
(0) 


<X) 
100.0 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-143 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3 1  S68) 


TOTAL 


120 
140 
160 
180 
200 
220 
260 
280 
300 
500 
520 


120 
lUO 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

ISO 
200 
260 
280 
300 
500 
520 


reptg  sales  by  broad  mdse  lines  •  . 

cosmetics-drugs-health  needs-cleaners  . 
men's-boys'  clothingi  exc.  footwear  .  . 
women 's-girls'  clothing.  exc.  footwear. 

all  footwear 

curtains-draperies-dry  goods 

major  appl. -radio-tv-musical  instr.  .  . 

kitchenware-home  furnishings 

jewelry-optical  goods  

sporting-recreation  equipment  

all  other  merchandise  

nonmerchandise  receipts  

women's  ready-to-wear  stores  (sic  562) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
■MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  . 

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY'  SPEC.  STORES. 
FURRIERS  (SIC  563'  568) 


120 
140 
160 
180 
200 
220 
260 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  HOSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ....  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


16 
23 

13 
13 
9 

5 
6 
3 
8 

285 

243 

243 

52 

96 

161 

208 

228 

241 

217 

145 

45 

105 

50 

26 
1 

47 
1 
5 

68 


51  932 


333 

41 

863 

100.0 

17 

326 

0.8 

32 

409 

1.0 

333 

37 

509 

89.6 

58 

2 

057 

4.9 

34 

254 

0.6 

1 

(D) 

(D) 

3 

(D) 

(D) 

52 

271 

0.6 

2 

(D) 

(D) 

9 

(0) 

(D) 

72 

817 

2.0 

46  708 
38  180 

(D) 

194 

1  622 
157 
75 
22 
24 
3 
32 

34  421 

34  480 
30  945 

1  370 
507 
724 

2  737 
6  857 

10  943 

5  574 

781 

509 

877 

1  950 
200 
(D) 
267 
(D) 
(Z) 
736 


5  224 


(0) 
0.5 

100.0 
9.7 
4.6 
1.4 
1.5 
0.2 
2.0 

90.2 

100.0 

89.7 

4.0 

1.5 

2.1 

7.9 

19.9 

31.7 

16.2 

2.3 

1.5 

2.5 

5.1 
0.5 
(D) 
0.7 
(D) 
(Z) 
1.9 


1 

(D) 

(D) 

9 

215 

5.8 

48 

3  088 

83.8 

8 

107 

2.9 

8 

54 

1.5 

1 

(D) 

(D) 

2 

(0) 

(D) 

5 

4 

0.1 

1 

(0) 

(D) 

4 

(D) 

(D) 

4 

81 

2.2 

120 

140 

140 
140 
142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
260 
280 
300 
500 
520 


080 
120 


MILLINERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CORSET'  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

HOSIERY  STORES  (SIC  563  PART) 

TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


«EPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
J^tEN '  S-BOYS  •  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

.  MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

PEPTG  ADDL  DETAIL  FOR  LINE  160 

.WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
'  CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

>  LINGERIE  

•  WOMEN'S  SPORTSWEAR  

DRESSES 

;  COATS-SUITS 

>  HANDBAGS  

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS 


260 
207 


1 
20 


942 
(D) 


1 

(D) 

(D) 

9 

215 

6.5 

4 

793 

100.0 

4 

52 

6.6 

4 

(D) 

(D) 

2 

(0) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

37 

2  739 

82.9 

31 

2  369 

100.0 

31 

2  157 

91.1 

10 

251 

10.6 

5 

25 

1.1 

17 

43 

1.8 

26 

231 

9.8 

29 

851 

35.9 

25 

276 

11.7 

19 

118 

5.0 

13 

207 

8.7 

15 

150 

6.3 

8 

107 

3.2 

8 

54 

1.6 

1 

(D) 

(D) 

2 

(D) 

(D) 

5 

4 

0.1 

1 

(D) 

(D) 

4 

(0) 

(D) 

2 

(D) 

(D) 

56  919 
52  349 


(D) 
392 


(X) 
100.0 


(X) 

100.0 


(D) 
0.7 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.      (X)  Not  applicable.      (Z)  Less  than  0.05%. 


7H-144     West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FAMILY  CLOTHING  STORES — CONTINUED 
140   MEN'S-BOYS'  CLOTHINSt  EXC.  FOOTWEAR  . 


140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


,REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHlNGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


140 

160 
180 
200 
300 
500 
520 


140 
160 
180 

180 
180 
181 
182 
183 

300 
500 
520 


WOMEN 'S-GIRLS'  CLOTHING i  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


(REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
'ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


95 
95 
56 
36 
61 
81 
85 
91 
78 
55 
9 
51 

167 

129 

1 

25 
6 

21 
9 
4 
4 
1 

12 

51 


200 

13 

71 

200 

1 

2 

15 

66 


20  119 

27  275 

12  292 

3  853 

3  767 

1  198 
472 

2  944 

20  874 

27  360 

10  220 

555 

214 

251 

1  302 

2  582 

2  993 
1  479 

326 
112 
416 

6  202 

3  342 
(D) 
(0) 
(D) 

95 
(Z) 
(D) 
(D) 
(D) 

86 
897 


18  612 

60 

887 

17  317 

(D) 

(D) 

79 
259 


5  576 

5  200 

(D) 
507 

4  568 

5  200 
4  568 

84 

4  409 

72 

(D) 
(D) 
(D) 


38.4 

100.0 
45.1 
14.1 
13.6 
4.4 
1.7 
10. B 

39.9 

100.0 
37.4 
2.0 
0.8 
0.9 
4.8 
9.4 
10.9 
5.4 
1.2 
0.4 
1.5 

11.8 
6.4 
(D) 
(D) 
(D) 
0.2 
(Z) 
(D) 
(D) 
(D) 
0.2 
1.7 


100.0 

0.3 
4.8 
93.0 
(D) 
(D) 
0.4 
1.4 


(X) 

100.0 

(D) 

9.8 

87.8 

100.0 
87.8 

1.6 
84.8 

1.4 

(D) 
(D) 
(D) 


140 
160 
180 

180 
180 
181 
182 
183 

200 
300 
500 
520 


020 
060 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
440 
460 


FAMILY  SHOE  STORES  (SIC  566  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


,REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
•ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'Si  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


FURNITUREi  HOME  FURNISH I NGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

COSMETICS-DRUas-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ...  

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 


12 
55 

154 

114 
114 
114 
114 
111 

1 

1 

14 

48 


959 

590 

2 

1 

1 

2 

2 

1 

117 

377 

379 

202 

5 

31 

27 

30 

9 

1 

1 

28 

226 


363 

1 

1 

1 

1 

89 

176 

344 

117 

3 

16 

16 

17 

1 

1 


16  807 

12  815 

(D) 

380 

12  158 


9  809 
9  279 
2  640 
4  762 

1  875 

(D) 
(D) 
(0) 
154 


122  644 

85  388 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

1  522 
25  917 
49  771 

3  897 
(Z) 
179 
393 
358 
(0) 
(D) 
(D) 
204 

2  980 


59  333 

(D) 

(D) 

(D) 

(D) 

1  393 

6  241 

48  429 

1  057 

(Z) 

66 

176 

183 

(D) 

(0) 


(0) 

3.0 

94.9 

100.0 
94.6 
26.9 
48.5 
19.1 

(D) 
(D) 
(D) 
1.2 


(X) 


(X) 

100.0 

(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
1.8 
30.4 
58.3 
4.6 
(Z) 
0.2 
0.5 
0.4 
(0) 
(D) 
(D) 
0.2 
3.5 


100.0 

(D) 
(D) 
(D) 
(D) 
2.3 
10.5 
81.6 
1.8 
(Z) 
0.1 
0.3 
0.3 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-145 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.i 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 
520 


120 
140 
160 
180 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
260 
300 
320 
340 
440 
460 
500 
520 


200 
220 
240 
260 
320 
340 
520 


FURNITUREl    HOME    FURfJISHINGS    STORES — CON. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  HDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHIN61  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGSi  SOFT  SURFACE 

FLOOR  COVERINGSi  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


DRAPERY  1  CURTAIN  I  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWAREi  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


13 

124 


433 

298 

1 

1 

1 

1 

54 

175 

293 

266 
266 
232 
266 
180 
84 
31 

111 

3 

16 

14 

11 

1 

1 

13 

102 


58 
1  783 


65  332 

SO  163 

(D) 
(D) 
(D) 
(D) 
489 
(0) 
41  019 

45  165 

37  101 

4  987 

27  327 

4  105 

468 

240 

970 
(2) 

66 
(D) 

85 
(D) 
(0) 

58 
1  113 


207 
(D) 
312 
(D) 
(D) 
(D) 
605 


0.1 
3.0 


100.0 

(D) 
(D) 
(D) 
(D) 
1.0 
(D) 
81.8 

100.0 

82.1 

11.0 

60.5 

9.1 

1.0 

0.5 

1.9 
(Z) 
0.1 
(0) 
0.2 
(D) 
(D) 
0.1 
2.2 


100.0 

2.5 
(D) 
88.9 
(D) 
(D) 
(D) 

7.4 


220 
500 
520 


220 

220 
220 
231 
232 
233 
234 

500 


220 

220 
220 
226 
229 
231 
232 
233 
234 

500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
280 
300 
400 
480 
500 
520 


RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

)^EPTG  ADDL  DETAIL  FOR  LINE  220 

iMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
>  MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
;  RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 
,  RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
1  SHEET  MUSIC-RELATED  ITEMS 


ALL  OTHER  MERCHANDISE 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

ImaJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

,   PIANOS  

I   ORGANS  

'  MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
I  RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 
1  RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
•  SHEET  MUSIC-RELATED  ITEMS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


EATINGi  DRINKING  PLACES  (SIC  58) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  ....  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020   GROCERIES-OTHER  FOODS 
040   MEALS-SNACKS 


35 
35 

30 
29 
27 
17 

12 
21 

5 
17 


3  200 

2  040 

165 

1  904 

282 

56 

402 

30 

1 

1 

6 

1 

5 

2 

37 

98 


2  828 
1  833 


155 
1  833 


7  654 

5  804 

5  453 

88 

253 


5  508 
(0) 


224 
962 
457 
991 
251 
718 
190 
352 

(0) 
253 


(X) 

100.0 

94.0 
1.5 

4.4 


(0) 


142 

100.0 

142 

100.0 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

150 

245 

109 

169 

2 

212 

97 

404 

6 

303 

269 

1 

493 

105 

(0) 

(D) 

(D) 

(D) 

(Z) 

(D) 

471 

848 

139 

556 

103 

142 

2 
97 

197 
192 

(0) 

100.0 
95.0 
27.9 
19.0 
23.9 
13.7 
3.6 
6.7 

(D) 
4.6 


100.0 

2.0 
89.2 
5.8 
0.2 
1.4 
0.1 
(D) 
(D) 
(0) 
(D) 
(Z) 
(D) 
0.4 
0.8 


(X) 
100.0 


2.1 
94.2 


Standard  Notes:       -  Represents  leio.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-146     West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by  j 


► ,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


060 
080 
100 
120 
140 
160 
280 
<»00 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
280 
400 
480 
500 
520 


020 
040 
060 
080 
100 
120 
520 


020 
040 
060 
080 
100 
120 
280 
400 
480 
500 
520 


EATING  PLACES — CONTINUED 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ... 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL^ 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


75 

43 

372 

29 

1 

1 

6 

4 

2 

32 

86 


1  901 

1  153 

87 

1  153 

66 

36 

249 

6 

1 

1 

3 

2 

1 

16 

61 


773 
566 

53 

566 

8 

6 

102 

19 
3 
2 
1 

16 

10 


646 
231 
1  426 
(0) 
(D) 
(D) 
(D) 
(Z) 
(D) 
463 
831 


94  483 

67  367 

1  577 
62  940 

590 
191 

899 
(2) 
(D) 
(D) 
(D) 
(D) 
(D) 

405 

718 


12  949 

(0) 

12  639 

(D) 

(0) 

85 
(0) 

80 


21  363 

511 

20  181 

(0) 

(D) 

425 

(0)' 

(0) 

(0) 

(0) 

58 

33 


10  689 


0.6 
0.2 
1.4 
(D> 
(D) 
(D) 
(D) 
(Z) 
(D) 
0.4 
0.8 


(X) 

100.0 

2.3 
93.4 
0.9 
0.3 
1.3 
(Z) 
(D) 
(0) 
(D) 
(0) 
(Dl 
0.6 
1.1 


100.0 

(0) 
97.6 
(D) 
(D) 
0.7 
(D) 
0.6 


(X) 
100.0 

2.4 

94.5 

(0) 

(0) 

2.0 
(D) 
(D) 
(0) 
(D) 

0.3 

0.2 


(X) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


020 
040 
060 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  ......... 

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


WEPTG  ADDL  DETAIL  FOR  LINE  120 

|COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

'  MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 

PRESCRIPTIONS 

I  COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


797 

95 

527 

601 

79 

176 

91 

568 

318 

4 

115 

3 

(Z) 

31 

243 

457 

6 

109 

601 

63 

231 

1 

(D) 

6 

69 

4 

(Z) 

14 

97 

2 

(D) 

62 

349 

137 

544 

18 

(D) 

9 

(D) 

2 

(D) 

7 

(D) 

264 

2 

537 

78 

345 

738 

93 

174 

584 

78 

339 

87 

561 

309 

4 

046 

2 

(D) 

31 

243 

442 

5 

986 

584 

62 

682 

574 

77 

170 

574 

61 

671 

529 

18 

694 

574 

30 

667 

392 

12 

321 

1 

ID) 

4 

(0) 

4 

(Z) 

14 

97 

2 

(D) 

61 

(Dl 

130 

520 

18 

(0) 

9 

(D) 

2 

(D) 

6 

(D) 

253 

2 

485 

78 

345 

2 

332 

202  508 

1 

419 

149  105 

42 

473 

34 

339 

6 

(Z) 

401 

26  890 

48 

(0) 

15 

(D) 

42 

367 

34 

622 

47 

317 

18 

(Z) 

107 

1  916 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  thaniO.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-147 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  RETAIL  STORES — CONTINUED 

FURNITURE-SUEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EOUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

SPORTING-RECREATION  EQUIPMENT  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  ....... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  ....... 

ALL  OTHER  MERCHANDISE  ......... 

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS.  .  , 

PACKAGED  ALCOHOLIC  BEVERAGES 


77 

139 

171 

97 

96 

lit 

18 

45 

75 

23 

243 

163 

369 

320 


490 
395 

10 

23 

5 

395 

14 
1 
2 
3 
1 

22 


242 


2  171 

2  026 

11  874 

4  916 

4  044 

865 

278 

1  392 

1  810 

930 

56  078 

11  619 

15  324 

4  034 


27  228 

56 

184 

(D) 

26  766 

43 
(D> 
(D) 
(D) 
(0) 

58 


7  346 

(D) 
(D) 
(D) 
(D) 
(D) 
192 
336 
122 
(D) 
829 

1  924 
338 
156 
195 
157 
204 
(0) 

1  030 
(D) 
905 
220 


319 

280 

95 
158 
(D) 
(D) 
(0) 
(D) 


(D) 
(D) 
(D) 
(D) 


1.5 
1.4 
8.0 
3.3 
2.7 
0.6 
0.2 
0.9 
1.2 
0.6 

37.6 
7.8 

10.3 
2.7 


100.0 

0.2 

0.7 

(0) 

98.3 

0.2 
(D) 
(D) 
(Dl 
(D) 

0.2 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
2.6 
4.6 
1.7 
(D) 
11.3 
26.2 
4.6 
2.1 
2.7 
2.1 
2.8 
(Dl 
14.0 
(D) 
12.3 
3.0 


(X) 
100.0 

33.9 

56.4 
(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 


120 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
500 
520 


020 
100 
220 
240 
260 
280 
300 
500 
520 


100 
220 

240 

240 
240 
249 

500 

500 
500 
508 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


SECONDHAND  STORES — CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN!S-BOYSi  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN!S-GIRLSi  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-HUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  ...... 

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOKi  STATIONERY  STORES  (SIC  594) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  59421 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

pEPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OTHER  FURN. -SLEEP  EQUIP. -FL.  COVERINGS 


ALL  OTHER  MERCHANDISE 


•REPTG  ADDL  DETAIL  FOR  LINE  500 

^LL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
'  TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART!  DRAFTINGi  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


[REPTG  ADDL  DETAIL  FOR  LINE  520 

iNONMERCHANDISE  RECEIPTS 

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
240 

240 
240 
248 

260 
280 
300 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

;REPTG  ADDL  DETAIL  FOR  LINE  240 

.FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


1 
29 
22 

24 
17 
44 
55 
39 
15 
19 
13 

7 
16 
34 

1 
47 
24 


62 

39 

1 
2 
1 

14 
4 
2 
1 

39 
7 


(D) 

(D) 

192 

2.7 

336 

4.8 

122 

1.7 

(D) 

(D) 

829 

11.7 

1  829 

25.9 

180 

2.5 

(D) 

(D) 

195 

2.8 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  030 

14.6 

(D) 

(0) 

(D) 

(0) 

220 

3.1 

3  105 

(D) 
(D) 
(D) 
237 
(D) 
(D) 
(D) 
2  673 
165 


(D) 
(D) 
(D) 

(Dl 
(0) 
(Dl 

(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
7.6 
(D) 
(D) 
(D) 
86.1 
5.3 


1 

865 

(X) 

1 

253 

100.0 

(D) 

(Dl 

(D) 

(01 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

1 

182 

94.3 

1 

161 

100.0 

1 

091 

94.0 

(D) 

(D) 

(01 

(D) 

(Dl 

(D) 

868 

74.8 

(D) 

(D) 

166 

14.3 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 

(Dl 
(D) 
(0) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05«. 


7H-148!     West  South  Central-Okla. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 

500 
500 

508  , 

509  ' 
511 
512 
513 
51t 
515 

520 

520 
520 
521 
522 
523 


020 
0«0 
080 
100 
120 
140 
160 
180 
220 
260 
300 
320 
340 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
220 
260 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
340 
400 
500 
520 


STATIONERY  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES, 

OFFICE  MACHINESi  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS*    ••••••••••••• 

SOCIAL  STATIONERY-GREETING  CARDS  ■  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTING!  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  E(aUIPMENT 


•REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
JSPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


HARDWARE 

LUMBER-BUILDING  MATERIALS 
AUTO  FUELS-LUBRICANTS  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


559 

198 

778 

40 

52 

149 

54 

15 

105 

(D) 

(D) 
(D) 
(D) 
(D) 
(0) 


5  713 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
264 
138 
(D) 
(D) 
4  370 
(D) 
(D) 
(D) 
71 
111 


7  557 


(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
264 
138 
(D) 
(D) 
4  132 

4  819 
3  588 
881 
285 
748 
1  213 
153 
196 
109 

(D) 
(D) 
(D) 
71 
67 


80.5 

100.0 
76.8 
49.9 
2.6 
3.3 
9.6 
4.1 
1.0 
6.7 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
4.6 
2.4 
(D) 
(D) 
76.5 
(D) 
(D) 
(D) 
1.2 
1.9 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
4.9 
2.5 
(D) 
(D) 
76.2 

100.0 

74.5 

18.3 

5.9 

15.5 

25.2 

3.2 

4.1 

2.3 

(D) 
(D) 
(D) 
1.3 
1.2 


020 
100 
120 
220 
260 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
100 
120 
140 
180 
220 
260 
300 
320 
340 
400 
420 
440 
450 
480 
500 
520 


300 
320 
340 
460 
500 
520 


120 
150 
220 
250 
280 

280 
280 
281 
282 
283 
284 
285 
286 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL^ 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  ... 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5959  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


•REPTG  ADDL  DETAIL  FOR  LINE  280 

;jEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


241 

58 

410 

170 

48 

266 

9 

247 

5 

(21 

3 

(D) 

3 

(Z) 

1 

(D) 

3 

(D) 

35 

784 

6 

96 

20 

602 

15 

295 

11 

382 

170 

44 

996 

3 

(D) 

8 

134 

31 

576 

15  288 
12  926 


4 

46 

2 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

3 

18 

21 

430 

8 

166 

8 

(D) 

15 

280 

10 

(0) 

64 

10  770 

3 

(D) 

8 

152 

28 

403 

1 

(D) 

15 

2  339 

1 

(D) 

5 

156 

1 

(D) 

5 

52 

19  487 
15  980 


2 

(D) 

2 

(D) 

39 

605 

67 

1 

427 

141 

11 

677 

140 

15 

948 

140 

11 

665 

129 

2 

284 

117 

1 

010 

131 

6 

312 

71 

457 

129 

1 

497 

22 

54 

Standard  Notes:        -  Represents  zero.       (D)  WIthheld.to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-149 


TABLE   2. 


Oklahoma:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


JEWELRY  STORES—CONTINUED 


300 
500 
520 

520 
520 

529 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


;REPTG  ADDL  detail  for  line  520. 

.NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK  I  JEWELRY  REPAIRS. 


020 
040 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

MAJOR  APPL— RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


11 

23 

136 

130 

(na) 

130 


154 

1 

1 

13 

1 

2 
1 
5 

19 
2 

15 

11 

1 

4 

154 

6 

35 


146 

1 
1 

13 
1 
2 
1 
5 

19 
2 

14 

11 

1 

4 

146 

6 

35 


49 

283 

1  927 

14  275 

(na) 

1  189 


13  618 

(D) 
(D) 
305 
(D) 
(D) 
(D) 
92 
389 
(D) 
529 
205 
(D) 
156 
11  348 
90 
344 


249 
(D) 


1  744 
(D) 


13  410 

(D) 
(D) 
305 
(D) 
(D) 
(0) 

92 
389 
(D) 
(D) 
205 
(D) 
156 
11  160 

90 
344 


0.3 

1.8 

12.1 

100.0 

(na) 

8.3 


100.0 

(0) 
(D) 
2.2 
(D) 
(D) 
(D) 
0.7 
2.9 
(D) 
3.9 
1.5 
(0) 
1.1 
83.3 
0.7 
2.5 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(D) 
2.3 
(D) 
(D) 
(D) 
0.7 
2.9 
(0) 
10) 
1.5 
(D) 
1.2 
83.2 
0.7 
2.6 


120 
260 
280 
320 
500 
520 


020 
040 
080 
100 
120 
500 


FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES.  STANDS  (SIC  5993) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
ALL  OTHER  MERCHANDISE  . 

NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL^ ■ 


CAMERA  I  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


109 

1 
10 
4 
3 
109 
8 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GIFT.  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ .  .  


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL^ 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


a  688 

5  582 

(D) 
68 
<D) 
(D) 
5  346 
36 


1  814 
(0) 


1  984 


465 
(D) 


(X) 

100.0 

(D) 
1.2 
<0) 
(D) 
95.8 
0.6 


878 

(X) 

538 

100.0 

50 

9.3 

67 

12.5 

(D) 

(D) 

363 

68.4 

(0) 

ID) 

33 

6.1 

(X) 
100.0 


(X) 
100.0 


standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-150     West  South  Central-Okla. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Oklahoma:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HOBBY  I  TOYi  GAME  SHOPS 
(SIC  5999  PART) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
OtO 
100 
120 
140 
160 
180 
200 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS*  CLOTHING.  EXCt  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


25 
8 
27 
19 
17 
17 
16 
20 


288 
(D) 


981 
(0) 
740 
437 
547 
980 
(D) 
859 


(X) 
100.0 


(X) 
100.0 

10.9 
(D) 

24.7 
1.6 
2.0 
3.6 
(D) 


220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


020 
040 
100 
500 
520 


NONSTORE  RETAILERS — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTt  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


3  324 
488 
916 
(D) 
684 
(D) 

1  380 
(D) 
(D) 
(D) 

4  564 
1  616 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 
MEALS-SNACKS.  ...... 

CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


15  012 
9  231 

1  224 
(D) 

6  740 
(Dl 
702 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


12.2 
1.8 
3.4 
(D> 
2.5 
(D) 
5.1 
(D) 
(D) 
(D) 

16.7 
5.9 


100.0 

13.3 
(D) 

73.0 
(0) 
7.6 


(X) 


;  Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
i'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
{'Merchandise  line  detail  withheld  due  to  Insufficient  reporting.  ' 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.  7H-151 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963 


Lawton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
0«0 
060 
080 
100 
120 
1«0 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BLDG.  MATLS.!  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 


LUMBER!  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL 


HEATING  PLUMBING!  PAINTi 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


020 
040 
120 
140 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 


403 

83 
95 
26 
44 
84 
66 
29 
46 
35 
33 
34 
34 
46 
30 
22 
33 
21 
24 
69 
68 
5 
9 
6 
88 
122 


84  623 

14  073 
4  386 
659 
941 
255 
484 
088 
156 
184 
564 
226 
048 

1  349 
852 
372 
958 

4  861 

18  558 

4  708 

3  890 

315 

2  017 
191 

3  141 
3  435 


(D) 


826 
(D) 


12  432 

12  344 

125 

(0) 

110 

I  178 


(X) 
100.0 

16.6 
5.2 
0.8 
2.3 
1.5 
2.9 
2.5 
4.9 
1.4 
1.8 
3.8 
3.6 
1.6 
1.0 
0.4 
1.1 
5.7 

21.9 
5.6 
4.6 
0.4 
2.4 
0.2 
3.7 
4.1 


(X) 
100.0 


(X) 

100.0 

1.0 
(0) 
0.9 
9.5 


160 

180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


020 
040 
080 
100 
120 
140 
160 
260 
280 
400 
460 
500 
520 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  In  this  table. 
'Merchandise  line  lietail  withheld  due  to  Insufficient  reporting. 


020 

020 
020 
021 
022 
023 
024 


GENERAL  MERCHANDISE  GROUP 
STORES — CONT I NUED 

WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEEO-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  ......... 

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


,REPTG  AODL  DETAIL  FOR  LINE  020.  .  • 
K3R0CERIES-0THER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES) i 

>   FROZEN  FOODS  

'  ALL  OTHER  FOODS. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


2  063 
(D) 

1  295 
(D) 
(D) 
748 
94 
270 
457 
(D) 
(D) 
(D) 

1  232 
(D) 


18  512 

15  738 

13  439 
(D) 
216 
870 
627 
(D) 
(D) 
(D) 
(0) 
62 
(0) 
400 
(0) 


18  152 

15  422 

13  133 

12  276 

10  066 

2  827 

884 

593 

5  765 


16.7 
(D) 

10. S 
(D) 
(D) 
6.1 
0.8 
2.2 
3.7 
(0) 
(0) 
(D) 

10.0 
(0) 


(0) 

(0) 

(D) 

(D) 

(0) 

(0) 

79 

3.5 

303 

13.6 

62 

2.8 

377 

16.9 

18 

0.8 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

20 

0.9 

104 

4.7 

365 

16.4 

(D) 

(D) 

100.0 

85.4 
(D) 
1.4 
5.5 
4.0 
(D) 
(0) 
(D) 
(0) 
0.4 
(D) 
2.5 
(D)  ■ 


100.0 

85.2 

100.0 

82.0 

23.0 

7.2 

4. a 

47.0 


IFORT  SMITH,  ARK.-OKLA.,  SMSA  to  be  shown  on  page  7H-36. 


7H-152  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lawton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORESi 
DELICATESSENS- 


INCLUDING 
-CONTINUED 


040 
080 
100 
120 
140 
160 
260 
280 
400 
460 
500 

500 
500 
508 
516 

520 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CISARS-CIGAKETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


iREPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE  

PAPER t  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
<SIC  542) 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTf  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL 


220 

240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
060 
080 
100 
400 

400 
400 
401 
402 
403 


GROCERIES-OTHER  FOODS  .  .  .  . 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
AUTO  FUELS-LUBRICANTS  .  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 
■AUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 

Standard  Notes: 


7 

14 

44 

40 

3 

3 

2 

2 

6 

2 

34 

34 
34 
33 

17 


46 

37 

4 
2 
4 
2 
4 
4 
1 

24 
6 

21 
5 

18 


(0) 
216 
(0) 
(0) 
(D) 
(D) 
(D) 
(D) 
62 
(D) 
(D) 

11  468 
(0) 
239 
(D) 

(0) 


79 
(D) 


24  436 

23  639 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

18  558 

(D) 

2  505 

(D) 

1  280 


(D) 

(0) 

(0) 

19 

4  629 

4  975 

4  121 

3  864 

70 

191 


(D) 
1.4 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.4 
(D) 
(0) 

100.0 
(0) 
2.1 
(0) 

(0) 


(X) 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

78.5 
(D) 

10.6 
(0) 
5.4 


100.0 

(D) 
(D) 
(0) 
0.3 
84.0 

100.0 

82.8 

77.7 

1.4 

'3.8 


GASOLINE  SERVICE  STATIONS — CONTINUED 


420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 

528 


TIRES-BATTERIES-ACCESSORIES 


iREPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELi  ACCESSORY  STORES  (SIC  56) 


120 
140 
160 
180 
200 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPER  I ES-ORY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

,WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN. S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
NONMERCHANDISE  RECEIPTS  .  .  . 


40 

4  222 

40 

431 

8 

60 

5 

48 

36 

324 

2 

(0) 

1 

(D) 

33 

320 

30 

3  556 

30 

310 

30 

(D) 

1 

(D) 

2 

(D) 

11 

873 

23 

2  028 

17 

671 

7 

173 

2 

(0) 

1 

(D) 

7 

75 

463 
(D) 


1  495 
(D) 


1  201 

(D) 

985 
896 
SO) 
!D) 

26 

82 
233 
344 
100 

21 
(D) 

51 

(D) 
(D) 
(D) 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.  7H-153 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lawton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEN'S  ACCESSORY  1  SPEC. 
FURRIERS  (SIC  563. 


STORESi 
568) 


FAMILY  CLOTHING  STORES  (SIC  565) 


120 
ItO 

110 
140 
Its 
1K3 
lit 
1U5 
1U6 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS 

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL ^ 


OTHER  APPAREL •  ACCESSORY  STORES 
(SIC  564.  569) 


020 
200 
220 
240 
260 
340 
520 


TOTAL  .  

REPTG  SALES  BY  BROAD  MOSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  .  

REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 


300 

(D) 


(D) 
(D) 
647 
786 
188 
(D) 
<D) 


2  504 
1  816 


(D) 
331 


(X) 
100.0 


100.0 

(D) 
(D) 
43.8 
47.5 
5.0 
(D) 
(0) 


(X) 

100.0 

(D) 
16.2 


240 
260 
340 
520 


(D) 

(D) 

648 

32.9 

020 
200 

(D) 

100.0 

220 

(D) 

(D) 

240 

(D) 

(D) 

260 

(D) 

(0) 

520 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

819 

41.6 

(D) 

100.0 

(D) 

(D) 

(0) 

(D) 

020 

(D) 

(D) 

040 

(D) 

(D) 

060 

(D) 

(D) 

080 

(0) 

(D) 

100 

(D) 

(D) 

120 

(D) 

(D) 

500 

(D) 

(D) 

520 

273 

13.9 

(D) 

(0) 

40 

2.0 

020 
040 
060 
080 
100 
120 
500 
520 


020 

040 
060 
100 
520 


020 
040 
100 
120 
260 
280 
500 
520 


FURNITURE.  HOME  FURNISHINGS 
STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1  391 

(D) 
(D) 
34 


76.6 
(D) 
(D) 
1.9 


(D) 

(Dl 

(D) 

(D) 

316 

67.6 

395 

20.3 

(D) 

(D) 

(0) 

(0) 

8 

107 

2.2 

72 

4  060 

82.5 

25 

(0) 

(D) 

1 

(D) 

(D) 

17 

76 

1.5 

1 

(D) 

(D) 

2 

(D) 

(D) 

6 

(0) 

(D) 

7 

(0) 

(D) 

61 

4  040 

94.6 

6 

ID) 

(Dl 

1 

(D) 

(D) 

16 

(D) 

(0) 

1 

(D) 

(D) 

2 

(D) 

(Dl 

4 

11 

0.3 

(D) 

(D) 

20 

3.1 

625 

96.2 

(D) 

(D) 

(D) 

(D) 

32 

1.4 

227 

9.9 

123 

5.4 

1  739 

75.7 

(D) 

(D) 

25 

1.1 

110 

4.8 

(D) 

(Dl 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-154  West  South  Central-Okla. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lawton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DRU6  STORES  (SIC  591  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 

120 
120 
121 
122 
123 

260 

280 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 


'REPTG  ADDL  DETAIL  FOR  LINE  120 

;C0SMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


020 

010 
080 
100 

lao 

160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
520 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORESt  SECONDHAND 
STORES  (SIC  593) 


140 
160 
180 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-6IRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


2  375 
2  296 

32 

227 
123 

1  739 

2  296 
1  739 

575 
913 
250 

(D) 
25 
110 
(D) 


(D) 
(0) 
711 
(0) 
(D) 
(D) 
(D) 
(D) 
164 
212 
161 
716 
12 
27 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
690 
144 


998 

748 

(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
*Nonslore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X) 

100.0 

1.4 

9.9 

5.4 

75.7 

100.0 
75.7 
25.0 
39.8 
10.9 

(D) 
1.1 
4.8 
(D) 


100.0 

(D) 
(D) 

27.1 
(D) 
(Dl 
(D) 
(D) 
(D) 
2.6 
3.4 
2.5 

11.3 
0.2 
0.4 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

10.9 
2.3 


100.0 


(D) 

(D) 

(D) 

(D) 

711 

99.2 

(D) 

(D) 

(D) 

(D) 

(X) 

100.0 

(D) 
(D) 
(D) 


200 
220 
240 
260 
280 
300 
320 
420 
500 
520 


ANTIQUE  STORESi  SECONDHAND 
STORES — CONTINUED 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGSc 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  ...... 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

BOOK'  STATIONERY  STORES  (SIC  594) 

TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL 


FARMi  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


220 

260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTRi 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

'  SILVERWARE  

'  JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

;  SOLID  GOLD  JEWELRY  

■  ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
'  OPTICAL  GOODS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL^ 


OTHER  STORES  (SIC  599) 
TOTAL  


(NA)  Not  available. 


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  .  .  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


2 

(D) 

6 

(D) 

6 

212 

7 

38 

4 

23 

5 

12 

3 

(D) 

1 

(D) 

6 

85 

5 

102 

4 
(NA) 

4 


2    105 
(D) 


(D) 
(D) 
693 

900 
693 
(D) 
57 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 

(D) 

(NA) 

(D) 


785 
(D) 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.     7H-155 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


«.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADEt  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
*OMEN'S-SIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  a'pPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JREPTG  ADOL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
\   FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


408 
556 
94 
212 
440 
423 
197 
266 
197 
163 
180 
204 
219 
166 
141 
182 
135 
98 
508 
449 
18 
31 
14 
477 
770 


173 

117 

1 

1 

2 

3 

10 

16 

19 

3 

13 

45 

104 

3 

2 

4 

12 

1 

8 

32 


786  910 

673  680 

136  933 
35  665 

2  414 
9  734 

14  309 
30  097 
23  991 
44  887 
14  081 
12  543 
18  571 

23  058 
8  605 

7  449 
6  056 

8  394 
28  528 

129  238 
39  657 
25  567 

3  173 

4  394 
628 

24  278 
21  822 


41  085 

31  088 

(D) 
(D) 
(D) 
(0) 
179 
118 
254 
(Z) 
54 

2  030 

24  656 

(D) 

(D) 

(D) 

2  923 
(D) 
140 
447 


25  778 

20  423 

(0) 
(D) 

(D) 
(D) 
(D) 

(D) 
(0) 
786 


(XI 
100.0 

20.3 
5.3 
0.4 
1.4 
2.1 
4.5 
3.6 
6.7 
2.1 
1.9 
2.8 
3.4 
1.3 
1.1 
0.9 
1.2 
4.2 

19.2 
5.9 
3.8 
0.5 
0.7 
0.1 
3.6 
3.2 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.6 
0.4 
0.8 
(Z) 
0.2 
6.5 
79.3 
(D) 
(D) 
(0) 
9.4 
(D) 
0.5 
1.4 


(X) 

100.0 

(D) 
(D) 

100.0 
(01 
(D) 

(D) 
(D) 
3.8 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

520 


040 
120 
200 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

500 
520 


020 
120 
200 
220 
240 
260 
280 
300 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
lUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINOOWSi  OOORSt  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS,  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


NONMERCHANDISE  RECEIPTS 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PLUMBING  EQUIP. 
(SIC  522) 


PAINTi  GLASSi  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ...... 


^EPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 
[   OTHER  LUMBER-BUILDING  MATERIALS. 

PA  I  NT-VARNISH  I  ETC 

PAINT  SUNDRIES  

'  WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


19  215 

20  423 
19  215 
10  675 

1  644 

552 

62 

1  043 

1  401 

1  329 

616 

97 

170 

596 

346 

209 

489 

288 


3  421 

(D) 


4  307 

3  515 

(D) 
(D) 
(D) 
(0) 
(D) 
3  312 

3  447 
3  277 
279 
1  437 
396 
490 
677 

(D) 
39 


(D) 


94.1 

100.0 
94.1 
52.3 
8.0 
2.7 
0.3 
5.1 
6.9 
6.5 
3.0 
0.5 
0.8 
2.9 
1.7 
1.0 
2.4 

1.4 


(X) 
100.0 


100.0 

(D) 
(D) 
(0) 
(0) 
(D) 
94.2 

100.0 
95.1 
8.1 
41.7 
11.5 
14.2 
19.6 

(D) 
1.1 


(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

175 

10.4 

(D) 

(D) 

185 

11.0 

5 

0.3 

35 

2.1 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-156  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORES — CONTINUED 


320 

320 
320 
322 
323 

324 

340 


HARDWARE. 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
;  PLUMBING-ELECTRICAL  SUPPLIES  . 
>  OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


340  IREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
340  ►LUMBER-BUILDING  MATERIALS  .  .  .  . 

348  I    PAINT-GLASS-WALLPAPER 

356  [  OTHER  LUMBER-BUILDING  MATERIALS. 


420  TIRES-BATTERIES-ACCESSORIES 
500  ALL  OTHER  MERCHANDISE  .  .  . 
520   NONMERCHANDISE  RECEIPTS  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


220 
300 

320 
380 
400 
420 
440 
480 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT!  MACHINERY  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


JREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
,MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

.  MEN'S  CLOTHING  

■  BOYS'  CLOTHING  


660 
019 
209 
360 
451 

154 


1  588 
152 
(D) 
(D) 

(D) 
23 
(01 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
923 
(D) 
(D) 


148 

116 

172 

106 

110 

220 

54 

3 

715 

16 

709 

1 

(D) 

2 

(D) 

9 

(D) 

62 

7 

764 

80 

9 

991 

85 

21 

130 

80 

5 

687 

102 

10 

661 

28 

8 

090 

54 

5 

165 

69 

5 

807 

60 

2 

497 

53 

3 

286 

54 

3 

045 

14 

3 

499 

10 

1 

678 

8 

3 

748 

3 

(D) 

5 

(D) 

65 

6 

892 

77 

6 

121 

87  019 

87  019 

2  786 
(D) 
(D) 
(D) 

6  544 

7  163 

71  624 
6  438 
4  583 
1  781 


61.7 

100.0 
61.4 
12.6 
21.7 
27.2 

9.1 

100.0 
9.6 
(0) 
(D) 

(D) 
1.4 
(0) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
91.3 
(D) 
(0) 


100.0 

3.4 
0.6 
(D) 
(D) 
(D) 
7.0 
9.1 
19.2 
5.2 
9.7 
7.3 
4.7 
5.3 
2.3 
3.0 
2.8 
3.2 
1.5 
3.4 
(D) 
(D) 
6.3 
5.6 


(X) 
100.0 

3.2 

(D) 
(D) 
(D) 
7.5 
8.2 

100.0 
9.0 
6.4 
2.5 


DEPARTMENT  STORES — CONTINUED 


160   WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 
'  ALL  OTHER  APPLIANCES  


KITCHENWARE-HOME  FURNISHINGS.  . 

|REPTG  ADDL  DETAIL  FOR  LINE  260. 
iKITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


020 

040 
120 
140 
160 
180 


REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

;  HOSIERY 

.   LINGERIE  

'  WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

'  WOMEN'S  DRESSES 

'.    WOMEN'S  SPORTSWEAR 

'  GIRLS'-SUBTEEN-TEEN  WEAR  

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


,REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
.LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


'reptg  addl  detail  for  line  500.  .  .  . 
Iall  other  merchandise  

toys-games-wheel  goods  

books-stationery-photographic  equip. 

all  other  merchandise 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


17  082 


15 

76  991 

15 

16  581 

14 

1  696 

14 

1  665 

12 

(0) 

12 

876 

12 

2  735 

14 

1  628 

12 

3  136 

14 

2  491 

10 

1  179 

1 

(D) 

14 

4  448 

16 

7  268 

13 

71  624 

13 

6  693 

13 

(0) 

13 

4  808 

1 

(D) 

13 

7  368 

12 

80  106 

12 

7  241 

10 

5  006 

10 

(01 

3 

(0) 

10 

4  688 

9 

64  282 

9 

4  187 

9 

1  469 

7 

2  643 

15 

4  276 

13 

80  243 

13 

3  765 

10 

1  295 

11 

2  315 

14 

2  084 

10 

2  575 

7 

2  225 

7 

62  573 

7 

2  225 

4 

1  159 

7 

1  033 

8 

3  166 

8 

71  049 

8 

3  168 

8 

653 

5 

2  340 

6 

(D) 

5 

(D) 

3 

(D) 

15 

3  468 

15 

76  991 

15 

I    468 

14 

(0) 

11 

1  459 

8 

(0) 

5  503 


10  868 


38 

586 

6 

(D) 

40 

744 

36 

750 

40 

1  611 

38 

475 

Standard  Notes:  -    -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
'Nonstoie  retailers,  part  of  SIC  maior  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-157 


TABLE  3    Oklahoma— standard  Metropolitan  Statistical  Areas:    1963-continued 

Oklahoma  City  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.t 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
220 
210 
260 
280 
300 
320 
310 
500 
520 


LIMITED  PRICE  VARIETY  STORES — CON. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEIWELRY-OPTICAL    GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS*  CLOTHINGi  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


, REPTG  ADDL  DETAIL  FOR  LINE  200. 
iCURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


;REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240  tREPTG  ADDL  DETAIL  FOR  LINE  240 

240  .FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

241  '  FLOOR  COVERINGS 

242  t   FURNITURE-SLEEP  EQUIPMENT 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 


KITCHENWARE-HOME  FURNISHINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
,KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


,REPTG  ADDL  DETAIL  FOR  LINE  320. 

.HARDWARE 

HARDWARE-TOOLS  

I  GARDENING  EQUIPMENT-SUPPLIES  . 


7 
1 
1 
3 
8 
28 

6 
6 
6 
5 


179 
(D) 
(0) 
865 
232 
(D) 
532 
(D) 
023 
(Dl 


13  917 
11  806 

343 
(D) 
(D) 
(Dl 

476 

2  078 

3  923 

181 

131 

49 

2  437 

4  455 
613 

67 

69 
(0) 

72 
140 

20 
(D) 
(D) 
(D) 
(D) 

764 
1  705 

9  786 

1  388 

(0) 

759 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 

282 

3  923 

58 
(D) 
(D) 

(D) 

4  059 
259 
(D) 
(D) 
(D) 

(Dl 
(D) 
288 

(D) 
(D) 
(D) 
(D) 


10.8 
(0) 
(Dl 
8.0 
2.1 
(D) 
4.9 
(D) 

27.8 
(01 


2.9 

(01 
(D) 
(0) 
4.0 
17.6 


100, 
4. 


3.3 
1.2 

20.6 

100.0 
13.8 
1.5 
1.5 
(D) 
1.6 
3.1 
0.4 
(D) 
(D) 
(D) 
(D) 

6.5 
14.4 

100.0 

14.2 

(0) 

7.8 

(D) 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

2.4 

lOO.O 
1.5 
(D) 
(D) 

(D) 

100.0 
6.4 
(D) 
(D) 
(D) 

(D) 
(D) 
2.4 

100.0 
(D) 
(D) 
(D) 


340 

340 
340 
348 
356 

400 
420 
460 
500 

500 
500 
501 
502 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 
LUMBER-BUILDING  MATERIALS  


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
1 
TOTAL  


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
380 
400 
420 
460 
500 
520 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 
CURTAINS-DRAPERIES-DRY  GOODS 

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


LREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


7 
5 
5 

380 

286 

286 
9 
1 

97 
215 
203 

20 

24 
6 
5 
3 

20 
1 
1 

20 
3 
1 

28 
1 

11 
197 

99 


(0) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

iO) 

(D) 

(D) 

(D) 

(D) 

401 

3.4 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

173 
142 
142 


155  483 

131  366 
(Z) 
(D) 

2  152 
8  595 
6  725 

(Z) 
(Z) 
(Z) 
(Z) 
(D) 
164 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
97 

3  972 
1  949 


(X) 
100.0 
100.0 


100.0 

84.5 
(Z) 
(D) 
1.4 
5.5 
4.3 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
0.1 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
0.1 
2.6 
1.3 


323 

167 

794 

(X) 

257 

153 

654 

100.0 

257 

129 

655 

64.4 

248 

152 

759 

100.0 

248 

128 

872 

84.4 

241 

34 

539 

22.6 

224 

10 

913 

7.1 

209 

5 

854 

3.8 

244 

77 

607 

50.8 

6 

(Z) 

(Z) 

1 

(D) 

(D) 

97 

2 

152 

1.4 

214 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-158  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORESi 
DELICATESSENS- 


INCLUDING 
-CONTINUED 


120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
3W 
380 

too 

1*20 
460 
500 

500 
500 
508 
516 

520 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


iREPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


020 
020 
022 


JREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

,GR0CERIES-0THER  FOODS 

(  PRODUCE  (FRESH  FRU ITS- VEGETABLES ) . 


CANDY  I  NUTt  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


202 

20 

24 

6 

5 

3 

19 

1 

1 

20 

3 

1 

27 

1 

11 

194 

193 
193 
190 
86 

97 


(0) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(0) 
(D) 
(D) 
(Z) 
(D) 
(D) 
<D) 
(D) 
97 
3  959 

133  498 

3  944 

2  638 

1  296 

(D) 


365 

(D) 


288 
(D) 


(D) 
(Z) 
(Zl 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(Zl 
(D) 
(Dl 
(D» 
(D) 
0.1 
2.6 

100.0 
3.0 
2.0 
1.0 

<D) 


(X) 
100.0 


574 

(X) 

494 

100.0 

494 

100.0 

494 
494 
494 

100.0 
100.0 
100.0 

(X) 
100.0 


140 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


DAIRY  PRODUCTS  STORES  (SIC  545) 

TOTAL  

RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

RETAIL  BAKERIESt  MANUFACTURING 
(SIC  5462) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 

TOTAL  .  .  

OTHER  FOOD  STORES  (SIC  549  PART) 

TOTAL  

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT  1  MACHINERY 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


174 

1 

1 
39 
19 
40 
21 
42 
40 

6 

85 

41 

127 

1 
28 
94 


1  021 

(D) 


859 
(D) 


162 

(Dl 


172  902 

164  307 

(D) 
(D) 
2  326 
(Dl 
540 
(Dl 

1  551 
(Dl 
(Zl 

128  749 

297 

18  230 

(D) 

2  419 
8  460 


(X) 
100.0 


(XI 
100.0 


(XI 
100.0 


(XI 


100.0 

(01 
(Dl 
1.4 
(Dl 
0.3 
(Dl 
0.9 
(Dl 
(Zl 

78.4 
0.2 

11.1 
(Dl 
1.5 
5.1 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-159 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


380 
400 
120 
440 
520 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT!  MACHINERY  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 

380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


'REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
[AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 
NEW  PASSENGER  CARS<  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLESi  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARSi  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

JaUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

.TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  •  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
383 
385 
386 
388 

400 

400 
400 
403 

420 

420 
420 

421 
422 
423 
424 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL .  .  .  , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLESi  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 
;  ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

;AUT0  FUELS-LUBRICANTS 

'   MOTOR  OIL-GREASES-OTHER  OILS  • 


TIRES-BATTERIES-ACCESSORIES  

■REPTG  ADDL  DETAIL  FOR  LINE  420 

^IRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


65 

54 

54 
31 
50 
1 
47 


46 
46 
46 

1 
20 

1 
45 
32 
19 

4 


42 
42 
41 
37 
36 
23 

1 
40 

40 

40 

40 

9 


141  400 

139  643 

121  901 

(0) 

10  113 

(D) 

7  569 


106  588 

121  519 

106  588 

69  167 

(D) 

10  099 

(D) 

20  703 

4  848 

1  512 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

8  503 

113  653 

8  374 
4  509 

2  630 
310 
647 

(D) 
6  378 

117  975 

6  378 

6  189 

189 


4  001 
3  763 

2  848 

3  763 

2  848 

1  974 

(D) 

442 

99 

(D) 

(D) 

(D) 
(D) 
(D) 


(D) 

252 
(0) 
253 
(D) 
48 
(D) 


(X) 

100.0 

87.3 
(D) 
7.2 
(D) 
5.4 


100.0 

87.7 

100.0 

87.7 

56.9 

(D) 

8.3 

(D) 

17.0 

4.0 

1.2 

(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

7.0 

100.0 
7.4 
4.0 
2.3 
0.3 
0.6 

(D) 
5.2 

100.0 
5.4 
5.2 
0.2 


(X) 

100.0 

75.7 

100.0 

75.7 

52.5 

(D) 

11.7 

2.6 

(D) 

(D) 

100.0 
(D) 
(D) 

(0). 

100.0 
(D) 
7.8 
(D) 
1.5 
(D) 


520 
520 
527 


380 

380 
380 
381 
383 
385 
386 
387 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


380 

380 
380 
385 
386 
387 
388 

520 

520 
520 
528 


220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 


IMPORTED  CAR  DEALERS — CONTINUED 
NONMERCHANDISE  RECEIPTS  


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 
',   SERVICE  LABOR 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


iREPTG  ADDL  DETAIL  FOR  LINE  380.  . 
lAUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS'  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


TIRES-BATTERIES-ACCESSORIES 


reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 
parts.  wholesale  (to  other  businesses) 
partsi  retail  (over  the  counter)  .  .  . 

;  automobile  tires-batteries-accessories 


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


KEPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 
i  ALL  OTHER  POWERED  ROAD  VEHICLES. 


NONMERCHANDISE  RECEIPTS 


J^EPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 
'  OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


■REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

!  GASOLINE  

.  MOTOR  OIL-GREASES-OTHER  OILS  . 


(D) 

(0) 
(D) 
(0) 


14  552 

14  361 

12  465 

14  361 

12  465 

8  754 

(D) 

2  641 

(D) 

(D) 

(D) 

14  361 
(D) 
608 
384 
(D) 
(D) 

(D) 

(0) 
(D) 
(0) 
(D) 


6  637 

(D) 

6  637 
(D) 

6  551 
68 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 


(D) 

100.0 
(D) 
(D) 


(X) 

100.0 

86.8 

100.0 

86.8 

61.0 

(D) 

18.4 

(0) 

(D) 

(D) 

100.0 
(D) 
4.2 
2.7 
(D) 
(D) 

(D) 

100.0 
(D) 
(0) 
(D) 


(X) 

100.0 

(0) 

100.0 
(D) 
98.7 
1.0 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 


7 

256 

3.8 

8 

47 

0.7 

1 

(D) 

(D) 

7 

(0) 

(D) 

8 

(D) 

(0) 

2 

(D) 

(D) 

2 

(D) 

(D) 

9 

194 

2.8 

7 

2  084 

100.0 

7 

131 

6.3 

4 

117 

5.6 

4 

14 

0.7 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-160  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


TIREi  BATTERYt  ACCESSORY 
DEALERS — CONT I NUED 


1)20 

420 
420 
426 
427 
42B 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


TIRES-BATTERIES-ACCESSORIES  

JREPTG  ADOL  DETAIL  FOR  LINE  420 

JIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLO  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 
;  STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
iNONMERCHANOISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


220 
240 
260 
280 
300 
320 
340 
420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

500 
520 

520 
520 
524 
525 
526 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  


(REPTG  ADDL  DETAIL  FOR  LINE  420 

>TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


>REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


140 
180 
300 
380 
400 
420 
500 
520 


MISC.  AIRCRAFTi  MARINEt  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


24 

24 

20 

15 

9 

9 

8 

8 

7 

9 

3 

12 

8 
29 

16 
16 
9 
13 
11 


5  547 

5  744 

4  704 

1  083 

1  362 

383 

867 

277 

190 

72 

370 

(D) 

(D) 

86 

568 

4  574 
454 
166 
101 
196 


7  942 

7  663 

2  069 
(D) 
493 
(D) 
568 
(D) 
(D) 
(0) 

7  663 
(D) 

1  022 
985 

64 
(0) 
(D) 
(D) 
(D) 
(D) 
328 

24 
284 

2  053 
284 
(D) 
(D) 
(0) 


4  771 

3  539 

(D) 
(D) 
(Dl 
(D) 
(0) 
(D) 
2  309 
(D) 


81.3 

100.0 

81.9 

18.9 

23.7 

6.7 

15.1 

4.8 

3.3 

1.3 

6.4 

(0) 

(D) 

1.3 
8.3 

100.0 
9.9 
3.6 
2.2 

4.3 


100.0 

27.0 
(D) 
6.4 
(D) 
7.4 
(D) 
(0) 
(0) 

100.0 
(D) 
13.3 
12.9 
0.8 
(D) 
(D) 
(D) 
(D) 
(D) 
4.3 

0.3 
3.7 

100.0 

13.8 

(D) 

(D) 

(D) 


100.0 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
65.2 
(D) 


AIRCRAFT'  BOATi  M0T0R(:YCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
100 
120 
140 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

•REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


^EPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


662 

61 

859 

425 

42 

671 

14 

31 

2 

(D) 

1 

(D) 

22 

(0) 

2 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

425 

37 

214 

400 

39 

494 

400 

34 

349 

400 

32 

258 

29 

950 

309 

1 

137 

296 

3 

116 

282 

30 

411 

282 

3 

020 

96 

516 

38 

194 

263 

2 

313 

1 

(D) 

1 

(D) 

2 

(D) 

5 

(Z) 

242 

1 

835 

232 

25 

144 

232 

1 

717 

226 

1 

582 

30 

155 

APPAREL.  ACCESSORY  STORES  (SIC  56) 


120 
140 
160 
180 
200 
240 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS . 


265 

58 

732 

200 

47 

607 

5 

(D) 

79 

13 

800 

142 

23 

395 

94 

8 

280 

20 

906 

5 

(D) 

15 

124 

2 

(D) 

8 

66 

69 

818 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.     7H-161 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


140 
160 
180 
520 


120 

ItO 
160 
180 
200 
260 
520 


120 
140 

140 
140 
142 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
520 


MEN' Si  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561i  567) 


REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
IKOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567 1 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
•MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

>W0MEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  . 

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


55 
55 
17 
17 
37 
42 
51 
55 
48 
38 
16 
22 

13 

7 
14 
22 


7  413 

6  006 

5  546 
(0) 
(Dl 
70 


16  867 

(D) 
(D) 
15  149 
1  044 
(D) 
(0) 
429 


(D) 
(D) 

(D) 
(0) 
(D) 

(D) 
(D) 
(D) 

14  727 

15  683 
13  993 

954 
186 
249 

1  118 

3  138 

4  716 

2  615 
422 
239 
343 

1  044 
(D) 
(0) 
ID) 


100.  0 

92.3 

(D) 
(0) 
1.2 


100.0 

(D) 
(D) 
89.8 
6.2 
(D) 
(01 
2.5 


(D) 
(D) 

100.0 
(Dl 
(D) 

(D) 
(D) 
(D) 

89.6 

100.0 

89.2 

6.1 

1.2 

1.6 

7.1 

20.0 

30.1 

16.7 

2.7 

l.S 

2.2 

6.4 
(D) 
(D) 
(D) 


WOMEN'S  ACCESSORY.  SPEC.  STORES' 
FURRIERS  (SIC  563.  568) 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

SOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


160   WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS"  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  ...  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


180 


ALL  FOOTWEAR. 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.( 


446 
(0) 


17  063 

(Dl 
6  135 

9  737 

5  551 

(D) 

1  304 

(D) 

52 

1  337 

5  921 

9  737 

2  949 

31 
(D) 
(D) 
387 
670 
636 
533 
(D) 
(D) 
(D) 

1  683 


(XI 
100.0 


(D) 
47.7 

100.0 

57.0 

(D) 

13.4 

(0) 

0.5 

13.7 

34.7 

100.0 
30.3 
0.3 
(D) 
(0) 
4.0 
6.9 
8.6 
5.5 
(D) 
(D) 
(D) 

9.9 


7H-162  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 

2«0 
280 
300 
500 
520 


140 
160 
180 
500 
520 


FAMILY  CLOTHING  STORES — CONTINUED 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 
TOTAL  


lUO 
160 
180 

180 
180 
181 
182 
183 

500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


;REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


5  753 

(D) 

316 

5  318 

(D) 

90 


236 

(D) 


1  786 
(0) 


(D) 

91 

3  718 

3  037 
2  905 

912 
1  355 

635 

(D) 
48 


(0) 

(D) 
(D) 
(D) 
(D) 
(0) 


100.0 

(D) 
5.5 
92.4 
(D) 
1.6 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
2.3 

95.8 

100.0 
95.7 
30.0 
44.6 
20.9 

(D) 
1.2 


060 
200 
220 
240 
260 
300 
320 
340 
500 
520 


200 
220 
240 
260 
300 
320 
340 
500 
520 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
300 
320 
500 
520 


200 
240 
260 
320 
340 
520 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


FURNITURE'  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALCOHOLIC  DRINKS 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE.  

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


1 

25 

65 

85 

28 

1 

3 

2 

5 

46 


134 
87 

22 

35 

83 

21 

1 

3 

2 

3 

28 


24  850 

(D) 

595 

6  087 

16  726 

462 

(D) 

(D) 

(D) 

59 

865 


26  615 

19  747 

589 
1  776 
(0) 
105 
(D) 
(D) 
(D) 
(D) 
585 


100.0 

(D) 
2.4 
24.5 
67.3 
1.9 
(D) 
(D) 
(D) 
0.2 
3.5 


(X) 

100.0 

3.0 
9.0 
(0) 
0.5 
(D) 
(D) 
(D) 
(D) 
3.0 


11 

153 

1.0 

35 

1 

776 

11.4 

61 

13 

155 

84.5 

56 

14 

306 

100.0 

56 

12 

189 

85.2 

45 

1 

707 

11.9 

56 

9 

576 

66.9 

30 

867 

6.1 

3 

12 

0.1 

5 

22 

0.2 

19 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

3 

(0) 

(D) 

21 

413 

2.7 

(D) 

(D) 

405 

92.8 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

10) 

(0) 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than -0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.     7H-163 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DRAPERY!  CURTAINi  UPHOLSTERY 
STORES  (SIC  571t) 


CHINAi  GLASSWARE  I  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


RADIO)  TELEVISION  STORES  (SIC  5732) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


060 
220 

220 
220 
2211 
225 
226 
227 

520 


ALCOHOLIC  DRINKS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 


J^EPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

NEW  MAJOR  APPLIANCES  

!  NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S. 
RECORDS-TAPES-MUSICAL  INSTRUMENTS. 


NONMERCHANDISE  RECEIPTS 


220 

220 
220 
232 
233 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


'REPTG  ADDL  DETAIL  FOR  LINE  220.  . 

.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
228 
229 
231 
232 
23a 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

,REPTG  ADDL  DETAIL  FOR  LINE  220 

iMAJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     .    . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV S-PHONOGRAPHS-TAPE  RECORDERS 
SHEET  MUSIC-RELATED  ITEMS 


(D) 
695 

778 
684 
(D) 
597 
(D) 
(D) 

(D) 


2  925 
(0) 


117 

117 

117 

(D) 
(D) 
(D) 
(D) 


(D) 

1  806 
1  690 
581 
539 
(D) 
(D) 
(D) 


(X) 


(X) 

100.0 

(D) 
86.9 

100.0 

87.9 

(D) 

76.7 

(D) 

(D) 

(0) 


(X) 
100.0 


100.0 

100.0 
(D) 
(D) 
(D> 


(0) 

100.0 

93.6 

32.2 

29.8 

(0) 

(D) 

(D) 


500 
520 


020 
OtO 
060 
080 
100 
120 
280 
300 
500 
520 


020 
040 
060 
080 
100 
120 
280 
500 
520 


020 
040 
060 
080 
100 
120 
280 
500 
520 


020 
040 
080 
100 
120 
520 


020 
040 
060 
100 
120 
280 
500 
520 


MUSICAL  INSTRUMENT  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATINGt  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


484 

32 

442 

88 

6 

87 

13 

5 

1 

11 

27 


239 

14 

239 

20 

5 
43 
1 
2 
3 
16 


186 

140 

12 

140 

3 

30 
10 

3 


(D) 
(D) 


37  487 

673 

33  455 

2  285 

39 
568 

66 
(D) 
(D) 
200 
162 


28  Oil 

21  012 

448 
19  680 
256 
(D) 
269 
(D) 
(D) 
(D) 
113 


(D) 
5  976 
9 
233 
(D) 
(D) 
(0) 
(D) 


(0) 
(D) 


100.0 

1.8 
89.2 
6.1 
0.1 
1.5 
0.2 
(D) 
(D) 
0.5 
0.4 


641 

45 

538 

(X) 

419 

35 

381 

100.0 

29 

670 

1.9 

419 

33 

397 

94.4 

23 

265 

0.7 

5 

(D) 

(0) 

SO 

556 

1.6 

13 

66 

0.2 

5 

(D) 

(D) 

11 

200 

0.6 

25 

(D) 

(0) 

100.0 

2.1 
93.7 
1.2 
(D) 
1.3 
(0) 
(D) 
(D) 
0.5 


(D) 

(D) 

194 

97.9 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(Dl 

100.0 

(D) 
92.3 
0.1 
3.6 
(D) 
(D) 
(D) 
(0) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  appliriable.        (Z)  Less  than  0.05%. 


7H-164  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


CATERERS  (SIC  5812  PART) 


DRINKINS  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


020 
OHO 
060 
080 
100 
120 
160 
180 
220 
260 
280 
300 
320 
500 
520 


DRUG  STORESi  PROPRIETARY  STORES 
(SIC  59  FART  591) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


166 

134 

14 

71 

2 

19 

95 

134 

1 

2 

2 

7 

20 

3 

2 

44 

14 


162 
133 


020 
040 
080 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 


501 
281 

3 

11 
88 


23  397 

19  726 

30 

1  057 
(D) 
(D) 

2  278 
15  358 

(D) 
(0) 
(D) 
(D) 

49 
(D) 
(D) 
601 

58 


23  275 
(D) 


122 

(D) 


42  757 

30  018 

(D) 

170 

7  198 


100.0 

0.2 
5.4 
(D) 
(D) 
11.5 
77.9 
(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
(D) 
3.0 
0.3 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 

0.6 

24.0 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


020 
040 
080 
100 
480 
520 


040 
080 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
500 
520 


240 
260 
280 


OTHER  RETAIL  STORES — CONTINUED 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

LIQUOR  STORES  (SIC  592) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

HOUSEHOLD  FUELS-ICE  . 

NONMERCHANDISE  RECEIPTS  . 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  • 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


5 

92 

1 

(D) 

15 

145 

13 

(D) 

13 

81 

6 

(D) 

29 

673 

24 

923 

32 

776 

40 

4  679 

24 

1  108 

15 

1  597 

3 

(D) 

8 

91 

2 

(D) 

12 

389 

14 

4  198 

11 

567 

95 

5  954 

62 

947 

114 


1 

(D) 

8 

109 

87 

(D) 

1 

(D) 

1 

(D) 

8 

23 

1 

(D) 

1 

(D) 

12 

70 

7 

(D) 

9 

24 

6 

(D) 

16 

452 

22 

(0) 

15 

158 

6 

102 

6 

66 

4 

(D) 

2 

(D) 

7 

(0) 

12 

389 

19 

479 

10 

59 

(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-165 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


».,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


BOOKt  STATIONERY  STORES — CONTINUED 


500 
520 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


500 

500 
500 
512 
513 
514 
515 

520 

520 
520 
523 


BOOK  STORES  (SIC  5942) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
ALL  OTHER  MERCHANDISE  


>REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

SOCIAL  STATIONERY-GREETING  CARDS  .  . 

BOOKS-PERIODICALS 

'  ARTt  DRAFTING!  ENGINEERING  SUPPLIES. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


,REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 
'  OTHER  NONMERCHANDISE  RECEIPTS. 


STATIONERY  STORES  (SIC  5943) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240 
240 
246 

260 
280 
500 

500 
500 
508 
509 
511 
512 
513 
515 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


>REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
.  OFFICE  MACHINES!  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  •  .  . 

BOOKS-PERIODICALS 

ALL  OTHER  MERCHANDISE 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


899 
(D) 


383 
352 


(D) 
(D) 
(D) 

(D) 
(D) 
(0) 

352 

(D) 
174 
(D) 
(D) 
55 
(D) 
(D) 


2  110 
(0) 


95.9 
(D) 


895 

(X) 

585 

100.0 

(0) 

(Dl 

585 

100.0 

(0) 

(D) 

020 

(D) 

(D) 

300 

425 

72.6 

320 

(D) 

(D) 

400 

(D) 

(D) 

460 
520 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(X) 

100.0 

(D) 

100.0 
(D) 
(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
49.4 
(D) 
(0) 
15.6 
(D) 
(D) 


(X) 
100.0 


300 
320 
460 
520 


160 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HAYi  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

AUTO  FUELS-LUBRICANTS  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  .  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  .  . 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

'.   WATCHES-CLOCKS 

■    SILVERWARE  

'  JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

[   SOLID  GOLD  JEWELRY  

.  ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
'   OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


J^EPTG  ADDL  DETAIL  FOR  LINE  520. 

iNONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
I 
TOTAL  


Standard  Notes:        -  Represents  zero.       (D)  Withtield  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


2 

12 
13 
29 

29 
29 

26 
22 
28 
17 
28 
5 

3 

4 

28 

24 

(na) 

24 


234 
(D) 


4  087 

3  412 

(D) 
(D) 
156 
(D) 
3  134 
(D) 


1  512 

(D) 

1  330 

(D) 

(D) 


6  178 

(D) 

(0) 

585 

4  559 

6  178 
4  559 
726 
361 
2  706 
(D) 
511 
(D) 

(D) 
(D) 
698 

4  997 

(na) 

376 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
4.6 
(D) 
91.9 
(D) 


100.0 
(D) 

es.o 

(D) 
(0) 


100.0 

(D) 

(0) 

9.5 

73.8 

100.0 

73.8 

11.8 

5.8 

43.8 

(0) 

8.3 

(D) 

(D) 

(D) 

11.3 

100.0 

(NA) 

7.5 


7H-166  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 
280 
320 
500 
520 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

BOTTLED  GAS  DEALERS  (SIC  5984) 
I 
TOTAL  

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORESi  STANDS  (SIC  5993) 

TOTAL  

NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
1 
TOTAL  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
ALL  OTHER  MERCHANDISE  

GIFTi  NOVELTYt  SOUVENIR  SHOPS 
(SIC  5997) 
1 
TOTAL  

OPTICAL  GOODS  STORES  (SIC  5998) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


2  083 

(0) 
(D) 
(D) 
1  949 
(0) 


1  202 

1  114 
1  114 


1  879 
(D) 


(X) 


100.0 

(D) 
(D) 
(D) 
93.6 
(D) 


(X) 
100.0 
100.0 


(X) 
100.  0 


Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

LUGGAGE >  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

HOBBY  I  TOYi  GAME  SHOPS 
(SIC  5999  PART) 
1 
TOTAL  

RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

PET  SHOPS  (SIC  5999  PART) 

TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  ....  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL 


(X)  Not  applicable. 


(Z)  Less  than  0.05%. 


226 

(D) 


37 

13  282 

26 

10  223 

4 

1  054 

4 

120 

7 

2  484 

1 

(D) 

1 

(0) 

1 

(D) 

1 

(D) 

2 

(D) 

4 

1  137 

1 

(D) 

4 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

263 

1 

(D) 

1 

(D) 

11 

3  962 

8 

160 

RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.     7H-167 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Oklahoma  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
200 
220 
260 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  • 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  -  •  . 


6  568 

6  281 

(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(0) 
(D) 


340 
500 
520 


DIRECT  SELLING  ( HOUSE-TO-HOUSE ) 
ORGAN  I ZAT I ONS —  CONT I NUED 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 

866 

32 


(D) 

61.6 

0.5 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-168  West  South  Central-Okla. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3.    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


120 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


220 
240 

240 
240 
241 
212 

260 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 


RETAIL  TRADEt  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

I>1AJ0R  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBERi  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS,  DOORS  I  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


1  987 

413 
431 
55 
172 
443 
371 
167 
212 
177 
122 
168 
149 
195 
141 
115 
193 
128 
77 
401 
394 
15 
39 
13 
404 
631 


487  019 

99  403 

24  554 

1  364 

8  663 
11  232 

23  328 

16  971 
32  177 
10  811 

9  218 
14  690 

17  544 
6  731 
4  867 
6  834 
6  989 

24  279 
81  848 
30  114 
17  770 

1  320 

3  997 

920 

14  637 

17  337 


49 

33 

033 

99 

25 

826 

1 

(D) 

1 

(D) 

7 

105 

15 

363 

15 

271 

3 

(Z) 

8 

41 

58 

1 

615 

93 

21 

804 

1 

(D) 

4 

(D) 

3 

(D) 

1 

(D) 

3 

(0) 

27 

678 

(D) 
148 

5  586 
148 
(D) 
(D) 

(D) 

912 

18  625 

20  036 

18  359 

9  421 

1  864 

483 

139 

1  237 

1  638 

828 

721 

141 

77 

816 

346 

289 

459 


100.0 

20.4 
5.0 
0.3 
1.8 
2.3 
4.8 
3.5 
6.6 
2.2 
1.9 
3.0 
3.6 
1.4 
1.0 
1.4 
1.4 
5.0 

16.8 
6.2 
3.6 
0.3 
0.8 
0.2 
3.0 
3.6 


100.0 

(D) 
(Dl 
0.4 
1.4 
1.0 
(Z) 
0.2 
7.0 
84.4 
(D) 
(D) 
(D) 
(D) 
(D) 
2.6 


100.0 

(D) 
0.7 

100,0 
2.6 
(0) 
(D) 

(D) 

4.5 

91.7 

100.0 
91.6 
47.0 
9.3 
2.4 
0.7 
6.2 
8.2 
4.1 
3.6 
0.7 
0.4 
4.1 
1.7 
1.4 
2.3 


460 
500 
520 


LUMBER  YARDS — CONTINUED 

HAY-GRAIN-FEED-FARM  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .... 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PAINTi  GLASS.  WALLPAPER 
STORES  (SIC  523) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 

260 
260 
340 

340 
340 
356 
357 
358 
359 
361 

500 
520 


CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
LUMBER-BUILDING  MATERIALS  .  . 


J^EPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE  STORES  (SIC  5251) 

TOTAL  


120 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
346 
356 

440 
460 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


"REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


,REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

'  PAINT-GLASS-WALLPAPER 

'  OTHER  LUMBER-BUILDING  MATERIALS. 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


27 
16 

1 

5 
4 

12 
2 
6 

18 

17 
17 
14 
15 
17 


(D) 
(D) 
590 


1  061 
(D) 


334 
(D) 


(D) 
(D) 
2.9 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

483 

97.8 

1 

509 

100.0 

1 

476 

97.8 

(D) 

(D) 

976 

64.7 

167 

11.1 

205 

13.6 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

(X) 
100.0 


2 

311 

(X) 

1 

700 

100.0 

(D) 

(D) 

(0) 

(D) 

(D) 

(Dl 

252 

14.8 

(D) 

(Dl 

(0) 

(Dl 

827 

48.6 

1 

578 

100.0 

796 

50.4 

101 

6.4 

170 

10.8 

526 

33.3 

265 

15.6 

1 

496 

100.0 

265 

17.7 

197 

13.2 

67 

4.5 

(0) 

(D) 

(D) 

(D) 

(Dl 

(01 

(Dl 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.     7H-169 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEaR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

>iOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


.REPTG  ADDL  DETAIL  FOR  LINE  200. 
iCURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  210 

JFURNITURE-SLEEP  equip. -floor  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


40 

13 

1 

3 

51 

71 

71 

71 

79 

26 

38 

56 

HH 

40 

50 

17 

6 

6 

1 

1 

60 

51 


1  880 
(D) 


81  891 

4  810 
645 
(D) 
(Z) 

3  620 

8  399 
17  384 

3  318 
955 
229 
744 
811 
964 
042 
252 
(D) 
<D) 
(D) 
(D) 
<D) 
746 
590 


61  608 

61  608 

(D) 

(D) 

2  973 

5  903 

60  993 
5  885 
4  188 
1  512 

13  791 

60  993 
13  404 

1  064 
917 
278 
771 

2  536 

1  652 

3  541 

2  130 
692 


2  364 
4  751 

60  993 

4  745 

1  729 

2  818 

5  889 

57  038 
5  889 

3  965 
tO) 
ID) 

3  355 

60  993 

3  355 

(0) 

(D) 


(X) 
100.0 


(X) 
100.0 

5.9 

0.8 
(D) 
(Z) 

4.4 
10.3 
21.2 

4.1 

9.7 

7 

4 

4 

2 

2 

2 


6 
6 
7 
4 
5 
7 
(D) 
(D) 
(D) 
(D) 
(D) 
7.0 
6.8 


(D) 
(D) 
4.8 
9.6 

100.0 
9.6 
6.9 
2.5 

22.4 

100.0 
22.0 
1.7 
1.5 
0.5 
1.3 
4.2 
2.7 
5.8 
3.5 
1.1 

3.8 
7.7 

100.0 
7.8 
2.8 
4.6 

9.6 

100.0 

10.3 

7.0 

(D) 

(D) 

5.4 

100.0 
5.S 
(0) 
(D) 


DEPARTMENT  STORES — CONTINUED 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


KITCHENWARE-HOME  FURNISHINGS. 


020 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
040 
100 
120 
140 

140 
140 
141 
142 


'REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
|KITCHENWARE-H0ME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


reptg  addl  detail  for  line  320. 
Hardware 

hardware-tools  

gardening  equipment-supplies  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

|REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
a.UMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
>LL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANOISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  ........ 


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


,REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
«EN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING 

BOYS'  CLOTHING  


2  752 

59  267 

2  623 

<D) 

1  422 
(D) 

1  658 
(D) 
(D) 

(0) 

(D) 
(D) 
(D) 


(D) 
(Dl 
(D) 
(D) 

(D) 

(D) 

(D) 

3  023 

57  038 

3  Oil 

(0) 

1  420 

(D) 

5  236 


10  897 


4.5 

100.0 
4.4 
(0) 
2.4 
(D) 

2.7 
(0) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
4.9 

100.0 
5.3 
(0) 
2.5 

(D) 

8.5 


100.0 


30 

464 

4.9 

8 

<D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

40 

(0) 

(0) 

31 

(D) 

(0) 

36 

(0) 

(0) 

34 

(D) 

(D) 

37 

1  181 

12.5 

15 

99 

1.1 

18 

121 

1.3 

38 

793 

8.4 

30 

(D) 

(0) 

27 

(D) 

(D) 

36 

481 

5.1 

3 

(D) 

(D) 

2 

(D) 

(0) 

39 

2  524 

26.8 

22 

222 

2.4 

100.0 


(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

940 

19.3 

973 

100.0 

514 

10.3 

413 

8.3 

100 

2.0 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-170  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
460 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 


WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


,REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


>REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS.  .  .  .  .  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

;FURNITURE-SLEEP  EQUIP. -floor  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  260. 
, KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
, HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

>REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
JalL  other  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STAT lONERY-PHOTOGRAPHIC  EQUI P . 
:  ALL  OTHER  MERCHANDISE 


NONMERCHANOISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 


1  978 

4  288 
545 
(D) 
(D) 
(D) 
18 
(U) 
(D) 
(D) 
(D) 
(D) 
(D) 

636 

1  248 

(0) 
(D) 
(D) 
(D) 
(01 


ID) 
(D) 
(D) 
(D) 

268 

647 
46 
(D) 
(D) 

266 

(0) 
(D) 
(D) 
(D) 

(01 
578 
(D) 

4  442 

228 

213 

18 

60 

1  002 

58 
18 
42 

(D) 
(D) 
(0) 
201 

4  838 

200 

143 

11 

49 

132 


TOTAL  

Standard  Notes:        -  Represents  zero. 


19.6 

100.0 
12.7 
(D) 
(D) 
(D) 
0.4 
(Dl 
(D) 
(D) 
(D) 
(Dl 
(Dl 

6.3 
12.4 

100.0 
(Dl 
(D) 
(0) 
(0) 

2.4 

100.0 
(D) 
(D) 
(D) 

2.7 

100.0 
7.1 
(Dl 
(D) 

2.6 

100.0 
(D) 
(D) 
(0) 

(0) 
5.7 
(Dl 

100.0 
5.1 
4.8 
0.4 

0.6 

100.0 

5.8 
1.8 
4.2 

(D) 
(0) 
(D) 
2.0 

100.0 
4.1 
3.0 
0.2 
1.0 

1.3 


020 
040 
080 
100 
120 
140 
160 
200 
220 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
200 
220 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 

500 
500 
508 
516 

520 


FOOD  STORES  (SIC  541 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE ,  .  , 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ,  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


;REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
iGROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRU ITS- VEGETABLES ) . 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  ....... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


■REPTG  ADDL  DETAIL  FOR  LINE  500. 
|aLL  other  MERCHANDISE 

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANOISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  .  .  


358 
269 

269 

7 

73 

211 

188 
9 
9 
2 
1 
4 
1 
2 
32 
2 
3 
1 
1 
8 

176 
67 


284 

229 

229 

217 
217 
211 
188 
176 
217 

5 

73 

193 

174 

9 

9 

2 

1 

4 

1 

2 

32 

2 

3 

1 

1 

8 

158 

158 
153 
153 

53 

65 


127  719 
111  960 


92  673 
(Z) 


589 
698 
187 
(Zl 
(Zl 
(D) 
(D) 
(Z) 
(D) 
(D) 
(Dl 
(D) 
(Dl 
(D) 
(D) 
129 
226 


122  545 


89  780 

106  831 

87  921 

23  519 

7  896 

4  779 

51  852 


(Z) 
589 
603 
162 
(Z) 
(Z) 
(D) 
(0) 
(Z) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
129 
109 


91  955 

3  109 

2  585 

526 


(D) 


1  946 
(D) 


(X) 

100.0 

82.8 
(Z) 
1.4 
6.0 
5.5 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
0.1 
2.9 
1.1 


100.0 

82.5 

100.0 

82.3 

22.0 

7.4 

4.5 
48.5 

(Z) 
1.5 
6.1 
5.7 
(Zl 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(01 
(Dl 
(D) 
(D) 
(D) 
(D) 
0.1 
2.9 

100.0 
3.4 
2.8 
0.6 


(0) 


(X) 
100.0 


(D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.     7H-171 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 

TOTAL  

DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

RETAIL  BAKERIES  (SIC  546) 

TOTAL^ 

RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 


MEALS-SNACKS 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

Standard  Notes:       -  Represents  zero.       (D)  Withtield  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


191 
140 

1 
1 

27 
11 


220 

(D) 


1  431 
(D) 


170 
(D) 


117  127 

105  695 

(D) 

(D) 

1  643 

(D) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(Dl 
(D) 
1.6 

(D) 


260 

280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


380 
400 
420 
440 
500 
520 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


AUTOMOTIVE  DEALERS — CONTINUED 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDIEE  RECEIPTS  .  .  . 


PASSENGER  CAR  DEALERSi 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


AUTOMOB I LES-TRUCKS . 


■REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 

,AUTOMOBILES-TRUCKS 

■  NEW  PASSENGER  CARS.  RETAIL  .... 
•  NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
;  NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
.  NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
'  USED  PASSENGER  CARS.  RETAIL.  .  .  . 
I   USED  PASSENGER  CARS.  WHOLESALE  .  . 

'  USED  COMMERCIAL  VEHICLES  

.  ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

'reptg  addl  detail  for  line  420 

Itires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  wholesale  (to  other  businesses) 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


,REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


21 

12 

23 

21 

3 

75 

22 

109 

1 

14 

73 


(D) 

(D) 

942 

(D) 

(D) 

(D) 

(0) 

13  016 

(D) 

1  Oil 

5  006 


77  936 
(0) 

6  213 
(D) 
(D) 

4  421 


69  332 

79  077 
69  286 
45  497 

(D) 
6  660 

(D) 
13  177 

1  788 
854 
(D) 

(D) 

(D) 
(0) 
(D) 
(D) 

5  707 

71  984 
5  707 

2  542 

2  128 
468 
408 

(D) 
(D) 

3  743 

69  574 

3  743 

3  407 

340 


(D) 
(D) 
0.9 
(D) 
(D) 
(0) 
(D) 
12.3 
(D) 
1.0 
4.7 


100.0 

87.5 
(D) 

7.0 
(D) 
(D) 

5.0 


100.0 

87.6 

100.0 

87.6 

57.5 

(D) 

8.4 

(D) 

16.7 

2.3 

1.1 

(D) 

(0) 

100.0 
(D) 
(D) 
(D) 

7.2 

100.0 
7.9 
3.5 
3.0 
0.7 
0.6 

(D) 
(D) 
4.7 

100.0 
5.4 
4.9 
0.5 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-172  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL 


PASSENGER  CAR  DEALERS i 
NONFRANCHISED  (SIC  552) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


TIREt  BATTERYi  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL 


220 
260 
300 
320 
380 

too 

1*00 
1*00 
401 

420 

420 
420 

426 
427 
428 
429 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


WEPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


►REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  . 
'TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  . 


(0) 


6  154 
(0) 


159 
(D) 
12 
<D) 
(D) 
104 

(D) 
(D) 
(D) 

5  040 

4  013 
3  416 
1  089 
1  118 
271 
(0) 


(X) 
100.0 


2.7 
(D) 
0.2 
(D) 
(D) 
1.8 

100.0 
(D) 
(D) 

85.6 

100.0 

85.1 

27.1 

27.9 

6.8 

(0) 


431 
432 
433 
434 
436 

500 
520 

520 
520 
524 
525 
526 


040 
180 
300 
380 
420 
500 
520 


TIREt  BATTERYi  ACCESSORY 
DEALERS — CONTINUED 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 
RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 
RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 
RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 
STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


IREPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS 

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISC.  AIRCRAFTi  MARINEi  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

AIRCRAFT'  BOATt  MOTORCYCLE 
DEALERS  (SIC  559  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


4 

278 

6.9 

6 

77 

1.9 

4 

(D) 

(D) 

5 

182 

4.5 

10 

(0) 

(D) 

4 

27 

0.5 

21 

512 

8.7 

11 

3  472 

100.0 

11 

386 

11.1 

5 

116 

3.3 

7 

61 

1.8 

10 

212 

6.1 

24 
18 


6  181 
(D) 


1  126 
(D) 


(X) 
100.0 


(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

788 

50.9 

(D) 

(0) 

(X) 
100.0 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-173 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  55<*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
OUO 
100 
220 
260 
280 
300 
320 
3'40 
ItOO 

too 

400 
ItOl 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
500 
520 

520 
520 

527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


*EPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


1  IRES-BATTERIES-ACCESSORIES 

J(EPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

■  PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

■  PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT)  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


pEPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


080 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
460 
500 
520 


APPAREL t  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERA(5ES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINQi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING i  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S)  BOYS'  APPAREL  STORES) 
CUSTOM  TAILORS  (SIC  561)  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 


505 
366 

24 
7 

71 
2 
2 
1 
5 
4 
1 
366 

349 
349 
348 
38 
296 

269 

254 
254 
100 
17 
233 

5 
2 

5 
201 

195 

195 

194 

18 


171 

1 

11 

72 

118 

91 

18 

1 

4 

4 

24 

3 

1 

1 

11 

55 


33  490 

(D) 

36 

353 

(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
29  327 

31  111 

27  137 

25  664 

289 

1  175 

2  332 

24  053 

2  236 

503 

43 

1  686 

(0) 

(D) 

(Z) 

1  263 

17  934 

1  187 

1  116 

73 


32  332 

(D) 
411 

8  229 
14  338 

7  329 
636 
(0) 
(D) 
(D) 
152 
(D) 
(D) 
(D) 
75 
826 


3  932 
3  226 

(D) 


100.0 

(D) 
0.1 
1.1 
(0) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
87.6 

100.0 

87.2 

82.5 

0.9 

3.8 

7.0 

100.0 
9.3 
2.1 
0.2 
7.0 

(D) 
(D) 
(Z) 
3.8 

100.0 
6.6 
6.2 
0.4 


100.0 

(D) 

1.3 

25.5 

44.3 

22.7 

2.0 
(D) 
(D) 
(D) 

0.5 
(D) 
(D) 
(D) 

0.2 

2.6 


(X) 

100.0 

(D) 


140 
160 
180 
200 
280 
300 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
168 
174 

180 
200 
280 
300 
500 
520 


120 
140 
160 
180 
200 
220 
260 
280 
500 
520 


MEN'S  BOYSf  APPAREL  STORES) 
CUSTOM  TAILORS — CONTINUED 

MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S)  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  . 


;rEPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN)S-B0YS'  CLOTHING)  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 


;REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN' S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

WOMEN'S  SPORTSWEAR  

HANDBAGS  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING)  SPECIALTY 
STORES  (SIC  562-3)  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 


26 

2  862 

88.7 

4 

24 

0.7 

12 

238 

7.4 

1 

(D) 

(0) 

3 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

8 

41 

1.3 

60 

45 

2 


3  835 

(X) 

3  165 

100.0 

(D) 

(D) 

(0) 

(0) 

3  067 

100.0 

2  763 

90.1 

(D) 

(D) 

889 

29.0 

707 

23.1 

(D) 

(0) 

827 

27.0 

24 

0.8 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

238 

7.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(d) 

97 

(D) 


10  152 

8  313 

(D) 

77 

7  140 

361 

(D) 

(Dl 

(D) 

84 

(D) 

188 


8  471 

6  938 

(D) 


(X) 
100.0 


100.0 

(D) 
0.9 
85.9 
4.3 
(D) 
(0) 
(D) 
1.0 
(0) 
2.3 


(X) 

100.0 

(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-174  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma —Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


lUO 
140 

ito 

142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 


MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 


,REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
•MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 


140 
160 
180 
200 
220 
500 
520 


140 

140 
140 
142 
143 
144 
146 


ifiEPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL'  ACCESSORY'  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
,MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  ..... 

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


(D) 

84 
7 
(D) 
(D) 
(D) 
(D) 

5  978 

5  452 
4  602 
197 
120 
127 
381 
895 
1  622 
684 
145 
205 
188 

(D) 
(D) 
(0) 
84 
(D) 
(0) 


(D) 
162 

(0) 
<0) 
(0) 
(D) 
(D) 


(D) 

(D) 
(0) 
(D) 
(0) 
(D) 
(D) 


(0) 

100.0 
8.3 
(D) 
(D) 
(D) 
(D) 

86.2 

100.0 

84.4 

3.6 

2.2 

2.3 

7.0 

16.4 

29.8 

12.5 

2.7 

3.8 

3.4 

(D) 
(D) 
(D) 
1.2 
(D) 
(0) 


100.0 

:d) 

84.5 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

(0) 

100.0 
(D) 
(0) 
(D) 
(D) 
(D) 


160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
500 
520 


080 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
300 
320 
460 
500 
520 


140 
160 
180 
500 
520 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

'REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


PEPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


;REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


21 
21 
12 
10 
15 
19 
18 
20 
18 
12 
4 
10 

27 
12 
4 
3 
9 
2 
1 
1 
2 
13 


964 


125 

100.0 

940 

•  83.6 

(D) 

(D) 

17 

1.5 

96 

8.5 

318 

28.3 

90 

8.0 

25 

2.2 

(D) 

(0) 

50 

4.4 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

15  260 

15  023 

(D) 

227 

5  240 


992 
865 
940 
740 
357 
152 
681 


6  405 

10  077 

4  264 

285 

82 

57 

521 

1  242 

1  225 

638 

72 

39 

92 

1  882 
538 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
516 


100.0 

(D) 

1.5 

34.9 

100.0 
3Sf7 
9.4 
17.4 
3.6 
1.5 
6.8 

42.6 

100.0 

42.3 

2.8 

0.8 

0.6 

5.2 

12.3 

12.2 

6.3 

0.7 

0.4 

0.9 

12.5 
3.6 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
3.4 


100.0 


(D) 

(D) 

307 

5.8 

848 

92.1 

(D) 

(D) 

81 

1.5 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-175 


TABLE   3. 


Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


160 
180 

180 
180 
181 
182 
183 

500 
520 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

;  MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

>    CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL 


1«0 
160 
180 

180 
180 
181 
182 
183 

500 
520 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

I  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S. 
STORES 


INFANTS'  WEAR 
(SIC  564) 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


TOTAL 


020 
140 
160 
200 
220 
240 
260 
300 
320 
340 
420 
500 
520 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS ( 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  , 
SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  • 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


2  410 

2  290 

(D) 
2  017 

2  290 

2  017 

(D) 

(D) 

(D) 

(D) 
51 


(D) 

(0) 

2  430 

1  973 

1  836 

563 

825 

448 

(D) 
30 


28  155 

20  941 

(D) 

(D) 

(D) 

424 

5  502 

12  660 

1  217 

(D) 

54 

(D) 

(D) 

(D) 

906 


(X) 

100.0 

(D) 
88.1 

100.0 

88.1 

(D) 

(01 

(D) 

(D) 
2.2 


(X) 

100.0 

(D) 

(0) 

94.4 

100.0 
93.1 
28.5 
41.8 
22.7 

(D) 
1.2 


100.0 

(D) 
(D) 
(D) 
2.0 
26.3 
60.5 
5.8 
(D) 
0.3 
(D) 
(D) 
(0) 
4.3 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 

240 
260 
300 
320 
340 
500 
520 


CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
300 
320 
340 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


J^EPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS'  SOFT  SURFACE 

FLOOR  COVERINGS'  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
140 
160 
200 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN.S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
CURTAINS-DRAPERIES-DRY  GOODS 


18  621 

14  764 

(D) 
697 
(D) 
475 
(D) 
(D) 
(D) 
(D) 
569 


14  186 

11  784 

132 

697 

10  228 

10  767 

9  324 

1  264 

7  015 

944 

53 

60 

(D) 

(D) 
(0) 
(D) 
(D) 
213 


3  069 
(0) 


959 

(D) 


5  089 

3  040 

(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
4.7 
(D) 
3.2 
(D) 
(0) 
(D) 
(D) 
3.9 


(X) 

100.0 

1.1 

5.9 

86.8 

100.0 
86.6 
11.7 
65.2 
8.8 
0.5 
0.6 

(D) 
(D) 
(D) 
(D) 
(D) 
1.8 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(0) 


Standard  Notes: 


Represents  zero.       (D)  Withtield  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-176  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

300 
320 
420 
500 
520 


220 
500 
520 


020 
040 
060 
080 
100 
120 
400 
500 
520 


020 
040 
060 
080 
100 
120 
400 
500 
520 


HOUSEHOLD  APPUICANCE  STORES — CONTINUED 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


;reptg  addl  detail  for  line  220 

(major  appl. -radio-tv-musical  instr.  .  . 
new  major  appliances  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


>REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
;KITCHENWARE-H0ME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


EATINGi  DRINKING  PLACES  (SIC  58) 


REPT6  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-T08ACC0  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


378 

43 
351 

55 
16 
71 
7 
1 
10 
36 


338 

43 

338 

15 

11 

65 

7 

1 

7 

33 


1  946 

1  950 

1  553 

1  446 

77 

(D) 

(D) 

(D) 
(D) 

1  010 
340 
(0) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


1  768 

1  618 

1  482 
(0) 
(D) 


26  139 

820 
22  785 
1  364 
110 
318 
(D) 
(Dl 
132 
599 


29  632 

24  836 

819 
22  756 
131 
93 
304 
(D) 
(D) 
128 
594 


64.0 

100.0 

79.6 

74.2 

3.9 

(0) 

(D) 

(D) 
(D) 

100.0 

33.7 

(D) 

(D) 

(0) 
(D) 
(D) 
(D) 
(D) 


91.6 
(D) 
(0) 


100.0 

3.1 
87.2 
5.2 
0.4 
1.2 
(D) 
(D) 
0.5 
2.3 


100.0 

3.3 

91.6 
0.5 
0.4 
1.2 
(D) 
(D) 
0.5 
2.4 


020 

040 
060 
080 
100 
120 
500 
520 


020 
040 
100 
120 
520 


020 
040 
060 
080 
100 
120 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL^ 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


TOTAL^ . 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

C0SMETICS-0RU6S-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


315 

20 

671 

224 

17 

218 

23 

682 

224 

15 

495 

13 

(0) 

9 

(0) 

42 

206 

2 

(D) 

5 

(D) 

21 

538 

25 

3  707 

24 

3  694 

8 

62 

24 

3  568 

6 

(D) 

2 

(D) 

8 

39 

12 

4  673 

87 

3  755 

12 

75 

87 

3  529 

2 

(D) 

2 

(D) 

16 

72 

3 

(D) 

1 

(D) 

2 

(D) 

4 

17 

18  554 
17  070 


23 

314 

45 

680 

10 

(D) 

72 

1  439 

105 

12  618 

1 

(D) 

2 

(0) 

1 

(D) 

4 

(D) 

2 

(D) 

22 

189 

18 

117 

4 

(D) 

4 

(D) 

1 

(D) 

2 

(D) 

37 

751 

11 

(0) 

100.0 


90.0 
(0) 
(0) 
1.2 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.     7H-177 


TABLE  3    Oklahoma— standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  .  . 
WOMEN>S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  . 


118 

lot 


378 

2HH 

9 

5 

71 

11 

6 

10 

9 

12 

3 

25 

17 

32 

36 

26 

17 

8 

2 

3 

5 

2 

2H 

10 

80 

65 


18  172 
(D) 


382 
(D) 


32  385 
25  123 


104 
(0) 
927 
(D) 
135 
11(9 
153 
112 
(D) 
1(19 
4B2 
536 
542 
659 
098 
107 
(D) 
14 
154 
(D) 
813 
868 
349 
844 


(D) 
(0) 
(D) 
(D) 
17 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

0.4 
(D) 

27.6 
(D) 
0.5 
0.6 
0.6 
0.6 
(D) 
1.7 
1.9 
2.1 

10.1 

10.6 
4.4 
0.4 
(D) 
0.1 
0.6 
(D) 

15.2 
3.5 

13.3 
3.4 


(D) 
(0) 
(D) 
(D) 
0.2 


140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
500 
520 


ANTIQUE  STORESt  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


SECONDHAND  STORES  (SIC  5933) 


TOTAL 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

140  MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

160  WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

180  ALL  FOOTWEAR 

200  CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

220  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

240  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

260  KITCHENWARE-HOME  FURNISHINGS 

280  JEWELRY-OPTICAL  GOODS  

300  SPORTING-RECREATION  EQUIPMENT  

320  HARDWARE 

340  LUMBER-BUILDING  MATERIALS  

380  AUTOMOBILES-TRUCKS 

420  TIRES-BATTERIES-ACCESSORIES  

440  FARM  EQUIPMENT'  MACHINERY  

500  ALL  OTHER  MERCHANDISE  

520  NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

BOOK  STORES  (SIC  5942) 
TOTAL^ 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


63 

3.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

408 

24.4 

80 

4.8 

(0) 

(0) 

79 

4.7 

60 

3.6 

(D) 

(D) 

(D) 

(D) 

154 

9.2 

(D) 

(D) 

95 

5.7 

49 

2.9 

117 

(D) 


650 
<D) 


(X) 
100.0 


63 

4.0 

(D) 

(b) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(0) 

(D) 

79 

5.1 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

154 

9.8 

(D) 

(D) 

(D) 

CO) 

49 

3.1 

(X) 
100.0 


7H-178  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


,  see  "Description  of  tfie  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


ato 

240 

248 

500 

500 
500 
508 
512 
515 

520 

520 
520 
521 
523 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

reptg  sales  by  broad  mdse  lines  .  . 

furniture-sleep  equip. -floor  coverings. 

'reptg  aodl  detail  for  line  240 

Jfurniture-sleep  equip. -floor  coverings, 
office  furniture  

all  other  merchandise  

reptg  addl  detail  for  line  500 

all  other  merchandise  

commercial  stationery-office  supplies. 
.  social  stationery-greeting  cards  .  .  . 
'  all  other  merchandise 

nonmerchandise  receipts  

reptg  addl  detail  for  line  520 

nonmerchandise  receipts  

printing  to  order 

other  nonmerchandise  receipts 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
140 
160 
180 
220 
260 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
140 
160 
180 
220 
260 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
500 
520 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  


REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
;SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS'  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


HARDWARE 

ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


(D) 
(D) 
(D) 

(D) 

414 
235 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 


3  228 

(D) 
(D) 
(D) 
(D) 

91 
(D) 
(D) 
2  384 
(D) 
(D) 
(D) 

42 


3  410 

3  007 

(D) 
(D) 
(D) 
(D) 
91 
(D) 
(D) 
(0) 

2  977 
2  174 
(D) 
(D) 
483 
(D) 
(D) 
(0) 
(D) 

(0) 
(D) 
(D) 


221 
(0) 


100.0 
(D) 
(D) 

(0) 

100.0 

56.8 

(D) 

(D) 

(D) 

<D) 

100.0 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
2.8 
(D) 
(D) 
73.9 
(D) 
(D) 
(D) 
1.3 


100.0 

(D) 
(D) 
(D) 
(D) 
3.0 
(D) 
(D) 
(0) 

100.0 
73.0 
(0) 
(D) 
16.2 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 


(X) 
100.0 


020 
100 
120 
260 
300 
320 
340 
400 
440 
460 
500 
520 


120 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


340 
400 
480 
500 
520 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

JEWELRY  STORES  (SIC  597) 

TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  280 

'JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 
,  WATCHi  CLOCK.  JEWELRY  REPAIRS. 


FUEL'  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  ,  . 

NONMERCHANDISE  RECEIPTS  


28 

4  613 

21 

3  819 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(0) 

2 

(D) 

6 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

21 

3  677 

1 

(D) 

4 

31 

445 
(D) 


1  252 
(D) 


37 

3  998 

29 

3  577 

1 

(D) 

12 

166 

17 

317 

29 

2  509 

29 

3  577 

29 

2  509 

28 

564 

26 

190 

27 

1  343 

11 

(D) 

28 

300 

5 

(D) 

1 

(D) 

7 

(D) 

29 

448 

20 

3  386 

(NA) 

(NA) 

28 

228 

1  252 


2 

(D) 

2 

(D) 

9 

(D) 

2 

(D) 

6 

59 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.     7H-179 


TABLE    3. 


Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  witti  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k,  see  "Description  of  tfie  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 

for  by  the 

specified 

merchandise 

hne 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  .  

ICE  DEALERS  <SIC  5982  PART) 

TOTAL  

FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

BOTTLED  GAS  DEALERS  (SIC  598a) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

LUMBER-BUILDINS  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


NEWS  DEALERS!  NEWSSTANDS  (SIC  5991) 
TOTAL  


CAMERA  1  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


GIFTi  NOVELTYt  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  


(D) 
(D) 
(0) 
(D) 
59 


1  762 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
6.2 


(X) 
100.0 


14 

4.8 

(D) 

(D) 

(D) 

(D) 

204 

69.9 

(D) 

(D) 

29 

9.9 

Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE  1  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBY?  TOY  I  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL^ 

RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

OTHER  (SIC  5999  PART) 

TOTAL' 

NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS*  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(X)  Not  applicable.      (Z)  Less  than  0.05%. 


390 
(0) 


319 

(D) 


158 
(D) 


1  003 


(X) 
100.0 


(X) 
100.0 


(X) 


(X) 
100.0 


100.0 


588 

9.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

191 

2.9 

(D) 

(D) 

195 

3.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

227 

3.5 

(D) 

(0) 

7H-180  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oklahoma— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tulsa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,1 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


TOTAL 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  531*1 


TOTAL  "^ 


5  304 


Standard  Notes:        -  Represents  zeio.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.   7H-181 


TABLE  4  Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  .... 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT!  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


10  192 
5  835 


1  380 

1  312 

125 

385 

1  506 

1  298 

666 

844 

668 

616 

641 

655 

742 

515 

534 

848 

658 

440 

1  407 

1  511 

253 

350 

196 

1  405 

2  149 


951 

686 

2 

1 

2 

3 

5 

1 

7 

12 

96 

201 

130 

25 

103 

367 

480 

31 

21 

50 

166 

26 

5 

39 

216 


329 

280 

1 

1 

15 

116 

116 

116 

115 

1 

14 

5 

170 


Sales 


($1,000) 


1  290  953 

1  045  707 

222  804 

39  798 

2  091 
(D) 

20  305 

48  229 

28  222 

44  835 

16  116 

15  682 
25  701 
24  112 

9  185 

5  472 

6  766 

16  327 
62  882 

179  079 

78  345 

46  309 
(D) 

46  535 
(D) 

23  459 

28  144 


132  066 

107  152 

(D) 

(D) 

(D) 

(Z) 

(Z) 

(D) 

(Z) 

(Z) 

1  260 

1  519 

797 

(Z) 

558 

8  446 

59  017 

(0) 

402 

1  459 
28  919 

694 
(Z) 
(0) 

2  355 


56  540 


(D) 
(D) 
178 
535 

21  105 
535 

(D) 
(D) 

(D) 

(Z) 

2  589 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

21.3 
3.8 
0.2 
(0) 
1.9 
4.6 
2.7 
4.3 
1.5 
1.5 
2.5 
2.3 
0.9 
0.5 
0.6 
1.6 
6.0 

17.1 
7.5 
4.4 
(0) 
4.5 
(D) 
2.2 
2.7 


(X) 

100.0 

(D) 
(D) 
(0) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
1.2 
1.4 

0.7 
(Z) 

0.5 

7.9 

55.1 

(D) 

0.4 

1.4 

27.0 

0.6 
(Z) 
(DJ 

2.2 


(D) 
(0) 
0.3 
1.1 

100.0 
2.5 
(D) 
(D) 

(D) 
(Z) 
5.1 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
440 
460 
520 


080 
140 
180 
200 
220 
240 

240 
240 
241 

260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
460 
500 
520 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  .  .  .  .  , 

LUMBER  . 

PLYWOOD , 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  , 

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  , 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  , 

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  , 
NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWtLRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  , 
NONMERCHANDISE  RECEIPTS  .  .  . 


PLUMBING  EQUIP. 
(SIC  522) 


DEALERS 


Estab- 
lishments 

(number) 


280 

267 
267 
265 

245 
205 

62 
227 
241 
238 
241 
108 
164 
223 
198 

20 
161 

1 
1 
2 
3 
88 


Sales 


($1,000) 


46  522 

49  265 

45  015 

19  912 

3  876 

2  038 

(0) 

2  986 

3  693 
3  187 
3  137 

869 
865 

1  802 
954 
(D) 

1  544 

(D) 
(D) 
(D) 
(D) 
675 


12  742 

9  169 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

5  057 
160 
160 

(D) 

(D) 

14 

425 

8  080 

7  726 

6  966 
1  052 

450 
470 
(D) 
434 
778 
491 
527 
(D) 
239 
483 
145 
108 
1  442 

(0) 
(D) 
(D) 
(D) 
155 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


91.4 

100.0 
91.4 
40.4 
7.9 
4.1 
(D) 
6.1 
7.5 
6.5 
6.4 
1.8 
1.8 
3.7 
1.9 
(D) 
3.1 

(D) 
(D) 
(D) 
(D) 
1.3 


(D) 
(D) 
(D) 
(D) 
(0) 
(D) 

100.0 
3.2 
3.2 

(D) 
(D) 
0.2 
4.6 
88.1 

100.0 

90.2 

13.6 

5.8 

6.1 

(D) 

5.6 

10.1 

6.4 

6.8 

(D) 

3.1 

6.3 

1.9 

1.4 

18.7 

(D) 
(D) 
(D) 
(D) 
1.7 


Standard  Notes:       -  Represents  zero.       <D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-182  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


200 

ato 

260 
260 
300 
320 
340 

310 
340 
356 
357 
358 
359 
361 

460 
500 
520 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGSc 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  i 

PAINT-VARNISHi  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  .  .  .  . 

GLASS 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 

TOTAL  


HARDWARE  STORES  (SIC  5251) 


120 
140 
160 
IBO 
200 
220 
240 
260 
260 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-SOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


•REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
[LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
220 
260 
300 
320 
340 
380 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KiTCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


132 

3 

4 

1 

6 

6 

64 

53 

96 

23 

69 

132 

121 

121 

96 

109 

119 

76 

72 
72 
63 

34 

2 

4 

10 

10 

9 

3 

24 

18 


3  382 

2  840 

(D) 
(D) 
65 
(D) 
(D) 
(D) 
2  603 

2  785 
2  548 
(D) 
(0) 
(D) 
173 
642 

(0) 
69 

(D) 


9  780 

(Z) 
(D) 
(D) 
(D) 
(0) 
917 
750 
670 
(0) 
504 
5  152 

8  638 

4  615 
570 

1  353 

2  662 

802 

5  255 
756 

(0) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
135 


42  163 

33  243 

(D) 
(D) 
(D) 
(D) 
(D) 
240 
44 
(0) 


100.0 

(0) 
(D) 
2.3 
(D) 
(D) 
(D) 
91.7 

100.0 
91.5 
(D) 
(0) 
(0) 
6.2 
23.1 

(D) 
2.4 
(D) 


100.0 

(Z) 
(0) 
(D) 
(D) 
(0) 
9.4 
7.7 
6.9 
(0) 
5.2 
52.7 

100.0 

53.4 

6.6 

15.7 

31.0 

8.2 

100.0 

14.4 

(0) 

(0) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.4 


(X) 

100.0 

(D) 
(0) 
(D) 
(D) 
(D) 
0.7 
0.1 
(D) 


400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


020 
040 
060 
080 


FARM  EQUIP.  DEALERS— CONTINUED 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLSi  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 


15 

(D) 

37 

1 

328 

154 

28 

446 

11 

(D)' 

1 

(D) 

6 

75 

68 

1 

166 

632 

109 

953 

418 

92 

875 

172 

6 

101 

22 

(D) 

1 

(D) 

3 

(Z) 

64 

(0) 

205 

2 

184 

312 

13 

517 

347 

20 

275 

292 

5 

005 

357 

12 

740 

93 

4 

012 

125 

3 

060 

217 

3 

817 

178 

799 

139 

1 

316 

185 

2 

842 

57 

2 

057 

2 

(D) 

28 

750 

32 

(D) 

18 

301 

32 

589 

4 

(D) 

210 

6 

173 

156 

2 

999 

304 

217 

72 

10 

1 

3 


(D) 


245 

26  547 

152 

20  537 

97 

(D) 

12 

(D) 

6 

(D) 

129 

1  361 

108 

(0) 

139 

3  137 

113 

(D) 

138 

2  706 

46 

172 

50 

215 

139 

2  431 

117 

551 

79 

278 

121 

1  080 

17 

43 

2 

(D) 

1 

(D) 

1 

(D) 

139 

5  286 

52 

297 

49  845 


191 
(D) 
(D) 
42 


^Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  letailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.    7H-183 


TABLE  4  Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


100 
120 
IKO 

lUO 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-eOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


■REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
,MEN'S-B0YS'  CLOTHINSi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 


REPTG  ADDL  DETAIL  FOR  LINE  160 

|WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
; CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS.  

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

'REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
, MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

; REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS.  .  .  .  .  . 

AUTO  FUELS-LUBRICANTS  .  .  .  . 

TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARH  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


500. 


REPTG  ADDL  DETAIL  FOR  LINE 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


58 

63 

175 

83 
83 
83 
79 


84 
84 
75 
62 
19 
74 
77 
64 
73 
71 
32 
7 

154 
170 

128 
128 
126 
117 
12 

27 

14 
14 
10 
11 
1 


534 
627 

8  677 

18  772 

4  504 
3  372 
1  138 

9  940 

18  538 

5  808 
435 
307 

60 

440 

1  182 

439 

1  542 

1  155 

210 

44 


3  050 

6  288 

29  228 

5  721 

(0) 

3  012 

ID) 

715 

4  569 
441 
257 
(0) 
(D) 

767 

13  399 
436 
231 
207 

734 

7  036 
320 
(0) 
197 
<D) 

165 
394 
775 

4  986 

407 

309 

98 

312 

3  674 
235 

(0) 
(0) 

(D) 
(0) 
288 
(Dl 
589 
(D) 
(0) 

4  351 
140 

76 
(D) 
<D) 

526 


1.3 

1.5 

21.1 

100.0 

24.0 

18.0 

6.1 

24.2 

100.0 

31.3 

2.3 

1.7 
0.3 
2.4 
6.4 
2.4 
8.3 
6.2 
1.1 
0.2 

7.4 
15.3 

100.0 

19.6 

(Dl 

10.3 

(D) 

1.7 

100.0 
9.7 
5.6 
(0) 
(D) 

1.9 

100.0 
3.3 

1.7 
1.5 

1.8 

100.0 
4.5 
(01 
2.8 
(0) 

0.4 
1.0 
1.9 

100.0 
8.2 
6.2 
2.0 

0.8 

100.0 
6.4 
(Dl 
(D) 

(Dl 
(0) 
0.7 
(D) 
1.4 
(D) 
(01 

100.0 
3.2 
1.7 
(D) 
(0) 

1.3 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 

500 
500 
508 
516 


DRY  GOODS  STORES  (SIC  539  PART) 
total' 


SEWING'  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  < 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ....... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  . 

HAY-GRAIN-FEED-FARM  SUPPLIES • 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


GROCERY  STORES  1 
DELICATESSENS 


INCLUDING 
(SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

[REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES), 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR .  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


907 

907 

30 

1 

117 

745 

678 

56 

63 

24 

28 

11 

S 

34 

16 

18 

65 

7 

2 

62 

6 

77 

8 

598 

182 


255  314 

213  728 
158 
(D) 
1  767 
14  441 
12  792 
(Z) 
255 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
377 
(Z) 
(D) 
756 
(Z) 

1  026 
(Z) 

7  491 

2  393 


1  132 

283 

275 

(X) 

846 

253 

108 

100.0 

846 

211 

762 

83.7 

791 

246 

051 

100.0 

791 

205 

483 

83.5 

757 

54 

798 

22.3 

716 

18 

544 

7.5 

664 

10 

843 

4.4 

785 

121 

547 

49.4 

26 

138 

0.1 

1 

(D) 

(0) 

117 

1 

767 

0.7 

742 

14 

432 

5.7 

676 

(0) 

(0) 

56 

(Z) 

(Z) 

63 

255 

0.1 

24 

(Z) 

(Z) 

28 

(2) 

(Z) 

10 

(Z) 

(Zl 

5 

(Z) 

(Z) 

33 

(Zl 

(2) 

16 

(Z) 

(Z) 

18 

(Z) 

(2) 

64 

(D) 

(D) 

6 

(Z) 

(Z) 

2 

(D) 

(D) 

60 

(D) 

(D) 

6 

(Z) 

(2) 

76 

(□) 

(0) 

8 

(Z) 

(2) 

593 

7 

407 

2.9 

590 

209 

459 

100.0 

590 

7 

377 

3.5 

585 

5 

815 

2.8 

117 

1 

553 

0.7 

100.0 

83.7 
0.1 
(D) 
0.7 
5.7 
5.0 
(2) 
0.1 
(2) 
(2) 
(2) 
(2) 
(2) 
(2) 
(2) 
0.1 
(Z) 
(D) 
0.3 
(Z) 
0.4 
(Z) 
2.9 
0.9 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-184  West  South  Central— Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


GROCERY  STORESi  INCLUDING 
DEL  I CATESSENS — CONT I NUED 


NONHERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES!  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


257 

(0) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


020 

020 
020 
021 

024 

120 
260 
400 
500 

500 
500 
516 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020. 

, GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

ALL  OTHER  FOODS 


COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

ALL  OTHER  MERCHANDISE 


95 

221 
95 
(D) 
(0) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


64 
(D) 


TOTAL 


(X) 
100.0 


(X) 
100.0 
43,0 

100.0 

43.0 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


(X) 
100.0 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


100 
220 
300 
320 
380 
400 
420 
440 
460 
500 
520 


100 
220 
300 
320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
386 

400 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ......... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-80YS>  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 


■reptg  addl  detail  for  line  380.  .  . 
Iautomobiles-trucks .  . 

new  passenger  cars.  retail  .... 
new  passenger  cars.  wholesale.  .  . 
new  commercial  vehicles.  retail.  . 
new  commercial  vehicles.  wholesale 
used  passenger  cars.  retail.  .  .  • 
used  passenger  cars.  wholesale  .  . 

used  commercial  vehicles  

all  other  powered  road  vehicles.  . 


AUTO  FUELS-LUBRICANTS 


400  ►REPTG  ADDL  DETAIL  FOR  LINE  400. 

400  >AUTO  FUELS-LUBRICANTS  

401  '  GASOLINE  

403  ,  MOTOR  OIL-GREASES-OTHER  OILS  . 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  repotting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


(D) 


872 

282 

153 

647 

244 

548 

5 

(D) 

2 

(D) 

4 

(Z) 

15 

377 

7 

(D) 

3 

(D) 

4 

(Dl 

4 

(D) 

140 

5 

646 

46 

444 

120 

1 

602 

57 

206 

141 

3 

047 

129 

2 

689 

30 

(Z) 

393 

177 

567 

231 

1 

671 

592 

33 

406 

32 

(D) 

6 

(Z) 

1 

(D) 

109 

2 

274 

470 

12 

563 

444 

230  269 

356 

206  381 

2 

(D) 

4 

(D) 

4 

(Z) 

3 

(Z) 

356 

174  238 

175 

884 

346 

17  778 

23 

(0) 

1 

(D) 

21 

189 

334 

10  955 

427 

223  649 

341 

200  524 

2 

(D) 

3 

<D) 

4 

(Z) 

2 

(D) 

341 

169  640 

328 

193  919 

328 

164  704 

328 

94  262 

14 

(0) 

220 

24  622 

7 

(0) 

315 

35  872 

83 

2  581 

202 

6  305 

23 

588 

169 

877 

167 

116  519 

167 

843 

51 

696 

144 

131 

RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.   7H-185 


TABLE  4  Oklahoma— Area  Outride  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DOMESTIC    CAR    DEALERS — CONTINUED 


420 

120 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


TIRES-BATTERIES-ACCESSORIES 


.REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTSt  INSTALLED  IN  REPAIR  IIVORK.  .  .  o 
PARTS)  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-SRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


;rEPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


PASSENGER  CAR  DEALERS i 
NONFRANCHISED  (SIC  552) 


total' 


TIREt  BATTERY!  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
120 
140 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  .  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  .  .  

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

;AUT0  FUELS-LUBRICANTS  

GASOLINE  

>  MOTOR  OIL-GREASES-OTHER  OILS  . 


420   TIRES-BATTERIES-ACCESSORIES 


420 
420 
426  > 
427 
428 
429  . 
431 
432 

433  , 

434  > 

435  ; 

436 

440 
460 
500 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


331 

321 
321 
313 
272 
279 
193 

20 

1 

20 

320 

313 
313 

313 
74 


196 

138 

1 
1 
2 
2 

38 
2 

29 
9 

36 

36 
6 
3 

32 

15 
15 
5 
10 


17  163 

192  528 

16  681 

9  865 

3  805 

1  658 

1  164 

(D) 

(D) 

(D) 

10  582 

191  308 

10  435 

(D) 

(D) 


(D) 
(D) 
(D) 
(D) 
083 
(D) 
(D) 
(0) 
216 
244 
10 
(D) 
436 

781 
70 
(D) 
(D) 


812 
186 
140 
295 
551 
249 
(0) 
190 
(D) 
159 
(D) 
362 

(D) 
(D) 
(0) 


8.7 
5.1 
2.0 
0.9 
0.6 

(D) 
(D) 
(0) 
5.3 

100.0 
5.5 
(0) 
(0) 


(D) 
(D) 
(D) 
(D) 

7.7 
(D) 
(D) 
(D) 
1.5 
1.7 

0.1 
(D) 

3.1 

100.0 
3.9 
(D) 
(D) 

75.5 

100.0 

73.2 

21.8 

23.4 

5.6 

12.7 

(D) 

1.9 

(0) 

1.6 

(0) 

3.7 

(D) 
(D) 
(0) 


TIRE.  BATTERY.  ACCESSORY 
DEALERS — CONT I NUED 


520 

520 
520 
524 
525 
526 


NONMERCHANDISE  RECEIPTS 


.REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

440 
460 
430 
500 
520 

520 
520 
524 
525 
526 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


|rEPTG  ADDL  DETAIL  FOR  LINE  400. 

,AUTO  FUELS-LUBRICANTS  .  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  • 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


040 
100 
220 
260 
300 
380 
400 
460 
500 
520 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


136 

103 

4 

1 

13 

5 

3 

4 

4 

96 

44 

90 

48 

87 

90 

24 

1 

21 

11 
11 

11 


062 

100.0 

677 

9.6 

iO) 

(D) 

137 

1.9 

ID) 

(0) 

19  506 

17  123 

(D) 
(D) 
(D) 
'(D) 
(D) 
(D) 
(D) 

4  439 
(0) 

1  410 
(D) 

1  031 

2  412 
104 
(D) 
(0) 

(D) 
(D) 
(D) 

4  874 

14  835 

4  227 

1  565 

1  696 

(D) 

(D) 

(D) 

18 

(Z) 

(D) 

606 

(D) 
(D) 
(D) 
625 
(D) 

(D) 
(D) 
(D) 
(D) 
(0) 


100.0 

(D) 
(D) 
<0) 
(D) 
(D) 
(D) 
(D) 

25.9 
(D) 
8.2 
(0) 
6.0 

14.1 
0.6 
(0) 
<0) 

100. 0 
(D) 
(D) 

28.5 

100.0 

28.5 

10.5 

11.4 

(D) 

(D) 

(0) 

0.1 

(Z) 

(□) 

4.1 

(0) 
(D) 
(D) 
3.7 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

<D) 

(D) 

1  734 

51.2 

26 

0.8 

(0) 

(D) 

(D) 

(D) 

1  297 

38.3 

219 

6.5 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-186  West  South  Central-Okla. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^j^jk.^.^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


AIRCRAFTi  BOATi  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
100 
220 
260 
300 

300 
300 
308 
309 
311 
312 
313 
314 

380 
400 

400 
400 
401 

460 
500 

500 
500 
505 
507 

520 

520 
520 
527 
531 
532 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATSt  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


AUTOMOBILES-TRUCKS.  . 
AUTO  FUELS-LUBRICANTS 


.REPTG  ADOL  DETAIL  FOR  LINE  500. 
>ALL  OTHER  MERCHANDISE  

CAMP  TRAILERS-TRAVEL  TRAILERS. 

ALL  OTHER  MERCHANDISE 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR.  

STORAGE  AND  DOCKING  SERVICES  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES : 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  .  .  .  .  , 


1  569 
1  024 

123 

32 

2 

14 

156 


25 

5 

3 

4 

1  024 

959 
959 
957 
191 
782 


2  120 

(D) 
(D) 
(D) 
(D) 
1  734 

1  906 
1  528 
ID) 
ID) 
(D) 
(0) 
132 
172 

(D) 
(0) 

(D) 
(0) 
(0) 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

1  761 

206 

97 

(D) 
(0) 


(D) 


(D) 


85  198 

606 
280 
(0) 
123 
451 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
109 
(Z) 
(D) 
(D) 
73  419 

78  941 

68  031 

62  089 

(D) 

(0) 


100.0 

(D) 
(D) 
(D) 
(D) 
81.8 

100.0 
80.2 
(0) 
(D) 
(D) 
(0) 
6.9 
9.0 

(D) 
(0) 

100.0 
(D) 
(D) 

(D) 
(D) 

100.0 
(D) 
ID) 
(D) 

(D) 

100.0 

11.7 

5.5 

(D) 

(0) 


(X) 

100.0 

0.7 
0.3 
(D) 
0.1 
0.5 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(Z) 
(D) 
(0) 
86.2 

100.0 

86.2 

78.7 

(D) 

(0) 


420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


120 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


120 
140 


GASOLINE  SERVICE  STATIONS — CONTINUED 
TIRES-BATTERIES-ACCESSORIES  


•REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


715 

64 

194 

715 

6 

165 

179 

(D) 

88 

319 

678 

5 

085 

4 

(D) 

7 

(D) 

37 

557 

32 

(D) 

612 

2 

713 

597 

51 

930 

597 

2 

649 

588 

2 

332 

76 

(0) 

APPAREL.  ACCESSORY  STORES  (SIC  56) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

C0SMETICE-DRU6S-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 


723 

63 

118 

532 

51 

051 

22 

144 

258 

14 

041 

403 

23 

235 

306 

10 

689 

125 

(D) 

1 

(0) 

17 

(D) 

6 

(D) 

45 

(D) 

13 

42 

4 

(D) 

4 

(D) 

23 

(0) 

103 

(D) 

106 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


2  641 
1  869 


(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.    7H-187 


TABLE  4. 


Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
200 
260 
280 
300 
500 
520 


WOMEN'S  ACCESSORY,  SPEC.  STORES, 
FURRIERS — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PARTI 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL  1  ACCESSORY  I  OTHER  SPEC. 
STORES  (SIC  563  PART) 


FURRIERSi  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


■REPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES , 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


7 
127 

55 
55 
45 
39 
50 
46 
52 


55 

55 
37 
22 

37 
49 
50 
52 
44 
34 
3 
33 

108 

97 
1 

16 
3 

11 
5 
3 
4 
7 

24 


1  504 
(D) 
(0) 
(D) 
4 
(D) 
(D) 
(D) 


358 

(D) 


(D) 

5  956 

6  820 
2  603 

358 
662 
476 
(0) 
(D) 

7  560 

6  820 

2  774 

186 

(0) 

99 

360 

663 

832 

(D) 

91 

(D) 

191 

2  293 

1  721 
(D) 
(D) 
(D) 

22 
(Z) 
(D) 
(D) 

19 
122 


80.5 
(D) 
(0) 
(D) 
0.2 
(D) 
(D) 
(D) 


(X) 
100.0 


(D) 
33.3 

100.0 
38.2 
5.2 
9.7 
7.0 
(D) 
(D) 

42.3 

100.0 
40.7 
2.7 
(0) 
1.5 
5.3 
9.7 
12.2 
(D) 
1.3 
(D) 
2.8 

12.8 
9.6 
(D) 
(D) 
(D) 
0.1 
(Z) 
(D) 
(D) 
0.1 
0.7 


140 
160 
180 
200 
300 
500 
520 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


140 
160 
180 

180 
180 
181 
182 
183 

200 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


;REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-ORY  GOODS. 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  .  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


120 
180 
200 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .... 


9 

51 

0.7 

38 

244 

3.4 

105 

6  782 

94.3 

1 

(D) 

(D) 

2 

(D) 

(D) 

5 

(D) 

(D) 

24 

(0) 

(D) 

118 

85 

8 
34 
85 

61 

61 
61 
61 
59 

1 

1 

5 

20 


550 

338 

1 

1 

69 


5  994 

(0) 

182 

5  659 

4  432 
4  187 

1  057 

2  386 
745 

(0) 
(D) 
(D) 
(0) 


2  158 

(D) 


(D) 
(D) 
432 


(X) 

100.0 

(0) 

3.0 

94.4 

100.0 
94.5 
23.8 
53.8 
16.8 

(D) 
(D) 
(D) 
(0) 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
1.2 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-188  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^^^M.^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


220 
240 
260 
280 
300 
320 

3ao 

420 
440 
460 
500 
520 


120 
180 
200 
220 
240 
260 
280 
300 
320 
340 
440 
460 
500 
520 


120 
180 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
440 
460 
500 
520 


FURNITURE,  HOME  FURNISHINGS, 
EQUIPMENT  STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  , 

LUMBER-BUILDING  MATERIALS 

TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  I  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINfeS  .  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KiTCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGSi  SOFT  SURFACE 

FLOOR  COVERINGSi  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  


DRAPERY.  CURTAIN!  UPHOLSTERY 
STORES  (SIC  5714) 


230 

218 

128 

3 

28 

19 

26 

7 

1 

1 

18 

133 


300 

200 

1 
1 

49 
109 
191 

68 
2 

14 
9 

13 
1 
1 
9 

69 


175 

1 

1 

35 

108 

175 

156 
156 
142 
156 
116 
64 
21 

65 
2 

14 
9 

10 
1 
1 
9 

61 


12  514 

18  157 

1  994 

(Z) 

152 

(D) 

286 

84 

(D) 

<D) 

(D) 

1  160 


29  612 

22  473 

(D) 
(D) 
370 
(D) 
17  402 
438 
(D) 
(D) 
113 
111 
(D) 
(D) 
33 
595 


20  570 

(D) 
<D) 
(0) 
(D) 
15  888 

18  202 

14  111 

(D) 

9  583 

2  136 

(0) 

158 

380 
(D) 
(D) 
113 
(0) 
(D) 
(D) 
33 
(0) 


254 


35.6 
51.6 
5.7 
(Z) 
0.4 
(D) 
0.8 
0.2 
(0) 
(D) 
(D) 
3.3 


100.0 

(D) 
(D) 
1.6 
(D) 
77.4 
1.9 
(D) 
(D) 
0.5 
0.5 
(D) 
(D) 
0.1 
2.6 


100.0 

(D) 
(D) 
(D) 
(0) 
77.2 

100.0 

77.5 

(D) 

52.6 

11.7 

(D) 

0.9 

1.8 
(D) 
(D) 
0.5 
ID) 
(D) 
(D) 
0.2 
(0) 


CHINAi  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  


220 
500 
520 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
280 
400 
480 
500 
520 


EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ........ 

EATING  PLACES  (SIC  5812) 

TOTAL  


RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
040 
060 
080 
100 
120 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


(D) 


2  625 

1  795 

1  714 
(D) 
(D) 


1 

759 

61 

745 

1 

078 

40 

112 

81 

(0) 

1 

019 

36 

603 

114 

(D) 

33 

(0) 

223 

524 

9 

22 

1 

(D) 

1 

(D) 

1 

(D) 

4 

(Z) 

2 

(D) 

14 

(D) 

29 

(D) 

(D) 


105 

42 

263 

644 

26 

810 

45 

378 

644 

25 

603 

28 

201 

21 

70 

149 

360 

3 

(Z) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%, 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Okla.   7H-189 


TABLE  4  Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  o(  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
280 

aoo 

480 
500 
520 


020 

oao 

060 
100 
520 


020 
010 
060 
080 
100 
120 
400 
480 
500 
520 


020 
040 
060 
080 
100 
120 
160 
180 
220 
260 
280 
300 
320 
340 
460 
500 
520 


RESTAURANTS,  UUNCHROOMS — CONTINUED 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  {SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 

AUTO  FUELS-LUBRICANTS  . 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

CATERERS  (SIC  5812  PART) 

TOTAL • 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


DRUG  STORES)  PROPRIETARY  STORES 
(SIC  59  PART  5911 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN <S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  i 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 
TOTAL  


313 

26 

313 

2 

4 
51 
5 
1 
1 
5 
1 


333 

47 

190 

1 

2 

267 

333 

3 

1 

8 

29 

91 

11 

3 

1 

5 

168 

46 


428 


(D) 
(D) 
(D) 
(D) 
(D) 
120 
61 


(D) 
266 

(0) 
(D) 
(0) 


13  309 

9  574 

207 
9  190 
(D) 
(D) 
102 
(D) 
(D) 
(D) 
(D) 
(D) 


50  100 
38  983 

(0) 

(D) 

(D) 

(D) 

2  235 

32  522 

(0) 

(D) 

(Z) 

107 

332 

(D) 

22 

(D) 

(D) 

1  049 

228 


(D) 
(D) 
(D) 
(D) 
(D) 
0.4 
0.2 


100.0 

(D) 
97.7 
(D) 
(D) 
(D) 


100.0 

2.2 
96,0 
(D) 
(D) 
1.1 
(0) 
(D) 
(D) 
(D) 
(D) 


(X) 


(X) 

100.0 

(0) 
(0) 

(D) 
(D) 
5.7 
83.4 
(D) 
(D) 
(Z) 
0.3 
0.9 
(D) 
0.1 
(D) 
(D) 
2.7 
0.6 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  t 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL 


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOOK'  STATIONERY  STORES  (SIC  594) 
TOTAL  


BOOK  STORES  (SIC  5942) 
TOTAL^ 


820 

29 

15 

6 

215 

31 

8 

12 

8 

18 

7 

44 

29 

61 

84 

42 

57 

32 

8 

37 

55 

19 

196 

138 

175 

179 


101 
54 


115  546 

85  365 

303 
119 

52 
(D) 
180 

78 

44 
142 

79 
(Z) 
(D) 
(D) 
(D) 
(D) 
1  137 
(D) 
719 
(D) 

1  328 
(D) 

531 

44  026 

(D) 

(D) 

2  084 


3  237 
(D) 


100.0 

0.4 
O.l 
0.1 
(D) 
0.2 
0.1 
0.1 
0.2 
0.1 
(Z) 
(D) 
(D) 
(D) 
(D) 
1.3 
(0) 
0.8 
(0) 
1.6 
(0) 
0.6 
51.6 
(D) 
(D) 
2.4 


(X) 
100.0 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-190  West  South  Central-Okla. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
hshments 

(number) 


Sales 


($1,000) 


STATIONERY  STORES  (SIC  5943) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
240 

240 
240 
248 

260 
300 
500 

500 

500 

508 

509  > 

511 

512 

513 

514 

515 

520 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES- 
OFFICE  MACHINES!  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTING!  ENGINEERING  SUPPLIES.  . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


520 
520 
521 
522 
523 


(REPTG  ADDL  DETAIL  FOR  LINE  520.  .... 

'NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


SPORTING  GOODS  STORES  (SIC  5952) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HAYt  GRAINi  FEED  STORES  (SIC  5962) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
120 
220 
320 
340 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EOUIPMENTl  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


7 
4 
2 
3 
24 
4 
15 
13 

e 

131 
3 

7 
24 


2  037 
(D) 


84 
(D) 


37  387 

(D) 
(0) 
(D) 
(Z) 
602 
(D) 
565 
(D) 
317 
34  652 
(D) 
(D) 
(D) 


100.0 


(D) 

(D) 

(D) 

(D) 

83 

7.8 

610 

100.0 

83 

13.6 

83 

13.6 

(D) 

(D) 

(D) 

(D) 

917 

86.0 

793 

100.0 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

15 

1.9 

41 

5.2 

(D) 

(0) 

(D) 

100.0 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 
100.0 


(X) 
100.0 


(X) 

100,0 

(D) 
(D) 
(D) 
(2) 
1.6 
(0) 
1.5 
(D) 
0.8 
92.7 
(D) 
(0) 
(0) 


020 
040 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

JEWELRY  STORES  (SIC  597) 

TOTAL  

FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGSc 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  ,  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL^ 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  


(D) 


(D) 


(D) 


259 

(D) 


1  266 

(D) 


169 

14 

825 

126 

11 

672 

1 

(D) 

1 

(D) 

13 

305 

1 

(D) 

1 

(D) 

1 

(D) 

4 

(D) 

IS 

337 

1 

(D) 

11 

(D) 

11 

205 

1 

(D) 

4 

(D) 

126 

9 

613 

4 

(D) 

28 

<D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.   7H-191 


TABLE  4  Oklahoma— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  ot  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


NEWS  DEALERS!  NEWSSTANDS  (SIC  599«) 
TOTAL  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL 


GIFT.  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998 1 
TOTAL  


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL^ 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


9  941 

1  075 
(D) 

1  905 
(D) 
(D) 


100.0 

10.8 
(D) 

19.2 
(D) 
(D) 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


020 
040 
100 
520 


NONSTORE  RETAILERS — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

375 

3.8 

083 

10.9 

3  568 

2  595 

(D) 

(D) 

1  905 

351 


(X) 

100.0 

(D) 

(D) 

73.4 

13.5 


Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure. 
•Nonstore  retailers,  part  of' SIC  maior  eroup  53.  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-192  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.    Texas:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


020 
040 
060 
080 
100 
120 
ItO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
160 
180 
200 
220 
240 

240 
240 
241 
242 

260 
280 
300 
320 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  ■ 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  ...  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. t  HARDWAREi 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIQARS-CI6ARETTES-T0BACC0  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


ireptg  addl  detail  for  line  240 

;furniture-sleep  equip. -floor  coverings. 

floor  coverings 

furniture-sleep  equipment 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


69  380 

46  376 

10  739 
9  359 
3  212 
3  114 
10  731 
9  194 
148 
236 
273 
600 
377 
162 
246 
501 
164 


347 
200 
449 
599 
453 
043 
499 
718 
10  612 
12  262 


6 

1 

3 

1 

8 

11 

9 

14 

50 

263 

415 

456 

132 

401 

279 

179 

102 

58 

170 

692 

82 

12 

139 

867 


1  505 

1  056 

4 

1 

1 

14 

50 

237 

234 

234 

230 

10 

40 

2 

29 

532 


12  208  130 

10  178  037 

110  038 

458  385 

58  970 

179  626 

190  486 

464  279 

342  334 

616  679 

199  248 

185  562 

294  774 

272  797 

127  708 

94  393 

89  512 

121  384 

396  532 

854  109 

599  250 

403  805 

177  598 

224  866 

54  746 

323  403 

298  528 


617  373 

(Z) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 

5  084 
4  584 

6  528 
365 

4  363 

46  616 

353  124 

4  573 

(D) 

7  075 
165  758 

2  150 

(Z) 

2  588 

12  259 


346  777 

271  793 

(D) 
(D) 
(D) 
(D) 
893 
2  052 

55  342 

2  049 

1  833 

215 

496 

(D) 

202 

9  517 


(X) 
100.0 

20.7 
4.5 
0.6 
1.6 
1.9 
4.6 
3.4 
6.1 
2.0 
1.8 
2.9 
2.7 
1.3 
0.9 
0.9 
1.2 
3.9 

18.2 
5.9 
4.0 
1.7 
2.2 
0.5 
3.2 
2.9 


100.0 

(Z) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(0) 
0.8 
0.7 
1.1 
0.1 
0.7 
7.6 

57.2 
0.7 
(D) 
1.1 

26.8 
0.3 
(Z) 
0.4 
2.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.3 
0.8 

100.0 
3.7 
3.3 

0.4 

0.2 
(0) 
0.1 
3.5 


LUMBER  YARDS — CONTINUED 


340 

340 
340 
341 
342 
343 
344 
345 
345 
347 
348 
349 
351 
352 
353 
354 
355 

380 
400 
420 
440 
460 
480 
500 
520 


LUMBER-BUILDING  MATERIALS 


200 
220 
240 
260 
300 
320 
340 

340 
340 
356 
357 
358 
359 
351 

380 
420 
500 
520 


[REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
J.UMBER-BUILDING  MATERIALS  .  .  .  .  . 

LUMBER  

PLYWOOD 

WINDOWS  1  DOORS'  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

>  HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

'  PREFABRICATED  BUILDINGS  AND  PARTS. 

ALL  OTHER  BUILDING  MATERIALS  .  .  . 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


056 

253 

949 

975 

252 

010 

975 

234 

722 

951 

118 

186 

876 

22 

160 

752 

11 

162 

300 

2 

292 

766 

14 

379 

854 

18 

113 

825 

12 

714 

821 

11 

811 

317 

3 

944 

506 

3 

350 

562 

6 

452 

538 

2 

832 

44 

849 

457 

7 

390 

1 

(D) 

4 

(Z) 

3 

(D) 

6 

(Z) 

8 

(Z) 

2 

(0) 

11 

524 

311 

3 

459 

BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


HEATINGi  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PAINTi  GLASSi  WALLPAPER 
STORES  (SIC  523) 


147 
58 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


SEPTG  ADDL  DETAIL  FOR  LINE  340.  . 
).UMBER-BUILDING  MATERIALS  .  .  .  . 
.  OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISHi  ETC 

PAINT  SUNDRIES  

(  WALLPAPER-OTHER  WALL  COVERINGS  . 
>  GLASS 


AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


32 

1 


19   964 

(0) 


539 

52 

934 

386 

38 

717 

5 

53 

1 

(D) 

18 

435 

27 

330 

4 

(Z) 

9 

52 

386 

36 

967 

359 

34 

651 

359 

32 

945 

172 

3 

454 

299 

18 

399 

280 

2 

942 

224 

2 

767 

93 

5 

380 

2 

(D) 

5 

(D) 

10 

57 

101 

642 

3   031 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-193 


TABLE   2.      Texas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ot  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
OtO 
080 
100 
120 
lUO 
160 
180 
200 
220 
210 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


>REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


220 

240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


537 

2 

1 

3 

1 

8 

11 

6 

13 

26 

166 

105 

363 

129 

346 

537 

479 
479 
399 
408 
473 

373 

349 
349 
341 
109 

4 
13 
34 
20 
29 
2 
87 
117 


661 

27 

3 

9 

11 

105 

13 

94 

39 

128 

661 

41 

7 

25 

243 


(D) 
(D) 
ID) 
(D) 
(Z) 

44 
(D) 
(D) 

71 
3  223 

1  538 
5  548 

361 

3  870 
32  956 

50  149 
28  479 

4  134 

5  558 
18  799 

6  203 

39  201 
5  312 
3  267 

2  040 

147 
(D) 
453 
593 
730 
(0) 
790 
667 


703 
(D) 
139 
(Z) 
2  692 
729 

4  37S 
266 

6  461 

164  928 

1  189 

(D) 

1  022 

5  469 


3 

427 

1  557 

857 

2 

415 

1  438 

834 

904 

S3 

246 

299 

18 

114 

23 

(Z) 

61 

4 

264 

302 

5 

172 

1 

322 

49 

273 

1 

752 

162 

715 

100.0 

(D) 
(0) 
(D) 
(D) 
(Z) 
0.1 
(0) 
(D) 
0.1 
5.5 
2.6 
9.5 
0.6 
6.6 
56.5 

100.0 

56.8 

8.2 

11.1 

37.5 

10.6 

100.0 

13.6 

8.3 

5.2 

0.3 
(0) 
0.8 
1.0 
1.3 
(D) 
1.4 
1.1 


100.0 

0.4 
(D) 
0.1 
(Z) 
1.4 
0.4 
2.3 
0.1 
3.4 
87.6 
0.6 
(D) 
0.5 
2.9 


100.0 

3.7 
1.3 
(Z) 
0.3 
0.4 
3.4 
11.3 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


GENERAL  MERCHANDISE  GROUP  STORES — CON. 


WOMEN' S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


PEPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


160   WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 


REPTG  ADDL  DETAIL  FOR  LINE  160 

yOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

I  CHILDREN'S-INFANTS'  WEAR  

■  HANDBAGS-ACCESSORIES  

MILLINERY.- 

HOSIERY 

>  LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


pEPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


PEPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

'   FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
;kITCHENWARE-HOME  FURNISHINGS.  .  .  . 

,  CHINA-GLASSWARE 

.  KITCHENWARE-HOUSEWARES  

'  OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


1  620 

1  629 

2  045 
733 
765 

1  566 

1  290 

893 

1  292 

458 

7 

159 

181 

99 

131 

19 

1  473 

818 


235 

101 

76 

10 

44 

171 

235 

197 
197 
196 
194 

235 

200 

200 
200 
194 
157 
191 
194 
200 
194 
199 
147 
21 

230 
235 

197 
197 
192 
195 
17 

173 

152 
152 
133 
141 
6 

167 

157 
157 
144 
132 

214 

176 
176 
159 
142 

2 

189 
159 


323  124 

75  638 

148  604 

101  391 

57  267 

61  656 

22  651 

29  244 

47  876 

32  093 

(D) 

6  995 

43  640 

3  943 

(D) 

(Z) 

91  641 

79  885 


984  673 

24  462 
9  131 
2  488 
2  262 

25  935 
111  823 

882  804 
101  266 

74  476 
25  945 

241  059 

890  120 
209  446 

21  364 

16  802 
4  714 

10  219 
38  760 

20  963 
45  644 
35  850 
14  781 

509 

53  689 
76  689 

883  970 
71  125 

22  662 

47  454 
797 

88  988 

805  438 

87  548 

60  909 

27  426 

(Z) 

49  210 

762  077 

48  499 

14  270 
35  003 

34  775 

860  695 

31  204 

(0) 

17  588 
(D) 

15  075 

21  139 


22.5 
5.3 

10.3 
7.0 
4.0 
4.3 
1.6 
2.0 
3.3 
2.2 
(D) 
O.S 
3.0 
0.3 
(D) 
(Z) 
6.4 
5.6 


100.0 

2.5 
0.9 
0.3 
0.2 
2.6 
11.4 

100.0 
11.5 
8.4 
2.9 

24.5 

100.0 
23.5 
2.4 
1.9 
O.S 
1.1 
4.4 
2.4 
5.1 
4.0 
1.7 
0.1 

5.5 
7.8 

100.0 
8.0 
2.6 

5.4 
0.1 

9.0 

100.0 

10.9 

7.6 

3.4 

(Z) 

5.0 

100.0 
6.4 
1.9 
4.6 

3.5 

100.0 
3.6 
(D) 
2.0 
(0) 

1.5 
2.1 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
*Nonstoie  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-194  West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Texas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^M.^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


320 

320 
320 
321 
322 

340 

3t0 
340 
348 
356 

400 
420 
440 
460 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EauIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  5331 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  flPPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITiJrE-SLEEP  equip. -FLOOR  COVERINGS. 

KITCHEI](lWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
.MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


122 

103 
103 
90 
98 

94 

86 
86 
85 
78 

28 

93 

61 

7 

213 

183 
183 
166 
132 
79 

180 


972 

537 
174 

3 

5 

36 

858 

768 

881 

725 

872 

324 

335 

899 

725 

442 

827 

215 

3 

1 

1 

2 

906 

314 


1  409 

996 

266 

49 

20 

46 

222 

292 

749 

329 
329 
323 
285 


28  537 

659  374 

27  214 
14  062 

12  172 

28  915 

574  625 

28  558 

(D) 

(D) 

3  746 
41  040 

(0) 

(D) 

37  788 

867  145 
34  569 

13  875 
16  739 

4  218 

71  616 


234  080 

193  339 

6  146 

8  240 

(Z) 

(Z) 

571 

11  973 

10  951 

32  796 

(Dl 

24  753 

(D) 

(0) 

18  575 

4  900 

2  090 
10  344 

480 
(Z) 
(0) 
(0) 
(D) 
45  773 

3  318 


245  764 

22  638 
743 
223 

1  733 

2  339 
(D) 

39  941 

125  681 

21  069 

15  524 

5  569 


2.9 

100.0 
4.1 
2.1 
1.8 

2.9 

100.0 
5.0 
(D) 
(0) 

0.4 
4.2 
(0) 
(D) 
3.8 

100.0 
4.0 
1.6 
1.9 
0.5 

7.3 


100.0 

3.2 

4.3 
(Z) 
(Z> 
0.3 
6.2 
5.7 

17.0 
(D) 

12.8 
(D) 
(D) 
9.6 
2.5 
1.1 
5.4 
0.2 
(Z) 
(D) 
(D) 
(D) 

23.7 
1.7 


(X) 

100.0 

9.2 
0.3 
0.1 
0.7 
1.0 
(D) 
16.3 

100.0 

16.8 

12.4 

4.4 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

■REPTG  ADDL  DETAIL  FOR  LINE  160 

.WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


•REPTG  ADDL  DETAIL  FOR  LINE  200. 
;CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


IREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
IKITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


IREPTG  ADDL  DETAIL  FOR  LINE  320. 

Jhardware 

'  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


lumber-building  materials  .   .   .   . 

ireptg  addl  detail  for  line  340.   . 
Ilumber-building  materials  .   .   .   . 

,  paint-glass-wallpaper 

'  other  lumber-building  materials. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


JIEPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
•ALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

',   BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL^ 

(X)  Not  applicable.       (Z)  Less  than  0.05%. 


698 

49 

257 

295 

121 

525 

295 

24 

973 

238 

2 

969 

205 

1 

234 

82 

344 

234 

1 

659 

243 

5 

177 

198 

1 

612 

215 

5 

927 

233 

4 

936 

130 

825 

26 

130 

672 

15 

958 

726 

32 

251 

365 

102 

337 

365 

17 

730 

335 

8 

618 

315 

9 

045 

33 

193 

234 

9 

244 

89 

74 

212 

89 

7 

600 

55 

4 

249 

69 

3 

296 

6 

55 

262 

6 

212 

139 

88 

202 

139 

3 

440 

107 

850 

73 

2 

609 

452 

(D) 

171 

93 

329 

171 

4 

636 

105 

1 

626 

142 

2 

949 

12 

(Z) 

374 

(D) 

292 

6 

015 

343 

8 

995 

158 

79 

875 

158 

6 

608 

140 

5 

029 

109 

1 

584 

149 

2 

698 

83 

60 

741 

83 

2 

041 

73 

931 

44 

1 

094 

7 

(D) 

128 

3 

214 

87 

(D) 

38 

(D) 

123 

3 

126 

17 

(Z) 

351 

8 

063 

123 

90 

479 

123 

5 

894 

89 

2 

411 

61 

2 

558 

37 

938 

RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-195 


TABLE  2    Texas:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


(11,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
200 
220 
280 
500 
520 


020 
OtO 
060 
080 
100 
120 
ItO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
3tO 
380 
400 
420 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-eiRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES  1  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


.REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  


10  206 
7  381 


381 
420 
143 
266 
625 
285 
474 
542 
275 
275 
138 

29 
803 
161 
140 
423 

58 

3 

357 

51 
4 
299 
108 
014 
660 


5  982 

6  677 
6  677 


255 
255 
825 
419 
910 
178 

354 
140 
258 
563 
261 
473 
541 
275 
274 
137 

29 
801 
159 
140 
421 

57 

3 

343 

50 

4 

296 

107 


811 

(X) 

500 
500 

033 

100.0 

508 
516 

(D) 

(D) 

999 

99.3 

520 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

20 

0.4 

2  764  552 

2  418  253 

2  019  610 

4  156 

1  661 
20  836 

120  093 

128  493 

3  496 

5  852 
(Z) 

2  157 
(0) 
(Z) 

6  536 
(Z) 
(Z) 

5  664 
(Z) 
(D) 

3  999 
(Z) 
(Z) 

3  756 

(Z) 

82  740 

2  500 


2  680  172 

2  368  865 
1  972  427 


301  443 
912  632 
513  641 
170  764 
87  940 
141  000 

3  508 

1  653 
20  790 
119  793 
128  352 
(D) 
(D) 
(Z) 
(0)- 
(D). 
(Z) 
(D)- 
(Z) 
(Z) 
(D) 
(Z) 
(0) 

3  649 
(Z) 
(Z) 

3  736 
(Z) 


(X) 

100.0 

83.5 
0.2 
0.1 
0.9 
5.0 
5.3 
0.1 
0.2 
(Z) 
0.1 
(D) 
(Z) 
0,3 
(Z) 
(Z) 
0.2 
(Z) 
(D) 
0.2 
(Z) 
(Z) 
0.2 
(Z) 
3.4 
0.1 


(X) 

100.0 

83.3 

100.0 

83.1 

22.3 

7.4 

3.8 

49.6 

0.1 
0.1 
0.9 
5.1 
5.4 
(0) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
(Dl 
(Z) 
(Z) 
(0) 
(Z) 
(D) 
0.2 
<Z) 
(Z) 
0.2 
(Z) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
200 
220 
260 
280 
320 
340 
400 
420 
480 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
023 
024 

040 
100 
120 
400 


GROCERY  STORESi  INCLUDING 
DEL  1 CATESSENS — CONT I NUED 


ALL  OTHER  MERCHANDISE 


,REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER  I  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


.REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
■GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


J^EPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPERi  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL^ 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


IREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

IGROCERIES-OTHER  FOODS 

;  MEATS-FISH-POULTRY  

.PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
AUTO  FUELS-LUBRICANTS  


948 
948 
767 
293 

649 


180 

179 

179 

179 

9 

24 

68 


101 

62 

62 

60 

60 

3 

2 

2 

60 

6 

7 
2 
13 


82  156 

055  576 
82  019 
54  119 
28  015 

2  424 


23  207 

23  345 

23  076 

22  503 

50 

89 

438 

65 

(D) 
17 
62 
13 
(Dl 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
21 

640 
21 
10 
11 

65 


5  080 
3  456 
2  481 


432 
461 
31 
(D) 
(D) 
417 

53 
55 
(D) 
(D) 


3.5 

100.0 
4.0 
2.6 
1.4 

0.1 


100.0 

98.9 

100.0 

98.8 

96.4 

0.2 

0.4 

1.9 

0.3 
(D) 
0.1 
0.3 
0.1 
(D) 
(Dl 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(0) 
(D) 
0.1 

100.0 
3.3 

1.6 
1.7 

0.3 


(X) 

100.0 

71-8 

100.0 

71.7 

0.9 

(D) 

(D) 

70.4 

1.5 
1.6 
(D) 
(0) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid^llsciosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-196  West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Texas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 

500 
500 
508 
516 


CANDYl  NUTi  CONFECTIONERY  STORES — CON. 

ALL  OTHER  MERCHANDISE  

JrEPTG  ADDL  detail  FOR  LINE  500 

,ALL  OTHER  MERCHANDISE  

PAPER?  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 


020 
040 
080 
100 
120 
280 
500 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
280 
500 

500 
500 
508 


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


289 

285 

285 

2 

3 

5 

265 

26 
1 

7 
1 

1 

3 

3 
3 

3 


TOTAL^ . 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


514 

1  465 
510 
(D) 
(D) 


309 

11 

909 

27 

238 

2 

(D) 

7 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

11  273 

11  502 

11  177 

(0) 

(D) 

152 

10  996 

(D)' 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 


3  916 
029 


14.9 

100.0 

34.8 

(D) 

(D) 


100.0 

97.2 
1.9 

(D) 
(D) 
(D) 
(D) 
(D) 


(X) 


97.2 

100.0 

97.2 

(D) 

(D) 

1.3 

95.6 

(0) 

(D) 
(D) 
(0) 
(D) 
(D) 

100.0 

(D) 
(D) 


(X) 
100.0 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


020 
040 
100 
160 
220 
260 
300 
320 
340 
380 
400 
420 
440 
500 
520 


020 
040 
100 
220 
260 
300 
320 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  E(SUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIESrOTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR,  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 

'AUTOMOBILES-TRUCKS 

,  NEW  PASSENGER  CARS.  RETAIL  .... 
1  NEW  PASSENGER  CARS'  WHOLESALE.  .  . 
'  NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
,  USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


5 

233 

2  659 

252 

3 

764 

2  400 

542 

14 

(Z) 

7 

(Z) 

2 

(0) 

1 

(D) 

27 

(Z) 

108 

(D) 

11 

(D) 

6 

(Z) 

3 

(D) 

21 

(Z) 

709 

34 

033 

204 

7 

111 

620 

14 

894 

135 

(Z) 

698 

24 

874 

592 

6 

274 

168 

(Z) 

2 

201 

1  846 

656 

1 

190 

11 

712 

2 

939 

289 

091 

68 

4 

159 

5 

(D) 

575 

24 

651 

2 

388 

131 

646 

1  858 

1  532 

1 

1 

7 

1 

22 

5 

6 

3 

1 

1  532 

785 

1  459 

41 

72 

1  422 


2  139  791 

2  014  201 

(D) 

(D) 

(Z) 

(D) 

(Z) 

(Z) 

(Z) 

(D) 

(D) 

1  736  767 

5  966 

154  896 

2  085 

1  304 

110  437 


1 

673 

1 

939 

191 

1 

398 

1 
1 
7 
22 
5 
6 
3 
1 

1 

828 

lie 

(D) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(0) 

1 

398 

1 

579 

513 

1 

369 

1 

811 

726 

1 

369 

1 

565 

941 

1 

369 

992 

043 

80 

14 

977 

868 

169 

939 

39 

2 

495 

1 

341 

283 

027 

674 

67 

554 

790 

31 

635 

125 

4 

111 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-lex.     7H-197 


TABLE   2. 


Texas:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by-d 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


400 

wo 

400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


DOMESTIC  CAR  DEALERS — CONTINUED 

AUTO  FUELS-LUBRICANTS  

REPTS  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS>  INSTALLED  IN  REPAIR  WORK.  ,  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS.  .  

NEW  PASSENGER  CARS"  RETAIL  .... 

NEW  PASSENGER  CARSi  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES!  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES!  WHOLESALE 

USED  PASSENGER  CARSi  RETAIL.  .  .  . 

USED  PASSENGER  CARS!  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


tires-batteries-accessories  

■reptg  addl  detail  for  line  420 

;tir£s-batteries-accessories  

parts!  installed  in  repair  work.  .  .  . 
parts!  wholesale  (to  other  businesses) 
parts!  retail  (over  the  counter)  .  .  • 
automobile  tires-batteries-accessuries 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


■REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 
WOMEN 'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 


717 

692 
692 
196 
12 
600 

1  330 

1  297 
1  297 
1  267 
1  094 
1  093 
846 

38 

68 

1  299 

1  278 

1  278 

1  259 

391 


101 

77 

1 


5  498 

1  128  462 

4  946 

3  364 

(Z) 

1  272 

139  544 

1  758  437 

137  140 

75  020 

39  167 

9  440 

11  904 

1  881 

1  025 

98  171 

1  757  299 

97  274 

88  907 

8  176 


49  269 

41  890 

32  789 

38  341 

30  126 

20  406 

692 

2  497 

101 

4  490 

1  641 

117 

155 


(D) 

(0) 
(D) 
(D) 
(D) 
(D) 

5  044 

41  217 
4  971 

2  323 
820 
827 
680 

(D) 

3  806 

41  464 

3  806 

3  211 

236 


151  331 

144  193 

(D) 


0.3 

100.0 
0.4 
0.3 
(Z) 
0.1 

7.6 

100.0 
7.8 
4.3 
2.2 
0.5 
0.7 

0.1 
0.1 
5.4 

100.0 
5.5 
5.1 
0.5 


(X) 

100.0 

78.3 

100.0 

78.6 

53.2 

1.8 

6.5 

0.3 

11.7 

4.3 

0.3 

0.4 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

12.0 

100.0 
12.1 
5.6 
2.0 
2.0 
1.6 

(0) 
9.1 

100.0 
9.2 
7.7 
0.6 


(X) 

100.0 

(D) 


DOMESTIC  AND  IMPORTED  CAR  DEALERS — CON. 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


AUTOMOB ILES-TRUCKS . 


IREPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
/iUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS!  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES!  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES!  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARSi  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

■AUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
.  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

JriRES-BATTERIES-ACCESSORIES 

PARTS!  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS!  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS!  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT!  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


IREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

1  OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS! 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
320 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUQS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


^EPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
(AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS!  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES!  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES!  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARSi  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


400   AUTO  FUELS-LUBRICANTS  

400  IREPTG  ADDL  DETAIL  FOR  LINE  400. 

400  fAUTO  FUELS-LUBRICANTS  

401  I   GASOLINE  

403  i   MOTOR  OIL-GREASES-OTHER  OILS  . 

420  ! TIRES-BATTERIES-ACCESSORIES  .  . 


Standard  Notes: 


REPTG  ADDL  DETAIL  FOR  LINE  420 

KlRES-BATTERIES-ACCESSORIES    

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  • 
PARTS!  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS!  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

Represents  zero.        (0)  Withheld  to  avoid  disclosuie.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


70 
70 
70 

5 
26 

2 
68 
38 
22 

6 


30 

30 

7 

1 

23 


69 

69 
67 
60 
49 
40 

3 

3 

71 

66 
66 
64 
28 


1 
2 

619 

565 
565 

11 

1 

12 

2 

562 

156 

98 

10 

13 

10 

10 

10 

5 


124  465 

142  385 

123  277 

86  543 

2  151 

3  210 
(D) 

21  808 

8  507 

811 

(0) 

(D) 

45  038 

138 

(D) 

(D) 

53 

10  308 

142  275 

10  074 

5  783 

2  542 

378 

1  231 

204 

(D) 

8  460 

140  619 

8  332 

7  431 

893 


111  738 

(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
107  757 

100  301 

98  046 

1  452 

(D) 

1  054 
(D) 

85  204 
7  858 

2  123 
(D) 

183 

3  239 

160 
(D) 
(D) 

1  005 

9  327 
663 

346 
98  I 

139  j 
71  I 


86.3 

100.0 

86.6 

60.8 

1.5 

2.3 

(D) 

15.3 

6.0 

0.6 

(D) 

(0) 

100.0 
0.3 
(Dl 
(D) 
0.1 

7.1 

100.0 
7.1 
4.1 
1.8 
0.3 
0.9 

0.1 
(D) 
5.9 

100.0 
5.9 
5.3 
0.6 


100.0 

(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
96.4 

100.0 
97.8 
1.4 
(D) 
1.1 
(D) 
84.9 
7.8 
2.1 
(D) 

0.2 

100.0 
4.9 
(Dl 
(D) 

0.9 

100.0 
7.1 
3.7 
1.1 
1.5 
0.8 


7H-198  West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.      Texas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


440 
460 
500 
520 

520 
520 
527 
528 


PASSENGER  CAR  DEALERS i 
NONFRANCH I SED — CONT I NUED 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 
040 
100 
120 
160 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
500 
520 

520 
520 
524 
525 
526 


IREPTG    ADDL    DETAIL   FOR    LINE    400. 

[AUTO    FUELS-LUBRICANTS    

GASOLINE    

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIREi  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCU  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  . -. 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


020 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRr-OPTICAL  GOODS  


5 

2 

8 

130 

120 

120 

55 

76 


951 

6 

3 

13 

11 

1 

2 

236 

12 

200 

31 

247 

237 

22 

22 

248 

172 

172 

79 

3 

124 

951 

619 
619 
528 
401 
231 
260 
166 
206 
128 
173 
41 
357 


1 
169 
461 

296 
296 
175 
200 
242 


606 
460 


1 

2 

97 

11 

4 

3 

19 

444 

190 

415 

104 


1  082 

(D) 

96 

1  450 

29  942 

1  360 

416 

944 


136  629 


100 
(2) 
(Z) 
(Z) 
(D) 
(0) 
(D) 
(Z) 
947 
(Z) 
510 
392 
181 
352 
429 


33  040 

2  535 

1  705 
(D) 
(0) 

107  706 

101  660 

79  322 

27  910 

23  298 

4  456 

11  497 

3  056 

2  600 
901 

3  135 
158 

2  328 

507 
(D) 

1  204 
10  425 

69  321 

7  887 

2  934 
1  300 

3  689 


108  440 

97  856 

(Z) 
(D) 
(D) 
(□) 
(D) 
(D) 
(D) 
55 

25  985 
(D) 

13  915 
263 


1.0 
(D) 
0.1 
1.3 

100.0 
4.5 
1.4 
3.2 


0.1 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(0) 
(Z) 
0.7 
(Z) 
1.1 
1.0 
0.1 
0.3 
3.2 

100.0 
7.7 
5.2 
(D) 
ID) 

78.8 

100.0 

78.0 

27.5 

22.9 

4.4 

11.3 

3.0 

2.6 

0.9 

3.1 

0.2 

2.3 

0.4 
(D) 
0.9 
7.6 

100.0 

11.4 

4.2 

1.9 

5.3 


(X) 

100.0 

(Z) 
(0) 
ID) 
(D) 
(D) 
(D) 
(D) 
0.1 

26.6 
(D) 

14.2 
0.3 


300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
500 
520 

520 
520 
524 
525 
526 


020 
040 
100 
220 
240 
300 
320 
340 
380 
400 
420 
440 
500 
520 


HOME  AND  AUTO  SUPPLY  STORES — CONTINUED 


SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 


•REPTG  ADDL  DETAIL  FOR  LINE  400. 

>UTO  FUELS-LUBRICANTS 

>  GASOLINE  

I   MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  • 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENT.  MACHINERY  •  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

^lONMERCHANDISE  RECEIPTS 

'  BRAKE  AND  WHEEL  SERVICES  

>   TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


220 
240 
300 

300 
300 
311 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ...  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT. 
DEALERS 


BOAT.  MOTORCYCLE 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
SPORTING-RECREATION  EQUIPMENT  


IREPTG  ADDL  DETAIL  FOR  LINE  300 

'SPORTING-RECREATION  EQUIPMENT 

,  ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 


AUTOMOB I LES-TRUCKS . 


338 

6 

225 

347 

4 

798 

164 

889 

6 

193 

129 

1 

085 

111 

22 

177 

HI 

811 

11 

387 

108 

461 

460 

25 

317 

401 

86 

142 

401 

22 

073 

364 

3 

895 

386 

12 

547 

82 

725 

136 

1 

481 

50 

276 

38 

(D) 

23 

(Z) 

50 

211 

2 

(D) 

355 

2 

806 

12 

(Dl 

2 

(D) 

237 

2 

185 

273 

8 

022 

252 

76 

134 

252 

7 

686 

63 

715 

43 

96 

247 

6 

854 

373 

65 

912 

202 

40 

118 

1 

(D) 

1 

(D) 

2 

(D) 

3 

(D) 

1 

(D) 

107 

17 

041 

3 

(0) 

1 

(D) 

22 

1 

487 

15 

49 

10 

167 

2 

(D) 

89 

19 

862 

102 

1 

312 

218 

119 


34  965 
(0) 


124 

26 

982 

82 

20 

074 

1 
1 
2 

(D) 
(D) 
(D) 

2 
2 
2 

(D) 
(D) 
(D) 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-lex.     7H-199 


TABLE  2    Texas:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HOUSEHOLD  TRAILER  DEALERS — CONTINUED 
AUTO  FUELS-LUBRICANTS  


400 
400 
401 

420 
500 

500 
500 
504 
505 
506 
507 

520 

520 
520 
527 
532 


iREPTS  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTS  ADDL  DETAIL  FOR  LINE  500.  . 

'ALL  OTHER  MERCHANDISE  

;  MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


;REPTe  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS. 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEr^'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


420  1  TIRES-BATTERIES-ACCESSORIES 

L 
420  (REPTG  ADDL  DETAIL  FOR  LINE  420 

420  iTIRES-BATTERIES-ACCESSORIES    

421  '    PARTS.     INSTALLED    IN    REPAIR    WORK.     .     .     . 

423  I    PARTS.    RETAIL    (OVER    THE    COUNTER)     .     .     . 

424  (    AUTOMOBILE    TIRES-BATTERIES-ACCESSORIES 


440 
460 
480 
500 
520 

520 
520 
527 
528 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


:REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


1 

82 

81 
81 
81 

17 
2 

7 


11  853 

7  684 

658 

271 

24 

60 

980 

32 

7 

1 

2 

16 

1 

7 

112 

93 

13 

37 

7  684 

7  305 
7  305 
7  281 
756 
6  392 

5  749 

5  490 
5  490 
1  500 
573 
5  229 

17 

28 

67 

288 

3  674 


512 
512 
389 
490 


<D) 
<D) 
(D) 

(D) 

19  753 

20  007 
19  686 
18  608 

1  026 
(D) 
(D) 

267 

5  770 

265 

34 

228 


3  965 

(D) 


662  471 


2  788 

1  419 
(Z) 
545 

3  712 
(Z) 
(Z) 
(D) 
(0) 
(Z) 
(D) 
(Z) 
386 
(D) 
(Z) 
637 

573  602 

625  360 

545  159 

500  374 

11  483 

33  308 

51  445 

500  364 

48  736 

7  656 

2  434 
38  640 

(Z) 
399 
545 

1  212 
22  912 

324  438 
21  481 
18  703 

2  752 


100.0 
(D) 
(D) 

(D) 
98.4 

100.0 

98.4 

93.0 

5.1 

(D) 

(D) 

1.3 

100.0 
4.6 
0.6 
4.0 


(X) 
100.0 


(X) 

100.0 

0.4 
0.2 
(Z) 
0.1 
0.6 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(0) 
(Z) 
0.1 
(D> 
(Z) 
0.1 
86.6 

100.0 

87.2 

80.0 

1.8 

5.3 

7.8 

100.0 
9.7 
1.5 
0.5 
7.7 

(Z) 
0.1 
0.1 
0.2 
3.5 

100.0 
6.6 
5.8 
0.8 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
500 
520 


100 
120 
140 
160 
180 
200 
220 
240 
280 
300 
320 
500 
520 


100 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
280 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUSS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


iEPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
lEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


IREPTG  ADDL  DETAIL  FOR  LINE  160 

■WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

.  MILLINERY 

I   HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS.  ....  

HANDBAGS  

1  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 
JEWELRY-OPTICAL  GOODS  


2 
3 

5 

161 

616 

541 

105 

669 

17 

34 

80 

366 

148 

7 

3 

2 

1 

1 

2 

163 

808 


619 

2 

20 

619 

79 

338 

19 

2 

1 

56 

28 

1 

21 

114 


761 

591 

2 

20 

591 

548 

548 

256 

448  i 

419 

394 

505 

78 

63 
63 
16 

3 
15 
18 
40 
36 
27 

9 
18 

336 

19 

2 

1 
56 


601  397 

(D) 

(D) 

(Z) 

2  584 

167  921 

271  651 

118  812 

19  452 

(Z) 

(Z) 

(D) 

2  207 

674 

(Z) 

(D) 

(D> 

(D) 

(D) 

(D) 

1  607 


96  508 

(D) 

(Z) 

85  856 

2  104 

6  875 

(D) 

(0) 

(0) 

(D) 

(0) 

(D) 

241 

936 


112  677 

93  970 

(D) 

(Z) 

83  436 

88  036 

78  212 

4  801 

30  974 

13  141 

3  973 

25  342 

(D) 


824 

(0) 

(D) 

51 

96 

566 

536 

403 

46 

62 

(0) 
(0) 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(Z) 

0.4 
27.9 
45.2 
19.8 

3.2 
(Z) 
(Z) 
(D) 

0.4 

0.1 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 

0.3 
1.4 


100.0 

(D) 
(Z) 
89.0 
2.2 
7.1 
(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
0.2 
1.0 


(X) 

100.0 

(D) 

(Z) 

88.8 

100.0 
88.8 

5.5 
35.2 
14.9 

4.5 
28.8 

(D) 

100.0 
11.2 
(D) 
(D) 
0.3 
0.6 
3.5 
3.3 
2.5 
0.3 
0.4 

(D) 
(D) 
(D) 
(0) 
tO) 


Standard  Notes: 


Represents  zero.       (D)  WIttiheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-200  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.      Texas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,0 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
168 
173 

180 
520 


040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


040 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHIN61  EXC.  FOOTWEAR 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

WOMEN'S  SPORTSWEAR  

COATS-SUITS 


ALL  FOOTWEAR 

NONMERCHANOISE  RECEIPTS 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3)  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


MEALS-SNACKS 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
"MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 
■  BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


28 

1 

21 

111 


1  526 

1  082 

1 
64 
95 

71 
71 
40 
26 
29 
12 
46 


;REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHINQ-ACCESS. . 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


964 
964 
268 
380 
634 
809 
886 
961 
849 
516 
165 
353 


(D) 
(D) 
241 
(D) 


538 
420 
(D) 
913 
95 
(D) 
369 

(D) 

(D) 
(D) 
(0) 
(D) 

(D) 
(D) 


825 

247 

473 

272 

203 

317 

1 

(D) 

76 

1 

357 

116 

3 

476 

272 

173 

412 

268 

11 

908 

133 

1 

993 

1 

(D) 

2 

(D) 

12 

506 

167 

1 

277 

6 

(Z) 

25 

633 

283 

3 

091 

220  495 
182  480 

(D) 

1  043 

2  890 

21  855 

2  493 

431 

1  041 

519 

46 

1  424 

155  585 

160  432 

143  407 

7  472 

2  495 

2  912 
14  549 
31  231 
56  249 
19  070 

3  368 
1  885 

4  193 


(D) 
(D) 
0.3 
(D) 


(X) 

100.0 

95.4 

100.0 

95.4 

(D) 

75.4 

3.7 

(D) 

14.5 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 


100.0 

(D) 
0.7 
1.7 
85.3 
5.9 
1.0 
(D) 
(D) 
0.2 
0.6 
(Z) 
0.3 
1.5 


(X) 

100.0 

(D) 
0.6 
1.6 

100.0 
11.4 
2.0 
4.8 
2.4 
0.2 
6.5 

85.3 

100.0 

89.4 

4.7 

1.6 

1.8 

9.1 

19. S 

35.1 

11.9 

2.1 

1.2 

2.6 


180 
200 
220 
240 
260 
280 
300 
500 
520 


160 
160 
164 
165 
168 
172 
176 

200 
280 
520 


140 
140 
146 

160 

160 
160 
161 
164 
165 
174 
176 

180 


WOMEN* S  READY-TO-WEAR  STORES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


120 
140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL^ 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


120   COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
160  'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


PEPT6  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

>  DRESSES 

*  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANOISE  RECEIPTS  


HOSIERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

•REPTG  ADDL  DETAIL  FOR  LINE  140 

•MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
,  OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

IREPT6  ADDL  DETAIL  FOR  LINE  160 

•WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
,  CHILDREN. S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR. 


238 

11 

076 

122 

1 

445 

1 

(D) 

1 

(D) 

11 

(D) 

148 

1 

143 

5 

(Z) 

24 

(D) 

253 

2 

585 

99 

26 

978 

90 

20 

837 

12 

314 

21 

586 

90 

17 

827 

30 

832 

11 

548 

1 

(D) 

1 

(D) 

19 

134 

1 

(D) 

1 

(D) 

30 

506 

27 

22 

2 
22 

22 
22 
5 
22 
3 
5 
3 

2 
1 

2 


1  369 

1  091 

(D) 
1  048 

1  091 

X  048 

63 

884 

9 

88 

3 

(0) 
(D) 
(D) 


13 

676 

10 

504 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

10 

(D) 

10 

504 

10 

(D) 

1 

(D) 

10 

435 

1 

(0) 

3 

(D) 

5 

(D) 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-201 


TABLE   2.      Texas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ol  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 

ito 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
300 
500 
520 


160 

160 
160 
168 
175 

520 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


020 
040 
100 
120 
140 

140 
140 
142 
143 
144 
145 
146 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

WOMEN'S  SPORTSWEAR  

FURS 


NONMERCHANDISE  RECEIPTS 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CISARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


141 
117 


803 

2 

2 

3 

64 

793 

448 
448 
399 
345 
366 
322 
416 


(D) 
(D) 

1  749 
153 

66 
26 
(0) 
(D) 
35 

12  967 

7  921 
6  915 
355 
113 
271 
864 

2  346 
1  140 

295 

215 

30 

1  268 

(D) 
ID)' 
(0) 

(D). 
(D) 
(D) 
(0) 


2  815 
2  046 

1  776 

2  046 
1  776 

(D) 
(D) 

271 


212  657 

(□) 
(0) 
(Z) 

(D) 
77  372 

117  481 

45  748 

7  365 

15  590 

7  829 

1  959 

13  047 


(0)1 
(D)' 

100.0 
8.7 
3.8 
1.5 
(D)' 
(D) 
2.0 

82.8 

100.0 

87.3 

4.5 

1.4 

3.4 

10.9 

29.6 

14.4 

3.7 

2.7 

0.4 

16.0 

(0). 
(0>! 
(D) 
(0) 
(D) 
(D) 
(0). 


(X) 

100.0 

86.8 

100.0 

86.8 

(D) 

(0) 

13.2 


(X) 

100.0 

(D) 
(D) 
(Z) 
(D). 
36.4 

100.0 

38.9 

6.3 

13.3 

6.7 

1.7 

11.1 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
500 
520 


FAMILY  CLOTHING  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


«EPTG  ADDL  DETAIL  FOR  LINE  160 

IWOMEN'S-GIRLS"  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

>   OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


140 
160 
180 
200 
240 
260 
280 
300 
320 
500 
520 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS ,  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  .  .  • 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN.S  SHOE  STORES  (SIC  566  PARTI 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


140   MEN.S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

160  women's-girls'  clothing.  exc.  footwear. 
180  !all  footwear 


180 
180 
181 
182 
183 

500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
!ALL  FOOTWEAR 

'  MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


140 
160 
180 

180 
180 
181 
182 
183 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


JrEPTG  ADDL  DETAIL  FOR  LINE  180.  . 
lALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN. S  AND  INFANTS'  FOOTWEAR 


801 

448 
448 
309 
175 
314 
389 
381 
413 
302 
243 
25 
265 

692 

511 

13 

28 

66 

136 

105 

5 

3 

2 

1 

1 

2 

66 

222 


984 

787 

43 

261 

787 

5 

1 

1 

6 

7 

1 

43 

179 


105 
89 

2 

2 
89 

87 
87 
87 
6 
21 

1 
26 


1 
113 
202 

197 
197 

16 
197 

40 


Standard  Notes: 


Represents  zero.       (0)  Withheld  to  avoid  disclosure. 


1    280       JEWELRY-OPTICAL    GOODS    .... 

(NA)  Not  available.       (X)  Not  applicable,        (Z)  Less  than  0.05%. 


83  312 

117  581 

45  702 

4  909 

893 

1  661 

6  940 

8  087 

13  778 

4  357 

1  594 

337 

3  293 

26  507 
17  321 
(Z) 
141 
384 
768 
423 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
541 
3  820 


80  038 

(D) 
5  274 
73  322 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
119 
807 


(D) 
(D) 
(D) 

7  030 

6  927 

6  800 

(D) 

(D) 

(D) 
(D) 


(D) 

3  797 

24  366 

28  062 
23  860 

104 
23  105 

656 

(0) 


39.2 

100.0 
38.9 
4.2 
0.8 
1.4 
5.9 
6.9 
11.7 
3.7 
1.4 
0.3 
2.8 

12.5 
8.1 
(Z) 
0.1 
0.2 
0.4 
0.2 
(Z) 
(0) 
(D) 
(0) 
(D) 
(D) 
0.3 
1.8 


100.0 

(D) 
6.6 
91.6 
(Z) 
(D.) 
(D) 
(Z) 
(Z) 
(D) 
0.1 
1.0 


(D) 
(D) 
(D) 

100.0 

98.5 

96.7 

(D) 

(D) 

(D) 
ID) 


(D) 
13.3 
85.1 

100.0 

85.0 

0.4 

82.3 

2.3 

(D) 


7H-202  West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2. 


Texas:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEN'S  SHOE  STORES — CONTINUED 


300 
500 
520 


160 
160 

180 
ISO 
181 
182 
183 

520 


140 
160 
180 

180 
180 
181 
182 
183 

200 
240 
260 
280 
300 
320 
500 
520 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  AODL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  , 

NONMERCHANDISE  RECEIPTS  

FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL -  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


180. 


iREPTG  ADDL  DETAIL  FOR  LINE 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILOREN'Si  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


020 
040 
100 
120 
140 
160 
180 
200 


FURNITUREi  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


40 
145 
481 

395 
395 
394 
395 
380 

5 
1 
1 
3 
6 
1 
38 
78 


12 
2 
3 

12 

2 

2 

1 

385 


(0) 
(Z) 
450 


(D) 
(D) 

174 
025 
(D) 
(0) 
958 

(Dl 


472 

1  325 

40  531 

36  123 

34  643 

10  573 

17  257 

6  813 

(Z) 
(D) 
(D) 
(D) 
22 
(D) 
(0) 
269 


(D) 

(0) 
(D) 
(Z) 
(D) 
(D) 
(D) 
950 


(D) 
(Z) 
1.6 


(D) 
(0) 

100.0 

87.3 

(D) 

(0) 

81.6 

(D) 


(X) 
100.0 

1.1 

3.1 
94.8 

100.0 
95.9 
29.3 
47.8 
18.9 

(Z) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
0.6 


(X) 

100.0 

(0) 
(D) 
(D) 
(Z) 
(Dl 
(D) 
(D) 
2.1 


220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


020 
140 
160 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


120 
200 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
CURTAINS-DRAPERIES-DRY  GOODS 


1  688 

130  108 

1  334 

192  021 

739 

18  003 

86 

674 

114 

1  265 

118 

1  628 

87 

1  911 

2 

(D) 

7 

(Z) 

32 

1  429 

5 

(Z) 

1 

(D) 

8 

212 

139 

1  645 

934 

13  833 

2  100 

322 

538 

1  311 

240 

789 

4 

(Z) 

3 

(Z) 

2 

(D) 

2 

(D) 

310 

7 

609 

667 

27 

799 

1  231 

187 

659 

444 

6 

183 

70 

615 

68 

356 

54 

615 

46 

695 

1 

(D) 

2 

(D) 

8 

(D) 

1 

(D) 

3 

(D) 

92 

942 

476 

7 

577 

1  549 

264 

482 

1  052 

204 

060 

4 

105 

1 

(Dl 

1 

(D) 

202 

4 

379 

652 

26 

996 

1  052 

158 

518 

955 

192 

611 

955 

150 

460 

810 

23 

169 

947 

112 

472 

510 

10 

784 

333 

2 

302 

84 

1 

916 

400 

4 

620 

62 

555 

63 

(D) 

46 

509 

28 

(D) 

1 

(D) 

2 

(D) 

7 

(D) 

1 

(D) 

3 

(D) 

84 

870 

416 

6 

331 

267 

43 

607 

166 

32 

565 

1 
37 

(D) 
686 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-203 


TABLE  2    Texas:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FLOOR  COVERING  STORES — CONTINUEt 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINSS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASS*AREi  METALWARE 
STORES  <SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  <SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR    APPL. -RADIO-TV-MUSICAL    ItMSTR.     . 


iREPTG    ADDL    DETAIL   FOR   LINE    220 

•MAJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     .    . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


IREPTG  ADDL  DETAIL  FOR  LINE  260.  . 
[KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  .  . 
C I6ARS-C I 6ARETTES-T0BACCO 


12 
166 

11 
2 
3 
5 

17 
1 
5 

48 


693 

6 

1 
1 
7 
1 
74 
607 

522 
522 
505 
222 
210 
17 

65 
264 

227 

227 

216 

51 

13 

39 

58 

36 

1 

4 

23 

4 

1 

5 

25 

266 


390 

198 


683 
26  892 
316 
(D) 
(Z) 

64 
469 
(D) 

62 
1  148 


77  141 

146 
(D) 
(D) 
(D) 
(D) 
(D) 
53  918 

55  973 

45  337 

36  696 

6  472 

1  900 

291 

3  572 
11  470 

25  454 

10  160 

9  480 

682 

(2) 
686 
934 
1  177 
(D) 
109 

1  159 
(D) 
(D) 
(D) 
251 

2  861 


37  340 
25  336 


(D) 
(D) 


2.1 
88.7 
1.0 
(D) 
(Zl 
0.2 
1.4 
(D) 
0.2 
3.5 


100.0 

0.2 
(D) 
(D) 
(D) 
(D) 
(D) 
69.9 

100.0 

81,0 

65.6 

11.6 

3.4 

0.5 

4.6 
14.9 

100.0 

39.9 

37.2 

2.7 

(Z) 
1.1 
1.2 
1.5 
(D) 
0.1 
1.5 
(D) 
(D) 
(D) 
0.3 
3.7 


(X) 
100.0 


(D) 
(D) 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
100 
120 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


RADIOi  TELEVISION  STORES — CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


reptg  addl  detail  for  line  220 

Major  appl.-radio-tv-musical  instr.  .  . 
new  major  appliances  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


,REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
ITCHENWARE-HOME  FURNISHINGS.  .  . 
SMALL  ELECTRICAL  APPLIANCES.  .  . 
ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


MUSIC  STORES  (SIC  5733) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
200 
220 

220 
220 
221 
228 
231 
232 
233 
234 

240 
260 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 


hEPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

(  MAJOR  HOUSEHOLD  APPLIANCES  

'  PIANOS  

,  MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 

'  RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

[  SHEET  MUSIC-RELATED  ITEMS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


198 

175 
175 

78 
175 
101 

31 

17 
27 

23 
23 
16 
13 

1 
5 
5 
4 
1 
1 
14 
113 


294 

216 

1 
1 
1 
2 
1 
216 
1 
4 
2 
2 
1 
1 
8 
79 


90 

66 

1 
1 
1 
2 
1 
66 

62 
62 

1 
1 
16 
34 
62 
14 

1 
3 
1 
1 
1 
5 
9 


21  701 

23  050 

19  644 

2  772 

15  397 

1  020 
456 

(D) 
315 

4  093 

308 

49 

252 

(Dl 
(0) 
(D) 
(0) 
(D) 
(D) 
127 

2  088 


28  628 

(D) 

(D) 

(0) 

(D) 

(D) 

26  690 

(D) 

35 

(D) 

(D) 

(D) 

(D) 

325 

1  307 


3  530 

(D) 
(D) 
(D) 
(D) 
(D) 
3  119 


100 
901 
(D) 
(D) 
249 
259 
271 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
126 


85.7 

100.0 

85.2 

12.0 

66.8 

4.4 

2.0 

(D) 
1.2 

100.0 
7.5 
1.2 
6.2 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 
8.2 


100.0 

(D) 
(0) 
(D) 
(D) 
(D) 
93.2 
(D) 
0.1 
ID) 
(D) 
(D) 
(D) 
1.1 
4.6 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
88.4 

100.0 
93.6 
(D) 
<D) 
S.O 
8.4 
73.3 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.6 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-204  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.      Texas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

260 
280 
300 
500 
520 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORQANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


150 

150 

141 

141 

4 

107 

92 

91 

32 

26 

70 

1 
2 
1 
3 
70 


855 

081 

988 

337 

540 

59 

5 

5 

1 

1 

1 

1 

2 

14 

13 

2 

1 

20 

6 

8 

155 

647 


6  237 

672 

6  237 

1  156 

239 

1  281 

41 

4 

4 

1 

1 

1 

1 

2 

13 

11 

2 

1 


4 

3 

127 

565 


23  571 

24  230 
22  851 

(D) 

8  018 

4  709 

7  336 

789 

(0) 
1  295 

(D) 
(D) 
(D) 
(D) 
1  181 


680  349 

490  604 

11  144 

409  477 

56  213 

3  350 

5  436 

(D) 

(Z) 

(Z) 

(D) 

(D) 

(D) 

(D) 

(0) 

(Z) 

(Z) 

(D) 

(D) 

(Z) 

(Z) 

(Z) 

1  182 

3  131 


439  262 

10  118 
404  820 

12  353 
2  934 
4  777 
284 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(0) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 

1  101 

2  633 


(X) 

100.0 

93.9 

100.0 

94.3 

(D) 

33.1 

19.4 

30.3 

3.3 

(D) 

5.3 

(0) 
(0) 
(D) 
(D) 
4.7 


100.0 

2.3 

83.5 
11.5 
0.7 
1.1 
(0) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
0.2 
0.6 


100.0 

2.3 
92.2 
2.8 
0.7 
1.1 
0.1 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Dl 
(0) 
(Z) 
(Z) 
(Z) 
0.3 
0.6 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
280 
500 
520 


020 
040 
060 
080 
100 
120 
160 
260 
280 
300 
320 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
500 
520 


RESTAURANTS.  LUNCHROOMS  (  S  I  C  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAFETERIAS  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


REFRESHMENT  PLACES  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CATERERS  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


7 

106 

400 

702 

4 

047 

271 

405 

443 

6 

214 

4 

047 

245 

950 

1 

038 

10 

550 

201 

2 

548 

986 

3 

404 

22 

214 

4 

(Z) 

3 
1 
1 
1 
1 
1 
7 

(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Zl 

5 

(Z) 

2 

(D) 

1 

(D) 

8 

(Z) 

3 

(D) 

2 

(D) 

90 

564 

420 

1 

792 

450 

76 

857 

354 

68 

531 

35 

279 

354 

66 

750 

8 

(D) 

4 

(Z) 

84 

387 

3 

(D) 

4 

(D) 

11 

(D) 

74 

509 

2  329 

97 

853 

1  634 

72 

116 

167 

1 

673 

1  634 

67 

815 

90 

1 

281 

27 

236 

188 

703 

15 

38 

1 

(D) 

1 

(D) 

1 

(0) 

5 

(Z) 

- 

(D) 

- 

(D) 

1 

(D) 

1 

(D) 

23 

135 

59 

195 

288 

30 

556 

202 

27 

210 

27 

1 

952 

202 

24 

305 

20 

(0) 

7 

133 

23 

283 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

12 

137 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-205 


TABLE   2. 


Texas:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.' 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
rnerchandise 
line 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GR0CE8.IES-0THER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCesSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


|REPTG  ADDL  DETAIL  FOR  LINE  120 

.COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
•  MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
■  PRESCRIPTIONS 

',   COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  


2  735 

1  832 

183 

StU 

1  832 

98 

259 

18 

1 

1 

1 

2 

12 

2 

5 

28 

82 


2  082 

400 

1  097 

2 

89 

1  521 

2  082 

18 

58 

35 

36 

147 

38 

322 

627 

112 

100 

29 

1 

2 

1 

14 

2 

877 

254 


2  601 

2  012 

387 

1  057 

2 

85 

1  464 

2  012 

1  952 
1  952 
1  764 
1  952 
1  437 

18 

55 

34 

34 

144 

38 

310 

601 

107 

99 

28 

1 

2 


74  381 

51  342 

1  026 
4  657 
43  860 
416 
659 
(0) 
(D) 
(D) 
(D) 
(D) 

68 
(D) 
(Z) 

81 
498 


364  805 

4  148 

22  220 

(D) 

3  400 

26  385 

280  896 

213 

400 

(Z) 

389 

981 

(D) 

3  276 

3  182 

1  776 

1  333 

307 

(D) 

(D) 

(D) 

350 

(D) 

13  065 

1  663 


360  873 

4  112 

21  922 

(D) 

3  368 

25  952 

278  159 

351  666 
270  401 

79  653 
133  660 

57  216 


213 
391 
(Z) 
(0) 
977 
(D) 
226 
125 
761 
(D) 
(0) 
(D) 
(D) 


(X) 
100.0 

2.0 

9.1 
85.4 

0.8 
1.3 
(0) 
(D) 
(D) 
(D) 
(D) 

0.1 
(D) 
(Z) 

0.2 
1.0 


100.0 

1.1 
6.1 

(D) 
0.9 
7.2 
77.0 
0.1 
0.1 

(Z) 
0.1 
0.3 

(D) 
0.9 
0.9 
0.5 
0.4 
0.1 

(D) 

(D) 

(D) 
0.1 

(D) 
3.6 
0.5 


(X) 

100.0 

1.1 
6.1 
(D) 
0.9 
7.2 
77.1 

100.0 
76.9 
22.7 
38.0 
16.3 

0.1 
0.1 
(Z) 
(0) 
0.3 
(D) 
0.9 
0.9 
0.5 
(D) 
(D) 
(D) 
(D) 


440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
380 
400 
420 
480 
500 
520 


020 
040 
080 
100 


DRUG  STORES — CONTINUED 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL ^ 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


1 

13 

2 

842 
252 


5  484 

423 
157 

29 

1  296 

635 

71 
178 
179 
152 

49 
574 
284 
572 
751 
481 
392 
106 

95 
122 
284 
106 
928 
491 
1  622 
1  084 


328 
105 

23 
265 
488 

37 
3 
5 
1 
2 

28 
7 

24 
4 
1 
9 
1 
3 

39 

14 


I  118 
693 


(D) 
(D) 
(D) 
12  846 
(D) 


673  821 

4  880 

1  407 
425 

147  095 

7  226 

443 

2  497 

5  932 
1  126 

(Z) 
10  860 

7  418 
10  415 
63  744 
24  112 

8  777 
1  234 

1  984 

2  105 
8  520 
2  462 

210  867 
52  478 
81  730 
15  508 


192  452 
155  337 

2  887 
879 
377 

146  582 

3  253 
196 
(D) 
(Z) 
(D) 
(D) 
188 
(D) 
468 
(D) 
(D) 

98 
(D) 
(Z) 
172 
(Z) 


22 
(D) 
112 
(D) 


(D) 
(0) 
(D) 
3.6 
(D) 


100.0 

0.7 
0.2 
0.1 

21.8 
1.1 
0.1 
0.4 
0.9 
0.2 
(Z) 
1.6 
1.1 
1.5 
9.5 
3.6 
1.3 
0.2 
0.3 
0.3 
1.3 
0.4 

31.3 
7.8 

12.1 
2.3 


100.0 

1.9 
0.6 
0.2 
94.4 
2.1 
0.1 
(D) 
(Z) 
(0) 
(D) 
0.1 
(D) 
0.3 
(D) 
(D) 
0.1 
(D) 
(Z) 
0.1 
(Z) 


(X) 
100.0 

0.1 
(D) 

0.3 
(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-206  West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.      Texas:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


120 
200 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


020 
040 
080 
100 
120 
140 
160 
220 


ANTIQUE  STORES!  SECONDHAND 
STORES — CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEIM'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELKY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

BOOKi  STATIONERY  STORES  (SIC  594) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTK.  . 


2 

112 

126 

81 

42 

218 

232 

151 

83 

91 

72 

26 

81 

9 

213 

8 

3 

135 

101 


654 

4 

2 

6 

2 

1 

112 

126 

81 

41 

216 

206 

125 

76 

90 

71 

25 

81 

9 

213 

8 

2 

130 

97 


(D) 

1  313 

4  966 
502 
188 

2  821 

5  735 
1  583 

754 

1  026 
488 
196 

1  801 
93 

7  434 
265 
(D) 

7  253 
919 


3  298 

2  491 

(0) 
(D) 
(D) 
1  223 
1  037 
65 
(D) 
(D) 
(D) 
(0) 
69 
(D) 


22 
(D) 
112 
(D) 
(D) 
313 
966 
502 
(D) 
(D) 
512 
546 
689 
(D) 
(D) 
(D) 
801 

93 
434 
265 
(D) 
184 
(D) 


24  830 
18  307 


(D) 
(D) 
(D) 

92 
(D) 

19 
(D) 
(D) 


(D) 
3.4 

13.0 
1.3 
0.5 
7.4 

15.0 
4.1 
2.0 
2.7 
1.3 
0.5 
4.7 
0.2 

19.5 
0.7 
(D) 

19.0 
2.4 


(X) 

100.0 

(D) 
(D) 
(D) 
49.1 
41.6 
2.6 
(D) 
(D) 
(D) 
(D) 
2.8 
(D) 


100.0 

0.1 

(D) 
0.3 
(D) 
(D) 
3.7 

13.9 
1.4 
(D) 
(D) 

12.6 
1.5 
1.9 
(D) 
(D) 
(D) 
5.0 
0.3 

20.8 
0.7 
(D) 

20.1 
(D) 


(D) 
(D) 
(D) 
0.5 
iD) 
0.1 
(D) 
(D) 


240 
260 
280 
300 
380 
500 
520 


040 
100 
120 
140 
160 
220 
260 
280 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


020 
080 
100 
160 
220 
240 

240 
240 
248 

260 
280 
300 
380 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


BOOKl  STATIONERY  STORES — CONTINUED 

FURfllTURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHl'MWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

CISARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500 

•ALL  OTHER  MERCHANDISE 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES'  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART'  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
>   OTHER  NONMERCHANDISE  RECEIPTS 


STATIONERY  STORES  (SIC  5943) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

IrEPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  .... 


^EPTG  ADDL  DETAIL  FOR  LINE  500 

>ALL  OTHER  MERCHANDISE 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINESi  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART'  DRAFTINGi  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


35 

1 

334 

5 

88 

9 

111 

3 

(D) 

1 

(D) 

152 

15 

167 

43 

1 

152 

09 

11  549 

70 

8  597 

2 

(D) 

6 

(D) 

2 

(D) 

4 

19 

2 

(0) 

4 

(D) 

2 

(Dl 

5 

89 

2 

(D) 

70 

8  001 

67 

8  356 

67 

7  766 

7 

(D) 

2 

(D) 

2 

(D) 

28 

(D) 

65 

5  795 

13 

540 

26 

746 

14 

114 

13 

4  608 

13 

HI 

1 

(D) 

1 

(D) 

12 

(0) 

128 

13  281 

82 

9  710 

1 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

35 

1  334 

33 

6  043 

33 

1  322 

33 

1  322 

3 

(D) 

4 

22 

1 

(D) 

1 

(D) 

82 

7  166 

58 

8  030 

58 

5  577 

45 

3  979 

25 

274 

30 

213 

27 

453 

8 

44 

15 

92 

14 

526 

29 

1  038 

24 

4  095 

24 

1  005 

18 

860 

11 

29 

12 

120 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  ttian  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-207 


TABLE   2. 


Texas:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

oao 

060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
340 
380 
400 
420 
480 
500 
520 


220 
260 
300 
320 
500 
520 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEAtMERS  . 
MEN'S-BOYS'  CLOTHINQi  EXC.  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHtNWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


iREPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
HOUSEHOLD  FUELS-ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHEnWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


366 

223 

15 

17 

6 

11 

13 

2 

44 

29 

51 

1 

19 

1 

6 

17 

223 

10 

1 

2 

7 

3 

3 

35 

75 


203 

15 

17 

6 

11 

13 

2 

44 

29 

51 

1 

18 

1 

5 

17 

203 

162 
162 
116 
51 
82 
87 
18 
24 
34 

7 
1 
2 
7 
3 
3 
32 
66 


33  093 
25  116 

63 

151 

45 

66 

53 

<D) 

1  092 

798 

496 

(D) 

417 

(D) 

20 

358 

19  621 

202 

(D) 

(D) 

51 

(Z) 

<D) 

793 

800 


23  804 

63 
151 
45 
66 
S3 
(D) 

1  092 
798 
496 
(D) 
(D) 
(D) 
(Dl 
358 

18  468 

19  517 
14  855 

4  612 

2  080 

3  436 
2  698 

370 
789 
902 

ID) 
(D) 
(D) 
51 
(Z) 
(0) 
748 
733 


(D) 
(D) 
153 
(D) 
45 
67 


(X) 

100.0 

0.3 
0.6 
0.2 
0.3 
0.2 
(D) 
4.3 
3,2 
2.0 
<D) 
1.7 
(D) 
0.1 
1.4 
78.1 
0.8 
(D) 
(D) 
0.2 
(Z) 
(D) 
3.2 
3.2 


100.0 

0.3 
0.6 
0.2 
0.3 
0.2 
(D) 
4.6 
3.4 
2.1 
(D) 
(D) 
(D) 
(D) 
1.5 
77.6 

100.0 

76.1 

23.6 

10.7 

17.6 

13.8 

1.9 

4.0 

4.6 

(0) 
(D) 
(D) 
0.2 
(Z) 
(D) 
3.1 
3.1 


100.0 

(D) 
(D) 
87.9 
(0) 
3.4 
5.1 


020 
040 
100 
120 
140 
180 
220 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
080 
100 
140 
160 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
120 
140 
160 
180 
200 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH    t-JEEDS-CLEANERS 
MEN'S-BOYS'    CLOTHING.    EXC.    FOOTWEAR    . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  tSIC  5969  PART) 
TOTAL  ^ 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


SEPTG  ADDL  DETAIL  FOR  LINE  280 

►JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

.  SILVERWARE  

I  JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


864 

658 

31 

1 

12 

3 

5 

8 

6 

4 

1 

13 

152 

12 

1 

16 

11 

33 

658 

7 

38 

48 


249 

3 

2 

2 

1 

1 

2 

4 

62 

11 

4 

14 

20 

43 

249 

7 

6 

40 


204  892 
169  004 

1  612 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 

2  666 
301 
(D) 
229 
124 
833 

159  343 

150 

2  370 

1  097 


56  116 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
904 
84 
42 
466 
276 

1  111 

50  869 

307 

103 

1  838 


100.0 

1.0 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
1.6 
0.2 
(D) 
0.1 
0.1 
0.5 
94.3 
0.1 
1.4 
0.6 


100.0 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(Z) 
1.6 
0.1 
0.1 
0.8 
0.5 
2.0 
90.6 
0.5 
0.2 
3.3 


808 

103 

733 

(X) 

594 

84 

415 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2 

(D) 

(D) 

180 

4 

126 

4.9 

308 

7 

830 

9.3 

594 

62 

142 

73.6 

549 

81 

079 

100.0 

549 

59 

531 

73.4 

513 

12 

514 

15.4 

421 

6 

230 

7.7 

523 

28 

276 

34.9 

329 

3 

299 

4.1 

506 

8 

480 

10.5 

99 

634 

0.8 

47 

651 

0.8 

4 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-208  West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2    Texas:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


JEWELRY  STORES — CONTINUED 


380 

420 
500 
520 

520 
520 
529 


AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


►REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


020 
040 
060 
100 
120 
140 
160 
180 
220 
240 
260 
300 
320 
340 
380 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL ^ 


ICE  DEALERS  (SIC  5982  PART) 
total'' 


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL^ 


BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR "i^ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


1 

1 

105 

533 

456 

(NA) 

456 


747 

469 

8 
1 

9 
3 
3 

2 

1 

2 

127 

13 

16 

7 

15 

54 

3 

64 

34 

19 

10 

469 

35 

83 


(D) 

(Dl 

1  823 

7  652 

65  515 

(na) 

4  880 


89  289 

60  672 

85 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
3  216 
293 
296 
125 
278 
641 
(D) 
1  134 
670 
238 
236 
51  994 
612 
603 


3  169 


611 

71  198 

429 

54  312 

5 

(D) 

1 

(D) 

- 

(D) 

2 

(D) 

1 

(D) 

2 

(0) 

1 

(D) 

2 

(D) 

126 

(D) 

12 

(0) 

15 

(Dl 

7 

125 

13 

(0) 

54 

641 

3 

(D) 

(Dl 
(D) 
2.2 
9.1 

100.0 

(na) 

7.4 


(X) 

100.0 

0.1 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
5.3 
O.S 
0.5 
0.2 
0.5 
1.1 
(0) 
1.9 
1.1 
0.4 
0.4 
85.7 
1.0 
1.0 


(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Dl 
(0) 
0.2 
(Dl 
1.2 
(D) 


400 
420 
440 
460 
480 
500 
520 


020 
040 
120 
160 
220 
260 
280 
300 
320 
460 
500 
520 


020 
040 
080 
100 
120 
220 
280 
400 
420 
500 
520 


020 
040 
100 
120 
180 
280 
300 
500 
520 


220 
280 
300 
500 
520 


BOTTLED  GAS  DEALERS — CONTINUED 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  . 

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES.  STANDS  (SIC  5993) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERS'  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


60 

969 

30 

540 

19 

238 

9 

(0) 

429 

46  365 

31 

530 

80 

582 

931 

37 

315 

498 

22 

685 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

25 

132 

6 

56 

1 

(D) 

14 

52 

1 

(D) 

498 

22 

318 

36 

81 

13 

94 

15 

142 

2 

(D) 

58 

3  289 

4 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

25 

210 

3 

(D) 

146 

110 

13 

10 

48 

7 

1 

4 

1 

110 

7 


12 

3 

1 

78 

22 


5  089 

34 

41 
477 

18 

(D) 

(D) 

(0) 

4  450 

34 


10  747 


34 
(D) 
(D) 
716 
211 


11  790 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-209 


TABLE  2    Texas:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL^ 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL^ . 


HOBBY  1  TOYi  GAME  SHOPS 
(SIC  5999  PART) 


120 
140 
160 
200 
220 
240 
260 
280 
300 
340 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


122 

1 

1 

2 

1 

1 

1 

5 

1 

26 

1 

122 

14 


PET  SHOPS  (SIC  5999  PART) 
TOTAL^ 


OTHER  (SIC  5999  PART) 
TOTAL^ 


020 
040 
060 
080 
100 
120 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 


8  422 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

59 

(D) 

619 

(U) 

7  623 

51 


747 

IBS 

517 

478 

138 

043 

84 

13 

686 

21 

1 

362 

1 

(D) 

1 

(D) 

92 

22 

284 

54 

1 

176 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.7 
(D) 
7.3 
(D) 
90.5 
0.6 


100.0 

9.9 
1.0 
(D) 
(D) 
16.1 

0.9 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


NONSTORE  RETAI  LERS— CONTINUED 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


74 

73 

56 

69 

91 

57 

79 

39 

52 

49 

78 

38 

51 

9 

3 

167 

128 


5  289 
9  565 

(D) 

6  210 
10  498 

3  253 

5  363 
546 

1  739 

2  501 
8  257 

(D) 
(0) 
(D) 
(D) 
21  342 

6  501 


REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


228 
120 


61  073 
34  067 


3.8 
6.9 

(D) 
4.5 
7.6 
2.4 
3.9 
0.4 
1.3 
1.8 
6.0 
(D) 
(□) 
(D) 
(D) 
15.5 
4.7 


(X) 
100.0 


^Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  (letail  withheld  due  to  Insufficient  reporting, 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0-.05%. 


7H-210  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


Abilene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(numbei-) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
010 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
480 
500 
520 


240 
300 
320 
340 
460 
500 
520 


RETAIL  TRADE.  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLD6.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  521 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE .  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


920 

612 

127 

114 

8 

127 

118 

51 

72 

59 

46 

73 

56 

70 

50 

39 

58 

44 

35 

160 

155 

16 

9 

11 

137 

201 


161  812 
134  078 


25  005 
6  439 


064 
745 
116 
462 
690 
894 
648 
683 
217 
409 
268 
037 
457 
980 
28  674 
9  135 


764 
484 
(D) 
(D) 
655 
590 


(D) 
98 
51 
98 
(D) 
83 
708 
(Dl 
(D) 
171 
366 
(D) 
(0) 
85 
88 


5  637 

4  872 

(0) 
(0) 
129 
4  559 
(D) 
(D) 
47 


(X) 
100.0 

18.6 
4.8 
0.8 
1.3 
3.8 
3.3 
5.7 
2.2 
2.0 
4.2 
3.1 
1.1 
0.9 
0.8 
1.1 
4.5 

21.4 
6.8 
4.3 
1.9 
(D) 
(Dl 
2.7 
2.7 


100.0 

(D) 
1.0 
0.5 
1.0 
(D) 
0.9 
7.6 
(D> 
(D) 
1.8 
25.3 
(Dl 
(D) 
0.9 
0.9 


100.0 

(0) 
(D) 
2.6 
93.6 
(D) 
(0) 
1.0 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
040 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 
203 


FARM  EQUIP.  DEALERS  (SIC  52521 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTvVEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGaRETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

>REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-ORAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

■CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


3  288 
(D) 


41 

20 

672 

30 

18 

024 

16 

588 

7 

519 

6 

70 

20 

321 

24 

2 

147 

22 

3 

597 

24 

(D) 

26 

1 

869 

11 

1 

667 

16 

1 

093 

20 

573 

20 

168 

13 

359 

19 

678 

7 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

19 

919 

11 

1 

092 

14  523 


3 

(D) 

3 

(D) 

2 

(D) 

5 

194 

6 

1  774 

6 

14  523 

6 

1  774 

6 

1  387 

6 

389 

6 

2  924 

6 

14  523 

6 

2  924 

6 

334 

6 

155 

5 

85 

6 

108 

6 

486 

6 

256 

6 

817 

6 

516 

4 

185 

6 

623 

6 

1  131 

6 

14  523 

6 

1  131 

6 

(0) 

6 

787 

1 

(D) 

Standard  Notes;       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-211 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Abilene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


».,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


> REPT6  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MuSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


I REPTS  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTS  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE.  ., 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


500. 


REPTG  ADDL  DETAIL  FOR  LINE 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 


1  629 

13  876 

1  629 

1  227 

(D) 

(D) 

1  046 

13  480 

1  046 

339 

726 

407 

13  876 
407 
253 

154 

111 
334 
530 

11  968 
530 
291 
239 

(D) 

(D) 
(D) 
(D) 
(D) 

ID) 
(D) 
339 

13  480 
339 
169 
(D) 
(D) 

(D) 


73 
(D) 
(0) 
(D) 
159 
474 

78 
345 

38 
(D) 
(D) 
(0) 
(D) 
141 
(D) 
(D) 

59 


11.2 

100.0 

11.7 

8.8 

(D) 

(D) 

7.2 

100.0 
7.8 
2.5 
5.4 

2.8 

100.0 
2.9 
1.8 
1.1 

0.8 
2.3 
3.6 

100.0 
4.4 
2.4 
2.0 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
2.3 

100.0 
2.5 
1.3 
(D) 
(D) 

(D) 


100.0 

2.9 

(0) 
(D) 
(D) 

6.4 
19.1 

3.1 
13.9 
1.5 
(D) 
(D) 
(D) 
(D) 

5.7 
(D) 
(D) 

2.4 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
320 
400 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
320 
400 
460 
480 
500 

500 
500 
508 
516 

520 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGaRETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINSi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

HARDWARE , 

AUTO  FUELS-LUBRICANTS  , 

HAY-GRAIN-FEED-FARM  SUPPLIES • 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  .  .  V  

PRODUCE  (FRESH  FRU ITS- VEGETABLES ) , 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTtS-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS:  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


>REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPERi  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD) 
(SIC  542) 


FRUIT  STORES  1  VEGETABLE  MARKETS 
(SIC  543) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


114 

86 

86 
2 

6 
66 
64 

2 

3 
1 
1 
3 
8 
1 
1 
1 
2 
1 
56 
19 


31  008 

28  556 

24  161 

(D) 

(D) 

1  285 

1  966 

(D) 

(D) 

(D) 

(D) 

(D) 

58 

(D) 

(D) 

(D) 

(D) 

(D) 

923 

51 


123 
(D) 


(X) 

100.0 

84.6 
(D) 
(D) 
4.5 
6.9 
(D) 
(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
(D) 
(D) 
(D) 
(D) 
3.2 
0.2 


00 

30 

446 

(X) 

78 

28 

312 

100.0 

78 

23 

925 

84.5 

73 

27 

868 

100.0 

73 

23 

536 

84.5 

64 

6 

547 

23.5 

53 

2 

030 

7.3 

55 

944 

3.4 

73 

14 

006 

50.3 

2 

(D) 

(D) 

6 

(D) 

(D) 

65 

(Dl 

(D) 

63 

(D) 

(0) 

2 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

8 

58 

0.2 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

54 

(D) 

(0) 

54 

20 

093 

100.0 

54 

919 

4.6 

53 

674 

3.4 

25 

258 

1.3 

(X) 
100.0 


7H-212  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Abilene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments- 

(number) 


Sales 


($1,1 


020 
100 
120 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


CANDY  1  NUTi 
STORES 


CONFECTIONERY 
(SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  , 

CI6ARS-CIGARETTES-T0BACC0  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  ..... 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


; REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS  I  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS  I  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

' SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


210 
136 

10 
6 

14 

1 

1 

136 

130 
130 
129 
12 
113 

99 

93 
93 

21 

7 

88 

4 
68 

64 

64 

63 

5 


(D) 


84 

38 

882 

60 

35 

809 

(D) 

(D) 

(D) 

(D) 

12 

425 

(U) 

11 

179 

4 

(Z) 

9 

293 

8 

46 

3 

(Z) 

33 

(D) 

21 

250 

48 

3 

869 

1 

(D) 

10 

468 

36 

1 

497 

15  045 

9  926 

53 
26 
34 
(D) 
(D) 
a  844 

9  427 

8  494 

7  708 

327 

459 

560 

6  880 

545 

70 

12 

465 

(D) 
363 

4  810 

304 

277 

27 


100.0 

(D) 
(D) 
(D) 
(D) 
1.2 
(D) 

0.5 
(Z) 

0.8 

0.1 
(Z) 
(D) 

0.7 

10.8 

(D) 

1.3 

4.2 


(X) 

100.0 

0.5 
0.3 
0.3 
(D) 
(D) 
89.1 

100.0 

90.1 

81,8 

3.5 

4.9 

5.6 

100.0 
7.9 
1.0 
0.2 
6.8 

(D) 
3.7 

100.0 
6.3 
5.8 
0.6 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


120 
140 
160 
180 
200 
260 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  c 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOIWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


120 
140 
160 
180 
280 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


140 
140 
144 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
280 
520 


'REPTG  ADDL  DETAIL  FOR  LINE  140 

, MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
OTHER  MEN'S  OUTERWEAR 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


70 

10  686 

54 

9  370 

7 

(D) 

23 

2  295 

45 

4  083 

33 

2  135 

12 

(D) 

2 

(D) 

11 

(D) 

2 

(D) 

2 

(D) 

11 

116 

894 
(0) 


1 

(D) 

1 

(D) 

19 

1  608 

1 

(D) 

4 

7 

1 

(D) 

20 

2  246 

15 

1  462 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

15 

(D) 

14 

1  187 

14 

1  173 

1 

(D) 

2 

(D) 

8 

24 

11 

80 

13 

286 

14 

489 

13 

189 

6 

19 

2 

(D) 

7 

29 

1 

(D) 

3 

(D) 

1 

(0) 

252 

(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-213 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Abilene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FAMILY  CL0THIIM6  STORES  (SIC  565) 
TOTAL  


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
300 
520 


RtPTG  SALES  BY  BROAD  MOSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGt  EXC .  FOOTWEAR  • 


,  REPT5  ADDL  DETAIL  FOR  LINE  140.  •  . 
> MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

'  OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHINS-ACCESS. . 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
NONMERCHANDISE  RECEIPTS  .  .  . 


160 
180 
500 
520 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL'  ACCESSORY  STORES 
(SIC  564'  569) 


200 
220 
240 
260 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE'  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(0) 

1  492 

2  981 
767 
(D) 
264 
137 
(D) 
226 

2  300 

2  909 

1  228 

191 

51 

49 

193 

183 

296 

(D) 

(D) 

(0) 

(D) 

783 
(0) 
(D) 
(D) 
(D) 
(D) 


1  325 

116 
1  203 

(D) 
(D) 


328 

(D) 


(0) 
210 
915 
304 
(D) 
69 


(D> 
27.7 

100.0 
25.7 
(D) 
8.9 
4.6 
(D) 
7.6 

42.7 

100.0 
42.2 
6.6 
1.6 
1.7 
6.6 
6.3 
10.2 
(D) 
(D) 
(D) 
(0) 

14.5 
(0) 
(D) 
(D) 
(D) 
(D) 


100.0 

8.8 

90.8 

(D) 

(D) 


(X) 
100.0 


100.0 

(D) 
47.1 
42.8 
4.5 
(D) 
1.0 


200 
220 

240 
260 
520 


020 
040 
100 
500 
520 


020 
040 
100 
500 
520 


020 
040 
100 
120 
160 
220 
240 
260 
280 
300 
320 
500 
520 


FURNITURE'  HOME  FURNISHINGS 
STORES  (SIC  571) 


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  57<;.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUiP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  RECEIPTS  

EATING'  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  .  

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  ......... 

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


DRUG  STORES  (SIC  591  PART) 
TOTAL  

(X)  Not  applicable,        (Z)  Less  than  0.05%. 


(D) 

(D) 

lib 

77.2 

655 

16.2 

257 

6.4 

(D) 

(D) 

5  842 

(D) 

5  575 

61 

29 

(D) 


100.0 

(D) 
95.4 
1.0 
0.5 
(D) 


(D) 

(D) 

5/5 

95.4 

61 

1.0 

29 

0.5 

(D) 

(0) 

3 

(D) 

(D) 

22 

307 

8.9 

21 

170 

4.9 

25 

2  698 

78.3 

1 

(D) 

(D) 

4 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

3 

10 

0.3 

1 

(D) 

(D) 

3 

(D) 

(D) 

10 

176 

5.2 

2 

(Di 

(D) 

7H-214  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Abilene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.. 


,  see  "Description  of  the  Tables"  in  front] 


1 

Percent 
of  sales 

o 

Percent 
of  sales 

"0 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

accounted 

for  by  the 

specified 

merchandise 

_c 

Kind  of  business  and  merchandise  line 

Estab- 
lishments, 

Sales 

accounted 

for  by  the 

specified 

merchandise 

E 

(number) 

($1,000) 

Hne 

S 

(number) 

($1,000) 

line 

PROPRIETARY    STORES    (SIC    591    PART) 

FUEL.     ICE    DEALERS    (SIC    598) 

TOTAL 

3 

(D) 

(X) 

TOTAL    

15 

1    349 

(X) 

REPTG    SALES    BY    BROAD    MDSE    LINES    .    . 

9 

876 

100.0 

OTHER    RETAIL    STORES    (SIC    59   EX.    591) 

1 

121 

11    568 

(X) 

220 

440 
480 
520 

MAJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     .    . 
FARM    EQUIPMENT.    MACHINERY    

1 
1 
9 

2 

(D) 
(D) 
821 
(D) 

(D) 
(D) 

NONMERCHANDISE    RECEIPTS    

(0) 

OTHER    STORES    (SIC    599) 

LIQUOR    STORES    (SIC    592) 

TOTAL    

6 

3    042 

(X) 

TOTAL    ...    

46 

2    180 

(X) 

REPTG   SALES    BY    BROAD    MOSE    LINES    .    . 

2 

(D) 

100.0 

NONSTORE   RETAILERS*    (SIC    53    PART) 

ANTIQUE    STORESt    SECONDHAND 
STORES    (SIC    593) 

8 

672 

(X) 

TOTAL    

19 

608 

(X) 

B0OK>    STATIONERY    STORES    (SIC    594) 

TOTAL    

4 

195 

(X) 

REPTS    SALES    BY    BROAD    MDSE    LINES    .    . 

2 

(D) 

100.0 

SPORTING   GOODS    STORESt    BICYCLE 
SHOPS    (SIC    595) 

TOTAL    

5 

247 

(X) 

REPTG   SALES    BY    BROAD    MDSE    LINES    .    . 

3 

(0) 

100.0 

FARM.    GARDEN    SUPPLY    STORES i 
INCLUDING   FEED    STORES    (SIC    596) 

TOTAL    

8 

2    305 

(X) 

REPTG   SALES    BY    BROAD    MDSE    LINES    .    . 

4 

(0) 

100.0 

JEWELRY    STORES    (SIC    597) 

18 
9 

1    642 
1    355 

(X) 
100.0 

REPTG   SALES    BY    BROAD    MDSE    LINES    .    . 

220 
260 
280 

MAJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     .    . 

KITCHENWARE-HOME    FURNISHINGS 

JEWELRY-OPTICAL    GOODS    ••• 

4 
7 
9 

9 
9 
9 
8 
9 
5 
9 
2 

(D) 
158 
956 

1    355 
956 
205 
67 
525 
(0) 
115 
(D) 

(D) 
11.7 
70.6 

100.0 

70.6 

15.1 

4.9 

38.7 

(D) 

8.5 

(D) 

280 
280 
281 
282 
283 
284 

,  REPTG    ADDL    DETAIL    FOR    LINE    280 

i JEWELRY-OPTICAL    GOODS    

'     WATCHES-CLOCKS    

[     SILVERWARE    

.     JEWELRY    SET    WITH    PRECIOUS   STONES    .     .    . 
*     SOLID    GOLD    JEWELRY ••• 

285 
286 

;     ALL   OTHER    JEWELRY    ITEMSi     INCL.    COSTUME 
,     OPTICAL    GOODS 

520 

NONMERCHANDISE    RECEIPTS    

9 

(D) 

(D) 

520 
520 
529 

>REPTG    ADDL    DETAIL   FOR    LINE    520 

; NONMERCHANDISE    RECEIPTS    

,     WATCH.    CLOCK.    JEWELRY    REPAIRS 

9 

(na) 

9 

1    355 

(NA) 

90 

100.0 

(NA) 

6.6 

^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  ate  shown  separately  in  this  table. 
'Merchandise  line  (ietail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-215 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Amarillo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE.  TOTAL  .  •  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS ■ 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  ■ 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EUUIPMENTt  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  < 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-52K) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


1  181 
738 

lie 

157 

31 

28 

107 

HI 

70 

92 

74 

67 

63 

67 

88 

60 

1(3 

60 

58 

30 

151 

148 

11 

14 

1 

132 

245 


259  516 
207  864 


32  976 

9  953 


ID) 
417 
152 
123 
721 


13  697 
4  288 

4  432 

7  192 
9  485 
2  793 
2  277 
2  342 
2  064 

14  183 
34  779 
10  637 

8  975 
2  560 

5  977 
(D) 

8  779 

6  381 


16  847 

(D) 
(D) 
(D) 
218 
(0) 
(D) 
(D) 
443 
13  248 
(Dl 
(D) 
(D) 
2  378 
(D) 
(D) 
329 


13  097 

(D) 
(D) 
340 
12  332 
(D) 
(D) 
196 


(X) 
100.0 

15.9 
4.8 
(D) 
2.1 
1.5 
4.4 
3.2 
6.6 
2.1 
2.1 
3.5 
4.6 
1.3 
1.1 
1.1 
1.0 
6.8 


2.9 

(D) 
4.2 
3.1 


100.0 

(D) 
(D) 
(D) 
1.3 
(D) 
(D) 
(D) 
2.6 

78.6 
(0) 
(D) 
(D) 

14.1 
(D) 
(D) 
2.0 


100.0 

(Dl 
(D) 
2.6 
94.2 
(Dl 
(0) 
1.5 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCU  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 

140 
140 
141 
142 

160 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


160 

160 

161 

162  > 

163 

164 

165 

166 

167 

168 

169 

180 
200 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  150 

WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-tNFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

SOMEN'S  DRESSES 

WOMEN. S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


200 
200 
201 
202 

220 

220 
220 
221 
222 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
ICURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


3  050 
(D) 


320 
373 
(D) 
682 
149 
466 
243 
434 
523 
738 
966 
336 
520 
274 
(D) 
647 
(D) 
819 
958 


24  510 

24  510 

(0) 
(D) 
(D) 
491 
2  737 


19  461 

2  307 
1  726 

592 

5  758 

19  461 

3  861 
390 
(D) 
(D) 
224 
806 
288 
822 
714 
(D) 

1  054 

2  410 

19  461 

1  841 

529 

1  182 


(0) 
(D) 
(0) 
(D) 


100.0 

1.1 
1.3 
(D) 
2.3 
10.7 
22.0 
4.2 
11.7 
8.6 
5.9 
3.3 
1.1 
1.8 
4.3 
(D) 
5.b 
(D) 
6.2 
6.7 


100.0 

(D) 
(0) 
(D) 
2.0 
11.2 

100.0 

11.9 

8.9 
3.0 

23.5 

100.0 
19.8 
2.0 
(D) 
(D) 
1.2 
4.1 
1.5 
4.2 
3.7 
(D) 

4.3 
9.8 

100.0 
9.5 
2.7 
6.1 

(D) 

100. 0 
(D) 
(D) 
(0) 


Standard  Notes:       -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-216  West  South  Central— Tex. 


RETAIL  TRADE-JVJerchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Amarillo  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


I REPTG  ADDL  DETAIL  FOR  LINE  320. 
> HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

, REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
> LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT!  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC. 


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


TOTAL 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  


(D) 
(D) 
(D) 
(D) 

572 

19  461 
471 
225 
362 

243 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(0) 

(D) 
(D) 
952 

(D) 
(D) 
(D> 
(D) 
(D) 


(D) 
(D) 
(0) 
(0). 
(0) 
(D) 
436 
57 
50 
275 
(D) 
30 
172 
<D) 
(Dl 
(0) 


6.6 

100.0 
(D) 
(0) 
(0) 

2.3 

100.0 
2.4 
1.2 
1.9 

1.0 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
3.9 

100.0 
(D) 
(0) 
(D) 
(D) 

7.5 


100.0 

(D) 
(D) 
(D) 
(D)' 
(D) 
(D) 
12.7 
1.7 
1.5 
8.0 
(Dl 
0.9 
5.0 
(D) 
(D) 
(D) 


100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

588 

42.4 

(D) 

(D) 

66 

4.8 

119 

8.6 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
340 
400 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
340 
400 
500 

500 
500 
508 
516 

520 


MISC.  GENERAL  MERCHANDISE 
ST0RES--CONT INUED 

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KiTCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


reptg  addl  detail  for  line  020.  .  . 
;groceries-other  FOOUS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


►REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


34 

43 

048 

76 

37 

651 

76 

31 

249 

2 

(D) 

1 

(D) 

50 

1 

598 

51 

2 

501 

10 

(Z) 

U 

(D) 

3 

(D) 

10 

(D) 

3 

(D) 

1 

(D) 

21 

(D) 

1 

(D) 

4 

(Z) 

1 

(D) 

10 

(D) 

48 

1 

39b 

20 

(D) 

08 

41 

472 

61 

36 

633 

61 

30 

294 

57 

35 

423 

57 

29 

384 

55 

7 

913 

53 

2 

730 

46 

1 

523 

57 

17 

250 

2 

(D) 

1 

(D) 

49 

<D) 

49 

(D) 

10 

(Z) 

11 

(D) 

3 

(D) 

10 

(D) 

3 

(D) 

1 

(D) 

21 

(D) 

1 

(D) 

4 

(Z) 

1 

(D) 

10 

(D) 

46 

<D) 

46 

(Dl 

46 

(D) 

45 

(D) 

20 

(D) 

Standard  Notes: 


Represents  zero,       (D)  Wittiheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-217 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Amarillo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FRUIT  STORES  I  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDY  I  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


TOTAL 


120 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
300 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS.  

CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
AUTO  FUELS-LUBRICANTS  .... 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
> NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


127 

5 
1 
6 
1 
127 

122 
122 
121 
16 
104 

102 

97 
97 
26 
11 
94 

2 
71 

66 
66 
66 
11 


154 
(D) 


529 
(D) 


1 

(D) 

7 

247 

2 

(D) 

7 

(D) 

1 

(D) 

7 

(D) 

6 

48 

3 

(D) 

28 

(D) 

12 

383 

32 

5  499 

7 

1  915 

30 

2  289 

12  061 

7 

(D) 

17 

(U) 

10  157 

11  486 
9  746 
8  998 

243 
510 

1  311 


344 
228 
126 
65 
034 

(D) 
549 


6  605 

481 

440 

41 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
0.5 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
0.8 
12.0 
4.2 
5.0 


100.0 

0.1 
(D) 
0.1 
(D) 
84.2 

100.0 

84.9 

78.3 

2.1 

4.4 

10.9 

100.0 

13.1 

1.3 

0.7 

11.1 

(D) 
4.6 

100.0 
7.3 
6.7 
0.6 


120 
140 
160 
180 
200 
280 
300 
500 
520 


140 
160 
180 
280 
300 
520 


120 
140 
160 
180 
200 
280 
520 


120 

140 

140 
140 
144 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
520 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN>S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN.S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  5b8) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

OTHER  MEN'S  OUTERWEAR 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

:  HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DKAPERIES-DKY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


(D) 

(D) 

3  498 

23.9 

7  150 

48.8 

3  022 

20.6 

(D) 

(D) 

26 

0.2 

(0) 

(D) 

(D) 

(D) 

156 

1.1 

285 

85.5 

(Di 

(D) 

287 

10.7 

(D) 

(D) 

(D) 

(D) 

15 

0.6 

4 

(D) 

(D) 

2 

(D) 

(D) 

28 

6  016 

87.4 

10 

681 

9.9 

3 

(D) 

(D) 

8 

(D) 

(D) 

9 

34 

0.5 

(D) 
(D) 

(D) 
(D) 
(D) 

5  745 

6  569 
5  705 

220 

(D) 

106 

637 

1  288 

1  748 

973 

62 

(D) 

431 

681 
(D) 
(D) 
(0) 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 

86.9 

100.0 

86.8 

3.3 

(D) 

1.6 

9.7 

19.6 

26.6 

14.8 

0.9 

(0) 

6.6 

10.3 
(D) 
(D) 
(D) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-218  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Amarillo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS  (SIC  563.  568) 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  ( 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .    .     .    ■ 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  • 

BOYS'  CLOTHING 

MEN'S  TAILORED  OUTERWEAR  , 

OTHER  MEN'S  OUTERWEAR , 

MEN'S  HATS 

OTHER  MEN'S  CLOTHING  , 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  , 

MILLINERY , 

HOSIERY , 

LINGERIE  , 

WOMEN'S  SPORTSWEAR  , 

DRESSES , 

COATS-SUITS , 

HANDBAGS  . 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. > 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-ORY  GOODS , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL .  , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564i  569) 


020 
120 
200 
220 
240 
260 
340 
420 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE'  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1  199 

3  055 
1  089 
(D) 
(D) 
(D) 
(0) 
320 

946 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 


2  113 

(D) 


136 
(D) 


(D) 
(D) 
289 
212 
232 
616 
(D) 
(D) 
(0) 
535 


35.9 

100.0 

35.6 

(D) 
(D) 
(0) 
(D) 
10.5 

28.3 

100.0 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
2.4 
26.2 
59.1 
5.0 
(D) 
(D) 
(D) 
4.4 


200 
220 
240 
260 
340 
500 
520 


020 
120 
200 
220 
240 
260 
420 
500 
520 


020 
040 
060 
080 
100 
120 
280 
500 
520 


020 
040 
060 
100 
120 
280 
500 
520 


040 
060 
080 
100 
520 


FURNITURE'  HOME  FURNISHINGS 
STORES  iSIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIAMCEi  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

TIRES-BATTERIES-ACCESSORIES  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBaCCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOOtJS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


9 

(D) 

7 

592 

24 

(D) 

5 

(0) 

- 

(D) 

1 

(D) 

14 

293 

31 

5  170 

21 

4  217 

2 

(D) 

2 

(D) 

1 

(D) 

19 

2  620 

3 

(D) 

5 

(D) 

2 

(D) 

1 

(D) 

10 

242 

257 

15 

516 

151 

10 

343 

6 

34 

133 

9 

307 

31 

(D) 

1 

(D) 

20 

100 

1 

(D) 

1 

(D) 

4 

69 

13 

75 

215 

14 

432 

126 

9 

651 

6 

34 

126 

9 

279 

6 

(D) 

18 

(D) 

1 

(Di 

1 

(D) 

4 

69 

12 

(D) 

7 

28 

5 

653 

1 

(D) 

2 

(D) 

1 

(D) 

46 

11  106 

28 

9  374 

7 

(D) 

Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-219 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Amarillo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


«.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments- 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


oao 

060 
100 
120 

i«o 

160 
180 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
OtO 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
440 
460 
480 


DRUG  STORESi  PROPRIETARY 
STORES — CONTINUED 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL.-RADIO-TV-r^USICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICb-ORUGS-HEALTH  NEEDS-CLEANERS  . 

REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PKESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL^ 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR.  . 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT'  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 


242 

2.6 

500 

(D) 

(D) 

520 

531 

5.7 

886 

62.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

206 

2.2 

020 

(D) 

(D) 

040 

(D) 

(D) 

080 

(D) 

(D) 

100 

(D) 

(D) 

260 

8 

0.1 

300 

9  374 

(D) 
242 
(D) 
531 
5  886 

9  171 
5  715 
2  186 
2  100 
1  432 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
206 
(0) 
(D) 
(0) 
(D) 
8 


16  797 

(D) 
(D) 
4  300 
35 
(D) 
(D) 
(D) 
(0) 
(D) 
(0) 
(D) 
326 
1  697 
1  030 
(D) 
(D) 
(D) 
225 
(D) 
(D) 
(D) 


100.0 

(D) 
2.6 

(D) 

5.7 

62.8 

100.0 
62.3 
23.8 
22.9 
15.6 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.2 
(D) 
(D) 
(D) 
(D) 
0.1 


100.0 

(D) 
(0) 

25.6 
0.2 
(Dl 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.9 

10.1 
6.1 
(D) 
(D) 
(D) 
1.3 
(D) 
(D) 
(D) 


OTHER  RETAIL  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


180 
240 
300 
520 


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


JEWELRY  STORES  (SIC  597) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

iJEWELRY-OPTICAL    GOODS    

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


300   SPORTING-RECREATION  EQUIPMENT 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


1  938 

335 


5  014 

4  359 

(D) 
(D) 
4  300 
(D) 
(D) 
(D) 


779 
(D) 


1  257 

1  045 

(D) 
(D) 
916 
(D) 


6  873 
(D) 


(D) 

292 

1  623 


137 
545 
317 
231 
830 
84 
(D) 
(D) 

(D) 


11.5 
2.0 


(X) 

100.0 

(D) 
(D) 
98.6 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

(D) 

(D) 

87.7 

(D) 


(X) 
100.0 


(D) 
13.1 
73.0 

100.0 

72.3 

14.8 

10.8 

38.8 

3.9 

(0) 

(D) 

(0) 


7H-220  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Amarillo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


1 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

(number) 

Sales 
(11,000) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 

Hi 

o 

o 

S 

Kind  of  business  and  merchandise  hne 

Estab- 
lishments. 

(number) 

Sales 
($1,000) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 

520 
520 

JEWELRY    STORES--CONTINUED 

NONMERCHANDI SE    RECEIPTS     

•REPTG    ADDL    DETAIL    FOR    LINE    520 

'NONMEROHANDISE    RECEIPTS 

!    WATCHi     CLOCKi    JEWELRY    REPAIRS 

FUELi     ICE    DEALERS    (SIC    598) 

10 
9 

(na) 

9 

« 

1 

(D) 
2     137 

(na) 

118 
(D) 

(D) 

100.0 
(NA) 
5.5 

(X) 
100.0 

220 

OTHER    STORES     (siC    599) 
TOTAL"^ 

50 
15 

3    228 
12    395 

(x) 

520 
529 

NONSTORE    RETAILERS*     (SIC    53    PART) 

TOTAL^ 

REPTG    SALES    DY    BROAD    MDSE    LINES.     . 

(x) 

^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
Nonslore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-lex.     7H-221 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Austin  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
lor  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 

mo 

160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


220 
240 
260 
320 
340 
520 


RETAIL  TRADE.  TOTAL  .  .  .  .  , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ( 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EOUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  1  BLDG.  MATLS.i  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-5241 


HARDWARE  STORES  (SIC  52511 
TOTAL^ 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


1  418 

984 

220 
232 

102 

72 

208 

191 

65 

98 

88 

66 

87 

58 

96 

65 

71 

63 

75 

37 

193 

169 

3 

10 

10 

231 

320 


276  612 

233  444 

49  079 
14  164 

2  293 

4  542 

3  149 
9  259 
8  524 

17  015 

5  742 

4  965 
8  807 

7  977 
3  452 
2  915 
2  909 
2  522 

11  285 
32  166 
13  887 

8  449 
(D) 

1  406 

(0) 

10  625 

7  457 


(0) 
(D) 
345 
(D) 
(D) 
835 
979 
(D) 
(D) 
(D) 
133 


(D) 
(D) 
(D) 
(D) 
922 
(0) 


(X) 
100.0 

21.0 
6.1 
1.0 
1.9 
1.3 
4.0 
3.7 
7.3 
2.5 
2.1 
3.8 
3.4 
1.5 
1.2 
1.2 
1.1 
4.8 

13.8 
5.9 
3.6 
(D) 
0.6 
(D) 
4.6 
3.2 


100.0 

(D) 
(D) 
2.8 
(D) 
(D) 
6.6 
81.0 
(D) 
(D) 
(D) 
1.1 


100.0 

(D) 
(D) 
(D) 
(D) 
91.0 
(D) 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*] 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALT'H  NEEDS-CLEANERb  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-6IRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  • 
>MEN'S-B0YS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN" S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220  TREPTG  ADDL  DETAIL  FOR  LINE  220. 

220  (MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

221  1  MAJOR  HOUSEHOLD  APPLIANCES 

222  t  RADIOS-TV'S-MUSICAL  INSTRUMENTS. 

240 


;REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X) 

(NA)  Not  available. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240  'REPTG  ADDL  DETAIL  FOR  LINE  240 

|FJRNITURE-SLEEP  equip. -FLOOR  COVERINGS. 

241  ,  FLOOR  COVERINGS 

242  t    FURNITURE-SLEEP  EQUIPMENT 


42  659 
42  363 


2  583 
591 

41 
(D) 

51 
1  182 
4  662 
9  511 

1  897 
4  397 

2  703 
1  365 
1  996 

566 
1  131 

1  419 
(D) 
383 
(D) 
(D) 
(D) 

2  284 
2  595 


32  587 

(D) 
(D) 
(D) 
(D) 
867 
3  323 

27  619 

2  854 

2  326 

593 

7  409 

29  534 
5  530 
939 
491 
(D) 
(D) 
1  038 
554 
843 
873 
291 

1  366 

2  507 

23  772 

2  005 

(D) 

(D) 

2  561 

29  534 

2  554 

(D) 

(D) 

(D) 

(Dl 
(D) 
(0) 
(D) 


(X) 

100.0 

6.1 
1.4 
0.1 
(D) 
0.1 
2.8 
11.0 
22.5 
4.5 
10.4 
6.4 
3.2 
4.7 
1.3 
2.7 
3.3 
(0) 
0.9 
(D) 
(D) 
(D) 
5.4 
6.1 


100.0 

(D) 
(Dl 
(D) 
(D) 
2.7 
10.2 

100.0 
10.3 
8.4 
2.1 

22.7 

100.0 
18.7 
3.2 
1.7 
(D) 
(D) 
3.5 
1.9 
2.9 
3.0 
1.0 

4.2 
7.7 

100.0 
8.4 
(D) 
(0) 

7.9 

100.0 
S.6 
(D) 
(D) 

(D) 

100.0 
(D) 
(Dl 
(0) 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-222  West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


^ 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Austin  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
hshments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 

520 


020 
040 
100 
120 
140 
160 
160 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 


DEPARTMENT  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

REPTS  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEAARES  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

HARDWAkE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 
.ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EAC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MJcr.  GENERAL  MERCHANDISE  STORES 
(SIC  5391 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 


1  456 

27  619 

1  233 

396 

825 

480 

965 

1  001 

21  032 

1  001 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

351 

(D) 

1  129 

29  534 

1  075 
615 
(D) 
(D) 

2  498 


5  836 

178 
422 
(D) 
302 
366 
1  226 
156 
840 
(Dl 

84 
467 
(D) 

87 
(D) 

25 
1  049 

63 


(Dl 
(D) 

41 
(Dl 
(D) 

13 
973 
876 
375 
050 
(D) 
(01 

73 
(D) 

79 
(D) 
(D) 

32 
(D) 
(D) 


4.5 

100.0 
4.5 
1.4 
3.0 

1.5 
3.0 
3.1 

100.0 
4.8 
(Dl 
(Dl 

(Dl 

100.0 
(D) 
(D) 
(D) 

1.1 
(Dl 
3.5 

100.0 
3.6 
2.1 
(D) 
(D) 

7.7 


(X) 

100.0 

3.1 
7.2 
(D) 
5.2 
6.3 

21.0 
2.7 

14.4 
(Dl 
1.4 
8.0 
(Dl 
1.5 
(01 
0.4 

18.0 
1.1 


100.0 

(Dl 
(Dl 
1.0 
(Dl 
(Dl 
0.3 
24.7 
22.2 
9.5 
26.6 
(Dl 
(Dl 
1.9 
(D) 
2.0 
(Dl 
<D1 
0.8 
(Dl 
(D) 


480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
260 
280 
300 
320 
340 
400 
420 
480 
500 

500 
500 
508 
516 

520 


MISC.  GENERAL  MERCHANDISE  STORES — CON. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  541 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  5411 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


'REPTG  ADDL  DETAIL  FOR  LINE  020.  .  ■ 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES  1 . 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRJGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  ....... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


.REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOODl  MARKETS 
(SIC  5421 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  5431 


(Dl 

106 

34 


184 

57 

063 

148 

52 

911 

148 

45 

153 

17 

341 

28 

922 

108 

2 

169 

101 

1 

748 

6 

(Dl 

7 

(Dl 

1 

(Dl 

1 

(Dl 

5 

(Zl 

2 

(D) 

1 

(Dl 

3 

(Zl 

1 

(Dl 

2 

(Dl 

1 

(D) 

4 

(Z) 

104 

2 

321 

20 

(D) 

158 

55 

642 

130 

51 

694 

130 

44 

061 

124 

50 

825 

124 

43 

371 

115 

10 

965 

113 

3 

949 

95 

1 

363 

124 

27 

123 

9 

(Dl 

28 

922 

101 

2 

143 

100 

(Dl 

6 

(Dl 

7 

(Dl 

1 

(Dl 

1 

(Dl 

5 

(Zl 

2 

(Dl 

1 

(Dl 

3 

(Zl 

1 

(Dl 

2 

(Dl 

1 

(Dl 

4 

(Zl 

103 

(Dl 

101 

43 

742 

101 

2 

310 

91 

854 

39 

1 

458 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-223 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Austin  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ol  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  ol  busmess  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


CANDY  I  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


220 
2t0 
260 
300 
320 
3H0 
380 
1*00 
420 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 

OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


407 
(D) 


675 
(0) 


(X) 
100.0 


(X) 
100.0 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  


120 
140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
300 
320 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTO  FUELS-LUBRICANTS  .... 


REPTG  ADDL  DETAIL  FOR  LINE  400. 
AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

> REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  , 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


259 

164 


12 
1 

1 
164 

160 
160 
160 
6 
136 

121 

117 

117 

45 

10 

107 


52  955 

43  219 

574 
(D) 
(D) 

1  018 
(D) 
(D) 
(D) 
311 

5  228 
(D) 

2  791 


14  701 

(D) 
11 
(D) 
(D) 
(D) 
13  097 

13  537 

11  956 

11  189 

63 

705 

993 

10  616 

970 

278 

20 

672 

(0) 
542 

7  290 

521 

484 

36 


(X) 

100.0 

1.3 
(D) 
(D) 
2.4 
(D) 
(D) 
(D) 
0.7 
12.1 
(D) 
6.5 


100.0 

(D) 
0.1 
(D) 
(D) 
(D) 
89.1 

100.0 

88.3 

82.7 

0.5 

5.2 

6.8 

100.0 
9.1 
2.6 
0.2 
6.3 

(D) 
3.7 

100.0 
7.1 
6.6 
O.S 


120 
140 
180 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


105 
77 

3 

16 

47 

45 

4 

2 

1 

2 

1 

3 

25 


(D) 

(0) 

3 

752 

24.2 

7 

335 

47.3 

3 

823 

24.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

251 

1.6 

4  819 

3  784 

(D) 

3  488 

245 

(D) 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


120 
140 
160 
180 
200 
280 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN.S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 


WOMEN'S  ACCESSORY.  SPEC.  STORESf 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


7  276 
(D) 


1  282 
(D) 


(X) 

100.0 

(D) 

92.2 

6.5 

(D) 


(D) 

(D) 

(D) 

(D) 

6  780 

89.2 

359 

4.7 

(D) 

(D) 

(D) 

(D) 

155 

2.0 

(X) 
100.0 


(X) 
100.0 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.( 


7H-224  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Austin  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


160 
180 
500 
520 


020 
120 
200 
220 
240 
260 
340 
420 
500 
520 


020 

120 
200 
220 
240 
260 
340 
500 
520 


120 
200 
220 
240 
260 
340 
420 
500 
520 


FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

SHOE  STORES  (SIC  566) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


OTHER  APPARELi  ACCESSORY  STORES 
(SIC  564i  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DKAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESbORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


436 
(D) 


3  803 
3  510 

297 

3  177 
(D) 
(D) 


626 
(D) 


14  766 

12  551 

(D) 

(D) 

414 

4  542 

6  109 

589 

(D) 

(D) 

68 

634 


8  509 

7  179 

(D) 
(D) 
(0) 
437 
(D) 
116 
(D) 
(D) 
185 


(D) 
(D) 
105 
(D) 
473 
(Di 
(D) 
(D) 
449 


(X) 
100.0 


100.0 

8.5 

90.5 

(D) 

(D) 


(X) 
100.0 


(X) 
100.0 

(D) 

(0) 

3.3 

36.2 

48.7 
4.7 
(D) 
(D) 
0.5 
5.1 


(X) 

100.0 

(D) 
(D) 
(0) 
6.1 
(D) 
1.6 
(D) 
(D) 
2.6 


100.0 

(D) 
(D) 
76.4 
(D) 
8.8 
(D) 
(D) 
(D) 
8.4 


020 
040 
060 
080 
100 
120 
480 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


020 
040 
060 
080 
100 
480 
500 
520 


020 
040 
080 
100 
120 
220 
240 
260 
280 
300 
320 
340 
420 
460 
500 
520 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRuGS-HEAL IH  NEEDS-CLEANERS 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


315 

20 

949 

204 

16 

481 

19 

1 

099 

173 

12 

708 

99 

2 

252 

12 

120 

37 

176 

3 

(£)) 

1 

(D) 

3 

(Z) 

30 

109 

15 

1  095 

148 

12  420 

43 

374 

10 

(0) 

29 

159 

3 

(D) 

2 

(D) 

27 

98 

2  743 
2  203 


288 

1  878 

(D) 

17 
(D) 
(D) 

11 


13 

95 

23 

489 

3 

(0) 

27 

450 

49 

6  127 

2 

(D) 

2 

(D) 

4 

(D) 

6 

17 

1 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

16 

292 

6 

25 

8  800 
(D) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-225 

TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Austin  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  o(  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

KITCHENWARE-HOME  FURNISHINGS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


ANTIQUE  STORES  I  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBtR-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TiRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


300KI  STATIONERY  STORES  (SIC  59it) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


507 
(D) 


14  558 

60 
(D) 

3  269 

77 
(D) 
(0) 
(D) 
(D) 
(D) 
343 
202 
217 
2  256 
549 
93 
(D) 
(D) 
(D) 
396 
(D) 
(D) 
(D) 

4  745 
345 


3  663 

(D) 


(X) 
100.0 


(X) 

100.0 

0.4 
(0) 

22.5 
0.5 
(D) 
(0) 
(D) 
(0) 
(D) 
2.4 
1.4 
1.5 

15.6 
3.8 
0.6 
(D) 
(D) 
(D) 
2.7 
(D) 
(D) 
(D) 

32.6 
2.4 


(D) 

(D) 

269 

96.5 

14 

0.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

16 

1.7 

30 

3.2 

6 

0.6 

(D) 

(D) 

36 

3.9 

202 

21.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

396 

42.5 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(X) 
100.0 


040 
140 
160 
180 
220 
280 
300 
500 
520 


SPORTING  GOODS  STORES'  BICYCLE 
SHOPS  (SIC  595) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MEALS-SNACKS , 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'5-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FARMt  GARDEN  SUPPLY  STORES' 
INCLUDING  FEED  STORES  (SIC  596) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

WATCH.  CLOCK.  JEWELRY  REPAIRS 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL^ 


18 

16 

6 
9 
16 

14 
14 
14 
12 
14 

7 
13 

4 

3 

1 

16 

12 

(na) 

12 


(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

358 

74.0 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

2  173 

2  605 

2  053 

354 

286 

1  040 
(0) 
296 
(D) 

(D) 
(D) 
214 

2  320 

(na) 

138 


542 
(D) 


(D) 

(D) 

79.0 

100.0 
78.8 
13.6 
11.0 
39.9 

(D) 
U.4 

(D) 

(D) 
(D) 
7.8 

100.0 

(na) 

5.9 


(X) 
100.0 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-226    West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Beaumont-Port  Arthur  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


160 
180 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


240 
320 
340 
520 


160 
240 
340 
400 
420 
520 


RETAIL  TRADE t  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS*  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BLDG.  MATLS.!  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  .  

NONliERCHANDISE  RECEIPTS 


HEATING  PLUMBING!  PAINTi 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR, 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  


945 

371 

206 

351 

306 

499 

304 

64 

360 

236 

11 

541 

110 

2 

082 

125 

4 

922 

318 

6 

881 

261 

16 

768 

114 

10 

365 

145 

18 

663 

120 

6 

131 

97 

7 

163 

157 

12 

355 

104 

9 

316 

162 

4 

232 

111 

3 

145 

109 

3 

589 

128 

3 

986 

97 

13 

221 

52 

52 

153 

292 

19 

158 

267 

11 

782 

15 

2 

363 

23 

1 

750 

12 

1 

058 

295 

10 

550 

350 

8 

827 

16  054 

(D) 
(D) 

83 
(D) 

99 
(D) 
129 

1  238 
11  336 

(D) 
(D) 

2  164 
(D) 
(0) 
259 


(D) 

(D) 

697 

49 


(D) 
(D) 
453 
(D) 
(D) 
(D) 


21 

0 

3 

8 

0 

7 

180 

1 

6 

220 

2 

2 

240 

5 

5 

260 

3 

4 

280 

6 

1 

300 

2 

0 

320 

2 

3 

4 

0 

320 

3 

0 

320 

1 

4 

322 

1 

0 

323 

1 

2 

324 

1 

3 

4 

3 

340 

17 

0 

6 

3 

340 

3 

8 

340 

0 

8 

348 

0 

6 

356 

0 

3 

3 

4 

460 

2 

9 

500 
520 

(X) 

100.0 

(D) 
(D) 
0.5 
(D) 
0.6 
(D) 
0.8 
7.7 

70.6 
(D) 
<D) 

13.5 
(D) 
(D) 
1.6 


100.0 

(0) 

(0)' 

97.7 

0.5 


100.0 

(D) 
(D) 
83.5 
(D) 
(D) 
(D) 


320 
420 
440 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


020 
040 
120 
140 


140 
141 
142 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320.  .  .  . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .... 

PLUMBING-ELECTRICAL  SUPPLIES  .... 

OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  ... 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN!S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN!S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 


140  'REPTG  ADDL  DETAIL  FOR  LINE  140. 


MENIS-BOYS'  CLOTHINGi 
MEN'S  CLOTHING  .  .  . 
BOYS'  CLOTHING  •  .  . 


EXC.  FOOTWEAR 


(D) 

(D) 

83 

4.7 

(D) 

(01 

99 

5.6 

(D) 

(D) 

129 

7.3 

1  037 

58.6 

1  717 

100.0 

998 

58.1 

174 

10.1 

220 

12.8 

604 

35.2 

186 

10.5 

1  290 

100.0 

186 

14.4 

138 

10.7 

49 

3.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

164 

82.6 

(D) 

(D) 

42  888 

41  371 

452 

457 

(D) 

64 

995 

5  297 

8  456 

2  385 

5  735 

(D) 

1  440 

1  729 

445 

946 

1  774 
(D) 
(D) 
(D) 

2  457 
2  536 


26  072 

26  072 

(D) 
(D) 

(D) 
3  151 

25  248 

2  970 

2  268 

714 


100.0 

1.1 
1.1 
(D) 
0.2 
2.4 
12.8 
20.4 
5.8 
13.9 
(D) 
3.5 
4.2 
1.1 
2.3 
4.3 
(D) 
(D) 
(D) 
5.9 
6.1 


100.0 

(D) 

(D) 

(D) 

12.1 

100.0 
11.8 
9.0 
2.8 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tax.     7H-227 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Beaumont-Port  Arthur  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 

•C3 
O 
o 

accounted 

.= 

for  by  the 

s 

specified 

"c 

merchandise 

t£ 

line 

s 

20.3 

260 

280 

100.0 

300 

19.9 

320 

2.0 

340 

1.2 

500 

(0) 

520 

iO) 

4.4 

1.3 

4.6 

3.1 

1.2 

5.0 

10.0 

020 

100.0 

040 

9.5 

080 

(0) 

100 

5.2 

120 

(D) 

140 

150 

(D) 

180 

200 

100.0 

220 

(D) 

240 

(D) 

260 

(D) 

280 

300 

(D) 

320 

340 

100.0 

420 

(D) 

440 

(D) 

500 

(D) 

520 

(0) 

100.0 

(D) 

(D) 

(D) 

1.0 

020 

(D) 

040 

(D) 

060 

080 

100.0 

100 

(D) 

120 

(D) 

140 

(D) 

160 

180 

(D) 

200 

260 

100.0 

280 

(D) 

300 

(D) 

320 

(D) 

400 

460 

(D) 

480 

(D) 

500 

(D) 

520 

100.0 

(Dl 

(0) 

>D) 

(D) 

020 

(X) 

020 

020 

100.0 

021 

022 

3.3 

023 

(D) 

I     024 

(0) 

5.3 

040 

6.7 

060 

19.0 

080 

3.0 

100 

11.9 

120 

2.2 

140 

(D) 

j     160 

Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
166 
169 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220; 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 

520 


DEPARTMENT  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

. GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

(MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

>FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


►REPTG  ADDL  DETAIL  FOR  LINE  260. 
'KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE . 


►REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

,  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

>ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

;  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 


groceries-other  foods  

meals-snacks 

cigars-cigarettes-tobacco  

cosmetics-orugs-health  needs-cleaners  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOT«EAR. 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


25  248 

5  022 

506 

304 

(D) 

vO) 

1  117 

329 

1  166 

787 

311 

1  303 

2  602 

25  248 

2  396 

(D) 

1  325 

(D) 

(D) 

(D) 
(0) 
(Dl 
(D) 


(D) 
(D) 
(0) 
<D) 


(0) 
(D) 
(D) 
(D) 

272 

(Dl 
(Dl 

(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 

(D) 
(Dl 
(Dl 

(D) 
(D) 
(Dl 
(D) 


6  624 

218 
(Dl 
(D) 
354 
443 
I  257 
198 
785 
148 
(Dl 


LIMITED  PRICE  VARIETY  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  : 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .     .     .     .     ■ 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

FOOD  STORES  (SIC  54) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  < 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES - 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 

TOTAL  

reptg  sales  by  broad  mdse  lines  . 

groceries-other  foods  

'reptg  addl  detail  for  line  020.  .  .  . 
[groceries-other  foods  

>  meats-fish-poultry  

►  produce  (fresh  fru its- vegetables ) .  . 
[  frozen  foods  

I.  ALL  OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 


295 

213 

213 

9 

1 

55 

164 

157 

17 

22 

13 

14 

27 

a 


19 


3 

156 
20 


504 

7.6 

120 

1.8 

(0) 

(0) 

351 

5.3 

(D) 

(Dl 

593 

24.0 

(0) 

(0) 

(D) 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(0) 

(0) 

(0) 

(0) 

1    703 

19.6 

1    897 

21.9 

884 

10.2 

2    348 

27.1 

129 

1.5 

77 

0.9 

(D) 

(D) 

53 

0.6 

223 

2.6 

(D) 

(D) 

8 

0.1 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

130 

1.5 

63  365 

(D) 

(D) 

760 

4  775 

4  469 

(D) 

536 

77 

(D) 

341 

(D) 

(Dl 

243 

(D) 

39 

(D) 

2  315 

82 


81.7 
(D) 
(D) 
1.0 
6.2 
5.8 
(D) 
0.7 
0.1 
(Dl 
0.4 
(Dl 
(Dl 
0.3 
(D) 
0.1 
(Dl 
3.0 
0.1 


267 

93 

803 

(X) 

192 

75 

925 

100.0 

192 

61 

778 

81.4 

182 

74 

436 

100.0 

182 

60 

324 

81.0 

166 

16 

485 

22.1 

156 

4 

958 

6.7 

147 

2 

684 

3.6 

181 

36 

212 

48.6 

8 

(D) 

(Dl 

1 

(D) 

(Dl 

55 

760 

1.0 

164 

4 

775 

6.3 

157 

4 

469 

5.9 

17 

(0) 

(Dl 

22 

536 

0.7 

.Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 


7H-228     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3.    Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Beaumont-Port  Arthur  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


leo 

200 

260 
280 
300 
320 
400 
460 
480 
500 

500 
500 
508 
516 

520 


120 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


020 
040 
060 
080 
100 
120 
300 
320 
340 


GROCERY  STORESi  INCLUDING 
DELICATESSENS — CONT INUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

,REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
lALL  OTHER  MERCHANDISE  

PAPERi  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANOISE  RECEIPTS  


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORESt  VEGETABLE  MARKETS 
(SIC  543) 


CANDY >  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIP.--1ENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


13 

14 

27 

8 

4 

19 

3 

8 

3 

155 

155 

155 

149 

39 

19 


77 
(D) 
341 
(D) 
(D) 
243 
(Z) 

39 
(D) 
(D) 

68  824 

(D) 

1  600 

(D) 

(D) 


132 

78 

263 

93 

68 

288 

2 

(0) 

19 

1 

061 

3 

(D) 

17 

570 

3 

(Z) 

25 

1 

223 

15 

184 

7 

42 

49 

(0) 

32 

227 

62 

7 

869 

2 

(D) 

16 

1 

027 

52 

3 

628 

342 

28 

557 

250 

21 

415 

14 

(D) 

5 

(D) 

1 

(D) 

2 

(D) 

33 

153 

1 

(D) 

5 

(D) 

10 

42 

1 

(D) 

0.1 
(D) 
0.4 
(D) 
(D) 
0.3 
(Z) 
0.1 
(D) 
(D) 

100.0 
(D) 
2.3 
(D) 

(D) 


100.0 

(D) 
1.6 
(D) 
0.8 
(Z) 
1.8 
0.3 
0.1 
(0) 
0.3 
11.5 
(D) 
1.5 
5.3 


(D) 
(D) 
(D) 
(D) 
0.7 
(D) 
(D) 
0.2 
(D) 


GASOLINE  SERVICE  STATIONS — CONTINUED 


400   AUTO  FUELS-LUBRICANTS 


400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
460 
500 
520 


140 
160 
180 
280 
300 
520 


120 
140 
160 
180 
200 
280 
500 
520 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

[TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
f  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


520. 


1 REPTG  ADDL  DETAIL  FOR  LINE 
JNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


I REPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANOISE  RECEIPTS 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANOISE  RECEIPTS  . 


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANOISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  S68) 


TOTAL 


reptg  sales  by  broad  mdse  lines  .  . 

cosmetics-drugs-health  needs-cleaners  . 
men's-boys'  clothing'  exc.  footwear  .  . 
women's-girls'  clothing.  exc.  footwear. 

all  footwear 

curta:ns-draperies-dry  goods 

jewelry-optical  goods  

all  other  merchandise  

nonmerchanoise  receipts  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


250 

240 
240 
239 
IS 
205 

184 

175 

17S 

49 

21 

160 


108 

101 

101 

95 

16 


18  823 

20  485 

18  149 

16  656 

323 

1  173 

1  545 

16  074 

1  413 

250 

125 

1  030 

42 
670 

10  102 
619 
495 
125 


129 

700 

462 

611 

801 

(D) 

(D) 

(D) 

36 

53 

(0) 

27 

461 


10  699 

8  206 

129 
(D) 
6  891 
351 
(D) 
(D) 
(D) 
234 


10  364 
(D) 


87.9 

100.0 

88.6 

81.3 

1.6 

5.7 

7.2 

100.0 
8.8 
1.6 
0.8 
6.4 

0.2 
3.1 

100.0 
6.1 
4.9 
1.2 


(X) 

100.0 

0.7 

24.4 

49.1 

18.7 

4.2 

(D) 

(D) 

(0) 

0.2 

0.3 

(0) 

0.1 

2.4 


667 

91.5 

(D) 

(0) 

165 

5.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

1.6 
(D) 
84.0 
4.3 
(D) 
(D) 
(D) 
2.9 


(X) 
100.0 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-229 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Beaumont-Port  Arthur  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


lUO 
140 

ia2 

143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
260 
280 
300 
460 
500 
520 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS  (SIC  563.  568) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  5651 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

.OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


335 

(D) 


5  449 
5  389 

(D) 

1  653 
683 

92 

306 

223 

9 

52 

2  305 

1  477 
510 
(D) 
(D) 

19 
(D) 
(D) 
150 

22 

8 

(D) 

622 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
166 


3  397 
(D) 


555 

(D) 


(X) 
100.0 


(X) 

100.0 

(D) 

100.0 

41.3 

5.6 

18.5 

13.5 

0.5 

3.1 

42.8 

100.0 
34.5 
(D) 
(D) 
1.3 
(D) 
(D) 
10.2 
1.5 
0.5 
(D) 

11.5 
10) 
(D) 
(D) 
(D) 
(D) 
(Dl 
(D) 
3.1 


(XI 
100.0 


(X) 
100.0 


200 
220 
240 
260 
320 
340 
420 
500 
520 


200 
220 
240 
260 
320 
340 
500 
520 


200 
220 

240 
260 
320 
340 
420 
500 
520 


020 
040 
060 
080 
100 
120 
300 
500 
520 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  < 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS- 

KITCHENWARE-HOME  FURNISHINGS - 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RADIO-TV 
MUSIC  STORES  (SIC  572.573) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


137 

100 

13 

66 

53 

26 

3 

S 

i 

3 

32 


218 

21 

183 

107 

14 

40 

1 

1 

1 

16 


338 
017 
209 
946 
(Z) 
(D) 
(D) 
9 
475 


10  638 

7  597 

(D) 
6  188 
(D) 
802 
(D) 
(D) 
(D) 
(D) 
306 


12  922 

200 
10  319 
2  067 
103 
140 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

2.1 
43.3 
44.5 
5.8 
(Z) 
(D) 
(D) 
0>1 
2.9 


(0) 

(0) 

829 

9.6 

(D) 

(D) 

144 

1.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

169 

2.0 

100.0 

(D) 
81.5 
(D) 
10.6 
(D) 
(D) 
(D) 
(D) 
4.0 


(X) 

100.0 

1.5 
79.9 
16.0 
0.8 
1.1 
(D) 
(D) 
(D) 
(0) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.0 


7H-230     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Beaumont-Port  Arthur  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


020 

oto 

060 
080 
100 
120 
300 
500 
520 


020 
040 
060 
080 
100 
520 


020 
Oto 
080 
100 
120 
ItO 
160 
200 
220 
240 
260 
280 
300 
320 
440 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
260 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGESl  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  • 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRUG  STORESt  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGAKETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 

DRUG  STORES  (SIC  591  PART) 

TOTAL 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS ( 

ALCOHOLIC  DRIRlKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHiNG.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR < 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  < 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS 


262 

154 

17 

154 

43 

11 

37 

1 

1 

1 

10 


242 
158 

17 
6 
1 

47 

27 
2 
4 
4 
3 

26 
9 

26 


15  133 
11  019 

192 

10  140 
434 
(0) 
(D) 
(D) 
(0) 
(D) 
(0) 


8 
179 
633 
(D) 
(D) 
54 


13  393 

163 

492 
(D) 
902 
11  103 
(D) 
(D) 
(D) 
(D) 
(D) 
66 
46 
(D) 
(0) 
(D) 
220 
(D) 


79 
36 
(D) 
771 
403 
(D) 
(D) 
(D) 
(0) 
471 
287 
461 


100.0 

1.7 
92.0 
3.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

0.4 
9.4 
85.8 
(D) 
(0) 
2.8 


100.0 

1.2 
3.7 

(D) 
6.7 
82.9 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 
0.3 
(D) 
(D) 
(D) 
1.6 
(0) 


(X) 
100.0 

0.4 

0.2 

(D) 

20.9 

2.2 
(D) 
(D) 
(D) 
(D) 

2.6 
1.6 

2.6 


280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


020 
040 
060 
080 
100 
260 
280 
500 
520 


140 
160 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


020 
040 
100 
140 
160 
180 
220 
260 
280 
300 
320 
400 
500 
520 


OTHER  RETAIL  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ,  


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  : 

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  , 

MEN.S-SOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


2 

595 

14.4 

1 

179 

6.5 

443 

2.5 

125 

0.7 

(D) 

(0) 

56 

0.3 

519 

2.9 

1 

599 

8.9 

(0) 

(D) 

4 

302 

23.9 

327 

1.8 

62 

1.6 

(D) 

(D) 

(D) 

(D) 

771 

96.0 

65 

1.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

(D) 

(D) 

1 

(0) 

(D) 

5 

(D) 

(D) 

7 

(D) 

(0) 

5 

64 

2.0 

3 

46 

1.4 

3 

65 

2.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

0 

(D) 

(D) 

5 

(D) 

(D) 

2 

(D) 

(D) 

713 
(D) 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

1  014 

61.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-231 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Beaumont-Port  Arthur  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ot  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FARM  I  GARDEN  SUPPLY  STORES • 
INCLUDING  FEED  STORES  (SIC  596) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
500 
520 

520 
520 
529 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 

(NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH  1  CLOCK.  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 
TOTAL  


13 
16 
22 

21 
21 
19 
15 
21 
15 
20 
H 

H 

1 

7 

20 

111 

(na) 

14 


4  245 

3  384 

196 

370 

2  519 

2  966 
2  335 

445 
150 

1  299 
(0) 
276 
(D) 

(D) 
(D) 
(D) 
208 

2  213 

(na) 

124 


5.8 
10.9 
74.4 

100.0 

78.7 

15.0 

5.1 

43.8 

(D) 

9.3 

(0) 

(D) 
(D) 
(0) 
6.1 

100.0 

(NA) 

5.6 


220 
240 
320 
340 
400 
480 
520 


020 
040 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
300 
320 
340 
440 
500 
520 


FUtLi  ICE  DEALERS--CONT INUED 
REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  

OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  S3  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


5 

90 

7.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

5 

(D) 

(D) 

2 

(D) 

(D) 

9 

(0) 

(D) 

3 

9 

0.7 

308 

(X) 

994 

100.0 

(D) 

(D) 

(D) 

(D) 

444 

22.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

484 

24.3 

(D) 

(D) 

(D) 

(D> 

(D) 

(D) 

(D) 

(D) 

319 

16.0 

(D) 

(D) 

(D) 

(D) 

288 

14.4 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05« 


7H-232    West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Brownsville-Harlingen-San  Benito  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^.^..* 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


220 
300 
320 
340 
500 
520 


220 
240 
260 
280 
300 


RETAIL  TRADE.  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELKY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG. 
FARM  EQUIP. 


MATLS.. 
DEALERS 


HARDWARE. 
(SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  52i) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


645 

131 

110 

58 

47 

113 

97 

62 

99 

71 

64 

60 

34 

72 

58 

52 

62 

43 

24 

103 

96 

17 

16 

9 

137 

156 


22  881 

3  748 
845 

1  481 

1  670 

4  248 

5  838 
10  996 

2  571 

2  762 

3  140 

2  548 
1  631 
1  392 
1  072 
1  914 

3  732 


10  676 


942 
055 
638 
993 
977 
264 
969 


11  180 

8  023 

188 
(D) 
182 
17 
183 
869 

3  090 
(D) 
(D) 
(D) 

2  573 

(D) 

54 

358 


2  602 

(D) 
(D) 
(D) 
2  434 
(D) 
38 


1  335 

1  141 

(D) 
(D) 
(D) 
17 
(0) 


(X) 

100.0 

21.8 
3.6 

o.e 

1.4 
1.6 
4.0 
5.6 

10.5 
2.4 
2.6 
3.0 
2.4 
1.6 
1.3 
1.0 
1.8 
3.6 

10.2 
4.7 
3.9 
2.5 
1.9 
1.9 
3.1 
2.8 


(X) 
100.0 

2.3 

(D) 
2.3 
0.2 
2.3 

10.8 
38.5 
(D) 
(D) 
(D) 
32.1 
(D) 
0.7 
4.5 


100.0 

(D) 
(D) 
(D) 
93.5 
(D) 
1.5 


(X) 

100.0 

(D) 
(D) 
(D) 
1.5 
(D) 


320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
500 
520 


HARDWARE  STORES — CONTINUED 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


> REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


220 
320 
380 
440 
460 
500 
520 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

AUTOMOBILES-TRUCKS 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE .  .  .  , 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
040 
100 
120 
140 
160 
180 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


1  141 

100.0 

505 

44.3 

64 

5.6 

112 

9.8 

329 

28.8 

26 

2.3 

876 

100.0 

26 

3.0 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2  573 

70.6 

(D) 

(D) 

(D) 

(D) 

241 

6.6 

15  734 
14  777 


277 

1.9 

235 

1.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

609 

4.1 

1 

806 

12.2 

2 

796 

18.9 

684 

4.6 

2 

108 

14.3 

(D) 

(D) 

322 

2.2 

1 

034 

7.0 

208 

1.4 

289 

2.0 

773 

5.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

043 

7.1 

(D) 

(D) 

127 

3.0 

235 

5.6 

(D) 

(D) 

326 

7.8 

258 

6.2 

701 

16.8 

166 

4.0 

^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosuie.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shov»n  separately  in  this  table. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-233 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Brownsville-Harlingen-San  Benito  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ji^j^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


LIMITED  PRICE  VARIETV  STORES — CON. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  5tl> 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


>REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

'GROCERIES-OTHER  FOODS  

'  MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


, REPTG  ADDL  DETAIL  FOR  LINE  500. 
lALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


16 

5t8 

13.1 

5 

75 

1.8 

3 

25 

0.6 

16 

482 

11.5 

13 

129 

3.1 

6 

65 

1.6 

15 

230 

5.5 

5 

(D) 

(D) 

15 

762 

ie.2 

3 

(D) 

(D) 

113 

81 

81 

80 
80 
66 
57 
41 
78 

2 
15 
53 

48 
4 

5 


22  312 
(D) 
(D) 
197 
808 
775 
(D) 
(D) 
(D) 
(D) 
(D) 
35 
(D) 
(D) 
18 
(D) 
(D) 
1  274 
(D) 


28  082 

25  236 

21  980 

24  807 

21  558 

5  363 

1  895 

557 

13  811 

(D) 
197 
(D) 
775 
(D) 
(D) 
(0) 
(D) 
(D) 

35 
(D) 
(D) 

18 
(D) 
(D) 
(0) 

20  491 

1  268 

(0) 

(D) 


(X) 

100.0 

87.2 
(D) 
(D) 
0.8 
3.2 
3.0 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(0) 
(D) 
0.1 
(D) 
(D) 
5.0 
(D) 


(X) 

100.0 

87.1 

100.0 

86.9 

21.6 

7.6 

2.2 

55.7 

ID) 
0.8 
(D) 
3.1 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(Dl 
0.1 
(D) 
(D) 
(0) 

100.0 
6.2 
(0) 
(D) 


220 
260 
300 
320 
340 
380 
400 
420 
500 
520 


020 
080 
100 
300 
320 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SI';  545-549) 
I 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


150 
(D) 


15  446 

618 

69 

162 

(0) 

(D) 

10  457 

47 

2  831 

58 

1  162 


5  580 

7 
(D) 
66 
(D) 
(Dl 

4  814 

5  229 
4  532 

4  124 

90 

319 

501 

4  325 

499 
54 
14 

431 

(D) 
149 

2  514 
143 
(0) 
(D) 


(X) 
100«0 


100.0 

4.0 
0.4 
1.0 
ID) 
(D) 

67.7 
0.3 

18.3 
0.4 
7.5 


100.0 

0.1 
(D) 
1.2 
(D) 
(Dl 
86.3 

100.0 

86.7 

78.9 

1.7 

6.1 

9.0 

100.0 

11.5 

1.2 

0.3 

10.0 

(D) 
2.7 

100.0 
5.7 
(D) 
(D) 


NONMERCHANDISE  RECEIPTS 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(D)  (D) 

(NA)  Not  available 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-234     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Brownsville-Harlingen-San  Benito  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byjk.jk.^^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


140 
160 
180 
200 
280 
300 
520 


120 
140 
160 
180 
200 
280 
520 


APPARELt  ACCESSORY  STORES  (SIC  561 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LI^:ES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


33 

1 

1 

33 

7 

3 

1 

10 


16  584 
13  805 


(D) 
990 
126 

884 
(D) 
(D) 
(D) 

36 
(D) 
(D) 

97 


761 
(D) 
(D) 
(D) 
(0) 
(D) 
10 


4  834 

(D) 
(D) 
4  482 
206 
(D) 
(D) 
67 


4  539 
(D) 


1  193 
(D) 


(X) 

100.0 

(D) 

28.9 

51.6 

13.6 

(0) 

(D) 

(D) 

0.3 

(D) 

(D) 

0.7 


100.0 

89.0 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 


100.0 

(D) 
(D) 
92.7 
4.3 
(D) 
(D) 
1.4 


(X) 
100.0 


(X) 
100.0 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
240 
260 
280 
300 
500 
520 


140 
160 
180 
200 
500 
520 


FAMILY  CLOTHING  ST0RES--C0NT I NUED 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 


2  071 

1  755 
751 
(D) 
(D) 
176 
(D) 
266 

2  108 

1  755 
867 
124 
(0) 
158 

68 
230 

89 
(D) 
157 

225 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


1  450 

(D) 
108 
1  295 
(D) 
(D) 
(D) 


710 
(0) 


4  957 

3  945 

41 


41.0 

100.0 

42.8 

(D) 

(D) 

10.0 

(D) 

15.2 

41.7 

100.0 
49.4 
7.1 
(0) 
9.0 
3.9 
13.1 
5.1 
(D) 
8.9 

4.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
7.4 
89.3 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

1.0 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-235 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Brownsville-Harlingen-San  Benito  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*..*..*..* 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURNITURE  I  HOME  FURNISH  I NGSi 
EQUIPMENT  STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELftY-OPTICAL    GOODS 

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL 

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


HOUSEHOLD  APPLIANCEi  RADIO-TV> 
MUSIC  STORES  (SIC  572t573) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

LUMBER-BUILDING  MATERIALS  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

ALCOHOLIC    BfilNKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  , 

JEWELRY-OPTICAL  GOODS  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

EATING  PLACES  (SIC  5812) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  . 


121 

77 

12 

77 

13 

5 

14 

1 

1 

3 

3 


1  131* 

2  OIH 
(D) 
(D) 
(D) 
(D) 
(D) 
317 


(0) 
12t 
(D) 
(D) 
(0) 
(D) 
(D) 
(0) 


1  486 

(D) 
1  010 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


t  340 

85 

3  242 

834 

(D) 

80 

(D) 

(D) 

4 

13 


(D) 
187 
170 
(D) 
(D) 
(D) 
(D) 
4 
13 


1  091 

733 

(D) 

55 

664 


28.7 
51.1 
(0) 
(D) 
(D) 
(D) 
(D) 
8.0 


(D) 
5.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
68.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

2.0 
74.7 
19.2 
ID) 
1.8 
(D) 
(D) 
0.1 
0.3 


100.0 

(D) 
88.4 
4.7 
(D) 
(D) 
(D) 
(D) 
0.1 
0.4 


(X) 

100.0 

(D) 

7.5 

90.6 


020 
040 
100 
120 
140 
160 
180 
200 
220 
260 
280 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
140 
160 
500 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES) — CONT INUED 


C IGARS-C I6ARETTES-T0BACC0 


DRUG  STORESt  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-ORY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  • 

DRUG  STORES  (SIC  591  PART) 

TOTAL , 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE .  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

LIQUOR  STORES  (SIC  592) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 
ALL  OTHER  MERCHANDISE  . 


3  873 

3  374 

(D) 

244 

179 

2  852 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

7 

47 

27 


11  393 

9  567 

(D) 
(D) 

1  207 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

1  096 
395 
215 
(D) 
(0) 
90 
<D) 

1  748 
(D) 
699 
175 


(0) 


100.0 

(D) 
7.2 
5.3 
84.5 
(D) 
(D) 
(D) 
(D) 
ID) 
(D) 
0.2 
1.4 
0.8 


100.0 

(D) 
(D) 

12.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

11.5 
4.1 
2.2 
(D) 
(D) 
0.9 
(D) 

18.3 
(D) 
7.3 
1.8 


(D) 

(D) 

(D) 

(D) 

1    207 

90.7 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-236     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Brownsville-Harlingen-San  Benito  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^.^^.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Hne 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  (^DSE  LINES 

BOOK.  STATIONERY  STORES  (SIC  59H) 
TOTAL 

SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  280 

•JEWELRY-OPTICAL  GOODS 

'  WATCHES-CLOCKS  

,  SILVERWARE  

I   JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

'  SOLID  GOLD  JEWELRY  

[  ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
1  0P7ICAL  GOODS 


ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  .  . 

|REPTG  ADDL  DETAIL  FOR  LINE  520. 

;>IONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


10 
10 
10 

8 
10 

8 
10 

2 

1 
10 

10 

(na) 

10 


1  357 
(D) 


471 
(D) 


1  664 

1  385 

(D) 
(D) 
(D) 

1  334 
1  043 
251 
100 
462 
(D) 
138 
(D) 

(D) 
112 

1  334 

(na) 

95 


2  376 
(0) 


(X) 
100.0 


(X) 
100.0 


(D) 
(D) 
(D) 

100.0 
78.2 
18.8 

7.5 
34.6 

(D) 
10.3 

(D) 

(D) 
8.1 

100.0 

(NA) 

7.1 


(X) 
100.0 


100 
260 
300 
500 
520 


OTHER  STORES  (SIC  599) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  ... 
SPORTING-RECREATION  EQUIPMENT  ... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

NONSTORE  RETAILERS*  (SIC  S3  PART) 
I 
TOTAL  


1  513 

1  132 

(D) 
(D) 
(D) 
640 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
56.5 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-237 


TABLE  3     Texas—Standard  Metropolitan  Statistical  Areas:    1963-continued 


Corpus  Christi  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


020 
010 
060 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
220 
240 
260 
260 
300 
320 
340 
380 
400 
420 
440 
500 
520 


040 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEt  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SFORTING-RECKEATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT)  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


LUMBERi  BLDG. 
FARM  EQUIP. 


MATLS.> 
DEALERS 


HARDWARE! 
(SIC  52) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  

PLUMBING-ELECTRICAL  SUPPLIES  

OTHER  HARDWARE-TOOLS  


Estab- 
lishments 

(number) 


1  393 

963 

250 

238 

139 

111 

213 

176 

70 

92 

73 

59 

78 

65 

92 

65 

70 

69 

57 

48 

169 

174 

9 

8 

12 

234 

261 


Sales 


($1,000) 


255  376 

226  549 

52  545 
11  238 

2  559 

3  969 

3  925 
8  626 
8  397 

14  656 

4  760 


145 
506 
949 
757 
240 
816 
371 

10  797 
36  309 

11  751 
9  367 
2  359 

(D) 
(D) 

6  021 

7  671 


14  318 

(D) 
(D) 
154 

40 
117 
(D) 

70 
794 
10  176 
(D) 
(D) 
(D) 
(D) 
(D) 
406 


939 

643 

(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
390 

643 

390 

38 

49 

303 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

23.2 

5.0 
1.1 
1.8 
1.7 
3.9 
3.7 
6.5 
2.1 
1.8 
2.9 
3.1 
1.2 
1.0 
0.8 
1.0 
4.8 
16.0 
5.2 
4.1 
1.0 
(D) 
(D) 
3.5 
3.4 


100.0 

(D) 
(D) 
1.1 
0,3 
0.8 
(Dl 
0.5 
5.5 
71.1 
(D) 
(D) 
(D) 
(D) 
(D) 
2.8 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
60.7 

100.0 

60.7 

5.9 

7.6 

47.1 


340 
340 
348 

500 
520 


220 
240 
260 
300 
320 
380 
400 
420 
440 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 


'REPTG  ADDL  DETAIL  FOR  LINE  340. 
LUMBER-BUILDING  MATERIALS  .  .  . 
I  PAINT-GLASS-WALLPAPER 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES — CONTINUED 
LUMBER-BUILDING  MATERIALS  .  .  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOSACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE 
MEN'S-BOYS'  CLOTHING.  EXC. 

MEN'S  CLOTHING  

BOrS'  CLOTHING  


140.  .  . 
FOOTWEAR 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


180   ALL  FOOTWEAR. 


Estab- 
lishments 

(number) 


2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

1 

(0) 

(0) 

3 

(D) 

(D) 

8 

(D) 

ID) 

4 

203 

6.6 

Sales 


($1,000) 


404 
31 
31 

(Dl 
19 


343 
393 
(D) 
256 
120 
747 
856 
572 
446 
978 
362 
398 
443 
816 
(D) 
(D) 
(D) 
(0) 
712 
670 


24  877 


170 

(D) 

623 

4  030 

23  382 
3  701 

2  562 
1  141 

7  352 

23  382 

6  933 

749 

403 

184 

275 

1  386 

504 

1  791 

1  258 

339 

1  433 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
7.7 
7.7 

(D) 
3.0 


100.0 

1.0 
1.1 
(D) 
3.6 
14.9 
28.3 
5.4 
10.4 
7.1 
2.8 
4.0 
1.2 
1.3 
2.4 
(D) 
(0) 
(D) 
(D) 
5.0 
4.9 


0.7 

(D) 

2.5 

16.2 

100.0 
15.8 
11.0 
4.9 

29.6 

100.0 
29.7 
3.2 
1.7 
0.6 
1.2 
5.9 
2.2 
7.7 
5.4 
1.4 

5.6 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  itiajot  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-238     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Corpus  Christi  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
lor  by  the 
specified 
merchandise 
line 


200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 

520 


DEPARTMENT  ST0RES--COK'T  INUED 
CURTAINS-ORAPERIES-DRY  GOODS.  .  . 


,REPTG  ADDL  DETAIL  FOR  LINE  200. 
> CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-inOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


>  REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


1 REPTG  ADDL  DETAIL  FOR  LINE  260. 
|KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


•REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

; REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


500. 


reptg  addl  detail  for  line 
;all  other  merchandise  

toys-games-wheel  goods  

books-stationery-photographic  equip. 


nonmerchandise  receipts 


limited  price  variety  stores  (SIC  533) 
total  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


2  218 

23  382 

2  068 

(D) 

1  355 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 


21  581 
881 
(D) 
(D) 

937 

23  382 

817 
(D) 
(0) 

294 
(D) 
(D) 

(D) 
(D) 
ID) 
(D) 


ID) 
(D) 
(D) 
(D) 

(0) 
(D) 
772 

23  382 
727 
480 
247 

1  436 


4  095 

4  040 

(0) 
(D) 
(D) 
143 
571 

91 
420 

42 

21 
371 

71 
(D) 
181 
(D) 
770 

43 


8.9 

100.0 
8.8 
(D) 
5.8 

(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

3.5 

100.0 
4.1 
(0) 
(D) 

3.8 

100.0 
3.5 
(D) 
(0) 

1.2 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
3.1 

100.0 
3.1 
2.1 
1.1 

5.8 


(X) 

100.0 

(0) 
(D) 
(D) 
3.5 

14.1 
2.3 

10.4 
1.0 
0.5 
9.2 
1.8 
(D) 
4.5 
(D) 

19.1 
1.1 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
260 
300 
320 
340 
400 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
260 
300 
320 
340 
400 
480 
500 

500 
500 
508 
516 


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS • 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure. 


520      NONMERCHANDISE    RECEIPTS    .     .    . 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


195 

158 

158 

18 

10 

54 

105 

98 

5 

7 

3 

4 

7 

1 

1 

2 

102 

9 


6  239 

(X) 

5  496 

100.0 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

947 

17.2 

1  824 

33.2 

332 

6.0 

934 

17.0 

(D) 

(D) 

76 

1.4 

54 

1.0 

33 

0.6 

52 

0.9 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

170 

3.1 

191 

3.5 

62  453 

60  136 

51  431 

95 

102 

922 

2  258 
1  979 

(D) 
(D) 
(D) 
(Z) 
<Z) 
(D) 
(D) 
(D) 

3  146 
(D) 


(X) 
100.0 


85.5 
0.2 
0.2 
1.5 
3.8 
3.3 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
5.2 
(0) 


167 

60 

532 

(X) 

138 

58 

682 

100.0 

138 

50 

051 

85.3 

130 

56 

519 

100.0 

130 

48 

051 

85.0 

112 

13 

239 

23.4 

102 

4 

685 

8.3 

79 

1 

632 

2.9 

126 

28 

460 

50.4 

14 

67 

0.1 

9 

(D) 

(D) 

54 

920 

1.6 

100 

2 

247 

3.8 

96 

(D) 

(D) 

5 

(D) 

(D) 

7 

(D) 

(D) 

3 

(D) 

(D) 

4 

(Z) 

(Z) 

7 

(Z) 

(Z) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

100 

(D) 

(D) 

100 

(0) 

100.0 

100 

(D) 

(D) 

85 

(D) 

(D) 

33 

(D) 

(0) 

RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-239 


TABLE  3     Texas— standard  Metropolitan  Statistical  Areas:    1963-continued 


Corpus  Christi  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

oto 

ICO 
120 


o«o 

100 
120 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
300 
320 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS  . 

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENKARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE. 

LUMBER-BUILDING  MATERIALS  ■ 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  . 
ALL  OTHER  MERCHANDISE 


219 
155 

16 
7 
2 
1 

13 

1 

2 

1 

155 

150 
150 
150 
22 
135 

118 

115 

115 

31 

11 

107 

1 
17 


741 

693 
(D) 
(D) 
(D) 


55  669 

49  339 

(D) 
(D) 
(D) 
685 
(D) 
309 
(D) 
(0) 
111 
(D) 
36  226 
146 

6  824 
706 

3  816 


13  397 

74 
14 
(D) 
(D) 
44 
(D) 
(D) 
(D) 
11  577 

13  033 

11  277 

10  378 

208 

695 

1  139 

10  939 

1  135 

198 

37 

904 

(D) 
57 


J4.2 
(D) 
(D) 
(D) 


(X) 

100,0 

(D) 
(D) 
(D) 
1.4 
(D) 
0.6 
(D) 
(D) 
0.2 
(D) 

73.4 
0.3 

13.8 
1.4 
7.7 


(X) 

100.0 

0.6 
0.1 
(D) 
(D) 
0.3 
(0) 
(D) 
(D) 
86.4 

100.0 

86.5 

79.6 

1.6 

5.3 

8.5 

100.0 

10.4 

1.8 

0.3 

8.3 

(D) 
0.4 


520 

520 
520 
527 
528 


100 
120 
140 
160 
180 
200 
260 
280 
300 
500 
520 


140 
160 
180 
200 
280 
520 


120 
160 
180 
200 
280 
500 
520 


GASOLINE    SERVICE    STAT IONS--CONT INUED 

NONMERCHANDISE  RECEIPTS  . 

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  . 

NONMERCHANDISE  RECEIPTS  .  , 

SERVICE  LABOR , 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  .  , 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME    FURNISHIf^GS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  ........ 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


471 

350 

471 

415 

55 


3  648 
(D) 


3.5 

100.0 
6.4 
5.6 
0.7 


(D) 

(D) 

(D) 

(0) 

116 

28.5 

478 

41.1 

850 

26.1 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

150 

1.4 

451 

91.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

ID) 

(D) 

32 

1.2 

(D) 

(D) 

3  484 

94.6 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

66 

1.8 

(X) 
100.0 


standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (N A)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-240     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Corpus  Christi  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


WOMEN'S  ACCESSORY,  SPEC.  STORES, 
FURRIERS  (SIC  563 i  568) 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
120 
lUO 

140 
ItO 
142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
166 
172 
173 
174 
176 

180 
200 

260 
300 
500 
520 


CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  . 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


160 
180 
520 


020 

200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN 'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL'  ACCESSORY  STORES 
(SIC  564,  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 


FURNITURE,  HOME  FURNISHINGS, 
EQUIPMENT  STORES  (SIC  57) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  > 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERiNGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


354 
(D) 


1  998 

1  885 

(D) 
(D) 
665 

1  342 
514 
115 
(D) 
112 
(D) 
143 

614 

1  355 

406 

75 

(D) 

77 

(D) 

194 

8 

(D) 

(D) 

295 

(D) 
(D) 
(D) 
(D) 
(D) 


(D) 

2  317 

(D) 


276 
276 
276 


12  564 
9  722 


(D) 
279 
954 
511 
489 
(Dl 
(D) 
(D) 
(D) 
(D) 
243 


(X) 
100.0 


(X) 

100.0 

(D) 

(D) 

35.3 

100.0 
38.3 
8.6 
(0) 
8.3 
(0) 
10.7 

32.6 

100.0 
30.0 
5.5 
(D) 
5.7 
(D) 
14.3 
0.6 
(D) 
(D) 

15.6 
(0) 
(D) 
(0) 
(D) 
(D) 


(X) 

100.0 

(D) 
97.2 

(D) 


(X) 
100.0 
100.0 


(X) 

100.0 

(D) 
2.9 
30.4 
56.7 
5.0 
(D) 
(D) 
(D) 
(D) 
(D) 
2.5 


020 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


020 
040 
080 
100 


FURNITURE,  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE,  RADIO-TV, 
MUSIC  STORES  (SIC  572,573) 


TOTAL 


EATING,  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES,  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  


220 

28 

172 

123 

20 

34 

1 

10 

IB 


142 

16 

142 

45 

5 
27 

8 
17 


(D) 

(0) 

(D) 

(0) 

1  198 

15.8 

5  511 

72.7 

225 

3.0 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

146 

1.9 

12  975 


281 

2.2 

9 

904 

76.3 

2 

408 

18.6 

76 

0.6 

157 

1.2 

(D) 

(D) 

(0) 

(D) 

126 

1.0 

13  619 

10  915 

190 

9  832 

569 

39 

145 
(D) 
(D) 


8  313 

6  938 

74 
524 
(D) 
350 


100.0 

1.7 

90.1 

5.2 

0.4 

1.3 
(0) 
(D) 


91 

4.4 

72 

3.5 

1  839 

89.3 

37 

1.8 

12 

0.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1.1 

7.6 
(D) 
5.0 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-241 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Corpus  Christi  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
220 
240 
260 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


020 
040 
060 


DRUG  STORES,  PROPRIETARY  STORES--CON. 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

.DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL  .....  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  . 


5  558 
(D) 
(D) 
(D) 
28 
(D) 
(D) 
162 
(D) 


7  931 
(D) 


382 
(D) 


74 
102 
(D) 
778 

78 
(Z) 
(D) 
(D) 

54 
(D) 
165 
250 
447 
759 
978 
575 
(D) 
(D) 
(D) 
359 
(D) 
433 
132 
758 


3  168 

2  919 

57 
(D) 
(D) 


80.1 
(D) 
(D) 
(D) 
0.4 
(D) 
(D) 
2,3 
(D) 


(X) 
100.0 


(X) 
100.0 


100.0 

0.6 
0.8 
(D) 

21.7 
0.6 
(Z) 
(D) 
(D) 
0.4 
(D) 
1.3 
2.0 
3.5 

13.7 
7.6 
4.5 
(0) 
(D) 
(D) 
2.8 
(D) 
3.4 

16.7 
5.9 


(X) 

100.0 

2.0 
(D) 
(D) 


080 
100 
120 
260 
500 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
280 
300 
320 
400 
420 
480 
500 
520 


320 
460 
500 
520 


LIQUOR  STORES — CONTINUED 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  


ANTIQUE  STORES»  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  ■ 

BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEARi 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FARMi  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


2  767 
54 
(D) 
(D) 
(D) 


1  484 
(D) 


1  098 
(D) 


94.8 
1.8 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 
100.0 


8 

0.6 

90 

7.2 

(D) 

(D) 

(D) 

(D) 

5 

0.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

857 

68.3 

(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

(D) 

(D) 

(01 

(D) 

17 

1.4 

514 

23.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-242    West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


Corpus  Christi  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


JEWELRY  STORES  (SIC  597) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


REPTG  SALES  BY  BROAD  I^DSE  LINES 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


;REPTG  ADDL  DETAIL  FOR  LINE  280 

I  JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCK.  JEWELRY  REPAIRS. 


FUELt  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


5 

9 

13 

13 

13 

11 

11 

9 

7 

13 

3 

2 
3 
11 

10 

(na) 

10 


116 

354 
(D) 

2  498 
(0) 
395 
207 
616 
(Dl 
374 
(D) 

(D) 
(D) 
229 

1  634 

(na) 

101 


652 
(D) 


4.6 

14.2 

(0) 

100.0 

(D) 
15.8 

8.3 
24.7 

(D) 
15.0 

(D) 

(0) 
(0) 
9.2 

100.0 

(na) 

6,2 


(X) 
100.0 


020 
040 
080 
100 
220 
500 


OTHER  STORES  (SIC  599) 
TOTAL^ 

NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
ALL  OTHER  MERCHANDISE  


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
^Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  O.t 


(0) 

(D) 

(D) 

(D) 

(0) 

(D) 

992 

61.8 

(0) 

(D) 

(D) 

(0) 

RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-243 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADEt  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUSS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHItMSi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTQ  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 


7  505 
5  033 

1  224 

1  096 

266 

334 

1  213 

1  042 

397 

543 

454 

307 

447 

329 

550 

374 

334 

383 

309 

220 

986 

948 

43 

56 

35 

1  274 

1  460 


244 

2 

2 

3 

3 

6 

8 

19 

42 

15 

37 

93 

210 

5 

2 

9 

25 

1 

13 

67 


1  762  061 

1  493  829 

296  890 

81  400 

6  946 

40  265 

33  041 

66  960 

55  378 

106  752 

30  782 

26  064 

39  220 

36  751 

21  486 

14  754 

15  339 
14  671 

49  355 
300  438 

78  908 

50  651 

6  403 

7  469 
2  242 

51  906 
48  496 


55  084 

(D) 
(D) 
(D) 
(D) 
(Z) 
148 
244 
609 
55 
254 

4  731 
41  974 

260 
(D) 
417 

5  162 
(D) 

86 
844 


(D) 
(D) 
(D) 

(D) 
409 


(X) 
100.0 

19.9 
5.4 
0.5 
2.7 
2.2 
4.5 
3.7 
7.1 
2.1 
1.7 
2.6 
2.5 


1.4 
1.0 
1.0 
1.0 
3.3 
20.1 
5.3 
3.4 
0.4 
0.5 
0.2 
3.5 


3.2 


100.0 

(D) 
(D) 
(D) 
(Dl 
(Z) 
0.3 
0.4 
1.1 
0.1 
0.5 
8.6 
76.2 
0.5 
(D) 
0.8 
9.4 
(D) 
0.2 
1.5 


100.0 

(D) 

100.0 
(D) 
(D) 

(D) 
1.4 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

460 
520 


240 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

500 
520 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 


LUMBER  YARDS--CONT INUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS'  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 
NONMERCHANDISE  RECEIPTS  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL^. 


HEATING. 


PLUMBING  EQUIP. 
(SIC  522) 


DEALERS 


PAINT.  GLASS'  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  - 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


(REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 


28  365 

25  460 

24  641 

14  738 

2  713 

1  059 

(D) 

933 

1  973 

752 

1  088 

88 

130 

495 

148 

(D) 

491 

(D) 
270 


97.2 

100.0 
96.8 
57.9 
10.7 
4.2 
(0) 
3.7 
7.7 
3.0 
4.3 
0.3 
0.5 
1.9 
0.6 
(D) 
1.9 

(D) 
0.9 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

143 

97.4 

291 

100.0 

153 

96.8 

306 

7.1 

758 

64.3 

494 

11.5 

350 

8.2 

252 

5.9 

(D) 

(D) 

52 

1.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

23 

0.3 

(D) 

(D) 

37 

0.5 

583 

3.6 

55 

0.8 

254 

3.S 

Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-244    West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


320 

320 
320 
322 
323 
32t 

340 

340 

340 
348 
356 

400 
420 
440 
500 
520 


220 
320 
340 
380 
420 
440 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


020 
040 
080 
100 
120 
140 


HARDWARE  STORES — CONTINUED 

HARDWARE 

iREPTG  ADDL  DETAIL  FOR  LINE  320.  .  . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .  .  . 
PLUMBING-ELECTRICAL  SUPPLIES  .  .  . 
OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDINS  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


140  ; REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

140  iMENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

141  1  MEN'S  CLOTHING  

142  ;  BOYS'  CLOTHING  


316 
237 

92 

35 

4 

19 

137 

167 

173 

161 

206 

104 

92 

175 

135 

117 

138 

56 

3 

13 

16 

8 

4 

161 

94 


4  128 

6  309 

3  935 

790 

669 

2  481 

1  060 


274 
017 
511 
504 

(D) 
(D) 
(D) 
43 
92 


8  651 

6  508 

<D) 
(D) 
(D) 
260 
(Dl 
(D) 
(D) 
344 


253 

073 

241 

837 

4 

551 

2 

699 

(0) 

407 

e 

004 

26 

877 

64 

214 

13 

274 

21 

372 

16 

689 

10 

652 

11 

633 

5 

234 

5 

044 

6 

611 

(D) 

(D) 

1 

144 

6 

355 

(D) 

(Z) 

13 

334 

14 

624 

192 

954 

192 

954 

2 

027 

1 

757 

(D) 

(D) 

5 

410 

22 

197 

187 

560 

21 

388 

16 

435 

5 

264 

61.2 

100.0 
62.4 
12.5 
10.6 
39.3 

15.7 

100.0 

19.3 

9.7 

9.6 

(D) 
(D) 
(D) 
0.6 
1.4 


(X) 

100.0 

(D) 
(D) 
(D) 
4.0 
(D) 
(D) 
(D) 
5.3 


(X) 

100.0 

1.9 
1.1 
(D) 
0.2 
3.3 
11.1 
26.6 
5.5 
8.8 
6.9 
4.4 
4.8 
2.2 
2.1 
2.7 
(D) 
(D) 
0.5 
2.6 
(D) 
(Z) 
5.5 
6.0 


(X) 
100.0 

1.1 

0.9 
(D) 
<D) 
2.8 
11.5 

100.0 

11.4 

8.8 

2.8 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

2B0 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENiS-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


, REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
iMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

>  FLOOR  COVERINGS 

!  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 

iHARDWARE 

'  HARDWARE-TOOLS  

!  GARDENING  EQUIPMENT-SUPPLIES  . 


;REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 

040 
080 
100 
120 
140 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


LUMBER-BUILDING  MATERIALS 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
|ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  c  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYSi  CLOTHINGi  EXC.  FOOTWEAR  .  . 


108 

60 

19 

1 

5 

101 

SB 


192  954 
57  025 

4  741 

5  213 
(0) 

3  078 

9  307 

7  621 

12  056 

10  437 
3  599 

(D) 

11  273 
14  696 

187  560 

14  346 

(0) 

9  619 

(D) 

14  753 

157  079 

14  753 

9  805 

5  113 

9  873 

154  309 
9  873 
2  497 

7  152 

8  828 

184  729 

8  210 

4  531 

(0) 

(U) 

4  232 
4  115 
4  465 

140  962 

4  465 

(D) 

(0) 


(D) 
(D) 
(D) 
(D) 

(D) 
5  914 

(D) 
7  317 

186  120 

7  164 

(0) 

4  759 

(D) 

13  301 


586 
(D) 
(D) 
(D) 
(D) 
959 


29.6 

100.0 
29.6 
2.5 
2.7 
(D) 
1.6 
4.8 
3.9 
6.2 
5.4 
1.9 
(D) 

5.8 
7.6 

100.0 
7.6 
(0) 
5.1 
(D) 

7.6 

100.0 
9.4 
6.2 
3.3 

5.1 

100.0 
6.4 
1.6 
4.6 

4.6 

100.0 
4.4 
2.5 
(0) 
(D) 

2.2 
2.1 
2.3 

100.0 
3.2 

(0) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(0) 
3.1 
(0) 
3.8 

100.0 
3.8 
(D) 
2.6 
(0) 

6.9 


2.9 

(0) 
(0) 
(D) 
(D) 
4.7 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  lo  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-245 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
460 
500 
520 


LmiTED  PRICE  VARIETY  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEVIELKY-OPTICAL    GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTEb-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


[REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
[KITCHENWARE-HOME  FURNISHINGS.  . 
'    CHINA-GLASSWARE 


KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


■REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

'  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


102 
86 
99 

53 
39 

105 
70 
60 
98 
34 
1 
1 

100 
38 


102 

74 

14 

3 

2 

9 

12 

48 

18 

18 
17 
18 


174 
529 
714 
(D) 
189 
747 
646 
210 
180 
80 
(D) 
(D) 
114 
391 


1  938 

(U) 
(D) 
207 
(D) 

3  721 

13  243 

1  902 

1  455 

454 

4  015 

12  588 
1  617 
275 
(D) 
(D) 
(D) 
315 
(D) 
377 
382 
(D) 


472 
345 

583 

827 
(D) 
540 
(D) 


1  628 

11  532 

1  505 

(D) 

(Di 

590 

(0) 
(D) 
(D) 
(D) 

(0) 

(DI 
(DI 
(D) 
(D) 

356 
719 
966 

10  259 
855 
658 
190 


15.6 

2.6 

13.3 

(0) 
0.9 
8.6 
3.2 
1.0 
5.8 
0.4 
(D) 
(D) 
25.1 
i.9 


100.0 

7.2 

(01 
(DI 
0.8 
(DI 
13.9 

100.0 

14.4 

11. 0 

3.4 

15.0 

100.0 
12.8 
2.2 
(D) 
(D) 
(DI 
2.5 
(DI 
3.0 
3.0 
(D) 

5.5 
8.7 

100.0 

10.9 

(DI 

7.1 

(D) 

6.1 

100.0 

13.1 

(DI 

(D) 

2.2 

100.0 
(DI 
(DI 
(01 

(DI 

100.0 
(DI 
(D) 
(01 

1.3 

2.7 
3.6 

100.0 
8.3 
6.4 
1.9 


340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 
LUMBER-BUILDING  MATERIALS  


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

>  PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500,  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PARTI 
TOTAL^ 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
460 
480 
500 
520 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PARTI 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  541 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ■ 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  ■ 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  5411 


TOTAL  .  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

•GROCERIES-OTHER    FOODS    

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRU I TS- VEGETABLES  I . 

FROZEN  FOODS  

ALL  OTHER  FOODS 


1  142 

832 

832 

46 

4 

81 

689 

651 

28 

41 

18 

13 

34 

2 

89 

5 

3 

29 

1 

25 

1 

5 

10 

617 

144 


1  019 

764 

764 

722 
722 
680 
648 
629 
716 


(DI 
(DI 
(DI 
(DI 

(DI 
(DI 
(D) 
(DI 

(D) 
(DI 

13  712 
806 
(DI 
368 
(DI 

932 


847 
(DI 


336  699 

285  997 
332 
(Zl 
1  193 
18  951 
16  617 
267 
(D) 
(Z) 
(DI 
(Zl 
(DI 
441 
(DI 
(DI 
317 
(DI 
(Z) 
(DI 
(Zl 
(Zl 
10  602 
(DI 


371  930 

331  839 

281  398 

324  353 

274  230 

76  131 

25  333 

IS  024 

157  933 


(DI 

100.0 
(DI 
(D) 
(DI 

(D) 
(D) 
(0) 
(D) 
(DI 
(DI 

100.0 
5.9 
(DI 
2.7 
(D) 

3.5 


(XI 
100.0 


100.0 

84.9 
0.1 
(Zl 
0.4 
5.6 
4.9 
0.1 
(DI 
(Zl 
(D) 
(Z) 
(0) 
0.1 
(D) 
(D) 
0.1 
(DI 
(Zl 
(DI 
(Z) 
(Z) 
3.1 
(01 


(XI 

100.0 

84.8 

100.0 

84.5 

23.5 

7.8 

4.6 

48.7 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


k 


7H-246     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


».,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 
340 
380 

too 

420 
440 
460 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-8ATTERIES-ACCESS0RIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS l 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 
400 
420 
500 
520 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 
NEW  PASSENGER  CARSt  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES!  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


400   AUTO  FUELS-LUBRICANTS 


400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


tREPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

.TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


380 

360 
380 
381 
382 
383 
385 
386 
387 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380.  .  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  PASSENGER  CARS.  WHOLESALE.  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  . 

USED  COMMERCIAL  VEHICLES  


66 

62 

16 

200 

105 

234 

1 

1 

55 

200 


4  561 

716 

(Z) 

299  613 

1  186 

34  993 

(D) 

(D) 

3  271 

20  109 


110 

323 

766 

87 

312 

689 

67 

276 

196 

48 

(D) 

82 

16 

730 

8 

(D) 

65 

16 

864 

275  359 

267  359 

237  144 

267  359 

237  144 

157  626 

(D) 

19  265 

481 

38  282 

13  481 

2  699 
(D) 

(D) 

184  589 
363 
146 
213 

15  635 

262  165 

15  497 

8  673 

3  710 
1  508 
1  225 

(D) 

14  045 

262  213 

13  944 

12  794 

1  360 


7  127 
5  800 


3  488 
2  635 
1  801 
(D) 
(D) 
375 
(D) 
(D) 


1.2 
0.2 
(Z) 
80.1 
0.3 
9.4 
(D) 
(D) 
0.9 
5.4 


100.0 

88.3 
(D) 
6.0 
(D) 
5.4 


(X) 

100.0 

88.7 

100.0 

88.7 

59.0 

(D) 

7.2 

0.2 

14.3 

5.0 

1.0 

(0) 

(D) 

100.0 
0.2 
0.1 
0.1 

5.8 

100.0 
5.9 
3.3 
1.4 
0.6 
0.5 

(D) 
5.3 

100.0 
5.3 
4.9 
0.5 


(X) 

100.0 

74.9 

100.0 

75.5 

51.6 

(D) 

(D) 

10.8 

(D) 

(D) 


400 

400 
400 
402 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


IMPORTED  CAR  DEALERS — CONTINUED 
AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 
AUTO  FUELS-LUBRICANTS  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

;  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  •  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
385 
386 
387 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


[REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
lAUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  PASSENGER  CARS.  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

.OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISEO  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
080 
100 
220 
360 

380 
380 
381 
363 
385 
386 
387 
388 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

■AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL. 
USED  PASSENGER  CARS.  RETAIL.  .  . 
USED  PASSENGER  CARS.  WHOLESALE  . 
USED  COMMERCIAL  VEHICLES  .  .  .  . 
ALL  OTHER  POWERED  ROAD  VEHICLES. 


3 

(D) 

3 

(D) 

1 

(D) 

3 

(0) 

4 

741 

4 

5  800 

4 

741 

3 

243 

3 

(D) 

3 

127 

2 

(D) 

4 

(0) 

4 

(Dl 

4 

(D) 

3 

(D) 

1 

(D) 

8 

41 

280 

6 

39 

730 

6 

34 

708 

6 

39 

730 

6 

34 

708 

6 

24 

096 

- 

(D) 

2 

(D) 

6 

5 

847 

6 

(D) 

3 

(D) 

6 

2 

354 

6 

39 

730 

6 

2 

354 

6 

1 

321 

6 

(D) 

6 

(D) 

6 

(D) 

3 

(D) 

6 

(D) 

6 

39 

730 

6 

(0) 

6 

1 

994 

3 

(D) 

152 

29 

977 

111 

24 

016 

(D) 
(D) 
(D) 
(Dl 

111 

(D) 

101 

22 

172 

101 

21 

731 
(D) 
(D) 

100 

18 

426 

29 

2 

724 

12 

(D) 

1 

(D) 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (I)  Less  than  0.05°/i 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central— Tex.     7H-247 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PASSENGER  CAR  DEALERSt 
NONF  RANCH  I SED — CONT I NUED 


420 

420 
420 
421 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


TIRES-BATTERIES-ACCESSORIES 


REPTG  AODL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER;  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-^AIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  ,  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


IREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PARTI 


220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 


REPT(3  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  ....... 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


420  ( 

420  ' 

426 

427 

428 

429 

431 

432 

433 

434 

436 

500 
520 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTEKIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  •  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


520 
520 
524 
525 
526 


iREPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


116 

931 
59 

(0) 
(D) 
(D) 

(D) 
(D) 
(D) 
(Dl 

6  493 

342 

83 

259 


(01 
77 
(Z) 
(D) 
249 
(D) 
<D) 
509 

7  056 
502 
223 
276 

13  097 

12  275 

9  364 

3  809 

2  487 

508 

1  125 

(Dl 

224 

(D) 

341 

331 

112 
1  157 


887 
085 
458 
211 
410 


15 

(Dl 

5 

(D) 

1 

(D) 

1 

(Dl 

1 

(D) 

44 

3  946 

29 

(Dl 

44 

(D) 

4 

(D) 

24 

(D) 

30 

467 

14 

(Dl 

0.5 

100.0 
6.3 
(Dl 
(Dl 
(Dl 

(Dl 
(Dl 
(Dl 
(Dl 

100.0 
5.3 

1.3 
4.0 


(Dl 
0.5 
(Zl 
(Dl 
1.5 
(Dl 
(DJ 
3.1 

100.0 
7.1 
3.2 
3.9 

81.0 

100.0 

76.3 

31.0 

20.3 

4.1 

9.2 

(Dl 

1.8 

(Dl 

2.8 

2.7 

0.7 
7.2 

100.0 
13.8 
5.8 
2.7 

5.2 


100.0 

(Dl 
(Dl 
(Dl 
(D) 
(Dl 
28.1 
(D) 
(D) 
(D) 
(Dl 
3.3 
(Dl 


300 
380 
400 
500 
520 


HOME  AND  AUTO  SUPPLY 
STORES — CONTINUED 


400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

500 
520 

520 
520 
524 
525 
526 


AUTO  FUELS-LUBRICANTS 


>REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  ...... 

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  ■ 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  •  . 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  USERS. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  5591 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PARTI 


TOTAL^ . 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PARTI 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


13 

(0) 

100.0 

13 

(D) 

(D) 

2 

(D) 

(0) 

11 

(D) 

(D) 

45 

3 

050 

21.7 

40 

13 

374 

100.0 

40 

2 

838 

21.2 

37 

(D) 

(D) 

40 

1 

902 

14.2 

9 

(0) 

(D) 

12 

86 

0.6 

8 

(D) 

(D) 

6 

(D) 

(01 

9 

(D) 

(Dl 

9 

(D) 

(0) 

37 

357 

2.7 

16 

140 

1.0 

37 

1 

444 

10.3 

35 

12 

824 

100.0 

35 

1 

435 

11.2 

10 

(D) 

(Dl 

6 

(D) 

(Dl 

35 

1 

281 

10.0 

661 

54.1 

(Dl 

(0) 

(Dl 

(D) 

673 

39.5 

(Dl 

(D) 

2  870 
(D) 


(XI 
100.0 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
^Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-248    West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
180 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


;  REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

■TIRES-BATTERIES-ACCESSORIES  

PARTSt  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
•NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELi  ACCESSORY  STORES  (SIC  56) 


120 
140 
160 
180 
200 
220 
240 
260 
260 
300 
320 
380 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


120 
140 
160 
160 
200 
220 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


840 

80 

19 

2 

59 

2 

1 

1 

4 

3 

2 

4 

840 

790 
790 
787 
37 
703 

662 

637 
637 
232 
46 
614 

2 

4 

33 

425 

414 

414 

406 

62 


615 

443 

20 

164 

294 

241 

38 

1 

2 

7 

65 

16 

1 

1 

28 

114 


90  096 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
76  356 

83  355 

71  530 

66  557 

738 

4  241 

7  778 

69  879 

7  096 

1  838 

310 

4  968 

(D) 

(Z) 

191 

4  004 

50  049 

3  812 

3  398 

399 


104  904 

91  377 

(D) 

25  681 

38  062 

16  138 

1  676 

(D) 

(D) 

(D) 

562 

71 

(D) 

(D) 

314 

1  954 


18  652 

16  645 

(D) 

14  757 

464 

1  098 

(D) 

(D) 

20 

(D) 

55 

209 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(0) 
84.7 

100.0 

85.8 

79.8 

0.9 

5.1 

8.6 

100.0 

10.2 

2.6 

0.4 

7.1 

(D) 
(Z) 
0.2 
4.4 

100.0 
7.6 
6.8 
0.8 


(X) 

100.0 

(D) 

28.1 

41.7 

17.7 

1.8 

(D) 

(D) 

(D) 

0.6 

0.1 

(D) 

(D) 

0.3 

2.1 


100.0 

(D) 
88.7 
2.8 
6.6 
(D) 
(D) 
0.1 
(D) 
0.3 
1.3 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
280 
300 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 

180 
520 


120 
140 
160 
180 
200 
260 
280 
500 
520 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


"REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS,  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  ....... 


ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  ISIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ........ 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 


17  143 


5 

(D) 

74 

(D) 

70 

15 

015 

70 

13 

230 

32 

880 

52 

5 

576 

41 

1 

273 

44 

981 

66 

4 

499 

9 

464 

9 

4 

462 

9 

464 

2 

(0) 

1 

(D) 

1 

(D) 

1 

(D) 

7 

176 

7 

144 

8 

(D) 

1 

(D) 

5 

(D) 

40 

(D) 

1 

(D) 

1 

(D) 

15 

20 

1 

(D) 

7 

55 

13 

(D) 

1 

1  509 

5 

1  293 

5 

(D) 

5 

1  293 

5 

(D) 

2 

(D) 

5 

819 

3 

(D) 

1 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

254 

42 

546 

68 

35 

351 

3 

(D) 

10 

K3e 

168 

25 

025 

28 

2 

066 

5 

(D) 

1 

(D) 

29 

431 

5 

(D) 

49 

874 

200 

38 

010 

133 

32 

260 

3 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-249 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


110 

140 
140 
142 
143 

144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 
I^EN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

;  OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES' 
FURRIERS  (SIC  563.  5681 


140 
160 
180 
280 
520 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  - 

NONMERCHANDISE  RECEIPTS  , 

MILLINERY  STORES  (SIC  563  PART) 
TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160>REPTG  ADDL  DETAIL  FOR  LINE  160 

160  'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
'"=  '  LINGERIE 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


3 

4 
2 
8 

133 

123 

123 

26 

34 

72 

91 

107 

122 

105 

48 

24 

42 

27 
5 
1 

26 

5 
45 


(D) 

2  727 

(D) 

9 

(0) 
(D) 
(D) 

22  117 

23  435 
21  113 

741 

362 

360 

2  015 

4  442 

9  328 

2  786 

442 

172 

378 

(D) 
(D) 
(0) 
(0) 
(D) 
(D) 


3  091 

(D) 
2  908 
(D) 
(D) 
(D) 


1  266 

(D) 


220 

172 

172 

172 
172 
172 


(D) 

100.0 
(D) 
0.3 
(D) 
(D) 
(0) 

68.6 

100.0 

90.1 

3.2 

1.5 

1.5 

8.6 

19.0 

39.8 

11.9 

1.9 

0.7 

1.6 

(0) 
(D) 
(D) 
(0) 
(D) 
(01 


100.0 

(D) 
94.1 
(D) 
(D) 
(D) 


(X) 
100.0 


100.0 
100.0 

100.0 

100.0 
100.0 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


140 

140 
140 
142 
146 

160 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160 

160  , 

161  ( 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
280 
520 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


FURRIERS.  FUR  SHOPS  (SIC  568) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
300 
320 
380 
500 
520 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOI^EN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


2 

242 

(X) 

1 

528 

100.0 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

462 

95.7 

1 

460 

100.0 

1 

394 

95.5 

54 

3.7 

(D) 

(D) 

(D) 

(01 

96 

6.6 

478 

32.7 

161 

11.0 

44 

3.0 

49 

3.4 

(D) 

(D) 

479 

32.8 

(Dl 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 
10  541 

17  997 

8  550 

1  423 

3  625 

1  132 
381 

1  983 

10  272 

19  464 
6  535 
520 
136 
141 
841 
912 

2  244 
924 
299 

62 
439 


581 
596 
(D) 
(0) 
HI 

58 
(D) 
(D) 

29 
740 


(0) 
38.8 

100.0 
47.5 
7.9 
20.1 
6.3 
2.1 
11.0 

37.8 

100.0 
33.6 
2.7 
0.7 
0.7 
4.3 
4.7 
11.5 
4.7 
1.5 
0.3 
2.3 

13.2 
5.9 
(D) 
(D) 
0.4 
0.2 
(D) 
(D) 
0.1 
2.7 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-250     West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


».,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Ime 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


SHOE  STORES  (SIC  566) 
TOTAL  


140 
160 
180 
200 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

WOMEN'S  SHOE  STORES  (SIC  566  PART) 


160 
180 

180 
180 
181 
182 
183 

500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


, REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
•ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NOI>JMERCHANDISE  RECEIPTS 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

FAMILY  SHOE  STORES  (SIC  566  PART) 


140 
160 
180 

180 
180 
181 
182 
183 

200 
300 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


'REPTG  ADOL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
SPORTING-RECREATION  EQUIPMENT 


136 

113 

6 

34 

113 

1 

1 

5 

22 


110 
684 
371 
(D) 
(D) 
(D) 
(D) 


1  234 
(D) 


4  477 

4  477 

(D) 
(D) 

4  193 

3  606 

(D) 

(0) 

(D) 

(D) 
(D) 


142 
(D) 


110 
177 
202 

711 
560 
216 
761 
588 

(D) 
(D) 


100.0 

1.1 
6.6 

91.0 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 

100.0 

86.0 

(D) 

(0) 

(D) 

(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

2.4 

3.9 

93.0 

100.0 

95.9 
32.8 
47.5 
15.8 

(D) 
(D) 


500 
520 


020 
200 
220 
240 
260 
280 
300 
320 
340 
420 
480 
500 
520 


020 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
480 
500 
520 


FAMILY  SHOE  STORES — CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  57 1) 


TOTAL^ 


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS'  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


234 

1 

25 

141 

139 

59 

9 

4 

2 

4 

1 

1 

4 

95 


(D) 
16 


3  292 

(D) 


436 
(D) 


6B  886 

42  347 

(D) 

617 

15  382 

22  491 

1  259 

(Z) 

(Z) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  880 


(D) 
0.4 


(X) 
100.0 


(X) 

100.0 


100.0 

(D) 
1.5 
36.3 
53.1 
3.0 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
4.4 


189 

36 

484 

(X) 

107 

20 

855 

100.0 

1 

(D) 

(D) 

9 

81 

0.4 

54 

2 

012 

9.6 

107 

16 

935 

81.2 

98 

19 

754 

100.0 

98 

16 

477 

83.4 

64 

2 

212 

11.2 

98 

13 

454 

68.1 

35 

511 

2.6 

15 

(D) 

(D) 

5 

(D) 

(D) 

37 

324 

1.6 

8 

(D) 

(D) 

3 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

42 

950 

4.6 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-251 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.< 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(numberl 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
210 
340 
520 


FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL , 

REPTS  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-ORY  GOODS , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  , 

NONMERCHANDISE  RECEIPTS  , 

ORAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 

TOTAL , 


CHINA,  GLASSWAREi  METALWARE 
STORES  (SIC  5715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

300 
340 
420 
500 
520 


CURTAINS-DRAPERIES-ORY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


, REPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NE*  MAJOR  APPLIANCES  •  . 

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTS  ADDL  DETAIL  FOR  LINE  260.  . 

;KITCHENWARE-H0ME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


SPORTING-RECREATION  EQUIPMENT 
LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIOt  TELEVISION  STORES  (SIC  5732) 
TOTAL"- 


5  492 

(0) 
5  166 

(0) 
207 


113 
(0) 


10  860 

8  153 

(D) 
6  627 

6  899 

6  045 

4  900 

671 

(0) 

(D) 

354 
816 

1  499 
814 
(0) 
(D) 

(D) 
(D) 
(D) 
(D) 
256 


100,0 

(0) 

94.1 

(D) 

3.8 


(X) 
100.0 


(X) 

100.0 

(D) 
81.3 

100.0 

87.6 

71.0 

9.7 

(0) 

(D) 

4.3 
10.0 

100.0 

54.3 

ID) 

(D) 

(D) 
(D) 
(D) 
(D) 
3.1 


MUSIC  STORES  (SIC  5733) 
TOTAL  


220 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 
NONMERCHANDISE  RECEIPTS  


220 

220 
220 
231 
232 
233 
234 


RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
228 
229 
231 
232 
234 

520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

iREPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD lOS-TV • S-PHONOGRAPHS-TAPE  RECORDERS 
SHEET  MUSIC-RELATED  ITEMS 


NONMERCHANDISE  RECEIPTS 


EATING, 'DRINKING  PLACES  (SIC  58) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
280 
320 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS ' 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
280 
320 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


925 

72 

876 

256 

38 

155 

4 

1 

2 

15 

118 


1  285 

793 

61 

793 

124 

25 

142 

3 

1 

2 

11 

105 


5  704 
4  849 


4  539 

314 


84  574 

875 
74  569 
6  689 
901 
622 
(Z) 
(D) 
(D) 
(D) 
694 


78  516 

844 
73  804 
1  677 
847 
586 
(Z) 
(D) 
(D) 
(D) 
570 


(X) 
100.0 


93.6 
6.5 


644 

(X) 

528 

100.0 

526 

100.0 

444 

100.0 

444 

100. 0 

26 

5.9 

19 

4.3 

383 

86.3 

15 

3.4 

5 

060 

(X) 

4 

321 

100.0 

4 

Oil 

92.8 

4 

321 

100.0 

4 

Oil 

92.8 

1 

468 

34.0 

1 

092 

25.3 

1 

060 

24.5 

(D) 

(D) 

(D) 

(D) 

1.0 
38.2 
7.9 
1.1 
0.7 
(Z) 
(D) 
(D) 
(D) 
0.8 


(X) 

100.0 

1.1 
94.0 

2.1 
1.1 

0.7 
(Z) 
(D) 
(D) 
(D) 

0.7 


7H-252    West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  .< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
280 
320 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


RESTAURANTSi  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  .  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGAKETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES!  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


866 

497 

42 

497 

106 

20 

104 

1 

1 

2 

5 

77 


181 

13 

181 

14 

2 

17 

2 


200 

132 

11 

83 

132 

13 

13 

1 

4 

13 


66  438 

46  905 

616 
43  072 
1  543 
818 
357 
(D) 
(D) 
(D) 
(D) 
397 


16  776 

15  136 

(D) 
14  839 
(D) 
(D) 
123 
(D) 
(D) 
95 


140 
236 

119 
(D) 
(D) 
(D) 
40 


(D) 
657 
(D) 
(D) 
(D) 
(D) 
38 


9  126 

6  058 

31 

765 

5  012 

54 

36 

(D) 

(D) 

124 


(X) 

100.0 

1.3 
91.8 
3.3 
1.7 
0.8 
(D) 
(D) 
(D) 
(0) 
0.8 


(X) 

100.0 

(D) 
98.0 
(0) 
(D) 
0.8 
(D) 
(D) 
0.6 


100.0 

l.S 
96.0 
1.2 
ID) 
(D) 
(D) 
0.4 


100.0 

(D) 
97.1 
(D! 
(D) 
(D) 
(D) 
0.6 


(X) 

100.0 

0.5 
12.6 
82.7 
0.9 
0.6 
(D) 
(D) 
2.0 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


DRUG  STORESt  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  c 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

DRUG  STORES  (SIC  591  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


266 

195 

44 
93 

3 
148 
195 

1 

2 

2 

10 

4 

33 

49 

9 

12 

2 

86 

56 


255 
194 


1  085 

642 

92 

23 

6 

205 
126 
12 
24 
25 
22 
9 
71 
35 
67 
84 


557 
881 
158 
590 
166 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
463 
334 
105 
122 
(D) 
457 
599 


64  292 
(D) 


1  097 
(D) 


85  627 

700 

597 

208 

36  972 

1  379 

53 

424 

366 

152 

(D) 

1  123 

1  060 

1  337 

8  323 


100.0 

1.0 
5.3 
0.3 
12.1 
75.4 
(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
0.8 
0.6 
0.2 
0.2 
(D) 
2.7 
1.1 


(X) 
100.0 


(X) 
100.0 


100.0 

0.8 
0.7 
0.2 
43.2 
1.6 
0.1 
0.5 
0.4 
0.2 
(D) 
1.3 
1.2 
1.6 
9.7 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central- Tex.      7H-253 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas.-    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merctiandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 
310 
380 
400 
420 
440 
460 
480 
500 
520 


020 

040 
060 
080 
100 
120 
140 
160 
220 
280 
500 
520 


100 
220 
240 
260 
500 
520 


100 
220 
500 

500 
500 
508 
512 
513 
514 
515 


OTHER  RETAIL  STORES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO    FUELS-LUBRICAtvJTS 

TIRES-BATTERIES-ACCESSURIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
*0MEN'S-6IRLS'  CLOTHINGt  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES  I  SECONDHAND 
STORES  (SIC  593) 


ANTIQUE  STORES  (SIC  5932) 
TOTAL^ 


SECONDHAND  STORES  (SIC  5933) 
TOTAL^ 


BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL.-RAOIO-TV-«USICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL 
ALL  OTHER  MERCHANDISE  .  .  .  . 


> REPTG  ADDL  DETAIL  FOR  LINE  500 

I  ALL  OTHER  MERCHANDISE 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART>  DRAFTINGi  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


70 

4 

729 

36 

1 

392 

7 

(D) 

6 

256 

1 

(D) 

21 

634 

6 

(0) 

41 

7 

266 

20 

(D) 

233 

14 

400 

128 

1 

565 

202 

87 

20 

6 

202 

112 

5 

1 

1 

1 

1 

7 

3 


39  165 

624 
471 
208 
36  909 
880 
(Z) 
(D) 
(D) 
(D) 
(D) 
46 
(0) 


5.5 
1.6 
(D) 

0.3 
(D) 

0.7 
(D) 

8.5 

(0) 

16.8 

1.8 


100.0 

1.6 
1.2 

0.5 
94.2 
2.2 
(Z) 
(D) 
(0) 
(D) 
(0) 
0.1 
(D) 


520 
520 
523 


240 
240 
248 

260 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


020 
140 
160 
180 
260 
300 
320 
500 
520 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

020 

(0) 

(D) 

140 

10 

0.3 

160 
180 
260 
300 

792 

(X) 

300 
300 

355 

100.0 

301 
302 

(D) 

(D) 

303 

(D) 

(D) 

304 

(D) 

(D) 

305 
306 

355 

100.0 

307 

(0) 

(D) 

(D) 

(0) 

500 

(D) 

(D) 

520 

941 

69.4 

(D) 

(D) 

(D) 

(D) 

BOOK  ST0RES--C0NTINUED 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

>FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES'  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING,  ENGINEERING  SUPPLIES,  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


•REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  


REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 

.SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS'  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 
BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


Standard  Notes;        -  Represents  zero.        (D)  Wittiheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


(D) 
(D) 
(D) 


5  637 
4  429 

(D) 
18 

(D) 
27 

(D) 
4  165 

(D) 
96 
89 


100.0 
(D) 
(D) 


2  004 

(X) 

1  533 

100.0 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  300 

100.0 

896 

68.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

91 

7.0 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 
100.0 

(D) 
0.4 

(0) 
0.6 

(D) 
94.0 

(D) 
2.2 
2.0 


2 

(D) 

(D) 

3 

18 

0.5 

3 

(D) 

(D) 

6 

27 

0.8 

1 

(D) 

(D) 

28 

3  367 

94.3 

22 

1  822 

100.0 

22 

1  695 

93.0 

18 

785 

43.1 

8 

455 

25.0 

8 

278 

15.3 

7 

123 

6.8 

- 

(D) 

(D) 

2 

(D) 

(D) 

3 

(0) 

(D) 

2 

(D) 

(D) 

8 

(D) 

(D) 

7H-254     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments, 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 
500 
520 


020 
100 
120 
140 
300 
320 
440 
460 
480 
500 
520 


320 
340 
420 
440 
460 
520 


220 
260 
300 
320 
400 
480 
500 
520 


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


HAYi  GRAINi  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  .  . 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

JEWELRY  STORES  (SIC  597) 

TOTAL^ 


FUELf  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KIICHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


798 

92.8 

(D) 

(D) 

(D) 

(D) 

<D) 

(0) 

7  386 

6  647 

(D) 
(D) 
(D) 
(D) 
(D) 
86 
(D) 
5  891 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(0) 
375 
(D) 


1  782 
(D) 


2  978 

2  550 

158 
(D) 
(D) 
(D) 
(D) 
2  178 
149 
37 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X) 
100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
1.3 
(D) 
88.6 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(0) 
(D) 
85.4 
(D) 


(X) 
100.0 


(X) 

100.0 

6.2 
(D) 
(D) 
(D) 
(D) 
85.4 
5.8 
1.5 


220 
260 
300 
400 
480 
500 
520 


040 
260 
300 
320 
500 
520 


220 
500 
520 


ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

FUEL  OIL  DEALERS  (SIC  59831 

TOTAL  

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL^ 

NEWS  DEALERS!  NEWSSTANDS  (SIC  59941 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CAMERA!  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GIFTi  NOVELTY!  SOUVENIR  SHOPS 
(SIC  59971 

TOTAL^ 


112 


158 

7.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

763 

83.0 

(D) 

(D) 

37 

1.7 

1  014 
(0) 


2  873 

2  171 

(0) 

2  135 

(D) 


100.0 


(D) 

(D) 

17 

0.4 

(D) 

(D) 

(D) 

(D) 

146 

98.9 

20 

0.5 

(X) 
100.0 


(X) 

100.0 

(D) 

98.3 

(D) 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-255 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Dallas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PARTI 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBYi  TOYi  GAME  SHOPS 
(SIC  5999  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PARTI 


PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*! 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


6  274 
(D) 


205 
(D) 


333 

(D) 


(D) 
(D) 
(Dl 
(D) 
31*7 
7 


112 

ID) 


37  679 

3  789 
(0) 

4  899 
(D) 
(0) 
(0) 
(D) 
(D) 

1  039 
844 

2  964 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 
100. 0 


(X) 
100.0 


100.0 

(D) 
(Dl 
(D) 
(D) 
98.3 
0.5 


(X) 
100.0 


IX) 
100.0 

10.1 
(D) 

13.0 
(D) 
(D) 
(D) 
(D) 
(D) 
2.8 
2.2 
7.9 
(D) 
(D) 
(D) 


NONSTORE  RETAILERS — CONTINUED 


340 
420 
440 
460 
500 
520 


LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
140 
200 
220 
240 
260 
340 
460 
500 
520 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


2  843 
(D) 
(D) 
(D) 

8  069 
(D) 


18  022 

(D) 


11  864 
(0) 


14  311 


729 
(D) 
(D) 
(D) 
(D) 
426 
174 
(D) 
380 
132 


7.5 
(D) 
(D) 
(D) 
21.4 
(D) 


(X) 
100.0 


(X) 
100.0 


100.0 

5.7 

(D) 

(D) 

(D) 

(D) 

18.9 

17.0 

(D) 

49.8 

1.0 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7H-256.    West  South  Central— Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


El  Paso  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments, 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
2U0 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
500 
520 


240 
260 
320 
340 
460 
500 
520 


340 
500 
520 


220 
240 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXCt  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SuPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBERi  BLDG.  MATLS.i  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  ....... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING!  PAINTi 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


280 

255 

152 

133 

216 

222 

126 

158 

115 

98 

124 

78 

146 

113 

66 

97 

73 

58 

197 

212 

12 

10 

7 

279 

350 


370  596 

320  812 

59  391 

16  826 

2  798 

5  482 

6  139 
14  466 
14  969 
27  323 

9  000 

8  576 

10  967 

10  181 
5  685 
5  169 

2  797 

3  758 
5  804 

57  453 
13  179 

11  030 

3  546 

4  274 
677 

11  303 
10  205 


(D) 
14 
33 
(D) 
(D) 
280 
774 
(D) 
(D) 
125 
(D) 
(D) 
278 


3  885 

(D) 
5 
(D) 
3  487 
(D) 
(D) 
32 


1  410 
(D) 


1  823 
1  477 


(D) 
(D) 


(X) 
100.0 


4.7 
8.5 
2.8 
2.7 
3.4 
3.2 
1.8 
1.6 
0.9 
1.2 
1.8 
17.9 
4.1 
3.4 
1.1 
1.3 
0.2 
3.5 
3.2 


100.0 

(D) 

0.1 

0.3 

(D) 

(0) 

12.8 

47.6 

(D) 

(D) 

31.2 

(D) 

(D) 

2.8 


100.0 

(0) 
0.1 
(D) 
89.8 
(D) 
(0) 
0.8 


(X) 
100.0 


(X) 
100.0 


(D) 
(D) 


260 

280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

420 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


040 
120 
140 

140 
140 
141 
142 


HARDWARE  ST0R£:S--C0NT  I  NUED 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


;reptg  adol  detail  for  line  320. 
hardware 

gardening  equipment-supplies  . 
plumbing-electrical  supplies  . 
other  hardware-tools  


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  .  -  


28 

1.9 

(D) 

(D) 

(D) 

(D) 

884 

59.9 

336 

100.0 

819 

61.3 

56 

4.2 

378 

28.3 

391 

29.3 

(D) 

(D) 

248 

100.0 

322 

25.8 

242 

19.4 

79 

6.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

3  600 
(D) 


63  565 

3  067 

1  174 
(0) 
(D) 

3  506 
6  932 
15  118 
3  171 
6  748 

3  676 
(0) 

2  765 
1  425 

1  234 

2  149 
(D) 
(D) 
(D) 
(D) 

4  816 

3  533 


(D) 

(0) 

4  481 

32  631 
4  481 
3  211 
1  227 


(X) 
100.0 


(X) 

100.0 

4.8 
1.8 
(D) 
(D) 
5.5 
10.9 
23.8 
5.0 
10.6 
5.8 
(D) 
4.3 
2.2 
1.9 
3.4 
(0) 
(D) 
(D) 
(D) 
7.6 
5.6 


(D) 

(D) 

13.7 

100.0 
13.7 
9.8 

3.8 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-257 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


El  Paso  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
lor  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

210 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  ST0RES--C0NT I NUED 


WOMEN'S-GIRLS'  CL0THIN6>  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MuSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE . 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


500. 


REPTG  ADDL  DETAIL  FOR  LINE 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATICNERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


10  362 

32  631 

10  362 

920 

(D) 

(D) 

551 

2  282 

(0> 

2  367 

1  475 

862 


2  166 
2  636 

32  631 
2  636 

806 
1  685 

(D) 

(0) 
(D) 
(D) 
(D) 


(Dl 
(D) 
(D) 
(D) 


(D) 
(D) 
(Dl 
(0) 

840 
522 

(U) 

(0) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

32  631 
(D) 
(D) 
675 
(01 

2  741 


(D) 
(D) 
819 
910 
974 
586 
031 
216 
140 
173 


31.8 

100.0 
31.8 
2.8 
(D) 
(D) 
1.7 
7.0 
(D) 
7.3 
4.5 
2.6 

6.6 

8.1 

100.0 
8.1 
2.5 
5.2 

(D) 

100.0 
(D) 
(D) 
(D) 

(Dl 

100.0 
(0) 
(D) 
(D) 

(Dl 

100.0 
(Dl 
(D) 
(Dl 

2.6 
1.6 
(01 

100.0 
(Dl 
(Dl 
(Dl 

(D) 

100.0 
(D) 
(Dl 
(D) 

(D) 
(Dl 
(D) 

100.0 
(Dl 
(Dl 
2.1 
(Dl 

8.4 


100.0 

(Dl 
(D) 
5.6 
6.3 
20.5 
4.0 
14.0 
1.5 
1.0 
8.1 


280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
320 
400 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
ISO 
200 
220 


LIMITED  PRICE  VARIETY  ST0RES--C0NT I NUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  5391 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  8R0A0  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  5411 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  .  c 

GROCERIES-OTHER  FOODS  . 

MEATS-FISH-POULTRY  . 

PRODUCE  (FRESH  FRUITS-VEGETABLES  I .  .  . 

FROZEN  FOODS  • 

ALL  OTHER  FOODS > 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARc 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


187 

187 

4 

82 

141 

132 

10 

13 

2 

3 

2 

1 

26 

2 

3 

1 

1 

128 

15 


(0) 

(Dl 

(0) 

(Dl 

(Dl 

(D) 

(Dl 

(D) 

574 

17.7 

284 

2.0 

22  864 


(Dl 

(D) 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

1  541 

9.4 

1  782 

10.9 

419 

2.6 

2  081 

12.7 

(01 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(01 

508 

3.1 

55  142 
(El 


437 
665 
209 
(Dl 
(Dl 
(D) 
(Dl 
(Dl 
(Dl 
364 
(01 
(Zl 
(Dl 
(Dl 
212 
(D) 


100.0 

81.8 
(Z) 
2.1 
5.4 
6.2 
(01 
(D) 
(Dl 
(D) 
(D) 
(D) 
0.5 
(Dl 
(Z) 
(D) 
(Dl 
3.3 
(Dl 


195 

68 

170 

(XI 

158 

64 

464 

100.0 

158 

52 

192 

81.0 

153 

63 

604 

100.0 

153 

51 

515 

81.0 

128 

12 

304 

19.3 

133 

4 

323 

6.8 

128 

2 

548 

4.0 

151 

32 

375 

50.9 

4 

(Zl 

(Zl 

79 

1 

422 

2.2 

140 

(Dl 

(D) 

132 

4 

209 

6.5 

10 

(Dl 

(Dl 

13 

(01 

(0) 

2 

(Dl 

(0) 

3 

(Dl 

(Dl 

2 

(Dl 

(Dl 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-258     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


El  Paso  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORESi  INCLUDING 
DELICATESSENS — CONT INUED 


240 
260 
320 
400 
460 
480 
500 

500 
500 
506 
516 

520 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE 

>ALL  OTHER  MERCHANDISE  .  .  . 

PAPER  1  PAPER  PRODUCTS.  .  . 

ALL  OTHER  MERCHANDISE.  .  , 


500. 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


C20 

020 
020 
022 
024 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


> REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

PRODUCE  (FRESH  FRUITS-VESETABLES) . 

ALL  OTHER  FOODS 


CANDY.  NUTi  CONFECTIONER^ 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


060 

120 
220 
240 
260 
300 
320 
340 
380 
400 
420 
500 
520 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

ALCOHOLIC  DRINKS , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


1 
26 
2 
3 
1 
1 
128 

128 

128 

126 

33 

15 


164 


(D) 
364 
(D) 
(Z) 
(D) 
(D) 
2  212 

59  404 

2  212 

1  785 

474 

(D) 


1  757 
(D) 


467 

467 
467 
(0) 
(D) 


72  472 

(D) 
(D) 
817 
(U) 
(D) 
(D) 
(D) 
(D) 
57  376 
288 

7  667 
782 

4  033 


30 
(0) 
(D) 


(0) 
0.6 
(D) 
(Z) 
(D) 
(D) 
3.4 

100.0 
3.7 
3.0 
0.8 

(D) 


(X) 
100,0 


(X) 

100.0 

100.0 

100.0 

100.0 

ID) 

(D) 


100.0 

(D) 
(D) 
1.1 
(D) 
(D) 
(D) 
(D) 
(D) 

79.2 
0.4 

10.6 
1.1 
5.6 


0.2 
(D) 
(Dl 


100 
140 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
500 
520 

520 
520 
527 
528 


120 
140 
160 
180 
200 
220 
260 
280 
300 
500 
520 


120 
140 
160 
ISO 
200 
280 
520 


GASOLINE  SERVICE  STAT I0NS--C0NTI NUED 


CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

•AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .... 
>  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


'reptg  addl  detail  for  line  420 

|tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUQS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561'  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REi- 


TOTAL  

SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


5 
1 
1 
1 
164 

153 
153 
152 
12 
135 

143 

137 
137 

52 

17 

122 

1 

2 

102 


156 

115 

2 

56 

72 

66 

14 

1 

2 

8 

5 

8 

38 


(D) 
(D) 
(D) 
(D) 

12  086 

13  436 

11  425 
10  512 

271 
633 

1  552 

12  487 
1  500 

217 
136 

1  143 

(D) 
(D) 
499 

9  332 

470 

422 

43 


<D) 

7  871 

11  812 


808 
190 
(D) 
(D) 
15 
62 
(D) 
313 


5  451 
(D) 


12  048 

10  010 

(D) 
(D) 
8  487 
(D) 
(0) 
(D) 
130 


(D) 
(D) 
(Dl 
(D) 
84.4 

100.0 

85.0 

78.2 

2.0 

4.7 

10.8 

100.0 

12.0 

1.7 

1.1 

9.2 

(D) 
(D) 
3.5 

100.0 

5.0 
4.5 
0.5 


tXI 

100.0 

(D) 

28.9 

43.3 

21.3 

4.4 

(D) 

(D) 

0.1 

0.2 

(D) 

1.1 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
84.8 
(0) 
(D) 
(D) 
1.3 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Okla.     7H-259 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


El  Paso  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


120 
140 

ItO 
140 
146 

160 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMET ICS-DRUSS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160 
160 
161 
163 
164 
165 
168 
172 

173  . 

174  } 
175 
176 

160 
200 
280 
520 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  300DS  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY,  SPEC.  STORES, 
FURRIERS  (SIC  563.  568) 


120 
140 
160 
180 
280 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
260 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


, REPTG  ADDL  DETAIL  FOR  LINE  160 

*WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


10  637 
9  HI 


(D) 
(D) 


(D) 
(D) 


7  789 

8  621 
7  299 

913 
(D) 
205 
866 

1  700 

2  253 
922 

70 
(D) 
217 

593 
(D) 

(D) 
(D) 


1  411 

899 

(D) 
(D) 
698 

(D) 
(D) 
(D) 


a  875 
8  054 
3  462 

2  916 

1  142 
280 
227 
205 

22 
413 

2  824 

3  226 
1  386 

202 
(D) 

35 
129 
128 
479 

75 
(D) 
319 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
47 


(X) 

100.0 

(Dl 
(Dl 

100.0 
(D) 
(D) 

85.5 

100.0 

84.7 

10.6 

(D) 

2.4 

10.0 

19.7 

26.1 

10.7 

0.8 

(D) 

2.5 

6.5 

(D) 
(D) 
(D) 


(XI 

100.0 

(D) 
(D) 
77.6 
(D) 
(D) 
(D) 


(XI 

100.0 

43.0 

100.0 
39.2 
9.6 
7.8 
7.0 
0.8 
14.2 

35.1 

100.0 
43.0 
6.3 
(D) 
1.1 
4.0 
4.0 
14.8 
2.3 
(D) 
9.9 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.6 


140 
160 
180 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


200 
220 
240 
260 
500 
520 


020 
040 
060 
080 
100 
400 


SHOE  STORES  (SIC  566) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  i 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  ...  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE,  RADIO-TV, 
MUSIC  STORES  (SIC  572.573) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING.  DRINKING  PLACES  (SIC  58) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
AUTO  FUELS-LUBRICANTS  .  .  .  . 


271 

19 

200 

149 

11 

20 

1 


4  903 

(D) 
358 
4  445 
(D) 
(D) 


408 
(D) 


23  952 

18  418 

559 

14  694 

2  771 

133 

34 

(D) 


100.0 

(D) 
7.3 
90.7 
(D) 
(D) 


(X) 
100.0 


11 

532 

3.0 

40 

5 

774 

32.5 

37 

8 

696 

49.0 

19 

1 

235 

7.0 

5 

(D) 

(D) 

5 

(Dl 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

10 

347 

2.0 

25 

876 

4.9 

(D) 

(D) 

187 

16.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

754 

5.5 

(D) 

(D) 

587 

86.4 

(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

122 

2.9 

100.0 

■  3.0 

79.8 

15.0 

0.7 

0.2 

(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-260     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


El  Paso  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishment 

(number) 


Sales 


($1,000) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


420 
500 
520 


020 
040 
060 
080 
100 
400 
420 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
080 
100 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 


EATll^Gt  DRINKING  PLACES  —  CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

I^ONMERCHANDISE  RECEIPTS 

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORESi  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC .  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

DRUG  STORES  (SIC  591  PART) 

TOTAL 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


242 
156 

17 
156 

34 
8 

11 
1 
1 
1 

27 


115 

2 
44 
115 
3 
9 
1 
1 


229 

148 

11 

6 

2 

36 

11 


(D) 
(D) 
81 


19  920 

15  608 

(D) 
14  420 
256 
127 
23 
(D) 
(D) 
(D) 
(0) 


9  986 

(D) 
918 
(D) 
857 
6  601 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
559 
(D) 


20  934 

14  834 

137 
(01 
(D) 
3  431 
465 
24 


(D) 
(D) 
0.4 


(X) 
100.0 

(D) 
92.4 
1.6 
0.8 
0.1 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
9.2 
(D) 
8.6 
66.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.6 
(D) 


(X) 

100.0 

0.9 
(D) 
(D) 
23.1 
3.1 
0.2 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


810 

100.0 

020 
040 

(D) 

(D) 

060 

274 

9.8 

080 

515 

89.5 

100 

6 

0.2 

120 

11 

0.4 

300 

(D) 

(D) 

500 

(D) 

(D) 

520 

020 

320 
460 
480 
500 
520 


OTHER  RETAIL  STORES — CONTINUED 

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  ..... 

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS • 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
ALL  OTHER  MERCHANDISE  


SPORTING  GOODS  STORES'  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FARM'  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


69 

0.5 

278 

1.9 

(0) 

(0) 

(D) 

(D) 

362 

2.4 

63 

0.4 

389 

2.6 

3  490 

23.5 

957 

6.5 

97 

0.7 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

412 

2.8 

(D) 

(D) 

1  329 

9.0 

(0) 

(D) 

1  841 

12.4 

507 

3.4 

4  920 

3  722 

41 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(0) 
(D) 


203 
203 
203 


1  144 
(D) 


1.1 
(D) 
(Dl 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 
100.0 


(X) 
100.0 


1 

822 

(X) 

1 

528 

100.0 

(D) 

(D) 

(D) 

(D) 

1 

329 

87.0 

(Dl 

(D) 

(Dl 

(D) 

(Dl 

(Dl 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-261 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


— Continued 


El  Paso  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


120 

220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


>REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCKi  JEWELRY  REPAIRS. 


Estab- 
lishments 

(number) 


27 
25 

3 

10 
15 
25 

21 
21 
17 
16 
19 
12 
20 
5 

2 

4 

20 

13 

(na) 

13 


Sales 


($1,000) 


4  444 

4  284 

(D) 
(D) 
362 

3  370 

4  147 
3  283 

581 
301 

1  550 
(D) 
680 
(0) 

(D) 
(D) 
(01 

2  223 

(na) 

141 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

(D) 
(D) 

e.5 

78.7 

100.0 

79.2 

14.0 

7.3 

37.4 

(D) 

16.4 

(0) 

(D) 
(0) 
(D) 

100.0 

(NA) 

6.3 


Kind  of  business  and  merchandise  line 


FUEL>  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  STORES  (SIC  599) 
TOTAd  

NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


963 
(0) 


6    206 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonstote  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


(X) 
100.0 


(X) 
100.0 


I 


7H-262     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byii 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
240 

240 
240 
242 

320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FURNITURE-SLEEP  EQUIPMENT 


HARDWARE 

LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


566 
545 
195 
190 
548 
505 
188 
233 
206 
170 
223 
156 
242 
154 
169 
198 
167 
93 
522 
472 
19 
32 
18 
589 
643 


693  653 

153  905 
35  161 
3  566 
10  414 
15  264 
37  206 
22  896 
41  765 
13  583 
13  445 
26  095 
20  260 

8  920 

6  620 

7  663 

9  657 
35  365 

107  806 
35  843 
33  015 

2  590 

3  801 
1  439 

24  563 
22  047 


187 

37 

655 

127 

31 

047 

1 

(D) 

3 

(0) 

4 

69 

10 

140 

1 

(0) 

6 

60 

35 

999 

115 

27 

477 

2 

(D) 

1 

(D) 

10 

(D) 

1 

(D) 

4 

(0) 

30 

534 

21  949 

la  987 

(D) 
(D) 

(D) 
(D) 
(D) 

226 

18  373 

18  806 

18  192 

8  452 

2  082 

507 

134 

1  460 

1  753 

1  381 

528 

(U) 

104 

436 

300 

(D) 

847 


(X) 
100.0 

22.2 
5.1 
0.5 
1.5 
2.2 
5.4 
3.3 
6.0 
2.0 
1.9 
3.8 
2.9 
1.3 
1.0 
1.1 
1.4 
5.1 

15.5 
5.2 
4.8 
0.4 
0.5 
0.2 
3.5 
3.2 


100.0 

(D) 
(D) 
0.2 
0.5 
(D) 
0.2 
3.2 
88.5 
(D) 
(D) 
(0) 
(D) 
(D) 
1.7 


(X) 
100.0 

(D) 
(D) 

100.0 
(0) 
(D) 

1.2 
96.8 

100.0 
96.7 
44.9 
11.1 
2.7 
0.7 
7.8 
9.3 
7.3 
2.8 
(0) 
0.6 
2.3 
1.6 
(D) 
4.5 


LUMBER  YARDS — CONTINUED 
NONMERCHANDISE  RECEIPTS  .... 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


220 
240 

240 
240 
241 

320 

340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
355 

520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

.FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


HARDWARE 

LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALL60ARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 
METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  .  . 


NONMERCHANDISE  RECEIPTS 


300 
320 
340 
520 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


240 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 

'LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 
GLASS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


(D) 
(D) 

(D) 
(D) 
(D) 

32 

2  536 


2  151 
2  061 
174 
(D) 
41 
(D) 
(D) 
51 
32 
37 
(D) 
31 
(D) 
(D) 
1  085 

37 


637 

(D) 
(D) 
516 
(D) 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 

1.2 
96.6 

100.0 
95.8 
8.1 
(D) 
1.9 
(D) 
(D) 
2.4 
1.5 
1.7 
(D) 
1.4 
(D) 
(0) 
50.4 

1.4 


(X) 

100.0 

(D) 

(D) 

81.0 

(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

5 

946 

97.9 

4 

008 

100.0 

3 

892 

97.1 

(D) 

(D) 

1 

701 

42.4 

(D) 

(D) 

(D) 

(D) 

548 

13.7 

(D) 

(D) 

49 

0.8 

400   AUTO  FUELS-LUBRICANTS  .  .  . 

Standard  Notes:        -  Represents  zero. 


1  (D)  (D) 

(D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


(X)  Not  applicable.        (Z)  Less  than  0.05°i 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-lex.     7H-263 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,( 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHK^G.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINSt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  <  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


; REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIKLS'  CLOTHING-ACCESS. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


>REPTG  ADDL  DETAIL  FOR  LINE  200. 
|CURTAINS-ORAPERIES-DRY  GOODS.  . 

'  PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


203 
129 

58 

21 

1 

1 

15 

78 

94 

96 

90 

118 

46 

57 

92 

65 

56 

68 

24 

6 

10 

7 

3 

88 

55 


2  030 

(0) 


153  165 
136  665 

5  182 
1  725 

(D) 
(D) 
(D) 

3  654 
14  134 
28  340 

6  162 
10  855 
12  603 

6  621 

4  484 
1  964 

3  749 

4  840 
4  651 

662 

6  155 

690 

(D) 

8  943 

9  540 


121  803 

120  253 

(D) 

1  467 

(D) 

(D) 

3  026 

12  700 

114  249 

12  277 

8  865 

3  059 

25  387 

112  047 
22  336 


907 
779 
(D) 
195 
992 
226 
176 
792 
009 
(D) 


5  312 
8  083 

114  249 

7  921 

2  785 

4  943 


(X) 
100.0 


(X) 

100.0 

3.8 
1.3 
(D) 
(D) 
(D) 
2.7 


10.3 
20.7 
4.5 
7.9 
9.2 
4.6 
3.3 
1.4 
2.7 
3.5 
3.4 
0.5 
4.5 
0.5 
(D) 
6.5 
7.0 


(X) 
100.0 

(D) 
1.2 
(D) 
(D) 
2.5 
10.6 

100.0 

10.7 

7.8 

2.7 

21.1 

100.0 
19.9 
1.7 
1.6 
(D) 
1.1 
3.6 
2.0 
4.6 
3.4 
1.8 
(Dl 

4.4 
6.7 

100.0 
6.9 

2.4 
4.3 


220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


I REPTG  ADDL  DETAIL  FOR  LINE  250. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

>  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
.LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
.ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


DRY  GOODS  STORES  (SIC  539  PART) 
total' 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


12  117 

109  082 

12  117 

8  095 

(D) 

(D) 

6  070 

101  024 
6  070 

1  916 
4  -276- 

3  431 

105  686 

2  942 
1  443 
1  865 


749 
321 
131 


79  877 
4  131 

1  810 

2  538 

4  488 

77  653 
4  488 
1  082 

3  350 

(D) 
(D) 
(D) 
(D) 
6  354 

115  223 

6  314 

1  946 

1  706 

2  293 

9  161 


161 
(D) 


10.1 

100.0 

11.1 

7.4 

(0) 

(D) 

5.0 

100.0 
6.0 
1.9 
4.2 

2.9 

100.0 
2.8 
1.4 
1.8 

1.5 
2.8 
3.4 

100.0 
5.2 
2.3 
3.2 

3.7 

100.0 
5.8 
1.4 
4.3 

(D) 
(D) 
(0) 
(D) 
5.3 

100.0 
5.5 
1.7 
1.5 
2.0 

7.6 


(X) 
100.0 


7H-264     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
010 
060 
080 
100 
120 
140 
160 
180 
200 
220 
210 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


FOOD  STORES  (SIC  54) 

TOTAL  

RE.PTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  ■ 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


, REPTG  ADDL  DETAIL  FOR  LINE  500. 

lALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

:  ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
total"" 


380 

380 

17 
2 

65 

312 

303 

3 

11 
6 
4 
6 
1 

29 
4 

15 

45 
1 
2 
1 

15 

2 

287 

37 


425 

337 

337 

331 
331 

316 
301 
283 
329 

15 
2 

65 

309 

302 

3 

11 
6 
4 
6 
1 

29 
4 

15 

45 
1 
2 
1 

15 

2 

287 

287 
287 
282 

48 

37 


178  022 

145  626 
222 
(D) 

1  031 
9  775 

12  555 
(D) 
(Z) 
(0) 
(Z) 
(D) 
(D) 
192 
(Z) 
186 

2  577 
(D) 
(D) 
(D) 
181 
(0) 

5  192 
(D) 


186  815 

175  544 

143  178 

172  522 

140  433 

38  865 

13  024 

7  033 

81  551 


(0) 
(D) 
031 
769 
(D) 
(D) 
(Z) 
(D) 
(Zl 
(D) 
(D) 
192 
(Z) 
186 
577 
(D) 
(D) 
(D) 
181 
(D) 
192 


165  237 

5  192 

4  618 

572 

(D) 


100.0 

81.8 
0.1 
(D) 
0.6 
5.5 
7.1 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(0) 
0.1 
(Z) 
0.1 
1.4 
(D) 
(D) 
(D) 
0.1 
(D) 
2.9 
(D) 


(X) 

100.0 

81.6 

100.0 

81.4 

22.5 

7.5 

4.1 

47.3 

(0) 
(D) 
0.6 
5.5 
(0) 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
0.1 
(Z) 
0.1 
1.5 
(D) 
(D) 
(0) 
0.1 
(D) 
3.0 

100.0 
3.1 
2.8 
0.3 

(D) 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL . 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  5431 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


020 
020 
024 


REPTG  ADDL  DETAIL  FOR  LINE  020. 

[GROCERIES-OTHER  FOODS  

>    ALL  OTHER  FOODS 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES  (SIC  546) 

TOTAL^ 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  


120 
160 
200 
220 
240 
260 
280 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


301. 

209 

7 
1 
1 

31 
7 

27 
4 


414 
(D) 


1  269 
(D) 


176  682 

145  267 

(D) 
(D) 
(D) 
1  799 
(D) 
789 
(Z) 


(X) 
100.0 


391 

(X) 

353 

100.0 

353 

100.0 

341 
341 
341 

100.0 
100.0 
100.0 

(XI 
100.0 


(X) 


(X) 

100.0 

(D) 
(D) 
(D) 
1.2 
(D) 
0.5 
(Z) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-265 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by,< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
(or  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 

3ao 

380 

too 

420 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS? 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 
400 
420 
520 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380  < 

380 

381 

382 

383  ' 

385 

386  , 

387  y 

400 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLESt  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS 


400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


[REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 

TIRES-BATTERIES-ACCESSORIES  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  420 

■TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


[REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


53 
28 
13 
88 
57 
154 
26 
90 


1  914 
246 
(D) 

107  699 

454 

22  308 

2  062 
7  161 


135  316 

113  641 

99  874 

(D) 

7  516 

(0) 


98  662 

112  225 

98  662 

63  834 

(0) 

6  317 

20  862 

6  001 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

7  350 

108  241 

7  350 

3  932 

1  905 

425 

885 

(D) 

105  906 

(D) 

5  680 

288 


1.3 

0.2 
(0) 

74.1 
0.3 

15.4 
1.4 
4.9 


100.0 

87.9 
(D) 
6.6 
(D) 


100.0 

87.9 

100.0 

87.9 

56.9 

(D) 

5.6 

18.6 

5.3 

(D) 


(D) 

100.0 
(D) 
(D) 
(D) 

6.5 

100.0 
6.8 
3.6 
1.8 
0.4 
0.8 

(0) 

100.0 
(0) 
5.4 
0.3 


380 

380 
380 
383 
385 
386 
387 

520 

520 
520 
527 
528 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  .  . 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


220 
260 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

I  GASOLINE  

•  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


120 
160 
200 
220 
240 
260 
280 
300 
320 
340 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  

LUMBER-BUILDING  MATERIALS  


122 
89 


12  774 

7  747 

7  674 

5  632 

5  563 

(D) 

4  826 

504 

(0) 

73 

1  465 
69 
(D) 
(D) 


14  995 

335 

(D) 
222 
54 
(D) 
(D) 
337 

4  421 
327 
(D) 
(D) 

13  298 


11  071 

9  690 

6  383 

1  292 

385 

951 

115 

(D) 

(0) 

272 

(D) 

127 

40 
522 

4  014 

369 

151 

58 

165 


(X) 

100.0 

99.1 

100. 0 

98.8 

(D) 

85.7 

8.9 

(D) 

0.9 

100.0 
4.7 
(0) 
(D) 


2.2 

(D) 
1.5 
0.4 
(D) 
(D) 
2.2 

100.0 
7.4 
(D) 
(D) 

88.7 

100.0 

87.5 

57.7 

11.7 

3.5 

8.6 

1.0 

(0) 

(D) 

2.5 

(D) 

1.1 

0.3 
3.5 

100.0 
9.2 
3.8 
1.4 
4.1 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1    464 

27.5 

(D) 

(Dl 

(D) 

(0) 

9 

0.2 

240 

4.5 

192 

3.6 

31 

0.6 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.( 


7H-266  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


400 
HOC 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
434 
436 

500 
520 

520 
520 
524 
525 
526 


300 

340 
380 
400 
420 
500 
520 


HOME  AND  aIiTO  SUPPLY  STORES — CONTINUED 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTS  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 

ALL  OTHER  MERCHANDISE  » 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520c  .... 
NONMERCHANDISE  RECEIPTS  .  .  

BRAKE  AND  WHEEL  SERVICES  ....... 

TIRE  SERVICES  OTHER  THAN  RETREADING.  . 

OTHER  NONMERCHANDISE  RECEIPTS 


MISC.  AIRCRAFTi  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

AIRCRAFTi  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


300 

300  < 

300 

308 

309  , 

311 

312 

313 

314 

340 
380 
400 


SPORTING-RECREATION  EQUIPMENT 


REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 


400 
403 


420 
520 

520 
520 
527 
532 


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

>  SERVICE  LABOi^ 

OTHER  NONMERCHANDISE  RECEIPTS. 


832 

44 
44 

(D) 

5  022 
1  393 
523 
646 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

91 
500 

4  481 
500 
(D) 
(D) 
(D) 


5  429 
3  555 

1  452 
(D) 
(D) 
(0) 
(D) 

1  931 
(D) 


1  452 

1  142 
1  100 
255 
(0) 
405 
(0) 
131 
(D) 

(0) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(0) 

929 
48 
30 
16 


100.0 
5.3 
5.3 

(D) 

100.0 

27.7 

10.4 

12.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

1.7 
9.4 

100.0 

11.2 

(D) 

ID) 

(0) 


100.0 

40.8 
(D) 
(D) 
(D) 
(D) 

54.3 
(D) 


90.4 

100.0 
96.3 
22.3 

(D) 
35.5 

(D) 
11.5 

(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 

(D) 
(0) 

100.0 
5.2 
3.2 
1.7 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


500 

500 
500 
504 
505 
506 

520 

520 
520 
532 


ALL  OTHER  MERCHANDISE 


1 REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
;aLL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
220 
260 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


JREPTG  ADDL  DETAIL  FOR  LINE  400. 

,AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  .  . 

IrEPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


120 
140 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


219 
159 


2  508 

1  949 

(D) 

1  900 

1  882 

(D) 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 


30  696 
25  706 


(D) 
7  320 


(X) 

100.0 

(0) 

100.0 

99.1 

(D) 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 


699 

57 

235 

(X> 

451 

39 

451 

100  .0 

33 

77 

0.2 

10 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

34 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(0) 

2 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

451 

34 

609 

87.7 

435 

37 

450 

100.0 

435 

32 

847 

87.7 

434 

30 

463 

81.3 

38 

397 

1.1 

383 

1 

988 

5.3 

296 

2 

949 

7.5 

291 

27 

771 

100.0 

291 

2 

933 

10.6 

110 

563 

2.0 

34 

202 

0.7 

278 

2 

165 

7.8 

28 

51 

0.1 

194 

1 

458 

3.7 

190 

18 

343 

100.0 

190 

1 

444 

7.9 

185 

1 

246 

6.S 

28 

199 

1.1 

(X) 
100.0 


(D) 
28.5 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-lex.     7H-267 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


160 
180 
200 
220 
240 
260 
280 
500 
520 


140 
160 
ISO 
200 
280 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
'  161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
500 
520 


Kind  ot  business  and  merchandise  line 


APPARELi  ACCLSSORY  STORES — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  APPAREL  STORESi 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


;reptg  addl  detail  for  line  i4o.  .  . 
men's-boys'  clothing.  exc.  footwear 

boys'  clothing  

men's  tailored  outerwear  

other  men's  outerwear 

men's  hats  

other  men's  clothing  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY .  .  . 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS.  ...  

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


102 

92 

25 

1 

3 

3 

16 

12 

36 


Sales 


($1,000) 


341 
766 
493 
(D) 
(Z) 
(D) 
37 
124 
237 


667 
502 
(D) 
(D) 
(D) 
(D) 
52 


(D) 

437 
370 
179 
953 
889 
260 
085 

(D) 


2  859 
(D) 
(D) 
(D) 
(D) 

43 
!D) 
(D) 
106 
(D) 

35 

(D) 
(D) 
(0) 
(D) 
52 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


40.2 
26.3 
1.9 
(D) 
iZ) 
(Dl 
0.1 
0.5 
0.9 


100.0 

80.9 
8.7 
(D) 
(D) 
(D) 
(D) 
0.9 


100 
80 

3 
35 
16 

4 


20.0 

(D) 

100.0 
(0) 
(D) 
(D) 
(D) 
1.5 
(D) 
(D) 
3.7 
(D) 
1.2 

(D) 
(D) 
(D) 
(D) 
0,9 


120 
140 
160 
180 
200 
240 
260 
280 
500 
520 


Kind  of  business  and  merchandise  line 


CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS •. 

WOMEN. S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MILLINERY  STORES  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


Estab- 
lishments 

(number) 


2 

(D) 

(D) 

2 

(D) 

(D) 

49 

6    902 

89.0 

10 

539 

7.0 

4 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

9 

IB 

0.2 

2 

(D) 

(D) 

9 

100 

1.3 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


318 
(D) 


7  724 
(D) 


1  445 
(D) 


181 
(D) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05?i 


7H-268     West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL  I  ACCESSORY  I  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL 


FURRIERSt  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CL0THIN(5.  EXC.  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE 
MEN'S-BOYS'  CLOTHING.  EXC. 

BOYS'  CLOTHING  

HEN'S  TAILORED  OUTERWEAR  . 

OTHER  MEN'S  OUTERWEAR.  .  . 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  .  .  , 


140.  .  . 
FOOTWEAR 


WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

1  WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELKY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  . 


140 
160 
180 
500 
520 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


2  560 

3  086 

1  363 
183 
485 
197 

94 
401 

2  426 

2  655 
907 

97 
(D) 
(D) 
141 

95 
234 
(D) 

33 

90 

688 
474 
(D) 
(D) 
(D) 
(0) 
(D) 
34 


5  351 

(D) 

278 

4  991 

(0) 

51 


2  345 
(0) 


(X) 

100.0 

39.1 

100.0 
44.2 
5.9 
15.7 
6.4 
3.0 
13.0 

37.1 

100.0 
34.2 
3.7 
(D) 
(D) 
5.3 
3.6 
8.8 
(D) 
1.2 
3.4 

10.5 
7.2 
(0) 
(D) 
(D) 
(D) 
(D) 
0.5 


100.0 

(D) 
5.2 
93.3 
(D) 
1.0 


(X) 
100.0 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


140 
160 
180 

180 
180 
181 
182 
183 

500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


180. 


>REPTG  ADDL  DETAIL  FOR  LINE 

;all  footwear 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


FURNITURE'  HOME  FURNISHINGS' 
EQUIPMENT  STORES  (SIC  57) 


120 
200 
220 
240 
260 
280 
300 
320 
340 
380 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE'  HOME  FURNISHINGS 
STORES  (SIC  571) 


120 
200 
220 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR,  . 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


(D) 

59 

2  356 

2  077 

1  972 

560 

963 

446 

(D) 
14 


26  420 

22  434 

(D) 

217 

8  844 

11  700 

1  034 

(D) 

(0) 

(D) 

(D) 

(D) 

(0) 

582 


16  472 


(D) 

(0) 

1  510 


(D) 

2.4 

95.7 

100.0 
94.9 
27.0 
46.4 
21.5 

(D) 
0.6 


100.0 

(D) 
1.0 
39.4 
52.2 
4.6 
(D) 
(Dl 
(0) 
(D) 
(D) 
(D) 
2.6 


(D) 

(0) 

11.1 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-269 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments- 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


21*0 
260 
280 
300 
320 
340 
500 
520 


FURNITUREi  HOME  FURNISHINGS 
STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

WITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 

240 
240 
243 
244 
245 
246 

260 
300 
340 
520 


curtains-draperies-dry  goods 

major  appl. -radio-tv-musical  instr.  .  . 
furniture-sleep  equip. -floor  coverings. 

'reptg  addl  detail  for  line  240 

;furniture-sleep  equip. -floor  coverings. 

SLEEP  equipment 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS!  SOFT  SURFACE 

FLOOR  COVERINGSl  HARD  SURFACE 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
LUMBER-BUILDING  MATERIALS  .  . 
NONMERCHANDISE  RECEIPTS  .  .  • 


200 
220 

220 
220 
224 
225 
226 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA  I  GLASSWARE  I  METALWARE 
STORES  (SIC  5715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CURTAINS-DRAPERIES-DRY  GOODS.  •  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


IREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S. 


11  539 
188 
(0) 
(D) 
(D) 
(D) 
(D) 
172 


13  522 
11  633 

167 

1  510 
(D) 

11  611 

9  655 

1  069 

8  274 

311 

13 


(D) 
(U) 
(D) 
(D) 


2  312 

(D) 


267 

(D) 


90 
(0) 


4  464 
3  937 


(D) 
872 


625 

272 

086 

146 

39 


84.6 
1.4 
(D) 
(D) 
(D) 
(D) 
(D) 
1.3 


(X) 

100.0 

1.4 

13.0 

(D) 

100.0 

83.2 

9.2 

71.3 

2.7 

0.1 


(D) 
<D) 
(D) 
<D) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 

100,0 

(D) 
72.9 

100.0 

86.6 

79.5 

5.6 

1.5 


240 
260 

260 
260 
264 
265 

340 
380 
500 
520 


HOUSEHOLD  APPLIANCE  STORES — CONTINUED 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KI TCHENWARE-HOUSEWARES 


LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  •  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
265 

500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  .  .  • 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 

KITCHENWARE-HOME  FURNISHINGS.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


220 
500 
520 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 


220 

220  i 
220  t 
231 

232  , 

233  • 
234 

500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
228 
229 
231 
234 

520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

PIANOS  

ORGANS .  .  .  . 

^  MUSICAL  INSTRUMENTS-ACCESSORIES.  . 
;  SHEET  MUSIC-RELATED  ITEMS 


NONMERCHANDISE  RECEIPTS 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  [eporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.0 


(D) 

10) 

(D) 

(0) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(01 

(D) 

(D) 

(D) 

(D) 

(D) 

58 

1.5 

2  744 
2  121 

1  895 

2  121 
1  895 

384 

1  447 

(D) 

(D) 

(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 


2  740 

2  740 

2  567 
(D) 
(D) 


(D) 


100. 
89. 
18. 
68. 


(D) 
(D) 

(0) 
(D) 

100.0 
(D) 
(D) 

(D) 
(0) 


93.7 
(D) 
(D) 


792 

(X) 

792 

100.0 

(0) 

(0) 

775 

100.0 

696 

89.8 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

1 

948 

(X) 

1 

94S 

100.0 

(0) 

(0) 

1 

595 

100.0 

1 

501 

94.1 

377 

23.6 

581 

36.4 

(0) 

(D) 

(D) 

(D) 

7H-270     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 

080 
100 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
100 
520 


EATINGt  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MtALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHAMDISE  RECEIPTS  

RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  


CATERERS  (SIC  5812  PART) 
TOTAL  


462 

46 
425 
191 

21 

64 
4 

58 


41 
364 
93 
16 
59 


232 

28 
232 

87 
14 

48 

4 

37 


37  268 

1  581 

31  401 

3  546 

248 

201 

45 

246 


565 
118 
041 
216 
(D) 
45 
(D) 


31  315 


814 
139 
982 
<0) 
(Dl 
45 
163 


(D) 

543 

47 

(0) 


100.0 

4.2 
84.3 
9.5 
0.7 
0.5 
0.1 
0.7 


100.0 

4.6 
90.5 
3.0 
0.6 
ID) 
0.1 
(D) 


100.0 

4.0 
88,6 
4.8 
(□) 
ID) 
0.2 
0.8 


(X) 

100.0 

(D) 

96.6 

0.7 

ID) 


020 
040 
060 
080 
100 
520 


020 
040 
080 
100 
120 
200 
220 
260 
280 
300 
320 
340 
460 
500 
520 


020 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS.  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGA^^KTTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


139 

105 

18 

58 

7 

77 

105 

3 

8 

18 

20 

7 

7 

2 

1 

33 

35 


131 
104 


494 

293 

26 
12 
94 
40 

5 
18 
20 
19 

2 
45 
23 
30 
41 


16 

0.6 

283 

9.8 

505 

87.0 

32 

1.1 

(0) 

ID) 

(D) 

(D) 

30  658 
26  898 

203 

1  556 
301 

2  804 
20  574 

(D) 

49 

335 

139 

42 

73 

ID) 

ID) 

527 

245 


30  296 
(D) 


362 

ID) 


42  192 
29  420 


345 

90 

8  578 

466 

49 

267 

344 

69 

ID) 

786 

550 

1  128 

4  264 


(X) 

100.0 

0.8 
5.8 
1.1 
10.4 
76.5 
ID) 
0.2 
1.2 
0.5 
0.2 
0.3 
ID) 
10) 
2.0 
0.9 


IX) 
100.0 


IX) 
100.0 


(X) 

100.0 

1.2 
0.3 

29.2 
1.6 
0.2 
0.9 
1.2 
0.2 
ID) 
2.7 
1.9 
3.8 

14.5 


Standard  Notes: 


Represents  zera.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-271 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  o'  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  RETAIL  STORES — CONTINUED 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  •  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT"  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


LIQUOR  STORES  (SIC  592) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

MEN>S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-6IRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES  (SIC  5932) 


SECONDHAND  STORES  (SIC  59331 
TOTAL .  .  . 


BOOKi  STATIONERY  STORES  (SIC  594) 

1 
TOTAL  


1  154 
214 
(U) 
(D) 
(D) 
446 
(D) 

2  971 
(D) 

5  312 
581 


16 

11  328 

93 

9  146 

22 

329 

7 

44 

93 

(0) 

32 

147 

4 

(D) 

5 

10 

1 

(D) 

3.9 

0.7 
(D) 
(D) 
(D) 
1.5 
(D) 
10.1 
(D) 

le.i 

2.0 


3.6 

0.5 
(D) 
1.6 
(D) 
0.1 
(Dl 


(0) 

(D) 

227 

5.9 

336 

8,7 

56 

1.5 

(Dl 

(D) 

379 

9.8 

(0) 

(0) 

381 

9.9 

131 

3.4 

104 

2.7 

42 

1.1 

(D) 

(0) 

(D) 

(D) 

446 

11.6 

(D) 

(D) 

897 

23.2 

147 

3.8 

020 
320 
460 
500 
520 


140 
180 
200 
220 


BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAYi  GRAINi  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  .  .  .  . 
HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.0 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


796 
(D) 


3  792 

2  736 

(D) 
14 
(C) 
(D) 
(D) 


6  076 

6  303 

(D) 
(D) 
(D) 
327 


(X) 


(X) 
100.0 


(X) 


(X) 

100.0 

(D) 
0.5 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
5.2 


7H-272  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,0 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


JEWELRY  STORES — CONTINUED 


260 

280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
500 
520 

520 
520 
529 


KITCHENWARE-HOI^E  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  •  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANOISE  RECEIPTS  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 

> NONMERCHANOISE  RECEIPTS  .  .  .  . 

WATCH t  CLOCK  I  JEWELRY  REPAIRS. 


FUELt  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


COAL  AND  WOOD  DEALERS  {SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  598«) 
TOTAL  


FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


260 
500 
520 


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANOISE  RECEIPTS  .  .  . 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


13 
24 

21 
21 
20 
IS 
19 
12 
20 
7 

3 

1 

5 

23 

17 

(NA) 

17 


723 

+  063 

3  170 
5  955 
893 
241 
L  550 
229 
887 
124 

(D) 
(D) 
(D) 
368 

5  759 

Cna) 

191 


2  041 
(D) 


2  832 

1  956 

(D) 

1  945 

(0) 


435 
(D) 


11.5 
64.5 

100.0 
64.1 
14.5 

3.9 
25.1 

3.7 
14.4 

2.0 

(D) 
(D) 
(D) 
5.8 

100.0 

Cna) 

5.1 


(X) 
100.0 


(X) 
100.0 

(D) 

99.4 

(D) 


(X) 
100.0 


040 
100 
120 
500 


NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  59961 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GIFTi  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY.  TOY.  SAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


272 

<D) 

(D) 
(D) 
(D) 
130 


471 
(D) 


1  705 

(D) 


479 
(D) 


86 
(D) 


(X) 

100.0 

(D) 

(D) 

(D) 

75.1 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-273 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fort  Worth  SMSA 

[Includes  only  establishments  witti  payroll.  For  explanation  of  tables,  Including  lines  Identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


OTHER  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS>  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


651 

(D) 


23    872 

21    475 

(0) 
(D) 

1  504 
(D) 
(D) 
(D) 
(D) 

1  750 
(D) 
(D) 
797 
(D) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 
100.0 

(D) 

(D) 
7.0 
(D) 
(D) 
(D) 
(D) 
8.1 
(D) 
(D) 
3.7 
(D) 
(D) 
(D) 


340 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


NONSTORE  RETAILERS--CONTINUED 


LUMBER-BUILDING  MATERIALS  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2  973 
(D) 
(D) 

2  263 
(Dl 


5  372 
(D) 


13.8 
(D) 
(D) 

10.5 
(D) 


(X) 
100.0 


7H-274     West  South  Central— Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Galveston-Texas  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
IHO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
240 
260 
300 
320 
340 
440 
500 
520 


240 
260 
320 
340 
500 
520 


220 
260 
300 
320 

320 
320 
322 
323 

324 


RETAIL  TRADE t  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUTP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTl  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BLD6.  MATLS.i  HARDWAREi 
FARM  EQUIP.  DEALERS  (SIC  52 1 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

FARM  EQUIPMENTl  MACHINERY  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING!  PAINTf 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 
HARDWARE 


,  REPTG  ADDL  DETAIL  FOR  LINE  320. 
> HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


1  027 

693 

158 

155 

101 

80 

181 

141 

56 

73 

50 

51 

61 

34 

72 

61 

58 

61 

40 

24 

128 

124 

3 

8 

8 

169 

164 


36  353 

6  641 


760 

288 

359 

597 

964 

670 

472 

323 

597 

293 

608 

625 

273 

637 

020 

19  769 

8  716 

4  013 

(U) 

727 

(D) 

4  054 

3  413 


5  931 

(D) 
(D) 
28 
(D) 
918 
4  690 
(D) 
<D) 
100 


(D) 
(D) 
394 
900 
(D) 
52 


804 

694 

(D) 
(D) 
(0) 
524 

411 
315 
(0) 
(D) 
237 


(X) 
100.0 

27.3 
5.0 
1.3 
2.5 
2.5 
5.0 
3.0 
5.0 
1.9 
1.7 
2.7 
2.5 
1.2 
1.2 
1.0 
1.2 
3.8 

14.9 
6.6 
3.0 
(D) 
0.5 
(D) 
3.0 
2.6 


100.0 

(D) 
(D) 
0.5 
(D) 
15.5 
79.1 
(D) 
(D) 
1.7 


100.0 

(D) 
(D) 
9.0 
89.0 
(D) 
1.2 


(X) 

100.0 

(D) 

(D) 

(D) 

75.5 

100.0 

76.6 

(D) 

(D) 

57.7 


340 
340 
348 

500 
520 


020 
120 
140 

140 
140 
141 
142 

160 


200 
200 
201 
202 


HARDWARE  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CISARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


160 
160 
161  I 
162 
163 

164  , 

165  > 
166 
167 

168  ^ 

169  t 
171 

180 
200 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTV'IEAR. 

CHILDREN'S-INFANTS'  WEAR  ....... 

HANDBAGS-ACCESSORIES .  .  . 

MILLINERY 

HOSIERY 

LINGERIE -  . 

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  >  . 

WOMEN'S  DRESSES . 

WOMEN'S  SPORTSWEAR  .  . 

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS. 


;REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

'  CURTAINS-DRAPERIES  


(D) 
(D) 
(D) 

(D) 
(D) 


11  202 

9  341 

135 
(D) 
21 
(D) 
247 
1  088 
1  822 
628 
1  139 
(D) 
366 
352 
129 
166 
313 
(D) 
(D) 
(D) 
(D) 
830 
(D) 


100.0 
(D) 
(D) 

(D) 
(D) 


100.0 

1.4 
(D) 
0.2 
(D) 
2.6 
11.6 
19.5 
6.7 
12.2 
(D) 
3.9 
3.8 
1.4 
1.8 
3.4 
(D) 
(D) 
(D) 
(D) 
8.9 
(D) 


(0) 

(D) 

(D) 

(D) 

831 

13.4 

6  181 

100.0 

831 

13.4 

(D) 

(D) 

(D) 

(D) 

1  363 

22.1 

6  181 

100.0 

1  363 

22.1 

(D) 

(D) 

161 

2.6 

(D) 

(D) 

lie 

1.9 

252 

4.1 

132 

2.1 

274 

4.4 

274 

4.4 

62 

1.0 

(D) 

(D) 

480 

7.8 

606 

9.8 

6  181 

100.0 

606 

9.8 

(D) 

(D) 

(D) 

(D) 

^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(t4A)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-275 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Galveston-Texas  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
500 

500 
500 
501 
502 

520 


DEPARTMENT  STORES — CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

1  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENi«ARE-HOME    FURNISHINGS. 


>REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENIII/ARE-HOUSeWARES    .     .    .     . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


; REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

I REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING)  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


(D) 

(Dl 

160 
180 

(D) 

100.0 

200 

(0) 

(Dl 

220 

(D) 

(D) 

240 

(0) 

(D) 

260 

(D) 

(D) 

280 
300 

(D) 

(D) 

320 
340 

(D) 

100.0 

400 

(D) 

(D) 

420 

(D) 

(D) 

440 

(D) 

(Dl 

500 
520 

(0) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(Dl 

020 

(D) 

(D) 

040 
060 

(D) 

100.0 

080 

(D) 

(D) 

100 

(0) 

(D) 

120 

(D) 

(D) 

140 
160 

(D) 

(Dl 

200 
260 

(Dl 

100.0 

280 

(D) 

("1 

300 

(D) 

(D.' 

320 

(D) 

(Dl 

400 
420 

(Dl 

(Dl 

460 

(Dl 

(Dl 

480 
500 

(Dl 

100.0 

520 

(D) 

(Dl 

(D) 

(Dl 

(Dl 

(D) 

79 
(01 
(Dl 
(Dl 
143 

83 
333 

68 
194 
(Dl 
(Dl 
147 
(Dl 
(Dl 
105 
(D) 
545 
(Dl 


(D) 
(D) 
(Dl 
(Dl 
(Dl 
174 


100.0 

4.3 
(Dl 
(Dl 
(D) 
7.7 
4.5 

17.9 
3.7 

10.4 
(D) 
(D) 
7.9 
(D) 
(D) 
5.7 
(D) 

29.3 
(D) 


100.0 

(D) 
(D) 
(D) 
(Dl 
(Dl 
13.4 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
200 
260 
280 
300 
320 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


MISC.  GENERAL  MERCHANDISE  STORES — CON. 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  541 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  5411 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  ■ 

IgrOCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES  1 . 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


;REPTG  ADDL  DETAIL  FOR  LINE  500. 
lALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


156 

108 

108 

3 

2 

35 

84 

78 

14 

14 

10 

17 

4 

9 

4 

2 

1 

1 

5 

76 

7 


136 

100 

100 

95 
95 

86 
80 
80 
93 

3 

2 

35 

84 

78 

14 

14 

10 

17 

4 

9 

4 

2 

1 

1 

5 

76 

76 
76 
75 
13 


126 

9.7 

80 

6.1 

339 

26.0 

63 

4.8 

(Dl 

(Dl 

(01 

(Dl 

64 

4.9 

47 

3.6 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(Dl 

(Dl 

(Dl 

35  833 

(D) 

(Dl 

517 

2  369 

2  335 

159 

(Dl 

158 

263 

(Dl 

37 

(Dl 

(Dl 

(Dl 

(Dl 

(Zl 

1  168 

(Dl 


46  219 

42  596 

35  096 

42  062 

34  619 

8  884 

2  878 

1  968 

20  877 


(Dl 
(Dl 
517 
369 
335 
159 
(Dl 
158 
263 
(Dl 
37 
(Dl 
(Dl 
(Dl 
(D) 
(Zl 
168 


36  734 

1  168 

913 

257 

(Dl 


100.0 

82.7 
(Dl 
(Dl 
1.2 
5.5 
5.4 
0.4 
(Dl 
0.4 
0.6 
(Dl 
0.1 
(Dl 
(Dl 
(Dl 
(Dl 
(Zl 
2.7 
(Dl 


82.4 

100.0 

82.3 

21.1 

6.8 

4.7 

49.6 

(Dl 
(Dl 
1.2 
5.6 
5.5 
0.4 
(Dl 
0.4 
0.6 
(01 
0.1 
(Dl 
(Dl 
(D) 
(Dl 
(Zl 
2.7 

100.0 
3.2 
2.5 

0.7 

(Dl 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-276     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Galveston-Texas  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


(11,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANOYi  NUTi  CONFECTIONERY 
STORES  (SIC  5HH) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL^ ...  


120 
140 
220 
240 
260 
300 
320 
340 
360 
400 
420 
500 
520 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ...... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
100 
300 
320 
400 

400 
400 
401 
402 
403 

420 


GROCERIES-OTHER  FOODS  .... 

MEAlS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  •  . 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTO  FUELS-LUBRICANTS  .... 


-REPTG  ADDL  DETAIL  FOR  LINE  400. 

JauTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
r  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


107 

4 
4 
3 
12 
2 
2 
107 

101 

101 

101 

12 

90 

77 


27  191 

26  103 

(D) 
(D) 
884 
(D) 
(D) 

85 
111 

17 

(D) 

121 

2  967 

82 
1  551 


9  608 

13 
16 
(D) 
39 
(D) 
(D) 
8  538 

8  979 

7  979 

7  402 

85 

495 

708 


(X) 

100.0 

(D) 
(D) 
3.4 
(D) 
(D) 
0.3 
0.4 
0.1 
(D) 
0.5 
11.4 
0.3 
5.9 


100.0 

0.1 
0.2 
(D) 
0.4 
(D) 
(D) 
88.9 

100.0 

88.9 

82.4 

0.9 

5.5 

7.4 


420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
52B 


GASOLINE  SERVICE  STATIONS — CONTINUED 

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


100 
120 
140 
160 
180 
200 
240 
280 
300 
500 
520 


100 
120 
140 
160 
180 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


WEN.S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


120 
140 
160 
180 
200 
280 
500 
520 


72 

6  816 

72 

647 

26 

111 

10 

24 

69 

5U 

3 

(D) 

45 

256 

43 

3  676 

43 

246 

41 

226 

3 

20 

75 

11 

737 

54 

10 

025 

1 

(D) 

3 

(D) 

21 

2 

683 

38 

4 

515 

32 

1 

640 

B 

540 

1 

(D) 

7 

43 

1 

(D) 

5 

96 

14 

172 

1  776 
1  300 


1 

(D) 

1 

(D) 

0 

(D) 

1 

(D) 

8 

152 

1 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

2 

2  574 

4 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

8 

(0) 

2  905 
(D) 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-277 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Galveston-Texas  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


120 
110 

140 
110 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
240 
280 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORYi  SPEC. 
FURRIERS  (SIC  563i 


STORESi 
568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING 

MEN'S  TAILORED  OUTERWEAR  , 

OTHER  MEN'S  OUTERWEAR.  ........ 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  . 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160.  ,    .     .    ■ 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  , 

MILLINERY ■ 

HOSIERY ■ 

LINGERIE  . 

WOMEN'S  SPORTSWEAR  , 

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

SHOE  STORES  (SIC  566) 
TOTAL  


OTHER  APPAREL'  ACCESSORY  STORES 
(SIC  5641  569) 


Estab- 
lishments 

(number) 


200 
220 
240 
260 
300 
320 
340 
420 
500 
520 


FURNITURE!  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  ,    .    ,     .    . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  ■ 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


Sales 


($1,000) 


1    138 
(D) 


(D) 
1    455 

(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

1    829 

1    593 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
25 

349 
(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5  388 

(D) 

1  509 

2  688 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
295 


(X) 
100.0 


(X) 

100.0 

(D) 
34.3 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

43.1 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.6 

8.2 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
28.0 
49.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.5 


200 
220 
240 
260 
320 
340 
500 
520 


200 
220 
260 
300 
340 
420 
520 


020 
040 
060 
080 
100 
120 
500 
520 


Kind  of  business  and  merchandise  line 


020 
040 
060 
080 
100 
120 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  ,  .  .  . 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ...... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  .  .  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


147 

22 
117 

94 
7 

30 
3 
4 
7 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

748 

17.0 

2  688 

61.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

12  264 
8  115 


238 

956 

726 

27 

96 

9 

28 

34 


100.0 


(D) 

(D) 

761 

77.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

100.0 

2.9 
73.4 
21.3 
0.3 
1.2 
0.1 
0.3 
0.4 


215 

3.3 

867 

89.4 

329 

5.0 

(D) 

(D) 

81 

1.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

23 

1.5 

89 

5.7 

1  397 

90.0 

(D) 

(0) 

15 

1.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-278     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Galveston-Texas  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
460 
480 
500 
520 


DRUG  STORESi  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
iHOMEN'S-GIRLS'  CLOTHINGt  EX.C.  FOOTWEAR, 

ALL  FOOTWEAR , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 

DRUG  STORES  (SIC  591  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ( 

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


96 


45 
505 
(D) 
113 
311 
805 
(D) 
(D) 
(D) 

13 
(D) 

29 

74 
(D) 
(D) 
144 

29 


5  962 
(0) 


769 
(D) 


8  949 

89 
(D) 
(D) 

2  610 
278 
73 
(D) 
8 
(D) 
(D) 
139 
(D) 
225 

1  370 
936 
175 
(D) 
(D) 
(D) 
(0) 
(D) 

1  637 
366 


100.0 

0.9 
9.9 
(D) 
2.2 
6.1 
74.5 
(D) 
(D) 
(D) 
0.3 
(D) 
0.6 
1.4 
(D) 
(D) 
2.8 
0.6 


(X) 
100.0 


(X) 
100.0 


100.0 

1.0 
(D) 
(0) 

29.2 
3.1 
0.8 
(D) 
0.1 
(D) 
(D) 
1.6 
(D) 
2.5 

15.3 

10.5 
2.0 
(D) 
(D) 
(D) 
(D) 
(D) 

18.3 
4.1 


020 
060 
080 
100 
120 
260 
280 
300 
320 
500 


LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSc  LINES  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


6 

(D) 

1 

(D) 

28 

2    560 

16 

260 

3 

(0) 

2 

(D) 

4 

(D) 

3 

(D) 

3 

(D) 

1 

(D) 

TOTAL^ . 


020 
040 
080 
100 
280 
300 
520 


BOOKi  STATIONERY  STORES  (SIC  594 1 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  < 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 
NONMERCHANDISE  RECEIPTS  


FARM  I  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL 


220 
260 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS,  .  .  . 


770 
(0) 


873 

S42 

(D) 
(D) 
(D) 
(D) 
(D) 
739 
(D) 


1  691 

1  642 


90 
147 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-279 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Galveston-Texas  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


280 

280 
280 

261 
282 
283 
ZBH 
285 
286 

300 
500 
520 

520 
520 
529 


JEWELRY  STORES — CONTtNUED 
JEWELRY-OPTICAL  GOODS  


,REPTG  ADDL  DETAIL  FOR  LINE  280 

•JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  •  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHAIMDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCKt  JEWELRY  REPAIRS. 


FUEL)  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


13 
13 
12 
12 
13 
10 
12 
2 

3 

4 
12 

10 

(na) 

10 


1  642 
1  157 
226 
105 
653 
40 
130 
(Dl 

8 
(D) 
199 

1  308 

(na) 

131 


414 
(D) 


70.5 

100.0 

70.5 

13.8 

6.4 

39.8 

2.4 

7.9 

(D) 

0.5 

(D) 

12.1 

100.0 

(na) 

10.0 


(XI 
100.0 


OTHER  STORES  (SIC  599) 
TOTAL  


040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  • 
WOMEN)S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  • 

FARM  EQUIPMENT)  MACHINERY  , 

ALL  OTHER  MERCHANDISE  . , 

NONMERCHANDISE  RECEIPTS  . 


1 

1    487 

(X) 

7 

1    039 

100.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(0) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(0) 

2 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

3 

18 

1.7 

2 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7H-280     West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3.    Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

oto 

060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
120 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


020 
240 

240 
240 
241 

260 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
355 


RETAIL  TRAOEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 
FURNITURE-SLEEP  EQUIP. 


•FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
'  FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALL80ARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 

METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  .  . 


284 
197 
499 
593 
326 
033 
347 
474 
405 
312 
415 
321 
560 
350 
306 
368 
282 
203 
013 
980 
24 
46 
30 
194 
369 


367 

237 

2 

1 

2 

6 

8 

42 

10 

35 

104 

215 

4 

2 

6 

10 

3 

8 

46 


343  253 
79  235 
10  580 
32  714 

36  867 
77  154 
59  843 

115  940 

37  103 
32  295 

51  017 

52  824 
23  626 
18  129 
18  303 
18  994 
44  364 

291  284 
83  813 
55  672 

2  704 
4  325 

3  272 

53  694 
52  298 


79  452 

48  869 

(D) 
(D) 
(D) 
182 
165 
924 
(Z) 
405 

6  440 

36  903 

(D) 

(D) 

304 

2  035 
(D) 
(D) 
818 


(D) 
(D) 

(D) 
(Dl 
(D) 

(D) 

703 

21  997 

21  714 

20  681 

13  564 

1  827 

759 

29 

1  088 

1  419 

731 

499 

63 

77 

215 

113 

325 


(X) 
100.0 

21.3 
4.9 
0.7 
2.0 
2.3 
4.8 
3.7 
7.2 
2.3 
2.0 
3.2 
3.3 
1.5 
1.1 
1.1 
1.2 
2.8 

18.1 
5.2 
3.5 
0.2 
0.3 
0.2 
3.3 
3.2 


(X) 

100.0 

(D) 
(D) 
(D) 
0.4 
0.3 
1.9 
(Z) 
0.8 
13.2 
75.5 
(D) 
(D) 
0.6 
4.2 
(D) 
(D) 
1.7 


(D) 
(D) 

100.0 
(D) 
(D) 

(D) 

3.1 

95.5 

100.0 
95.2 
62.5 


6.5 

3.4 


LUMBER  YARDS — CONTINUED 
NONMERCHANDISE  RECEIPTS  .... 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAl^ 


HARDWARE  STORES  (SIC  5251) 


TOTAL 


020 
120 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

380 
400 
420 
460 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
[LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAI^ 


4  010 
(0) 


10  939 


100 

13  055 

67 

8  966 

1 

ID) 

1 

(D) 

2 

(D) 

5 

(D) 

2 

(D) 

36 

840 

10 

16 

35 

405 

67 

5  660 

61 

7  708 

61 

4  578 

52 

709 

54 

1  051 

60 

2  815 

55 

1  509 

54 

7  612 

54 

1  497 

54 

910 

12 

586 

1 

(0) 

2 

(D) 

2 

(D) 

3 

(D) 

5 

50 

10 

31 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-281 


TABLE  3     Texas— standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


JREPTG  ADDL  DETAIL  FOR  LINE  ItO.  .  . 
'mEN'S-BOYS'  clothing.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

'LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


■REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


182 

69 

46 

2 

11 

27 

88 

107 

116 

107 

Its 

64 

64 

110 

93 

83 

93 

30 

14 

18 

7 

3 

123 

69 


313  282 

13  103 
5  256 

(D) 

(0) 

2  057 

12  256 
29  994 
66  742 
15  463 
26  840 
24  459 

14  758 

13  221 

5  128 

6  209 
9  441 
6  775 
2  152 
8  643 

(D) 
(0) 

18  937 

19  119 


253  175 
253  175 

8  451 

3  452 
(D) 
(D) 

8  332 
24  688 

204  763 

19  839 

13  484 

5  856 

57  295 

204  763 
43  386 

4  909 
3  560 

(D) 

1  794 
7  617 

2  787 

9  816 
7  823 

3  681 
(D) 


13  633 

18  422 

214  970 

17  198 

(D) 

11  837 

(D) 

22  382 

197  246 

21  587 

15  383 

(0) 

(D) 

13  693 

192  472 

13  428 

3  635 

10  469 


100.0 

4.2 
1.7 
(D) 
(D) 
0.7 
3.9 
9.6 
21.3 
4.9 
B.6 
7.8 
4.7 
4.2 
1.6 
2.0 
3.0 
2.2 
0.7 
2.8 
(D) 
(D) 
6.0 
6.1 


(X) 
100.0 

3.3 

1.4 
(01 
(D) 
3.3 
9.8 

100.0 
9,7 
6.6 
2.9 

22.6 

100.0 
21.2 

2.4 
1.7 
(D) 
0.9 
3.7 
1.4 
4.8 
3.8 
1.8 
(D) 

5.4 
7.3 

100.0 
8.0 
(D) 
5.5 

(D) 

8.8 

100.0 

10.9 

7.8 

(D) 

(D) 

5.4 

100.0 
7.0 
1.9 

5.4 


260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 
KITCHENWARE-HOME  FURNISHINGS.  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 
(HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

(REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


,  REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
(MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


24 

211 

739 

100.0 

24 

8 

752 

4.1 

23 

3 

774 

1.3 

19 

5 

073 

2.4 

27 

4 

026 

1.6 

23 

4 

615 

1.8 

19 

6 

574 

2.6 

16 

180 

601 

100.0 

16 

6 

049 

3.3 

12 

2 

721 

1.5 

16 

2 

487 

1.4 

15 

6 

405 

2.5 

13 

154 

590 

100.0 

13 

6 

305 

4.1 

13 

(D) 

(D) 

10 

(D) 

(D) 

9 

(D) 

(D) 

14 

(D) 

(D) 

7 

(D) 

(D) 

31 

10 

728 

4.2 

25 

199 

552 

100.0 

25 

8 

958 

4.5 

26 

4 

091 

2.1 

18 

5 

208 

2.6 

14 

439 

0.2 

87 

31 

801 

(X) 

72 

30 

212 

100.0 

38 

(D) 

(D) 

20 

(U) 

(D) 

4 

(D) 

(D) 

53 

(D) 

(D) 

42 

2 

481 

8.2 

55 

5 

699 

18.9 

48 

886 

2.9 

57 

3 

700 

12.2 

32 

(D) 

(0) 

25 

379 

1.3 

58 

2 

354 

7.8 

52 

631 

2.1 

34 

389 

1.3 

53 

1 

468 

4.9 

7 

(0) 

(D) 

68 

6 

444 

21.3 

32 

847 

2.8 

(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
2  825 

21  540 

2  330 

1  662 

657 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
10.5 

100.0 
10.8 
7.7 
3.1 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Non$tore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7H-282     West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Houston  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
162 
163 
161* 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
460 
500 

500 
500 
501 
502 
503 

520 


200 
520 


GENERAL  MERCHANDISE  STORES — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTS  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
> CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


> REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


.REPTG  ADDL  DETAIL  FOR  LINE  260. 
•KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


320. 


REPTG  ADDL  DETAIL  FOR  LINE 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES 


LUMBER-BUILDING  MATERIALS 


'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


;rEPT6  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  . 


CURTAINS-DRAPERIES-DRY  GOODS. 
NONMERCHANDISE  RECEIPTS  .  .  . 


21  440 
2  949 
707 
139 
(D) 
211 
593 
(0) 
400 
674 
<D) 

944 
(D) 

7  555 

1  259 

590 

667 

(D) 

(D) 

(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


(01 
(D) 
(D) 
(D) 

471 
1  205 
1  399 

20  247 

1  390 

(0) 

(D) 

(D) 

(D) 
(U) 
(D) 
(D) 

(D) 

(D) 

(D) 

1  765 

20  891 

1  615 

678 

(D) 

(D) 

(D) 


3  029 
1  816 


1  810 
6 


13.9 

100.0 
13.8 
3.3 
0.6 
(D) 
1.0 
2.8 
(D) 
1.9 
3.1 
(D) 

3.5 
(D) 

100.0 
16.7 
7.8 


(D) 

100.0 
(D) 
(D) 
(D) 

2.5 

100.0 
(D) 
(D) 
(0) 

4.8 

100.0 
(D) 
(D) 
(D) 

1.7 
4.5 
5.2 

100.0 
6.9 
(D) 
(0) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
6.5 

100.0 
7.7 
3.2 
(D) 
(D) 

(D) 


(X) 
100.0 


99.7 
0.3 


SEWING'  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 


REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CISARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ...... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure. 


520      NONMERCHANDISE    RECEIPTS    .     .     . 

(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


1    377 

(D) 


243 

447 

829 

887 

390 

883 

887 

322 

290 

70 

1 

169 

33 

576 

295 

4 

616 

670 

20 

788 

635 

22 

453 

70 

1 

033 

62 

1 

452 

50 

(D) 

57 

(D) 

24 

(D) 

8 

324 

142 

1 

614 

40 

(Z) 

16 

(D) 

58 

876 

7 

(D) 

7 

(D) 

4 

(D) 

10 

(Z) 

7 

(Z) 

592 

11 

039 

109 

434 

1  081 

431 

949 

800 

381 

500 

800 

313 

104 

766 

372 

675 

766 

305 

328 

731 

84 

939 

684 

25 

993 

624 

12 

729 

760 

181 

847 

59 

1 

047 

32 

(D) 

294 

(D) 

664 

20 

733 

632 

22 

445 

70 

1 

033 

82 

1 

452 

50 

(D) 

57 

(D) 

24 

(D) 

8 

324 

142 

1 

614 

40 

(Z) 

16 

(D) 

58 

876 

7 

(D) 

7 

(D) 

4 

(D) 

10 

(Z) 

7 

(Z) 

590 

ID) 

588 

319 

229 

588 

11 

026 

575 

7 

214 

148 

3 

792 

RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-283 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


020 

0^0 
020 
021 
022 
023 
024 

040 
060 
080 
100 


•REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

GROCERIES-OTHER  FOODS  

,  MEATS-FISH-POULTRY  

>  PRODUCE  (FRESH  FRUITS-VEGETABLES). 

I  FROZEN  FOODS  

ALL  OTHER  FOODS 


020 

020 
020 
021 
022 
023 
024 

100 
120 
500 

500 
500 
508 


020 
040 
100 


Kind  of  business  and  merchandise  line 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

IGROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


■REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES  (SIC  546) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

C IGARS-C IGARETTES-TOBACCO 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


7  635 

4  924 

4  907 

4  924 

4  907 

4  823 

(D) 

(D) 

61 

12 
(D) 
(D) 
(D) 


(D) 

1  232 
1  177 
(D) 
953 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


516 

(D) 


160 
(0) 


3  443 

2  206 

2  134 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

99.7 

100.0 

99.7 

97.9 

(D) 

(D) 

1.2 

0.2 
(D) 
(D) 
(D) 


(X) 

100.0 

95.6 

100.0 

95.5 

(D) 

77.4 

(D) 

(D) 

(D) 
(D) 
(D) 

100.0 
(D> 
(D) 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

96.7 
(0) 
(D) 


100 
120 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


220 
380 
400 
420 
500 
520 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3  364 
(D) 


79 
(D) 


477 

400 

738 

(X) 

338 

370 

156 

100.0 

1 

(D) 

(D) 

13 

(D) 

(D) 

58 

4 

397 

1.2 

25 

(D) 

(D) 

52 

(D) 

(D) 

2 

(D) 

(D) 

53 

5 

998 

1.6 

40 

(D) 

(D) 

15 

(D) 

(D) 

177 

290 

577 

78.5 

33 

952 

0.3 

220 

38 

810 

10.5 

1 

(D) 

(D) 

42 

2 

692 

0.7 

201 

21 

627 

5.8 

317  917 

(D) 

276  864 

410 

22  099 

(D) 

17  793 


283  572 

277  029 

(D) 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 

37.1 

0.1 

7.0 

(D) 
5.6 


(X) 

100.0 

(D) 


7H-284    West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a.a.a.aa.a,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 

380  > 

380 

381 

382  > 

383  ' 
384 

385  , 

386  ■ 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


DOMESTIC  CAR  DEALERS — CONTINUED 
AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS'  RETAIL  

NEW  PASSENGER  CARSi  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

, TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTEftlES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


242  195 

274  504 

240  311 

158  684 

(0) 

22  807 

1  100 

36  884 

12  811 
3  748 

(D) 

323 

202  264 
323 

(D) 
(D) 

18  923 

269  924 
18  748 
9  520 
6  605 
1  046 
1  098 

(D) 
14  734 

262  653 
14  603 

13  066 
1  428 


8  423 

10  983 

8  423 

6  017 

(D) 

714 

(D) 

1  032 

431 

(D) 

(D) 

(D) 

10  173 
70 
70 

(D) 

10  983 
(Dl 
655 
208 
298 
(D) 

(D) 
1  146 

10  983 

1  146 

(D) 

(D) 


87.4 

100.0 

87.5 

57.8 

(D) 

8.3 

0.4 

13.4 

4.7 

1.4 

(D) 

0.1 

100.0 
0.2 
(0) 
(D) 

6.8 

100.0 
6.9 
3.5 
2.4 
0.4 
0.4 

(D) 
5.3 

100.0 
5.6 
5.0 
0.5 


(X) 

100.0 

76.7 

100.0 
76.7 

54.8 
(D) 
6.5 
(D) 
9,4 
3.9 
(D) 
(D) 

(0) 

100.0 
0.7 
0.7 

(D) 

100.0 
(D) 
6.0 
1.9 
2.7 
(D) 

(D) 
10.4 

100.0 

10.4 

(D) 

(D) 


380 

380 
380 
381 
383 
385 
386 

400 
420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


380 

380 
380 
385 
386 
387 
388 

420 

420 
420 
421 
422 
423 

500 
520 

520 
520 
527 
528 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS"  RETAIL  

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

.TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


520. 


REPTG  ADDL  DETAIL  FOR  LINE 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
220 
260 
300 
320 
400 

400 
400 
401 
403 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  


•REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

(  MOTOR  OIL-GREASES-OTHER  OILS  . 


30  087 

29  905 

26  246 

29  905 

26  246 

19  898 

(D) 

4  342 

(D) 

(0) 
(D) 

29  905 
(D) 
1  170 
484 
(D) 
(D) 

1  913 

29  905 

1  913 

1  599 

143 


23  259 


(X) 

100.0 

87.8 

100.0 
87,8 
66.5 

(D) 

14.5 

(D) 

(D) 
(D) 

100.0 
(D) 
3.9 
1.6 
(D) 
(0) 

6.4 

100.0 
6.4 
5.3 
0.5 


138 

20 

387 

(X) 

91 

13 

538 

100.0 

91 

(0) 

(D) 

87 

11 

934 

100.0 

87 

11 

563 

96.9 

87 

10 

882 

91.2 

18 

489 

4.1 

11 

(D) 

(D) 

1 

(D) 

(D) 

7 

(D) 

(D) 

7 

(D) 

100.0 

7 

(D) 

(0) 

6 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

21 

(0) 

(D) 

20 

3 

590 

100.0 

20 

314 

8.7 

10 

59 

1.6 

12 

254 

7.1 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

(D) 

76 

0.5 

462 

2.8 

4  630 

100.0 

190 

4.1 

161 

3.5 

31 

0.7 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-285 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


120 

420 
420  } 
426 
427 

428  I 

429  t 
431 

432  L 

433  > 

434  t 
435 
436  ^ 

500 
520 

520 
520 
524 
525 
526 


100 
120 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
401 
403 

420 

420  k 
420  t 

426 

427  , 

428 

429 

431 

432 

434 

436 

440 
500 
520 


520 
520 
524 
525 
526 


Kind  of  business  and  merchandise  line 


TIREl  BATTERYi  ACCESSORY 
DEALERS — CONT I NUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NE*  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  USERS, 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTS  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING.  . 

OTHER  NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CISARETTES-TOBACCO  ........ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTEHIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


FARM  EQUIPMENT!  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


;REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


13  461 

13  118 

10  992 

4  146 

2  696 

544 

1  777 

(0) 

655 

(0) 

479 

(D) 

133 

41 
1  586 


536 
192 

510 
219 
485 


14  976 

14  418 

(D) 
(D) 
3  839 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


11  479 

2  377 

(D) 

1  608 

32 

28 

(D) 

(D) 

(0) 

325 

(D) 

47 

1  623 

14  253 
1  623 

(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


82.8 

100.0 

83.8 

31.6 

20.6 

4.1 

13.5 

(D) 

5.0 

(D) 

3.7 

ID) 

1.0 

0.3 
9.8 

100.0 

12.5 

5.3 

2.3 

5.1 


100.0 

(D) 

(D) 

26.6 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
(0) 
(D) 

22.0 

100.0 
20.7 
(D) 
14.0 
0.3 
0.2 
(D) 
(D) 
(D) 
2.8 

ID) 

0.3 

11.3 

100.0 

11.4 
(D) 
(0) 
(D) 


220 

300 
380 
400 
420 
500 
520 


300 

300 
300 
308 
309 
311 
312 
313 
314 

380 
400 

400 
400 
403 

420 
500 

500 
500 
505 

520 

520 
520 
527 
531 
532 


Kind  of  business  and  merchandise  line 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


AUTOMOBILES-TRUCKS.  . 
AUTO  FUELS-LUBRICANTS 


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


[REPTG  ADDL  DETAIL  FOR  LINE  500. 

(ALL  OTHER  MERCHANDISE  

CAMP  TRAILERS-TRAVEL  TRAILERS. 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


78B 

59.7 

(D) 

(0) 

(D) 

(D) 

(D) 

(Dl 

346 

29.2 

(D) 

(0) 

7    420 

5    672 

(D) 

4  608 
4  391 
866 
1  634 
990 
(0) 
668 
(D) 

(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 

(D) 
(D) 
(D) 

245 

4  743 
233 
HI 
(D) 
(D) 


3   797 
(D) 


100.0 

(D) 

100.0 
95.3 
18.8 
35.5 
21.5 

(D) 
14.5 

(0) 

(D) 
(D) 

100.0 
(D) 
(D) 

(D) 
(D) 

100.0 
(D) 
(D) 

4.3 

100.0 
4.9 
2.3 
(D) 
(0) 


(X) 
100.0 


'H. 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05°/ 


7H-286    West  South  Central-Tex. 


RETAIL  TRADE^Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963~continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  551*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
100 
300 
320 
380 
400 

400 
400 
401 
402 
403 

423 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 


; REPTG  ADOL  DETAIL  FOR  LINE  400. 

,AUT0  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS t  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR.  ...  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'St  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561i  567) 


120 
140 
160 
180 
200 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


900 

54 

14 

3 

109 

10 

7 

7 

900 

872 
872 
872 
56 
774 

698 

678 
678 
189 
68 
654 

3 
3 

3 

40 

388 

377 

377 

365 

61 


'377 

1 

14 

137 

238 

223 

43 

4 

1 

12 

42 

18 

19 

131 


91  590 

158 
(Z) 
(Z) 
(D) 
86 
(Z) 
(D) 
80  343 

89  788 

78  950 

73  117 

1  177 

4  665 

6  757 

72  458 
6  651 

1  015 
255 

5  375 

(0) 
(Z) 
(Z) 
120 
3  024 

37  579 

2  974 
2  485 

487 


100  583 

(D) 

527 

27  137 

46  080 

21  057 

2  386 

(Z) 

(D) 

(D) 

472 

(Z) 

259 

2  372 


87 

13 

925 

56 

9 

557 

1 

(D) 

56 

9 

053 

1 

(D) 

19 

(0) 

1 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

10 

59 

100.0 

0.2 
(Z) 
(Z) 
(D) 
0.1 
(Z) 
(D) 
87.7 

100.0 

87.9 

81.4 

1.3 

5.2 

7.4 

100.0 
9.2 
1.4 
0.4 
7.4 

(D) 
(Z) 
(Z) 
0.1 
3.3 

100.0 
7.9 
6.6 

1.3 


100.0 

(D) 

0.5 

27.0 

45.8 

20.9 

2.4 

(Z) 

(0) 

(D) 

0.5 

(Z) 

0.3 

2.4 


100.0 

(D) 
94.7 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.6 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
168 

180 
200 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


, REPTG  ADDL  DETAIL  FOR  LINE  160 

> WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
WOMEN'S  SPORTSWEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CUSTOM  TAILORS  (SIC  567) 
TOTAiJi 


120 
140 
160 
180 
200 
260 
280 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160  t 

160 
161 
163  Y 

164 

165 

168 

172  ■ 

173 

174 

175 

176 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN 'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


184 

119 

6 

9 

119 

24 
9 
1 

17 
4 

41 


148 
104 


12  486 

8  904 

(D) 
8  400 

8  520 

8  060 

350 

4  148 

1  043 
359 

2  168 

(D) 

(D) 
(D) 
(D) 

(0) 
(D) 
(D) 
(D) 
(D) 
59 


37  303 

31  338 

38 

(0) 

27  368 

2  070 

(D) 

(D) 

378 

8> 

575 


34  641 

30  010 

38 
(D) 

5  545 
467 
(D) 
262 
(D) 
(D) 
(D) 

26  206 

27  806 
24  779 

1  762 
725 
473 

2  125 
5  395 
8  629 

3  168 
882 
554 

1  124 


(X) 

100.0 

(D) 
94.3 

100.0 
94.6 

4.1 
48.7 
12.2 

4.2 
25.4 

(D) 

100.0 
(D) 
(D) 

(D) 
(D) 
(0) 
(D) 
(D) 
0.7 


100.0 

0.1 
(D) 
87.3 
6.6 
(D) 
(D) 
1.2 
0.3 
1.8 


(X) 

100.0 

0.1 
(D) 

100.0 
8.4 
(D) 
4.7 
(D) 
(D) 
(D) 

87.3 

100.0 

89.1 

6.3 

2.6 

1.7 

7.6 

19.4 

31.0 

11.4 

3.2 

2.0 

4.0 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable. 


Less  than  0.05% 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-lex.     7H-287 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  o'  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEMS    READY-TO-WEAR    STORES — CONTINUED 


180 
200 
260 
280 
500 
520 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS  (SIC  563i  568) 


MILLINERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

HOSIEPY  STORES  (SIC  563  PART) 

TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MtN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


140 
140 
142 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
520 


REPTG  ADOL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 
>    BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIP.LS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


040 
120 


MEALS-SNACKS 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 


(D) 
(0) 
(D) 
378 
87 
(D) 


767 
(D) 


757 
754 


(D) 
(D) 
(D) 

606 

732 
584 
(D) 
(D) 
(D) 
247 
(D) 
(0) 
(D) 
.(D) 

(D) 
(D) 
(0) 


802 

(D) 


44  784 
43  723 


(D) 
(D) 


(D) 
(D) 
(D) 
1.3 
0.3 
(D) 


(X) 
100.0 


(X) 
100.0 


100.0 
(D) 
(D) 

80.4 

100.0 
79.8 
(D) 
(D) 
(D) 
33.7 
(D) 
(D) 
(0) 
(D) 

(D) 
(D) 
(D) 


(X) 
100.0 


(X) 
100.0 


(D) 
(D) 


FAMILY  CLOTHING  STORES — CONTINUED 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


140 
140 
142 
143 
144 
145 
146 

160 

160 
150 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  l&O 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 


140 
160 
180 
280 
300 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL •  .  .  .  . 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


160 
180 

180 
180 
181 
182 
183 

280 
500 
520 


WOMEN'S-GIRLS' 
ALL  FOOTWEAR. 


CLOTHING.  EXC.  FOOTWEAR. 


180. 


REPTG  ADDL  DETAIL  FOR  LINE 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


JF.WELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  CO 


37 

29 

701 

100.0 

37 

12 

580 

42.4 

32 

1 

482 

5.0 

33 

5 

625 

18.9 

28 

1 

960 

6.6 

24 

314 

1.1 

34 

3 

236 

10.9 

70 

17 

096 

39.1 

36 

29 

311 

100.0 

36 

11 

727 

40.0 

25 

1 

082 

3.7 

15 

(0) 

(D) 

25 

414 

1.4 

28 

1 

912 

6.5 

34 

2 

618 

8.9 

34 

3 

141 

10.7 

26 

1 

010 

3.4 

19 

440 

1.5 

8 

(D) 

(D) 

27 

719 

2.5 

55 

4 

463 

10.2 

33 

2 

128 

4.9 

3 

(Z) 

(Z) 

1 

(D) 

(D) 

11 

90 

0.2 

21 

(D) 

(01 

15 

(D) 

(D) 

8 

150 

0.3 

30 

1 

521 

3.5 

123 

3 

39 

123 

1 

1 

6 

SO 


15  505 

(Z) 
1  174 
14  101 
(D) 
(D) 
<D) 
217 


100.0 

(Z) 
7.6 
90.9 
(D) 
(D) 
(D) 
1.4 


100.0 


1 

071 

15.5 

5 

728 

82.6 

6 

789 

100.0 

5 

636 

83.0 

(D) 

(D) 

101 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

7H-288  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments- 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


140 
160 
180 

180 
180 
181 
182 
183 

300 
500 
520 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


; REPTG  ADOL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


020 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


277 

166 

46 

77 

153 

71 

15 

11 

5 

4 

12 

68 


6  453 
5  099 

6 

103 
4  940 


545 
395 
370 
105 
926 

(0) 
(D) 
37 


1  833 
(D) 


130 
(D) 


60  195 


1 

(D) 

54 

1 

740 

164 

18 

799 

157 

34 

309 

88 

2 

327 

15 

205 

13 

(D) 

13 

337 

5 

(Z) 

13 

(D) 

110 

1 

864 

56  180 

43  650 

(0) 

4  913 

34  092 

(D) 

205 

(D) 

61 

(Z) 

(D) 

1  243 


(X) 

100.0 

0.1 

2.0 

96.9 

100.0 
96.7 
30.1 
46.3 
20.4 

(D) 
(D) 
0.7 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
2.9 
31.2 
57.0 
3.9 
0.3 
(D) 
0.6 
(Z) 
(D) 
3.1 


100.0 

(D) 
11.3 
78.1 
(0) 
0.5 
(D) 
0.1 
(Z) 
(D) 
2.8 


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
500 
520 


CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS'  SOFT  SURFACE 

FLOOR  COVERINGSi  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 
260 
280 
320 
340 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


CHINAt  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 


'REPTG  ADDL  DETAIL  FOR  LINE  220 

[MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'bi  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


•REPTG  ADDL  DETAIL  FOR  LINE  260.  . 

KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KI TCHENWARE-HOUSEWARES 


188 

42 

985 

(X) 

126 

35 

336 

100.0 

28 

1 

016 

2.9 

76 

(13) 

(D) 

126 

27 

579 

78.0 

116 

34 

106 

100.0 

116 

26 

676 

78.2 

92 

5 

312 

15.6 

116 

18 

549 

54.4 

60 

1 

982 

5.3 

15 

(D) 

(D) 

6 

(D) 

(D) 

62 

977 

2.8 

13 

(D) 

(D) 

11 

(D) 

(D) 

4 

(D) 

(D) 

11 

(D) 

(D) 

59 

917 

2.6 

10  862 

7  784 

349 
(D) 
6  513 
(D) 
(D) 
(D) 
(D) 
(0) 


(D) 
(D) 

5  945 

6  140 
4  876 
3  749 

981 
(D) 
(D) 

217 

(D) 

(D) 
(D) 
(D) 
(D) 


100.0 

4.5 
(D) 
83.7 
(0) 
(D) 
(D) 
(D) 
(D) 


(D) 

(D) 

73.1 

100.0 

79.4 

61.1 

16.0 

(D) 

(D) 

2.7 

(D) 

100.0 
(D) 
(0) 

(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-289 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
lor  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 
340 
520 


220 

500 
520 


220 

220 
220 
228 
231 
232 
233 
234 


HOUSEHOLD  APPLIANCE  STORES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PARTI 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
PIANOS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
228 
229 
231 
232 
233 
234 

500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
280 
300 
320 
400 
420 
480 
500 


(0) 
276 
(D) 
305 


184 
(D) 
(D) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


411 

411 
411 
(D) 
(D) 
(D) 
357 
(0) 


7  116 
5  117 

4  773 

5  087 
4  743 
2  083 
1  039 
1  444 

(D) 
(D) 
(D) 

(D) 
(D) 


658 

114 

017 

020 

82 

637 

141 

2 

477 

888 

67 

623 

457 

9 

916 

50 

(D) 

197 

1 

109 

11 

49 

2 

(D) 

1 

(0) 

1 

(D) 

- 

(0) 

3 

(Z) 

2 

(D) 

- 

(0) 

1 

(D) 

1 

(D) 

2 

(D) 

19 

195 

(D) 
3.4 
(Dl 
3.7 


93.8 
(D) 
(0) 


100.0 

100.0 

100.0 
100.0 
(D) 
(D) 
(Dl 
86.9 
(D) 


93.3 

100.0 

93.2 

40.9 

20.4 

28.4 

(D) 

(D) 

(01 

(D) 
(01 


3.0 
81.8 
12.0 
ID) 
1.3 
0.1 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(0) 
0.2 


020 
040 
060 
080 
100 
120 
140 
180 
220 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
120 
140 
180 
220 
280 
500 
520 


020 
040 
060 
100 
280 
500 
520 


020 
040 
060 
080 
100 
120 
300 
320 
500 
520 


020 
040 
060 
080 


EATINGI  DRINKING  PLACES — CONTINUED 
NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-80YS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PARTI 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 


771 

88 

771 

208 

35 

153 

6 

1 

1 

2 
1 

9 
103 


463 

53 

483 

185 

30 

103 

2 

1 

1 

1 

5 

81 


196 

27 
196 

17 
3 

24 
4 
1 


101  616 
74  058 

2  033 
66  932 

2  878 
466 
925 
39 
(0) 
(D) 
(D) 
ID) 
(D) 
(Dl 
170 
594 


41  519 

1  303 

36  757 

2  222 
351 
439 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
370 


14  385 

(D) 
13  673 
(01 
35 
(0) 
(01 
106 


10  866 

315 
9  849 
312 
(0) 
271 
(0) 
(D) 
(D) 
(D) 
(D) 


100.0 

2.7 
90.4 
3.9 
0.6 
1.2 
0.1 
(0) 
(0) 
(0) 
(0) 
(0) 
(D) 
0.2 
0.8 


100.0 

3.1 
88.5 
5.4 
0.8 
1.1 
(D) 
(D) 
(0) 
(0) 
(D) 
(0) 
0.9 


100.0 

(0) 
96.4 

(0) 
0.2 

(0) 

(0) 
0.7 


100.0 

2.9 
90.6 

2.9 
(D) 

2.5 
(Dl 
(Dl 
(D) 
(D) 
(0) 


(D) 

(D) 

453 

88.5 

(D) 

(D) 

(D) 

(D) 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-290      West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments. 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100 
520 


020 
040 
060 
080 
100 
120 
140 
160 
280 
300 
400 
420 
480 
500 
520 


020 
040 
080 
100 
120 
160 
180 
220 
240 
260 
280 
300 
320 
460 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

160 
180 
220 
240 
260 
280 
300 
320 
460 
500 
520 


CATERERS — CONT  I  NUED 


C IGARS-C I SARETTES-TOBACCO 
NONMERCHANDISE  RECEIPTS  . 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGAKETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS -. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

IREPTG  ADDL  DETAIL  FOR  LINE  120.  .  .  .  . 

;COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 

PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


249 

53 

117 

249 

15 

44 


345 

259 

39 

146 

25 

175 

259 

5 

6 

19 

15 

27 

47 

19 

18 

1 

74 

45 


322 
251 

36 
143 

24 
169 
251 

241 
241 
229 
241 
133 


180 
(D) 


12  401 

8  579 

444 

691 

7  038 

(D) 

184 

10 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

25 

80 


69  621 
56  830 


(D) 
618 
543 
930 


41  385 
(0) 
(Z) 
(D) 
(D) 
289 
380 
(D) 
(D) 
(D) 
1  880 
262 


67  985 
56  402 

(D) 
4  573 

(D) 

4  882 

41  072 

54  834 
39  611 
15  132 
17  813 
6  673 

(D) 
(Z) 
(D) 
(D) 
289 
(D) 
(D) 
(D) 
(D) 
(D) 
262 


2.5 
(D) 


(X) 

100.0 

5.2 
8.1 
82.0 
(D) 
2.1 
0.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.3 
0.9 


(X) 

100.0 

(D) 
8.1 
2.7 
8.7 
72.8 
(0) 
(Z) 
(D) 
(D) 
0.5 
0.7 
(Dl 
(D) 
(D) 
3.3 
0.5 


(X) 

100.0 

(D) 
8.1 
(D) 
8.7 
72.8 

100.0 
72.2 
27.6 
32.5 
12.2 

(D) 
(Z) 
(D) 
(D) 
0.5 
(0) 
(D) 
(D) 
(D) 
(0) 
0.5 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
260 
280 
300 
380 
480 
500 
520 


200 
240 
260 
280 
320 
340 
500 
520 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL^ 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS , 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


ANTIQUE  STORES  (SIC  5932) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


088 

112 

271 

643 

77 

055 

74 

1 

132 

28 

186 

4 

(0) 

212 

24 

674 

135 

1 

528 

10 

(Z) 

22 

890 

23 

781 

18 

336 

3 

(D) 

69 

1 

772 

39 

1 

541 

82 

1 

943 

94 

11 

723 

56 

4 

887 

35 

968 

5 

(Z) 

15 

369 

6 

127 

33 

1 

118 

3 

(D) 

26 

4 

100 

18 

(D) 

241 

13 

774 

140 

1 

845 

275 

34 

984 

203 

26 

097 

61 

793 

16 

90 

3 

(D) 

203 

24 

443 

106 

606 

6 

26 

1 

(D) 

3 

38 

1 

(D) 

6 

(D) 

1 

(D) 

1 

(D) 

1 

(0) 

1 

(D) 

6 

31 

1 

(D) 

10  047 


18 

1  379 

14 

1  305 

1 

(D) 

10 

742 

10 

438 

4 

49 

1 

(D) 

1 

(D) 

2 

(D) 

3 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-291 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOKi  STATIONERY  STORES  (SIC  594) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


BOOK  STORES  (SIC  59t2 ) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500 

'ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES, 
SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 
ALL  OTHER  MERCHANDISE 


NONMERCHANOISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANOISE  RECEIPTS  .  .  .  . 

PRINTING  TO  ORDER 

OTHER  NONMERCHANOISE  RECEIPTS. 


STATIONERY  STORES  (SIC  5943) 
TOTAL^ 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2  535 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2  369 
39 


1  226 

(D) 
(D) 
(D) 
(D) 
1  175 

1  226 
1  175 
(D) 
66 
1  057 
(D) 
(D) 

(D) 

(D) 

(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
93.5 
1.5 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
95.8 

100.0 
95.8 
(D) 
5.4 
86.2 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(0) 
(D) 
(D) 


140 
160 
180 
220 
280 
300 
380 
420 
500 
520 


020 
040 
100 
180 
300 
320 
400 
420 
440 
460 
520 


020 
220 
260 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS--C0NTINUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANOISE  RECEIPTS  , 

SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 
HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANOISE  RECEIPTS  

OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES 

GARDEN  SUPPLY  STORES  (SIC  5969  PARTI 
TOTAL^ 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


Estab- 
lishments 

(number) 


8 

(D) 

(D) 

9 

(D) 

(D) 

9 

(D) 

(D) 

6 

(D) 

(D) 

6 

(D) 

(D) 

22 

4  073 

59.6 

1 

(D) 

(D) 

1 

(D) 

(D) 

8 

(D) 

(D) 

15 

246 

3.6 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


7  672 
(D) 


228 

(D) 


1  123 
982 
982 


17  561 

15  587 

(D) 
1  001 
1  270 


(X) 
100.0 


(X) 
100.0 


5  420 

(X) 

3  786 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

287 

7.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

3  lie 

82.4 

(D) 

(D) 

(X) 
100.0 
100.0 


(X) 

100.0 

(D) 
6.4 
8.1 


I 


Kl' 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure,        (NA)  Not  available.        (X)  Not  applicable. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(Z)  Less  than  0.05%. 


7H-292  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


JEWELRY  STORES — CONTINUED 


280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


JEWELRY-OPTICAL  GOODS 


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTIMG-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


REPTG  SALES  BY  BROAD  MOSE  LINES 


020 
080 
100 
120 
220 
260 
340 
480 
500 
520 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


220 
260 
340 
480 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  • 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  ........ 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


220 
260 
320 
500 
520 


FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


71 
71 
65 
43 
67 
40 
63 
16 

7 
18 
68 

52 

(na) 

52 


120 

69 

1 
3 
1 
69 
6 


11  286 

15  524 

11  233 

2  509 

968 

5  599 

(0) 

1  406 

(D) 

(D) 
635 

1  173 

11  429 

(na) 

651 


5  133 

3  205 

(D) 
(D) 
(D) 

3  171 

e 


72.4 

100.0 

72.4 

16.2 

6.2 

36.1 

(D) 

9.1 

(D) 

(D) 

4.1 
7.5 

100,0 

(na) 

5.7 


1 

(D) 

(D) 

6 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

4 

123 

3.4 

- 

(D) 

(D) 

1 

(D) 

(D) 

7 

3  211 

89.7 

2 

(D) 

(D) 

4 

18 

0.5 

123 

6.7 

(D) 

(D) 

(D) 

(D) 

647 

89.1 

(D) 

(D) 

(U) 

(D) 

(X) 

100.0 

(D) 
(D) 
(D) 
98.9 
0.2 


020 
040 
080 
100 
120 
400 
420 
500 


CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NEWS  DEALERS.  NEWSSTANDS  (SIC  5994 
TOTAL  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  59971 

TOTAL^ 

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
total' 

LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


33 

1  655 

24 

1  179 

5 

40 

9 

(D) 

2 

(D) 

24 

904 

1 

(D) 

2 

(D) 

1 

(D) 

11 

(D) 

1  545 


4  510 
(D) 


3  262 

(0) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Meichandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-293 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Houston  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


020 
040 
100 
120 

ito 

160 
200 
220 
240 
260 
280 
300 
340 
500 
520 


Kind  of  business  and  merchandise  line 


PET  SHOPS  (SIC  5999 'PART) 

total' 

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  (SIC  5999  PART) 
TOTAl^ 


NONSTORE  RETAILERS 
(Sic  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


522 
258 


222 

(D) 
630 
(D) 
(D) 
853 
549 
925 
(0) 
602 
(D) 
(D) 
445 
437 
259 


Percent 
of  sales 

o 

accounted 

1 

for  by  the 

" 

specified 

merchandise 

o 

line 

S 

(X) 

100.0 

(X) 

(X) 

100.0 

17.1 

<D) 

29.8 

(D) 

020 

(D) 

120 

4.5 

140 

2.9 

160 

4.9 

200 

(D) 

220 

3.2 

240 

(D) 

260 

(D> 

260 

2.4 

340 

23.5 

500 

1.4 

520 

Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstoie  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


542 
(D) 


12    753 
(D) 


48 

10   081 

4 

712 

2 

(D) 

9 

(0) 

9 

853 

5 

549 

7 

925 

3 

(D) 

5 

602 

4 

(D) 

5 

445 

22 

(D) 

11 

148 

(X) 
100.0 


(X) 
100.0 


7.1 

(D) 
(0) 
8.5 
5.4 
9.2 
(D) 
6.0 
(D) 
4.4 
(D) 
1.5 


7H-294  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Laredo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


220 
240 
260 
300 
320 
340 
440 
520 


020 
040 
120 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  5211 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMET ICS-DRU6S-HEALTH  NEEDS-CLEANERS 


395 

277 

65 
58 
25 
17 
42 
45 
32 
48 
28 
34 
30 
13 
31 
24 
20 
19 
17 
8 
34 
32 
2 
6 
55 
65 


68  681 

10  752 

1  902 
(D) 
694 
587 

4  000 
7  704 

12  488 

2  431 

3  333 
2  181 
1  321 
1  264 

1  013 
948 
927 

2  092 

5  491 
2  571 
2  214 

(D) 

435 

2  487 

1  407 


2  650 

(0) 
<D) 
(D) 
(0) 
(D) 
1  891 
(D) 
(D) 


12  505 

12  233 

439 
208 
580 


(X) 

100.0 

15.7 
2.8 
(0) 
1.0 
0.9 
5.8 
11.2 
18.2 
3.5 
4.9 
3.2 
1.9 
1.8 
1.5 
1.4 
1.3 
3.0 
8.0 
3.7 
3.2 
(D) 
0.6 
3.6 
2.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
71.4 
(D) 
(D) 


(X) 
100.0 

3.6 

1.7 
4.7 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 


GENERAL  MERCHANDISE  GROUP 
STORES — CONT I NUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

'  BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

'    GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


;REPTG  ADDL  DETAIL  FOR  LINE  200. 
'CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


.REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260. 
•KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUStWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

;  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


^Standard  Notes:        -  Represents  zeto.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  ttian  0.05%. 


1 

415 

11.6 

2 

122 

17.3 

637 

5.2 

2 

364 

19.3 

709 

5.8 

(D) 

(0) 

712 

5.8 

201 

1.6 

308 

2.5 

357 

2.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

235 

10.1 

332 

2.7 

4  679 

(X) 

4  679 

100.0 

(D) 

(0) 

818 

17.5 

4  105 

100.0 

674 

16.4 

501 

12.2 

193 

4.7 

1  167 

24.9 

4  105 

100.0 

989 

24.1 

149 

3.6 

75 

l.S 

(D) 

(D) 

(D) 

(0) 

152 

3.7 

118 

2.9 

198 

4.8 

194 

4.7 

(D) 

(D) 

359 

7.7 

505 

10.8 

4  105 

100.0 

442 

10.8 

(D) 

(D) 

223 

5.4 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

178 

3.8 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

I 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-295 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Laredo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


340 

340 
340 
346 
356 

420 
500 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 
LUMBER-BUILDING  MATERIALS  .... 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


500  IREPTQ  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

500  >ALL  OTHER  MERCHANDISE  

501  I  TOYS-GAMES-WHEEL  GOODS  

502  ,  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

503  >  ALL  OTHER  MERCHANDISE 


520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC .  FOOTWEAR  .  . 
iVOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

j  COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

HEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 

j  ALL  FOOTWEAR 

!  CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

j LUMBER-BUILDING  MATERIALS  

; AUTO  FUELS-LUBRICANTS  

I  HAY-GRAIN-FEED-FARM  SUPPLIES 

{ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


020 
040 
060 
080 
100 
120 
140 
160 
200 
220 
260 
320 
340 
400 
420 


FOOD  STORES  (SIC  54) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CISARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(0) 


5  064 

5  064 

(D) 
208 
416 
(D) 
955 
(D) 
567 
115 
(D) 
441 
137 
103 
229 
991 
(D) 


(D) 
(D) 
(D) 
(D) 
292 
(D) 
(D) 

93 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

26 


12  059 

10  241 
41 
(D) 
ID) 
268 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
(D) 
ID) 
(D) 

(D) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 


(X) 
100.0 

(D) 
4.1 
8.2 

(D) 
18.9 

(D) 

11.2 

2.3 

(D) 
6.7 
2.7 
2.0 
4.5 
19.6 

(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
51.9 
(D) 
(D) 
3.7 
(D> 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.0 


100.0 

84.9 
0.3 
(D) 
(D) 
2.2 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
ID) 
(D) 
(0) 


460 
500 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
200 
220 
260 
320 
340 
400 
420 
460 
500 

500 
500 
508 
516 


220 
260 
280 
300 
320 


Kind  of  busmess  and  merchandise  line 


FOOD  STORES — CONTINUED 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


GROCERY  STORES,  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


iREPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE  

PAPER,  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES,  VEGETABLE  MARKETS 
(SIC  543) 


CANDY,  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
628 


13  509 

11  712 

9  908 

11  534 


Percent 
of  sales 
accounted 
lor  by  the 
specified 
merchandise 
line 


9  736 
2  214 

766 

121 

6  645 

41 
(D) 
(D) 
268 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
628 

7  771 
628 
(D)  I 
(D) 


(D) 
5.2 


(X) 

100.0 

84.6 

100.0 

84.4 

19.2 

6.6 

1.0 

57.6 

0.4 
(D) 
(D) 
2.3 

(D) 

(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
5.4 

100.0 
6.1 
(D) 
(D) 


9 

115 

(X) 

8 

120 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

1 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-296  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Laredo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 
400 
420 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 
NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


APPAREL  1  ACCESSORY  STORES  (SIC  56) 
TOTAL  


120 
140 
160 
180 
200 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S!  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


140 
160 
180 
280 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


120 
140 
160 
180 
200 
280 
500 
520 


140 

140 
140 
142 
145 
146 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  TLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


>REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

.  MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


2 

17 

32 

18 

12 

4 

4 

3 

16 


5  491 
(D) 

1  657 
(0) 


(0) 
258 
395 
794 
877 
(D) 
(0) 
(D) 
137 


(D) 
(D) 
131 
(D) 
39 


6  584 

(D) 
(D) 
5  659 
(D) 
(D) 
(D) 
(D) 
78 


5  702 


(D) 
(D) 
(D) 
(D) 
(D) 


67.6 
(D) 

20.4 
(D) 


(X) 

100.0 

(Dl 
33.4 
50.1 
9.6 
4.7 
(D) 
(D) 
(D) 
0.7 


<D) 
(D) 
4.7 
(D) 

1.4 


100.0 

<D) 
(D) 
86.0 
(D) 
(D) 
(D) 
(D) 
1.2 


(D) 

100.0 
(D) 
(D) 
(D) 
(D) 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
500 
520 


WOMEN'S  READY-TO-WEAR  STORES— CONT  I  NUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
163 
164 
165 
168 
172 
173 
176 

180 
200 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

;REPTG  ADDL  DETAIL  FOR  LINE  140 

>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

'  BOYS'  CLOTHING  

;  MEN'S  TAILORED  OUTERWEAR  

,  OTHER  MEN'S  OUTERWEAR 

'  MEN'S  HATS  

!  OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

iREPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

'  MILLINERY 

'  HOSIERY 

.  LINGERIE  

•  WOMEN'S  SPORTSWEAR  

'  DRESSES 

;  COATS-SUITS 

.  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


1  626 
(D) 


(D) 


5 

017 

100.0 

4 

385 

87.4 

(D) 

(D) 

(D) 

(D) 

ISO 

3.0 

752 

15.0 

936 

18.7 

1 

392 

27.7 

520 

10.4 

127 

2.5 

(D^ 

(0) 

(D) 

(0) 

(Dl 

(D) 

(D) 

(0) 

(D) 

(D) 

78 

1.5 

(X) 
100.0 


(D) 

(D) 

3  430 

42.0 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

(D) 

(D) 

3  519 

43.1 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

453 

5.5 

(D) 

(D) 

(D) 

(D) 

(0) 

<0) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-297 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Laredo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


FURNITUREi  HOME  FURNISHINGSt 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL 


REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RADIO-TVi 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CURTAINS-DRAPERIES-DRY  GOODS.  ... 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  ... 
SPORTING-RECREATION  EQUIPMENT  ... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(0) 
134 
055 
232 
(0) 
(0) 
(D) 
(D) 
62 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(0) 
(D) 

sin 

055 
(D) 
(D) 
(D) 
(0) 
(0) 


847 

(D) 
620 
(D) 
(D) 
(D) 
(D) 
(D) 


2  103 

1  716 

(01 
1  518 
75 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
42.6 
39.6 
8.7 
(D) 
(D) 
(D) 
(D) 
2.3 


100.0 

(D) 
(D) 
(D) 
28. 3 
58.1 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
73.2 
(D) 
(D) 
(D) 
(0) 
(D) 


(X) 

100.0 

(D) 
88.5 
4.4 
(D) 
(0) 
(D) 
(D) 


020 
040 
100 
120 
280 
340 
500 
520 


080 
100 
160 
220 
240 
260 
280 
300 
320 
440 
460 
500 
520 


Kind  of  business  and  merchandise  line 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  ....  

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  .     .     ,     

LUMBER-BUILDING  MATERIALS  ...... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 


DRUG  STORES  (SIC  591  PART) 
TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


478 

(X) 

193 

100.0 

(D) 

(D) 

101 

3.2 

140 

4.4 

841 

89.0 

(D) 

(D) 

(D) 

(D) 

86 

2.8 

(D) 

(D) 

747 
(0) 


295 
(0) 


587 

13.9 

(D) 

(D) 

(D) 

(D) 

122 

2.9 

(Dl 

(D) 

(D) 

(D) 

69  B 

16.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

409 

9.7 

416 

9.9 

125 

3.0 

(X) 
100.0 


(X) 
100.0 


^1 

(  -1 

si 

f'i. 

*. 

.»' 

^ 

■i; 

t, 

t 

a 

M 

\ 

. 

^ 

standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-298  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Laredo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments- 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Hne 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


FARMt  GARDEN  SUPPLY  STORES i 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


JEWELRY  STORES  (SIC  597) 


939 

(D) 


(X) 
100.0 


220 
260 
280 

280 
280 
281 
282 
283 
281t 
285 
286 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENII/ARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


.REPTG  ADDL  DETAIL  FOR  LINE  280 

'JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


(D) 
(D) 
(0) 

1  027 
(0) 
174 
77 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(0) 
(D) 
(0) 

100.0 
(0) 
16.9 
7.5 
(D) 
<D) 
(D) 
(D) 


JEWELRY  STORES --CONTINUED 


NONMERCHANDISE  RECEIPTS 


520 
520 
529 


[REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 
>    WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  


^Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting, 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


(na) 
n 


(D) 
1    027 

(na) 

7t 


ID) 


(D) 
100.0 

(na) 

7.2 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-lex.     7H-299 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lubbock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEt  TOTAL  

REPT6  SALES  BY  BROAD  MOSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBERi  BLD6.  MATLS.t  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEN'S-BOYS*  CLOTHING!  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT!  MACHINERY  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING!  PAINT! 
ELECTRICAL  STORES   (SIC  522-521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  

HARDWARE  STORES  (SIC  5251) 

TOTAL^ 


Estab- 
lishments 

(number) 


230 

282 

117 

81<t 

236 

191 

164 

39 

032 

159 

9 

591 

24 

6 

954 

151 

3 

278 

148 

9 

164 

70 

8 

214 

107 

15 

646 

74 

4 

541 

67 

4 

726 

72 

7 

131 

74 

11 

027 

87 

2 

613 

66 

2 

429 

45 

2 

719 

50 

2 

119 

44 

14 

317 

44 

43 

176 

151 

10 

744 

159 

10 

237 

23 

7 

756 

8 

2 

213 

9 

1 

037 

170 

9 

988 

251 

7 

461 

Sales 


($1,000) 


26  464 

21  775 

(D) 

(D) 

(D) 

27 

(D) 

17 

695 

13  134 

(D) 

7  627 

(D) 

142 


12  362 

(D) 
512 
11  773 
(D) 
(D) 


1  434 

(0) 
(D) 
(D) 
1  324 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

16.5 
4.1 
2.9 
1.4 
3.9 
3.5 
6.6 
1.9 
2.0 
3.0 
4.7 
1.1 
1.0 
1.2 
0.9 
6.1 

18.3 
4.5 
4.3 
3.3 
0.9 
0.4 
4.2 
3.2 


100. 0 

(D) 
(D) 
(D) 
0.1 
(D) 
0.1 
3.2 

60.3 
(D) 

35.0 
(D) 
0.7 


100.0 

(D) 
4.1 
95.2 
(D) 
(D) 


100.0 

(D) 
(0) 
(D) 
92.3 
(D) 


440 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 


Kind  of  business  and  merchandise  line 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

FARM  EQUIPMENT!  MACHINERY  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN!S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN!S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 


(REPTG  ADDL  DETAIL  FOR  LINE  160 

>WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES .  .  .  . 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
►CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  •  . 
!mAJ0R  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

■PEPTG  ADDL  DETAIL  FOR  LINE  240 

.FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

,  FLOOR  COVERINGS 

I  FURNITURE-SLEEP  EQUIPMENT 


^Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting, 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


8  001 
7  702 


(D) 
82 


(D) 
475 
(0) 
(D) 
024 
162 
307 
271 
990 
187 
215 
990 
401 
524 
954 
(D) 
(D) 
(D) 
(D) 
844 
409 


142 

(D) 

598 

3  531 

23  703 

3  192 

2  499 

716 

6  706 

21  478 

5  754 

430 

559 

177 

257 

1  310 

554 

1  024 

869 

509 

1  697 

2  040 

23  703 

1  885 

553 

1  166 

2  023 

19  292 

(D) 

1  206 

497 

(D) 

(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(D) 
1.1 


100.0 

(D) 
1.3 
(D) 
(D) 
2.9 
14.6 
26.3 
6.4 
11.3 
6.2 
3.4 
2.8 
1.1 
1.5 
2.7 
(D) 
(D) 
(D) 
(D) 
5.2 
6.8 


0.6 

(D) 

2.4 

14.1 

100.0 
13.5 
10.5 
3.0 

26.7 

100.0 
26.8 
2.0 
2.6 
0.8 
1.2 
6.1 
2.6 
4.8 
4.0 
2.4 

6.8 
8.1 

100.0 
S.O 
2.3 
4.9 

8.1 

100.0 
(D) 
6.3 
2.6 

(0) 

100.0 
(D) 
(D) 
(D) 


7H-300  West  South  Central— Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lubbock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^i 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishnnents 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 
KITCHENWARE-HOME  FURNISHINGS.  .  . 


►REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNI SHINSS.  . 

CHINA-GLASSWARE 

,  KITCHENWARE-HOUSEWARES  •  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HAkDWAkE-TOOLS  

,  GARDENING  EQUIPMENT-SUPPLIES  . 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIQARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FOOD  STORES  (SIC  54) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


686 

22  541 
658 
328 
266 

323 

428 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
759 

22  541 
717 
(D) 
321 
(D) 

2  161 


9  842 
7  077 


(D) 
(D) 
(D) 
(D) 
435 
118 
464 
601 
(D) 
176 
54 
12 
(D) 
(D) 
(D) 
(D) 
(D) 
245 
186 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  lo  insufficient  reporting. 


102 

47 

105 

102 

38 

093 

4 

(D) 

1 

(D) 

76 

2 

054 

73 

3 

402 

9 

72 

13 

(D) 

3 

(D) 

7 

(D) 

2 

(D) 

2.7 

100.0 
2.9 
1.5 
1.2 

1.3 
1.7 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
3.0 

100.0 
3.2 
(D) 
1.4 
(D) 

8.6 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
20.3 
29.9 
6.6 
22.6 
(D) 
2.5 
0.8 
0.2 
(D) 
(D) 
(D) 
(D) 
(D) 
3.5 
2.6 


100.0 

80.9 
(D) 
(D) 
4.4 
7.2 
0.2 
(0) 
(D) 
(D) 
(D) 


260 
280 
300 
320 
400 
480 
500 
520 


FOOD  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  , 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  .  . 


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
400 
480 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


'REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
,GROCERIES-OTHER  FOODS 

MEATS-FISH-FOULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES), 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


,REPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE 

PAPERi  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


FRUIT  STORES  1  VEGETABLE  MARKETS 
(SIC  5431 


CANDYi  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

74 

0.2 

(D) 

(D) 

844 

3.9 

196 

0.4 

45  882 

36  909 

44  649 

35  854 

9  679 

3  294 

1  983 

20  895 

(D) 
(D) 
(0) 
(D) 

72 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

74 

(D) 

1  844 

41  362 

1  844 

(D) 

(D) 

196 


759 

670 
670 


77 
(D) 


80.4 

100.0 

80.3 

21.7 

7.4 

4.4 

46.8 

(D) 
(D) 
(0) 
(D) 
0.2 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
0.2 
(0) 
4.0 

100.0 

4.5 
(01 
(D) 

0.4 


(X) 
100.0 
100.0 


(X) 
100.0 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-301 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lubbock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

C I GARS-C I GARETTES-TOBACCO 
AUTO  FUELS-LUBRICANTS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO    FUELS-LUBRICANTS    

GASOLINE    

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  • 
parts.  retail  (over  the  counter)  .  .  . 
automobile  tires-batteries-accessories 


120 
140 
160 
180 
200 
280 
300 
500 
520 


FARM  EQUIPMENTi  MACHINERY 
HOUSEHOLD  FUELS- ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELi  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


106 
72 

3 

8 
3 
6 
1 
7 
6 
2 

40 
9 

47 
6 

36 


216 

127 

5 
2 

12 
127 

125 
125 
124 
12 
115 

95 

93 
93 
12 

2 
93 

2 

1 

2 

65 

65 

65 

64 

5 


108 

82 

6 

25 

60 

39 

8 

9 

3 

6 

21 


Sales 


(11,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


62  319 

57  353 

(D) 
508 
(D) 
(D) 
(D) 
(D) 
31 
(D) 
43  165 
(D) 

7  762 
514 

3  072 


18  144 

11  739 

9 
(D) 
32 

10  520 

11  577 
10  378 

9  496 
253 
628 

700 

8  912 
685 
(D) 
(D) 
586 

(0) 
(D) 
(D) 
434 

6  500 
434 
(0) 
(D) 


14  810 
12  050 


55 
966 
127 
226 
340 
(D) 
(D) 

51 
201 


(X) 
100.0 

(D) 
0.9 
(0) 
(D) 
(D) 
(0) 
0.1 
(D) 

75.3 
(0) 

13.5 
0.9 
5.4 


(X) 

100.0 

0.1 

(D) 

0.3 

89.6 


100 
89 
82 

2 
5 


6.0 

100.0 
7.7 
(D) 
(Dl 
6.6 

(D) 
(D) 
(D) 
3.7 

100.0 
6.7 
(0) 
(D) 


(X) 

100.0 

0.5 

24.6 

50.8 

18.5 

2.8 

(D) 

(D) 

0.4 

1.7 


120 
140 
160 
180 
280 
300 
520 


120 
140 
160 
180 
200 
280 
300 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
520 


Kind  of  business  and  merchandise  line 


MEN'S.  BOYS'  APPAREL   STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

iREPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS 

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishment's 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

808 

86.5 

(D) 

(D) 

190 

9.1 

(D) 

(D) 

(D) 

(D) 

49 

2.3 

6  103 

5  172 

(D) 
(0) 
4  634 
388 
(D) 
(D) 
(D) 
64 


5  414 

4  542 

(D) 
(D) 

(0) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 


409 

926 

157 

50 

51 

291 

019 

512 

706 

(D) 

(D) 

30 

(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(0) 
89.6 
7.5 
(D) 
(D) 
(D) 
1.2 


(D) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

89.4 

100.0 

89.0 

3.6 

1.1 

1.2 

6.6 

23.1 

34.3 

16.0 

(D) 

(D) 

0.7 

(D) 
(D) 
(D) 
(D) 


i  i'  ^ 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (N A)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-302  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Lubbock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
280 
300 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
500 
520 


WOMEN'S  ACCESSORYi  SPEC.  STORES i 
FURRIERS  (SIC  563.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHIt^Gi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

TAILORED  OUTERWEAR  

MEN'S  OUTERWEAR 

HATS 

MEN'S  CLOTHING  


MEN'S 
OTHER 
MEN'S 
OTHER 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL  ^ 

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
140 
160 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


630 

575 
(D) 
(D) 
(D) 
(D) 


36 

1  067 

2  612 
915 
258 
(D) 
159 
(D) 
(D) 

1  154 

2  612 
961 
199 

(D) 
(D) 
154 
66 
453 
(D) 
(D) 
(D) 

347 
(D) 
(D) 
44 
(D) 


1  927 
(D) 


526 
(D) 


18  106 
14  609 


(D) 
(0) 
(0) 
(D) 


100.0 

91.3 

(D) 
(D) 
(D) 
(D) 


100.0 

1.2 

34.9 

100.0 
35.0 
9.9 
(D) 
6.1 
(D) 
(D) 

37.7 

100.0 
36.8 
7.6 
(D) 
(D) 
5.9 
2.5 
17.3 
(D) 
(0) 
(D) 

11.3 
(D) 
(D) 
1.4 
(D) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(D) 
(D) 
(D) 
(D) 


200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


rURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES — CONTINUED 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
400 
500 
520 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

I  AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


200 
220 
240 
260 
280 
420 
520 


020 
040 
100 
500 
520 


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


13 

305 

2.1 

35 

3  838 

26.3 

41 

9  086 

62.2 

14 

549 

3.8 

3 

(D) 

(D) 

2 

(D) 

(0) 

1 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

34 

462 

3.2 

61 

12  796 

46 

10  790 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

12 

(D) 

19 

783 

39 

(D) 

10 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

24 

173 

117 

21 

117 

30 

2 

18 


8  773 

241 
6  355 
104 
(D) 
(0) 


(0) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
7.3 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.6 


(D) 

(D) 

055 

80.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

289 

7.6 

100.0 

2.7 
95.2 
1.2 
(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-303 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Lubbock  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


DRUG  STORES  1  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS - 

JEWELRY-OPTICAL  GOODS  - 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE - 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Sales 


($1,000) 


6    057 

73 

l»9<t 

502 

4    656 

(D) 

(0) 

(D) 

(D) 

21 

51 

(D) 

(D) 

211 

(D) 


7    270 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


607 
(D) 


18  567 

80 
24 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
257 
213 
242 

1  510 
714 
(D) 
(0) 

11 

83 

374 

28 

2  213 
(D) 

3  956 

459 


7  462 
(0) 


100.0 

1.2 
8.2 

8.3 
76.9 
(D) 
(D) 
(D) 
(0) 
0.3 
0.8 
(D) 
(D) 
3.5 
(D) 


(X) 
100.0 


(X) 
100.0 


100.0 

0.4 
0.1 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
1.4 
1.1 
1.3 
8.1 
3.8 
(0) 
(D) 
0.1 
0.4 
2.0 
0.2 
11.9 
(0) 

21.3 
2.5 


(X) 
100.0 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
500 
520 


020 
040 
140 
240 
280 
500 
520 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK'  STATIONERY  STORES  (SIC  594) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


220 
260 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FARM'  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


26 

22 

1 
1 
1 
1 
8 
8 
5 
1 
1 
2 
4 
10 
4 
2 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

25 

1.3 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

11 

0.6 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

802 

74.9 

(D) 

(D) 

1  013 
(0) 


2  280 
2  046 


(0) 
193 


(X) 
100.0 


(X) 
100.0 


(D) 
9.4 


standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-304  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Lubbock  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,1 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


JEWELRY    STORES — CONTINUED 


280 

280 
280 
281 
282 
283 
284 
285 
286 

500 
520 


JEWELRY-OPTICAL  GOODS 


>REPTG  ADDL  DETAIL  FOR  LINE  280 

'JEWELRY-OPTICAL  GOODS  

'  WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


520  ^REPTG  ADDL  DETAIL  FOR  LINE  520. 

520 

529 


NONMERCHANDISE  RECEIPTS  •  .  .  . 
WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


11 
11 
10 
7 
9 
6 
8 
2 

2 
11 

9 

(na) 

9 


016 

479 
421 
108 
739 
103 
(D) 
(D) 

(D) 
233 


1  887 

(na) 

120 


1  824 
1  194 


73.0 

100.0 

73.4 

20.9 

5.4 

36.7 

5.1 

(D) 

(D) 

(D) 
11.4 

100.0 

(na) 

6.4 


(X) 
100.0 


020 
220 
260 
400 
420 
440 
480 
520 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  In  this  table. 


FUEL.  ICE  DEALERS--CONTINUED 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  

OTHER  STORES  (SIC  599) 
TOTAL  .  

NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


20 

11 


(D) 

(0) 

(D) 

(D) 

(D) 

(0) 

83 

7.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

ID) 

(0) 


3   263 
(0) 


(X) 
100.0 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central— Tex.     7H-305 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Midland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTEKIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

NONMERCHANDISE  RECEIPTS  . 


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-52i() 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


DEALERS  (SIC  5252) 


FARM  EQUIP. 
TOTAL 


Standard  Notes:        -  Represents  zero.       (D)  Wittiheld  to  avoid  disclosure. 
*Nonstore  retailers,  pait  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


Estab- 
lishments 

(number) 


320 

65 
65 
17 
18 
57 
60 
26 
39 
32 
25 
32 
22 
36 
25 
21 
25 
25 
12 
61 
75 
2 
4 
3 
72 
108 


Sales 


($1,000) 


17  193 

3  583 
524 
363 

1  968 

4  525 
017 
034 
132 
776 
749 
874 
404 
966 
912 
419 
153 


11  051 

4  668 

3  052 

(D) 

805 

(D) 

3  408 

2  446 


130 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

21.9 

4.6 
0.7 
0.5 
2.5 
5.3 
3.8 
6.4 
1.4 
2.3 
3.5 
3.7 
1.8 
1.2 
1.2 
1.8 
4.0 
14.1 
5.9 
3.9 
(D) 
1.0 
(0) 
4.3 
3.1 


(D) 

(D) 

(D) 

(D) 

020 

815 

20.5 

040 

772 

69.6 

100 

(D) 

(D) 

120 

(D) 

(D) 

140 

114 

2.9 

160 
180 
200 
220 
240 
260 

291 

(X) 

280 
300 

928 

100.0 

320 
340 

(D) 

(D) 

500 

(D) 

ID) 

520 

758 

91.2 

(D) 

(D) 

(X) 
100.0 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
040 
080 
100 
120 
160 
180 
220 
260 
320 
500 
520 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


55 

0.7 

96 

1.2 

(D) 

(D) 

111 

1.4 

956 

12.4 

458 

18.9 

312 

4.1 

137 

14.8 

(D) 

(D) 

364 

4.7 

233 

3.0 

107 

1.4 

(D) 

(D) 

282 

3.7 

(D) 

(D) 

(D) 

(D) 

533 

6.9 

(D) 

(D) 

20    050 

16  642 
(D) 
341 
903 
1  444 
(D) 
(D) 
(D) 
(D) 
(D) 
581 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1  963 

(X) 

1  963 

100.0 

55 

2.8 

96 

4.9 

(D) 

(D) 

(0) 

(D) 

89 

4.5 

311 

15.8 

44 

2.2 

193 

9.8 

43 

2.2 

(D) 

(D) 

(D) 

(0) 

44 

2.2 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

441 

22.5 

156 

7.9 

(X) 

100.0 

83.0 
(D) 
1.7 
4.5 
7.2 
<D) 
(D) 
(D) 
(D) 
(D) 
2.9 
(D) 


V; 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-306  West  South  Central-Tex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Midland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^M.^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
160 
180 
220 
260 
320 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
>ALL  OTHER  MERCHANDISE  

PAPER t  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDY t  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  


120 
220 
240 
260 
300 
320 
380 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 


15  830 

19  134 

15  815 

4  250 

1  420 

719 

9  431 

341 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(0) 

(D) 
(0) 
(D) 

(D) 


602 
(D) 


27 

20 

528 

19 

14 

896 

1 

(D) 

3 

234 

1 

(0) 

3 

(D) 

3 

(D) 

3 

(D) 

11 

(D) 

(X) 

100.0 

82.7 

100.0 

82.7 

22.2 

7.4 

3.8 

49.3 

1.8 
(D). 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

100.0 
(D) 
(D) 
(D) 

(0) 


(X) 
100.0 


420 
500 
520 


020 
100 
220 
260 
300 
320 
340 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


120 
140 
160 
180 
200 
260 
280 
500 
520 


(0) 

140 

1.6 

160 

(D) 

180 

(D) 

280 

(0) 

500 

(D) 

520 

(0) 

120 
140 


AUTOMOTIVE  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

partsl  installed  in  repair  work.  .  .  . 

partst  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


,REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL <  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  APPAREL   STORESi 
CUSTOM  TAILORS  (SIC  56 1 i  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-31  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


2  221 

(0) 
872 


4  217 

3  359 


(D) 
(D) 


14.9 
(D) 
5.9 


(D) 

(D) 

12 

0.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

<D) 

(01 

5 

044 

100.0 

4 

381 

86.9 

4 

079 

80.9 

17 

0.3 

285 

5.7 

483 

8.9 

4 

463 

100.0 

469 

10.5 

(0) 

(D! 

(D) 

(0) 

430 

9.6 

(D) 

(D) 

244 

4.5 

2 

821 

100.0 

187 

6.6 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

2 

006 

28.8 

3 

499 

50.3 

794 

11.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

139 

2.0 

1  464 

80.0 

(D) 

(D) 

176 

9.6 

(D) 

(D) 

(D) 

(D) 

33 

1.8 

(X) 
100.0 


(D) 
(D) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-307 


160 
180 
200 
260 
280 
520 


200 
220 
240 
260 
340 
500 
520 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


Midland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

WOMEN'S  ACCESSORYi SPEC.  STORESi 
FURRIERS  {SIC  563.  568) 

TOTAL  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES  .  . 


OTHER  APPAREL t  ACCESSORY  STORES 
(SIC  564t  5691 

TOTAL  

FURNITUREi  HOME  FURNISHINGS) 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2  764 
(D) 
(D) 
(D) 
(D) 
(0) 


551 
(D) 


87 
346 
172 
164 
(D) 
(D) 
102 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


82.3 
(D) 
(D) 
(D) 
(D) 
(0) 


(X) 
100.0 


100.0 

2.2 

34.0 
54.8 
4.1 
(D) 
(D) 
2.6 


040 
060 
100 
520 


020 

040 
100 
120 
200 
220 
260 
280 
300 
320 
340 
460 
500 


Kind  of  business  and  merchandise  line 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL^ 


EATING  PLACES  (SIC  5812) 
TOTAL^ 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

C IGARS-C I GARETTES-TOBACCO 
NONMERCHANDISE  RECEIPTS  . 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2    713 
(D) 


1    849 
(D) 


19 

7  015 

(X) 

15 

6  556 

100.0 

4 

(D) 

(D) 

7 

(D) 

(D) 

11 

483 

7.4 

15 

2  834 

43.2 

1 

(D) 

(D) 

1 

(D) 

(D) 

4 

(D) 

(D) 

4 

(0) 

(D) 

4 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

8 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(XI 
100.0 


(X) 
100.0 


(0) 

(D) 

412 

86.2 

(D) 

(D) 

(0) 

(D) 

5!! 

...•^J 
K) 

I    >■ 

k   V 

■si  H 

'"  s 

!:-^ 

7H-308  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Midland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
080 
100 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS^ 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GKAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


BOOKf  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FARMi  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


6  782 
(0) 


233 

(D) 


246 
(D) 


636 
(D) 


(X) 
100.0 


(X) 
100.0 


100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

844 

23.5 

164 

4.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

(D) 

(0) 

104 

30.7 

195 

5.4 

(X) 
100.0 


(X) 
100.0 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

520 

520 
520 
529 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

iJEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS ■ 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 
'.   WATCH  1  CLOCK.  JEWELRY  REPAIRS. 


7 

(na) 

7 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  STORES  (SIC  599) 
TOTAL  


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
340 
420 
440 
500 
520 


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEARi 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zeio.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  v»ithheld  due  to  insufficient  reporting. 


1  250 

1  107 

(D) 
(D) 
(0) 

1  107 
(0) 
115 
141 
374 
(D) 
161 
(0) 

146 

1  107 

(na) 

86 


184 
(0) 


(D) 
(D) 
(D) 

100.0 

(D) 

10.4 

12.7 

33.8 

(0) 

14.5 

(D) 

13.2 

100.0 

(NA) 

7.8 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

42i> 

30.6 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

<D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

DETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-309 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas.-    1963-continued 


Odessa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-52H) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


619 

416 

81 
87 
24 
37 
86 
96 
38 
65 
41 
34 
36 
27 
51 
37 
25 
33 
19 
13 
90 
90 
2 
3 
6 
106 
139 


Sales 


($1,000) 


132  576 
115  104 


24  069 
5  022 


575 
946 
618 
819 
936 
069 
870 
032 
894 
975 
394 
908 
875 
984 

2  640 
23  804 

6  681 

7  485 
(D) 
307 
(D) 

4  283 

3  493 


4  436 
(D) 


(D) 
112 
593 
(0) 


26 

12 

831 

18 

11 

806 

6 

(0) 

4 

97 

11 

443 

11 

1 

717 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

20.9 
4.4 
0.5 
3.4 
1.4 
5.1 
3.4 
6.1 
1.6 
1.8 
2.5 
2.6 
1.2 
0.8 
0.8 
0.9 
2.3 

20.7 
5.8 
6.5 
(D) 
0.3 
(D) 
3.7 
3.0 


(X) 
100.0 


(X) 

100.0 

(D) 

6.5 

92.1 

(0) 


100.0 

(0) 
0.8 
3.8 

14.5 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


020 

040 
080 
100 
120 
140 
160 
200 
260 
300 
320 
500 
520 


020 

020 
020 
021 
022 
023 
024 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

.  PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

;  ALL  OTHER  FOODS 


Estab 
lishments 

(number) 


18 

2  770 

23.5 

15 

(0) 

(D) 

17 

1  385 

11.7 

6 

(D) 

(D) 

7 

(D) 

(D) 

14 

571 

4.8 

14 

141 

1.2 

9 

297 

2.5 

13 

418 

3.5 

3 

(D) 

(0) 

1 

<D) 

(D) 

1 

(D) 

(D) 

15 

636 

5.4 

9 

664 

5.6 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


14 

2  517 

(X) 

10 

1  820 

100.0 

4 

46 

2.5 

3 

(D) 

(D) 

5 

54 

3.0 

4 

(D) 

(D) 

10 

308 

16.9 

9 

51 

2.8 

10 

295 

16.2 

3 

(D) 

(D) 

3 

17 

0.9 

10 

356 

19.6 

10 

88 

4.8 

5 

16 

0.9 

10 

61 

3.4 

10 

263 

14.5 

3 

39 

2.1 

30  933 

28  528 


23  838 
(D) 


(D) 
295 
973 
(D) 
(D) 
(D) 
183 
(D) 
(D) 
765 
(D) 


76 

30 

111 

(X) 

59 

28 

063 

100.0 

59 

23 

429 

83.5 

58 

27 

917 

100.0 

58 

23 

284 

83.4 

57 

6 

913 

24.8 

55 

1 

980 

7.1 

52 

1 

213 

4.3 

58 

13 

198 

47.3 

(X) 

100.0 

83.6 
(D) 
(0) 

4.5 

6.9 
(D) 
(D) 
(D) 

0.6 
ID) 
(D) 

2.7 
(D) 


^l 


standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7H-310  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Odessa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  .< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishnnents 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORESi 
DtLICATESSENS- 


INCLUDING 
-CONTINUED 


080 
100 
120 
140 
160 
200 
260 
300 
320 
500 

500 
500 
508 
516 

520 


100 
120 
220 
240 
260 
300 
320 
340 
380 
400 
420 
500 
520 


020 
040 
100 
300 
400 

400 
400 
401 
402 
403 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
AUTO  FUELS-LUBRICANTS  .... 


113 

83 

1 
5 
8 
1 
83 

76 
76 
76 
5 
65 


(0) 
1  295 
(0) 
(D) 
(D) 
(D) 
183 
(D) 
(D) 
765 

22  983 
765 
586 
181 

(D) 


406 
(D) 


35  432 

(D) 

(D) 

968 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

6  552 

1  633 

1  862 


10  769 

7  554 

(D) 
(0) 
25 
(D) 

6  588 

7  124 
6  289 
5  875 

80 
331 


(D) 
4.6 
(0) 
(D) 
(D) 
(D) 
0.7 
(D) 
(D) 
2.7 

100.0 
3.3 
2.5 
0.8 

(D) 


(X) 
100.0 


040 
120 


REPTG  ADDL  DETAIL  FOR  LINE  400.  .  .  . 

>AUTO  FUELS-LUBRICANTS  

GASOLINE  

;  OTHER  AUTOMOTIVE  FUELS  

I  MOTOR  OIL-GREASES-OTHER  OILS  .... 

Standard  Notes:        -  Represents  zero,        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


(X) 

100.0 

(D) 
(D) 
2.7 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(0) 
18.5 
4.6 
5.3 


(X) 

100.0 

(D) 
(D) 
0.3 
(D) 
87.2 

100.0 

88.3 

82.5 

1.1 

4.6 


GASOLINE  SERVICE  STATIONS — CONTINUED 


420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


TIRES-BATTERIES-ACCESSORIES 


, REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
InONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


040 
120 
140 
160 
180 
200 
260 
280 
300 
500 
520 


APPAREL.  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


120 
140 
160 
ISO 
200 
280 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


59 

5  548 

59 

497 

16 

78 

7 

13 

56 

406 

1 

(D) 

2 

(D) 

46 

306 

43 

4  064 

43 

302 

42 

(0> 

5 

(D) 

1 

(D) 

8 

125 

16 

2  124 

34 

4  119 

24 

1  322 

8 

509 

2 

(D) 

6 

(D) 

1 

(D) 

2 

(D) 

15 

138 

2  334 

2  184 

8 
(D) 
1  904 
(0) 
(D) 
(D) 
(D) 


5  085 
4  990 


(D) 
117 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-311 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Odessa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


,REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES — CONTINUED 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWAKE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1    508 

4    036 

1  181 
(0) 
229 
316 
(D) 
416 

2  080 

4  036 
1  693 
261 
(D) 
(D) 
193 
(D) 
743 
(D) 
(D) 
(D) 
63 

584 
(0) 
(D) 
(0) 
(D) 
(D) 
84 


655 
510 

52 

445 
13 


3  417 

(D) 
809 
2  242 
201 
(D) 
(D) 


2  536 

(0) 
162 

2  242 
(D) 
(D) 
54 


Percent 
of  sales 
accounted 
for  by  the 
specitied 
merchandise 
line 


30.2 

100.0 
29.3 
(0) 
5.7 
7.8 
(D) 
10.3 

41.7 

100.0 
41.9 
6.S 
(D) 
(D) 
4.8 
(D) 
18.4 
(D) 
(D) 
(D) 
1.6 

11.7 
(D) 
(D) 
(D) 
(D) 
(D) 
1.7 


10.2 

87.3 

2.5 


100.0 

(D) 
23.7 
65.6 
5.9 
(D) 
(01 


100.0 

(D) 
6.4 
88. 4 
(D) 
(D) 
2.1 


200 
220 
260 
520 


020 
040 
060 
080 
100 
120 
160 
500 
520 


020 
040 
060 
080 
100 
120 
160 
500 
520 


040 
060 
520 


020 

040 
100 
120 
140 
160 
200 
220 
260 
280 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

NONMERCHANDISE  RECEIPTS  ...... 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


123 
71 


24 
15 

10 

IS 

2 


Sales 


($1,000) 


(D) 

(D) 

647 

73.4 

(D) 

(D) 

(D) 

(0) 

43 

0.8 

590 

86.4 

575 

10.8 

(D) 

(D) 

24 

0.5 

(D) 

(D) 

(D) 

(D) 

(D) 

ID) 

28 

0.5 

99 

6  865 

(X) 

56 

4  686 

100.0 

8 

43 

0.9 

56 

(0) 

(D) 

9 

102 

2.2 

(D) 

(0) 

11 

24 

0.5 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

5 

(D) 

(D) 

(D) 
473 
(D) 


26 

5  216 

(X) 

17 

4  519 

100.0 

2 

(0) 

(D) 

10 

252 

5.6 

10 

252 

5.6 

17 

3  223 

71.3 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(0) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

6 

28 

0.6 

1 

(D) 

(0) 

1 

(D) 

(D) 

1 

(D) 

(0) 

7 

(D) 

(D) 

3 

16 

0.4 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

75.3 

(D) 


^1 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-312  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Odessa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OBO 
100 
120 

ito 

160 
180 
200 
220 
240 
260 
280 
300 
320 
310 
380 
100 
HZO 
460 
480 
500 
520 


080 
100 
120 
400 
420 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
500 


DRUG  STORES  (SIC  591  PARTI 
TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKA(HED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


TOTAL 


82 
59 

21 
5 
1 
2 
2 
1 
1 

11 
4 
9 

10 
6 
6 
1 
1 
1 
3 
3 
5 

22 

14 


8  160 

6  865 

3  729 
(0) 
(0) 
(D) 
(0) 
(0) 
(D) 
80 
50 
136 
682 
290 
148 
(D) 
(D) 
(D) 
(0) 
307 
(D) 
906 
168 


3  774 

3  729 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

BOOKi  STATIONERY  STORES  (SIC  594) 

TOTAL  


^Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonslore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table, 
'l^eichandlse  line  detail  withheld  due  to  insufficient  reporting. 


(X) 

100.0 

54.3 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
1.2 
0.7 
2.0 
9.9 
4.2 
2.2 
(0) 
(D) 
(D) 
(D) 
4.5 
(D) 

13.2 
2.4 


100.0 

98.8 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

15 

5.8 

50 

19.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


FARMi  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


>REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 

^NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  STORES  (SIC  599) 
TOTAL^ 


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


464 

(0) 


6 

<0) 

5 

112 

7 

676 

7 

1  003 

7 

676 

6 

167 

7 

86 

7 

321 

5 

30 

7 

62 

4 

15 

1 

(D) 

3 

48 

7 

104 

7 

1  003 

(NA) 

(NA) 

7 

54 

352 

(D) 
(0) 


1    i94 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-313 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Angelo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE.  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


66 

14 

840 

73 

3 

285 

34 

403 

27 

1 

535 

64 

995 

56 

3 

731 

31 

2 

874 

34 

4 

318 

34 

1 

925 

25 

1 

724 

32 

2 

432 

27 

2 

141 

34 

850 

20 

1 

069 

26 

666 

26 

702 

16 

3 

899 

23 

13 

760 

78 

4 

556 

65 

3 

381 

4 

904 

8 

2 

527 

8 

713 

71 

2 

092 

94 

2 

414 

Sales 


($1,000) 


5   013 

(D) 
ID) 
(D) 
(D) 
(D) 
186 
3  503 
(D) 
(D) 
(D) 
62 


269 

(D) 


1    465 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


19 

1 

4 

2 

0 

5 

2 

0 

020 

1 

3 

040 

4 

8 

100 

3 

7 

120 

5 

6 

140 

2 

5 

160 

2 

2 

180 

3 

1 

200 

2 

8 

220 

1 

1 

240 

1 

4 

260 

0 

9 

280 

0 

9 

300 

5 

0 

320 

17 

7 

340 

5 

9 

420 

4 

4 

440 

1 

2 

480 

3 

3 

500 

0 

9 

520 

2 

7 

3 

1 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
3.7 
69.9 
(D) 
(D) 
(D) 
1.2 


(X) 
100.0 


(X) 
100.0 


020 
040 
100 
120 
140 

140 
140 
141 
142 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUQS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

lilEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


160   WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 


>REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-URY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


IREPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


23 

17 

10 

3 

2 

10 

12 

13 

10 

13 

10 

10 

11 

9 

9 

12 

4 

5 

1 

1 

11 

10 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


13  3B5 
12  523 


175 
131 
(D) 
560 
523 
768 
738 
291 
019 
562 
333 
97 
258 
453 
(D) 
619 
(D) 
(D) 
766 
815 


10  534 


102 
(D) 
(D) 
(D) 
1  452 

8  568 

1  255 
931 
289 

2  556 

8  568 
2  104 
208 
(D) 
(D) 
(D) 
518 
(D) 
369 
243 
(D) 
(D) 

(0) 
966 

8  568 
86B 
(0) 
549 

(D) 

886 

(0) 
(D) 
(D) 
(D) 


(Dl 

(D) 

(D) 
(D) 

220 

7  682 

181 
(D) 
(0) 
(D) 


(X) 

100.0 

1.4 
1.0 
(D) 
4.5 
12.2 
22.1 
5.9 
10.3 
8.1 
4.5 
2.7 
0.8 
2.1 
3.6 
(D) 
4.9 
(D) 
(D) 
6.1 
6.5 


1.0 
(D) 
(D) 
(D) 
13.8 

100.0 
14.6 
10.9 
3.4 

24.3 

100.0 
24.6 

2.4 
(D) 
(D) 
(D) 

6.0 
(D) 

4.3 

2.8 
(D) 
(D) 

(D) 
9.2 

100.0 

10.1 

(0) 

6.4 
(0) 

6.4 

(0) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 

2.1 

100.0 
2.4 
(D) 
(0) 
(D) 


Ml 

ti,1 

v^ 


^standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  dl 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in 


sclosure. 
this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-314  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Angelo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES — CONTINUED 


280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


•REPTG  ADDL  DETAIL  FOR  LINE  320. 
'hardware 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

;REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


; REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  E\C.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ■. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC. 


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


020 

080 
100 
120 
140 
160 
180 
260 
300 
480 
500 
520 


(D) 
234 
355 

(D) 
<D) 
<D) 
(D) 


(D) 
(D) 
(D) 
(0) 

(0> 
(D) 
387 

7  682 
190 
(D) 
(D) 
(D) 

785 


38 
(D) 

68 
(D) 
196 
(D) 
126 
(0) 
(D) 
(0) 

21 
(D) 

53 
(D) 
(D) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


65 

18 

879 

43 

16 

478 

43 

14 

097 

13 

327 

29 

642 

29 

935 

2 

(D) 

2 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

27 

436 

10 

(D) 

(D) 
2.2 
3.4 

100.0 
(D) 
(D) 
(D) 

3.7 

100.0 
(D) 
(D) 
(0) 

(D) 
(D) 
3.7 

100.0 
2.5 
(D) 
(D) 
(D) 

7.5 


(X) 
100.0 

3.6 

(D) 
6.4 
(0) 

18.5 
(D) 

11.9 
(D) 
(D) 
(D) 
2.0 
(D) 
5.0 
(0) 
(D) 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
140 
160 
180 
260 
300 
480 
500 

500 
500 
508 
516 

520 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES), 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


;REPTG  ADDL  DETAIL  FOR  LINE  500. 
>ALL  OTHER  MERCHANDISE  .  .  .  .  . 

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


85.6 

120 

2.0 

220 

3.9 

240 

5.7 

260 

(0) 

300 

(D) 

320 

(D) 

340 

(D) 

380 

(D) 

400 

(D) 

2.6 

(D) 

57 

18 

625 

38 

16 

308 

38 

13 

927 

34 

12 

936 

34 

10 

555 

32 

2 

795 

30 

1 

045 

25 

452 

34 

6 

249 

13 

327 

29 

642 

29 

935 

2 

(D) 

2 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

27 

436 

27 

8 

099 

27 

436 

24 

319 

14 

126 

42 

20 

532 

32 

18 

225 

1 

(D) 

4 

30B 

3 

(D) 

4 

<D) 

5 

193 

3 

(D) 

1 

(D) 

20 

13 

391 

10 

110 

iETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-315 


TABLE-  3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Angelo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

;REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSt  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
■NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  FUELS- ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


APPARELi  ACCESSORY  STORES  (SIC  56) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2  458 

277 

1  205 


4  933 

(D) 
(D) 
53 

(D) 

(D) 

4  446 

4  632 

4  184 

3  851 

74 

263 

(D) 

3  103 

(0) 

63 

(D) 

167 

(0) 
(D) 
149 

2  256 

143 

141 

3 


(D) 
327 
507 
131 
308 
(D) 
(D) 
(D) 
53 


(D) 
964 
(0) 
97 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


13.5 
1.5 
6.6 


100.0 

(D) 
(D) 

1.1 

(Dl 

(D) 

90.1 

100.0 

90.3 

83.1 

1.6 

5.7 

(D) 

100.0 
(0) 
2.0 
(D) 
5.4 

(D) 
(D) 
3.0 

100.0 
6.3 
6.2 
0.1 


(X) 

100.0 

(D) 

30.5 

34.7 

26.0 

7.1 

(0) 

(D) 

(D) 

1.2 


(X) 

100.0 

(D) 
86.6 
(D) 
6.9 
(D) 
(D) 
(D) 


160 
180 
200 
520 


160 

160 
160 
164 
165 
168 
172 
173 
174 
175 
176 

160 
200 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 


REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


160 

160 

161 

164  > 

165 

168 

172 

173 

174 

176 

160 
200 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC. 
FURRIERS  (SIC  563. 


STORES. 
568) 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


(REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
NONMERCHANDISE  RECEIPTS  .  .  . 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


SHOE  STORES  (SIC  566) 
TOTAL  

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1  336 

1  044 
(D) 
(D) 
(D) 


1  757 
1  338 
1  044 


189 
895 
<D) 

50 
221 
351 
183 
(D) 

25 
(D) 

(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

78.0 
(D) 
<D) 
(D) 


(X) 

100.0 

78.0 

100.0 

75.3 

(D) 

4.2 

18.6 

29.5 

15.4 

(D) 

2.1 

(D) 

(D) 
(D) 
(D) 


(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

349 

29.9 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

ID) 

(D) 

(D) 

(0) 

(D) 

(D) 

154 

13.2 

(0) 

(D) 

(D) 

(D) 

S'1 

i:' 


7H-316  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963  continued 


San  Angelo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  APPARELi  ACCESSORY  STORES 
(SIC  5641  569) 


200 
220 
240 
260 
280 
300 
480 
500 
520 


200 
220 
240 
260 
280 
300 
500 
520 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHEN*ARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUStHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
060 
100 
500 
520 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


Ill 

70 

8 
58 
34 


(D) 
1  010 
1  404 
191 
(D) 
(D) 
(D) 
(D) 
30 


1  595 

(D) 


30 
013 
403 

43 
(0) 
(D) 

17 


(X) 


100.0 

(D) 
36.7 
51.1 

6.9 

(D) 
(D) 
(D) 
(D) 
1.1 


(D) 

(D) 

(0) 

(D) 

404 

89.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(X) 
100.0 


100.0 

0.9 
85.4 
11.4 
1.2 
(0) 
(D) 
0.5 


020 
040 
060 
080 
100 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
460 
480 
500 
520 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

DRUG  STORES  (SIC  591  PART) 
TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


86 

4  161 

55 

3  263 

7 

(D) 

55 

3  005 

19 

157 

3 

(D) 

6 

10 

2 

(D) 

3 

(0) 

3    270 
(0) 


1 

(D) 

10 

1  165 

2 

(D) 

1 

(D) 

3 

7 

2 

(D) 

1 

(D) 

1 

(D) 

8 

95 

3 

52 

8 

142 

5 

930 

6 

174 

3 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

8 

2  527 

4 

688 

15 

463 

5 

64 

1    397 
(0) 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central— Tex.     7H-317 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Angelo  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  ot  tables,  Including  lines  identified  byj 


,  see  "Description  of  tfie  Tables"  in  front] 


Kind  ot  business  and  merchandise  line 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

BOOK,  STATIONERY  STORES  (SIC  594) 

TOTAL  

SPORTING  GOODS  STORES,  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

FARM,  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS,  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 

.NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH,  CLOCK,  JEWELRY  REPAIRS. 


FUEL,  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


4 
5 
5 

5 
5 
5 
5 
5 
2 
5 
2 

2 
2 

5 

5 

Cna) 

5 


Sales 


($1,000) 


290 

(X) 

233 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

7 

3.0 

52 

22.3 

(0) 

<D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

131 
(D) 


2    786 
(0) 


1    294 

1    225 

(D) 
116 
930 

1  225 
930 
201 
(D) 
459 
(D) 
116 
ID) 

(D) 
(D) 
64 

1  225 

Cna) 

64 


1  097 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 


(X) 
100.0 


(X) 

100.0 

(D) 

9.5 

75.9 

100.0 

75.9 

16.4 

(0) 

37.5 

(D) 

9.6 

(D) 

(D) 
(D) 
5.2 

100.0 

(na) 

5.2 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


100.0 

(NA)  Not  available 


Kind  of  business  and  merchandise  line 


OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


644 
(D) 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


Si 

■''J 

i* 

it 

<l]  3 

^1  s, 

1    S 

b" 

^'':^ 
'..',    ^ 

7H-318  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


160 
200 
220 
240 
260 
280 
300 
320 
340 
380 
440 
500 
520 


160 
200 
240 

240 
240 
241 

260 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 


,REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
>  FLOOR  COVERINGS 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELf<Y-OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


4  172 

780 

273 

2  823 

671 

594 

741 

137 

414 

664 

37 

020 

419 

7 

009 

358 

16 

506 

662 

9 

785 

500 

27 

836 

239 

28 

557 

273 

49 

512 

211 

16 

220 

163 

13 

654 

224 

23 

052 

178 

20 

603 

253 

10 

142 

186 

7 

826 

181 

5 

819 

196 

7 

285 

177 

23 

075 

101 

116 

801 

516 

34 

224 

485 

24 

062 

15 

3 

905 

27 

2 

586 

15 

1 

171 

597 

25 

607 

648 

20 

770 

1 

2 

1 

9 

8 

1 

10 

41 

108 

1 

9 

4 

29 


32  687 

27  113 

(D) 

(D) 

(0) 

333 

192 

(D) 

(0) 

1  870 

19  755 

(D) 

3  348 

(D) 

342 


(D) 
(D) 
(D) 

(0) 
(D) 
(D) 

(D) 

15 

1  035 

13  738 

15  727 

13  738 

7  931 

1  404 

483 

163 

621 

1  362 

572 

540 

(0) 

108 

188 

86 

(D) 

236 


100.0 

20.5 
5,5 
1.0 
2.5 
1.5 
4.1 
4.3 
7.4 
2.4 
2.0 
3.4 
3,1 
1.5 
1.2 
0.9 
1.1 
3.4 

17.4 
5.1 
3.6 
0.6 
0.4 
0.2 
3.8 
3.1 


100.0 

(D) 
(D) 
(D) 
1.2 
0.7 
(D) 
(D) 
6.9 

72.9 
(D) 

12.3 
(D) 
1.3 


(D) 
(0) 
(D) 

100.0 
(D) 
(D) 

(D) 
0.1 
6.6 

87.4 

100.0 
87.4 
50.4 
8.9 
3.1 
1.0 
3.9 
8.7 
3.6 
3.4 
(0) 
0.7 
1.2 
0,5 
(0) 
1.5 


500 
520 


240 
240 
241 

320 
340 

340 
340 
341 
342 
343 
345 
346 
347 
348 
349 
351 
352 
355 

520 


200 
240 
260 
340 

340 
340 
356 
357 
358 
359 
361 

500 
520 


LUMBER  YARDS — CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


■REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
>  FLOOR  COVERINGS 


HARDWARE 

LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL 

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 
METAL  ROOFING  AND  SIDING  .  ,  ,  . 

MASONRY  SUPPLIES  

ALL  OTHER  BUILDING  MATERIALS  .  . 


NONMERCHANDISE  RECEIPTS 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 

[LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 
GLASS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 

TOTAL  .  .  

REPTG  SALES  BY  BROAD  MDSE  LINES 


25 
15 


(D) 
119 


1  600 
(0) 


(D) 
0,8 


3 

673 

(X) 

2 

917 

100,0 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2 

793 

95.7 

2 

774 

100.0 

2 

650 

95.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

640 

23.1 

3 

478 

(X) 

2 

973 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2 

890 

97.2 

2 

973 

100.0 

2 

890 

97.2 

59 

2.0 

1 

873 

63.0 

341 

11.5 

123 

4.1 

494 

16.6 

(D) 

(D) 

50 

1.7 

(X) 
100.0 


standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-319 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*..^.*.^.*..^.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


320 
380 
4«0 
500 
520 


020 
040 
060 
080 
100 
120 
140 
150 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

AUTOMOBILES-TRUCKS.  .  .  . 
FARM  EUUIPMENT"  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


148 

123 

72 

26 

6 

6 

17 

83 

100 

100 

92 

105 

43 

61 

93 

82 

67 

79 

43 

12 

10 

4 

95 

62 


(0) 
(D) 
(D) 
(D) 
95 


141  187 

133  430 

7  228 

2  186 

85 

931 

(D) 

5  276 

13  491 

30  801 

7  398 

11  933 

10  379 

5  559 


859 
455 
687 
200 
917 
142 
879 
(D) 
448 
035 


(D) 
(0) 
(D) 
(D) 
2  922 
10  077 


80  056 
8  949 
6  651 
2  012 


24  637 

85  18B 

18  342 

1  862 

1  751 

411 

926 

3  438 

1  963 
3  984 

2  700 
1  126 


(D) 
(D) 
(0) 
(D) 
2.4 


(X) 

100.0 

5.4 
1.6 
0.1 
0.7 
(01 
4.0 
10.1 
23.1 
5.5 
8.9 
7.8 
4.2 
4.4 
1.8 
2.0 
3.1 
2.2 
0.9 
2.2 
(D) 
5.6 
5.3 


(D 
(D 
(D 
(D 
3. 
10, 

100, 
11, 


25.0 

100.0 
21.5 
2.2 
2.1 
0.5 
1.1 
4.0 
2.3 
4.7 
3.2 
1.3 


DEPARTMENT  STORES — CONTINUED 


180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 

420 
440 
500 

500 
500 
501 
502 
503 

520 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
;CURTAINS-DRAPERIES-ORY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  ,  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


iREPTG  ADDL  DETAIL  FOR  LINE  260. 
'KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 
•  HARDWARE 

;  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


020 
040 
060 
100 
120 
140 
160 
180 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  •  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


•REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'all  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

C0Si»1ETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


6  151 

7  055 

74  862 

5  976 

(01 

4  410 
(D) 

8  41B 

82  372 
8  415 

5  824 

2  347 

(D) 

(0) 

(0) 
(D> 
(D) 

3  746 

77  851 

2  927 

916 

2  091 

1  825 

1  988 

2  749 

67  831 

2  534 

(D) 

(D) 

2  766 

(0) 
(D) 
(D) 
(D) 

(D) 
(0) 
(D) 

3  688 

82  983 

3  535 

1  606 

<D) 

(D) 

6  341 


6.2 

7.1 

100.0 
8.0 
(0) 
5.9 
(D) 

8.5 

100.0 
10.2 
7.1 
2.8 

(D) 

100.0 
(D) 
(D) 
(D) 

3.8 

100.0 
3.8 
1.2 
2.7 

1.8 
2.0 
2.8 

100.0 
3.7 
(D) 
(D) 

2.8 

100.0 
(D) 
(D) 
(D) 

(0) 
(0) 
(D) 
3.7 

100.0 
4.3 
1.9 
(0) 
(D) 

6.4 


581 

3.5 

036 

6.3 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

975 

6.0 

162 

19.3 

614 

3.8 

7H-320  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
220 
240 
260 
280 
300 
320 
340 
400 
500 
520 


Llf^llTED  PRICE  VARIETY  STORES — CONTINUED 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PARTI 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


;REPTG  AOOL  detail  FOR  LINE  140.  .  . 
.MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


200  11  REPTG  ADDL  DETAIL  FOR  LINE  200. 

200  I  CURTAINS-DRAPERIES-DRY  GOODS.  . 

201  I    PIECE  GOODS-NOTIONS 

202  t  CURTAINS-DRAPERIES  


220  I  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


220  ; REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
220  f MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  •  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


221 
222 
223 


240  !  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240  [reptg  addl  detail  for  line  240 

240  |furniture-sleep  equip. -floor  coverings. 

241  i  floor  coverings 

242  I   furniture-sleep  EQUIPMENT 


260   KITCHENWARE-HOME  FURNISHINGS. 


260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 


'REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENwARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


122 
270 
(0) 
593 
354 
267 
717 
(D) 
(D) 
096 
313 


18  732 

17  948 

(D) 
(D) 
(Dl 
(D) 
(D) 
(D) 

2  439 

13  457 

1  711 

1  347 

363 

3  002 


1  908 
353 
(Dl 
(Dl 
191 
443 
(Dl 
(01 
369 
(Dl 

633 

2  369 

4  972 

1  448 

884 

564 

1  691 

(01 
(Dl 
(01 
(Dl 
(Dl 


(01 
(Dl 
(Dl 
(Dl 


(01 
(Dl 
(Dl 
(Dl 

276 

432 
734 

(01 
(Dl 
(Dl 
(Dl 


13.0 
1.6 

(Dl 
9.7 
2.2 

1.6 
4.4 
(Dl 
(Dl 
18,9 
1.9 


(XI 

100.0 

(Dl 
(Dl 
(Dl 
(Dl 
(Dl 
(Dl 
13.6 

100.0 

12.7 

10.0 

2.7 

16.7 

100.0 
16.8 
3.1 
(01 
(Dl 
1.7 
3.9 
(Dl 
(Dl 
3.3 
(Dl 

3.5 

13.2 

100.0 
29.1 
17.8 
11.3 

9.4 

100.0 
(Dl 
(Dl 
(Dl 
(Dl 

4.2 

100.0 
(Dl 
(01 
(Dl 

2.9 

100.0 
(01 
(Dl 
(Dl 

l.S 
2.4 
4.1 

100.0 
(Dl 
(Dl 
(01 


340 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 
LUMBER-BUILDING  MATERIALS  


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  •  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

lALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PARTI 
TOTAL  


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PARTI 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
480 
500 
520 


FOOD  STORES  (SIC  541 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  5411 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRU ITS-VEGETABLES  1 . 

FROZEN  FOODS  

'  ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


4 

(Dl 

4 

(Dl 

4 

(01 

1 

(01 

7 

(Dl 

3 

(Dl 

22 

664 

8 

13  006 

8 

542 

5 

(01 

5 

(Dl 

1 

(Dl 

656 

170 

587 

490 

152 

333 

490 

127 

398 

24 

216 

30 

291 

171 

3 

678 

281 

4 

472 

266 

6 

245 

34 

(01 

34 

(Dl 

6 

(Zl 

9 

(Zl 

7 

240 

2 

(Dl 

23 

176 

5 

(Zl 

4 

(Zl 

18 

204 

2 

(Dl 

17 

(Dl 

7 

(Dl 

3 

(Dl 

265 

7 

401 

13 

(Zl 

546 

165 

007 

413 

148 

351 

413 

123 

545 

366 

142 

499 

366 

119 

223 

335 

32 

147 

307 

11 

996 

217 

3 

786 

354 

71 

202 

18 

187 

30 

291 

170 

(01 

275 

4 

446 

265 

(01 

34 

(Dl 

34 

(Dl 

6 

(Zl 

9 

(Zl 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-321 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 
240 
260 
280 
300 
320 
3«0 
400 
460 
480 
500 

500 
500 
508 
516 

520 


GROCERY  STORESi  INCLUDING 
DEL  I CATESSENS — CONT I NUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIPt-FLOOR  COVERINGS. 

KITCHENINARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


>REPTG  ADDL  DETAIL  FOR  LINE  500. 

;ALL  OTHER  MERCHANDISE  

,  PAPER.  PAPER  PRODUCTS 

■  ALL  OTHER  MERCHANDISE 


020 

020 
020 
021 
022 
023 
024 

100 
500 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

;  FROZEN  FOODS  

,  ALL  OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  500. 

500  JaLL  other  MERCHANDISE  

'•'    '    ALL  OTHER  MERCHANDISE 


500 
500 
516 

520 


CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY  I  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


7 

2 

23 

5 
4 

18 
2 

16 

7 

3 

262 

259 

259 

229 

70 

12 


240 
(D) 
176 
(Z) 
(Z) 
204 
(D) 
(D) 
(D) 
(D) 
7  366 

122  808 

7  339 

(D) 

(D) 

(Z) 


1  599 

1  631 

1  599 

1  543 

(D) 

(D) 

35 

(D) 
(D) 

(D) 
(D) 
(0) 


0.2 
(D) 
0.1 
(Z) 
(Z) 
0.1 
(D) 
(D) 
(D) 
(D) 
5.0 

100.0 
6.0 
(D) 
(D) 

(Z) 

(X) 

100.0 

98.0 

100.0 

98.0 

94.9 

(D) 

(D) 

2.1 

(D) 
(D) 

100.0 
(D) 
(D) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS 


040  ,  MEALS-SNACKS. 


040 
120 
140 
160 
180 
200 
220 
240 
260 
280 


PACKAGED  ALCOHOLIC  BEVERAGES. 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  54631 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


378  (X) 

(D)  100.0 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


258 
182 


1 
39 
17 
36 

2 


189 
(D) 


1  576 
(Dl 
(D) 


2  118 
(0) 


260 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
591 
391 
350 
(D) 


(X) 

100.0 


99.7 
(Dl 
(D) 


(X) 
100.0 


(X) 
100.0 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.7 
0.3 
0.9 
(D) 


7H-322  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 
340 
380 
400 
420 
440 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMSER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS t 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


380 
400 
420 
520 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


380 

360 
380 
381 
382 
383 
384 
385 
386 
387 
388  • 


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  .  • 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


400   AUTO  FUELS-LUBRICANTS 


400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424, 

520 

520 
520 
527 
52fa 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  • 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  wholesale  (to  other  businesses/ 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 

nonmerchandise  receipts  

reptg  addl  detail  for  line  520 

nonmerchandise  receipts  

service  labor 

other  nonmerchandise  receipts 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


35 
28 
10 
98 
40 

108 

1 

32 

101 


43 
23 
33 
36 


38 

38 

38 
38 
38 

1 
14 

2 
34 
18 
13 

2 


1  358 
315 
(D) 

116  764 

630 

17  836 

(D) 

2  241 
8  458 


127  345 

125  666 

108  850 

69 

9  824 

6  698 


111  565 

96  730 

111  565 

96  730 

63  243 

(D) 

7  663 
(D) 

21  604 

3  249 

1  202 

(D) 

65 

67  167 
65 
(D) 
(0) 

8  729 


899 
294 
910 
362 
405 


5  920 

108  900 

5  893 

5  466 

300 


0.9 
0.2 
(D) 

76.7 
0.4 

11.7 
(D) 
1.5 
5.6 


(X) 

100.0 

86.6 
0.1 
7.8 
5.3 


86.7 

100.0 

86.7 

56.7 

(D) 

6.9 

(D) 

19.4 

2.9 

1.1 

(D) 

0.1 

100.0 
0.1 
(D) 
(D) 

7.8 

100.0 
8.5 
3.5 
3.1 
0.4 
1.5 

5.3 


100 
5 
5 
0 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
120 
140 
160 
180 
200 
220 
240 
320 
340 
380 

380 
380 
384 
385 
386 
387 
388 

420 

420 
420 
421 
424 

440 
500 
520 

520 
520 
528 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


>REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 

AUTOMOBILES-TRUCKS 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


TIRES-BATTERIES-ACCESSORIES 


reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  •  . 
NONMERCHANDISE  RECEIPTS  . 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


220 
260 
300 
320 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

'    GASOLINE  

,  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


;REPTG  ADDL  DETA 
, TIRES-BATTERIES 
AUTOMOBILE  ACC 
NEW  AUTO  TIRES 
NEW  AUTO  TIRES 
NEW  TRUCK-BUS 
NEW  TRUCK-BUS 
RETREAD  AUTO  T 
RETREAD  AUTO  T 
RETREAD  TRUCK-I 
RETREAD  TRUCK 
STORAGE  BATTER 


IL  FOR  LINE  420 

ACCESSORIES  

ESSORIES  

TUBES  SOLD  TO  USERS  •  . 

TUBES  SOLD  TO  DEALERS  . 
TIRES  SOLD  TO  USERS.  .  . 
TIRES  SOLD  TO  DEALERS.  . 
IRES  SOLD  TO  USERS  .  .  . 
IRES  SOLD  TO  DEALERS  .  . 
BUS  TIRES  SOLD  TO  USERS. 
BUS  TIRES  SOLD  TO  DLRS.. 
lES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  •  .  . 
;N0NMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


82 

12 

036 

51 

7 

943 

1 

(D) 

- 

(D) 

- 

(D) 

- 

(D) 

_ 

(D) 

- 

(D) 

- 

(D) 

1 

(D) 

- 

(Dl 

- 

(D) 

51 

7 

849 

45 

7 

317 

45 

7 

250 

1 

(D) 

45 

6 

424 

12 

453 

10 

(D) 

1 

(D) 

5 

(0) 

5 

664 

5 

41 

4 

(D) 

1 

(D) 

_ 

(D) 

- 

(D) 

4 

20 

4 

732 

4 

20 

4 

20 

68 

10 

820 

41 

7 

394 

10 

(D) 

9 

(01 

7 

27 

8 

(D) 

2 

(D) 

6 

(D) 

5 

(D) 

5 

(D) 

3 

(D) 

4 

(0) 

41 

5 

730 

26 

5 

937 

26 

4 

619 

23 

963 

16 

1 

586 

13 

335 

14 

763 

10 

335 

9 

111 

9 

(D) 

12 

337 

4 

(D) 

16 

101 

9 

49 

26 

824 

16 

5 

024 

16 

638 

10 

265 

12 

89 

14 

277 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-323 


TABLE  3     Texas— standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments. 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

ireptg  addl  detail  for  line  u20 

;tires-batteries-accessories  

automobile  accessories  

new  auto  tires-tubes  sold  to  users  .  . 

new  auto  tires-tubes  sold  to  dealers  . 

new  truck-bus  tires  sold  to  users.  .  . 

new  truck-bus  tires  sold  to  dealers.  . 

retread  auto  tires  sold  to  users  .  .  . 

retread  auto  tires  sold  to  dealers  .  . 

retread  truck-bus  tires  sold  to  users. 

storage  batteries 


FARM  EQUIPMENTi  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
.NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFTi  MARINEi  AUTO- 
MOTIVE DEALERS  (SIC  559) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT! 
DEALERS 


BOATi  MOTORCYCLE 
(SIC  559  PART) 


22 

22 

22 

22 

8 

13 

5 

It 

3 

6 

20 

1 
14 
27 

24 

24 
7 
5 

23 


8  449 

8  262 

(D) 
(D) 
2  116 
(0) 
(Dl 
(D) 
572 
(D) 
(D) 
311 

2  142 
193 

(D) 
(D) 

2  230 

6  380 
1  704 

335 
923 
69 
108 
(D) 
(D) 
(Dl 
(D) 
217 

(D) 
(0) 
866 

7  464 
820 
102 

16 
704 


4  748 

3  036 

(D) 
(D) 
759 
(D) 
(D) 
(D) 
2  084 
50 


(X) 

100.0 

(D) 
(D) 
25.6 
(D) 
(Dl 
(01 
6.9 
(01 
(Dl 
3.8 

100.0 
9.0 
(Dl 
(D) 

27.0 

100.0 

26.7 

5.3 

14.5 
1.1 
1.7 
(Dl 
(Dl 
(Dl 
(Dl 
3.4 

(D) 

(Dl 

10.5 

100.0 

11.0 

1.4 

0.2 

9.4 


(XI 

100.0 

(D) 
(D) 

25.0 
(D) 
(D) 
(Dl 

66.6 
1.6 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PARTI 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PARTI 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  5541 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

040 
060 
080 
100 
120 
300 
320 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSt  RETAIL  (OVER  THE  COUNTERI  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


445 

32 
22 

2 
18 
88 
4 
2 
3 
445 

427 
427 
425 
41 
360 

347 

325 
325 

91 

46 

301 

2 

4 

24 

211 

203 

203 

193 

29 


020 
100 
120 
140 


APPARELi  ACCESSORY  STORES  (SIC  561 
TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  - 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 


37  904 

289 
115 
(D) 
62 
511 
(Zl 
(Dl 
(Zl 
32  263 

35  588 
30  740 

28  394 
628 

1  724 

2  667 

29  687 

2  534 
408 
134 

1  991 

(Dl 

(Zl 

84 

1  650 

18  197 

1  185 

1  034 

151 


41  773 

(Dl 

(Dl 

(Dl 

14  519 


100.0 

0.8 
0.3 
(Dl 
0.2 
1.3 
(Z) 
(Dl 
(Zl 
85.1 

100.0 

86.4 

79.8 

1.8 

4.8 

7.0 

100.0 
8.5 
1.4 
O.S 
6.7 

(Dl 
(Zl 
0.2 
4.4 

100.0 
6.5 
5.7 
0.8 


100.0 

(01 

(D) 

(0) 

34.8 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  opplicabie.        (Z)  Less  than  0.05%. 


7H-324  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
200 
220 
260 
280 
500 
520 


100 
120 
140 
160 
180 
200 
280 
500 
520 


APPAREL  1  ACCESSORY  STORES — CONTINUED 

WOMEN'S-SIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561i  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-ORY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN' Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STOKES  (SIC  5611 


REPTG  SALES  BY  BROAD  MDSE  LINES 


100  I  CIGARS-CIQARETTES-TOBACCO  

120   COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
140   MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  • 


140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
168 
172 
173 
174 

180 
200 
280 
500 
520 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-B0YS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  

HOSIERY 

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  566) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


115 

17  501 

96 

8  751 

15 

260 

2 

(D) 

3 

(D) 

17 

119 

6 

185 

50 

398 

63 

15 

495 

49 

13 

202 

1 

(D) 

1 

(D) 

49 

12 

132 

2 

(D) 

11 

591 

2 

(D) 

4 

(D) 

2 

(D) 

10 

116 

(D) 

(D) 

12  014 

10  895 

9  912 

626 

3  221 
1  560 

260 

4  277 

(D) 

(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

591 
(D) 
(D) 
(D) 
(D) 


18  677 

15  215 

(D) 


41.9 

160 

20.9 

180 

0.6 

200 

(D) 

280 

(D) 

500 

0.3 

520 

0.4 

1.0 

100.0 

(D) 

(0) 

91.9 

(0) 

4.5 
(D) 
(D) 
(D) 

0.9 


(D) 

(D) 

91.9 

100.0 
91.0 

5.7 
29.6 
14.3 

2.4 
39.3 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

4.5 
(D) 
(D) 
(D) 
(0) 


(X) 

100.0 

(D) 


WOMEN'S  CLOTHINGt  SPECIALTY 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 


140 
140 
142 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
;MEN'S-B0YS'  CLOTHING.  EXC.  FOOTWEAR 
>  BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


•REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

HOSIERY  STORES  (SIC  563  PART) 

TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


58 

14  396 

7 

(0) 

3 

(D) 

9 

(D) 

2 

(D) 

19 

160 

72 

15 

407 

51 

12 

409 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

51 

(D) 

47 

11 

119 

47 

10 

607 

12 

498 

19 

lie 

30 

208 

35 

1 

223 

42 

2 

394 

47 

4 

167 

38 

1 

468 

27 

283 

6 

121 

15 

171 

6 

(D) 

3 

(D) 

7 

35 

1 

(D) 

18 

<0> 

3    270 
(0) 


286 
(D) 


2    723 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-325 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURRIERS!  FUR  SHOPS  (SIC  568) 
TOTAL  


020 
ItO 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
260 
280 
520 


140 
160 
180 
200 
500 
520 


140 
160 
180 

180 
180 
181 
182 
183 

520 


FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING  1  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-SIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  •  , 

NONMERCHANDISE  RECEIPTS  


(D) 
2  145 

2  763 
1  447 
194 
626 
136 
46 
446 

1  824 

2  763 
90S 
(D) 
(D) 

24 

89 

214 

293 

144 

25 

81 

669 
220 
(D) 
(D) 
51 
61 


(D) 
359 
096 
(D) 
(D) 
(D) 


(D) 
<D) 
841 

865 

841 
(D) 
(D) 
(D) 

(0) 


(D) 
42.9 

100.0 

52.4 

7.0 

22.7 

4.9 

1.7 

16.1 

36.5 

100. 0 
32.9 
(D) 
(D) 
0.9 
3.2 
7.7 
10.6 
5.2 
0.9 
2.9 

13.4 
4.4 
(D) 
(D) 
1.0 
1.2 


100.0 

(D) 
4.8 
94.1 
(D) 
(D) 
(D) 


(D) 

(D) 

97.2 

100.0 

97.2 

(D) 

(D) 

(D) 

(D) 


160 
180 

180 
180 
181 
182 
183 

520 


020 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


WOMEN'S-GIRLS' 
ALL  FOOTWEAR. 


CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
;alL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


NONMERCHANDISE  RECEIPTS 


CHILDREN'Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'Si  INFANTSi  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL i  ACCESSORY 
STORES  (SIC  569) 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ...  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


2  996 

2  454 

(0) 
2  113 

2  421 
2  082 

(D) 
2  034 

(D) 

(D) 


32  198 

25  735 

(D) 
788 

8  019 
13  691 

1  300 
26 
(D) 
(D) 
262 
(D) 

1  594 


(X) 

100.0 

(D) 
86.1 

100.0 
86.0 

(D) 
84.0 

(D) 

(D) 


100.0 

(D) 
3.1 
31.2 
53.2 
5.1 
0.1 
(D) 
(D) 
1.0 
(D) 
6.2 


776 

4.3 

1    991 

11.0 

(0) 

(Dl 

732 

4.1 

(D) 

(0) 

(D) 

(0) 

(D) 

(0) 

(D) 

(0) 

(D) 

(0) 

891 

4.9 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-326  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front! 


Kind  ot  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


(Jl.OOO) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
520 


FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

IREPTG  ADDL  DETAIL  FOR  LINE  240 

;FURNITURE-SLEEP  equip. -floor  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

floor  COVERINGS!  SOFT  SURFACE 

FLOOR  COVERINGSi  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

i^fONMERCHANDISE  RECEIPTS 

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 
NONMERCHANDISE  RECEIPTS  

DRAPERY.  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CHINA  1  GLASSWARE!  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


220 

220 
220 
224 
225 
226 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL^ 


RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


kREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
[major  APPL. -RADIO-TV-MUSICAL  INSTR. 

r  NEW  MAJOR  APPLIANCES  

[  NEW  RADIOS-TV'Si  ETC 

\     USED  MAJOR  APPLIANCES-RADIOS-TV'S. 


26C   KITCHENWARE-HOME  FURNISHINGS. 


260  LREPTG  ADDL  DETAIL  FOR  LINE  260. 
260  ►KITCHENWARE-HOME  FURNISHINGS.  . 
264  f    SMALL  ELECTRICAL  APPLIANCES.  . 


695 

(D) 

12  521 

16  608 

12  457 

1  946 

9  023 

1  173 

199 

78 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


338 

(D) 


380 

834 

430 

738 
365 
305 
864 
19B 

(D) 

(D) 
(D) 
(D) 


(X) 

100.0 

4.2 

(0) 

75.1 

100.0 

75.0 

11.7 

54.3 

7.1 

1.2 

0.5 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


100.0 

(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

78.0 

100.0 
78.5 
17.5 
49.7 
11.4 

(D) 

100.0 
(D) 
(D) 


500 
520 


220 
280 
500 
520 


220 

220 
220 
221 
231 
232 
233 
234 


020 
040 
060 
080 
100 
120 
280 
300 
400 
420 
500 
520 


020 
040 
060 
080 
100 


RADlOi  TELEVISION  STORES — CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

fREPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
228 
229 
231 
232 
233 
234 

280 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


EATINGi  DRINKING  PLACES  (SIC  58) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


(D) 
(D) 


2  662 

2  440 
(D) 
(D) 
(D) 


7 

266 

7 

266 

1 

(D) 

2 

(D) 

3 

(D) 

7 

(D) 

3 

(D) 

20 

2 

667 

16 

2 

396 

16 

2 

174 

15 

2 

244 

15 

2 

022 

9 

569 

10 

402 

11 

649 

5 

(D) 

5 

(D) 

6 

137 

1 

(D) 

2 

(D) 

8 

(D) 

1  028 

52 

780 

658 

41 

072 

86 

883 

519 

32 

565 

376 

6 

450 

35 

211 

126 

379 

13 

133 

1 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

12 

142 

46 

290 

690 

44 

726 

422 

35 

291 

47 

629 

422 

32 

115 

140 

1 

567 

30 

195 

90 

285 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-327 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


EATINR  PLACES— CONT  I  NUED 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTSi  LUNCHROOMS  (SIC  5812  PART 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAFETERIAS  (SIC  5812  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
iMONMERCHANDISE  RECEIPTS  .  .  . 


REFRESHMENT  PLACES  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CATERERS  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


TOTAL 


481 

272 

29 
272 

lie 

20 

78 

2 

1 

5 

28 


338 


(D) 
(D) 
(D) 
(D) 
240 


21  555 

252 
19  421 
1  138 
(0) 
237 
(D) 
(0) 
(D) 
180 


5  652 

(D) 
5  414 
(D) 
(D) 
(D) 
(D) 


8  054 


(D) 
(D) 
(D) 
(D) 
0.7 


100.0 

1.2 
90.1 
5.3 
(D) 
1.1 
(D) 
(D) 
(D) 
0.8 


100.0 

(Dl 
95.8 
(D) 
(D) 
(D) 
(D) 


158 

8 

714 

(X) 

114 

7 

152 

100.0 

9 

(D) 

(D) 

114 

6 

587 

92.1 

19 

(D) 

(D) 

7 

39 

0.5 

10 

ID) 

(D) 

2 

(D) 

(D) 

- 

(D) 

(D) 

1 

(D) 

(D) 

170 

18.2 

693 

74.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 


020 
040 
060 
080 
100 
120 
300 
400 
420 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES — CONT I NUED 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES •  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
iNOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  .      236       5  781      100.0 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


39 

97 

236 

5 

36 

8 

1 

1 

1 

6 

9 


117 

17 

59 

13 

85 

117 

1 

2 

1 

5 

3 

10 

26 

5 

4 

38 

9 


146 
114 


331 

36 
12 

5 

115 

58 

7 
18 
21 
16 

5 
39 
24 
49 


254 

4.4 

450 

7.8 

883 

84.5 

16 

0.3 

94 

1.6 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

50 

0.9 

20  529 

284 

1  703 

294 

1  375 

16  083 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

74 

(D) 

(D) 

452 

45 


23  414 
(D) 


1  129 
(D) 


30  979 

(0) 
(D) 

86 

11  330 

534 

(Z) 

86 
348 
(D) 
(Dl 
591 
335 
767 


100.0 

1.4 
8.3 
1.4 
6.7 
78.3 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.4 
(D) 
(D) 
2.2 
0.2 


(X) 
100.0 


(X) 
100.0 


100.0 

(01 
(D) 
0.3 
36.6 
1.7 
(Z) 
0.3 
1.1 
(Dl 
(D) 
1.9 
1.1 
2.5 


7H-328    West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
260 
300 
320 
500 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
500 
520 


OTHER  RKTAIL  STORES — CONTINUED 

JEINELRY-OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT)  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

RtPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


46 

52 

19 

7 

2 

1 

19 

1 

18 

8 

106 

63 


93 

58 

14 

18 

11 

5 

23 

24 

19 

11 

13 

8 

4 

2 

19 

11 

6 


134 
391 
376 
36 
(D) 
(D) 
ID) 
(D) 
222 
(D) 
711 
770 


144 

15 

103 

114 

12 

418 

36 

(D) 

11 

26 

4 

(0) 

114 

(D) 

48 

345 

6 

(D) 

11 

(D) 

16 

276 

1 

(D) 

3 

(Z) 

2  973 

2  101 

77 

342 

(D) 

(D) 

130 

335 

65 

50 

89 

29 

(D) 

(D) 

(D) 

154 

63 


109 
(D) 


2  864 
(D) 


16.6 
4.5 
1.2 
0.1 
(D) 
(D) 
(D) 
(D) 
7.2 
(D) 

15.2 
2.5 


(D) 
0.2 
(0) 
(D) 
2.8 
(D) 
(D) 
2.2 
(D) 
(Z) 


(X) 
100.0 

3.7 
16.3 
(D) 
(D) 
6.2 
15,9 
3.1 
2.4 
4.2 
1.4 
(D) 
(D) 
(D) 
7.3 
3.0 


(X) 
100.0 


(X) 
100.0 


BOOKt  STATIONERY  STORES  (SIC  594) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
280 
500 
520 


C IGARS-C I GARETTES-TOBACCO 
JEWELRY-OPTICAL  GOODS  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


BOOK  STORES  (SIC  5942) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
280 
500 

500 
500 
512 
513 
515 

520 

520 
520 
523 


C IGARS-C I GARETTES-TOBACCO 
JEWELRY-OPTICAL  GOODS  .  . 
ALL  OTHER  MERCHANDISE  •  . 


REPTG  ADOL  DETAIL  FOR  LINE  500.  . 

lALL  OTHER  MERCHANDISE  

SOCIAL  STATIONERY-GREETING  CARDS 

BOOKS-PERIODICALS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 
:  OTHER  NONMERCHANDISE  RECEIPTS. 


STATIONERY  STORES  (SIC  5943) 
total' 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


total' . 


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAYi  GRAIN.  FEED  STORES  (SIC  5962) 
total' 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


TOTAL   

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


441 

(D) 
(D) 
431 
(D) 


(0) 
(D) 
431 

298 
294 
(0) 
26B 
(D) 

(D) 

(D) 
(D) 
(D) 


1  141 
(D) 


436 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-329 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


JEWELRY  STORES  (SIC  597) 
TOTAL  


220 
260 
280 

280 
280 
281 
282 
283 
28H 
285 
286 

300 
320 
500 
520 

520 
520 
529 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  AODL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

;NONt^ERCHANDISE  RECEIPTS  .  .  .  . 

WATCH  1  CLOCK.  JEWELRY  REPAIRS. 


FUEL  I  ICE  DEALERS  (SIC  598) 
TOTAL  ^ 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL ^ 


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


220 
340 
«60 
480 
520 


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 
total' 


13 
15 
31 

28 
28 
28 
20 
27 
18 
26 
7 

2 

2 

9 

30 

22 

(na) 

22 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAO  MDSE  LINES  . 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


431 
605 

5  046 

6  568 

4  947 
906 
520 

2  597 
(D) 
724 
(D) 

(D) 
(D) 
(0) 
524 

5  290 
(NA) 

296 


1  585 

1  217 

(D) 
(D) 
(D) 
(0) 
39 


264 
(0) 


6.4 

9.0 

75.3 

100.0 
75.3 
13.8 

7.9 
39.5 

(0) 
11.0 

(D) 

(0) 
(D) 
(D) 
7.8 

100.0 

(na) 

5.5 


(X) 

100.0 

(0) 
(D) 
(D) 
(0) 
3.2 


(X) 
100.0 


100 
180 
280 
500 
520 


NEWS  DEALERS >  NEWSSTANDS  (SIC  5994) 
TOTAL > 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

GIFT.  NOVELTY'  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL^ 

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

total' 

HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

total' 

RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

PET  SHOPS  (SIC  5999  PART) 

TOTAL  ^ 

OTHER  (SIC  5999  PART) 
TOTAL ^ 


790 

(X) 

645 

100.0 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

618 

95.8 

(D) 

(D) 

1  686  i      (X) 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-330    West  South  Central-Ark. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Antonio  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
100 
120 
140 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-aOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


47 
29 


8  425 

1  037 
(D) 

2  233 
(D) 
(D) 
(D) 

1  172 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

2  117 
132 


1  020 
(D) 


100.0 

12.3 
(D) 

26.5 
(D) 
(D) 
(D) 

13.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

25.1 
1.6 


(X) 
100.0 


020 
040 
100 
500 
520 


120 
200 
220 
240 
260 
320 
340 
500 
520 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


3  733 

1  037 
(D) 

2  233 
(D) 
(D) 


4  205 

3  892 

(D) 
(D) 

1  172 
(D) 
(D) 
(D) 
(D) 

1  696 
(D) 


100.0 

27.8 
(D) 

59.8 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 

30.1 
(D) 
(D) 
<D) 
(D) 

43.6 
(D) 


Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-331 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Texarkana,  Tex.-Ark.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE t  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  •  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 
TOTAL^ 


660 

109 

119 

431 

91 

523 

106 

17 

642 

81 

3 

615 

19 

379 

28 

2 

451 

114 

2 

112 

106 

3 

996 

42 

3 

630 

58 

6 

356 

41 

1 

848 

41 

2 

040 

46 

3 

255 

31 

2 

294 

46 

985 

35 

884 

28 

697 

40 

826 

31 

3 

781 

20 

16 

728 

89 

5 

223 

85 

3 

997 

7 

1 

718 

19 

1 

858 

8 

304 

115 

2 

448 

102 

2 

457 

7  704 
5  428 

30 
(D) 

79 
(D) 
(0) 
195 
3  334 
(0) 
(D) 
(D) 

86 


3  284 

30 
(D) 
(D) 
(D) 

72 

3  077 

(D) 

(0) 


100.0 

19.3 
3.9 

0.4 
2.7 
2.3 
4.4 
4.0 
6.9 
2.0 
2.2 
3.6 
2,5 
1.1 
1.0 
0.8 
0.9 
4.1 
18.3 
5.7 
4.4 
1.9 
2.0 
0.3 
2.7 
2.7 


100.0 

0.6 
(D) 
1.5 
(D) 
(0) 
3.6 
61.4 
(D) 
(D) 
(D) 
1.6 


100.0 

0.9 
(D) 
(D) 
(D) 
2.2 
93.7 
(D) 
(0) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


120 

140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

!  MEN'S  CLOTHING  

■  BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


•REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

•  CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


2  105 
(D) 


139 
112 
(D) 
(D) 
21 
410 
148 
381 
855 
456 
381 
684 
490 
146 
398 
553 
(D) 
<D) 
(D) 
(D) 
(D) 
575 
976 


(D) 
1  507 

10  423 
1  507 

1  171 
336 

2  509 


2  509 
247 
(0) 
(D) 
ID) 
513 
357 
486 
472 
(0) 
(D) 

683 
764 

10  423 
764 
302 
454 

1  301 

9  446 

1  301 

(D) 

(D) 


(X) 
100.0 


100.0 

0.9 
0.7 
(D) 
(D) 
0.1 
2.7 
14.3 
22.6 
5.7 
9.7 
9.2 
4.6 
3.3 
1.0 
2.7 
3.7 
(D) 
(D) 
(D) 
(D) 
(D) 
3.8 
6.5 


(XI 

100.0 

(0) 
14.5 

100.0 
14.5 
11.2 
3.2 

24.1 

100.0 
24.1 
2.4 
(D) 
(D) 
(D) 
4.9 
3.4 
4.7 
4.5 
(D) 
(D) 

6.6 
7.3 

100.0 
7.3 
2.9 

4.4 

12.5 

100.0 

13.8 

(D) 

(D) 


^Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-332  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Texarkana,  Tex.-Ark.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  ot  business  and  mercliandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


DEPARTMENT  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


638 

9  446 
638 
133 
505 

(D) 

(D) 
(D) 
(D) 
(D> 


243 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

7  648 
(D) 
87 
(D) 
(0) 

942 


78 
(D) 
(D) 
(D) 
311 

79 
226 
(0) 
(D) 
168 

40 
(D) 

83 

17 
343 
(D) 


61 
(D) 
(D) 
(D) 

21 
(D) 
(D) 
561 

93 
466 
(D) 
(D) 
(D) 
(Dl 


6.1 

100.0 
6.8 
1.4 
5.3 

(D) 

100.0 
(D) 
(D) 
(D) 

(0) 
2.3 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
1.1 
(D) 
(0) 

9.0 


100.0 

4.3 
(0) 
(0) 
(D) 

17.3 
4.4 

12.6 
(0) 
(D) 
9.4 
2.2 
(D) 
4.6 
0.9 

19.1 
(D) 


100.0 

2.2 

(D) 
(D) 
(D) 

0.8 

(D) 

(0) 

20.3 

3.4 
16.8 
(D) 
(D) 
(D) 
(D) 


300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
320 
340 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


MISC.  GENERAL  MERCHANDISE  STORES — CON. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  .  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


tREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

f  ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


'REPTG  ADDL  DETAIL  FOR  LINE  500. 

>ALL  OTHER  MERCHANDISE 

PAPER.  PAPER  PRODUCTS 

>   ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


2 

(D) 

(0) 

3 

(D) 

(D) 

2 

(D) 

(D) 

3 

(0) 

(D> 

2 

(D) 

(D) 

2 

(D) 

(D) 

4 

(D) 

(D) 

1 

(D) 

(D) 

71 
4 
3 

58 

5S 
7 
6 
3 
4 
2 
1 
8 
2 
4 
3 
6 
1 

10 
2 

54 
4 


61 
61 
59 
55 
51 
60 

4 
3 

58 

58 
7 
6 
3 
4 
2 
1 
7 
1 
4 
3 
6 
1 

10 
2 

53 

52 
52 
51 
14 


20  812 


17  310 
19 


34 
173 
102 

45 
(D) 
(D) 

24 
(D) 
(D) 

46 
(D) 

25 
(Z) 
109 
(D) 
(0) 
(D) 
660 
(D) 


22  983 


16  980 

20  026 

16  601 

4  828 

1  378 

864 

9  543 


19 

34 
173 
102 

45 
(D) 
(D) 

24 
(D) 
(D) 
(D) 
(D) 

25 
(Z) 
109 
(D) 
(D) 
<D) 
(D) 


18  947 
646 
439 
208 

(D) 


(X) 

100.0 

83.2 
0.1 
0.2 
5.6 
5.3 
0.2 
(D) 
(0) 
0.1 
(D) 
(D) 
0.2 
(D) 
0.1 
(Z) 
0.5 
(D) 
(D) 
(D) 
3.2 
(D) 


(X) 

100.0 

83.1 

100.0 

82.9 

24.1 

6.9 

4.3 

47.7 

0.1 
0.2 
5.7 
5.4 
0.2 
(Dl 
(D) 
0.1 
(D) 
(D) 
(Dl 
(D) 
0.1 
(Z) 
0.5 
(D) 
(D) 
(D) 
(0) 

100.0 
3.4 
2.3 

1.1 


(D) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-333 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Texarkana,  Tex.-Ark.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


1.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 
AUTO  FUELS-LUBRICANTS  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

|REPTG  ADDL  DETAIL  FOR  LINE  420 

.TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


133 

(D) 


22  811 

21  100 

(D) 

(D) 

167 

(D) 

(0) 

(D) 

51 

39 

(D) 

16  728 

43 

2  775 

(D) 

875 


5  731 

(D) 

87 

33 

5  020 

5  375 

4  669 

4  239 

187 

243 

404 

4  183 

401 

72 

30 

298 

(D) 
153 

2  477 

152 

89 

61 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
0.8 
(D) 
(D) 
(D) 
0.2 
0.2 
(D) 

79.3 
0.2 

13.2 
(D) 
4.1 


100.0 

(D) 

1.5 

0.6 

87.6 

100.0 

86.9 

78.9 

3.5 

4.5 

7.0 

100.0 
9.6 
1.7 
0.7 
7.1 

(D) 
2.7 

100.0 
6.1 
3.6 
2.5 


120 
140 
160 
180 
200 
280 
500 
520 


120 
140 
160 
180 
200 
280 
500 
520 


120 
140 

140 
140 
142 
143 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


APPARELi  ACCESSORY  STORES  (SIC  56) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN 'Si  BOYS'  APPAREL   STORESi 
CUSTOM  TAILORS  (SIC  561 i  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3t  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


,REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


'REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

'  HOSIERY 

'  LINGERIE  

,  WOMEN'S  SPORTSWEAR  

DRESSES 

■  COATS-SUITS 

!  HANDBAGS  

■  FURS  

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


6  547 
5  851 


(D) 
437 
799 
986 
466 

44 
(D) 

93 


(D) 
(0) 


(X) 

100.0 

(D) 

24.6 

47.8 

16.9 

8.0 

0.8 

(D) 

1.6 


(X) 
100.0 


3 

093 

(X) 

2 

933 

100.0 

(D) 

(D) 

(D) 

(D) 

2 

222 

75.8 

191 

6.5 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

44 

1.5 

14 

2  639 

(X) 

12 

2  697 

100.0 

1 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

100.0 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

12 

(D) 

(0) 

12 

2  697 

100.0 

12 

(D) 

(D) 

5 

159 

5.9 

3 

38 

1.4 

3 

43 

1.6 

12 

379 

14.1 

11 

401 

14.9 

12 

723 

26.8 

12 

231 

8.6 

6 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

3 

(D) 

(0) 

1 

(D) 

(D) 

5 

44 

1.6 

Standard  Notes-        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-334  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Texarkana,  Tex.-Ark.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishment's 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEN'S  ACCESSORYi  SPEC. 
FURRIERS  (SIC  563. 


STORES. 
568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL 


lUO 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
NONMERCHANDISE  RECEIPTS  .  .  . 


SHOE  STORES  (SIC  566) 
TOTAL  


140 
160 
180 
280 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


200 
220 
240 
260 
500 
520 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


254 
(D) 


1  314 

1  246 

(D) 

1  086 
352 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 

1  086 
390 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

5 
(D) 

3 

(0) 
(D) 
(D) 


702 

(D) 
(D) 
632 
(D) 
(D) 


(D) 


4  641 

3  588 

94 

1  591 

1  572 

239 

(D) 

(D) 


(X) 
100.0 


(X) 

100.0 

(D) 

100.0 
32.4 
(D) 
(D) 
(D) 
(D) 
(0) 

(0) 

100.0 
35.9 
(ID) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 
(D) 
0.3 

(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
90.0 
(D) 
(D) 


(X) 


(X) 
100.0 

2.6 

44.3 

43.8 

6.7 

(D) 

(D) 


200 
220 
240 
260 
500 
520 


200 
220 
240 
260 
520 


020 
040 
060 
080 
100 
120 
220 
500 
520 


020 
040 
060 
080 
100 
120 
220 
500 
520 


040 
060 
100 
520 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  RECEIPTS ,.'  .  . 

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


(D) 

(D) 

85 

5.0 

(0) 

(0) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

1  997 

1  882 

(D) 
1  506 
(D) 
(D) 
ID) 


4  530 
3  399 

22 
(0) 
(D) 
(0) 
(0) 
(D) 
(D) 

24 
(D) 


3  746 
(0) 


100.0 

(D) 
80.0 
(D) 
(D) 
<D) 


104 

5 

039 

(X) 

60 

3 

768 

100.0 

5 

22 

0.6 

58 

3 

287 

87.2 

18 

(D) 

(D) 

3 

(D) 

(0) 

9 

26 

0.7 

2 

(D) 

(D) 

1 

(D) 

(D) 

4 

24 

0.6 

3 

(D) 

(D) 

(X) 


0.6 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
0.7 
(D) 


(D) 

(D) 

292 

79.1 

(D) 

(D) 

(D) 

ID) 

(X) 
100.0 


standard  Notes: 


-  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05% 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-335 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Texarkana,  Tex.-Ark.,  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DRUG  STORES  (SIC  591  PART) 
TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

IMONMERCHANDISE  RECEIPTS 

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 

HARDWARE , 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  


6  694 

32 

(0) 
2  383 

81 
(D) 
(D) 
(D) 

76 
(D) 

92 
662 
225 

14 
(D) 
(D) 

60 
(D) 
1  672 
292 
772 
155 


2  527 

(D) 
(D) 
2  383 
(D) 
(D) 
(D) 
(D) 
13 
(D) 


100.0 

0.5 
(D) 

35.6 
1.2 
(D) 
(D) 
(D) 
1.1 
(D) 
1.4 
9.9 
3.4 
0.2 
(D) 
(D) 
0.9 
(D) 

25.0 
4.4 

11.5 
2.3 


100.0 

(D) 
(D) 
94.3 
(D) 
(D) 
(D) 
(D) 
0.5 
(D) 


3 

(D) 

(D> 

1 

(D) 

(0) 

1 

(D) 

(D) 

1 

(0) 

(D) 

1 

(D) 

(0) 

1 

(D) 

(D) 

3 

4 

1.7 

1 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FARMi  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
320 
400 
420 
440 
460 


GROCERIES-OTHER  FOODS  .  .  .  . 
HARDWARE 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 


JEWELRY  STORES  (SIC  597) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


JREPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


J^EPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  .  .  . 
•  WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 
TOTAL^ 


OTHER  STORES  (SIC  599) 
TOTAL^ 


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  , 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(na) 

4 


314 
(D) 


367 

(D) 


768 

(D) 


(X) 
100.0 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  672 

97.5 

60 

6.4 

(D) 

(0) 

655 

70.2 

591 

100.0 

422 

71.4 

87 

14.7 

38 

6.4 

214 

36.2 

(0) 

(0) 

51 

8.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

93 

10.0 

420 

100.0 

(NA) 

(NA) 

29 

6.9 

(X) 
100.0 


7H-336  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tyler  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  ot  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


,,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

040 
080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


200 
220 

240 
260 
300 
320 
340 
440 
520 


200 
220 
240 
260 
320 
340 
520 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEAt^ERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHIIMGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  5211 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


587 

394 

70 
80 

2 
93 
65 
35 
50 
43 
35 
29 
25 
43 
32 
24 
32 
33 
12 
86 
75 

5 
10 

7 
91 
91 


113  504 
89  611 


20  854 
2  912 


(D) 

219 

436 

467 

691 

372 

859 

563 

878 

094 

952 

789 

1  016 

5  442 

11  440 

5  630 

3  496 

(D) 

1  167 
582 

2  945 

3  090 


7  676 

5  622 

(D) 
(D) 

39 
(D) 
(D) 
173 
4  789 
(D) 

88 


4  221 

(D) 
(Dl 
(D) 
(D) 
(D) 
4  008 
(D) 


807 
(D) 


209 
(D) 


(X) 

100.0 

23.3 
3.2 

(0) 
2.5 
6.1 
3.9 
7.5 
2.6 
2.1 
2.9 
3.- 
1.2 
1.1 
0.9 
1.1 
6.1 
12.8 
6.3 
3.9 
(D) 
1.3 
0.6 
3.3 
3.4 


(X) 

100.0 

(D) 
(D) 
0.7 
(0) 
(0) 
3.1 
65.2 
(D) 
1.6 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
95.0 
(D) 


(X) 
100.0 


(X) 
100.0 


020 
040 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQULPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

I>1EALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


^EPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-80YS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


JREPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR .  .  .  . 

GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


[REPTG  ADOL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

■  CURTAINS-DRAPERIES  


873 
(D) 


11  140 


(D) 
(D) 
(D) 
296 
1  429 

8  612 

1  151 

831 

319 

1  934 

6  612 

1  378 
207 
(D) 
(D) 
(D) 
375 
(Dl 
179 
120 
(D) 

747 
815 

8  612 
663 

204 
470 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

488 

3.4 

(D) 

(0) 

(D) 

(D) 

813 

5.7 

1  334 

9.4 

1  202 

8.5 

948 

6.7 

636 

4.5 

193 

1.4 

320 

2.3 

655 

4.6 

488 

3.4 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

838 

5.9 

1  000 

7.0 

100.0 

(D) 
(D) 
(D) 
2.7 
12.8 

100.0 
13.4 
9.6 
3.7 

17.4 

100.0 
16.0 

2.4 
(D) 
(D) 
(D) 

4.4 
(D) 

2.1 

1.4 
(D) 

6.7 
7.3 

100.0 
7.7 
2.4 
5.5 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central— Tex.     7H-337 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tyler  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


,REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


►REPTG  ADOL  DETAIL  FOR  LINE  260. 
KITCHLNWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


IREPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  •  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  •  .  •  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  3t0.  . 
,LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


■REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

;  TOYS-GAMES-WHEEL  GOODS  

'  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
'  ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  5331 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


TOTAL^ . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

8  612 

1  067 

734 

333 

927 

8  612 
801 
258 
514 

326 

8  612 
200 
(D) 
(D> 

(D) 
(D) 
405 

(01 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(0) 

485 

8  612 
207 
120 
(0) 
(D) 

916 


1  709 

1  327 

(0) 

50 

49 

187 

22 

121 

(D) 

227 

14 

(D) 

173 

(D) 

285 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 

12.4 

8.5 

3.9 

8.3 

100.0 
9.3 
3.0 
6.0 

2.9 

100.0 
2.3 
(D) 
(01 

(D) 
(D) 
3.6 

100.0 
(0) 
(D) 
(D) 

4.2 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
4.4 

100.0 
2.4 
1.4 
(D) 
(D) 

8.2 


(X) 

100.0 

(D) 
3.8 
3.7 

14.1 
1.7 
9.1 
(D) 

17.1 
1.1 
(D) 

13.0 
(Dl 

21.5 
(D) 


020 
040 
080 
100 
120 
140 
160 
180 
200 
260 
280 
320 
340 
400 
460 
480 
500 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
260 
280 
320 
340 
400 
460 
480 
500 

500 
500 
508 
516 


Kind  of  business  and  merchandise  line 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEEO-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
•GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


IREPTG  ADOL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

.  ALL  OTHER  MERCHANDISE 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES'  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT'  CONFECTIONERY 
STORES  (SIC  544) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


20  424 
(D) 
(D) 
1  243 
1  355 
(D) 
(D) 
(D) 
(D) 

96 
(D) 

46 
(Dl 
(D) 

59 
(D) 
913 


66 

28 

020 

(X) 

48 

24 

147 

100.0 

48 

20 

332 

84.2 

47 

24 

073 

100.0 

47 

20 

258 

84.2 

46 

5 

838 

24.3 

45 

1 

694 

7.0 

42 

912 

3.8 

47 

11 

825 

49.1 

2 

(D) 

(D) 

_ 

(D) 

(D) 

44 

1 

243 

5.1 

43 

1 

355 

5.6 

1 

(D) 

(D) 

1 

(0) 

(D) 

2 

(D) 

(D) 

- 

(D) 

(D) 

9 

96 

0.4 

1 

(D) 

(D) 

4 

46 

0.2 

1 

(D) 

(0) 

2 

(D) 

(D) 

6 

59 

0.2 

1 

(D) 

(D) 

42 

913 

3.8 

42 

23 

709 

100.0 

42 

913 

3.9 

42 

723 

3.0 

14 

190 

0.8 

100.0 

84.3 
(0) 
(D) 
5.1 
5.6 
<D) 
(D) 
(D) 
(D) 
0.4 
(D) 
0.2 
(D) 
(D) 
0.2 
(D) 
3.8 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-338  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tyler  SMSA 

[Includes  only  establishnnents  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
220 
240 
260 
300 
320 
380 
400 
420 
500 
520 


020 
040 
100 
120 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
500 
520 

520 
520 
527 
528 


120 
140 
160 
180 
200 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  • 
I^OTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

iTlRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

1  OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


43 

21 

409 

30 

15 

697 

1 

(D) 

1 

(D) 

5 

184 

1 

(D) 

4 

(0) 

6 

183 

5 

23 

11 

(D) 

7 

43 

23 

2 

477 

3 

19 

17 

1 

220 

8  619 
6  155 

16 
(D) 

36 
(0) 
(D) 

5  531 

6  155 
5  531 
5  183 

20 
325 

(D) 

4  199 
379 
(D) 
(D) 
339 

(D) 
(D) 
164 

2  349 
164 
(D) 
(D) 


9  120 
8  211 

(D) 
1  894 
4  285 
1  545 

(D) 


(X) 


(X) 

100.0 

0.3 
(D) 
0.6 
(D) 
(D) 
89.9 

100.0 

89.9 

84,2 

0.3 

5.3 

(D) 

100.0 
9.0 
(D) 
(D) 
8.1 

(D) 
(D) 
2.7 

100.0 
7.0 
(D) 
(D) 


(X) 
100.0 

(D) 
23.1 
52.2 
18.8 

(D) 


240 
260 
280 
300 
500 
520 


(D) 

(0) 

1.2 

(D) 

(D) 

120 

1.2 

140 

0.1 

180 

(D) 

280 

0.3 

300 

15.8 

520 

0.1 

7.8 

120 
140 
160 
180 
200 
260 
280 
500 
520 


APPAREL.  ACCESSORY  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  .....  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  . 

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  ACESSORYi  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


(D) 
(D) 
(D) 
(D) 
(D) 
81 


3  617 
(D) 


271 
(D) 


1  553 

1  473 

(D) 


(D) 
(D) 
(0) 
(D) 
(D) 
1.0 


(D) 

(D) 

1  350 

91.3 

109 

7.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

3 

888 

(X) 

3 

079 

100.0 

(D) 

(D) 

(D) 

(D) 

2 

781 

90.3 

134 

4.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

47 

1.5 

(X) 
100.0 


(X) 
100.0 


(X) 


(X) 

100.0 

(D) 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable,        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-339 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tyler  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments, 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


SHOE  STORES — CONTINUED 


ALL  FOOTWEAR 

NONt^ERCHANDlSE  RECEIPTS 


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-ORY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

C IGARS-C I6ARETTES-T0BACC0 
NONMERCHANDISE  RECEIPTS  . 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 
NONMERCHANDISE  RECEIPTS  • 


1  183 
20 


n    902 

3  429 

(D) 
1  075 
1  629 
207 
(D) 
(D) 
(D) 
(D) 
(D) 


3  340 

2  491 

(D) 

2  451 

22 

(D) 


3  340 

2  491 

(D) 

2  451 

22 

(D) 


80.3 
1.4 


(X) 
100.0 

(D) 
31.4 
47.5 
6.0 
(D) 
(0) 
(D) 
(D) 
(D) 


(D) 

(D) 

411 

17.8 

629 

70.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

664 

59.2 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 

100.0 

(D) 

98.4 

0.9 

(D) 


(X) 

100.0 

(0) 

98.4 

0.9 

(D) 


040 
080 
100 
120 
260 
280 
500 
520 


040 
280 
300 
320 
520 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTALi 

LIQUOR  STORES  (SIC  592) 

TOTAL  

ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


316 

7.1 

(D) 

(D) 

402 

9.0 

545 

79.1 

(D) 

(D) 

59 

1.3 

68 

1.5 

(D) 

(D) 

234 
(D) 


1    037 
(D) 


(X) 
100.0 


(X) 
100.0 


384 

(X) 

287 

100.0 

(D) 

(D) 

(D) 

(D) 

265 

92.3 

(D) 

(D) 

(D) 

(D) 

7H-340  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tyler  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


FARMi  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


220 
240 
260 
340 
400 
480 


>REPTG  ADDL  DETAIL  FOR  LINE  280 

'JEWELRY-OPTICAL  GOODS 

'  WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 

InoNMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


(na) 

4 


(D) 
(D) 
656 

756 
654 
105 
123 
290 
(D) 
74 
(D) 

(D) 
(D) 
(D) 

352 

(na) 

15 


(D) 

(D) 

86.5 

100.0 

86.5 

13.9 

16.3 

38.4 

(D) 

9.8 

(D) 

(D) 
(0) 
(D) 

100.0 

(NA) 

4.3 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
140 
160 
180 
200 
240 
260 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS , 

CI6ARS-CIGARETTES-T0BACC0  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

552 

74.3 

(0) 

(0) 

(D) 

(D) 

388 

50.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-341 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Waco  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BCYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ...  

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL^ . 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 


Estab- 
lishments 

(number) 


1  129 

766 

198 

183 

66 

38 

192 

166 

54 

69 

65 

49 

62 

60 

81 

47 

43 

63 

40 

43 

147 

138 

9 

19 

2 

174 

181 


Sales 


($1,000) 


181  058 
151  760 


29  465 
7  838 


(D) 
660 
386 
641 
997 
641 
597 
516 
386 
379 
956 
554 
1  743 
1  616 
5  648 
29  136 
7  285 


394 
686 
334 
(D) 
158 
626 


7  020 

22 

(D) 

34 

(D) 

(D) 

295 

4  898 

1  565 

(D) 

33 


4  789 

(D) 
(D) 
(D) 
(0) 
4  687 
9 


(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

19.4 
5.2 
(D) 
1.8 
1.6 
4.4 
3.3 
6.4 
2.4 
1.7 
3.5 
2.9 
1.3 
1.0 
1.1 
1.1 
3.7 

19.2 
4.8 
4.2 
1.1 
2.9 
(D) 
2.7 
3.0 


100.0 

0.3 
(D) 

0.5 
(D) 
(D) 

4.2 

69.8 

22.3 

(D) 

0.5 


100.0 

(D) 
(D) 
(D) 
(D) 
97.9 
0.2 


(D) 
(D) 
(0) 
(D) 
(D) 


320 

320 
320 
322 
323 
324 

340 

340 
340 
348 


320 
440 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167; 
168 
169 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES — CONTINUED 

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320.  .  . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .  .  . 
PLUMBING-ELECTRICAL  SUPPLIES  .  •  . 
OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  

,  PAINT-GLASS-WALLPAPER 

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HARDWARE 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EOUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE. 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  •  . 
•MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


IREPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

!  CHILDREN'S-INFANTS'  WEAR  

.  HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

'.    WOMEN'S  SPORTSWEAR 

-  GIRLS'-SUBTEEN-TEEN  WEAR  


Estab- 
lishments 

(number) 


^Standard  Notes:        -  Reptesents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


407 

100.0 

195 

47.9 

15 

3.7 

24 

5.9 

155 

38.1 

(D) 

(D) 

(D) 

100.0 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

565 

97.9 

(D) 

(D) 

(D) 

(D) 

320 
125 
47 
729 
798 
420 
422 
362 
(D) 
956 
085 
251 
016 
924 
(D) 
(D) 
(D) 
(D) 
316 
504 


20    253 

20    253 

(D) 

(D) 

354 

3    327 

20    253 

3    327 

2    637 

690 

5    580 


5  580 
550 
311 
(D) 
236 

1  166 
871 

1  064 
809 
(0) 


100.0 

1.2 
0.5 
0.2 
2.8 
14.6 
24.7 
5.5 
9.1 
(D) 
3.7 
4.2 
1.0 
3.9 
3.6 
(D) 
(D) 
(D) 
(D) 
5.1 
5.8 


(X) 

100.0 

(D) 

(D) 

1.7 

16.4 

100.0 
16.4 
13.0 
3.4 

27.6 

100.0 
27.6 
2.7 
1.5 
(D) 
1.2 
5.8 
4.3 
5.3 
4.0 
(D) 


Cc 


7H-342  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Waco  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
.440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


DEPARTMENT  STORES — CONTINUED 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  SOODS. 


;reptg  addl  detail  for  line  200. 
'curtains-draperies-dry  goods.  . 

piece  goods-notions 

curtains-draperies  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


,REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
(KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


,REPTG  ADDL  DETAIL  FOR  LINE  320. 
iHARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
.ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1  217 
1  647 

20  253 

1  647 

505 

1  073 

(D) 

(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 

585 

20  253 
585 
279 
302 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 

(D) 
(D) 
(D) 
(0) 
(D) 


77 

(D) 

(D) 

152 

444 

82 

202 

33 

30 

(D) 

48 

31 

121 

(D) 

553 

(D) 


6.0 
8.1 

100.0 
8.1 
2.5 
5.3 

(D) 

100.0 
(D) 
(0) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

2.9 

100.0 
2.9 
1.4 
l.S 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(0) 

100.0 
(0) 
(D) 
(D) 

(D) 
(0) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

7.2 


100.0 

3.4 
<D) 
(0) 
6.7 

19.5 
3.6 
8.9 
1.4 
1.3 
(D) 
2.1 
1.4 
5.3 
(D) 

24.3 
(D) 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
260 
280 
300 
320 
340 
400 
460 
500 
520 


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
260 
280 
300 
320 
340 
400 
460 


GROCERIES-OTHER  FOODS 


•REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
[GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 


183 

142 

142 

14 

4 

19 

104 

96 

4 

4 

3 

3 

14 

3 

2 

8 

2 

8 

4 

98 

11 


(D) 

(D) 

(D) 

(0) 

47 

1.4 

(D) 

(D) 

319 

9.3 

396 

11.6 

123 

3.6 

513 

15.0 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

41  342 


28  895 

102 

(D) 

(0) 

1  445 

1  351 

(Z) 

(Z) 

(Z) 

(Z) 

71 

(Z) 

(D) 

38 

(D) 

ill 

(D) 

1  438 

(D) 


(X) 

100.0 

84.8 
0.3 
(D) 
(0) 
4.2 
4.0 
(Z) 
(Z) 
(Z) 
(Z) 
0.2 
(Z) 
(0) 
0.1 
(D) 
0.3 
(D) 
4.2 
(D) 


158 

39 

625 

(X) 

123 

32 

673 

100.0 

123 

27 

626 

84.6 

112 

31 

629 

100.0 

112 

26 

736 

84.5 

110 

7 

140 

22.6 

99 

2 

409 

7.6 

79 

883 

2.8 

109 

16 

309 

51.6 

11 

74 

0.2 

4 

(D) 

(D) 

19 

(D) 

(0) 

101 

1 

439 

4.4 

95 

(D) 

(0) 

4 

(Z) 

(Z) 

4 

(Z) 

(Z) 

3 

(2) 

(Z) 

3 

(Z) 

(Z) 

14 

71 

0.2 

3 

(Z) 

(Z) 

2 

(D) 

(D) 

8 

38 

0.1 

2 

(D) 

(D) 

7 

(D) 

(D) 

4 

(D) 

(0) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosute.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-343 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Waco  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
listiments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 

500 
500 
508 
516 

520 


GROCERY  STORES.  INCLUDING 
DELICATESSENS — CONT I NUED 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  . 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


020 

020 

020 
022 
023 
024 

100 
120 
500 

500 
500 
508 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
>GROCERIES-OTHER  FOODS  

PRODUCE  (FRESH  FRUITS-VESETABLES) . 

FROZEN  FOODS  

k  ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

I    PAPER.  PAPER  PRODUCTS 


NONMERCHANDISE  RECEIPTS 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


120 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOHE  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


(0) 

30  300 

1  354 

(0) 

(D) 

(D) 


761 
(0) 


340 

293 

10) 

293 
(D) 
259 
(0) 
(0) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


36  753 

(D) 
(D) 
396 
(D) 
209 
(D) 
181 
(D) 
(D) 
29  103 
124 


(D) 

100.0 
4.5 
(0) 
(D) 

(D) 


(X) 
100.0 


(X) 

100.0 

(0) 

100.0 

(D) 

88.4 

(D) 

(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 


100.0 

(D) 
(D) 
1.1 
(D) 
0.6 
(D) 
0.5 
(D) 
(D) 
79.2 
0.3 


AUTOMOTIVE  DEALERS — CONTINUED 


420 
500 
520 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
100 
120 
300 
320 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
.  PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


120 
140 
160 
ISO 
200 
280 
520 


140 
180 


120 
140 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 
ALL  FOOTWEAR 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


167 
116 

18 
5 
1 

13 

1 

2 

2 

116 

113 

113 

113 

7 

90 

85 

83 
83 
20 
8 
80 

1 
2 

44 

42 
42 
39 
10 


4  451 

73 

1  963 


77 
(0) 
(D) 

49 
(D) 
(D) 
(0) 

6  957 

7  816 
6  884 
6  425 

79 
376 

506 

5  870 

501 

105 

13 

383 

(D) 
(D) 
257 

2  961 

255 

215 

39 


(D) 
Oil 
946 
121 
(D) 
(D) 
104 


1  059 

764 


709 
55 


2  839 

2  312 


(D) 
(D) 


12.1 
0.2 
5.3 


100.0 

1.0 
(0) 
(D) 
0.6 
(D) 
(0) 
(D) 
87.2 

100.0 

88. 1 

82.2 

1.0 

4.8 

6.3 

100.0 
8.5 
1.8 
0.2 
6.5 

(D) 
(D) 
3.2 

100.0 
8.6 
7.3 
1.3 


100.0 

(D) 

16.3 

47.4 

34.2 

(0) 

(0) 

1.7 


(X) 
100.0 


92.8 
7.2 


(X) 
100.0 


(0) 
(D) 


Standard  Notes;       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (N A)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-344  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Waco  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
200 
280 
520 


120 
160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

ISO 
200 
520 


160 
180 
520 


200 
220 
210 
260 
300 
320 
3«0 
400 
420 
500 
520 


WOMEN'S  CLOTHINGi SPECIALTY 
STORES — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


'REPTG  ADDL  DETAIL  FOR  LINE  160 

!W0MEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC. 
FURRIERS  (SIC  563. 


STORES. 
568) 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ...... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


178 

94.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2  411 
2  102 


(D) 
2  018 


858 
774 

82 
(D) 

33 
111 
372 
709 
341 

40 
(D) 
(D) 

(D) 
(D) 
(D) 


2  23B 

2  212 

(Dl 

1  811 

(0) 


7  088 

70 
2  925 

2  807 
275 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
229 


(X) 

100.0 

(D) 
96.0 

100.0 

95.5 

4.4 

(D) 

1.8 

6.0 

20.0 

38.2 

18.4 

2.2 

(D) 

(D) 

(D) 
(D) 
(D) 


(X) 

100.0 

(D) 

81.9 

(D) 


(X) 


100.0 

1.0 
41.3 
39.6 
3.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.2 


200 
220 
240 
260 
300 
320 
400 
420 
520 


020 
040 
060 
080 
100 
120 
280 
500 
520 


020 
040 
060 
080 
100 
120 
280 
500 
520 


040 
060 
100 
520 


020 
040 
100 
120 
140 
160 
180 
200 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEOS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


146 


106 

11 
106 

20 
4 

22 
1 
1 
2 

16 


4  667 

4  191 

(D) 
2  791 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
134 


10  227 


100.0 

(D) 
66.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.2 


100.0 


11 

91 

1.1 

25 

7  185 

83.2 

60 

1  096 

12.7 

4 

(0) 

(0) 

29 

117 

1.4 

1 

(D) 

(0) 

1 

(D) 

(0) 

2 

(D) 

(0) 

22 

84 

1.0 

91 

1.2 

144 

93.0 

230 

3.0 

(0) 

(0) 

100 

1.3 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

59 

0.8 

41 

4.3 

866 

91.3 

17 

1.8 

25 

2.6 

13 

(0) 

(D) 

30 

405 

6.4 

37 

439 

6.9 

43 

4  532 

71.5 

1 

(D) 

(D) 

2 

(0) 

(0) 

1 

(D) 

(0) 

1 

(D) 

(0) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-lex.     7H-345 


TABLE  3.    Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Waco  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 
240 
260 
280 
300 
320 
500 


020 
040 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 


020 
040 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


DRUG  STORES.  PROPRIETARY  STORES — CON. 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 

.  PRESCRIPTIONS 

-  COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL"- 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-SRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ........ 

LIQUOR  STORES  (SIC  592) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


132 

84 

1 

2 

1 

15 

4 

6 

5 

5 

4 

8 

12 

10 

9 

6 

6 

1 

4 

2 

8 

1 

15 

2 

20 

19 


(D) 
(D) 
116 
120 
(D) 
(D) 
278 


6  338 

(D) 

405 

439 

4  532 

6  338 
4  532 

1  712 

2  314 
505 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
116 
120 
(D) 
(D) 
278 


14  623 

11  119 

(D) 
(0) 
(D) 
2  149 
(D) 
(D) 
(D) 
(D) 
(D) 
125 
358 
166 
1  167 
113 

74 
(D) 

33 
(D) 

90 
(D) 
(D) 
(D) 
895 
354 


2  272 
(D) 


(D) 
(D) 
1.8 
1.9 
(D) 
(D) 
4.4 


(X) 

100.0 

(0) 

6.4 

6.9 

71.5 

100.0 
71,5 
27.0 
36.5 
8.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.8 
1.9 
(D) 
(D) 
4.4 


(X) 
100.0 

(0) 
(D) 
(D) 

19.3 
(D) 
(D) 
(D) 
(D) 
(D) 
1.1 
3.2 
1.5 

10.5 
1.0 
0.7 
(Dl 
0.3 
(D) 
0.8 
(D) 
(D) 
(0) 
8.0 
3.2 


(X) 
100.0 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

520 

520 
520 
529 


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ...  

BOOK.  STATIONERY  STORES  (SIC  594) 

total' 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


TOTALi  • 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  280 

'JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

[.SILVERWARE 

.  JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
■NONMERCHANDISE  RECEIPTS  .  .  .  . 
;  WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


Standard  notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  (Jetail  withheld  due  to  insufficient  reporting. 


OTHER  STORES  (SIC  599) 
TOTAL  =• 

NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

(X)  Not  applicable.       (Z)  Less  than  0.05%. 


5 

(na) 

5 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

33 

3.3 

(D) 

(D) 

(D) 

(D) 

37 

3.7 

51 

5.1 

1  752 

1  484 

(D) 
(D) 
(D) 

1  216 

914 
196 
110 
460 
(D) 
87 
(D) 

164 

1  216 

(na) 

81 


734 
(D) 


(D) 
(D) 
(D) 

100.0 

75.2 

16.1 

9.0 

37.8 

(D) 

7.2 

(D) 

11.1 

100.0 
(NA) 
6.7 


(X) 
100.0 


?- 

,..'"i; 


K 


7H-346  West  South  Central— Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Wichita  Falls  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC .  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOT*EAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDIIVARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ...... 

FARM  EQUIPMENT!  MACHINERY  ....... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BLDG.  MATLS.!  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 


240 

320 
340 
520 


LUMBER!  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING!  PAINT! 
ELECTRICAL  STORES   (SIC  5,22-524) 


TOTAL'^  . 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


020 
040 
100 
120 
140 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


983 

593 

114 

117 

21 

41 

103 

105 

46 

60 

58 

46 

55 

44 

60 

38 

36 

54 

29 

39 

128 

132 

4 

6 

4 

129 

183 


168  150 
133  151 


24  100 
5  611 


(D) 
584 
Oil 
451 
737 
195 
386 
511 
465 
462 
054 
463 
090 
204 
102 


30  647 

8  435 

6  512 

595 

(D) 

(0) 

4  724 

4  492 


2  467 

(D) 

119 

2  210 

(D) 


17  969 

441 
(0) 
(D) 
726 
1  942 


(X) 
100.0 

18.1 
4.2 
(D) 
2.7 
1.5 
4.1 
3.6 
5.4 
2.5 
1.9 
3.4 
2.6 
1.5 
1.1 
0.8 
0.9 
2.3 

23.0 
6.3 
4.9 
0.4 
(D) 
(D) 
3.5 
3.4 


(X) 

100.0 

(0) 

4.8 

89.6 

(D) 


100.0 

2.5 

(D) 

(D) 

4.0 

10.8 


GENERAL  MERCHANDISE  GROUP  STORES — CON, 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMENiS-BOYSi  CLOTHING!  EXC.  FOOTWEAR 

MEN!S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN! S-GIRLSi  CLOTHING!  EXC.  FOOTWEAR. 

CHILDREN!S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY .  .  .  . 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


; REPTG  ADDL  DETAIL  FOR  LINE  200. 
>CURTAINS-DRAPERIES-DRY  GOODS.  . 

'    PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


220  I, REPTG  ADDL  DETAIL  FOR  LINE  220. 


220 
221 
222 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 
RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240. 


240  I  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

241 

242 


■  FLOOR  COVERINGS 

;  FURNITURE-SLEEP  EQUIPMENT. 


260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
i KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE V  .  .  . 


■REPTG  ADDL  DETAIL  FOR  LINE  320. 

[hardware 

>    HARDWARE-TOOLS  

'  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

;'REPTG  AODL  DETAIL  FOR  LINE  340.  . 
■LUMBER-BUILDING  MATERIALS  .  .  .  . 

;  PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


^Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonslore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


3  744 

20.8 

872 

4.9 

2  124 

11.8 

1  572 

8.7 

(D) 

(D) 

918 

5.1 

113 

0.6 

304 

1.7 

607 

3.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  583 

8.8 

856 

4.8 

12  203 

12  203 

(0) 

(0) 

1  650 

12  203 

1  650 

1  170 

478 

3  192 

12  203 
3  192 
461 
(D) 
(0) 
108 
679 
183 
663 
588 
(D) 
(D) 

674 
1  409 

12  203 

1  409 

408 

976 

(D) 

<0) 
(D) 
(D) 
(D) 


(0) 
(0) 
(D) 
(D) 


(D) 
(D) 
(D) 
(0) 

(D) 
(D) 
(D) 

(D) 
(D) 
(0) 
•(D) 


(0) 
(D) 
(D) 
(D) 


100.0 

(D) 

iD) 

13.5 

100.0 
13.5 
9.6 
3.9 

26.2 

100.0 
26.2 
3.8 
(D) 
(D) 
0.9 
5.6 
l.S 
5.4 
4.8 
(D) 
(D) 

5.5 
11.5 

100.0 
11.5 
3.3 

8.0 

(D) 

100.0 
(D) 
(D) 
(D) 

(0) 

100.0 
(Dl 

(D) 
(0) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(0) 
(D) 

100.0 
(0) 
(0) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-347 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Wichita  Falls  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  5H) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 

10  486 
(D) 
119 
(0) 

(D) 


90 
(D) 

10 
172 
137 
(0) 
111* 
316 

63 
(D) 
379 
(D) 

45 
128 
(D) 
640 

22 


3  579 

3  046 

(D) 
(D) 
(D) 
155 
(D) 
84 
399 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


32  508 


23  017 
21 


128 
297 
033 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
727 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 

100.0 
(0) 
1.4 
(D) 

(0) 


100.0 

3.3 

(D) 
0.4 
6.3 
5.0 
(D) 
4.2 

11.6 
2.3 
(D) 

13.9 
(D) 
1.7 
4.7 
(D) 

23.5 
0.8 


100.0 

(D) 
(D) 
(D) 

5.1 
(D) 

2.8 
13.1 
(D) 
(0) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 


100.0 

87.5 
0.1 
0.5 
4.9 
3.9 
(D) 
(0) 
(D) 
(0) 
(Z) 
(D) 
(D) 
(D) 
2.8 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
160 
180 
200 
220 
260 
280 
320 
400 
500 

500 
500 
508 
516 


iREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 


Kind  of  business  and  merchandise  line 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  I  SIC  545-549) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUQS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  ....... 


Estab- 
lishments 

(number) 


62 
62 
60 
57 
57 
60 

1 

6 

55 

57 

2 
2 
2 
4 
7 
2 
4 
2 
53 

53 
53 
52 
12 


Sales 


($1,000) 


22  528 

24  949 

21  770 

6  123 

2  122 

1  246 

12  304 


(D) 
128 
297 
033 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
727 


23  992 

727 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


87.3 

100.0 

87.3 

24.5 

8.5 

5.0 

49.3 

(D) 
0.5 
5.0 
4.0 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
2.8 

100.0 
3.0 
(D) 
(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

754 

1.8 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

666 

1.6 

119 

0.3 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (D)  Witliheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-348  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Wichita  Falls  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 
400 
420 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  . 

ALL  OTHER  I^ERCHANDISE 

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
300 
380 
400 

400 
400 
401 
402 
407 

420 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 


•REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


T IRES-BATTER  I ES-ACCESSORI ES 


►REPTG  ADDL  DETAIL  FOR  LINE  420. 


420  |tires-battekies-accessories 


421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


120 
140 
160 
180 
200 
280 
300 
320 
340 
380 
400 
420 
500 
520 


120 
140 
180 
520 


PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS  I  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS- ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


APPAREL  1  ACCESSORY  STORES  (SIC  56) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  • 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


34 

30  600 

6 

66 

41 

4  963 

13 

918 

40 

2  232 

118 

7 
2 
9 
1 
1 

lie 

115 
115 
115 
12 
107 

84 

83 
83 
23 
9 
80 

2 

2 

66 

65 
65 
59 
17 


9  448 

29 

(D) 
21 
(D) 
(D) 

8  341 

9  294 
8  223 

7  440 
352 
428 

686 

6  685 

656 

76 

17 

562 

(D) 
(D) 
357 

5  357 

353 

277 

77 


11  157 
9  275 


(D) 
690 
419 
509 
345 
9 
28 
(D) 
(D) 
(Dl 
(D) 
(D) 
(D) 
177 


1  168 

1  131 

(D) 
(0) 
163 
(D) 


73.8 

0.2 

12.0 

2.2 

5.4 


100.0 

0.3 
(D) 
0.2 
(D) 
(D) 
88.3 

100.0 

88.5 

80.1 

3.8 

4.6 

7.3 

100.0 
9.8 
1.1 
0.3 
8.4 

(D) 
(D) 
3.8 

100.0 
6.6 
5.2 

1.4 


(X) 

lOO.O 

(D) 

29.0 

36.9 

27.1 

3.7 

0.1 

0.3 

(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

1.9 


(X) 
100.0 

(D) 

(0) 

14.4 

(D) 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL^ . 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN. S  ACESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 


120 
140 

140 
140 
142 
143 
144 
145 
146 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 
.  BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


160   WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
300 
320 
340 
380 
400 
420 
520 


;REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


140 
160 
180 
520 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


SHOE  STORES  (SIC  566) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


2  210 
(D) 


119 

(D) 


(D) 

1  665 

2  653 

1  093 
(D) 
(D) 
251 
(D) 
257 

2  010 

2  653 
888 
(D) 
(D) 
5 
90 
236 
308 
(D) 
(D) 
(D) 
(D) 

619 
(D) 
(0) 
(0) 
(0) 
(0) 
(D) 
(0) 
(D) 
137 


1  835 

(D) 

117 

1  662 

(0) 


(X) 
100.0 


(X) 
100.0 


100. 0 

(D) 
34.3 

100.0 
41.2 
(0) 
(D) 
9.5 
(D) 
9.7 

41.4 

100.0 
33.5 
(D) 
(D) 
0.2 
3.4 
8.9 
11.6 
(D) 
(D) 
(D) 
(D) 

12.7 
(0) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
2.8 


(X) 

100.0 

(D) 

6.4 

90.6 

(0) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


West  South  Central-Tex.     7H-349 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Wichita  Falls  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.i 


k.,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merctiandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  APPAREL  1  ACCESSORY  STORES 
(SIC  564i  559) 


FURNITURE.  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


HOUSHOLO  APPLIANCEi  RADIO-TVi 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


59 
37 

6 
21 
23 
11 

1 
2 
1 
1 
2 
16 


7  209 

t  976 

25 
2  036 

2  343 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
103 


(D) 
826 
290 
(D) 
(0) 
(D) 
(D) 
(0) 
(D) 
72 


5  894 

152 

5  036 

535 

(0) 

22 
(D) 

66 


(D) 
974 
(D) 
(D) 
17 
(D) 
(D) 


(X) 
100.0 

0.5 

40.9 
47.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.1 


100.0 

(D) 
69.0 
11.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.7 


100.0 

2.6 

85. S 
9.1 
(0) 
0.4 
(D) 
1.1 


100.0 

(0) 
93.6 

(0) 
(D) 
0.3 
(D) 
(D) 


020 
040 
060 
080 
100 
120 
140 
160 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
460 
480 
500 
520 


020 
040 
080 
100 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUSS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  •  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


143 

71 

6 
2 

28 
8 
1 
1 
1 
1 
4 
3 
6 
7 
1 
7 
1 
3 
3 
6 
2 
22 
16 


6  445 

S  488 

(D) 
367 
(D) 
(D) 
386 
3  555 
(D) 
(D) 
(D) 
(D) 
(D) 
63 
(D) 
(D) 
(D) 
481 
(D) 


13  378 
8  331 

91 
(D) 
3  219 
(D) 
(D) 
(D) 
(D) 
(0) 

88 
(D) 

99 
1  264 
(D) 
277 
(D) 
(D) 

72 
(0) 
(D) 
840 
460 


(tt) 

(D) 

219 

15 


(X) 

100.0 

(D) 
6.7 
(0) 
(D) 
7.0 
64.8 
(D) 
(D) 
(D) 
(D) 
(D) 
1.1 
(D) 
(D) 
(D) 
8.8 
(0) 


100.0 

1.1 
(D) 

38.6 
(D) 
(0) 
(D) 
(D) 
(D) 
1.1 
(D) 
1.2 

15.2 
(D) 
3.3 
(D) 
(D) 
0.9 
(D) 
(D) 

10.1 
5.5 


100.0 

(D) 

(D) 

99.1 

0.5 


I; 

J; 


standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-350  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3     Texas— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Wichita  Falls  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishmenls 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


140 
160 
180 
200 
240 
260 
300 
380 
420 
500 
520 


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 


REPTS  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEI^'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK!  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORES!  BICYCLE 
SHOPS  (SIC  595) 


TOTAL^ 


FARM!  GARDEN  SUPPLY  STORES! 
INCLUDING  FEED  STORES  (SIC  596) 


(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
72 
31 
9 


(0) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
20.6 
8.9 
2.6 


JEWELRY  STOKES  (SIC  597) 


220 
260 
280 

260 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 


REPT6  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH!  CLOCK  1  JEWELRY  REPAIRS. 


FUEL!  ICE  DEALERS  (SIC  598) 
TOTAL ^ 


OTHER  STORES  (SIC  599) 
TOTAL^ 


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL^ 


3 
4 

7 

7 
7 
7 
6 
7 
4 
7 
1 

3 
7 

7 

(na) 

7 


(D) 

(0) 

1  264 


735 
264 
178 
159 
635 
(0) 
234 
(D) 

(D) 
250 


1  735 

(na) 

134 


(X) 

100.0 

(D) 

(D) 

72.9 

100.0 
72.9 
10.3 

9.2 
36.6 

(D) 
13.5 

(D) 

(D) 

14.4 

100.0 

(NA) 

7.7 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-351 


TABLE  4   Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,00U) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE  I  TOTAL  .... 

REPTG  SALES  BY  BROAD  MOSE  LINES  . 

GROCERIES-OTHER  FOODS  .  .  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  i 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KiTCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

240  kREPTG  ADDL  DETAIL  FOR  LINE  240 

240  ^FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


29  104 
19  484 


436 
498 
953 
830 
641 
961 
000 
373 
944 
758 
984 
370 
389 
643 
404 
275 
531 
312 
328 
391 
800 
161 
506 
398 
915 


1  663 

2 

1 
3 
1 

5 

7 

3 

10 

34 

211 

317 

278 

32 

255 

761 

1  048 

83 

48 

136 

547 

69 

10 

84 

501 


592 

1 

1 

11 

42 

184 

182 

182 

179 

9 

31 

2 

25 

324 


3  752  416 


643  137 
103  281 

14  258 
30  724 
49  124 

133  199 
71  668 

114  558 
41  637 
41  665 
64  917 
55  708 
26  552 

15  977 
15  235 
40  389 

(D) 

101 

221  352 

131  501 

133  218 

172  795 

37  119 

71  527 

73  156 


307  624 


(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
665 
702 
400 
200 
406 


22  580 

126  717 

3  315 

315 

5  246 
126  551 

1  640 

220 

1  021 

6  882 


(D) 
(D) 
(Z) 
485 
1  164 

35  091 

1  152 

(0) 

(D) 

305 

(D) 

(D) 

4  679  I 


(X) 
100.0 

21.2 

3.4 
0.5 
1.0 
1.6 
4.4 
2.4 
3.8 
1.4 
1.4 
2.1 
1.8 
0.9 
0.5 
0.5 
1.3 
(D) 
(D) 
7.3 
4.3 
4.4 
5.7 
1.2 
2.4 
2.4 


100.0 

(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
1.2 
0.9 
1.1 
0.1 
0.8 
7.3 
41.2 
1.1 
0.1 
1.7 
41.1 
0.5 
0.1 
0.3 
2.2 


(D) 
(D) 
(Z) 
0.4 
1.1 

100.0 
3.3 

(D) 
(D) 

0.3 
(D) 
(0) 

4.3 


LUMBER  YARDS — CONTINUED 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 
400 
420 
440 
460 
480 
500 
520 


LUMBER-BUILDING  MATERIALS 


200 
220 
240 

240 
240 
241 
242 

260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 
400 
440 
460 
480 
500 
520 


'REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
iLUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS'  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  .  . 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD . 

WINDOWS.  DOORS.  AND  FRAMES-METAL  .  .  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS 

PAINT-GLASS-WALLPAPER . 

HEATING  AND  PLUMBING  EQUIPMENT  .  .  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS.  .  . 
ALL  OTHER  BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENT.  MACHINERY  .  .  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PLUMBING  EQUIP. 
(SIC  522) 


DEALERS 


REPTG  SALES  BY  BROAD  MDSE  LINES 


592 

535 
535 
528 
487 
451 
203 
442 
485 
478 
484 
232 
355 
414 
334 
24 
274 

1 
2 

3 
6 
5 
1 
7 
165 


235 


5 

7 
36 

35 
35 
35 

2 

9 
1 

7 

51 

138 

104 
104 
75 
75 
72 
29 
74 
84 
80 
88 
63 
74 
84 
69 
8 
86 

1 
1 
2 
3 

1 
3 

34 


99  441 

98  573 

90  153 

39  253 

7  221 

4  710 

1  167 

921 

621 

046 

925 

755 

170 

444 

367 

166 

820 


(D) 
(D) 
(D) 
87 
(D) 
(D) 
130 
1  596 


19  550 

(D) 
83 
173 

5  877 
173 
(D) 
ID) 

66 

(D) 

(D) 

686 

17  421 

15  847 
14  205 

2  745 
520 
653 
154 
507 

1  127 
1  370 
1  352 
643 
565 
923 
375 
206 

3  047 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
556 


5  561 
ID) 


91.9 

100.0 
91.5 
39.8 
7.3 
4.8 
1.2 
6.0 
6.7 
6.1 
6.0 
2.8 
2.2 
3.5 
1.4 
0.2 
3.9 

ID) 
(D) 
(D) 
0.1 
(D) 
(D) 
0.1 
1.5 


(0) 
0.4 
0.9 

100.0 
2.9 

(D) 
ID) 

0.3 
(D) 
(D) 
3.5 
89.1 

100.0 
89.6 
17.3 
3.3 
4.1 
1.0 
3.2 
7.1 
8.6 
8.5 
4.1 
3.6 
5.8 
2.4 
1.3 
19.2 

ID) 
(0) 
(D) 
(D) 
(D) 
(D) 
2.8 


(X) 
100.0 


standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-352  West  South  Central— Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   4. 


Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PAINT.  GLASS  I  WALLPAPER 
STORES  (SIC  523) 


200 
220 
240 
260 
300 
320 
340 

310 
3K0 
356 
357 
358 
359 
361 

420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  , 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  .  .  .  . 

GLASS 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

ELECTRICAL  SUPPLY  STORES  (SIC  524) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 

320 
322 

323 

324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS>  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 
> HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


.REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES, 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


220 
240 


FARM  EQUIP.  DEALERS  (SIC  52S2) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


131 

92 

2 
1 

8 
7 
2 
4 
92 

88 
88 
51 
74 
63 
54 
28 

2 

1 

27 


295 

1 
1 
3 
1 
5 
7 
3 
9 
16 

130 
87 

220 
79 

211 

295 

257 
257 
218 
215 
254 

190 

174 

174 

168 

56 

2 
8 
25 
16 
22 
2 
55 
63 


708 
521 


7  973 

5  603 

(D) 
(D) 
(D) 
60 
(D) 
9 
5  306 

5  395 
5  116 
857 
2  888 
246 
281 
846 

(D) 
(D) 
100 


736 

(D) 


(D) 
(D) 
(D) 
(D) 
17 
33 
(D) 
(D) 
31 
2  502 

1  293 

2  829 
195 

1  960 
15  452 

24  224 
12  843 

1  705 

2  255 
8  891 

2  469 

17  005 

1  716 

1  003 

712 

(D) 
44 
402 
346 
523 
(D) 
367 
316 


173  415 
142  614 


469 
(D) 


(X) 

100.0 

(0) 
(D) 
(D) 
1.1 
(D) 
0.2 
94.7 

100.0 
94.8 
15.9 
53.5 
4.6 
5.2 
15.7 

(D) 
(D) 
1.8 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
0.1 
0.1 
(D) 
(D) 
0.1 
8.5 
4.4 
9.6 
0.7 
6.7 
52.5 

100.0 

53.0 

7.0 

9.3 

36.7 

8.4 

100.0 

10.1 

5.9 

4.2 

(D) 
0.1 
1.4 
1.2 
1.8 
(D) 
1.2 
1.1 


(X) 
100.0 


0.3 
(D) 


260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


FARM  EQUIP.  DEALERS — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
.MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203  f    ALL  OTHER  DOMESTICS. 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
JCURTAINS-DRAPERIES-DRY  GOODS.  . 

,  PIECE  GOODS-NOTIONS 

>  CURTAINS-DRAPERIES  


8 

9 

81 

11 

79 

37 

106 

521 

39 

6 

18 

197 


1  183 

383 

67 

11 

28 

176 

613 

873 

917 

782 

963 

257 

262 

716 

581 

309 

602 

188 

4 

92 

77 

50 

114 

17 

623 

275 


31 
31 
30 
31 
23 
31 
31 
30 
31 
31 
24 
1 

36 

37 

32 
32 
32 
32 

2 


(D) 

(Z) 

1  732 

(D) 

3  233 
(D) 

4  793 
125  975 

(D) 

(D) 

476 

3  948 


212  968 

13  230 

1  072 

(Z) 

195 

1  017 
6  323 

28  977 

42  848 

12  726 

31  935 

8  119 
5  351 

9  825 

2  594 

2  923 
8  422 

3  824 
(D) 
787 
(D) 
(D) 

3  045 

(Z) 

17  984 

5  954 


49  240 

48  749 

(D) 

(D) 

(D) 

6  196 


44  694 
5  391 

3  993 
1  372 

10  232 

43  996 
8  624 
1  261 

421 
(D) 
382 

1  793 
574 

2  038 

1  468 
484 
(D) 

2  332 

4  565 

44  694 

3  841 
(D) 

2  640 
(D) 


(D) 
(Z) 
1.2 
(D) 
2.3 
(0) 
3.4 
88.3 
(D) 
(D) 
0.3 
2.8 


(X) 
100.0 

6.2 

0.5 
(Z) 
0.1 
0.5 
3.0 
13.6 
20.1 
6.0 
15.0 
3.8 
2.5 
4.6 
1.2 
1.4 
4.0 
1.8 
(D) 
0.4 
(D) 
(0) 
1.4 
(Z) 
8.4 
2.8 


100.0 

(D) 

(D) 

(0) 

12.7 

100.0 
12.1 
8.9 
3.1 

21.0 

100.0 
19.6 
2.9 
1.0 
(0) 
0.9 
4.1 
1.3 
4.6 
3.3 
1.1 
(D) 

4.8 
9.4 

100.0 
8.6 
(D) 
5.9 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central— Tex.     7H-353 


TABLE   4. 


Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


220 

220 
220 
221 
222 

2U0 

210 
240 
241 
242 

260 

260 
260 

261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
460 
500 

500 
500 
501 
502 
503 

520 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
480 
500 
520 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES—CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  ,  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  

Standard  Notes: 


Estab- 
lishments 

(number) 


448 

180 

38 

1 

2 

7 

387 

340 

402 

301 

387 

108 

86 

409 

330 

141 

356 

76 

3 

2 

407 

85 


886 
627 
199 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 


(D) 
(0) 
(0) 
(D) 

1  142 

42  278 

1  019 

224 

789 

(D) 
(D) 
(D) 

(0) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

1  022 

38  905 
961 
(D) 
(D) 
(D) 

(Dl 


52  876 

(D) 

927 

(0) 

(D) 

137 

3  704 

2  141 

(0) 

(D) 

7  102 

(D) 

(D) 

6  392 

1  644 

(D) 

(D) 

(D) 

28 

(D) 

15  394 

(D)' 


132  654 

107  886 

11  466 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

2.3 

100.0 
2.4 
0.5 
1.9 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(0) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
2.1 

100.0 
2.5 
(D) 
(D) 
(D) 

(D) 


100.0 

(D) 
1.8 
(D) 
(D) 
0.3 
7.0 
4.0 
(D) 
(D) 

13.4 
(D) 
(D) 

12.1 
3.1 
(D) 
(D) 
(D) 
0.1 
(D) 

29.1 
(D) 


(X) 

100.0 

10.6 


040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
;CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


•REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT'  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


500  (REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

500  'ALL  OTHER  MERCHANDISE  

501  J  TOYS-GAMES-WHEEL  GOODS  

502  •  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

503  >  ALL  OTHER  MERCHANDISE 


Estab- 
lishments 

(number) 


29 

10 
26 

169 
208 
496 

227 
227 
225 
206 

476 

219 

219 

184 

162 

63 

179 

181 

150 

165 

173 

98 

22 

444 
468 

267 
267 
254 
229 
27 

122 

42 
42 
32 
29 
3 

147 

97 
97 
89 
36 

274 

111 

111 

73 

91 

10 

224 
140 
221 

81 
81 
70 
62 


45 
45 
40 
29 

4 
89 
56 
33 

110 

15 

187 

60 
60 
43 
28 
19 


Sales 


($1,000) 


(D) 
(D) 
(D) 
880 
2  171 
20  640 

47  162 

10  691 

7  873 

2  842 

25  144 

45  763 
12  991 
920 
722 
209 
886 

2  625 

1  182 

3  424 

2  430 
475 

89 


8  994 
16  839 

58  275 

10  742 
5  135 
5  500 

162 

1  882 

11  681 

1  258 
934 

(D) 
(D) 

2  563 

27  583 

1  564 
660 

904 

2  291 

25  198 
956 
235 

697 
34 

814 
1  203 

3  325 

16  816 

1  645 

1  000 

643 

1  376 

9  318 
836 
192 
636 

(D) 
759 
764 
241 
(D) 
(0) 
1  568 

14  966 
594 
267 
102 
223 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 
(D) 
(D) 
0.8 
2.0 
19.1 

100.0 

22.7 

16.7 

6.0 

23.3 

100.0 
28.4 
2.0 
1.6 
0.5 
1.9 
5.7 
2.6 
7.5 
5.3 
1.0 
0.2 

8.3 
15.6 

100.0 

18.4 

8.8 

9.4 

0.3 

1.7 

100.0 

10.8 

8.0 

(D) 

(D) 

2.4 

100.0 
5.7 
2.4 
3.3 

2.1 

100.0 
3.8 
0.9 
2.8 
0.1 

0.8 
1.1 
3.1 

100.0 
9.8 
5.9 
3.8 

1.3 

100.0 
9.0 
2.1 

6.8 

(D) 
0.7 
0.7 
0.2 
(D) 
(D) 
1.5 

100.0 
4.0 
1.8 
0.7 
1.5 


A 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-354  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.4 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
OUO 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 


GENERAL  MERCHANDISE  STORES — CON. 
NONMERCHANDISE  RECEIPTS  


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL^ 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL^ 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  ...  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KiTCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS. 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  


090 
170 

54 
303 
441 
244 
239 
249 
157 
132 

49 

13 
336 

83 

76 
205 

38 

2 

250 

41 

4 

230 

66 
109 
193 


3  915 


2  869 

2  657 
2  657 
2  486 
2  278 
2  086 
2  626 


150 

53 

301 

419 

237 

238 

248 

157 

131 

48 

13 

335 

81 

76 

203 

37 

2 

241 

40 


743  489 

622  104 

1  202 
(D) 

3  944 

37  180 

37  876 

925 

1  402 
623 
(D) 
425 
(Z) 

1  730 
(Z) 
420 

1  122 
(Z) 
(D) 

2  854 
(Z) 
(Z) 

2  858 

(Z) 

25  947 

704 


609  328 

702  940 
585  423 
151  486 
51  229 
27  922 
354  989 

1  016 

(0) 
(0) 
37  121 
37  858 
(D) 
(D) 
623 
(D) 
(D) 
(Z) 
(D) 
(Z) 
420 
(D) 
(Z) 
(D) 

2  643 
(Z) 


(X) 


(X) 

100.0 

83.7 
0.2 
(0) 
0.5 
5.0 
5.1 
0.1 
0.2 
0.1 
(D) 
0.1 
(Z) 
0.2 
(Z) 
0.1 
0.2 
(Z) 
(D) 
0.4 
(Z) 
(Z) 
0.4 
(Z) 
3.5 
0.1 


83.5 

100.0 

83.3 

21.6 

7.3 

4.0 
50.5 

O.l 
(D) 
(D) 
5.1 
5.2 
(0) 
(D) 
0.1 
(0) 
(D) 
(Z) 
(D) 
(Z) 
0.1 
(0) 
(Z) 
(D) 
0.4 
(Z) 


440 
460 
480 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
200 
220 
260 
280 
320 
340 
400 
420 
480 
500 

500 
500 
508 
516 

520 


GROCERY  STORES.  INCLUDING 
DEL  I CATESSENS — CONT I NUED 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

MEAT  MARKETS  (SIC  542  PART) 

TOTAL  .....  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  .  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL^ .  .  .  . 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT'  CONFECTIONERY 
STORES  (SIC  544) 


4 

(Z) 

229 

(D) 

65 

(Z) 

2 

089 

25 

647 

2 

074 

620 

056 

2 

074 

25 

595 

2 

010 

18 

408 

500 

7 

189 

187 


38 

13 

183 

88 

8 

737 

88 

8 

561 

68 

8 

737 

88 

8 

561 

88 

8 

362 

2 

(D) 

12 

(D) 

30 

168 

5 

53 

1 

(D) 

1 

(D) 

8 

26 

2 

(D) 

1 

(0) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(0) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

4 

(0) 

4 

(D) 

4 

(D) 

4 

(D) 

2 

(D) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-355 


TABLE   4. 


Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


020 
040 

060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 


Kind  of  business  and  merchandise  line 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 


RETAIL  BAKERIES  (SIC  546) 
TOTAL^ 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


TOTAL' 


RETAIL  BAKERIESt  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  . 

OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS >  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR 'COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


Estab- 
lishments 

(number) 


2  469 

1  815 

10 
4 

1 

22 

43 

2 

2 

1 

15 

368 

80 

311 

103 

345 

318 

95 

1  162 

692 


Sales 


($1,000) 


3  606 


1  591 
239 


128 
(D) 


841  263 

761  013 

(Z) 
(Z) 
(D) 
(Z) 
tZ) 
(D) 
(D) 
(D) 
(Z) 
11  557 
1  309 

3  424 
(Z) 

4  588 
3  209 

475 

581  813 

6  176 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(0) 
(D) 
(D) 
(Z) 
1.5 
0.2 
0.4 
(Z) 
0.6 
0.4 
0.1 
76.5 
0.8 


420 

440 
460 
500 
520 


100 
160 
220 
260 
300 
320 
340 
380 
400 
420 
440 
500 
520 


100 
220 
260 
300 
320 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL <  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  c 

CIGARS-CIGARETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  ...... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

ALL  OTHER  MERCHANDISE  c 

NONMERCHANDISE  RECEIPTS  , 

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  c 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  c 

HARDWARE < 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 

NEW  PASSENGER  CARS.  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

IaUTO  FUELS-LUBRICANTS  

GASOLINE  . 

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


'reptg  addl  detail  for  line  420. ..... 

;tires-batteries-accessories  ...... 

parts.  installed  in  repair  work.  .  .  . 

parts.  wholesale  (to  other  businesses) 

parts'  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENT'  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
JnONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


Estab- 
lishments 

(number) 


1    636 

62 

4 

301 

1    276 


7 

1 

20 

3 

5 

3 

1 

001 

517 

975 

40 

47 

936 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


98  287 

4  Oil 

(D) 

4  863 

39  940 


664  192 

(Z) 

(D) 

(Z) 

(Z) 

(Z) 

(D) 

(D) 

562  462 

4  210 

58  853 

(D) 

(D) 

35  422 


1  141 

680 

972 

(X) 

953 

640 

574 

100.0 

7 

(Z) 

(Z) 

20 

(Z) 

(Z) 

3 

(Z) 

(Z) 

5 

(Z) 

(Z) 

3 

(D) 

(D) 

1 

(D) 

(D) 

953 

542 

619 

84.7 

926 

626 

701 

100.0 

926 

530 

979 

84.7 

926 

315 

400 

50.3 

52 

2 

880 

0.5 

664 

79 

801 

12.7 

27 

541 

0.1 

911 

97 

772 

15.6 

387 

14 

088 

2.2 

602 

17 

282 

2.8 

101 

3 

050 

0.5 

488 

4 

050 

0.6 

466 

381 

052 

100.0 

466 

3 

516 

0.9 

162 

2 

798 

0.7 

10 

(Z) 

(Z) 

400 

580 

0.2 

929 

56 

795 

8.9 

904 

617 

405 

100.0 

904 

55 

659 

9.0 

884 

32 

300 

5.2 

757 

13 

529 

2.2 

758 

4 

776 

0.8 

583 

4 

813 

0.8 

37 

(D) 

(D) 

47 

(D) 

(D) 

891 

34 

095 

5.3 

874 

602 

114 

100.0 

874 

33 

457 

5.6 

862 

30 

241 

5.0 

262 

3 

152 

0.5 

12.9 
0.5 
(D) 
0.6 
5.2 


100.0 

(Z) 
(0) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
84.7 
0.6 
8.9 
(D) 
(D) 
5.3 


f 

i! 

i, 

i 

■ 

1; 

£r 


^standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-356  West  South  Central-Tex. 


RETAIL  TRADE^Merchandise  Line  Sales 


TABLE  4  Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS<  RETAIL  

NEW  PASSENGER  CARSi  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .... 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANOISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANOISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


160 
380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
520 

520 
520 
527 
528 


WOMEN'S-GIRLS'  CLOTHING. 
AUTOMOBILES-TRUCKS.  .  . 


EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS>  RETAIL  .  .  . 

NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLESi  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARSi  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  E(aUIPMENTi  MACHINERY 
NONMERCHANOISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANOISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


5  692 

4  671 

5  692 

4  671 
2  960 

(D) 
540 
742 
250 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 

596 

5  692 
596 

351 

114 

44 

81 

401 

5  692 

401 
(0) 
(0) 


20  477 
17  926 

(D) 

15  172 

16  156 

14  022 
9  832 

(D) 
584 
2  803 
260 
393 
(0) 

(D) 

12  179 
78 
(D) 
(D) 
(0) 

1  462 

16  046 

1  228 

821 

237 

103 

99 

204 
926 

15  124 
798 
764 

27 


82.1 

100.0 

82.1 

52.0 

(D) 

9.5 

13.0 

4.4 

(D) 

(D) 

(D) 

100.0 
(0) 
(D) 

10.5 

100.0 
10.5 
6.2 
2.0 
0.8 
1.4 

7.0 

100.0 
7.0 
(D) 
(D) 


(X) 


(D) 
84.6 

100.0 

86.8 

60.9 

(0) 

3.6 

17.3 

1.6 

2.4 

(D) 

(D) 

100.0 
0.6 
(0) 
(D) 
(D) 

8.2 

100.0 
7.7 
5.1 
1.5 
0.6 
0.6 


100.0 
5.3 
5.1 

0.2 


020 
040 
060 
100 
220 
320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


020 

040 
100 
120 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 


PASSENGER  CAR  DEALERS i 
NONFRANCHISED  (SIC  552) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  .  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  .. 
NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 
NEW  COMMERCIAL  VEHICLESi  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARSt  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


>REPTG  ADDL  DETAIL  FOR  LINE  400. 

>UTO  FUELS-LUBRICANTS  

GASOLINE  

t    MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

>TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANOISE  RECEIPTS  .  .  . 


tREPTG  ADDL  DETAIL  FOR  LINE  520. 
INONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


TIRE  I  BATTERY  I  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


233 

29 

866 

143 

21 

040 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

3 

12 

2 

(D) 

143 

18 

856 

123 

17 

355 

123 

16 

553 

6 

1 

241 

1 

(0) 

7 

602 

1 

ID) 

121 

12 

917 

31 

909 

28 

830 

3 

(D) 

12 

(0) 

9 

(D) 

9 

(D) 

9 

(0) 

5 

(0) 

32 

(D) 

23 

5 

322 

23 

436 

15 

198 

10 

(0) 

15 

100 

11 

(0) 

4 

(D) 

1 

(D) 

3 

(D) 

29 

253 

24 

5 

449 

24 

194 

17 

164 

11 

31 

597 

56  400 

390 

39  559 

5 

(0) 

2 

(D) 

11 

24 

9 

21 

1 

(D) 

114 

3  063 

9 

(Z) 

98 

494 

26 

46 

107 

681 

110 

692 

14 

(D) 

7 

(0) 

95 

1  563 

49 

5  697 

49 

644 

25 

547 

2 

(D) 

36 

92 

Standard  Notes;        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-357 


TABLE  4. 


Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


420 

UZO 

1(20 

426 

427 

428  ( 

429 

431 

432 

433 

434 

435 

436 

440 
460 
500 
520 

520 

520 
524 
525 
526 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
500 
520 

520 
520 
524 
525 
526 


Kind  of  business  and  merchandise  line 


TIREi  BATTERYf  ACCESSORY 
DEALERS — CONT I NUED 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  ■ 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  ■ 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  • 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 

FARM  EQUIPMENT)  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING.  . 

OTHER  NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  <SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOeiLES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


[REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  „ 

NEW  AUTO  TIRES-TUBES  SOLO  TO  DEALERS  •■ 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENT)  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
tNONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Estab- 
lishments 

(number) 


390 

238 

238 

186 

180 

92 

113 

70 

72 

36 

56 

15 

155 

7 

1 

76 

194 

109 

109 

45 

63 

81 


237 

4 

1 

34 

2 

1 

1 

14 

231 

71 

210 

77 

202 

200 

80 

6 

65 

55 

55 

3 

56 

237 

207 

207 

186 

201 

44 

82 

24 

18 

9 

22 

2 

185 

9 

2 

161 

96 

82 
82 
23 

19 
82 


Sales 


($1,000) 


27  818 

20  726 

6  561 


231 
123 

820 
754 
638 
164 
424 
71 
975 


(D) 

(D) 

574 

2  521 

17  246 

1  609 

356 

329 

938 


31  658 

(D) 
(0) 
265 
(D) 
(D) 
(D) 
(D) 

8  214 

1  291 

2  914 
173 

2  015 

2  438 

416 

193 

213 

6  343 
150 
(D) 

(Dl 

9  640 

27  233 

8  369 

1  465 

4  450 

312 

724 

169 

104 

(0) 

57 

(D) 

1  121 

(0) 

(D) 

1  540 

1  510 

16  179 

1  307 

141 

35 

1  124 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


73.5 

100.0 

74.5 

23.6 

26.0 

4.0 

10.1 

2.7 

2.3 

0.6 

1.5 

0.3 

3.5 

(D) 
(D) 
1.5 
6.4 

100.0 
9.3 
2.1 

1.9 
5.4 


100.0 

(D) 
(D) 

o.e 

(D) 
(D) 
(D) 
(D) 
25.9 
4.1 
9.2 
0.5 
6.4 
7.7 
1.3 
0.6 
0.7 

100.0 
2.4 
(D) 
(D) 

30.5 

100.0 
30.7 
5.4 
16.3 
1.1 
2.7 
0.6 
0.4 
(0) 
0.2 
(D) 
4.1 

(01 
<D) 
4.9 
4.8 

100.0 
8.1 
0.9 
0.2 
6.9 


040 

100 
240 
300 
320 
380 
400 
420 
440 
500 
520 


020 

040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 


Kind  of  business  and  merchandise  hne 


MISC.  AIRCRAFT)  MARINE)  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS . 

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT)  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT)  BOAT)  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN)S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  . 
W0MEN)S-6IRLS)  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO    FUELS-LUBRICANTS    

GASOLINE    

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
I    MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

rreptg  addl  detail  for  line  420 

Itires-batteries-accessories  

parts)  installed  in  repair  work.  .  .  . 

parts)  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENT)  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
HOUSEHOLD  FUELS-ICE  .  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


Estab- 
lishments 

(number) 


5  142 

353 

153 

11 

32 

509 

20 

5 

1 

1 

14 

1 

3 

73 

56 

9 

20 

3  142 

2  951 
2  951 
2  938 
406 
2  571 

2  322 


186 
186 
500 

245 
086 

10 

20 

50 

104 


Sales 


($1,000) 


7  262 

4  564 

(D) 
(D) 
(D) 

1  854 
(D) 
(D) 
(D) 
(D) 
(D) 

2  292 
234 


4  004 
2  206 


349  787 
242  868 

1  444 
784 
(Z) 
319 

1  438 
(Z) 
(D) 
(D) 
(D) 
227 
(D) 
(D) 
(0) 
456 
(Z) 
549 
209  638 

225  642 

196  281 

177  619 

(D) 

(D) 

18  802 

179  259 

17  476 

1  988 

973 

14  510 

(Z) 
287 
470 
493 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 

40.6 
(D) 
(D) 
(D) 
(D) 
(D) 

50.2 
5.1 


(X) 
100.0 


100.0 

0.6 
0.3 
(Z) 
0.1 
0.6 
(Z) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
0.2 
tZ) 
0.2 
86.3 

100.0 

87.0 

78.7 

(D) 

(D) 

7.7 

100.0 
9.7 
1.1 
0.5 
8.1 

(Z) 
0.1 
0.2 
0.2 


Si' 


^'1 


standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05«. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7H-358  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


520 

520 
520 
527 
528 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


120 
140 
160 
180 
200 
240 
280 
300 
320 
500 
520 


040 
120 
140 


GASOLINE  SERVICE  STATIONS — CONTINUED 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  •  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S)  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561 i  567) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  c 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


1  508 

1  415 

1  415 

1  355 

188 


1  405 

1 

1 

2 

66 

777 

1  102 

887 

416 

4 

22 

40 

132 

73 

5 

2 

1 

47 

193 


210 

4 

210 

34 

155 

10 

1 

13 

14 

1 

5 

21 


688 

489 

1 
34 
62 


7  206 

120  143 

6  814 

5  980 

832 


143  801 

(D) 

(D) 

(D) 

265 

40  293 

66  783 

27  287 

6  854 

(2) 

80 

188 

442 

219 

(Z) 

(D) 

(D) 

171 

935 


18  599 

(Z) 

15  981 

423 

1  947 

35 
(D) 

31 
(0) 
(D) 

28 
118 


51  506 


(D) 
136 
865 


3.0 

100.0 
5.7 
5.0 
0.7 


(X) 

100.0 

(D) 
(D) 
(D) 
0.2 
28.0 
46.4 
19.0 
4.S 
(Z) 
0.1 
0.1 
0.3 
0.2 
(Z) 
(D) 
(D) 
0.1 
0.7 


100.0 

(2) 
85.9 
2.3 
10.5 
0.2 
(D) 
0.2 
(D) 
(D) 
0.2 
0.6 


(X) 

100.0 

(D) 
0.3 
2.1 


160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


040 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
500 
520 


WOMEN'S.  CLOTHING.  SPECIALTY 
STORES — CONT I NUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  ...... 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  HEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE 

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE . 

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY'  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

120  COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 

140  MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 

160  WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

180  ALL  FOOTWEAR 

200  CURTAINS-DRAPERIES-DRY  GOODS 

280  JEWELRY-OPTICAL  GOODS  

520  NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


489 

35  914 

118 

2  538 

62 

373 

1 

(D) 

1 

(D) 

7 

(D) 

60 

164 

5 

(Z) 

7 

(Z) 

58 

255 

624 

47 

790 

435 

37 

026 

1 

(D) 

29 

105 

51 

807 

31 

4 

048 

31 

552 

21 

129 

8 

97 

IS 

124 

8 

15 

18 

193 

435 

32 

949 

381 

32 

505 

381 

29 

269 

98 

951 

186 

580 

262 

706 

352 

3 

298 

348 

5 

677 

381 

12 

618 

334 

3 

927 

221 

634 

44 

217 

140 

628 

105 

2 

408 

57 

311 

1 

(D) 

1 

(D) 

7 

(D) 

52 

137 

5 

(Z) 

7 

19 

53 

224 

3  304 

31 
58 
2  965 
130 
62 
27 
31 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-359 


TABLE  4   Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


120 
ItO 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
520 


020 
100 
120 
140 

140 
140 

142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
166 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 


Kind  of  business  and  merchandise  line 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL t  ACCESSORY!  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

■  COATS-SUITS 

'  HANDBAGS  

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

FURRIERSi  FUR  SHOPS  (SIC  568) 

TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


(REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEr:'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  

MILLINERY.  .  .■ 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


465 

1 

2 

27 

461 

256 
256 
231 
196 
219 
211 
239 

464 

254 
254 
185 
111 
185 
236 
231 
234 
180 
149 
6 
151 

421 

342 

3 

19 

31 


Sales 


($1,000) 


3  294 
2  997 

31 

58 

279 
31 

(0) 
(D) 
(D) 
(0) 
(D) 

2  692 

2  482 

2  292 

154 

87 

91 

361 

829 

458 

99 

63 

144 

130 

(D) 
27 
31 


69  961 

(D) 

(D) 

(0) 

22  989 

35  253 
11  738 

1  931 

2  611 
2  259 

888 
4  043 

27  825 

35  248 
14  451 

1  534 
322 
733 

2  265 

2  844 

3  923 
1  149 

507 

(Z) 

I  179 

11  099 

6  443 

(0) 

77 

144 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

1.0 
1.9 

100.0 

11.1 

(0) 
(D) 
(0) 
(D) 
(0) 

89.8 

100.0 

92.3 

6.2 

3.5 

3.7 

14.5 

33.4 

18.5 

4.0 

2.5 

5.8 

4.3 
(0) 
0.9 
1.0 


100.0 

(D) 

(D) 

(0) 

32.9 

100.0 
33.3 
5.5 
7.4 
6.4 
2.5 
11.5 

39.8 

100.0 
41.0 
4.4 
0.9 
2.1 
6.4 
8.1 
11.1 
3.3 
1.4 
(Z) 
3.3 

15.9 
9.2 

(D) 
0.1 
0.2 


280 
300 
320 
340 
460 
500 
520 


140 
160 
180 
200 
240 
260 
280 
300 
320 
500 
520 


140 
160 
180 

180 
180 
181 
182 
183 

280 
300 
500 
520 


180 

180 
180 
182 
183 


140 
160 
180 

180 
180 
181 
182 
183 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

MEN'S  SHOE  STORES  (SIC  566  PART) 

total"- ' 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
total  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  i 
WOMENiS-GIRLSi  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  130 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILDREN'Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES 
ALL  FOOTWEAR 


tREPTG  ADDL  DETAIL  FOR  LINE  180.  . 
'ALL  FOOTWEAR 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


[REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

:  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


Estab- 
lishments 

(number) 


187 

22 
61 

187 
2 
1 
1 
5 
4 
1 
7 
18 


203 

155 

21 
52 

155 

121 

121 
121 
121 
118 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


234 

0.3 

174 

0.2 

(D) 

(0) 

(D) 

(0) 

(0) 

(D) 

83 

0.1 

516 

0.7 

IS  787 

12  490 

178 
535 
11  687 
(D) 
(D) 
(0) 

13 
(0) 
(D) 

21 
(D) 


1  565 

1  276 

(D) 

93 

1  162 

1  244 
1  130 

22 
1  029 

79 

(D) 
(D) 
(D) 
(0) 


13  634 


(D) 

442 

10  233 

9  059 

8  602 

2  382 

4  630 

1  582 


100.0 

1.4 
4.3 
93.6 
(D) 
(D) 
(D) 
0.1 
(0) 
(D) 
0.2 
(D) 


(D) 

7.3 

91.1 

100.0 
90.8 

1.8 
82.7 

6.4 

(D) 
(D) 
(D) 
(0) 


157 

100.0 

157 

100.0 

(D) 

(D) 

(0) 

(0) 

(X) 

100.0 

(0) 

4.0 

93.7 

100.0 
95.0 
26.3 
51.1 
17.5 


??i 


ill 


standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7H-360  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
210 
260 
280 
300 
320 
500 
520 


020 
040 
100 
120 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


200 
220 


FAMILY  SHOE  STORES — CONTINUED 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILDREN'S!  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  c 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ...  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  .  .  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS. 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


118 


1  036 

4 

2 

3 

6 

1 

137 

795 

554 

351 

33 

70 

83 

49 

1 

4 

22 

5 

1 

5 

67 

346 


516 

110 

314 

495 

186 

21 

33 

36 

24 

1 

1 

7 

1 

2 

40 

175 


644 
451 


77 
308 


(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
35 


5  018 


129  099 

91  212 

(Z) 
(D) 
(D) 
(D) 
(D) 
995 
34  511 
43  624 
5  037 
106 
444 
935 
609 
(D) 
(Z) 
715 
143 
(D) 
157 
643 
3  130 


56  081 

912 

a  834 

42  110 

1  218 

65 

192 

425 

276 

(D) 

(D) 

(D) 

(D) 

(D) 

289 

1  596 


71  437 
52  368 


484 
8  698 


(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(0) 
0.3 


100.0 

(Z) 
(0) 
(0) 
(D) 
(D) 
1.1 
37.8 
47.8 
5.5 
0.1 
0.5 
1.0 
0.7 
(D) 
(Z) 
0.8 
0.2 
(D) 
0.2 
0.7 
3.4 


(X) 

100.0 

1.6 
15.8 
75.1 
2.2 
0.1 
0.3 
0.8 
0.5 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 
2.8 


(X) 
100.0 


0.9 
16.6 


240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


200 
220 
240 
260 
300 
320 
340 
420 
520 


020 
040 
100 
120 
180 
200 
220 

220 
220 
224 
225 
226 
227 

240 


FURNITURE  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS'  SOFT  SURFACE 

FLOOR  COVERINGS'  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS. ..  .  •  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE .  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE .  .  . 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

NONMERCHANDISE  RECEIPTS  . 


DRAPERY  I  CURTAIN  I  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL-" 


CHINAi  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  ........ 

MEALS-SNACKS 

CSGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .... 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


iREPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

'    NEW  MAJOR  APPLIANCES  

,  NEW  RADIOS-TV'S.  ETC 

<    USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
'  RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


536 

388 

2 
1 
1 
4 
1 
26 
349 

307 
307 
302 
HI 
114 
14 

50 


39  380 


404 

47 

154 

404 

35 

764 

360 

5 

157 

399 

25 

618 

256 

3 

143 

215 

1 

268 

46 

627 

177 

1 

066 

19 

(D) 

31 

(D) 

34 

(D) 

19 

189 

1 

(D) 

1 

(D) 

6 

(0) 

1 

(D) 

2 

(D) 

40 

289 

164 

1 

466 

61 

4 

517 

40 

3 

157 

12 

61 

6 

136 

40 

2 

698 

3 

(D) 

2 

(D) 

2 

(D) 

5 

87 

1 

(D) 

8 

115 

38  037 

26  248 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

18  394 

19  874 
16  200 
13  151 

2  210 
627 
209 

1  339 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (N A)  Not  available.       (X)  l^ol  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tex.     7H-361 


TABLE  4  Texas-Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

rincludes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^j^j^^j^^,  see  "Description  of  the  Tables"  in  front] 


260 

260 
260 
264 
265 

280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
100 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
100 
120 
200 
220 
260 
260 
300 
320 
340 
500 
520 


020 
040 
100 
120 
200 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECOROS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


►REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


MUSIC  STORES  (SIC  5733) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
CURTAINS-DRAPER I ES-DRY  GOODS 


Estab- 
lishments 

(number) 


127 

127 

122 

32 

10 

31 

42 

21 

2 

14 

4 

1 

3 

IB 

110 


Sales 


($1,000) 


3  690 

11  548 
3  455 

3  097 
355 

(D) 
231 
436 
297 
(D) 
446 
(0) 
(D) 
(D) 
217 
841 


(D) 
(D) 

4  820 

5  377 
4  225 

741 

3  062 

200 

219 

175 
(D) 

1  253 

107 

25 

83 

(D) 
(0) 
(D) 
(0) 
(D) 
(Dl 
(0) 
598 


2  801 

(0) 
(D) 
(D) 
(D) 
(D) 
2  463 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
95 


797 

668 

(D) 
(0) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


14.1 

100.0 

29.9 

26.8 

3.1 

(0) 
0.9 
1.7 
1.1 
(D) 
1.7 
(D) 
(D) 
(0) 
0.8 
3.2 


100.0 

(D) 

(D) 

79.3 

100.0 

78.6 

13.8 

56.9 

3.7 

4.1 

2.9 

(D) 

100.0 
8.5 

2.0 
6.6 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
9.8 


100.0 

<D) 
(D) 
(D) 
(D) 
(D) 
87.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.4 


(X) 

100.0 

(0) 
(D) 
(D) 
(D) 
(D) 


220 

220 
220 
231 
232 
233 
234 

260 
300 
320 
340 
500 
520 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

280 
300 
520 


020 
040 
060 
080 
100 
120 
140 
160 
200 
240 
260 
280 
300 
340 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
200 
240 
260 
280 
300 
340 


RECORD  SHOPS — CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

;MAJ0R  APPL. -RADIO-TV-MUSICAL  INSTR...  . 

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATEO  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JREPTG  ADDL  DETAIL  FOR  LINE  220 

iMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPuIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 

RECOROS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


Kind  of  business  and  merchandise  line 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
NONMERCHANDISE  RECEIPTS  .  .  . 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-SOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-ORAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  .  . 

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-6IRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


4  605 

2  904 

302 

2  598 

870 

103 

670 

18 

2 

2 

1 

1 

2 

6 

8 

1 

17 

3 

5 

58 

111 


2  337 

257 

2  337 

303 

72 

561 
16 
2 
2 
1 
1 
2 
6 
8 
1 


Sales 


($1,000) 


366 

100.0 

331 

90.4 

(D) 

(D) 

58 

15.8 

248 

67.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2  749 

2  133 

2  042 

2  066 
2  002 
(D) 
522 
139 
946 
148 
113 
(0) 

(D) 
(D) 
(D)' 


165  537 
113  162 

1  993 

94  253 

13  411 

764 

1  916 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
225 
344 


100  181 

1  850 
93  114 

2  229 
606 

1  696 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


95.7 

100.0 

96.9 

(D) 

25.3 

6.7 

45.8 

7.2 

5.5 

(0) 

(D) 
(0) 
(0) 


100.0 

1.8 
83.3 
11.9 
0.7 
1.7 
(Z) 
(D) 
(D) 
(D) 
(0) 
(D) 
(Z) 
(Z) 
(D) 
(0) 
(Z) 
(Zl 
0.2 
0.3 


100.0 

1.8 
92.9 
2.2 
0.6 
1.7 
(Z) 
(D) 
(0) 
(0) 
(D) 
(D) 
(Z) 
(Z) 
(D) 


.,M) 


.,u 


-Ci 


7H-362  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
200 
240 
260 
280 
300 
340 
400 
420 
480 
500 
520 


020 
040 
100 
120 
280 
500 
520 


020 
040 
060 
080 
100 
120 
160 
260 
280 
300 
400 
420 
480 
500 
520 


020 
040 
060 
100 
300 
520 


EATING  PLACES — CONTINUED 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  (MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

RESTAURANTS  1  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCER.IES-OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS -. 

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KiTCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


2  694 

1  563 

174 

1  563 

281 

63 

453 

11 

2 

1 

1 

1 

1 

4 

4 

1 

7 

2 

2 

39 

72 


660 

74 
660 

15 
9 

93 
4 
1 
1 
1 
3 

1 

1 
14 
14 


93 

(Z) 
(Z) 
218 
274 


108  289 
71  182 

1  047 
65  651 

2  040 
500 

1  451 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
132 
216 


S  125 

(0) 
4  998 
34 
(Dl 
(D) 
(D) 
(0) 


21  292 

683 
20  012 
149 
106 
205 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(0) 
(0) 
40 


(0) 
453 
40 
6 
(0) 
(D) 


0.1 
(Z) 
(Z) 
0.2 
0.3 


100.0 

1.5 
92.2 
2.9 
0.7 
2.0 
(Z) 
(D) 
(D) 
(0) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
0.2 
0.3 


100.0 

(D) 
97.5 
0.7 
(D) 
(D) 
(D) 
(D). 


100.0 

3.2 

94.0 
0.7 
0.5 
1.0 
(0) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
0.2 


100.0 

(D) 
95.0 
1.5 
0.2 
(D) 
(D) 


020 
040 
060 
080 
100 
120 
300 
400 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  ......... 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. , ..  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


;REPT6  ADDL  DETAIL  FOR  LINE  120 

iCOSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR,  i  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ...... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  ...  

NONMERCHANDISE  RECEIPTS  


567 

45 
261 
567 

31 

109 

2 

10 
2 
3 

19 


1  215 

893 

170 

460 

18 

660 

893 

8 

18 

21 

9 

63 

1 

155 

342 

41 

17 

1 

1 

1 

10 

2 

449 

61 


12  981 

143 

1  139 

11  182 

158 

220 

(D) 

(D) 

<0) 

(D) 

7 

70 


134  543 
105  229 

468 

S  488 
(D) 

4  103 
88  051 
(Z) 
64 
(Z) 
(Z) 
385 
(D) 
866 

1  299 
225 
62 
(D) 
(D) 
(D) 
99 
(D) 

3  458 
302 


100.0 

1.1 
8.8 
86.1 
1.2 
1.7 
(D) 
(D) 
(0) 
(D) 
0.1 
0.5 


(X) 

100.0 

0.4 
5.2 
(0) 
3.9 
83.7 
(Z) 
0.1 
(Z) 
(Z) 
0.4 
(0) 
0.8 
1.2 
0.2 
0.1 
(D) 
(D) 
(D) 
0.1 
(D) 
3.3 
0.3 


106 

129 

507 

(X) 

846 

103 

507 

100.0 

161 

451 

0.4 

427 

5 

260 

5.1 

15 

141 

0.1 

622 

3 

873 

3.7 

846 

87 

071 

84.1 

818 

100 

129 

100.0 

818 

84 

195 

84.1 

744 

22 

035 

22.0 

818 

47 

046 

47.0 

645 

15 

094 

15.1 

8 

(Z) 

(Z) 

IS 

55 

0.1 

20 

(Z) 

(Z) 

7 

(Z) 

(Z) 

60 

381 

0.4 

1 

(D) 

(D) 

145 

824 

0.8 

322 

1 

248 

1.2 

37 

211 

0.2 

16 

(D) 

(0) 

1 

(D) 

(D) 

1 

(Dl 

(D) 

1 

(D) 

(D) 

9 

(0) 

(0) 

2 

(D) 

(D) 

425 

3 

357 

3.2 

61 

302 

0.3 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (N A)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Centrai-Tex.     7H-363 


TABLE  4. 


Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL^ 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS>  CLOTHINGt  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  

FARM  EQUlPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEEO-FARM  SUPPLIES , 


Estab- 
lishments 

(number) 


96 

39 

5 

343 

131 

13 

12 

33 

HI 

10 

180 

83 

158 

254 

116 

193 

64 

40 

82 

123 

80 

707 

349 

487 

392 


338 

51 

30 

4 

338 

91 

7 

1 

2 

7 

2 

8 

6 


316 

191 

3 
1 
1 

2 
18 
24 
14 

7 
46 
53 
26 
12 
14 

9 

5 
31 

3 
66 

5 

2 


Sales 


($1,000) 


370  291 
281  704 

1  684 
222 
(Z) 
25  318 
748 
(Z) 
300 

1  229 
281 
(Z) 

3  642 

1  590 

1  730 
10  742 

3  285 

2  720 
852 
875 

1  404 

2  672 
1  730 

164  382 

35  346 

15  218 

5  424 


32  153 

26  334 

439 

170 

(0) 

25  204 

326 

19 

(0) 

(D) 

(D) 

(D) 

48 

(Z) 


12  197 

8  500 

(D) 

(D) 

(D) 

(D) 

237 

1  159 

163 

34 

705 

1  175 

126 

36 

89 

44 

(D) 

774 

14 

1  714 

(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

0.6 
0.1 
(Z) 
9.0 
0.3 
(Z) 
0.1 
0.4 
0.1 
(Z) 
1.3 
0.6 
0.6 
3.8 
1.2 
1.0 
0.3 
0.3 
0.5 
0.9 
0.6 
58.4 
12.5 
5.4 
1.9 


100.0 

1.7 
0.6 
(0) 
95.7 
1.2 
0.1 
(D) 
(D) 
(0) 
(D) 
0.2 
(Z) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
2.8 

13.6 
1.9 
0.4 
8.3 

13.8 
1.5 
0.4 
1.0 
0.5 
(D) 
9.1 
0.2 

20.2 
(0) 
(0) 


500 
520 


120 
220 
240 
260 
280 
300 
460 
500 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


080 
100 
120 
140 
220 
240 
260 
280 
300 
500 
520 


080 
100 
220 


Kind  of  business  and  merctiandise  line 


ANTIQUE  STORES.  SECONDHAND 
STORES — CONT I NUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  ....  

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL^ 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1    473 
92 


(D) 

(D) 

(D) 

(D) 

28 

24.6 

41 

36.0 

ID) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

12   060 


60 

3 

618 

(X) 

40 

2 

551 

100.0 

1 

(D) 

(D) 

2 

(D) 

(0) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(0) 

(D) 

18 

(D) 

(0) 

1 

(D) 

(0) 

3 

(D) 

(D) 

2 

(D) 

(D) 

40 

2 

016 

79.0 

14 

207 

8.1 

(D) 
<P) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


17.3 

1.1 


100. 0 


(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

237 

2.8 

1  159 

13.8 

163 

1.9 

34 

0.4 

(0) 

(D) 

1  147 

13.7 

85 

1.0 

(0) 

(0) 

(D) 

(D) 

44 

0.5 

(0) 

(D) 

774 

9.2 

14 

0.2 

1  714 

20.4 

(0) 

(D) 

(D) 

(D) 

(0) 

(D) 

92 

1.1 

(D) 
(D) 
(D) 


hi', 
k 

i  I, 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7H-364  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


240 
21*0 
248 

260 
2  BO 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


020 

040 
060 
080 
100 
140 
160 
180 
220 
260 
280 
300 
320 
380 
400 
480 
500 
520 


STATIONERY  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  .....  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINESi  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
120 
140 
180 
220 
260 
280 
300 
320 


GROCERIES-OTHER  FOODS  ...  

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KiTCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 


18 
18 
18 

1 

3 

1 

26 

20 
20 

20 

12 

18 

12 

4 

9 

4 


104 


(D) 

(0) 
(D) 
(D) 

(D) 

(D) 

(D) 

1  623 

1  781 

1  340 

916 

103 

133 

67 

(D) 

61 

(01 

207 

1  259 
191 

143 
16 
32 


3  433 

11 

7 

(01 

(D) 

(D) 

46 

(D) 

73 

56 

(D) 

10 

2  849 

7 

(D) 

8 

(D) 

143 

140 


107 

(D) 


650 

156 

623 

496 

131 

175 

21 

1 

121 

8 

(Z) 

1 

(D) 

3 

(01 

5 

(Z) 

5 

(0) 

4 

(Z) 

1 

(D) 

10 

(Z) 

101 

1 

384 

100.0 
(D) 
(D) 

(D) 

(D) 

(D) 

76,5 

100.0 
75.2 
51.4 
5.8 
7.5 
3.8 
(D) 
3.4 
(D) 

9.8 

100.0 

15.2 

11.4 

1.3 

2.5 


100.0 

0.3 
0.2 
(D) 
(D) 
(D) 
1.3 
(D) 
2.1 
1.6 
(D) 
0.3 
83.0 
0.2 
(D) 
0.2 
(D) 
4.2 
4.1 


(X) 
100.0 


0.9 
(Z) 
(D) 
(0) 
(Z) 
(D) 
(Z) 
(D) 
(Z) 
1.1 


340 
400 
420 
440 
460 
480 
500 
520 


020 
080 
100 
140 
160 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

040 
060 
100 
120 
140 
160 
180 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


HAY.  GRAIN.  FEED  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS ,  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  i 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

■FARM  EQUIPMENT.  MACHINERY 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  ......... 

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PARTI 
total' 


JEWELRY  STORES  (SIC  597) 
TOTAL  


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  ....... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


10 

(D) 

11 

104 

8 

(D) 

25 

598 

496 

124 

413 

4 

(D) 

31 

1 

876 

37 

1 

019 

290 

54 

323 

200 

44 

164 

3 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(Z) 

51 

709 

10 

(D) 

4 

42 

11 

439 

17 

254 

35 

786 

200 

39 

527 

7 

307 

5 

(D) 

36 

1 

813 

(D) 


520 

61 

142 

334 

41 

268 

5 

42 

1 

(D) 

- 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

1 

(0) 

2 

(D) 

97 

2 

527 

11 

(D) 

15 

(0) 

5 

(D) 

13 

(D) 

38 

409 

3 

(Dl 

47 

767 

31 

596 

14 

198 

6 

164 

334 

34 

890 

22 

364 

55 

400 

721 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05*. 


RETAIL  TRADE— Merchandise  Line  Sales 


West  South  Central-Tax.     7H-365 


TABLE  4   Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL^ 


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

FLORISTS  (SIC  5992) 
TOTAL^ 


CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL 

NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
ALL  OTHER  MERCHANDISE  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL^ 


Estab- 
lishments 

(number) 


3 

1 

2 

1 

2 

1 

2 

96 

10 

14 

5 

12 

38 

3 

44 

27 

14 

5 

315 

20 

54 


380 


12 


Sales 


($1,000) 


540 
(0) 


51  443 

38  835 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
(D) 
409 
(D) 
629 
466 
198 
(D) 
32  943 
(D) 
(D) 


(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(0) 
(0) 
(D) 
1.1 
(D) 
1.6 
1.2 
0.5 
(0) 
84.8 
(D) 
(D) 


13 

1.3 

(0) 

(D) 

97 

9.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

844 

86.4 

160 
500 
520 


200 
260 
300 
340 
500 


020 
040 
060 
100 
120 


Kind  of  business  and  merchandise  line 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 

TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

TYPEWRITER  STORES  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMENiS-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

PET  SHOPS  (SIC  5999  PART) 
TOTAL  

OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE.  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 


173 

1 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5  898 

(D) 


(D) 
453 
(D) 


511 
(D) 


30  127 

2  090 
(D) 
(D) 

2  594 
(D) 


(X) 
100.0 


(X) 

100.0 

(D) 

89.3 

(D) 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

496 

91.3 

(X) 

100.0 

6.9 
(D) 
(D) 
8.6 
(D) 


d] 


7H-366  West  South  Central-Tex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4   Texas— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


i 


■u 

Percent 

<u 

Percent 

o 

of  sales 

o 

of  sales 

= 

accounted 

c 

accounted 

^ 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

for  by  the 

a 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

for  by  the 

ra 

specified 

s 

specified 

o 

merchandise 

o 

merchandise 

S 

(number) 

($1,000) 

line 

E 

(number) 

($1,000) 

line 

MERCHANDISE    VENDING    MACHINE 

NONSTORE    RETAILERS — CONTINUED 

OPERATORS    (SIC    534) 

140 

MEN'S-BOYS'    CLOTHING.    EXC.    FOOTWEAR    .    . 
WOMEN'S-GIRLS'    CLOTHING.    EXC.    FOOTWEAR. 

45 
46 

(D) 
(D) 

(D) 
(D) 

TOTAL    ............ 

52 

5    392 

(X) 

160 

180 

ALL    FOOTWEAR 

43 

(D) 

(D) 

REPTG   SALES    BY   BROAD    MDSE    LINES    .    . 

30 

3    546 

100.0 

200 

CURTAINS-DRAPERIES-DRY    GOODS 

41 

1    103 

3.7 

220 

MAJOR    APPL.-RAOIO-TV-MUSICAL    INSTR.     .    . 

43 

2    364 

7.8 

020 

GROCERIES-OTHER    FOODS    

10 

471 

13.3 

240 

FURNITURE-SLEEP    EQUIP. -FLOOR   COVERINGS. 

36 

877 

2.9 

040 

MEALS-SNACKS.    

3 

(D) 

(D) 

260 

KITCHENWARE-HOME    FURNISHINGS 

39 

(D) 

(D) 

100 

CIGARS-CIGARETTES-TOBACCO    

26 

2    594 

73.2 

280 

JEWELRY-OPTICAL    GOODS    .    . 

27 

142 

0.5 

120 

COSMETICS-DRUGS-HEALTH    NEEDS-CLEANERS    . 

1 

(D) 

(D) 

300 
320 
340 

SPORTING-RECREATION   EQUIPMENT    

HARDWARE 

LUMBER-BUILDING    MATERIALS    

38 
35 
36 

(D) 

864 

1    132 

(D) 
2.9 
3.8 

300 
500 
520 

SPORTING-RECREATION    EQUIPMENT    

ALL   OTHER    MERCHANDISE    

NONMERCHANDISE    RECEIPTS    

1 
3 
10 

(D) 
(D) 
243 

(D) 
(D) 
6.9 

420 

TIRES-BATTERIES-ACCESSORIES    

30 

(D) 

(D) 

440 

FARM    EQUIPMENT.    MACHINERY    

42 

(D) 

(D) 

460 
480 
500 

HAY-GRAIN-FEED-FARH    SUPPLIES 

HOUSEHOLD    FUELS-ICE    

ALL    OTHER    MERCHANDISE    

5 

2 

69 

329 

(D) 
1    504 

1.1 

(0) 
5.0 

DIRECT    SELLING    (HOUSE-TO-HOUSE) 
ORGANIZATIONS    (SIC   535) 

520 

NONMERCHANDISE   RECEIPTS    

MAIL-ORDER   HOUSES    (SIC    532) 

59 

2    335 

7.8 

83 

(D) 

(X) 

TOTAL    

119 

(0) 

(X) 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
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7J.1 


Groceries,  other  foods 

Meals,  snacks 

Alcoholic  drinks 


20.7% 


5.1% 


Packaged  alcoholic  beverages  ■ij^l  2.2% 

Cigars,  cigarettes,  tobacco  JHi  1.6% 

Cosmetics,  drugs,  health  needs,  cleaners  pi^HHHi  4.3% 

Men's,  boys'  clothing,  exc.  footwear  p^HH  3.0% 

Women's,  girls'  clothing,  exc.  footwear  pBMBIMBI  5.2% 

All  footwear  ^■■1.8% 

Curtains,  draperies,  dry  goods  ^Bi  1.6% 

Major  appliances,  radio,  TV,  i^^^  r.  .0/ 

musical  instruments  ^^^^ 

Furniture,  sleep  equipment,  floor  coverings  IhII^H  2.8% 

Kitchenware,  home  furnishings  |h  1.2% 

Jewelry,  optical  goods  ^  0.7% 

Sporting,  recreation  equipment  ^  1.0% 

Hardware  |Bil.4% 
Lumber,  building  materials 
Automobiles,  trucks 

Auto  fuels,  lubricants  PHBI^^HHHH  6.7% 


4.3% 


r 


MOUNTAIN 

Merchandise  Line 

Sales  of  Retail 

Establishments* 

1963 


16.4% 


3.9% 


Tires,  batteries,  accessories 

Farm  equipment,  machinery  jHHi  2.1% 

Hay,  grain,  feed,  farm  supplies  ^i  1.6% 

Household  fuels,  ice  p  0.6% 

All  other  merchandise  fHHI^^H  4.1% 

Nonmerchandise  receipts  ^^^H  3.3% 

'Percent  distribution  based  on  "employer"  establishments  reporting  sales  by  merchandise  lines.    These  establishments  accounted  for  84.4   percent  of  total  sales  of  all 
"employer"  establishments. 


1963  CENSUS  OF  BUSINESS,  U.S.  Oepartment  of  Commerce,  Bureau  of  the  Census 


7J-2 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain    7J-3 


TABLE   1. 


The  Mountain  Division:   1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  ^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishnnents 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE.  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIQARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  ....  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BLDG.  MATLS.!  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT!  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

iNONMERCHANDISE  RECEIPTS , 


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


GROCERIES-OTHER  FOODS  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


51  949 
36  603 


641 
989 
727 
813 
444 
887 
208 
170 
204 
581 
277 
576 
085 
039 
769 
539 
710 
958 
986 

8  327 
932 
849 
926 

8  015 
12  978 


3  488 

2  505 

13 

4 

3 

7 

16 

12 

8 

23 

43 

350 

404 

541 

145 

460 

1  383 

1  846 

119 

85 

269 

619 

105 

112 

259 

843 


786 

2 

1 

2 

37 

164 

162 

162 

160 

6 

42 

2 

28 

584 


9  791  301 

8  264  585 

1  710  050 

419  394 

151  888 

184  785 

128  424 

358  456 

247  191 

429  295 

146  293 

133  167 

208  930 

233  648 

98  992 

58  593 

83  703 

119  013 

352  247 

1  355  763 

553  149 

320  627 

171  086 

136  364 

50  154 

340  602 

271  697 


599  978 

(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 

6  597 

4  069 

7  798 
399 

5  325 
60  658 

312  397 

8  300 
961 
(D) 

161  001 

3  731 

(D) 

(0) 

15  176 


282  418 

249  780 

(D) 
(D) 
(D) 
(D) 
910 

43  890 
873 
749 
130 

199 

(D) 

259 

22  280 


(X) 
100.0 

20.7 
5.1 
1.8 
2.2 
1.6 
4.3 
3.0 
5.2 
1.8 
1.6 
2.5 
2.8 
1.2 
0.7 
1.0 
1.4 
4.3 

16.4 
6.7 
3.9 
2.1 
1.6 
0.6 
4.1 
3.3 


100.0 

(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 

1.1 

0.7 

1.3 

0.1 

0.9 

10.1 

52.1 

1.4 

0.2 

(D) 

26.8 

0.6 

(D) 

(D) 

2.5 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.4 

100.0 
2.0 
1.7 
0.3 

0.1 
(D) 
0.1 
8.9 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 
400 
440 
460 
480 
500 
520 


020 
200 
220 
240 

240 
240 
241 
242 

260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 
400 
420 
440 
460 
480 
500 
520 


020 
200 
220 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD .  .  . 

WINDOWS!  DOORS  I  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  ....... 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

.REPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS!  DOORS!  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


HEATING!  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


786 

220 

297 

88.2 

746 

243 

414 

100.0 

746 

214 

691 

88.2 

741 

99 

251 

40.8 

634 

26 

627 

10.9 

575 

6 

641 

2.7 

157 

(D) 

(D) 

584 

14 

207 

5.8 

656 

18 

252 

7.5 

627 

9 

980 

4.1 

662 

10 

541 

4.3 

195 

2 

255 

0.9 

302 

(D) 

(D) 

612 

8 

400 

3.5 

567 

4 

133 

1.7 

117 

2 

888 

1.2 

358 

9 

062 

3.7 

1 

(0) 

(D) 

1 

(D) 

<D) 

3 

(Z) 

(Z) 

12 

324 

0.1 

63 

1 

210 

0.5 

10 

464 

0.2 

251 

3 

495 

1.4 

364 

218 

1 

4 

26 

48 

41 
41 
41 

2 

28 

2 

14 

95 

218 

156 

156 

92 

95 

105 

37 

93 

108 

105 

105 

69 

77 

107 

99 

22 

122 

3 

1 
2 
2 
4 

17 
8 

65 


130 
73 


73  926 

52  000 

(D) 
29 

1  187 

435 

11  710 
313 
(D) 
(D) 

449 
(D) 
106 

2  773 
45  285 

39  882 
36  354 

3  903 

1  899 

2  946 
583 

1  060 

4  864 


2  163 

2  151 
571 

1  221 

3  975 
711 
748 

9  607 

(D) 
(D) 
(D) 
(D) 
(Z) 
354 
77 
1  193 


16  758 

10  447 

(D) 
(D) 
115 


(X) 

100.0 

(D) 
0.1 
2.3 
0.8 

100.0 
2.7 
(D) 
(D) 

0.9 
(D) 
0.2 
5.3 
87.1 

100.0 

91.2 
9.8 
4.8 
7.4 
1.5 
2.7 

12.2 
5.4 
5.4 
1.4 
3.1 

10.0 
1.8 
1.9 

24.1 

(D) 
(D) 
(D) 
(D) 
(Z) 
0.7 
0.1 
2.3 


(X) 

100.0 

(D) 
(D) 
1.1 


N 


..M) 


"•1 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-4   Mountain 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  1    The  Mountain  Division:   1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


240 
260 
300 
320 
340 
400 
440 
500 
520 


020 
200 
220 
240 
260 
300 
320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


HEATINGt  PLUMBING  EQUIP.  DEALERS— CON. 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PAINTt  GLASSi  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISHi  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  • 

GLASS 


T IRES-BATTER  I ES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE  STORES  (SIC  5251) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


.REPTG  ADDL  DETAIL  FOR  LINE  320. 
(HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


.REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAFER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 


280 

1 

5 

1 

11 

25 

7 

8 

280 

270 
270 
98 
233 
210 
147 
114 

5 
11 
98 


6 
3 

3 

5 

16 

11 

8 

20 

30 

249 

176 

421 

139 

386 

556 

484 
484 
420 
426 
481 

454 

420 
420 
413 
124 

10 
32 
126 
23 
27 


(D) 
(D) 
(01 
159 
652 
(D) 
(Dl 
(D) 
367 


30  125 

(D) 

42 

(D) 

163 

177 

(D) 

69 

28  251 

28  771 
27  058 
2  040 
13  299 
2  668 
1  070 
7  996 

106 

185 

1  056 


4  397 
733 


103  257 

66  361 

138 

(D) 

(D) 

(Z) 

(D) 

(D) 

(Z) 

61 

163 

4  598 

2  483 

6  648 

380 

4  734 

32  205 


54  594 

26  993 

4  414 

6  003 
16  584 

7  830 


998 
491 
512 

309 
297 
082 
211 
861 


(D) 
(D) 
(D) 
1.5 
92.4 
(D) 
(D) 
(D) 
3.5 


(X) 

100.0 

(D) 
0.1 
(D) 
0.5 
0.6 
(D) 
0.2 
93.8 

100.0 

94.0 

7.1 

46.2 

9.3 

3.7 

27.8 

0.4 
0.6 
3.5 


(X) 
100.0 


100.0 

0.2 
(D) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
0.1 
0.2 
6.9 
3.7 

10.0 
0.6 
7.1 

48.5 

100.0 

49.4 

8.1 

11.0 

30.4 

11.8 

100.0 

12.8 

9.6 

3.2 

0.5 
0.4 
1.6 
1.8 
1.3 


480 
500 
520 


020 
040 
100 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


HARDWARE  STORES — CONTINUED 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  ......... 

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  ....... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


21 
201 
146 


803 

589 

2 
1 
2 

1 

2 

1 

27 

3 

20 

2 

22 

132 

32 

105 

50 

136 

589 

62 

11 

28 

258 


1  791 

1  010 

266 

33 

96 

347 

1  052 

1  348 

1  394 

1  255 

1  451 

700 

728 

1  175 

964 

754 

1  017 

356 

16 

245 

230 

79 

114 

46 

1  170 

637 


200 
1  730 
1  217 


231  290 

190  532 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

397 

(D) 

251 

(D) 

143 

3  172 

531 

7  937 

625 

5  322 

159  732 

2  531 

347 

1  732 

(D) 


1  112  839 

1  032  054 

61  226 

13  794 

960 

(D) 

4  018 

29  903 

129  331 

223  136 

52  741 

106  230 

59  051 

44  505 

42  036 

12  740 

21  158 

37  437 

25  674 

(Z) 

(D) 

29  238 

2  352 

2  541 

(Z) 

71  066 

50  598 


0.3 
2.6 
1.8 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
0.1 
(D) 
0.1 
1.7 
0.3 
4.2 
0.3 
2.8 
83.8 
1.3 
0.2 
0.9 
(D) 


100.0 

5.9 
1.3 
0.1 
(D) 
0.4 
2.9 
12.5 
21.6 
5.1 
10.3 
5.7 
4.3 
4.1 
1.2 
2.1 
3.6 
2.5 
(Z) 
(D) 
2.8 
0.2 
0.2 
(Z) 
6.9 
4.9 


193 

668 

905 

(X) 

189 

658 

205 

100.0 

72 

16 

617 

2.5 

46 

4 

285 

0.7 

1 

(D) 

(D) 

5 

784 

0.1 

17 

439 

0.1 

UO 

13 

265 

2.0 

189 

92 

583 

14.1 

171 

622 

351 

100.0 

171 

88 

118 

14.2 

170 

66 

309 

10.7 

163 

21 

606 

3.5 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain    7J-5 


TABLE  1    The  Mountain  Division:    1963 


-Continued 


[Includes  only  establishments  witti  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

160 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
2t0 
211 
2U2 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

3t0 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  160 

>WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
'  CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


,REPTG  ADDL  DETAIL  FOR  LINE  200. 
iCURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-i-iOTIONS 

CURTAINS-DRAPERIES  ...... 

ALL  OTHER  DOMESTICS 


,REPT6  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL.-RADIO-TV-MOSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


020 
040 
060 
080 
100 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
iKITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

HARDWARE-TOOLS  

;  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


,REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STAT lONERY-PHOTOGRAPHIC  EQUI P . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  .  .  .  . 
MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


Estab- 
lishments 

(number) 


189 

171 
171 

163 
165 
126 
158 
162 
167 
164 
165 
126 
15 

181 
189 

172 
172 
165 
168 


143 

133 
133 
108 
120 
2 

162 

154 
154 
145 
127 

178 

163 

163 

125 

142 

4 

137 
142 
98 

90 
90 
78 
77 


62 
62 
62 
56 

22 

78 

37 

176 

165 
165 
159 
103 
76 

134 


Sales 


($1,000) 


163  743 

618  913 

153  089 

15  492 

9  673 

2  664 

8  881 

27  732 
15  311 
33  446 
29  611 

(01 
(D) 

35  698 
60  074 

625  381 

58  732 

19  507 

38  697 

578 

47  483 

(D) 
(D) 
(0) 
(D) 
(D) 

36  556 

588  654 

35  410 

(D) 

(0) 

23  166 

606  074 

22  051 

8  663 

13  299 

326 

8  169 

13  967 
19  775 

396  170 

19  524 

12  104 
7  861 

20  301 

277  721 
20  295 

5  025 
15  457 

2  327 

25  373 
1  579 

28  230 

621  479 

26  032 

(D) 

(D) 

4  535 

(0( 


782 

166 

289 

632 

153 

128 

519 

6 

839 

158 

8 

485 

3 

ID) 

7 

(Z) 

31 

230 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


24.9 

100.0 
24.7 
2.5 
1.6 
0.4 
1.4 
4.5 
2.5 
5.4 
4.8 
ID) 
(D) 

5.4 
9.1 

100.0 
9.4 
3.1 
6.2 
0.1 

7.2 

100.0 
(D) 
(D) 
(D) 
(D) 

5.6 

100.0 
6.0 
(0) 
(D) 

3.5 

100.0 
3.6 
1.4 
2.2 
0.1 

1.2 
2.1 
3.0 

100.0 
4.9 
3.1 
2.0 

3.1 

100.0 
7.3 
1.8 
5.6 

0.4 
3.9 

0.2 
4.3 

100.0 
4.2 
(0) 
(D) 
0.7 

(D) 


4.5 
5.5 
(D) 
(Z) 
0.2 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 


Kind  of  business  and  merchandise  hne 


LIMITED  PRICE  VARIETY  STORES— OONT  I  NUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
■MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

hWOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURT4INS-DRAPERIES-DRY  GOODS. 


, REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


, REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

[    FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


575 

517 

591 

506 

594 

323 

285 

597 

521 

281 

572 

75 

7 

3 

1 

3 

605 
259 


Sales 


($1,000) 


8  853 

7  911 

(0) 

4  874 

18  636 

2  659 

(D) 
13  265 

3  082 
(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

35  492 
3  217 


1  266 

263 

530 

(X) 

858 

211 

722 

100.0 

419 

37 

770 

17.8 

62 

1 

024 

0.5 

29 

797 

0.4 

84 

2 

143 

1.0 

299 

3 

349 

1.6 

367 

7 

785 

3.7 

642 

28 

837 

13.6 

343 

123 

433 

100.0 

343 

20 

447 

16.6 

338 

14 

540 

11.8 

292 

5 

931 

4.8 

613 

33 

435 

15.8 

298 

(0) 

100.0 

298 

(0) 

(0) 

240 

(0) 

(0) 

194 

(D) 

(D) 

61 

(0) 

(D) 

234 

(0) 

(D) 

221 

(01 

(0) 

196 

(D) 

(D) 

231 

(0) 

(0) 

230 

(D) 

(D) 

109 

(D) 

(D) 

40 

(D) 

(D) 

568 

12 

169 

5.7 

556 

18 

754 

8.9 

308 

121 

276 

100.0 

308 

13 

214 

10.9 

267 

5 

598 

4.6 

262 

7 

391 

6.1 

32 

239 

0.2 

230 

8 

865 

4.2 

121 

(D) 

100.0 

121 

(0) 

(D) 

77 

(D) 

(D) 

98 

(0) 

(D) 

10 

(D) 

(0) 

281 

(D) 

(D) 

183 

99 

019 

100.0 

183 

3 

664 

3.7 

155 

1 

455 

l.S 

89 

2 

236 

2.3 

399 

(D) 

(D) 

209 

82 

547 

100.0 

209 

2 

889 

3.5 

106 

723 

0.9 

170 

2 

074 

2.5 

20 

52 

0.1 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5.8 
5.2 
(D) 
3.2 

12.2 
1.7 
(Dl 
8.7 
2.0 
(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 

23.2 
2.1 


i'., 


i 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-6   Mountain 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  Mountain  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


200 
220 
340 
500 
520 


160 
200 
220 
260 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
JlUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILD  I, \G  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
;ALL  other  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-srATIONERY-PHOTOQRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
360 
400 
420 
440 


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  . 

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPOR-ING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  


306 
331 
347 

178 
178 
151 
110 

217 

122 

122 

107 

54 

16 
216 
149 

41 
111 

46 
386 

219 

219 

164 

90 

61 

224 


5  720 


382 
209 

39 
209 
131 
909 
437 
575 
239 
152 

77 

21 
708 

85 
102 
291 

35 

1 

125 

29 
2 


1  489 
(0) 
(D) 

(D) 
(D) 
(D) 
(D) 

4  864 

61  793 

3  293 

1  067 

2  213 

(D) 

4  740 
(D) 
(D) 

2  474 

(D) 

7  276 

(D) 
(D) 
(D) 
(D) 
(D) 


6  310 

6  168 
(D) 
(D) 
(D) 
62 


(D) 
598 
(D) 
(D) 
(D) 
(D) 


609  811 

(D) 

(Z) 

27  586 

75  846 

91  573 

3  681 

(D) 

1  810 

1  684 

1  627 

(Z) 

14  837 

(Z) 


196 

693 
(Z) 
(D) 
543 
(Z) 
(D) 


0.7 
(0) 
(D) 

100.0 
(D) 
(0) 
(D) 

2.3 

100.0 
5.3 
1.7 
3.6 

(D) 
2.2 
(D) 
(D) 
1.2 
(0) 
3.4 

100.0 
(D) 
(D) 
(D) 
(D) 

2.1 


100.0 

97.7 
(D) 
(D) 
(D) 
1.0 


100.0 

(D) 
96.6 
(D) 
(D) 
(D) 
(D) 


100.0 

83.6 
(D) 
(Z) 
1.4 
3.9 
4.8 
0.2 
(D) 
0.1 
0.1 
0.1 
(Z) 
0.8 
(Z) 
0.1 
0.1 
(Z) 
(D) 
0.1 
(Z) 
(D) 


460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
260 
280 
500 

500 
500 
508 


FOOD  STORES — CONTINUED 

HAY-GRAIN-FEED-FARM  SUPPLIES.  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .... 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


;REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
(GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


(REPTG  ADDL  DETAIL  FOR  LINE  500. 

■ALL  OTHER  MERCHANDISE 

'  PAPER'  PAPER  PRODUCTS 

',   ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


,REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
(GROCERIES-OTHER  FOODS  ....... 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  "FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

;aLL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


77 

(Z) 

44 

(Z) 

2  727 

60  203 

924 

19  073 

3  707 


444 
444 
214 
136 
907 
399 


117 
38 

1  201 
3  075 

2  892 
437 
574 
239 
151 

76 

21 

702 

82 

100 

288 

35 

1 

122 

29 

2 

75 

43 

2  693 

2  673 

2  673 

2  610 

826 

860 


824  849 
519  296 
387  765 
146  008 
91  206 
895  871 

2  778 
(Z) 

(D) 

75  548 

(0) 

3  681 
(D) 

1  810 
(D) 

1  600 
(Z) 

14  813 
(Z) 
(0) 

2  686 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(Z) 

59  934 

604  844 
(0) 
(D) 
(D) 

18  830 


(Z) 
(Z) 
3.1 
1.0 


83.3 

100.0 

83.3 

21.2 

8.0 

5.0 

49.1 

0.1 
(Z) 
(D) 
4.0 
(D) 
0.2 
(0) 
0.1 
(D) 
0.1 
(Z) 
0.8 
(Z) 
(D) 
0.1 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(Z) 
3.2 

100.0 
ID) 
(D) 
(D) 

1.0 


960 

(X) 

827 

100.0 

795 

96.1 

827 

100.0 

795 

96.1 

594 

71.8 

(D) 

(D) 

(D) 

(D) 

104 

12.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

NONMERCHANDISE  RECEIPTS 


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain     7J-7 


TABLE  1    The  Mountain  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k.,  see  "Description  of  the  Tables"  in  front] 


020 
OtO 
060 
100 
120 
500 
520 


020 

020 
020 
021 
02i| 

100 

480 
520 


020 
040 
060 
OBO 
100 


Kind  of  business  and  merchandise  line 


FRUIT  STORES  1  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


,REPTG  ADDL  DETAIL  FOR  LINE  020. 
iGROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO 
HOUSEHOLD  FUELS- ICE  .  .  . 
NONMERCHANDISE  RECEIPTS  . 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CI6ARS-CISARETTES-T0BACC0  


Estab- 
lishments 

(number) 


167 
92 


265 

265 

45 
1 
7 
2 
1 

17 


3  681 

2  677 

7 
3 
1 
1 
6 


Sales 


($1,000) 


003 
(0) 


20  601 

14  188 

13  483 
465 
(D) 
(D) 
(D) 
(D) 
49 


965 

711 

683 

711 
683 
(D) 
(D) 

(D) 
(0) 
(D) 


2  013  111 

1  781  855 

(D) 
(D) 
(D) 
(0) 
(Z) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100. 0 


(X) 

100.0 

95.0 
3.3 

(D) 
(D) 
(D) 
(D) 
0.3 


(X) 

100.0 

96.1 

100.0 

96.1 

(0) 

(D) 

(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(Z) 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
220 
240 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
220 
240 
300 
320 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS — CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS*  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EOUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-fRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS .  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


■reptg  addl  detail  for  line  380.   .   . 
Iautomobiles-trucks 

new  passenger  cars.  retail  .... 
new  passenger  cars.  wholesale.  .  . 
new  commercial  vehicles.  retail.  . 
new  commercial  vehicles.  wholesale 
used  passenger  cars.  retail.  .  .  • 
used  passenger  cars.  wholesale  .  . 

used  commercial  vehicles  

all  other  powered  road  vehicles.  . 


AUTO  FUELS-LUBRICANTS 


>REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

'reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 
'  parts"  wholesale  (to  other  businesses) 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


Estab- 
lishments 

(number) 


21 
8 
3 
4 
6 
232 

81 
198 

37 
246 
197 

72 
693 
148 
026 

79 

10 

14 
488 
975 


2 

1 

1 

9 

2 

12 

5 

1 

293 

923 

234 

66 

2 

6 

75 

225 


1  398 

1  106 

1 
1 
8 
1 
10 
4 
1 
1  106 

1  064 

1  064 

1  064 

88 

692 

38 

1  041 

490 

630 

148 

807 

757 
757 
388 
23 
585 


017 
017 
990 
886 
885 
709 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(Z) 
(Z) 
(Z) 
(Z) 
(D) 

8  320 
2  804 

(D) 
(Z) 

9  813 
2  311 

(Z) 

345  114 

18  524 

201  878 

5  075 

(Z) 

(Z) 

70  801 

108  727 


(D) 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(Zl 
(D) 

265  994 
(0) 

114  030 

4  560 

(D) 

(Z) 

2  171 

94  768 


1  307  910 

(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
1  108  227 


1  288  974 

1  093  756 

622  480 

12  639 

135  302 

(0) 

248  387 

31  861 

33  707 

(D) 

10  861 

1  021  219 
9  650 

7  443 
(Z) 

1  574 

99  456 

1  267  211 
97  806 
52  758 
26  251 

8  397 
8  718 


(Z) 
(Z) 
(Z) 
(Z) 
(D) 
0.5 
0.2 
(0) 
(Z) 
0.6 
0.1 
(Z) 

75. S 
1.0 

11.3 
0.3 
(Z) 
(Z) 
4.0 
6.1 


(X) 

100.0 

(D) 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
84.6 
(D) 
7.6 
0.3 
(D) 
(Z) 
0.1 
6.3 


100.0 

(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
84.7 

100.0 

84.9 

48.3 
1.0 

10.5 
(D) 

19.3 
2.5 
2.6 
(0) 

0.8 

100.0 
0.9 
0.7 
(Z) 
0.2 

7.6 

100.0 
7.7 
4.2 
2.1 
0.7 
0.7 


I 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-a   Mountain 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  Mountain  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


440 
460 
480 
500 
520 

520 
520 
527 
528 


240 
260 
300 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


DOMESTIC  CAR  DEALERS — CONTINUED 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPT6  ADDL  DETAIL  FOR  LINE  520.  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  .  . 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PARTI 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (siC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
>AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUT0  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
;  MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

>reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  wholesale  (to  other  businesses) 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 
040 
080 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 


66 
2 
5 

69 
1  048 

1  015 

1  015 

997 

383 


118 
90 


127 
97 


552 

342 

2 

1 

1 

342 

314 
314 

10 
1 

11 

1 

312 

125 

53 

11 

13 

6 
6 
5 
1 
3 


37 
37 
25 

9 
17 

6 

3 

6 

134 

117 

117 

78 

52 


831 

599 

5 
1 
1 


4  560 
(D) 
(Z) 

2  026 
80  845 

256  759 

79  896 

69  677 

9  861 


62  556 
(D) 


143  947 
(D) 


117  989 

78  615 

(D) 

(D) 

(D) 

75  142 

70  919 

68  728 

1  182 

(D) 

823 

(D) 

60  950 

4  093 

1  346 

(D) 

302 

1  002 
63 
58 
(D) 
(D) 

953 

8  545 
630 
235 

23 
342 

35 

138 

130 

1  731 

39  164 

1  562 

729 

826 


(Z) 
(D) 
(D) 


0.3 
(D) 
(Z) 
0.2 
6.2 

100.0 
6.4 
5.5 
0.8 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 

(D) 

(D) 

95.6 

100.0 
96.9 
1.7 
(0) 
1.2 
(D) 
85.9 
5.8 
1.9 
(D) 

0.4 

100.0 
6.3 
5.8 
(Dl 
(D) 

1.2 

100.0 
7.4 
2.8 
0.3 
4.0 
0.4 

0.2 
0.2 
2.2 

100.0 
4.0 
1.9 
2.1 


(X) 

100.0 

(Z) 
(D) 
(D) 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
480 
500 
520 

520 
520 
524 
525 
526 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 


TIREl  BATTERY.  ACCESSORY 
DEALERS~CONT  I  NUED 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPOKTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  ...  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

;aUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

reptg  addl  detail  for  line  420.  .  .  .  . 
;tires-batteries-accessories  

automobile  accessories  

new  auto  tires-tubes  sold  to  users  .  . 

new  auto  tires-tubes  sold  to  dealers  . 

new  truck-bus  tires  sold  to  users.  .  . 

new  truck-bus  tires  sold  to  dealers.  . 

retread  auto  tires  sold  to  users  .  .  . 

retread  auto  tires  sold  to  dealers  .  . 

retread  truck-bus  tires  sold  to  users. 

retread  truck-bus  tires  sold  to  dlrs.. 

storage  batteries 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
.NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTC  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


4 

1 

1 

1 

1 

2 

90 

6 

77 

4 

87 

83 

13 

15 

170 

74 
74 
61 
6 
37 

599 

300 
300 
230 
233 
161 
169 
114 
184 
121 
135 
67 
161 

4 

5 

5 

93 

380 

217 
217 
125 
151 
164 


180 

134 

1 

20 

7 

2 

3 

4 

129 

63 

119 

33 

97 

107 

57 

2 

33 

24 

24 

7 

19 

134 

116 

116 

102 

111 

8 

28 

5 

20 

1 

6 

89 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

2  609 

88 
319 
(Z) 
655 
538 

91 
410 
(D) 

19  555 

1  535 

1  283 

(0) 

(D) 

80  785 

64  984 
53  764 
10  351 
16  256 

3  570 
10  060 

1  475 


623 

347 
544 
467 
022 


(Z) 

(D) 

51 

786 

8  097 

56  961 

5  152 

1  670 

(D) 

(0) 


27  612 

24  871 

(D) 
290 
(Z) 
(0) 
(Z) 
(Z) 
(D) 

2  289 

3  854 

96 
1  989 
(0) 
693 
(D) 
822 

3  335 

306 
233 

74 

5  456 

20  345 

4  614 

1  395 

2  353 

67 
131 

42 
106 
(D) 
(D) 
488 


(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.6 
0.1 
0.3 
(Z) 
0.7 
0.5 
0.1 
0.4 
(D) 

100.0 
7.8 
6.6 
(D) 
(D) 

80.4 

100.0 

82.7 

15.9 

25.0 

5.5 

15.5 

2.3 

6.7 

2.1 

5.5 

0.7 

1.6 

tZ) 
(D) 
0.1 
0.8 
8.1 

100.0 
9.0 
3.3 

(D) 
(D) 


100.0 

(D) 
1.2 
(Z) 
(0) 
(Z) 
(Z) 
(D) 
9.2 
15.5 
0.4 
8.0 
<D) 
2.8 
(D) 
3.3 

100.0 
9.2 
7.0 
2.2 

21.9 

100.0 
22.7 
6.9 
11.6 
0.3 
0.6 
0.2 
0.5 
(D) 
(01 
2.4 


Standard  Notes: 


Repiesents  zera.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain     7J-9 


TABLE   1. 


The  Mountain  Division:   1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


,  see  "Description  of  the  Tables"  in  front] 


a. 

Percent 

<u 

Percent 

o 

of  sales 

o 

of  sales 

c 

accounted 

= 

accounted 

M 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

for  by  the 

s 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

for  by  the 

2 

specified 

s 

specified 

-b 

merchandise 

■§ 

merchandise 

S 

(number) 

($1,000) 

line 

S 

(number) 

($1,000) 

line 

HOME  AND  AUTO  SUPPLY  STORES — CONTINUED 

GASOLINE  SERVICE  STATIONS— CONT  1  NUED 

440 

FARM  EQUIPMENT.  MACHINERY  

4 

(0) 

(D) 

1400 

iREPTG  ADDL  DETAIL  FOR  LINE  400 

5  914 

604 

685 

100.0 

460 

HAY-GRAIN-FEED-FARM  SUPPLIES 

3 

145 

0.6 

400 

AUTO  FUELS-LUBRICANTS  

5  914 

493 

199 

81.6 

480 

HOUSEHOLD  FUELS- ICE  

2 

(D) 

(D) 

401 

:  GASOLINE  

5  903 

449 

905 

74.4 

500 

ALL  OTHER  MERCHANDISE  

72 

933 

3.8 

402 

.  OTHER  AUTOMOTIVE  FUELS  

766 

19 

650 

3.2 

520 

NONMERCHANDISE  RECEIPTS  

80 

1  316 

5.3 

403 

>    MOTOR  OIL-GREASES-OTHER  OILS  

5  166 

23 

620 

3.9 

520 

•REPTG  ADDL  DETAIL  FOR  LINE  520 

67 

16  408 

100.0 

420 

TIRES-BATTERIES-ACCESSORIES  

5  497 

73 

460 

11.4 

520 

)M0NMERCHANDISE  RECEIPTS 

67 

1  189 

7.2 

524 

,  BRAKE  AND  WHEEL  SERVICES  . 

7 

136 

0.8 

420 

'REPTG  ADDL  DETAIL  FOR  LINE  420 

5  190 

543 

887 

100.0 

525 

■  TIRE  SERVICES  OTHER  THAN  RETREADING.  . 

7 

31 

0.2 

420 

;tires-batteries-accessories  ...... 

5  190 

69 

249 

12.7 

526 

'OTHER  NONMERCHANDISE  RECEIPTS 

66 

1  031 

6.3 

421 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

2  005 

11 

912 

2.2 

423 

'  PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

710 

3 

527 

0.6 

424 

'  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

4  954 

53 

838 

9.9 

MISC.  AIRCRAFT!  MARINEt  AUTO- 

440 

FARM  EQUIPMENT.  MACHINERY  

20 

(Zl 

(Zl 

MOTIVE  DEALERS  (SIC  559) 

460 

480 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

41 
231 

1 

185 

(D) 

0.2 
(Dl 

TOTAL  ............ 

475 

110  979 

(X) 

500 
520 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

277 
4  316 

1 
28 

749 
967 

0.3 
4.5 

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

309 

81  871 

100.0 

520 

REPTG  ADDL  DETAIL  FOR  LINE  520 

4  129 

449 

213 

100.0 

040 

MEALS-SNACKS 

1 

(D) 

(D) 

520 

INONMERCHANDISE  RECEIPTS 

4  129 

27 

273 

6.1 

060 

V^LCOHOLIC  DRINKS 

1 

(D) 

(D) 

527 

.   SERVICE  LABOR 

3  998 

21 

995 

4.9 

220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

4 

196 

0.2 

528 

■  OTHER  NONMERCHANDISE  RECEIPTS 

736 

5 

244 

1.2 

240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

8 

(D) 

(D) 

260 

KITCHENWARE-HOME  FURNISHINGS 

1 

(D) 

(D) 

300 

SPORTING-RECREATION  EQUIPMENT  

49 

6  920 

8.5 

320 

HARDWARE 

2 

(D) 

(D) 

APPAREL.  ACCESSORY  STORES  (SIC  56) 

340 

LUMBER-BUILDING  MATERIALS  

1 

(0) 

(D) 

380 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS 

41 
9 

3  532 

403 

4.3 
0.5 

3  434 

466 

650 

(XI 

400 

420 

TIRES-BATTERIES-ACCESSORIES  

15 

654 

0.8 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

2  674 

403 

091 

100.0 

440 

FARM  EQUIPMENT.  MACHINERY  

2 

(D) 

(D) 

480 

HOUSEHOLD  FUELS-ICE  

1 

(01 

(D) 

020 

GROCERIES-OTHER  FOODS  

3 

(Z) 

(Z) 

500 

ALL  OTHER  MERCHANDISE  

242 

66  781 

81.6 

040 

MEALS-SNACKS 

3 

(Zl 

(Zl 

520 

NONMERCHANDISE  RECEIPTS  

156 

2  816 

3.4 

080 
100 
120 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

1 

2 

72 

(0) 
(D) 
(0) 

(Dl 
(Dl 
(01 

AIRCRAFT.  BOAT.  MOTORCYCLE 

140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

1  072 

106 

219 

26.4 

DEALERS  (SIC  559  PART) 

160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

1  828 

184 

238 

45.7 

142 

(0) 

(X) 

180 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

1  404 

305 

25 

87 
9 

757 
020 
(Z) 

21.8 
2.2 
(Z) 

220 

240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

58 

(D) 

(D) 

260 

KITCHENWARE-HOME  FURNISHINGS 

63 

521 

0.1 

HOUSEHOLD  TRAILER  DEALERS 

260 

JEWELRY-OPTICAL  GOODS  

296 

1 

587 

0.4 

(SIC  559  PARTI 

300 

SPORTING-RECREATION  EQUIPMENT  

159 

(Dl 

(0) 

TOTAL  ............ 

303 

81  730 

(X) 

320 
340 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

6 
2 

1 

(Z) 
(Dl 
(Dl 

(Z) 
(D) 
(D) 

380 

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

235 

(0) 

100.0 

'440 
'460 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  ..... 

2 
3 

(D) 
(Dl 

(Dl 
(D) 

500 

ALL  OTHER  MERCHANDISE  

191 

2 

374 

0.6 

OTHER  AUTOMOTIVE  DEALERS 

520 

NONMERCHANDISE  RECEIPTS  

735 

e 

042 

2.0 

(SIC  559  PART) 

TOTAL  ..*•...«.... 

30 

(D) 

(X) 

MEN'S'  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  ............ 

594 

81 

873 

(X) 

GASOLINE  SERVICE  STATIONS 

(SIC  55  PART  554) 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

476 

70 

199 

100.0 

TOTAL  ............ 

8  984 

875  041 

(X) 

040 
120 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

1 

13 

(Dl 
37 

(D) 

0.1 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

6  274 

643  122 

100.0 

140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

476 

61 

692 

87.9 

160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

100 

1 

808 

2.6 

020 

GROCERIES-OTHER  FOODS  

499 

2  389 

0.4 

180 

ALL  FOOTWEAR 

238 

(Dl 

(0) 

040 

MEALS-SNACKS 

174 

2  910 

0.5 

200 

CURTAINS-DRAPERIES-DRY  GOODS 

10 

65 

0.1 

060 

ALCOHOLIC  DRINKS 

25 

(Zl 

(Z) 

220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

1 

(0) 

(Dl 

080 

PACKAGED  ALCOHOLIC  BEVERAGES 

40 

338 

0.1 

240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

2 

(D) 

(01 

100 

CIGARS-CIGARETTES-TOBACCO  

651 

(0) 

(D) 

260 

KITCHENWARE-HOME  FURNISHINGS 

2 

(D) 

(Dl 

120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

27 

(Z) 

(Z) 

280 

JEWELRY-OPTICAL  GOODS  

41 

133 

0.2 

140 

MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 

8 

(Z) 

(Z) 

300 

SPORTING-RECREATION  EQUIPMENT  

47 

490 

0.7 

160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

4 

(Z) 

(Z) 

320 

HARDWARE 

3 

(Z) 

(Zl 

180 

ALL  FOOTWEAR 

7 

(Z) 

(Z) 

440 

FARM  EQUIPMENT.  MACHINERY  

2 

(Dl 

(Dl 

200 

CURTAINS-DRAPERIES-DRY  GOODS 

9 

(Z) 

(Z) 

500 

ALL  OTHER  MERCHANDISE  

11 

86 

0.1 

220 

MAJOR  APPL.-RADIO-TV-HUSICAL  INSTR.  .  . 

25 

ID) 

(0) 

520 

NONMERCHANDISE  RECEIPTS  

121 

823 

1.2 

240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

1 

(D) 

(D) 

260 

KITCHENWARE-HOME  FURNISHINGS 

19 

(Z) 

(Z) 

280 

JEWELRY-OPTICAL  GOODS  

11 

(Z) 

(Z) 

MEN'S.  BOYS'  CLOTHING  AND 

300 

SPORTING-RECREATION  EQUIPMENT  

92 

(0) 

(0) 

FURNISHINGS  STORES  (SIC  561) 

320 
340 
380 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

31 
14 
79 

440 

0.1 

565 

80 

109 

(XI 

(Z) 
1  398 

(Z) 
0.2 

400 

AUTO  FUELS-LUBRICANTS  

6  274 

521  541 

81.1 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

461 

68 

785 

100.0 

!    Ml! 

I'i' 

(■■•■• 

\  ;i 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-10     Mountain 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  Mountain  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


040 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
440 
500 
520 


120 

140 

140 
140 
142 
143 
144 
146 

160 

160 
160 
168 
173 

180 
280 
520 


MEN' Si  SOYS  I  CLOTHING  AND 
FURNISHINGS  STORES — CONTINUED 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGf  EXCt  FOOTWEAR  .  . 

■REPTG  ADDL  DETAIL  FOR  LINE  140 

WEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  •  . 

BOYS'  CLOTHING  

■  MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING!  EXCt  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

FARM  EQUIPMENT)  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  ..... 

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

.  WOMEN'S  SPORTSWEAR  

COATS-SUITS 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


020 
040 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
380 
500 
520 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-5i  5681 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

AUTOMOBILES-TRUCKS , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  c 


1 

12 

461 

424 
424 
204 
349 
351 
304 
391 

99 

91 

91 

9 

3 

22 

16 

64 

33 

29 

13 

1 

27 

237 

10 

1 

2 

2 

40 

47 

3 

2 

11 

113 


29 

15 

1 
15 

15 

15 

2 

15 
4 
6 


1  Oil 

1 

2 

42 

70 

1  Oil 

138 

45 

2 

9 

160 

7 

1 

1 

35 

245 


(D) 

(D) 

60  321 

65  252 
57  237 

3  432 
21  475 
11  541 

2  249 
18  577 

(D) 

17  045 
1  671 

37 
(0) 

42 

50 
848 
289 
206 

44 
(0) 
143 

(D) 
65 
(D) 
(D> 
(D) 
(0) 
490 
(Z> 
(0) 
86 
791 


(D) 
1  371 


414 
371 
(Dl 
196 
(0) 
128 

(Dl 

(D) 
(D) 
(D) 
(D) 

(0) 
(D) 
32 


171  539 

147  725 

(D) 
(Dl 

1  069 

2  652 
131  352 

5  446 
810 
(Dl 
(Dl 
906 
(Z) 
(D) 
(Dl 

1  209 
(Dl 


(01 

(Dl 

87.7 

100.0 
87.7 

5.3 
32.9 
17.7 

3.4 
28.5 

(Dl 

100. 0 
9.8 
0.2 
(Dl 
0.2 
0.3 
5.0 
1.7 
1.2 
0.3 
(Dl 
0.8 

(Dl 
0.1 
(D) 
(D) 
(01 
(D) 
0.7 
(Z) 
(Dl 
0.1 
1.1 


lOO.O 

(Dl 
97.0 

100.0 

97.0 

(D) 

84,6 

(Dl 

9.1 

(Dl 

100.0 
(Dl 
(D) 
(D) 

(Dl 
(Dl 
2.3 


100.0 

(D) 
(Dl 
0.7 
1.8 
88.9 
3.7 
0.5 
(Dl 
(Dl 
0.6 
(Z) 
(D) 
(D) 
0.8 
(Dl 


040 
120 

140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
260 
280 
300 
380 
500 
520 


020 
040 
120 
140 
160 
180 
200 
260 
280 
300 
320 
500 
520 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  5621 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
,MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

<    OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING!  EX(;.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS  .  .  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY!  SPEC.  STORES i 
FURRIERS  (SIC  563!  568) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PARTI 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 


CORSETi  LINGERIE  STORES  (SIC  563  PARTI 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 
MEN!S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 


140 
140 
146 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

^EN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


1 

37 
53 

39 
39 
23 
17 

14 

6 

25 

804 

704 
704 
162 
233 
433 
584 
653 
701 
589 
341 
90 
270 

115 

36 

2 

7 

143 

6 

1 

28 

189 


268 

207 

1 
1 
5 

17 
207 

23 
9 
2 

17 
1 
1 
7 

56 


45 
17 


40 
33 

1 

1 

1 
1 


144  723 

124  897 

(Dl 

887 

2  241 

18  673 
1  746 
193 
606 
(0) 
(0) 
666 

(Dl 

112  257 

100  933 

(D) 

1  426 

2  395 
9  215 

25  013 
36  894 
13  373 

2  404 
(Dl 

3  351 

4  628 
609 
(Dl 
(Dl 

826 
(Zl 
(Dl 
703 
2  917 


22  826 

(Dl 
(Dl 
182 
411 
(D) 
618 
201 
(Dl 
80 
(Dl 
(0) 
506 
(01 


1  683 

424 


3  333 

2  743 

(Dl 

(D) 
(D) 
(Dl 


(XI 

100. 0 

(D) 
0.7 
1.8 

100.0 
9.4 
1.0 
3.2 
(0) 
(D) 
3.6 

(Dl 

100.0 

89.9 

(D) 

1.3 

2.1 

8.2 

22.3 

32.9 

11.9 

2.1 

(D) 

3.0 

3.7 
0.5 
(D) 
(Dl 
0.7 
(Zl 
(01 
0,6 
2.3 


(X) 

100.0 

(D) 
(Dl 
0.8 
1.8 
(01 
3.6 
0.9 
(Dl 
0.4 
(Dl 
(D) 
2,2 
(0) 


(X) 
100.0 


(X) 

100.0 

(D) 

100.0 
(D) 
(Dl 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain    7J-11 


TABLE  1    The  Mountain  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
160 

16a 

165 
168 
172 
175 
176 

180 
280 
520 


CORSET  I  lingerie:  stores — CONTINUED 

REPTG  ADDL  DETAIL  FOR  LINE  160 

iwOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

HOSIERY 

LINGERIE 

;  WOMEN'S  SPORTSWEAR  

!  DRESSES 

■  FURS  

'  OTHER  WOMEN 'S-GIRLS>  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 

NONMERCHANDISE  RECEIPTS  . 

HOSIERY  STORES  (SIC  563  PART) 

TOTAL 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL 


160 

160 
160 
163 
165 
168 
172 
173 
174 
175 
176 

500 
520 


FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

W0MEN'S-6IRLS»  CLOTHING.  EXC.  FOOTWEAR. 

MILLINERY 

;  LINGERIE  

I  WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

^  FURS  

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
080 
100 
120 
140 

lUO 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
,460 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
;HEN'S-B0YS'  clothing.  EXC.  FOOTWEAR 

BOYS'  clothing  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

.REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

:  MILLINERY 

>  HOSIERY 

'  LINGERIE  

'  WOMEN'S  SPORTSWEAR  

.  DRESSES 

>  COATS-SUITS 

HANDBAGS 

FURS 

>  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 


33 
33 

5 
33 

2 
4 
1 
2 

1 

2 
7 


458 

2 
1 

2 

15 

455 

271 
271 
226 
191 
224 
175 
251 

458 

269 
269 
166 

75 
169 
201 
246 
218 
175 
119 

11 
158 

389 

247 

22 

55 

51 

85 

94 

2 

1 

2 


2  743 

2  685 

15 

2  587 

(D) 

54 

(D) 

(D) 

(D) 
(D) 
32 


3  930 

5  077 
3  930 
(D) 
(D) 
(D) 
(0) 
212 
(D) 
3  413 
(D) 

(0) 
(D) 


124  746 

110  017 

(D) 
(D) 
(D) 
429 
40  762 

58  654 
23  343 
3  220 
7  383 
3  990 
1  036 
7  609 


55  593 

22  786 

2  567 

276 

814 

2  801 

6  286 

5  024 

2  311 

586 

305 

1  691 

13  590 
8  134 
107 
339 
401 
503 
(D) 
(D) 
(0) 
(D) 


100.0 
97.9 

0.5 

94.3 

(D) 

2.0 
(D) 
(D) 

(D) 
(D) 
1.2 


100.0 

77.4 

100.0 
77.4 
(D) 
(D) 
(D) 
(D) 
4.2 
(D) 
67.2 
(D) 

(D) 
(0) 


100.0 

(D) 
(D) 
(D) 
0.4 
37.1 

100.0 

39.8 

5.5 

12.6 

6.8 

1.8 

13.0 

39.1 

100.0 
41.0 
4.6 
0.5 
1.5 
5.0 
11.3 
9.0 
4.2 
1.1 
0.5 
3.0 

12.4 
7.4 
0.1 
0.3 
0.4 
0.5 
(D) 
(D) 
(D) 
(D) 


■500 
520 


120 
140 
160 
180 
200 
280 
300 
340 
500 
520 


140 
180 

180 
180 
181 
182 
183 

300 
500 
520 


140 
160 
180 

180 
180 
181 
182 
183 

200 
280 
300 
340 
500 
520 


180 

180 
180 
181 
182 
183 


FAMILY  CLOTHING  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
.ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


180. 


•REPTG   ADDL    DETAIL    FOR   LINE 

'ALL    FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR. 


'REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
|all  footwear 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


FAMILY  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


68 
116 


612 

2 

14 

142 

612 

3 

4 

7 

1 

60 

238 


20 

15 

15 

14 
14 

5 

5 

14 


539 

456 


542 
(D) 


75  147 

67  992 

(D) 

257 

2  536 

63  453 

(Z) 

(Z) 

(Z) 

(D) 

370 

1  326 


3  620 

3  480 

87 
3  283 

3  246 

3  105 

3  059 

(0) 

(D) 

(D) 
(D) 
(0) 


55  329 
49  214 


O.S 
(D) 


100.0 

(D) 
0.4 
3.7 
93.3 
(Z) 
(Z) 
(Z) 
(0) 
0.5 
2.0 


(X) 

100.0 

2.5 
94.3 

100.0 
95.6 

94.2 
(D) 
(D) 


(0) 
(D) 
(0) 


107 

14 

961 

(X) 

102 

14 

528 

100.0 

1 

(D) 

(0) 

44 

1 

678 

11.6 

102 

12 

455 

85.7 

99 

14 

174 

100.0 

99 

12 

168 

85.8 

25 

262 

1.8 

99 

11 

615 

81.9 

30 

291 

2.1 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(0) 

1 

(D) 

(D) 

2 

(D) 

(D) 

38 

380 

2.6 

686 

100.0 

686 

100.0 

23 

3.4 

18 

2.6 

645 

94.0 

(X) 
100.0 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-12     Mountain 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  Mountain  Division:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "IDescriptlon  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 

140 
160 
180 

180 
180 
181 
182 
183 

200 
280 
300 
500 
520 


FAMILY  SHOE  STORES — CONTINUED 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHINGi  EXCi  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  t  ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


140 

140 
140 
142 
143 
144 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
240 
280 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  140t  .  . 
'MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

[women 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY.  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
260 
300 
320 
340 
380 
400 
420 
440 
480 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE'  HOME  FURNISHINGS' 
EQUIPMENT  STORES  (SIC  57) 

TOTAL .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  i 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS.  .  .  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT'  MACHINERY  . 

HOUSEHOLD  FUELS-ICE  .  . 


2 

10 

98 

456 

419 
419 
419 
419 
405 

2 
3 

5 

57 

187 


50 

50 

50 

2 

1 

105 

103 
103 
99 
10 
20 
33 
37 
43 
34 
7 
30 

23 

1 

3 

12 

9 


1  767 

9 

1 

1 

6 

5 

9 

9 

5 

440 

1  121 

986 

605 

60 

75 

77 

89 

3 

3 

20 

2 

7 


(D) 

(0) 

858 

46  945 

46  229 
44  307 
13  669 
22  119 
8  507 

(0) 
(0) 
(Z( 
352 
862 


549 

2  951 
549 
541 
(D) 
(D) 

5  104 


801 

992 

318 

16 

56 

159 

345 

561 

192 

35 

292 

141 
(D) 
(D) 
69 
38 


4  066 

1  234 


436  274 

328  698 

395 

(D) 

(D) 

(Z) 

(D) 

(Z) 

(Z) 

(Z) 

<D) 

112  566 

170  403 

16  506 

879 

1  216 

(D) 

1  388 

<ZI 

(Z) 

(0) 

(0) 

(Z) 


(0) 

(01 

1.7 

95.4 

100.0 

95.8! 
29.6 
47.8 
18.4 

(0) 
(D) 
(Z) 
0.7 
1.8 


9.3 

100.0 

18.6 

18.3 

(D) 

(D) 

86.2 

100.0 
86.1 
57.2 
0.3 
1.0 
2.7 
5.9 
9.7 
3.3 
0.6 
5.0 

2.4 
(D) 
(D) 
1.2 
0.6 


(X) 
100.0 


100.0 

0.1 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(Z) 
(Z) 
(0) 
34.2 
51.8 
5.0 
0.3 
0.4 
(0) 
0.4 
(Z) 
(Z) 
(0) 
(D) 
(Zl 


500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
480 
500 
520 


020 

080 
140 
160 
180 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES — CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


FURNITURE'  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

;FURNITURE-SLEEP  equip. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL 


CHINA'  GLASSWARE.  METAL»KARE 
STORES  (SIC  5715) 


TOTAL 


139 

724 


1  477 

972 

5 

1 

1 

1 

5 

5 

2 

380 

389 

902 

306 

34 

39 

44 

54 

1 

4 

1 

1 

74 

346 


672 

3 

1 

3 

2 

2 

224 

362 

672 

590 
590 
507 
581 
438 

lao 

72 

261 

24 

34 

37 

35 

4 

1 

1 

59 

250 


267 
201 


123 


(D) 
11  469 


275  863 

209  792 

(Z) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 

9  511 

19  035 

(D) 

5  359 
295 
532 
884 
674 
(D) 
(Zl 
(D) 
(D) 
698 

5  899 


165  622 

(D) 

(D) 

(D) 

(D) 

(D) 

3  816 

18  033 

134  215 

149  903 

121  895 

17  428 

82  039 

15  999 

3  730 

2  750 

3  308 
114 
451 
718 
178 
(Z) 
(D) 
(D) 
557 
(D) 


42  292 
(D) 


(D) 
3.5 


(X) 

100.0 

(Z) 
(D) 
(0) 
(D) 
(D) 
(Z) 
(0) 
4.5 
9.1 
(D) 
2.6 
0.1 
0.3 
0.4 
0.3 
(D) 
(Z) 
(D) 
(D) 
0.3 
2.8 


(D) 
(D) 
(D) 
(D) 
(D) 
2.3 
10.9 
81.0 

100.0 
81.3 
11.6 
54.7 
10.7 
2.5 
1.8 

2.0 
0.1 
0.3 
0.4 
0.1 
(Z) 
(D) 
(D) 
0.3 
(D) 


(X) 
100.0 


standard  Notes:       -  Represents  zeic.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  tlian  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain    7J- 13 


TABLE  1    The  Mountain  Division:   1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


020 
040 
100 
120 
ItO 
160 
180 
200 
220 

220 
220 
224 
225 
226 
227 

2«0 
260 

260 
260 
264 
265 

280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


100 
220 

220 
220 
224 
225 
226 
227 

240 
260 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  . 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  E(3UIPMENT.  MACHINERY 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


437 

4 
1 
3 
4 
3 
3 
2 
60 
374 

300 
300 
288 
193 

178 
27 

76 

271 

240 

240 

205 

70 

23 

32 

29 

32 

2 

3 

15 

1 

5 

45 

203 


302 

170 

2 
170 

151 

151 

50 

151 

81 
46 

6 
26 


3  518 

(0) 


93  997 

70  638 

(D) 
(D) 
(Z) 
(D) 
(Z) 
(2) 
<D) 
(D) 
48  972 

53  552 

40  621 

29  440 

8  592 

2  408 
168 

3  631 

(0) 

(D) 
(D) 
(D) 
(0) 

576 
662 
(D) 
692 
(D) 
(Z) 
(0) 
(D) 
(D) 
769 
(D) 


35  607 

24  294 

(D) 
21  904 

21  286 

19  028 

2  778 

14  787 

773 

695 

144 
(D) 


(X) 
100.0 


100.0 

(D) 
(D) 
(Z) 
(D) 
(Z) 
(2) 
(D) 
(D) 
69.3 

100.0 
75.9 
55.0 
16.0 

4.5 
0.3 

5.1 
(D) 

100.0 
(0) 
(D) 
(0) 

0.8 
0.9 
(D) 
1.0 
(D) 
(Z) 
(0) 
(D) 
(D) 
1.1 
(D) 


(X) 

100.0 

(D) 
90.2 

100.0 

89.4 

13.1 

69.5 

3.6 

3.3 

0.6 
(0) 


260 
260 
264 
265 

280 
300 
320 
340 
420 
500 
520 


140 
160 
180 
220 
240 
280 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 


RADIO.  TELEVISION  STORES — CONTINUED 


'REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


28 

6  036 

100.0 

28 

219 

3.6 

21 

UB 

2.0 

14 

97 

1.6 

2 

(D) 

(D) 

4 

22 

0.1 

4 

(U) 

(D) 

3 

22 

0.1 

1 

(D) 

(D) 

9 

228 

0.9 

93 

1  581 

6.5 

MUSIC  STORES  (SIC  5733) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR. .  .  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


271 

188 

1 

1 

1 

188 

2 

1 

1 

11 

82 


209 
147 


11  852 
8  099 


761 

550 

429 

060 

568 

25 

5 

5 

2 

1 

2 

9 

30 

64 

3 

2 


30  807 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  142 


3  676 

(D) 


27  131 
(D) 


558  794 

6  476 

382  449 

143  523 

10  534 

5  059 

(Z) 

(2) 

(Z) 

(D) 

(D) 

(D) 

(2) 

(2) 

487 

(Z) 

(D) 


(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
4.8 


(X) 
100.0 


(X) 
100.0 


100.0 

1.5 
68.4 
25.7 
1.9 
0.9 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(0) 
(Z) 
(Z) 
0.1 
(Z) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-14    Mountain 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  Mountain  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 
400 
420 
460 
480 
500 
520 


020 

040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
380 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
380 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
160 
220 
260 
280 
300 
320 


EATING,  DRINKING  PLACES — CONTINUED 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  .  .  


REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KirCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 


1 

(D) 

31 

387 

4 

(Z) 

1 

(0) 

4 

(Z) 

226 

1  809 

850 

5  546 

5  495 

608 

5  495 

825 

181 

916 

22 

5 

5 

2 

2 

e 

25 
31 

2 

1 

18 

3 

1 

162 

601 


1  837 


185 

458 

36 

18 

217 

10 

2 

1 

1 

5 

5 

1 


420  077 

7  992 

371  018 

29  766 

1  628 

3  074 
(Z) 
(Z) 
(Z) 
(D) 
<D) 
(Z) 
(Z) 
287 
(0) 
(D) 
297 
(Z) 
(D) 

1  609 
(D) 


6 

129 

445 

903 

3 

736 

313 

877 

400 

5 

587 

3 

736 

271 

657 

769 

28 

195 

159 

1 

523 

654 

2 

179 

12 

(Z) 

2 

(D) 

3 

(0) 

2 

(D) 

1 

(D) 

6 

(Z) 

15 

(Z) 

25 

(D) 

1 

(D) 

16 

(0) 

3 

(Z) 

1 

<DI 

122 

(D) 

449 

2 

909 

71  664 

1  916 

67  185 

963 

97 

608 

41 

(D) 

(D) 

(D) 

(Z) 

(Z) 

(D) 


(D) 
0.1 
(Z) 
(D) 
(Z) 
0.3 
1.0 


100.0 

1.9 
88.3 
7.1 
0.4 
0.7 
(Z) 
(Z) 
IZ) 
(D) 
(0) 
(Z) 
(Z) 
0.1 
(D) 
(D) 
0.1 
(Z) 
(D) 
0.4 
(0) 


1.8 
86.5 
9.0 
0.5 
0.7 
(Z) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(0) 
(D) 
(0) 
(Z) 
(D) 
(D) 
0.9 


100.0 

2.7 
93.8 
1.3 
O.l 
0.8 
0.1 
(D) 
(D) 
(D) 
(Z) 
tZ) 
(D) 


400 
500 
520 


020 

040 
060 
080 
100 
120 
200 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 

120 
120 
121 
122 
123 


REFRESHMENT  PLACES — CONTINUED 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 
TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ...... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


, REPTG  ADDL  DETAIL  FOR  LINE  120 

iCOSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 


2 
27 
103 


212 


2  604 

153 

1  055 

2  604 
879 
652 

3 
1 
1 
5 

33 
1 
2 

13 
1 
1 
3 

64 
249 


2  178 


539 
621 
3 
254 
199 
634 

66 
115 

30 

40 
152 

40 
314 
648 
226 
166 

55 
2 
7 

12 

5 

873 

529 


533 
608 
3 
249 
182 
610 


1  546 

1  546 

1  385 

1  546 

1  219 


(D) 
292 
515 


138  717 

484 

11  431 

113  757 

8  906 

1  985 

(Z) 

(D) 

(D) 

(Z) 

200 

(D) 

(D) 

90 

(D) 

(D) 

(Z) 

200 

(0) 


340  784 

8  456 
12  631 

(0) 

9  009 
21  642 

232  797 

1  623 

2  645 
520 
567 

2  076 
912 
(0) 

4  891 

5  043 
(D) 
624 
(D) 
(Z) 
(Z) 
(D) 

24  609 
(0) 


339  262 

8  443 

12  562 

(D) 

8  944 

21  567 

231  692 

327  139 

222  518 

78  053 

83  140 

61  390 


(D) 
0.4 
0.7 


(X) 

100.0 

0.3 
8.2 

82.0 
6.4 
1.4 
(Z) 
(D) 
(D) 
(Z) 
0.1 
(D) 
(D) 
0.1 
(D) 
(D) 
(Z) 
0.1 
(D) 


100.0 

2.5 
3.7 
(D) 
2.6 
6.4 
68.3 
0.5 
0.8 
0.2 
0.2 
0.6 
0.3 
(D) 
1.4 
1.5 
(D) 
0.2 
(D) 
(Z) 
(Z) 
(D) 
7.2 
(D) 


100.0 

2.5 

3.7 
(D) 
2.6 
6.4 
68.3 

100.0 
68.0 
23.9 
25.4 
18.8 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain    7J-15 


TABLE  1    The  Mountain  Division:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

■o 

of  sales 

o 

accounted 

£ 

for  by  the 

S 

specified 

"c 

merchandise 

tj 

line 

S 

(0) 

080 

(D) 

.100 

(0) 

120 

0.2 

140 

0.6 

160 

0.3 

180 

1.6 

220 

1.1 

260 

1.5 

280 

(D) 

300 

0.2 

320 

(D) 

400 

(Z) 

420 

(2) 

480 

(D) 

500 

7.2 

520 

1.3 

(X) 

(X) 

100.0 

0.9 

(D) 

040 

1.2 

080 

25.2 

140 

1.2 

160 

0.1 

180 

0.4 

200 

(0) 

220 

(0) 

240 

0.1 

260 

1.1 

280 

1.1 

300 

0.7 

320 

6.9 

340 

6.5 

380 

<D) 

400 

0.3 

420 

0.1 

440 

0.4 

460 

1.1 

500 

0.3 

520 

23.0 

8.2 

15.8 

2.7 

(X) 

020 

040 

100.0 

100 

120 

1.4 

140 

0.5 

180 

4.1 

220 

Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

040 
060 


DRUG  STORES — CONTINUED 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FO0T*EAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE .  .  . 

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL ^.  ...  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 


65 

(D) 

114 

(0) 

29 

(D) 

40 

567 

152 

2 

076 

40 

912 

309 

5 

369 

638 

4 

855 

222 

5 

026 

165 

(D) 

55 

624 

2 

(D) 

7 

(Z) 

12 

(2) 

5 

(D) 

854 

24 

513 

526 

4 

371 

4  372 

340 
141 
193 
1  144 
478 

49 
165 
149 
160 

48 
455 
170 
357 
693 
512 
290 
129 

44 

70 
172 

58 

464 

460 

1  486 

1  290 


1  354 

1  127 

258 

85 

178 


707  187 
532  810 

4  787 
(D) 

6  208 

134  142 

6  379 

280 

2  363 
(0) 
(0) 
416 

6  119 

5  672 

3  885 


36  785 

34  896 

(0) 

1  860 
573 

2  072 
5  886 
1  572 

122  281 
43  779 
84  243 
14  378 


170  860 

146  182 

2  000 

738 

6  012 


LIQUOR  STORES — CONTINUED 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEARi 

ALL  FOOTWEAR ,  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEARi 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  I  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


127 

332 

11 

4 

1 

1 

2 

1 

3 

20 

2 

8 

4 

2 

36 

105 


624 


600 

353 

1 

1 

69 

53 

40 

31 

134 

97 

91 

63 

75 

43 

12 

39 

2 

99 

9 

3 

124 

98 


134  019 
1  955 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
195 
(D) 
(Z) 
(Z) 
(D) 
289 
828 


(D) 
(D) 
869 
389 
222 
346 
(0) 
978 
518 
850 
(D) 
(D) 
(0) 
492 
(D) 
(D) 
407 
(D) 
694 
767 


(D) 
50 
33 
(0) 
(D) 
(D) 
90 


91.7 
1.3 
(Z) 
(Zl 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(Z) 
(Z) 
(D) 
0.2 
0.6 


100.0 

(D) 
(0) 
3.5 
9.5 
0.9 
1.4 
(0) 

15.9 
2.1 
3.4 
(D) 
(0) 
(0) 
2.0 
(D) 
(D) 
1.6 
(D) 

22.7 
3.1 


(X) 

100.0 

(D) 
0.3 
0.2 
(D) 
(D) 
(D) 
0.5 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7  J- 16    Mountain 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  1.    The  Mountain  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


240 
260 
280 
300 
500 
520 


020 
QUO 
060 
080 
100 
120 
ItO 
160 
180 
220 
240 
260 
280 
300 
320 
380 
400 
460 
480 
500 
520 


020 
100 


BGOKi  STATIONERY  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIPi-FLOOR  COVERINGSt 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  t 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  ....  


HAYi  GRAINi  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
total' 


JEWELRY  STORES  (SIC  597) 

total  

REPTG  SALES  BY  BROAD  MDSE  LWES 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  


38 

8 

4 

9 

156 

37 


309 

10 

14 

5 

5 

14 

4 

72 

52 

76 

4 

5 

6 

18 

309 

14 

2 

3 

1 

1 

45 

113 


405 
293 


640 
460 


1  111 

155 

17 

41 

10) 

440 


46  975 
37  719 

116 

109 

102 

34 

37 

(Z) 

1  301 

1  043 

(D) 

(0) 

(Z) 

38 

200 

30  620 

174 

(D) 

(D) 

(D) 

(D) 

1  419 

1  567 


106  511 
(D) 


55  934 
44  625 


(D) 
(D) 


6.6 
0.9 
0.1 
0.2 
(D) 
2.6 


(X) 

100.0 

0.3 
0.3 
0.3 
0.1 
0.1 
(Z) 
3.4 
2.8 
(0) 
(D) 
(Z) 
0.1 
0.5 
81.2 
0.5 
(D) 
(D) 
(D) 
(D) 
3.8 
4.2 


(X) 


(X) 
100.0 


(X) 
100.0 


(D) 
(D) 


120 
160 
180 
200 
220 
240 
260 
280 

280 
280 
281 
282 
283 
264 
285 
286 

300 
320 
500 
520 

520 
520 
529 


JEWELRY  STORES — CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


020 
080 
100 
120 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
220 
240 
260 
320 
340 
400 
420 
460 
480 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  ......... 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


,REPTG  ADDL  DETAIL  FOR  LINE  520. 

iNONMERCHANDISE  RECEIPTS  .  .  •  . 

WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUEL  I  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ...... 

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ...... 

HAY-GRAIN-FEEO-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
total' .  .  .  . 


1 

1 

1 

2 

82 

4 

143 

460 

426 
426 
395 
306 
407 
233 
385 
68 

21 

1 

52 

413 

386 

(NA) 

386 


579 

405 

2 


3 

176 

4 

33 

1 

2 

10 

80 

18 

7 

3 

13 

405 

23 

193 


65 


(D) 
(D) 
(D) 
(D) 

1  402 
(D) 

2  501 
34  218 

42  275 

32  212 

7  194 

3  179 
14  522 

1  892 

5  073 

286 

148 

(D) 

658 

5  555 

37  589 

(na) 

4  043 


49  564 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
101 
240 
(D) 
(D) 
145 
1  324 
732 
87 
(D) 
260 
42  482 
327 
(0) 


(D) 
(D) 
(D) 
(D) 
3.1 
(D) 
5.6 
76.7 

100.0 
76.2 
17.0 

7.5 
34.4 

4.5 
12.0 

0.7 

0.3 

(D) 

1.5 

12.4 

100.0 
(na) 
10.8 


100.0 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.2 
0.5 
(D) 
(D) 
0.3 
2.7 
1.5 
0.2 
(D) 
0.5 
85.7 
0.7 
(D) 


(X) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

78 

2.0 

109 

2.8 

(D) 

(0) 

(D) 

(D) 

73 

1.9 

402 

87.4 

(D) 

(D) 

151 

3.9 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insunicient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain    7  J- 17 


TABLE  1.    The  Mountain  Division:   1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


140 
160 
130 
220 
280 
300 
320 
460 
500 
520 


020 
040 
100 
120 
140 
160 
220 
240 
260 
280 


Kind  of  business  and  merchandise  line 


BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


FLORISTS  (SIC  5992) 
TOTAL  


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  


NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL  


CAMERAi  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL 


LUGGAGE t  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN>s-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  i 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


Estab- 
lishments 

(number) 


158 
125 


3 
3 
5 
1 
2 

27 
1 
1 
1 

10 


Sales 


($1,000) 


15    444 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 


(D) 
(D) 
33 
(D) 
(D) 
274 
(D) 
(D) 
(D) 
114 


(X) 
100.0 


100.0 

(D) 
(D) 
1.3 
(0) 
(D) 
91.4 
(D) 
(D) 
(D) 
4.6 


(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

(0) 

(D) 

171 

2.3 

(D) 

(D) 

86 

1.1 

(D) 

(0) 

(D) 

(D) 

300 
320 

340 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


HOBBY,  TOY,  GAME  SHOPS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL^ . 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  AuCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  ,  . 

HAY-GRAIN-FEED-FARH  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


BIRECr  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


Estab- 
lishments 

(number) 


238 

104 


Sales 


($1,000) 


188 
55 
(D) 
(0) 
56 


1  042 


(0) 

5  542 


612 

141  425 

428 

116  837 

78 

(0) 

17 

1  798 

4 

234 

4 

186 

49 

12  187 

77 

1  734 

78 

3  626 

80 

6  608 

75 

1  987 

86 

5  036 

138 

12  095 

87 

4  306 

96 

3  687 

70 

587 

79 

2  529 

78 

3  608 

110 

(D) 

1 

(D) 

3 

(D) 

73 

3  074 

71 

690 

22 

5  918 

3 

157 

179 

17  727 

155 

5  332 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


^Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


2.5 
0.7 
(D) 
(D) 
0.7 


(X) 
100.0 


(X) 
100.0 

(D) 

1.5 
0.2 
0.2 

10.4 
1.5 
3.1 
5.7 
1.7 
4.3 

10.4 
3.7 
3.2 
0.5 
2.2 
3.1 
(0) 
(D) 
(D) 
2.6 
0.6 
5.1 
0.1 

15.2 
4.6 


7J-18     Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2    Arizona."    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


120 
140 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


220 

240 

240 
240 
241 

260 
300 
320 


RETAIL  TRADE  I  TOTAL  .  .  .  .  , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENTi  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHEK  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


LUMBER  1  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;  REPTG  ADDL  DETAIL  FOR  LINE  240 

,  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


413 
528 
744 
012 
320 
087 
546 
717 
571 
468 
549 
460 
706 
524 
427 
552 
360 
246 
433 
451 

83 
115 

92 
372 
373 


294 

2 

1 

6 

22 

34 

46 

10 

36 

150 

231 

3 

3 

5 

56 

3 

26 

118 


1  949  779 


339  572 
96  272 
30  035 
32  040 
27  341 
74  687 
47  017 
85  405 
27  481 
26  101 
37  209 
44  508 
19  280 
11  722 
15  173 
19  340 
61  251 
267  965 
114  885 
60  641 

26  211 

27  932 
5  465 

70  483 
59  721 


116  Oil 

95  588 

(D) 
(D) 
(Z) 
850 
413 
843 
51 
302 
8  730 

55  376 
(0) 
(D) 
(D) 

24  975 
(D) 

1  269 

2  354 


(D) 
130 

7  291 
130 
130 

(Z) 

(D) 

3  212 


100.0 

20.9 
5.9 
1.8 
2.0 
1.7 
4.6 
2.9 
5.2 
1.7 
1.6 
2.3 
2.7 
1.2 
0.7 
0.9 
1.2 
3.8 

16.5 
7.1 
3.7 
1.6 
1.7 
0.3 
4.3 
3.7 


(X) 

100.0 

(Dl 
(D) 
(Z) 
0.9 
0.4 
0.9 
0.1 
0.3 
9.1 

57.9 
(D) 
(D) 
(D) 

26.1 
(D) 
1.3 
2.5 


<X) 

100.0 

(D) 
0.3 

100.0 
1.8 
1.8 

(Z) 
(D) 
6.8 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

460 
500 
520 


240 
240 
241 

260 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

520 


LUMBER  YARDS--CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS'  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


NONMERCHANDISE  RECEIPTS 


HEATING.  PLUMBING  EQUIP. 
(SIC  522) 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


TOTAL 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


90 

43 

066 

91.7 

87 

46 

700 

100.0 

87 

42 

833 

91.7 

86 

20 

959 

44.9 

78 

5 

164 

11.1 

63 

1 

329 

2.8 

10 

113 

0.2 

62 

2 

381 

5.1 

73 

2 

938 

6.3 

70 

1 

842 

3.9 

79 

2 

024 

4.3 

49 

828 

1.8 

41 

373 

0.8 

73 

2 

249 

4.8 

64 

576 

1.2 

15 

472 

1.0 

57 

1 

586 

3.4 

1 

(D) 

(D) 

1 

(0) 

(D) 

44 

455 

1.0 

11  496 
7  301 


(0) 
(D) 
(D) 

(D) 

83 

7  088 

5  740 
5  609 
(D) 
132 
229 
<DI 
59 
448 
420 
(D) 
160 
(D) 
543 
107 
(D) 
1  714 

(D) 


(X) 
100.0 


100.0 
(D) 
(D) 

(D) 

1.1 

97.1 

100.0 
97.7 
(D) 
2.3 
4.0 
(D) 
1.0 
7.8 
7.3 
(D) 
2.8 
(D) 
9.5 
1.9 
(D) 
29.9 

(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-19 


TABLE   2.     Arizona:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORES  (SIC  5251) 


120 
140 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

380 
400 
460 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONHERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


220 
260 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 


310 

193 

54 

11 

22 

67 

198 

239 

243 

220 

258 

135 

159 

213 

190 

132 

187 

62 

8 

60 

46 

15 

33 

14 


8  547 

(D) 
(D) 
(D) 
756 
240 
729 
51 
195 

4  558 

5  638 
3  271 

326 
1  117 
1  833 

1  425 

5  049 
779 
560 
222 

(D) 
(D) 
(D) 
313 
214 


28  821 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
24  975 
(D) 
(D) 
1  505 


16  226 

3  132 

640 

1  588 

1  037 

7  606 
27  569 
48  297 

9  512 
21  670 
13  016 
10  389 

8  915 

2  939 


835 
133 
909 
(D) 
284 
696 
(D) 
345 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
8.S 
2.8 
8.5 
0.6 
2.3 
53.3 

100.0 

58.0 

5.8 

19.8 

32.5 

16.7 

100.0 
15.4 
11.1 
4.4 

(D) 
(D) 
(D) 
3.7 
2.5 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
86.7 
(D) 
(0) 
5.2 


(X) 

100.0 

7.1 
1.4 
0.3 
0.7 
0.5 
3.3 
12.1 
21.2 
4.2 
9.5 
5.7 
4.6 
3.9 
1.3 
2.1 
3.1 
2.2 
(D) 
1.0 
2.9 
(D) 
0.2 
(D) 


GENERAL  MERCHANDISE  GROUP 
STORES-CONTINUED 


500 
520 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


; REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

1THER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


'REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
[major  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
[KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 

.HARDWARE 

'  HARDWARE-TOOLS  

;  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 


206 
123 


14  826 
14  188 


6.5 
6.2 


31 

138 

074 

(X) 

29 

135 

451 

100.0 

17 

815 

0.6 

11 

1 

164 

0.9 

1 

(D) 

(0) 

6 

(D) 

(D) 

21 

3 

007 

2.2 

29 

21 

041 

15.5 

26 

121 

158 

100.0 

26 

19 

205 

15.9 

26 

14 

752 

12.2 

25 

4 

465 

3.7 

29 

36 

208 

26.7 

26 

121 

158 

100.0 

26 

30 

685 

25.3 

25 

2 

662 

2.2 

25 

1 

840 

1.5 

20 

(0) 

(0) 

25 

1 

315 

1.1 

25 

6 

460 

5.3 

26 

2 

406 

2.0 

25 

7 

118 

5.9 

26 

6 

289 

5.2 

19 

1 

872 

1.5 

2 

(D) 

(D) 

29 

6 

816 

5.0 

29 

11 

797 

8.7 

27 

126 

232 

100.0 

27 

11 

428 

9.1 

26 

3 

148 

2.5 

26 

7 

881 

6.2 

4 

384 

0.3 

20 

8 

833 

6.5 

20 

96 

441 

100.0 

20 

8 

833 

9.2 

11 

(D) 

(D) 

20 

(D) 

(D) 

1 

(D) 

(D) 

24 

7 

621 

5.6 

23 

113 

655 

100.0 

23 

6 

809 

6.0 

23 

2 

553 

2.2 

16 

4 

117 

3.6 

28 

4 

907 

3.6 

26 

124 

072 

100.0 

26 

4 

664 

3.8 

22 

(D) 

(D) 

23 

2 

614 

2.1 

2 

(D) 

(D) 

26 

1 

787 

1.3 

22 

2 

568 

1.9 

9 

(D) 

(0) 

9 

(D) 

100.0 

9 

(D) 

(D) 

8 

(D) 

(D) 

9 

(D) 

(D) 

7 

(D) 

(0) 

7 

(D) 

100.0 

7 

(D) 

(0) 

7 

(D) 

(D) 

6 

(D) 

(D) 

4 

(D) 

(D) 

8 

(D) 

(D) 

2 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-20    Mountain— Ariz. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Arizona:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 

500 
500 
501 
502 
503 

520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
500 
520 


DEPARTMENT  STORES— CONTINUED 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  . 
ALL  OTHER  MERCHANDISE  ......    ^    ,    . 

TOYS-GAMES-WHEEL  GOODS  .  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  .  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
166 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


; REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  ....  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


> REPTG  ADDL  DETAIL  FOR  LINE  200. 
; CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

; MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


143 

117 

94 

25 

1 

3 

106 

105 

110 

97 

112 

65 

73 

110 

100 

56 

HI 

9 

1 

1 

110 

54 


225 

142 

82 
18 
11 
20 
58 
71 
105 

55 
55 
54 
46 


5  743 

126  232 

4  437 

2  035 

1  948 

336 

11  180 


35  717 

33  630 

1  537 

1  542 

(D) 

(Z) 

1  721 

2  114 
6  473 


072 
432 
618 
559 
504 
588 
322 
(D) 
(D) 
(D) 
(D) 
951 
(D) 


56  700 

13  874 
426 
640 
(D) 
(D) 

2  878 

4  414 

40  029 

3  284 
2  265 
1  053 

5  616 

39  583 

4  230 
629 
(0) 
(D) 
260 
829 
411 
913 
912 
129 
(Z) 

1  624 

2  957 

39  809 

2  107 
(D) 

1  287 
(D) 

3  565 

29  961 
3  382 

2  203 
(0) 
(0) 


4.2 

100.0 
3.5 
1.6 

1.5 
0.3 


8.3 


(X) 

100.0 

4.6 
4.6 
(D) 
(Z) 
5.1 
6.3 

19.2 
3.2 

13.2 
1.8 
1.7 
7.4 
1.7 
1.0 
(D) 
(D) 
(D) 
(D) 

20.7 
(D) 


(X) 

100.0 

24.5 
0.8 
1.1 
(D) 
(D) 
5.1 
7.8 


100. 
8, 
5, 
2. 


9.9 

100.0 
10.7 
1.6 
(D) 
(D) 
0.7 
2.1 
1.0 
2.3 
2.3 
0.3 
(Z) 

2.9 

5.2 

100.0 
5.3 
(0) 
3.2 
(D) 

6.3 

100.0 

11.3 

7.4 

(0) 

(0) 


240 

240 
240  , 
241 
242 

260 

260 
260  , 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 


GENERAL  MERCHANDISE  STORES — CONTINUED 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


500 
500 
501 
502 
503 

520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT'  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

,ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  


35 

37  645 

35 

1  233 

26 

198 

25 

1  058 

75 

1  504 

32 

24  161 

32 

958 

23 

(D) 

26 

632 

5 

(D) 

64 

564 

54 

1  945 

67 

2  247 

34 

33  122 

34 

2  019 

31 

1  566 

25 

453 

46 

1  449 

25 

32  113 

2S 

1  350 

20 

(D) 

16 

(D) 

8 

(D) 

55 

1  826 

38 

(0) 

13 

(D) 

32 

(D) 

14 

(D) 

67 

2  132 

38 

37  574 

38 

1  850 

34 

892 

16 

(D) 

8 

(D) 

102 

425 

308 

835 

382 

311 

835 

316 

998 

23 

601 

9 

(Z) 

394 

9 

987 

590 

15 

615 

559 

17 

502 

67 

949 

64 

1 

032 

40 

561 

26 

(D) 

11 

(D) 

7 

(D) 

166 

3 

152 

21 

(Z) 

14 

(D) 

72 

653 

5 

(Z) 

21 

246 

7 

(Z) 

21 

(Z) 

6 

(Z) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Ariz.     7J-21 


TABLE  2    Arizona:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  In  front] 


500 
520 


020 

020 

020 
021 
022 
023 
024 

040 
060 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
024 

040 
100 


Kind  of  business  and  merchandise  line 


FOOD  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  .  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


; REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

.GROCERIES-OTHER  FOODS  

>  MEATS-FISH-POULTRY  

'  PRODUCE  (FRESH  FRUITS-VEGETABLES). 
ALL  OTHER  FOODS 


MEALS-SNACKS 

C IGARS-C I GARETTES-TOBACCO 


Estab- 
lishments 

(number) 


442 
182 


901 

713 

713 

658 
658 
538 
598 
500 
651 

14 

9 

392 

583 

559 

67 

64 

40 

26 

11 

7 

166 

21 

14 

72 

5 

21 

7 

21 

6 

442 

437 
437 
427 
111 

166 


Sales 


($1,000) 


8  915 
5  098 


408  763 

371  776 

306  655 

352  855 

292  285 

70  291 

27  998 

20  317 

173  935 

518 

(Z) 

(D) 

15  599 

17  502 

949 

1  032 

561 

(D) 

(D) 

(D) 

3  152 

(Z) 

(D) 

653 

(Z) 

246 

(Z) 

(Z) 

(Z) 

8  915 

304  702 
8  827 
7  545 
1  274 

5  026 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.3 

1.3 


82.5 

100.0 

82.8 

19.9 

7.9 

5.8 

49.3 

0.1 
(Z) 
(D) 
4.2 
4.7 
0.3 
0.3 
0.2 
(D) 
(D) 
(0) 
0.8 
(Z) 
(D) 
0.2 
(Z) 
0.1 
(Z) 
(Z) 
(Z) 
2.4 

100.0 
2.9 
2.5 
0.4 

1.4 


234 

(X) 

781 

100.0 

(0) 

(D) 

751 
743 
(D) 
609 

(0) 

100.0 
98.9 

(D) 
81.1 

(D) 

(D) 
(D) 

(D) 
(0) 

020 

020 
020 
021 
023 
024 

040 
080 
100 
520 


020 
040 
520 


Kind  of  business  and  merchandise  line 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

; GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS  

RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RETAIL  BAKERIES.  NONMANUFAC TURING 
(SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ 


Estab- 
hshments 

(number) 


Sales 


($1,000) 


1    431 

1    494 

1    431 

(D) 

(D) 

1    400 

(D) 
(D) 
(D) 
(D) 


4    192 

2    716 

2  642 
48 
26 


3    883 
(D) 


309 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

95.8 

100.0 

95.8 

(D) 

(0) 

93.7 

(D) 
(D) 
(0) 
(D) 


(X) 

100.0 

97.3 
1.8 
1.0 


(X) 
100.0 


(X) 
100.0 


i: 

M 


standard  Notes:       -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-22     Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Arizona:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
140 
220 
210 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


380 
400 
420 
440 
500 
520 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 

423 
424 

440 
500 
520 

520 
520 
527 
528 


AUTOMOTIVE  DEALERS  {SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SFOf<TING-RECKEATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  • 

FARM  EQUIPMENTi  MACHINERY  , 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  ■ 


PASSENGER  CAR  DEALERS. 
FRANCHISEO  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS'  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

>    GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

>REPTG  ADDL  DETAIL  FOR  LINE  420 

ITIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
I NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


614 

416 

1 

1 

42 

19 

40 

12 

48 

39 

20 

223 

133 

264 

4 

1 

100 

279 


188 
139 

139 
92 

127 
3 
2 

130 


106 

104 

104 

104 

11 

67 

4 

101 

81 

62 

14 

73 

71 
71 
22 
67 


399  932 

351  713 

(D) 
(D) 
1  283 
318 
336 
(Z) 

1  974 
374 
(Z) 

267  591 

2  177 
36  185 

(D) 

(D) 

17  528 

22  921 


292  028 

250  443 

(D) 

20  205 

(D) 

(D) 

19  445 


217  837 

251  711 

216  856 

131  902 

2  868 

24  873 

(Z) 

40  241 

10  999 

5  091 

1  155 

(D) 

208  951 
886 
582 
208 

17  408 

247  966 

17  290 

8  888 

4  986 

1  284 

1  694 

(D) 

(D) 

16  396 

249  029 
16  321 
13  690 

2  576 


(X) 

100.0 

(D) 
(D) 
0.4 
0.1 
0.1 
(2) 
0.6 
0.1 
(Z) 

76.1 
0.6 

10.3 
(D) 
(D) 
5.0 
6.5 


100.0 

85.8 
(D) 
6.9 
(D) 
(0) 
6.7 


100.0 

86.0 

100.0 

86.2 

52.4 

1.1 

9.9 

(Z) 

16.0 

4.4 

2.0 

0.5 

(D) 

100.0 
0.4 
0.3 
0.1 

6.9 

100.0 
7.0 
3.6 
2.0 
0.5 
0.7 

(D) 
(0) 
6.5 

100.0 
6.6 
5.5 
1.0 


380 

380 

380  ' 

381 

382 

383 

384 

385 

386 

387 

388 

400 

400 
400 
401 
403 

420 

420 

420  > 

421 

422 

423 

424 

500 
520 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTg''adDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  • 

NEW  PASSENGER  CARS.  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


520 
520 
527 
528 


>REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  PASSENGER  CARS.  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


>REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


22 

14 

939 

18 

13 

262 

18 

11 

257 

17 

13 

183 

17 

11 

187 

17  • 

6 

596 

2 

(D) 

7 

725 

1 

(D) 

17 

2 

960 

15 

744 

1 

(D) 

' 

(D) 

10 

(0) 

10 

(D) 

10 

(D) 

1 

(D) 

9 

(D) 

14 

855 

14 

10 

085 

14 

855 

12 

352 

10 

205 

11 

111 

7 

201 

1 

(D) 

17 

1 

073 

17 

11 

916 

17 

1 

073 

16 

813 

10 

255 

28  901 


15 

25 

443 

15 

21 

349 

14 

25 

359 

14 

21 

286 

14 

13 

596 

3 

(D) 

4 

(D) 

14 

5 

519 

8 

1 

068 

3 

(D) 

3 

38 

9 

117 

8 

20 

194 

8 

104 

3 

(D) 

4 

(D) 

15 

1 

942 

14 

25 

359 

14 

1 

937 

14 

1 

245 

12 

492 

8 

65 

7 

188 

14 

1 

976 

13 

25 

259 

13 

1 

973 

13 

1 

625 

9 

359 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Ariz.     7J-23 


TABLE  2    Arizona:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


240 
380 


400 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  5521 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
AUTOMOBILES-TRUCKS 


380  (REPTG  ADDL  DETAIL  FOR  LINE  380. 
380  'AUTOMOBILES-TRUCKS 

385  J  USED  PASSENGER  CARSi  RETAIL.  . 

386  ,  USED  PASSENGER  CARS.  WHOLESALE 

387  ►  USED  COMMERCIAL  VEHICLES  .  .  . 


AUTO  FUELS-LUBRICANTS 


400  k REPTG  ADDL  DETAIL  FOR  LINE  400. 

400  ►auto  FUELS-LUBRICANTS  

401  r  GASOLINE  

402  I    OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

403  I    MOTOR  OIL-GREASES-OTHER  OILS  . 


420   TIRES-BATTERIES-ACCESSORIES 


420 
420 
421 
423 

440 
500 
520 

520 
520 
527 
528 


220 

240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
426 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


REPTG  ADDL  DETAIL  FOR  LINE  420.  . 
TIRES-BATTERIES-ACCESSORIES  .  .  . 

PARTS.  INSTALLED  IN  REPAIR  WORK. 

PARTS.  RETAIL  (OVER  THE  COUNTER) 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  FART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  ■ 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES.  .  


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 

[NONMERCHANDISE  RECEIPTS  .  .  .  . 

BRAKE  AND  WHEEL  SERVICES  .  .  . 


TIRE  SERVICES  OTHER  THAN  RETREADING. 
'  OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Estab- 
lishments 

(number) 


118 
77 

1 

77 

72 
72 
72 

43 

7 


159 
102 

15 
1 

14 
1 

14 

14 
3 
4 

26 

12 

12 

10 

9 


Sales 


($1,000) 


26  757 

17  257 

(Dl 
16  610 

15  804 

15  446 

13  495 

(D) 

(D) 

(D) 

<D) 
(0) 
(D) 
(D) 
(Dl 


(0) 
(D) 
(0) 
(D) 

(D> 
(D) 
294 

10  244 
291 
(0) 
(D> 


24  969 

18  854 

471 
(D) 
(0) 
(D) 
163 
S3 
(Z) 
(D) 
925 

4  596 

346 

277 

48 

14  749 

12  800 

10  384 

1  924 

4  499 

636 

1  542 

89 

1  015 
165 
265 

21 
218 

213 

2  135 

10  490 

1  270 

488 

143 

643 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
96.3 

100.0 

97.7 

85.4 

(D) 

(Dl 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

(Dl 

100.0 
(Dl 
(D) 
(Dl 

(Dl 
(Dl 
1.7 

100.0 
2.8 
(Dl 
(Dl 


(XI 
100.0 

2.5 
(Dl 
(Dl 
(Dl 

0.9 

0.3 
(Zl 
(Dl 

4.9 

100.0 
7.5 
6.0 
1.0 

78.2 

100.0 

81.1 

15.0 

35.1 

5.0 

12.0 

0.7 

7.9 

1.3 

2.1 

0.2 

1.7 

1.1 

11.3 

100.0 
12.1 

4.7 
1.4 
6.1 


120 
140 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
436 

480 
500 
520 

520 
520 
525 
526 


300 
380 
400 
420 
500 
520 


500 

500 
500 
504 
505 
506 
507 


Kind  of  business  and  merchandise  line 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PARTI 


TOTAL  .  .  .  ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

STORAGE  BATTERIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

TIRE  SERVICES  OTHER  THAN  RETREADING.  , 
OTHER  NONMERCHANDISE  RECEIPTS 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  5591 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  ....... 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PARTI 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PARTI 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  OTHER  MERCHANDISE 


(REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

'  ALL  OTHER  MERCHANDISE 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


10 

1  117 

5.8 

3 

(Dl 

(Dl 

1 

(Dl 

(D) 

2 

(Dl 

(Dl 

57 

16  809 

87.3 

38 

(D) 

(Dl 

17  458 

16  809 

16  603 

15  972 

14  795 

807 

(Dl 

(01 


(Dl 

(Dl 

(Dl 

(Dl 

812 

18.8 

(D) 

(D) 

(D) 

(D) 

(Dl 

(Dl 

694 

16.1 

321 

7.4 

64 

1.5 

154 

3.6 

938 

100.0 

127 

13.5 

(D) 

(0) 

(D) 

(0) 

050 

24.4 

212 

100.0 

802 

25.0 

347 

10.8 

312 

9.7 

(Dl 

(D) 

24 

0.7 

(Dl 

(Dl 

(Dl 

(Dl 

92 

2.9 

(Dl 

(Dl 

445 

10.3 

(01 

(D) 

150 

100.0 

264 

8.4 

(Dl 

(D) 

(Dl 

(D) 

100.0 


100.0 

96.3 

100.0 

96.2 

89.1 

4.9 

(Dl 

(Dl 


^'1 

••Si 


Vm 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-24     Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Arizona:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


520 

520 
520 

527 
532 


HOUSEHOLD  TRAILER  DEALERS — CONTINUED 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

I REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
, NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


120 
140 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS>  CLOTHING.  EXC.  FOOTWEAR  .  . 


1  762 
1  201 

65 

29 
2 
4 
173 
4 
2 
3 
6 
1 
1 

10 
1 

14 

9 

2 

5 

1  201 

1  139 

1  139 

1  139 

124 

984 

1  093 

1  035 

1  035 

333 

105 

960 


1 

28 

46 

902 

856 
856 

817 
225 


643 
505 


10 
179 


649 

10  290 
631 
159 

475 


136  246 

(0) 
693 
(D) 
103 
824 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
146 
(D) 
(D) 
154 
109  677 

127  322 

103  008 

94  781 

3  818 

4  380 

16  238 

116  318 

15  338 

2  310 

658 

12  375 

(D) 
(D) 
141 
266 
6  742 

101  206 

6  242 

4  564 

1  654 


85  624 
72  739 


165 
17  627 


3.7 

100.0 
6.1 
1.5 

4.6 


(X) 

100.0 

(0) 
0.5 
(0) 
0.1 
0.6 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
0.1 
80.5 

100.0 

80.9 

74.4 

3.0 

3.4 

11.9 

100.0 

13.2 

2.0 

0.6 

10.6 

(D) 
(D) 
0.1 
0.2 
4.9 

100.0 
6.2 
4.5 
1.6 


(X) 
100.0 


0.2 
24.2 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


140 
160 
180 
200 
220 
260 
280 
300 
320 
500 
520 


120 
140 
160 
180 
200 
280 
500 
520 


120 
140 

140 
140 
142 
143 
144 
146 


APPAREL,  ACCESSORY  STORE — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

>  MEN'S  TAILORED  OUTERWEAR  

>  OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


345 

35 

038 

254 

17 

107 

43 

837 

4 

(Z) 

3 

(0) 

6 

(D) 

50 

231 

20 

122 

3 

(Z) 

1 

(D) 

31 

188 

171 

1 

289 

87 

10 

160 

67 

7 

875 

67 

7 

173 

8 

133 

27 

(D) 

3 

(0) 

1 

(D) 

1 

(D) 

5 

(0) 

5 

(D) 

1 

(D) 

1 

(D) 

18 

107 

259 

32 

000 

196 

26 

769 

5 

(D) 

12 

333 

196 

24 

791 

25 

961 

10 

94 

23 

142 

8 

(D) 

51 

317 

210 

27 

464 

151 

22 

472 

4 

(0) 

7 

(0) 

7 

1 

568 

7 

(0) 

3 

15 

2 

(0) 

4 

24 

4 

146 

Standard  Notes:        -  Represents  zero.       (D)  Wllhlield  to  avoid  disclosure. 
'Merchandise  line  detail  wittiheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-25 


TABLE  2    Arizona:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


160 

160 
160 
161 
163 
161t 
165 
168 
172 
173 
174 
175 
176  ^ 

180 
200 
280 
500 
520 


120 
140 
160 
180 
200 
280 
500 
520 


160 

160 
160 
164 
165 
168 
172 
175 
176 

280 
520. 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINSi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  ....  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORESt 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  .  .  .  .  <  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

> REPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
HOSIERY 

>  LINGERIE  

>  WOMEN'S  SPORTSWEAR  

DRESSES 

FURS 

>  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL 


APPAREL.  ACCESSORY'  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


Estab- 
lishments 

(number) 


151 

136 

136 

34 

28 

65 

104 

125 

133 

88 

55 

18 

45 

20 
9 

18 
7 

39 


Sales 


($1,000) 


21  390 
19  847 

1  264 
226 
406 

2  039 
4  998 
7  786 
1  964 

402 
274 
520 

(D) 
(D) 
135 
(0) 
262 


4  297 

(D) 
(D) 
3  879 
(0) 
(D) 
7 
(D) 
55 


129 
(D) 


1  820 
(0) 

1  820 
ID) 
(0) 

1  726 
(0) 
(D) 
(D) 
(D) 

(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


93.1 

100,0 

92.8 

5.9 

1.1 

1.9 
9.5 
23.4 
36.4 
9.2 
1.9 
1.3 
2.4 

(D) 
(D) 
0.6 
(D) 
1.2 


100.0 

(D) 
(D) 
90.3 
(D) 
(D) 
0.2 
(D) 
1.3 


(X) 
100.0 


(X) 

100,0 

(D) 

100.0 
(D) 
(D) 
94.8 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


140 
160 
180 
200 
280 
300 
500 
520 


160 
180 

180 
180 
181 
182 
183 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS"  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


'REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
|ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
'  WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
'  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


25  165 

22  206 

(D) 
9  923 

17  355 

7  848 
722 

2  895 

1  036 
343 

2  773 

8  533 

14  463 
6  022 
988 
(0) 
194 
744 
1  597 

1  389 
518 
150 
(D) 
312 

2  116 
732 
(Z) 
(0) 
(D) 

79 
105 
(D) 
(D) 

96 
393 


146 

16 

026 

(X) 

133 

14 

703 

100.0 

2 

(D) 

(D) 

32 

639 

4.3 

133 

13 

606 

92,5 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

71 

404 

2.7 

613 
(D) 


3  216 

3  218 

(D) 
(D) 

3  044 
2  563 

55 
2  428 

79 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
44.7 

100.0 
45.2 
4.2 
15.7 
6.0 
2.0 
16.0 

38.4 

100.0 
41,6 
6,8 
(D) 
1.3 
5,1 
11,0 
9,6 
3.6 
1.0 
(D) 
2,2 

9,5 
3,3 

(Z) 
(D) 
(0) 
0.4 
0.5 
(D) 
(D) 
0.4 
1.8 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 

100.0 

84.2 

1.8 

79.8 

2.6 


■■Sh 


H\ 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-26     Mountain— Ariz. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.  Arizona:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEN'S  SHOE  STORES—CONTINUED 


280 
520 


JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S!  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


ItO 
160 
180 

180 
180 
181 
182 
183 

200 
300 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
480 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  SHOE  STORES  <SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 
ALL  FOOTWEAR , 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  .  , 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR , 

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ^ 

GROCERIES-OTHER  FOODS  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  • 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


310 

3 

1 

1 

2 

2 

2 

1 

86 

201 

170 

106 

13 

13 

13 

11 

1 

1 

26 

130 


(D) 
(D) 


639 
(D) 


(D) 

(D) 

10  073 

10  159 

9  716 

3  300 

4  512 
1  905 

(D) 
(D) 
(D) 
296 


1  957 
(0) 


316 
(D) 


84  249 

59  540 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

2  337 
18  622 
30  624 

3  586 
627 
423 
257 

90 

(D) 

(D) 

613 

1  909 


(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

(D) 

(D) 

94.5 

100.0 
95.6 
32.5 

44.4 
18.8 

(D) 
(D) 

P' 
2.8 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.9 
31.3 
51.4 
6.0 
1.1 
0.7 
0.4 
0.2 
,(D) 
(D) 
1.0 
3.2 


020 
080 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


080 
140 
160 
180 
200, 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


020 
200 
220 
240 
260 
320 
340 
520 


200 
240 
260 
320 
520 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  < 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

NONMERCHANDISE  RECEIPTS  


1 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

75 

(D) 

77 

3  311 

161 

30  340 

58 

(D) 

9 

(0) 

7 

310 

6 

190 

6 

(0) 

13 

206 

67 

953 

186 

43 

106 

124 

30 

232 

(D) 
(D) 
(D) 
(D) 

41 

712 

74 

(0) 

124 

24 

306 

116 

29 

256 

116 

23 

598 

97 

3 

375 

112 

16 

653 

70 

2 

415 

28 

624 

10 

526 

49 

572 

6 

16 

4 

(D) 

2 

(D) 

5 

(D) 

9 

(0) 

57 

814 

1 

(D) 

14 

339 

3 

(D) 

31 

S  852 

2 

(D) 

1 

(D) 

1 

(D) 

6 

112 

30 

1  851 

18 

1  421 

18 
6 
2 

1 
3 

1  203 
182 
(D) 
(D) 
(D) 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-27 


TABLE  2    Arizona:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


IKO 
160 
200 
260 
280 
300 
320 
500 
520 


020 

100 
120 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
500 
520 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

300 
320 
340 
420 
500 
520 


Kind  of  business  and  merchandise  line 


CHINAi  GLASSWAREi  METALWARE 
STORES  (SIC  5715) 


REPTG  SALES  BY  BROAD  MDSE  LINES  • 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  ■ 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  - 

CURTAINS-DRAPERIES-DRY  GOODS < 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220.  .    .     ,    ■ 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

NEW  MAJOR  APPLIANCES  ■ 

NEW  RAOIOS-TV'Sf  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  • 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260.  ... 
KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HO.USEWARES  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  < 

NONMERCHANDISE  RECEIPTS  . 

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


1 REPTG  ADDL  DETAIL  FOR  LINE  220 

: MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

uSED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


;REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
.KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Bll 

(D) 
(D) 
(D) 
429 
(D) 
(D) 
(D) 
(D) 
(0) 


10  469 

(D) 
(D) 
(D) 
(D) 
6  162 

8  360 

5  268 
3  913 

1  033 
(D) 
(0) 

(D) 

2  400 

6  305 
2  372 
1  686 

683 

(D) 
(D) 
(D) 
50 
(D) 
355 


5  363 

5  891 
5  232 

508 
4  446 

202 
86 

(D) 
87 

2  039 
87 
65 
22 

(D) 
(D) 
(D) 
(D) 
(D) 
377 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
52.9 
(D) 
(D) 
(D) 
(0) 
(D) 


100.0 

(D) 
(0) 
(D) 
(D) 
58.9 

100.0 

63.0 

46.8 

12.4 

(D) 

(D) 

(D) 
22.9 

100.0 
37.6 
26.7 
10.8 

(D) 
(0) 
(D) 
0.5 
(0) 
3.4 


(X) 

100.0 

88.8 

100.0 

88.8 

8.6 

75.5 

3.4 

1.5 

(D) 
1.4 

100.0 
4.3 
3.2 
1.1 

(D) 
(D) 
(D) 
(D) 
(D) 
6.2 


220 

480 
500 
520 


220 

220 
220 
231 
232 
233 

500 
520 


220 

220 
220 
228 
229 
231 
232 
233 
234 

480 
520 


020 
040 
060 
080 
100 
120 
140 
220 
280 
300 
400 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
220 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

;REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD  I  OS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 


Kind  of  business  and  merchandise  line 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


Estab- 
lishments 

(number) 


1  593 

156 

1  248 

707 

351 

184 

1 

3 

1 

7 

3 

3 

1 

1 

36 

132 


132 

100 

214 

56 

117 

1 

3 

1 


Sales 


($1,000) 


4  072 

3  786 

(Dl 
(D) 
224 


(0) 

778 
(D) 
(0) 
(D) 
653 

(D) 
(0) 


3  294 

(D) 

3  238 

3  006 

916 

686 

1  025 

98 

76 

212 

(D) 
(D) 


121  354 

1  132 
86  721 
28  927 

2  764 
(0) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
341 
817 


97  091 

1  066 
85  096 
8  944 
507 
295 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100. 0 

93.0 
(D) 
(D) 
5.5 


(X) 

100.0 

(D) 

100.0 

(0) 

(D) 

(D) 

83.9 

(D) 
(D) 


100. 0 

(D) 

100.0 

92.8 

28.3 

21.2 

31.7 

3.0 

2.3 

6.5 


(D) 
(D) 


100.0 

0.9 
71.5 
23.8 

2.3 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 

0.3 

0.7 


100.0 

1.1 
87.6 
9.2 
0.5 
0.3 
(D) 
(0) 
(D) 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-28       Mountain— Ariz. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Arizona:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


280 
300 
400 
500 
520 


020 
010 
060 
080 
100 
120 
220 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
280 
500 
520 


020 
040 
060 
080 
100 
300 
400 
460 
480 
500 
520 


020 
040 
080 
100 


EATING  PLACES--C0NT1NUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CISARS-CI6ARETTES-T0BACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  1  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  


7 

2 

1 

26 

100 


493 

24 

148 

493 

295 

67 

1 

2 

1 

1 

10 

32 


378 
287 

56 
153 

45 
185 


(2) 
(D) 
(D) 
329 
694 


206 

103 

009 

731 

72 

488 

90 

467 

731 

62 

107 

203 

8 

557 

54 

(D) 

85 

209 

1 

(D) 

1 

(0) 

4 

(Z) 

2 

(D) 

1 

(D) 

19 

168 

67 

430 

368 

15 

777 

295 

13 

269 

38 

326 

295 

12 

704 

6 

165 

1 

(D) 

26 

40 

1 

(D) 

3 

(0) 

9 

25 

24  263 

66 

1  625 
19  983 

2  257 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
123 


2  038 
4  757 
1  738 
4  546 


(2) 
(D) 
(D) 
0.3 
0.7 


100.0 

0.6 

85.7 

11.8 

(0) 

0.3 
(D) 
(D) 
(Z) 
(D) 
(D) 

0.2 

0.6 


100.0 

2.5 
95.7 
1.2 
(D) 
0.3 
(0) 
(0) 
0.2 


100.0 

0.3 
6.7 
82.4 
9.3 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
0.5 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
400 
420 
480 
500 


DRUG  STORES,  PROPRIETARY 
STORES— CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  c 

DRUG  STORES  (SIC  591  PART) 

TOTAL , 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


287 

49 

166 

14 

202 

20 

273 

5 

(Z) 

16 

132 

29 

346 

10 

129 

45 

1 

320 

76 

626 

35 

1 

148 

28 

457 

10 

171 

1 

(D) 

4 

(D) 

121 

5 

Oil 

100 

1 

187 

327 

127  696 

793 

91  350 

96 

1  661 

18 

222 

13 

281 

193 

15  811 

110 

2  007 

14 

(Z) 

30 

352 

35 

471 

40 

179 

15 

(0) 

83 

997 

46 

1  541 

60 

578 

136 

6  781 

103 

5  873 

43 

1  459 

7 

165 

7 

132 

10 

126 

24 

1  178 

1 

(D) 

51 

24  743 

40 

4  990 

317 

18  880 

215 

2  537 

24  272 


83 

830 

14 

178 

10 

243 

190 

15  779 

91 

401 

7 

19 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

6 

74 

1 

(D) 

3 

10 

1 

(D) 

1 

(D) 

13 

51 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-29 


TABLE   2.     Arizona:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


LIQUOR  STORES — CONTINUED 
NONMERCHANOISE  RECEIPTS  


ANTIQUE  STORES  I  SECONDHAND 
STORES  (SIC  5931 


TOTAL 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

BOOKi  STATIONERY  STORES  (SIC  59H) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


Estab- 
lishments 

(number) 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 


Sales 


($1,000) 


(D) 
262 
304 
53 
35 
366 
878 
119 
128 
303 
116 
117 
132 
(D) 
150 
(0) 
893 
36 


3  862 

(D) 
499 
(D) 
(D) 
(D) 
3  080 
(D) 


(D) 


88 

6  849 

(X) 

67 

5  537 

100.0 

2 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

12 

79 

1.4 

5 

26 

0.5 

12 

28 

0.5 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
5.3 
6.1 
1.1 
0.7 
7.4 

17.7 
2.4 
2.6 
6.1 
2.3 
2.4 
2.7 
(D) 

23.2 
(D) 

18.0 
0.7 


(X) 

100.0 

(D) 
12.9 
(D) 
(D) 
(D) 
79.8 
(D) 


300 
320 
400 
500 
520 


020 
040 
060 
100 
120 
140 
160 
180 
220 
260 
280 
300 

300  k 
300  \ 

301 
302 
303 
304 
305 
306 
307 

320 
400 
500 
520 


020 
300 
320 
500 
520 


300 
320 
460 
480 
520 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORES,  BICYCLE 
SHOPS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS  ■ 
ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  .  • 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT.  ■ 
BICYCLES-LUGGAGE-SPORTING  GOODS.  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

HAY.  GRAIN.  FEED  STORES  (SIC  5962) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

NONMERCHANOISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


4  669 
(D) 
(D) 
207 
230 


4  606 

(D) 
(D) 
(D) 
(D) 
(D) 
79 
26 
28 
(D) 
(D) 
(D) 
3  908 

3  812 

3  433 
1  404 
571 
595 
329 
91 
259 
190 

(D) 
(D) 
(D) 
(D) 


931 

(D) 
761 
(D) 
(D) 
(D) 


15  950 

13  455 

(D) 
(D) 
13  184 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


84.3 
(D) 
(D) 
3.7 
4.2 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
1.7 
0.6 
0.6 
(D) 
(D) 
(D) 
84.8 

100.0 

90.1 

36.8 

15.0 

15.6 

8.6 

2.4 

6.8 

5.0 

(D) 
(D) 
(0) 
(D) 


(D) 
31.7 
(D) 
(D) 
(D) 


100.0 

(D) 
(0) 
98.0 
(D) 
(D) 


i 


i., 


standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-30       Mountain— Ariz. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Arizona:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


020 
180 
200 
220 
2t0 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


,  REPTG  ADDL  DETAIL  FOR  LINE  280 

>  JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 

OPTICAL  GOODS 


> REPTG  ADDL  DETAIL  FOR  LINE  520. 

;N0NMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH  1  CLOCK.  JEWELRY  REPAIRS. 


;:• 


020 
080 
100 
120 
160 
180 
200 
220 
320 
340 
400 
480 
500 
520 


020 
080 
100 
120 
160 
180 
200 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  •  .  . 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 


Estab- 
lishments 

(number) 


135 
88 


23 

88 

77 
77 
72 
50 
74 
49 
67 
11 

4 
12 
75 

61 

(na) 

61 


Sales 


($1,000) 


7  903 

(D) 
(D) 
(D) 
270 
(D) 
322 

6  314 

7  378 
5  852 

1  068 
632 

2  533 
431 

1  076 
100 

(0) 

68 

869 

5  638 

(na) 

635 


5  415 

(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
4  842 
63 
222 


499 
(D) 


(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(0) 
(D) 
3.4 
(D) 
4.1 
79.9 

100.0 
79.3 
14.5 

8.6 
34.3 

5.8 
14.6 

1.4 

(D) 
0.9 
11.0 

100.0 
(NA) 
11.2 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
89.4 
1.2 
4.1 


(X) 
100.0 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


220 

320 
340 
400 
480 
500 
520 


260 
320 
500 
520 


020 
060 
080 
100 
120 
280 
300 
500 
520 


220 
280 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
260 
280 
300 
400 
500 
520 


Kind  of  business  and  merchandise  line 


BOTTLED  GAS  DEALERS — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

AUTO  FUELS-LUBRICANTS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

OPTICAL  GOODS  STORES  (SIC  5998) 

total"^ 


Estab- 
lishments 

(number) 


24 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

32 

4  495 

3 

63 

26 

(D) 

Sales 


($1,000) 


2    875 

(D) 

(D) 

2    781 

19 


15 

2  131 

8 

1  948 

4 

(D) 

1 

(D) 

1 

(D) 

8 

1  161 

1 

(D) 

1 

(D) 

1 

(D) 

5 

(0) 

1 

(D) 

3    563 

(D) 

(D) 

3    424 

28 


90 

7 

410 

49 

4 

935 

5 

100 

2 

(D) 

4 

(D) 

3 

8 

2 

(D) 

13 

120 

13 

83 

4 

(D) 

3 

18 

25 

241 

2 

(D) 

3 

43 

49 

3 

807 

12 

92 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-31 


TABLE  2.     Arizona:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  bv.' 


,  see  "Description  of  the  Tables"  in  front] 


2itO 
300 
320 
500 
520 


020 
OtO 
060 
080 
100 
120 
140 
160 
180 
200 
220 
210 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY  I  TOY  I  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
ALL  OTHER  MERCHANDISE  

OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  ...  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1    711 

(D) 

(D) 

(D) 

1    652 

14 


172 

(D) 


274 
204 
204 


14   351 


9 

730 

3 

146 

2 

(D) 

2 

(D) 

10 

2  841 

9 

(D) 

8 

(0) 

8 

(D) 

8 

(D) 

12 

587 

20 

1  547 

11 

(D) 

14 

410 

8 

(D) 

9 

(D) 

8 

(D) 

11 

429 

1 

(D) 

7 

(D) 

7 

(D) 

5 

(D) 

1 

(D) 

21 

2  646 

21 

679 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
(D) 
96.6 
0.8 


(X) 
100.0 


(X) 
100.0 
100.0 


100.0 

5.1 
1.0 
(D) 
(D) 

19.8 
(D) 
(D) 
(D) 
(D) 
4.1 

10.8 
(D) 
2.9 
(D) 
(D) 
(D) 
3.0 
(0) 
(D) 
(D) 
(D) 
(D) 

18.4 
4.7 


020 
080 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
340 
460 
500 
520 


Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

LUMBER-BUILDING  MATERIALS  , 

HAY-GRAIN-FEED-FARH  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2    837 
(D) 


7    047 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


^Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(X) 
100.0 


(X) 
100.0 


168 

2.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

316 

28.7 

152 

1.9 

'-('1 


5? 


7J-32       Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 

i<to 

160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


120 
140 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


240 
240 
241 

260 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG. 
FARM  EQUIP. 


MATLS. 
DEALERS 


HARDWARE. 
(SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  ...... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESbORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


[REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
>  FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


4  758 

1  099 

443 

(X) 

3  228 

926 

146 

100.0 

628 

183 

996 

19.9 

771 

55 

705 

6.0 

377 

17 

314 

1.9 

494 

17 

274 

1.9 

593 

15 

360 

1.7 

477 

43 

069 

4.7 

205 

26 

296 

2.8 

305 

51 

453 

5.6 

218 

15 

537 

1.7 

176 

14 

956 

1.6 

224 

20 

437 

2.2 

197 

27 

131 

2.9 

312 

11 

754 

1.3 

218 

7 

838 

0.8 

168 

8 

542 

0.9 

225 

9 

855 

1.1 

145 

30 

997 

3.3 

109 

175 

085 

18.9 

655 

56 

058 

6.1 

677 

32 

100 

3.5 

22 

11 

535 

1.2 

29 

16 

099 

2.0 

28 

2 

199 

0.2 

604 

40 

421 

4.4 

1  170 

33 

190 

3.6 

127 

1 
1 

3 

6 

11 

18 

5 

10 

62 

103 

2 

20 

1 

9 

57 


44  671 

(D) 
(D) 
(D) 
(D) 
62 
328 
(D) 
104 
3  919 

27  810 
(D) 

10  965 
(D) 
(D) 
820 


(D) 
(0) 
(D) 

(D) 

1  632 
22  429 

24  276 
22  350 
12  528 

2  811 
618 
(0) 

1  302 
1  092 
729 
848 
405 
82 
711 
283 
(D) 
424 


100.0 

(D) 
(D) 
(D) 
(D) 
0.1 
0.7 
(D) 
0.2 
8.8 

62.3 
(D) 

24.5 
(D) 
(D) 
1.8 


100.0 

(01 

100.0 
(D) 
(0) 

(D) 

6.7 

92.1 

100.0 
92.1 
51.6 
11.6 
2.5 
(D) 
5.4 
4.5 
3.0 
3.5 
1.7 
0.3 
2.9 
1.2 
(01 
1.7 


LUMBER  YARDS CONTINUED 

NONMERCHANDISE  RECEIPTS  .... 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


PLUMBING  EQUIP.  DEALERS 
(SIC  5221 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 


120 
140 
200 
220 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

460 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


, REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


320 
340 
420 
440 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

LUMBER-BUILDING  MATERIALS  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


5  093 

3  427 

(D) 
(0) 
(D) 
(D) 
300 
(D) 
104 
2  215 

1  775 

1  419 

120 

452 

849 

247 

1  326 

188 

177 

11 

(D) 
(0) 
91 


35 

13 

539 

20 

11 

562 

2 

(D) 

1 

(D) 

2 

(D) 

20 

10 

965 

1 

(D) 

7 

357 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-33 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GENERAL  MERCHANDISE  GROUP 
STORES  <SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSI^ETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
I^EN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

I^AJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT,  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  ... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


;REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

>  FLOOR  COVERINGS 

;  FURNITURE-SLEEP  EQUIPMENT 


160 

109 

61 
27 

4 

4 
10 
67 
82 
86 
73 
100 
48 
59 
81 
71 
46 
66 
18 

4 
10 

1 
76 
56 


156  408 
142  699 

7  205 
2  272 

(D) 

(0) 

278 

5  465 

16  897 

32  650 

5  882 
13  077 

8  595 

6  767 


822 
023 
178 
223 
808 
(D) 
323 
(D) 
521 
584 


98  019 

97  983 

(D) 
(0) 
(D) 

2  426 
14  269 

83  690 

12  433 

9  339 

3  209 

27  248 

83  690 

21  725 

1  670 

1  274 

306 

929 

4  444 
1  688 

5  110 
4  696 
1  373 

4  954 
8  320 

88  764 

7  951 

(D) 

5  431 
(D) 

6  242 

67  911 

6  242 

(D) 

(D) 

5  201 

82  230 
4  389 

1  681 

2  698 


100.0 

5.0 
1.6 
(D) 
(D) 
0.2 
3.8 
11.8 
22.9 
4.1 
9.2 
6.0 
4.7 
4.1 
1.4 
2.2 
3.0 
2.0 
(D) 
3.0 
(D) 
6.7 
6.7 


100.0 

(D) 
(0) 
(Dl 
2.5 
14.6 

100.0 

14.9 

11.2 

3.8 

27.8 

100.0 
26.0 
2.0 
1.5 
0.4 
1.1 
5.3 
2.0 
6.1 
5.6 
1.6 

5.1 
8.5 

100.0 
9.0 
(D) 
6.1 
(D) 

6.4 

100.0 
9.2 
(0) 
(0) 

5.3 

100.0 
5.3 
2.0 
3.3 


DEPARTMENT  STORES — CONTINUED 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
.LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT,  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

;ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP, 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-SOYS'  CLOTHING,  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


3  700 

88  764 

3  457 

(0) 

1  954 

(D) 

1  437 

1  732 

(D) 

46  509 
(D) 
(D) 
(D) 

(0) 

(□> 
(D) 
(D) 
(D) 

(D) 

3  538 
(D) 

4  556 

88  764 

3  250 

1  592 

(0) 

(D) 

7  997 


17  675 

17  090 

824 
1  065 
(D) 
(D) 
(D) 

1  134 
3  411 

(0) 

2  110 
343 
290 

1  113 
(D) 
142 
(D) 
(D) 
(D) 
(D) 


3.8 

100.0 
3.9 
(D) 
2.2 
(D) 

1.5 
1.8 
(01 

100.0 
(D) 
(D) 
(D) 

(01 

100.0 
(D) 
(D) 
(D) 

(D) 
3.6 

(D) 
4.6 

100.0 
3.7 
1.8 
(0) 
(D) 

8.2 


100.0 

4.8 
6.2 
(0) 
(D) 
(0) 
6.6 

20.0 
(0) 

12.3 
2.0 
1.7 
6.5 
(0) 
0.8 
(0) 
(D) 
(D) 
(D) 


64 

37 

670 

(X) 

27 

25 

961 

100.0 

8 

(D) 

(D) 

2 

(D) 

(D) 

4 

(D) 

(D) 

3 

(D) 

(D) 

4 

(D) 

(D) 

7 

(D) 

(D) 

17 

1 

494 

5.8 

11 

23 

260 

100.0 

11 

1 

172 

5.0 

11 

788 

3.4 

8 

385 

1.7 

./I 


«« 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-34       Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
162 
16i( 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SUEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


.REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
>KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


•REPTG  ADDL  DETAIL  FOR  LINE  320. 

^HARDWARE 

,  HARDWARE-TOOLS  

I    GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  •  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  • 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


;rEPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
total' 


23  005 

1  589 
(D) 
(D) 
(D) 
263 
(D) 
262 
287 
<D) 

(D) 
986 

23  901 
685 
(D) 
454 
(D) 

2  010 

21  895 
1  997 
1  251 

746 

1  276 

22  736 

650 
(D) 
(D) 

1  009 

(0) 
(D) 
(0) 
(D) 
(Dl 

(D) 
1  304 
1  051 

22  314 

1  046 

759 

269 

446 

22  314 

431 
(0) 
(D) 

(D) 
785 
(0) 

(D) 
(D) 
(D) 
ID) 
(D) 


7.7 

100.0 
6.9 

(0) 
(D) 
(D) 
1.1 
(D) 
1.1 
1.2 
(D) 

(D) 
3.8 

100.0 
2.9 
(0) 
1.9 
(D) 

7.7 

100.0 
9.1 
5.7 
3.4 

4.9 

100.0 
2.9 
(D) 
(D) 

3.9 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 
5.0 
4.0 

100.0 
4.7 
3.4 
1.2 

1.7 

100.0 
1.9 

(D) 
(D) 

(D) 
3.0 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

4.0 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
320 
340 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


►REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


520      NONMERCHANDISE    RECEIPTS    .    .     . 

(NA)  Not  available.       (X)  Net  applicable.       (Z)  Less  than  0.05%. 


546 

232 

811 

396 

208 

105 

396 

173 

690 

8 

394 

4 

(D) 

213 

6 

133 

276 

9 

320 

258 

10 

612 

14 

(Z) 

14 

(Z) 

4 

(Z) 

5 

(Z) 

1 

(D) 

2 

(D) 

82 

1 

531 

2 

(D) 

35 

(D) 

2 

(D) 

7 

(Z) 

1 

(D) 

3 

(Z) 

4 

(Z) 

174 

3 

925 

74 

2 

376 

426 

222 

289 

329 

201 

987 

329 

167 

671 

314 

199 

048 

314 

164 

888 

233 

41 

078 

287 

15 

248 

226 

10 

933 

309 

97 

713 

4 

346 

4 

(D) 

?11 

(D) 

272 

(D) 

258 

10 

612 

14 

(Z) 

14 

(Z) 

4 

(Z) 

5 

(Z) 

1 

(D) 

2 

(D) 

82 

1 

531 

2 

(D) 

35 

(D) 

2 

(D) 

7 

(Z) 

1 

(D) 

3 

(Z) 

4 

(Z) 

174 

3 

925 

173 

165 

566 

173 

3 

924 

169 

3 

380 

50 

552 

RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Ariz.     7J-35 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

020 
020 
021 
023 
024 

520 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 

NONMERCHANDISE  RECEIPTS  

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  

FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 


CANDYt  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


020 
020 
024 


[REPTG  ADDL  DETAIL  FOR  LINE  020. 

, GROCERIES-OTHER  FOODS  

I    ALL  OTHER  FOODS 


020 

020 
020 
021 
023 
024 

080 
100 


MEALS-SNACKS 

DAIRY  PRODUCTS  STORES  (SIC  545) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
GROCERIES-OTHER  FOODS  


'reptg  addl  detail  for  line  020. 

Jgroceries-other  foods  

.  meats-fish-poultry  

1  frozen  foods  

all  other  foods 


PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


RETAIL  BAKERIES  (SIC  546) 
TOTAL^ 


4  998 

3  349 

3  335 

3  349 

3  335 

3  272 

(D) 

(D) 

14 


1  054 
(0) 


751 

462 

(D) 

396 
395 

395 


573 

540 

573 
540 
(D) 
(D) 
524 

(D) 
(D) 


(X) 

100.0 

99.6 

100.0 

99.6 

97.7 

(D) 

(0) 

0.4 


(X) 
100.0 


(X) 

100.0 

(D) 

100.0 
99.7 
99.7 


100.0 

94.2 

100.0 

94.2 

(D) 

(D) 

91.4 

(D) 
(D) 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  


140 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


380 
400 
420 
520 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
403 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  • 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  • 

NEW  PASSENGER  CARS'  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES'  RETAIL. 

USED  PASSENGER  CARS'  RETAIL.  .  . 

USED  PASSENGER  CARS'  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

.  MOTOR  OIL-GREASES-OTHER  OILS  . 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


206 

1 

16 

5 

16 

2 
20 
15 

7 
105 

53 
114 

49 
125 


220  689 

(D) 
368 
(Z) 
(Z) 
(D) 
917 
115 
(Z) 
174  988 
420 
19  338 

11  316 

12  700 


196  776 

189  676 

165  986 

244 

12  035 

11  038 


147  774 

168  469 

147  774 

93  236 

(D) 

14  755 

26  199 

8  569 

2  622 

(D) 

157 

146  515 
157 
(D) 
(D) 


100.0 

(0) 
0.2 
(Z) 
(Z) 
(D) 
0.4 
0.1 
(Z) 
79.3 
0.2 
8.8 
5.1 
5.8 


100.0 

87.5 
0.1 
6.3 
5.8 


87.7 

100.0 

87.7 

55.3 

(D) 

8.8 

15.6 

5.1 

1.6 

(D) 

0.1 

100.0 
0.1 
(D) 
(D) 


'  ;■ 


7J-36       Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona—Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


DOMESTIC  CAR  DEALERS— CONT  I  NUED 
TIRES-BATTERIES-ACCESSORIES  .... 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTEKIES-ACCESSORIES  

PARTS  I  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSt  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
385 
386 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


, REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 
NEW  PASSENGER  CARSi  WHOLESALE.  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL. 
USED  PASSENGER  CARSi  RETAIL.  .  . 
USED  PASSENGER  CARS.  WHOLESALE  . 
ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  ...... 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 

400 
400 
403 


AUTOMOBILES-TRUCKS. 


iREPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  PASSENGER  CARS.  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

|REPTG  ADDL  DETAIL  FOR  LINE  400. 

,AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


10  706 

167  851 

10  706 

5  384 

3  479 

714 

906 

9  507 

167  943 

9  507 

8  082 

1  405 


8  546 

8  136 

6  922 

8  057 

6  852 

4  031 

(D) 

(D) 

1  733 

473 

(D) 

(D) 

(D) 
(D) 
(D) 

(0) 

4  959 
(D) 
170 
140 
(0) 
(D) 

676 

6  790 
676 
476 
200 


11  290 

13  071 
11  290 

7  545 
<D) 
(D) 

2  863 
(D) 
<D) 

(D) 

(D) 
(D) 
(D) 


6.4 

100.0 
6.4 
3.2 
2.1 
0.4 
0.5 

5.6 

100.0 
5.7 
4.8 
0.8 


(X) 

100.0 

85.1 

100.0 

85.0 

50.7 

(D) 

(D) 

21.5 

5.9 

(D) 

(D) 

100.0 
(D) 
(D) 

(D) 

100.0 
(D) 
3.4 
2.8 
(D) 
(D) 

8.3 

100.0 

10.0 

7.0 

2.9 


86.4 

100.0 

86.4 

57.7 

(D) 

(D) 

21.9 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 


420 

420 
420 
421 
422 
423 
424 

520 

S20 
520 
527 
528 


380 

380 
380 
385 
386 
387 

400 

400 
400 
403 

420 

420 
420 
421 
423 

500 
520 

520 
520 
527 
528 


220 
260 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 


DOMESTIC  AND  IMPORTED 
CAR  DEALERS — CONTINUED 


TIRES-BATTERIES-ACCESSORIES 


•REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER!  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


'REPTG  ADDL  DETAIL  FOR  LINE  380. 

AUTOMOBILES-TRUCKS 

USED  PASSENGER  CARS.  RETAIL.  . 
USED  PASSENGER  CARS.  WHOLESALE 
USED  COMMERCIAL  VEHICLES  .  .  . 


AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  .  .  . 

jREPTG  ADDL  DETAIL  FOR  LINE  420.  . 
'TIRES-BATTERIES-ACCESSORIES  .  .  . 

PARTS.  INSTALLED  IN  REPAIR  WORK. 

PARTS.  RETAIL  (OVER  THE  COUNTER) 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

REPTG  ADDL  DETAIL  FOR  LINE  400.  ... 

AUTO  FUELS-LUBRICANTS  

GASOLINE  . 

MOTOR  OIL-GREASES-OTHER  OILS  .... 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  < 

TIRES-BATTERIES-ACCESSORIES  . 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  . 
NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 
NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  , 
NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 
RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  ■ 
RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 
RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS, 
RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 
STORAGE  BATTERIES 


6 

13  071 

6 

(D) 

6 

548 

5 

222 

4 

(D) 

3 

(D) 

6 

855 

6 

13  071 

6 

855 

6 

719 

4 

148 

72 

13 

665 

45 

8 

810 

45 

8 

548 

43 

8 

395 

43 

8 

188 

43 

7 

065 

25 

1 

053 

5 

61 

1 

(Dl 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

3 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

14 

211 

13 

4 

997 

13 

209 

7 

(D) 

6 

(D) 

79 

12  017 

52 

8  212 

a 

(D) 

8 

(D) 

6 

56 

7 

(D) 

1 

(D) 

1 

(D) 

11 

167 

5 

(D) 

5 

(D) 

4 

(D) 

2 

(D) 

52 

6  816 

25 

6  189 

25 

5  380 

19 

906 

18 

2  005 

12 

454 

10 

1  167 

7 

(D) 

12 

271 

9 

140 

9 

214 

6 

(D) 

13 

147 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-37 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by^ 


«.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merctiandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


TIREi  BATTERYi  ACCESSORY 
DEALERS— CONT  I  NUED 


500 
520 

520 
520 

524 
525 
526 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


,REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


140 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
403 

420 

420 
420 
426 
427 
429 
432 
436 

500 
520 

520 
520 

525 
526 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  .... 

[REPTG  ADDL  DETAIL  FOR  LINE  420.  .  . 
iTIRES-BATTERIES-ACCESSORIES  .... 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  . 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


;REPTG  ADDL  DETAIL  FOR  LIWE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


300 
380 
400 
420 
500 
520 


MISC.  AIRCRAFTi  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFTi  BOATi  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


(D) 
910 

4  632 

554 

313 

49 

193 


1  718 

1  081 

(D) 
(D) 
26 
(D) 
(D) 
184 
(D) 
(0) 
(D) 

312 

(D) 

7 

329 

1  081 
329 
200 

90 
(D) 
(D) 

33 

73 

(D) 

(D) 
(D) 
(D) 
(D) 


17  686 

12  910 

677 
(D) 
(D) 
(D) 
11  194 
(0) 


(D) 
11.1 

100.0 

12.0 

6.8 

1.1 

4.2 


100.0 

(0) 
(D) 
2.4 
(D) 
(D) 
17.0 
(D) 
(D) 
(D) 

100.0 
(D) 
2.2 

30.4 

100.0 
30.4 
18.5 
8.3 
(D) 
(D) 
3.1 

6.8 
(D) 

100.0 
(D) 
(D) 
(D) 


100.0 

5.2 
(D) 
(D) 
(D) 
86.7 
(D) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


500 

500 
500 
504 
505 
506 
507 

520 

520 
520 
527 
532 


ALL  OTHER  MERCHANDISE 


REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
180 
200 
220 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

JaUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  , 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

'reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENT.  MACHINERY 
HOUSEHOLD  FUELS- ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

'  SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


585 

15 
9 
1 
1 
79 
1 
1 
1 
4 
1 
5 
7 
5 
2 
1 
585 

555 
555 
555 
48 
478 

536 

507 
507 
159 
53 
475 


8 

12 

447 

433 
433 
422 
103 


13  206 

11  566 

11  194 

10  748 

10  394 

9  484 

631 

(Dl 

(D) 

372 

6  278 
354 
(D) 
(D) 


66  784 

(Z) 
(D) 
(D) 
(D) 
391 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
87 
(D) 
(D) 
(D) 
54  370 

62  862 

51  502 

48  376 

732 

2  383 

7  661 

56  585 
7  370 

1  116 
281 

5  980 

(D) 
(Z) 
(D) 

3  308 

50  697 
3  129 

2  557 
565 


96.8 

100.0 

96.7 

88.2 

5.9 

(D) 

(D) 

3.2 

100.0 
5.6 
(D) 
(D) 


100.0 

(Z) 
(D) 
(D) 
(D) 
0.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D> 
(D) 
81.4 

100.0 

81.9 

77.0 

1.2 

3.8 

11.5 

100.0 
13.0 
2.0 
0.5 
10.6 

(D) 
(Z) 
(D) 
5.0 

100.0 
6.2 
5.0 
1.1 


'.r'l 


standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-38    Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


140 
160 
180 
200 
280 
300 
320 
500 
520 


120 
140 
160 
180 
200 
280 
500 
520 


140 

140 
140 
142 
144 
146 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN 'Si  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561i  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS I  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

;  OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


344 

271 

2 

83 

177 

124 

9 

2 

2 

2 

26 

5 

2 

1 

13 

88 


140 
110 

1 

6 

110 

10 

3 
13 

5 
28 


108 
81 

3 

3 
3 
1 
1 
1 


37  746 

(D) 

8  880 
18  298 

9  543 

52 
(D) 
(D) 
(D) 
126 
(D) 
(D) 
(D) 

76 
666 


4  949 

4  549 

44 

265 

(D) 

6 

(D) 

(D) 

(D) 

71 


18  436 

15  775 

(D) 
198 
14  743 
452 
(D) 
(D) 
(D) 
165 


14  687 

12  236 

(D) 

(0) 
(0) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 

23.5 

48.5 

25.3 

0.1 

(D) 

(D) 

(D) 

0.3 

(D) 

(D) 

(D) 

0.2 

1.8 


(X) 

100.0 

91.9 
0.9 
5.4 
(D) 
0.1 
(D) 
(D) 
(D) 
1.4 


(X) 

100.0 

(D) 
1.3 
93.5 
2.9 
(D) 
(D) 
(D) 
1.0 


(X) 

100.0 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


120 
140 
160 
180 
200 
280 
520 


120 
140 

140 
140 
146 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE . 

WOMEN'S  SPORTSWEAR  

DRESSES.  .....  

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE .  .  . 

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY'  SPEC.  STORES' 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  . 

NONMERCHANDISE  RECEIPTS  . 

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

HOSIERY  STORES  (SIC  563  PART) 

TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


^REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 

, MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

OTHER  MEN'S  CLOTHING  


11  584 

11  551 

10  916 

675 

118 

244 

1  061 

2  614 
4  272 
1  215 

217 
201 
332 

(Dl 
(D) 
(D) 
(D) 
<D) 


(D) 
(D) 
159 
(D) 
(0) 
(D) 
(D) 


10) 


1  623 
(0) 


1  870 


(D) 
(D) 


(D) 
(0) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain—Ariz.     7J-39 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
520 


APPAREL,  ACCESSORY,  OTHER 
SPEC.  STORES — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

iREPTG  ADDL  DETAIL  FOR  LINE  160 

■WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS'  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


•REPTG  ADDL  DETAIL  FOR  LINE  160 

;WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  HDSE  LINES  . 


1  522 

1  094 
979 
(D) 
(D) 
(D) 
589 
82 
(D) 
(0) 
168 

(D) 
(D) 
(D) 
(D) 


(D) 
014 

491 
420 
210 
854 
271 
73 
987 


2  527 

3  599 
1  374 

187 

(D) 

(D) 

103 

641 

250 

64 

25 

70 

926 
27 

(D) 
(D) 
(D) 
14 
(D) 
(D) 
(D) 
(D) 
146 


(0) 
537 


81.4 

100.0 

89.5 

(D) 

(D) 

(D) 

53.8 

7.5 

(D) 

(D) 

15.4 

(D) 
(Dl 
(D) 
(0) 


(D) 
52.0 

100.0 

52.7 

3.2 

28.6 

4.2 

1.1 

15.2 

32.7 

100.0 
38.2 
5.2 
(D) 
(D) 
2.9 
17.8 
6.9 
1.8 
0.7 
1.9 

12.0 
0.3 
(D) 
(D) 
(D) 
0.2 
(D) 
(D) 
(D) 
(D) 
1.9 


(X) 
100.0 


160 
180 

180 
180 
181 
182 
183 

280 
520 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  . 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


CHILDREN'Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


140 
160 
180 

180 
180 
181 
182 
183 

500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC,  FOOTWEAR. 
ALL  FOOTWEAR 


180. 


iREPTG  ADDL  DETAIL  FOR  LINE 

'ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'Si 
STORES 


INFANTS' 
(SIC  564) 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


020 
100 
120 
200 
220 
240 
260 
280 
300 
320 
340 
480 
500 
520 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  • 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


261 

153 

1 

1 

2 

36 

86 

84 

40 

5 

3 

2 

3 

1 

10 

62 


2  333 

2  333 

(D) 
(0) 

2  159 

1  844 
(D) 

1  741 
(D) 

(D) 
(D) 


(D) 

77 

5  255 

5  476 
5  224 

1  871 

2  397 
963 

(0) 
151 


34  285 

(D) 
(D) 
(D) 

1  264 
9  677 

18  820 

2  204 
581 

87 
(D) 
(D) 
(D) 
269 
1  002 


(X) 

100.0 

(D) 
(D) 

100. 0 
85.4 

(D) 
80.6 

(D) 

(D) 
(D) 


(X) 

100.0 

(D) 

1.4 

95.4 

100.0 
95.4 
34.2 
43.8 
17.6 

(D) 
2.7 


100.0 

(D) 
(D) 
(D) 
3.7 
28.2 
54.9 
6.4 
1.7 
0.3 
(D) 
(D) 
(D) 
0.8 
2.9 


■-'1 


i,. 

'■J 


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-40     Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
340 
500 
520 


200 
220 
240 
260 
520 


Kind  of  business  and  merchandise  line 


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  


FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

;FURNITURE-SLEEP  EQUIP. -floor  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


Estab- 
lishments 

(number) 


154 

94 

32 

31 

84 

27 

3 

2 

1 

2 

4 

33 


Sales 


($1,000) 


22  059 

(D) 
930 
18  820 
(D) 
(D) 
(D) 
(D) 
(D) 
31 
406 


24  440 
15  721 

220 

(D) 

14  146 

15  105 
13  638 

1  661 

10  311 

1  316 

44 

305 

141 
(D) 
(D) 
(0) 
329 


5  095 

274 
(D) 
(D) 
(0) 
(0) 


1  059 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
4.2 
85.3 
(D) 
(0) 
(D) 
(0) 
(D) 
0.1 
1.8 


(X) 

100.0 

1.4 

(D) 

90.0 

100.0 

90.3 

11.0 

68.3 

8.7 

0.3 

2.0 

0.9 
(D) 
(D) 
(D) 
2.1 


5.4 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


020 
100 
120 
200 
220 

220 
220 
224 
225 
226 

260 

260 
260 
264 
265 

280 
300 
320 
340 
500 
520 


220 

220 
220 
224 
225 
226 
227 

260 

260 

260 
264 

500 
520 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL < 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

REPTG  ADDL  DETAIL  FOR  LINE  220.  ... 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

NEW  MAJOR  APPLIANCES  . 

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260.  ... 
KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

REPTG  ADDL  DETAIL  FOR  LINE  220.  ... 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  , 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260.  ... 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MUSIC  STORES  (SIC  5733) 
TOTAL^ 


RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


Standard  Notes:        -  Repiesents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


1 

(D) 

1 

(D) 

2 

(D) 

4 

(D) 

15 

3 

061 

12 

4 

741 

12 

2 

610 

11 

2 

037 

6 

480 

6 

92 

12 

1 

692 

11 

3 

715 

11 

1 

680 

11 

(0) 

5 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

11 

224 

Sales 


($1,000) 


38 

5 

192 

19 

3 

947 

19 

3 

568 

18 

3 

844 

18 

3 

481 

6 

(D) 

18 

3 

103 

11 

137 

6 

10) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(0) 

2 

(D) 

9 

(D) 

662 

(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Ariz.     7  J- 41 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


TOTAL 


EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGAKETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  .  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


79l» 

74 

633 

362 

164 

80 

1 

1 

2 

18 

87 


549 

61 

549 

117 

25 

53 

1 

1 

2 

10 

66 


343 

37 

343 

110 

25 

33 

1 

1 

5 

45 


159 

21 

159 

3 

17 
2 
8 


69  079 

539 

49  742 

16  539 

1  217 

(0) 

(0) 

(D) 

(D) 

143 

(D) 


75  192 

56  818 

519 
48  657 
6  415 
342 
136 
(D) 
(D) 
(D) 
(0) 
517 


58  641 

42  006 

279 
34  794 
6  144 
342 
(D) 
(D) 
(D) 
(Z) 
338 


040 
060 
140 
500 
520 


100.0 

0.8 
72.0 
23.9 
1.8 
(D) 
(D) 
(D) 
(D) 
0.2 
(D) 


(X) 
100.0 

0.9 
85.6 
11.3 

0.6 

0.2 
(D) 
(D) 
(D) 
(D) 

0.9 


100.0 

0.7 
82.8 
14.6 
0.8 
(D) 
(D) 
(D) 
(Z) 
0.8 


100.0 


020 
040 
060 
080 
100 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
.  (SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


(D) 

(D) 

421 

93.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

020 

040 

024 

(X) 

060 
080 

689 

100.0 

100 
120 

(D) 

(D) 

140 

301 

95.0 

160 

(D) 

(D) 

180 

28 

0.4 

200 

(D) 

(D) 

220 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  iwithheld  due  to  insufficient  reporting. 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLF-ANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


245 

13 

84 
245 
139 

27 
8 

21 


142 

33 

83 

16 

89 

142 

9 

14 

2 

11 

18 

7 

27 

33 

21 

20 

6 

1 

2 

57 

52 


141 

90.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

12  261 

20 
1  085 
10  124 
875 
(0) 
(0) 
(0) 


41  754 

1  374 

2  783 
960 

2  445 
26  925 
142 
(D) 
(D) 
101 
217 
93 
914 
466 
736 
341 
(D) 
(D) 
(D) 

2  977 
681 


70  587 

50  135 

378 
155 
158 
8  209 
437 
(Z) 
229 
269 
70 
(Z) 
473 


100.0 

0.2 
8.8 
82.6 
7.1 
(D) 
(0) 
(Dl 


100.0 

3.3 

6.7 
2.3 

5.9 
64.5 
0.3 
(D) 
(D) 
0.2 
0.5 
0.2 
2.2 
1.1 
1.8 
0.8 
(D) 
(D) 
(D) 
7.1 
1.6 


(X) 

100.0 

0.8 
0.3 
0.3 
16.4 
0.9 

(Z) 
0.5 
0.5 
0.1 

(Z) 
0.9 


"'1 


1  J 

r 


7J--42     Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


L,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2«0 
260 
280 
300 
320 
340 
380 

too 

420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
280 
300 
400 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
460 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 


OTHER  RETAIL  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIt)l-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 


SECONDHAND  STORES  (SIC  5933) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


24 

36 

71 

55 

18 

1 

3 

4 

12 

1 

21 

15 

173 

120 


138 
95 

40 
7 
6 

95 

46 
1 
1 
1 
4 

13 


94 
53 

6 

5 

5 

2 

15 

16 

13 

8 

8 

7 

1 

3 

12 

1 

21 


821 

435 

4  560 

3  402 

775 

(0) 

(D) 

54 

706 

(D) 

15  583 

(D) 

9  402 

1  421 


12  556 

9  150 

314 
(Dl 
158 
8  209 
199 
<0) 
(D) 
(D) 
(D) 
85 


4  660 

2  840 

198 
210 

34 
(D) 
155 
476 

58 

77 
193 
100 
(D) 
(D) 
706 
(D) 
502 

16 


168 

(D) 


4  492 

2  673 

198 
210 
34 
(D) 
155 
(0) 
(D) 
(D) 
193 
100 
(D) 


1.6 
0.9 
9.1 
6.8 
1.5 
(01 
(0) 
0.1 
1.4 
(D) 

31.1 
(D) 

18.8 
2.8 


100.0 

3.4 
(D) 
1.7 
89.7 
2.2 
(D) 
(D) 
(D) 
(D) 
0.9 


(X) 

100.0 

7.0 
7.4 
1.2 
(D) 
5.S 

16.8 
2.0 
2.7 
6.8 
3.5 
(0) 
(0) 

24.9 
(D) 

17.7 
0.6 


(X) 
100.0 


(X) 

100.0 

7.4 
7.9 
1.3 
(D) 
5.8 
(D) 
(D) 
(D) 
7.2 
3.7 
(0) 


380 
420 
460 
500 
520 


100 
240 
260 
280 
300 
500 
520 


240 

240 
240 
248 

260 
280 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


020 
140 
160 
180 
220 
280 


SECONDHAND  STORES— CONT  I  NUED 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
total' 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

>FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
'  OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES, 

OFFICE  MACHINES'  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART'  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


•REPTG  ADDL  DETAIL  FOR  LINE  520 

'NONMERCHANDISE  RECEIPTS  

'  PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
JEWELRY-OPTICAL  GOODS  


(D) 
706 
(0) 
(D) 
16 


1 

(D) 

6 

(0) 

1 

(0) 

2 

(D) 

1 

ID) 

13 

1  480 

3 

(D) 

12 

2  000 

8 

1  730 

6 

(0) 

6 

(D) 

6 

(D) 

6 

(0) 

1 

(D) 

2 

(0) 

1 

(D) 

8 

1  203 

8 

1  730 

8 

1  203 

7 

845 

3 

(D) 

3 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

2 

(Dl 

2 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

5 

(D) 

3 

(D) 

5 

11 

1 

(Dl 

1 

(D) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-43 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^i 


,  see  "Description  of  the  Tables"  in  front] 


300 
320 
500 
520 


140 
160 
180 
220 
280 
300 

300 
300 
301 
302 
303 
301* 
305 
306 
307 

320 
500 
520 


020 
300 
320 
520 


320 
400 
440 
460 
520 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORES, 
BICYCLE  SHOPS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXCt  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

ATHLETIC  GOODSi  SALES  TO  INDIVIDUALS  . 

ATHLETIC  GOODSi  SALES  TO  TEAMS  .  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT.  , 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  .  ■ 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

NONMERCHANDISE  RECEIPTS  

HAYi  GRAINi  FEED  STORES  (SIC  5962) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEEO-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  .  . 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2  537 
(D) 
(D) 
124 


(01 

(0) 

11 

(D) 

(D) 

2    101 

I  855 
1  762 
871 
219 
244 
127 
(D) 
(D) 
(D) 

(D> 
(D) 
(0) 


12  497 
(D) 


5  784 

4  880 

(D) 
(0) 
(D) 
4  238 
(D) 


1  233 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


87.9 
(Dl 
(D) 
4.3 


100.0 

(D) 
(Dl 
0.5 
(0) 
(D) 
88.5 

100.0 

95.0 

47.0 

U.B 

13.2 

6.8 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 


(D) 

(D) 

436 

85.3 

(D) 

(D) 

(D) 

(D) 

(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 
86.8 
(D) 


(X) 
100.0 


220 

260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


, REPTG  ADDL  DETAIL  FOR  LINE  280 

iJEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS!  INCL.  COSTUME 
OPTICAL  GOODS 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH!  CLOCK!  JEWELRY  REPAIRS. 


260 
320 

500 
520 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FUEL!  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


71 

6 

718 

(X) 

48 

5 

434 

100.0 

15 

232 

4.3 

15 

(D) 

(D) 

48 

4 

309 

79.3 

43 

5 

163 

100.0 

43 

4 

065 

78.7 

39 

720 

13.9 

26 

486 

9.4 

41 

1 

886 

36.5 

28 

(0) 

(D) 

38 

667 

12.9 

9 

(D) 

(D) 

2 

(D) 

(D) 

8 

(D) 

(D) 

43 

557 

10.3 

33 

3 

983 

100.0 

(NA) 

NA) 

(NA) 

33 

415 

10.4 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2  501 
(D) 


2  053 

(D) 


2  804 

1  877 

(D) 

(D) 

1  788 

(D) 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 

(D) 

95.3 

(D) 


■'1 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-44    Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Phoenix  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
100 
120 
280 
500 


220 
500 
520 


CIGAR  STORESi  STANDS  (SIC  5993) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 

JEWELRY-OPTICAL  GOODS  , 

ALL  OTHER  MERCHANDISE  , 

NEWS  DEALERSi  NEWSSTANDS  <SIC  599'i) 
TOTAL^ , 


CAMERAi  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL^ 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBY  I  TOYt  GAME  SHOPS 
(SIC  5999  PART) 


2U0 
300 
320 

500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


2  723 

2  053 

8 

2  026 

(D) 


3  263 


21t 
(D) 


813 
(0) 


762 

(D) 
(D) 
(0) 
744 
(D) 


100.0 


(D) 

(D) 

224 

90.0 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(X) 

100.0 

0.4 

98.7 

(D) 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
97.6 
(D) 


020 
040 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
340 
400 
460 
500 
520 


020 
080 

140 
160 
180 
200 
220 
240 
260 
280 
300 
340 
460 
500 
520 


PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  (SIC  5999  PART) 
total"-.  ....... 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  lietail  withheld  due  to  Insufficient  reporting. 


(D) 
134 


13  344 


312 

(D) 


5  533 
<D) 


7  121 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
359 
(D) 
(D) 
(D) 
(D) 
2  316 
(D) 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

277 

22.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

359 

3.5 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

522 

24.7 

(D) 

(D) 

(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.0 
(D) 
(D) 
(0) 
(0) 
32.5 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-45 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tucson  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-61RLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAr-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  <SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENT.  MACHINERY' 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  

HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


291 

271 

142 

219 

269 

237 

88 

133 

105 

82 

105 

86 

123 

86 

73 

92 

61 

47 

240 

259 

8 

9 

10 

292 

495 


Sales 


($1,000) 


327  153 

68  837 

17  177 
5  290 
7  687 

5  407 
16  666 

9  404 

18  480 

6  631 
5  598 
9  257 

10  544 
3  616 

1  829 
3  848 
5  123 

15  225 
50  238 
18  223 

14  363 

2  357 
1  445 

5S2 

15  838 
13  697 


20  008 

(D) 
(D) 
(D) 
(D) 
207 
(D) 

90 

3  000 

13  911 

(D) 

(D) 

95 
346 


13  331 

(D) 
(D) 
(0) 
12  269 
91 


1  121 

707 

(D) 
692 
(D) 


3  404 

2  779 

(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.9 

5.6 
2.0 
1.7 
2.8 
3.2 
1.1 
0.6 
1.2 
1.6 
4.7 
15.4 
5.6 
4.4 
0.7 
0.4 
0.2 
4.8 
4.2 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
1.0 
(D) 
0.4 
15.0 
69.5 
(D) 
(0) 
0.5 
1.7 


100.0 

(D) 
(0) 
(D) 
92.0 
0.7 


(X) 

100.0 

(D) 

97.9 

(D) 


(X) 
100.0 


(D) 
(D) 
(0) 
(D) 


260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

400 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  320, 
>HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
040 
100 
120 
140 
160 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES — CONTINUED 


ISITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


LUMBER-BUILDING  MATERIALS 


AUTO  FUELS-LUBRICANTS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-Sr^ACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHiNG.  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


172 

(D) 

(D) 

1  467 

1  969 

1  190 

140 

568 

483 

950 

1  829 
429 
254 
177 

(D) 


3  191 
(0) 


43  111 


1  124 

555 

(D) 

(D) 

1  073 

5  498 

9  049 

1  823 

4  417 

668 

825 

799 

478 

023 

304 

(D) 

233 

(D) 

(D) 

(D) 

741 

554 


(0) 
32  550 


6.2 

(D) 

(D) 

52.8 

100.0 

60.4 

7.1 

28.3 

24.5 

34.2 

100.0 

23.5 

13.9 

9.7 

(D) 
3.4 
1.3 


(X) 
100.0 


100.0 

2.6 
1.3 
(D) 
(D) 
2.5 
12.8 
21.0 
4.2 
10.2 
6.2 
6.6 
4.2 
1.1 
2.4 
3.0 
(D) 
0.5 
(D) 
(D) 
(0) 
6.4 
8.2 


(X) 
100.0 


100.0 


446 

5.3 

(D) 

(D) 

(0) 

(D) 

536 

6.4 

422 

5.1 

1    470 

17.6 

^^^m 

standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-46     Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tucson  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 
220 
2H0 
260 
280 
300 
320 
3!t0 
400 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
420 
460 
500 
520 


LIMITED  PRICE  VARIETY  STORES— CONT  I NUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE '. 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


190 

190 

4 

1 

83 

134 

129 

7 

7 

2 

3 

1 

1 

26 

1 

a 

7 
2 
1 
2 
105 
56 


288 
891 
(D) 
186 
643 
166 
(D) 
471 
(D) 
(D) 
(D) 
1  704 
245 


3.4 
10.7 
(D) 
2.2 
7.7 
2.0 
(D) 
5.6 
(D) 
(D) 
(D) 
20.4 
2.9 


85 

125 

(X) 

78 

255 

100.0 

65 

837 

84.1 

(D) 

(D) 

(D) 

(D) 

1 

824 

2.3 

2 

811 

3.6 

3 

201 

4.1 

248 

0.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

361 

0.5 

(D) 

(D) 

(D) 

(D) 

46 

0.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

514 

1.9 

1 

588 

2.0 

GROCERY  STORES! 
DELICATESSENS 


INCLUDING 
(SIC  541) 


TOTAL 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
420 
460 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADOL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN!S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


, REPTG  ADDL  DETAIL  FOR  LINE  500. 
.ALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES!  VEGETABLE  MARKETS 
(SIC  543) 


193 

153 

153 

144 
144 
120 
135 
114 
143 

2 

1 

83 

133 

129 

7 

7 

2 

3 

1 

1 

26 

1 

2 

7 

2 

1 

2 

105 

104 

104 

103 

15 

49 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 


REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.        (2)  Less  than  0.05%. 


75  296 

62  933 

70  527 
59  888 
14  829 
6  317 
5  322 
33  465 

(D) 
(D) 

1  824 
(D) 

3  201 
248 
(D) 
(D) 
(D) 
(D) 
(D) 
361 
(D) 
(D) 
46 
(D) 
(D) 
(D) 

1  514 

66  084 

1  479 

1  337 

129 

(D) 


180 
(D) 


(X) 

100.0 

83.6 

100.0 

84.9 

21.0 

9.0 

7.5 
47.4 

(D) 
(D) 
2.4 
(D) 
4.3 
0.3 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 
(D) 
(D) 
0.1 
(D) 
(D) 
(0) 
2.0 

100.0 
2.2 
2.0 
0.2 

(D) 


(X) 
100.0 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Ariz.     7J-47 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tucson  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


020 

020 
020 
023 

021* 


220 

240 
260 
300 
320 
31(0 
380 
400 
420 
500 
520 


020 
040 
080 
100 
260 
320 
380 
400 

400 
400 
401 
402 
403 


Kind  of  business  and  merchandise  line 


CANDY t  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020. 
GROCERIES-OTHER  FOODS  

FROZEN  FOODS  

ALL  OTHER  FOODS 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  E(JUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  . ..  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
KITCHENWARE-HOME  FURNISHINGS. 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(number) 


121 

84 


213 

5 
3 
1 

25 
1 
1 

2 
213 

202 
202 
202 
10 
180 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 


81  928 

70  562 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
50  187 
612 
9  473 

4  001 

5  338 


21  721 

20 
(D) 
(D) 
125 
(D) 
(D) 
(D) 
17  355 

20  524 

16  585 

15  705 

196 

669 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

100.0 

100.0 
(0) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

71.1 
0.9 

13.4 
5.7 
7.6 


100.0 

0.1 
(D) 
(D) 
0.6 
(D) 
(D) 
(D) 
79.9 

100.0 

80.8 

76.5 

1.0 

3.3 


420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


140 
160 
180 
200 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STATIONS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-SATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 

APPAREL  1  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGt  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN 'Si  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561 i  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


Estab- 
lishments 

(number) 


200 

186 

186 

78 

20 

173 

5 

5 

174 

162 
162 

155 
46 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2  914 

18  547 

2  587 

500 

106 

1  987 

21 

14 

1  126 

16  857 

1  044 

801 

240 


145 

21 

066 

(XI 

113 

17 

623 

100.0 

29 

3 

464 

19.7 

73 

8 

921 

50.6 

56 

4 

583 

26.0 

4 

(D) 

(D) 

8 

41 

0.2 

2 

(D) 

(D) 

7 

52 

0.3 

45 

422 

2.4 

2  869 
(D) 


8  779 

7  171 

(D) 


13.4 

100.0 
13.9 
2.7 
0.6 
10.7 

0.1 
0.1 
5.2 

100.0 
6.2 
4.8 
1.4 


(X) 
100.0 


(X) 

100.0 

(D) 


•'1 


I)  \ 


i''-;' 


.^ 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-48    Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tucson  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


Ik,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
200 
280 
500 
520 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
520 


140 
160 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
300 
500 
520 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEA'ELRY-OPTICAL  GOODS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 


,REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  Llr^E  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


6  620 

391 
(D) 
(01 
(D) 
(D) 


6  275 

6  562 

6  032 

(0) 

75 

76 

598 

1  789 

2  369 
435 
136 
(D) 
125 

391 

(D) 
(D) 
(D) 


366 

(D) 
345 
(D) 
(D) 


4  568 

4  198 

1  808 

3  587 
1  539 
187 
230 
309 
23 
761 

1  793 

3  587 

1  511 

349 

88 

188 

384 

307 

64 

40 

86 

273 
(D) 
(D) 
(D) 
(D) 
144 


92.3 

5.5 
(D) 
(D) 
(D) 
(0) 


92.2 

100.0 

91.9 

(D) 

1.1 

1.2 

9.1 

27.3 

36.1 

6.6 

2.1 

(0) 

1.9 

5.7 
(D) 
(D) 
(D) 


100.0 

(D) 

94.3 

(D) 

(D) 


43.1 

100.0 
42.9 
5.2 
6.4 
8.6 
0.6 
21.2 

42.7 

100.0 
42.1 
9.7 
2.5 
5.2 
10.7 
8.6 
1.8 
1.1 
2.4 

6.5 

(D) 
(D) 
(D) 
(D) 

3.4 


160 
180 
500 
520 


020 
080 
140 
150 
200 
220 
240 
260 
280 
300 
320 
420 
500 
520 


020 
080 
140 
160 
200 
220 
240 
260 
280 
300 
320 
500 
520 


020 

200 
220 
240 
260 
320 
420 
500 
520 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARc 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


4  245 

(D) 

3  838 

(D) 

123 


395 
(D) 


17 

20 

056 

75 

15 

779 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

21 

801 

52 

5 

718 

33 

7 

180 

25 

805 

3 

(D) 

3 

281 

3 

(D) 

1 

(D) 

6 

167 

40 

511 

13  266 


1 

(D) 

1 

(0) 

1 

(0) 

1 

(D) 

19 

(D) 

14 

1  168 

32 

(0) 

9 

397 

3 

(D) 

3 

281 

2 

(D) 

4 

(D) 

17 

254 

56 

6  790 

39 

5  298 

1 

(D) 

2 

(D) 

38 

4  550 

1 

(D) 

16 

408 

1 

(D) 

1 

(D) 

2 

(D) 

23 

257 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-49 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tucson  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


EATING)  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES)  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  E(JUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


Estab- 
lishments 

(number) 


421 
287 

34 
221 
138 

65 

31 
3 

13 


191 

31 

191 
42 

7 
22 

3 
11 


3 

30 

96 

58 

9 

2 


81 


Sales 


($1,000) 


29  540 

21  619 

431 

15  192 

5  203 

511 

92 

(D) 

(0) 


23  320 


424 

14  942 

1  257 


(D) 
57 

(D) 
55 


7 
250 
946 
(D) 
35 
(D) 


16  867 

(D) 

1  278 

(D) 

1  311 

12  216 

(D) 

(D) 

(D) 

46 

(D) 

(D) 

221 

(IJ) 

(D) 

(D) 

(D) 

1  519 

312 


Percent 

c 

of  sales 

<-> 

accounted 

.E 

for  by  the 

S 

specified 

rtj 

merchandise 

u 

line 

S 

(X) 

100.0 

2.0 

020 

70.3 

040 

24.1 

060 

2.4 

080 

0.4 

100 

(D) 

120 

(0) 

140 

160 

180 

200 

220 

(X) 

240 

260 

100.0 

280 

300 

2.5 

320 

88.3 

340 

7.4 

380 

(D) 

400 

0.3 

420 

(D) 

460 

0.3 

480 

500 

520 

(X) 

100.0 

0.1 

5.3 

020 

83.9 

040 

(0) 

060 

0.7 

080 

(D) 

100 

120 

140 

160 

180 

220 

(X) 

260 

280 

100.0 

300 

320 

(D) 

400 

6.8 

420 

(0) 

500 

6.9 

520 

64.7 

(D) 

(D) 

(D) 

0.2 

(D) 

(D) 

1.2 

(D) 

(D) 

080 

(D) 

140 

(D) 

160 

8.1 

180 

1.7 

200 

220 

240 

260 

280 

(X) 

300 

320 

340 

380 

420 

500 

(X) 

520 

Kind  of  business  and  merchandise  line 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUSS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

LIQUOR  STORES  (SIC  592) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  c  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  . 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


279 
186 

23 

5 
2 

49 

29 

6 

12 

15 

16 

9 

14 

10 

12 

27 

21 

11 

2 

2 

1 

8 

5 

4 

84 

39 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


25  386 

18  526 

817 
(D) 
(D) 

4  575 
961 

12 

90 

148 

68 

42 

121 

298 

53 

1  028 

1  489 

442 

(D) 

(D) 

(D) 

417 

1  376 

(D) 

5  577 
339 


(X) 

100.0 

4.4 
(0) 
(D) 

24.7 
5.2 
0.1 
0.5 
0.8 
0.4 
0.2 
0.7 
1.6 
0.3 
5.5 
8.0 
2.4 
(D) 
(D) 
(D) 
2.3 
7.4 
(D) 

30.1 
1.8 


184 

3.7 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

101 

2.0 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

32 

0.6 

(0) 

(D) 

(D) 

(D) 

55 

3.9 

88 

6.3 

18 

1.3 

(0) 

(0) 

82 

5.9 

(D) 

(D) 

37 

2.7 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

247 

17.7 

12 

0.9 

'1 

si 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-50     Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Arizona— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tucson  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


060 
140 
180 
300 
320 
500 
520 


320 
460 


BOOKi  STATIONERY  STORES  (SIC  59t) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

ALCOHOLIC  DRINKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

JEWELRY  STORES  (SIC  597) 
TOTAL^ 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
500 
520 


020 
060 
080 


OTHER  STORES  (SIC  599) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPER  I ES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 


1  940 
(D) 


1  527 

(D) 
(D) 
10 
1  328 
(D) 
(D) 
(D) 


2  441 
1  723 


347 
1  376 


747 
(D) 


(D) 
(D) 
(D) 


(X) 
100.0 


100.0 

(0) 
(D) 
0.7 
87.0 
(D) 
(0) 
(0) 


(X) 
100.0 


20.1 
79.9 


(X) 
100.0 


3 

633 

11.0 

1 

(D) 

(D) 

6 

860 

15.0 

2 

(D) 

(D) 

1 

(D) 

(D) 

6 

(0) 

(D) 

5 

(D) 

(D) 

3 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

8 

27 

0.5 

1 

(D) 

(0) 

1 

(D) 

(D) 

59 

3  946 

68.9 

9 

36 

0.6 

(D) 
(0) 
(D) 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


NONSTORE  RETAILERS — CONTINUED 

eiGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

367 

33.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D> 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(N A)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-51 


TABLE   4. 


Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


3H0  , 
340  > 
341 

342  . 

343  > 
344 

345  , 

346  > 

347  t 
348 
349 
351 
352 
353 
355 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  .... 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARH  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


LUMBER.  BLD6.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  • 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

; FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 

METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  .  . 


Estab- 
lishments 

(number) 


2  054 

494 
486 
225 
299 
458 
373 
253 
279 
248 
210 
220 
177 
271 
220 
186 
235 
154 
90 
538 
515 
53 
77 
54 
476 
708 


Sales 


($1,000) 


373  904 

86  739 

23  390 

7  431 

7  079 

6  574 

14  952 
11  317 

15  472 
5  313 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


547 
515 
833 
910 
055 
783 
362 


15  029 
42  642 
40  604 
14  178 
12  319 
8  388 
2  684 
14  224 
12  834 


30  909 

(D) 
494 
(0) 
308 
(D) 
108 
1  811 

13  655 
82 
(D) 
(D) 

11  736 

(D) 

(D) 

1  188 


12  662 

10  522 

(D) 
43 

2  543 

43 
43 

(D) 

(D) 

723 

9  583 

10  433 

9  494 

3  417 
1  045 

473 
(D) 
332 
673 
511 
851 
333 
(D) 
733 
191 
842 


100.0 

23.2 
6.3 

2.0 
1.9 
1.8 
4.0 
3.0 
4.1 
1.4 
1.5 
2.0 
1.8 
1.0 
0.5 
0.7 
1.2 
4.0 
11.4 
10.9 
3.8 
3.3 
2.2 
0.7 
3.8 
3.4 


(X) 

100.0 

(D) 
1.6 
(0) 
1.0 
(D) 
0.3 
5.9 

44.2 
0.3 
(D) 
(D) 

38.0 
(D) 
(D) 
3.S 


(X) 

100.0 

(D) 
0.4 

100.0 
1.7 
1.7 

(D) 

(D) 

6.9 

91.1 

100.0 

91.0 

32.8 

10.0 

4.5 

(D) 

3.2 

6.5 

4.9 

8.2 

3.2 

(D) 

7.0 

1.8 

8.1 


460 
500 
520 


240 
240 
241  ^ 

320 
340 

340  } 

340 
341 
342 
343 
344 
345 
346 
347 

348  r 

349  . 

351 

352 

353 

355 

520 


340 

340 
340 
356 
357 
358 
359 
361 

520 


200 
220 
240 
260 
280 
300 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 

HAY-GRAIN-FEED-FARM  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD. 

WINDOWS.  DOORS.  AND  FRAMES-METAL  .  .  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  .  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 

; LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 
GLASS 


NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
120 


3  365 

(D) 

(0) 
(D) 
(D) 

(D) 
3  278 

2  666 

2  636 

(D) 

74 

64 
(D) 

38 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

64 
(D) 

(D) 


(0) 
(D) 
1.1 


100.0 
(D) 
(D) 

(D) 
97.4 

100.0 
98.9 
(D) 
2.8 
2.4 
(D) 
1.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.4 
(D) 

(0) 


497 

100.0 

(D) 

(D) 

497 

100.0 

(D) 

(0) 

(D) 

(0) 

118 

23.7 

(D) 

(D) 

(D) 

(D) 

312 

62.8 

340 

(X) 

341 

100.0 

(D) 

(D) 

400 

17.1 

(D) 

(D) 

257 

11.0 

(D) 

(D) 

(D) 

(D) 

N^ 

l,ri 

'>« 

»*  , 

%. 

^ 

>. 

'\i 

\ 

:j:j 

:^ 

standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-52     Mountain— Ariz. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^A.^.^.^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


320 

320 

320 

322 

323. 

324 

310 

340 
340 
34 
356> 


380 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


HARDWARE  STOREIS  —  CONTINUED 

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320.  .  . 
HARDWARE 

GARDENING  EOUIPMENT-SUPPLIES  .  .  . 
PLUMBING-ELECTRICAL  SUPPLIES  .  .  . 
OTHER  HARDWAKE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER.  .  

OTHER  LuMBER-BuILDING  MATERIALS.  . 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL .'.... 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  5-tl) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENK'ARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


876 

1  894 

662 

66 

97 

501 

228 

1  894 

162 

129 

34 

(D) 
(D) 
87 


211 

48  037 

153 

42  462 

105 

7  397 

20 

305 

7 

(D) 

16 

705 

52 

(0) 

100 

1  068 

123 

5  174 

125 

6  598 

117 

1  807 

119 

4  176 

62 

1  753 

69 

797 

97 

1  294 

88 

438 

62 

634 

91 

1  606 

39 

(13) 

8 

(D) 

51 

(0) 

33 

(0) 

13 

(D) 

31 

(D) 

14 

(D) 

98 

2  564 

41 

1  050 

8  186 

267 
(D) 
(0) 
558 

1  592 
(D) 

1  431 
(D) 
83 
748 
137 
(D) 
428 
18 
(0) 
(D) 


37.4 

100.0 

35.0 

3.5 

5.1 

26.5 

9.7 

100.0 
8.6 
6.8 
1.8 

(D) 
(D) 
3.7 


100.0 

18.6 
0.7 
(D) 
1.7 
(D) 
2.5 
12.2 
15.5 
4.3 
9.8 
4.1 
1.9 
3.0 
1.0 
1.5 
3.8 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(0) 
6.0 
2.5 


100.0 

3.3 

(D) 
(0) 
6.8 

19.4 
(0) 

17.5 
(D) 
1.0 
9.1 
1.7 
(D) 
5.2 
0.2 
(D) 
(D) 


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 

200 

201 

202' 

203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260  . 

260 

261 

262 

263 

280 
300 
320 

320 
320 
321 

322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 


'  REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARi 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  


142 

33  417 

102 

29  209 

70 

7  630 

16 

(D) 

7 

(D) 

16 

705 

52 

712 

60 

558 

80 

2  867 

37 

16  007 

37 

2  064 

36 

1  442 

35 

655 

81 

3  589 

38 

16  134 

38 

2  613 

31 

255 

21 

89 

6 

(D) 

25 

(D) 

24 

(D) 

26 

(D) 

28 

(D) 

28 

(D> 

14 

(D) 

4 

<D) 

73 

1  158 

69 

1  862 

34 

(D) 

34 

(D) 

31 

(D) 

24 

(D) 

3 

(Z) 

38 

1  508 

16 

(D) 

16 

(D) 

11 

(D) 

14 

(D) 

2 

(D) 

43 

656 

24 

14  612 

24 

575 

20 

(D) 

15 

(D) 

53 

463 

23 

9  876 

23 

281 

16 

(D) 

17 

(D) 

2 

(D) 

50 

236 

42 

522 

52 

1  178 

22 

10  132 

22 

956 

21 

795 

16 

179 

34 

(0) 

17 

(D) 

17 

(D) 

13 

(D) 

11 

(D) 

8 

(D) 

51 

(D) 

33 

(D) 

13 

(D) 

31 

(D) 

14 

(D) 

^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Mot  applicable.       (Z)  Less  than  0.05«. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-53 


TABLE  4  Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a.  a..*,  a.  a..*,,  see  "Description  of  the  Tables"  in  front] 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

>  ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 
ALL  OTHER  MERCHANDISE  


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWINGt  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  .  .• 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  . 

FROZEN  FOODS 

ALL  OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


249 

249 
11 

4 
98 
180 
172 
46 
43 
34 
18 

9 

4 
58 
18 
12 
30 

3 
12 

5 
16 

2 

163 

52 


584 

15  241 
321 
237 
(D) 
(D) 

895 


260 
(D) 


107  372 
95  951 


77  471 
(D) 


(Z) 
030 
484 
689 
660 
(0) 
(D) 
(D) 
(D) 
(D) 
260 
108 
(D) 
(D) 
(D) 
(0) 
(Z) 
(D) 
(D) 
476 
134 


282 

104 

921 

(X) 

231 

94 

493 

100.0 

231 

76 

051 

80.5 

200 

83 

280 

100.0 

200 

67 

509 

81.1 

185 

14 

384 

17.3 

176 

6 

433 

7.7 

160 

4 

062 

4.9 

199 

42 

757 

51.3 

8 

(D) 

(0) 

4 

(Z) 

(Z) 

98 

2 

030 

2.1 

178 

(D) 

(0) 

172 

3 

689 

3.9 

46 

660 

0.7 

43 

(0) 

(0) 

34 

(01 

(0) 

18 

(D) 

(D) 

9 

(D) 

(D) 

4 

(D) 

(D) 

58 

1 

260 

1.3 

18 

108 

0.1 

12 

(D) 

(D) 

30 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.0 

100.0 
2.1 
1.6 
(D) 
(D) 

3.1 


(X) 
100.0 


100.0 

80.7 
(0) 
(Z) 
2.1 
3.6 
3.8 
0.7 
(D) 
(D) 
(D) 
(0) 
(D) 
1.3 
0.1 
(D) 
(D) 
(D) 
(0) 
(Z) 
(D) 
(D) 
3.6 
1.2 


340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
023 
024 

040 
100 
520 


Kind  of  business  and  merchandise  line 


GROCERY  STORES. 
DELICATESSENS- 


INCLUDING 
-CONTINUED 


LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 
HAY-GRAIN-FEEO-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  . 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

MEAT  MARKETS  <SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL^ . 


DAIRY  PRODUCTS  STORES  (SIC  545) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020. 

;  GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

C IGARS-C I GARETTES-TOBACCO 
NONMERCHANDISE  RECEIPTS  . 


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


RETAIL  BAKERIES'  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


Estab- 
lishments 

(number) 


3 
12 

5 
16 

2 
163 

160 

160 

155 

46 

50 


12 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(Z) 
(D) 
(D) 
3  476 

73  052 

3  424 

2  828 

593 

(D) 


491 
(D) 


(0) 

760 
(D) 
(D) 
(D) 
715 

(D) 
(D) 
(D) 


(D) 
(0) 
(Z) 
(01 
(0) 
3.7 

100.0 
4.7 
3.9 
0.8 

(D) 


(X) 
100.0 


(X) 


(X) 

100.0 

(0) 

100.0 

(0) 

(D) 

(D) 

94.1 

(D) 
(D) 
(D) 


<i3 


''\) 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-54     Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


ii! 
111 

IK 

Hi 

P:; 


120 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


380 
400 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ ' 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


TOTAL 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388^ 

400 


420 

420 
420 
421 
422 
423 
424 

440 
500 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


I    REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


400 
400 
401 
403l   MOTOR  OIL-GREASES-OTHER  OILS 


TIRES-BATTERIES-ACCESSORIES 


,  REPTG  ADDL  DETAIL  FOR  LINE  420 

>  TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 


193 

126 

1 
22 
11 
20 
10 
20 
20 
10 
75 
62 

106 

4 

1 

33 

101 


Sales 


($1,000) 


76  142 

60  462 

(D) 
(D) 
(D) 
(0) 
(D) 
(0) 
(D) 
(D) 
42  416 

1  145 
7  374 

(D) 
(D) 

2  211 
4  883 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


61 

579 

49 

668 

39 

973 

(0) 

4 

279 

(D) 

(D) 

4 

314 

50 

201 

41 

807 

33 

625 

40 

195 

32 

644 

16 

991 

(D) 

5 

093 

85 

6 

926 

736 

1 

618 

(D) 

(D) 

29 

922 

585 

487 

72 

3 

551 

37 

068 

3 
1 

433 

9US 

945 
712 
383 

(D) 

(D) 

(X) 

100.0 

(D) 
(0) 
(D) 
(0) 
(D) 
(D) 
(0) 
(D) 

70.2 
1.9 

12.2 
(D) 
(D) 
3.7 
8.1 


100.0 

80.5 
(0) 
8.6 
(D) 
(D) 
8.7 


(X) 

100.0 

80.4 

100.0 

81.2 

42.3 

(0) 

12.7 

0.2 

17.2 

1.8 

4.0 

(D) 

(D) 

100.0 
2.0 
1.6 
0.2 

8.5 

100.0 
9.3 
5.2 
1.9 
1.0 
1.0 

(0) 
(0) 


520 

520 
520 
527 
528 


240 
380 

380 
380 
385 
386 
387 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 

440 
520 


Kind  of  business  and  merchandise  line 


DOMESTIC  CAR  DEALERS — CONTINUED 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  .  . 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. 
AUTOMOBILES-TRUCKS.  . 


-FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


,  REPTG  ADDL  DETAIL  FOR  LINE  380. 

>  AUTOMOBILES-TRUCKS 

USED  PASSENGER  CARS.  RETAIL.  . 
USED  PASSENGER  CARS.  WHOLESALE 
USED  COMMERCIAL  VEHICLES  .  .  . 


AUTO  FUELS-LUBRICANTS  

.  REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


I   REPTG  ADDL  DETAIL  FOR  LINE  420.  . 
;  TIRES-BATTERIES-ACCESSORIES  .  .  . 
PARTS.  INSTALLED  IN  REPAIR  WORK. 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


520 ^  REPTG  ADDL  DETAIL  FOR  LINE  520. 
520  I  NONMERCHANDISE  RECEIPTS  .  .  .  . 
---    SERVICE  LABOR 


220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

; AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


Standard  Notes:        -  Represents  zeio.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


12 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3  559 

38  039 

3  484 

2  646 

802 


13 

3  870 

7 

2  732 

1 
7 

<D) 
(0) 

6 
6 
6 

1 
1 

1  896 

1  825 

(D) 

(D) 

(D) 

2 

ID) 

1 

1 
1 
1 
1 

(D) 
(D) 
(D) 
(D) 
(0) 

1 

(D) 

1 
1 
1 

(D) 
(D) 
(D) 

1 
4 

(D) 
(0) 

3 
3 
3 

1  698 
39 
39 

3  765 


6 

(0) 

1 

(D) 

5 

(D) 

1 

(D) 

6 

(D) 

6 

24 

2 

(0) 

1 

(D) 

8 

336 

5 

1  252 

5 

176 

5 

163 

5 

11 

RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-55 


TABLE  4. 


Arizona-Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


420 

120 
420 

426 
427 
428 
429 
431 
432 
433 
434 
436 

500 
520 

520 
520 
524 
525 
526 


Kind  of  business  and  merchandise  line 


TIREi  BATTERYi  ACCESSORY 
DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORies  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  . 
TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS. 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS 

STORAGE  BATTERIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


120 

220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
436 

480 
500 
520 

520 
520 
526 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


Estab- 
lishments 

(number) 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  . 
TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 

NEW  TRUCK-BUS  TIRES  SOLO  TO  USERS.  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS. 

RETREAD  AUTO  TIRES  SOLO  TO  USERS  .  . 

STORAGE  BATTERIES 


HOUSEHOLD  FUELS- ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


■REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  <SIC  559) 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


Sales 


($1,000) 


2  519 

2  929 

1  967 
598 
588 

(D) 
313 
(0) 
181 
10) 
(0) 
49 

156 

368 

2  464 
265 

72 
44 
149 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
451 
(0) 
146 
(0) 
375 
186 
(0) 
(0) 

626 

(D) 
(D) 
(0) 

(0) 

(D) 
(0) 
(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
ID) 

(0) 
372 
118 

1  663 
110 
110 


66.9 

100.0 

67.2 

20.4 

20.1 

(D) 

10.7 

(D) 

6.2 

(D) 

(0) 

1.7 

4.1 
9.8 

100.0 

10.8 

2.9 

1.8 

6.0 


(X) 

100.0 

(D) 
17.9 
(0) 
5.8 
(0) 
14.9 
7.4 
(0) 
(0) 

100.0 

(D) 
(D) 
(0) 

(D) 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 

(D) 

14.8 

4.7 

100.0 
6.6 
6.6 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
180 
200 
240 
260 
280 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


, REPTG  ADDL  DETAIL  FOR  LINE  4,00. 

■AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

■TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


■REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


120 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


HAY-GRAIN-FEEO-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


403 

45 
17 

1 

2 
69 
3 
1 
2 
2 
1 
4 
1 
7 
3 
2 
403 

382 
382 
382 
66 
326 

357 

342 

342 

96 

32 

312 

1 

15 

29 

281 

261 

261 

240 

76 


47  741 

(0) 
432 
(D) 
(D) 
308 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
59 
(D) 
(D) 
37  952 

43  936 

34  921 

30  700 

2  890 

1  328 

5  663 

41  186 

5  381 

694 

271 

4  408 

(D) 
100 
(0) 

2  308 

33  652 

2  069 

1  206 

849 


(X) 

100.0 

(D) 
0.9 
(D) 
(D) 
0.6 
(Z) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
0.1 
(D) 
(0) 
79.5 

100.0 

79.5 

69.9 

6.6 

3.0 

11.9 

100.0 

13.1 

1.7 

0.7 

10.7 

(D) 
0.2 
(0) 
4.8 

100.0 
6.1 
3.6 
2.5 


(0) 

(0) 

5 

283 

30.4 

7 

819 

45.0 

2 

981 

17.2 

(0) 

(0) 

(D) 

(0) 

(0) 

(D) 

(D) 

ID) 

64 

0.4 

83 

0.5 

(D) 

(D) 

60 

0.3 

201 

1.2 

%«1 
St; 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-56     Mountain— Ariz. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


t»Hl 


pji  *^i 


120 

lUO 
160 
180 
200 
280 
500 
520 


Kind  of  business  and  merchandise  line 


MEN'Sl  BOYS'  APPAREL  STORES t 
CUSTOM  TAILORS  (SIC  561i  567) 


MEN'St  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


V»OMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3i  568) 


TOTAL 


120 
lUO 

140 
140 
142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  .  

WOMEN'S-GIRLS'  CLOTHINGr  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORYi  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


Estab- 
lishments 

(number) 


TOTAL   

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 


Sales 


($1,000) 


3  823 

(D) 

(D) 

3  428 

118 
(D) 
(0) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

3  053 

3  277 

2  899 

217 

33 

86 

380 

595 

1  145 

314 

(D) 

(0) 

63 

(D) 
(D) 
(0) 
(D) 
(0) 


392 
392 

(D) 


100.0 

(D) 
(D) 
89.7 
3.1 
(D) 
(0) 
(D) 
(D) 


(X) 

100.0 

(0) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 

89.0 

100.0 

88.5 

6.6 

1.0 

2.6 

11.6 

18.2 

34.9 

9.6 

(0) 

(0) 

1.9 

(D) 
(D) 
(D) 
(D) 
(0) 


(X) 

100.0 

(D) 


160 
180 
280 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRI ERS — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  ■ 

MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


TOTAL 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING ■ 

MEN'S  TAILORED  OUTERWEAR  ■ 

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS ' 

OTHER  MEN'S  CLOTHING  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  160.  ... 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  ■ 

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 
TOTAL  


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


375 

95.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

11  794 

10  284 

(D) 
4  101 

7  277 

2  889 
325 
811 
456 
247 

1  025 

4  213 

7  277 

3  137 
452 

(0) 
(0) 
453 
572 
832 
390 
85 
(D) 
156 

917 
(0) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
48 
103 


(X) 


(D) 
39.9 

100.0 
39.7 
4.5 
11.1 
6.3 
3.4 
14.1 

41.0 

100.0 

43.1 
6.2 
(D) 
(D) 
6.2 
7.9 

11.4 
5.4 
1.2 
(D) 
2.1 

8.9 
(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
0.5 
1.0 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-57 


TABLE  4  Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by .*..*.-». a. .^jk.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


I^EPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

1«0  MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
160  WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
180   ALL  FOOTWEAR 


Estab- 
lishments 

(number) 


180. 
160 
181 
182  1 
1831 

200 
300 
520 


REPT6  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-ORY  GOODS. 
SPORTING-RECREATION  EQUIPMENT 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


TOTAL 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


ItO 
160 
180 
200 
220 
240 
260 
2801 
300 
320 
340 
500 
520 


140 
160 
180 
200 
220 


REPTG  SALES  BY  BROAD  MDSE  LINES  •  • 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS*  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  E(5UIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-BADIO-TV-MUSICAL  INSTR.  . 


Sales 


($1,000) 


120 

82 

1 

1 

1 

29 

63 

S3 

41 

5 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

12 

1  695 

1  641 

1  575 

474 

732 

366 

(D) 
(D) 
(0) 


13 

195 

9 

476 

(D) 

(D) 

(D) 

272 

3 

227 

4 

624 

577 

(0) 

55 

60 

(0) 

177 

396 

6  421 

(D) 
(D) 
(0) 
255 
1  213 


(D) 

0.7 

94.9 

100.0 
96.0 
28.9 
44.6 
22.3 

(D) 
(D) 
(0) 


100.0 

(D) 
(D) 
(D) 
2.9 
34.1 
48.8 
6.1 
(0) 
0.6 
0.6 
(D) 
1.9 
4.2 


(D) 
(D) 
(D) 
4.0 
18.9 


240 
260 
280 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


FURNITURE.  HOME  FURNISHINGS 
STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ■ 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


FURNITURE  STORES  (SIC  5712) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


180 
200 
220 

240 1 

240  ^ 

240 

243 

244 

245 

246 

247 

260 
280 
300 
320 
340 
500 
520 


ALL  FOOTWEAR ' 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT ' 

OTHER  HOUSEHOLD  FURNITURE < 

FLOOR  COVERINGS.  SOFT  SURFACE.  ... 
FLOOR  COVERINGS.  HARD  SURFACE.  ... 
NONHOUSEHOLD  FURNITURE  


Estab- 
lishments 

(number) 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA'  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220.  .  .  .  < 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260.  .  .  . 
KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  . 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


45 

4  366 

68.0 

?2 

207 

3.2 

3 

(D) 

(D) 

2 

(D) 

(D) 

3 

27 

0.4 

4 

(0) 

(0) 

5 

(D) 

(0) 

17 

291 

4.5 

5  636 

(D) 

157 

(0) 

3  804 


17 
1  358 

1  535 
1  018 
707 
251 
(0) 
(D) 

(0) 
356 

1  671 

340 
(D) 
(D) 


100.0 

(D) 

2.8 

(D) 

67.5 


5 

313 

100.0 

3 

641 

68.5 

623 

11.7 

2 

275 

42.8 

480 

9.0 

<0) 

(0) 

(0) 

(0) 

187 

3.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

W.) 

(D) 

toi 

(0) 

233 

4.1 

0.7 
58.6 

100.0 

66.3 

46.1 

16.4 

(0) 

(D) 

(0) 
15.4 

100.0 

20.3 

(0) 

(D) 


■'1 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-58     Mountain— Ariz. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


rt:i 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


L.,  see  "Description  of  the  Tables"  in  front] 


280 
300 
320 
340 
500 
520 


220 

220 
220 
228 
229 
231 
232 
233 
234 


020 
040 
060 
080 
100 
140 
220 
280 
300 
400 
460 
480 
500 
520 


020 
040 
060 
080 
100 
140 
220 
280 
300 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIOi  TELEVISION  STORES  (SIC  5732 
TOTAL^ 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV 'S-PH0N06RAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS.  ...... 


EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

HEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUEuS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAl  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 


Estab- 
lishments 

(number) 


747 

512 

48 

394 

207 

122 

73 

2 

1 

5 

3 

3 

1 

1 

15 

32 


Sales 


($1,000) 


(D) 
47 
(D) 
(D) 
(D) 
62 


453 
296 
296 


453 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


42  337 

30  656 

162 

21  787 

7  185 

1  036 

167 

(D) 

(D) 

(D) 

(Z) 

(D) 

(D) 

(D) 

(D) 

166 


32  35£ 


360 

23 

360 

40 

123 

360 

21 

497 

55 

1 

272 

24 

(D) 

42 

102 

2 

(D) 

1 

(D) 

5 

(0) 

2 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
2.0 
(D) 
(D) 
(D) 
2.7 


(X) 
100.0 
100.0 


(X) 

100.0 

100.0 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

0.5 
71.1 
23.4 
3.4 
0.5 
(D) 
(D) 
(0) 
(Z) 
<0) 
(D) 
(D) 
(D) 
0.5 


100.0 

0.5 
92.0 
5.4 
(D) 
0.4 
(0) 
(D) 
(D) 
(D) 


400 
500 
520 


020 
040 
060 
080 
100 
220 
280 
300 
400 
500 
520 


040 
060 
100 
280 
500 
520 


020 
040 
060 
080 
100 
280 


020 
040 
060 
080 
100 
300 
400 
460 
480 
500 
520 


020 
040 
080 


Kind  of  business  and  merchandise  line 


EATING  PLACES — CONTINUED 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS.  ...  

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  .  .  

CATERERS  (SIC  5812  PART) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 


Estab- 
lishments 

(number) 


34 

106 

261 

17  222 

53 

(D) 

23 

(D) 

32 

74 

1 

(D) 

3 

(0) 

2 

(D) 

1 

(D) 

12 

(D) 

15 

69 

106 
78 
14 
121 


Sales 


($1,000) 


(D) 
(D) 
122 


18   913 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


6 

17 

79 

2  538 

1 

(D) 

1 

(D) 

7 

(D) 

1 

(D) 

8 

39 

34 

290 

152 

5  913 

98 

(0) 

31 

65 

1 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

9 

44 

15   754 

13    118 

(D) 
696 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable,        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-59 


TABLE  4  Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a 


L,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DRUG  STORES  I  PROPRIETARY  STORES — CON. 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  <  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE.  . , 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  ■ 

LIQUOR  STORES  (SIC  592) 
TOTAL^ 


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


790 
10  025 
(D) 
(0) 
(D) 
(D) 
83 
(D) 
(0) 
139 
(0) 
(D) 
(D) 
515 
194 


466 

(D) 

(0) 

027 

609 

14 

33 

54 

41 

(0) 

403 

422 

90 

193 

982 

242 

107 

(D) 

(D) 

55 

784 

274 

901 

777 


6.0 

76.4 
(D) 
(D) 
(D) 
(D) 
0.6 
(D) 
(0)' 
1.1 
(D). 
(D) 
(D) 
3.9 
1.5 


100.0 

2.1 
(D) 
(D) 
13.3 
2.7 
0.1 
0.1 
0.2 
0.2 
(D) 
l.S 
1.9 
0.4 
5.3 
4.3 
1.1 
0.5 
(D) 
(D)' 
0.2 
34.3 
10.0 
17.2 
3.4 


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL '..... 


BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


020 
040 
060 
100 
120 
140 
160 
180 
220 
260 
300 
400 
500 
520 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  ...  

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL .  .  , 


300 
320 

460 
520 


320 

340 
460 
480 
520 


HAYi  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 
HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  

OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


1  614 

(D) 
(D) 

1  477 
(D) 


6  828 

(D) 
(D) 
6  307 
(D) 
(D) 


(X) 


(D) 

(0) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

7 

0.6 

(D) 

(D) 

(D) 

(D) 

804 

71.5 

(D) 

(D) 

42 

3.7 

(D) 

(D) 

(D) 

(D) 

?1.5 

(D) 


(X) 


100.0 

(D) 
(D) 
92.4 
(D) 
(0) 


St! 


standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-60     Mountain— Ariz. 


RETAIL  TRADE— Merchandise  Line  Sales 


'i  tHo 


t. .,,! 


p;, 


TABLE  4  Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


020 

180 

200 
220 
240 
260 
280 

280  > 

280 

281 

282 

283 

28i( 

2 

286 


300 
500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL"^ 


Estab- 
lishments 

(number) 


JEWELRY  STORES  (SIC  5971 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITUPE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 


REPTG  ADDL  DETAIL  FOR  LINE  280.  .  .  . 
JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH)  CLOCK t  JEWELRY  REPAIRS. 


020 
080 
100 
120 
160 
ISO 
200 
220 
320 
340 
480 
500 
520 


FUELt  ICE  DEALERS  (SIC  598) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGAHETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


Sales 


($1,000) 


22 
22 
21 
15 
21 
11 
18 
1 

2 

3 

21 

18 

(NAI 

18 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(D) 
(0) 
39 
1  061 

1  257 
980 
212 
101 
351 
(D) 
232 
(D) 

(D) 
(D) 
181 

990 

(NA) 

135 


3  881 

2  488 

(D) 
(D) 
(Dl 
(Dl 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
2  127 
(D) 
126 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
2.8 
77.4 

100.0 

78.0 

16.9 

8.0 

27.9 

(D) 

18.5 

(D) 

(D) 

(D) 

13.2 

100.0 
(NA) 
13.6 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
85.5 
(D) 
5.1 


Kind  of  business  and  merchandise  line 


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


FLORISTS  (SIC  5992) 
TOTAL'- 

CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  

NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

020  GROCERIES-OTHER  FOODS  

100  CIGARS-CIGARETTES-TOBACCO  

160  WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR 

180  ALL  FOOTWEAR 

280  JEWELRY-OPTICAL  GOODS  

300  SPORTING-RECREATION  EQUIPMENT  .... 

400  AUTO  FUELS-LUBRICANTS  

500  ALL  OTHER  MERCHANDISE  

520  NONMERCHANDISE  RECEIPTS  

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

TOTAL , 

HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

PET  SHOPS  (SIC  5999  PART) 

TOTAL  


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


130 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3    697 

3  055 

(D) 
(D) 
(D) 
(D> 
li3 
(D) 
(D) 
2  401 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Ariz.     7J-61 


TABLE   4. 


020 
040 
060 
100 
120 
l<tO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


Arizona— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lisfiments 

(number) 


Sales 


($1,000) 


3    693 
3    070 

247 
(D) 
(D) 

504 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
537 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

8.0 
(D) 
(D) 

16.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(0) 
(D) 

17.5 


020 
040 
060 
100 
500 
520 


Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

504 

59.6 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7J-62    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2    Colorado:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


t'  .i 


p;: 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
220 
240 

240 
240 
241 
242 

260 
280 
300 
320 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  ■ 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EUUIPMENTi  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBERi  BLDG.  MATLS. i  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .    .    .     .    . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

REPTG  AODL  DETAIL  FOR  LINE  240.  .  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 


Estab- 
lishments 

(number) 


13  028 
9  306 

1  947 

2  275 
991 
667 

1  983 
1  392 
698 
967 
682 
538 
808 
669 
1  007 
700 
633 
840 
690 
473 

1  890 

2  001 
216 
197 
193 

2  033 

3  569 


915 
673 

6 

2 

2 

3 

6 

5 

2 

11 

7 

91 

115 

155 

48 

122 

388 

513 

28 

19 

73 

148 

25 

33 

74 

279 


237 

202 

1 
10 
54 

54 

54 

53 

1 

9 
2 

3 
162 


Sales 


($1,000) 


457  897 
115  246 

43  643 

44  554 

37  533 
99  248 

65  731 
124  046 

38  151 
36  228 
62  065 

66  804 
29  859 
15  736 
23  135 

32  914 
107  841 
338  384 
127  161 

80  979 
31  691 

33  131 
9  251 

99  694 
73  406 


190  680 

154  353 

(Z) 
(D) 
(D) 
(2) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 

1  421 
964 

2  041 
136 

1  006 

16  611 

93  260 

1  951 

(D) 

1  252 

29  308 

921 

364 

578 

4  213 


77  678 

(D) 
115 
235 

12  822 
235 
(0) 
(D) 


41 
(D) 
(Z) 
449 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

20.9 
5.3 
2.0 
2.0 
1.7 
4.5 
3.0 
5.7 
1.7 
1.7 
2.8 
3.0 
1.4 
0.7 
1.1 
1.5 
4.9 

15.4 
5.8 
3.7 
1.4 
1.5 
0.4 
4.5 
3.3 


(X) 

100.0 

(Z) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
0.9 
0.6 
1.3 
0.1 
0.7 
10.8 
60.4 
1.3 
(D) 
0.8 
19.0 
0.6 
0.2 
0.4 
2.7 


(X) 

100.0 

(D) 
0.1 
0.3 

100.0 
1.8 
(D) 
(D) 

0.1 
(D) 
(Z) 
7.0 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

440 
460 
480 
500 
520 


020 
220 
320 
340 
400 
520 


200 
240 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  .  .  .  .  , 

LUMBER  . 

PLYWOOD ■ 

WINDOWS!  DOORS  1  AND  FRAMES-METAL  ■ 

KITCHEN  CABINETS  , 

ALL  OTHER  MILLWORK  , 

WALLBOARO ' 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  , 

PAINT-GLASS-WALLPAPER , 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  .  .  .  .  , 

MASONRY  SUPPLIES  . 

INSULATION  . 

PREFABRICATED  BUILDINGS  AND  PARTS, 

ALL  OTHER  BUILDING  MATERIALS  .  .  , 

FARM  EQUIPMENT!  MACHINERY  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL 


HEATING'  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

NONMERCHANDISE  RECEIPTS  


PAINTi  GLASS'  WALLPAPER 
STORES  (SIC  523) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


;rEPTG  ADDL  DETAIL  FOR  LINE  340.  . 

LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-PUILDING  MATERIALS. 

PAINT-VARNISH'  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 
GLASS 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL ^ 


Estab- 
lishments 

(number) 


202 

69 

728 

194 

75 

158 

194 

67 

587 

194 

32 

262 

165 

7 

882 

138 

1 

617 

48 

200 

144 

5 

647 

161 

6 

286 

152 

2 

890 

171 

2 

635 

41 

332 

93 

544 

157 

2 

315 

139 

1 

057 

53 

1 

067 

99 

2 

860 

1 

(D) 

3 

(D) 

IS 

188 

1 

(D) 

84 

1 

620 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


15    012 


6    517 


1 

(D) 

1 

(D) 

1 

(D) 

16 

5  139 

1 

(D) 

5 

113 

114 

9  967 

101 

8  932 

1 

(D) 

4 

(D) 

10 

49 

2 

(D) 

101 

8  309 

96 

7  814 

96 

7  301 

37 

698 

88 

3  739 

82 

910 

53 

489 

31 

1  470 

1 

(D) 

7 

(0) 

40 

400 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-63 


TABLE  2    Colorado:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^jt.,  see  "Description  of  the  Tables"  in  front] 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES  (SIC  5251) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
HEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


>REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


020 
100 
180 
220 
260 
300 
320 
340 
380 
400 
420 
440 
460 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  •  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


261 
172 

1 

2 
2 

1 

6 

5 

2 

9 

4 

69 

47 

128 

46 

114 

172 

160 
160 
141 
143 
158 

143 

137 

137 

135 

46 

3 

7 
42 
10 

3 
11 
60 
56 


136 

2 

2 

2 

4 

2 

3 

32 

S 

23 

11 

30 

136 

19 

2 

6 

75 


Sales 


($1,000) 


29  175 

18  484 

(0) 
(D) 
(D) 
(0) 
66 
(D) 
(D) 
(D) 
(Z) 

1  121 
480 

1  829 

(D) 

959 

10  080 

17  049 
9  352 
1  854 

1  914 
5  586 

2  231 

14  681 

2  025 

1  315 

710 

(D) 
(D) 
(D) 
(D) 
(D) 
97 
350 
234 


34  974 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
544 
(D) 

1  850 
40 
940 
29  035 
557 
(D) 
159 

1  552 


511 

319 

055 

365 

300 

316 

212 

10 

026 

80 

5 

007 

5 

170 

8 

(Z) 

72 

(D) 

218 

11 

205 

277 

36 

056 

, REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.4 
(D) 
(D) 
(D) 
(Z) 
6.1 
2.6 
9.9 
(0) 
5.2 
54.5 

100.0 
54.9 
10.9 
11.2 
32.8 

12.1 

100.0 
13.8 
9.0 
4.8 

(D) 
(D) 
(D) 
(0) 
(D) 
0.5 
1.9 
1.3 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.6 
<D) 
5.3 
0.1 
2.7 
83.0 
1.6 
(D) 
0.5 
4.4 


100.0 

3.3 

1.7 
0.1 
(Z) 
(D) 
3.7 
12.0 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165. 
166 
167 
166 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320' 
320 
321 
322 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
ICURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'reptg  addl  detail  for  line  240 

|furniture-sleep  equip. -floor  coverings. 

floor  coverings 

furniture-sleep  equipment 


KITCHENWARE-HOME  FURNISHINGS, 


iREPTG  ADDL  DETAIL  FOR  LINE  260. 
'KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


283 

256 

301 

169 

159 

253 

208 

162 

218 

69 

52 

56 

11 

14 

3 

242 

153 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


64  411 
15  325 
28  738 
19  459 

14  466 
12    784 

4  491 

5  798 
10   316 

(0) 

2    350 

8   919 

(D) 

340 

(D) 

24    270 

15  402 


54 

227 

574 

(X) 

53 

225 

572 

100.0 

25 

4 

717 

2.1 

16 

1 

625 

0.7 

1 

(D) 

(D) 

8 

(D) 

(D) 

27 

6 

408 

2.8 

53 

29 

693 

13.2 

47 

210 

757 

100.0 

47 

28 

525 

13.5 

47 

21 

631 

10.3 

46 

6 

652 

3.2 

53 

52 

391 

23.2 

47 

207 

319 

100.0 

47 

49 

183 

23.7 

47 

4 

832 

2.3 

47 

4 

037 

1.9 

36 

(D) 

(D) 

39 

3 

167 

1.5 

45 

9 

088 

4.4 

45 

5 

044 

2.4 

43 

9 

889 

4.8 

47 

9 

349 

4.5 

33 

2 

627 

1.3 

1 

(D) 

(0) 

51 

12 

093 

5.4 

53 

19 

614 

8.7 

47 

210 

757 

100.0 

47 

19 

077 

9.1 

44 

(0) 

(D) 

47 

12 

964 

6.2 

1 

(D) 

(D) 

48 

17 

178 

7.6 

44 

206 

618 

100.0 

44 

16 

526 

8.0 

37 

10 

831 

5.2 

39 

5 

537 

2.7 

46 

13 

112 

5.8 

44 

203 

562 

100.0 

44 

13 

014 

6.4 

42 

4 

616 

2.4 

36 

8 

291 

4.1 

51 

8 

649 

3.8 

45 

207 

087 

100.0 

45 

7 

984 

3.9 

35 

3 

341 

1.6 

41 

4 

841 

2.3 

34 

3 

482 

1.5 

37 

4 

654 

2.1 

30 

6 

480 

2.9 

27 

146 

569 

100.0 

27 

6 

301 

4.3 

21 

(D) 

(D) 

22 

(D) 

(D) 

21.4 
5.1 
9.6 
6.5 
4.8 
4.3 
1.5 
1.9 
3.4 
(D) 
0.8 
3.0 
(D) 
0.1 
(D) 
8.1 
5.1 
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7J-64    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.      Colorado:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


i:t 


340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  5331 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


JREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING '  .  . 

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


180   ALL  FOOTWEAR. 


Estab- 
lishments 

(number) 


138 

121 

54 

2 

2 

7 

130 

126 

132 

122 

134 

81 

64 

134 

120 

66 

126 

22 

2 

1 

130 

78 


Sales 


($1,000) 


(D) 
(0) 
(D) 
(D) 

1  629 

(Dl 

(D) 

12  568 

208  012 
11  918 

3  609 

4  772 
3  510 

14  045 


43  090 


2  292 

3  272 

(D) 

(D) 

75 

2  129 

2  336 
6  743 

1  657 

4  453 
916 
529 

3  214 
862 
388 

2  598 
(D) 
(D) 
(D) 

10  245 
1  003 


29  815 

3  017 
110 
(D) 
(D) 

1  267 

2  668 

4  027 

15  850 

3  500 
2  506 

977 

5  277 

14  597 

4  443 
364 
272 

46 
315 
780 
433 
1  043 
971 
175 
44 

1  575 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
(D) 
(D) 
(D) 

0.7 
(D) 
(D) 

5.6 

100.0 
5.7 
1.7 
2.3 
1.7 

6.2 


100.0 

5.3 
7.6 
(0) 
(D) 
0.2 
4.9 
5.4 
15.6 
3.8 
10.3 
2.1 
1.2 
7.5 
2.0 
0.9 
6.0 
(D) 
(D) 
(D) 
23.8 
2.3 


100.0 

10.1 
0.4 
(D) 
(0) 
4.2 
8.9 

13.5 

100.0 

22.1 

15.8 

6.2 

17.7 

100.0 
30.4 
2.5 
1.9 
0.3 
2.2 
5.3 
3.0 
7.1 
6.7 
1.2 
0.3 

5.3 


200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 
CURTAINS-DRAPERIES-DRY  GOODS 


, REPTG  ADDL  DETAIL  FOR  LINE  200. 
, CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

iMAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 

>HARDWARE 

I  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


I 
340   LUMBER-BUILDING  MATERIALS 


340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

|alL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-SATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL ^ 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
tine 


2    887 


60 

16  226 

60 

2  284 

49 

1  030 

54 

1  214 

5 

43 

40 

1  365 

26 

10  028 

26 

1  209 

19 

(D) 

19 

(D) 

1 

(D) 

49 

825 

32 

9  909 

32 

400 

27 

179 

13 

214 

68 

921 

43 

14  151 

43 

507 

24 

(D) 

32 

406 

2 

(D) 

54 

147 

59 

756 

62 

1  238 

38 

11  000 

38 

806 

27 

509 

25 

301 

31 

369 

22 

5  873 

22 

229 

21 

(D) 

7 

(D) 

40 

(0) 

34 

497 

3 

(D) 

14 

340 

3 

(D) 

63 

(D) 

43 

15  550 

43 

859 

31 

353 

23 

426 

9 

78 

830 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-65 


TABLE   2. 


Colorado:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


FOOD  STORES  (SIC  5t ) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  ■ 
AOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORESt  INCLUDING 
DELICATESSENS  (SIC  511) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES) 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGAKETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  .  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


;REPTG  ADDL  DETAIL  FOR  LINE  500. 

>ALL  OTHER  MERCHANDISE  

PAPER  I  PAPER  PRODUCTS 

;  ALL  OTHER  MERCHANDISE 


520   NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


1  113 

1  113 

54 

6 

222 

784 

676 

66 

183 

26 

9 

14 

2 

170 

8 

15 

43 

4 

1 

15 

6 

5 

7 

662 

221 


857 

813 
813 
772 
725 
694 
800 

16 

6 

219 

760 

672 

66 

182 

26 

8 

13 

2 

166 

7 

14 

40 

4 

1 

15 

6 

5 

7 

654 

651 
651 
630 

158 

203 


Sales 


($1,000) 


519  153 

436  013 

769 

(Z) 

3  012 

20  209 

28  512 

576 

(D) 

(Z) 

(Z) 

316 

(D) 

(D) 

(Z) 

312 

531 

(Z) 

(D) 

(Z) 

(Z) 

(D) 

(D) 

14  659 

3  557 


527  078 

500  689 

418  463 

494  263 
412  771 
113  697 
41  666 
25  748 
231  949 

(Z) 
(Z) 

2  983 
20  098 
28  471 

576 
(D)  I 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(0) 
524 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
14  621 

466  978 
14  568 
11  598 

3  043 

3  508 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

84.0 
0.1 
(Z) 
0.6 
3.9 
5.5 
0.1 
(D) 
(Z) 
(Z) 
0.1 
(D) 
(D) 
(Z) 
0.1 
0.1 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
2.8 
0.7 


(X) 

100.0 

83.6 

100.0 

83.5 

23.0 

8.4 

5.2 

46.9 

(Z) 
(Z) 
0.6 
4.0 
5.7 
0.1 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
ID) 
0.1 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
2.9 

100.0 
3.1 
2.5 
0.7 

0.7 


020 

020 
020 
021 
022 
023 
024 

080 
100 
220 
500 

500 
500 
508 


020 

020 
020 
021 
022 
023 
024 

040 
100 
120 
500 

500 
500 
508 


020 
040 
100 
520 


Kind  of  business  and  merchandise  line 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

;grOCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


'reptg  addl  detail  for  line  500. 
Iall  other  merchandise  

PAPERi  PAPER  products 


MEAT  markets  (SIC  542  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
ALL  OTHER  MERCHANDISE  


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


(REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
>6R0CERIES-0THER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

JalL  OTHER  MERCHANDISE  

PAPERi  PAPER  PRODUCTS 


NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 
NONMERCHANDISE  RECEIPTS  . 


Estab- 
lishments 

(number) 


141 

100 

100 

12 

4 

3 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


7  454 

5  919 

5  852 

5  579 

5  543 

5  273 

11 

41 

216 

(D) 

6 

(D) 

(D) 

(D) 
(D) 
(D) 


1  576 
(0) 


3  942 

3  848 

3  326 

(D) 

(D) 

(D) 

3  250 

476 
43 
(D) 
(D) 

(D) 
(0) 
(0) 


6  201 

4  540 

4  459 
70 
(0) 
(0) 


98.9 

100.0 

99.4 

94.5 

0.2 

0.7 

3.9 

(D) 
0.1 
(D) 
(D) 

100.0 
(D) 
(D) 


(X) 
100.0 


88.3 

100.0 

86.4 
(D) 
(D) 
(D) 

84.5 

10.7 
1.0 
(D) 
(D) 

100.0 
(0) 
(D) 

(D) 


100.0 

98.2 
1.5 
(0) 
(D) 


^■ii 


standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-66    Mountain— Colo. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2. 


Colorado:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


020 

020 
020 
023 
024 

040 
100 
520 


020 

020 
020 
023 
024 


i:i 


020 
040 
100 
120 
140 
200 
220 
240 
260 
■  280 
300 
320 
340 
380 
400 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
GROCERIES-OTHER  FOODS  


> REPTG  ADDL  DETAIL  FOR  LINE  020. 
'GROCERIES-OTHER  FOODS  

FROZEN  FOODS  

ALL  OTHER  FOODS 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS.  .    .    .     .  . 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  < 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 


Es 
lishmenfs 

(number) 


114 

83 

83 

82 

82 

6 

82 

12 
4 

3 


2 

1 

4 

7 

3 

1 

43 

14 

41 

4 

42 

35 

11 

391 

252 


idles 


($1,000) 


4  752 

3  591 

3  510 

3  573 

3  492 

(D) 

<D) 

70 
(D) 
(D) 


949 

949 
949 
(D) 
(D) 


311 
(D) 


441  847 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 

1  710 
(D) 

1  240 
(Z) 

1  466 

292 

(2) 

335  734 

3  580 


Percent 
of  sales 
accountef* 
for  by  tht 
specified 
merchandise 
line 


97.7 

100.0 

97.7 

(D> 

(D) 

1.9 

(D) 
(D) 


(X) 

100.0 

100.0 

100.0 

100.0 

(D) 

(D) 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.4 
(D) 
0.3 
(2) 
0.3 
0.1 
(Z) 
76.0 
0.8 


420 
440 
460 
500 
520 


040 
220 
300 
320 
380 
400 
420 
440 
500 
520 


040 
220 
300 
320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


Kind  of  business  and  men-handise  line 


AUTOMOTIVE  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  .  < 

FARM  EQUIPMENT!  MACHINERY  .  .  .  .  < 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  .  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

[TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

►REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  .... 


Estab- 
lishments 

(number) 


481 

50 

664 

17 

1 

107 

1 

(D) 

110 

16 

939 

489 

27 

498 

374 

415 

091 

293 

377 

002 

1 

(D) 

2 

(D) 

3 

(D) 

1 

(D) 

293 

320 

745 

199 

2 

170 

277 

27 

428 

15 

(D) 

21 

979 

278 

23 

874 

Sales 


($1,000) 


326 

372 

125 

258 

337 

451 

1 

(D) 

2 

(D) 

3 

(D) 

1 

(D) 

258 

287 

927 

253 

336 

037 

253 

287 

056 

253 

167 

347 

26 

1 

776 

159 

30 

795 

13 

836 

250 

67 

312 

148 

9 

072 

ISO 

7 

952 

29 

1 

846 

183 

2 

064 

176 

257 

661 

176 

1 

965 

83 

1 

463 

6 

(Z) 

153 

315 

244 

24 

056 

240 

330 

070 

240 

23 

919 

235 

13 

918 

210 

5 

885 

211 

1 

939 

168 

1 

617 

15 

(0) 

19 

(D) 

246 

20 

755 

240 

323 

711 

240 

20 

583 

236 

18 

059 

97 

2 

352 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (2)  Less  than  0.05%. \ 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-67 


TABLE  2.      Colorado:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387  ' 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 


520 
520 
527 
528 


380 

380 
380 
381 
383 
385 
386 
387 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADOL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  

NEW  PASSENGER  CARSi  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 
USED  COMMERCIAL  VEHICLES  

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  •  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


520. 


'reptg  addl  detail  for  line 
;nonmerchandise  receipts  •  .  .  . 

service  labor 

other  nonmerchandise  receipts. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

; REPTG  ADDL  DETAIL  FOR  LINE  400. 

.AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


I REPTG  ADDL  DETAIL  FOR  LINE  420 

> TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


16  873 
15  254 

12  360 

13  496 
10  865 

5  761 

(0) 

879 

51 

3  666 
398 
(D) 

(D) 

(D) 
(D) 
(0) 
(D) 

1  517 

14  146 
1  480 

688 
366 
224 
154 

(D) 

13  609 

(D) 

1  100 

(01 


20  458 

24  259 

20  430 

13  305 

(0) 

5  429 

994 

(D) 

(D) 

(D) 
(0) 
(D) 
(D) 

1  855 

24  297 

1  855 

1  089 

462 

154 

177 

(D) 
(0) 

(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

ai.o 

100.0 

80.5 

42.7 

(D) 

6.5 

0.4 

27.2 

2.9 

(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

9.9 

100.0 
10.5 
4.9 
2.6 
1.6 
1.1 

(D) 

100.0 
(0) 
8.1 
(D) 


100.0 

84.2 

100.0 

84.2 

54.8 

(D) 

22.4 

4.1 

(0) 

(D) 

100.0 
(D) 
(D) 
(D) 

7.6 

100.0 
7.6 
4.5 
1.9 
0.6 
0.7 

(D) 
(0) 

100.0 
(0) 
(0) 
(D) 


020 
100 
200 
220 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
500 
520 

520 
520 
524 
525 
526 


100 
120 
140 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
401 
403 


REPTG  ADDL  DETAIL  FOR  LINE  400. 
tAUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
'  MOTOR  OIL-GREASES-OTHER  OILS  . 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


TOTAL 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-ORY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


■REPTG  ADOL  DETAIL  FOR  LINE  520.  .  .  . 
(NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

IauTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(number) 


20 
110 

52 
52 
33 
36 
42 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
21 

1  200 

4  602 
355 
254 
(D) 
(0) 

21  834 

16  703 

14  316 

4  184 

3  048 

728 

2  626 
401 

1  621 
336 

1  087 

57 
207 

(D) 
(D) 
142 

2  194 

14  787 
1  265 

504 
258 
509 


(D) 
(D) 
(D) 
(0) 
(D) 
(0) 
(0) 
(D) 
0.1 
4.6 

100.0 
7.7 
5.5 
(0) 
(D) 

83.3 

100.0 

85.7 

25.0 

18.2 

4.4 

15.7 

2.4 

9.7 

2.0 

6.5 

0.3 

1.2 

(D) 
(D) 
0.5 
8.4 

100.0 
8.6 
3.4 
1.7 
3.4 


5 

837 

(X) 

5 

341 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

037 

19.4 

(0) 

(D) 

(D) 

(D) 

11 

0.2 

234 

4.4 

208 

3.9 

(D) 

(D) 

(0) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

■■'1 

..ri 

■'■  ^ 
«'  \ 


standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7 J- 68    Mountain— Colo. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2. 


Colorado:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


>.,  see  "Description  of  the  Tables"  in  front] 


He 

t,  ,1 


240 
300 
320 
380 

too 

420 
500 
520 


a: 


300 

300 
300 
308 
309 
311 
312 
313 

320 
380 
420 
500 
520 

520 
520 
527 
532 


Kind  of  business  and  merchandise  line 


HOME  AND  AUTO  SUPPLY 
STORES — CONTINUED 

420   TIRES-BATTERIES-ACCESSORIES  ■ 

420  fREPTG  ADDL  DETAIL  FOR  LINE  420.  .    .     .  . 

420  [TIRES-BATTERIES-ACCESSORIES  ■ 

426  ,     AUTOMOBILE  ACCESSORIES  , 

427  >  NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  : 

428  >  NE*  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  ^ 

429  ,  NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  ■ 

431  .  NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

432  >  RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  . 
434  J  RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 
436  [  STORAGE  BATTERIES , 

440   FARM  EQUIPMENTi  MACHINERY  , 

500   ALL  OTHER  MERCHANDISE  , 

520   NONMERCHANDISE  RECEIPTS  . 

520  1REPTS  ADDL  DETAIL  FOR  LINE  520.  .    .     .  . 

520  iNONMERCHANDISE  RECEIPTS  ■ 

524  '  BRAKE  AND  WHEEL  SERVICES ■ 

525  ;  TIRE  SERVICES  OTHER  THAN  RETREADING.  , 

526  (  OTHER  NONMERCHANDISE  RECEIPTS.  .     .     .  . 


MISC.  AIRCRAFTi  MARINEi  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFTi  BOAT i  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SPORTING-RECREATIOM  EQUIPMENT  .  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  .  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

OUTBOARD  MOTORS , 

INBOARD  MOTOR  BOATS , 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  .  .  .  .  . 

HARDWARE , 

AUTOMOBILES-TRUCKS , 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  . 

NONMERCHANDISE  RECEIPTS  . 

SERVICE  LABOR , 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  .  . 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

240   FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

380   AUTOMOBILES-TRUCKS 

400   AUTO  FUELS-LUBRICANTS  

400  IREPTG  ADDL  DETAIL  FOR  LINE  400 

400  I  AUTO  FUELS-LUBRICANTS 

401  •  GASOLINE  

403  l    MOTOR  OIL-GREASES-OTHER  OILS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


09 

24 

474 

69 

18 

285 

2 

(D) 

8 

1 

008 

1 

(D) 

9 

827 

1 

(D) 

3 

(D) 

60 

15 

736 

40 

573 

990 

4  849 
875 
220 
536 
(D) 
(D) 
(D) 
(0) 
(D) 
88 

(D) 
(0) 
346 

4  438 
309 
(D) 
(D) 
(D) 


3  041 
2  035 


714 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 
55 
81 

714 
49 
(0) 
(D) 


20  887 

16  250 

(D) 
(D) 
(D) 

(0) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


18.5 

100.0 
18.0 
4.5 
11.1 
(D) 
(D) 
(Dl 
(0) 
(0) 
1.8 

(D) 
(D) 
6.5 

100.0 
7.0 
(D) 
(D) 
(0) 


100.0 

(D) 
5.5 

(D) 
4.5 

(D) 

(D) 

86.1 

3.1 


(X) 

100.0 

49.5 

100.0 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
2.7 
4.0 

100.0 
6.9 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 


420 
500 

500 
500 
504 
505 
506 
507 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  TRAILER  DEALERS — CONTINUED 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  •  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
;alL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

I  ALL  OTHER  MERCHANDISE 


520   NONMERCHANDISE  RECEIPTS 


520 
520 
527 
532 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 
040 
060 
080 
100 
120 
140 
160 
220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 


020 
040 
100 
120 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-6IRLS>  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OIL?  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-SATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


520  fREPTG  ADDL  DETAIL  FOR  LINE  520. 
520  ^NONMERCHANDISE  RECEIPTS  .  .  .  , 
SERVICE  LABOR. 


528  i    OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


1 

(D) 

56 

15 

681 

52 

15 

077 

52 

14 

508 

52 

12 

854 

16 

1 

250 

1 

(D) 

5 

(D) 

32 

492 

28 

10 

535 

28 

483 

5 

(D) 

26 

(D) 

819 

627 

1 

2 

1 

21 


Sales 


($1,000) 


2 

154 

203 

589 

1 

525 

149 

213 

147 

611 

40 

490 

6 

(Z) 

8 

87 

209 

1 

341 

4 

(D) 

1 

(D) 

2 

(D) 

6 

(Z) 

2 

(D) 

- 

(D) 

16 

232 

2 

(D) 

1 

(D) 

37 

446 

1 

525 

120 

306 

1 

446 

141 

467 

1 

446 

114 

385 

1 

446 

106 

397 

172 

2 

709 

1 

234 

5 

279 

1 

306 

16 

269 

1 

229 

124 

965 

1 

229 

15 

468 

538 

3 

133 

182 

879 

1 

168 

11 

487 

4 

94 

12 

371 

41 

471 

76 

479 

1 

152 

7 

821 

1 

108 

111 

232 

1 

108 

7 

558 

1 

090 

6 

730 

137 

821 

(D) 
(D) 
(0) 
607 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Colo.     7J-69 


TABLE  2     Colorado:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


140 
160 
180 
200 
220 
240 
260 
2  SO 
300 
320 
500 
520 


040 
120 
140 
160 
180 
280 
300 
320 
500 
520 


040 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
280 
300 
320 
500 
520 


120 
140 

140 
140 
143 
144 
146 


APPAREL,  ACCESSORY  STORES--CONT INUEO 

MEN'S-BOYS>  CLOTHINGi  EXC.  FOOTWEAR  .  i 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  I  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561'  567) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .     .     ,     .     . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

'  OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

"OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN iS-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


>REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
;mENis-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MENiS  TAILORED  OUTERWEAR  .'.... 

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


Estab- 
lishments 

(number) 


255 

400 

318 

60 

5 

9 

20 

68 

38 

1 

55 

187 


163 

134 

1 

6 

134 

21 

57 

10 

10 

1 

4 

40 


1 

5 

129 

123 
123 
65 
93 
95 
82 
115 

20 

17 
17 
2 
2 
2 
13 
5 
1 
1 
5 

56 
9 

10 
1 
4 

38 


Sales 


($1,000) 


26  179 
50  026 
21  232 

1  491 
(D) 
(D) 
186 
527 
224 
(D) 
831 

2  799 


18  482 

(D) 
(D) 
16  841 
(D> 
1  094 
(D) 
68 
(D) 
(D) 
(D) 


(D) 
(Z) 

16  450 

17  621 
16  037 

1  147 
6  199 

2  941 
589 

5  158 

147 

1  726 
132 
(D) 
(D) 
(D) 
66 
28 
(D) 
(D) 
20 

(D) 
74 
68 
(D) 
(D) 
194 


593 

410 

(D) 
391 

410 
391 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


25.1 
48.0 
20.4 
1.4 
(D) 
(D) 
0.2 
0.5 
0.2 
(D) 
0.8 
2.7 


100.0 

(D) 
(D) 
91.1 
(D) 
5.9 
(D) 
0.4 
(D) 
(D) 
(D) 


(D) 
(Z) 

91.0 

100.0 
91.0 
6.5 
35.2 
16.7 
3.3 
29.3 

0.8 

100.0 
7.6 
(D) 
(D) 
(D) 
3.8 
1.6 
(D) 
(D) 
1.2 

(D) 
0.4 
0.4 
(D) 
(D) 
1.1 


(X) 

100.0 

(D) 
95.4 

100.0 

95.4 

(D) 

(D) 

(D) 


160 

160 
160 
168 
173 

180 
280 
520 


040 
120 
140 
160 
180 
200 
220 
260 
280 
500 
520 


040 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
260 
280 
500 
520 


120 
140 


Kind  of  business  and  merchandise  line 


CUSTOM  TAILORS — CONTINUED 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

.WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

WOMEN'S  SPORTSWEAR  

COATS-SUITS 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3i  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-SOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYSi  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

WOMENiS-GIRLSi  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENiS-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY  1  SPEC.  STORES i 
FURRIERS  (SIC  563i  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


227 

1 

12 

21 

227 

30 

7 

2 

7 

39 

11 

71 


246 

183 

1 
11 
17 

16 
16 
12 
11 
7 
6 
9 

183 

166 

166 

47 

60 

111 

144 

158 

166 

146 

89 

17 

64 

25 
5 
2 
6 

34 
8 

56 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

46  651 

(D) 
512 

1  533 
39  921 

1  572 
(D) 
(D) 
(D) 
312 
507 

1  998 


(D) 
(D) 
(D) 

15  512 

1  375 
(D) 
560 
153 
(D) 
431 

35  324 

38  906 
33  083 

2  301 
602 
883 

3  085 
8  376 

10  855 

4  407 
1  057 

312 
1  152 

(D) 
100 
(D) 
(D) 
301 
(D) 
1  516 


6  477 
5  465 


(D) 
(D) 


100.0 

(D> 
1.1 
3.3 

85.6 
3.4 
(D) 
(D) 
(D) 
0.7 
1.1 
4.3 


(D) 
(D) 
(0) 


8.9 
(D) 
3.6 
1.0 
(D) 
2.8 

85.8 

100.0 

85.0 

5.9 

1.5 

2.3 

7.9 

21.5 

27.9 

11.3 

2.7 

0.8 

3.0 

(D) 
0.2 
(D) 
(D) 
0.7 
(D) 
3.7 


(X) 
100.0 


(D) 
(D) 


>, 

"4 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.( 


7J-70     Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.      Colorado:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


160 
180 
200 
260 
280 
500 
520 


*\  in.- 


I.  .' 


a- 


120 
140 

140 
140 
142 
144 
145 
146 

160 

160  I 

160 

161 

163 

164 

165 

168 

172 

173 

174 

175 

176 

180 
200 
260 
280 
500 
520 


160 
160 
175 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORY,  SPEC.  STORES, 
FURRIERS — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  •  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE 

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS'  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


'REPTG  ADDL  DETAIL  FOR  LINE  160 

[ WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
>  FURS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


4  597 
(D) 
(D) 
(D) 
11 
(D) 
482 


620 
(0) 


134 
(D) 


3  446 

(0) 
(D) 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

2  956 

2  635 

2  457 

65 

(0) 

63 

239 

1  221 

391 

141 

45 

(D) 

241 

(D) 
(D) 
(D) 
11 
(D) 
104 


1  939 

1  888 

1  510 

1  888 

1  510 

1  510 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


84.1 
(D) 
(D) 
(D) 
0.2 
(D) 
8.8 


(X) 
100.0 


(X) 
100.0 


(D) 
(0) 

100.0 
(D) 
(0) 
(D) 
(D) 
(D) 

85.8 

100.0 

93.2 

2.5 

(0) 

2.4 

9.1 

46.3 

14.8 

5.4 

1.7 

(D) 

9.1 

(D) 
(D) 
(0) 
0.3 
(D) 
3.0 


(X) 

100.0 

80.0 

100.0 
80.0 
80.0 


020 
100 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
500 
520 


140 
160 
180 
200 
280 
300 
500 
520 


140 
180 

180 
180 
181 
183 

300 
520 


Kind  of  business  and  merchandise  line 


FURRIERS,  FUR  SHOPS — CONTINUED 
NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
ALL  FOOTWEAR 


;REPTG  ADDL  DETAIL  FOR  LINE  180.  .  . 
ALL  FOOTWEAR 

1  MEN'S  AND  BOYS'  FOOTWEAR  

>  CHILDREN'S  AND  INFANTS'  FOOTWEAR  . 


SPORTING-RECREATION  EQUIPMENT 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


115 
86 

1 
1 

3 
86 

46 
46 
38 
31 
39 
33 
41 


4 

36 

150 

1 

2 

6 

29 

53 


Sales 


($1,000) 


20  020 

(D) 

(0) 

(D) 

7  673 

10  399 

4  396 

483 

2  119 

520 

211 

1  042 

7  899 

10  286 
4  094 
388 
(0) 
137 
381 
1  055 

1  121 
453 

84 
(D) 
224 

2  381 
1  294 

(D) 
(D) 
(D) 
138 
90 
46 
295 


17  409 

46 
681 
16  122 
(D) 
(D) 
(D) 
249 
291 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(0) 

(D) 

(D) 

38.3 

100.0 
42.3 
4.6 
20.4 
5.0 
2.0 
10.0 

39.5 

100.0 

39.8 

3.8 

(0) 

1.3 

3.7 

10.3 

10.9 

4.4 

0.8 

(D) 

2.2 

11.9 

6.5 
(0) 
(D) 
(D) 
0.7 
0.4 
0.2 
1.5 


100.0 

0.3 

3.9 

92.6 

(D) 
(D) 
(0) 
1.4 
1.7 


928 

(X) 

928 

100.0 

(D) 
869 

(D) 
93.6 

928 
869 
(0) 
(0) 

100.0 

93.6 

(D) 

(D) 

(0) 
(0) 

(D) 
(0) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  No!  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-71 


TABLE   2.      Colorado:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  b^j 


k,  see  "Description  of  the  Tables"  in  front] 


160 
180 

IBO 
180 

181  < 

182  . 

183  I 

300 
500 
520 


180 

180 
180 
181 
182 
183 


140 
160 
180 

180 
180 
181 
182 
183 

200 
280 
300 
500 
520 


Kin,  jf  busines.  jnd  merchandise  line 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL 

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .    .     .  . 

ALL  FOOTWEAR ■ 

MEN'S  AND  BOYS'  FOOTWEAR , 

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

ALL  FOOTWEAR 

REPTG  ADOL  DETAIL  FOR  LINE  180.  ... 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  . 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


'REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
I  ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-ORY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


-stab- 
lishments 

(number) 


111 

114 

3 

25 

114 

105 
105 
105 
105 
100 

1 
2 

4 
27 
40 


Sales 


($1,000) 


3  870 

3  702 

(D) 
3  136 

3  702 
3  136 

(D) 
3  090 

(0) 

(D) 
(D) 

(D) 


307 

265 
265 

(D) 
(D) 
(D) 


14  459 

12  472 

(D) 

(D) 

11  810 

11  782 
11  162 


388 
928 
834 

(D) 
(D) 
10 
(D) 
146 


1  777 

(D) 


969 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
84.7 

100.0 
84.7 

(D) 
83.5 

(D) 

(D) 
(D) 
(D) 


100.0 

100.0 

100.0 

(D) 

(D) 

(D) 


(X) 

100.0 

(D) 

(D) 

94.7 

100.0 
94.7 
28.8 
50.3 
15.6 

(0) 
(D) 
0.1 
(D) 
1.2 


(X) 
100.0 


(X) 
100.0 


Kind  of  business  and  merchandise  Ime 


020 
040 
100 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
520 


020 
160 
200 
220 
240 
260 
280 
300 
320 
340 
380 
480 
500 
520 


020 
160 
200 
220 

240 

240 
240 
243 
244 
245 
246 
247 

260 
280 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS"  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 


Estab- 
lishments 

(number) 


511 
3 

1 

2 

1 

1 

2 

115 

299 

282 

161 

13 

11 

13 

26 

2 

1 

9 

3 

38 

226 


287 

2 

1 

102 

86 

264 

75 

6 

4 

4 

14 

1 

1 

17 

113 


186 

2 

1 

53 

81 

186 

163 
163 
142 
162 
129 
49 
20 

63 

4 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


118  561 

89  706 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 

2  475 
32  738 
46  580 

3  685 
(Z) 
(D) 
139 
162 
(D) 
(D) 
(D) 
(Z) 
257 

3  365 


73  546 

54  316 

(D) 
(D) 
(D) 

2  974 
45  899 

1  053 
(Z) 
(D) 
(Z) 
105 
(D) 
(D) 
69 

1  727 


56  346 

40  904 

(D) 
(D) 
662 

2  938 
35  461 

35  148 

30  410 

4  293 

22  127 

3  318 
526 
179 

648 
(Z) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.8 
36.5 
51.9 
4.1 
(Z) 
(D) 
0.2 
0.2 
(D) 
(D) 
(D) 
(Z) 
0.3 
3.8 


100.0 

(D) 
(D) 
(D) 
5.5 
84.5 
1.9 
(Z) 
(D) 
(Z) 
0.2 
(D) 
(D) 
0.1 
3.2 


100.0 

(D) 
(D) 
1.6 
7.2 
86.7 

100.0 

86. 5 

12.2 

63.0 

9.4 

1.5 

0.5 

1.6 
(Z) 


''1 

•'1 

ikj 

X} 

J 

h 

'i) 

■k, 

:; 

? 

'^ 

;; 

1  1 

standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  discfosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-72     Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.      Colorado:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


300 
320 
340 
480 
500 
520 


200 
220 
240 
260 
280 
340 
380 
500 
520 


«;. 


200 
240 
340 
520 


Kl. 


Kind  nf  business  and  merchandise  line 


020 

040 
120 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
380 


FURNITURE  STORES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 


REPTG  AODL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 

I KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTOMOBILES-TRUCKS 


Estab- 
lishments 

(number) 


24 

437 

4 

(0) 

70 

10  072 

7 

42 

1 

(D) 

6 

52 

1 

(D) 

5 

20 

26 

607 

172 

124 

1 

1 

1 

13 

113 

92 
92 
90 
49 
50 
9 

17 
77 

70 
70 
47 
27 

6 
7 
9 
12 
1 


Sales 


($1,000) 


(D) 
25 

(0) 

(D) 
49 

046 


1  725 

1  339 
(D) 
(D) 
74 


718 
(0) 


737 
(D) 


19  910 

(D) 
(D) 
(D) 
(D) 
15  289 

15  669 

12  699 
9  410 
2  529 

698 
46 

(0) 
2  566 

13  832 
2  529 

(D) 
(D) 

(0) 
66 

114 
57 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

400 

0.1 

420 

(0) 

480 

(D) 

500 

0.1 

520 

2.6 

100.0 

3.9 
(0) 
89.5 
0.4 
(D) 
0.5 
(D) 
0.2 
5.4 


100.0 

77.6 
(D) 
(D) 
4.3 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 
(0) 
(D) 
(D) 
76.8 

100.0 

81.0 

60.1 

16.1 

4.5 

0.3 

(D) 
12.9 

100.0 

18.3 

(D) 

(0) 

(D) 
0.3 
0.6 
0.3 
(D) 


100 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
500 
520 


140 
160 
220 
500 
520 


140 
160 
220 

220 
220 
229 
231 
232 
233 
234 

520 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 


'REPTG  ADDL  DETAIL  FOR  LINE  220 

[major  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  . 
JKITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE  STORES — CONTINUED 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
HOUSEHOLD  FUELS-ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAO  I  OS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


NONMERCHANDISE  RECEIPTS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  ...... 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(0) 
(0) 
(D) 
152 
783 


(D) 

(D) 

8 

511 

92.8 

8 

212 

100.0 

7 

567 

92.1 

1 

436 

17.5 

5 

492 

66.9 

374 

4.6 

254 

3.1 

(D) 

(D) 

66 

0.7 

2 

952 

100.0 

66 

2.2 

29 

1.0 

33 

1.1 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

5    280 

5    071 

4   737 

54 

924 

1    434 

1    160 

587 

162 

422 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


(D) 
(0) 
(D) 
0.8 
3.9 


(D) 

(D) 

(D) 

(D) 

964 

94.5 

(D) 

(D) 

(0) 

(D) 

913 

(X) 

688 

100.0 

(D) 

(D) 

(D) 

(D) 

684 

99.4 

588 

100.0 

585 

99.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

453 

77.0 

(D) 

(D) 

(X) 

100.0 

93.9 

100.0 

93.4 

1.1 

18.2 

28.3 

22.9 

11.6 

3.2 

8.3 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-73 


TABLE   2.      Colorado:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MUSICAL  INSTRUMENT  STORES— CONT  INUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING-  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING i  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH    InIEEDS-CLEANERS    . 
WOMEN 'S-GIRLS'    CLOTHING  I    EXC.    FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


2  9«2 

2  121 

161 

1  911 

966 

31 

387 

3 

1 

3 

3 

6 

7 

1 

47 

289 


138 

417 

259 

13 

257 

3 

1 

3 

3 

6 

6 

33 

203 


999 

100 

999 

238 

9 

173 

2 

1 

3 

2 

5 

4 

27 

159 


(D) 
(D) 


154  045 

2  425 

104  816 

43  219 

311 

1  165 

(D) 

(D) 

(D) 

(D) 

(D) 

97 

(D) 

299 

1  578 


113  182 

2  272 
99  667 

8  835 
151 
752 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 

1  003 


85  812 

1  897 
73  966 
8  193 
127 
496 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
199 
708 


(D) 
298 
(0) 

18 
(D) 

72 


(D) 
(0) 


(XI 

100.0 

1.6 
68.0 
28.1 
0.2 
0.8 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
0.2 
1.0 


100.0 

2.0 
88.1 
7.8 
0.1 
0.7 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.9 


100.0 

2.2 

86.2 
9.5 
0.1 
0.6 
<D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.2 
0.8 


100.0 

(D) 
97.6 
(D) 
0.3 
(D) 
1.1 


020 
040 
060 
080 
100 
120 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 
080 
100 
400 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
480 
500 
520 


REFRESHMENT  PLACES  (SIC  5912  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  ......... 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

AUTO  FUELS-LUBRICANTS  .  .  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


401 
325 

32 
325 

14 
3 

73 
1 
1 
1 
2 
4 

31 


583 
424 

157 

153 

1 

134 

354 

424 

9 

17 

4 

3 

36 

14 

71 

154 

57 

44 

6 

4 

2 

226 

192 


18  117 

330 
16  841 
498 
(D) 
224 
(D) 
(D) 
(D) 
(D) 
13 
180 


107  487 

85  040 

2  049 

2  959 

(0) 

4  890 
7  580 

57  588 
(D) 
138 
(D) 
(D) 
(0) 
(0) 
845 
796 
667 
460 
49 
(Z) 
(D) 

5  354 
1  232 


(X) 

100.0 

1.8 
93.0 
2.7 
(D) 
1.2 
(D) 
(D) 
(D) 
(D) 
0.1 
1.0 


(D) 

(Dl 

562 

91.6 

(D) 

(D) 

(D) 

(D) 

14 

0.5 

(D) 

(D) 

43 

1.5 

865 

48 

368 

(X) 

707 

40 

863 

100. 0 

23 

153 

0.4 

494 

5 

149 

12.6 

707 

34 

384 

84.1 

18 

160 

0.4 

130 

413 

1.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

14 

(D) 

(D) 

86 

575 

1.4 

100.0 

2.4 
3.5 
(D) 
5.8 
8.9 
67.7 
(D) 
0.2 
(D) 
(D) 
(D) 
(D) 
1.0 
0.9 
0.8 
0.5 
0.1 
(Z) 
(D) 
6.3 
1.4 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-74     Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.      Colorado:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

a> 

of  sales 

accounted 

.= 

for  by  the 

.2 

specified 

1 

merchandise 

o 

line 

S 

120 

IX) 

140 

300 

100.0 

400 

420 

(D) 

480 

3.5 

500 

(D) 

520 

10) 

8.9 

67.7 

100.0 

67.8 

26.1 

26.3 

15.3 

140 

(D) 

160 

0.2 

180 

(0) 

200 

(D) 

220 

(D) 

240 

(D) 

260 

1.0 

280 

(0) 

300 

0.8 

320 

0.5 

340 

0.1 

380 

(Z) 

400 

(D) 

420 

6.3 

440 

1.5 

500 

520 

(X) 

(X) 

100.0 

1.0 

0.3 

(0) 

25.2 

l.H 

(Z) 

140 

0.5 

160 

0.7 

180 

(0) 

200 

0.1 

220 

1.4 

240 

1.1 

260 

0.7 

280 

6.5 

300 

8.0 

320 

1.4 

340 

O.U 

380 

0.2 

400 

0.4 

420 

1.3 

440 

0.3 

500 

20.7 

520 

5.8 

19.6 

2.6 

(X) 

020 

100.0 

040 

100 

1.3 

220 

0.2 

240 

0.3 

260 

95.7 

280 

2.3 

300 

Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


«;;,... 


020 
040 
060 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL ^ 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS , 

PACKAGED  A,.COHOLIC  BEVERAGES • 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ^ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  


419 

156 

149 
1 
132 
349 
419 

410 
410 
372 
410 
304 

9 

17 

4 

3 

36 

14 

71 

153 

57 

44 

6 

4 

2 

222 

192 


315 

257 

97 

8 

5 

257 

107 


84  872 

(0) 

2  945 

(0) 

(D) 

7  567 

57  489 

82  783 
56  116 
21  616 
21  803 
12  696 

(0) 
138 
(0) 
(D) 
(D) 
(D) 
845 
(0) 
667 
460 
49 
(Z) 
(D) 
5  341 
1  232 


870 

189 

421 

168 

143 

598 

126 

1 

413 

27 

372 

7 

(D) 

261 

36 

210 

153 

2 

018 

10 

(Z) 

58 

701 

53 

1 

069 

46 

(0) 

15 

128 

112 

1 

949 

46 

1 

631 

98 

1 

007 

171 

9 

321 

139 

11 

429 

71 

1 

982 

29 

503 

14 

247 

19 

561 

50 

1 

929 

16 

455 

124 

29 

726 

102 

8 

298 

441 

28 

191 

337 

3 

754 

37  771 

509 

62 

105 

36  146 

854 


LIQUOR  STORES — CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  c 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ....  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


SECONDHAND  STORES  (SIC  5933) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOKi  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


200 

112 

28 
23 
13 
11 
47 
30 
27 
16 
25 
12 

3 
12 

1 
31 

2 
38 
38 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(Z) 


280 
(0) 


13  313 

10  153 

256 

636 

101 

88 

1  108 
(0) 
(0) 
(0) 
371 
79 
16 
(D) 
(D) 

1  448 
(D) 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(2) 


256 

2.5 

636 

6.1 

101 

l.O 

88 

0.8 

1 

108 

10.6 

1 

231 

11.8 

220 

2.1 

248 

2.4 

371 

3.6 

79 

0.8 

16 

0.2 

(0) 

(0) 

(D) 

(D) 

1 

44  B 

13.9 

(0) 

(D) 

3 

880 

37.3 

302 

2.9 

(X) 
100.0 


2.5 
6.3 

1.0 
0.9 

10.9 
(0) 
(D) 
(D) 
3.7 
0.8 
0.2 
(0) 
(D) 

14.3 
(D) 
(D) 
(0) 


6    234 

(X) 

5    391 

100.0 

(D) 

(D) 

(D) 

(D) 

8 

0.1 

(D) 

(D) 

265 

4.9 

(D) 

(D) 

(D) 

(D) 

5 

0.1 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-75 


TABLE   2. 


Colorado:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


L.,  see  "Description  of  the  Tables"  in  front] 


500 
520 


Kind  of  business  and  merchandise  line 


020 
040 
100 
220 
240 

240 
240 
248 

500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
523 


020 
100 
220 
240 

240 
240 
248 

260 
280 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
522 
523 


BOOK,  STATIONERY  STORES--CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  c 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

OFFICE  FURNITURE  , 

ALL  OTHER  MERCHANDISE  . 

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  . 
ALL  OTHER  MERCHANDISE  , 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES, 

OFFICE  MACHINESi  EXCEPT  TYPEWRITERS.  , 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTINGi  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .    ,     ,    . 
NONMERCHANDISE  RECEIPTS  ■ 

PRINTING  TO  ORDER 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  .  , 


STATIONERY  STORES  <SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCQ  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


XITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTINGi  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520 

'NONMERCHANDISE  RECEIPTS  

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


4    960 
65 


(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

2    400 

2  393 
2  287 
89 
(D) 
(D) 
35 
2  099 
(D) 
44 

32 

1  196 
30 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 

1  399 
264 
264 

(0) 

(D) 

5 

2  560 

2  576 

2  272 

1  492 

93 

72 

244 

39 

(0) 

(D) 

33 

(D) 
(D) 
(D) 
<D) 


12  646 
8 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


92,0 
1.2 


(X) 

100.0 

(D) 
(0) 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 

95.7 

100.0 
95.6 
3.7 
(D) 
(D) 
1.5 
87.7 
(D) 
1.8 

1.3 

100.0 
2.5 
(D) 
(D) 


(X) 

100.0 

(D) 
(01 
(D) 
(D) 

100.0 
18.9 
18.9 

(D) 

(D) 

0.2 

88.8 

100.0 
88.2 
57.9 
3.6 
2.8 
9.5 
1.5 
(01 
(D) 

1.1 

100.0 
(0) 
(D) 
(01 


(X) 

100.0 

0.1 


040 
080 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
320 
380 
400 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
380 
400 
480 
500 
520 


020 
040 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


SPORTINS  GOODS  STORES,  BICYCLE 
SHOPS — CONTINUED 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

AUTOMOBILES-TRUCKS • 

AUTO  FUELS-LUBRICANTS  . 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  .  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS  , 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  .  , 

HUNTING  EQUIPMENT , 

FISHING  EQUIPMENT , 

WINTER  SPORTS  EQUIPMENT , 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT.  , 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  .  , 

HARDWARE , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

BICYCLE  SHOPS  (SIC  5953) 

TOTAL^ 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


111 

78 

3 

4 

2 

8 

1 

23 

22 

24 

1 

1 

1 

6 

78 

68 
68 
45 
22 
44 
41 
41 
8 
25 

2 
1 
1 
1 
12 
37 


114 
86 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
13 
(D) 
397 
366 
189 
(D) 
(D) 
(D) 
55 
10  229 
(D) 
(D) 
(D) 
(D) 
(D) 
692 


12  148 

8 
(D) 
(D) 

13 
(D) 
397 
366 
189 
(D) 
(D) 
(D) 

55 
9  788 

11  593 

9  358 

2  603 

271 

1  827 

1  608 

2  509 

63 
512 


(D) 
(D) 
(D) 
(D) 
(D) 
645 


27  756 

681 
(D) 
(D) 
424 
112 
(0) 
140 
361 
25  036 
274 
269 
226 


(D) 
(D) 
0.1 
(D) 
3.1 
2.9 
1.5 
(D) 
(D) 
(D) 
0.4 
80.9 
(D) 
(D) 
(D) 
(D) 
(D) 
5.5 


100.0 

0.1 
(D) 
(D) 
0.1 
(D) 
3.3 
3.0 
1.6 
(D) 
(D) 
(D) 
0.5 
80.6 

100.0 

80.7 

22.5 

2.3 

15.8 

13.9 

21.6 

0.5 

4.4 

(D) 
(D) 
(D) 
(D) 
(D) 
5.3 


(X) 

100.0 

2.5 
(D) 
(D) 
1.5 
0.4 
(0) 
0.5 
1.3 
90.2 
1.0 
1.0 
0.8 


"■'  111 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J~76     Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2. 


Colorado:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


020 
100 
140 
180 
220 
260 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


I.  ,1 


020 
320 
460 
480 
500 
520 


P;: 


100 
120 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  .  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT)  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  .  .  .  . 
HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


■REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 

, NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH  1  CLOCK.  JEWELRY  REPAIRS. 


200 
220 

240 
260 
300 
320 
340 
400 
420 
440 
460 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .... 


Estab- 
lishments 

(number) 


151 

112 

2 

1 

19 

40 

112 

104 
104 
94 
81 
101 
65 
96 
22 

4 

1 

12 

101 

100 

(na) 

100 


141 
84 

2 

24 
1 
5 
1 
1 

17 
4 
1 
2 
2 


Sales 


($1,000) 


6    245 

(D) 
(D) 
(D) 
(D) 
24 
(D) 
354 
(D) 
(D) 
125 
314 
(D) 
4  682 
249 
103 
108 


11  440 

(D) 
(D) 
(D) 
696 
8  70S 

10  798 

8  108 

1  649 

794 

3  973 

628 

975 

61 

35 

(D) 

238 

1  383 

10  668 

(na) 

1  139 


14  115 

9  043 

(D) 
337 
(D) 
15 
(D) 
(D) 
295 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.4 
(D) 
5.7 
(D) 
(D) 
2.0 
5.0 
(D) 
75.0 
4.0 
1.6 
1.7 


100.0 


(D) 

(D) 

036 

80.5 

(D) 

(D) 

(0) 

(D) 

122 

9.5 

92 

7.1 

(X) 

100.0 

(D) 
(D) 
(D) 
6.1 
76.1 

100.0 

75.1 

15.3 

7.4 

36.8 

5.8 

9.0 

0.6 

0,3 

(D) 

2.1 

12.1 

100.0 
(NA) 
10.7 


100.0 

(D) 
3.7 
(D) 
0.2 
(D) 
(D) 
3.3 
(D) 
(D) 
(D) 
(D) 


480 
500 
520 


220 
240 
260 
320 
340 
400 
460 
480 
500 
520 


200 
220 
260 
300 
340 
400 
420 
440 
480 
500 
520 


120 
160 
180 
260 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
120 
300 


Kind  of  business  and  merchandise  line 


FUEL,  ICE  DEALERS--CONTINUED 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  • 

HOUSEHOLD  FUELS-ICE  • 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

FLORISTS  (SIC  5992) 
TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARi 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE • 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

CIGAR  STORES.  STANDS  (SIC  5993) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS ■ 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
SPORTING-RECREATION  EQUIPMENT  .    .    .    .    . 


Estab- 
lishments 

(number) 


145 
85 

1 
1 
1 

7 

1 
1 

3 
85 
13 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


7  765 

91 

251 


134 

(X) 

719 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

5 

0.7 

(D) 

(D) 

(D) 

(D) 

632 

87.9 

(D) 

(D) 

(0) 

(D) 

614 
(D) 


906 

(D) 


11  461 


1  866 


85.9 
1.0 
2.8 


(X) 
100.0 


(X) 
100.0 


(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

290 

3.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

6  934 

85.3 

(D) 

(D) 

(D) 

(D) 

7 

904 

(X) 

5 

860 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

22 

0.4 

(0) 

(D) 

(D) 

(D) 

14 

0.2 

5 

748 

98.1 

54 

0.9 

48 

3.5 

17 

1.3 

(D) 

(D) 

(D) 

(D) 

1  016 

74.9 

(D) 

(D) 

(D) 

(0) 

Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-77 


TABLE   2. 


Colorado:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


CIGAR  STORES,  STANDS — CONTINUED 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDIse  RECEIPTS  

NEWS  DEALERS!  NEWSSTANDS  (SIC  599it) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  ... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


TYPEWRITER  STORES  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
NONMERCHANDISE  RECEIPTS  


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN>S-BOYS>  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS<  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


145 

2 


Sales 


($1,000) 


(D) 
177 
(D) 


1    332 

1    122 

(D) 
(D) 

7H 
(D) 
(D) 
(D) 
998 

25 


2    929 

(D) 

(D) 

2    678 

168 


7    377 
(D) 


1    33i( 

1    136 

(D) 
9311 
(0) 


787 

(D> 
(D) 
(D) 
(D) 
730 
(D) 


(D) 

(D) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

13.0 

(D) 


(X) 

100.0 

(D) 
(D) 
6.6 
(D) 
(D) 
(0) 
88.9 
2.2 


100.0 

(D)' 

(D) 

91.1 

5.7 


(X) 
100.0 


(X) 

100.0 

(D) 

82.2 

(0) 


100.0 

(D) 
(D) 
(D) 
(D) 
92.8 
(D) 


(D) 
(Dl 
(D) 
(D) 


260 
280 
300 
340 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 


Kind  of  business  and  merchandise  line 


HOBBY,  TOY,  GAME  SHOPS — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PET  SHOPS  (SIC  5999  PART) 
TOTAL ^ 


other  (sic  5999  part) 
total''.  ....... 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MAIL-ORDER  HOUSES  (SIC  532) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  


Estab- 
lishments 

(number) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
*Non$tore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

(D) 

(D) 

8 

0.3 

(D) 

(D) 

480 

95.7 

13 

0.5 

689 
(0) 


268 
(D) 
(D) 
631 
(D) 
072 
814 
082 
075 
154 
112 
427 
385 
874 
563 
279 
(D) 
(D) 
(D) 
(D) 
837 
187 


55 

31  785 

35 

28  076 

2 

(0) 

1 

(D) 

1 

(D) 

1 

(D) 

21 

(D) 

21 

(D) 

22 

(D) 

21 

1  082 

21 

(D) 

20 

(D) 

21 

(D) 

22 

(D) 

22 

(0) 

24 

(0) 

22 

(0) 

20 

(D) 

20 

(D) 

20 

(D) 

(X) 
100.0 


9.9 
(D) 
(D) 
6.8 
(D) 
3.9 
7.1 
2.0 
5.8 
7.8 
4.0 
4.5 
0.7 
3.5 
4.8 
9.9 
(D) 
(D) 
(D) 
(D) 
14.7 
4.1 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.9 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
(0) 
(D) 


7J-78    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2. 


Colorado:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


a) 

Percent 

<u 

Percent 

8 

of  sales 

o 

of  sales 

S 

accounted 

c 

accounted 

^ 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

for  by  the 

^ 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

for  by  the 

s 

specified 

s 

specified 

CJ 

merchandise 

ii 

merchandise 

s 

(number) 

($1,000) 

line 

S 

(number) 

($1,000) 

line 

MAIL-ORDER    HOUSES'-CONT INUED 

DIRECT    SELLING    (HOUSE-TO-HOUSE) 
ORGANIZATIONS    (SIC    535) 

500 

ALL    OTHER    MERCHANDISE    

30 
22 

(D) 
(Dl 

(D) 
(D) 

TOTAL    

99 

19   990 

NONMERCHANDISE    RECEIPTS    

(X) 

REPT6    SALES    BY    BROAD   MDSE    LINES    .    . 

88 

19    316 

100.0 

MERCHANDISE    VENDING    MACHINE 

OPERATORS    (SIC    53t) 

9 

2    949 
(0) 

15.3 

(D) 

120 

COSMETICS-DRUGS-HEALTH    NEEDS-CLEANERS    . 

1 

TOTAL    ••••••••«••• 

35 

8    100 

(X) 

140 
160 

MEN'S-BOYS'    CLOTHING.    EXC.    FOOTWEAR    .    . 
WOMEN 'S-GIRLS'    CLOTHING  I    EXC.    FOOTWEAR. 

2 

2 

(D) 
(D) 

(D) 

(D) 

REPTG    SALES    BY    BROAD    MDSE    LINES    .    . 

17 

(D). 

100.0 

200 

CURTAINS-DRAPERIES-DRY    GOODS 

6 

(D) 

(D) 

220 

MAJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     .    . 

13 

(D) 

(D) 

240 

FURNITURE-SLEEP    EQUIP. -FLOOR   COVERINGS. 

(D) 

(D) 

260 

KITCHENWARE-HOME    FURNISHINGS.    ..... 

11 

(D) 

(D) 

280 

JEWELRY-OPTICAL    GOODS    

(D) 

(D) 

300 

SPORTING-RECREATION    EQUIPMENT    

(D) 

(D) 

320 

HARDWARE 

(D) 

(D) 

340 

LUMBER-BUILDING    MATERIALS    

11 

(D) 

(D) 

460 

HAY-GRAIN-FEED-FARM    SUPPLIES 

12 

(D) 

(D) 

480 
500 

1 
30 

(D) 
4    745 

(D) 
24.6 

ALL    OTHER    MERCHANDISE    

520 

NONMERCHANDISE   RECEIPTS    

22 

(D) 

(0) 

Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


K'tit  • 


(iiiti- 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-79 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963 


Colorado  Springs  SMSA 

[Includes  only  establishments  Wth  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  KOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS*  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  .  .  .' 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-S2H) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


I  017 

733 

128 

189 

67 

45 

126 

100 

US 

77 

48 

36 

47 

41 

65 

49 

40 

42 

39 

26 

143 

142 

7 

5 

6 

159 

277 


Sales 


($1,000) 


205  475 
179  680 


34  903 
9  487 


132 
328 
099 
556 
273 


10  730 
3  588 
3  734 
7  350 
6  198 
2  604 
1  672 

1  795 

2  555 
10  316 
27  568 
10  644 

6  162 
1  036 
750 
345 
9  167 
6  604 


14  993 

12  042 

(D) 
(D) 
(D) 
51 
(D) 
(D) 
907 
9  595 
(D) 
(D) 
(D) 
(D) 
401 


10  556 

8  867 

(D) 
(D) 
(D) 
(D) 
372 
8  256 
(D) 
197 


1  694 
1  448 


(D) 
262 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

19.4 
5.3 
1.7 
2.4 
1.2 
4.2 
2.9 
6.0 
2.0 
2.1 
4.1 
3.4 
1.4 
0.9 
1.0 
1.4 
5.7 

15.3 
5.9 
3.4 
0.6 
0.4 
0.2 
5.1 
3.7 


100.0 

<D) 
(D) 
(D) 
0.4 
(D) 
(D) 
7.5 
79.7 
(D) 
(D) 
(D) 
(D) 
3.3 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 

4.2 

93.1 

(D) 

2.2 


(X) 

100.0 

(D) 

87.2 

(D) 

(D) 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160  f 

160 
161 
162  ► 

163  ; 

164  ' 

165  Y 
166 
167 
158  1 
169 

■'l80 
200 

200 
200 
201 
202 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARc 

ALL  FOOTWEAR ,  .  .  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  i 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

REPTG  ADDL  DETAIL  FOR  LINE  200 

CURTAINS-DRAPERIES-DRY  GOODS 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1    293 

(D) 


373 
387 
(D) 
475 
90S 
183 
188 
904 
(D) 
(D) 
991 
284 
543 
009 
(D) 
(D) 
(D) 
706 


17  769 

(D) 

(0) 

243 

2  357 

17  769 

2  357 
(D) 
(D) 

3  425 

17  769 
3  425 
(D) 
207 
(D) 
(D) 
751 
257 
655 
650 
(D) 

(D) 
2  085 

17  769 

2  085 

689 

1  377 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

1.6 

1.7 
(D) 
2.0 
12.4 
17.9 
5.1 
12.4 
(D) 
(D) 
4.2 
1.2 
2.3 
4.3 
(0) 
(D) 
(D) 
7.3 
5.9 


(D) 

(D) 

1.4 

13.3 

100.0 

13.3 

(0) 

(D) 

19.3 

100.0 
19.3 
(D) 
1.2 
(D) 
(D) 
4.2 
1.4 
3.7 
3.7 
(D) 

(D) 
11.7 

100.0 
11.7 
3.9 
7.7 


> 

)  \ 

!    ^1 

'    ^, 

Si 

'  -  1 

standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Nonstoie  retailets,  part  of  SIC  major  group  53,  ate  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.( 


7J-80    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Colorado  Springs  SMSA 

[Includes  only  establishments  i^ith  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


it :! 


220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


f!EPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
>  MAJOR  HOUSEHOLD  APPLIANCES  .... 
I  RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

;REPTG  ADDL  DETAIL  FOR  LINE  240 

.FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

I  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


tREPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

>  KITCHENWARE-HOUSEWARES  .  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

I  HARDWARE-TOOLS  

>   GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

•REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
IluMBER-BUILDING  MATERIALS  .  .  .  . 

I  PAINT-GLASS-WALLPAPER 

>   OTHER  LUMBER-BUILDING  MATERIALS. 


IREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

'ALL  OTHER  MERCHANDISE 

;  TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHiC  EQUiP. 

ALL  OTHER  MERCHANDISE 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


020 
100 
120 
140 
160 
180 
200 
220 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

639 

17  769 
639 
268 
370 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


4    233 

4    207 

193 
(D) 
(D) 
302 
554 
(D) 
457 
(D) 
(D) 
10). 
(D) 
23 
259 
1  054 
107 


2 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

4 

246 

17.3 

4 

204 

14.4 

4 

(D) 

(0) 

8 

362 

25.5 

1 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
(D) 
(D) 
(D) 

<D) 

100.0 
(D) 
(D) 
(D) 

3.6 

100.0 
3.6 
1.5 
2.1 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D> 
(D) 

100.0 
(D) 
<D) 
(D) 
(D) 

(D) 


100.0 

4.6 
(Dl 
(0) 
7.2 

13.2 
(D) 

10.9 
(D) 
(D) 
(D) 
(0) 
0.5 
6.2 

25.1 
2.5 


240 
260 
300 
320 
340 
420 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
260 
300 
320 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
260 
300 
320 
480 
500 

500 
500 
508 
516 

520 


Kind  of  business  and  merchandise  line 


MISC.  GENERAL  MERCHANDISE 
STORES— CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION- EQUIPMENT  .  .  .  .  . 

HARDWARE 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES. 
DELICATESSENS 


INCLUDING 
(SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR < 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 

KITCHENWARE-HOME  FURNISHINGS ■ 

SPORTING-RECREATION  EQUIPMENT  .    .    .    .    . 

HARDWARE 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  . 
ALL  OTHER  MERCHANDISE  , 

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  ■ 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


Estab- 
lishments 

(number) 


2 

(D) 

2 

(D) 

3 

(D) 

3 

(D) 

3 

(D) 

1 

(D) 

2 

<D) 

4 

(D) 

74 

33 

971 

3 

(D) 

9 

(D) 

52 

1 

275 

46 

2 

310 

6 

(D) 

17 

(D) 

1 

(D) 

2 

(0) 

1 

(D) 

18 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

41 

1 

239 

19 

407 

Sales 


($1,000) 


42    070 


64 

41 

194 

61 

40 

892 

61 

33 

447 

60 

40 

402 

60 

32 

967 

55 

8 

316 

51 

3 

312 

42 

1 

917 

59 

19 

454 

2 

(D) 

9 

(0) 

52 

1 

275 

46 

2 

310 

6 

(D) 

17 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

18 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

41 

1 

239 

41 

35 

275 

41 

1 

239 

41 

861 

16 

420 

Standard  Notes: 


Represents  zero.       (D)  Wittiheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7  J- 81 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Colorado  Springs  SMSA 

[Includes  only  establishments  Alth  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


CANDYi  NUTt  CONFECTIONERY 
STORES  I  SIC  544) 

TOTAL  

reptg  sales  by  broad  mose  lines 

groceries-other  foods  

;reptg  addl  detail  for  line  020.  .  . 

.groceries-other  foods 

■  all  other  foods 


OTHER  FOOD  STORES  <SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS*  CLOTHING.  EXC .  FOOTWEAR  . 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


tREPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

ireptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts  1  installed  in  repair  work.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


IREPTG  ADDL  DETAIL  FOR  LINE  520. 
•NONMERCHANDISE  RECEIPTS  .  .  .  . 

'  SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

Standard  Notes:       -  Represents  zero. 


Estab- 
lishments 

(number) 


131 

6 
5 
2 
1 
1 
3 
131 

124 
124 
124 
9 
98 

106 

100 

100 

48 

10 

95 

1 

1 

6 

93 

91 
91 

88 
11 


Sales 


($1,000) 


173 

173 

173 

173 
173 
173 


72 

38 

890 

46 

36 

367 

3 

79 

3 

(Z) 

4 

(D) 

2 

(D) 

23 

(D) 

12 

182 

28 

3 

835 

14 

2 

115 

28 

2 

470 

13  086 

(D) 
52 
(D) 
(D) 
(D) 
(D) 
10  462 

12  653 

10  136 

9  487 

156 

491 

1  486 

10  702 

1  415 

371 

150 

900 

(0) 

(D) 

30 

727 

9  433 
702 
598 
103 


71      13  164        (X) 

61      11  104      100.0 

8  (0)        (0) 

(D)  Withheld  to  avoid  disclosure.       (NA)  Not  available 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

100.0 

100.0 
100.0 
100.0 


100.0 

0.2 
(Z) 
(D) 
(D) 
(0) 

0.5 
10.5 

5.8 

6.8 


100.0 

(0) 
0.4 
(D) 
(D) 
(D) 
(D) 
79.9 

100.0 

80.1 

75.0 

1.2 

3.9 

11.4 

100.0 

13.2 

3.5 

1.4 

8.4 

(0) 
(0) 
0.2 
5.6 

100.0 
7.4 
6.3 

1.1 


140 
160 
180 
260 
280 
300 
500 
520 


120 

140 
160 
180 
280 
300 
520 


120 
140 
160 
180 
260 
280 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
260 
280 
500 
520 


Kind  of  business  and  merchandise  line 


APPAREL,  ACCESSORY  STORES— CONT  INUED 

MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS.  .  .  ...  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2  140 

5  814 

2  337 

(D) 

74 

(D) 

(D) 

259 


1  550 


(D) 

(D) 

440 

92.9 

10 

0.6 

59 

3.8 

(Dl 

(D) 

(D) 

(D) 

23 

1.5 

(0) 
(D) 

<D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

4  616 

5  690 
4  407 

328 
(D) 
141 
440 
1  000 
1  276 
580 
147 
(D) 
348 

(D) 
(D) 
(D) 
(D) 
(D) 


19.3 
52.4 
21.0 
(D) 
0.7 
(D) 
(D) 
2.3 


122 

1.8 

(D) 

(D) 

5  241 

79.3 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

211 

3.2 

(D) 
(D) 

100.0 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

78.2 

100.0 

77.5 

5.8 

(0) 

2.5 

7.7 

17.6 

22.4 

10.2 

2.6 

(0) 

6.1 

(D) 
(D) 
(D) 
(D) 
(D) 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-82     Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


120 
110 
160 
180 
280 
500 
520 


|(  3)1 

c;.. 

tc  :;!i 

„.;!::: 

160 

Ht 

180 

500 

*'  'i 

520 

a: 


020 
100 
200 
220 
240 
260 
280 
340 
500 
520 


200 
220 

240 
260 
340 
500 
520 


020 
100 
200 
220 
240 
260 


Colorado  Springs  SMSA 

[Includes  only  establishments  With  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


».,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORY,  SPEC.  STORES, 
FURRIERS  (SIC  563 t  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL  1  ACCESSORY  STORES 
(SIC  5641  569) 


FURNITUREi  HOME  FURNISHINGSt 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  .  .  

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREt  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  , 


HOUSEHOLD  APPLIANCEl  RADIO-TVl 
MUSIC  STORES  (SIC  572t573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


2 

8 

24 

22 

10 

1 

1 

2 

21 


Sales 


($1,000) 


708 

(D) 
(D) 
625 
(D) 
(0) 
(D) 
(D) 


121 

914 
(0) 
(D) 


12    483 

9    765 

(D) 
(D) 
189 
4  676 
4  141 
299 
(0) 
(D) 
(0) 
363 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 
319 
(D) 
(0) 
(D) 
(D) 
113 


(D) 
(D) 
(D) 
357 
(D) 
(D) 


100.0 

(D) 
(D) 
88.3 
(D) 
(D) 
(0) 
(D) 


(X) 


100.0 

5.9 
93.3 

(D) 
(0) 


(X) 

100.0 

(D) 
(D) 
1.9 
47.9 
42.4 
3.1 
(0) 
(D) 
(0) 
3.7 


(D) 
6.7 
(D) 
(D) 
(D) 
(D) 
2.4 


100.0 

(0) 
(0) 
(D) 
86. 5 
(D) 
(0) 


280 
500 
520 


020 
040 
060 
080 
100 
260 
300 
500 
520 


020 
040 
060 
080 
100 
260 
300 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
080 
100 
120 
160 
220 
240 
260 
280 
300 
320 
500 
520 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE,  RADIO-TV, 
MUSIC  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATINGt  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 
NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORESt  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


Estab- 
lishments 

(number) 


169 

11 

163 

67 

3 

24 
1 
1 
1 

20 


Sales 


($1,000) 


(D) 
(D) 
250 


12  073 

68 
8  700 
3  132 
(D) 
46 
(D) 
(D) 
(D) 
76 


11  833 


10 

(D) 

(D) 

126 

8  271 

91.7 

24 

578 

6.4 

2 

(D) 

(D) 

21 

36 

0.4 

1 

(D) 

(D) 

1 

(D) 

(D) 

14 

57 

0.6 

3  051 


6  171 

76 
215 
453 
442 
4  600 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
200 

88 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
5.0 


(X) 

100.0 

0.6 
72.1 
25.9 

(D) 
0.4 
(D) 
(D) 
(D) 
0.6 


(0) 

(D) 

429 

14.1 

554 

83.7 

(D) 

(D) 

10 

0.3 

(D) 

(D) 

19 

0.6 

(X) 

100.0 

1.2 
3.5 
7.3 
7.2 
74.5 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.2 
1.4 


(X) 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-83 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Colorado  Springs  SMSA 


[Includes  only  establishments  ilvlth  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOKi  STATIONERY  STORES  (SIC  594) 

TOTAL^ 


SPORTING  GOODS  STORESt  BICYCLE 
SHOPS  (SIC  595) 


TOTAL^. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


135 
113 
718 
209 
68 
65 
(D) 
(0) 
219 
(D) 
(D) 
230 
717 
(D) 
(D) 
(D) 
324 
713 
434 


812 

(D) 

(D) 

(D) 

(D) 

120 

(D) 

(D) 

16 

181 

(D) 

(D) 

55 

37 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


100.0 

1.2 
1.0 

32.9 
1.9 
0.6 
0.6 
(D) 
(D) 
1.9 
(D) 
(D) 

10.9 
6.4 
(D) 
(D) 
(D) 
2.9 

24.0 
3.8 


(D) 

(D) 

(D) 

(D) 

7ia 

98.3 

36 

1.0 

(D) 

(D) 

100.0 

(0) 
(D) 
(D) 
(D) 
14.8 
(D) 
(D) 
2.0 
22.3 
(D) 
(D) 
6.8 
4.6 


(X) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 


020 
040 
100 
200 
220 
240 
260 
280 
300 
320 
500 


•REPTG  ADDL  DETAIL  FOR  LINE  280 

IjeWELRY-OPTICAL    GOODS    

WATCHES-CLOCKS    

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


Kind  of  business  and  merchandise  line 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


6 
(na) 

6 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

1  109 

1  422 

1  062 

(D) 

88 

639 

97 

(D) 

(D) 

(D) 
(D) 

1  413 

(NA) 

88 


817 

(D) 


(0) 

(D) 

75.5 

100.0 
74.7 
(D) 
6.2 
44.9 
6.8 
(D) 
(D) 

(D) 
(D) 

100.0 

(na) 

6.2 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

753 

25.4 

■^ 

,.) 

V 

'J 

'f,l 

'.1' 

'i 

':-^ 

'■■i 

7J-84    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


ID  iill! 

„..;r:: 


5..,,. 

■<■   -111! 

W<  il-  '» 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


080 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


240 

240 
240 
241 
242 

260 
280 
300 
320 


Denver  SMSA 

[Includes  only  establishments  \lvith  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

(REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


949 
143 
531 
352 
876 
634 
280 
413 
279 
208 
339 
274 
438 
267 
243 
328 
266 
169 
823 
858 
28 
27 
40 
947 
741 


229 

2 

1 

1 

2 

2 

14 

20 

57 

9 

43 

126 

206 

3 

2 

13 

15 

2 

3 

22 

99 


Sales 


($1,000) 


273  136 
71  347 

30  071 

31  289 

24  206 
58  972 

42  747 
85  768 

25  062 
23  704 
39  152 

43  849 
20  237 

9  732 

15  463 

18  141 

62  051 

203  511 

64  350 

44  142 

6  302 

7  283 
1  819 

65  084 
44  771 


68  640 

(D) 
(D) 
(D) 
(D) 
(D) 
279 
213 

1  184 
(Z) 
391 

7  361 

51  221 

175 

(0) 

102 

5  783 
(D) 
(D) 
59 

1  654 


(D) 

3  210 

(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

2  302 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

20.8 
5.4 
2.3 
2.4 
1.8 
4.5 
3.3 
6.5 
1.9 
1.8 
3.0 
3.3 
1.5 
0.7 
1.2 
1.4 
4,7 

15.5 
4.9 
3.4 
0.5 
0.6 
0.1 
5.0 
3.4 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
0.4 
0.3 
1.7 
(Z) 
0.6 
10.7 
74.6 
0.3 
(D) 
0.1 
8.4 
(D) 
(D) 
0.1 
2.4 


(D) 

100.0 
(D) 
(D)' 
(D) 

(D) 
(D) 
(0) 
5.8 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

460 
480 
520 


200 
220 
240 

240 
240 
241 
242 

260 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

520 


320 
340 
520 


200 
240 
260 
320 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  ,     ,    .     .    . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

LUMBER  , 

PLYWOOD , 

WINDOilVS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  . 

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER , 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 
METAL  ROOFING  AND  SIDING  .  .  .  .  , 

MASONRY  SUPPLIES  ■ 

INSULATION  . 

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  , 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


NONMERCHANDISE  RECEIPTS 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  c 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  

PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 


Estab- 
lishments 

(number) 


65 

39 

485 

65 

36 

206 

65 

17 

808 

58 

4 

411 

44 

624 

9 

(D) 

50 

3 

576 

56 

3 

554 

53 

1 

304 

56 

1 

087 

7 

(D) 

19 

161 

53 

758 

47 

348 

17 

691 

31 

1 

653 

1 

(D) 

1 

(D) 

30 

814 

Sales 


($1,000) 


1 

(D) 

2 

(D) 

3 

(D) 

3 

(D) 

3 

(D) 

3 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

18 

4  748 

12 

4  601 

12 

4  154 

4 

240 

3 

(D) 

6 

665 

2 

(D) 

3 

60 

3 

165 

4 

130 

4 

103 

4 

55 

3 

(0) 

3 

100 

4 

(D) 

3 

(D) 

10 

2  361 

5    508 

4   835 

(D) 

4   703 

(D) 


5    623 

4    839 

(D) 
(D) 
43 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Cok).     7J-85 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Denver  SMSA 

[Includes  only  establishments  \)vlth  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


310 
3t0 

3ao 

356 

357 
358 
359 
361 

500 
520 


080 
120 
140 
180 
220 
2«0 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
480 
500 
520 


320 

380 
420 
440 
460 
520 


020 
040 
060 
100 
120 
140 


Kind  of  business  and  merchandise  line 


PAINT,  GLASS  I  WALLPAPER 
STORES— CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

PAINT-VARNISHt  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  .  .  . 

GLASS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL^ 


HARDWARE  STORES  (SIC  5251) 

TOTAL 

REPTG  SALES  BY  BROAD  MOSE  LINES  .  , 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 
HARDWARE , 

■REPTG  ADDL  DETAIL  FOR  LINE  320.  .  .  .  , 
HARDWARE 

:  GARDENING  EQUIPMENT-SUPPLIES  .  .  .  .  , 
.  PLUMBING-ELECTRICAL  SUPPLIES  .  .  .  .  , 
'  OTHER  HARDWARE-TOOLS  . 

LUMBER-BUILDING  MATERIALS  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  .  , 

.LUMBER-BUILDING  MATERIALS  . 

'  PAINT-GLASS-WALLPAPER 

■    OTHER  LUMBER-BUILDING  MATERIALS.  .  .  , 

AUTO  FUELS-LUBRICANTS  • 

TIRES-BATTERIES-ACCESSORIES  ■ 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT,  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


071 
821 
127 
166 
579 
379 
570 

(0) 
174 


7  587 

(D) 
(D) 
(D) 
(D) 
(D) 
29 

1  037 
(D) 
(D) 

4  828 

7  340 
4  609 

1  115 
917 

2  585 

850 

6  015 
844 
692 
152 

(D) 
(D) 
(D) 
(D) 
(D) 


6  460 

(D) 
175 
(0) 
5  783 
(D) 
412 


189 

224 

328 

139 

215 

216 

83 

5 

913 

48 

3 

757 

1 

(D) 

19 

(D) 

87 

9 

009 

104 

25 

043 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


94.8 

100.0 
93.9 
3.1 
53.2 
14.2 
9.3 
14.0 

(D) 
3.6 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(0) 
0.4 

13.7 
(D) 
(D) 

63.6 

100.0 
62.8 

15.2 
12.5 
35.2 

11.2 

100.0 

14.0 

11.5 

2.5 

(D) 
(0) 
(D) 
(D) 
(0) 


100.0 

(D) 
2.7 
(D) 
89.5 
(D) 
6.4 


100.0 

2.7 

1.7 
(0) 
(0) 
4.2 
11.6 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


020 
040 
060 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 


T 


Kind  of  business  and  merchandise  hne 


GENERAL  MERCHANDISE  GROUP 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT,  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

,MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

'  BOYS'  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

:REPT6  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

'  LINGERIE  

:  WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

'  WOMEN'S  SPORTSWEAR  

:  GIRLS'-SUBTEEN-TEEN  WEAR  

.  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
'CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

>  CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


'REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
\  MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 
•  RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

|FURNITURE-SLEEP  equip. -floor  COVERINGS. 

,  FLOOR  COVERINGS 

>  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

1  KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


;REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

\    HARDWARE-TOOLS  

'  GARDENING  EQUIPMENT-SUPPLIES  . 


Estab- 
lishments 

(number) 


103 

48 

014 

22.3 

99 

10 

686 

5.0 

126 

19 

343 

9.0 

83 

14 

104 

6.6 

64 

10 

487 

4.9 

109 

9 

756 

4.5 

90 

3 

704 

1.7 

66 

4 

046 

1.9 

92 

7 

016 

3.3 

21 

(D) 

(D) 

22 

1 

805 

0.8 

23 

5 

756 

2.7 

4 

(0) 

(D) 

102 

17 

867 

8.3 

75 

11 

585 

5.4 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


33 

180 

843 

(X) 

33 

180 

843 

100.0 

18 

4 

547 

2.5 

14 

(D) 

(D) 

1 

(D) 

(D) 

8 

(D) 

(D) 

18 

6 

030 

3.3 

33 

23 

464 

13.0 

29 

167 

118 

100.0 

29 

22 

420 

13.4 

29 

17 

096 

10.2 

28 

5 

102 

3.1 

33 

43 

547 

24.1 

29 

163 

680 

100.0 

29 

40 

529 

24.8 

29 

3 

686 

2.3 

29 

3 

549 

2.2 

20 

(0) 

(D) 

22 

2 

605 

1.6 

27 

7 

389 

4.5 

27 

4 

346 

2.7 

25 

7 

979 

4.9 

29 

7 

838 

4.8 

18 

2 

143 

1.3 

1 

(D) 

(D) 

32 

9 

731 

5.4 

33 

15 

252 

8.4 

29 

167 

118 

100.0 

29 

14 

769 

8.8 

26 

4 

837 

2.9 

29 

10 

050 

6.0 

30 

12 

692 

7.0 

28 

167 

704 

100.0 

28 

12 

202 

7.3 

23 

7 

762 

4.6 

24 

4 

230 

2.5 

26 

9 

833 

5.4 

26 

159 

943 

100.0 

26 

9 

833 

6.1 

25 

3 

692 

2.3 

20 

6 

337 

4.0 

31 

7 

320 

4.0 

27 

163 

448 

100.0 

27 

6 

721 

4.1 

21 

2 

888 

1.8 

26 

3 

956 

2.4 

24 

3 

175 

1.8 

19 

3 

515 

1.9 

16 

4 

936 

2.7 

15 

113 

583 

100.0 

15 

4 

796 

4.2 

11 

(D) 

(0) 

11 

(D) 

(0) 

1       >!,| 


^Standard  Notes;       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting, 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-86    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


Denver  SMSA 

[Includes  only  establishments  With  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


n  5" 

I*  ■""! 

"J. 
in  3 

•If 

I,  ,1 


a 


340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-6LASS-*ALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT)  MACHINERY  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING  I  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
;CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


11 


(D) 
(D) 
(D) 
(D) 

612 
513 
(D) 
102 


165  325 

10  587 

2  986 
4  380 

3  334 

10  822 


27  519 
24  840 


146 
(D) 
(D) 
(D) 
141 
268 
922 
843 
486 
620 
247 
804 
498 
(0) 
623 
(0) 
931 
610 


13  695 

8  287 

220 
(D) 
(D) 

1  838 
311 

2  590 
299 
206 

80 

545 

2  284 
410 

57 
27 

(D) 
37 
43 
67 
63 
61 

(D) 

112 
415 

3  804 
138 

45 
92 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
(D) 
(D) 
(D) 

0.9 
3.0 
(0) 
6.1 

100.0 
6.4 
1.8 
2.6 
2.0 

6.0 


(X) 

100.0 

4.6 
(D) 
(D) 
(D) 
4.6 
5.1 

15.8 
3.4 

10.0 
2.5 
1.0 
7.3 
2.0 
(0) 
6.5 
(D) 

23.9 
2.5 


(X) 

100.0 

2.7 
(D) 
(D) 
22.2 
3.8 

100.0 

11.5 

8.0 

3.1 

6.6 

100.0 
18.0 
2.5 
1.2 
(0) 
1.6 
1.9 
2.9 
2.8 
2.7 
(D) 


100.0 
3.6 

1.2 
2.4 


220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 

520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


•REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

,  FLOOR  COVERINGS 

(  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS.  . 

'REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


;rePTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  .  .  <  

GARDENING  EQUIPMENT-SUPPLIES  . 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES— CONTINUED 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

[REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

'all  OTHER  MERCHANDISE  

'  TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


Estab- 
lishments 

(number) 


Sales 


($1,0 


12 

6  026 

12 

771 

8 

(D) 

9 

(0) 

1 

(D) 

11 

407 

5 

1  460 

5 

84 

2 

(D) 

5 

(0) 

20 

632 

15 

6  577 

15 

378 

9 

(D) 

14 

(D) 

14 

(0) 

18 

(D) 

19 

457 

17 

6  678 

17 

439 

11 

247 

14 

191 

10 

106 

9 

3  264 

9 

99 

9 

(D) 

2 

(D) 

15 

193 

13 

243 

15 

(D) 

12 

6  206 

12 

603 

11 

(D) 

10 

349 

2 

(0) 

1    829 
(D) 


442 
(0) 


704 

320 

145 

576 

306 

981 

576 

258 

516 

43 

619 

4 

(2) 

120 

1 

675 

374 

12 

110 

305 

16 

670 

16 

(D) 

77 

(0) 

11 

(Z) 

2 

(D) 

4 

(Z) 

87 

(D) 

3 

(Z) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-87 


TABLE  3   Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Denver  SMSA 

[Includes  only  establishments  livith  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 

3«0 
400 
1*20 
480 
500 
520 


FOOD  STORES--CONTINUED 

SPORTING-RECREATION  EQUIPMENT  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  .  . 


GROCERY  STORES!  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
420 
480 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  ...  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
lALL  OTHER  MERCHANDISE  .  .  .  .  . 

PAPER t  PAPER  PRODUCTS.  .  .  .  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

080 

100 
220 
500 

500 
500 
508 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
(GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES) i 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
ALL  OTHER  MERCHANDISE  


kREPTG  ADDL  DETAIL  FOR  LINE  500. 

•ALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 


520   NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


2 

(D) 

18 

(Z) 

1 

(D) 

4 

(Z) 

1 

(D) 

3 

(Z) 

314 

8  918 

125 

2  212 

397 

384 
384 
363 
336 
326 
376 

10 

4 

117 

354 

301 

16 

76 

11 

1 

3 

83 

2 

2 

17 

1 

4 

1 

3 

308 

308 

308 

294 

86 

110 


244  872 

290  416 

242  828 

67  699 

25  205 

15  667 
134  297 

(2) 
(Z) 

1  646 
12  029 

16  629 
(D) 
(D) 
(Z) 
(0) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(0) 
(Z) 
(0) 
(Z) 

8  882 

277  937 

8  882 
6  792 

2  106 

2  170 


5.  506 
4  522 

4  465 

4  182 

4  156 

4  019 

7 

20 

112 

(D) 
(D) 
(D) 
(D) 

(D) 
(0) 
(D) 


(D) 
(Z) 
(D) 
(Z) 
(D) 
(Z) 
2.9 
0.7 


83.7 

100.0 
83.6 
23.3 

8.7 

5.4 

46.2 

(Z) 
(Z) 
0.6 
4.1 
5.7 
(D) 
(D) 
(Z) 
(0) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(0) 
(Z) 
(0) 
(Z) 
3.0 

100.0 
3.2 

2.4 
0.8 

0.7 


(X) 

100.0 

98.7 

100.0 

99.4 

96.1 

0.2 

0.5 

2.7 

(D) 
(D) 
(D) 
(D) 

100.0 
(0) 
(D) 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
320 
500 

500 
500 
508 


FRUIT  STORES  1  VEGETABLE  MARKETS 
(SIC  ,543) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

HARDWARE 

ALL  OTHER  MERCHANDISE  

hEPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

PAPERi  PAPER  PRODUCTS 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


020 

020 
020 
023 
024 

040 
260 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


[reptg  addl  detail  for  line  020. 

Jgroceries-other  foods  

i  frozen  foods  

•  all  other  foods 


MEALS-SNACKS 

KITCHENWARE-HOME  FURNISHINGS. 


020 
040 
100 
520 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES  (SIC  546) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


626 
556 

100.0 
88.8 

626 

100.0 

556 

88.8 

(D) 

(D) 

402 

64.2 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

1  623 

980 

(0) 

865 
861 
(D) 
(D) 

(D) 
(0) 


5  245 
(D) 


3  945 

2  916 

2  848 
58 
(D) 
(D) 


(X) 

100.0 

(D) 

100.0 

99.5 

(D) 

(D) 

(D) 
(D) 


(X) 
100.0 


100.0 

97.7 
2.0 
(D) 
(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-88    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Denver  SMSA 

[Includes  only  establishments  Wth  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


I.  .' 


|iii<».,.ii 


100 
120 
140 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


380 
400 
420 
500 
520 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  . 


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS ■ 

AUTO  FUELS-LUBRICANTS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
AUTOMOBILES-TRUCKS 


Estab- 
lishments 

(number) 


374 
268 

1 

5 

2 
IB 

5 
19 

2 
20 
15 

5 
150 
79 
179 

1 

45 

187 


Sales 


($1,000) 


2  664 
(D) 


261  533 

(D) 

(0) 

(D) 

794 

(D) 

(D) 

(D) 

1  140 

(D) 

(0) 

203  132 

1  166 

27  944 

(D) 

10  048 

15  152 


242  433 

221  511 

193  632 
517 

13  545 
648 

13  133 


213  095 


170  226 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
0.3 
(D) 
(D) 
(D) 
0.4 
(0) 
(D) 

77.7 
0.4 

10.7 
(D) 
3.8 
5.8 


100.0 

87.4 
0.2 
6.1 
0.3 

5.9 


380 
380 
381 
382 
383 
384 
.385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


;REPTG  ADOL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 

400 

400 
400 
403 

420 


Kind  of  business  and  merchandise  line 


DOMESTIC  CAR  DEALERS—CONTINUED 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


TIRES-BATTERIES-ACCESSORIES  

•REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
►NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
>AUTOM03ILES-TRUCKS 

NEW  PASSENGER  CARS"  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 
USED  COMMERCIAL  VEHICLES  


AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


420  tREPTG  ADDL  DETAIL  FOR  LINE  420 

420  'TIRES-BATTERIES-ACCESSORIES  

421  ;  PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

422  I  PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

423  •  PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

424  t    AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


Standard  Notes:        -  Repfesents  zero.        (D)  Witfifieid  to  avoid  disclosure. 
Merchandise  line  detail  witWield  due  to  insufficient  reporting. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


77 

193 

400 

77 

170 

226 

77 

104 

212 

15 

1 

245 

38 

15 

012 

3 

(0) 

75 

38 

145 

65 

7 

018 

36 

2 

972 

9 

(D) 

57 

(D) 

54 

157 

295 

54 

410 

18 

253 

51 

87 

71 

11 

180 

68 

189 

273 

66 

11 

063 

68 

6 

798 

60 

2 

677 

58 

447 

49 

712 

7 

(D) 

71 

10 

945 

68 

182 

857 

68 

10 

833 

66 

9 

620 

28 

1 

099 

10    372 


7 

9  024 

7 

7  091 

7 

3  937 

2 

(D) 

3 

(D) 

1 

(D) 

7 

2  163 

6 

(0) 

1 

(D) 

5 

(D) 

5 

(D) 

5 

(D) 

5 

(D) 

9 

1  096 

8 

9  816 

8 

1  059 

7 

465 

6 

307 

7 

142 

5 

91 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Colo.     7J-89 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Denver  SMSA 

[Includes  only  establishments  Wth  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


520 

520 
520 
527 
528 


380 

380 
380 
381 
383 
385 
386 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
523 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS — CONTINUED 
NONMERCHANDISE  RECEIPTS  ■ 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

;  SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


>REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


220 
260 
300 
320 
340 
400 

400 
400 
401 
402 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  

NEW  COMMERCIAL  VEHICLESi  RETAIL.  .  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .... 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS!  WHOLESALE  {TO  OTHER  BUSINESSES/ 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS i 
NONFRANCHISED  (SIC  552) 


TOTAL^  . 


TIREt  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


Estab- 
lishments 

(number) 


>REPT6  ADDL  DETAIL  FOR  LINE  400. 
'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


81 


Sales 


($1,000) 


76 

7 1 

7 
8 
9 
1 

16 

8 
8 

7 
2 
3 


(0) 

9  068 
952 
796 

130 


18  065 

17  739 

15  103 

17  739 

15  103 

9  669 

443 

3  987 

943 

1  269 

17  739 
1  269 
699 
375 
(D) 
(D) 

(D) 
(0) 

(0) 
(0) 
(D) 
(D) 


(D) 
(D) 
(D) 
(0) 
(0) 
(D> 

2  746 
190 
132 
(D) 
(D) 

13  671 

10  658 

9  483 

3  004 
1  931 

362 
1  749 

178 
1  269 

236 

624 
6 

109 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 

100.0 

10.5 

8.8 

1.4 


(X) 

100.0 

85.1 

100.0 
85.1 
54.5 

2.5 
22.5 

5.3 

7.2 

100.0 
7.2 
3.9 
2.1 
(D) 
(D) 

(D) 
(0) 

100.0 
(D) 
(0) 
(D) 


(D) 
(D) 
(D) 
<0) 
(D) 
(D) 

100.0 
6.9 

4.8 
(Dl 
(D) 

86.3 

100.0 

89.0 

28.2 

18.1 

3.4 

16.4 

1.7 

11.9 

2.2 

5,9 

0.1 

1.0 


500 
520 

520 
520 
524 
525 
526 


100 
120 
140 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
401 

420 

420 
420 
426 
427 
432 
436 

440 
520 

520 
520 
524 
526 


300 
380 
420 
500 
520 


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  


Kind  of  business  and  merchandise  line 


TIRE,  BATTERY,  ACCESSORY 
DEALERS — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  , 

NONMERCHANDISE  RECEIPTS  . 

BRAKE  AND  WHEEL  SERVICES 

TIRE  SERVICES  OTHER  THAN  RETREADING, 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  • 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


TIRES-BATTERIES-ACCESSORIES 


'reptg  addl  detail  for  line  420.  .  . 
Itires-batteries-accessories  .... 

AUTOMOBILE  accessories  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS 
RETREAD  AUTO  TIRES  SOLD  TO  USERS  . 
STORAGE  BATTERIES 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

BRAKE  AND  WHEEL  SERVICES  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  , 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


76 
1  187 

9  780 

692 

316 

95 

275 


14  547 


0.5 
7.5 

100.0 
7.1 
3.2 
1.0 
2.8 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

(0) 

108 

2.9 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(0) 

637 

17.0 

3  657 

100.0 

627 

17.1 

161 

4.4 

401 

11.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

256 

6.8 

3  595 

100.0 

256 

7.1 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

682 

6.0 

(D) 

(D) 

9  324 

82.2 

(0) 

(0) 

'"'IS., 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7J-90    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


fUl  i.  MM 


TABLE   3. 


Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Denver  SMSA 

[Includes  only  establishments  With  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


500 

500 
500 
504 
505 
507 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

ALL  OTHER  MERCHANDISE  


iREPTG  ADOL  DETAIL  FOR  LINE  500.  . 

ALL  OTHER  MERCHANDISE  

;  MOBILE  HOMES-HOUSEHOLD  TRAILERS. 
.  CAMP  TRAILERS-TRAVEL  TRAILERS.  . 
■  ALL  OTHER  MERCHANDISE 


520   NONMERCHANDISE  RECEIPTS 


520  ;reptg  addl  detail  for  line  520. 

520  (nonmerchandise  receipts  .  .  .  . 

527  ►  service  labor 

532  *   other  nonmerchandise  receipts. 


020 
OtO 
080 
100 
220 
300 
380 

too 
<too 

UOO 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

(TIRES-BATTERIES-ACCESSORIES  

PARTS!  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSf  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


713 

28 

11 
2 

71 
1 
1 

10 
713 

690 
690 
690 
33 
589 

623 

598 
598 
276 
94 
563 

1 

9 

21 

571 

560 

560 

558 

57 


Sales 


($1,000) 


11  563 

9  513 

9  273 

8  460 

8  220 

7  145 

(D) 

(D) 

240 

5  728 
235 
(D) 
(D) 


(D) 


75  167 

(D) 
50 
(0) 
492 
(D) 
(D) 
148 
61  349 

72  037 

58  669 
55  741 

336 
2  597 

8  129 

63  665 

7  908 

1  759 

377 

5  784 

(D) 

135 

101 

4  555 

59  628 

4  444 

4  112 

331 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

97.5 

100.0 

97.2 

84.5 

(D) 

(D) 

2.5 

100.0 
4.1 
(D) 
(D) 


100.0 

(D) 
0.1 

(0) 
0.7 

<D) 

(D) 

0.2 

81.6 

100.0 

81.4 

77.4 

0.5 

3.6 

10.8 

100.0 

12.4 

2.8 

0.6 

9.1 

(D) 
0.2 
0.1 
6.1 

100.0 
7.5 
6.9 
0.6 


040 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
500 
520 


120 
140 
160 
180 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN.S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL  

CUSTOM  TAILORS  (SIC  567) 
TOTAL  


Estab- 
lishments 

(number) 


388 

69 

844 

(XI 

311 

63 

955 

100.0 

1 

(D) 

(D) 

9 

(0) 

(D) 

110 

15 

256 

23.9 

183 

31 

439 

49.2 

137 

13 

284 

20.8 

12 

480 

0.8 

2 

(D) 

(D) 

2 

(D) 

(D) 

7 

122 

0.2 

23 

336 

0.5 

7 

55 

0.1 

35 

346 

0.5 

106 

2 

217 

3.5 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


12  018 

11  133 

7 
10  551 
(D) 
416 
(D) 
(D) 
(0) 
(D) 


(X) 
100.0 

0.1 

94.8 

(D) 

3.7 
(D) 
(D) 
(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-91 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


Denver  SMSA 

[Includes  only  establishments  Wth  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHING!  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


MEALS-SNACKS 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


;REPTG  ADDL  DETAIL  FOR  LINE  160 

►WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN 'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  , 

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


Estab- 
lishments 

(number) 


157 
115 

1 

4 

10 
115 

15 
3 
2 
4 

16 
3 

45 


118 

91 

1 
4 
9 


Sales 


($1,000) 


33    979 

30    515 

(D) 
(D) 
914 
26  183 
831 
(0) 
(0) 
(D) 
215 
(D) 
1  652 


(D) 
(D) 
(D) 

(D) 
(0) 
(D) 
(D) 
(D) 
(0) 
(D) 


24  990 

21  371 

1  471 

(0) 

467 

1  846 
5  688 
7  327 

2  826 
655 
(0) 
464 

(D) 
(D) 
(0) 
(D) 
(0) 
(D) 
(D) 


3  984 

(D) 
3  293 
(D) 
(0) 
(0) 
(0) 


495 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 

3.0 
85.8 

2.7 
(D) 
(D) 
(D) 

0.7 
(D) 

5.4 


(D) 
(D) 
(D) 

100.0 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

86.3 

100.0 

85.5 

5.9 

(0) 

1.9 

7.4 

22.8 

29.3 

11.3 

2.6 

(D) 

1.9 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(0) 


100.0 

(D) 
82.7 
(D) 
(D) 
(D) 
(0) 


(X) 
100.0 


140 
160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS .  . 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
3  728 

6  007 

2  541 

(0) 
(0) 
93 
92 
531 

3  969 


007 
519 
(D) 
(0) 
(D) 
(D) 
648 
(D) 
(D) 
(D) 
(D) 
25 

981 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
221 


2 

198 

(X) 

2 

053 

100.0 

(D) 

(D) 

1 

740 

84.8 

1 

364 

100. 0 

1 

340 

98.2 

29 

2.1 

21 

1.5 

145 

10.6 

673 

49.3 

189 

13.9 

71 

5.2 

19 

1.4 

192 

14.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(X) 

100.0 

(D) 
39.6 

100.0 
42.3 
(D) 
(D) 
1.5 
1.5 
8.8 

42.2 

100.0 
41.9 
(D) 
(D) 
(D) 
(0) 
10.8 
(D) 
(0) 
(D) 
(D) 
0.4 

10.4 
(D) 
(Dl 
(D) 
(D) 
(D) 
(D) 
2.3 


..1 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-92    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Colorado— Standard  Metro|>oiitan  Statistical  Areas:    1963-continued 


Denver  SMSA 

[Includes  only  establishments  \)vith  payroll.  For  explanation  of  tables,  Including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


140 
160 
180 
300 
500 
520 


•(•■»< 


t:i.. 


140 
160 
180 

180 
180 
181 
182 
183 

300 
500 
520 


Kind  of  business  and  merchandise  line 


SHOE  STORES  (SIC  566) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


Estab- 
lishments 

(number) 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
>ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

>  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


68 

62 

1 
13 
62 

59 
59 
59 

59 
55 

1 
25 
24 


Sales 


($1,000) 


11  932 

(D) 
442 
11  004 
(D) 
243 
223 


(D) 


(D) 

(D) 

7  672 

7  894 
7  492 
2  292 
4  065 
1  133 

(D) 
(D) 
104 


1  060 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
3.7 
92.2 
(D) 
2.0 
1.9 


(X) 

100.0 

(D) 

(Dl 

94.6 

100.0 
94.9 
29.0 
51.5 
14.4 

(D) 
(D) 
1.3 


(X)l 
100.0 


020 
040 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
480 
500 
520 


020 
200 
220 
240 
260 
280 
300 
320 
340 
480 
,500 
520 


Kind  of  business  and  merchandise  line 


MISCELLANEOUS  APPARELt  ACCESSORY 
STORES  (SIC  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS' 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE'  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


247 

2 
1 

49 
132 
140 

74 
4 
4 
4 

11 
1 
1 
2 

21 
115 


220 
150 

2 

44 

40 

137 

40 

4 

3 

2 

6 

1 

10 

65 


Sales 


($1,000) 


187 
(D) 


71  873 

55  642 

(D) 
(D) 

1  763 
19  455 
29  799 

2  298 
(Zl 
(D) 
(D) 

50 
(D) 
(D) 
(D) 
112 
2  093 


47  259 

35  174 

(D) 

(D) 

1  509 

29  758 

811 

(Z) 

(D) 

(D) 

21 

(D) 

35 

1  289 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 
(D) 
3.2 
35.0 
53.6 
4.1 
(Z) 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
0.2 
3.8 


(X) 

100.0 

(D) 
(D) 

4.3 
84.6 

2.3 
(Z) 
(D) 
(D) 

0.1 
(D) 

0.1 

3.7 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-93 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Denver  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURNITURE  STORES  (SIC  5712) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  AODL  DETAIL  FOR  LINE  2H0.  .  .  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGSt  SOFT  SURFACE 

FLOOR  COVERINGS!  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


DRAPERYi  CURTAIN!  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA!  GLASSWARE!  METALWARE 
STORES  (SIC  5715) 


TOTAL 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


MEALS-SNACKS 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

tMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S!  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


JREPTG  ADDL  DETAIL  FOR  LINE  260.  . 
,KITCHENWARE-HOME  FURNISHINGS.  .  . 

>  SMALL  ELECTRICAL  APPLIANCES.  .  . 

>  ALL  OTHER  KITCHENWARE-HOUSEWARES 


34  871 

25  489 

(D) 

303 

(D) 

22  377 

21  466 

18  596 

2  573 

14  371 

1  559 

70 

41 

466 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
795 


9  176 
(D) 


(0) 

(D) 


10  490 

9  448 

(D) 

(D) 

7  453 

7  377 
6  139 
4  425 
1  364 
338 
12 

(D) 
1  450 


319 

441 
(0) 
(D) 


(X) 

100.0 

(0) 

1.2 

(D) 

87.8 

100.0 

86.6 

12.0 

66.9 

7.3 

0.3 

0.2 

1.8 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.1 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 

(D) 

78.9 


100 
83 
60 
18 

4 


(D) 
15.3 

100.0 

19.7 

(0) 

(D) 


300 
320 
340 
380 
420 
480 
500 
520 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

500 
520 


220 
500 
520 


020 
040 
060 
080 
100 
120 
160 
280 
300 
400 
500 
520 


HOUSEHOLD  APPLIANCE  STORES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIO!  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


[REPTG  ADDL  DETAIL  FOR  LINE  220 

iMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV  IS  1  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


EATING!  DRINKING  PLACES  (SIC  58) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS- DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


92 

965 

523 

8 

153 

2 

1 

1 

1 

1 

20 

185 


(D) 

(D) 

(D) 

(D) 

29 

0.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

41 

0.4 

355 

3.8 

8  806 

6  810 

6  502 

6  065 
5  772 
1  220 
4  227 
232 
85 

(D) 
37 

1  999 

37 

(D) 

(D) 

(D) 
(D) 


5  318 

4  210 

3  991 
(D) 
(0) 


121  771 

98  303 

1  971 

64  232 

29  891 

118 

591 

(D) 

(D) 

(D) 

(D) 

(D) 

169 

1  219 


(X) 

100. 0 

95.5 

100.0 

95.2 

20.1 

69.7 

3.8 

1.4 

(D) 
0.5 

100.0 
1.9 

(0) 
(D) 

(D) 
(0) 


94.8 
(D) 
(D) 


100.0 

2.0 
65.3 
30.4 

0.1 

0.6 
(D) 
(D) 
(D) 
(D) 
(D) 

0.2 
1.2 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-94    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


cc 


020 

OtO 
060 
080 
iOO 
120 
160 
280 
300 
500 
520 


020 
OUO 
060 
080 
100 
120 
160 
280 
300 
500 
520 


040 
060 
100 
500 
520 


020 
040 
060 
100 
120 
500 
520 


020 
040 
060 
080 
100 
400 
500 
520 


Denver  SMSA 

[Includes  only  establishments  \fcith  payroll.  For  explanation  of  tables,  including  lines  identified  by-< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


EATING  PLACES  <SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ..  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL'' 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS '. 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CISARS-CI6ARETTES-T0BACC0  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 


Sales 


(number)   ($1,000) 


960 

671 

82 

671 

HI 

2 

92 

2 

1 

1 

1 

15 

126 


453 

62 

453 
100 

2 
47 


471 

412 

10 

294 

412 

6 

61 

1 

5 

59 


89  087 
69  457 

1  872 
60  608 

5  589 
(D) 
328 
(0) 
(D) 
(D) 
(D) 
160 
735 


67  247 

51  569 

1  711 
43  762 
5  192 
(D) 
166 
(D) 
(D) 
(D) 
(D) 
(D) 
476 


862 
(D) 
(D) 
(D) 
(D) 


17 

150 

163 

10  215 

9 

(D) 

37 

137 

1 

(0) 

2 

(D) 

22 

154 

28  846 

99 
3  624 
24  302 
(D) 
263 
(D) 
(Z) 
484 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

2.7 
87.3 
8.0 
(D) 
0.5 
(D) 
(D) 
(D) 
(0) 
0.2 
1.1 


(X) 

100.0 

3.3 
84.9 
10.1 
(D) 
0.3 
(D) 
(D) 
(D) 
(D) 
(0) 
0.9 


100.0 

97.8 
(D) 
(D) 
(D) 
(D) 


100.0 

1.4 
93.1 
(0) 
1.2 
(D) 
(D) 
1.4 


(X) 

100.0 

0.3 
12.6 
84.2 
(D) 
0.9 
(D) 
(Z) 
1.7 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
520 


Kind  of  business  and  merchandise  line 


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


Estab- 
lishments 

(number) 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
NONMERCHANDISE  RECEIPTS  


214 

86 
65 

1 

86 

172 

214 

5 
10 

3 
19 
10 
33 
60 
27 
28 

3 

104 

99 


865 
546 

69 

7 

2 

134 

76 

6 

35 

32 

22 

9 

53 

25 

39 

69 

65 

37 

7 

5 

2 

14 

4 

22 

22 

234 

162 


Sales 


($1,000) 


65  771 

50  580 

1  465 

1  833 

(D) 

3  708 

5  534 

31  805 

(D) 

78 

(D) 

127 

(D) 

544 

341 

406 

313 

(D) 

3  546 

766 


75  974 

589 

79 

(D) 

25  769 

1  327 

(Z) 

471 

733 

212 

69 

1  235 

937 

443 

5  029 
7  966 
1  157 

76 
(D) 
(D) 
805 
(D) 

6  891 
1  569 


18  417 
1  843 


157 

31 

407 

(X) 

134 

26 

856 

100.0 

60 

351 

1.3 

3 

33 

0.1 

2 

(D) 

(D) 

134 

25 

769 

96.0 

61 

643 

2.4 

1 

(D) 

(D) 

1 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

2.9 
3.6 

(D) 
7.3 
10.9 
62.9 
(0) 
0.2 
(D) 
0.3 
(D) 
1.1 
0.7 
0.8 
0.6 
(D) 
7.0 
1.5 


(X) 

100.0 

0.8 
0.1 
(D) 

33.9 
1.7 
(Z) 
0.6 
1.0 
0.3 
0.1 
1.6 
1.2 
0.6 
6.6 

10.5 
1.5 
0.1 
(D) 
(D) 
1.1 
(D) 
9.1 
2.1 

24.2 
2.4 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-95 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Denver  SMSA 

[Includes  only  establishments  'luith  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOKi  STATIONERY  STORES  (SIC  5911) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


GROCERiES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  59H2 ) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 


«EPTG  ADDL  DETAIL  FOR  LINE  240 

;FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 
OFFICE  FURNITURE  


ALL  OTHER  MERCHANDISE 


iREPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATlONERY-OrF ICE  SUPPLIES. 

OFFICE  MACHINESi  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART>  DRAFTING!  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

PRINTING  TO  ORDER 

OTHER  NONMERCHANDISE  RECEIPTS. 


116 

9  923 

74 

8  153 

20 

(0) 

16 

452 

9 

78 

7 

(D) 

34 

963 

19 

798 

19 

144 

14 

232 

16 

172 

9 

69 

2 

(D) 

5 

(0) 

1 

(D) 

14 

805 

28 

(0) 

26 

226 

Sales 


($1,000) 


(D) 


(0) 
(D) 
(D) 
(D) 
(D) 
150 
48 


(D) 
(D) 
(D) 

(0) 
(D) 
(D) 

1    515 

1    577 

1    508 

(D) 

(D) 

(0) 

(D) 

1    398 

14 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 


Percent 

sales 

accounted 

for  by  the 

specified 

merchandise 

line 


100.0 

(D) 
5.5 
1.0 
(0) 
11.8 
9.8 
1.8 
2.8 
2.1 
0.8 
(0) 
(D) 
(D) 
9.9 
(D) 
2.8 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
94.9 
1.4 


(D) 
(D) 
(D) 

100.0 
(D) 
(D) 

95.5 

100.0 
95.6 
(D) 
(D) 
(D) 
(D) 
88.6 
0.9 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 


100 
240 

240 
240 
248 

300 
500 

500 
500 
508 
509 
511 
512 
514 

520 

520 
520 
523 


040 
100 
120 
140 
160 
180 
280 
300 
500 
520 


040 
100 
120 
140 
160 
180 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

500 
520 


300 
500 
520 


Kind  of  business  and  merchandise  line 


STATIONERY  STORES  (SIC  5943) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  «  . 

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 
OFFICE  FURNITURE  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS*  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


(REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 

SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS'  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 
BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
1  635 

1  490 
1  396 
1  273 
(D) 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 


10  354 


8  618 

(D) 
(D) 
(D) 
312 
257 
(D) 
(D) 
6  886 

8  570 

6  838 

2  088 

92 

ID) 

ID) 

1  931 

(0) 

(D) 

(D) 
(0) 


341 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 

(D) 
94.3 

100.0 
93.7 
85.4 
(D) 
(D) 
(D) 
(0) 

(D) 

100.0 
(D) 
(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

312 

3.5 

257 

2.9 

(D) 

(D) 

(D) 

(D) 

227 

80.3 

(D) 

(0) 

524 

5.8 

100.0 

(D) 
(0) 
(D) 
3.6 
3.0 
(D) 
(D) 
79.9 

100.0 

79.8 

24.4 

1.1 

(D) 

(D) 

22.5 

(0) 

(D) 

(D) 
(D) 


:i 


ti   Ml.: 


88.3 
(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  aisclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-96    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


'Qi» 


t.,... 

<:;':! 


a, 


020 
320 
3t0 
440 
460 
480 
520 


020 
320 
460 
480 
500 
520 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

320 
500 
520 

520 
520 
529 


TABLE   3. 


Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Denver  SMSA 

[Includes  only  establishments  Mth  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


220 
300 
320 
340 
400 
480 
500 
520 


Kind  of  business  and  merchandise  line 


HAYt  GRAINt  FEED  STORES  (SIC  5962) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  .  .  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
MONMERCHANDISE  RECEIPTS  .  .  . 


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELf<Y-OPTICAL  GOODS 


^REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

,  ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
•  OPTICAL  GOODS 


HARDWARE 

ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUEL  I  ICE  DEALERS  (SIC  598) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


1 

(D) 

(D) 

7 

158 

2.3 

1 

(D) 

(D) 

4 

(D) 

(D) 

17 

6    524 

93.6 

3 

(D) 

(0) 

4 

(U) 

(D) 

10 
12 
48 

45 
45 
39 
31 
43 
29 
41 
10 

1 

5 
44 

43 

(na) 

43 


Sales 


($1,000) 


1  597 
(0) 


(D) 
871 
(D) 
(D) 
(D) 
(D) 


(0) 
(D) 

4  735 

5  637 

4  297 
853 
(D) 

2  225 
362 
458 
(D) 

(D) 
(D) 
680 

5  562 

(na) 

583 


(D) 
(D) 
(D) 

55 
(0) 
533 
(D) 

36 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 
82.2 
(D) 
(D) 
(0) 
(D) 


(D) 

(D) 

77.7 

100.0 

76.2 

15.1 

(0) 

39.5 

6.4 

8.1 

(D) 

(D) 

(D) 

11.2 

100.0 

(na) 

10.5 


100.0 

(D) 
(D) 
(D) 
3.2 
(D) 
89.6 
(D) 
2.1 


260 
280 
320 
500 
520 


100 
260 
500 
520 


Kind  of  business  and  merchandise  tine 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORESi  STANDS  (SIC  5993) 

TOTAL  


NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^ . 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Sales 


($1,000) 


4    941 

3   688 

(D) 

(D) 

(D) 

3    626 

40 


1    718 
(0) 


4   621 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 

(D) 

(D) 

98.3 

1.1 


(D) 

(D) 

(D) 

(D) 

624 

91.4 

(0) 

(D) 

(X) 
100.0 


tX) 
100*0 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-97 


TABLE   3. 


Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Denver  SMSA 

[Includes  only  establishments  With  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


160 
240 
260 
300 
500 
520 


020 
040 


Kind  of  business  and  merchandise  line 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE  I  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBY  I  TOY  I  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXCi  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL^ 


OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 
MEALS-SNACKS 


Estab- 
lisliments 

(number) 


105 
79 


Sales 


($1,000) 


494 
(D) 


587 
(D) 


1 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

22 

2    000 

95.2 

4 

(D) 

(D) 

43    672 
40    629 


4   540 
(D) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


11.2 
(D) 


100 
120 
140 
160 
180 
200 
220 
240 
260 
260 
300 
320 
340 
420 
440 
460 
480 
500 
520 


020 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


NONSTORE  RETAILERS— CONTINUED 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  i^ACHINERY 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ...  


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(D) 
(D) 
028 
072 
(D) 
645 
293 
383 
007 
701 
(D) 
(D) 
(D) 
(D) 
501 
475 


20  312 
(D) 


7  169 
(D) 


15  884 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
139 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3  627 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
5.0 
7.6 
(D) 
4.0 
0.7 
3.4 
4.9 
11.6 
(D) 
(D) 
(0) 
(D) 
13.5 
3.6 


(X) 

100.0 


(X) 
100.0 


100.0 

(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
0.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
22.8 
(D) 


V 

i 


7J-98     Mountain— Colo. 


RETAIL  TRADE— Merchandise  Line  Sales 


I:: 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
240 
260 
280 
300 
320 
340 
440 
500 
520 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963- 


•Continued 


Pueblo  SMSA 

[Includes  only  establishments  Wth  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE t  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 


LUMBERi  BLDG.  MATLS.t  HARDWAREt 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE .  . 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


HEATING  PLUMBINGi  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


495 

109 

128 

79 

36 

94 

78 

45 

55 

36 

21 

33 

33 

43 

39 

25 

37 

32 

22 

105 

101 

2 

2 

5 

110 

180 


Sales 


($1,000) 


25  387 
4  503 


364 
110 
613 
255 
397 
534 
1  838 
1  716 
3  995 

3  599 
1  458 

982 

743 

1  332 

5  061 

18  623 

7  045 

4  512 
(D) 
(D) 
(D) 

5  547 
4  301 


5  553 

(D) 
44 
35 

(D) 
18 

569 
4  319 

(U) 

(D) 
65 


792 
(D) 


668 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

22.7 
4.0 
2.1 
1.0 
1.4 
4.7 
3.0 
5.8 
1.6 
1.5 
3.6 
3.2 
1.3 
0.9 
0.7 
1.2 
4.5 

16.7 
6.3 
4.0 
(D) 
(D) 
(D) 
5.0 
3.8 


(X) 

100.0 

(D) 
0.8 
0.6 
(D) 
0.3 
10.2 
77.8 
(D) 
(D) 
1.2 


(X) 
100.0 


(X) 
100.0 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  ....  

MILLINERY 

HOSIERY.  .  .  

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


>REPTG  ADDL  DETAIL  FOR  LINE  200. 

[cURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS , 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
;maJ0R  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

:FURNITURE-SLEEP  equip. -floor  COVERINGS. 

(  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


IREPTG  ADDL  DETAIL  FOR  LINE  260. 
'KITCHENWARE-HOME  FURNISHINGS.  . 

,  CHINA-GLASSWARE 

1  KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


17  162 


174 
299 
207 

1  930 

2  937 
898 

1  618 

1  388 

924 

494 

(0) 

397 

653 

(D) 

(D) 

(D) 

1  279 

1  210 


12  978 


2 

(D) 

? 

(D) 

5 

(0) 

4 

(D) 

4 

(D) 

4 

(0) 

4 

(D) 

5 

2  517 

4 

12  330 

4 

2  407 

4 

322 

4 

(D) 

4 

(D) 

4 

(0) 

4 

446 

4 

215 

4 

603 

4 

331 

4 

182 

5 

764 

5 

1  098 

4 

12  330 

4 

1  066 

4 

267 

4 

774 

5 

1  350 

4 

12  330 

4 

1  259 

3 

(D) 

4 

(0) 

5 

848 

4 

12  330 

4 

790 

4 

314 

4 

475 

5 

315 

4 

12  330 

4 

276 

4 

100 

4 

230 

3 

(D) 

5 

359 

^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-99 


TABLE   3. 


Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Pueblo  SMSA 

[Includes  only  establishments  Wth  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


320 

320 
320 
321 
322 

3«0 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 
HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE 
(SIC  539) 


020 
080 
100 
120 
140 
160 
180 
260 
320 
340 
500 
520 


FOOD  STORES  (SIC  54) 

TOTAL  .....  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 
(D) 
(0) 
(D) 


(0) 
(D) 
(D) 
(0) 

(D) 
(0) 
(0) 

12  330 
359 
123 

(D) 
(D) 


(D) 


(D) 
299 

(D) 
(01 
(D) 
(0) 
(D) 

38 
(0) 
179 

50 
(D) 
(0) 
(D) 
642 
(D) 


32  616 
29  635 


24  815 
(D) 


202 
761 
(D) 
330 
(D) 
(D) 
(0) 
(D) 
(D) 
118 


(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 

100.0 
2.9 
1.0 
(D) 
(D) 

(D) 


100.0 

(D) 
10.9 
(D) 
(01 
(D) 
(D) 
(D) 
1.4 
(0) 
6.5 
1.8 
(D) 
(D). 
(D) 
23.4 
(D) 


(X) 

100.0 

83.7 
(13) 
4.1 
5.9 
(D) 
1.1 
(D) 
(0) 
(D) 
(D) 
(D) 
0.4 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
140 
160 
180 
260 
320 
340 
500 

500 
500 
508 
516 

520 


220 

240 
260 
300 
320 
340 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  


IREPTG  ADDL  DETAIL  FOR  LINE  500. 
|aLL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  . 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


48 

27 

878 

100.0 

48 

23 

068 

82.7 

47 

6 

253 

22.4 

44 

2 

237 

S.O 

43 

1 

271 

4.6 

47 

13 

301 

47.7 

22 

(D) 

(D) 

44 

(D) 

(0) 

41 

1 

761 

6.3 

11 

(D) 

(D) 

IS 

330 

1.2 

3 

(D) 

(D) 

8 

(0) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

40 

(D) 

(D) 

40 

26 

654 

100.0 

40 

(D) 

(D) 

38 

709 

2.7 

9 

(D) 

(0) 

1  578 
(D) 


27  685 

24  989 

104 
(D) 
(D) 
28 
(D) 
(D) 


<X) 
100.0 


(X) 
100.0 

0.4 
(D) 
(D) 

0.1 
(D) 
(D) 


7J-100     Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Pueblo  SMSA 

[Includes  only  establishments  \(Kith  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


380 

400 

420 
500 
520 


Cw 


•<i. 


a: 


020 
040 
100 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 

424 

460 
480 
500 
520 

520 
520 
527 
528 


040 
120 
140 
160 
180 
200 
280 
300 
500 
520 


040 
140 
160 
180 
300 
520 


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

'  GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS — CONTINUED 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

C I GARS-C IGARETTES-TOBACCO 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 


tires-batteries-accessories  

'reptg  addl  detail  for  line  420 

Itires-batteries-accessories  ...... 

parts.  installed  in  repair  work.  .  .  . 

partsi  retail  (over  the  counter/  .  .  . 

automobile  tires-batteries-accessories 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELt  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAlNS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS ,  .  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


18  590 

99 

2  656 

1  557 

1  915 


8  101 

30 

(D) 
24 
(D) 

6  860 

7  148 
6  182 
5  683 

219 
275 

667 

5  469 
607 
(0) 
(D> 
486 

(D) 

(D) 

7 

325 

4  931 

305 

253 

51 


5  638 

(D) 

(0) 

1  333 

3  130 
894 
(D) 
15 
(D) 
(D) 
102 


1  034 

986 

(D) 
774 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


74.4 
0.4 

10.6 
6.2 
7.7 


(X) 

100.0 

0.4 
(D) 
0.3 
(D) 
84.7 

100.0 

86.5 

79.5 

3.1 

3.8 

8.2 

100.0 

11. 1 

(D) 

(D) 

8.9 

(D) 
(D) 
0.1 
4.0 

100.0 
6.2 
5.1 
1.0 


100.0 

(D) 

(0) 

23.6 

55.5 

15.9 

(D) 

0.3 

(D) 

(D) 

1.8 


(X) 

100.0 

(D) 
78.5 
(D) 
(D> 
(D) 
(D) 


120 
140 
160 
180 
280 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  ACCESSORY,  SPEC.  STORES, 
FURRIERS  (SIC  563.  568) 


140 

140 
140 
142 
143 
144 
145 
146 

160 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  . 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

160  kREPTG  ADDL  DETAIL  FOR  LINE  160 

160  'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

161  ,  CHILDREN. S-INFANTS'  WEAR  ....... 

163  ,  MILLINERY .  .  .  , 

164  >  HOSIERY ,  . 

165  ;  LINGERIE  . 

168  ,  WOMEN'S  SPORTSWEAR  , 

172  >  DRESSES 

173  '  COATS-SUITS 

176  E  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

180   ALL  FOOTWEAR .  , 

200   CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 


Estab- 
lishments 

(number) 


18 

3  925 

11 

3  491 

3 

(D) 

4 

252 

11 

2  862 

2 

(D) 

4 

15 

2 

(D) 

5 

78 

Sales 


($1,000) 


3    736 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


189 
(D) 


3 

580 

3 

307 

3 

33 

3 

(D) 

3 

(D) 

3 

(D) 

5 

(D) 

3 

196 

3 

580 

3 

196 

2 

(D) 

1 

(0) 

3 

(0) 

3 

13 

3 

58 

3 

80 

3 

24 

2 

(D) 

3 

(0) 

1 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7  J- 101 


TABLE  3    Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Pueblo  SMSA 

[Includes  only  establishments  Wth  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


Kind  ot  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


SHOE  STORES  (SIC  566) 
TOTAL  


OTHER  APPAREL  I  ACCESSORY  STORES 
(SIC  5641  569) 


FURNITURE.  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE!  HOME  FURNISHINGS 
STORES  (SIC  57X) 

TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE,  RADIO-TV, 
MUSIC  STORES  (SIC  572,573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHEN*ARE-HOME  FURNISHINGS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  

EATING)  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

AUTO  FUELS-LUBRICANTS  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

AUTO  FUELS-LUBRICANTS  


212 

137 

10 
HI 
77 
21 
1 
13 


119 

70 

7 
70 
10 
14 


5  622 

(D) 
2  393 
2  538 
327 
(D) 
(D) 
(D) 
(D) 
256 


(D) 
(D) 
538 
(D) 
(D) 
(D) 
111 


(D) 
(0) 
(0) 
(U) 
(D) 
145 


6  703 

149 

3  989 

(D) 

53 
(D) 

96 


5  795 

4  372 

(D) 

3  758 

(D) 

34 

(D) 


100.0 

(D) 
42.6 
45.1 
5.8 
(D) 
(D) 
(D) 
(D) 
4.6 


100.0 

(D) 
(D) 
90.0 
(D) 
(D) 
(D) 
3.9 


(D) 
(D) 
(D) 
(D) 
(D) 
5.2 


100.0 

2.2 

59.5 
(D) 
0.8 
(0) 
1.4 


(X) 

100.0 

(D) 
86.0 
(D) 
0.8 
(D) 


EATING  PLACES — CONTINUED 
NONMERCHANDISE  RECEIPTS  .... 


020 
040 
060 
100 
520 


020 
040 
080 
100 
120 
140 
160 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
260 
280 
300 
320 
340 
500 
520 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  ...... 


DRUG  STORES  I  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC,  FOOTWEAR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  .... 

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL  


2  331 

(D) 

231 

2  052 

19 

(D) 


4  701 

207 
(D) 
(D) 
289 

3  240 

4  701 
3  240 
1  070 
1  376 

792 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
449 
45 


(X) 

100.0 

(D) 
9.9 
88.0 
0.8 
(D) 


207 

4.4 

(D) 

(D) 

(D) 

(D) 

289 

6.1 

3  240 

68.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

449 

9.6 

45 

1.0 

100.0 

4.4 
(D) 
(D) 
6.1 
68.9 

100.0 
68.9 
22.8 
29.3 

16.8 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
9.6 
1.0 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.  .     (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.1 
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IIS? 
II  «• 


a: 


020 

060 
080 


140 
160 
180 
200 
220 
240 
260 
320 
380 
420 
500 
520 


220 
260 

280 

280 
280 
281 
282 
283 
2B4 
285 
286 


TABLE   3. 


Colorado— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Pueblo  SMSA 

[Includes  only  establishments  \(vlth  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  •  .  .  . 

ALCOHOLIC  DRIWKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


ANTIQUE  STORES  I  SECONDHAND 
STORES  (SIC  593) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  .  . 
AOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  .  . 

NONMERCHANDISE  RECEIPTS  


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  ....... 


tREPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
831 


(D) 
(D) 
(0) 

959 
707 
156 

95 
317 
(0) 

76 
(D) 


Percent 
of  sales 
accounted 
for  by  tfie 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

(D) 

98.9 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

270 

40.1 

(D) 

(D) 

22 

3.3 

(X) 

100.0 

(0) 
(D) 
(D) 

100.0 

73.7 

16.3 

9.9 

33.1 

(D) 

7.9 

(D) 


300 
520 

520 
520 
529 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
Nonstote  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  . 
NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  . 

NONMERCHANDISE  RECEIPTS  

WATCH.  CLOCK.  JEWELRY  REPAIRS.  .  . 

FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  STORES  (SIC  599) 
TOTAL  

NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  


Estab- 
lishments 

(number) 


1 

7 
7 

(na) 

7 


Sales 


($1,000) 


(D) 
104 

959 

(na) 

60 


491 
(D> 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 


(D) 
10.1 

100.0 

(na) 

6.3 


(X) 
100.0 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-103 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADEi  TOTAL  .... 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS • 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.t  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING-.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHJNGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  ■ 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


LUMBER  YARDS 
<SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 


5  251 

3  673 

761 
815 
314 
234 
887 
580 
325 
422 
319 
273 
389 
321 
461 
345 
325 
433 
353 
256 
819 
900 
179 
163 
142 
817 
1  371 


379 

5 
2 

3 

5 

4 

2 

9 

5 

74 

90 

88 

35 

73 

229 

252 

25 

17 

58 

125 

23 

29 

46 

155 


138 

117 

1 
8 

45 

45 
45 
45 

4 
96 


725  525 
590  822 

124  471 

29  909 

8  076 
7  827 

9  615 
27  465 
14  314 
21  014 

7  663 

7  074 

11  568 

13  158 

5  560 

3  350 

5  134 

10  886 

30  413 
88  682 
45  122 
26  163 

(0) 

(D> 

(0) 

19  896 

17  730 


<D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
1  068 
(D) 
771 
119 
ID) 
7  774 
28  125 

1  776 

80 
(D) 
22  201 
(0) 
281 
409 

2  093 


(D) 
(D) 
100 

8  622 
100 
100 

(Z) 
2  508 


(X) 
100.0 

21.1 
5.1 
1.4 
1.3 
1.6 
4.6 
2.4 
3.6 
1.3 
1.2 
2.0 
2.2 
0.9 
0.6 
0.9 
1.8 
5.1 

15.0 
7.6 
4.4 
(0) 
(D) 
(D) 
3.4 
3.0 


(X) 

100.0 

(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
1.6 
(D) 
1.1 
0.2 
(D) 
11.4 
41.3 
2.6 
0.1 
(0) 
32.6 
(01 
0.4 
0.6 
3.1 


(0) 
(0) 
0.4 

100.0 
1.2 
1.2 

(Z) 
9.9 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

440 
460 
480 
500 
520 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  .... 

REPTG  ADDL  DETAIL  FOR  LINE  340,  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER , 

HEATING  AND  PLUMBING  EQUIPMENT  . 

METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  . 

INSULATION 

PREFABRICATED  BUILDINGS  AND  PARTS 

ALL  OTHER  BUILDING  MATERIALS  .  . 

FARM  EQUIPMENT.  MACHINERY  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


PLUMBING  EQUIP. 
(SIC  522) 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


240 
260 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  


►  REPTG  ADDL  DETAIL  FOR  LINE  340.  . 

LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 
GLASS 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  • 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


117 

111 
111 
111 
94 
84 
39 
85 
93 
90 
104 
29 
70 
93 
83 
31 
55 

1 
2 

17 
1 

45 


21  564 

23  795 

20  308 

9  734 

1  947 

580 

(D) 

1  012 

1  643 

1  138 

1  300 

185 

364 

1  230 

420 

(D) 

494 

(D) 
(D) 
(D) 
(D) 
644 


2  700 

2  533 

(D) 

6 

2  352 

2  494 
2  317 
510 
810 
163 
67 
770 

(D) 
(0) 
145 


49 

15   556 

94 

9    887 

1 

(0) 

2 

(D) 

1 

(0) 

5 

(D) 

4 

(D) 

2 

(D) 

7 

(0) 

4 

(D) 

56 

876 

37 

(D) 

85.4 

100.0 
85.3 
40.9 
8.2 
2.4 
(D) 
4.3 
6.9 
4.8 
5.5 
0.8 
1.5 
5.2 
1.3 
(0) 
2.1 

(D) 
(D) 
(D) 
(D) 
2.5 


(X) 

100.0 

(D) 

0.2 

92.9 

100.0 
92.9 
20.4 
32.5 
6.5 
2.7 
30.9 

(D) 
(D) 
5.7 


(X) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
10) 
(0) 
8.9 
(□) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available,        (X)  Not  applicable. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(Z)  Less  than  0.05%. 
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TABLE  4  Colorado-Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.*..*..*.^.^..*.,  see  "Description  of  the  Tables"  In  front] 


I: 


260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

380 
400 

420 
440 
460 
480 
500 
520 


> REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  • 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


020 
100 
180 
220 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES — CONTINUED 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  •  . 
HAY-GRAIN-FEED-FARH  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  52521 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


2 

2 

2 

4 

2 

3 

26 

4 

20 

11 

27 

113 

18 

2 

5 

60 


105 

23 

4 

8 

52 

107 

141 

149 

125 

138 

69 

71 

115 

95 

76 

99 

38 

28 

28 

6 

14 

3 

110 

53 


Sales 


($1,000) 


739 

119 

554 

4  521 

8  699 

4  012 

571 

882 

2  552 

1  279 

7  924 

1  079 

540 

539 

(D) 
(0) 
(0) 
(D) 
(D) 
(0) 
290 
97 


27  007 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
516 
(D) 

1  675 
40 
90S 
21  928 
(0) 
(D) 
(0> 

1  038 


54  051 
45  495 


566 
564 
(0) 
(D) 
564 
514 
178 
277 
553 
873 
(Dl 
(0) 
543 
(0) 
812 
638 
177 
532 
(D) 
(D) 
340 
(D) 
418 
228 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


7.5 

1.2 

5.6 

45.7 

100.0 

46.1 

6.6 

10.1 

29.3 

12.9 

100.0 

13.6 

6.8 

6.8 

(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
2.9 
1.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.9 
(D) 
6.2 
0.1 
3.4 
81.2 
(Oi 
(D) 
(0) 
3.8 


(X) 

100.0 

7.8 
1.2 
(01 
(D) 
1.2 
3.3 
13.6 
20.4 
5.6 
10.7 
(ID) 
(D) 
3.4 
(0) 
1.8 
3.6 
2.6 
1.2 
(D) 
(D) 
0.7 
(D) 
7.5 
2.7 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160  > 

160 

161 

162  , 

163  • 
164 
165 

166  . 

167  ' 
168 
169 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
ImEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR 


MEN'S  CLOTHING 
BOYS'  CLOTHING 


WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


320 
320 
321 
322 

340 

340 
340 
346 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

•REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
I  LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT'  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


Standard  Notes:        -  Represents  zeto.        (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  ate  shown  separately  in  this  table. 


520       NONMERCHANDISE    RECEIPTS    .     .     . 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


15  984 

13  982 

(D) 
(D) 
(0) 
(D) 

(0) 
(D) 
(D) 
(D) 

2  902 

13  540 
2  822 
(0) 
<D) 
(D) 
(D) 
502 
226 
652 
530 
(D) 

(D) 
1  179 

13  540 

1  157 

(D) 

763 

(Dl 

(D) 

(D) 
(D) 
(D) 
(D) 

(0) 

(D) 
(D) 
(0) 
(D) 

375 

13  540 

348 

85 

285 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
409 

(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
(0) 
(D) 

20.8 

100.0 
20.8 
(D) 
(D) 
(0) 
(D) 
3.7 
1.7 
4.8 
3.9 
(D) 

(D) 
8.4 


(D) 
5.6 
(D) 

(D) 

100.0 
(0) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

2.7 

100.0 
2.6 
0.6 
2.1 

(D) 

.   (D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
2.9 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Colo.     7  J- 105 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 

mo 

160 
180 
200 
220 
2t0 
260 
280 
300 
320 
340 
400 
420 
500 
520 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS>  CLOTHING.  £XC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


140  [REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

140  IMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

141  (  MEN'S  CLOTHING  

142  f    BOYS'  CLOTHING  


160   WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
;MAJ0R  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


,REPT6  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'  FLOOR  COVERINGS 

'  FURNITURE-SLEEP  EQUIPMENT 


(D) 
468 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(0) 
141 
(D) 
(0) 
(D) 
(0) 
(0) 
(D) 
(D) 
2  618 
(0) 


20  086 


727 
(0) 
(D) 
(0) 
(0) 
(0) 
463 

(D) 
(0) 
(0) 
(D) 


(0) 
(D) 
(0) 
(0) 
(0) 
(D) 
(D) 
(D) 
ID) 
(D) 
(D) 
(D) 

1  289 

2  374 

(0) 
(0) 
(D) 
(D) 
(D)' 


(D) 
(D) 
(D) 
(D) 

374 

8  449 
316 
(D) 
(D) 


100.0 

(D) 
4.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
ID) 
1.2 
(D) 
(D) 
(D) 
(0) 
(D) 
ID) 
(D) 
23.2 
(0) 


100.0 

13.6 
(D) 
(D) 
(0) 
(D) 
(0) 

17.2 

100.0 
(D) 
(D) 
10) 

(0) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 
(D) 

6.4 
11.8 

100,0 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

1.9 

100.0 
3.7 
(D) 
(D) 


260 

260 
260 
261 
262 
263 

230 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  ST0RES--C0NT I NUED 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
;KITCHENWARE-H0ME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

,  HARDWARE-TOOLS  

■  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

(REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT'  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
lALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE < 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ' 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


399 

8 

2 

71 

313 

284 

33 

71 

11 

5 

9 

2 

57 

S 

12 

21 

1 

1 

11 

5 

S 

3 

267 

67 


(D) 

100. 0 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

286 

1.4 

(D) 

(D) 

ID) 

100.0 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

438 

2.2 

(D) 

(D) 

(D) 

(D) 

340 

1.7 

(D) 

(D) 

391 

1.9 

(0) 

100.0 

(D) 

(0) 

(0) 

(D) 

(D) 

(0) 

(D) 

(0) 

377 
(D) 


157  680 


118  711 
(D) 
ID) 
986 
5  622 
7  771 
96 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
IZ) 
172 
131 
(D) 
(D) 
149 
(Z) 
(D) 
ID) 
(0) 
820 


(X) 
100.0 


(X) 

100.0 

84.1 
ID) 
(D) 
0.7 
4.0 
5.5 
0.1 
(D) 
(Z) 
(Z) 
(D) 
ID) 
ID) 
(Z) 
0.1 
0.1 
(D) 
(D) 
0.1 
IZ) 
ID) 
(D) 
(D) 
0.6 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7  J- 106    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


;<^. 
*!*i 


If., 


I;. 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


Kind  of  business  and  merchandise  line 


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


•REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

:     ALL  OTHER  FOODS 


020 

020 
020  . 
022  t 
024 

100 
300 
320 
500 

500  ^ 

500 
516 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  . 
GROCERIES-OTHER  FOODS  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  . 

ALL  OTHER  FOODS 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

ALL  OTHER  MERCHANDISE 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


460 

154 

807 

(X) 

348 

139 

244 

100.0 

348 

116 

929 

84.0 

321 

135 

567 

100.0 

321 

113 

908 

84.0 

307 

31 

429 

23.2 

294 

10 

912 

8.0 

283 

6 

893 

5.1 

318 

64 

897 

47.9 

4 

(Z) 

(Zl 

2 

(D) 

(D) 

71 

986 

0.7 

310 

(D) 

(Dl 

284 

7 

771 

5.6 

33 

96 

0.1 

71 

(D) 

(D) 

11 

(Z) 

(Z) 

5 

(Z) 

(Z) 

9 

(D) 

(01 

2 

(D) 

(Dl 

57 

(D) 

(D) 

5 

(Z) 

(Z) 

11 

(D) 

(D) 

19 

(D) 

(0) 

1 

(D) 

(D) 

1 

(D) 

(0) 

11 

149 

0.1 

5 

(Z) 

(Z) 

5 

(D) 

(D) 

3 

(D) 

(D) 

265 

(0) 

(0) 

262 

127 

112 

100.0 

262 

3 

655 

2.9 

257 

3 

236 

2.5 

47 

433 

0.3 

(Dl 


214 
(D) 


367 

224 


187 
159 
(D) 
(D) 

(D) 
(D) 
(D) 
(Dl 

(Dl 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(XI 
100.0 


82.1 

100.0 

85.0 

(Dl 

(Dl 

(01 
(01 
(01 
(0) 

100.0 
(Dl 
(Dl 


020 
040 
100 
120 
140 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


040 
220 
300 
320 


Kind  of  business  and  merchandise  line 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  5441 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  54631 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PARTI 


OTHER  FOOD  STORES  (SIC  549  PARTI 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  5541 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  5511 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 
HARDWARE 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


398 

289 

2 
1 
3 
2 
1 
1 

18 
8 

15 
2 

15 

14 

5 

199 

148 

251 

16 
1 

40 
247 


141  012 

lie  958 

(01 
(01 
(0) 
(Dl 
(01 
(01 
733 

97 
278 
(D) 
(Dl 

97 
(Zl 
(01 

2  133 
16  229 

(01 
(Dl 

3  219 
7  961 


102  966 

(Dl 
(Dl 
(Dl 
(01 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(XI 


(X) 


(XI 

100.0 

(0) 
(01 
(01 
(0) 
(0) 
(01 
0.6 
0.1 
0.2 
(01 
(01 
0.1 
(Zl 
(0) 
1.8 
13.6 
(01 
(01 
2.7 
6.7 


(Dl 
(Dl 
(01 
(Dl 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available,        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7  J- 107 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^Jt-^^k.^jL.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 

«oo 

420 
4«0 
500 
520 


040 
220 
300 
320 
380 

380  : 
380 
361  . 
382  ' 
383 
384 
385  1 
386 
387 
388  » 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
52S 


PASSENGER  CAR  DEALERSi 
FRANCHISED — CONTINUED 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EOUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  

NEW  PASSENGER  CARSi  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLESi  WHOLESALE  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
383 
384 
385 
386 
387 

400 

400 
400 
401 
403 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 
USED  COMMERCIAL  VEHICLES  


AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 

Standard  Notes: 


173 
116 
165 
15 
11 
167 


161 

1 
2 
3 

1 
161 

156 
156 
156 

11 
112 

10 
155 

69 
108 

18 

110 

106 
106 

60 
5 

86 

154 

153 
153 
148 
131 
135 
108 

15 

11 

156 

153 

153 

151 

57 


82  817 

1  389 

9  849 

(D) 

(D) 

6  882 


112  270 

97  719 

(D) 
(D) 
(D) 
(D) 
78  361 

96  305 

77  490 

39  565 

531 

11  417 

(D) 

19  510 

1  295 

4  155 
(D) 

1  375 

67  007 
1  331 

1  086 
(2) 
163 

9  403 

94  504 
9  383 

5  368 

2  076 
1  223 

704 

(0) 
(D) 

6  561 

94  561 

6  501 

5  864 

632 


2  306 

2  252 

2  023 

681 

(D) 

(D) 

1  122 

63 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 


80.4 
1.3 
9.6 
(D) 
(0) 
6.7 


100.0 

(D) 
(0) 
(D) 
(D! 
80.2 

100.0 

80.5 

41.1 

0.6 

11.9 

<D) 

20.3 

1.3 

4.3 

(D) 

1.4 

100.0 
2.0 
1.6 
(Z) 
0.2 

9.6 

100.0 
9.9 
5.7 
2.2 

1.3 
0.7 

(Dl 
(0) 
6.7 

100.0 
6.9 
6.2 
0.7 


86.6 

100.0 

89.8 

30.2 

(D) 

(D) 

49.8 

2.8 

(D) 

(D) 

100.0 
(D) 
(D) 
(D) 


420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


IMPORTED  CAR  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


380 

380 
380 
381 
383 
385 
386 
387 

400 

400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 


AUTOMOBILES-TRUCKS. 


; REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL. 
USED  PASSENGER  CARS.  RETAIL.  .  . 
USED  PASSENGER  CARS.  WHOLESALE  . 
USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

[REPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUELS-LUBRICANTS 

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


> REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


240 
380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
401 


FURNITURE-SLEEP  EQUIP. 
AUTOMOBILES-TRUCKS.  . 


■FLOOR  COVERINGS. 


I REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
1  AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS  

GASOLINE  


5 

2  110 

100.0 

5 

221 

10.5 

5 

105 

5.0 

3 

(D) 

(D) 

4 

(D) 

(D) 

2 

(D) 

(D) 

6 

(D) 

(D) 

6 

2  321 

100.0 

6 

(D) 

(D) 

4 

110 

4.7 

3 

(0) 

(D) 

2  150 

2  585 
2  150 

1  342 
(D) 
592 
(D) 
(D) 

(D) 

(0) 
(D) 
(D) 

225 

2  585 
225 
146 
(0) 
(D) 
(D) 

(0) 

2  585 
(0) 
193 


(D) 
3  611 

2  476 
2  354 
(D) 
(D) 
2  272 
20 
39 
(D) 

(D) 

(D) 
(D) 
(D) 


83.2 

100.0 

83.2 

51.9 

(D) 

22.9 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 

8.7 

100.0 
8.7 
5.6 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
7.5 


(X) 

100.0 

(D) 
88.8 

100.0 
95.1 
(D) 
(D) 
91.8 
0.8 
1.6 
(D) 

(D) 

100.0 
(D) 
(D) 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-108   Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 
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^v.iB 


a: 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 

527 
528 


,REPTG  ADDL  DETAIL  FOR  LINE  420 

■TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


tREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEiPTS. 


020 
100 
200 
220 
260 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
500 
520 

520 
520 
524 
525 
526 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERSi 
NONFRANCH I SED — CONT I NUED 


TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400.  .  .  . 
AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  .... 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  ... 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLO  TO  USERS  . 
NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 
NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  < 
NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS. 
RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  ■ 
RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  , 
RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 
RETREAD  TRUCK-BUS  TIRES  SOLO  TO  DLRS.i 
STORAGE  BATTERIES 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  , 

NONMERCHANDISE  RECEIPTS  , 

BRAKE  AND  WHEEL  SERVICES , 

TIRE  SERVICES  OTHER  THAN  RETREADING.  , 
OTHER  NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORE.S  (SIC  553  PART) 


Estab- 
lishments 

(number) 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Sales 


($1,000) 


(0) 

775 
55 
36 
(D) 
(D) 
(D) 

(D) 
143 

1  526 
46 
38 


(D) 
(D) 
(D) 
(Dl 
17 
16 
(0) 
(D) 
597 

(D) 
(D) 
(D) 
(D) 
(D) 

5  810 

3  668 

2  896 
798 
544 
163 
612 
147 
192 

54 

278 

44 

68 

(D) 

(D) 

47 

768 

3  149 
343 

84 
112 
153 


4  021 
3  031 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 

100.0 
7.1 
4.6 
(D) 
(D) 
(D) 

(D) 
3.5 

100.0 
3.0 
2.5 
0.5 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.2 
0.2 
(0) 
(D) 
7.9 

100.0 
(D) 
(D) 
(D) 
(D) 

76.9 

100.0 

79.0 

21.8 

14.8 

4.4 

16.7 

4.0 

5.2 

1.5 

7.6 

1.2 

1.9 

(D) 

(D) 

0.6 

10.2 

100.0 
10.9 
2.7 
3.6 
4.9 


(X) 

100.0 

(D) 


300 
320 
380 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
160 
220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


020 
100 


Kind  of  business  and  merchandise  line 


IK  I  so.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

,AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

I  TIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  .  . 
CIGARS-CIGARETTES-TOBACCO 


Estab- 
lishments 

(number) 


836 
593 

105 

28 

6 

6 

128 
2 
2 
5 
2 

14 

2 

1 

23 

593 

555 
555 
555 
116 
480 

507 

471 
471 
194 
76 
451 

4 

9 

27 

45 

425 

400 

400 

390 

62 


318 
227 


Sales 


($1,000) 


(D) 

(D) 

(D) 

(D) 

(0) 

(Dl 

(D) 

(D) 

(D) 

(D) 

2    820 

93.0 

93 

3.1 

(D) 


71  880 

52  859 

310 
(D) 
53 
(0) 
773 
(D) 
(D) 
(Z) 
(D) 
(D) 
(0) 
(D) 
(D) 
256 
41  635 

49  629 

39  398 

35  486 

1  998 

1  916 

5  987 

45  129 

5  538 

(0) 

(D) 

4  317 

94 
309 
295 
341 

2  214 

37  240 

2  107 

1  767 

336 


28  770 
23  439 


(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

0.6 
(0) 
0.1 

(□) 

1.5 
(D) 
(D) 
(Z) 
(D) 
(D) 
(0) 
(D) 
(D) 
0.5 
78.8 

100.0 

79.4 

71.5 

4.0 

3.9 

11.3 

100.0 

12.3 

<D) 

(0) 

9.6 

0.2 
0.6 
0.6 
0.6 

4.2 

100.0 
5.7 
4.7 
0.9 


(X) 
100.0 


(D) 
(D) 


Standard  Notes:        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-109 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  ind  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


APPARELt  ACCESSORY  STORES — CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-ORY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563i  568) 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


1 

110 

159 

138 

47 

3 

7 

12 

32 

27 

1 

9 

52 


110 
77 

4 
77 
10 

4 

2 
13 

1 
13 


(D) 

7  450 

9  643 

4  717 

(D) 

(D) 

(D) 

(D) 

102 

121 

(D) 

(0) 

221 


6  036 

(D) 
5  635 
(0) 
(D) 
(D) 
(D) 
(0) 
57 


(D) 

31.8 

41.1 

20.1 

(D) 

(D) 

(D) 

(D) 

0.4 

0.5 

(D) 

(0) 

0.9 


46 

4    076 

84.7 

ID 

104 

2.2 

34 

(D) 

CO) 

5 

(D) 

(D) 

5 

<D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

IS 

62 

1.3 

100.0 

(D) 
93.4 
(D) 
(0) 
(0) 
(D) 
(D) 
0.9 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL'  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


SHOE  STORES  (SIC  566) 
TOTAL  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  .  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


140 
160 
180 

ISO 
180 
181 
182 
183 

200 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


'REPTG  ADDL  DET-AJL  FOR  LINE  ISO.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


(D) 

(D) 

2  360 

2  335 
2  217 

640 
1  129 

443 

(D) 
(D) 
(D) 
(0) 
(0) 


(D) 

(D) 

95.2 

100.0 
94.9 
27.4 
48.4 
19.0 

(0) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  lo  avoid  disclosure.      .(N A)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-110     Mountain— Colo. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


«.,  see  "Description  of  the  Tables"  in  front] 


"}»  '  I 

rf-x*  ^ 

i"*^.  i : 


5;* 


020 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
420 
480 
500 
520 


160 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


160 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
340 
500 
520 


Kind  of  business  and  merchandise  line 


FURNITUREi  HOME  FURNlSHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  - 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS : 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


.REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGSi  SOFT  SURFACE 

FLOOR  COVERINGSi  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


198 

1 

1 
1 

2 

54 

130 

106 

71 

8 

7 

9 

14 

7 

1 

14 

76 


139 
103 

1 

48 
38 
94 
31 

2 
1 
2 
7 
5 
34 


Sales 


($1,000) 


18  677 

(D) 
(D) 
(D) 
(D) 
(0) 
6  214 
10  102 
761 
(D) 

65 
(D) 
(D) 

72 
(D) 
116 
653 


(D) 
457 
(D) 
(D) 
190 
(D) 
(D) 
(D) 
(D) 
(D) 
214 


9  980 

(D) 
213 
(D) 

8  350 

9  173 
7  765 
1  085 
4  748 
1  398 

(0) 
(D) 

133 

(D) 
(D) 
(D) 
(D) 
(0) 
162 


12 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
33.3 
54.1 
4.1 
(D) 
0.3 
(D) 
(D) 
0.4 
(D) 
0.6 
3.5 


(D) 
3.9 
(D) 
(D) 
1.6 
(D) 
(D) 
(D) 
(D) 
(D) 
1.8 


100.0 

(D) 

2.1 

(D) 

83.7 

100.0 
84.7 
11.8 
51.8 
15.2 
(D) 
(D) 

1.3 

(D) 
(D) 
(D) 
(D) 
(D) 
1.6 


0.9 
(D) 
(0) 
(D) 
(D) 
(D) 
(0) 


140 
160 
220 
520 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

520 


020 
040 
060 
080 
100 
120 


Kind  of  business  and  merchandise  line 


DRAPERYi  CURTAINt  UPHOLSTERY 
STORES  (SIC  5714) 


CHINAi  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL^ 


RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 


MUSIC  STORES  (SIC  5733) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ^ 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 

RECOROS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


NONMERCHANDISE  RECEIPTS 


EATINGi  DRINKING  PLACES  (SIC  58) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


735 

48 
672 
299 

20 

189 

1 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1  966 


22 

1  400 

16 

1  024 

1 

1 
16 

5 

(D) 
(D) 
968 
(D) 

19 

1  214 

13 

866 

13 

(0) 

10 

688 

10 

634 

2 

(D) 

7 

94 

6 

79 

8 

256 

4 

(D) 

4 

60 

7 

64 

36  966 

237 
27  895 
(D) 
(D) 
475 
(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  aopllcable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Colo.     7J-111 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  mercliandise  line 


Estab 

lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


EATINGt  DRINKING  PLACES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  t 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 


550 

39 

550 

114 

9 

130 

1 

2 

2 

4 

5 

18 

53 


406 

26 

406 

107 

6 

105 

1 

2 

1 

3 

3 

16 

45 


114 

12 
114 
2 
3 
24 
1 
1 
2 
2 
6 


9 
122 


(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
187 


30  331 

191 
27  030 
(D) 
92 
354 
(D) 
(0) 
(D) 
(Z) 
(0) 
ID) 
(0) 


23  741 

103 
20  879 
2  138 
(D) 
293 
(D) 
(D) 
(D) 
(Z) 
(0) 
(01 
109 


4  680 

(0) 
4  313 

(D) 
(0) 
(0) 
(D) 
(D) 
(D) 
(D) 
(0) 


46 
865 


(D) 

060 

(D) 

080 

(Z) 

100 

(D) 

480 

(D) 

500 

(D) 

520 

0.5 

(XI 

100.0 

0.6 
89.1 
(D) 
0.3 
1.2 
(D) 
(Dl 
(D) 
(Z) 
(0) 
(D) 
(D) 


100.0 

0.4 
87.9 
9.0 
(D) 
1.2 
(D) 
(D) 
(D) 
(Zl 
(D) 
(0) 
0.5 


100.0 

(01 
92.2 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(0) 


0.7 
13.0 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
480 
500 
520 


020 
040 
060 
080 
100 
140 
300 
400 
420 
480 
520 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES) — CONT I NUED 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  . 
CIGARS-CIGARETTES-TOBACCO  .  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  .  , 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

DRUG  STORES  (SIC  591  PARTI 

TOTAL , 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL , 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS>  CLOTHING.  EXC.  FOOTWEAR 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  5931 


185 

11 

59 

1 

8 

18 


208 

157 

52 

64 

39 

137 

157 

2 

4 

1 

3 

16 

3 

35 

78 

27 

13 

1 

4 

2 

95 

71 


112 

85 

23 
4 
2 
85 
36 
1 
1 
1 
2 
1 
3 


5  476 

82.5 

(0) 

(01 

121 

1.8 

(Dl 

(01 

(0) 

(0) 

(01 

(0) 

23  588 

301 
(01 
(0) 

1  315 
17  943 
(Dl 
(Dl 
(01 
(0) 
111 
(0) 
200 
336 
160 
113 
(01 
32 
(Dl 

1  159 
333 


(XI 

100.0 

1.3 
(01 
(0) 
5.6 
76.1 
(0) 
(D) 
(01 
(01 
0.5 
(0) 
0.8 
1.4 
0.7 
0.5 
(0) 
0.1 
(0) 
4.9 
1.4 


7  589 

(X) 

6  292 

100.0 

124 

2.0 

(0) 

(01 

(0) 

(0) 

5  828 

92.6 

175 

2.8 

(0) 

(0) 

(0) 

(0) 

(0) 

(0) 

(D) 

(Dl 

(0) 

(01 

(Z) 

(Zl 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Meichandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-112    Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


<;:;; 


040 
100 
220 
500 

500 
500 
508 
512 
513 
514 
515 


!.;: 


«;: 


020 
040 
080 
100 
140 
160 
180 
220 
240 
280 
300 
320 
380 
400 
480 
500 
520 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAd  


BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  


BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  , 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
ALL  OTHER  MERCHANDISE  

>  REPTG  ADDL  DETAIL  FOR  LINE  500.  ... 
I, ALL  OTHER  MERCHANDISE 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES 

SOCIAL  STATIONERY-GREETING  CARDS  .  . 

BOOKS-PERIODICALS 

ART<  DRAFTINGi  ENGINEERING  SUPPLIES. 

ALL  OTHER  MERCHANDISE 


STATIONERY  STORES  (SIC  5943) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL , 


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(0) 

(D) 
(0) 
(D) 
(D) 
(0) 
(D) 
(0) 


3    662 

2    867 


(D) 
(D) 
(D) 
(0) 
(0) 

50 
(D) 
(D) 
(D) 
2  373 
(D) 
(D) 
(D) 
(D) 

35 
109 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(0) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


(X) 

100.0 

0.3 
(D) 
(D) 
(D) 
(D) 
(D) 
1.7 
(D) 
(D) 
(D) 
82.8 
(D) 
(D) 
(D) 
(D) 
1.2 
3.8 


(X) 
100.0 


020 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


100 
120 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


200 
220 
240 
260 
340 
400 
420 
440 
460 
4&0 
500 
520 


Kind  of  business  and  merchandise  line 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


Estab- 
lishments 

(number) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


; REPTG  ADDL  DETAIL  FOR  LINE  280 

(JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


[REPTG  ADDL  DETAIL  FOR  LINE  520. 

(NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 


79 

21 

816 

64 

19 

496 

3 

(D) 

1 

(D) 

12 

266 

4 

(D) 

2 

(D) 

4 

(0) 

5 

(D) 

64 

17 

410 

5 

CO) 

5 

269 

11 

149 

Sales 


($1,000) 


2 

(D) 

1 

(0) 

4 

(0) 

22 

173 

47 

(D) 

45 

2  780 

45 

2  042 

43 

(D) 

39 

(D) 

45 

792 

28 

(0) 

42 

(□) 

7 

15 

3 

(D) 

6 

15 

44 

(0) 

44 

2  734 

NA) 

(NA) 

44 

408 

6   909 


2 

(D) 

21 

(0) 

1 

(D) 

S 

15 

13 

240 

3 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

63 

5  817 

6 

(0) 

21 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable        (Z)  Less  than  0  05% 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Colo.     7J-113 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^jL.^jk.^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT)  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  .  .  

NONMERCHANDISE  RECEIPTS  


CIGAR  STORESi  STANDS  (SIC  5993) 
T0TAl3 


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL^ 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


73 

8 

817 

(X) 

48 

6 

358 

100.0 

2 

(D) 

(D) 

20 

(D) 

(D) 

4 

(0) 

(D) 

10 

235 

3.7 

3 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

48 

5 

308 

83.5 

6 

(0) 

(D) 

19 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

313 

97.2 

(D) 

(D) 

616 

499 

(D) 
445 
(D) 


(X) 

100.0 

(D) 

89.2 

(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nanstote  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


020 
040 
100 
140 
160 
180 
260 
280 
300 
500 
520 


GIFTi  NOVELTY!  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS>  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR ■ 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAl^ 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

LUGGAGE  1  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

HOBBY  1  TOYi  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

PET  SHOPS  (SIC  5999  PART) 

TOTAL  

OTHER  (SIC  5999  PART) 
TOTAL  

NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


(D) 

(D) 

83 

7.2 

(D) 

(D) 

(D) 

(D) 

28 

2.4 

20 

1.7 

14 

1.2 

133 

11.6 

(D) 

(D) 

758 

65.9 

35 

3.0 

1    716 


7J-114     Mountain— Colo. 


RETAIL  TRADE-Merchandise  Line  Sales 


In,  * 


TABLE  4  Colorado— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.^.^..^.^..*.,  see  "Description  of  the  Tables"  In  front] 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 


Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  IMSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .     .     ,     ,     . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

ALL  OTHER  MERCHANDISE  , 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Dl 
(01 
(D) 
(D) 
(D) 
(D) 
512 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


(0) 
ID) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
7.9 


Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES— CONT  I  NUED 


NONMERCHANDISE  RECEIPTS 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


ct: 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Idaho     7J-115 


TABLE   2. 


Idaho:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  c 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


I REPTG  ADDL  DETAIL  FOR  LINE  240 

I  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


799 
725 
365 
361 
801 
649 
332 
441 
340 
296 
365 
287 
496 
341 
371 
490 
350 
243 
839 
887 
172 
131 
165 
864 
987 


495 

362 

1 

1 

1 

1 

3 

5 

47 

42 

68 

14 

69 

197 

230 

20 

20 

44 

126 

19 

36 

30 

67 


763  884 

148  708 

28  894 

12  787 
16  687 

9  075 

29  876 
22  298 

32  408 

13  050 
11  673 
18  172 
18  612 

7  523 
4  531 

8  315 

14  670 

33  805 
127  878 

45  415 
32  305 
43  605 
32  060 
6  827 
25  870 
18  362 


109  645 

92  940 

(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
755 
448 
1  130 
(Z) 

1  126 
8  497 

30  731 

2  526 
265 

1  278 
42  012 

699 
1  009 

363 
1  945 


29  485 

26  153 

73 
80 

3  300 

80 

(0) 

(D) 

19 

(D) 

15 

3  660 


(X) 
100.0 

19.5 
3.8 
1.7 
2.2 
1.2 
3.9 
2.9 
4.2 
1.7 
1.5 
2.4 
2.4 
1.0 
0.6 
1.1 
1.9 
4.4 

16.7 
5.9 
4.2 
5.7 
4.2 
0.9 
3.4 
2.4 


100.0 

(D) 
(D) 
<D) 
(D) 
(Z) 
(D) 
0.8 
0.5 
1.2 
(Zl 
1.2 
9.1 
33.1 
2.7 
0.3 
1.4 
45.2 
0.8 
1.1 
0.4 
2.1 


(X) 

100.0 

0.3 
0.3 

100.0 
2.4 
(0) 
(D) 

0.1 

(D) 

0.1 

14.0 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

440 
460 
480 
500 
520 


220 
240 

240 
240 
241 

260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

420 
460 
480 
500 
520 


220 
260 
340 
520 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  , 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  , 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  , 

PAINT-GLASS-WALLPAPER , 

HEATING  AND  PLUMBING  EQUIPMENT  .  , 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  . 

INSULATION  . 

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  , 

FARM  EQUIPMENT.  MACHINERY  .  .  .  .  , 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


113 

108 

108 

108 

105 

98 

23 

98 

103 

102 

99 

18 

34 

95 

95 

7 

38 

1 

1 

19 

2 
5 


21  526 

25  405 

20  832 

9  001 

2  396 

813 

151 

1  222 

2  095 
1  112 
1  388 

244 
174 
705 
654 
72 
792 

(D) 
(D) 
657 
(D) 
62 


6  880 

5  049 

(D) 
(D) 

1  595 
17 
17 

(D) 
(D) 
(D) 
(D) 
4  485 

3  443 

3  050 

387 

147 

259 

43 

84 

383 

221 

301 

30 

68 

419 

74 

25 

613 

(D) 
(D) 
221 
(D) 
74 


82.3 

100.0 
82.0 
35.4 
9.4 
3.2 
0.6 
4.8 
8.2 
4.4 
5.5 
1.0 
0.7 
2.8 
2.6 
0.3 
3.1 

(D) 
(D) 
2.5 
(D) 
0.2 


(X) 

100.0 

(D) 
(0) 

100.0 
1.1 
1.1 

(D) 
(D) 
(D) 
(D) 
88.8 

100.0 

88.6 

11.2 

4.3 

7.5 

1.2 

2.4 

11.1 

6.4 

8.7 

0.9 

2.0 

12.2 

2.1 

0.7 

17.8 

(D) 
(D) 
4.4 
(D) 
1.5 


(D) 

(D) 

(D) 

(D) 

874 

85.6 

(D) 

(D) 

Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-116     Mountain— Idaho 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      IdahO:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*..*..*.^.^.^,  see  "Description  of  the  Tables"  In  front] 


II*.  .„ 


240 
260 
300 
320 
340 

340 
340 
356 
357 
358 
359 
361 

520 


ct: 


080 
100 
120 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

400 
420 
440 
460 
460 
500 
520 


040 
120 
220 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 


Kind  of  business  and  merchandise  line 


PAINTi  GLASSi  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  .  . 
LUMBER-BUILDING  MATERIALS  ■ 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES 

WALLPAPER-OTHER  WALL  COVERINGS  ... 

GLASS 

NONMERCHANDISE  RECEIPTS  ■ 

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL^ 


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
;LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EUUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE 


Estab- 
lishments 

(number) 


109 

70 

1 

1 

1 

3 

5 

29 

21 

56 

13 

58 

70 

55 
55 

47 
46 
55 


Sales 


($1,000) 


3  237 

3  071 

(D) 
(D) 
(D) 
(D) 
2  996 

2  973 

2  936 
28 

1  227 
216 
134 

1  327 

(D) 


12  728 

9  552 

(D) 
(D) 
(D) 
9 
(D) 
453 
348 
1  024 
(D) 

1  059 

4  105 

6  324 

2  780 
411 
497 

1  877 

795 

5  435 
548 
449 
101 

(D) 
(D) 
(D) 
376 
(D) 
243 
404 


157 

55 

582 

124 

48 

094 

1 

(D) 

- 

(D) 

5 

142 

2 

(D) 

4 

(D) 

28 

(D) 

6 

55 

20 

2 

526 

8 

(D) 

23 

1 

042 

124 

(D) 

B 

(D) 

"3 

.(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(Dl 
(D) 
(D) 
(D) 
97.6 

100.0 

98.8 

0.9 

41.3 

7.3 

4.5 

44.6 

(D) 


100.0 

(D) 

(D) 

(D) 

0.1 

(D) 

4.7 

3.6 

10.7 

(D) 

11.1 

43.0 

100,0 

44.0 

6.5 

7.9 

29.7 

8.3 

100.0 

10.1 

8.3 

1.9 

(D) 
(0) 
(D) 
3.9 
(D) 
2.5 
4.2 


(D) 
(D) 
0.3 
(D) 
(D) 
(0) 
0.1 
5.3 
(0) 
2.2 
(0) 
(D) 
(0) 


500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 


Kind  of  business  and  merchandise  line 


FARM  EQUIP.  DEALERS — CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

tMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

I  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


207 

120 

22 

6 

16 

32 

121 

138 

164 

130 

167 

57 

69 

137 

105 

86 

117 

42 

23 

20 

16 

6 

7 

138 

50 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
1  366 


79  207 

4  317 
737 

60 

72 

212 

1  287 

11  071 

18  579 

5  517 
196 
041 
976 
887 
723 
715 
256 
173 
739 

1  970 
327 

53 

(Z) 

5  274 

2  001 


(D) 
2.8 


100.0 

5.5 
0.9 
0.1 
0.1 
0.3 
1.6 
14.0 
23.5 
7.0 
11.6 
5.1 
3.8 
3.6 
0.9 
2.2 
4.1 
2.7 
0.9 
2.5 
0.4 
0.1 
(Z) 
6.7 
2.5 


28 

46 

188 

(X) 

28 

46 

188 

100.0 

6 

(D) 

(D) 

4 

350 

0.8 

2 

(D) 

(D) 

18 

523 

1.1 

28 

7 

365 

15.9 

27 

45 

814 

100.0 

27 

7 

264 

15.9 

27 

5 

247 

11.5 

27 

1 

900 

4.1 

28 

12 

838 

27.8 

27 

45 

814 

100.0 

27 

12 

737 

27.8 

25 

1 

186 

2.6 

27 

676 

1.5 

22 

(0) 

<0I 

27 

800 

1.7 

27 

2 

151 

4.7 

27 

1 

359 

3.0 

27 

2 

109 

4.6 

27 

2 

524 

5.5 

21 

1 

031 

2.3 

7 

(D) 

(Dl 

26 

3 

652 

7.9 

28 

4 

654 

10.1 

27 

45 

814 

100.0 

27 

4 

654 

10.2 

26 

1 

916 

4.2 

27 

2 

720 

5.9 

15 

3 

245 

7.0 

15 

29 

120 

100.0 

15 

3 

245 

11.1 

14 

2 

276 

7.8 

14 

974 

3.3 

22 

2 

268 

4.9 

22 

38 

591 

100.0 

22 

2 

268 

5.9 

19 

854 

2.2 

17 

1 

387 

3.6 

RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Idaho     7J-117 


TABLE   2. 


Idaho:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

3tO 

310 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


DEPARTMENT  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEHARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-bNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  ...  

BOYS'  CLOTHING  


137 

95 

48 
7 
6 
16 
29 
35 
67 

37 
37 
37 
32 


41  245 

1  245 

(D) 

769 

(D) 


436 
172 
540 


28  187 

1  540 

(D) 

(D) 

(0) 

(D) 
(D) 
(D) 
(0) 

(D) 

(D) 

1  448 

43  562 

1  448 

671 

588 

255 

1  691 


13  066 

11  885 

(D) 
(D) 
(D) 
549 
356 

2  290 
208 

1  869 

112 

76 

1  334 

181 

154 

700 

41 

3  101 

IS 


24  448 

20  697 

3  550 

(0) 

60 

72 

165 

215 

3  350 

11  739 

2  545 

1  820 

734 


2.7 

100.0 
3.0 
ID) 
1.9 
(D) 

0.9 
2.5 
3.3 

100.0 
5.5 
(D) 
(D) 

(0) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
3.1 

100.0 
3.3 

l.S 
1.3 
0.6 

3.7 


100.0 

(D) 
<D) 
(D) 
4.6 
3.0 

19.3 
1.8 

15.7 
0.9 
0.6 

11.2 
1.5 
1.3 
5.9 
0.3 

26.1 
0.2 


(X) 
100.0 

17.2 
(D) 
0.3 
0.3 
0.8 
1.0 

16.2 

100.0 

21.7 

15.5 

6.3 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

;  MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

>    FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

t    KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

;  HARDWARE-TOOLS  

'  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .... 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

1  PAINT-GLASS-WALLPAPER 

>  OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL^ 


11  772 
2  503 

228 

94 

31 

243 

(D) 

265 

540 

555 

34 

(D) 

1  657 

2  236 

12  705 
1  587 

696 

807 

75 

684 

(0) 
(D) 
(D) 
(D) 

632 

9  679 
585 
323 
269 

308 

8  212 
177 
(D) 
137 
(D) 

106 

389 

1  016 

5  455 
577 
326 
247 

553 

(D) 
(D) 
(0) 
(D) 

739 
(D) 
(D) 
53 
30 
725 

8  041 
609 
144 
(0) 
(D) 

292 


16.7 

100.0 
21.3 
1.9 
0.8 
0.3 
2.1 
(D) 
2.3 
4.6 
4.7 
0.3 
(D) 

8.0 
10.8 

100.0 
12.5 
5.5 
6.4 
0.6 

3.3 

100.0 
(D) 
(D) 
(0) 

3.1 

100.0 
6.0 
3.3 
2.8 

1.5 

100.0 
2.2 
(D) 
1.7 
(D) 

0.5 
1.9 
4.9 

100.0 
10.6 
6.0 

4.5 

2.7 

100.0 
(D) 
(D) 
(D) 

3.6 

(D) 
(D) 
0.3 
0.1 

3.5 

100.0 
7.6 
1.8 
(Q) 
(D) 

1.4 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-118    Mountain— Idaho 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2. 


Idaho:    1963 


-Continued 


[Includes  only  establishnnents  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


1..,; 


?■■«■■ 


«:: 


020 
040 
050 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


Kind  of  business  and  merchandise  line 


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
CURTAINS-DRAPERIES-DRY  GOODS 

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .    .    .     .    . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES!  INCLUDING 
DELICATESSENS  (SIC  541) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


> REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 
; GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


443 

443 

25 

5 

141 

347 

338 

62 

65 

43 

29 

2 

1 

75 

5 

18 

42 

2 

25 

4 


322 

11 


Sales 


($1,000) 


149 
149 
149 


139  584 
567 
112 
2  907 
6  189 
6  527 
487 
536 
312 
238 
(D) 
(D) 
476 
(Z) 
116 
230 
(0) 
354 
(Z) 
(Z) 
(Z) 
6  807 
178 


525 

182 

349 

(X) 

403 

163 

506 

100.0 

403 

137 

468 

84.1 

374 

158 

172 

100.0 

374 

133 

002 

84.1 

364 

30 

982 

19.6 

355 

12 

112 

7.7 

341 

8 

587 

5.4 

371 

81 

570 

51.6 

21 

552 

0.3 

5 

112 

0.1 

140 

(D) 

(D) 

343 

6 

179 

3.8 

334 

6 

500 

4.0 

62 

487 

0.3 

65 

536 

0.3 

43 

312 

0.2 

29 

238 

0.1 

2 

(D) 

(D) 

1 

(D) 

(D) 

74 

(0) 

(D) 

5 

(Z) 

(Z) 

18 

116 

0.1 

42 

230 

0.1 

2 

(D) 

(D) 

25 

354 

0.2 

4 

(Z) 

(Z) 

6 

(Z) 

(Z) 

8 

(Z) 

(Z) 

319 

6 

800 

4.2 

317 

145 

585 

100.0 

317 

6 

797 

4.7 

312 

4 

954 

3.4 

133 

1 

880 

1.3 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 
100.0 


100.0 

84.2 
0.3 
0.1 
1.8 
3.7 
3.9 
0.3 
0.3 
0.2 
0.1 
(D) 
(D) 
0.3 
(Z) 
0.1 
0.1 
(D) 
0.2 
(Z) 
(Z) 
(Z) 
4.1 
0.1 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


020 
020 
024 


020 
040 


Kind  of  business  and  merchandise  line 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL^ 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


Estab- 
lishments 

(number) 


DAIRY  PRODUCTS  STORES  (SIC  545) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
GROCERIES-OTHER  FOODS  


>REPTG  ADDL  DETAIL  FOR  LINE  020. 

GROCERIES-OTHER  FOODS  

ALL  OTHER  FOODS 


RETAIL  BAKERIES  (SIC  546) 
total'.  ........ 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIES'  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL 


OTHER    FOOD    STORES    (SIC    549    PART) 
TOTAL    


AUTOMOTIVE    DEALERS    (SIC    55    EX.    554) 
TOTAL    

REPTG    SALES    BY    BROAD    MDSE    LINES    .    . 


GROCERIES-OTHER    FOODS 
MEALS-SNACKS 


Sales 


($1,000) 


847 


413 
323 


1    571 

940 

940 

535 
535 
535 


1    016 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


188    138 
169    583 


(D) 
(D) 


(X) 

100.0 

100.0 

100.0 
100.0 
100.0 


(X) 
100.0 


(D) 
(D) 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Idaho     7J-119 


TABLE   2. 


Idaho:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


AUTOMOTIVE  DEALERS — CONTINUED 

PACKAGED  ALCOHOLIC  BEVERAGES , 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS < 

MAJOR  APPL.-RADIO-TV-t^USICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ■ 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  • 

TIRES-BATTERIES-ACCESSORIES  • 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES ■ 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


REPT6  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


FURNITURE-SLEEP  EQUIP. 

HARDWARE 

AUTOMOBILES-TRUCKS.  . 


-FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LIigE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  tOO. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

.reptg  addl  detail  for  line  420 

Jtires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  wholesale  (to  other  businesses) 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


1 
2 
2 

2 

3 

31 

15 

27 

5 

33 

33 

16 

211 

177 

277 

13 

1 

2 

51 

238 


1 

1 

150 

139 

139 

139 

5 

92 

7 

134 

39 

84 

13 

128 

118 
118 

82 
3 

78 

147 

138 
138 
135 
122 
122 
105 

12 

14 

145 

139 
139 
138 

47 


(D) 

(D) 

(D) 

(D) 

(Z) 

960 

388 

307 

(Z) 

994 

449 

105 

125  235 

2  511 

21  825 

1  081 

(D) 

(D) 

5  046 

9  942 


219 

156 

036 

177 

143 

262 

1 

(D) 

1 

(D) 

177 

118 

997 

143 

1 

975 

173 

11 

973 

12 

(0) 

14 

161 

171 

8 

987 

(0) 

(D) 

104  534 

120  850 

100  107 

52  221 

173 

14  565 

301 

26  719 

1  403 

4  421 
439 

1  830 

lOa  832 
1  619 

1  323 
(D) 
(D) 

10  732 

120  614 
10  358 

5  916 

2  362 
947 
995 

(D) 

161 

7  905 

120  667 
7  725 

7  230 
481 


(D) 
(D) 
(D) 
(D) 
(Z) 
0.6 
0.2 
0.2 
(Z) 
0.6 
0.3 
0.1 

73.8 
1.5 

12.9 
0.6 
(D) 
(D) 
3.0 
5.9 


100.0 

(D) 
(D) 
83.1 
1.4 
8.4 
(D) 
0.1 
6.3 


(D) 

(D) 

82.7 

100.0 

82.8 

43.2 

0.1 

12.1 

0.2 

22.1 

1.2 

3.7 

0.4 

1.4 

100.0 
1.5 
1.2 
(D) 
(0) 

8.5 

100.0 
8.6 
4.9 
2.0 
0.8 
0.8 

(D) 
0.1 
6.3 

100.0 
6.4 
6.0 
0.4 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC 
DEALERS 


AND  IMPORTED  CAR 
(SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

'  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS  .  .  .  . 

JrEPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

I  OTHER  NONMERCHANDISE  RECEIPTS. 


3  127 
2  631 


127 
631 
303 

160 
023 
(D) 
(D) 
(D) 

19 


1  748 

19 

(D) 

(D) 

215 

3  007 
215 
136 
45 
(D) 
(0) 

256 

3  007 
256 
(0) 
(D) 


13  812 
13  802 


13  802 

11  832 

7  000 

344 

606 

(D) 

3  346 

209 

(D) 

(0) 

126 

9  430 
126 
(D) 
(D) 

1  026 

13  802 

1  026 

605 

236 

85 
70 

826 

13  802 
826 

764 
65 


(X) 

100.0 

84.1 

100.0 

84.1 

41.7 

5.1 

32.7 

(D) 

(D) 

(D) 

0.6 

100.0 
1.1 
(D) 
(D) 

6.9 

100.0 
7.1 
4.5 
1.5 
(D) 
(D) 

8.2 

100.0 
8.5 
(D) 
(D) 


100.0 

85.7 

100.0 

85.7 

50.7 

2.5 

4.4 

(D) 

24.2 

1.5 

(D) 

(0) 

0.9 

100.0 
1.3 
(D) 
(D) 

7.4 

100.0 
7.4 
4.4 
1.7 
0.6 
0.5 

6.0 

100.0 
6.0 
5.5 
0.5 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7  J- 120    Mountain— Idaho 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      idahO:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


11,^ ... 
••IK: 


380 

380 
380 
381 
383 
385 
386 
387 
388 

aoo 

H20 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS 

[REPTG  ADDL  detail  for  line  380.  . 
1  AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  • 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 


,REPTG  ADDL  DETAIL  FOR  LINE  420 

1  TIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  


>reptg  addl  detail  for  line  520. 
Inonmerchandise  receipts  .  .  .  . 

SERVICE  labor 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 
040 
080 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420  k 
420  t 

426 

427 

428  I 

429 

431 

432  > 

433 

434 

435 

436 

480 
500 
520 

520  t 
520  I 
524 
525 
526  V 


Kind  of  business  an()  merchandise  line 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 


Sales 


(number)       ($1,000) 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  DLRS.. 

STORAGE  BATTERIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  , 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


5  569 

5  423 
5  234 
(D) 
(D) 
4  625 
(D) 
(D) 
(0) 

(D) 
(0) 

1  525 
140 

31 

11 

(D) 

(D) 

107 

2  059 
105 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
(D) 
(D) 
67 
(D) 
(D) 
(D) 
488 

3  008 

339 

317 

4 

18 

8  759 

6  759 

5  663 
591 

1  387 
335 

1  385 
177 
786 
217 
553 
68 
98 

(D) 

29 

539 

5  713 

478 
(D) 
(D) 
185 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

95.4 

100.0 
96.5 
(D) 
(D) 
85.3 
(D) 
(D) 
(D) 

(D) 
(D) 

100.0 
9.2 
2.0 
0.7 
(D) 
(D) 

1.8 

100.0 
5.1 
(D) 
(D) 


(X) 

100,0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

0.6 
(0) 
(D) 
(D) 

4.6 

100.0 

11.3 

10.5 

0.1 

0.6 

82.9 

100.0 

83.8 
8.7 

20.5 
5.7 

20.5 
2.6 

11.6 
3.2 
8.2 
1.0 
1.4 

(D) 
0.3 
5.1 

100.0 
8.4 
(D) 
(D) 
3.2 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
432 
434 
436 

460 
500 
520 

520 
520 
524 
525 
526 


220 
240 
300 
380 
400 
420 
440 
500 
520 


220 
240 
380 
500 

500 
500 
504 
505 
507 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


Kind  of  business  and  merchandise  line 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


Estab- 
lishments 

(number) 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  USERS. 

STORAGE  BATTERIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


•REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
^NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

ALL  OTHER  MERCHANDISE 


Sales 


($1,000) 


42 

8  838 

25 

6  471 

1 

(D) 

1 

(D) 

5 

522 

8 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

16 

4  690 

9 

134 

3  519 

3  451 

(D) 
(D) 
<D) 
(D) 
743 
235 
ID) 
(0) 
405 
374 
(D) 
22 

554 

17 

ID) 

(Dl 

931 

2  694 
747 
306 
281 
(D) 
34 
(D) 
(D) 
81 

(D) 
166 
175 

(D) 
(D) 
(D) 
(0) 
(D) 


1 

(D) 

1 

(D) 

2 

(D) 

15 

(0) 

14 

4  747 

14 

4  399 

14 

4  139 

9 

(D) 

2 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Idaho     7J-121 


TABLE   2.      Idaho:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


520 

520 
520 
527 
532 


020 
040 
060 
080 
100 
120 
220 
260 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 

527 
528 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  TRAILER  DEALERS — CONTINUED 
NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

(REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


1 REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL'  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


573 

62 
16 

5 

7 

58 

4 

3 

1 

17 

4 

5 

573 

530 
530 
528 
72 
482 

510 

481 
481 
237 
84 
465 


35 

25 
360 

347 

347 

339 

57 


311 

241 

6 

102 

176 

140 

32 

5 

11 

5 

34 

19 

19 

17 


Sales 


($1,000) 


65 

182 
54 
(D) 
(D) 


69  649 
50  818 

236 

148 

40 

(Z) 

(D) 

(Z) 

(Z) 

(D) 

96 

162 

38 

40  955 

46  978 

38  168 

34  937 

1  238 

1  990 

6  148 

42  231 
5  733 

1  104 

374 

4  257 

(D) 
374 
647 
112 
1  635 

31  229 

1  591 

1  358 

238 


31  827 

(D) 

10  320 

12  691 

6  898 

1  351 

(D) 

(D) 

(0) 

100 

(D) 

136 

124 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1.3 

100.0 
4.6 
(0) 
(D) 


100.0 

0.5 
0.3 
0.1 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
0.2 
0.3 
0.1 
80.6 

100.0 

81.2 

74.4 

2.6 

4.2 

12.1 

100.0 

13.6 

2.6 

0,9 

10.1 

(D) 
0.7 
1.3 
0.2 
3.2 

100.0 
S.l 
4.3 
0.8 


100.0 

(D) 

32.4 

39.9 

21.7 

4.2 

(D) 

(D) 

(D) 

0.3 

(D) 

0.4 

0.4 


120 
140 
160 
180 
280 
300 
520 


120 
140 
160 
180 
200 
280 
300 
500 
520 


120 
140 

140 
140 
142 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


MEN'S!  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561'  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


HEN'S'  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL . 


WOMEN'S  CLOTHING'  SPECIALTY 
STORES  (SIC  562-3'  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


3 

(D) 

(D) 

47 

6    032 

81.4 

20 

456 

6.2 

37 

824 

11.1 

2 

(D) 

(D) 

6 

(D) 

(D) 

5 

(D) 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


10  149 

8  100 

(D) 
31 
7  743 
(D) 
(D) 
38 
(D) 
(D) 
(D) 


8  964 

7  327 

(Dl 
(D) 

(D) 
(D) 
(D) 

7  037 

6  364 

6  202 

116 

69 

151 

493 

1  525 

2  512 
1  022 

100 
52 
164 

130 

(D) 
(D) 
(D) 
<D) 
(D) 


100.0 

(D) 
0.4 
95.6 
(D) 
(D) 
0.5 
(D) 
(D) 
(0) 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 

96.0 

100.0 

97.5 

1.8 

1.1 

2.4 

7.7 

24.0 

39.5 

16.1 

1.6 

0.8 

2.6 

1.8 
(D) 
(D) 
(D) 
(D) 
(D) 


1  ^ki 


I  "0 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-122     Mountain-Idaho 


RETAIL  TRADE— Merchandise  Line  Sales 


It*-  •: 

<*■  - 

I.  A.  ■.' 

!■„ 

a:: 


lao 

mo 

160 
180 
200 
280 
300 


120 
110 

lao 

1«0 
142 
143 
144 
145 
146 

160 


160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176  > 


TABLE  2.      Idaho:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.« 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORYi  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN»S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
HEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


IREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


Estab- 
lishments 

(number) 


180   ALL  FOOTWEAR. 


Sales 


($1,000) 


773 

(D) 
(D) 
706 
(D) 
(D) 
(D) 
(D) 


172 
(D) 


84 
(D) 


(D) 
4  219 

2  847 

1  354 
214 
311 
409 

53 
370 

4  032 

2  847 
940 

64 
(D) 

26 

78 
498 
144 

70 
(D) 

58 


1  675 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
91.3 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 
36.5 

100.0 
47.6 

7.5 
10.9 
14.4 

1.9 
13.0 

34.9 

100.0 
33.0 
2.2 
(D) 
0.9 
2.7 
17.5 
5.1 
2.5 
(0) 
2.0 

14.5 


200 
220 
240 
260 
280 
300 
500 
520 


160 
180 
280 
500 
520 


160 
180 

180 
180 
181 
182 
183 

280 
500 
520 


020 
100 
200 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES — CONTINUED 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE .  .  . 

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


Estab- 
lishments 

(number) 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL 


FAMILY  SHOE  STORES  (SIC  566  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

r  CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  . 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


TOTAL" ■ 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
CIGARS-CIGARETTES-TOBACCO  .  . 
CURTAINS-DRAPERIES-DRY  GOODS. 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  lo  avoid  disclosure, 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Sales 


($1,000) 


31 

(D) 

5 

(D) 

11 

(D) 

5 

(D) 

11 

(D) 

11 

27 

10 

99 

3 

(D) 

4    378 

115 
4  239 
ID) 
(D) 
(D) 


3   521 


8 

49 

38 

3  450 

36 

3  191 

36 

3  139 

36 

919 

36 

1  638 

35 

582 

1 

(D) 

4 

(D) 

1 

(D) 

302 

38  189 

205 

28  590 

1 

1 

47 

(D) 
(0) 
560 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Idaho     7J-123 


TABLE   2.      Idaho:      1963-Continued 


[Includes  only  establishments  with  payroll,  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


220 

240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
100 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 
500 
520 


100 
200 
220 
240 
260 
280 
340 
500 
520 


Kind  of  business  and  merchandise  line 


rURMITUREi  HOME  FURNISHINGSl 
EQUIPMENT  STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENI»ARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDINS  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


FURNITURE)  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  , 

FURNITURE  STORES  (SIC  5712) 

TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

SLEEP  EQUIPMENT.  

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGSi  SOFT  SURFACE 

FLOOR  COVERINGS!  HARD  SURFACE 

NONHOUSEHOLO  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

LUMBER-BUILDING  MATERIALS  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANOISE  RECEIPTS  . 


Estab- 
lishments 

(number) 


143 

10 

683 

37.4 

127 

14 

127 

49.4 

78 

1 

718 

6.0 

11 

(D) 

(D) 

14 

145 

0.5 

16 

279 

1.0 

17 

198 

0.7 

1 

(D) 

(D) 

2 

(D) 

(D) 

24 

226 

0.8 

55 

572 

2.0 

105 

1 

1 

41 

50 

103 

38 

8 
11 
13 
14 

1 
13 
23 


Sales 


(11,000) 


16  456 

(D) 

(D) 

(D) 

1  856 

12  656 

(D) 

22 

74 

247 

148 

vO) 

104 

308 


12  631 

(D) 

233 

1  718 

9  788 

10  356 
8  276 
1  115 
5  374 
1  503 
234 
55 

375 
(D) 
74 
247 
(D) 
(0) 
(D) 
(D) 


3  367 

3  085 

(D) 
176 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
249 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
11.3 
76.9 
(01 
0.1 
0.4 
1.5 
0.9 
(D) 
0.6 
1.9 


100.0 

(D) 

1.8 

13.6 

77.5 

100.0 
79.9 
10.8 
51.9 
14.5 
2.3 
0.5 

3.0 
(D) 
0.6 
2.0 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(0) 
5.7 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
8.1 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
400 
420 
500 
520 


220 
280 
500 
520 


220 

220 
220 
231 
233 
234 


Kind  of  business  and  merchandise  line 


DRAPERY  1  CURTAIN  1  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


, REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
iKITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANOISE  RECEIPTS  .  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 

MUSICAL  INSTRUMENTS-ACCESSORIES.  . 

RECOROS-TAPES-RELATED  ACCESSORIES. 
»  SHEET  MUSIC-RELATED  ITEMS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


512 
(0) 


(D) 
5  069 

4  345 

3  464 
2  420 

830 
(D) 
(D) 

(0) 
1  193 

4  392 

1  144 
964 
182 

(D) 
(D) 
32 
50 
(D) 
(D) 
57 
191 


2  916 

2  645 

2  539 
(D) 
55 
(D) 


(X) 
100.0 


(D) 
62.3 

100.0 

71.5 

49.9 

17.1 

(D) 

(D) 

(D) 
14.7 

100.0 
26.0 
21.9 

4.1 

(D) 
(D) 
0.4 
0.6 
(D) 
(D) 
0.8 
2.3 


(X) 

100.0 

96.0 
(D) 
2.1 
(0) 


240 

100.0 

240 

100.0 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.( 


7  J- 124     Mountain— Idaho 


RETAIL  TRADE^Merchandise  Line  Sales 


TABLE   2.      Idaho:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^...^-.^^,  see  "Description  of  the  Tables"  in  front] 


It*-.) 

I:: 


«;.: 


220 

220 
220 
228 
229 
231 
232 
233 
234 

280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

1  REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


020 

040 
060 
080 
100 
120 
260 
280 
300 
320 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
260 
280 
300 
320 
400 
420 
480 
500 
520 


Kind  of  business  and  merchandise  line 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


020 
040 
060 
080 
100 
120 
300 
400 
420 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  ...  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  .  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTSi  LUNCHROOMS  (SIC  5812  PART 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1  170 

751 

85 

596 

341 

57 

221 

7 

1 

4 

19 

1 

9 

1 

2 

27 

27 


805 

503 

65 

503 

93 

24 

117 

6 

1 

1 

10 

1 

6 

1 

I 

18 

10 


349 

45 

349 

88 

18 

92 

5 

8 

6 

1 

1 

13 


Sales 


($1,000) 


1  944 
1  868 
580 
292 
450 
347 
121 
77 

(D) 

55 

(D) 


57  477 

41  154 

421 
26  752 
12  479 
265 
674 
(Z) 
(D) 
(Z) 
176 
(D) 
(D) 
(D) 
(D) 
140 
123 


42  063 

29  792 

361 
25  728 
2  777 
100 
406 
(Z) 
(D) 
(D) 
144 
(D) 

68 
(D) 
(D) 
(D) 

66 


33  685 

23  430 

188 
19  771 
2  672 

82 
350 
(Z) 
(D) 

68 
(D) 
(D) 
106 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

95.5 

100,0 
96.1 
29.8 
15.0 
23.1 
17.8 
6.2 
4.0 


(D) 
2.3 
(D) 


(X) 

100.0 

1.0 
65.0 
30.3 
0.6 
1.6 
(Z) 
(D) 
(Z) 
0.4 
(D) 
(0) 
(D) 
(D) 
0.3 
0.3 


(X) 

100.0 

1.2 
86.4 
9.3 
0.3 
1.4 
(Z) 
(D) 
(D) 
0.5 
(D) 
0.2 
(D) 
(D) 
(D) 
0.2 


100.0 

0.8 
84.4 
11.4 
0.3 
1.5 
(Z) 
(0) 
0.3 
(D) 
(D) 
0.5 
(0) 


0  20 
040 
060 
0  80 
100 
120 
300 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 


Kind  of  business  and  merchandise  line 


CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-l^RY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 


Estab- 
lishments 

(number) 


248 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


20 

60 

93 

1  024 

248 

9  702 

33 

165 

104 

268 

1 

(D) 

3 

(Z) 

9 

32 

3 

(D) 

1 

(D) 

9 

(D) 

17 

57 

626 
(D) 


187 

6 

512 

137 

4 

906 

18 

(D) 

137 

4 

609 

4 

(D) 

5 

(D) 

24 

(D) 

1 

(D) 

1 

(D) 

4 

17 

2 

(D) 

1    240 
(D) 


29   586 


59 

613 

48 

559 

2 

(D) 

114 

1  129 

165 

21  983 

9 

172 

21 

293 

5 

(D) 

6 

87 

24 

158 

1 

(D) 

52 

510 

94 

605 

29 

595 

22 

304 

11 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Idaho     7J-125 


TABLE   2. 


Idaho:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


DRUG  STORESt  PROPRIETARY  STORES — CON. 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  . 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  .  .  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  4 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS . 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS>  CLOTHING!  EXC.  FOOTWEAR  .  1 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  E(3UIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EUUIPMENTt  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  ....  


Estab- 
lishments 

(number) 


1 

(D) 

1 

(D) 

1 

(D) 

111 

2  280 

14 

63 

210 
164 


689 

477 

11 
13 

8 

136 

19 

2 
14 

8 
12 

1 
45 
16 
46 
65 
62 
52 
20 

7 
10 
23 
10 
85 
75 
103 
138 


Sales 


($1,000) 


36  595 
(D) 


538 
(D) 


82  584 

66  046 

(D) 

90 

96 

(D) 

190 

(D) 

130 

99 

167 

(D) 

604 

444 

423 

3  006 

3  202 

(D) 

160 

79 

462 

875 

126 

29  314 

5  113 

5  015' 

1  523 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 

7.7 
0.2 


(X) 

100.0 


(X) 

100.0 


100.0 

(0) 

0.1 
0.1 

(D) 

0.3 

(D) 
0.2 
0.1 
0.3 

(D) 
0.9 
0.7 
0.6 
4.6 
4.8 

(D) 
0.2 
0.1 
0.7 

1.3 
0.2 
44.4 
7.7 
7.6 

2.3 


140 
160 
200 
220 
240 
260 
280 
300 
320 
380 
420 
500 
520 


140 
160 
200 
220 
240 
260 
280 
300 
320 
380 
420 
500 
520 


040 
100 
220 
240 
260 
300 
500 
520 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORES r  SECONDHAND 
STORES  (SIC  593) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

ANTIQUE  STORES  (SIC  5932) 

TOTAL 


SECONDHAND  STORES  (SIC  5933) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  .  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK.  STATIONERY  STORES  (SIC  594) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 


BOOK  STORES  (SIC  5942) 
TOTAL  .......... 

REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

172 

10.1 

313 

18.4 

10 

0.6 

84 

4.9 

157 

9.2 

9 

0.5 

(0) 

(D) 

623 

36.5 

193 

11.3 

47 

2.8 

2   031 


432 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

172 

10.1 

313 

18.4 

10 

0.6 

84 

4.9 

157 

9.2 

9 

0.5 

(0) 

(D) 

623 

36.5 

193 

11.3 

47 

2.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

124 

6.1 

(D) 

(D) 

(D) 

(0) 

1  747 

86.0 

51 

2.5 

(X) 
100.0 


It 


7J-126    Mountain— Idaho 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.  Idaho:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


040 
220 

240 

240 
240 
248 

260 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
522 
523 


MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

; FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


>  REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
OFFICE  MACHINESi  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTING.  ENGINEERING  SUPPLIES.  . 
ALL  OTHER  MERCHANDISE 


020 
040 
060 
080 
100 
140 
160 
180 
240 
280 
300 
320 
380 
500 
520 


020 
040 
060 

080 
100 
140 
160 
180 
240 


Kind  of  business  and  merchandise  line 


STATIONERY  STORES  (SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


NONMERCHANDISE  RECEIPTS 


•REPTG  ADDL  DETAIL  FOR  LINE  520 

I NONMERCHANDISE  RECEIPTS  

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS.  :.    ,    .    . 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ...  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE , 

AUTOMOBILES-TRUCKS , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  .  .  , 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
124 

897 
124 
124 

(0) 
(D) 
(D) 

517 
258 
690 
124 
(D) 
221 
99 
62 
(D) 

51 

(D) 
(D) 
(0) 
(D) 


3  257 

(D) 
27 
(D) 
(D) 
(D) 
105 
(0) 
80 
(0) 
(D) 
2  729 
22 
(D) 
61 
99 


2 

(D) 

(D) 

3 

27 

0.9 

2 

(D) 

(0) 

1 

(D) 

(0) 

3 

(D) 

(D) 

7 

(D) 

(D) 

3 

(D) 

(D) 

6 

(D) 

(D) 

2 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 
(D) 
7.4 

100.0 
13.8 
13.8 

(D) 
(D) 
(D) 

100.0 

82.9 

45.5 

8.2 

(D) 

14.6 

6.5 

4.1 

(0) 

3.1 

100.0 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
0.8 
(D) 
(D) 
(0) 
3.2 
(D) 
2.5 
(D) 
(D) 
83.8 
0.7 
(D) 
1.9 
3.0 


280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
380 
500 
520 


140 
160 
180 
300 
320 
500 
520 


020 

100 
120 
140 
160 
220 
260 
300 
320 
340 
400 
420 
440 
460 
480 
520 


020 
180 
220 
320 
340 
380 
400 
420 
440 
460 
480 
520 


300 

320 
340 


Kind  of  business  and  merchandise  Nne 


SPORTING  GOODS  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  .  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS  . 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  .  , 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT , 

WINTER  SPORTS  EQUIPMENT , 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT.  , 
BICYCLES-LUGGAGE-SPORTING  GOODS.  .  .  , 

HARDWARE 

AUTOMOBILES-TRUCKS , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

BICYCLE  SHOPS  (SIC  5953) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

HAY.  GRAIN.  FEED  STORES  (SIC  5962) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


SPORTING-RECREATION  EQUIPMENT 

HARDWARE.  .  ,  

LUMBER-BUILDING  MATERIALS  .  . 


Estab- 
lishments 

(number) 


2 

(D) 

31 

2 

458 

25 

2 

427 

25 

2 

108 

16 

300 

12 

176 

20 

451 

19 

258 

18 

569 

6 

98 

11 

250 

2 

(D) 

1 

(D) 

4 

(D) 

S 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

6 

271 

1 

(D) 

3 

31 

5 

(0) 

Sales 


($1,000) 


68 

17 

790 

53 

13 

223 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

17 
1 

248 
(D) 

4 

(D) 

5 

(D) 

3 

7 

53 

12 

362 

14 

(D) 

8 

39 

45 

20 

677 

26 

17 

858 

1 

(D) 

2 

(0) 

2 

(D) 

10 

379 

3 

(D) 

1 

(D) 

4 

<D) 

7 

195 

5 

(D) 

26 

16 

591 

3 

(D) 

9 

153 

1    020 


(D) 
630 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  lo  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0,05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Idaho     7J-127 


TABLE  2.  Idaho:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


440 
460 
500 
520 


220 
260 
280 

280 
280 
28  i 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 

529 


220 
240 
260 
280 
320 
340 
400 
440 
460 
480 
500 
520 


240 
320 
340 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


GARDEN  SUPPLY  STORES— CONT  I  NUED 

FARM  EQUIPMENTt  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY 

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

WATCHi  CLOCK.  JEWELRY  REPAIRS.  .  .  .  . 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  .  •  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL^ 


Estab- 
lishments 

(number) 


7 
19 
55 

55 

55 
55 
45 
55 
29 
55 
7 

2 

6 

53 

50 

(na) 

50 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(0) 


91 
220 

2  868 

3  878 

2  868 
671 
391 

1  122 

155 

495 

28 

(D) 
(D) 
613 

3  580 
(NA) 

444 


7  996 

5  933 

200 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
4  740 
(D) 
468 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

2.3 

5.7 

74.0 

100.0 
74.0 
17.3 
10.1 
28.9 

4.0 
12.8 

0.7 

(D) 

(D) 

15.8 

100.0 
(NA) 
12.4 


100.0 

3.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
79.9 
(D) 
7.9 


<D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1    024 

85.0 

(D) 

(0) 

(D) 

(D) 

220 

260 
280 
340 
440 
480 
520 


140 
160 
220 
260 
280 
320 
500 
520 


220 
280 
500 
520 


Kind  of  business  and  merchandise  Hne 


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

LUMBER-BUILDING  MATERIALS  . 

FARM  EQUIPMENTi  MACHINERY  . 

HOUSEHOLD  FUELS-ICE  . 

NONMERCHANDISE  RECEIPTS  . 

FLORISTS  (SIC  5992) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  

HARDWARE < 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

CIGAR  STORES.  STANDS  (SIC  5993) 

total' 


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
total' 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^ . 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 

5.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

101 

80.3 

324 

8.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

55 

3.7 

369 

93.1 

(D) 

(D) 

865 

704 

(D) 
(D) 
650 
(D) 


1  590 
(D) 


(X) 

100.0 

(D) 

(D) 

92.3 

(D) 


(X) 
100.0 


"t 


■  '\  '."4 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


i 


7J-128     Mountain— Idaho 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2. 


Idaho:    1963- 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


140 
160 
180 
300 
320 
460 
500 
520 


020 
100 
220 
260 
300 
320 
340 
500 


a. 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


Kind  of  business  and  merchandise  line 


LUGGAGE t  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


HOBBY  I  TOYi  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELKY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM    EtJUIPMENT.    MACHINERY 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


469 

(X) 

312 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

241 

77.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

183 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
102 


537 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
55.7 


3  409 

40.4 

(0) 

(D) 

513 

6.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

870 

10.3 

(D) 

(D) 

48 

0.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

346 

4.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

471 

5.6 

256 

3.0 

020 
100 
200 
220 
260 
320 
340 
460 
500 
520 


Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


7 

418 

(X) 

6 

122 

100.0 

3 

245 

53.0 

(D) 

(D) 

(D) 

(D) 

627 

10.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

382 

6.2 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Idaho     7  J- 129 


TABLE   3. 


Idaho— Standard  Metropolitan  Statistical  Areas:    1963 


Boise  City  SIVISA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE)  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  •  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG. 
FARM  EQUIP. 


MATLS.. 
DEALERS 


HARDWARE. 
(SIC  52) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 


Estab- 
lishments 

(number) 


528 

90 

106 

48 

40 

91 

78 

38 

51 

36 

31 

48 

38 

59 

43 

40 

56 

40 

24 

113 

118 

8 

11 

15 

125 

139 


Sales 


($1,000) 


128  604 
23  820 


860 
000 
334 
117 
004 
432 
578 
457 
344 
584 
294 
1  639 
1  036 

1  864 

2  621 

5  964 
21  003 

6  966 
4  560 
1  613 

1  760 
967 

8  061 

2  490 


8  966 

ID) 

(D) 

(D) 

213 

(D) 

1  242 

5  534 

(D) 

(D) 

(0) 

(D) 

(D) 

14 

(D) 


(D) 
(D) 
(0) 
450 


1  193 

(0) 


1  244 

1  177 

(D) 
147 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

18.5 
4.6 
1.6 
2. 
1. 
3. 
3. 
5. 
1. 
1.8 
3.6 
3.3 
1.3 
0.8 
1.4 
2.0 
4.6 

16.3 
5.4 
3.5 
1.3 
1.4 
0.8 
6.3 
1.9 


100.0 

(D) 
(D) 
(D) 
2.4 
(0) 
13.9 
61.7 
(D) 
(D) 
(D> 
(D) 
(D) 
0.2 
(D) 


100.0 

(0) 

(D) 

(D) 

87.5 


(X) 
100.0 


(X) 

100.0 

(D) 

12.5 

(D) 


320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
460 
480 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


020 
040 
100 
120 
140 

140 
140 
141 
142 


Kind  of  business  and  merchandise  line 


HARDVMRE  STORES — CONTINUED 

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320.  .  . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .  .  . 
PLUMBING-ELECTRICAL  SUPPLIES  .  .  . 
OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  ^ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

DEPARTMENT  STORES  (SIC  531) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  ,  .  .  • 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING ■ 

BOYS'  CLOTHING 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


682 

100.0 

328 

48.1 

36 

5.3 

21 

3.1 

271 

39.7 

(0) 

(D) 

294 

100.0 

57 

19.4 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

ID) 

14 

1.2 

(D) 

(D) 

1  876 
(D) 


(D) 
387 
(D) 
346 
994 
962 
403 
828 
181 
998 
663 
111 
470 
784 
(D) 
(D) 
(0) 
285 
618 


14  055 

14  055 

(0) 
(0) 
(D) 
292 
1  616 

14  055 

1  616 

1  144 

407 


(X) 
100.0 


(X) 

100.0 

(0) 
2.2 
(D) 
2.0 
11.3 
28.0 
7.9 
10.3 
6.7 
5.6 
3.7 
0.6 
2.7 
4.4 
(D) 
(D) 
(D) 
7.3 
3.5 


100.0 

(D) 
(D) 
(D) 
2.1 
11.5 

100.0 
11.5 
8.1 
2.9 


^standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7J-130     Mountain— Idaho 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   3. 


Idaho— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Boise  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


«:: 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168' 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


>REPTG  ADDL  DETAIL  FOR  LINE  160 

J«OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


;rEPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


IREPTG    ADDL   DETAIL   FOR    LINE    220.    .    . 
Imajor   APPL.-RAOIO-TV-MUSICAL    INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


IREPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT'  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 


TOTAL  

Standard  Notes:        -  Represents  zero. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


4    321 

14  055 
4  321 
288 
252 
158 
229 
549 
498 
587 
918 
475 
252 

1  217 
1  229 

14  055 

1  229 

408 

781 


(0) 
(0) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 

11  738 
(D) 
(D) 
303 
(D) 

88 
430 
(D) 

(D) 
<D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
561 

14  055 
561 
(D) 
(D) 
(D) 

(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


30.7 

100.0 

30.7 

2.0 

1.8 

1.1 

1.6 
3.9 
3.5 
4.2 
6.5 
3.4 
1.8 

8.7 
8.7 

100.0 
8.7 
2.9 
5.6 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(0) 

100.0 
(D) 
(0) 
2.6 
(D) 

0.6 
3.1 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(Dl 
(D) 
(D) 

<D) 
(D) 
4.0 

100.0 
4.0 
(D) 
(D) 
(D) 

(D) 


020 
040 
080 
100 
120 
140 
160 
180 
200 
260 
300 
320 
340 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
260 
300 
320 
340 
500 

500 
500 
508 
516 

520 


Kind  of  business  and  merchandise  line 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


Estab- 
lishments 

(number) 


TOTAL   

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  


'REPTG  ADDL  DETAIL  FOR  LINE  500. 
|ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


Sales 


($1,0 


29  012 

25  966 

21  919 

(D) 

433 

1  123 

1  Oil 

(D) 

(Z) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  213 

(D) 


27  816 

25  170 

21  133 

25  046 

21  022 

4  638 

1  925 

1  306 

13  210 

(D) 
(D) 
(D) 
(0) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  213 

24  780 

1  213 

903 

315 

(D) 


268 
268 
268 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

84.4 
(D) 
1.7 
4.3 
3.9 
(0) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
4.7 
(D) 


(X) 
100.0 

84.0 

100.0 

83.9 

13.5 

7.7 

5.2 

52.7 

(0) 
(0) 
(0) 
(D) 
(D) 
(Z) 
(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
4.8 

100.0 
4.9 
3.6 
1.3 


(Dl 


(X) 

100.0 

100.0 


(D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Idaho     7J-131 


TABLE  3    Idaho— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Boise  City  SIVISA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 
AUTO  FUELS-LUBRICANTS  


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

,REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS- 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


138 

99 

5 
4 

1 

3 
5 
1 
3 
99 

94 
94 
94 
8 
80 


Sales 


($1,000) 


662 
(D) 


28  996 

(D) 

(D) 

(D) 

ID) 

(D) 

(D) 

21  003 

43 

3  090 

3  050 

1  027 


11  029 

8  263 

(D) 
(D) 
(D) 
(D) 
13 
(D) 
(D) 

6  735 

7  779 

6  393 

5  996 

83 
316 

1  053 

7  303 
1  000 

160 

56 

784 

(D) 

14 

340 

6  074 
327 
249 

79 


7  195 
6  127 


(D) 
2  278 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

72.4 

0.1 

10.7 

10.5 

3.5 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
(D) 
81.5 

100.0 

82.2 

77.1 

1.1 

4.1 

12.7 

100.0 

13.7 

2.2 

0.8 

10.7 

(D) 
0.2 
4.1 

100.0 
5.4 
4.1 
1.3 


(X) 
100.0 


(D) 
37.2 


160 
180 
200 
220 
240 
280 
500 
520 


120 
140 
160 
180 
520 


160 
180 
280 
500 
520 


Kind  of  business  and  merchandise  line 


APPAREL,  ACCESSORY  STORtS — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  ■  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN 'St  BOYS'  APPAREL   STORES t 
CUSTOM  TAILORS  (SIC  56li  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  

WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  ACCESSORYi  SPEC. 
FURRIERS  (SIC  563. 


STORES. 
568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


24 

2    342 

38.2 

16 

985 

16.1 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

6 

(D) 

(Dl 

6 

(D) 

(D) 

5 

(D) 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(0) 
(D) 
97 
(D) 


2  038 
(D) 


119 
(D) 


985 
(D) 


(D) 
(D) 
(D) 
5.6 
(D) 


1    340 

92.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


•V 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
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RETAIL  TRADE— Merchandise  Line  Sales 


.5i 


100 
200 
220 
240 
260 
280 
300 
320 
500 
520 


a: 


100 

200 
220 
240 
260 
280 
300 
320 
500 
520 


200 
220 
240 
260 
300 
500 
520 


020 
040 
060 
080 
100 
120 
300 
400 
500 
520 


TABLE  3    Idaho— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Boise  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a.*.^-*.^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


OTHER  APPAREL  1  ACCESSORY  STORES 
(SIC  564.  569) 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CI6ARS-CIGARETTES-TOBACC0  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


Estab- 
lishments 

(number) 


1 

(D) 

7 

144 

25 

2  477 

23 

3  129 

13 

360 

1 

(D) 

2 

(D) 

2 

(0) 

2 

(D) 

6 

63 

170 
110 

6 

87 
46 
3 
21 
2 
1 
1 
4 
5 


Sales 


($1,1 


3  792 

(D) 
(D) 
529 
2  886 
168 
(D) 
(D) 
(D) 
(Dl 
(D) 


(D) 
948 
243 
192 
(D) 
(D) 
(D) 


9  728 
7  443 

67 

5  206 

(D) 

(D) 

76 
(0) 
(D) 
(D) 
(D) 

17 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


100.0 

(D) 
2.3 
39.6 
50.0 
5.8 
(D) 
(D) 
(D) 
(D) 
1.0 


(X) 

100.0 

(D) 
(D) 
14.0 
76.1 
4.4 
(D) 
(D) 
(0) 
(D) 
(D) 


100.0 

(D) 
79.1 
9.9 
7.8 
(D) 
(D) 
(D) 


(X) 

100.0 

0.9 
69.9 
(D) 
(D) 
1.0 
(D) 
(D) 
(0) 
(D) 
0.2 


020 
040 
060 
060 
100 
120 
400 
500 
520 


020 

040 
060 
080 
100 
300 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 


Kind  of  business  and  merchandise  line 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS .  .  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR,  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

;REPTG  ADDL  DETAIL  FOR  LINE  120 

iCOSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  * 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Estab- 
lishments 


(number) 


5 

(D) 

77 

5  061 

13 

(0) 

1 

(D) 

15 

62 

2 

(D) 

1 

(D) 

3 

(D) 

1 

(D) 

51 

2  462 

33 

1  673 

1 

(D) 

10 

145 

33 

1  455 

2 

(0) 

6 

14 

1 

(0> 

1 

(0) 

4 

(D) 

Sales 


($1,000) 


7 

20S 

7 

105 

1 

(D) 

15 

400 

19 

3  618 

4 

(D) 

5 

(D) 

1 

(D) 

2 

(D) 

3 

(D) 

1 

<D) 

9 

223 

13 

170 

5 

222 

5 

(D) 

3 

(D) 

15 

679 

2 

(D) 

7   311 


7 

208 

7 

105 

1 

(0) 

15 

400 

19 

3 

618 

18 

6 

218 

18 

3 

531 

18 

1 

224 

18 

1 

288 

17 

1 

024 

4 

(D) 

5 

(D) 

1 

(D) 

2 

(D) 

3 

(D) 

1 

(D) 

9 

223 

13 

170 

5 

222 

5 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Idaho     7  J- 133 


TABLE  3    Idaho— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Boise  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  Ime 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DRUG  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  •  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  , 

LIQUOR  STORES  (SIC  592) 

TOTAL , 


ANTIQUE  STORES  I  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOOKi  STATIONERY  STORES  (SIC  59t) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS . 


FARMi  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 


(D) 
679 
(D) 


10  881 

9  160 

(D) 
(D) 
(D) 
<D) 
(D) 
5 
(D) 
(D) 
lit 
(D) 
100 
720 
806 
279 
(D) 
(D) 
(D) 
(D) 
947 
1  288 
205 


442 
(D) 


470 
(D) 


645 

<D) 
(D) 
(D) 
613 
(D) 
(D) 
16 


(D) 

10.4 

(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
1.2 
(D) 
1.1 
7.9 
B.B 
3.0 
(D) 
(D) 
(D) 
(0) 
10.3 
14.1 
2.2 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(D) 
(0) 
95.0 
(D) 
(D) 
2.5 


JEWELRY  STORES  (SIC  597) 
TOTAL  


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 
533 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  280 

iJEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS    

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  .  

ALL  OTHER  JEWELRY  ITEMS'  INCL.  COSTUME 
OPTICAL  GOODS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 

NONMERCHANDISE  RECEIPTS.  .  .  . 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


9 

(na) 

9 

3 


OTHER  STORES  (SIC  599) 
TOTAL  


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
340 
420 
440 
500 
520 


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR^ 

ALL  FOOTWEAR .  . 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS^ 

KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

SPORTING-RECREATION  EQUIPMENT  .    .    ,    .  • 

HARDWARE < 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACOESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  • 


(D) 

(D) 

81 

8.4 

(D) 

(D) 

965 

100.0 

672 

69.6 

126 

13.1 

89 

9.2 

307 

31.8 

(D) 

(D) 

104 

10.8 

(D) 

(D) 

(D) 

(D) 

158 

16.4 

965 

100.0 

(NA) 

(NA) 

106 

11.0 

(D) 

(D) 

1  550 
(D) 


4  421 

3  228 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
88 
(D) 
(D) 
384 
117 


(X) 
100.0 


(X) 

100.0 

(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.7 
(D) 
(D) 
11.9 
3.6 


% 

'I  H 


^standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-134    Mountain— Idaho 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   4. 


Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  Rqyroll.  For  explanation  of  tables,  including  lines  identified  by;i 


k,  see  "Description  of  the  Tables"  in  front] 


020 

040 
060 
080 
100 
120 
1«0 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


ct: 


040 
080 
100 
120 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
240 

240 
240 
241 
242 

260 
280 
300 
320 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE t  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOSACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS- 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


IREPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

>  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


619 

755 

455 

262 

635 

280 

709 

124 

888 

619 

23 

034 

317 

10 

787 

321 

13 

353 

710 

6 

958 

571 

24 

872 

294 

17 

866 

390 

24 

830 

304 

10 

593 

265 

9 

329 

317 

13 

588 

249 

14 

318 

437 

5 

884 

298 

3 

495 

331 

6 

451 

434 

12 

049 

310 

27 

841 

219 

106 

875 

726 

38 

449 

769 

27 

745 

164 

41 

992 

120 

30 

300 

150 

5 

860 

739 

17 

809 

848 

15 

872 

325 

1 

1 

1 

1 

2 

5 

46 

41 

60 

14 

65 

179 

202 

20 

18 

42 

120 

16 

34 

27 

64 


122 

103 

7 
13 

13 
13 
13 

1 


3 

78 


Sales 


($1,000) 


99  311 

83  974 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
917 
(Z) 
(D) 

7  255 
25  197 

2  526 
(Dl 
(D) 
(D) 
(D) 
(Dl 
349 
(D) 


24  600 

21  942 

73 
(D) 

(Dl 
(Dl 
(0) 

(0) 

(D) 

(D) 

15 

3  043 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


340 

19.7 

340 

3.6 

341 

1.7 

342 

2.1 

343 

1.1 

344 

3.9 

345 

2.8 

346 

3.9 

347 

1.7 

348 

1.5 

349 

2.1 

351 

2.3 

352 

0.9 

353 

0.6 

354 

1.0 

355 

1.9 

4.4 

440 

16.8 

460 

6.1 

480 

4.4 

500 

6.6 

520 

4.8 

0.9 

2.8 

2.5 

(X) 

100.0 

(01 
(Dl 
(Dl 
(D) 
(Dl 
(D) 
(Dl 
(0) 
1.1 
(Zl 
(D) 
8.6 
30.0 
3.0 
(Dl 
(01 
(Dl 
(01 
(01 
0.4 
(Dl 


0.3 
(D) 

(D) 
(Dl 
(01 

(D) 

(D) 

(D) 

0.1 

13.9 


220 
240 

240 
240 
241 

260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

420 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 


LUMBER-BUILDING  MATERIALS 


iREPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
,  FLOOR  COVERINGS 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR,  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
'LUMBER-BUILDING  MATERIALS 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  5221 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PAINTf  GLASS.  WALLPAPER 
STORES  (SIC  5231 


Estab- 
lishments 

(number) 


98 
98 
98 
95 
90 
19 
88 
93 
92 
92 
15 
32 
86 
86 
5 
36 

1 
1 
19 
2 
5 


36 

20 

2 
6 

6 
6 
6 

2 

1 

1 

12 

20 

13 

13 
11 
11 
11 

6 
12 
13 
13 
13 

5 
11 
13 
12 

3 

8 

1 
1 
9 
2 
4 


Sales 


($1,000) 


17  934 

21  194 

17  240 

7  506 

1  891 

618 

80 

1  058 

1  583 

945 

1  185 

237 

167 

508 

445 

47 

748 

(Dl 
(Dl 
557 
(Dl 
62 


1  025 
(D|. 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


81.7 

100.0 
81.3 
35.4 
S.9 
2.9 
0.4 
5.0 
7.9 
4.5 
5.5 
1.1 
0.8 
2.9 
2.1 
0.2 
3.5 

(Dl 
(Dl 
3.0 
(Dl 
0.3 


5  744 

(XI 

4  173 

100.0 

(Dl 

(Dl 

(Dl 

(Dl 

1  595 

100.0 

17 

1.1 

17 

1.1 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

3  627 

S6.9 

(Dl 

(Dl 

(Dl 

(01 

(Dl 

(01 

(01 

(Dl 

(01 

(01 

(Dl 

(01 

(Dl 

(01 

(Dl 

(01 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(01 

(Dl 

(Dl 

(Dl 

(01 

(Dl 

(Dl 

(Dl 

(01 

(Dl 

(0) 

(Dl 

(01 

221 

5.3 

(Dl 

(Dl 

74 

1.8 

I 


(XI 
100.0 


(XI 


standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Idaho     7J-135 


TABLE  4  Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  estabiishmenfs  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.j 


,  see  "Description  of  the  Tables"  in  front] 


080 
100 
120 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL^ 


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  E(3UIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


[REPTG  ADDL  DETAIL  FOR  LINE  320. 
^HARDWARE 

►  GARDENING  EQUIPMENT-SUPPLIES  . 
[  PLUMBING-ELECTRICAL  SUPPLIES  . 
»  OTHER  HARDWARE-TOOLS  


iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
►LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


040 
120 
220 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 


LUMBER-BUILDING  MATERIALS 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMET ICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS>  CLOTHING!  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


1 
1 
1 

2 
5 
29 
21 
51 
13 
54 
61 

49 
49 
42 
44 
49 


46 
46 

45 
10 

10 

le 
1 

6 

3 
21 
H 


Sales 


($1,000) 


11  484 

8  375 

(D) 
(D) 
(D) 
(D) 
(D) 
453 
348 
877 
(D) 
(D> 
3  536 

5  642 

2  452 

375 

476 

1  606 

(D) 

5  141 

491 
(D) 
(D) 

(D) 
(D) 
(D) 
(0) 
(D) 
229 
(D) 


150 

53 

706 

118 

46 

526 

1 

(D) 

- 

(D) 

5 

142 

2 

(0) 

4 

(0) 

28 

ID) 

6 

55 

20 

2 

526 

8 

(D) 

23 

1 

042 

118 

(D) 

8 

(D) 

3 

(0) 

2 

(D) 

39 

(D) 

52 

66 

007 

88 

61 

504 

10 

(D) 

17 

350 

6 

60 

16 

72 

30 

(D) 

OS 

941 

23 

9 

077 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
5.4 
4.2 

10.5 
(D) 
(D) 

42.2 

100.0 

43.5 

6.6 

8.4 

28.5 

(D) 

100.0 
9.6 

(0) 
(D) 

(D) 
(D) 
(D) 
(D) 
(0) 
2.7 
(D) 


(D) 
(D) 
0.3 
(D) 
(D) 
<0) 
0.1 
5.4 
<D) 
2.2 
(D) 
(0) 
(D) 
(D) 
(D) 


100.0 

(D) 
0.6 
0.1 
0.1 
(D) 
1.5 
14.8 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES — CONTINUED 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 


WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


; REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


■REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


I REPTG  ADDL  DETAIL  FOR  LINE  260. 
'KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Estab- 
lishments 

(number) 


148 

116 

148 

49 

60 

123 

93 

78 

107 

40 

23 

18 

15 

6 

7 

126 

43 


Sales 


($1,000) 


13  617 
4  114 
7  368 
2  860 

1  978 

2  224 
612 

1  245 

2  472 
(D) 
739 
(D) 
(D) 

53 
(Z) 

3  989 
1  383 


3 

(D) 

(D) 

1 

(D) 

(D) 

12 

231 

0.7 

22 

5 

749 

17.9 

21 

31 

759 

100.0 

21 

5 

648 

17.8 

21 

4 

103 

12.9 

21 

1 

493 

4.7 

22 

8 

517 

26.5 

21 

31 

759 

100.0 

21 

8 

416 

26.5 

20 

898 

2.8 

21 

424 

1.3 

16 

(D) 

(D) 

21 

571 

1.8 

21 

1 

602 

5.0 

21 

861 

2.7 

21 

1 

522 

4.8 

21 

1 

606 

5.1 

15 

556 

1.8 

4 

(D) 

(D) 

20 

2 

435 

7.6 

22 

3 

425 

10.7 

21 

31 

759 

100.0 

21 

3 

425 

10.8 

21 

1 

508 

4.7 

21 

1 

939 

6.1 

11 

(D) 

(D) 

11 

(0) 

100.0 

11 

(0) 

(0) 

10 

(D) 

(0) 

11 

(D) 

(D) 

18 

(0) 

(0) 

18 

(D) 

100.0 

18 

(D) 

(01 

16 

(D) 

(D) 

13 

(D) 

(D) 

19 

(D) 

(Dl 

19 

29 

507 

100.0 

19 

(D) 

(0) 

11 

305 

1.0 

16 

466 

1.6 

16 

348 

1.1 

16 

742 

2.3 

10 

(D) 

(D) 

10 

(D) 

100.0 

10 

(D) 

(D) 

8 

(D) 

(D) 

10 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


22.1 
6.7 

12.0 
4.7 
3.2 
3.6 
1.0 
2.0 
4.0 
(0) 
1.2 
(D) 
(D) 
0.1 
(Z) 
6.5 
2.2 


7J-136     Mountain— Idaho 


RETAIL  TRADE— Merchandise  Line  Sales 


IIS;  * 


TABLE  4  Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 

142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTl  MACHINERY  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  5331 
TOTAL  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  ■. 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
'CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL.-RADIO-TV-MUblCAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  •  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


Estab- 
lishments 

(number) 


131 

90 

48 
7 
6 
16 
29 
35 
64 

36 

36 
36 
31 


20 
20 
16 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
887 

29  507 
887 
(D) 
(D) 
(D) 

ID) 


22  013 

18  548 

3  550 
(D) 
60 
72 
(D) 
215 
3  025 

(0) 
(D) 
(D) 
(D) 


(0) 
(D) 
(0) 
(0) 
(0) 
10) 
(D) 
(D) 
<D) 
(0) 
(D) 
(D) 

1  499 
1  966 

(0) 
(0) 
ID) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 

iD) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
2.8 

100.0 
3.0 
(D) 
(D) 
(D) 

(0) 


(X) 
100,0 

19.1 
(D) 
0.3 
0.4 
(0) 
1.2 

16.3 

100.0 
(D) 
(D) 
(D) 

16.6 

(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 

8.1 
10.6 

100.0 
(D) 
<D) 
(D) 
(D) 

(D)- 

100.0 
(D) 
(D) 
(Dl 

(D) 

100.0 
(D) 
ID) 
(D) 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 


;REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
IkITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


.REPTG  ADDL  DETAIL  FOR  LINE  320. 
(HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

t  PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT'  MACHINERY  •  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


,REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
lALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
i  ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWING'  NEEDLEWORK  STORES 
(SIC  539  PART) 


Estab- 
lishments 

(number) 


TOTAL   

REPTG  SALES  BY  BROAD  MDSE  LINES 
CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  


24 

24 

8 

22 

2 

27 
40 
36 

18 
18 
17 
12 


385 

385 

23 

5 

117 

304 

297 

60 

61 

41 

28 

2 

1 

70 

5 

16 

32 

1 

25 

4 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

188 


149 
149 
149 


139  728 


117  665 
(D) 


112 
474 
066 
516 
(0) 
526 
(0) 
(0) 
(D) 
(D) 
(0) 
(Z) 
(D) 
(D) 
(Dl 
354 
(Z) 
(Z) 
(Z) 


(D) 


(D) 

100.0 

(0) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

106 

0.6 

389 

2.1 

858 

4.6 

4  240 

100.0 

419 

9.9 

326 

7.7 

89 

2.1 

553 

3.0 

(D) 

100.0 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

739 

4.0 

(D) 

(D) 

(D) 

(D) 

53 

0.3 

30 

0.2 

336 

1.8 

6  826 

100.0 

220 

3.2 

144 

2.  1 

(D) 

(D) 

(D) 

(D) 

(D) 


(X) 
100.0 


(X) 
100.0 
100.0 


100.0 

84.2 
(D) 
0.1 
1.8 
3.6 
3.9 
(D) 
0.4 
(D) 
(0) 
(D) 
(D) 
(0) 
(Z) 
(D) 
(D) 
(D) 
0.3 
(Z) 
(Z) 
(Z) 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Idaho     7J-137 


TABLE  4  Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.^.Ajk.j^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FOOD  STORES — CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  511) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


;reptg  addl  detail  for  line  020.  .  . 
.groceries-other  foods  

meats-fish-poultry  

produce  (fresh  fruits-vegetables). 

frozen  foods  

all  other  foods 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  i 
WOMEN 'S-GIRLS'  CLOTHiNGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


iREPTG  ADDL  DETAIL  FOR  LINE  500. 
>ALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT>  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ ■  .  . 


282 
10 


469 

358 

358 

331 
331 
325 
316 
301 
328 

20 

5 

117 

301 

294 

60 

61 

41 

28 

2 

1 

69 

5 

16 

32 

1 

25 

4 

6 

8 

279 

277 
277 
272 

118 


5  594 
(0) 


116  335 

133  126 

111  980 

26  344 

10  187 

7  281 

68  360 

(0) 
112 

2  474 
(D) 
(0) 
(0) 
526 
(D) 
(0) 
(D) 
(D) 
(0) 
(Z) 
(0) 
(01 
(D) 
354 
(2) 
(Z) 
(2) 

5  587 

120  805 

5  584 
4  051 
1  565 

(0) 


552 

(D) 


4.0 
(D) 


84.1 

100.0 

84.1 

19.8 

7.7 

5.5 

51.3 

(D) 
O.l 
1.8 
(0) 
(0) 
(D) 
0.4 
(Dl 
(0) 
(D) 
(D) 
(0) 
(Z) 
(D) 
ID) 
(D) 
0.3 
(Z) 
(Z) 
(Z) 
4.0 

100.0 
4.6 
3.4 
1.3 

(D) 


(X) 
100.0 


020 
040 
080 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


240 
320 
380 
400 
420 
440 
500 
520 


RETAIL  BAKERIES  (SIC  546) 
TOTAL^ 


RETAIL  BAKERIES'  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS' 
FRANCHISEO  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


354 

280 

1 

1 

1 

2 

2 

2 

3 

29 

14 

25 

5 

30 

31 

15 

187 

167 

251 

13 

1 

2 

42 

218 


96 

(D) 


140  587 

CD) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(0) 
(0) 
(Z) 
(D) 
(D) 
(D) 
104  232 

2  468 
18  735 

1  081 
(D) 
(0) 

1  996 

8  915 


(X) 
100.0 


100.0 

(0) 
(D) 
(D) 
(D) 
ID) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(0) 

74.1 
1.8 

13.3 
0.8 
(Dl 
(D) 
1.4 
6.3 


199 

133 

990 

(X) 

161 

121 

622 

100.0 

1 

(D) 

(D) 

1 

(D) 

(0) 

161 

99 

787 

82.0 

134 

1 

935 

1.6 

158 

10 

613 

8.7 

12 

(D) 

(0) 

14 

161 

0.1 

156 

8 

032 

6.6 

standard  Notes:       -  Represents  zero.       (D)  Withlield  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  witliheld  due  to  insufficient  reporting. 


7J-138     Mountain— Idaho 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L,  see  "Description  of  the  Tables"  in  front] 


"*'  'I 

II*-.. 


a: 


Kind  of  business  and  merchandise  line 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


240   FURNITURE-SLEEP  EQUIP. 

320  I  HARDWARE 

380  :  AUTOMOBILES-TRUCKS.  . 


■FLOOR  COVERINGS. 


380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 

NEW  PASSENGER  CARSi  WHOLESALE.  ,  . 

NEW  COMMERCIAL  VEHICLES!  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

[REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


020 
040 
080 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


PASSENGER  CAR  DEALERS. 
NONFRANCHISEO  (SIC  552) 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Estab- 
lishments 

(number) 


175 
141 

1 

1 

141 

131 

131 

131 

5 

87 

7 

127 

34 

81 

13 

120 

110 
110 

79 
3 

72 

139 

130 
130 
127 
114 
114 
98 

12 

14 
137 

131 
131 
130 
45 


Sales 


($1,000) 


(D) 

(D) 

89  892 

104  286 
85  508 
44  556 

173 
12  138 

301 
23  234 

727 

4  079 
439 

1  798 

92  268 

1  587 

1  293 
(D) 
(D) 

9  667 

104  050 
9  293 

5  368 

2  015 
945 
918 

(0) 

161 

7  HI 

104  103 

6  931 
(D) 
(D) 


(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
(0) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

(D) 

81.9 

100.0 

82.0 

42.7 

0.2 

11.6 

0.3 

22.3 

0.7 

3.9 

0.4 

1.6 

100.0 
1.7 
1.4 
(D) 
(D) 

8.8 

100.0 
8.9 

5.2 
1.9 
0.9 
0.9 

(D) 
0.1 
6.5 

100.0 
6.7 
(0) 
(D) 


(D) 

(D) 

220 

(D) 

240 

(D) 

380 

(D) 

500 

(D) 

(D) 

500 

(0) 

500 

(D) 

504 

(D) 

505 

(D) 

507 

(D) 

(0) 

340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

480 
500 
520 

520 
520 
524 
525 
526 


220 
240 
300 
380 
400 
420 
440 
500 
520 


fiEPTG  ADDL  DETAIL  FOR  LINE  400. 
lAUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

ITIRES-8ATTERIES-ACCESS0RIES 

AUTOMOBILE  ACCESSORIES  

;  NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  • 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 
'  NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

>  RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

>  RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 
RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

;  RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 
STORAGE  BATTERIES 


'REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

.  BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
■  OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Kind  of  business  and  merchandise  line 


TIRE.  BATTERY.  ACCESSORY 
DEALERS — CONTINUED 


LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 


HOUSEHOLD  FUELS- ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT. 
DEALERS 


BOAT.  MOTORCYCLE 
(SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  


,REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
lALL  OTHER  MERCHANDISE 

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

ALL  OTHER  MERCHANDISE 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

(D) 

(D) 

(D) 

(0) 

<D) 

(0) 

100.0 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

(0) 

(D) 

7  088 

83.9 

5  767 

100.0 

4  731 

82.0 

432 

7.5 

1  231 

21.3 

302 

5.2 

1  153 

20.0 

134 

2.3 

716 

12.4 

141 

2.4 

461 

8.0 

(D) 

(0) 

(D) 

(0) 

(D) 

(D) 

29 

0.3 

<D) 

(0) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(0) 

2    951 

1    945 

(D) 
(D) 
(D) 
<D) 

1    679 

1    349 

1    183 

(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(01 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  640 

50.1 

(01 

(0) 

(D) 
(D) 
(0) 
(0) 

100.0 

80.3 

70.5 

(D) 

(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Idaho     7J-139 


TABLE   4. 


Idaho— Area  Outside  Standard  IVIetropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


520 

520 
520 
527 
532 


HOUSEHOLD  TRAILER  DEALERS — CONTINUED 
NONMERCHANDISE  RECEIPTS  


>reptg  addl  detail  for  line  520. 
[noni^erchandise  receipts  .  .  .  . 

service  labor 

other  nonmerchandise  receipts. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
0«0 
060 
080 
100 
120 
220 
260 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADOL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

;REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER/  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  , 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


IrEPTG  ADDL  DETAIL  FOR  LINE  520. 
jgONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS- 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


TOTAL 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  . 


57 

12 
4 
4 

53 
3 
3 
1 

14 

4 

S 

474 

436 
436 
434 
64 
402 

423 

397 
397 
208 

73 
384 

2 

9 

30 

19 

289 

279 

279 

273 

40 


206 

5 

89 

152 

124 

31 

4 
10 

5 
28 
19 
13 
12 


(D) 

(D) 
(0) 
(D) 
(D) 


42  555 

(D) 
(D) 
(0) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(0) 
162 
38 
34  220 

39  199 

31  775 

28  941 

1  155 

1  674 

5  095 

34  928 

4  733 

944 

318 

3  473 

(D) 

374 

(D) 

98 

1  295 

25  155 

1  264 

1  109 

159 


25  700 

(Z) 

8  042 

10  349 

5  913 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

70 

61 


(D) 

100.0 
3.5 
(D) 
(D) 


(X) 

100.0 

(0) 
(D) 
(0) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
0.4 
0.1 
80.4 

100.0 

81.1 

73.8 

2.9 

4.3 

12.0 

100.0 

13.6 

2.7 

0.9 

9.9 

(D) 
0.9 

(D) 
0.2 
3.0 

100.0 
5.0 
4.4 
0.6 


100.0 

(Z) 

31.3 

40.3 

23.0 

(D) 

(D) 

(D) 

(D> 

(D) 

(0) 

0.3 

0.2 


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


120 
140 
160 
180 
280 
300 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
163 
164 
165 
168 
172 
173 
174 
176 

ISO 
280 
300 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


PEPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

t?EPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

>  DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
NONMERCHANDISE  RECEIPTS  .  .  . 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


120 
140 
160 
180 
200 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


2 
36 
18 
30 
2 
6 
3 


2 
36 

34 
34 
22 
34 
33 
32 
31 


18 

18 

1 

9 

2 

11 

6 

7 
4 

5 

30 
2 
6 
3 


(D) 

(D) 

(D) 

(D) 

(0) 

(13) 

727 

12.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 
(D) 

5  509 
4  312 

362 
I  519 
1  137 

142 
1  166 

(D) 

3  468 
(D) 
(D) 

10 
(D) 
296 

54 

48 
(D) 

29 

727 
(D) 
(D) 
(D) 


(D) 
(0) 

100.0 
78.3 

6.6 
27.6 
20.6 

2.6 
21.2 

(D) 

100.0 
(0) 
(D) 
0.3 
(D) 
8.5 
1.6 
1.4 
(D) 
0.8 

12.8 
(D) 
(0) 
(D) 


2 

(D) 

(D) 

4 

31 

0.5 

75 

6    403 

96.4 

7 

(D) 

(D) 

1 

(D) 

(D) 

14 

(0) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

5 

(D) 

(D) 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-140    Mountain— Idaho 


RETAIL  TRADE— Merchandise  Line  Sales 


■%'■ 


I:: 


«;.: 


TABLE  4  Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by,*.^.^.*.^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORY.  SPEC.  STORESi 
FURRIERS  (SIC  563.  568) 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL ■ 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


160 
180 

180 
180 
181 
182 
183 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


SHOE  STORES  (SIC  566) 
TOTAL  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  .-  . 
;alL  FOOTWEAR 

>  MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

!  CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  •  . 


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Estab- 
lishments 


Sales 


(number)       ($1,000) 


438 

438 

(0) 
(D) 

438 
(D) 
40 
363 
(D) 


3   925 

3    215 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 

100.0 

(D) 

9.1 

82.9 

(D) 


(X) 

100.0 

(D) 


180 

180 
180 
181 
182 
183 

280 
500 
520 


020 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 


iREPTG  ADDL  DETAIL  FOR  LINE  180.  . 
;ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


Kind  of  business  and  merchandise  line 


FAMILY  SHOE  STORES — CONTINUED 


ALL  FOOTWEAR. 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  •  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  ■  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

!FURNITURE-SLEEP  equip. -floor  COVERINGS. 

.  SLEEP  EQUIPMENT 

■  OTHER  HOUSEHOLD  FURNITURE 

I  FLOOR  COVERINGS.  SOFT  SURFACE 

,  FLOOR  COVERINGS'  HARD  SURFACE 

1  NONHOUSEHOLD  FURNITURE  


Estab- 
lishments 

(number) 


33 
33 
33 

33 

32 

1 
2 
1 


168 

1 

40 

118 

104 

65 

10 

12 

14 

17 

1 

2 

22 

49 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1 

35 
41 
84 
31 
7 
10 

11 

14 

1 

12 
19 


1 
25 
39 
64 

50 
SO 

43 
50 
44 
24 
8 


30  590 

22  336 

(D) 

416 

8  206 

10  998 

1  358 

(D) 

(D) 

(D) 

198 

(D) 

(D) 

(D) 

509 


17  240 

12  664 

(D) 
(D) 
1  327 
9  770 
(D) 
(0) 
(D) 
(D) 
148 
(D) 
(D) 
252 


(0) 


2 

885 

100.0 

2 

847 

98.7 

824 

28.6 

1 

492 

51.7 

529 

18.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 

100.0 

(D) 
1.9 
36.7 
49.2 
6.1 
(0) 
(01 
(D) 
0.9 
(D) 
(D) 
{D> 
2.3 


100.0 

(D) 
(D) 
10.5 
77.1 
(Dl 
(D) 
<D) 
(01 
1.2 
(D) 
(0) 
2.0 


(D) 

(D) 

16S 

1.7 

(D) 

(0) 

7 

919 

77.8 

7 

900 

100.0 

6 

407 

81.1 

845 

10.7 

4 

138 

52.4 

1 

139 

14.4 

(0) 

(0) 

(0) 

(0) 

Standard  Notes;        -  Represents  zero.        (D)  Withlield  to  av(;id  disclosure.       (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Idaho     7J-141 


TABLE  4  Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by aa. a. a. a. a,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


FURNITURE  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  ... 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  ... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL 


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


CHINAi  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  . . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MUSIC  STORES  (SIC  5733) 
TOTAL 


29 

324 

3.2 

6 

(0) 

(D) 

10 

(0) 

(D) 

11 

(D) 

(0) 

11 

(D) 

(D) 

1 

(0) 

(D) 

11 

(0) 

ID> 

10 

53 

0.5 

5 

48 

40 
40 
39 
29 
23 
1 

18 
33 

30 

30 

28 

8 

2 

2 
3 
3 
1 
1 
6 
20 


22 
10 


(D) 
4  019 

4  308 
2  967 

2  103 
685 
(D) 
(D) 

(D) 
1  001 

3  656 
968 
788 
182 

(D) 
(0) 
32 
50 
(D) 
(D) 
67 
(0) 


1  994 


(X) 

100.0 

(D) 
60.8 

100.0 

68.9 

48.8 

15.9 

(D) 

(D) 

(D) 
15.1 

100. 0 

26.5 

21.6 

5.0 

(D) 
(D) 
0.5 
0.8 
(0) 
(D) 
1.0 
(D) 


(X) 
100.0 


020 
040 
060 
080 
100 
120 
260 
280 
300 
320 
400 
420 
480 
500 
520 


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


020 
040 
060 
080 
100 
120 
260 
280 
300 
320 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
300 
400 
420 
480 
500 
520 


EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  ..... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
KITCHENWARE-HOME  FURNISHINGS.  ..... 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  ... 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ......... 


CAFETERIAS  (SIC  5812  PART) 
TOTAL  


641 

79 
509 
295 

54 

200 

5 

1 

4 

18 
1 
8 
1 
2 

23 

22 


426 

60 
426 

80 

23 

102 

4 

1 

1 

10 
1 
5 
1 
1 

15 
9 


300 

43 

300 

76 

17 

79 

3 

8 

5 

1 

1 

10 


33  711 

354 
21  546 
(D) 
(D) 
598 
(2) 
(D) 
(Z) 
(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
106 


24  022 

(0) 
20  667 
(D) 
(D) 
344 
(2) 
(D) 
(D) 
144 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 


18  831 

(D) 

15  784 

2  171 

(D) 

292 

(D) 

(D) 

(D) 

(D) 

(D) 

70 

(D) 


100.0 

1.1 
63.9 
(D) 
(0) 
1.8 
(2) 
(D) 
(2) 
!D) 
(D) 
(0) 
(D) 
(D) 
(01 
0.3 


100.0 

(D) 
86.0 
(D) 
(D) 
1.4 
(21 
(D) 
(D) 
0.6 
(D) 
(D) 
(D) 
(D) 
(0) 
(D)- 


100.0 

(D) 
83.8 
11. S 
(0) 
1.6 
(D) 
(0) 
(D) 
(D) 
(D) 
0.4 
(0) 


Standard  Notes: 


Represents  zero.       (D)  WitWield  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7  J- 142    Mountain— Idahd 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


I*,... 

If*!*  . 

I::' 
a: 


020 
040 
060 
080 
100 
120 
300 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by<i 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


DRUG  STORESi  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SWACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHiNG.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


159 
113 

16 

113 

3 

5 

22 
1 
1 


Sales 


($1,000) 


314 

215 

19 

83 

215 

31 

98 

1 

3 

8 

3 

1 

8 

13 


191 

146 

52 

41 

1 

99 

146 

5 

16 

4 

4 

21 

43 

81 

24 

17 

8 

1 

1 

1 

96 

12 


3  996 

(D) 
3  770 
(0) 
(0) 
(D) 
(D) 
(D) 
17 
(D) 


12  952 

9  689 

(0) 
879 
8  247 
(0) 
254 
(D) 
(Z) 
(D) 
(D) 
(D) 
(0) 
(D) 


29  822 

23  088 

405 
454 
(D) 
729 
18  365 
(Q) 
(D) 
27 
(D) 
(D) 
287 
435 
373 
(D) 
(D) 
(D) 
(D) 
(D) 
1  601 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


538 
(D) 


(X) 
100.0 

(D) 

94.3 
(D) 
(D) 
(0) 
(D) 
(D) 
0.4 
(D) 


(X) 

100.0 

(0) 
9.1 
85.1 
(D) 
2.6 
(D) 
(Z) 
(01 
(D) 
(0) 
(D) 
(D) 


(X) 

100.0 

1.8 
2.0 
(D) 
3.2 
79.5 
(D) 
(0) 
0.1 
(0) 
(0) 
1.2 
1.9 
1.6 
(D) 
(0) 
(D) 
(D) 
(D) 
6.9 
(D) 


(X) 
100.0 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


040 
100 
220 
240 
260 
300 
500 
520 


Kind  of  business  and  merchandise  line 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


Estab- 
lishments 

(number) 


BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


420 

10 
12 

7 

127 

18 

2 
11 

7 
11 

1 
40 
15 
39 
54 
51 
44 
18 

7 

9 
23 
10 
77 
67 
82 
123 


Sales 


($1,000) 


21 
16 

2 

1 
1 
4 
1 
2 
16 
4 


56  886 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
125 
(0) 
(0) 
(D) 

490 
(D) 

323 
2  286 

2  396 
(D) 
(D) 

79 
(D) 
854 
126 
(D) 
4  166 

3  727 
1  318 


1  862 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
(D) 
(D) 
0.9 
(D) 
0.6 
4.0 
4.2 
(D) 
(0) 
0.1 
(D) 
1.5 
0.2 
(D) 
7.3 
6.6 
2.3 


(X) 


(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

51 

3.2 

(X) 


(D)     I 


Standard  Notes;       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Idaho     7J-143 


TABLE   4. 


Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-POYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAYi  GRAIN.  FEED  STORES  (SIC  5962) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE -. 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

220  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
260  KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
280   JEWELRY-OPTICAL  GOODS  


280 
280 
281 
282 
283 
284 
285 
2B6 


Estab- 
lishinents 

(number) 


2 
3 
2 

1 
3 

7 
3 
6 
2 
2 
31 
2 
1 
6 
7 


15 
1 
4 
5 
3 
48 
13 


(EPTG  ADDL  DETAIL  FOR  LINE  280 

fjEWELRY-OPTICAL  SftODS 

WATCHES-CLiOQKS 

SILVERIUARE 

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


Sales 


($1,000) 


3    178 

2    612 

(D) 
27 
(Dl 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2  116 
(D) 
(D) 
(D) 
83 


11    984 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
7 
11  199 
(D) 
39 


6 

(0) 

(D) 

15 

139 

4.8 

46 

(D) 

(D) 

46 

2  913 

100.0 

46 

2  196 

75.4 

46 

545 

18.7 

38 

302 

10.4 

46 

815 

26.0 

23 

(D) 

(D) 

46 

391 

13.4 

6 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
1.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
81.0 
(D) 
(D) 
(D) 
3.2 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
93.4 
(D) 
0.3 


300 
500 
520 

520 
520 
529 


J^EPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS.  .  .  . 
WATCH.  CLOCK.  JEWELRY  REPAIRS. 


220 
260 
280 
340 
440 
480 
520 


140 
160 
220 
260 
280 
320 
500 
520 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES — CONTINUED 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  59841 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES.  STANDS  (SIC  5993) 

TOTAL  


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
total'- 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


Estab- 
lishments 

(number) 


(NA) 
41 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(NA)  Not  available.        (X)  Not  aiiplicable.        (Z)  Less  than  0.05%. 


(D) 
(0) 
455 

2  615 

(NA) 

338 


3  555 


1  282 


(D) 

(0) 

15.6 

100.0 
(NA) 
12.9 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2  872 

80.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  201 

93.7 

(D) 

(D) 

7J-144    Mountain— Idaho 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Idaho— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  estabiishn^ents  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


;:s;); 


"*.•, 

!-<;!;:> 

1-..; 

"  <  - . 

r"*'  , 

'••.. ) 

;"v. , 

"V.      , 

:;* 


020 
100 
220 
260 
300 
320 
340 
500 


020 
0«0 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 


Kind  of  business  and  merchandise  line 


GIFT.  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  •  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Estab- 
lishments 

(number) 


40 

29 

14 
3 
5 
4 
4 
4 
4 
5 
5 
4 
5 
4 
4 
5 


Sales 


($1,000) 


431 
(D) 


1    356 
(D) 


183 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
102 


6   441 

5    211 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
ID) 
(D) 
(0) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
55.7 


(X) 

100.0 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


340 
420 
440 
460 
500 
520 


020 
100 
200 
220 
260 
320 
340 
460 
500 
520 


Kind  of  business  and  merchandise  line 


NONSTORE  RETAILERS — CONTINUED 

LUMBER-BUILDING  MATERIALS  .  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERies-DRY  GOODS.  ... 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  ... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES.  ... 

ALL  OTHER  MERCHANDISE  ........ 

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


258 

5.0 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

87 

1.7 

139 

2.7 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

167 

4.5 

ID) 

ID) 

(D) 

(D) 

(D) 

(D) 

I 


^standard  Notes;       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Notavailabia       (X)  Not  appMcable.       (Z)  Less  than  0,05%, 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Mont.     7J-145 


TABLE  2    Montana:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


L,  see  "Description  of  the  Tables"  in  front] 


Kind  ot  business  and  merchandise  line 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-SIRLS'  CLOTHINGf  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  '.  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  ....... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  . 


LUMBER.  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

HAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

reptg  sales  by  broad  mdse  lines  .  . 

major  appl.-raoio-tv-musical  instr.  .  . 
furniture-sleep  equip. -floor  coverings. 

;reptg  addl  detail  for  line  240 

ifurniture-sleep  equip.-floor  coverings. 
>  floor  coverings 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


849 
84t 
612 
554 
931 
668 
430 
502 
391 
295 
381 
267 
478 
366 
401 
449 
404 
297 
843 
930 
203 
112 
123 
845 
974 


584 
427 

1 

1 
1 

2 

4 

3 

5 

9 

96 

79 

116 

40 

107 

226 

282 

40 

23 

87 

140 

25 

22 

55 

87 


139 

124 

4 


18 
18 
18 

6 

5 
75 


Sales 


($1,0 


777  433 

162  136 

33  192 
24  079 
24  399 

9  950 
29  691 
23  831 
38  752 
13  483 
11  396 
17  622 
15  486 

8  185 
4  130 
7  843 

13  877 

31  656 

132  022 

47  677 

34  433 
34  933 

9  360 
4  494 

26  697 
17  752 


105  655 

84  161 

(0) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(2) 
(Z) 

1  540 
928 

1  625 
121 

1  430 
8  755 

28  821 

2  003 
419 

2  296 

32  925 

606 

445 

450 

1  567 


25  227 

22  844 

15 
90 

3  880 
90 
90 

31 

(D) 
2  292 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

20.9 
4.3 
3.1 
3.1 
1.3 

3.6 
3.1 
5.0 
1.7 
1.5 
2.3 
2.0 
1.1 
0.5 
1.0 
1.8 
4.1 
17.0 
6.1 
4,4 
4.5 
1.2 
0.6 
3.4 
2.3 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(2) 
(Z) 

i.e 

1.1 

1.9 

0.1 

1.7 

10.4 

34.2 

2.4 

0.5 

2.7 

39.1 

0.7 

0.5 

0.5 

1.9 


(X) 

100.0 

0.1 
0.4 

100.0 
2.3 
2.3 

0.1 

(D) 
10.0 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

460 
480 
520 


220 
240 

240 
240 
241 

260 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

460 
480 
520 


200 
240 
260 


T(EPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  ANtt  FRAMES-METAL  . 

KITCHEN  CABINETS.  .  .  ...,.,.,  ..  .  . 

ALL  OTHER  MILLWORK  ........... 

WALLBOARD.  ...,...: 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 

ALL  OTHER  BUILDING  MATERIALS  .  .  . 


Kind  of  business  and  merchandise, line. j,-- 


LUMBER  YARDS — CONTINUED 


LUMBER-BUILDING  MATERIALS 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 


,REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
[LUMBER-BUILDING  MATERIALS 

LUMBER  .  .  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  .  .  . 


PLUMBING  EQUIP. 
(SIC  522) 


TOTAL 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


124 

114 

114 

114 

110 

80 

26 

102 

106 

102 

102 

13 

42 

95 

101 

9 

51 

1 
13 

14 


5 
6 

6 
6 

6 

3 

4 
15 
31 

24 
24 
17 
16 
14 

8 
17 
19 
19 
19 
11 
17 
19 
19 

2 
18 

2 

3 
8 


27 
21 

2 

1 
3 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


20  159 

21  575 
19  009 

6  857 

2  470 

870 

183 

1  539 

1  770 

1  354 

1  226 

90 

193 

836 

732 

53 

858 

(D) 

201 

48 


(D) 
18 

1  415 

18 
IB 

(D) 

(D) 

334 

4  240 

3  397 

2  988 
346 
223 
198 
106 

88 
169 
187 
171 
122 
162 
177 
(0) 
(D) 
736 

(D) 
(D) 
217 


2  771 

(D) 
(D) 
(D) 


88.2 

100.0 
88.1 
31.8 
11.4 
4.0 
0.8 
7.1 
8.2 
6.3 
5.7 
0.4 
0.9 
3.9 
3.4 
0.2 
4.0 

(D) 
0.9 
0.2 


(0) 
0.3 

100.0 
1.3 
1.3 

(D) 

(D) 

6.3 

80.6 

100.0 
88.0 
10.2 
6.6 
5.8 
3.1 
2.6 
5.0 
5.5 
5.0 
3.6 
4.8 
5.2 
(D) 
(D) 
21.7 

(0) 
(D) 
4.1 


(D) 
(D) 
(D) 


it 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-146     Mountain— Mont. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.     Montana:      1963-Continued 


c; 


II*. .. 


k.i. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by-».-*.-fc.«kA.-*.,  see  "Description  of  the  Tables"  in  front] 


340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


140 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


PAINTt  GLASS.  WALLPAPER  STORES — CON. 

LUMBER-BUILOING  MATERIALS  

.REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

■  OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

■  PAINT-VARNISH!  ETC..  .  

,  PAINT  SUNDRIES  

■  WALLPAPER-OTHER  WALL  COVERINGS  .  .  . 
'  GLASS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 
[HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


;REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
.LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BA7TERIES-ACCESS0RIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


20 
20 

9 
19 
16 
13 

9 

1 
2 

4 


104 

1 

1 

1 

2 

3 

3 

5 

7 

71 

51 

92 

39 

87 

104 

95 
95 
83 
85 
95 


82 
82 
79 
20 

2 
6 
38 
2 
7 
2 
44 
10 


190 

137 

1 
12 

2 

10 

1 

8 

29 

11 

38 

17 

48 

137 

15 

4 

9 

48 


Sales 


($1,000) 


759 
541 

98 
427 
256 

75 
682 

(0) 
(D) 
66 


(D) 
(D) 
(D) 
(D) 
(D> 
(D) 
(D) 
(0) 
014 
767 
411 
(D> 
357 
480 


11  782 

4  832 

690 

1  144 

2  994 

1  041 

10  318 
964 
799 
167 

(D) 
41 
(0) 
(D) 
206 
(D) 
308 
121 


49  545 

39  623 

(D) 
91 
(D) 
110 
(D) 
(0) 
624 
329 
(D) 
378 

1  945 

32  436 

393 

(D) 

(D) 

1  075 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


92.1 

100.0 

92.1 

3.6 

51.7 

9.3 

2.7 

24.7 

(D) 
(D) 
2.4 


100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

iD) 

(D> 

ID) 

7.8 

5.9 

10.8 

(D) 

10.4 

42.1 

100.0 

41.0 

5.9 

9.7 

25.4 

8.0 

100.0 
9.3 
7.7 
1.6 

(D) 
0.3 
(D) 
(D) 
1.6 
(0) 
2.4 
0.9 


(X) 

100.0 

(D) 
0.2 
(D) 
0.3 
(0) 
(D> 
1.6 
0.8 
(D) 
1.0 
4.9 
81.9 
1.0 
(D) 
(0) 
2.7 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-B0YS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


.REPTG  ADDL  DETAIL  FOR  LINE  160 

•WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


;REPTG  ADDL  DETAIL  FOR  LINE  200. 
>CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


;REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


.REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


Estab- 
lishments 

(number) 


219 

96 

31 

3 

12 

36 

120 

174 

174 

165 

171 

85 

69 

144 

104 

110 

118 

61 

2 

28 

33 

12 

9 

4 

139 

51 


2 

4 

1 

11 

24 

19 

19 
19 
19 


19 
19 
19 
19 
16 
19 
19 
19 
19 
19 
16 
2 

24 
24 

19 
19 
19 
19 
1 


Sales 


($1,000) 


80  140 

3  427 

1  168 

(Z) 

136 

231 

1  694 
11  064 
19  960 

5  105 
9  134 
017 
842 
229 
739 
931 
458 
846 
(0) 
279 

2  284 
323 
(D) 
(Z) 

5  334 
1  510 


38  503 

38  503 

(D) 
(0) 
(D) 
445 
5  149 

35  677 
4  754 
3  508 
1  269 

11  924 

35  677 

11  129 

1  052 

687 

(0) 

815 

1  788 

1  154 

2  009 
2  498 

696 
(D) 


2  791 

4  050 

35  677 

3  760 
(0) 

2  107 
(D) 

2  906 

29  658 
2  674 

1  664 
(D) 
(D) 

2  209 

34  258 

2  063 

868 

1  209 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

4.3 
1.5 
(Z) 
0.2 
0.3 
2.1 
13.8 
24.9 
6.4 
11.4 
5.0 
3.5 
4.0 
0.9 
2.4 
4.3 
2.3 
(D) 
0.3 
2.9 
0.4 
(D> 
(Z) 
6.7 
1.9 


100.0 

(D) 
(D) 
(D) 
1.2 
13.4 

100.0 
13.3 
9.8 
3.6 

31.0 

100.0 
31.2 
2.9 
1.9 
(D) 
2.3 
5.0 
3.2 
5.6 
7.0 
2.0 
(D) 

7.2 
10.5 

100.0 

10.5 

(D) 

5.9 

(D) 

7.5 

100.0 
9.0 
5.6 
(D) 
(D) 

5.7 

100.0 
6.0 
2.5 
3.5 


^Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.0 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Mont.     7J-147 


TABLE   2.     Montana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

310 
3t0 
318 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
440 
500 
520 


020 
040 
060 
080 
100 
120 
140 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

;  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  ■  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
■ALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS .  .  .  . 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  ....  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


140  kREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

140  piEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

141  r  MEN'S  CLOTHING  

142  (  BOYS'  CLOTHING  


Estab- 
lishments 

(number) 


122 

45 

6 

2 

11 

35 

50 

102 

54 

54 
54 
47 


Sales 


($1,000) 


1  301 

35  677 

1  167 

413 

757 

315 
1  047 
1  136 

20  742 

1  086 

677 

386 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

1  270 

34  681 

1  095 

552 

498 

98 

1  107 


(0), 

(D) 

(D) 

(D) 

934 

721 

(D) 

443 

624 

212 

120 

292 

296 

267 

860 

(D) 

(D) 

444 

(D) 


30  689 
26  614 

2  8S6 
(Z) 
(D) 
(D) 
(D) 
315 

5  194 

18  382 
4  126 

3  037 
1  084 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3.4 

100.0 
3.3 

1.2 
2.1 

0.8 
2.7 
3.0 

100.0 
5.2 
3.3 
1.9 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
3.3 

100.0 
3.2 

1.6 
1.4 
0.3 

2.9 


100.0 

(0) 
(D) 
(D) 
(D) 
6.5 
5.0 
(0) 
3.1 
11.3 
1.5 
0.8 
9.0 
2.1 
1.9 
6.0 
(D) 
(D) 
23.9 
(0) 


(X) 
100.0 

10. e 

(Z) 
(D) 
(0) 
(D) 
1.2 
19.5 

100.0 

22.4 

16.5 

5.9 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

«EPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY .  .  .  . 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
JCURTAINS-DRAPERIES-DRY  GOODS.  . 
,  PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


WEPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
JMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


Kind  of  busmess  and  merchandise  line 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

iF'URNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

I  FLOOR  COVERINGS 

>   FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

.  KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


reptg  addl  detail  for  line  320. 

Hardware.  .  .  

;  hardware-tools  

>  gardening  equipment-supplies  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

;  PAINT-GLASS-WALLPAPER 

>  OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT'  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

'ALL  OTHER  MERCHANDISE 

'  TOYS-GAMES-WHEEL  GOODS  

I  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL^ 


Estab- 
lishments 

(number) 


45 
45 
40 
37 
18 
39 
39 
34 
39 
38 
19 
7 

90 
77 

52 
52 
50 
51 
5 


27 
27 
25 
13 


30 
30 
16 
23 
3 

39 
56 

54 

23 
23 
19 
12 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5  700 

17  401 

4  627 
459 
225 

53 
383 
855 
433 
890 
1  062 
189 
87 

1  871 

2  874 

18  202 
2  621 
1  067 

1  486 
58 

899 

8  218 
690 
454 
(0) 
(D) 

513 

14  491 
477 
267 
218 

636 

11  587 
452 
107 
335 
(Z) 

128 

617 

1  462 

7  274 
595 
422 
175 

607 

5  674 
424 
(D) 
(D) 

(D) 
(0) 
(D) 
240 
(D) 
(Z) 
(D) 

13  942 
424 
251 
(D) 
(D) 

272 


21.4 

100.0 
26.6 
2.6 
1.3 
0.3 
2.2 
4.9 
2.5 
5.1 
6.1 
1.1 
0.5 

7.0 
10.8 

100.0 

14.4 

5.9 

8.2 

0.3 

3.4 

100.0 
8.4 
5.5 
(D) 
(D) 

1.9 

100.0 
3.3 
1.8 
1.5 

2.4 

100.0 
3.9 
0.9 
2.9 
(Z) 

0.5 
2.3 
5.5 

100.0 
8.2 
5.8 
2.4 

2.3 

100.0 
7.5 
(D) 
(D) 

(D) 
(D) 
(D) 
0.9 
(D) 
(Z) 
(D) 

100.0 
3.0 
1.8 
(D) 
(D) 

1.0 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-148    Mountain— Mont. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.     Montana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


:S.«l' 


020 
OtO 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


a: 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 

508 
516 

520 


Kind  of  business  and  merchandise  line 


SEWING I  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  1  .  •,  ..  ......... 

REPTG   SALES    BY   Bf^OAD  MDSE  LINES,   ..    . 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS , 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  i  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORESt  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSi^ETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'    CLOTHING'    EXC.    FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


•REPTS  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

,  PAPER  1  PAPER  PRODUCTS 

■   ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


481 

461 

24 

9 

141 

342 

340 

90 

85 

34 

10 

6 

2 

65 

5 

15 

26 

6 

17 

3 

12 

4 

301 

14 


555 

434 

434 

394 
394 
381 
363 
325 
391 

16 

8 

140 

337 

340 

90 

85 

34 

10 

6 

2 
65 

5 
15 
26 

6 
17 

3 
12 

4 
299 

294 
294 
286 
102 

12 


Sales 


($1,000) 


149 


200  312 


156  124 
482 


117 
081 
550 
547 
575 
593 
93 
(Z) 
(D) 
(D) 
566 
(Z) 
(0) 
330 
(Z) 
207 
(D) 
(Z) 
(Z) 
028 
205 


193  932 

177  563 

152  999 

173  344 

149  367 

36  615 

13  672 

5  165 
94  134 

336 

(D) 
(D) 

6  542 

7  547 
575 
593 

93 
(Z) 
(D) 
(D) 
566 
(Z) 
(01 
330 
(Z) 
207 
(D) 
(Z) 
(Z) 
(D) 

114  722 

5  017 

3  068 

1  955 


(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 


100.0 

86.3 
0.3 
0.1 
1.2 
3.6 
4.2 
0.3 
0.3 
0.1 
(Z) 
(0) 
(D) 
0.3 
(Z) 
(D) 
0.2 
(Z) 
0.1 
(D) 
(Z) 
(Z) 
2.8 
0.1 


(X) 

100.0 

86.2 

100.0 

86.2 

21.1 

7.9 

3.0 

54.3 

0.2 
(0) 
(Dl 
3.7 
4.3 
0.3 
0.3 
0.1 
(Z) 
(D) 
(D) 
0.3 
(Z) 
(D) 
0.2 
(Z) 
0.1 
(D) 
(Z) 
(Z) 
(D) 

100.0 
4.4 
2.7 
1.7 

(D) 


020 

020 
020 
021 
022 
023 
024 

080 
100 
500 

500 
500 
508 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 
GROCERIES-OTHER  FOODS  ....... 

I  MEATS-FISH-POULTRY 

.PRODUCE  (FRESH  FRUITS-VEGETABLES). 

'  FROZEN  FOODS  

ALL  OTHER  FOODS 


pEPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

>  PAPER'  PAPER  PRODUCTS 


020 
040 
060 


Kind  of  business  and  merchandise  line 


MEAT   MARKETS    (SIC    542    PART) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES'  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 


RETAIL  BAKERIES'  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIES'  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


Sales 


($1,000) 


38 

21 

21 
6 

1 


1    910 

1    932 

1    910 

1    671 

(D) 

(D) 

24 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


(D) 


1    642 

1    019 

858 
(D) 
(D) 


(X) 
100«0 

98.9 

100.0 

98.9 

96.8 

(D> 

(Dl 

1.2 

(D) 
(0) 
(D) 

100.0 
(D) 
(D) 


(X) 


84.2 
(0) 
(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosute. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Mont.     7J-149 


TABLE   2. 


Montana:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


OTHER  FOOD  STORES  (SIC  549  PARTI 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOi'lOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


PASSENGER  CAR  DEALERS i 
FRANCHISEO  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

INONMERCHANDISE  RECEIPTS 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 


J^EPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
iAUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 

NEW  PASSENGER  CARSi  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES)  WHOLESALE 

USED  PASSENGER  CARSi  RETAIL.  .  .  . 

USED  PASSENGER  CARSi  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


[REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

'  GASOLINE  

'  OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
'  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

«EPTG  ADDL  DETAIL  FOR  LINE  420 

ITIRES-BATTERIES-ACCESSORIES 

PARTS!  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS!  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS!  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 


Estab- 
lishments 

(number) 


316 

19 
3 

9 
21 

17 

5 

240 

195 

278 

29 

8 

7 

43 

256 


267 

216 

3 
3 

2 

216 

170 

213 

22 

2 

3 

9 

202 


238 

192 

3 

3 

2 

192 

187 
187 
187 

13 

123 

4 

186 

38 
109 

31 

151 

135 

135 

78 

10 

101 

190 

184 
184 
178 
162 
166 
132 

22 
2 


Sales 


($1,000) 


175  043 

497 

(D) 

(Z) 

786 

210 

(Z) 

129  856 

2  982 

22  210 

1  347 

208 

(0) 

6  339 

10  227 


169  377 

153  003 

(D) 

(Z) 

(D) 

126  385 

2  228 
13  981 

1  152 
(D) 
(D) 
(Z) 

8  971 


150  586 

135  342 

(D) 

(Z) 

(D) 

111  766 

132  899 

109  776 

56  841 

1  573 
14  541 

(Z) 

28  952 

745 

5  158 

2  025 

2  075 

94  253 

1  816 

1  281 

108 

346 

12  467 

131  416 
12  179 

6  047 

3  405 
1  633 
1  144 


152 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

0.3 
(D) 
(Z) 
0.4 
0.1 
(Z) 

74.2 
1.7 

12,7 
0.8 
0.1 
(0) 
3.6 
5.8 


(X) 

100.0 

(D) 
(Z) 
(D) 
82.6 
1.5 
9.1 
0.8 
(D) 
(D) 
(Z) 
5.9 


(X) 

100.0 

(D) 

(Z) 

(D) 

82.6 

100.0 

82.6 

42.8 

1.2 

10.9 

(Z) 

21.8 

0.6 

3.9 

1.5 

1.5 

100.0 
1.9 
1.4 
0.1 
0.4 

9.2 

100.0 
9.3 
4.6 
2.6 
1.2 
0.9 

0.9 
(D) 


480 
500 
520 

520 
520 
527 
528 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANOISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

480 


«EPT6  ADDL  DETAIL  FOR  LINE  380.  . 
•AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES!  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARSi  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


PEPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


Kind  of  business  and  merchandise  line 


DOMESTIC  CAR  DEALERS — CONTINUED 


HOUSEHOLD  FUELS- ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANOISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


AUTO  FUELS-LUBRICANTS 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

[tires-batteries-accessories 

>  partsi  installed  in  repair  work.  .  .  . 

>  partsi  wholesale  (to  other  businesses) 
i  partsi  retail  (over  the  counter)  .  .  . 
'  automobile  tires-batteries-accessories 


NONMERCHANOISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
WONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


PEPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

•  NEW  PASSENGER  CARSi  RETAIL  .  .  . 
'  NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES!  RETAIL. 
.  USED  PASSENGER  CARSi  RETAIL.  .  . 
'  USED  PASSENGER  CARSi  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

iREPTG  ADDL  DETAIL  FOR  LINE  400. 

(AUTO  FUELS-LUBRICANTS 

'  GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

PEPT6  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
;  PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 
,  PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
•  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS- ICE 


Estab- 
lishments 

(number) 


2 
9 

180 

177 

177 

175 

50 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(Z) 

7  664 

127  407 

7  596 

6  854 

676 


3  960 

4  540 

3  614 
1  966 

295 
1  236 
(D) 
(D) 
(D) 

(D) 

4  745 

28 
(D) 
(D) 

523 

4  872 
522 
192 
68 
120 
156 

426 

4  783 
426 
(D) 
(D) 


13  580 

12  716 

10  659 

12  716 

10  659 

6  054 

(D) 

115 

3  382 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

991 

12  584 

991 

622 

265 

54 

61 

(D) 


(D) 
(Z) 
5.7 

100.0 
6.0 
5.4 
0.5 


80.1 

100.0 

79.6 

43.3 

6.5 

27.2 

(D) 

(D) 

(D) 

(D) 

100.0 
0.6 
(D) 
(D) 

10.6 

100.0 
10.7 
3.9 
1.4 
2.5 
3.2 

8.6 

100.0 
8.9 
(D) 
(D) 


100.0 

83.8 

100.0 

83.8 

47.6 

(D) 

0.9 

26.6 

(D) 

(D) 

(0) 

100.0 
(D) 
(D) 
(D) 

7.8 

100.0 
7.9 
4.9 
2.1 
0<4 
0.5 

(0) 


1»4 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-150     Mountain— Mont. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2. 


Montana:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


520 

520 
520 
527 
528 


v., 


260 
380 

380 
380 
381 
383 
385 
387 
388 

400 
420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
526 


220 

260 
300 
320 
340 
400 

400 
400 
401 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
480 
500 


,REPTG  ADOL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

■  NEW  PASSENGER  CARSi  RETAIL  .  .  . 
;  NEW  COMMERCIAL  VEHICLES!  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


Kind  of  business  and  merchandise  line 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS — CONTINUED 

NONMERCHANDISE  RECEIPTS  

IREPTG  ADDL  DETAIL  FOR  LINE  520.  . 
|NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  . 


PASSENGER  CAR  DEALERS i 
NONFRANCHISED  (SIC  552) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
AUTOMOBILES-TRUCKS 


AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

;REPTG  ADDL  DETAIL  FOR  LINE  420 

,TIRES-BATTERIES-ACCESSORIES  

>  PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
'  PARTS t  WHOLESALE  (TO  OTHER  BUSINESSES) 
,  PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 
t    AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT)  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


,REPT6  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

:  OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY  1  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS 

'  GASOLINE  ....  


TIRES-BATTERIES-ACCESSORIES 


iREPTG  ADDL  DETAIL  FOR  LINE  420 

ITIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

t  NEW  AUTO  TIRES-TUBES  SOLO  TO  USERS  .  . 
>  NEW  AUTO  TIRES-TUBES  SOLO  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .... 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


881 

12  584 

881 

837 

65 


4  638 

4  107 

(D) 
3  307 

3  197 
2  619 

(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
324 

2  255 
238 
(D) 
(D) 
(D) 
(D) 

(0) 
(D) 
354 

2  323 

329 
(D) 
(D) 


11  853 
9  542 

350 
(D) 
(0) 
98 
(D) 

614 

1  637 

81 
81 

7  532 

6  230 

5  308 
466 

1  545 
417 

1  393 
184 
519 
135 
530 
63 
72 

19 
62 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


6.9 

100.0 
7.0 
6.7 
0.5 


(X) 

100.0 

(D) 
80.5 

100.0 
81.9 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
7.9 

100.0 
10.6 
(D) 
(0) 
(D) 
(D) 

(D) 
(D) 
8.6 

100.0 

14.2 

(D) 

(D) 


(X) 

100.0 

3.7 
(D) 
(D) 
1.0 
(D) 
6.4 

100. 0 
4.9 
4.9 

78.9 

100.0 

85.2 

7.5 

24.8 

6.7 

22.4 

3.0 

8.3 

2.2 

8.5 

1.0 

1.2 

0.2 
0.6 

(D) 
(D) 


520 

520 
520 
524 
525 
526 


220 
260 
300 
320 
340 
380 
400 

400 
400 
403 

420 

420 
420 
426 
427 
432 
436 

440 
460 
480 
500 
520 


220 
240 
300 
320 
380 
400 
420 
440 
500 
520 


300 

300 
300 
308 
309 
311 
312 
313 
314 

380 
400 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

(NONMERCHANDISE  RECEIPTS 

>   BRAKE  AND  WHEEL  SERVICES  

'TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

(iUTO  FUELS-LUBRICANTS 

.  MOTOR  OIL-GREASES-OTHER  OILS  . 


Kind  of  business  and  merchandise  line 


TIREi  BATTERYi  ACCESSORY 
DEALERS — CONTINUED 


NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  ........ 

AUTO  FUELS-LUBRICANTS  


TIRES-BATTERIES-ACCESSORIES  .... 

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  . 
TIRES-BATTERIES-ACCESSORIES  .... 

AUTOMOBILE  ACCESSORIES  

;  NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  . 

STORAGE  BATTERIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
HOUSEHOLD  FUELS-ICE  .  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


MISC.  AIRCRAFT!  MARINEi  AUTO- 
MOTIVE DEALERS  (SIC  559) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS.  .  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT!  BOAT!  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


J^EPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS!  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOOOS-RECREATION  EQUIP 


AUTOMOBILES-TRUCKS.  . 
AUTO  FUELS-LUBRICANTS 


400  [REPTG  ADDL  DETAIL  FOR  LINE  400. 


400 
40 


0  [R! 

0  LA 

1  V 


UTO  FUELS-LUBRICANTS 
GASOLINE 


Estab- 
lishments 

(number) 


22 

6  310 

22 

439 

15 

187 

20 

144 

14 

111 

Sales 


($1,000) 


39 

9  Oil 

28 

7  476 

2 

(D) 

3 

(D) 

6 

640 

1 

(D) 

7 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

21 

6  115 

12 

(0) 

991 

915 

51 
(D) 
(D) 

89 
(0) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 

(Dl 
(D) 
(0) 

(D) 
(D) 


4 

1  422 

9 

1  001 

6 

640 

4 

558 

4 

426 

4 

86 

3 

(D) 

3 

(D) 

4 

48 

4 

57 

3 

100 

4 

123 

1 

(0) 

1 

(D) 

1 

(D) 

1 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Mont.     7J-151 


TABLE   2. 


Montana:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


AIRCRAFTi  BOATt  MOTORCYCLE 
DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  . 
ALL  OTHER  MERCHAiMDISE 

REPTG  ADDL  DETAIL  FOR  LINE  500.  . 

ALL  OTHER  MERCHANDISE  

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  . 
NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

STORAGE  Ai\D  DOCKING  SERVICES  .  . 

OTHER  NONMERCHANDISE  RECEIPTS.  . 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EuUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  


'REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


J?EPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  ....  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

>^UTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

■reptg  addl  detail  for  line  420 

;tires-bat-eries-accessories 

parts  1  installed  in  repair  work.  .  .  . 
.  parts  i  retail  (over  the  counter)  .  .  . 
'  automobile  tires-batteries-accessories 


Estab- 
lishments 

(number) 


863 
567 

42 

16 
2 

59 
4 
7 
3 

16 
8 
3 

10 
567 

513 
513 
512 
99 
450 

498 

460 
460 
250 
110 
441 


Sales 


($1,000) 


(0) 
(D) 

(D) 
(D) 
(D) 


(D) 
(0) 
(D) 
(0) 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
ID) 

5  850 

5  534 

5  337 

(D) 

(D) 

179 

3  491 
179 
(0) 

(D) 


77  655 

54  533 

132 
305 
(D) 
(D) 
(Z) 
(D) 
(D) 
127 
120 
(D) 
129 
43  581 

48  442 

39  316 

34  492 

2  335 

2  477 

6  888 

43  121 

6  039 

1  350 

450 

4  217 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 
(D) 

100.  0 
(D) 
(D) 

(0) 

100.0 
(0) 
(0) 
(D) 
(D) 


100.0 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

100.0 
94.6 
91.2 

(D) 

2.8 

100.0 
5.1 
(D) 
(0) 


(X) 

100.0 

0.2 
0.6 
(D) 
(D) 
(Z) 
(D) 
(D) 
0.2 
0.2 
(D) 
0.2 
79.9 

100.0 

81.2 

71.2 

4.8 

5.1 

12.6 

100.0 

14.0 

3.1 

1.0 

9.8 


440 
460 
480 
500 
520 

520 
520 
527 
528 


020 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
440 
500 
520 


140 
160 
180 
280 
300 
440 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
280 
300 
440 
500 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STATIONS — CONTINUED 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


J^EPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELt  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S>  BOYS'  APPAREL  STORES i 
CUSTOM  TAILORS  (SIC  561i  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 


hEPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
^lENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

>  BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

.  MEN'S  HATS  

>  OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


■REPTG  ADDL  DETAIL  FOR  LINE  160 

■WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE 

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
FARM  EQUIPMENT!  MACHINERY  .  . 
ALL  OTHER  MERCHANDISE  .... 


Estab- 
lishments 

(number) 


6 

15 

39 

14 

347 

323 

323 

306 

57 


293 

40 

426 

100.0 

1 

(D) 

(D) 

3 

(Z) 

(Z) 

139 

11 

843 

29.3 

214 

17 

582 

43.5 

169 

8 

082 

20.0 

54 

1 

431 

3.5 

2 

(D) 

(D) 

13 

(0) 

(D) 

9 

(0) 

(D) 

38 

107 

0.3 

35 

363 

0.9 

1 

(D) 

(D) 

1 

(D) 

(0) 

17 

548 

1.4 

28 

224 

0.6 

58 

18 

38 

6 

11 

1 

1 

1 


53 
53 
30 
48 
48 
47 
47 


17 
17 
1 
6 
5 
13 
5 
6 
4 
4 

38 
6 

11 
1 
1 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


37 

318 

(0) 

92 

2  088 

31  470 

1  803 

1  494 

311 


901 
752 
486 
692 
720 
331 
533 

209 

691 

199 

(D) 

13 

(0) 

80 

12 

30 

20 

33 

841 
(0) 
105 
(D) 
(D) 


0.1 
0.6 
(D) 
0.2 
3.8 

100.0 
5.7 
4.7 
l.O 


224 

85.6 

209 

2.5 

841 

10.0 

(D) 

(D) 

105 

1.2 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

85.6 

100.0 
85.5 

6.2 
34.1 
21.8 

4.2 
19.4 

2.5 

100.0 
7.4 
(D) 
0.5 
(D) 
3.0 
0.4 
1.1 
0.7 
1.2 

10.0 
(0) 
1.2 

(D) 
(D) 


standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-152     Mountain— Mont. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.     Montana:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by-^A-^^^A,  see  "Description  of  the  Tables"  in  front] 


020 
120 
140 
160 
180 
200 
260 
280 
300 
320 
500 
520 


120 
140 

140 
140 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


MEN'Si  BOYSi  CLOTHING  AND 
FURNISHINGS  STORES — CONTINUED 


NONMERCHANDISE  RECEIPTS 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-31  568) 

TOTAL  .  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  t  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
|MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


;REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
•WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY.  

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


Estab- 
lishments 

(number) 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


103 

1 

3 

5 

103 

13 
5 
2 

27 
3 
1 
4 

20 


109 
83 

3 

5 

2 
2 

1 

1 

2 


25 

20 

1 


Sales 


($1,000) 


12  833 

(D) 

14 

(D) 

11  794 

228 

31 

(D) 

69 

(D) 

(D) 

(D) 

107 


14 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 

10  006 


8  787 
8  430 

444 
93 

195 

700 
2  148 
2  782 
1  682 

155 
10 

215 


(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 


2  554 

2  325 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


(X) 

100.0 

(0) 
0.1 
(D) 
91.9 
1.8 
0.2 
(D) 
0.5 
(D) 
(D) 
(D) 
0.8 


0.1 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

95.2 

100.0 

95.9 

5.1 

1.1 

2.2 

8.0 

24.4 

31.7 

19.1 

1.8 

0.1 

2.4 

(0) 
(D) 
(D) 
(0) 
<D) 
(D) 
(D) 


(X) 

100,0 

(D) 


160 
180 
200 
260 
280 
320 
500 
520 


020 
160 

160 
160 
161 
163 

164 
165 
168 
172 
173 
174 
176 

180 
200 
260 
280 
320 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS — CONTINUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  .  .  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL  I  ACCESSORYi  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


■REPTG  ADDL  DETAIL  FOR  LINE  160 

JHOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
CHILDREN'S-INFANTS'  WEAR  

>  MILLINERY 

HOSIERY 

LINGERIE  

I  WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

>  HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


20 
2 
2 
1 
2 
1 
2 
4 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


788 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


1 

(D) 

10 

798 

8 

653 

8 

638 

3 

(D) 

5 

(D) 

6 

19 

8 

96 

8 

267 

8 

91 

8 

63 

5 

22 

4 

14 

2 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

1    274 

(01 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Mont.     7J-153 


TABLE   2      Montana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES  (SIC  565) 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 
lao   MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
300 
500 
520 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


'REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

'.   HANDBAGS 

■  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


160 
180 
500 
520 


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FOOTWEAR. 


WOMEN'S-GIRLS'  CLOTHING'  EXC 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


Estab- 
lishments 

(number) 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


160   WOMEN'S-GIRLS'  v.l0THING'  EXC.  FOOTWEAR. 
180   ALL  FOOTWEAR 


180  [reptg  addl  detail  for  line  180.   . 

180  Call  footwear 

181  i  men's  and  soys'  footwear  .... 

182  ►  women's  and  girls'  footwear.  .  . 

183  f  children's  and  infants'  footwear 


85 

69 

68 

41 
41 
35 
24 
34 
27 
41 


40 
40 
18 
20 
31 
33 
39 
35 
29 
21 
23 

63 

49 
2 

13 
7 
5 

19 
8 
3 


Sales 


($1,000) 


15  306 
13  287 

4  436 

5  996 
2  042 

343 
233 
455 
176 
837 

4  955 

5  909 
2  247 

135 
61 
117 
272 
685 
462 
311 
84 
105 


952 
400 
(U) 
(D) 
(D) 
(D) 
205 
95 
17 


5  856 

5  195 

85 

5  048 

!D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


940 

829 

(D) 
(Dl 

829 

(D) 

89 

660 

(D) 


(X) 

100,0 

33.4 

100.0 
34.1 
5.7 
3.9 
7.6 
2.9 
14.0 

37.3 

100.0 
38.0 
2.3 
1.0 
2.0 
4.6 
11.6 
7.8 
5.3 
1.4 
1.8 

14.7 
10.5 
(D) 
(D) 
(D) 
(0) 
1.5 
0.7 
0.1 


100.0 

1.6 

97.2 

(D) 

(0) 


(X) 

100.  0 

(D) 
(0) 

100.0 

(0) 

10.7 

79.6 

(01 


160 

180 

180 
180 
181 
182 
183 

500 
520 


Kind  of  business  and  merchandise  line 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  .  . 
^LL  FOOTWEAR 

>  MEN'S  AND  BOYS'  FOOTWEAR  

'  WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  .  . 
'  CHILDREN'S  AND  INFANTS'  FOOTWEAR  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


020 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS' 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ■ 

ALL  OTHER  MERCHANDISE  ■ 

NONMERCHANDISE  RECEIPTS  • 


Estab- 
lishments 

(number) 


48 

39 

10 
39 

36 
36 
36 
36 
35 

2 

1 


240 

168 

1 
1 
2 
1 
1 

38 
110 

80 

63 
5 
5 
6 
9 
1 
1 
Z 
9 

47 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


4  549 

4  041 

(D) 
3  930 

3  719 
3  608 
1  033 
1  889 
688 

(D) 
(D) 


722 
(D) 


370 

(D) 


25  034 

(0) 
(D) 
(0) 
(D) 
(Dl 
(0) 

10  079 

11  168 
1  894 

(D) 
(D) 
257 
181 
(D) 
(D) 
(D) 
102 
747 


(X) 

100.0 

(D) 
97.3 

100.0 
97.0 
27.8 
50.8 
18.5 

(D) 
(D) 


(X) 
100.0 


(X) 
100.0 


100.0 

(Dl 
(01 
(Dl 
(D) 
(D) 
(01 
40.3 
44.6 
7.6 
(Dl 
(Dl 
1.0 
0.7 
(01 
(Dl 
(D) 
0.4 
3.0 


'I? 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-154     Mountain— Mont. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.     Montana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


It*.  .. 

''W.J 


I.: 


120 

mo 

160 
180 
200 
220 
2t0 
260 
280 
300 
320 
310 
420 
500 
520 


140 
180 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
300 
320 
340 
420 
500 
520 


200 
220 
240 
260 
340 
520 


Kind  of  business  and  merchandise  line 


FURNITURE!  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPu. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


,REPTG  ADDL  DETAIL  FOR  LINE  240 

>FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT .  .  . 

OTHER  HOUSEHOLD  FURNITURE 

1  FLOOR  COVERINGS'  SOFT  SURFACE 

FLOOR  COVERINGS'  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


120 
140 
200 
240 
260 
280 
320 
500 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
iNONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES  , 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


DRAPERY'  CURTAIN'  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWARE  I  METALWARE 
STORES  (SIC  5715) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  


Sales 


($1,000) 


13  836 

(D) 
(D) 
(D) 
(D) 
432 
1  030 
11  101 
(D) 
(D) 
(D) 
(D) 
97 
(D) 
(0) 
110 


13  400 

10  669 

(D) 
(D) 
134 
907 
9  044 

9  482 
8  154 
1  199 
5  206 
1  530 
137 
83 

(D) 
(D) 
(D) 
(Dl 
(D) 
(D) 
51 


38 
(D) 
737 
(D) 
(D) 
(D) 


675 

(D) 
(D) 
(D) 
(D) 
389 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
(D) 
(D) 
3.1 
7.4 
80.2 
(D) 
(D) 
(D) 
(D) 
0.7 
(D) 
(D) 
0.8 


(X) 

100.0 

(D) 
(D) 
1.3 
8.5 
84.8 

100.0 
86.0 
12.6 
54.9 
16.1 
1.4 
0.9 

(D) 
(D) 
(D) 
(D) 
(0) 
(Dl 
0.5 


100.0 

1.8 

(D) 
84.0 
(D) 
(D) 
(0) 


100.0 

(D) 
(D) 
(D) 
(D) 
57.6 
(D) 
(D) 
(D) 


020 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
380 
400 
420 
500 
520 


220 

220 
220 
224 
225 
226 
227 

260 

260 
260 
264 

340 
520 


220 

240 
520 


REPTG  ADDL  DETAIL  FOR  LINE  220 

1AJ0R  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

, NEW  MAJOR  APPLIANCES  

1  NEW  RADIOS-TVS'  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


flEPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 
'  SMALL  ELECTRICAL  APPLIANCES.  .  . 
'  ALL  OTHER  KITCHENWARE-HOUSEWARES 


Kind  of  business  and  merchandise  line 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
)^AJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

NEW  MAJOR  APPLIANCES  

>  NEW  RADIOS-TV'S'  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S. 
RECORDS-TAPES-MUSICAL  INSTRUMENTS. 


KITCHENWARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260. 

KITCHENWARE-HOME  FURNISHINGS.  . 

SMALL  ELECTRICAL  APPLIANCES.  . 


LUMBER-BUILDING  MATERIALS 
NONMERCHANDISE  RECEIPTS  . 


MUSIC  STORES  (SIC  5733) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1 

(D) 

7 

(D) 

41 

5 

783 

36 

6 

441 

36 

5 

196 

33 

3 

625 

30 

1 

189 

28 

348 

5 

27 

3 

(D) 

32 

1 

177 

29 

3 

409 

29 

1 

130 

28 

(D) 

7 

(Dl 

1 

(D) 

2 

(D) 

1 

(D) 

3 

(0) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

22 

449 

1   744 


18 

1  600 

18 

1  436 

7 

217 

18 

1  119 

11 

74 

5 

28 

1 

(0) 

1 

(Dl 

1 

(Dl 

1 

(D) 

1 

(D) 

10 

(D) 

2    221 

1    557 

1    522 

(D) 
(Dl 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Mont.     7  J- 155 


TABLE  2    Montana:    1963-cont 


inued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


».,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RECORD  SHOPS  (SIC  5733  PART) 
TOTAlf 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV 'S-PH0N06RAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  . 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTS'  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
SPORTING-RECREATION  EQUIPMENT  .... 

AJTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


131 
722 
589 
252 
343 

1 

2 

21 

1 

1 

6 

1 

36 

30 


561 

66 

561 

67 

16 

126 

2 

1 

3 

1 

15 

6 


384 

41 

384 

65 

15 

95 

1 

1 

3 

1 

12 

4 


Sales 


($1,000) 


1  350 

1  385 
1  350 
321 
291 
459 
107 
102 
70 

(D) 
(D) 


58  781 

786 
30  791 
23  684 


780 
207 
(Z) 
(D) 
(D) 
179 
(D) 
(D) 
(Z) 
(D) 
156 
129 


48  319 

32  845 

647 

29  012 

2  449 

144 

424 

(D) 

(D) 

(D) 

(D) 

91 

37 


24  949 

441 
21  485 
(D) 
(D) 
339 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100. 

97. 

100. 
97. 
23. 
21. 
33. 

7. 

7. 

5. 


(D) 
(D) 


100.0 

1.3 
52.4 
40.3 
3.0 
2.1 
(Z) 
(D) 
(D) 
0.3 
(D) 
(0) 
(Z) 
(D) 
0.3 
0.2 


100.0 

2.0 
88.3 
7.5 
0.4 
1.3 
(D) 
(D) 
(D) 
(D) 
0.3 
0.1 


100.0 

1.8 
86.1 
(D) 
(D) 
1.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


020 
040 
080 
100 
120 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
320 
340 
400 
420 
500 
520 


Kind  of  business  and  merchandise  line 


020 
040 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
340 
460 
500 
520 


CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .... 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  ■ 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ........ 


Estab- 
lishments 

(number) 


149 

23 

149 
1 
30 
1 
3 
1 


522 

65 

161 

522 

236 

217 

2 

2 

18 

1 

1 

5 

1 

21 

24 


179 

73 

39 

1 

126 

179 

6 

9 

1 

9 

36 

84 

26 

11 

7 

3 

102 

10 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1  147 
(D) 


7  052 

5  542 

(D) 
5  244 
(D) 
(D) 
(D) 
(D) 
(D) 


1  566 

(D) 


25  936 

139 

1  779 

21  235 

1  636 

783 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

65 

92 


25  933 

735 
292 

(D) 

1  049 
20  349 

(D) 
(0) 
(D) 
17 
449 
404 
340 
(D) 
(D) 
(Z) 

2  035 

(D) 


(X) 
100.0 


IX) 

100.0 

(D) 
94.6 
(D) 
(D) 
(0) 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

0.5 
6.9 
81.9 
6.3 
3.0 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
0.3 
0.4 


100.0 

2.8 
1.1 
(D) 
4.0 
78.5 
(D) 
(D) 
(D) 
0.1 
1.7 
1.6 
1.3 
(D) 
(D) 
(Z) 
7.8 
(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (2)  Less  than  0.05%. 


7J-156     Mountain— Mont. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.     Montana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


« ■, 
I.. 

a: 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
IBO 
220 
260 
280 
300 
320 
340 
460 
500 
520 


020 
040 
060 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


040 
160 


Kind  of  business  and  merchandise  line 


DRUG  STORES  <SIC  591  PART) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS .  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

;REPTG  ADDL  detail  for  LINE  120 

iCOSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
'  MEDICINES  EXC.  PRESCRt-SICK  ROOM  NEEDS 
;  PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGf  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL^ 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS , , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICb-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GkAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


224 

173 

71 
37 

1 

122 
173 

162 
162 
154 
162 
136 

6 

9 

1 

9 

35 

83 

26 

11 

7 

3 

98 

10 


Sales 


($1,000) 


401 

16 

11 

11 

146 

21 

5 

4 

6 

6 

3 

35 

10 

26 

76 

35 

25 

16 

3 

5 

17 

5 

38 

47 

110 

92 


29 

15 


30    062 

25   653 

(D) 
(D) 
(D) 

1  038 
20    116 

23    913 

18    605 

7    691 

6   502 

4    381 

(D) 
(D) 
(D) 
17 
(D) 
(D) 
340 
(D) 
(0) 
(Z) 

2  025 
(0) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


59    259 
46    258 


177 
(D) 
245 
(D) 
299 
(Z) 
(Z) 
37 
56 
(Z) 
352 
181 
244 
647 
384 
503 
91 
(D) 
(D) 
506 
236 
830 
498 
470 
729 


1  148 
757 


(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
4.0 
78.4 

100.0 
77.8 
32.2 
27.2 
18.3 

(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
1.3 
(D) 
(D) 
(Z) 
7.9 
(0) 


100.0 

0.4 
(D) 
0.5 
(D) 
0.6 
(Z) 
(Z) 
0.2 
0.1 
(Z) 
0.8 
0.4 
0.5 
5.7 
5.2 
1.1 
0.2 
(D) 
(D) 
1.1 
0.5 

16.9 
7.6 

11.8 
1.6 


(X) 
100.0 


(D) 
(D) 


Kmd  of  business  and  merchandise  line 


180 
200 
220 

240 
260 
280 
300 
320 
340 
380 
420 
440 
500 
520 


100 
240 
300 
500 
520 


100 
300 
500 

500 
500 
506 
512 
513 
514 
515 


240 
240 
248 

300 
500 

500 
500 
508 
509 
512 
514 

520 


520 


ANTIQUE  STORESi  SECONDHAND 
STORES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL ,  .  , 


BOOK'  STATIONERY  STORES  (SIC  594) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


REPTG  ADDL  DETAIL  FOR  LINE  500 

;aLL  other  MERCHANDISE 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 
■  BOOKS-PERIODICALS 

ART'  DRAFTING'  ENGINEERING  SUPPLIES.  . 
i   ALL  OTHER  MERCHANDISE 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


pEPTG  ADDL  DETAIL  FOR  LINE  500 

lALL  OTHER  MERCHANDISE 

>  COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
'  OFFICE  MACHINES'  EXCEPT  TYPEWRITERS.  . 
,  SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 
i    ART.  DRAFTING'  ENGINEERING  SUPPLIES.  . 


NONMERCHANDISE  RECEIPTS 


520  >REPTG  ADDL  DETAIL  FOR  LINE  520. 


Estab- 
lishments 

(number) 


NONMERCHANDISE    RECEIPTS 


Standard  Notes:        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


521    t   PRINTING    TO   ORDER. 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


1 

(D) 

2 

(D) 

4 

75 

3 

72 

5 

25 

3 

(D) 

4 

45 

3 

40 

1 

(D) 

2 

(D) 

7 

(D) 

2 

(D) 

5 

68 

3 

50 

Sales 


($1,000) 


1 

(D) 

3 

(D) 

2 

(D) 

12 

1  155 

1 

(D) 

(D) 
(D) 
(D) 

664 
645 
(D) 
(D) 
(D) 
(D) 
(D) 


6 

425 

3 

(D) 

3 

(D) 

3 

(D) 

3 

(D) 

1 

(D) 

6 

(D) 

4 

173 

4 

140 

4 

118 

1 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Mont.     7  J- 157 


TABLE  2.     Montana:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  expfenation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables''  in  front] 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALCOHOLIC  DRINKS 

MEN'S-BOYS'  CLOTHINGi  EXCt  FOOTWEAR  .  . 
WOMEN 'S-6IRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAYi  GRAIN!  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE.  ......  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .... 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ...... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


JEWELRY  STORES  (SIC  597) 

TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

(D) 

(D) 

50 

(D) 

(D) 

(D) 

158 

(D) 

52 

63 


5  638 

(D) 
(D) 
(D) 
(D) 
5  347 
15 
(D) 


4  608 

3  432 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
187 
(0) 
(D) 
(D) 
257 
(D) 
2  483 
(D) 
(D) 
32 


477 
(D) 


3  562 
3  133 


(D) 
159 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
(D) 
2.0 
(D) 
(D) 
(D) 
84.9 
(D) 
2.0 
2.5 


100.0 

(D) 
(D) 
(D) 
(D) 
94.8 
0.3 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.4 
(D) 
(D) 
(D) 
7.5 
(D) 
72.3 
(D) 
(D) 
0.9 


(X) 
100.0 


(X) 
100.0 


(D) 
5.1 


280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


220 

240 
340 
400 
420 
480 
500 
520 


220 
240 
340 
480 
520 


020 
040 
100 


■reptg  addl  detail  for  line  280 

[jewelry-optical  goods 

watches-clocks   

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


PEPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 
>   WATCHi  CLOCKi  JEWELRY  REPAIRS. 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES — CONTINUED 
JEWELRY-OPTICAL  GOODS  


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FUEL  I  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  .  .  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE .  . 

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5962  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 

BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
total' 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

C IGARS-C IGARETTES-TOBACCO 


Estab- 
lishments 

(number) 


42 

2 

840 

100.0 

42 

2 

183 

76.9 

39 

461 

16.2 

31 

435 

15.3 

40 

813 

28.6 

18 

103 

3.6 

33 

331 

11.7 

6 

35 

1.2 

2 

(D) 

(D) 

1 

(D) 

(D) 

43 

444 

14.2 

42 

2 

840 

100.0 

(NA) 

NA) 

(NA) 

42 

387 

14.0 

66 

41 

28 
1 

10 
1 
1 

41 
1 

15 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5  943 

3  926 

241 
(D) 
(D) 
(D) 
(D) 
3  366 
(D) 
74 


861 
(D) 


3  361 

241 
(D) 
(D) 
2  911 
(D) 


327 

196 

(D) 
(D) 
154 


(X) 

100.0 

6.1 
(0) 
(D) 
(D) 
(D) 
85.7 
(D) 
1.9 


(X) 
100.0 


100.0 

7.2 

(D) 

(D) 

86.6 

(D) 


(X) 

100.0 

(D) 

(D) 

78.6 


'A 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7J-158     Mountain— Mont. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2. 


Montana:    1963- 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


280 
300 
500 
520 


020 
OtO 
100 
120 
280 
300 
500 
520 


i:. 


Kind  of  business  and  merchandise  line 


CIGAR  STORES,  STANDS — CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  ,    ,    ,     .  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


CAHERAi  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  59961 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
ALL  OTHER  MERCHANDISE  


GIFTi  NOVELTY!  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE!  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY!  TOY!  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 


680 

25 
(D) 

89 
(D) 
(D) 
(D) 
491 
(D) 


1  247 
955 
955 


2    366 


580 
(D) 


497 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(D) 


100.0 

3.7 
(D) 

13.1 
(D) 
(0) 
(D) 

72.2 
(D) 


(X) 
100.0 
100.0 


(X) 
100.0 


(X) 
100.0 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


020 
220 
240 
340 
380 
400 
420 
460 
500 
520 


Kind  of  business  and  merchandise  line 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL ■  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


, Standard  Notes:        -  Represents  zeio.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable         (Z)  Less  than  0  05% 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7 
3 
10 
10 
10 
10 
10 
12 
11 
10 
9 
10 
10 
14 
1 
1 
11 
10 
2 
19 
12 


24 

21 

4 
2 
1 
4 
1 
1 
1 
2 
9 
2 


Sales 


($1,000) 


8  606 

6  219 

690 
444 
(D) 
(D) 
(D) 
(D) 
(D) 
901 
(D) 
(D) 
(D) 
(D) 
(D) 
575 
(D) 
(D) 
(D) 
(0) 
(D) 
1  143 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


(X) 


100.0 

11.1 

7.1 
(D) 
(D) 
(D) 
(D) 
(D) 

14.5 
(D) 
(D) 
(0) 
(D) 
<0) 
9.2 
(D) 
(D) 
(D) 
(D) 
(D) 

18.4 
(D) 


(X) 


100.0 


645 

26.0 

(D) 

(D) 

(Dl 

(D) 

327 

13.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

962 

38.8 

(D) 

(D) 

RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Mont.     7J-159 


TABLE  3    Montana— Standard  Metropolitan  Statistical  Areas:    1963 


Billings  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS • 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
l«IEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  

NONMERCHANDISE  RECEIPTS  .  


LUMBER  I  BLDG.  MATLS.i  HARDWARE i 
FARM  EQUIP.  DEALERS  (SIC  52) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WCMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  .  . 

ALL  OTHER  MERCHANDISE  ...  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-521*) 


HARDWARE  STORES  (SIC  5251) 
TOTAL^ 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


Estab- 
lishments 

(number) 


620 

453 

79 
94 
St 
48 
88 
61 
46 
52 
41 
25 
39 
28 
44 
37 
37 
39 
39 
25 
87 
93 
15 
7 
9 
88 
133 


42 

34 

1 
2 
1 
2 
6 
4 
8 
4 
7 
15 
25 
2 
8 
3 
3 
9 


Sales 


($1,000) 


130    184 
113    964 


21    793 
5   232 


911 
395 
779 
407 
309 
683 
534 
077 
607 
672 
Oil 
932 
344 
444 
314 
20  607 
5  641 
5  257 

3  252 
971 
651 

4  885 
3  128 


8  159 

(D) 
(D) 
(D) 
(D) 

56 
(D) 
123 

11 
235 
762 
3  776 
(D) 
2  928 
(0) 

21 

97 


3  018 
2  995 


2  928 
67 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

19.1 
4.6 
2.6 
2.1 
1.6 
3.9 
3.6 
6.7 
2.2 
1.8 
2.3 
2.3 
0.9 
0.8 
1.2 
1.3 
3.8 

18.1 
4.9 
4.6 
2.9 
0.9 
0.6 
4.3 
2.7 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.7 
(D) 
1.5 
0.1 
2.9 
9.3 

46.3 
(D) 

35.9 
(D) 
0.3 
1.2 


(X) 
100.0 


97.8 
2.2 


020 
040 
080 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
500 
520 


040 
080 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
154 
165 
166 
167 
158 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN<S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  .......... 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

;REPTG  ADDL  detail  for  line  140.  .  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE • 

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  . 

GIRLS'-SUBTEEN-TEEN  WEAR  ....... 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


.REPTG  ADDL  DETAIL  FOR  LINE  200. 
>CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  •  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

FLOOR  COVERINGS 

.  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
;KITCHENWARE-H0ME  FURNISHINGS.  . 

CHINA-GLASSWARE 

>  KITCHENWARE-HOUSEWARES  .  .  .  . 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  liue  to  insufficient  reporting. 


Estab- 
lishments 

(number) 


5 

67 

0.5 

6 

360 

2.S 

1 

(D) 

(D) 

7 

206 

1.5 

15 

1  996 

14.1 

14 

4  059 

28.7 

14 

954 

6.8 

16 

1  916 

13.6 

8 

(D) 

(D) 

6 

(D) 

(D) 

11 

450 

3.2 

11 

133 

0.9 

5 

(D) 

(D) 

9 

472 

3.3 

3 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

3 

(D) 

(D) 

10 

768 

5.4 

7 

(D) 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


14  175 


(D) 
(D) 
(D) 
528 

815 
307 
906 
404 


815 
233 
245 
126 
(D) 
270 
475 
354 
586 
681 
(D) 
(D) 


600 
1  372 


815 
245 
(D) 
(D) 
(D) 

(D) 

(D) 
(01 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 

275 

9  815 
266 
(D) 
(D) 


100.0 

(D) 

(D) 

(D) 

14.6 

100.0 
13.3 
9.2 
4.1 

32.6 

100.0 
32.9 
2.5 
1.3 
(0) 
2.8 
4.8 
3.6 
6.0 
9.0 
(D) 
(D) 

7.6 
13.1 

100.0 

12.7 

(D) 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

2.6 

100.0 
2.7 
(D) 
(D) 


% 

m 


7J-160    Mountain— Mont 


RETAIL  TRADE-Merchandise  Line  Sales 


1'..: 


«'.. 


TABLE  3    Montana—Standard  Metropolitan  Statistical  Areas:    1963-continued 

Billings  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byjk.M.^^^^,  see  "Description  of  the  Tables"  in  front] 


280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


020 

040 
080 
100 
120 
140 
160 
180 
220 
260 
400 
500 
520 


•REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
[LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPKENTl  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
JalL  other  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  .  


MISC. 


GENERAL  MERCHANDISE  STORES 
(SIC  5391 


TOTAL  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-T08ACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


47 

1 

16 
33 

33 

11 

10 
2 
1 
9 
2 

29 
2 


Sales 


($1,000) 


(D) 

(0) 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 

(D) 
(D) 
(D) 
(D) 
(D) 


26  776 
25  073 


21  338 
(D) 


333 

211 
939 
(D) 
(D) 
(D) 
(0) 
74 
(D) 
811 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 


(X) 


100.0 

BS.l 
(0) 
1.3 
4.8 
3.7 
(D) 
(D) 
(D) 
(D) 
0.3 
(D) 
3.2 
(D) 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
220 
260 
400 
500 

500 
500 
506 
516 

520 


;REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  .  .  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


Kind  of  business  and  merchandise  line 


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
lALL  OTHER  MERCHANDISE 

PAPER)  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES'  VEGETABLE  MARKETS 
(SIC  543) 


CANDY'  NUT  I  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


53 

25 

963 

(X) 

44 

24 

831 

100.0 

44 

21 

098 

85.0 

43 

24 

743 

100.0 

43 

21 

010 

84.9 

43 

5 

644 

22.8 

41 

1 

963 

7.9 

36 

912 

3.7 

43 

12 

533 

50.7 

1 

(D) 

(0) 

15 

(D) 

(D) 

33 

1 

211 

4.9 

33 

939 

3.8 

11 

(D) 

(D) 

10 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

9 

74 

0.3 

2 

(D) 

(D) 

29 

811 

3.3 

29 

17 

685 

100.0 

29 

811 

4.6 

29 

(D) 

(D) 

11 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Mont.     7J-161 


TABLE  3    Montana— Standard  Metropolitan  Statistical  Areas;    1963-continued 


Billings  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by  a 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS  (SIC  55  EXt  554) 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  5511) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 
PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 


>REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE .  . 

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  ...... 

'reptg  addl  detail  for  line  420 

Jtires-batteries-accessories  

parts  i   installed  in  repair  work.  .   .  . 

parts  i  retail  (over  the  counter)   .   .  . 

automobiue  tires-batteries-accessories 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
INONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL  I  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


3 

1 
6 

2 
1 
2 
1 
1 
67 

63 
63 
62 

12 
54 


Sales 


($1,000) 


28  264 
133 

;d) 

(D) 

(D) 

(Z) 

(D) 

20  522 

241 

4  019 

(D) 

(D) 

(D) 

988 

1  799 


6  496 

(D) 
(D) 
31 
(D) 
(D) 
(D) 
(D) 
(D) 

5  371 

6  002 
4  945 

4  005 
674 
277 

735 

5  063 
687 
190 

46 
450 

(D) 
(D) 
242 

4  218 

229 

221 

8 


8  000 
7  433 


2  187 

3  470 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

0.5 
(0) 
(0) 
(D) 
(Z) 
(D) 
72.6 

0.9 
14.2 
(D) 
(D) 
(D) 

3.5 

6.4 


100.0 

(D) 
(D) 
0.5 
(D) 
(D) 
(D) 
(0) 
(D) 
82.7 

100.0 

82.4 

66.7 

11.2 

4.6 

11.3 

100,0 

13.6 

3.8 

0.9 

8.9 

(D) 
(D) 
3.7 

100.0 
5.4 
5.2 
0.2 


(X) 
100.0 


29.4 

46.7 


180 
200 
280 
300 
440 
500 
520 


140 
160 
180 
280 
300 
440 
500 
520 


140 
160 
180 
280 
300 
520 


Kind  of  business  and  merchandise  line 


APPARELt  ACCESSORY  STORES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN' Si  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561'  5671 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  c 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  ....  ^  ...  . 

SPORTING-RECREATION  EQUIPMENT  

FARM  EQUIPMENT'  MACHINERY  

ALL  OTHER  MERCHANDISE .  . 

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING)  SPECIALTY 
STORES  (SIC  562-3'  568) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  ACCESSORY'  SPEC.  STORES) 
FURRIERS  (SIC  563)  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1  545 
(D) 
15 
52 
(D) 
(D) 
84 


2   612 

2   279 

1  842 
41 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 


ID) 
942 
(D) 
(D) 
(D) 
(0) 


3    036 

(D) 


285 
(0) 


1    122 
(D) 


20. B 
(D) 
0.2 
0.7 
(D) 
(0) 
1.1 


(X) 

100.0 

80.8 
1.8 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


100.0 

(D) 
91.8 
(D) 
(D) 
(D) 
(0) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


i!>ik 


7J-162    Mountain— Mont. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    Montana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


::s«; 


140 
180 
200 
220 
240 
260 
340 
520 


140 
180 
200 
220 
240 
260 
340 
520 


a:: 


200 
220 
260 

340 
520 


020 

040 
060 
080 
100 
120 
300 
500 
520 


020 
040 
060 
080 
100 
120 
300 
500 
520 


Billings  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


k,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


OTHER  APPAREL  I  ACCESSORY  STORES 
(SIC  564i  569) 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
ALL  FOOTWEAR .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  ....... 

EATING.  DRINKING  PLACES  (SIC  58) 
|TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

iNONMERCHANDISE  RECEIPTS 

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


38 


Sales 


($1,000) 


4  289 

(D) 
(0) 
(D) 

1  393 

2  250 
235 
(D) 
234 


3  115 

2  701 

(D) 
(D) 

69 

125 

2  250 

(0) 

(D) 

80 


(D) 
266 
(D) 
(D) 
154 


11  073 

8  427 

199 
4  735 
(D) 
363 
165 
(D) 
(D) 
23 
(D) 


7  237 

5  332 

181 
4  536 
(D) 
(D) 
101 
(D) 
(D) 
(0) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
(D) 
32.5 
52.5 
5.5 
(D) 
5.5 


(X) 

100.0 

(D) 
(D) 
2.6 
4.6 
83.3 
(D) 
(D) 
3.0 


100.0 

(D) 
79.8 
(D) 
(D) 
9.7 


tX) 

100.0 

2.4 
56.2 

(D) 
4.3 
2.0 

(D) 

(D) 
0.3 

(D) 


100.0 

3.4 
85.1 
(D) 
(D) 
1.9 
(D) 
(D) 
(D) 
(D) 


020 
040 
060 
080 
100 
500 
520 


020 
040 
100 
120 
140 
160 
260 
280 
300 
320 
340 
460 
500 
520 


020 
040 
100 
120 

120 
120 
121 
122 
123 

140 
160 
260 
280 
300 
320 
340 
460 
500 
520 


020 
060 
080 
100 
120 
160 
200 
220 
240 


Kind  of  business  and  merchandise  line 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  ....... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 


(REPTG  ADDL  DETAIL  FOR  LINE  120 

'COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


5 

18 

13 

199 

46 

(D) 

23 

(D) 

14 

64 

1 

(D) 

2 

(D) 

Sales 


($1,000) 


3   095 


4   386 


8 

161 

5 

(D) 

13 

234 

18 

3  254 

1 

(D) 

1 

(D) 

4 

(D) 

6 

77 

6 

(D) 

4 

18 

1 

(D) 

1 

(D> 

8 

368 

1 

(D) 

22 

4 

834 

18 

4 

386 

8 

161 

5 

(D) 

13 

234 

18 

3 

254 

17 

3 

749 

17 

2 

617 

16 

1 

299 

17 

820 

15 

469 

1 

(D) 

1 

(D) 

4 

(D) 

6 

77 

6 

(D) 

4 

18 

1 

(D) 

1 

(0) 

8 

366 

1 

(D) 

1 

(D) 

1 

(D) 

6 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

72 

1 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Mont.     7  J- 163 


TABLE  3    Montana— Standard  Metropolitan  Statistical  Areas;    1963-continued 


Billings  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 
280 
300 
320 
340 
380 
1(20 

tto 

460 
480 
500 
520 


OTHER  RETAIL  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORES •  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORESt  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FARMt  GARDEN  SUPPLY  STORES i 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


260 
280 

280 
280 
281 
282 
283 
284 
285 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  280 

.JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

'  SILVERWARE  

:  JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

.  SOLID  GOLD  JEWELRY  

•  ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 


18 
680 
294 
152 
(D) 
(D) 
(D) 
(D) 
797 
(D) 
284 
212 


356 
(D) 


198 
(D) 


413 
(0) 


(D) 
663 

814 
663 
103 
(D) 
202 
(D) 
86 


0.3 

11.3 

4.9 

2.5 

(0) 

(0) 

(D) 

(D) 

13.2 

(D) 

21.3 

3.5 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(D) 
81.4 

100.0 
81.4 
12.7 

(D) 
24.8 

(D) 
10.6 


520 
520 
529 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


JEWELRY  STORES — CONTINUED 

NONMERCHANDISE  RECEIPTS  .... 

REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .... 

WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUEL!  ICE  DEALERS  (SIC  598) 
TOTAL  


Cna) 

7 


OTHER  STORES  (SIC  599) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


NONSTORE  RETAILERS*  (SIC  S3  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  • 

AUTOMOBILES-TRUCKS • 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


35 

15 


(D) 
814 

(na) 

106 


(D) 
1  196 


(D) 
100. 0 

(na) 

13.0 


(X) 
100.0 


(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

178 

13.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

613 

48.0 

(D) 

(0) 

it 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-164    Mountain— Mont. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    Montana— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


!'«>  ■! 


•^,i 

c.;) 


\\' 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


200 

220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
480 
500 
520 


200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 


Great  Falls  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEl  TOTAL  .  >  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  .  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  .  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS»  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS*  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ...... 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  1  BLDG.  MATLS.i  HARDWARE i 
FARM  EQUIP.  DEALERS  (SIC  521 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  .1  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  ....  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


HEATING  PLUMBINGi  PAINTi 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


[REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


Estab- 
lishments 

(number) 


79 

91 
68 
46 
79 
65 
43 
48 
40 
22 
34 
27 
45 
33 
37 
37 
26 
20 
62 
71 
13 
4 
6 
86 
96 


Sales 


($1,000) 


124  671 


21  743 
4  799 


777 

509 

080 

084 

851 

978 

213 

1  988 

4  207 

201 

444 

653 

655 

543 

314 

19  847 

4  562 


272 
275 
(D) 
(D) 
569 
828 


8  396 

7  530 

(D) 
(D) 
48 
59 
(D) 
(D) 
630 

2  708 
(D) 
(D) 

3  237 
(D) 
(0) 
(D) 

89 


(D) 


886 

(D) 
<D) 
(D) 
(D) 
(D) 
(D) 

886 
333 

113 
103 
115 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

19.5 
4.3 
3.4 
3.1 
1.0 
4.6 
3.4 
6.2 
2.0 
1.8 
3.8 
2.9 
1.3 
0.6 
1.5 
1.4 
3.0 

17.8 
4.1 
4.7 
2.9 
(D) 
(D) 
4.1 
2.5 


(X) 

100.0 

(D) 
(D) 
0.6 
0.8 
(D) 
(D) 
8.4 

36.0 
(D) 
(D) 

43.0 
(D) 
(D) 
(D) 
1.2 


(X) 


(X) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
37.6 

100.0 
37.6 
12.8 
11.6 
13.0 


340 

340 
340 
348 

420 
500 


'REPTG  ADDL  DETAIL  FOR  LINE  340. 

LUMBER-BUILDING  MATERIALS  .  .  . 

PAINT-GLASS-WALLPAPER 


320 

380 
420 
440 
460 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .  .  . 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  .  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  ......... 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CL0THIN6>  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  ......... 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

;WOMEN' S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENiS-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY.  .  .  

LINGERIE .  . 

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  ...  

GIRLS'-SUBTEEN-TEEN  WEAR  ....... 


ALL  FOOTWEAR. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


386 
39 
39 

(D) 
(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

3  237 

88.3 

(D) 

(D) 

89 

2.4 

223 

(D) 
(0) 
(D) 
309 
2  479 
4  118 
885 
1  844 
1  227 
765 
543 
157 
322 
711 
452 
(D) 
481 
(D) 
(D) 
994 
403 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
10.1 
10.1 

(D) 
(D) 


100.0 


100.0 

1.4 
(Dl 
(D) 
(0) 
1.9 
15.2 
25.3 
5.4 
11.3 
7.5 
4.7 
3.3 
1.0 
2.0 
4.4 
2.8 
(D) 
3.0 
(D) 
(D) 
6.1 
2.5 


9 

322 

(X) 

9 

322 

100.0 

(D) 

(D) 

(D) 

(D) 

1 

101 

11.8 

9 

322 

100.0 

1 

101 

11.8 

819 

8.8 

291 

3.1 

2 

559 

27.5 

9 

322 

100.0 

2 

559 

27.5 

315 

3.4 

(0) 

(D) 

(D) 

(D) 

205 

2.2 

425 

4.6 

231 

2.5 

444 

4.8 

476 

5.1 

255 

2.7 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Mont.     7  J- 165 


TABLE  3    Montana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Great  Falls  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

2U0 

240 
240 
241 
242 

260 

260 
260 
261 
262 

2B0 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
260 
300 
320 


DEPARTMENT  STORES — CONTINUED 
CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


fREPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

.  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

>REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
[LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STAT I ONERY-PHOTOGRAPHI C  EQUI P . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL .  .  . 


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  ....  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHiNG.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


12 


724 

9  322 

724 
138 
478 

1  113 

9  322 

1  113 

690 

397 

669 

9  322 
669 
265 

418 

270 

9  322 
270 

(D) 
(D) 

(D) 
266 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
ID) 
303 

9  322 
303 
(D) 
152 
(D) 

(D) 


26  955 

25  078 

20  983 
(D) 
(D) 
226 
708 
1  704 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


7.8 

100.0 
7.8 
2.0 
5.1 

11.9 

100.0 
11.9 
7.4 
4.3 

7.2 

100. 0 
7.2 
2.8 
4.5 

2.9 

100.0 
2.9 

(D) 
(D) 

(D) 
2.9 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
3.3 

100.0 
3.3 
(D) 
1.6 
(D) 

(D) 


(X) 

100.0 

83.7 
(D) 
(D) 
0.9 
2.8 
6.8 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


400 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
260 
300 
320 
400 
500 

500 
500 
508 
516 

520 


220 
240 
260 


FOOD  STORES — CONTINUED 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  .  . 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


J?EPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
KSROCERIES-OTHER  FOODS  ....... 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  . 

ALL  OTHER  MERCHANDISE  


'REPTG  ADDL  DETAIL  FOR  LINE  500. 
|ALL  OTHER  MERCHANDISE 

PAPER'  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE.  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY 1  NUT'  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


2 
29 

2 


(0) 
707 
(D) 


531 
(D) 


40 

(D) 


370 
(D) 


28  091 

26  840 

(D) 
(D) 
(D) 


(0) 
2.8 
(0) 


52 

26 

014 

(X) 

43 

24 

469 

100.0 

43 

20 

403 

83.4 

41 

24 

357 

100.0 

41 

20 

310 

83.4 

39 

5 

454 

22.4 

35 

1 

778 

7.3 

31 

475 

2.0 

41 

12 

618 

51.8 

6 

(D) 

(D) 

6 

(D) 

(D) 

13 

226 

0.9 

31 

(D) 

(D) 

33 

1 

704 

7.0 

13 

(D) 

(D) 

12 

(0) 

(D) 

6 

(D) 

(D) 

10 

(D) 

(D) 

5 

(D) 

(D) 

5 

(D) 

(D) 

2 

(0) 

(D) 

29 

707 

2.9 

29 

15 

090 

100.0 

29 

707 

4.7 

28 

286 

1.9 

12 

448 

3.0 

(0) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-166    Mountain— Mont. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Montana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


It*' ., 
1'..; 


a: 


Great  Falls  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


300 
320 
340 
380 
400 
420 
500 
520 


020 
100 
300 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS — CONTINUED 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  i 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHAi>)DISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
AUTO  FUELS-LUBRICANTS  .... 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS t  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS  I  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


520  tREPTG  ADOL  DETAIL  FOR  LINE  520. 
520  'NONMERCHANDISE  RECEIPTS  .  .  .  . 

527  I  SERVICE  LABOR 

528  I   OTHER  NONMERCHANDISE  RECEIPTS. 


120 
140 
160 
180 
200 
280 
500 
520 


140 
160 
180 
280 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  .......... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  APPAREL   STORESi 
CUSTOM  TAILORS  (SIC  561i  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


4 

2 

16 
12 
20 
5 
20 


2 

3 

3 

46 

45 
45 
45 
9 
42 


38 
38 
28 


1 

4 

1 

34 

34 
34 
33 

8 


37 


Sales 


($1,000) 


104 

(0) 

(D) 

19  803 

244 

3  906 

779 

1  732 


7  772 

5  182 

(D) 
14 
57 

4  297 

5  106 
4  221 
3  746 

147 
330 

597 

3  762 

574 

138 

30 

403 

(D) 
(D) 
(D) 
(D) 
194 

3  237 

194 

157 

38 


(D) 
(D) 
735 
313 
(D) 

13 
(D) 

32 


1  330 

1  164 

1  066 
(D) 
(D) 
(D) 


3  414 

2  952 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


0.4 
(D) 
(D) 

73.8 
0.9 

14.6 
2.9 
6.5 


100.0 

(D) 

0.3 

1.1 

82.9 

100.0 

82.7 

73.4 

2.9 

6.5 

11.5 

100.0 

15.3 

3.7 

0.8 

10.7 

(D) 
(0) 
(D) 
(D) 
3.7 

100.0 
6.0 
4.9 
1.2 


(X) 

100.0 

(D) 
(D) 
47.3 
22.7 
(D) 
0.2 
(D) 
0.6 


(X) 

100.0 

91.6 
(0) 
(0) 
(D) 


(X) 

100.0 

(D) 


160 
180 
200 
280 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACCESSORY'  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


SHOE  STORES  (SIC  566) 

TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  , 

EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  .  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


29 
22 


146 

105 

10 

76 

61 

22 

27 

1 

5 

5 


87 
57 


Sales 


($1,000) 


2  443 
(D) 
(D) 
(D) 
(D) 
32 


1  287 
(D) 


6  701 
(D) 


3  442 
(D) 


3  259 
(D) 


8  492 

83 

4  348 

3  657 

278 

77 

(0) 

(0) 

30 


6  629 
4  525 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


82.8 
(D) 
(D) 
(D) 
(0) 
1.1 


(X) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 

1.0 
51.2 
43.1 

3.3 

0.9 
(Dl 
(0) 
0.4 


(X) 
100.0 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Mont.     7J-167 


TABLE  3    Montana— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Great  Falls  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
0«0 
060 
080 
100 
120 
SCO 
520 


020 
OKO 
060 
080 
100 
500 
520 


020 
OUO 
100 
120 
ItO 
160 
260 
280 
300 
320 
3tO 
500 
520 


020 
040 
060 
080 
100 
180 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
480 
500 
520 


EATINS  PLACES — CONTINUED 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  ■  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES!  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


DRUG  STORES  (SIC  591  PART) 
TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL .  .  . 


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(0) 

(D) 

897 

86.1 

465 

10.7 

(0) 

(D) 

47 

1.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(0) 

451 

11.4 

172 

80.0 

(D) 

(D) 

30 

0.8 

(0) 

(D) 

(D) 

(D) 

4  518 

4  414 

(D) 
(D) 
237 
3  062 
(D) 
(D) 
(D) 
80 
(D) 
(D) 
(D) 
575 
(D) 


100.0 

(D) 
(0) 
5.4 

69.4 
(D) 
(D) 
(D) 
1.8 
(D) 
(D) 
(D) 

13.0 
(D) 


(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

53 

1.0 

375 

6.7 

806 

14.4 

29 

0.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

748 

13.4 

77 

1.4 

LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 


TOTAL .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOOK  I  STATIONERY  STORES  (SIC  594) 
TOTAL '. 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FARM!  GARDEN  SUPPLY  STORESi 
INCLUDING  FEED  STORES  (SIC  596) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

520 

520 
520 
529 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


■REPTG  ADDL  DETAIL  FOR  LINE  280 

[JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


NONMERCHANDISE  RECEIPTS 


•reptg  addl  detail  for  line  520. 

Inonmerchandise  receipts  .  .  .  . 

watchi  clocki  jewelry  repairs. 


5 

(NA) 

5 


FUEL!  ICE  DEALERS  (SIC  598) 
TOTAL  


OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


247 
tO) 


840 
(0) 


231 

(D) 


1  241 
(D> 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


451 

(X) 

451 

100.0 

(D) 

(Dl 

(D) 

(D) 

(Dl 

(D) 

353 

100.0 

253 

71.7 

68 

19.3 

20 

5.7 

102 

28.9 

(0) 

(D) 

43 

12.2 

(D) 

(Dl 

55 

12.2 

353 

100.0 

(NA) 

(NA) 

55 

15.6 

(X) 
100.0 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-168     Mountain— Mont. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Montana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


"«'  "I 


'<>.,^ 


'X.: 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
240 

240 
240 
241 

260 
300 
320 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE.  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE .  .  . 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Estab- 
lishments 

(number) 


4  782 

3  330 

691 
659 
490 
460 
764 
542 
341 
402 
310 
248 
308 
212 
389 
296 
327 
373 
339 
252 
694 
766 
175 
101 
108 
671 
745 


512 

366 

1 

1 

2 

2 

2 

3 

7 

88 

70 

104 

35 

96 

198 

241 

37 

23 

81 

122 

24 

18 

50 

73 


115 

101 

3 
14 

14 
14 
14 

5 

5 

62 


Sales 


($1,000) 


672  087 
551  800 

118  600 

23  161 

17  391 

18  495 

7  091 
20  200 
IS  671 

24  091 

8  736 
7  331 

10  808 

9  613 
5  730 
2  545 
4  844 

10  890 
24  028 
91  568 
37  474 
23  904 
28  406 

(D) 

(D) 

17  243 

11  796 


87  306 

68  472 

(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(0) 
(Dl 
(D) 

1  443 

(D) 
(0) 
7  363 
22  337 
(D) 
419 

2  039 
26  760 

(0) 

(D) 

(0) 

1  381 


18  309 
16  559 

(D) 

80 

3  104 
80 
80 

(0) 

(D) 

1  843 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

21.5 
4.2 
3.2 
3.4 
1.3 
3.7 
2.8 
4.4 
1.6 
1.3 
2.0 
1.7 
1.0 
0.5 
0.9 
2.0 
4.4 

16.6 
6.8 
4.3 
5.1 
(D) 
(0) 
3.1 
2.1 


(X) 

100.0 

<D) 
(D) 
(D) 
(D) 
(0) 
(2) 
(D) 
(D) 
(D) 
2.1 
(D) 
(D) 
10. e 
32.6 
(D) 
0.6 
3.0 
39.1 
(D) 
(D) 
(D) 
2.0 


(X) 

100.0 

(0) 
0.5 

100.0 
2.6 
2.6 

(D) 

to) 

11.1 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
346 
349 
351 
352 
353 
354 
355 

460 
480 
520 


200 
240 
260 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  .... 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  , 

LUMBER-BUILDING  MATERIALS  .  .  .  .  , 

LUMBER  , 

PLYWOOD , 

WINDOWS.  DOORS.  AND  FRAMES-METAL  , 

KITCHEN  CABINETS  , 

ALL  OTHER  MILLWORK  , 

WALLBOARD , 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  , 

PAINT-GLASS-WALLPAPER , 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  .  .  .  .  . 

MASONRY  SUPPLIES  , 

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS, 

ALL  OTHER  BUILDING  MATERIALS  .  .  , 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  , 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


PLUMBING  EQUIP. 
(SIC  522) 


PAINT.  GLASS'  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  


'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
IlUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISHi  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


Estab- 
lishments 

(number) 


92 

92 
92 
89 
66 
20 
83 
86 
82 
85 
10 
37 
79 
82 
7 
40 

1 
10 
10 


Sales 


($1,000) 


14  404 

15  481 
13  445 

4  851 

1  685 

669 

129 

918 

1  314 

1  015 

988 

(D) 

171 

661 

494 

(D) 

479 

(D) 
(D) 
(Dl 


2  706 

2  405 

(D) 

(D) 

(D) 

2  216 

2  393 
2  204 

(0) 
1  158 

235 
56 

(D) 

(D) 
(D) 
66 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


87.0 

100.0 
86. S 
31.3 
10.9 
4.3 
0.8 
5.9 
8.5 
6.6 
6.4 
(D) 
1.1 
4.3 
3.2 
(0) 
3.1 

(D) 
(0) 
(D) 


100.0 

(D) 

(D) 

(0) 

92.1 

100.0 
92.1 
(0) 
48.4 
9.8 
2.3 
(D) 

(D) 
(D) 
2.7 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(Z) 

(Z) 

(0) 

(D) 

839 

7.7 

685 

6.3 

238 

11.3 

(D) 

(D) 

896 

8.2 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Mont.     7  J- 169 


TABLE  4  Montana—Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


<■,  see  "Description  of  the  Tables"  in  front] 


320 

320 
320 
322 
323 

324 

3«0 

340 
340 
348 
356 

380 

400 
420 
440 
460 
480 
500 
520 


>REPTG  ADOL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 

PLUMBING-ELECTRICAL  SUPPLIES  . 

■  OTHER  HARDWARE-TOOLS  


140 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES- 
HARDWARE 


LUMBER-BUILDING  MATERIALS 


REPT6  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  < 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT!  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


1 

12 
2 

10 

1 

8 

28 

11 

35 

17 

45 

119 

14 

4 

9 

39 


182 

85 

22 

3 

10 

35 

100 

142 

145 

134 

139 

66 

54 

120 

81 

93 

98 

52 

26 

25 

7 

8 

4 

115 

38 


Sales 


($1,000) 


734 
982 
449 
924 
606 

907 

861 
830 
665 
167 

(D) 
41 
(0) 
(D) 
206 
(0) 
230 
(D) 


32  963 

(D) 
91 
(D) 
110 
(D) 
(D) 
(D) 
329 
(0) 
378 
(D) 
26  271 
(0) 
(D) 
(D) 
919 


137 
(D) 
(0) 
(D) 
(D) 
179 
589 


11  783 

3  266 

5  374 

(D) 

(D) 

2  236 

449 

(0) 

2  275 

(0) 
(0) 
(D) 
78 
(D) 
(Z) 

3  572 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


42.3 

100.0 

40.9 

4.6 

9.5 

26.8 


100.0 
9.4 
7.5 
1.9 

(D) 
0.4 
(0) 
(D) 
1.9 
(D) 
2.1 
(D) 


100.0 

(D) 
0.3 
(D) 
0.3 
(D) 
(D) 
(0) 
1.0 
(0) 
1.1 
(0) 
79.7 
(D) 
(D) 
(D) 
2.8 


100.0 

6.3 

(D) 
(D) 
(D) 
(D) 

2.4 
13.2 
23.7 

6.6 

10.8 

(D) 

(D) 

4.5 

0.9 
(0) 

4.6 
(D) 
(D) 
(0) 

0.2 
(D) 
(Z) 

7.2 
<D) 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 

520 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


, REPTG  ADDL  DETAIL  FOR  LINE  200. 
>CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


, REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .... 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


.REPTG  ADDL  DETAIL  FOR  LINE  240 

.FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


; REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

; HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

; REPTG  ADOL  DETAIL  FOR  LINE  340,  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

I  ALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATI ONERY-PHOTOGRAPH I C  EQU I P . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


18  695 

(D) 

(D) 

225 

2  520 

16  540 

2  346 

1  783 

574 

5  944 

16  540 
5  337 
492 
(D) 
(D) 
340 
888 
569 
977 
1  141 
(0) 
(D) 

1  507 
1  954 

16  540 

1  791 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 
(0) 


(D) 
(D) 
(D) 
(0) 

756 

16  540 
629 
278 
359 

152 
(0) 
502 

12  563 
452 
(D) 
(D) 

(D) 

11  001 
(D) 
(D) 
(D) 

(0) 
(D) 
(D) 

(Dl 
(01 
277 
(0) 
(D) 

357 


100.0 

(D) 

(D) 

1.2 

13.5 

100.0 
14.2 
10.8 
3.5 

31.8 

100.0 
32.3 

3.0 
(D) 
(Dl 
2.1 
5.4 
3.4 
5.9 
6.9 
(01 
(D) 

8.1 
10.5 

100.0 

10.8 

(0) 

(D) 

(0) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(0) 
(D) 

4.0 

100.0 
3.8 
1.7 
2.2 

0.8 
(D) 
2.7 

100.0 
3.6 
(D) 
(D) 

(D) 

100. 0 
(D) 
(D) 
(D) 

(D) 
(Dl 
(Dl 

100.0 
(01 
1.8 
(D) 
(Dl 

1.9 


'i  ^<il 


^standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonstofe  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-170     Mountain— Mont. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Montana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


It*"., 


a: 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


020 
040 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
440 
500 
520 


020 

040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


220 
220 
221 


220   MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


222  >  RADIOS-TV'S-MUSICAL  INSTRUMENTS. 

223  I  ALL  OTHER  APPLIANCES  


240 

240 
240 
241 
242 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


9  676 

(D) 
(Dl 
(0) 
(D) 
689 
429 
(D) 
351 

1  083 
(Dl 
(D) 

908 
211 
(0) 
557 
(D) 
(D) 

2  356 
(0) 


21  168 

2  727 

12 
(D) 
(01 
(D) 
265 

3  640 

14  038 

2  722 
1  968 

751 

4  355 

13  248 

3  410 
356 
153 

40 
273 
612 
325 
588 
760 
135 

74 

1  408 

2  127 

13  729 

1  916 

800 

1  054 

52 

834 

7  671 
679 
443 
(D) 
(D) 

(D) 

11  530 
408 
232 
183 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(0) 
(D) 
(D) 
(D) 
7.1 
4.4 
(D) 
3.6 

11.2 
(D) 
(D) 
9.4 
2.2 
(D) 
5.8 
(D) 
(D) 

24.3 
(D) 


100.0 

12.9 
0.1 
(D) 
(D) 
(D) 
1.3 

17.2 

100.0 

19.4 

14.0 

5.3 

20.6 

100.0 
25.7 
2 
1 
0 
2 
4 
2 


7 
2 
3 

1 
6 
5 
5.2 
5.7 
1.0 
0.6 


6.7 
10.0 

100.0 

14.0 

5.8 

7.7 

0.4 

3.9 

100.0 
8.9 
5.8 
(0) 
(D) 

(D) 

100.0 
3.5 
2.0 
1.6 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


,  REPTG  ADDL  DETAIL  FOR  LINE  320. 
> HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

; REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  .  . 
KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  •  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
<  ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .     .     .     .     . 

HARDWARE < 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  ■ 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


Estab- 
lishments 

(number) 


531 

384 

384 

16 

3 

112 

276 

274 

66 

63 

26 

10 

5 

2 

46 

5 

10 

21 

6 

13 

3 

12 

4 

243 

10 


Sales 


($1,000) 


572 

10  837 
414 
104 
300 
(Z) 

86 

503 

1  216 

6  154 
572 
409 
165 

(0) 

5  483 
422 
(D) 
(0) 

(D) 
(D) 
(D) 
(D) 
11 
(Dl 

10  729 
307 
182 
(0) 
(D) 

272 


146  581 


113  803 

293 

(D) 

1  522 

4  631 

4  904 

402 

412 

80 

66 

(Z) 

(D) 

(D) 

(Z) 

(Z) 

(D) 

(Z) 

175 

(D) 

73 

(Z) 

3  510 

121 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.7 

100.0 
3.8 
1.0 
2.8 
(Z) 

0.4 
2.4 
5.7 

100.0 
9.3 

6.6 
2.7 

(D) 

100.0 
7.7 
(D) 
(D) 

(D) 
(0) 
(D) 
(Dl 
0.1 
(D) 

100.0 
2.9 
1.7 
(Dl 
(D) 

1.3 


100.0 

87.0 
0.2 
(0) 
1.2 
3.5 
3.8 
0.3 
0.3 
0.1 
0.1 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
0.1 
(D) 
0.1 
(Z) 
2.7 
0.1 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Mont.     7J-171 


TABLE  4  Montana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.t 


>.,  see  "Description  of  the  Tables"  in  front] 


020 

020 
020 
021 
022 
023 
024 

OtO 
060 
080 
100 
120 
1«0 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


,REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
.GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


Kind  of  business  and  merchandise  line 


GROCERY  STORES  1  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


; REPTG  ADDL  DETAIL  FOR  LINE  500. 
(ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANOYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


Estab- 
lishments 

(number) 


347 

310 
310 
299 
287 
258 
307 

9 

2 

112 

273 

274 

66 

63 

26 

10 

5 

2 
46 

5 
10 
21 

6 
13 

3 
12 

4 
241 

236 

236 

229 

79 


Sales 


($1,000) 


111  498 

124  244 

108  047 

25  517 

9  931 

3  778 
68  983 

154 

(D) 

1  522 

(D) 

4  904 
402 
412 

80 
66 
(Z) 
(0) 
ID) 
(Z) 
(Z) 
(D) 
(Z) 
175 
(D) 
73 
(Z) 
(0) 

81  947 

3  499 

(D) 

(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


86  rg 

100.0 

87.0 

20.5 

8.0 

3.0 

55.5 

0.1 
(D) 
1.2 
(D) 
3.8 
0.3 
0.3 
0.1 
0.1 
(Z) 
(D) 
(0) 
(Z) 
(Z) 
(D) 
(Z) 
0.1 
(D) 
0.1 
(Z) 
(D) 

100.0 
4.3 
(D) 
(D) 

(D) 


220 

240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
300 
320 
380 
400 
420 
440 
460 
480 
500 
520 


220 
300 
320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ...... 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  PASSENGER  CARS.  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 


Estab- 
lishments 

(number) 


172 

3 

3 

2 
172 

169 

169 

169 

11 

114 

4 

168 

32 

99 

29 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


324 

136 

935 

IX) 

256 

119 

939 

100.0 

12 

(D) 

(D) 

1 

(D) 

(D) 

6 

(Z) 

(Z) 

12 

(D) 

(D) 

12 

(D) 

(D) 

4 

(Z) 

(Z) 

204 

89 

531 

74.6 

166 

2 

497 

2.1 

232 

14 

285 

11.9 

28 

(D) 

(D) 

7 

(D) 

(D) 

6 

(D) 

(D) 

31 

4 

572 

3.8 

208 

6 

696 

5.6 

231 

119 

801 

(X) 

185 

105 

331 

100.0 

3 

(0) 

(D) 

3 

(Z) 

(Z) 

2 

(D) 

(D) 

185 

86 

356 

82.0 

146 

1 

976 

1.9 

183 

9 

698 

9.2 

22 

1 

152 

1.1 

2 

(D) 

(D) 

3 

(D) 

(D) 

9 

(D) 

(D) 

172 

5 

924 

5.6 

100  065 

(D) 

(Z) 

(D) 

81  986 

98  807 

80  981 

41  878 

(D) 

11  475 

52 

21  284 

592 

3  903 

(D) 


100.0 

(0) 

(Z) 

(D) 

81.9 

100.0 
82.0 
42.4 

(D) 
11.6 

0.1 
21.5 

0.6 

4.0 


(D) 


H 

i 

'«4 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-172     Mountain— Mont. 


RETAIL  TRADE-Merchandise  Line  Sales 


««. .. 


TABLE  4  Montana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.^.^^^^,  see  "Description  of  the  Tables"  in  front] 


400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


,REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

^  OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS  I  WHOLESALE  (TO  OTHER  BUSINESSES! 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ireptg  addl  detail  for  line  520. 

;nonmerchandise  receipts  .  .  .  • 

service  labor 

OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


380 
381 

382  , 

383  ' 
385 
387  I 


Kind  of  business  and  merchandise  line 


DOMESTIC  CAR  DEALERS—CONTINUED 


AUTO  FUELS-LUBRICANTS 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEEO-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  . 

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES; 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


380  > REPTG  ADDL  DETAIL  FOR  LINE  380. 


AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 
NEW  PASSENGER  CARS.  WHOLESALE.  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL. 
USED  PASSENGER  CARS.  RETAIL.  .  . 
USED  COMMERCIAL  VEHICLES  .  .  .  . 


Estab- 
lishments 

(number) 


136 

123 

123 

76 

10 

89 

170 

166 
166 
160 
146 
150 
115 

22 

2 

2 

9 

160 

158 

158 

156 

42 


Sales 


($1,000) 


1  885 

74  198 

1  706 
(D) 
108 
(0) 

9  265 

97  324 
9  062 

4  816 

2  070 
1  334 

943 

1  152 
(D) 
(D) 
66 

5  585 

92  364 

5  531 

5  100 

391 


3  588 
3  322 
2  730 


2  990 

2  454 
1  187 

(D) 
932 
(D) 
(D) 
(D) 

(D) 

(0) 
(D) 
(D) 

315 

3  322 

315 
(D) 
(0) 
(D) 
(D) 

(0) 

3  233 
258 
(D) 
(0) 


2  740 
1  944 


944 
640 
965 
(D) 
(0) 
567 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1.9 

100.0 
2.3 
tD) 
0.1 
(0) 

9.3 

100.0 
9.3 
4.9 
2.1 
1.4 
1.0 

1.2 
(D) 
(D) 
0.1 
5.6 

100.0 
6.0 
5.5 
0.4 


82.2 

100.0 

82.1 

39.7 

(D) 

31.2 

(D) 

(D) 

(D) 

(0) 

100.0 
(D) 
(D) 

9.5 

100.0 
9.5 
(D) 
(D) 
(0) 
(0) 

(D) 

100.0 
8.0 
(D) 
(D) 


(X) 

100.0 

84.4 

100.0 

84.4 

49.6 

(D) 

(D) 

29.2 

(D) 


400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

480 
520 

520 
520 
527 
528 


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


(REPTG  ADDL  DETAIL  FOR  LINE  420 

>TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

'  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


260 
380 

380 
380 
381 
383 
385 
387 
388 

400 
420 

420 
420 
42  f 
422 
423 
424 

440 
500 
S20 

520 
520 
527 
528 


220 
260 
300 
320 
340 
400 


Kind  of  business  and  merchandise  line 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS—CONT  I  NUED 


AUTO  FUELS-LUBRICANTS 


TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS- ICE  .  . 
NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNI-SHINGS, 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 


I REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  IVORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUMTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


400  [REPTG  ADDL  DETAIL  FOR  LINE  400. 

400  I  AUTO  FUELS-LUBRICANTS 

GASOLINE  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

118 

6.1 

1  944 

100.0 

118 

6.1 

53 

2.7 

ID) 

(D) 

(D) 

(D) 

15 

0.8 

(D) 

(D) 

(D) 

(D) 

1  944 

100.0 

81 

4.2 

(D) 

(0) 

(D) 

<D) 

4  270 
3  902 


(D) 
103 


992 
415 
(D) 
(D) 
(0) 
(D) 
(D) 

(D) 
324 


2  255 
238 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 

(D) 
(D) 
(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
79.5 

100.0 
80.7 
(Dl 
(D) 
(0) 
(D) 
(D) 

(D) 
8.3 

100.0 
10.6 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

100.0 
ID) 
(D) 
(D) 


6 

887 

(X) 

5 

169 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

76 

1.5 

(D) 

(0) 

489 

9.5 

(D) 

100.0 

(D) 

(0) 

(D) 

(D) 

Standard  Notes: 


Represents  zero.        (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Mont     7J-173 


TABLE   4. 


Montana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,0 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1)20 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
480 
500 
520 

520 
520 
524 
525 
526 


TIRE,  BATTERY,  ACCESSORY 
DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  ........ 

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  , 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLO  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLO  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  , 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 

FARM  EQUIPMENT,  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  , 

NONMERCHANDISE  RECEIPTS  . 

BRAKE  AND  WHEEL  SERVICES , 

TIRE  SERVICES  OTHER  THAN  RETREADING.  , 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  .  , 


HOME  AND  AUTO  SUPPLY 
STORES  ISIC  553  PART) 


MISC.  AIRCRAFT,  MARINE,  AUTO- 
MOTIVE DEALERS  (SIC  559) 


AIRCRAFT,  BOAT,  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


220 
240 
320 
380 
420 
440 
500 

500 
500 
504 
505 
507 

520 

520 
520 
527 
532 


>REPTG  ADDL  DETAIL  FOR  LINE  500.  . 

ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 
CAMP  TRAILERS-TRAVEL  TRAILERS.  . 
ALL  OTHER  MERCHANDISE 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTP.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERiNGS. 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT,  MACHINERY  

ALL  OTHER  MERCHANDISE  


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
;N0NMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 

TOTAL  ...  

Standard  Notes:       -  Represents  zero.       (D)  Withtield 


4  003 

3  005 
2  583 
277 
617 
241 
635 
141 
285 
99 
207 
(D) 
(D) 

19 
62 

(D) 
68 

278 

2  659 

167 

(0) 

86 

(D) 


4  708 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
4  382 

4  264 

4  023 

3  826 

(01 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 


77.4 

100.0 
86.0 

9.2 
20.5 

8. 
21, 

4, 

9. 

3. 

6. 


.0 
.1 
.7 
.5 
.3 
.9 
(D) 
(0) 


0.4 
1.2 

(D) 


100, 
6, 


3 

4 

0 
3 
(D) 
3.2 
(D) 


100.0 

(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
93.1 

100.0 

94.3 

89.7 

(0) 

(D) 

(D) 

100.0 
(0) 
(D) 
(0) 


020 
040 
080 
100 
120 
220 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 

403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


020 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


140 
160 
180 
280 
300 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

(REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS"  INSTALLED  IN  REPAIR  WORK.  .  ,  . 
PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT,  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL,  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .,  •  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S,  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561,  567) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR •  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


(D)        (X) 

I  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


454 

37 

16 

1 

50 
4 
7 
1 
12 
6 
2 
9 
454 

405 
405 
405 
78 
354 

400 

366 
366 
185 
89 
353 

6 
14 
33 

U 
265 

243 

243 

228 

45 


296 

225 

1 

2 

115 

172 

132 

51 

2 

13 

9 

31 

31 

1 

13 

15 


42  855 

126 
305 
(D) 
(D) 
(Z) 
(D) 
(0) 
(0) 
(D) 
(D) 
(0) 

33  913 

37  334 

30  150 

26  741 

1  514 

1  870 

5  556 

34  296 

4  778 

1  022 

374 

3  364 

(0) 

(D) 

401 

83 

1  652 

24  015 

1  380 

1  116 

265 


27  213 

(D) 

(D) 

(D) 

11  377 

5  224 

1  377 

(D) 

(D) 

(D) 

79 

311 

(D) 

113 

108 


316 
(D) 
488 
(0) 
(0) 


100.0 

0.3 
0.7 
(0) 
(0) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
79.1 

100.0 

80.8 

71.6 

4.1 

5.0 

13.0 

100.0 

13.9 

3.0 

1.1 

9.8 

(D) 
(D) 
0.9 
0.2 
3.9 

100.0 
5.7 
4.6 
1.1 


100.0 

(D) 
(D) 
(0) 
41.8 
19.2 
5.1 
(D) 
(D) 
(D) 
0.3 
1.1 
(D) 
0.4 
0.4 


(X) 

100.0 

86.3 
(0) 
9.8 
(D) 
(D) 


7J-174     Mountain— Mont. 


RETAIL  TRADE-Merchandise  Line  Sales 


1-..; 

''  i '- . 

*Z) 

">; , 

ci: 


TABLE  4  Montana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


■Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


140 
110 

mo 

142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
280 
300 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  • 
'MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


020 
120 
140 
160 
ISO 
200 
260 
280 
300 
320 
500 
520 


Kind  of  business  and  merchandise  line 


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR 


WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  .  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


102 
77 

1 

2 

4 

77 

10 

4 

2 

22 

2 

1 

3 

9 


Sales 


($1,000) 


6    295 

5   000 

4   316 

4  571 
3  923 
352 
1  486 
971 
172 
944 

(D) 

1  192 
124 
(D) 
7 
(D) 
55 
(D) 
(D) 
(D) 
(D) 

488 
(D) 
(D) 


7  715 

6  677 

(D) 
(D) 
(0) 
6  409 
(D) 
(0) 
(D) 
48 
(D) 
(D) 
(D) 
(D) 


168 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

86.3 

100.0 
85.8 

7.7 
32.5 
21.2 

3.8 
20.7 

(0) 

100.0 
10.4 
(D) 
0.6 
(D) 
4.6 
(D) 
(D) 
(D) 
(D) 

9.8 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
ID) 
96.0 
(D) 
(0) 
(D) 
0.7 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


020 
160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
260 
280 
320 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

.  MILLINERY 

HOSIERY 

LINGERIE  . 

WOMEN'S  SPORTSWEAR  

DRESSES < 

COATS-SUITS , 

HANDBAGS  . 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

HARDWARE 

ALL  OTHER  MERCHANDISE , 

NONMERCHANDISE  RECEIPTS  . 

FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

I REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


, REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIPo-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


IX) 


(D) 

(D) 

798 

91.2 

653 

100.0 

638 

97.7 

(D) 

(D) 

(D) 

(0) 

19 

2.9 

96 

14.7 

267 

40.9 

91 

13.9 

63 

9.6 

22 

3.4 

14 

2.1 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

33.0 


4  988 

100.0 

1  651 

33.1 

271 

5.4 

173 

3.5 

(0) 

(D) 

(D) 

(D) 

695 

13.9 

4  483 

36.6 

(D) 

100.0 

(D) 

(D) 

135 

2.7 

(D) 

(0) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

205 

1.7 

95 

0.8 

17 

0.1 

Standard  Notes:       -  Represents  zero.        (D)  Withtield  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Mont.     7J-175 


TABLE  4  Montana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by,i 


,  see  "Description  of  the  Tables"  in  front] 


160 

180 
520 


160 
180 

180 
180 
181 
182 
183 

520 


200 
220 


Kind  of  business  and  merchandise  line 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

WOMEN 'S-6IRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


, REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
>ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  • 

»  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


NONMERCHANDISE  RECEIPTS 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


3  447 

2  907 

(D) 

2  789 

(D) 


2  855 

2  426 

(D) 
2  332 

2  341 

2  247 

565 

1  237 

446 

(D) 


9  120 
6  708 


(D) 
585 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

95.9 

(D) 


(X) 

100.0 

(0) 
96.1 

100.0 
96.0 
24.1 
52.8 
19.1 

(D) 


(X) 
100.0 


(0) 
8.7 


240 

240 
240 
243 
244 
245 
246 
247 

260 
300 
320 
340 
420 
500 
520 


020 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
380 
400 
420 
500 
520 


Kind  of  business  and  merchandise  line 


FURNITURE  STORES — CONTINUED 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  {SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

;MAJ0R  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  • 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  . 
IKITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KI TCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


5  638 

5  921 

5  123 

792 

3  085 

1  071 

(D) 

(0) 

198 
(0) 
(0) 
(D) 
(D) 
(0) 
(D) 


(D) 

(D) 

4  211 

4  540 

3  688 

2  530 

899 

230 

27 

(D) 
854 

2  974 
807 
(D) 
(D) 

(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
(D) 
(D) 
219 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


84.0 

100.0 
86.5 
13.4 
52.1 
18.1 
(D) 
(D) 

3.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 

(D) 

75.2 

100.0 

81.2 

55.7 

19.8 

5.1 

0.6 

(0) 
15.2 

100.0 

27.1 

(D) 

(D) 

(0) 
(D) 
(0) 
(0) 
(D) 
(0) 
(D) 
(D) 
3.9 


i 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-176    Mountain— Mont. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Montana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  In  front] 


220 

220 
220 
224 
225 
226 
227 

260 

260 
260 
26t 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  220.  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 

>    NEW  MAJOR  APPLIANCES  . 

'  NEW  RADIOS-TV'S.  ETC • 

I    USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  • 

,  RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 


[REPTG  ADDL  DETAIL  FOR  LINE  260. 

KITCHENWARE-HOME  FURNISHINGS.  . 

SMALL  ELECTRICAL  APPLIANCES.  . 


•5:5 
II,. .. 

Ml,,") 


«4. )) 


Q) 

I' 


020 
040 
060 
080 
100 
120 
140 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
060 
080 
100 
140 
300 
400 
500 
520 


Kind  of  business  and  merchandise  line 


KITCHENWARE-HOME  FURNISHINGS. 


NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733] 
TOTAL  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRU6S-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ...... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


1  310 

864 

107 

565 

475 

206 

283 

2 

1 

2 

20 

1 

1 

6 

1 

28 

22 


436 

52 

436 

47 

12 

97 

1 

2 

1 

12 

4 


Sales 


($1,000) 


1  397 

984 

913 

676 
605 
(D) 
479 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 


60  628 

41  862 

504 
21  708 
(0) 
1  139 
965 
(0> 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


22  988 

(D) 
20  579 
(0) 
116 
276 
(D) 
(D) 
(D) 
70 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

92.8 

100.0 

89.5 

(D) 

70.9 

(Dl 

(D) 

(D) 

100.0 
(D) 
(D) 


(X) 

100.0 

1.2 
51.9 
(D) 
2.7 
2.3 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


100.0 

(D) 
89,5 
(D) 
O.S 
1.2 
(D) 
(D) 
(D) 
0.3 
ID) 


020 
040 
060 
080 
100 
140 
300 
400 
500 
520 


020 
040 
100 
500 


020 
040 
060 
080 
100 
120 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
340 
460 
500 
520 


Kind  of  business  and  merchandise  line 


RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

CATERERS  (SIC  5812  PART) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  .....  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


539 
305 

33 

305 

45 

12 

79 

1 

2 

1 

11 

3 


154 

114 

18 

114 

18 

1 


428 

55 

129 

428 

194 

186 

2 

2 

18 

1 

1 

5 

1 

16 

18 


145 

58 

31 

1 

101 

145 

2 

5 

1 

9 

26 

72 

17 

5 

4 

2 

85 

8 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


17  930 

265 
15  745 
(D) 
116 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 


3  724 

(D) 

3  566 

(D) 

(D) 


18  874 

(D) 

1  129 

(D) 

1  023 

689 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

73 


21  759 

17  133 

(D) 
227 
(D) 
578 
14  033 
(D) 
(D) 
(D) 
(Dl 
256 
247 
153 
(D) 
(D) 
(D) 
1  092 
(Dl 


(X) 

100.0 

1.5 
87.8 
(D) 
0.6 
(0) 
(D) 
(D) 
(D) 
(D) 
(0) 


100.0 

<D) 

95.8 

(0) 

(D) 


(D) 
6.0 

(D) 
5.4 
3.7 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
0.4 


100.0 

(0) 
1.3 
(D) 
3.4 
81.9 
(D) 
(D) 
(D) 
(0) 
1.5 
1.4 
0.9 
(0) 
(D) 
(D) 
6.4 
(01 


Standard  Notes: 


Represents  zero.        (0)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Mont.     1^-\11 


TABLE  4  Montana— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  ttie  Tables"  in  front] 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


DRUG  STORES  (SIC  591  PART) 
TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORES  1  SECONDHAND 
STORES  (SIC  593) 


TOTAL 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


BOOK  STORES  (SIC  5942) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


482 

44 

460 

316 

34 

641 

12 

161 

9 

(D) 

9 

(D) 

130 

(D) 

16 

230 

4 

(Z) 

4 

20 

5 

(D) 

5 

(D) 

2 

(D) 

29 

(D) 

8 

(D) 

18 

173 

58 

1 

592 

22 

1 

284 

17 

322 

13 

81 

1 

(D) 

5 

(D) 

13 

359 

3 

(D) 

33 

(D) 

43 

2 

835 

77 

3 

438 

70 

440 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


0.5 
(D) 
(D) 
(D) 
0.7 
(Z) 
0.1 
(0) 
(D) 
(D) 
(D) 
(D) 
0.5 
4.6 
3.7 
0.9 
0.2 
(D) 
(D) 
1.0 
(D) 
(D) 
8.2 
9.9 
1.3 


060 
140 
160 
180 
240 
260 
280 
300 
320 
500 
520 


020 
100 
220 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
260 


Kind  of  business  and  merchandise  line 


STATIONERY  STORES  (SIC  5943) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALCOHOLIC  DRINKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL .  .  .  . 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  ....... 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
KITCHENWARE-HOME  FURNISHINGS.  ..... 

JEWELRY-OPTICAL  GOODS  .  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


Estab- 
lishments 

(number) 


23 

2  234 

(X) 

9 

1  422 

100.0 

1 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

9 

1  098 

77.2 

1 

(D) 

(D) 

3 

(D) 

(D) 

2 

(D) 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


19 

3  018 

(X) 

14 

2  390 

100.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

4 

80 

3.3 

2. 

(D) 

(D) 

1 

(D) 

(D) 

3 

(0) 

(D) 

8 

(D) 

(0) 

2 

(D) 

(D) 

14 

(D) 

(D) 

3 

(D) 

(D) 

4 

(D) 

(D) 

6 

(D) 

(D) 

2    206 
1    868 


(0) 
(D) 


(X) 
100.0 


(D) 
(D) 


1^ 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7  J- 178     Mountain— Mont. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Montana—Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES — CONTINUED 
JEWELRY-OPTICAL  GOODS  


(REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANOISE  RECEIPTS  .  .  .  . 
'  WATCHi  CLOCKi  JEWELRY  REPAIRS. 


220 
21t0 
340 
400 
420 
480 
500 
520 


220 

240 
340 
480 
520 


REPTG  ADDL  DETAIL  FOR  LINE  280 

I  JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY 

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FUEL.  ICE  DEALERS  (SIC  598) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 
TOTAL ^ 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  


NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


Estab- 
lishments 

(number) 


30 
30 
29 
21 

30 

15 

24 

4 

2 

1 
31 

30 

(NA) 

30 


Sales 


($1,000) 


(0) 

1  673 
1  267 
290 
(D) 
509 
62 
202 
(0) 

(D) 
(D) 
(0) 

1  673 

(na) 

226 


5  187 


26 

(0) 

(D) 

1 

(D) 

(D) 

9 

(D) 

(D) 

1 

(0) 

(D) 

1 

(D) 

(D) 

37 

2  703 

84.4 

1 

(D) 

(D) 

14 

(0) 

(D) 

2  638 

(D) 
(D) 
(D) 
2  248 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
75.7 
17.3 

(D) 
30.4 

3.7 
12.1 

(D) 

(D) 
(D) 
(D) 

100.0 
(NA) 
1.8 


100.0 


100.0 

(D) 
(D) 
(D) 
85.2 
(0) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


JL 


Kind  of  business  and  merchandise  line 


GIFT. 


NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  '.  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  ....  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY  I  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

NONSTORE  RETAILERS 
(SIC  53  PART*) 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.0 


Sales 


($1,000) 


886 

(X) 

590 

100.0 

5 

0.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

57 

9.7 

(D) 

(D) 

401 

68.0 

(D) 

(D) 

417 
(D) 


1    377 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


IX) 
100.0 


(X) 
100.0 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Nev.     7J-179 


TABLE  2    Nevada:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  I  TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BLDG 
FARM  EQUIP. 


i  MATLS.i 
DEALERS 


HARDWARE  1 
(SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


1 REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWSi  DOORS!  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


Estab- 
lisliments 

(number) 


333 
393 
291 

294 
345 
260 
143 
216 
147 
114 
154 
117 
162 
152 
114 
153 
110 
101 
438 
449 
22 
21 
69 
432 
820 


108 

84 

2 

9 

10 

20 

4 

17 

49 

74 

1 

1 

3 

11 

4 

6 

4 

30 


Sales 


($1,000) 


689  156 
562  681 

110  884 

29  797 
12  476 

15  371 
10  477 
23  427 

16  581 
31  314 

9  755 

9  425 

14  638 

17  946 

7  800 

5  819 

6  116 

8  187 
21  830 
81  757 
46  926 

18  814 
4  312 
1  929 

7  284 

30  346 

19  395 


34  391 

29  473 

(D) 
777 
92 
636 
(Z) 
350 

3  404 

19  488 

(D) 

(D) 

67 

3  696 
(D) 
205 
(D) 
(0) 


11  627 

9 

3  101 
9 
9 

(D) 
720 

10  598 

11  394 
10  446 

5  585 

1  749 

423 

74 

299 

861 

265 

304 

87 

(D) 

233 

145 

(D) 

353 


Percent 
of  sales 
accounted 
for  by  tlie 
specified 
merchandise 
line 


19.7 
5.3 
2.2 
2.7 
1.9 
4.2 
2.9 
5.6 
1.7 
1.7 
2.6 
3.2 
1.4 
1.0 
1.1 
1.5 
3.9 

14.5 
8.3 
3.3 
0.8 
0.3 
1.3 
5.4 
3.4 


(X) 

100.0 

(D) 
2.6 
0.3 
2.2 
(2) 
1.2 
11.5 
66.1 
(D) 
(D) 
0.2 
12.5 
(D) 
0.7 
(0) 
(0) 


100.0 

0.1 

100.0 
0.3 
0.3 

(D) 

6.2 

91.1 

100.0 
91.7 
49.0 
15.4 
3.7 
0.6 
2.6 
7.6 
2.3 
2.7 
0.8 
(0) 
2.0 
1.3 
(D) 
3.1 


460 
480 
500 
520 


220 

240 

240 
240 
241 

260 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
355 

420 
480 
520 


200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWSi  DOORS!  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 

METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  .  . 


TIRES-BATTERIES-ACCESSORIES 
HOUSEHOLD  FUELS- ICE  .... 
NONMERCHANDISE  RECEIPTS  .  . 


HEATING!  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


PAINT  I  GLASS!  WALLPAPER 
STORES  (SIC  523) 


TOTAL 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


Estab- 
lishments 

(number) 


Sales 


($1,( 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

(D) 

95 


2 

(D) 

(D) 

2 

(D) 

(D) 

1 

(0) 

100.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

4 

(D) 

(D) 

11 

<D) 

(D) 

10 

5  402 

100.0 

10 

5  210 

96.4 

3 

(D) 

(D) 

5 

(D) 

(D) 

6 

490 

9.1 

3 

(D) 

(D) 

6 

(D) 

(D) 

6 

(D) 

(D) 

6 

(D) 

(D) 

5 

(D) 

(D) 

3 

10 

0.2 

3 

(D) 

(D) 

6 

(D) 

(D) 

5 

36 

0.7 

6 

388 

7.2 

1 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

4  104 

(01 
(D) 
(D) 
(0) 
7 
(D) 

1  929 

2  907 
1  654 

252 

388 

1  018 


(D) 
(D) 
(D) 
0.8 


100.0 

(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
47.0 

100.0 

56.9 

8.7 

13.3 

35.0 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7  J- 180     Mountain— Nev. 


RETAIL  TRADE— Merchandise  Line  SaJes 


TABLE  2.      Nevada:      1963-Continued 


[Includes  only  establishments  with ipayroll.  For  explanation  of  tables,  including  lines  identified  by^.^^.^.^.^,  see  "Description  of  the  Tables"  in  front] 


3tO 

340 
340 
348 
356 

420 
440 
460 
480 
500 
520 


•SS 


•1., 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  . 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEAlS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES • 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


> REPTG  ADDL  DETAIL  FOR  LINE 
■MEN'S-BOYS'  CLOTHING.  EXC. 

MEN'S  CLOTHING 

BOYS'  CLOTHING 


140.  .  . 
FOOTWEAR 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


737 

2  804 
490 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
31 


5   092 
(0) 


97 

75  589 

76 

73  905 

40 

9  089 

10 

655 

1 

(D) 

10 

741 

15 

252 

43 

1  512 

54 

8  337 

53 

12  462 

47 

2  229 

60 

7  366 

31 

4  252 

40 

4  466 

49 

2  872 

41 

806 

23 

1  632 

41 

3  785 

11 

1  506 

2 

(D) 

5 

(D) 

11 

2  379 

4 

(D) 

2 

(D) 

2 

(D) 

52 

4  174 

28 

3  517 

(D) 
(D) 
(D) 
(D) 
963 
7    293 

57  284 
7  293 
6  085 
1  057 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


18.0 

100.0 

17.5 

(D) 

(0) 

(D) 
(D) 
(D) 
(D) 
(D) 
0.8 


(X) 
100.0 


100.0 

12.3 
0.9 

(D) 
1.0 
0.3 
2.0 
11.3 
16.9 
3.0 
10.0 
5.8 
6.0 
3.9 
1.1 
2.2 
5.1 
2.0 
(D) 
(D) 
3.2 
(D) 
(D) 
(D) 
5.6 
4.8 


100.0 

(D) 
(D) 
(D) 
(D) 
1.7 
12.7 

100.0 

12.7 

10.6 

1.8 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
;CURTAINS-DRAPERIES-ORY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


;REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


020 
040 
100 
120 
140 
160 
180 
200 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS.  ....  

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


;REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-CTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


57  284 

10  374 

986 

407 

(D) 

423 

1  493 

1  040 

3  722 

1  568 

(D) 

(D) 


1  815 
5  152 

57  284 
5  152 

1  902 

3  221 

4  035 

49  259 
4  035 

2  816 
1  234 

3  996 

55  796 
3  996 

1  257 

2  742 

1  873 

45  644 
1  873 

(D) 
1  438 

(D) 

624 

1  396 

2  729 

35  775 

2  729 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

(0) 

(D) 
2  067 

57  284 

2  067 
1  030 

(0) 
(D) 

3  241 


18.1 

100.0 
13.1 
1.7 
0.7 
(D) 
0.7 
2.6 
1.8 
6.5 
2.7 
(D) 
(D) 

3.2 

9.0 

100.0 
9.0 
3.3 

5.6 

7.0 

100.0 
8.2 
5.7 
2.5 

7.0 

100.0 
7.2 
2.3 

4.9 

3.3 

100.0 
4.1 
(D) 
3.2 
(D) 

1.1 
2.4 
4.8 

100.0 
7.6 
(0) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
3.6 

100.0 
3.6 
1.8 
(0) 
(D) 

5.7 


(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

384 

4.8 

416 

5.1 

431 

17.7 

156 

1.9 

018 

12.6 

^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05«. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Nev.     7  J- 181 


TABLE  2    Nevada:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merctiandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 
240 
260 
280 
300 
320 
340 
1*00 
500 
520 


LIMITED  PRICE  VARIETY 
STORES — CONT I NUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .    .    .     .    ■ 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  ■ 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
OUO 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-ORY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


>REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


.REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
'KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
•HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


65 
145 
858 
162 
(Dl 
456 
(D) 
(D) 
1  939 
186 


7  836 

2  058 
(D) 
(Dl 
(Dl 

80 
165 
628 

5  510 
510 
410 
101 

557 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Dl 
(01 
(D) 

258 
500 

(D) 
(D) 
(D) 
(D) 
(0) 

152 

3  608 
152 

(D) 
(D) 

325 

(D) 
(0) 
(D) 
(D) 

141 

4  474 

32 
(D) 

18 
(0) 

20 
(0) 
600 

(0) 
(D) 
(D) 
(D) 


0.8 
1.8 

10.6 
2.0 
(0) 
5.6 
(D) 
(D) 

24.0 
2.3 


100.0 

26.3 
(D) 
(D) 
(D) 
1.0 
2.1 
8.0 

100.0 
9.3 
7.4 
1.8 

8.4 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

3.3 

6.4 

100.0 
(D) 
(D) 
(D) 
(D) 

1.9 

100.0 
4.2 
(D) 
(D) 

4.1 

100.0 
(D) 
(D) 
(D) 

1.8 

100.0 
0.7 
(D) 
0.4 
(D) 

0.3 
(D) 
7.7 

100.0 
(D) 
(D) 
(D) 


GENERAL  MERCHANDISE 
STORES — CONTINUED 


340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


LUMBER-BUILDING  MATERIALS 


'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
|alL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  . 

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .    .    .    .    . 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  ■ 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  • 

HAY-GRAIN-FEED-FARM  SUPPLIES ■ 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


193 

193 

12 

3 

103 

132 

115 

16 

17 

11 

8 

3 

1 

28 

2 

4 

21 

3 

4 

1 

1 

3 

5 

124 

54 


(D) 

100.0 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

168 

2.1 

878 

100.0 

117 

2.4 

106 

2.2 

(D) 

(D) 

(D) 

(D) 

669 
(D) 


146 
(D) 


99  667 

250 

(D) 

5  772 

4  432 

4  175 
299 
299 
204 
(D) 
(Z) 
(D) 

2  290 
(D) 
(Z) 
375 
(D) 
80 
(D) 
(D) 
(Z) 
(D) 

5  249 
785 


(X) 
100.0 


(X) 
100.0 


100.0 

80.2 
0.2 
(D) 
4.6 
3.6 
3.4 
0.2 
0.2 
0.2 
(D) 
(Z) 
(D) 
1.8 
(D) 
(Z) 
0.3 
(D) 
0.1 
(D) 
(D) 
(Z) 
(D) 
4.2 
0.6 


M 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7  J- 182     Mountain— Nev. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.      Nevada:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


v.. 


a:: 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


Kind  of  business  and  merchandise  line 


GROCERY  STORES!  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  ■ 

[GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  <FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS.  ....  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


, REPTG  ADDL  DETAIL  FOR  LINE  500. 
►ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL^ 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


50 


Sales 


($1,000) 


203 

143 

467 

(X) 

169 

122 

282 

100.0 

169 

97 

771 

80.0 

155 

120 

561 

100.0 

155 

96 

251 

79.8 

148 

26 

525 

22.0 

132 

8 

627 

7.2 

132 

5 

458 

4.5 

153 

55 

766 

46.3 

9 

197 

0.2 

3 

(D) 

(D) 

103 

5 

772 

4.7 

129 

(D) 

(D) 

115 

4 

175 

3.4 

16 

299 

0.2 

17 

299 

0.2 

11 

204 

0.2 

8 

(D) 

(D) 

3 

(Z) 

(Z) 

1 

(D) 

(D) 

27 

(D) 

(0) 

2 

(0) 

(D) 

4 

(Z) 

(Z) 

21 

375 

0.3 

3 

(D) 

(D) 

3 

(Z) 

(Z) 

1 

(D) 

(D) 

1 

(D) 

(D) 

3 

(Z) 

(Z) 

5 

(D) 

(0) 

120 

5 

231 

4.3 

120 

99 

915 

100.0 

120 

5 

231 

5.2 

118 

2 

960 

3.0 

48 

2 

240 

2.2 

1    113 


372 
282 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


040 
060 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  55 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


162 

1 

1 

10 

4 

9 

1 

19 

11 

2 

93 

56 

94 

2 

41 

116 


Sales 


($1,000) 


Standard  Notes:        -  Represents  zero.        (D)  Withtield  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


722 
(D) 


541 
(D) 


112  633 

(D) 

(D) 

224 

(D) 

(Z) 

(D) 

2  075 

218 

(D) 

81  669 

1  101 

9  703 

(D) 

114 

157 


10 

7 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 

100.0 


100.0 

(D) 
(D) 
0.2 
(D) 
(Z) 
(D) 
1.8 
0.2 
(D) 
72.5 
1.0 
8.6 
(0) 
9.0 
6.4 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Nev.     7J-183 


TABLE   2.      Nevada:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


380 
400 
420 
440 
500 
520 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 

400 
400 
401 
403 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERSi 
FRANCHISED  <SIC  5511 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT)  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  

NEW  PASSENGER  CARSi  WHOLESALE 

NEW  COMMERCIAL  VEHICLESi  RETAIL.  .  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARSi  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS  1  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOB ILES-TRUCKS. 


iREPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 
NEW  PASSENGER  CARSi  WHOLESALE.  . 
NEW  COMMERCIAL  VEHICLESi  RETAIL. 
USED  PASSENGER  CARSi  RETAIL.  .  . 
USED  PASSENGER  CARSi  WHOLESALE  . 
USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

> REPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUEl-S-LUBRI  CANTS 

GASOLINE  

k  MOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


83  976 

71  262 
678 

5  971 
(D) 
(D) 

5  820 


83  997 


64  140 

73  715 

63  029 

38  263 

(D) 

6  808 

13  654 

2  342 

920 

ID) 

546 

62  146 
546 
437 
(D) 
(D) 

5  203 

71  241 

4  941 
2  475 
1  527 

388 
481 

(D) 
(D) 

5  040 

73  295 

4  927 

4  194 

712 


4  478 
4  215 

3  292 

4  215 
3  292 

2  082 
(D) 
(D) 
848 
(0) 
(D) 

74 

3  896 

74 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
hne 


100.0 

84.9 
0.8 
7.1 
(D) 
(D) 
6.9 


85.3 

100.0 

85.5 

51.9 

(D) 

9.2 

18.5 

3.2 

1.2 

(D) 

0.7 

100.0 
0.9 
0.7 
(D) 
(D) 

6.9 

100.0 
6.9 
3.5 
2.1 
0.5 
0.7 

(D) 
(D) 
6.7 


100 
6 
5 
1 


(X) 

100.0 

78.1 

100.0 

78.1 

49.4 

(D) 

(D) 

20.1 

(D) 

(D) 

1.8 

100.0 
1.9 
(D) 
(D) 


420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


300 

380 

380 
380 
384 
385 
386 
387 

520 

520 
520 
527 
528 


220 
240 
260 
300 
320 
340 
400 

400 
400 
401 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS — CONTINUED 

TIRES-8ATTERIES-ACCESS0RIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


PASSENGER  CAR  DEALERSi 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 
AUTOMOBILES-TRUCKS 


'reptg  addl  detail  for  line  380.  .  . 
Jautomosiles-trucks 

new  commercial  vehiclesi  wholesale 

used  passenger  carsi  retail.  .  .  . 

used  passenger  carsi  wholesale  .  . 

used  commercial  vehicles  


NONMERCHANDISE  RECEIPTS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIREi  BATTERYi  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

tAUTO  FUELS-LUBRICANTS  .    .    .    ■i    . 

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable, 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


ALL  OTHER  MERCHANDISE  .... 

(Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


456 

4  215 

456 

233 

95 

56 

55 

409 

4  215 
409 
(D) 
(D) 


46 

15 

331 

(X) 

28 

10 

185 

100.0 

1 

(D) 

(D) 

28 

10 

012 

98.3 

26 

9 

622 

100.0 

26 

9 

464 

98.4 

1 

(D) 

(D) 

26 

8 

876 

92.2 

13 

515 

5.4 

6 

(D) 

(D) 

15 

(D) 

(01 

14 

7 

475 

100.0 

14 

(U) 

(0) 

10 

127 

1.7 

5 

(D) 

(0) 

5  513 
4  034 

79 
(D) 
ID) 
(D) 

49 
(D) 
113 

(D) 
(D) 
(0) 

3  218 

2  448 

2  094 

297 

643 

154 

397 

75 

212 

51 

199 

(D) 

(D) 

(D) 


10.8 

100.0 
10.8 
5.5 
2.3 
1.3 
1.3 

9.7 

100.0 
9.7 
(D) 
(D) 


(X) 

100.0 

2.0 
(D) 
(D) 
(D) 
1.2 
(D) 
2.8 

100.0 
(D) 
(D) 

79.8 

100.0 

85.5 

12.1 

26.3 

6.3 

16.2 

3.1 

8.7 

2.1 

8.1 

(D) 

(D) 

(D) 


.'■Nlv 


7J- 184    Mountain— Nev. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Nevada:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byA..jk>k.^A..*.,  see  "Description  of  the  Tables"  in  front] 


520 

520 
520 
524 
525 
526 


'reptg  addl  detail  for  line  520.  .  .  . 

'nonmerchandise  receipts  

'  brake  and  wheel  services  

tire  services  other  than  retreading. 

other  nonmerchandise  receipts.  .  .  . 


-5S 
IS:'' 

'■'■*■  J 


220 

2t0 
260 
280 
300 
320 
3tO 
1*00 

400 
400 
403 

420 

420 
420 
426 
427 
429 
432 
434 
436 

500 


040 
060 
300 
380 
400 
420 
500 
520 


040 
060 
300 

300 
300 
308 
309 
311 
312 
313 
314 

380 
400 

400 
400 
401 
403 


Kind  of  business  and  merchandise  line 


[REi  BATTERYi  ACCESSORY 
DEALERS — CONT INUED 


NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400.  ... 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  .... 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  ... 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  • 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  • 
RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES , 

ALL  OTHER  MERCHANDISE  . 


MISC.  AIRCRAFTi  MARINEi  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

SPORTING-RECREATION  EQUIPMENT 


REPTG  ADDL  DETAIL  FOR  LINE    300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


AUTOMOBILES-TRUCKS.  . 
AUTO  FUELS-LUBRICANTS 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


489 

2  222 
216 
(D) 
112 
(D) 


1 

(D) 

1 

(D) 

7 

1  963 

4 

395 

3 

(D) 

4 

(D) 

31 

10  051 

25 

682 

3    846 

3    454 

(D) 

(D) 

1    963 

1  789 
1  489 
163 
(D) 
559 
(D) 
213 
13 

(D) 
(D) 

(D) 
(D> 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


12.1 

100.0 
9.7 
(D) 
5.0 
(D) 


100.0 


145 

22.6 

(D) 

(D) 

380 

(D) 

(D) 

500 

(D) 

(D) 

62 

9.6 

500 

169 

26.3 

500 

(D) 

(D) 

504 

(D) 

(D) 

505 
507 

(0) 

100.0 

(D) 

(D) 

520 

(D) 

(0) 

520 

(0) 

(0) 

520 
527 

(D) 

100.0 

531 

(D) 

(Dl 

532 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 
(D) 

14.2 
2.9 
(D) 
(D) 

72.9 
4.9 


(X) 

100.0 

(D) 

(D) 

56.8 

100.0 
83.2 

9.1 

(D) 
31.2 

(D) 
11.9 

0.7 

(D) 
(D) 

100.0 
(D) 
(D) 
(D) 


420 
520 

520 
520 
527 
531 
532 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
lALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

ALL  OTHER  MERCHANDISE 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 

OTHER  NONMERCHANDISE  REfEIPTS. 


020 
040 
060 
080 
100 
120 
200 
220 
260 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


AIRCRAFTi  BOAT  I  MOTORCYCLE 
DEALERS — CONT I NUED 

TIRES-BATTERIES-ACCESSORIES  .  .  . 
NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  . 
NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  .  . 

OTHER  NONMERCHANDISE  RECEIPTS.  . 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS.  . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


;REPT6  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


520  JREPTG  ADDL  DETAIL  FOR  LINE  520. 

520  , NONMERCHANDISE  RECEIPTS  .  .  .  . 

527  >    SERVICE  LABOR 

528  :    OTHER  NONMERCHANDISE  RECEIPTS. 


Estab- 
lishments 

(number) 


4 

(0) 

9 

(0) 

8 

2  166 

8 

329 

8 

247 

2 

(D) 

5 

(D) 

1 

(D) 

31 

10  051 

29 

10  274 

29 

9  984 

29 

9  303 

10 

(D) 

1 

(D) 

16 

(D) 

15 

5  956 

15 

205 

3 

(D) 

1 

(0) 

14 

179 

Sales 


($1,000) 


11   301 


489 

72 

404 

366 

56 

180 

26 

(D) 

15 

76 

4 

54 

5 

<D) 

39 

418 

1 

(D) 

3 

(D) 

1 

(D) 

3 

(D) 

6 

(D) 

4 

(D) 

2 

(D) 

366 

45 

404 

352 

54 

Oil 

352 

43 

897 

351 

39 

451 

43 

2 

613 

326 

1 

842 

334 

6 

425 

320 

49 

796 

320 

6 

177 

85 

787 

34 

316 

316 

5 

072 

1 

(D) 

21 

452 

32 

216 

275 

2 

898 

260 

43 

471 

260 

2 

574 

248 

1 

679 

54 

881 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Nev.     7  J- 185 


TABLE   2.      Nevada:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


120 
ItO 
160 
180 
200 
220 
240 
260 
280 
300 
460 
500 
520 


120 
140 
160 
180 
200 
280 
500 
520 


120 
140 
160 
180 
200 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


APPAREL t  ACCESSORY  STORES  (SIC  56) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-SIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  • 


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR.  ...  

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


184 

5 

56 

124 

79 

11 

2 

3 

1 

20 

5 

1 

11 

57 


2 

1 

84 

10 

2 

7 

1 

3 

20 


Sales 


($1,000) 


40  794 

34  348 

(D) 

7  655 

17  353 

7  266 

450 

(D) 

(D) 

(D) 

244 

(Z) 

(D) 

188 

862 


5  806 

(D) 

5  342 

(D) 

326 

(D) 

4 

(D) 

51 


(D) 
5  651 


15  037 

(D) 
(D) 
13  512 
560 
(D) 
(D) 
(D) 
(D) 
568 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

22.3 

50.5 

21.2 

1.3 

(D) 

(D) 

(D) 

0.7 

(Z) 

(D) 

0.5 

2.5 


(X) 

100.0 

(D) 
92.0 
(D) 
5.6 
(0) 
0.1 
(D) 
0.9 


(X) 
100.0 


100.0 

(D) 
(D) 
89.9 
3.7 
(D) 
(D) 
(D) 
(D) 
3.3 


120 
140 
160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
300 
500 
520 


160 
180 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES . 

COATS-SUITS 

HANDBAGS  ...  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ........ 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  . 

MILLINERY  STORES  (SIC  563  PART) 

TOTAL 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

11  098 

11  596 

10  244 

519 

122 

192 

727 

2  464 

4  056 

1  171 

304 

274 

462 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


3  206 

2  511 

2  414 
(D) 
(D) 


(D) 

(D) 

88.6 

100.0 

88.3 

4.5 

1.1 

1.7 

6.3 

21.2 

35.0 

10.1 

2.6 

2.4 

4.0 

(Dl 
(D) 
(D) 
(D) 
(D) 
(D) 


96.1 
(D) 
(D) 


I 


'J 


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-186    Mountain— Nev. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.      Nevada:      1963-Continued 


a: 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


,  see  "Description  of  the  Tables"  in  front] 


160 

160 
160 
163 
164 
165 
168 
172 
173 
171t 
175 
176 

520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
460 
500 
520 


Kind  of  business  and  merchandise  line 


APPAREL  1  ACCESSORY  I  OTHER  SPEC. 
STORES  (SIC  563  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 
WOMEN'S-eiRLS'  CLOTHING.  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 

WOMEN 'S-GIRLS'  CLOTHING i  EXC.  FOOTWEAR, 

MILLINERY , 

HOSIERY , 

LINGERIE  , 

WOMEN'S  SPORTSWEAR  , 

DRESSES , 

COATS-SUITS , 

HANDBAGS  , 

FURS , 

OTHER  WOMEN 'S-GIRLS'  CLOTHING-ACCESS., 

NONMERCHANDISE  RECEIPTS  , 

FURRIERS'  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


I REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

HEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  •  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


21 


Sales 


($1,000) 


1 

909 

(X) 

1 

482 

100.0 

140 

(0) 

(D) 

160 
180 

1 

4B2 

100.0 

500 

(0) 

(D) 

520 

(D) 

(D) 

39 

2.6 

148 

10.0 

847 

57.2 

272 

18.4 

75 

5.1 

(D) 

(0) 

(D) 

10) 

66 

4.5 

740 
(D) 


(D) 
2  083 

5  310 

1  688 
290 
264 
359 

31 
746 

2  903 


310 
451 
302 
(D) 
109 
486 
663 
334 
157 
84 
(D) 
244 

735 
422 
(D) 
(D) 
(D) 

56 
(D) 
(D) 
(0) 

88 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(D) 
32.0 

100.0 
31.8 
5.5 
5.0 
6.8 
0.6 
14.0 

44.7 

100.0 
46.2 
5.7 
(D) 
2.1 
9.2 
12.5 
6.3 
3.0 
1.6 
(D) 
4.6 

11.3 
6.5 
(D) 
(D) 
(D) 
0.9 
(D) 
(D) 
(D) 
1.4 


160 

180 

180 
180 
181 
182 
183 

500 
520 


Kind  of  business  and  merchandise  line 


SHOE  STORES  (SIC  566) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


'REPTG  ADDL  DETAIL  FOR  LINE  180.  . 

,ALL  FOOTWEAR.  

>  MEN'S  AND  BOYS'  FOOTWEAR  .... 
'  WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
;  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


46 

6  732 

40 

6  015 

1 

(D) 

10 

297 

40 

5  561 

2 

(D) 

19 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


493 

(D) 


1    864 
(D) 


27 

4  375 

24 

3  854 

4 
24 

(D) 
3  738 

22 

22 
22 
22 

21 

3  695 
3  579 

1  166 

1  620 

786 

2 
13 

(D) 
(D) 

RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Nev.     7  J- 187 


TABLE   2.      Nevada:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


lao 

140 

ItO  ^ 

142 

143 

144 

145 

146  ' 

160 

160 
160 
161 
168 
172 
173 
176 

180 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING 

MEN'S  TAILORED  OUTERWEAR  . 

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS • 

OTHER  MEN'S  CLOTHING 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  . 

WOMEN'S  SPORTSWEAR  . 

DRESSES 

COATS-SUITS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


FURNITURE!  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
160 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPOKTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
160 
200 
220 
240 
260 
280 
300 
320 
500 
520 


GROCERIES-OTHER  FOODS  

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  57121 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 


CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS'  SOFT  SURFACE 

FLOOR  COVERINGS!  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


140 

80 

1 

1 

21 

44 

46 

19 

1 

2 

4 

1 

3 

39 


751 
476 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


31  620 

23  940 

(D) 

(D) 

1  102 

8  183 

12  236 

1  231 

(D) 

(D) 

253 

(D) 

(D) 

622 


21  399 

15  797 

(D) 
(D) 
(D) 
1  501 
11  939 
785 
(D) 
(Dl 
(D) 
(D) 
312 


570 

ID) 

10  569 

12  394 
9  727 
1  235 
6  979 
1  228 
53 
268 


(X) 

100.0 

(D) 

100.0 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 

30.9 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(0) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
4.6 
34.2 
51.1 
5.1 
(D) 
(D) 
1.1 
(D) 
(D) 
2.6 


(X) 

100.0 

(D) 
(D) 
(0) 
9.5 
75.6 
5.0 
(0) 
(D) 
(D) 
(D) 
2.0 


(X) 

100.0 

4.3 

(0) 

79.2 

100.0 

78.5 

IQ.O 

56.3 

9.9 

0.4 

2.2 


260 
280 
300 
320 
500 
520 


200 
220 
240 
520 


FURNITURE  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  .  . 


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


CHINAi  GLASSWARE  1  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 

300 
320 
340 
520 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


>REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S'  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


, REPTG  ADDL  DETAIL  FOR  LINE  260. 

iKITCHENWARE-HOME  FURNISHINGS.  . 

SMALL  ELECTRICAL  APPLIANCES.  . 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL  


220 

220 
220 
224 
225 
226 
227 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


'REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S'  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S. 
RECORDS-TAPES-MUSICAL  INSTRUMENTS. 


388 

2.9 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

(D) 

(0) 

234 

1.8 

1  710 

1  287 

(D) 

(D) 

1  033 

(D) 


(D) 

3  659 

4  360 
3  659 
2  273 
1  126 

(D) 
(0) 

(D) 
(D) 

(0) 
(D) 
(D) 

(D) 
(D) 
(D) 
110 


2  089 

1  671 

1  380 

(D) 

1  143 

(D) 

(D) 


(X) 

100.0 

(D) 

(D) 

80.3 

(D) 


(D) 
76.7 

100.0 

83.9 

52.1 

25.8 

(D) 

(D) 

(D) 
(D) 

100.0 
(0) 
(D) 

(D) 
(D) 
(D) 
2.3 


87.3 

100.0 

82.6 

(D) 

68.4 

(0) 

(D) 


standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7J-188     Mountain— Nev. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.      Nevada:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


260 
260 
264 

320 
520 


Mir*"! 


220 
240 
520 


"i.> 

,  '(*" . 

l»<l\.J 

1u.. 

'"i'-.. 

(•I'  . 

'•».  i 

«:: 


020 
040 
060 
080 
100 
120 
140 
160 
200 
260 
280 
300 
320 
340 
380 
400 
500 
520 


020 

040 
060 
080 
100 
120 
140 
160 
260 
280 
300 
320 
380 
500 
520 


Kind  of  business  and  merchandise  line 


RADIOi  TELEVISION 
STORES--CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

HARDWARE 

NONMERCHANDISE  RECEIPTS  

MUSIC  STORES  <SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


TOTAL 


EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS > 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

EATING  PLACES  (SIC  5812) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  - 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


457 
276 

17 
276 

72 
7 

31 
2 
1 
2 
2 
5 
1 
1 
1 

13 

54 


Sales 


($1,000) 


(D) 
(D) 
(D) 

(D) 
(D) 


934 
(D) 
(D) 


(D) 


716 

62 

970 

456 

41 

844 

20 

694 

316 

27 

718 

252 

11 

014 

80 

874 

56 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

5 

(Z) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

16 

315 

89 

899 

31    462 

(D) 
27  094 
2  644 
53 
178 
(0) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
469 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
(D) 
(D) 

(D) 
(D) 


95.5 
(D) 
(D) 


100.0 

1.7 
66.2 
26.3 
2.1 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.8 
2.1 


100.0 

(D) 
86.1 
8.4 
0.2 
0.6 
(0) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
1.5 


020 
040 
060 
080 
100 
140 
160 
260 
280 
380 
500 
520 


020 
040 
060 
080 
100 
120 
160 
260 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
200 
300 
340 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 


Kind  of  business  and  merchandise  line 


RESTAURANTSi  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  ....  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL ■ 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


Estab- 
lishments 

(number) 


356 
201 

11 

201 

68 

6 

22 

1 

% 

1 

3 

1 

9 

45 


180 

3 

40 

180 

73 

25 

1 

1 

1 

2 

3 

35 


Sales 


($1,000) 


39  199 

25  497 

548 
21  699 
2  528 
(D) 
120 
(D) 
(D) 
(D) 
(Z) 
(D) 
105 
401 


10  382 


25  375 

566 

570 

1  810 

1  254 

17  251 

74 

96 

(Z) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

2.1 
85.1 
9.9 
(D) 
0.5 
(D) 
(0) 
(D) 
(Z) 
(0) 
0.4 
1.6 


(D) 

(D) 

173 

91.0 

(D) 

(D) 

(D) 

(D) 

40 

0.9 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 


(D) 

(D) 

624 

6.0 

8  370 

80.6 

821 

7.9 

(D) 

(0) 

(D) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

430 

4.1 

100.0 

2.2 
2.2 
7.1 
4.9 
68.0 
0.3 
0.4 
(Z) 
(D) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Nev.     7  J- 189 


TABLE   2. 


Nevada:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


220 
2t0 
260 
280 
300 
320 
340 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
300 
500 
520 


140 
160 
180 
200 
220 
240 
260 


Kind  of  business  and  merchandise  line 


DRUG  STORES.  PROPRIETARY 
STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  ' 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE ■ 

LUMSER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  ■ 

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  ORINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  > 

MEIM'S-BOYS>  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHEN*'ARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


238 

15 
13 
28 

so 

36 

7 

s 

7 

5 

4 

41 

9 

IS 

50 

26 

11 

10 

2 

4 

3 

2 

10 

35 

101 

100 


Sales 


($1,000) 


87 
(D) 
383 
361 
342 

69 
(Dl 
(D) 
132 
255 


217 
92 
990 
963 
843 
146 
161 
948 
(D) 
(D) 
574 
004 
303 
374 
563 
34 
366 
(D) 
48 
189 
(0) 
904 
453 
584 


70 

12  644 

49 

8  047 

11 

196 

12 

(D) 

28 

990 

49 

(0) 

22 

313 

3 

(D) 

9 

161 

18 

340 

(Dl 
(D) 
(D) 
(D) 
124 
(D) 
29 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


0.3 

280 

(D) 

300 

1.5 

320 

1.4 

340 

1.3 

380 

0.3 

420 

(D) 

440 

(0) 

460 

8.4 

500 

1.0 

520 

100.0 

0.6 
0.3 

2.8 
17.1 
2.4 
0.4 
0.5 
2.7 
(D) 
(D) 
1.6 
2.9 
0.9 
12.6 
4.5 
0.1 
1.1 
(D) 
0.1 
0.5 
(D) 
2.6 
18.5 
21.8 
5.1 


100.0 

2.4 

(0) 

12.3 

(0) 
3.9 
(D) 
2.0 
4.2 


(X) 

100.0 

(D) 
(0) 
(D) 
(D) 
3.9 
(D) 
0.9 


080 
140 
160 
180 
280 
300 
500 
520 


080 

140 
160 
180 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORES.  SECONDHAND 
STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  . 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  .  .  . 

AUTOMOBILES-TRUCKS.  ....... 

TIRES-BATTERIES-ACCESSORIES  .  .  . 
FARM  EQUIPMENT.  MACHINERY  .  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS'  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


292 

9.3 

24 

0.8 

12 

0.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

369 

11.7 

68 

2.2 

962 
(D) 


1    877 


1 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(Dl 

10 

1  015 

87.2 

7 

941 

100.0 

7 

841 

89.4 

6 

166 

17.6 

3 

(D) 

(D) 

5 

165 

17.5 

5 

89 

9.5 

3 

(D) 

(D) 

2 

(D) 

(D) 

3 

39 

4.1 

(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  316 

89.8 

(D) 

(D) 

(D) 

(D) 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7  J- 190     Mountain-Nev. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.      Nevada:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


'^S; 


500 
520 


100 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


220 
260 
300 
320 
340 
1»00 
480 
500 
520 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORES-'CONT INUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HAYi  SRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL^ 


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


; REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KIICHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  ,  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


1 

4 

6 

34 

33 
33 
31 
16 
29 
19 
27 
2 

2 

4 

31 

31 
(na) 

31 


Sales 


($1,000) 


(D) 
(D) 


397 
301 
301 

2  458 
(D) 


521 
(D) 


5  366 

(D) 

(0) 

241 

3  886 

5  120 

3  763 

1  151 

299 

1  474 

(D) 

581 

(D) 

(D) 
(D) 
905 

5  089 

(na) 

443 


264 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
126 


Percent 
of  sales 

1 

accounted 

c 

for  by  the 

s 

specified 

1 

merchandise 

s 

line 

s 

(D) 

(D) 

(X) 

100.0 

100.0 

(X) 

100.0 

(X) 

100.0 

(X) 

220 

260 

300 

320 

340 

(X) 

400 

480 

100.0 

500 

520 

(0) 

(D) 

4.5 

72.4 

100.0 

73.5 

22.5 

5.8 

260 

28.8 

320 

(D) 

500 

11.3 

520 

(0) 

(D) 

(D) 

16.9 

100.0 

(na) 

8.7 

(X) 

100.0 

3.6 

(D) 

(D) 

(D) 

(D) 

100 

(D) 

220 

(D) 

280 

(D) 

500 

1.7 

520 

Kind  of  business  and  merchandise  line 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


BOTTLED  GAS  DEALERS  (SIC  5984) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL^ 


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL^ 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


280 
(0) 


3    708 
(D) 


28 

4    919 

26 

4    674 

22 

264 

2 

(D) 

1 

(D) 

1 

(D) 

7 

(D) 

2 

(D) 

26 

4    196 

2 

(D) 

14 

115 

2    377 

2   091 

(D) 

13 

1    946 

(D) 


(D) 
(D) 
(D) 
965 

(0) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Nev.     7  J- 191 


TABLE   2. 


Nevada:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


010 
100 
120 
280 
300 
500 
520 


GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

CI6ARS-CIGARETTES-T0BACC0  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBY  I  TOY I  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


7 
(D) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  •  .  .  

PET  SHOPS  (SIC  5999  PART) 
TOTAL  

OTHER  (SIC  5999  PART) 
total"- 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
OtO 
060 
080 
100 
120 
14e 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  • 


(D) 
185 
(0) 
187 
(D) 
071 
Hi 


277 
(D) 


940 
(0) 


(X) 

100.0 

(D) 
7.1 
(0) 
7.2 
(D) 
79.6 
1.6 


(X) 
100.0 


(X) 
100.0 


32 

6  911 

(X) 

18 

5  822 

100.0 

5 

585 

10.0 

3 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

5 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

160 
180 
200 
220 
2H0 
260 
280 
300 
320 
340 
420 
440 
500 
520 


NONSTORE  RETAILERS — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARc 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  - 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

150 

2.6 

(D) 

(0) 

(0) 

(D) 

238 

4.1 

(D) 

(D) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


4  370 
(0) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X) 
100.0 


I 


7  J- 192    Mountain— Nev. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Nevada— Standard  Metropolitan  Statistical  Areas:    1963 


..'I*'  >, 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


a:: 


220 
240 
260 
300 
320 
340 
440 
500 
520 


Las  Vegas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEAlS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOi-lOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER,  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


1  188 

375 

511 

(X) 

821 

305 

363 

100.0 

125 

53 

179 

17.4 

190 

18 

121 

5.9 

116 

7 

018 

2.3 

119 

9 

677 

3.2 

135 

7 

622 

2.5 

103 

10 

348 

3.4 

60 

9 

560 

3.1 

94 

17 

808 

5.8 

57 

5 

558 

1.8 

43 

5 

446 

1.8 

58 

8 

959 

2.9 

55 

10 

784 

3.5 

55 

3 

659 

1.2 

59 

3 

425 

1.1 

41 

3 

906 

1.3 

50 

4 

131 

1.4 

25 

11 

475 

3.8 

39 

52 

674 

17.2 

174 

21 

501 

7.0 

174 

10 

504 

3.4 

3 

(D) 

(D) 

3 

(Z) 

(Z) 

7 

(0) 

(0) 

195 

16 

274 

5.3 

386 

11 

097 

3.6 

Sales 


($1,000) 


14  861 

(D) 
(D) 
(D) 
(D) 
1  217 
10  523 
(D) 
(D) 
319 


10  689 
(0) 


1  270 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
8.2 
70.8 
(D) 
(D) 
2.1 


(X) 
100.0 


(X) 
100.0 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 


Kind  of  business  and  merchandise  line 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ' 

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

REPTG  ADDL  DETAIL  FOR  LINE  200 

CURTAINS-DRAPERIES-DRY  GOODS 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 


44   288 
43   741 


(0) 
467 
(D) 
(D) 
013 
554 
669 
258 
333 
478 
515 
1  667 
616 

1  029 

2  510 
(D) 
(D) 

1  599 
(D) 
(D) 

2  326 
2  058 


37  546 

37  546 

(D) 
(D) 
(D) 
(D) 
(D) 
4  196 

37  546 

4  196 
ID) 
(D) 

5  548 

37  546 
5  548 
(D) 
(0) 
(0) 
(D) 
(D) 
2  656 
(D) 
(D) 


170 
159 


37  546 
3  159 
1  445 
1  714 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 

1.1 

(D) 
(D) 
2.3 
10.4 
15.2 
2.9 
9.9 
5.7 
5.7 
3.8 
1.4 
2.4 
5.7 
(D) 
(D) 
3.7 
(D) 
(D) 
5.3 
4.7 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
11.2 

100.0 

11.2 

(0) 

(D) 

14.8 

100.0 
14.8 
(D) 
(D) 
(D) 
(D) 
(D) 
7.1 
(D) 
(D) 

3.1 

3.4 

100.0 
8.4 
3.8 
4.6 


^Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Nev.     7  J- 193 


TABLE  3    Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Las  Vegas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


•REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


IREPTG  ADDL  DETAIL  FOR  LINE  240 

;fuRNITURE-SLEEP  equip. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

1  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


■REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

1  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

I  OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT!  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


>REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

I    BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


020 
080 
100 
120 
140 
160 
180 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 


(D) 

33  897 

(D) 

1  781 
(0) 

2  409 

37  546 

2  409 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

(0) 
(D) 
(D) 

26  036 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

(D) 

1  346 

37  546 

1  346 

632 

(D) 

(D) 

(D) 


(D) 
(D) 
(0) 
(D) 
(D) 
(0) 
(D) 


(D) 

100.0 
(D) 
5.3 

(D) 

6.4 

100.0 
6.4 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(0) 
(D) 
(D) 

(D) 
(D) 
3.6 

100.0 
3.6 
1.7 
(D) 
(D) 

(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


200 
250 
320 
340 
400 
420 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
400 
500 
520 


MISC.  GENERAL  MERCHANDISE 
STORES — CONTINUED 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLK  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE ■ 

AUTO  FUELS-LUBRICANTS  . , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


GROCERY  STORES'  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  


'REPTG  ADDL  DETAIL  FOR  LINE  500. 
[all  OTHER  MERCHANDISE  

PAPERi  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


TOTAL ■ 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.( 


575 

37.8 

(D) 

(D) 

(D) 

(D) 

(01 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

75  182 
56  500 


45  092 
106 


(D) 

2  848 

2  824 

2  621 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

393 

(D) 

190 

(D) 

1  766 

374 


73  632 

55  515 

44  206 

55  306 
44  032 
12  822 
3  917 
3  072 
24  301 

(D) 
(D) 

2  848 
(D) 

2  621 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
393 
(D) 
190 
(0) 

49  383 
(0) 
(D) 
(D) 


359 


100.0 

79.8 
0.2 
(D) 
5.0 
5.0 
4.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
0.7 
(0) 
0.3 
(D) 
3.1 
0.7 


100.0 

79.6 

100.0 

79.6 

23.2 

7.1 

5.6 

43.9 

(D) 
(D) 
5.1 
(D) 
4.7 
(Dl 
(D) 
(D) 
(D) 
(0) 
(D) 
0.7 
(D) 
0.3 
(D) 

100.0 
(0) 
(D) 
(D) 

0.6 


7  J- 194     Mountain— Nev. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Las  Vegas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


"^.> 

!(•<•>, 

''v.  •> 

1'.., 

»-. 

f'-. 

Q  ; 

u. 


040 
060 
220 
240 
260 
300 
320 
380 

too 

420 
500 
520 


020 
040 
060 
080 
100 
120 
300 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


FRUIT  STORES  1  VEGETABLE  MARKETS 
(SIC  543) 


CANDY t  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 
AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

|auTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

[TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS>  RETAIL  (OVER  THE  COUNTER;  .  .  . 

AUTOMOBILE  TIRES-BATTEftlES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


;rEPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  •  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


Estab- 
lishments 

(number) 


100 
75 

1 

1 

2 

1 
1 
10 
4 
39 
17 
32 
17 
50 


152 

11 

11 

2 

3 

16 

1 

1 

152 

145 
145 
145 
15 
139 

132 

127 

127 

35 

13 

124 

1 

4 

22 

118 

109 

109 

101 

30 


Sales 


($1,000) 


806 
(D) 


76  680 

69  293 

(D) 

(D) 

(D) 

(0) 

(D) 

1  744 

133 

52  674 

382 

5  185 

4  882 

4  028 


36  425 

26  966 

24 
(0) 
(D) 
(D) 
283 
(D) 
(D) 

21  000 

25  388 

19  938 
18  366 

651 
916 

3  616 

22  310 
3  482 

427 

173 

2  875 

(D) 

(D) 

138 

1  692 

20  352 
1  411 

995 
415 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


(X) 

100.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
2.5 
0.2 
76.0 
0.6 
7.5 
7.0 
5.8 


100.0 

0.1 
(D) 
(D) 
(D) 
1.0 
(D) 
(D) 
77.9 

100.0 

78.5 

72.3 

2.6 

3.6 

13.4 

100.0 

15.6 

1.9 

O.S 

12.9 

(D) 
(D) 
0.5 
6.3 

lOO.O 
6.9 
4.9 
2.0 


120 
140 
160 
180 
200 
220 
240 
260 
280 
500 
520 


120 
140 
180 
280 
500 
520 


120 
160 
180 
200 
280 
500 
520 


120 
160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


Kind  of  business  and  merchandise  line 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS*  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

ALL  OTHER  MERCHANDISE  < 

NONMERCHANDISE  RECEIPTS  ■•  . 


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS"  CLOTHING.  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN. S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  ......... 

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


128 

24 

631 

100 

20 

343 

4 

(D) 

30 

4 

753 

60 

10 

020 

39 

4 

280 

4 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

7 

(D) 

8 

169 

35 

489 

2 

(D) 

23 

3  569 

5 

141 

2 

(D) 

1 

(D> 

6 

(0) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


10  790 

8  919 

(D) 
8  088 
(0) 
(D) 
(D) 
(D) 
271 


(D) 
6  342 

6  600 

5  795 

206 

49 

79 

315 

1  391 

2  640 
572 
197 
178 
204 

(D) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available,       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Nev.     7J-195 


TABLE   3. 


Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Las  Vegas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
520 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS  (SIC  563.  5681 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL 


SHOE  STORES  (SIC  5661 
TOTAL  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


020 
160 
200 
220 
240 
260 
340 
520 


020 
160 
200 
220 
240 
260 
520 


200 
220 
240 
260 
340 
520 


020 
040 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

WOMEN>S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPl.. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RAOIO-TV, 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  . 

NONMERCHANDISE  RECEIPTS  . 

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  < 

MEALS-SNACKS 


280 
177 


11 
146 


2  269 

1  761 

1  746 
(D) 
(D) 


19  648 
14  587 


(D) 
(D) 
595 
274 
304 
696 
(0) 
450 


(0) 
ID) 
(D) 
(D) 
(D) 
(D) 
249 


(D) 
(D) 
(D) 
(0) 
(D) 
201 


33  526 

24  593 


565 
16  876 


99.1 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
4.1 
36.2 
50.1 
4.8 
(D) 
3.1 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.7 


100.0 

(Dl 
(D) 
(D) 
(D) 
(D) 
3.8 


(X) 
100.0 


2.3 
68.6 


060 
080 
100 
280 
400 
500 
520 


020 
040 
060 
080 
100 
280 
500 
520 


040 
060 
080 
100 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
040 


EATING.  DRINKING  PLACES — CONTINUED 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-T08ACC0  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 


86 

5  749 

23.4 

34 

667 

2.7 

13 

104 

0.4 

1 

(Dl 

(D) 

1 

(D) 

(D) 

5 

(0) 

(D) 

50 

447 

1.8 

123 


11 

565 

2.9 

123 

16  522 

85.3 

32 

1  773 

9.2 

1 

(D) 

(D) 

11 

(D) 

(D) 

1 

(D) 

(D) 

4 

(D) 

(D) 

35 

218 

1.1 

186 
116 


354 

6.8 

976 

76.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

229 

4.4 

(D) 

(D) 

296 

2.8 

464 

4.4 

688 

6.6 

337 

60.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

199 

1.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

394 

13.3 

(D) 

(D) 

29  985 
19  666 


141 
(0) 


(X) 
100.0 


0.7 
(D) 


hi 


standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-196     Mountain— Nev. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


060 

080 
100 
120 
ItO 
160 
200 
220 
240 
260 
280 
300 
320 
100 
420 
460 
480 
500 
520 


020 
040 
060 
080 
100 
500 
520 


160 
200 
220 
240 
260 
280 
300 
320 
420 
500 
520 


Las  Vegas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


OTHER  RETAIL  STORES — CONTINUED 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES  1  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE.  .  .  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


TOTAL 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


25 

36 

28 

6 

3 

5 

1 

12 

3 

5 

27 

11 

4 

2 

2 

2 

3 

59 

51 


Sales 


($1,000) 


935 

4  878 
757 
(D) 
(0) 
(D) 
(D) 
260 
(D) 
261 

2  477 
539 
21 
(D) 
(D) 
(D) 
715 

5  132 
1  117 


120 
(D) 
935 
878 
265 
126 
306 


2  782 

2  436 

(D) 
(D) 
65 
(D) 
(0) 
265 
(D) 
(D) 
(D) 
178 
(D) 


308 
(D) 


1  237 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


4.8 
24.8 
3.8 
(D) 
(D) 
(D) 
(D) 
1.3 
(D) 
1.3 
12.6 
2.7 
0.1 
(D) 
(D) 
(D) 
3.6 
26.1 
5.7 


100.0 

1.8 
(D) 
14.0 
73.1 
4.0 
1.9 
4.6 


(X) 

100.0 

(D) 
(D) 
2.7 
(D) 
(D) 
10.9 
(D) 
(D) 
(D) 
7.3 
(D) 


(X) 
100.0 


(X) 
100.0 


100 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


220 
400 
480 
520 


020 
040 
100 
120 
140 
160 
220 
240 
260 
280 
300 
320 
400 
420 
500 
520 


iREPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY '  .  . 

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

; NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES  (SIC  597) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 

AUTO  FUELS-LUBRICANTS  , 

HOUSEHOLD  FUELS- ICE  , 

NONMERCHANDISE  RECEIPTS  ■ 

OTHER  STORES  (SIC  599) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  .  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


24 
16 

1 

3 

3 
16 

15 
15 
14 

8 
14 

9 
12 

1 

2 

4 
15 

15 

(NA) 
15 


Sales 


($1,000) 


3  909 

3  153 

(D) 

134 

(D) 

2  024 


2  907 

1  901 

451 

82 

1  017 
119 
236 
(D) 

(D) 
(D) 
563 

2  907 

INA) 
205 


9  261 

6  142 

(D) 
(0) 
418 
141 
(D) 
ID) 
(D) 
(D) 
(D) 
188 
(D) 
(D) 
(D) 
(D) 
4  597 
215 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

4.2 

(0) 

64.2 

100.0 

65.4 

15.5 

2.8 

35.0 

4.1 

8.1 

(D) 

(D) 

(D) 

17.9 

100.0 
(  NA) 
11.0 


(D) 

(D) 

(D) 

(D) 

715 

95.1 

(D) 

(D) 

100.0 

(D) 
(D) 
6.8 
2.3 
(D) 
(D) 
(D) 
(D) 
(D) 
3.1 
(D) 
(0) 
(D) 
(D) 
74.8 
3.5 


Standard  Notes:        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Nev.     7J-197 


TABLE   3. 


Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Las  Vegas  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Ime 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


NONSTORE  RETAILERS*  (SIC  S3  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
110 
160 
180 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


It  754 

4  317 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes;       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


200 

220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


NONSTORE  retaile:rs--continued 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT"  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

1^ 


7  J- 198     Mountain-Nev. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


v., 


If*"  s 


'  t 


020 
0«0 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


a: 


240 
260 
320 

340 
380 
440 
480 
500 
520 


260 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 


Reno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT!  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCttENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

FARM  EQUIPMENT.  MACHINERY  , 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 


.REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

I  GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


iREPTG  ADDL  DETAIL  FOR  LINE  340. 

'LUMBER-BUILDING  MATERIALS  .  .  . 

PAINT-GLASS-WALLPAPER 


NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


745 
518 

85 

96 

69 

80 

79 

71 

32 

54 

45 

37 

44 

36 

47 

34 

26 

39 

32 

22 

100 

107 

3 

1 

19 

114 

198 


Sales 


($1,000) 


190  931 
157  256 

33  942 

7  130 

2  661 

4  122 
1  654 

8  807 

5  408 
10  582 

3  438 

3  282 

4  684 

6  266 

3  666 
1  886 
1  767 
1  814 
6  560 

15  687 
10  492 

4  314 
(D) 
(D) 

3  074 
10  385 

5  322 


6  872 

(D) 
(0) 
708 
5  522 
(D) 
(D) 
(D) 
(D) 
143 


778 

778 

(D) 
577 

778 
577 
(D) 
(D) 
425 

(D) 

(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

21.6 
4.5 
1.7 
2.6 
1.1 
5.6 
3.4 
6.7 
2.2 
2.1 
3.0 
4.0 
2.3 
1.2 
1.1 
1.2 
4.2 

10.0 
6.7 
2.7 
<D) 
(D) 
2.0 
6.6 
3.4 


(X) 

100.0 

(D) 
(D) 
10.3 
80.4 
(D) 
(D) 
(D) 
(D) 
2.1 


(X) 

100.0 

(D) 
74.2 

100.0 

74.2 

(D) 

(D) 

54.6 

(D) 

100.0 
(D) 
(D) 


020 
040 
080 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


020 
040 
080 
120 
140 

140 
140 
141 
142 

160 

160 

160  I 

161 

162 

163 

164 

165 

166 

167 

168 

169 

171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 


240 
240 
241 
242 


Kind  of  business  and  merchandise  line 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS '  .  ..  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  .  ;  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

|fURNITURE-SLEEP  equip. -floor  COVERINGS. 

,  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


705 
(D) 


23  060 
22  740 


441 

1.9 

(D) 

(D) 

(D) 

(D) 

350 

1.5 

3 

236 

14.2 

5 

137 

22.6 

712 

3.1 

2 

645 

11.6 

(D) 

(D) 

1 

704 

7.5 

1 

051 

4.6 

124 

0.5 

(D) 

(D) 

704 

3.1 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

363 

6.0 

1 

423 

6.3 

19  738 

19  738 

(D) 
(D) 
(D) 
(D) 
3  097 

19  738 

3  097 
(D) 
(D) 

4  826 

19  738 
4  826 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  066 
(D) 
221 
(D) 

645 
1  993 

19  738 

1  993 

457 

1  507 

(D) 

(0) 
(D) 
(D) 
(0) 

1  587 

18  250 

1  587 

(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(0) 
15.7 

100.0 

15.7 

(D) 

(D) 

24.5 

100.0 
24.5 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
5.4 
(D) 
1.1 
(D) 


100 
10 


.0 
.1 
2.3 
7.6 

(D) 

100.0 
(D) 
(0) 
(0) 

8.0 

100.0 
8.7 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Nev.     7J-199 


TABLE  3    Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Reno  SMSA 

[includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
34S 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTS  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTt  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STAT lONERY-PHOTOGRAPHIC  EQUI P . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
520 


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


(0) 

19  738 
(0) 
241 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 

(D) 
(0) 
721 

19  738 
721 
398 
(D) 
(D) 

(D) 


2  301 

2  228 

(D) 
(D) 
(D) 
(D) 
311 
(D) 
290 
(D) 
(D) 
(D) 
41 
(D) 
113 
(D) 
(D) 
642 
(D) 


(D) 

100.0 
ID) 
1.2 
(D) 
(D) 

(D) 
(0) 
(D) 

100.0 
(Dl 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
3.7 

100.0 
3.7 
2.0 
(D) 
(D) 

(0) 


100.0 

(0) 
(D) 
(D) 
(D) 

14.0 
(D) 

13.0 
(D) 
(D) 
(0) 
1.8 
(D) 
5.1 
(D) 
(D) 

28.8 
(D) 


100.0 


(D) 

(D) 

(D) 

(D) 

362 

46.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
260 
320 
400 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
260 
320 
400 
480 
500 

500 
500 
508 
516 

520 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRU ITS- VEGETABLES ) ■ 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


, REPTG  ADDL  DETAIL  FOR  LINE  500. 
•ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


33  030 

(D) 
2  396 
880 
826 
(D) 
(D) 
(D) 
(D) 
<D) 
<D) 
(D) 
(D) 
(D) 
2  371 
(D) 


(X) 

100.0 

77.9 
(D) 
5.6 
2.1 
1.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.6 
(D) 


54 

44 

513 

(X) 

45 

42 

018 

100.0 

45 

32 

658 

77.7 

39 

41 

313 

100.0 

39 

31 

986 

77.4 

38 

8 

542 

20.7 

34 

2 

975 

7.2 

30 

1 

420 

3.4 

39 

19 

034 

46.1 

3 

(D) 

(D) 

35 

2 

396 

5.7 

32 

(D) 

(0) 

28 

826 

2.0 

3 

(D) 

(D) 

3 

(D) 

(D) 

4 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

6 

(D) 

(0) 

3 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

30 

(D) 

(D) 

30 

30 

823 

100.0 

30 

(D) 

(Dl 

30 

(D) 

(D) 

22 

1 

214 

3.9 

i? 

is 
f."4 


Standard  Notes: 


Rqiresents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-200     Mountain-Nev. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Reno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


i.,  see  "Description  of  the  Tables"  in  front] 


II,.  M 


1-..; 


220 
2t0 
260 
300 
320 
340 
380 
400 
420 
500 
520 


'"i 


020 
040 
100 
200 
260 
300 
320 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


120 
140 
160 
180 
220 
280 
500 
520 


Kind  of  business  and  merchandise  line 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
CURTAINS-DRAPERIES-DKY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTO  FUELS-LUBRICANTS  .... 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

*UT0  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 

;REPTG  ADDL  DETAIL  FOR  LINE  420 

, TIRES-BATTERIES-ACCESSORIES 

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


3 

2 
9 
3 
3 
4 
4 
86 

84 
84 
84 
9 
76 


Sales 


($1,000) 


34  830 

24  203 

(D) 

(D) 

(Z) 

(D) 

(D) 

(D) 

15  614 

121 

2  279 

(D) 

1  728 


12  334 

(D) 
(D) 
89 
(D) 
(D) 
(D) 
(D) 
10  339 

12  124 

10  ai6 

9  095 

714 

426 

1  143 


1  102 

117 

31 

952 

48 

21 

626 

10  398 
597 

346 
246 


10  329 

(D) 

1  993 
5  270 

2  555 
(D) 
(0) 
(0) 
325 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
64.5 
0.5 
9.4 
(D) 
7.1 


100.0 

(D) 
(D) 
0.7 
(D) 
(D) 
(0) 
(D) 
83.8 

100.0 

84.3 

75.0 

5.9 

3.5 

9.3 

100.0 
9.2 
1.0 
0.3 
7.9 

0.4 
0.2 
5.1 

100.0 
5.7 
3.3 
2.4 


(X) 

100.0 

(D) 

19.3 

51.0 

24.7 

(D) 

(0) 

(D) 

3.1 


120 
160 
180 
280 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 


Kind  of  business  and  merchandise  line 


MEN'Si  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN. S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL 

REPTG  SALES  BY  BROAD. MDSE  LINES  .  . 


WOMEN'S  ACCESSORY,  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


Estab- 
lishments 

(number) 


Sales 


($1,0 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1    903 
(D) 


(D) 
517 
(D) 
(D) 
(D) 
(D) 


4    980 
(D) 


620 
(D) 


4 

1  252 

3 

814 

3 

375 

3 

814 

3 

375 

1 

(D) 

2 

(D) 

3 

172 

2 

(D) 

1 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Nev.     7J-201 


TABLE  3    Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Reno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


TAMILY  CLOTHING  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGf  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  150 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  


OTHER  APPAREL t  ACCESSORY  STORES 
(SIC  564i  569) 


FURNITUREi  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.5731 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

NONMERCHANDISE  RECEIPTS  


814 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

147 

IB.l 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

<D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

8  428 

(D) 
2  622 
4  410 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 


6  531 
5  781 


(D) 
(D) 
<D) 
(D) 
(D) 
101 


100,0 

(0) 
31.1 
52.3 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(D) 
(D) 
(D) 
(D) 
(D) 
3.8 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL^ 


EATING  PLACES  (SIC  5812) 
total' 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS ; 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


, REPTG  ADDL  DETAIL  FOR  LINE  120 

ICOSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


11  294 

10  268 

156 
164 

1  124 
357 

7  534 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
423 
(D) 


11  294 

10  268 

156 
164 

1  124 
357 

7  534 

7  349 

5  095 

1  239 

1  352 

2  494 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Dl 
(D) 
(D) 
(D) 
423 
(D) 


(X) 

100.0 

1.5 
1.6 

10.9 
3.5 

73.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
4.1 
(0) 


(X) 

100.0 

1.5 

1.6 

10.9 

3.5 

73.4 

100.0 
59.3 
16.9 
18.4 
33.9 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
4.1 
ID) 


'1 


Standard  Notes:        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-202     Mountain— Nev. 


RETAIL  TRADE— Merchandise  Line  Sales 


It*-  ■, 

if*'  I, 


;;i=; 
?>>. 


«;: 


020 

080 
100 
120 
lUO 
160 
180 
200 
220 
240 
260 
280 
300 
3K0 
380 
400 
420 
460 
480 
500 
520 


020 
080 
100 
520 


TABLE  3    Nevada— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Reno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


12  633 

8  983 

(D) 
496 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

80 
112 

29 

1  602 
768 
(D) 
(D) 
(D) 
(D) 
(D) 

2  875 
1  963 

461 


531 

(D) 
496 
(D) 
(D) 


633 

(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
5.5 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.9 
1.2 
0.3 
17.8 
8.5 
(D) 
(D) 
(0) 
(D) 
(D) 
32.0 
21.9 
5.1 


100.0 

(D) 

93.4 

(D) 

(D) 


(X) 
100.0 


280 

280 
280 
281 
232 
283 
284 
285 

520 

520 
520 
529 


> REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 


220 
260 
340 
400 
480 
500 
520 


Kind  of  business  and  merchandise  line 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
JEWELRY-OPTICAL  GOODS  


NONMERCHANDISE  RECEIPTS 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 

•NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


Estab- 
hshments 

(number) 


FUEL.  ICE  DEALERS  (SIC  598) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


9 

(na) 

9 


Sales 


($1,000) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  (letail  withheld  i\ie  to  insufficient  reporting. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


924 
(D) 


(0) 

1  837 
(D) 
636 
199 
321 
(D) 
297 

259 

1   813 

(na) 

175 


2 

(D) 

(D) 

1 

(0) 

(D) 

1 

(D) 

(0) 

1 

(D) 

(D) 

9 

2   875 

89.1 

1 

(D) 

(D) 

4 

49 

1.5 

1    216 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 

100.0 
(D) 
34.6 
10.8 
17.5 
(0) 
16.2 

14.1 

100.0 

(na) 
9.7 


(X) 
100.0 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Nev.     7J^203 


TABLE   4. 


Nevada— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE.  TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEEO-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  .  .  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  .  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  


603 

123 

107 

106 

95 

131 

86 

51 

68 

45 

34 

52 

26 

60 

59 

47 

64 

53 

40 

164 

168 

16 

17 

43 

123 

236 


122  714 

100  062 

23  763 
4  546 
2  797 
1  572 
1  201 
4  272 

1  613 

2  924 
759 
697 
995 
896 
475 
S08 
443 

2  242 

3  795 

13  396 

14  933 
3  996 

2  440 
(0) 
(0) 

3  687 
2  976 


LUMBER  YARDS — CON. 


(D) 
(Dl 
57 
128 
7 
(D) 

1  479 
3  443 

(D) 
67 

2  024 
(D) 
(D) 
(D) 
(D) 


3  212 
3  212 


(D) 
(D) 
(D) 

(0) 

2  700 

3  077 
2  619 
1  176 

427 

134 

(D) 

80 

242 

119 

133 

(D) 

(D) 

57 

73 

133 

(D) 
(D) 


(X) 

100.0 

23.7 
4.5 
2.8 
1.6 
1.2 
4.3 
1.6 
2.9 
0.8 
0.7 
1.0 
0.9 
0.5 
0.5 
0.4 
2.2 
3.8 
13.4 
14.9 
4.0 
2.4 
(0) 
(D) 
3.7 
3.0 


100.0 

(Dl 
(0) 
0.7 
1.7 
0.1 
(0) 
19.1 
44.5 
(D) 
0.9 
26.1 
(D) 
(0) 
(D) 
(D) 


(X) 
100.0 


100.0 
iD) 
(D) 

(D) 
84.1 

100.0 

85.1 

38.2 

13.9 

4.4 

(D) 

2.6 

7.9 

3.9 

4.3 

(D) 

(D) 

1.9 

2.4 

4.3 

(D) 
(D) 


500 
520 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR^ 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  ,  .  .  .  . 

HARDWARE.  . • 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  • 

TIRES-BATTERIES-ACCESSORIES  • 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  5311 

TOTAL  


(D) 
33 


ID) 
1.0 


(D) 

(0) 

(D) 

(0) 

(D) 

(D) 

61 

0.8 

(D) 

(D) 

149 

2.0 

547 

7.4 

656 

8.8 

259 

3.5 

388 

5.2 

ID) 

(0) 

247 

3.3 

154 

2.1 

66 

0.9 

(0) 

(0) 

571 

7.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

485 

6.5 

36 

0.5 

^standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-204    Mountain-Nev. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Nevada— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


"«'  'I 


020 

oto 

060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


>   REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADOL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENV(ARE-HOME  FURNISHINGS.  .  '.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-eUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 
61 
(D) 
(0) 
(D) 

(D) 
(D) 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
248 

(D) 
(D) 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 

(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 

4  474 
32 
(0) 
18 

(D) 

(D) 

8 

467 

(D) 
(D) 
(0) 
(D) 


(0) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
1.0 

(13) 

(0) 
(0) 

100.0 
(D) 
(0) 
(D) 

8.3 

100.0 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
4.0 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(01 

100.0 
0.7 
(D) 
0.4 
(D) 

(D) 
0.1 
7.5 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

>  ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CON. 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-6RAIN-FEE0-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  .  .  i  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES), 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

<D) 

(D) 

(0) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

21  545 
(D) 
(D) 
528 
728 
728 
80 
86 
42 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
1  112 
(0) 


25  322 

24  749 

20  907 

23  942 

20  233 

5  161 

1  735 

966 

12  431 

(D) 

(D) 

528 

(0) 

728 

80 

86 

42 

(D) 

(D) 

(0). 

(D) 

(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

84.8 
(D) 
(D) 
2.1 
2.9 
2.9 
0.3 
0.3 
0.2 
(D) 
(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
4.4 
(0) 


84.5 

100.0 

84.5 

21.6 

7.2 

4.0 

51.9 

(D) 
(D) 
2.1 
(D) 
2.9 
0.3 
0.3 
0.2 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Nev.     7J-205 


TABLE  4  Nevada— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a.  a.  .^.^k  a  a,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORES,  INCLUDING 
DELI CATESSENS — CON. 


340 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


LUMBER-BUILDING  MATERIALS  .  • 
AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

\   PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDYt  NUT,  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL 


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


020 

020 
020 
021 
023 
024 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020. 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

1  FROZEN  FOODS 

•  ALL  OTHER  FOODS 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


46 
45 
14 


(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 

19  709 
(D) 
683 
(0) 

(D) 


203 
152 
152 


152 

152 
152 
(D) 
(D) 
(D) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 


(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 

100.0 
(D) 
3.5 
(0) 

(0) 


(X) 
100.0 
100.0 


100.0 

100.0 

100.0 

(D) 

(D) 

(D) 


220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


380 
400 
420 
440 
500 
520 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


(X) 

(NA)  Not  available 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORlES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


pEPTG  ADDL  DETAIL  FOR  LINE  380.  . 

.AUTOMOBILES-TRUCKS 

•  NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES,  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARSi  WHOLESALE  . 
'USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


pEPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

•  GASOLINE 

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

JriRES-BATTERIES-ACCESSORIES 

PARTSi  INSTALLED  IN  REPAIR  «ORK.  .  .  . 
'  PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

'  OTHER  NONMERCHANDISE  RECEIPTS. 


19  137 

151 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

13  381 

598 

2  239 

(D) 

(D) 

1  401 


100.0 

0.8 
(D) 
(0) 
(D) 
(0) 
(0) 
(D) 

69.9 
3.1 

11.7 
(D) 
(D) 
7.3 


35 

13  381 

79.2 

25 

512 

3.0 

34 

1  627 

9.6 

2 

(D) 

(D) 

2 

(D) 

(D) 

35 

1  308 

7.7 

46 

19 

186 

(X) 

32 

15 

645 

100.0 

32 

(D) 

(D). 

29 

14 

140 

100.0 

29 

11 

263 

79.7 

29 

5 

948 

42.1 

2 

(D) 

(D) 

20 

2 

192 

15.5 

27 

2 

207 

15.6 

13 

129 

0.9 

16 

422 

3.0 

5 

(D) 

(D) 

22 

(0) 

(D) 

20 

9 

781 

100.0 

20 

(0) 

(D) 

13 

437 

4.5 

1 

(D) 

(D) 

15 

(D) 

(D) 

31 

(D) 

(D) 

27 

13 

651 

100.0 

27 

1 

250 

9.2 

25 

642 

4.7 

23 

222 

1.6 

21 

160 

1.2 

12 

239 

1.8 

2 

(D) 

(D) 

2 

(D) 

(D) 

32 

(0) 

(D) 

29 

14 

140 

100.0 

29 

1 

087 

7.7 

29 

933 

6.6 

15 

149 

1.1 

f,<4 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-206     Mountain— Nev. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Nevada— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


:^'i 
ii«*>. 

;:?:: 
<)i.,i 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  includin 

g  lines 

dentified  by^t^M.^^.^^,  see  "Description  of  the  Tables"  in  front] 

a 

Percent 

a> 

Percent 

o 

of  sales 

O 

of  sales 

^ 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

accounted 
for  by  the 
specified 

1 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

accounted 
for  by  the 
specified 

o 

merchandise 

(-) 

merchandise 

s 

(number) 

($1,000) 

line 

s 

(number) 

($1,000) 

line 

IMPORTED    CAR    DEALERS    (SIC    551    PART) 

GASOLINE    SERVICE    STAT IONS--CON . 

- 

- 

(X) 

100 
220 

CIGARS-CIGARETTES-TOBACCO    

MAJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     .    . 

14 

1 

46 
(0) 

0.3 

(D) 

300 

SPORTING-RECREATION    EQUIPMENT    

1 

(D) 

(D) 

DOMESTIC    AND    IMPORTED    CAR 

380 
400 

AUTOMOBILES-TRUCKS 

2 
128 

(D) 
14    065 

(D) 
83.3 

AUTO    FUELS-LUBRICANTS    

DEALERS    (SIC    551    PART) 

400 

, REPTG   ADDL    DETAIL    FOR    LINE    400 

123 

16   499 

100.0 

5 

(D) 

(X) 

400 
401 
402 

AUTO    FUELS-LUBRICANTS    

123 

122 

19 

13   743 

11    990 

1    248 

83.3 

72.7 
7.6 

,    OTHER    AUTOMOTIVE    FUELS    

403 

•    MOTOR   OIL-GREASES-OTHER    OILS    

111 

500 

3.0 

PASSEI^GER    CAR    DEALERS. 
NONFRArJCHISED    (SIC    552) 

420 

TIRES-BATTERIES-ACCESSORIES    

118 

1    666 

9.9 

TOTAL    ••«••••••••• 

3 

(D) 

(X) 

420 
420 

iREPTG    ADDL    DETAIL    FOR    LINE    420 

■TIRES-BATTERIES-ACCESSORIES    

111 
111 

15    503 
1    593 

100.0 

10.3 

421 

■    PARTS.     INSTALLED    IN    REPAIR    '"ORK.    .     .    . 

33 

243 

1.6 

423 

,    PARTS.    RETAIL    (OVER    THE    COUNTER)     .    .    . 

17 

112 

0.7 

TIRE.    BATTERY.    ACCESSORY 

424 

,    AUTOMOBILE    TIRES-BATTERIES-ACCESSORJES 

110 

1    245 

8.0 

DEALERS    (SIC    553    FART) 

480 

HOUSEHOLD    FUELS-ICE    

11 

(□) 

(0) 

12 

1    284 

(X) 

500 
520 

ALL    OTHER    MERCHANDISE    

5 
91 

57 
580 

0.3 

NONMERCHANOISE    RECEIPTS    

3.4 

520 

.REPTG    ADDL    DETAIL    FOR    LINE    520 

86 

12    721 

100.0 

520 

'NONMERCHANDISE    RECEIPTS    

86 

566 

4.4 

HOME    AND    AUTO    SUPPLY 

527 
528 

85 
13 

338 
220 

2.7 
1.7 

,    OTHER    NONMERCHANDISE    RECEIPTS 

STORES    (SIC    553    PART) 

TOTAL    ••«•«•■••••• 

3 

422 

(X) 

APPAREL.    ACCESSORY    STORES    (SIC    56) 

REPTG    SALES    BY    BROAD    MDSE    LINES    .    . 
MISC.    AIRCRAFT.    MARINE.    AUTO- 

2 

(0) 

100.0 

TOTAL    ....    

47 
34 

4    625 
3    676 

(X) 
100.0 

REPTG    SALES    BY    BROAD    MDSE    LINES    .     . 

MOTIVE    DEALERS    (SIC    559) 

140 

MEN'S-BOYS.    CLOTHING.    EXC.    FOOTWEAR    .    . 

16 

909 

24.7 

TOTAL    

7 

(D) 

(X) 

160 
180 
200 

WOMEN'S-GIRLS'    CLOTHING.    EXC.    FOOTWEAR. 

30 
15 

7 

2    063 
431 
(D) 

56.1 

CURTAINS-DRAPERIES-ORY    GOODS 

(0) 

240 

FURNITURE-SLEEP    EQUIP. -FLOOR    COVERINGS. 

2 

(D) 

(D) 

AIRCRAFT.    BOAT.    MOTORCYCLE 
DEALERS    (SIC    559    PART) 

280 
300 
460 

JEWELRY-OPTICAL    GOODS    ......... 

8 
5 

1 

20 

17 

(D) 

0.5 
0.5 
(D) 

SPORTING-RECREATION    EQUIPMENT    

HAY-GRAIN-FEED-FARM    SUPPLIES 

1 

(D) 

(X) 

500 
520 

ALL    OTHER    MERCHANDISE    

1 
5 

(D) 
48 

(D) 

NONMERCHANDISE    RECEIPTS    

1.3 

HOUSEHOLD    TRAILER    DEALERS 
(SIC    559    PART) 

MEN.S.    BOYS'    APPAREL    STORES. 
CUSTOM    TAILORS    (SIC    561.    567) 

TOTAL^ 

6 

433 

(X) 

OTHER    AUTOMOTIVE    DEALERS 

(X) 

(SIC    559    PART) 

MEN'S.    BOYS'    CLOTHING    AND 

TOTAL    

1 

(D) 

(X) 

FURNISHINGS    STORES    (SIC    561) 

GASOLINE    SERVICE    STATIONS 

TOTAL^  ............ 

6 

433 

(X) 

(SIC    55    PART    554) 

TOTAL    

160 

19    378 

(X) 

020 
040 

REPTS    SALES    BY    BROAD    MDSE    LINES    .     . 

128 

12 
2 

16    880 

29 
(D) 

100.0 

0.2 
(D) 

CUSTOM    TAILORS    (SIC    567) 

TOTAL    

(X) 

MEALS-SNACKS 

060 

ALCOHOLIC    DRINKS 

2 

(D) 

(D) 

080 

PACKAGED    ALCOHOLIC    BEVERAGES 

2 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Nev.     7J-207 


TABLE  4  Nevada— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  552-3i  568) 


lUO 
160 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACCESSORY'  SPEC.  STORES' 
FURRIERS  (SIC  563i  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL  1  ACCESSORY'  OTHER  SPEC. 
STORES  (SIC  563  PART) 


FURRIERS'  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


SHOE  STORES  (SIC  566) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


(Dl 

(Dl 

907 

91.8 

8 

0.8 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

317 
(D) 


316 
(D) 


(X) 
100.0 


(X) 
100.0 


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


FURNITURE  STORES  (SIC  5712) 
total"- 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


283 
(D) 


(X) 
100.0 


St 
K 


7J-208     Mountain— Nev. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Nevada— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by .4 


,  see  "Description  of  the  Tables"  in  front] 


"«'  1 


tv' 


a:: 


020 

040 
060 
080 
100 
120 
160 
260 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
260 
280 
500 
520 


Kind  of  business  and  merchandise  line 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  


MUSIC  STORES  (SIC  5733) 
TOTAL  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL^ 


EATING  PLACES  (SIC  5812) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


CAFETERIAS  (SIC  5812  PARTI 
TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  


Estab- 
lishments 

(number) 


5 

80 

21 
3 

10 
1 
1 
2 
3 
1 
1 

6 
8 


4 
59 
20 

2 
8 
1 

2 
4 

7 


Sales 


($1,000) 


4  688 

83 

4  096 

300 

(D) 

20 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 

42 
110 


3  787 

(D) 
3  286 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(01 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
1.8 

87.4 
6.4 
(D) 
0.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.9 
2.3 


100.0 

(D) 
86.8 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


020 

040 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


CATERERS  (SIC  5812  PARTI 
TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  .  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


5    633 


11 

(0) 

(D) 

9 

110 

2.4 

15 

222 

4.8 

19 

209 

4.5 

25 

3  380 

73.3 

1 

(D) 

(D) 

4 

10 

0.2 

2 

(D) 

(D) 

6 

(D) 

(D) 

8 

66 

1.4 

15 

(D) 

(D) 

3 

9 

0.2 

4 

(0) 

(0) 

18 

315 

6.8 

11 

82 

1.8 

3 

(0) 

(D) 

1 

(D) 

(D) 

3 

55 

0.9 

10 

589 

9.5 

6 

(D) 

(0) 

3 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

19 

234 

3.8 

1 

(D) 

(D) 

6 

13 

0.2 

10 

295 

4.8 

9 

256 

4.1 

7 

13 

0.2 

9 

(0) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

7 

746 

12.0 

23 

2  863 

46.2 

16 

489 

7.9 

24 

188 

3.0 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Nev.     7J-209 


020 
040 
060 
080 
100 
300 
500 
520 


080 
140 
160 
180 
280 
300 
520 


080 
140 
160 
180 
280 
300 

300 

300 

301 

302 

303 

304  ' 

305 

306  k 

307  > 


TABLE  4  Nevada-Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^-..^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


ANTIQUE  STORESi  SECONDHAND 
STORES  <SIC  593) 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL 


BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


,  REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
•SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS'  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 

55 
(0) 
(0) 
(0) 

35 
(D) 


324 

(D) 
(D) 
(D) 
(D) 
(D) 
220 
(D) 


324 

324 

(D) 
(D) 
(D) 
(D) 
(D) 
220 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
6.5 

(0) 
(0) 
(D) 

4.2 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
67.9 
(D) 


(X) 

100.0 

(0) 
(D) 
(D) 
(D) 
(D) 
67.9 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


Kmd  of  business  and  merchandise  line 


SPORTING  GOODS  STORES — CON. 
NONMERCHANDISE  RECEIPTS  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

520 

520 
520 
529 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

,  WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


NONMERCHANDISE  RECEIPTS 


220 
260 
300 
320 
340 
400 
480 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  ,  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


7 
(NA) 


521 

(D) 


3    258 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
60 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


480 

(X) 

376 

100.0 

(D) 

(D) 

(0) 

(0) 

(D) 

(0) 

376 

100.0 

(D) 

(D) 

64 

17.0 

18 

4.8 

136 

36.2 

(D) 

(0) 

48 

12.8 

(D) 

(D) 

83 

22.1 

369 

100.0 

(NA) 

(NA) 

63 

17.1 

(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
(0) 
(D) 
1.8 


I 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-210      Mountain— Nev. 


RETAIL  TRADE— Merchandise  Line  Sales 


<>!■ 


(■«. 


a:: 


TABLE  4  Nevada— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


220 
260 
300 
320 
31*0 
400 
460 
500 
520 


Kind  of  business  and  merchandise  line 


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


FLORISTS  (SIC  5992) 
TOTAL  


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2    994 

<D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2  616 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
87.4 
(D) 
(0) 


Kind  of  business  and  merchandise  line 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting, 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— N.  Mex.     7J-211 


TABLE   2. 


New  Mexico:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

oao 

060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
180 
200 
220 
240 

240 
240 
241 
242 

260 
300 
320 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBERi  BLDG.  MATLS. .  HARDWAREi 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS>  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-ORY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS^ 

KITCHENWARE-HOME  FURNISHINGS > 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENTi  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES < 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


4  475 

906 
858 
323 
382 
826 
803 
465 
607 
501 
405 
433 
333 
528 
433 
313 
455 
324 
242 
1  027 
1  025 
91 
135 
114 
1  048 
1  631 


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

; FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


5 

2 

4 

2 

3 

3 

11 

31 

53 

53 

10 

39 

142 

206 

12 

6 

23 

60 

6 

2 

23 

103 


107 
87 

1 

1 

2 

7 

24 

23 
23 
22 

3 

6 
2 

58 


933  670 

192  113 

44  845 
15  114 
21  646 
14  291 
39  446 
28  334 

45  529 
18  600 
14  753 
23  311 
23  592 
11  895 

6  866 
8  968 

11  359 
37  044 
170  189 
63  588 
39  291 

13  563 

14  339 

7  772 
35  898 
31  739 


58  423 

(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
33 
446 
478 
543 
(Z) 
409 
5  615 

33  125 
868 
(D) 
864 

12  872 

80 

(D) 

806 

2  116 


28  572 

24  000 

(D) 
(0) 
(0) 
41 
150 

5  419 
144 
(D) 
(D) 

35 

(D) 

2  067 


100.0 

20.6 
4.8 
1.6 
2.3 
1.5 
4.2 
3.0 
4.9 
2.0 
1.6 
2.5 
2.5 
1.3 
0.7 
1.0 
1.2 
4.0 

18.2 
6.8 
4.2 
1.5 
1.5 
0.8 
3.8 
3.4 


(X) 

100.0 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
0.1 
0.8 
0.8 
0.9 
(Z) 
0.7 
9.6 
56.7 
1.5 
(D) 
1.5 
22.0 
0.1 
(D) 
1.4 
3.6 


(X) 

100.0 

(D) 
(D) 
(D) 
0.2 
0.6 

100.0 
2.7 
(01 
(D) 

0.1 
(D) 
8.6 


340 

340 
340 
341 
342 

343  1 

344  ' 
345 
346  . 
347 
348 
349 
351 
352 
353 
354  > 
355 

380 
460 
480 
500 
520 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  .  .  .  .  , 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  , 

LUMBER-BUILDING  MATERIALS  .  .  .  .  , 

LUMBER  , 

PLYWOOD • 

WINDOWS  1  DOORS  1  AND  FRAMES-METAL  , 

KITCHEN  CABINETS  , 

ALL  OTHER  MILLWORK  , 

WALLBOARD < 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  • 

PAINT-GLASS-WALLPAPER , 

HEATING  AND  PLUMBING  EQUIPMENT  .  , 

METAL  ROOFING  AND  SIDING  .  .  .  .  , 

MASONRY  SUPPLIES  , 

INSULATION  , 

PREFABRICATED  BUILDINGS  AND  PARTS, 

ALL  OTHER  BUILDING  MATERIALS  .  .  , 

AUTOMOBILES-TRUCKS , 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 

240 
240 
241 
242 

260 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

460 
520 


CURTAINS-DRAPERIES-DRY  ^OODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

iREPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWSi  DOORSi  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 

ALL  OTHER  BUILDING  MATERIALS  •  .  . 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  .  . 


HEATINGi  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


200 
320 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PAINTi  GLASS'  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
HARDWARE 


23  178 

20  159 

9  506 

2  225 

584 

(D) 

1  216 

1  557 

990 

1  057 

264 

176 

957 

394 

(D) 

743 

(D) 
(0) 
(D) 
(D) 
352 


(D) 

52 

122 

2  021 
46 
(D) 
(D) 

36 

(D) 

485 

7  233 

6  767 
6  183 

764 
254 
745 
13 
170 
859 
404 
421 
118 
(D) 
410 
269 
(D) 
1  541 

(D) 
126 


1  546 
(D) 


4  869 
3  661 


87.3 

100.0 
87.0 
41.0 
9.6 
2.5 
(D) 
5.2 
6.7 
4.3 
4.6 
1.1 
0.8 
4.1 
1.7 
(D) 
3.2 

(D) 
(D) 
(D) 
(D) 
1.5 


(D) 
0.6 
1.5 

100.0 
2.3 

(D) 
(D) 

0.4 

(D) 

6.0 

89.4 

100.0 

91.4 

U.3 

3.8 

11.0 

0.2 

2.5 

12.7 

6.0 

6.2 

1.7 

(D) 

6.1 

4.0 

(D) 

22.8 

(D) 
1.6 


(X) 
100.0 


(X) 
100.0 


(D) 
(D)  I 


(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-212     Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2      New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


340 

340 
340 
356 
357 
358 
359 
361 

420 
520 


"Si 


If*'* 


q: 


300 
320 

340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


PAINT,  GLASS,  WALLPAPER 
STORES — CONTINUED 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340. 

LUMBER-BUILDING  MATERIALS  .  .  . 
OTHER  LUMBER-BUILDING  MATERIALS 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS 
GLASS 


TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE  STORES  (SIC  5251) 

TOTAL'- 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EUUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


407 

293 

165 

27 

8 

67 

173 

215 

231 

220 

234 

89 

105 

174 

162 

112 

169 

52 

4 

50 

38 

12 

39 

9 

185 

103 


Sales 


($1,000) 


3  519 

3  566 
3  424 

186 
2  247 

171 
35 

790 

(D) 
137 


1  042 
(D) 


1 

(D) 

11 

290 

1 

(D) 

10 

(0) 

4 

(D) 

15 

812 

53 

12  829 

2 

(D) 

1 

(D) 

1 

(D) 

28 

1  271 

9  Oil 

931 

(D) 

315 

2  372 

12  892 

19  858 

5  614 

11  174 

883 

754 

751 

197 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


327 
816 
573 
(0) 
944 
264 
267 
583 
(Z) 
241 
170 


96.1 

100.0 

96.0 

5.2 

63.0 

4.8 

1.0 

22.2 

(D) 
3.7 


(X) 
100.0 


100.0 

(D) 
1.8 
(D) 
(D) 
(D) 
5.0 
78.6 
(D) 
(D) 
(D) 
7.8 


(X) 

100.0 

8.6 
0.9 
(D) 
0.3 
2.3 
12.3 
19.0 
5.4 
10.7 
5.6 
3.6 
4.5 
1.1 
2.2 
3.7 
2.5 
(D) 
0.9 
3.1 
0.3 
0.6 
(Z) 
6.9 
4.9 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


(REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  •'  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


, REPTG  ADDL  DETAIL  FOR  LINE  200. 
>CURTAINS-DRAPERIES-DRY  (iOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  • 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


Estab- 
lishments 

(number) 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

'  HARDWARE-TOOLS  

;  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

, REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


47  985 

47  985 

(D) 

(D) 

363 

6  370 

45  787 
5  579 
4  093 
1  605 

10  039 

45  787 

9  226 

1  325 

(0) 

(0) 

566 

1  709 

960 

1  829 

1  551 
620 

2  189 

3  683 

43  743 

3  683 

1  026 

2  694 

4  452 

42  109 
4  452 
2  944 

1  454 

2  930 

43  743 
2  930 
1  021 
1  920 

1  477 

47  168 

1  477 

440 

992 

347 

1  254 

(D) 

(0) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

1  562 

47  985 

1  562 

992 

(D) 

(D) 

3  842 


(D) 

(D) 

0.8 

13.3 

100.0 

12.2 

8.9 

3.5 

20.9 

100.0 
20.1 
2.9 
(D) 
(D) 
1.2 
3.7 
2.1 
4.0 
3.4 
1.4 

4.6 
7.7 

100.0 
8.4 
2.3 
6.2 

9.3 

100.0 

10.6 

7.0 

3.5 

6.1 

100.0 
6.7 
2.3 

4.4 

3.1 

100.0 
3.1 
0.9 
2.1 

0.7 
2.6 
(D) 

100.0 
(D) 
(0) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
3.3 

100.0 
3.3 

2.1 
(D) 
(D) 

8.0 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— N.  Mex.     7J-213 


TABLE   2. 


New  Mexico:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHVNGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


, REPTG  ADDL  DETAIL  FOR  LINE  200. 
I  CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


jREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
•MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


105 

78 

17 

1 

9 

89 

80 

95 

89 

97 

40 

44 

97 

86 

44 

98 

9 

3 

1 

2 

101 

38 


234 

151 

82 

S 

7 

58 

75 

119 

54 
54 
53 
46 


50 
50 
36 
31 

4 
34 
29 
24 
36 
32 
18 

9 

115 
100 

54 
54 
45 
43 

7 


(D) 
649 
(D) 
32 
152 
042 
267 
795 
571 
(D) 
241 
226 
588 
184 
096 
(D) 
(D) 
(D) 
(D) 
768 
(D) 


5  800 
(D) 
162 
283 
857 

5  480 

15  483 

2  713 

1  891 
814 

6  552 

15  314 

3  293 
320 
188 
(D) 
242 
624 
252 
776 
664 
125 
(D) 

2  630 

3  710 

17  261 

2  326 

(D) 

(D) 

23 

1  168 

7  290 
984 
(D) 
(D) 
(D) 

583 

11  008 

230 

87 

139 


100.0 

(D) 
3.2 
(D) 
0.2 
5.7 
5.2 

16.2 
3.9 

12.7 
(D) 
1.2 

11.0 
2.9 
0.9 
5.4 
(0) 
(D) 
(D) 
(D) 

23.6 
(D) 


16.6 
(D) 
0.5 
0.8 
2.4 

15.7 

100.0 

17.5 

12.2 

5.3 

18,7 

100.0 
21.5 
2.1 
1.2 
(D) 
1.6 
4.1 
1.6 
5.1 
4.3 
0.8 
(D) 

7.5 
10.6 

100.0 

13.5 

(D) 

(D) 

0.1 

3.3 

100.0 

13.5 

(D) 

(D) 

(D) 

1.7 

100.0 
2.1 
0.8 
1.3 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  ST0RES--C0NT INUED 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES, 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
>ALL  OTHER  MERCHANDISE  .    f    

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC,  FOOTWEAR  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC,  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL,-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  ,  ,  ,  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  


523 

523 

20 

2 

55 

391 

370 

57 

67 

40 

28 

12 

3 

82 

27 

6 

40 

5 

23 


1  048 

10  153 
501 
(D) 
364 
(D) 

262 

889 
<DI 

9  137 
635 
426 
210 

603 

6  932 
373 

153 
222 

(D) 
754 
429 
(D) 
(D) 
48 
ID) 

10  530 

636 

144 

76 

408 

865 


1  150 
(D) 


563 

(D) 


239  816 

219  409 

179  925 

(D) 

(D) 

1  180 

10  355 

12  486 

277 

606 

162 

246 

(D) 

(Z) 

1  200 

(D) 

(D) 

196 

(Z) 

253 


3.0 

100,0 
4.9 
(D) 
3.6 
(D) 

0.7 
2.5 
(0) 

100.0 
6.9 
4.7 
2.3 

1.7 

100.0 
5.4 
2.2 
3.2 

(D) 
2.2 
1.2 
(D) 
(D) 
0.1 
(D) 

100.0 
6.0 
1.4 
0.7 
3.9 

2.5 


(X) 
100,0 


(X) 
100.0 


100. 0 

82.0 
(D) 
(D) 
0.5 
4.7 
5.7 
0.1 
0.3 
0.1 
0.1 
(D) 
(Z) 
0.5 
(D) 
(0) 
0.1 
(Z) 
0.1 


Standard  Notes; 


Represents  zero.       (D)  Wiftiheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-214     Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2      New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


tao 
460 
t80 
500 
520 


IV) 


a: 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
023 
024 

100 
120 
500 

500 
500 
508 


Kind  of  business  and  merchandise  line 


FOOD  STORES — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .... 


GROCERY  STORES  1  INCLUDING 
DELICATESSENS  (SIC  541) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  : 

GROCERIES-OTHER  FOODS  , 

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  ,  . 
GROCERIES-OTHER  FOODS  •  .  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELI^Y-OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  .    .    .     .    . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ■ 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  , 

ALL  OTHER  MERCHANDISE  , 

PAPER  1  PAPER  PRODUCTS .  , 

ALL  OTHER  MERCHANDISE , 

NONMERCHANDISE  RECEIPTS  , 

MEAT  MARKETS  (SIC  542  PART) 

total"- 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES  I  VEGETABLE  MARKETS 
(SIC  543) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETASLES) .  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

PAPER  I  PAPER  PRODUCTS 


Estab- 
lishments 

(number) 


3 

(D) 

12 

(Z) 

8 

(Z) 

369 

8  913 

119 

2  800 

575 

453 

453 

420 
420 
406 
382 
379 
414 

7 

2 
55 
387 
368 
57 
67 
40 
28 
12 

3 
82 
27 

5 
40 

5 
21 

3 
12 

8 
362 

360 
360 
351 
111 

109 


Sales 


($1,000) 


232  269 

215  401 

176  318 

208  650 

170  296 

45  676 

16  458 

9  965 

98  265 

(D) 
(D) 
1  180 
10  325 
(D) 
277 
606 
162 
246 
(D) 
(Z) 

1  200 
(0) 
(D) 
196 
(Z) 
(D) 
(D) 
(Z) 
(Z) 

8  776 

195  450 
8  768 
6  688 

2  193 

2  771 


2  132 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(Z) 
(Z) 
4.1 
1.3 


(X) 

100.0 

81.9 

100.0 

81.6 

21.9 

7.9 

4.8 

47.1 

(0) 
(D) 
0.5 
4.8 
(D) 
0.1 
0.3 
0.1 
0.1 
(D) 
(Z) 
0.6 
(D) 
(D) 
0.1 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
4.1 

100.0 
4.5 
3.4 
1.1 

1.3 


699 

(X) 

530 

100.0 

(D) 

(D) 

530 

100.0 

(D) 

(D) 

(D) 

(D) 

309 

56.3 

(D) 

(D) 

(D) 

(D) 

020 
100 

(D) 

(D) 

120 

(D) 

(D) 

140 

(D) 

(D) 

160 
180 

(D) 

100.0 

200 

(D) 

(D) 

(D) 

(D) 

020 
020 
024 

040 
100 
120 
300 
400 
500 

500 
500 
508 
516 

520 


.REPTG  ADDL  DETAIL  FOR  LINE  020. 

•GROCERIES-OTHER  FOODS  

ALL  OTHER  FOODS 


.REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPERi  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


020 
040 
520 


Kind  of  business  and  merchandise  line 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  .  .  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


OTHER  FOOD  STORES  (SIC  549  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOSACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


9 

441 

9 

241 

9 

441 

9 

241 

9 

241 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

6 

(D) 

6 

(D) 

6 

(D) 

1 

(D) 

5 

(D) 

Sales 


($1,000) 


1    045 
(D) 


2    535 

1    605 

1    474 
(D) 

(D) 


409 
(D) 


488 

250 

240 

356 

223 

456 

1 

(D) 

1 

(D) 

12 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— N.  Max.     7J-215 


TABLE   2      New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 

210 
260 
280 
300 
320 
ItO 
380 
400 
420 
UUO 
1*80 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERING; 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


220 
380 

too 

«20 
4«0 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


220 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

52C 
520 
527 
528 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
AUTOMOBILES-TRUCKS 


REPTG  AODL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS'  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARb.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

(REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


52 

18 

46 

11 

42 

34 

10 

217 

126 

265 

2 

1 

61 

243 


155 

1 

155 
94 
145 

2 

7 

143 


1 
133 

128 

128 

128 

8 

83 

3 

127 

65 

81 

17 

82 

79 
79 
26 
68 

125 

120 
120 
118 
108 
107 
81 

2 

5 

123 

118 

118 

115 

35 


2  464 

(D) 

1  962 

(Z) 

1  487 

495 

(Z) 

168  852 

1  949 

26  927 

(D) 

(D) 

5  959 

11  864 


179  986 

(D) 
154  376 

788 
14  099 

(D) 

(D) 
10  220 


(D) 
141  167 

161  217 

138  563 

78  025 

(D) 

19  692 

(Z) 

30  240 

4  137 

4  371 

(0) 

744 

118  815 
593 
462 
113 

12  808 

158  022 

12  602 

6  754 

3  445 

891 

1  257 

(D) 

(D) 

9  149 

157  017 

8  972 

8  181 

769 


1.1 
(D) 
0.9 
(Z) 
0.7 
0.2 
(Z) 

75.6 
0.9 

12.1 
(D) 
(D) 
2.7 
5.3 


100.0 

(D) 
85.8 
0.4 
7.8 
(D) 
(0) 
5.7 


(X) 

100.0 

(0) 
85.9 

100.0 

85.9 

48.4 

(D) 

12.2 

(Z) 

18.8 

2.6 

2.7 

(D) 

0.5 


100 
0 
0 
0 


7.8 

100.0 
8.0 
4.3 
2.2 
0.6 
0.8 

(D) 
(D) 
5.6 

100.0 
5.7 
5.2 
0.5 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  PASSENGER  CARS.  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

(AUTO  FUELS-LUBRICANTS  

'  MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

Jtires-batteries-accessories  

PARTS,  installed  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


5  599 
5  235 
4  292 

3  879 

3  201 
2  544 

(D) 
196 
(D) 
352 
(D) 
(D) 
(D) 

(0) 

(0) 
(D) 
(D) 

524 

4  767 
505 
195 

40 
90 
100 

(D) 
387 

4  869 
387 
(0) 
(D) 


82.0 

100.0 
82.5 
65.6 
(D) 
5.1 
(D) 
9.1 
(D) 
(D) 
(D) 

(0) 

100.0 
(D) 
(0) 

10.0 

100.0 
10.6 
4.1 
0.8 
1.9 
2.1 

(D) 
7.4 

100.0 

7.9 
(D) 
(D) 


14 

11 

146 

(X) 

10 

10 

435 

100.0 

10 

8 

917 

85.5 

10 

10 

435 

100.0 

10 

8 

917 

85.5 

10 

4 

710 

45.1 

6 

979 

9.4 

10 

2 

690 

25.8 

4 

(D) 

(D) 

5 

(0) 

(0) 

1 

(D) 

(D) 

8 

(D) 

(D) 

8 

(D) 

100.0 

8 

(D) 

<D) 

7 

(D) 

(0) 

10 

767 

7.4 

10 

10 

435 

100.0 

10 

767 

7.4 

10 

487 

4.7 

10 

165 

1.6 

8 

(D) 

(0) 

4 

(D) 

(D) 

10 

(D) 

(D) 

10 

10 

435 

100.0 

10 

(0) 

(D) 

10 

(D) 

(D) 

3 

(D) 

(D) 

standard  Notes: 


Represents  zero.       (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-216     Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2      New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


>«i» 

IS:'' 


M..., 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 
420 

420 
420 
421 
422 
423 

500 
520 

52a 
520 
527 
528 


a: 


020 
100 
120 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERS i 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS'  RETAIL  .  .  . 

NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS?  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 


, REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 
I NONMERCHANDISE  RECEIPTS  .  .  .  . 

'  SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  .  .  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


1 REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
.NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

;  TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


126 

85 

1 

1 

1 

23 

2 

18 

1 

18 

16 

2 

4 

25 

13 

13 

9 

7 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


13  755 

13  108 
12  947 
(D) 
(D) 
(D) 
11  672 
726 
145 

(D) 
(D) 

334 
31 
(0) 
(0) 
(D) 

(D) 
133 

4  601 

126 

55 

67 


19  959 


(D) 
(D) 
(D) 
(D) 
(D) 
139 
(D) 
127 
155 
(D) 
(D) 
911 

2  600 
307 
274 

33 

11  392 

10  239 
7  857 
1  396 

3  088 
606 

1  176 
275 
673 
120 
309 
38 
169 


120 
995 

8  821 

683 

209 

89 

394 


20  512        (X) 
14  158      100.0 


97.2 

100.0 
98.8 
(D) 
(D) 
(D) 
89.0 
5.5 
1.1 

(D) 
(0) 

100.0 
9.3 
(D) 
(D) 
(D) 

(0) 
0.9 

100.0 
2.7 
1.2 
1.5 


(D) 
(D) 
(D) 
(0) 
(D) 
0.9 
(D) 
0.9 
1.0 
(D) 
(D) 
6.1 

100.0 

11.8 

10.5 

1.3 

76.4 

100.0 

76.7 

13.6 

30.2 

5.9 

11.5 

2.7 

6.6 

1.2 

3.0 

0.4 

1.7 

0.8 
6.7 

100.0 
7.7 

2.4 
1.0 
4.5 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
436 

500 
520 

520 
520 
524 
525 
526 


Kind  of  business  and  merchandise  line 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  '.  . 

AUTO  FUELS-LUBRICANTS  


■REPTG  ADDL  DETAIL  FOR  LINE  400. 

[auto  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


'REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  . 

|TIRES-BATTERIES-ACCESS0RIES  

'  AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS. 

RETREAD  AUTO  TIRES  SOLD, TO  USERS  .  . 

STORAGE  BATTERIES 


Estab- 
lishments 

(number) 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


220 
240 
380 
500 

500 
500 
504 
505 
507 

520 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


TOTAL"- 


AIRCRAFT. 
DEALERS 


BOAT.  MOTORCYCLE 
(SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  


;REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
,ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


520  kREPTG  ADDL  DETAIL  FOR  LINE  520. 
520  ^NONMERCHANOISE  RECEIPTS  .  .  .  . 

527  I    SERVICE  LABOR 

532  I  OTHER  NONMERCHANDISE  RECEIPTS. 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


7  214 

(D) 
(D) 
(D) 
(D) 
(D) 

1  633 
(D) 

1  823 
(D) 
377 
340 
(D) 
(D) 

(D) 
(D) 
(D) 


6 

572 

1 

343 

261 

840 

(D) 

33 

(D) 

(D) 

163 

156 

365 

5 

548 

353 

(D) 

(D) 

(D) 

13 

126 

(D) 

6 

776 

5 

508 

(D) 

(D) 

(D) 

5 

448 

5 

508 

5 

448 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 

22.6 
(D) 

25.3 
(D) 
5.2 
4.7 
(D) 
(D) 

100.0 
(D) 
(D) 

19.2 

100.0 
20.4 
4.0 
12.8 
(0) 
0.5 
(0) 
(D) 
2.5 

2.2 

S.l 

100.0 

6.4 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 

(D) 

(D) 

98.9 

100.0 

98.9 

(D) 

(D) 

(D) 

(D) 

100.0 
(0) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— N.  Mex.     7J-217 


TABLE   2      New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  551*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  • 


TIRES-BATTERIES-ACCESSORIES 


>REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  , 
PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


1  233 
810 

60 

28 
4 
2 

40 
6 
3 
1 
3 
2 
1 
4 
8 
2 
3 
6 
810 

764 
764 
762 
73 
640 

664 

628 
628 
196 
74 
599 

1 
19 
36 

424 

410 

410 

394 

70 


71  942 

443 
613 
(Z) 
(D) 

77 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(Z) 

70 
(D) 
(D) 
(D) 
59  637 

68  104 

56  829 

51  558 

2  414 

2  847 

7  446 

58  216 
7  050 

1  034 
328 

5  690 

(0) 
315 
356 

2  563 

41  975 

2  470 

1  969 

498 


100.0 

0.6 

0.9 
(Z) 
(D) 

0.1 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(Z) 

0.1 
(D) 
(D) 
(D) 
82.9 

100.0 

83.4 

75.7 

3.5 

4.2 

10.4 


100. 

12. 

1. 

0. 

9. 


(D) 
0.4 
0.5 
3.6 

100.  0 
5.9 
4.7 
1.2 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  


120 
140 
160 
180 
200 
240 
260 
280 
300 
320 
340 
500 
520 


REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR < 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS 


MEN'S'  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 


140 
160 
180 
200 
240 
260 
280 
300 
320 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSB  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 


361 

14 

145 

265 

194 

59 

6 

6 

37 

13 

1 

1 

33 

136 


54 

8  621 

86.4 

16 

391 

3.9 

31 

600 

6.0 

6 

(0) 

(D) 

2 

(0) 

(D) 

1 

(D) 

(D) 

6 

(D) 

(D) 

4 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

21 

225 

2.3 

179 

142 

10 


54  413 

184 

14  401 

23  751 

12  398 

1  820 

(0) 

(D) 

179 

127 

(D) 

(D) 

225 

1  214 


10  638 
(D) 


222 

(D) 


19  856 

17  544 
115 


100.0 

0.3 

26.5 

43.6 

22.8 

3.3 

(D) 

(D) 

0.3 

0.2 

(0) 

(0) 

0.4 

2.2 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

0.7 


;jit>, 

i,<4 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-218      Mountain-N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2      New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


L.,  see  "Description  of  the  Tables"  in  front] 


^:ni 


140 
160 
180 
200 
280 
500 
520 


120 
140 

140 
140 
142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


'reptg  addl  detail  for  line  140.  .  . 
'men's-boys'  clothing,  exc.  footwear 

boys'  clothing  

men's  tailored  outerwear  

other  men's  outerwear.  ...... 

other  men's  clothing  


120 

140 
160 
180 
200 
280 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHING,  SPECIALTY 
STORES — CONTINUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*0MEN'S-6IRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS  .....  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  <SIC  563.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  <SIC  563  PART) 

TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


Estab- 
lishments 

(number) 


14 

355 

142 

15  525 

23 

767 

15 

334 

21 

(D) 

3 

(0) 

42 

346 

152 
121 


3 

2 
1 
6 

121 

102 
102 
30 
39 
61 
84 
88 
102 
87 
48 
19 
41 

19 
12 
19 

3 
34 


Sales 


($1,000) 


17  068 

15  236 

(D) 
(D) 

795 
99 

(D) 
<D) 
(D) 
(D) 

13  596 

12  264 

11  279 

677 

193 

267 

1  069 

2  494 
4  446 
1  568 

179 

88 

301 

637 
(D) 
91 
(D) 
282 


(D) 
(D) 
929 
130 
(D) 
(0) 
64 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.0 
88.5 
4.4 
1.9 
(Oi 
(D) 
2.0 


(X) 

100.0 

(D) 
(D) 

100.0 
12.5 
<D) 
(D) 
(D) 
(D) 

89.2 

100.0 

92.0 

5.5 

1.6 

2.2 

8.7 

20.3 

36.3 

12.8 

1.5 

0.7 

2.5 

4.2 
(D) 
0.6 
(D) 
1.9 


100.0 

(D) 
(D) 
83.6 
5.6 
(D) 
(D) 
2.8 


120 
140 

140 
140 
142 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
300 
500 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  


Kind  of  business  and  merchandise  line 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  '.  . 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR.  ...  

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 

REPTG  ADDL  DETAIL  FOR  LINE  140.  ,  .  .  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY c  .  .  . 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS  ...  

OTHER  WOMEN'S-GJRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 

(D) 
(D) 
(D) 

1  498 

1  291 

1  095 

HO 

(D) 

42 
112 
473 
118 

82 

54 
(D) 

55 

130 
(D) 
(D) 
(D) 


373 
(D) 


18  571 
16  351 

(D) 

5  274 

6  667 
2  371 

529 
605 
548 
118 
569 

6  814 

6  450 

2  443 

256 

41 

97 

270 

516 

674 

298 

86 

21 

168 

2  Oil 
1  447 
(D) 
(D) 
70 
35 
76 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 

81.0 

100.0 
84.8 
8.5 
(0) 
3.3 
8.7 
36.6 
9.1 
6.4 
4.2 
(D) 
4.3 

7.0 
(D) 
(D) 
(D) 


(X) 
100.0 


(D) 
32.3 

100.0 
35.6 
7.9 
9.1 
8.2 
1.8 
8.5 

•   41.7 

100.0 

37.9 
4.0 
0.6 
1.5 
4.2 
8.0 

10.4 
4.6 
1.3 
0.3 
2.6 

12.3 
8.8 
(D) 
(D) 
0.4 
0.2 
0.5 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-N.  Max.     7J-219 


TABLE   2      New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FAMILY  CLOTHING  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 


120 
lUO 
160 
180 
200 
340 
500 
520 


REPT6  SALES  BY  BROAD  MDSE  LINES  •  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS , 

LUMBER-BUILDING  MATERIALS  ■ 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  • 

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


120 
ItO 
160 
180 

180 
180 
181 
182 
183 

500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEOS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


[REPTG  ADDL  DETAIL  FOR  LINE  180. 
'all  FOOTWEAR 


MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S!  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


9  559 

(D) 
(D) 
287 
8  976 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
149 
645 

571 
217 

113 
687 
417 

(D) 
158 


1  208 
(0) 


100.0 

(D) 
(D) 
3.0 
93.9 
(D) 
(D) 
(0) 
(0) 


100.0 

(0) 

(D) 

1.9 

95.0 

100.0 
95.3 
27.9 
48.7 
18.7 

(0) 
2.0 


(X) 
100.0 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
4S0 
500 
520 


140 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


140 
200 
220 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  < 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


1 

1 

3 

2 

2 

53 

129 

107 

62 

8 

14 

11 

12 

3 

1 

1 

12 

77 


172 
105 


686 
(D) 


34  717 

(D) 

(D) 

(D) 

(D) 

(D) 

983 

10  959 

17  479 

2  065 

78 

239 

209 

307 

(D) 

(D) 

(D) 

(D) 

470 

1  662 


22  455 

(0) 
(D) 
2  526 
17  122 
431 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
925 


(D) 
572 
(0) 


(X) 
100.0 


(X) 

100.0 

(0) 
(0) 
(D) 
(D) 
(0) 
2.B 
31.6 
50.3 
5.9 
0.2 
0.7 
0.6 
0.9 
(D) 
(D) 
(D) 
(D) 
1.4 
4.8 


100.0 

(D) 
(0) 
11.2 
76.3 
1.9 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 
4.1 


(X) 

lOC.O 

(D) 
3.1 
(D) 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-220     Mountain-N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2      New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  byj 


k,  see  "Description  of  the  Tables"  in  front] 


240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 
440 
500 
520 


1...; 


200 
220 
240 
340 
520 


«:: 


Kind  of  business  and  merchandise  line 


FURNITURE  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS!  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  

DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


Estab- 
lishments 

(number) 


TOTAL^ 


100 
120 
140 
160 
ISO 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  IN^TR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


> REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
; KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


Sales 


($1,000) 


13  840 

16  428 

12  601 

2  178 

8  833 

846 

564 

185 

330 
(D) 
(0) 
(D) 
25 
(D) 
(D) 
(D) 
737 


3  898 

189 

(D) 

3  245 

(D) 

(D) 


153 
(0) 


11  726 

8  220 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

4  582 

6  099 

3  792 

2  652 

754 

(D) 

(D) 

(D) 
1  634 

5  124 
1  578 

(0) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


75.9 

100.0 

76.7 

13.3 

53.8 

5.1 

3.4 

1.1 

1.8 

(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
4.0 


100.0 

4.8 
(D) 
83.2 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

(D) 
(0) 
(D) 
(0) 
(D) 
(D) 
55.7 

100.0 

62.2 

43.5 

12.4 

(0) 

(D) 

(D) 
19.9 

100.0 

30.8 

(D) 

(D) 


280 
300 
320 
340 
400 
420 
480 
500 
520 


220 
500 
520 


220 

220 
220 
232 
233 

500 
520 


220 

220 
220 
228 
229 
231 
232 
233 
234 

500 
520 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE  STORES— CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAd'  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

•REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

>REPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR,  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD  I  OS-TV • S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


020 
040 
060 
080 
100 
120 
180 
260 
280 
500 
520 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


EATING.  DRINKING  PLACES  (SIC  58) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


6 

(D) 

7 

209 

6 

(D) 

7 

(D) 

- 

(D) 

2 

(D) 

1 

(D) 

5 

(D) 

28 

591 

833 

54 

679 

226 

130 

109 

3 

2 

2 

2 

21 

128 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3  562 

3  142 

3  070 
(D) 
(D) 


462 

403 

392 

31 

362 

(D) 
(D) 


16 

2  254 

16 

2  234 

13 

579 

13 

446 

12 

745 

8 

142 

7 

141 

9 

182 

1 

(D) 

4 

(D) 

81  994 

57  224 

691 

40  955 

11  606 

2  512 

319 

(Z) 

(D) 

(D) 

(D) 

175 

884 


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-N.  Mex.     7J-221 


TABLE   2      New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
OKO 
060 
080 
100 
120 
180 
260 
280 
500 
520 


020 
040 
060 
080 
100 
180 
260 
280 
500 
520 


020 
0I»0 
080 
100 
280 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


020 
040 
060 
080 
100 
500 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS  1  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  t 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL^ 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  


653 

51 

653 

46 

15 

88 

3 

2 

2 

2 

20 

94 


428 

26 

428 

43 

11 

54 

2 

2 

1 

14 

68 


196 

19 

196 

3 

3 

23 
3 
2 

19 


180 

3 

26 

180 

115 

21 

1 


44  761 

(D) 
40  542 
2  137 
169 
278 
(Z) 
(D) 
(D) 
(D) 
(D) 
700 


31  049 

320 
27  684 
(D) 
160 
165 
(D) 
(D) 
(D) 
109 
519 


3  877 

(D) 
3  625 
(D) 
(D) 
(D) 
(D) 
(D) 


9  353 

326 
8  766 
(D) 
(D) 
79 
6 
(D) 
(D) 


(D) 
413 
469 
343 
41 
(D) 


100,0 

(D) 
90.6 
4.8 
0.4 
0.6 
(Z) 
(D) 
(D) 
(D) 
(D) 
1.6 


100.0 

1.0 
89.2 
(D) 
0.5 
0.5 
(D) 
(D) 
(D) 
0.4 
1.7 


100.0 

(D) 
93.5 
(D) 
(D) 
(0) 
(D) 
(D) 


100.0 

3.5 
93.7 
(D) 
(D) 
0.8 
0.1 
(D) 
(D) 


(X) 

100.0 

(0) 
3.3 
76.0 
18.8 
0.3 
(D) 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
480 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 


DRINKING  PLACES  (aLCHOLIC 
BEVERAGES) — CONTINUED 


NONMERCHANDISE  RECEIPTS 


DRUG  STORES!  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


>REPTG  ADDL  DETAIL  FOR  LINE  120 

|COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIEE-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTALi 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


200 

54 

77 

11 

147 

200 

2 

7 

3 

2 

9 

2 

35 

73 

19 

9 

2 

1 

3 

104 

61 


195 

53 

72 

10 

143 

195 

189 
189 
166 
189 
133 

2 

7 

3 

2 

9 

2 

34 

69 

18 

9 

2 

1 

3 

99 

61 


578 

37 
26 
91 
176 
65 


32  437 

706 

1  277 

303 

1  971 
24  076 

(D) 
64 
(Z) 
(D) 
(D) 
(0) 
405 
464 
283 
89 
(D) 
(D) 
(D) 

2  213 
435 


32  286 

(D) 

1  243 

ID) 

1  960 
23  993 

31  866 
23  639 

8  478 
10  078 

5  094 

(D) 
64 
(Z) 
(D) 
(D) 
(D) 
(D) 
460 
(D) 
89 
(D) 
(D) 
(D) 

2  206 
435 


86  784 

66  032 

317 
528 
(D) 
17  465 
351 
(D) 


(X) 

100.0 

2.2 
3.9 

0.9 
6.1 
74.2 
(D) 
0.2 
(Z) 
(D) 
(D) 
(D) 
1.2 
1.4 
0.9 
0.3 
(D) 
(D) 
(D) 
6.8 
1.3 


(X) 

100.0 

(D) 
3.8 
(0) 
6.1 
74.3 

100.0 
74.2 
26.6 
31.6 
16.0 

(D) 
0.2 
(Z) 
(D) 
(0) 
(D) 
(D) 
1.4 
(0) 
0.3 
(D) 
(D) 
(D) 
6.8 
1.3 


(X) 

100.0 

0.5 
0.8 
(D) 
26.4 
0.5 
(D) 


V 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-222     Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.   New  Mexico:    1963- 


Continued 


IV) 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
280 
300 
400 
500 
520 


240 
260 
500 
520 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


240 
240 
249 


Kind  of  business  and  merchandise  line 


OTHER  RETAIL  STORES — CONTINUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .... 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


TOTAL^ . 


ANTIQUE  STORES  (SIC  5932) 
total"- 


SECONDHAND  STORES  (SIC  5933) 
TOTAL^ 


BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

1 REPTG  ADOL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OTHER  FURN. -SLEEP  EQUIP. -FL.  COVERINGS 


Estab- 
lishments 

(number) 


22 

247 

15 

(D) 

19 

93 

2 

(D) 

76 

947 

25 

516 

53 

690 

86 

4  602 

46 

3  687 

33 

563 

17 

359 

3 

(Z) 

11 

367 

14 

213 

2 

(D) 

75 

13  612 

70 

7  195 

180 

8  648 

203 

1  851 

176 

32 

22 

91 

176 

51 

1 

1 

1 

3 

1 

7 

53 


Sales 


($1,000) 


21  970 

242 

237 

(0) 

17  465 

163 

(D) 

(D) 

(D) 

42 

(D) 

43 

338 


3  121 


1  743 

159 

(D) 

1  515 

(D) 


(D) 
(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


0.4 

500 

(0) 

0.1 

500 

(D) 

500 

1.4 

512 

0.8 

513 

1.0 

514 

7.0 

515 

5.6 

0.9 

520 

0.5 

(Z) 

520 

0.6 

520 

0.3 

523 

(D) 

20.6 

10.9 

13.1 

2.8 

100.0 

1.1 
1.1 

(D) 
79.5 
0.7 
(0) 
(Dl 
(D) 
0.2 
(D) 
0.2 
1.5 


100.0 

9.1 

(D) 

86.9 

(D) 


(X) 

100.0 

(D) 

100.0 
(D) 
(D) 


240 
240 
248 

260 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


REPTG  ADDL  DETAIL  FOR  LINE  240 

[furniture-sleep  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


020 
040 
100 
140 
160 
180 
240 
260 
300 
320 
500 
520 


020 
040 
100 
140 
160 
180 
240 
260 


Kind  of  business  and  merchandise  line 


BOOK  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

SOCIAL  STATIONERY-GREETING  CARDS  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES, 

ALL  OTHER  MERCHANDISE , 

NONMERCHANDISE  RECEIPTS  , 

REPTG  ADOL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  . 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


STATIONERY  STORES  (SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  'SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520 

'NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

SPORTING  GOODS  STORES  (SIC  59521 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  , 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


8 

427 

8 

425 

2 

(D) 

8 

404 

1 

(D) 

3 

16 

1 

(0) 

1 

(D) 

1 

(D) 

1 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


4 

1  562 

8 

1  276 

6 

(D) 

ft 

(D) 

6 

(D) 

6 

(D) 

1 

(D) 

8 

(D) 

7 

1  151 

7 

925 

6 

614 

4 

105 

4 

35 

6 

122 

2 

(D) 

3 

(D) 

1 

(D) 

4 

(D) 

4 

<0J 

4 

(D) 

2 

(D) 

1 

(D) 

3 

(0) 

4   695 

4   043 

(D) 
(D) 
(D) 

12 
(D) 

16 
(D) 
(D) 
3  362 
(D) 
(D) 
(D) 


27 

4  695 

18 

4  043 

1 

(D) 

1 

(D) 

1 

(D) 

3 

12 

4 

(D) 

4 

16 

1 

(0) 

1 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-N.  Mex.     7J-223 


TABLE   2. 


New  Mexico:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


020 
260 
300 
320 
340 
440 
460 
480 
500 
520 


100 
140 
220 
260 
300 
320 
340 
400 
420 
440 
460 
500 
520 


160 
200 
220 
240 
260 


Kind  ot  business  and  merchandise  line 


SPORTING  GOODS  STORES — CONTINUED 
300   SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

300  kREPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 

300  'SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

301  I  ATHLETIC  GOODSi  SALES  TO  INDIVIDUALS 

302  1  ATHLETIC  GOODSi  SALES  TO  TEAMS  •  .  . 

303  >  HUNTING  EQUIPMENT.  .  •  

304  '  FISHING  EQUIPMENT 

305  I  WINTER  SPORTS  EQUIPMENT 

306  .  BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

307  f     BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 

320   HARDWARE 

500   ALL  OTHER  MERCHANDISE  

520   NONMERCHANDISE  RECEIPTS  

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  


HAYt  GRAIN t  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  <SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


3  362 

3  867 

3  210 

821 

648 
774 
268 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


11  106 

9  161 

(D) 
(D) 
(D) 
376 
(D) 
(D) 
a  550 
(D) 
(D) 
50 


5  337 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5  005 
(D) 
151 


909 
(D) 


(D) 
(D) 
268 
(D) 
435 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


83.2 

100.0 

83.0 

21.2 

16.8 

20.0 

6.9 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
4.1 
(D) 
(D) 
93.3 
(D) 
(D) 
0.5 


100.0 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
93.8 
(D) 
2.8 


(X) 
100.0 


(D) 
(0) 
4.7 
(D) 
7.6 


280 

280 
280 
281 
282 
283 
284 
28^ 
286 

300 
500 
520 

520 
520 
529 


'REPTG  ADDL  DETAIL  FOR  LINE  280 

[jewelry-optical  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 

[NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


220 
240 
260 
320 
340 
400 
420 
460 
480 
500 
520 


220 
240 
260 
320 
340 
400 
420 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES— CONTINUED 


JEWELRY-OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FUEL.  ICE  DEALERS  (SIC  598) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


Estab- 
lishments 

(number) 


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  i 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

FLORISTS  (SIC  5992) 
TOTAL^ 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  tfie 
specified 
merchandise 
line 


48 

5 

257 

100.0 

4S 

3 

929 

74.7 

43 

904 

17.2 

32 

253 

4.8 

45 

1 

973 

37.5 

25 

(D) 

(D) 

46 

623 

11.9 

11 

(D) 

(D) 

3 

8 

0.1 

10 

65 

1.1 

49 

601 

10.5 

42 

4 

793 

100.0 

(NA) 

INAJ 

(NA) 

42 

426 

8.9 

10  528 

8  617 

467 
(D) 
(Dl 
(D) 
336 
292 
(D) 
(D) 
(D) 
(D) 
199 


896 
(D) 


9  213 

7  889 

467 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
6  608 
(D) 
(D) 


(X) 

100.0 

5.4 
(D) 
(D) 
(D) 
3.9 
3.4 
(D) 
(D) 
(D) 
(D) 
2.3 


(X) 
100.0 


(X) 

100.0 

5.9 
(D) 
(D) 
(D) 
(D) 
(D) 
ID) 
(D) 
83.8 
(D) 
(D) 


Sip; 

l! 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-224     Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     New   Mexico:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


020 
100 
220 
500 
520 


1'^., 


K 
It 


220 
500 
520 


120 

160 
260 
300 
320 
500 
520 


Kind  of  business  and  merchandise  line 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  


NEWS  DEALERS!  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^  . 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL ,     . 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
total' 


LUGGAGE t  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBY t  TOY  I  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL : 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

KITCHENWARE-HOME  FURNISHINGS ■ 

SPORTING-RECREATION  EQUIPMENT  .    .    .     .    . 

HARDWARE 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 


683 

(0) 
101 
(D) 
528 
(D) 


1  472 

1  261 

(D) 

1  207 

(D) 


1  939 

(D) 


495 
(D) 


889 

(D) 
(D) 
(D) 
(D) 
(D) 
775 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


(X) 
100.0 

(D) 
14.8 

(D) 
77.3 

(D) 


(X) 
100.0 

(D) 

95.7 

(D) 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
87.2 
(D) 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
160 
220 
340 
400 
420 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
total' 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS '  < 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL , 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  , 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.( 


(0) 


1    282 


14   327 
11    156 


7 

938 

1 

(D) 

3 

868 

14 

(D) 

14 

(D) 

15 

941 

14 

(D) 

14 

(D) 

33 

2  174 

14 

(D) 

14 

(D) 

13 

(D) 

14 

(D) 

14 

(D) 

16 

(D) 

1 

(D) 

15 

(D) 

14 

(D) 

1 

(D) 

1 

(D) 

24 

892 

34 

1  180 

(D) 


36 

3  521 

32 

3  376 

4 

799 

1 

(D) 

18 

1  177 

2 

(D) 

(D) 

(D) 

(0) 

(D) 

387 

17 

(0) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— N.  Mex.     7J-225 


TABLE  3    New  Mexico— Standard  Metropolitan  Statistical  Areas:    1963 


Albuquerque  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  frontl 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

140 
180 
240 
260 
300 
320 
340 
420 
440 
500 
520 


020 
240 
260 
300 
320 
340 
500 
520 


140 
180 
240 
260 
300 


RETAIL  TRADE t  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  5211 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANOISE  RECEIPTS  . 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL^ 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  


221 

243 

80 

106 

184 

196 

96 

136 

97 

71 

88 

75 

111 

92 

69 

79 

60 

47 

259 

260 

8 

10 

15 

283 

485 


326  877 

60  378 

17  830 

5  858 

8  108 

4  577 

13  744 

11  902 
19  681 

7  686 

5  211 

9  453 

12  024 

3  979 

2  891 

4  016 

3  184 

11  285 
64  738 
17  493 

12  644 
1  495 
1  165 

312 

14  869 
12  316 


18  620 

12  660 

(D) 
(D) 
(D) 
(D) 
26 
(D) 
1  108 
9  830 
(D) 
(D) 
(D) 
172 


12  337 

8  841 

(D) 
(D) 
(D) 
(D) 
749 
7  951 
(D) 
126 


862 

673 

(D) 
(D) 
(D) 
(D) 
(D) 


18.5 
5.5 
l.S 
2.5 
1.4 
4.2 
3.6 
6.0 
2.4 
1.6 
2.9 
3.7 
1.2 
0.9 
1.2 
1.0 
3.5 

19.8 
5.4 
3.9 
0.5 
0.4 
0.1 
4.5 
3.8 


100.0 

(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
8.8 
77.6 
(D) 
(D) 
(D) 
1.4 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
8.5 
89.9 
(D) 
1.4 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 


320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

420 
500 
520 


HARDWARE  STORES — CONTINUED 
HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 

1  PLUMBING-ELECTRICAL  SUPPLIES  . 

OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANOISE  RECEIPTS  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-B0YS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING . 

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


(0) 


1  532 
(D) 


44  592 

2  666 

460 

(D) 

836 

5  435 

8  845 

2  040 

3  978 
3  365 

2  148 
1  788 

537 

1  072 

1  796 

(D) 

(D) 

1  873 
(D) 

3  085 

2  955 


32  687 

(D) 

(D) 

(D) 

4  580 

30  489 
3  789 
2  824 
1  084 

7  035 

30  489 

6  222 

785 

(D) 

(D) 

381 

1  154 

767 

1  130 

1  061 

430 


(D) 


399 

100.0 

183 

45.9 

51 

12.8 

58 

14.5 

75 

18.8 

167 

24.8 

399 

100.0 

71 

17.8 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 

100.0 


6.0 
1.0 

(D) 
1.9 
12.2 
19.8 
4.6 
8.9 
7.5 
4.8 
4.0 
1.2 
2.4 
4.0 
(D) 
(D) 
4.2 
(D) 
6.9 
6.6 


(D) 

(D) 

(D) 

14.0 

100.0 
12.4 
9.3 
3.6 

21.5 

100.0 
20.4 
2.6 
(D) 
(D) 
1.2 
3.8 
2.5 
3.7 
3.5 
1.4 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-226     Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    New  Mexico— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Albuquerque  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  ot  tables,  Including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


'"^..-1 


tt:: 


180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

2«0 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 

520 


;reptg  addl  detail  for  line  220.  .  . 
Imajor  appl. -radio-TV-musical  instr. 

MAJOR  household  APPLIANCES  .  .  .  . 
RADIOS-TV S-MUSICAL  INSTRUMENTS.  . 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

.  FLOOR  COVERINGS 

'  FURNITURE-SLEEP  EQUIPMENT 


'REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 


ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
[HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

, REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BuILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
T I RES-BATTER I ES-ACCESSORI ES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

|ALL  other  MERCHANDISE  

'  TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
2  495 

28  445 

2  495 

(D) 

(D) 

(D) 

(0) 
(D> 
(D) 
(D) 


<0) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
ID) 

(D) 
(D) 
967 

20  331 
967 

(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
<D) 

(D) 
(D) 
(D) 
(D) 


8  136 

8  090 

319 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
946 
(D) 
(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
1  812 
257 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
7.6 

100.0 
8.8 
(0) 
(0) 

(D) 

100.0 
ID) 
(0) 
(D) 

(D) 

100.0 
<D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(0) 
(D) 
3.0 

100.0 
4.8 
(D) 
(D) 

(D) 

100.0 
(0) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
10) 
(D) 

(0) 


(X) 

100.0 

3.9 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

11.7 
(0) 
(D) 
(D) 
(0) 
(D) 
(0) 
(D) 

22.4 
3.2 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
500 

500 
500 
508 
516 


Kind  of  business  and  inerchandise  line 


MISC.  GENERAL  MERCHANDISE  STORES 
<SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ........ 

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  .  .  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  • 

ALL  OTHER  MERCHANDISE  ( 

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
(GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


, REPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


2 

(D) 

1 

(D) 

2 

ID) 

5 

(D) 

5 

(D) 

5 

(0) 

11 

537 

2 

(D) 

3 

(D) 

3 

(D) 

5 

(D) 

5 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

6 

(D) 

5 

354 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3   815 


168 

72 

560 

143 

69 

408 

143 

56 

587 

11 

202 

18 

(D) 

95 

2 

780 

91 

4 

362 

9 

58 

11 

(D) 

3 

(D) 

2 

(D) 

3 

(D) 

1 

(D) 

18 

(D) 

1 

(D) 

1 

(D) 

4 

(D) 

1 

(D) 

92 

2 

807 

41 

1 

113 

127 

70 

105 

108 

67 

558 

108 

54 

830 

104 

66 

307 

104 

53 

796 

102 

14 

670 

97 

5 

066 

94 

3 

180 

102 

30 

853 

2 

(D) 

18 

(D) 

94 

(0) 

91 

4 

362 

9 

58 

11 

(D) 

3 

(D) 

2 

(D) 

3 

(D) 

1 

(D) 

18 

(D) 

1 

(D) 

1 

(D) 

4 

(D) 

1 

(D) 

91 

(D) 

91 

(D) 

91 

(D) 

89 

(D) 

27 

(D) 

RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— N.  Max.     7J-227 


TABLE  3    New  Mexico— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Albuquerque  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORES,  INCLUDING 
DELICATESSENS — CONTINUED 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  51(2) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FRUIT  STORES*  VEGETABLE  MARKETS 
(SIC  5U3) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  5HH) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  545-51*9) 
TOTAL  


120 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS .  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


020 
040 
100 
120 
300 
320 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 


124 

86 

3 

11 

6 

8 

1 

7 

5 

2 

46 

21 

48 

19 

52 


329 

234 

3 

5 
5 
1 
1 
1 


808 
(0) 


111 
(D) 


92  030 

82  727 

(0) 
567 
(0) 
(0) 
(D) 
331 
(D) 
(D) 
(D) 
350 
8  464 

3  034 

4  152 


27  155 

20  300 

(D) 
(D) 
(Z) 
(D) 
(0) 
(0) 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
0.7 
(0) 
(0) 
(D) 
0.4 
(D) 
(D) 
(0) 
0.4 
10.2 
3.7 
5.0 


(X) 

100.0 

(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 


GASOLINE  SERVICE  STATIONS — CONTINUED 


400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
'  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


;rePTG  ADOL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  


120 
140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS .  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE , 

NONMERCHANDISE  RECEIPTS  • 


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL 


120 
140 
160 
180 
200 
280 
500 
520 
(X) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN.S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 

Not  applicable.       (Z)  Less  than  0.05%. 


222 

19 

194 

100.0 

222 

16 

193 

84.4 

221 

15 

171 

79.0 

9 

278 

1.4 

186 

734 

3.8 

201 

2 

247 

11.1 

181 

16 

232 

100.0 

181 

2 

014 

12.4 

65 

408 

2.5 

12 

56 

0.3 

175 

1 

547 

9.5 

1 

(D) 

(D) 

10 

(0) 

(D) 

10 

83 

0.4 

131 

765 

3.8 

125 

12 

152 

100.0 

125 

720 

5.9 

122 

610 

5.0 

23 

107 

0.9 

23  779 

151 
6  197 

10  247 
5  590 
604 
(D) 
(D) 
98 
(D) 
108 
689 


4  833 
(D) 


100.0 

0.6 

26.1 

43.1 

23.5 

2.5 

(0) 

(0) 

0.4 

(0) 

0.5 

2.9 


(X) 
100.0 


5 

(0) 

;d) 

4 

(D) 

(D) 

41 

7  387 

88.4 

4 

212 

2.5 

2 

(D) 

(D) 

5 

(D) 

(D) 

1 

(D) 

(D) 

15 

199 

2.4 

7J-228     Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   3. 


IV) 


I.V., 


ct: 


New  Mexico— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Albuquerque  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


120 
140 
160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


140 
160 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN 'S-6IRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY,  SPEC.  STORES, 
FURRIERS  (SIC  563.  568) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
NONMERCHANDISE  RECEIPTS  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


42 

35 

5 

3 

35 

26 
26 

8 
14 
15 
21 
23 
26 
20 
11 

5 
15 

4 
2 
5 
1 
13 


Sales 


($1,000) 


8  380 

7  657 

91 

(D) 

6  740 


249 
919 
347 
122 
121 
433 
166 
870 
609 
76 
44 
146 

212 
(D) 
(D) 
(D) 
(D) 


(D) 
647 
(D) 


5  785 


(D) 
1  691 


1  004 
213 
321 
254 

25 
185 

2  293 

2  434 
787 
(D) 
(D) 

19 

81 
197 
223 

81 
(0) 

36 

564 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

1.2 

(D) 
88.0 

100.0 

93.7 

6.6 

2.3 

2.3 

8.2 

22.3 

35.6 

11.6 

1.4 

0.8 

2.8 

2.8 
<D) 
(0) 
(D) 
(D) 


100.0 

(D) 

92.7 

(D) 


100.0 

(D) 
31.6 

100.0 

41.2 

8.8 

13.2 

10.4 

1.0 

7.6 

42.9 

100.0 
32.3 
(D) 
(D) 
0.8 
3.3 
8.1 
9.2 
3.3 
(0) 
1.5 

10.5 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 


120 
160 
180 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
280 
500 
520 


020 
040 
060 
080 
100 
280 
500 
520 


Kind  of  business  and  merchandise  line 


SHOE  STORES  (SIC  566) 

TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OtHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCEi  RADIO-TV. 
MUSIC  STORES  (siC  572.573) 


TOTAL^-. 


EATING.  DRINKING  PLACES  (SIC  58) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
MEALS-SNACKS.  ........ 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


233 

17 

195 

57 

36 

24 

1 

6 

52 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


4  893 

4  858 

(D) 

126 

4  573 

(D) 

92 


625 
(D) 


21  024 
16  100 


(D) 
387 
173 
602 
(D) 
(D) 
(D) 
(D> 
(D) 
172 


29  986 

23  064 

376 

16  306 

4  668 

1  047 

84 

(D) 

(D) 

503 


(X) 

100.0 

(D) 
2.6 
94.1 
(D) 
1.9 


(X) 
100.0 


100.0 

(0) 
27.2 
57.0 
3.7 
(D) 
(D) 
(0) 
(D) 
(0) 
7.3 


(D) 

(D) 

653 

13.2 

(D) 

(D) 

254 

2.0 

(D) 

(D) 

(D) 

(D) 

761 

6.1 

(X) 

100.0 

1.6 
70.7 
20.2 
4.5 
0.4 
(D) 
(D) 
2.2 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— N.  Max.     7J-229 


TABLE  3    New  Mexico— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Albuquerque  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
hshments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
280 
500 
520 


040 
060 
080 
100 
520 


020 
040 
080 
100 
120 
140 
160 
220 
240 
260 
280 
300 
320 
340 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
260 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  {ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  I  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPOf<TING-RECREATION   EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


278 
186 

17 
186 

10 
2 

20 
1 
6 

33 


23  430 

18  076 

376 

16  071 

1  035 

(D) 

76 

(D) 

(D) 

404 


6  556 

4  988 

235 
3  633 

(0) 


12  742 

473 
428 
(D) 
1  001 
8  313 
(D) 
(D) 
(D) 
(D) 
(D) 
210 
(D) 
(D) 
(D) 
(0) 
1  362 
(D) 


37 

25 

686 

45 

19 

367 

11 

142 

6 

125 

23 

1 

190 

50 

6 

401 

15 

70 

3 

(0) 

7 

(D) 

8 

(D) 

7 

(D) 

19 

232 

9 

303 

17 

301 

(X) 
100.0 

2.1 
88.9 
5.7 
(D) 
0.4 
(D) 
(0) 
2.2 


100.0 

4.7 
72.8 
(D) 
0.2 
2.0 


(X) 

100.0 

3.7 
3.4 
(D) 
7.9 
65.2 
(D) 
(D) 
(D) 
(D) 
(D) 
1.6 
(D) 
(D) 
(D) 
(D) 
10.7 
(D) 


100.0 

0.7 
0.6 
6.1 
33.1 
0.4 
(D) 
(D) 
(D) 
(D) 
1.2 
1.6 
1.6 


280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
500 
520 


140 
160 
180 
220 
240 
260 
280 
300 
320 
380 
420 
500 
520 


020 
100 
300 
320 
400 
420 
440 
460 
500 
520 


OTHER  RETAIL  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORES'  BICYCLE 
SHOPS  (SIC  595) 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEEO-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0 


1  861 

2  148 
172 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
224 

3  734 
658 


8  037 

(D) 

(D) 

1  190 

6  401 

34 

(D) 

202 


804 
(D) 


9.6 
11.1 
0.9 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
1.2 
19.3 
3.4 


100.0 

(D) 
(D) 
14.8 
79.6 
0.4 
(D) 
2.5 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

77 

7.5 

(D) 

(D) 

66 

6.5 

27 

2.6 

40 

3.9 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

124 

12.1 

47 

4.6 

(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

143 

10.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

7J-230      Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


12".'' 


1"- 1 


TABLE   3. 


New  Mexico— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Albuquerque  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  aaaaaa,  see  "Description  of  the  Tables"  in  front] 


220 

240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES  (SIC  597) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


>REPTG  ADDL  DETAIL  FOR  LINE  280 

>JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH  1  CLOCK  I  JEWELRY  REPAIRS. 


Estab- 
lishments 

(number) 


16 
13 

5 

2 
5 
13 

9 
9 
9 
6 
9 
3 
9 
4 

2 
12 

9 

(na) 

9 


Sales 


($1,000) 


2  452 

2  367 

(D) 
(D) 
(D) 

1  806 

2  128 

1  620 

404 
(D) 
957 
(D) 
154 
(D) 

(D) 
199 

2  128 

(na) 

148 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

(0) 

(D) 

76.3 

100.0 

76.1 

19.0 

(D) 

45.0 

(D) 

7.2 

(D) 

(D) 
8.4 

100.0 

(NA) 

7.0 


220 
340 
480 
520 


Kind  of  business  and  merchandise  line 


FUEL  I     ICE    DEALERS    (SIC    598) 

TOTAL    

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  

OTHER  STORES  (SIC  599) 
TOTAL  

NONSTORE  RETAILERS*  (SIC  53  PART) 
total"- 


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Sales 


($1,( 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 


(D) 

(D) 

(0) 

(D) 

224 

79.7 

(D) 

(D) 

>■   *^ 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— N.  Mex.     7J-231 


TABLE   4. 


New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


'ind  of  bus'  ess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
100 
120 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


180 
200 
220 
240 

240 
240 
241 
242 

260 

300 
320 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE < 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS > 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;reptg  addl  detail  for  line  240 

»furniture-sleep  equip. -floor  coverings. 

floor  coverings 

furniture-sleep  equipment 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


685 
615 
243 
276 
642 
607 
369 
471 
404 
334 
345 
258 
417 
341 
244 
376 
264 
195 
768 
765 

83 
125 

99 
765 
146 


220 

4 

2 

4 

3 

1 

11 

31 

49 

47 

10 

34 

123 

159 

12 

6 

22 

55 

6 

2 

21 

82 


606  793 

131  735 
27  015 

9  256 
13  538 

9  714 
25  702 
16  432 
25  848 

10  914 
9  542 

13  858 

11  568 

7  916 

3  975 

4  952 

8  175 

25  759 
105  451 

46  095 

26  647 

12  068 

13  174 
7  460 

21  029 
19  423 


45  763 

(D) 
(D) 
(D) 
(D) 
(D) 

33 
446 
(0) 
517 

26 
(D) 
4  507 
23  295 
868 
(D) 
(D) 
(D) 

80 

(D) 

(D) 

1  944 


(D) 
(D) 
41 
(D) 

(0) 
(D) 
(D) 
(D) 

35 
(D) 
535 


(X) 
100.0 

21.7 
4.5 
1.5 
2.2 
1.6 
4.2 
2.7 
4.3 
1.8 
1.6 
2.3 
1.9 
1.3 
0.7 
0.8 
1.3 
4.2 

17.4 
7 
4 
2 
2 
1 
3 
3 


<D) 
(D) 
(D) 
(D) 
(D) 
0.1 
1.0 
(D) 
1.1 
0.1 
(0) 
9.8 
50.9 
1.9 
(D) 
(D) 
(0) 
0.2 
(D) 
(0) 
4.2 


(D) 
(D) 
0.2 
(D) 

100.0 
(0) 
(D) 
(0) 

0.2 
(D) 
8.7 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 
460 
480 
500 
520 


200 
220 
240 

240 
240 
241 
242 

260 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
355 

460 
520 


220 
240 
260 
320 
340 
440 
520 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTS  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 

ALL  OTHER  BUILDING  MATERIALS  .  .  . 

AUTOMOBILES-TRUCKS 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

FLOOR  COVERINGS < 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  .  . 

■  KITCHEN  CABINETS  

'  ALL  OTHER  MILLWORK  

;  WALLBOARD 

i  ASPHALT  AND  ASBESTOS  PRODUCTS.  .  .  . 

'  PAINT-GLASS-WALLPAPER 

'  HEATING  AND  PLUMBING  EQUIPMENT  .  .  . 

'.    METAL  ROOFING  AND  SIDING 

>  MASONRY  SUPPLIES  

'  INSULATION  

'.    ALL  OTHER  BUILDING  MATERIALS  .... 

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  


PLUMBING  EQUIP. 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENftARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

NONMERCHANDISE  RECEIPTS  


68 
68 
68 
60 
54 
15 
49 
55 
55 
57 
26 
36 
57 
46 
2 
25 

1 
1 
1 
1 
24 


42 

24 

1 
5 
11 


15  291 

16  874 
14  504 

6  361 
1  694 
516 
(D) 
750 
1  258 
867 
952 
248 
148 
806 
373 
(D) 
477 

(D) 
(D) 
(D) 
(D) 
243 


7  988 

5  568 

(D) 
52 
(D) 

(D) 
(D) 
(0) 
(D) 

(D) 

(D) 

268 

4  949 

4  263 

3  920 

(D) 

(D) 

219 

13 

(D) 

303 

(0) 

359 

(D) 

82 

(0) 

150 

1  243 

(D) 
109 


86.5 

100.0 
86.0 
37.7 
10.0 
3.1 
(01 
4.4 
7.5 
5.1 
5.6 
1.5 
0.9 
4.8 
2.2 
(D) 
2.8 

(D) 
(D) 
(D) 
(D) 

1.4 


(X) 

100.0 

(D) 
0.9 
(0) 

100.0 
(01 
(D) 
(D) 

(0) 

(D) 

4.8 

88.9 

100.0 

92.0 

(0) 

(0) 

5.1 

0.3 
(0) 

7.1 
(D) 

8.4 
(D) 
1.9 
(0) 

3.5 
29.2 

(D) 
2.0 


(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

498 

81.1 

(D) 

(D) 

(0) 

(D) 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-232     Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


hi,; 


'A 


300 
320 
310 
380 
400 
1(20 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
120 
140 

140 
140 
141 
142 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by,i 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


PAINTi  GLASSt  WALLPAPER 
STORES  (SIC  523) 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 
TOTAL^ 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITUPE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
IMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING 


Estab- 
lishments 

(number) 


351 
243 

133 

18 

a 

64 

137 

178 

192 

184 

187 

73 

79 

135 

124 

83 

133 

48 

4 

48 

32 

10 

39 

9 

141 

78 


Sales 


($1,000) 


48 

14  926 

1 

(D) 

11 

290 

1 

(D) 

10 

(D) 

4 

(0) 

15 

812 

48 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

27 

(D) 

68  913 
59  869 

6  345 
471 
(D) 
(D) 

I  536 

7  457 
11  013 

3  574 
196 
518 
606 
963 
660 
255 
020 
(D) 
(D) 
(D) 
391 
(13) 
583 
48 
156 
215 


(D) 

(D) 

1  790 

15  298 

1  790 

1  269 

521 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
1.9 

(D) 
(D) 
(D) 
5.4 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 

10.6 
0.8 
(D) 
(D) 
2.6 

12.5 

18.4 
6.0 

12.0 
4.2 
2.7 
4.9 
1.1 
2.1 
3.4 
(D) 
(D) 
(0) 
2.3 
(0) 
1.0 
0.1 
6.9 
3.7 


(0) 

(D) 

11.7 

100.0 

11.7 

8.3 

3.4 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 


160   WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

>  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


, REPTG  ADDL  DETAIL  FOR  LINE  260. 
iKITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

HARDWARE-TOOLS  

I  GARDENING  EQUIPMENT-SUPPLIES  . 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  JNSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
JLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT'  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


rREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


51 

11 
1 

6 
59 
55 
68 
65 
68 
31 


Sales 


($1,000) 


3  004 

15  298 
3  004 
540 
(0) 
(D) 
185 
555 
193 
699 
490 
190 

(D) 
1  188 


188 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 

(D) 
(D) 
(0) 
(D) 
(D) 


13  725 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


19.6 

100.0 
19.6 
3.5 
(D) 
(D) 
1.2 
3.6 
1.3 
4.6 
3.2 
1.2 

(D) 
7.8 

100.0 
7.8 
(D) 
(0) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(01 
(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(0) 
(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(0) 
■(D) 
(D) 

(0) 


(D) 

(0) 

(U) 

(0) 

(D) 

(D) 

(D) 

(0) 

(0) 

(0) 

(D) 

(D) 

(D) 

(0) 

(D) 

ID) 

625 

13.4 

120 

1.0 

RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— N.  Max.     7J-233 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


LIMITED  PRICE  VARIETY  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

,WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  .  . 

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
.CURTA INS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

'  CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


•REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


^EPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

'  FURNITURE-SLEEP  EQUIPMENT 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

;  KITCHENWARE-HOUSEWARES  

1  OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

1HARDWARE 

I  HARDWARE-TOOLS  

>  GARDENING  EQUIPMENT-SUPPLIES  . 


27 

(0) 

68 

10) 

59 

(D) 

25 

(D) 

68 

(D) 

8 

(01 

3 

(0) 

1 

(D) 

2 

(D) 

70 

2  956 

22 

(D) 

80 

7 

7 

58 

73 

114 

53 
53 
52 

46 


49 
49 
36 
31 

4 
34 
29 
24 
36 
32 
18 

9 

110 
95 

53 
53 
45 
42 

7 


20 
20 

13 

12 

1 


(0) 
(D) 
162 
283 
(0) 
(0) 

(D) 
(D) 
(0) 
(0) 


(0) 
(Dl 
(0) 
(0) 
(D) 
(0) 
(0) 
(D) 
(D) 
(0) 
(D) 
(D) 

2  460 

3  466 

(0) 
(Dl 
(0) 
(D) 
(0) 

(0) 

ID) 
(D) 
(0) 
(D) 
(D) 


(D) 
(0) 
(0) 
(D) 


(0) 
(D) 
(0) 

(D) 
(D) 

(0) 
768 

715 

(D) 
(0) 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
24.4 
(D) 


(D) 
(D) 
0.5 
0.9 
(D) 
(D) 

100.0 
(0) 
(D) 
ID) 

ID) 

100.0 
ID) 
ID) 
10) 
ID) 
ID) 
(D) 
ID) 
(Dl 
ID) 
101 
(0) 

7.8 
11.0 

100.0 
(0) 
ID) 
(D) 
(01 

(0) 

100.0 
(D) 
(0) 
10) 
(D) 

1.7 

100.0 
(0) 
(0) 
ID) 

10) 

100.0 
(0) 
(0) 
ID) 
(D) 

(0) 
2.4 
2.3 

100.0 
(D) 
ID) 
(Dl 


340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 
LUMBER-BUILDING  MATERIALS  


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
UMBER-BUILDING  MATERIALS  •  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  ,. 

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PARTI 
TOTAL  


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR > 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS < 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES. 
DELICATESSENS 


INCLUDING 
ISIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


:REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
fiROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLESI . 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


20 
20 
15 
10 

4 
45 
24 

3 
37 

9 
62 

33 
33 

22 

14 
13 


380 

380 

9 

2 

37 

296 

279 

48 

56 

37 

26 

9 

2 

64 

26 

5 

36 

5 

22 

3 

12 

8 

277 

78 


(0) 

100.0 

(01 

(D) 

(0) 

(D) 

ID) 

(0) 

ID) 

(0) 

754 

2.4 

ID) 

(01 

(D) 

(01 

ID) 

(01 

48 

0.2 

ID) 

(D) 

(Dl 

100.0 

(Dl 

(0) 

(D) 

(D) 

(0) 

(01 

(01 

ID) 

150  001 

123  338 
(0) 
(D) 
ID) 

7  575 

8  124 
219 

(0) 
ID) 
101 
IZI 
IDI 
(0) 
IZI 
IZI 
ID) 
(Z) 
(0) 
(D) 
(Z) 
IZI 
6  106 
1  687 


448 

162 

164 

(XI 

345 

147 

843 

100.0 

345 

121 

488 

82.2 

316 

142 

343 

100.0 

316 

116 

500 

81.8 

304 

31 

006 

21.8 

285 

11 

392 

8.0 

285 

6 

785 

4.8 

312 

67 

412 

47.4 

5 

(Z) 

IZI 

2 

(0) 

IDI 

37 

10) 

10) 

293 

ID) 

ID) 

100.0 

82.2 
ID) 
ID) 
10) 
5.0 
5.4 
0.1 
ID) 
10) 
101 
IZ) 
IDI 
(0) 
(Z) 
(Z) 
ID) 
(Z) 
10) 
IDI 
IZI 
(Z) 
4.1 
1.1 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-234     Mountain— N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by,*.^^^.*.^,  see  "Description  of  the  Tables"  in  front] 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


iREPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


(O 

\i 

''*'-V.J 

020 
040 
520 


Kind  of  business  and  merchandise  line 


GROCERY  STORES  1 
DELICATESSENS- 


INCLUDING 
-CONTINUED 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL^ 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  .  .  

MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


Estab- 
lishments 


(number) 


277 
48 
56 
37 
26 

9 

2 
64 
26 

4 
36 

5 
20 

3 
12 

8 
271 

269 
269 
262 

84 

75 


Sales 


($1,000) 


(D) 
219 
(D) 
(0) 
(D) 
(Z) 
(D) 
(0) 
(Z) 
(Z) 
(0) 
(Z) 
(D) 
(0) 
(Z) 
(Z) 
(D) 

(D) 
(0) 
(01 
(D) 


1  324 
(D) 


791 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Nne 


(0) 
0.1 
(0) 
(0) 
(0) 
(Z) 
(D) 
(0) 
(Z) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
(D) 

100.0 
(D) 
(D) 
(D) 

1.1 


(X) 
100.0 


92.9 
(D) 
(D) 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


220 

380 
400 
420 
440 
500 
520 


220 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 


Kind  of  business  and  merchandise  line 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR, 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
AUTOMOBILES-TRUCKS 


;REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  ^VHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


[REPTG  ADDL  DETAIL  FOR  LINE  400. 

(AUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(number) 


270 

1 
1 

9 

2 

1 

1 

2 

41 

12 

38 

10 

35 

29 

8 

171 

105 

217 

2 

1 

42 

191 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


158  210 

140  729 

(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 

1  897 
tO) 
(D) 
(Z) 

1  156 

472 

72 

(0) 

1  599 
18  463 

(D) 
(D) 

2  925 
7  712 


154 

123 

227 

(X) 

132 

115 

080 

100.0 

1 

(D) 

(D) 

132 

97 

516 

84.7 

80 

742 

0.6 

126 

9 

728 

8.5 

2 

(D) 

(0) 

6 

(D) 

(D) 

122 

6 

734 

5.9 

135 

116 

383 

(X) 

118 

108 

877 

100. 0 

1 

(D) 

(D) 

118 

92 

244 

84.7 

U3 

105 

778 

100.0 

113 

89 

640 

84.7 

113 

49 

322 

46.6 

7 

(0) 

(0) 

78 

14 

331 

13.5 

3 

(0) 

(D) 

112 

19 

635 

18.6 

53 

2 

197 

2.1 

75 

3 

531 

3.3 

13 

325 

0.3 

72 

714 

0.7 

69 

76 

664 

100.0 

69 

563 

0.7 

24 

(D) 

(0) 

58 

(D) 

(0) 

100.0 

(D) 
(D) 
(D) 
(0) 
(D) 
(0) 
(D) 
1.3 
(D) 
(0) 
(Z) 
0.8 
0.3 
0.1 
(D) 
1.1 
13.1 
(D) 
(D) 
2.1 
5.5 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— N.  Max.     7J-235 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


DOMESTIC  CAR  DEALERS — CONTINUED 
TIRES-BATTERIES-ACCESSORIES  .... 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 


iREPTG  ADDL  DETAIL  FOR  LINE  420 

^TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  

NEW  PASSENGER  CARSi  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  • 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 
USED  COMMERCIAL  VEHICLES  

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
403 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

I  MOTOR  OIL-GREASES-OTHER  OILS  . 


Standard  Notes: 


113 

108 
108 
106 
96 
95 
70 

2 

5 

109 

104 

104 

103 

29 


9  208 

104  785 

9  002 

4  954 
2  265 

745 
834 

(D) 

(D) 

6  362 

103  228 
6  185 

5  801 
362 


2  812 

2  338 

1  970 
1  653 

1  035 
(D) 
196 
(D) 
352 
(D) 
(D) 

(0) 

(D) 
(D) 
(D) 

265 

2  686 
246 

79 
(0) 

33 
(0) 

(D) 
(0) 

(D) 
(D) 
(0) 


2  934 

3  391 
2  934 
1  738 

(D) 
720 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 


8.5 

100.0 
8.6 
4.7 
2.2 
0.7 
0.8 

(D) 
(D) 
5.8 

100.0 
6.0 
5.6 
0.4 


83.1 

100.0 

83.9 

52.5 

(D) 

9.9 

(D) 

17.9 

(D) 

(0) 

(D) 

100.0 
(D) 
(D) 

9.4 

100.0 
9.2 
2.9 
(0) 
1.2 
(0) 

(D) 
(D) 

100.0 
(0) 
(D) 


86.5 

100.0 

86.5 

51.3 

(D) 

21.2 

(D) 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 


420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 
420 

420 
420 
421 
422 
423 

500 
520 

520 
520 
527 
528 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS — CONT INUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  "lORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  PASSENGER  CARS.  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  . 

TIRES-BATTERIES-ACCESSORIES  . 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  , 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES: 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR , 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  .  . 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES 


020 
100 
120 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS •,  .  .  . 

AUTO  FUELS-LUBRICANTS  


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


3  391 

100.0 

255 

7.5 

174 

5.1 

39 

1.2 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

6  435 

5  761 
5  627 
(D) 
(D) 
(D) 
4  893 
288 
(D) 

(D) 
(D) 

334 
31 
(D) 
(D) 
(D) 

(D) 
(D) 

1  220 
99 
(0) 
(D) 


94.5 

100.0 
97.7 
(D) 
(D) 
(D) 
84.9 
5.0 
(0) 

(D) 
(D) 

100.0 
9,3 
(0) 
(D) 
(D) 

(D) 
(D) 

100.0 
8.1 
(0) 
(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

104 

1.0 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

607 

6.0 

1  318 

100.0 

94 

7.1 

75 

5.7 

19 

1.4 

Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-236     Mountain— N.  Mex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  byi< 


,  see  "Description  of  the  Tables"  in  front] 


420 

420 
420 
426 
427 
426 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


'reptg  adol  detail  for  line  420 

Itires-batteries-accessories  

automobile  accessories  

new  auto  tires-tubes  sold  to  users  .  . 

new  auto  tires-tubes  solo  to  dealers  . 

new  truck-bus  tires  sold  to  users.  .  . 

new  truck-bus  tires  sold  to  dealers.  . 

retread  auto  tires  sold  to  users  .  .  . 

retread  auto  tires  sold  to  dealers  .  . 

retread  truck-bus  tires  sold  to  users. 

retread  truck-bus  tires  sold  to  dlrs.. 

storage  batteries 


'REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


'"^.J 

l:,} 

'   r 

1  « 

•^ 

!  » 

"'-■> 

u 

120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
436 

500 
520 

520 
520 
524 
525 
526 


Kind  of  business  and  merchandise  line 


TIRE.  BATTERY.  ACCESSORY 
DEALERS — CONT  INUED 


TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  .  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

;AUT0  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  . 
'TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  . 

NEW  TRUCK-BUS  TIRES  SOLO  TO  DEALERS. 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  . 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


■REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
[NONMERCHANDISE  RECEIPTS 

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
;  OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Estab- 
lishments 

(number) 


36 
36 
28 
29 
23 
22 
14 
17 

9 
12 

3 
20 

11 

42 

26 
26 
13 
14 
21 


Sales 


($1,000) 


226 
592 
961 
456 
354 
819 
108 
465 
(D) 
229 
(D) 
104 

72 
611 


6  046 

400 

101 

57 

243 


(D) 
(D) 
<D) 
(D) 
(D) 
226 
(D) 
284 
(0) 
(D) 
(0) 
(0) 
(01 

(D) 

(D) 
(D) 


1  111 
211 
699 
(D) 
(0) 
(D) 
(D) 
130 

(D) 

241 

3  819 
229 
(D) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100 
77 
13 
34 

4 
11 

1 

6 

(D 

3 

(D 

1 


0.7 
6.0 

100.0 
6.6 
1.7 
0.9 
4.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(0) 
(0) 

22.4 
(D) 

23.4 
ID) 
(0) 
(D) 
(0) 
(D) 

100.0 
(D) 
(D) 

21.1 

100.0 
22.9 
4.4 
14.4 
(0) 
(0) 
(D) 
(D) 
2.7 

(D) 

4.4 

100.0 
6.0 
(D) 
(D) 
(D) 


300 
380 
400 
420 
480 
500 
520 


300 

300 
300 
308 
309 
311 
312 
313 
314 

380 
400 
420 
480 
520 

S20 
520 
527 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 


J^EPTG  ADDL  DETAIL  FOR  LINE  300 

(SPORTING-RECREATION  EQUIPMENT 

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


Kind  of  business  and  merchandise  line 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT. 
DEALERS 


BOAT.  MOTORCYCLE 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 


AUTOMOBILES-TRUCKS.  .... 
AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
HOUSEHOLD  FUELS-ICE  .... 
NONMERCHANDISE  RECEIPTS  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 
'  SERVICE  LABOR 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(number) 


576 

57 
23 
4 
2 
35 
5 
3 
1 
3 
2 
1 
4 
7 
1 
3 
6 
576 

542 
542 
541 
64 
454 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2  482 

76.5 

(D) 

(0) 

51  642 

(D) 
(0) 
(D) 
(D) 

70 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(D) 

33 
(0) 
(D) 
(D) 
(0) 
42  670 

48  910 

40  636 

36  387 

2  136 

2  113 


810 

(X) 

758 

100.0 

701 

92.5 

(0) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

ID) 

(0) 

(D) 

(0) 

100.0 

(0) 

10) 

(D) 

(D) 

100.0 

ID) 
10) 
(D) 
ID) 
0.1 
(Z) 
ID) 
10) 
(Z) 
ID) 
ID) 
0.1 
10) 
(D) 
ID) 
ID) 
82. 6 

100.0 

83.1 

74,4 

4.4 

4.3 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable,        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— N.  Mex.     7J-237 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


SASOLINE  SERVICE  STATIONS — CONTINUED 


420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS t  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE:520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE, LABOR. 

OTHER  NONMERCHANDISE  RECEIPTS. 


120 
140 
160 
180 
200 
240 
260 
280 
300 
320 
340 
500 
520 


120 
140 
160 
180 
200 
280 
500 
520 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure 


463 

447 
447 
131 
62 
424 


9 

26 

293 

285 

285 

272 

47 


254 

6 

106 

192 

145 

49 

5 

5 

28 

6 

1 

1 

20 

92 


126 
101 

5 
10 
101 
19 
13 
16 

2 
27 


5  199 

41  984 

5  036 

626 

272 

4  143 

(D) 

239 

273 

1  798 

29  823 

1  750 

1  359 

391 


30  634 

33 

8  204 

13  504 

6  808 

1  216 

(D) 

(D) 

81 

(0) 

(D) 

(D) 

117 

525 


10  509 

9  189 

(D) 
(D) 
8  138 
555 
(D) 
(Dl 
(D) 
147 


110 

8  688 

(X) 

86 

7  579 

100.0 

4 

(0) 

(D) 

10.1 

100.0 

12.0 

1.5 

0.6 

9.9 

(D) 
&^ 
0.5 
3.5 

100.0 
5.9 

4.6 
1.3 


100.0 

0.1 

26.8 

44.1 

22.2 

4.0 

(D) 

(D) 

0.3 

(D) 

(D) 

(D) 

0.4 

1.7 


(X) 

100.0 

(D) 
(D) 
88.6 
6.0 
(DJ 
(D) 
(D) 
1.6 


140 

140 
140 
142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN 'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  .  . 

DRESSES 

COATS-SUITS 

HANDBAGS 

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


120 
140 
160 
180 
200 
280 
520 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR ' 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


(NA)  Not  available. 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMET ICS-DRU6S-HEALTH  NEEDS-CLEANERS 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


76 
76 
22 
25 
46 
63 
65 
76 
67 
37 
14 
26 

15 
10 
14 
2 
21 


(0) 

795 
99 
(D) 

(D) 
(D) 
(D> 

6  856 

7  015 
6  360 

330 

76 

146 

636 

1  326 

2  576 
959 
103 

44 
155 

425 
(D) 
(D) 
(D) 
(0) 


12  786 

11  005 

(D) 


(0) 

100.0 
12.5 
(D) 
(D) 
(D) 
(D) 

90.5 

100.0 

90.7 

4.7 

1.1 

2.1 

9.1 

18.9 

36.7 

13.7 

1.5 

0.6 

2.2 

5.6 
(0) 
(D) 
(D) 
10) 


(D) 

(D) 

(D) 

(0) 

1  282 

79.6 

130 

8.1 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(X) 

100.0 

(D) 


^ 

s 


7J-238     Mountain-N.  Mex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


1u., 


^•.' 


a: 


1   w 

i  I 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

160 
200 
240 
260 
260 
300 
500 
520 


140 
160 
180 

180 
160 
181 
162 
183 

500 
520 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

;REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


140 
160 
180 
200 
340 
500 
520 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES — CONTINUED 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PARTI 


TOTAL 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR.  ...  

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


2 

17 
48 

43 
43 
43 
43 
43 

3 
26 


Sales 


($1,000) 


3  583 

4  233 
1  367 

316 

284 

294 

93 

384 

4  521 

4  016 

1  656 

(D) 

(0) 

78 

189 

319 

451 

217 

(D) 

21 

132 

1  447 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
162 


5  113 


(D) 
161 
403 
(D) 
(0) 
(0) 
(0) 


(D) 

(D) 

3  896 

3  723 
3  531 

1  010 
1  698 

821 

(D) 
94 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


32.6 

100.0 
32.3 
7.5 
6.7 
6.9 
2.2 
9.1 

41.1 

100.0 
41.2 
(0) 
(Dl 
1.9 
4.7 
7.9 
11.2 
5.4 
(D) 
0.5 
3.3 

13.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
1.5 


100.0 

(D) 
3.4 
93.7 
(D) 
(D) 
(D) 


(D) 

(D) 

94.2 

100.0 
94.8 
27.1 
45.6 
22.1 

(D) 
2.3 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
480 
500 
520 


140 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


140 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 


Kind  of  business  and  merchandise  line 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


TOTAL 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS*  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


1 
1 

3 

2 

2 

41 

96 

80 

47 

6 

13 

10 

10 

3 

1 

1 

10 

46 


127 

77 

1 

30 

38 

71 

20 

1 

6 

5 

5 

1 

1 

4 

18 


102 

58 

1 
17 
36 
58 

49 

49 
41 
49 
34 
15 
4 

18 
1 
6 
5 


Sales 


($1,000) 


1  030 
(D)' 


18  617 

(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
6  572 
8  306 
1  463 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
490 


14  217 

9  899 

(D) 
<D) 
873 
(D) 
177 
CD) 
(0) 
(D) 
<D) 
(Dl 
(Dl 
(Dl 
164 


7  771 

(Dl 

164 

(Dl 

6  346 

6  647 

5  526 

779 

3  982 

630 

107 

24 


(D) 
(Dl 
(Dl 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(XI 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
35.3 
44.6 
7.9 
(Dl 
tO) 
(Dl 
(01 
(Dl 
(Dl 
(Dl 
(Dl 
(0). 
2.6 


(XI 

100.0 

(Dl 
(Dl 
8.8 
(Dl 
1.8 
JDl 
(Dl 
(D) 
(D) 
(Dl 
(D) 
(D) 
1.7 


(XI 

100.0 

(01 

2.1 

(01 

81.7 

100.0 

83.1 

11.7 

59.9 

9.5 

1.6 

0.4 

(Dl 
(Dl 
(Dl 
(Dl 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— N.  Max.    7J-239 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ol  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3U0 
420 

uuo 

500 
520 


200 
220 
240 
340 
520 


FURNITURE  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


DRAPERY!  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


CHINAi  GLASSWAREi  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


100 
120 
140 
160 
180 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
400 
420 
480 
500 
520 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS>  CLOTHING.  EXC .  FOOTWEAR  .  . 
VIOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  •  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S!  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


, REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
>KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


25 
(D) 
(D) 
(D) 

92 


1  898 

83 
(D) 
1  583 
(D) 
(0) 


8  355 

6  278 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

3  378 

4  395 
2  596 
1  828 

554 
(D) 
(D) 

(0) 
1  286 

4  157 

1  235 

(0) 

(D) 

(D) 
(0) 
136 
(D) 
(D) 
(D) 
(D) 
(0) 
252 


0.3 
(D) 
<D) 
(D) 
1.2 


100.0 

4.4 
(D) 
83.4 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
53.8 

100.0 

59.1 

41.6 

12.6 

(D) 

(D) 

(0) 
20.5 

100.0 

29.7 

(0) 

(D) 

(D) 
(D) 
2.2 

(D) 
<D) 
(0) 
(D) 
(D) 
4.0 


RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MUSIC  STORES  (SIC  5733) 
TOTAL  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
228 
229 
231 
232 
233 
234 

500 


020 
040 
060 
080 
100 
120 
180 
260 
280 
500 
520 


020 
040 
060 
080 
100 
120 
180 
260 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD lOS-TV • S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 

ALL  OTHER  MERCHANDISE  

EATING!  DRINKING  PLACES  <SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL^ 


467 

34 

467 

36 

13 

68 

3 

2 

2 

1 

14 

61 


1  872 
(D) 


1  398 

(0) 

1  364 
1  364 
234 
206 
540 
(0) 
(D) 
111 

(D) 


26  685 

(01 
24  471 
1  102 
(Dl 
202 
(Z) 
(D) 
(D) 
(D) 
(D) 
296 


(X) 
100.0 


(X) 


(X) 

100.0 

(D) 

100.0 

100.0 

17.2 

15.1 

39.6 

(D) 

(D) 

8.1 

(D) 


600 

34 

160 

100.0 

37 

315 

0.9 

484 

24 

649 

72.2 

169 

6 

938 

20.3 

94 

1 

465 

4.3 

85 

235 

0.7 

3 

(Z) 

(Z) 

2 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(0) 

15 

(D) 

(D) 

76 

381 

1.1 

100.0 

(0) 
91.7 

4.1 
(0) 
0.8 
(Z) 
(D) 
(D) 
(D) 
(0) 
1.1 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7J-240     Mountain— N.  Mex. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


Vim..' 


■"i.. ., 


a.: 


020 
040 
080 
100 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
460 
480 
500 
520 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
«/OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 
TOTAL  


161 
127 

10 

127 

3 

2 

16 
3 
2 

12 


133 

3 

17 

133 

81 

17 

1 
15 


146 

41 

61 

9 

106 

146 

3 

3 

2 

6 

1 

28 

54 

15 

6 

1 

2 

74 

42 


Sales 


($1,000) 


(D) 
832 
(D) 
19 
(D) 
(D) 


6  584 

5  455 

86 
5  157 
(D) 
(D) 
55 
6 
(D) 
(D) 


(D) 
178 
836 
(0) 

33 
(D) 

85 


19  695 

233 

349 
(0) 
970 
15  763 
(D) 
(0) 
(Z) 
(D) 
(0) 
(D) 
(0) 
254 
(D) 
(D) 
(D) 
(D) 
851 
(□> 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(0) 
93.9 
(0) 
1.0 
(D) 
(D) 


100.0 

1.6 

94.5 
(D) 
(D) 
1.0 
0.1 
(D) 
(D) 


100.0 

(D) 
2.4 
78.1 
(0) 
0.4 
(D) 
1.1 


(X) 

100.0 

1.2 
4.3 
(0) 
4.9 
80.0 
(D) 
(D) 
(Z) 
(D) 
(0) 
(D) 
(D) 
1.3 
(0) 
(D) 
(D) 
(D) 
4.3 
ID) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
280 
300 
400 
500 
520 


Kind  of  business  and  merchandise  line 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


ANTIQUE  STORES  (SIC  5932) 
TOTAlf 


SECONDHAND  STORES  (SIC  5933) 
TOTAL^ 


Estab- 
lishments 

(number) 


433 

26 

20 

68 

126 

50 

3 

15 

7 

12 

2 

57 

16 

36 

65 

32 

23 

14 

2 

10 

10 

1 

66 

66 

121 

136 


160 

126 

22 

17 

68 

126 

40 
1 
1 
1 
3 
1 
5 

28 


Sales 


($1,000) 


46  665 

175 

403 

(D) 

11  064 

281 

(Z) 

(D) 

(Z) 

(0) 

(D) 

715 

213 

389 

2  741 

1  539 

391 

(D) 

(D) 

327 

(D) 

(D) 

(0) 

6  971 

4  914 

1  193 


13  933 

(D) 
(0) 
(D) 
11  064 
129 
(D) 
(D) 
(D) 
42 
(D) 
(0) 
136 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

0.4 
0.9 
(0) 
23.7 
0.6 
(Z) 
(0) 
(Z) 
(0) 
(D) 
1.5 
0.5 
0.8 
5.9 
3.3 
0.8 
(D) 
(D) 
0.7 
(D) 
(D) 
(D) 
14.9 
10.5 
2.6 


100.0 

(D) 
(D) 
(D) 
79.4 
0.9 
(D) 
(D) 
(0) 
0.3 
(D) 
(D) 
1.0 


(X) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  tepotting. 


(NA)  Not  available.       (X)  Not  applicable.        (2)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— N.  Mex.    7J-241 


TABLE  4  New  Mexico— Area  Outside  Standard  IVIetropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


240 
260 
500 
520 


240 
240 
249 

500 

500 
500 
512 
513 
515 

520 

520 
520 
523 


BOOKi  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OTHER  FURN. -SLEEP  EQUIP. -FL.  COVERINGS 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

OTHER  NONMERCHANDISE  RECEIPTS 


STATIONERY  STORES  (SIC  5943) 


240 
240 
248 

260 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

IrEPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
'  OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500 

'ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING)  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


520  JrEPTG  ADDL  DETAIL  FOR  LINE  520. 

520 

521 

522 

523 


NONMERCHANDISE  RECEIPT: 
PRINTING  TO  ORDER 

;  RENTING  AND  LEASING  OF  OFFICE  MACHINES 
.  OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


(D) 
(D) 
(D) 

(D) 


(D) 
(D) 
(D) 

(0) 

166 

164 
(D) 
144 
(D) 

(D) 

(D) 
(D) 
(D) 


862 

110 

737 
110 
110 

(D) 
(D) 

737 

566 

380 

49 

35 

50 

(D) 

(D) 

(D) 

(0) 


(D) 

100.0 

(0) 

(D) 

(D) 

<D) 

(D) 

(D) 

(D) 

(D) 

(D) 
(D) 
(0) 

(D) 


(X) 

100. 0 

(D) 

100.0 
(D) 
(D) 

(D) 

100.0 
98.8 

(D) 
86.7 

(01 

(D) 

100.0 
(D) 
(D) 


100.0 

12.8 

100.0 
14.9 
14.9 

(D) 
(01 

100.0 
76.8 
51.6 
6.6 
4.7 
6.8 
(0) 
(0) 
(D) 

(D) 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


020 
260 
300 
320 
340 
440 
460 
480 
500 
520 


160 
200 

220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


220 
240 
260 
320 
340 
400 
420 
460 
480 
500 
520 


HAYt  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE.  .  

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


;REPTG  ADDL  DETAIL  FOR  LINE  2S0 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  ■ 

ALL  OTHER  MERCHANDISE  • 

NONMERCHANDISE  RECEIPTS  . 


51 

39 

1 
1 
1 

12 
2 
1 

39 
2 
2 
4 


60 

42 

1 

1 

12 

1 

17 

42 

39 
39 
34 
26 
36 
22 
37 
7 

3 

8 

37 

33 

(NA) 

33 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

243 

3.1 

(D) 

(D) 

(D) 

(D) 

481 

94.6 

(D) 

(D) 

(D) 

(D) 

50 

0.6 

3  357 

(D) 
(D) 
(0) 

(D) 
(0) 

2  512 

3  129 
2  309 

500 
(D) 

1  016 
117 
469 

(D) 

8 
(D) 
402 

2  665 
(NA) 

278 


(X) 


100.0 

(D) 
(D) 
(0) 
(D) 
(D) 
74.8 

100.0 
73.8 
16.0 

(D) 
32.5 

3.7 
15.0 

(D) 

0.2 

(D) 

12.0 

100.0 
(NA) 
10.4 


10  093 

(X) 

8  336 

100.0 

(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

292 

3.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available,       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-242     Mountain-N.  Mex. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  New  Mexico— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


L,  see  "Description  of  the  Tables"  in  front] 


220 
2«0 
260 
320 
340 
400 
420 
460 
480 
500 
520 


'•V, 

':^:; 
i;.-i 


500 
520 


Kind  of  business  and  merchandise  line 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL^ 


CIGAR  STORES'  STANDS  (SIC  5993) 
TOTAL  


Estab- 
lishments 

(number) 


NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL^ 


OPTICAL  GOODS  STORES  (SIC  5998) 
total"^ 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


74 

8 

778 

(X) 

58 

7 

608 

100.0 

31 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

9 

(D) 

(D) 

5 

(D) 

(0) 

2 

(D) 

(D) 

4 

(D) 

(D) 

58 

6 

384 

83.9 

3 

(D) 

(0) 

26 

(D) 

(D) 

Sales 


($1,000) 


896 
(D) 


790 
643 


616 
27 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


95.8 
4.2 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
220 
340 
400 
420 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

PET  SHOPS  (SIC  5999  PART) 
TOTAL  

OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS>  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL  

DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Standard  Notes:        -  Represents  zem.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


(D) 


56 

10  615 

(X) 

43 

9  018 

100.0 

6 

(0) 

(D) 

2 

(D) 

(D) 

14 

(D) 

(D) 

14 

(D) 

(D) 

14 

(D) 

(D) 

14 

(D) 

(D) 

14 

(D) 

(D) 

30 

1  545 

17.1 

14 

(D) 

(D) 

14 

(D) 

(D) 

13 

(D) 

(D) 

14 

(D) 

(D) 

14 

(D) 

(D) 

16 

(D) 

(D) 

1 

(D) 

(D) 

15 

(D) 

(D) 

14 

(D) 

(D) 

1 

(D) 

(D) 

1 

(0) 

(D) 

18 

432 

4.8 

32 

1  164 

12.9 

2    331 

2    323 

740 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


100.0 

31.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-243 


TABLE  2   Utah:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ol  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
120 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
240 

240 
240 
241 
242 

260 
300 
320 


RETAIL  TRADE.  TOTAL  .  .  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  • 

MEALS-SNACKS ■ 

ALCOHOLIC  DRINKS ■ 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL 

REPT5  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .    .    ,     .    • 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES • 

HOUSEHOLD  FUELS- ICE  > 

ALL  OTHER  MERCHANDISE  ■ 

NONMERCHANDISE  RECEIPTS  • 


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


; REPTG  ADDL  DETAIL  FOR  LINE  240 

1  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

k FLOOR  COVERINGS 

^ FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


4  102 

974 
953 
190 
319 
751 
687 
366 
441 
357 
295 
359 
266 
424 
317 
310 
355 
279 
212 
973 
1  026 
69 
73 
97 
904 
1  780 


323 

218 

1 

1 

1 

2 

24 

32 

41 

8 

34 

116 

180 

8 

4 

8 

36 

5 

8 

20 

98 


101 

79 

4 
16 

15 

15 

15 

1 

10 

9 

59 


213  539 
51  531 

4  422 
21  470 
12  859 
44  173 
32  106 
55  985 
19  406 
18  715 
27  239 
37  650 

10  326 
7  353 

11  269 

12  786 
43  927 

175  054 
70  022 

36  659 
9  149 

12  335 

5  068 

37  262 
39  607 


74  582 

55  592 

(D) 
(D) 
(0) 
(D) 
383 
400 
419 
(Z) 
410 

4  929 

38  058 

257 

77 

187 

8  120 

191 

66 

420 

1  635 


33  832 

26  810 

(D) 
137 

4  128 
106 
(D) 
(D) 

57 

125 

2  654 


100.0 

21.1 
5.1 
0.4 
2.1 
1.3 
4.4 
3.2 
5.5 
1.9 
1.9 
2.7 
3.7 
1.0 
0.7 
1.1 
1.3 
4.3 

17.3 
6.9 
3.6 
0.9 
1.2 
0.5 
3.7 
3.9 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.7 
0.7 
0.8 
(Z) 
0.7 
8.9 


0.3 
0.1 
0.8 
2.9 


(X) 

100.0 

(D) 
0.5 

100.0 
2.6 
(D) 
(D) 

0.2 
0.5 
9.9 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

460 
480 
500 
520 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


200 
220 
240 

240 
240 
241 

260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 
400 
440 
480 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


ireptg  addl  detail  for  line  240 

►furniture-sleep  equip. -floor  coverings. 
►  floor  coverings 


KITCHENWARE-HOME  FURNISHINGS. 
jewelry-optical  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
hardware 

LUMBER-BUILDING  MATERIALS  .  . 


(REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
•LUMBER-BUILDING  MATERIALS  

KUMBER 

^PLYWOOD 

(WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

•KITCHEN  CABINETS  

'all  OTHER  MILLWORK  

, wallboard 

(asphalt  and  asbestos  products.  .  . 

'paint-glass-wallpaper 

Cheating  and  plumbing  equipment  .  . 

(metal  roofing  and  siding  

•masonry  supplies  

'insulation  

(prefabricated  buildings  and  parts, 
(all  other  building  materials  .  .  . 


020 


AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 
FARM  EQUIPMENT.  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


23  133 

26  499 

22  895 

10  321 

3  231 

536 

128 

1  327 

1  879 

891 

1  088 

359 

94 

712 

332 

582 

1  536 

(D) 

45 
(D) 
614 


12  740 


(D) 
57 
57 

(D) 
(D) 
(D) 

50 

(D) 
(D) 
433 

7  946 

8  210 
7  381 

818 
412 
237 

59 

235 

1  891 

333 

173 

30 
(D) 
859 

49 

(D) 

1  895 

(D) 
(D) 
(D) 
(D) 
35 
300 


1  641 
(D) 


6  875 

6  289 

(D) 


86.3 

100.0 
B6.4 
38.9 
12.2 
2.0 
0.5 
5.0 
7.1 
3.4 
4.1 
1.4 
0.4 
2.7 
1.3 
2.2 
5.8 

(D) 
0.2 

(D) 
2.3 


(D) 
0.6 
0.6 

100.0 
(D) 
(D) 

0.6 

(D) 

(0) 

4.8. 

88.4 

100.0 

89.9 

10.0 

5.0 

2.9 

0.7 

2.9 

23.0 

4.1 

2.1 

0.4 

(D) 

10.5 

0.6 

(D) 

23.1 

(0) 
(D) 
■(D) 
(D) 
0.4 
3.3 


(X) 
100.0 


(X) 

100.0 

(D) 


Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-244     Mountain— Utah 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.    Utah:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


260 
300 
320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


;REPTG  ADDL  detail  for  line  340.  . 
(LUMBER-BUILDING  MATERIALS  .  .  .  . 
k OTHER  LUMBER-BUILDING  MATERIALS. 

>PAINT-VARNISHi  ETC . 

I  PAINT  SUNDRIES  .......... 

> WALLPAPER-OTHER  WALL  COVERINGS  . 

(GLASS 


"4.;. 

1-..; 


ct: 


'!.'  *>' 


220 
320 
340 
380 
400 
420 
440 
460 
500 
520 


Kind  of  business  and  merchandise  line 


PA  I  NT  I  GLASS  I  WALLPAPER 
STORES — CQNT1 NUED 

KITCHENWARE-HOME  FURNISHINGS.  . 
SPORTING-RECREATION  EQUIPMENT.  ., 
HARDWARE . 

LUMBER-BUILDING  MATERIALS  .  .  . 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


T IRES-BATTER IES-ACCESSORI£S 
ALL  OTHER  MERCHANDISE.  .  .  ,- 
NONMERCHANDISE  RECEIPTS  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE  STORES  (SIC  5251) 

TOTAL^ 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


267 

211 

130 

28 

11 

36 

119 

165 

163 

140 

178 

92 

84 

129 

99 

75 

109 

40 

16 

15 

7 

8 

6 

132 

89 


Sales 


($1,000) 


(D) 
(D) 
(D) 

5  674 

6  287 
5  672 

(D) 

2  111 

351 

(D) 

2  613 

(D) 
(0) 
332 


1  309 
(D) 


(D) 
123 
(D) 
239 
(D) 
(D) 
093 
(D) 
230 
340 


145  083 
134  215 

7  022 

1  637 
(Z) 
(D) 

3  659 
18  050 
32  725 

7  631 
15  555 

6  946 


457 
401 
614 
229 
611 
406 
382 
(D) 
(D) 
(Z) 
(Z) 
992 
993 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 

(D) 

90.2 

100.0 

90.2 

(D) 

33.6 

5.6 

(D) 

41.6 

(D) 
(D) 
5.3 


(X) 
100.0 


100.0 

(D) 
1.3 
(D) 
2.6 
(D) 
(D) 
86.9 
(D) 
2.5 
3.7 


(X) 

100.0 

5.2 
1.2 
(Z) 
(0) 
2.7 
13.4 
24.4 
5.7 
11.6 
5.2 
3.3 
4.0 
1.2 
1.7 
3.4 
2.5 
0.3 
(D) 
(D) 
(Z) 
(Z) 
5.2 
6.0 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

ISO 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN>S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

►MEN'S  CLOTHING  

rSOYS'  CLOTHING  


;REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .'.  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

;CHILDRENiS-INFANTS'  WEAR  

(HANDBAGS-ACCESSORIES  

iMILLINERY 

[HOSIERY 

, LINGERIE 

(WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

'WOMEN'S  DRESSES 

[WOMEN'S  SPORTSWEAR  

(GIRLS'-SUBTEEN-TEEN  WEAR  

•OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
'CURTAINS-DRAPERIES-DRY  GOODS.  . 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


PPIECE  GOODS-NOTIONS. 
tcURTAINS-DRAPERIES  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
►MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
LMAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 
►RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

[FLOOR  COVERINGS 

[fURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  260. 
(KITCHENWARE-HOME  FURNISHINGS.  . 
kCHINA-GLASSWARE 

►kitchenware-housewares  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
sporting-recreation  EQUIPMENT 
HARDWARE 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

[HARDWARE-TOOLS  

[gardening  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

L PAINT-GLASS-WALLPAPER 

►other  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

E  TOYS-GAMES-WHEEL  GOODS  
BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table, 
'liflerchandise  line  detail  withheld  due  to  insufficient  reporting. 


Sales 


($1,000) 


93  774 

1  649 

(D) 

1  486 

13  501 

92  988 

13  383 

9  405 

4  105 

26  596 

92  988 

26  478 

3  165 

1  462 

(D) 


558 
386 
997 
116 
081 
179 
(D) 


5  502 
9  884 

92  988 
9  766 
3  531 

6  218 

5  851 

88  424 
5  812 
3  752 

2  260 

3  590 

86  813 
3  551 
1  670 
1  917 

3  374 

92  295 
3  335 
1  639 
1  703 

(0) 

1  499 

(D) 

(0) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

3  228 

90  837 

3  228 

(D) 

1  599 

(D) 

7  133 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1.8 

(D) 

1.6 

14.4 

100.0 
14.4 
10.1 
4.4 

28.4 

100.0 
28.5 
3.4 
1.6 
(D) 
1.7 
4.7 
3.2 
6.6 
5.5 
1.3 
(D) 

5.9 

10.5 

100.0 
10.5 
3.8 
6.7 

6.2 

100.0 
6.6 
4.2 
2.6 

3.8 

100.0 
4.1 
1.9 
2.2 

3.6 

100.0 
3.6 
1.8 
1.8 

(D) 
1.6 
(D) 

100.0 
(D) 
■(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(0) 
(D) 
(D) 
3.4 

100.0 
3.6 
(D) 
1.8 
(D) 

7.6 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-245 


TABLE   2.    Utah:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

oto 

080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGAKETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

kMEN'S  CLOTHING  

►  BOYS'  CLOTHING 


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

•CHILDREN'S-INFANTS'  WEAR  

[HANDBAGS-ACCESSORIES  

iMILLINERY 

> HOSIERY 

'LINGERIE  

^WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

(WOMEN'S  DRESSES 

•WOMEN'S  SPORTSWEAR  

'GIRLS'-SUBTEEN-TEEN  WEAR  

(OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


> REPTG  ADDL  DETAIL  FOR  LINE  200.  .  . 
'CURTAINS-DRAPERIES-DRY  GOODS.  .  •  . 

{PIECE  GOODS-NOTIONS 

t CURTAINS-DRAPERIES  

►  ALL  OTHER  DOMESTICS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


I REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

E  MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 
RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 
ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

kFLOOR  COVERINGS 

►  furniture-sleep  EQUIPMENT 


599 
(D) 
(D) 

66 
616 
651 
311 
292 
872 
(D) 
HI 
327 
284 
260 
(D) 

23 
(D) 
285 
443 


23  765 

4  774 

79 

<D) 

206 

557 

3  898 

9  931 

2  233 

1  508 
731 

3  818 

9  937 

2  371 
260 
(D) 
(D) 
315 
(D) 
(D) 
526 
(D) 

37 
5 

1  837 

2  457 

7  528 

1  131 
490 
(D) 
(0) 

716 

2  720 
213 
114 
(D) 
(0) 

756 

8  201 
457 
249 
210 


100.0 

3.9 

(D) 
(D) 
0.4 

10.6 
4.3 

15.2 
1.9 

12.3 
(D) 
0.7 
8.7 
1.9 
1.7 
(D> 
0.2 
(D) 

21.5 
2.9 


100.0 

20.1 
0.3 
(D) 
0.9 
2.3 

16.4 

100.0 

22.5 

15.2 

7.4 

16.1 

100.0 
23.9 
2.6 
(D) 
(0) 
3.2 
(D) 
(D) 
5.3 
(D) 
0.4 
0.1 

7.7 
10.3 

100.0 

15.0 

6.5 

(D) 

ID) 

3.0 

100.0 
7.8 
4.2 
(D) 
(D) 

3.2 

100.0 
5.6 
3.0 
2.6 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
;kITCHENWARE-HOME  FURNISHINGS.  .  .  . 

E  CHINA-GLASSWARE 
KITCHENWARE-HOUSEWARES  
OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


;REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

k HARDWARE-TOOLS  

^GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  • 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

k PA  I  NT-GLASS-WALLPAPER 

►other  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


•REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

E  TOYS-GAMES-WHEEL  GOODS  
BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 


723 

553 

553 

43 

5 

126 

353 

350 

42 

42 

29 

31 

22 

4 

82 

12 

18 

26 

7 

11 

4 


700 

6  376 
192 
32 

137 
18 

(0) 
470 
993 

3  708 
493 
340 
153 

962 

3  416 

201 

59 

134 

(0) 
61 

(Dl 
38 

(D) 

479 

9  344 

267 

116 

25 

119 

384 


852 

(D) 


812 
(0) 


236  853 


199  853 
869 


(Z) 
132 
761 
956 
306 
290 
178 
213 
285 
(D) 
642 
(Zl 
172 
317 
(Z) 
162 
(Z) 


2.9 

100.0 
3.0 
0.5 
2.1 
0.3 

ID) 
2.0 

4.2 

100.0 
13.3 
9.2 
4.1 

4.0 

100.0 
5.9 
1.7 
3.9 

(D) 
0.3 

(D) 
0.2 

(D) 
2.0 

100.0 
2.9 
1.2 
0.3 
1.3 

1.6 


(X) 
100.0 


(X) 
100.0 


100.0 

84.4 
0.4 
(Z) 
0.9 
3.3 
4.2 
O.l 
0.1 
0.1 
0.1 
0.1 
(D) 
0.3 
(Z) 
0.1 
0.1 
(Z) 
0.1 
(Z) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-246     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 
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TABLE  2.    Utah:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


.reptg  addl  detail  for  line  020.  .  . 

1  groceries-other  foods 

►  meats-fish-poultry 

^ produce  (fresh  fruits-vegetables) ■ 

[  frozen  foods 

mll  other  foods 


020 


100 
120 


Kind  of  business  and  merchandise  line 


FOOD  STORES — CONTINUED 

FARM  EQUIPMENTi  MACHINERY  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  .  . 


GROCERY  STORESi  INCLUDING 
DELICATESSENS  <SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


I REPTG  ADDL  DETAIL  FOR  LINE  500. 
!alL  OTHER  MERCHANDISE  

[PAPER.  PAPER  PRODUCTS 

{all  other  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL^ 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


020  (REPTG  ADDL  DETAIL  FOR  LINE  020.  .  ■ 

020  ►GROCERIES-OTHER  FOODS  

021  { MEATS-FISH-POULTRY  

022  tpRODUCE  (FRESH  FRUITS-VEGETABLES). 

023  k FROZEN  FOODS  

024  Kll  other  foods 


CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


1 
5 

3 
348 
257 


561 

458 

458 

428 
428 
406 
398 
361 
424 

29 

5 

125 

345 

343 

42 

42 

29 

31 

22 

4 

82 

10 

IS 

26 

7 

11 

4 

1 

5 

3 

340 

337 
337 
331 
119 

245 


Sales 


($1,000) 


(D) 

(Z) 

(D) 

7  817 

5  574 


230  194 

193  621 

222  678 

186  897 

42  656 

17  631 

11  211 

115  613 


758 
(Z) 
(0) 
670 
839 
306 
290 
178 
213 
285 
(D) 
642 
(Z) 
172 
317 
(Z) 
162 
(Z) 
(D) 
(Z) 
(0) 
762 


194  887 

7  748 

5  976 

1  797 

5  534 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(Z) 
(D) 
3.3 

2.4 


(X) 

100.0 

84.1 

100.0 

83.9 

19.2 

7.9 

5.0 

51.9 

0.3 
(Z) 
(D) 
3.3 
4.3 
0.1 
0.1 
0.1 
0.1 
0.1 
(D) 
0.3 
(Z) 
0.1 
0.1 
(Z) 
0.1 
(Z) 
(D) 
(Z) 
(D) 
3.4 

100.0 
4.0 
3.1 
0.9 

2.4 


1 

185 

(X) 

1 

061 

100.0 

969 

91.3 

1 

061 

100.0 

969 

91.3 

65 

6.1 

739 

69.7 

33 

3.1 

132 

12.4 

(0) 

(0) 

(D) 

(0) 

500 

500 
500 
508 
516 

520 


020 
040 
100 
120 
500 
520 


Kind  of  business  and  merchandise  line 


FRUIT  STORES.  VEGETABLE  MARKETS—CON, 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

kPAPER.  PAPER  PRODUCTS 

^ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL^ . 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(0) 

644 
(0) 
(D) 
(D) 

(D) 


29 

2  347 

5 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

3 

7 

2   999 

(D) 


134 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-247 


TABLE   2.    Utah:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
100 
180 
220 
240 
260 
280 
300 
320 
31*0 
380 

too 

420 
440 
480 
500 
520 


020 
100 
220 
240 
300 
320 
340 
380 
400 
420 
440 
500 
520 


020 
220 
300 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT>  MACHINERY  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ........ 


PASSENGER  CAR  DEALERS t 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


'REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

■NEW  PASSENGER  CARSt  RETAIL  .... 
,NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
"NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
■NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
I  USED  PASSENGER  CARS.  RETAIL.  .  .  . 
.USED  PASSENGER  CARS.  WHOLESALE  .  . 

•USED  COMMERCIAL  VEHICLES  

'ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUELS-LUBRICANTS 

k GASOLINE  

►motor  OIL-GREASES-OTHER  OILS  . 


415 

301 

3 

1 

1 

25 

6 

19 

3 

34 

22 

6 

195 

116 

227 

4 

54 
220 


190 

145 

2 
1 
3 
1 
6 
1 
1 

145 
96 

138 
4 
9 

140 


121 

1 
2 
4 
1 
121 

118 
118 

lie 

12 
79 
4 
116 
67 
68 
22 

79 

76 
76 
39 
38 


223  093 

(D) 
(D) 
(D) 
861 
(Z) 
116 
(Z) 
899 
237 
(0) 
174  549 

2  005 

23  721 

(D) 

(D) 

5  237 
13  907 


193  322 

(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(0) 
164  574 
1  161 

13  206 
(D) 
567 

12  749 


155  150 

(0) 
(D) 
(Z) 
(D) 
132  503 

154  682 

132  143 

73  235 

(D) 

16  507 

(D) 

30  808 

2  450 

3  757 
(D) 

834 

124  452 
758 
683 
(Z) 


100.0 

(D) 
(D) 
(D) 

0.4 
(Z) 

0.1 
(Z) 

0.4 

0.1 

(D) 

78.2 

0.9 

10.6 

(D) 

(D) 

2.3 

6.2 


(X) 

100.0 

(0) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
85.1 
0.6 
6.8 
(D) 
0.3 
6.6 


(X) 

100.0 

(D) 
(D) 
(Z) 
(D) 
85.4 

100.0 

85.4 

47.3 

(D) 

10.7 

(D) 

19.9 

1.6 

2.4 

(D) 

0.5 

100.0 
0.6 
0.5 
(Z) 


420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


220 
240 
300 
320 
380 

380 
380 
381 
382 
383 
385 
386 
387 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


020 
100 
300 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 


DOMESTIC  CAR  DEALERS — CONTINUED 
TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

t SERVICE  LABOR 

►OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL • 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 


'REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

[NEW  PASSENGER  CARS.  RETAIL  .  .  . 
,NEW  PASSENGER  CARS.  WHOLESALE.  . 
'NEW  COMMERCIAL  VEHICLES.  RETAIL. 
'USED  PASSENGER  CARS.  RETAIL.  .  . 
,USED  PASSENGER  CARS.  WHOLESALE  . 
lUSED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

, REPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUELS-LUBRICANTS 

[GASOLINE  

[motor  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

►parts.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

^PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

[PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

►AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

[SERVICE  LABOR 

[other  NONMERCHANDISE  RECEIPTS. 


DOMESTIC 
DEALERS 


AND  IMPORTED  CAR 
(SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

>NEW  PASSENGER  CARS.  RETAIL  .... 
'NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
|nEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
iNEW  COMMERCIAL  VEHICLES.  WHOLESALE 
'USED  PASSENGER  CARS.  RETAIL.  .  .  . 
'used  passenger  CARS.  WHOLESALE  .  . 
.USED  COMMERCIAL  VEHICLES  


HI 
111 
108 
92 
89 
78 

4 

8 

116 

113 
U3 
111 

44 


151  058 

10  444 

5  827 

3  057 

568 

689 

(D) 

(D) 

9  995 

149  039 
9  932 
7  953 
1  962 


9  404 

(D) 
(D) 
(D) 
(D) 
7  274 


014 
059 
397 
(D) 
(0) 
170 
120 
(D) 

<D) 

(D) 
(D) 
(D) 
(D) 


1  003 

9  404 
1  003 
498 
304 
116 
127 

(D) 
915 

9  404 
915 
745 
185 


28  768 


6.8 

100.0 
6.9 
3.9 
2.0 
0.4 
0.5 

(D) 
(D) 
6.4 

100.0 
6.7 
5.3 
1.3 


100.0 

(D) 
(D) 
(D) 
(D) 
77.4 

100.0 

78.3 

48.8 

(D) 

(D) 

24.1 

1.3 

(D) 

(0) 

100.0 
(D) 
(D) 
(D) 

10.7 

100.0 
10.7 
5.3 
3.2 
1.2 
1.4 

(D) 
9.7 

100. 0 
9.7 
7. -9 
2.0 


1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

12 

24 

797 

86.2 

12 

28 

768 

100.0 

12 

24 

797 

86.2 

12 

13 

059 

45.4 

3 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(0) 

12 

5 

962 

20.7 

10 

466 

1.6 

2 

(Dl 

(D) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-248     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.    Utah:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


'''■\.t 


400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 

520 
527 
528 


<k«, 

DOMESTIC  AND  IMPORTtD  CAR 
DEALERS~C0NT  I  NUED 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

[GASOLINE 

[motor  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

f TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  •  .  . 
PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES/ 
PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

(service  labor 

J  OTHER  NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS i 
NONFRANCHISED  (SIC  552) 


380 

380 
380 
383 
385 
386 
387 
388 

420 

420 
420 
421 
422 
423 

520 

520 
520 
527 
528 


020 
220 
240 
260 
300 
320 
340 
380 
400 

400 
400 
401 
403 


Kind  of  business  an(J  merchandise  line 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOB I LES-TRUCKS • 


; REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

I  NEW  COMMERCIAL  VEHICLES.  RETAIL. 
>USED  PASSENGER  CARS.  RETAIL.  .  . 
'used  PASSENGER  CARS.  WHOLESALE  . 
,USED  COMMERCIAL  VEHICLES  .  .  .  . 
>ALL  OTHER  POWERED  ROAD  VEHICLES. 


T IRES-BATTER lES-ACCESSORI ES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTEKIES-ACCESSORIES  

I  PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
I  PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
^ PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 


NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

k SERVICE  LABOR 

►other  NONMERCHANDISE  RECEIPTS. 


TIREt  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

[GASOLINE  

CMOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

(0) 
(D) 
(0) 
(D) 

1  715 

28  768 
1  715 
945 
420 
(D) 
(D) 

1  839 

28  768 

1  839 

1  499 

323 


13  022 

9  541 

9  386 

8  476 
8  351 

(D) 
7  519 

699 
76 

(D) 

(D) 

432 
(D) 
(D) 
(D) 
(D) 

141 

4  017 

111 

71 

39 


13  930 

12  050 

(D) 
253 
(D) 
(D) 
67 
(0) 
(0) 
(D) 
484 

1  909 
79 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
100.0 

(D> 

(0) 
(D) 

6.0 

100.0 
6.0 
3.3 

1.5 
(D) 
(D) 

6.4 

100.0 
6.4 
5.2 
1.1 


(X) 

100.0 

98.4 

100.0 
98.5 
(D) 
88.7 
8.2 
0.9 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

1.5 

100.0 
2.8 
1.8 
1.0 


(X) 

100.0 

(D) 
2.1 
(D) 
(D) 
0.6 
(D) 
(0) 
(D) 
4.0 

100.0 
4.1 
(D) 
(D) 


420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


180 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

500 
520 

520 
520 
524 
525 
526 


240 
260 


Kind  of  business  and  merchandise  line 


TIREf  BATTERY.  ACCESSORY 
DEALERS— CONT  I  NUED 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

'AUTOMOBILE  ACCESSORIES  

[new  auto  tires-tubes  sold  TO  USERS  .  . 
iNEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 
I  NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 
'NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 
, RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 
(RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 
'RETREAD  TRUCK-BUS  TIRES  SOLO  TO  USERS. 
[retread  TRUCK-BUS  TIRES  SOLO  TO  DLRS.. 
(STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


reptg  addl  detail  for  line  520.  .  .  . 

nonmerchandise  receipts  

[brake  and  wheel  services  

[tire  services  other  than  retreading. 

[other  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

MAJOR  APPL.-RADIO-TV-MUSlCAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

(AUTO  FUELS-LUBRICANTS  

»GASOLINE  

►motor  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

[REPTG  ADDL  DETAIL  FOR  LINE  420 

, TIRES-BATTERIES-ACCESSORIES  

LAUTOMOBILE  ACCESSORIES  

>NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

>NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

InEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

.NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

'RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

[RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

.RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

(STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


(REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
(NONMERCHANDISE  RECEIPTS  

E  BRAKE  AND  WHEEL  SERVICES  
TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


Sales 


($1,1 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


31 

6 

824 

31 

5 

722 

23 

1 

351 

25 

1 

264 

16 

480 

18 

790 

14 

223 

20 

579 

15 

269 

14 

426 

7 

(D) 

16 

(D) 

12 

127 

39 

760 

21 

5 

760 

21 

516 

14 

192 

12 

130 

18 

205 

2  509 

2  394 

(D) 
518 
(D) 
85 
6 
153 
163 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

524 

1  705 
524 
122 
233 
(D) 
(D) 
(D) 
(Di 
(D) 
(D) 
49 

58 
110 

1  010 

110 

63 

<0) 

(D) 


8  660 

5  786 


(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-249 


TABLE   2.    Utah:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
380 

too 

420 
480 
500 
520 


MISC.  AIRCRAFT!  MARINEi  AUTOMOTIVE 
DEALERS — CONT I NUED 

SPORTING-RECREATION  EQUIPMENT  .... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT!  BOATi  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL^. 


240 
260 
380 
420 
480 
500 

500 
500 
504 
505 

520 

520 
520 
532 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  - 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHEN*ARE-HOME  FURNISHINGS 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  ■ 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  ... 

ALL  OTHER  MERCHANDISE  

[MOBILE  HOMES-HOUSEHOLD  TRAILERS.  .  . 
[camp  trailers-travel  TRAILERS.  ... 

nonmerchandise  receipts  

reptg  addl  detail  for  line  520.  ... 

.nonmerchandise  receipts  

Mother  nonmerchandise  receipts.  ... 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTAL^  • 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
220 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.' 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

auto  fuels-lubricants  

^gasoline  

{other  automotive  fuels  .  .  .  . 
{motor  oil-greases-other  oils  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

E PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


1  108 
818 

58 
9 
3 
8 

31 
1 
3 
1 
6 
1 
1 
6 
818 

781 
781 
778 
96 
705 

737 

702 
702 
253 
69 
679 


605 
(D) 
(D) 
(D) 
(D) 
4  485 
147 


(D) 
(D) 
(D) 
(D) 
(D) 
485 

583 
485 
041 
440 

87 


2  063 
78 
78 


FARM  EQUIPMENTi  MACHINERY 


101  802 

81  103 

287 
136 
(Z) 
(Z) 
65 
(0) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
67  191 

77  947 

64  789 

59  557 

2  317 

2  917 

9  183 

72  047 

8  753 

1  482 

249 

7  028 

(D) 


10.5 
(D) 
(D) 
(D) 
(D) 

77.5 
2.5 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
97.9 

100.0 

97.9 

88.2 

9.6 

1.9 

100.0 
3.8 
3.8 


100.0 

0.4 
0.2 
(Z) 
(Z) 
0.1 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(0) 
82.8 

100.0 

83.1 

76.4 

3.0 

3.7 

11.3 

100.0 

12.1 

2.1 

0.3 

9.8 

(D) 


460 

480 
500 
520 

520 
520 
527 
528 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
460 
500 
520 


120 
140 
160 
180 
280 
300 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 


GASOLINE  SERVICE  STATIONS — CONTINUED 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

[SERVICE  LABOR 

toTHER  NONMERCHANDISE  RECEIPTS 


APPAREL  I  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  : 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  .  . 


MEN'Si  BOYS'  APPAREL  STORES t 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
liMEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 
{BOYS'  CLOTHING  

'MEN'S  TAILORED  OUTERWEAR  

, OTHER  MEN'S  OUTERWEAR 

•MEN'S  HATS 

'OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


'REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

'MILLINERY 

HOSIERY 

Lingerie  

(women's  sportswear  

•DRESSES 

COATS-SUITS 

.HANDBAGS 

>FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


180   ALL  FOOTWEAR. 


2 

25 

27 

567 

548 

548 

532 

89 


302 

1 

1 

1 

1 

10 

115 

190 

154 

19 

5 

7 

8 

27 

15 

1 

13 

109 


(D) 

287 

120 

3  391 

56  238 

3  279 

2  718 

564 


46  324 

(0) 

(D) 

(D) 

(D) 

207 

11  979 

20  454 

10  800 

884 

(Z) 

51 

41 

131 

166 

(D) 

161 

1  370 


(D) 

6  526 

7  555 
6  444 

291 
2  272 

1  296 
139 

2  444 

321 

2  644 
321 
(D) 
(D) 
(0) 
(Dl 

90 
108 

68 
(D) 
(D) 

10 

504 


(D) 
0.4 
O.l 
4.2 

100.0 
5.8 
4.8 
1.0 


100.0 

(D) 
(D) 
(D) 
(D) 
0.4 
25.9 
44.2 
23.3 
1.9 
(Z) 
0.1 
0.1 
0.3 
0.4 
(0) 
0.3 
3.0 


(0) 

(D) 

146 

86.1 

321 

3.9 

504 

6.1 

(D) 

(D) 

128 

1.5 

(D) 

(D) 

(0) 

(D) 

(X) 

100.0 

(D) 
85.2 

100.0 
85.3 
3.9 
30.1 
17.2 
1.8 
32.3 

4.2 

100.0 
12.1 
(D) 
(D) 
(D) 
(0) 
3.4 
4.1 
2.6 
(D) 
(D) 
0.4 

6.6 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.1 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


7J-250     Mountain— Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.    Utah:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byjk.^^^Aj^,  see  "Description  of  the  Tables"  in  front] 


280 
300 
500 
520 


"Vb 

'%:> 

V. 

''>>l. 

*',, 

\i 

iO 

"i.:. 

-ti" ' 

If.,  I 

i!., 

1" 

'vif  ■ 

'l;-- 
("', 

(» 

140 

140 
140 
142 
143 
144 
146 

520 


!■.; 

a:: 


040 
120 
140 
160 
180 
200 
280 
500 
520 


120 
140 

140 
140 
142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


Kind  of  business  and  merchandise  line 


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  I^ERCHANDISE 

NONI^ERCHANDISE  RECEIPTS 

CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPT6  SALES  BY  BROAD  MOSE  LINES 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

[BOYS'  CLOTHING 

I  MEN'S  TAILORED  OUTERWEAR 

I  OTHER  MEN'S  OUTERWEAR 

►  other  MEN'S  CLOTHING 

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-31  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
•MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

t BOYS'  CLOTHING  

CMEN'S  TAILORED  OUTERWEAR  

[other  MEN'S  OUTERWEAR 

►other  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

•REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY'  SPEC.  STORES' 
FURRIERS  (SIC  563 i  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 
MEALS-SNACKS 


Estab- 
lishments 

(number) 


108 

87 

5 
6 

5 
5 
4 
1 
1 
4 


Sales 


($1,000) 


(0) 

(Dl 

120 

128 

1.7 

140 

(D) 

(D) 

160 

153 

2.0 

180 
280 
500 
520 

698 

(X) 

639 

100.0 

620 

97.0 

639 

100.0 

620 

97.0 

(D) 

(D) 

490 

76.7 

(0) 

(D) 

(D) 

(D) 

1 

(D) 

6 

181 

8 

83 

117 

14  145 

19 

1  006 

1 

(D) 

15 

81 

2 

(0) 

29 

695 

13  362 

11  370 

(D) 
(D) 

548 
44 
(D> 
(D) 
(D) 
17 

10  299 

10  589 

9  563 

427 

77 

202 

894 

2  464 

3  563 
1  185 

161 

77 

508 

(0) 
(D) 
(D) 
(D) 
(D) 


5  851 

4  953 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
(D) 

1.1 

0.5 
86.7 
6.2 
(D) 
0.5 
(D) 
4.3 


(X) 

100.0 

(D) 
(0) 

100.0 
8.0 
(D) 
(D) 
(D) 
3.1 

90.6 

100.0 

90.3 

4.0 

0.7 

1.9 

8.4 

23.3 

33.6 

11.2 

1.5 

0.7 

4.8 

(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 


040 
120 
140 

140 
140 
142 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
280 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORYi  SPEC.  STORESt 
FURR I ERS — CONT I NUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

MILLINERY  STORES  (SIC  563  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CORSETi  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

HOSIERY  STORES  (SIC  563  PART) 

TOTAL  


APPAREL  1  ACCESSORYi  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


>REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
•MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

[BOYS'  CLOTHING  

rOTHER  MEN'S  OUTERWEAR 

[mEN'S  HATS  

►other  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


•REPTG  ADDL  DETAIL  FOR  LINE  160 

IWOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

;millinery 

>HOSIERY 

'LINGERIE  

.WOMEN'S  SPORTSWEAR  

>DRESSES 

COATS-SUITS 

HANDBAGS  

,FURS  

■OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


FURRIERSi  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


1 

(D) 

2 

(D) 

30 

3  846 

3 

(D) 

2 

(D) 

1 

(D) 

14 

(D) 

Sales 


($1,000) 


284 
(D) 


537 
(D) 


24 

4  237 

19 

3  838 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

19 

2  938 

19 

3  838 

19 

2  938 

8 

120 

2 

(D) 

12 

67 

18 

331 

19 

1  078 

18 

705 

17 

373 

7 

(D) 

1 

(D) 

13 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

8 

(D) 

793 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-251 


TABLE   2.    Utah:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merctiandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
080 
100 
120 

mo 

ItO 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
300 
500 
520 


GROCERIES-OTHER  FOODS  ...  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


; REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
I MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

L BOYS'  CLOTHING  

>MEN'S  TAILORED  OUTERWEAR  

'OTHER  MEN'S  OUTERWEAR 

^MEN'S  HATS  

1  OTHER  MEN'S  CLOTHING 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


; REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

;CHILDREN'S-INFANTS'  WEAR  

.MILLINERY 

'HOSIERY 

'LINGERIE  

[WOMEN'S  SPORTSWEAR  

.DRESSES 

'COATS-SUITS 

'HANDBAGS  

.OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


140 
160 
180 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


12  270 

(D) 
(D) 
(D) 
(D) 
4  545 

6  487 
2  467 
441 
714 
404 
23 
873 

4  884 

6  487 
2  905 
244 
(D) 
62 
398 
906 
606 
291 
(D) 
333 

1  522 
(D) 
10 
(0) 
(0) 
40 
38 
(D) 
253 


(D) 
(D) 
731 
19 
239 


100.0 

(D) 
(D) 
(D) 
(D) 
37.0 

100.0 
38.0 
6.8 
U.O 
6.2 
0.4 
13.5 

39.8 

100.0 
44.8 
3.8 
(D) 
1.0 
6.1 
14.0 
9.3 
4.5 
(0) 
5.1 

12.4 
(D) 
0.1 
(D) 
(D) 
0.3 
0.3 
(D) 
2.1 


100.0 

(D) 
(D) 
91.4 
0.2 
2.8 


CHILDREN' Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


2   492 
(D) 


(X) 
100.0 


140 
160 
180 

180 
180 
181 
182 
183 

500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  180.  . 
;all  footwear 

emen's  and  boys'  footwear  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
480 
500 
520 


TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


5  310 

4  792 

(D) 

(D) 

4  548 

4  373 
4  222 
1  275 
1  989 
963 

(Q) 
140 


1  312 
(D) 


583 
(D) 


(D) 

(D) 

94.9 

100.0 
96.5 
29.2 
45.5 
22.0 

(0) 
2.9 


(X) 
100.0 


(X) 
100.0 


303 

67 

258 

(X) 

186 

53 

026 

100.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

48 

1 

596 

3.0 

119 

15 

862 

29.9 

HI 

31 

321 

59.1 

68 

1 

579 

3.0 

5 

47 

0.1 

8 

175 

0.3 

6 

(D) 

(0) 

5 

(D) 

(D) 

1 

(D) 

(D) 

14 

77 

0.1 

97 

2 

066 

3.9 

Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-252     Mountain-Utah 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.    Utah:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


:^«f; 

v.. 

o 

''i  'i 

'fc.» 

<w 

i:.. 

;>'s: 

200 
220 
2'>0 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
320 
340 
520 


Kind  of  business  and  merchandise  line 


FURNITURE!  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPT6  SALES  BY  BROAD  MDSE  LINES  .  , 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ■ 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

FURNITURE  STORES  (SIC  5712) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

[SLEEP  EQUIPMENT 
OTHER  HOUSEHOLD  FURNITURE 
FLOOR  COVERINGSi  SOFT  SURFACE 
FLOOR  COVERINGSi  HARD  SURFACE 
NONHOUSEHOLD  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL •  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


DRAPERY)  CURTAINt  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


Estab- 
lishments 

(number) 


78 

47 

753 

09 

38 

971 

43 

(D) 

48 

4 

492 

99 

30 

731 

42 

(D) 

2 

(D) 

2 

(D) 

4 

(D) 

4 

(D) 

9 

(D) 

50 

1 

288 

124 

75 

27 
45 
75 

66 
66 
52 
65 

50 

24 

B 

39 

2 
2 
3 
1 
8 
37 


Sales 


($1,000) 


39  357 

32  412 

752 

4  433 

25  555 

30  709 
24  285 

3  362 
13  838 

4  244 
1  396 
1  408 

566 

(0) 
(D) 
(D) 
(D) 
(D) 
976 


251 
(0) 
176 
(D) 
(D) 
(D) 
(D) 


1  049 
(D) 


(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100. 0 

(D) 
11.5 
78.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.3 


2.3 

13.7 
78.8 

100.0 
79.1 
10.9 
45.1 
13.8 
4.5 
4.6 

1.7 
(D) 
(D) 
(D) 
(D) 
(D) 
3.0 


100.0 

4.2 
(D) 
87.4 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 


140 
160 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
480 
500 
520 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 

340 
500 
520 


180 
220 
520 


, REPTG  ADDL  DETAIL  FOR  LINE  220.  .  .  .  . 
•MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

^NEW  MAJOR  APPLIANCES  

INEW  RADIOS-TV'St  ETC 

I  USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
r RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


'REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 
tSMALL  ELECTRICAL  APPLIANCES.  .  . 
[all  other  KITCHENWARE-HOUSEWARES 


Kind  of  business  and  merchandise  hne 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO!  TELEVISION  STORES  (SIC  5732) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220 

•major  appl. -radio-tv-musical  instr.  .  . 

{new  major  appliances  

{new  radios-tv>S!  etc 

luSED  major  APPLIANCES-RADIOS-TV'S.  .  . 

^records-tapes-musical  instruments.  .  . 

furniture-sleep  equip. -floor  coverings, 
kitchenware-home  furnishings 


iREPTG  ADDL  DETAIL  FOR  LINE  260. 
*KITCHENWARE-HOME  FURNISHINGS.  . 
tSMALL  ELECTRICAL  APPLIANCES.  . 


LUMBER-BUILDING  MATERIALS 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


TOTAL  

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
hshments 

(number) 


Sales 


($1,000) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

6 

123 

74.2 

5 

225 

100.0 

1> 

352 

83.3 

3 

380 

64.7 

874 

16.7 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

969 

11.7 

3 

886 

100.0 

845 

21.7 

<D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

41 

0.5 

269 

3.3 

2    103 

1    564 

1    388 

1  063 
951 
(D) 
839 
(D) 
(D) 

(D) 
(D) 

(D) 
(D) 
(0) 

(D) 
(D) 
(D) 


4    960 

4   242 

(D) 

3    859 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

88.7 

100.0 

89.5 

(D) 

78.9 

(D) 

(D) 

(D) 
(D) 

100.0 
(D) 
(D) 

(D) 
(D) 
(D) 


(X) 

100. 0 

(D) 

91.0 

(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-253 


TABLE   2. 


Utah:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ol  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
160 
220 
260 
280 
300 
400 
420 
500 
520 


020 
040 
060 
060 
100 
120 
160 
220 
280 
300 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
420 
500 
520 


EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL ^ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS*  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  .  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  ...  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


822 

126 

760 

179 

50 

164 

3 

1 

1 

1 

3 

12 

3 

2 

27 

124 


688 

114 

688 

45 

34 

114 

3 

1 

1 

3 

8 

3 

2 

21 

110 


650 

423 

72 

423 

37 

30 

77 

1 

1 

6 

3 

2 

15 

80 


020 
040 


GROCERIES-OTHER  FOODS 
MEALS-SNACKS 


268 
229 


41 
229 


70  206 
55  733 

2  106 
46  868 

4  348 
275 
646 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(0) 
106 
(D) 
257 

1  007 


63  384 

51  090 

2  085 
46  453 
563 
190 
486 
(Z) 
(Dl 
(D) 
(Z) 
(D) 
106 
(D) 
229 
878 


44  635 

34  497 

1  674 
30  911 
472 
153 
281 
(D) 
(D) 
(D) 
106 
(D) 
129 
709 


2  416 
(D) 


14  285 
12  967 


(0) 
12  122 


100.0 

3.8 
84.1 
7.8 
0.5 
1.2 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(D) 
0.2 
(D) 
0.5 
1.8 


100.0 

4.1 

90.9 

1.1 

0.4 
1.0 
(Z) 
(D) 
(D> 
(Z) 
(D) 

0.2 
(D) 

0.4 
1.7 


100.0 

4.9 
89.6 
1.4 
0.4 
0.8 
(D) 
(D) 
(0) 
0.3 
(D) 
0.4 
2.1 


(X> 
100.0 


(X) 
100.0 


(D) 
93.5 


060 
060 
100 
120 
160 

220 
280 
300 
500 
520 


020 
040 
060 
080 
100 
260 
300 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


REFRESHMENT  PLACES — CONTINUED 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  .  . 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS - 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


12 
72 

134 

16 

50 

1 

4 

6 

14 


198 

80 
85 

1 

11 

132 

198 

19 

25 

6 

8 
19 

8 
41 
88 
35 
31 
15 

1 

113 

80 


255 
196 


(0) 

(0) 

37 

0.3 

65 

0.5 

(D) 

(D> 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100 

0.8 

(D) 

(D) 

2  048 
(0) 


51  895 

1  510 

1  493 
(Dl 

71 

2  857 
30  030 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  147 

1  520 

1  547 

(D) 

(D) 

4  600 

950 


66  764 
(D) 


(X) 
100.0 


21 

0.5 

415 

8.9 

3  785 

81.5 

85 

1.8 

160 

3.4 

(D) 

(D) 

(D) 

(0) 

28 

0.6 

129 

2.8 

100.0 

2.9 
2.9 
(D) 
0.1 
5.5 
57.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.2 
2.9 
3.0 
(C) 
(D) 
9.2 
1.8 


(X) 
100.0 


Standard  Notes;       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-254     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.    Utah:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


>.,  see  "Description  of  the  Tables"  in  front] 


« 
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I 
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11 
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,, 
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'kxi 
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020 
010 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
440 
500 
520 


140 
160 


Kind  of  business  and  merchandise  line 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1    169 
(D) 


701 

78 

179 

445 

60 

356 

11 

(D) 

24 

213 

2 

(D) 

112 

(01 

27 

390 

2 

(D) 

21 

658 

17 

693 

23 

423 

6 

(Z) 

36 

355 

10 

170 

31 

356 

69 

4 

280 

72 

5 

609 

43 

1 

056 

16 

70 

3 

(Dl 

5 

99 

31 

854 

16 

(0) 

52 

11 

949 

54 

4 

648 

140 

7 

233 

127 

1 

447 

41 

2  424 

(X) 

29 

2  012 

100.0 

4 

(D) 

(0) 

3 

(D) 

(D) 

3 

(0) 

(D) 

2 

(D) 

(D) 

10 

102 

5.1 

7 

159 

7.9 

7 

16 

0.8 

7 

47 

2.3 

7 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

11 

652 

32.4 

1 

(D) 

(D) 

8 

166 

8.3 

9 

105 

5.2 

2    424 
2    012 


95 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 
0.4 
(D) 
(0) 
0.6 
(0) 

1.1 
1.1 

0.7 
(Z) 
0.6 
0.3 
0.6 
7.1 
9.3 
1.7 
0.1 
(D) 
0.2 
1.4 
(D) 

19.8 
7.7 

12.0 
2.4 


(X) 
100.0 


4.7 
(D) 


180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
440 
500 
520 


240 
260 
280 
500 
520 


500 

500 
500 
508 
512 
513 
514 
515 

520 

520 
520 
523 


240 
240 
248 

260 
280 
500 

500 
500 
508 
509 
511 
512 
513 
514 


Kind  of  business  and  merchandise  line 


SECONDHAND  STORES — CONTINUED 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


ALL  OTHER  MERCHANDISE 


iREPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
(SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 
•BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


ireptg  addl  detail  for  line  520. 
inonmerchandise  receipts  .  .  .  . 
Mother  nonmerchandise  receipts. 


STATIONERY  STORES  (SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
►OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

'COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
'office  MACHINES.  EXCEPT  TYPEWRITERS.  . 

.TYPEWRITERS 

•SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

'BOOKS-PERIODICALS 

'art.  drafting.  ENGINEERING  SUPPLIES.  . 


Estab- 
lishments 

(number) 


3 

(D) 

2 

(D) 

10 

102 

7 

159 

7 

16 

7 

47 

7 

(D) 

2 

(D) 

3 

(D) 

11 

652 

1 

(D) 

8 

166 

9 

105 

Sales 


($1,000) 


1    403 

(D) 
(D) 
(Dl 
1  343 
23 


11 

1  078 

939 

(D) 

939 

(D) 

(D) 

41 

734 

(D) 

2 

(0) 

2 

(D) 

2 

(Dl 

2 

(0) 

2 

(D) 

3 

672 

8 

464 

2 

(D) 

2 

(D) 

2 

(D) 

2 

(Dl 

2 

(0) 

1 

(D) 

8 

(D) 

4 

243 

4 

216 

3 

121 

2 

(D) 

1 

(D) 

3 

(D) 

2 

(Dl 

1 

(Dl 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-255 


TABLE  2.    Utah:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


520 

520 
520 
521 

523 


STATIONERY  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


REPTG  ADDL  DETAIL  FOR  LINE  520. 
; NONMERCHANDISE  RECEIPTS  .  .  .  . 
kPRINTING  TO  ORDER 

Mother  nonmerchandise  receipts. 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
080 
120 
140 
160 
180 
220 
260 
280 
300 
320 
460 
500 
520 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
080 
120 
140 
160 
180 
220 
260 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
460 
500 
520 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS.- 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


REPTS  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .... 
.ATHLETIC  GOODS'  SALES  TO  INDIVIDUALS 
> ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  . 

'HUNTING  EQUIPMENT 

IfISHING  EQUIPMENT 

(WINTER  SPORTS  EQUIPMENT 

1  BOATS-MOTORS-OTHER  MARINE  EQUIPMENT, 
t BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


020 
220 
300 
320 
340 
400 
420 


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HAY'  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  


(D) 
(D) 
(D) 
(D) 


6  795 

19 
(0) 
(D) 
559 
(D) 
410 
(D) 
(D) 
(D) 
5  064 
(D) 
(D) 
137 
252 


19 
(D) 
(D) 
559 
(D) 
410 
(D) 
(D) 
(0) 
(D) 

761 
213 
013 
283 
919 
858 
795 
167 
196 

(D) 
(D) 
137 
(D) 


467 
(0) 


(D) 

100.0 
(D) 
(0) 
(D) 


(X) 

100.0 

0.3 
(D) 
(D) 
8.2 
(D) 
6.0 
(D) 
(D) 
(D) 
74.5 
(D) 
(0) 
2.0 
3.7 


0.3 
(D) 
(D) 
8.6 
(0) 
6.3 
(D) 
(D) 
(D) 
(D) 

100.0 

73.1 

17.6 

4.9 

16.0 

14.9 

13.8 

2.9 

3.4 

(D) 
(D) 
2.1 
(D) 


(X) 
100.0 


100.0 


4 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(0) 

21 

274 

2.3 

9 

(D) 

(D) 

3 

60 

0.5 

15 

(D) 

(D) 

440 
460 
480 
500 
520 


320 
400 
420 
440 
460 
520 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


HAY.  GRAIN.  FEED  STORES — CONTINUED 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL^ 


JEWELRY  STORES  (SIC  5971 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

.WATCHES-CLOCKS  

'SILVERWARE  

'jewelry  SET  WITH  PRECIOUS  STONES  .  .  . 

, SOLID  GOLD  JEWELRY  

•ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
'OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


|reptg  addl  detail  for  line  520. 

'nonmerchandise  receipts  .  .  .  . 

Match,  clock,  jewelry  repairs. 


020 
220 
260 
320 
340 
460 
480 
500 
520 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


14 
40 

38 
38 
34 
29 
36 
17 
34 
6 

4 

5 

34 

33 

(NA) 

33 


(D) 
10  265 
(D) 
(D) 
(D) 


1  546 


(D) 
269 

3  948 

4  778 
3  824 

918 
201 
1  857 
(D) 
692 
(D) 

14 
(0) 
455 

3  789 

(na) 

319 


5  034 

(D) 
54 
(D) 
(D) 
(D) 
(D) 
4  610 
(D) 
210 


(D) 
87.2 
(D) 
(D) 
(D) 


100 

5.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

618 

86.9 

(D) 

(D) 

(D) 

5.5 

80.4 

100.0 

80.0 

19.2 

4.2 

38.9 

(0) 

14.5 

(D) 

0.3 
(0) 
9.3 

100.0 

(na) 

8.4 


100.0 

(D) 
1.1 
(D) 
(D) 
(D) 
(D) 
91.6 
(D) 
4.2 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7J-256     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


.V 

<  !ll>a 


a:: 


220 
260 
320 
31*0 
480 
500 
520 


200 
220 
260 
280 
320 
480 
500 
520 


040 
060 
100 
160 
280 
500 
520 


220 
280 
500 
520 


TABLE   2.    Utah:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES 
HOUSEHOLD  FUELS- ICE  


BOTTLED  GAS  DEALERS  (SIC  5984) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  •  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CIGAR  STORES  I  STANDS  (SIC  5993) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


NEWS  DEALERS"  NEWSSTANDS  (SIC  5994) 
TOTAL^ 


CAMERA t  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


34 

(D) 

(X) 

28 

2 

468 

100.0 

12 

(D) 

(D) 

2 

(D) 

(D) 

- 

(D) 

(D) 

5 

19 

0.8 

28 

2 

140 

86.7 

2 

(D) 

(D) 

12 

180 

7.3 

Sales 


($1,000) 


2  423 
(D) 
(D) 


60 

3 

014 

(X) 

43 

2 

300 

100.0 

1 

(D) 

(D) 

2 

(0) 

(D) 

3 

7 

0.3 

2 

(D) 

(D) 

3 

16 

0.7 

1 

(D) 

(D) 

43 

2 

254 

98.0 

1 

(0) 

(D) 

636 

(D) 
(D) 
320 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
830 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 


100.0 

(0) 
(D) 
50.3 
(D) 
(D) 
(0) 
(D) 


100.0 

(D) 

(D) 

78.7 

(C) 


040 
300 
340 
500 
520 


020 

040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 


Kind  of  business  and  merchandise  line 


GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL^ 

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


HOBBY.  TOY>  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

SPORTING-RECREATION  EQUIPMENT 
LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


Estab- 
lishments 

(number) 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  maior  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Sales 


($1,000) 


686 
(0) 


417 
(D) 


909 


15    155 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

686 

90.9 

(D) 

(D) 

100.0 


950 

15.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

161 

1.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

447 

11.6 

(D) 

(D) 

460 

3.7 

(D) 

(D) 

(D) 

(D) 

RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-257 


TABLE  2.    Utah:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  Identified  by> 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


320 
340 
420 
440 
500 
520 


NONSTORE  RETAILERS — CONTINUED 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


(D) 
1  531 

(D) 

(D) 
4  148 

267 


(D) 
12.3 

(D) 

(D) 
33.3 

2.1 


020 
040 
120 
140 
160 
200 
220 
240 
260 
280 
340 
500 
520 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  • 

LUMBER-BUILDING  MATERIALS  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS '•    ■ 


4 

586 

6.2 

1 

(0) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

12 

(0) 

(D) 

3 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

8 

(D) 

(D) 

14 

(D) 

(D) 

10 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7J-258     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963 


IV  K 

;^f; 

11,' ~ 

iO 

''i.j 

f 

;^;|k;: 

''  iw;. 

020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
2«0 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


a: 


240 
260 
300 
320 
340 
400 
440 
460 
500 
520 


240 
260 
300 
320 
340 
520 


Ogden  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHING i  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINTi 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


673 

158  019 

499 

139  448 

91 

29  988 

114 

6  661 

31 

718 

30 

3  200 

75 

1  948 

75 

6  942 

34 

4  922 

45 

9  142 

45 

3  534 

30 

2  565 

43 

4  254 

28 

3  724 

43 

1  397 

30 

1  416 

37 

2  131 

39 

1  510 

38 

6  811 

29 

(D) 

103 

7  635 

110 

5  046 

8 

1  580 

8 

(D) 

7 

1  525 

99 

5  569 

221 

5  284 

Sales 


($1,( 


(D) 
(D) 
(D) 
386 
154 
(D) 
(D) 
(D) 
(D) 
210 


5  211 

(D) 
(D) 
(D) 
250 
4  836 
97 


1  899 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


21.5 

4.8 

0.5 

2.3 

1.4 

5.0 

3.5 

6.6 

020 

2.5 

040 

1.8 

100 

3.1 

120 

2.7 

140 

1.0 

160 

1.0 

180 

1.5 

200 

1.1 

220 

4.9 

240 

(D) 

260 

5.5 

280 

3.6 

300 

1.1 

320 

(D) 

340 

1.1 

400 

4.0 

420 

3.8 

440 

460 

480 

500 

520 

100.0 

(D) 
(D) 
(D) 
4.5 
72.0 
(D) 
(D) 
(D) 
(D) 
2.5 


100.0 

(D) 
(D) 
(D) 
4.8 
92.8 
1.9 


(X) 
100.0 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

{MEN'S  CLOTHING  

IBOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


JREPTG  ADDL  DETAIL  FOR  LINE  160 

(WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
kCHILDREN'S-INFANTS'  WEAR  

•HANDBAGS-ACCESSORIES  

[millinery 

(HOSIERY 

(LINGERIE  

'WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

, WOMEN'S  DRESSES 

(WOMEN'S  SPORTSWEAR  

'GIRLS'-SUBTEEN-TEEN  WEAR  


all  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


(REPTG  ADDL  DETAIL  FOR  LINE  200. 
(CURTAINS-DRAPERIES-DRY  GOODS.  . 

►  piece  GOODS-NOTIONS 

tCURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


(REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
•MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

{major  HOUSEHOLD  APPLIANCES  .... 

CrADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


Estab- 
lishments 

(number) 


20 

20  003 

17 

19  470 

10 

271 

6 

(D) 

3 

(D) 

11 

762 

13 

2  646 

14 

4  435 

10 

1  092 

17 

2  285 

10 

1  270 

6 

717 

11 

755 

10 

239 

9 

335 

10 

809 

3 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

11 

997 

11 

1  234 

Sales 


($1,000) 


3 

15  298 

3 

15  298 

2 

(D) 

2 

(D) 

2 

(D) 

3 

2  336 

3 

15  298 

3 

2  336 

3 

1  677 

3 

660 

3 

3  749 

3 

15  298 

3 

3  749 

3 

458 

3 

(D) 

2 

(D) 

3 

(D) 

3 

717 

3 

427 

3 

731 

3 

869 

2 

(D) 

3 

1  022 

3 

1  742 

3 

15  298 

3 

1  742 

3 

565 

3 

1  170 

3 

(D) 

3 

15  298 

3 

(D) 

2 

(D) 

3 

(D) 

3 

(D) 

3 

15  298 

3 

694 

3 

(D) 

2 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*NQnstore  retailers,  part  of  SIC  major  group  53,  ate  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-259 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Ogden  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 

520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


DEPARTMENT  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHEN*ARE-HOME  FURNISHINGS 

LCHINA-GLASSWARE 

»KITCHENWARE-HOUSEWARES  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDiWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

hardware 

Chardware-tools  

kSARDENING  EQUIPMENT-SUPPLIES  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

{PAINT-GLASS-WALLPAPER 

rOTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

kTOYS-GAMES-WHEEL  GOODS  

►BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICb-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


466 

15  298 
466 
152 
262 

(D) 
(D) 
(Dl 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
415 

15  298 
415 
152 
203 

(D) 


2  941 

2  941 

90 
(D) 
(D) 
263 
(D) 
(0) 
(0) 
390 
(D) 
(D) 
(D) 
46 
59 
213 
582 
103 


1  764 
(D) 


3.0 

100.0 
3.0 
1.0 
1.7 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(0) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
2.7 

100.0 
2.7 
1.0 
1.3 

(D) 


(X) 

100.0 

3.1 
(D) 
(D) 
8.9 
(0) 
(D) 
(D) 

13.3 
(D) 
(D) 
(D) 
1.6 
2.0 
7.2 

19.8 
3.5 


(X) 
100.0 


TOTAL  

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
500 

500 
500 
508 
516 

520 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


1 reptg  addl  detail  for  line  020.  .  . 

'groceries-other  foods  

"meats-fish-poultry  

produce  (fresh  fruits-vegetables). 

frozen  foods  

all  other  foods 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

;aLL  other  MERCHANDISE  

iPAPER.  PAPER  PRODUCTS 

^ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


35  149 

28  993 
227 
340 
1  415 
1  929 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
47 
(D) 
(D) 
(D) 
932 
806 


100.0 

82.5 
0.6 
1.0 
4.0 
5.5 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
2.7 
2.3 


57 

35 

480 

(X) 

51 

34 

954 

100.0 

51 

28 

801 

82.4 

49 

34 

546 

100.0 

49 

28 

402 

82.2 

46 

7 

539 

21.8 

44 

3 

016 

8.7 

39 

1 

720 

5.0 

47 

16 

159 

46. S 

6 

(0) 

(0) 

18 

340 

1.0 

39 

(D) 

(0) 

39 

1 

929 

5.5 

3 

(D) 

(D) 

3 

(D) 

(D) 

3 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

4 

(D) 

(D) 

1 

(D) 

(0) 

1 

(0) 

(D) 

4 

47 

0.1 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

38 

932 

2.7 

38 

32 

603 

100.0 

38 

932 

2.9 

37 

(D) 

(D) 

11 

(D) 

(D) 

7J-260     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3.    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Ogden  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


'V, 

^5 

■♦'I 

£' 

i.> 

Km, 

■» 

.'U 

[  '■•%,', 

020 
100 
220 
240 
260 
300 
320 
380 

too 

420 
500 
520 


020 
080 
100 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ...<.... 
AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

E  GASOLINE  
OTHER  AUTOMOTIVE  FUELS  
MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

IPARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
IPARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
^AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

LSERVICE  LABOR 

►  OTHER  NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


53 
(0) 


29  038 

26  738 

(D) 
(D) 
(D) 
(0) 
(D) 
74 
(D) 
20  145 
141 

3  574 
744 

1  648 


8  651 

16 
(D) 
(D) 

7  455 

8  319 
7  190 

6  919 

11 
266 

800 

7  457 
751 
143 

5 
602 

(0) 
351 

5  502 

334 

305 

30 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 

0.3 

(D) 

75.3 

0.5 
13.4 

2.8 

6.2 


(X) 

100.0 

0.2 

(D) 

(D) 

86.2 

100.0 

86.4 

83.2 

0.1 

3.2 

9.2 

100.0 

10.1 

1.9 

0.1 

6.1 

(D) 

4.1 

100.0 
6.1 

5.5 
0.5 


120 
140 
160 
180 
240 
280 
300 
500 
520 


140 
160 
180 
300 
520 


120 
140 
160 
180 
520 


Kind  of  business  and  merchandise  line 


APPARELt  ACCESSORY  STORES  (SIC  56) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 


WOMEN'S  ACCESSORY'  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


10  513 
9  444 


(D) 
080 
525 
316 
(D) 
(D) 
(D) 
(D) 
266 


1  598 

1  301 
(D) 
(D) 
(D) 
(D) 


4  156 

(D) 
(D) 
3  429 
492 
(D) 


4  021 
(0) 


296 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

22.0 

47.9 

24.5 

(D) 

(D) 

(D) 

(D) 

3.0 


100.0 

61.4 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 

(D) 

82.5 

11.8 

(D) 


(X) 
100.0 


(X) 
100.0 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosuie. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-261 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Ogden  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  ,.  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL  1  ACCESSORY  STORES 
(SIC  56H<    569) 


FURNITUREt  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RADIO-TV 
MUSIC  STORES  (SIC  572.573) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS . 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


152 
106 

9 
91 
31 

3 
16 


1  690 

(D) 

1  578 

(D) 

(D) 


1 

(D) 

1 

(D) 

6 

(D) 

18 

2  410 

13 

2  896 

10 

236 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

16 

440 

(D) 
489 
(0) 
(D) 
(D) 
267 


2  723 

2  341 

(D) 
(D) 
1  921 
(D) 
(D) 
(D) 
(D) 
(D) 
173 


8  269 

6  952 

(D) 

5  884 

718 

(D) 

37 


100.0 

(D) 

93.4 

(D) 

(D) 


100.0 

(D) 
(D) 
(D) 
38.5 
46.3 
3.8 
(D) 
(D) 
(D) 
(D) 
7.0 


100.0 

(D) 
12.5 
(D) 
(D) 
(D) 
6.8 


(X) 

100.0 

(D) 
(D) 
82.1 
(D) 
(O) 
(D) 
(D) 
(D) 
7.4 


(X) 

100.0 

(D) 

84.6 

10.3 

(D) 

0.5 


300 
520 


020 
040 
060 
080 
100 
300 
520 


020 

040 
060 
080 
100 
300 


020 
040 
080 
100 
120 
140 
160 
200 
220 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
200 
220 
260 
280 
300 
320 
340 
500 
520 


EATING.  DRINKING  PLACES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .... 
NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  58121 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  .'. 
NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  . 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


iREPTG  ADDL  DETAIL  FOR  LINE  120 

•COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
fMEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
tPRESCRIPTIONS 

KOSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


119 

81 


(D) 
83 


10  693 

6  604 

(D) 
157 
(D) 
299 
4  182 

6  361 
4  000 
1  363 
1  743 
901 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 


(D) 
1.2 


(0) 

(D) 

5  818 

93.6 

77 

1.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

83 

1.3 

(D) 

(D) 

66 

9.0 

641 

87.1 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

28 

10  693 

(X) 

21 

6  604 

100.0 

6 

(D) 

(D) 

8 

157 

2.4 

1 

(D) 

(D) 

10 

299 

4.5 

21 

4  182 

63.3 

3 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

4 

(D) 

(D) 

6 

(D) 

<D) 

3 

(D) 

(D) 

3 

(D) 

(D) 

3 

(D) 

(D) 

8 

(D) 

(D) 

9 

(D) 

(D) 

100.0 

(D) 
2.4 
(D) 
4.5 
63.3 

100.0 
62.9 
21.4 
27.4 
14.2 

(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


I! 


standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
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RETAIL  TRADE— Merchandise  Line  Sales 


040 

080 

100 

120 

140 

160 

180 

200 

*5 

220 
240 

V- 

260 

280 
300 

320 

340 
380 
420 
440 

5<    :t; 

460 
460 

•C! 

500 
520 

ct: 


140 
180 
280 
300 
320 
500 
520 


TABLE  3. 


Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Ogden  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORESt  SECONDHAND 
STORES  (SIC  593) 


TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL , 


SPORTING  GOODS  STORES)  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


13  084 

10  210 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
6 
(D) 
(D) 
101 
985 

1  364 
148 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

1  084 
134 


274 
(D) 


(D) 
(D) 
(D) 
342 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
1.0 
9.6 

13.4 
1.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

10.6 
1.3 


(X) 
100.0 


100.0 

(D) 
(0) 

(D) 
83.6 
(D) 
(D) 
(D) 


220 
260 
280 

280 
280 
281 
232 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


iREPTG  ADDL  DETAIL  FOR  LINE  280 

•JEWELRY-OPTICAL  GOODS  

tWATCHES-CLOCKS  

SILVERWARE  

;jEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

1  SOL  ID  GOLD  JEWELRY 

'ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
[optical  GOODS 


Kind  of  business  and  merchandise  line 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


:REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

N*TCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


1 
1 

5 

5 
5 
5 
3 
4 
3 
4 
1 

1 
1 
4 

4 

(na) 

4 


Sales 


($1,000) 


2  161 
(D) 


(D) 
(D) 
968 

1  185 
968 
256 
50 
446 
(D) 
178 
(D) 

(D) 
(D) 
90 

777 

(NA) 

56 


1  928 
(D) 


1  439 
1  424 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(D) 

(D) 

81.7 

100.0 
81.7 
21.6 

4.2 
37.6 

(D) 
15.0 

(D) 

(D) 
(D) 
7.6 

100.0 

(NA) 

7.2 


(X) 
100.0 


(X) 
100.0 


Standard  Notes: 


Repiesents  zeio.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-263 


TABLE  3    Utah— standard  Metropolitan  Statistical  Areas:    1963-continued 


Provo-Orem  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
hshments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

oao 

060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


200 
220 
240 
260 
300 
320 
340 
420 
440 
480 
500 
520 


320 
440 
520 


RETAIL  TRADE t  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED^ ALCOHOLIC  BEVERAGES 

CIGARS-CIGAKETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


457 

115 

102 

9 

20 

71 

85 

47 

56 

45 

36 

41 

34 

52 

39 

44 

43 

35 

19 

109 

116 

e 

7 

12 

114 

189 


93  167 

22  340 

4  504 

190 

(D) 

843 

4  364 

3  468 


5  079 

1  843 

2  041 
2  277 

2  407 
917 
601 

1  101 
1  259 
4  473 
(D) 
8  203 

3  904 
671 
(D) 
140 

3  225 
3  209 


4  494 

(D) 

(D) 

(D) 

21 

28 

395 

3  227 

(D) 

596 

32 

(0) 

117 


614 

614 

(D) 
596 
(D) 


100.0 

24.0 
4.8 
0.2 
(D) 
0.9 
4.7 
3.7 
5.5 
2.0 
2.2 
2.4 
2.6 
1.0 
0.6 
1.2 
1.4 
4.8 
(D) 
8.8 
4.2 
0.7 
(D) 
0.2 
3.5 
3.4 


100.0 

(D) 
(D) 
(D) 
0.5 
0.6 
8.8 

71.8 
(D) 

13,3 
0.7 
(D) 
2.6 


(X) 

100.0 

(D) 

97.1 

(D) 


020 

040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
260 
500 
520 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


13  465 


358 
(D) 
(D) 
181 
2  218 
2  821 
1  022 
1  782 
(D) 
664 
427 
127 
198 
622 
(D) 
(0) 
(D) 
(D) 
(0) 
(D) 
757 
496 


1  953 
(0) 


25  143 

21  752 
(D) 
158 
619 
941 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
904 
(0) 


100.0 

2.7 
(D) 
(D) 
1.3 
16.5 
21.0 
7.6 
13.2 
(D) 
4.9 
3.2 
0.9 
1.5 
4.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.6 
3.7 


(X) 
100.0 


100.0 

86.5 
(D) 
0.5 
2.5 
3.7 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.6 
(D) 


Standard  Notes;       -  Repiesents  zero.       (D)  Withheld  to  avoid  disclosure. 
*Nonstoie  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
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RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3. 


Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Provo-Orem  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


V, 


I.", 


l».2j 


020 

020 
020 
021 
022 
023 
024 

OKO 
080 
100 
120 
140 
160 
180 
200 
220 
260 
500 

500 
500 
508 
516 

520 


020 


Kind  of  business  and  merchandise  line 


GROCERY  STORES  I  INCLUDING 
DELICATESSENS  (SIC  541) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020 

GROCERIES-OTHER  FOODS  

LMEATS-FISH-POULTRY  

►produce  (FRESH  FRUITS-VEGETABLES).  .  . 

^frozen  foods  

Call  other  foods 

meals-snacks 

packaged  alcoholic  beverages 

cigars-cigarettes-tobacco  

cosmetics-drugs-health  needs-cleaners  . 
men's-boys'  clothingi  exc.  footwear  .  . 
women 's-girls'  clothingi  exc.  footwear, 

all  footwear 

curtains-draperies-dry  goods 

major  appl. -radio-tv-musical  instr.  .  . 

kitchenware-home  furnishings 

all  other  merchandise  

reptg  addl  detail  for  line  500 

all  other  merchandise  

»paperi  paper  products 

►  all  other  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


020  (reptg  addl  detail  for  line  020.  .  . 

020  ►groceries-other  foods  

021  [meats-fish-poultry  

022  tPRODUCE  (FRESH  FRUITS-VEGETABLES). 

023  1  kFROZEN  FOODS  

024  PALL  OTHER  FOODS 


100 
120 
500 

500 
500 
508 
516 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

fPAPERi  PAPER  PRODUCTS 

kALL  OTHER  MERCHANDISE 


CANDYi  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


24  997 

24  105 

20  766 

23  987 

20  648 

4  074 

1  872 

1  314 

13  403 

(D) 
158 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

20  522 
(D) 
701 
188 

(0) 


217 

(D) 


520 

548 
520 
(D) 
437 
(0) 
(0) 

(D) 
(D) 
(0) 

(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

86.1 

100.0 

86.1 

17.0 

7.8 

5.5 

55.9 

(D) 
0.7 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

100.0 
(D) 
3.4 
0.9 

(D) 


(X) 
100.0 


(X) 

100.0 

94.9 

100.0 

94.9 

(D) 

79.7 

(D) 

(D) 

(D) 
(D) 
(D) 

100.0 
(0) 
(D) 
(D) 


180 
220 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


020 
080 
100 
300 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-8ATTERIES-ACCESS0RIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 
PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
AUTO  FUELS-LUBRICANTS  .... 


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

.AUTO  FUELS-LUBRICANTS  

►gasoline  

►other  automotive  fuels  .  .  .  . 
Imotor  oil-greases-other  oils  . 


tires-batteries-accessories  

;REPTG  ADDL  detail  FOR  LINE  420 

.tires-batteries-accessories  

Iparts.  installed  in  repair  work.  .  .  . 

►parts,  retail  (OVER  THE  COUNTER)  .  .  . 

{automobile  tires-batteries-accessories 


household  fuels-ice  .  . 

ALL  OTHER  merchandise  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

[SERVICE  LABOR 

►OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MEN.S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


17  967 

(D) 

(D) 

(D) 

(0) 

73 

53 

(D) 

12  925 

(D) 

2  645 

(D) 

1  232 


11  830 
8  993 


(D) 

7 

(D) 

7  814 

8  882 
7  707 
7  074 

328 
298 

773 

7  923 

772 

140 

17 

616 

(0) 
(D) 
377 

5  596 

372 

341 

33 


6  131 
(D) 


1  016 
780 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
(D) 
(D) 
0.4 
0.3 
(D) 

71.9 
(D) 

14.7 
(D) 
6.9 


(X) 

100.0 

0.1 
(D) 
0.1 
(D) 
86.9 

100.0 

86.8 

79.6 

3.7 

3.4 

8.6 

100.0 
9.7 
1.8 
0.2 
7.8 

(0) 
(D) 
4.2 

100.0 
6.6 
6.1 
0.6 


(X) 
100.0 


(X) 

100.0 

(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-265 


TABLE   3. 


Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Provo-Orem  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


110 
180 
280 
300 
520 


MENtSi  BOYS'  APPAREL  STORESi 
CUSTOM  TAILORS — CONTINUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 
NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3i  568) 


140 
160 
180 
280 
520 


140 

140 
140 
142 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
280 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 


iREPTG  AODL  detail  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

{BOYS'  CLOTHING  

tOTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

XiNGERIE  

tWOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

iHANOBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS  (SIC  563i  568) 


TOTAL .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

FAMILY  CLOTHING  STORES  (SIC  565) 

T0TAl3 


SHOE  STORES  (SIC  566) 
TOTAL  ........ 


160 
180 
520 


OTHER  APPAREL  I  ACCESSORY  STORES 
(SIC  564i  569) 


648 
106 
(D) 
(D) 
10 


(D) 
(D) 
(D) 
(D) 

1  444 

1  489 

1  428 

(D) 

(D) 

49 
118 
374 
449 
169 

36 
(D) 

57 

(D) 
(D) 
(D) 


191 
191 
191 


(D) 


83.1 

13.6 

(D) 

(D) 

1.3 


(0) 

(0) 

635 

96.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 

100.0 

(D) 

100.0 
(D) 
(D) 
(D) 

95.9 

100.0 

95.9 

(D) 

(D) 

3.3 

7.9 

25.1 

30.2 

11.3 

2.4 

(D) 

3.8 

(D) 
(D) 
(D) 


(X) 
100.0 
100. 0 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
320 
340 
520 


200 
220 
240 
260 
280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
120 
300 
520 


020 
040 
060 
080 
100 
120 
300 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  '.  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

NONMERCHANDISE  RECEIPTS  . 


HOUSEHOLD  APPLIANCEl  RADIO-TVi 
MUSIC  STORES  (SIC  572i573) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATINGi  DRINKING  PLACES  (SIC  58) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 
NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 


113 
78 


101 

70 

11 

70 

1 

1 

10 


160 

4.4 

189 

33.1 

721 

47.9 

222 

6.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

94 

2.6 

(D) 

(D) 

(D) 

(D) 

1  619 

71.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

50 

2.2 

(D) 

(D) 

(D) 

(D) 

102 

7.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

44 

3.3 

4  606 

26 

4  104 

190 

(D) 

42 
(D) 
<D) 
211 


4  398 

(D) 
4  086 
(D) 
(D) 
(D) 
ID) 
(D) 


100.0 

0.6 
89.1 
4.1 
(D) 
0.9 
(D) 
(D) 
4.6 


100.0 

(D) 
92.9 
(D) 
(D) 
(D) 
(D) 
(0) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insuffjcient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-266     Mountain— Utah 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3. 


020 
040 
060 
080 
100 


l:5 


l'x.2 


020 
040 
100 
120 
140 
160 
220 
260 
280 
300 
320 
340 
500 
520 


020 
040 
100 
120 

120 
120 
121 
122 
123 

140 
160 
220 
260 
280 
300 
320 
340 
500 
520 


Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Provo-Orem  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


L.,  see  "Description  of  the  Tables"  in  front] 


020 
040 
080 
100 
120 
140 
160 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


EATING  PLACES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

DRUG  STORES!  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

iREPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DKUGS-HEALTH  NEEDS-CLEANERS  . 
[MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
IPRESCRIPTIONS 

JCOSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Sales 


($1,000) 


(D) 

le 

(D) 
(0) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5  305 

(X) 

4  801 

100.0 

(D) 

(D) 

193 

4.0 

162 

3.4 

3  235 

67.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

94 

2.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

401 

8.4 

18 

0.4 

S  305 

4  801 

(D) 
193 
162 

3  235 

4  801 
3  235 
1  208 
1  227 

801 

(D) 
(D) 
(D) 
(D) 

94 
(D) 
(D) 
(D) 
401 

18 


(D) 
28 
(D) 
(D) 
(D) 
34 
17 


100.0 

(D) 
8.7 
(D) 
(D) 
(D) 


100.0 

(D) 

4.0 

3.4 

67,4 

100.0 
67.4 
25.2 
25.6 
16.7 

(D) 
(D) 
(0) 
(D) 
2.0 
(D) 
(D) 
(0) 
6.4 
0.4 


(X) 

100.0 

(D) 
0.5 
(01 
(D) 
(D) 
0.6 
0.3 


Kind  of  business  and  merchandise  line 


180 
220 
260 
280 
300 
320 
340 
380 
420 
440 
460 
480 
500 
520 


040 
120 
140 
160 
180 
220 
260 
300 
320 
460 
500 
520 


220 
260 


OTHER  RETAIL  STORES — CONTINUED 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  .  .  .  ' 

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  .  .  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


Sales 


($1,000) 


3 

(0) 

(D) 

1 

(D) 

(D) 

4 

(D) 

(D) 

4 

17 

2.3 

4 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

12 

(0) 

(D) 

1 

(D) 

(0) 

1 

(D) 

(D) 

2 

(D) 

(0) 

5 

33 

4.5 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (N A)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


121 
(D) 


226 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

(D) 

(D) 

40 

0.7 

370 

6.9 

629 

11.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

937 

17.4 

114 

2.1 

730 


1  826 
(0) 


(D) 
(D) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(D) 
(D) 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-267 


TABLE  3    Utah—Standard  Metropolitan  Statistical  Areas:    1963-continued 


Provo-Orem  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


280 

280 
280 
281 
282 
283 
284 
285 
286 

520 

520 
520 
529 


JEWELRY  STORES — CONTINUED 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

, WATCHES-CLOCKS  

'SILVERWARE  

'JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

[solid  GOLD  JEWELRY  

■ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
'OPTICAL  GOODS 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 
[WATCH.  CLOCK.  JEWELRY  REPAIRS. 


(01 

343 
265 
64 
(D) 
147 
(D) 
(D) 
(D) 

40 

270 
(D) 
(D) 


(0) 

100.0 

77.3 

18.7 

<D) 

42.9 

(D) 

(0) 

(D) 

10.2 

100.0 
(D) 
(D) 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  STORES  (SIC  599) 
TOTAL^ 


312 

(D) 


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL ' 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.       (Z)  Less  than  0.05%. 


1    004 
(D) 


(X) 
100.0 


(X) 
100.0 


7J-268     Mountain-Utah 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas.-    1963-continued 


020 
WO 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


I.. 


220 
240 
260 
300 
320 
340 
420 
440 
480 
500 
520 


220 
240 

240 
240 
241 
242 

260 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE.  TOTAL  .... 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHiNG.  EXC.  FOOTWEAR 

ALL  FOOTWEAR , 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


reptg  addl  detail  for  line  340.  .  . 

lumber-building  materials  

Lumber  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


480   HOUSEHOLD  FUELS-ICE  .... 

Standard  Notes:        -  Represents  zero. 


434 
453 
109 
147 
328 
286 
140 
166 
136 
101 
146 
111 
161 
124 
106 
108 
98 
80 
427 
447 
10 
12 
20 
382 
856 


126 

78 

5 
3 

9 

6 

40 

73 

2 

4 

1 

5 

34 


Sales 


($1,000) 


568  593 

117  772 
28  181 

2  733 
12  574 

8  140 

23  046 
18  309 
34  278 
10  932 
10  669 

17  178 
27  663 

6  272 
4  230 
6  489 
6  980 

24  459 
105  644 

31  809 

18  829 

1  829 

2  015 
1  000 

23  056 

24  253 


36  210 

27  114 

68 

118 

122 

105 

2  653 

21  567 

(D) 

1  490 

(D) 

120 

796 


17  290 

14  407 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

(D) 

1  533 

12  322 

14  096 

12  084 

5  646 

1  963 

190 

79 

888 

960 

320 

550 

223 

22 

331 

130 

397 

490 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

20.7 
5.0 
0.5 
2.2 
1.4 
4.1 
3.2 
6.0 
1.9 
1.9 
3.0 
4.9 
1.1 
0.7 
1.1 
1.2 
4.3 

18.6 
5.6 
3.3 
0.3 
0.4 
0.2 
4.1 
4.3 


(X) 

100.0 

0.3 
0.4 
0.4 
0.4 
9.8 
79.5 

(D) 
5.5 

(D) 
0.4 
2.9 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

(D) 

10.6 

85.5 

100.0 
85.7 
40.1 
13.9 
1.3 
0.6 
6.3 
6.8 
2.3 
3.9 
1.6 
0.2 
2.3 
0.9 
2.8 
3.5 


220 
240 

240 
240 
241 

260 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

500 
520 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS— CONTINUED 
NONMERCHANDISE  RECEIPTS  .  .  .  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS '.  . 


,REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  .  r  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 

ALL  OTHER  BUILDING  MATERIALS  .  .  . 


260 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


1         (D)        (D) 

(D)  Withheld  to  avoid  disclosure.        (NA)  Not  available 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


Estab- 
lishments 

(number) 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  .  .  . 

GLASS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


Sales 


($1,000) 


7   965 


(D) 
(D) 

(D) 
(0) 
(D) 

(D) 

(D) 

262 

5    307 


685 
196 
559 
243 

55 
(D) 
182 
(D) 
233 
106 
(D) 
(D) 
(0) 

31 
(D) 
273 

(D) 
105 


1    062 
(D) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


(D) 
(D) 

100.0 
(0) 
(D) 

(D) 

(D) 

4.5 

91.4 

100.0 
91.4 
9.8 
4.3 
1.0 
(0) 
3.2 
(D) 
4.1 
1.9 
(D) 
(D) 
(D) 
0.5 
(0) 
22.4 

(D) 
1.8 


(X) 
100.0 


(D) 

(D) 

3 

598 

90.4 

3 

979 

100.0 

3 

598 

90.4 

(D) 

(D) 

1 

190 

29.9 

198 

5.0 

(D) 

(D) 

1 

770 

44.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-269 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORES  (SIC  5251) 
TOTAL ^ 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR   APPL. -RADIO-TV-MUSICAL    INSTR. 
HARDWARE*    ••••••••••••• 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY. 

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEAuS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS*  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  

MEALS-SNACKS 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
.MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  .  ., 

BOYS'  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


160  [REPTG  ADDL  DETAIL  FOR  LINE  160. 

160  IWOMEN'S-GIRLS'  CLOTHING.  EXt.  FOOTWEAR. 

161  >  CHILDREN'S-INFANTS'  WEAR 

162  '  HANDBAGS-ACCESSORIES 

163  ;  MILLINERY. 
16it  ,  HOSIERY. 

165  I    LINGERIE 

166  '  WOMEN'S  COATS-SUITS-FURS-RAINWEAR. 

167  ,  WOMEN'S  DRESSES. 

168  >    WOMEN'S  SPORTSWEAR 

169  >  GIRLS '-SUBTEEN-TEEN  WEAR 
171  f    OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


> REPTG  ADDL  DETAIL  FOR  LINE  200. 
I  CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


(D) 
(D) 
(D) 
(D) 
490 
(D) 


82  207 

75  172 

1  731 

1  066 

(0) 

(D) 

1  560 

9  488 

21  355 

3  747 

8  480 

3  912 


400 
478 
033 
314 
271 
(D) 
(D) 
(D) 
(D) 
074 
741 


70  218 

64  143 

1  448 
(D) 

1  257 
8  476 

64  143 
8  476 
5  830 

2  757 

19  600 

64  143 

19  600 

2  341 

1  171 

(D) 

092 

949 

219 

771 

611 

038 

(D) 


3  333 

6  368 

64  143 
6  368 
2  228 

4  112 


100.0 

(D) 
(D) 
(0) 
(D) 
87.8 
(D) 


(X) 
100.0 

2.3 

1.4 
(D) 
(D) 
2.1 
12.6 
28.4 
5.0 
11.3 
5.2 
3.2 
4.6 
1.4 
1.7 
3.0 
(D) 
(D) 
(D) 
(D) 
5.4 
7.6 


(X) 

100.0 

2.3 

(D) 

2.0 

13.2 

100.0 

13.2 

9.1 

4.3 

30.6 

100.0 
30.6 
3.6 
1.8 
(0) 
1.7 
4.6 
3.5 
7.4 
5.6 
1.6 
(D) 

5.2 
9.9 

100.0 
9.9 
3.5 

6.4 


220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


120 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


.REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PA  I  NT -GLASS-WALLPAPER 

;  OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

'  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN  I S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (N A)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shov»n  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


3  654 

61  038 
3  654 
2  295 

1  510 

(D) 

57  968 
(D) 
(D) 
(D) 

2  586 

64  143 
2  586 
1  369 

1  218 

816 
967 
(D) 

39  577 
(0) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

2  530 

61  992 

2  530 
(D) 

1  290 
(D) 

5  402 


3  713 

3  433 

(D) 


5.7 

100.0 
6.0 
3.3 
2.5 

(D) 

100.0 
(D) 
(D) 
(D) 

4.0 

100.0 
4.0 
2.1 
1.9 

1.3 

1.5 
(D) 

100.0 
(D) 
(D) 
(D) 

(0) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 
3.9 

100.0 
4.1 
(D) 
2.1 
(D) 

S.4 


100.0 


283 

4.3 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

331 

5.0 

118 

16.9 

149 

2.2 

841 

12.7 

(D) 

(D) 

(D) 

(D) 

591 

8.9 

134 

2.0 

(D) 

(D) 

311 

4.7 

(D) 

(D) 

422 

21.4 

238 

3.6 

(X) 

100.0 

(D) 


7J-270     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


*! 

V, 

*? 

■k-J 

(, 

J 

IJ^a  1 

,, 

:■;£: . 

''?«»»  1 

140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 

420 
500 

500 
500 
501 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  ....  


REPTG  ADDL  DETAIL  FOR  LINE  200. 
;CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES— CONT  (NUED 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S- INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE 

WOMEN'S  COATS-SUITS-FURS-RAiNWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

; REPTG  ADDL  DETAIL  FOR  LINE  220 

(MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

,  REPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  260. 
> KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE . 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  . 

■REPTG  ADDL  DETAIL  FOR  LINE  340. 

; LUMBER-BUILDING  MATERIALS  .  .  . 

PAINT-GLASS-WALLPAPER 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADOL  DETAIL  FOR  LINE 
;ALL  OTHER  MERCHANDISE  .  .  . 
TOYS-GAMES-WHEEL  GOODS  .  . 
ALL  OTHER  MERCHANDISE.  .  . 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  , 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


681 

2  316 
557 
385 
173 

637 

1  763 
(D) 
54 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

265 

347 

767 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 

159 

1  132 

(D) 
(D) 
(D) 

301 

870 
(D) 
(D) 
(D) 

83 
(D) 
(D) 

(0) 
(D) 
(Dl 
(D) 


(D) 
(D) 
(D) 

(Dl 
122 

1  872 
(D) 
(D) 
(D) 

80 


(0) 
420 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


19.8 

100.0 

24.1 

16.6 

7.5 

18.6 

100.0 
(D) 
3.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

7.7 
10.1 

100.0 
<D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 

4.6 

100.0 
(D) 
(D) 
(0) 

8.8 

100.0 
(D) 
(D) 
(D) 

2.4 
(D) 
(D) 

100.0 
(0) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 

(D) 
3.6 

100.0 
(D) 
<D) 
(D) 

2.3 


(X) 
100.0 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
340 
400 
420 
460 
460 
500 


520 


Kind  of  business  and  merchandise  line 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  .  , 

CIGARS-CIGARETTES-TOBACCO , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  ...  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


;REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
.GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS .  .  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


500  ; REPTG  ADDL  DETAIL  FOR  LINE  500. 

500  .ALL  OTHER  MERCHANDISE  

508  >  PAPER.  PAPER  PRODUCTS 

516  I    ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


350 

145 

129 

264 

131 

166 

264 

111 

276 

19 

374 

4 

(Z) 

73 

1 

385 

166 

4 

427 

159 

5 

106 

20 

81 

20 

(Z) 

15 

(Z) 

13 

(Z) 

9 

78 

1 

(D) 

38 

305 

2 

(D) 

2 

(D) 

4 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

161 

4 

471 

135 

3 

225 

254 

138 

186 

204 

126 

372 

204 

106 

775 

196 

123 

817 

196 

104 

282 

190 

24 

068 

186 

9 

679 

159 

5 

922 

194 

64 

666 

12 

312 

4 

(Z) 

72 

(D) 

161 

4 

362 

156 

(U) 

20 

81 

20 

65 

15 

(Z) 

13 

(Z) 

9 

78 

1 

(D) 

38 

305 

2 

(0) 

4 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

1 

(0) 

158 

(0) 

158 

105 

810 

158 

4 

443 

157 

(0) 

64 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-271 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

020 
020 

021 
023 
024 

520 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020. 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

;  ALL  OTHER  FOODS 


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD!  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDY  I  NUT  I  CONFECTIONERY 
STORES  (SIC  544) 


020 

020 
020 
023 
024 

040 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

DAIRY  PRODUCTS  STORES  (SIC  545) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
GROCERIES-OTHER  FOODS  . 


; REPTG  ADDL  DETAIL  FOR  LINE  020. 

1  GROCERIES-OTHER  FOODS 

>  FROZEN  FOODS  

ALL  OTHER  FOODS 


020 
040 
100 
120 
500 
520 


MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIES  (SIC  546) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIgARS-CigARETTES-TOBACCO  

cosmetics-drugs-health  nEEDS-CLEANERS 

all  other  merchandise  

nonmerchandise  receipts  


1  120 

782 

(D) 

(0) 
(01 
745 
(D) 
(0) 

(D) 


(0) 
317 


1  818 
769 


543 

380 

359 

380 
359 

(D) 
(D) 

(0) 
(D) 


23      2  161 
16       1  959 


1  772 
(0) 
(D) 
(D) 
(D) 
7 


(X) 

100.0 

(C) 

100.0 

(0) 

95.3 

(0) 

(0) 

(D) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 

94.5 

100.0 

94.5 

(D) 

(D) 

(D) 
(D) 


(X) 

100.0 

90.5 
(D) 
(D) 
(D) 
(D) 
0.4 


020 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


220 

240 
300 
320 


RETAIL  BAKERIES'  MANUFACTURING 
(SIC  5462) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

RETAIL  BAKERIESi  NONMANUFAC TURING 
(SIC  5463) 

TOTAL  

EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 

TOTAL  

OTHER  FOOD  STORES  (SIC  549  PART) 

TOTAL  

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGSi 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PASSENGER  CAR  DEALERS i 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 


128 

1 

8 

3 

5 

1 

12 

7 

2 

77 

43 

85 

25 

91 


(0) 
1  942 


131  852 

(D) 

453 

(D) 

(Z) 

(D) 

636 

72 

(D) 

105  502 

608 

12  330 

3  584 

8  327 


116  117 
114  382 


(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


100.0 

(D) 
0.3 

(D) 

(Z) 

.  (01 

0.5 

0.1 

(D) 
80.0 
0.5 
9.4 
2.7 
6.3 


(Dl 
(D) 
(D) 
(0) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (2)  Less  than  0.05%. 


7J-272     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


380 
400 
420 
500 
520 


>> 

"v! 

*f> 

Zt 

\i 

O 

'..1       ; 

i-C'       1 

u,* 

k> 

n>  ,*i 

*■<..,    '■'• 

Z> 

i> ,       ■' 

»~»i 

360 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

;AUT0    FUEt.S-i.UBRICANTS 

GASOLINE    


220 
240 
300 
320 
380 

380 
380 
381 
382 
383 
385 
386 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERSi  FRANCH  I  SED~CON  . 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS)  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES!  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

>TlRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOB I LE  T I RES-BATTERI ES-ACCESSOR I ES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
■NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONi^lERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS .  .  .  . 


►REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 
NEW  PASSENGER  CARS.  WHOLESALE.  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL. 
USED  PASSENGER  CARS.  RETAIL.  .  . 
USED  PASSENGER  CARS.  WHOLESALE  . 


AUTO  FUELS-LUBRICANTS 


> REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


500   ALL  OTHER  MERCHANDISE 


Estab- 
lishments 

(number) 


50 

98 

566 

34 

324 

47 

7 

355 

3 

(D) 

48 

7 

709 

Sales 


($1,000) 


95  603 
93  942 

81  432 

93  474 

81  072 

45  324 

(D) 

9  447 

(D) 

17  915 

1  735 

1  709 

233 

(D) 

84  157 
(D) 
(D) 

5  909 

93  407 

5  893 

3  211 
1  957 

212 
238 

(D) 

6  155 

90  977 

6  092 

4  649 
1  417 


6  742 

(D) 
(D) 
(D) 
(0) 

5  134 

6  352 

4  919 
2  887 

(D) 

(D) 

1  642 

(D) 

(D) 

5  888 
(D) 
(D) 
(D) 

(D) 

6  742 
(D) 
357 
261 
(D) 
(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


86.2 
0.3 
6.4 
(D) 
6.7 


(X) 

100.0 

86.7 

100.0 

86.7 

48.5 

(D) 

10.1 

(D) 

19.2 

1.9 

1.8 

0.2 

(D) 

100.0 
(D) 
(D) 

6.3 

100.0 
6.3 
3.4 
2.1 
0.2 
0.3 

(D) 
6.6 

100.0 
6.7 
5.1 
1.6 


100.0 

(D) 
(D) 
(D) 
(D) 
76.1 

100.0 

77.4 

45.5 

(D) 

(D) 

25.9 

(0) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
5.3 
3.9 

(D) 
(D) 

(D) 


520 

520 
520 
527 
528 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 
420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


380 

380 
380 
385 
386 
387 

420 

420 
420 
421 

520 

520 
520 
527 
528 


020 
220 
240 
260 
300 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

)VUT0M0BILES-TRUCKS 

1  NEW  PASSENGER  CARS.  RETAIL  .  .  . 

>  NEW  PASSENGER  CARS.  WHOLESALE.  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL. 

;  USED  PASSENGER  CARS.  RETAIL.  .  . 
I   USED  PASSENGER  CARS.  WHOLESALE  . 

>  USED  COMMERCIAL  VEHICLES  .... 


REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES 

'  PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

>  PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

>  PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
'  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS— CONT  I  NUED 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

■  OTHER  NONMERCHANDISE  RECEIPTS.  .  . 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR.  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERSi 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


.REPTG  ADDL  DETAIL  FOR  LINE  380. 

'AUTOMOBILES-TRUCKS. 

USED  PASSENGER  CARS.  RETAIL.  . 
USED  PASSENGER  CARS.  WHOLESALE 
USED  COMMERCIAL  VEHICLES  .  .  . 


TIRES-BATTERIES-ACCESSORIES 


reptg  addl  detail  for  line  420.  . 

;tires-batteries-accessories  .   .   . 

parts.   installed  in  repair  work. 


NONMERCHANDISE  RECEIPTS 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  


Estab- 
lishments 

(number) 


36 

23 


21 
21 
21 
13 
1 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


6   742 

100.0 

671 

10.0 

(0) 

(D) 

(D) 

(D) 

13  772 
13  698 

12  000 

13  698 

12  000 
5  637 

(D) 
(D) 
1  919 
194 
(D) 

(D) 
(D) 

13  698 
697 
(D) 
(D) 
(D) 
(D) 

883 

13  698 
883 
(D) 
(D) 


6  645 

(D) 

5  853 

5  757 

5  201 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 

(D) 

3  051 
88 
(D) 
(D) 


(D) 
151 
(D) 
(D) 
25 


10.0 


(X) 

100.0 

87.6 

100.0 

87.6 

41.2 

(D) 

(D) 

14.0 

1.4 

(D) 

(D) 
(D) 

100.0 
5.1 
(D) 
(D) 
(D) 
(D) 

6.4 

100.0 
6.4 
(D) 
(D) 


(X) 

100.0 

(D) 

100.0 

98.4 

88.9 

(D) 

(D) 

(D) 

100.0 
(0) 
(D) 

(0) 

100.0 
2.9 
(D) 
(D) 


(D) 
2.6 
(D) 
(D) 
0.4 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  No!  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-273 


TABLE   3. 


Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


TlREi  BATTERYi  ACCESSORY  DEALERS— CON. 


320 
310 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


HARDWARE 

LUMBER-BUILDING  MATERIALS 
AUTO  FUELS-LUBRICANTS  •  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLO  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
;N0NMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
'  OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
432 
436 

500 
520 

520 
520 
524 
525 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  .... 

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  . 
TIRES-BATTERIES-ACCESSORIES  .... 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  . 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


■REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 


40 
(Dl 
194 

1  010 

54 
(D) 
(D) 

4  828 

2  933 

2  368 
717 
540 
210 
(0) 
115 
140 

57 
(D) 

33 
(D) 

62 

394 

2  411 
243 
(D) 
(D) 
120 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(Dl 
(D) 

(D) 

478 
(D) 
(D) 
56 
(D) 
(D( 

(Dl 
(Dl 

(Dl 
(Dl 
(Dl 
(0) 


0.7 
(D) 

3.4 

100.0 
5.3 
(Dl 
(Dl 

83.8 

100,0 

80.7 

24.4 

18.4 

7.2 

(Dl 

3.9 

4.8 

1.9 

(D) 

1.1 

(01 

1.1 
6.8 

100.0 

10.1 

(0) 

(Dl 

5.0 


100.0 

(Dl 
(Dl 
(Dl 
(Dl 
(Dl 
(01 
(Dl 
(Dl 

100.0 
(Dl 
(Dl 
(Dl 

(Dl 

100.0 
(Dl 
(Dl 
11.7 
(Dl 
(Dl 

(Dl 
(Dl 

100.0 
(Dl 
(Dl 
(Dl 


300 
380 
400 
420 
500 
520 


MISC.  AIRCRAFT<  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  5591 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  ....... 

NONMERCHANDISE  RECEIPTS  


AIRCRAFTt  BOATt  MOTORCYCLE 
DEALERS  (SIC  559  PARTI 


TOTAL 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PARTI 


TOTAL 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  5541 


REPTG  SALES  BY  BROAD  MDSE  LINES 


.020 
040 
100 
220 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


.REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS 

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
.  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  ...... 

jREPTG  ADDL  DETAIL  FOR  LINE  420 

,TIRES-BATTERIES-ACCESSORIES 

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTERl  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR.  .  

OTHER  NONMERCHANDISE  RECEIPTS. 


378 

20 
1 
5 
2 
1 
2 
378 

365 
365 
363 
19 
337 

345 

330 
330 

lie 

26 
319 

3 

4 

6 

276 

267 

267 

261 

37 


5  774 

4  584 

(01 
(Dl 
(Dl 
(Dl 
3  424 
105 


2 

192 

3 

492 

(01 

90 

47 

416 

37 

234 

58 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

30 

890 

36 

394 

30 

217 

28 

228 

590 

1 

396 

4 

440 

33 

534 

4 

333 

689 

77 

3 

574 

(Dl 

(0) 

39 

1 

532 

27 

295 

1 

476 

1 

289 

186 

(XI 

100.0 

(D) 
(Dl 
(Dl 
(Dl 
74.7 
2.3 


(XI 
100.0 


100.0 

0.2 
(Dl 
(Dl 
(Dl 
(Dl 
(Dl 
83.0 

100. 0 

83.0 

77.6 

1.6 

3.8 

11.9 

100.0 
12.9 
2.1 
6.2 
10.7 

(Dl 
(Dl 
0.1 
4.1 

100.0 
5.4 
4.7 
0.7 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7J-274    Mountain-Utah 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
460 
500 
520 


"».> 

">;> 


120 
140 
160 
180 
280 
300 
500 
520 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


APPARELt  ACCESSORY  STORES  (SIC  56) 
TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEALS-SNACKS '. 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS<  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-HUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 

MEN'Si  BOYS'  APPAREL  STORESi 
CUSTOM  TAILORS  (SIC  561 i  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
W0MEN'S-6IRLS»  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .    ,    .     ,    , 

ALL  OTHER  MERCHANDISE  ...  , 

NONMERCHANDISE  RECEIPTS  , 


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL 


CUSTOM  TAILORS  (SIC  567) 
TOTAL 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-31  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


186 

144 

1 

6 

59 

80 

69 

8 

1 

3 

5 

14 

5 

1 

9 

66 


59 
44 


Sales 


($1,000) 


30  562 

26  361 

(D) 

(0) 

7  224 

10  568 

6  465 

656 

(D) 

(D) 

(0) 

75 

61 

(D) 

118 

957 


5  690 

4  895 

(D) 
4  376 
(D) 
(D) 
4 
(D) 
(D) 
115 


9  779 
7  879 


Percent 

o. 

of  sales 

o 

accounted 

.E 

for  by  the 

specified 

merchandise 

■5 

line 

S 

(X) 

040 

120 

100.0 

140 

160 

(D) 

180 

(D) 

280 

27.4 

500 

40.1 

520 

24.5 

2.5 

(D) 

(D) 

(D) 

0.3 

0.2 

(D) 

0.4 

120 

3.6 

140 

140 

140 

142 

146 

(X) 

160 

100.0 

160 

(0) 

160 

89.4 

161 

(0) 

163 

(D) 

164 

0.1 

165 

(D) 

168 

(D) 

172 

2.3 

173 

174 

175 

176 

180 

(X) 

280 

500 

520 

(X) 

(X) 

040 

120 

100.0 

140 

Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHINQt  SPECIALTY 
STORES — CONT I NUED 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINlai  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  140 

,MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
1  BOYS'  CLOTHING  

>  OTHER  MEN'S  CLOTHING  .  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

'REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
IWOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

I  CHILDRENiS-INFANTS'  WEAR  

'  MILLUJERY 

;  HOSIERY 

,  LINGERIE 4 

•  WOMEN'S  SPORTSWEAR  

'  DRESSES 

,  COATS-SUITS 

,  HANDBAGS  

>  FURS  

'  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY I  SPEC.  STORESi 
FURRIERS  (SIC  563i  568) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


Estab- 
Hshments 

(number) 


1 

4 

3 

44 

2 

7 
2 

18 


35 
25 

3 

2 

2 
2 
1 

2 


23 

23 

5 

3 

10 

15 

19 

23 

20 

7 

1 

7 

1 
6 
1 
6 


Sales 


($1,000) 


(D) 

(D) 

(D) 

(D) 

23 

0.3 

682 

84.8 

(D) 

(D) 

63 

0.8 

(D) 

(D) 

531 

6.7 

4  952 
3  661 


20 
(D) 


(D) 

(D) 
(0) 
(D) 


211 
088 
176 
(D) 

43 
207 
782 
322 
390 

47 
(D) 

76 

(D) 
(0) 
(D) 
29 


(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 
0.5 

(D) 

100.0 

(D) 
(D) 
(D) 

96.5 

100.0 

96.2 

5.5 

(D) 

1.3 

6.4 

24.4 

41.2 

12.1 

1.5 

(D) 

2.4 

(D) 
(D) 
(0) 
0.8 


(0) 
(D) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-275 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
280 
500 
520 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS—CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


040 
120 
160 

160 
160 
161 
163 
16t 
165 
168 
172 
173 
174 
175 
176 

180 
280 
500 
520 


APPAREL  I  ACCESSORYi  OTHER  SPEC. 
STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  • 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  ■ 

FURRIERS!  FUR  SHOPS  (SIC  568) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


3  150 

(D) 
(D) 
(D) 
502 


(D) 
(D) 

2  318 

3  179 

2  318 

97 

(D) 

60 

231 

794 

582 

324 

(0) 

(Dl 

32 

(D) 
(D) 
(D) 
(D) 


793 

(D) 


8  694 

7  682 

(D) 


74.7 
(D) 
(D) 
(D) 

11.9 


(D) 

(D) 

72.9 

100.0 

72.9 

3.1 

(D) 

1.9 

7.3 

25.0 

18.3 

10.2 

(D) 

(D) 

1.0 

(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

(D) 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
300 
500 
520 


140 
160 
180 
500 
520 


180 

180 
180 
181 
183 

500 
520 


FAMILY  CLOTHING  STORES — CONTINUED 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

!  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS 


SHOE  STORES  (SIC  566) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
ALL  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  180.  . 
'ALL  FOOTWEAR 

J  MEN'S  AND  BOYS'  FOOTWEAR  .... 
'  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


140 
160 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


2  736 

3  289 
1  190 

302 
(D) 
190 
(D) 

285 

3  104 

3  289 
1  564 
101 
(D) 
(D) 
527 
253 
180 
(D) 
248 

943 
656 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
147 


5  564 

(D) 
(D) 
4  977 
(D) 
161 


2  742 
2  543 


(D) 
(D) 


35.6 

100.0 

36.2 

9.2 

(D) 
5.8 
(D) 
8.7 

40.4 

100.0 
47.6 
3.1 
(D) 
(D) 
16.0 
7.7 
5.5 
(D) 
7.5 

12.3 
8.5 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.9 


100.0 

(D) 
(D) 
89.5 
(D) 
2.9 


922 

(X) 

922 

100.0 

896 

97.2 

922 
896 

(0) 
(D) 

100.0 

97.2 

(D) 

(D) 

(D) 
(D) 

(D) 
(D) 

(X) 
100.0 


(D) 
(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
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RETAIL  TRADE-Merchandise  Line  Sales 


•^5 


>J 

I.  ■> 

•f.' 

•■i 

IS--!"' 

180 

180 
180 
181 
182 
183 

500 
520 


180 
200 
220 
240 
260 
280 
300 
500 
520 


200 
220 
240 
260 
280 
500 
520 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


FAMILY  SHOE  STORES — CONTINUED 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR.  

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S)  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  APPAREL i  ACCESSORY 
STORES  (SIC  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE!  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIrTS  


FURNITURE!  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


159 
96 

1 

22 

57 

59 

29 

3 

3 

5 

51 


Sales 


($1,0 


11 

21 
39 


2  377 

2  263 

2  188 
675 

1  038 
478 

(D) 
.  •  77 


353 
(D) 


266 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


46 

346 

37 

801 

(D) 

1 

126 

10 

526 

23 

851 

753 

38 

(D) 

20 

1 

392 

33 

938 

29 

038 

1 

126 

3 

179 

23 

464 

(D) 

(D) 

(Z) 

884 

27 

930 

24 

362 

464 

(0) 

19 

709 

93.5 

100.0 
96.7 
29.8 
45.9 
21.1 

(D) 
3.0 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 
3.0 
27.8 
63.1 
2.0 
0.1 
(D) 
0.1 
3.7 


100.0 

3.9 
10.9 
80.8 
(D) 
(D) 
(Z) 
3.0 


(X) 

100.0 

1.9 

(0) 

80.9 


240 
240 
243 
244 
245 
246 
247 

260 
280 
500 
520 


200 
240 
520 


FURNITURE  STORES — CONTINUED 

;rEPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 
iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS!  SOFT  SURFACE 

FLOOR  COVERINGS!  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


220 
220 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  


DRAPERY!  CURTAIN!  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL 


CHINA!  GLASSWARE!  METALWARE 
STORES  (SIC  5715) 


TOTAL 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL^ 


RADIO!  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


USED  MAJOR  APPLIANCES-RADIOS-TV'S. 
RECORDS-TAPES-MUSICAL  INSTRUMENTS. 


225  ,  NEW  RADIOS-TV'Si  ETC. 

226  t 
227 

240 
500 
520 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Sales 


($1,000) 


38 

24 

358 

100.0 

38 

19 

705 

80.9 

31 

2 

848 

11.7 

37 

10 

775 

44.2 

28 

3 

464 

14.2 

11 

(D) 

(D) 

6 

(D) 

(D) 

18 

335 

1.4 

1 

(D) 

(D) 

3 

(Z) 

(Z) 

18 

652 

2.7 

4    351 

4    174 

(0) 

3   755 

(D) 


(D) 


1    158 
1    046 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

90.0 

(D) 


657 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

77 

6.6 

RETAIL  TRADE— Merchandise  Line  Sales 
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TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

MAJOR  APPL t -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

■MAJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     .    . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


NONMERCHANDISE  RECEIPTS 


EATINGi  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 
TOTAL  


020 

oao 

060 
080 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


570 

400 

66 

374 

102 

24 

75 

1 

1 

2 

2 

2 

12 

72 


467 

330 

59 

330 

32 

15 

55 

1 

1 

2 

2 

2 

10 

63 


302 

195 

33 

195 

27 

13 


3  830 

3  426 

(D) 

3  080 

(D) 


(D) 
3  032 


378 
032 
013 
720 
791 
(D) 
(D) 
323 

(D) 


39  548 
31  162 

1  547 
25  540 

2  694 
155 
401 
(D) 
(D) 
(D) 
(D) 
(D) 

99 
611 


28  348 

(D) 
25  250 
456 
100 
301 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
511 


23  653 

18  020 

1  224 

15  664 

382 

(0) 


(X) 

100.0 

(D) 

89.9 

(D) 


(D) 
89.8 

100.0 

89.8 

30.0 

21.3 

23.4 

(D) 

(D) 

9.6 

(D) 


(X) 

100.0 

5.0 
82.0 
8.6 
0.5 
1.3 
(D) 
(D) 
(D) 
(D) 
(D) 
0.3 
2.0 


100.0 

(0) 
89.1 
1.6 
0.4 
1.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
1.8 


100.0 

6.8 

86.9 

2.1 

(D) 


100 
120 
280 
300 
400 
420 
500 
520 


040 
100 
520 


020 
040 
060 
080 
100 
120 
300 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 


RESTAURANTS  i  LUNCHROOMS— CONT  I  NUED 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

C IGARS-C IGARETTES-TOBACCO 
NONMERCHANDISE  RECEIPTS  . 


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CATERERS  (SIC  5812  PART) 
TOTAL^ 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


DRUG  STORES)  PROPRIETARY  STORES 
(SIC  59  PART  591) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05°;i 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


103 


125 


128 

0.7 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

366 

2.0 

2  181 

2  167 

2  019 
(0) 
(0) 


41  662 

31  873 

852 
755 
(D) 
(0) 

2  158 
15  950 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
815 
(D) 
(D) 
(D) 
(D) 

2  944 


93.2 
(D) 
(D) 


126 

7 

779 

(X) 

107 

7 

144 

100.0 

25 

(01 

(D) 

107 

6 

607 

92.5 

4 

(D) 

(D) 

2 

(D) 

(D) 

16 

34 

0.5 

_ 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

19 

(D) 

(0) 

(0) 

(0) 

290 

10.3 

238 

79.5 

55 

2.0 

100 

3.6 

(D) 

(D) 

100 

3t6 

100.0 

2.7 
2.4 
(D) 
(0) 
6.8 
50.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.6 
(D) 
(D) 
(D) 
(D) 
9.2 


7J-278     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


>j 


i.. 

J:: 


■er-  l>f 


020 
040 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


DRUG  STORESi  PROPRIETARY  STORES — CON. 
NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


TOTAL  .  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  .  .  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING i  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  ......... 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


122 
88 


300 

175 

5 

14 

2 

39 

19 

10 

10 

11 

1 

18 

6 

14 

33 

34 

9 

2 

1 

1 

9 

2 

9 

14 

63 

59 


42 


28 
22 


Sales 


($1,000) 


28 
22 


40  909 

(0) 


753 
(D) 


28  467 


(Dl 
130 
(D) 
(D) 
319 
524 
635 
(D) 
(D) 
258 
(D) 
180 
228 
152 
500 
(0) 
(D) 
(D) 
526 
(D) 
948 
921 
184 
718 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1  933 
(0) 


2.3 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(0) 
0.5 
(D) 
(D) 
1.1 
1.8 
2.2 
(D) 
(D) 
0.9 
(D) 
0.6 
7.8 

11.1 
l.S 
(D) 
(D) 
(D) 
1.8 
(D) 
6.8 
3.2 

14.7 
2.5 


(X) 
100.0 


(X) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


1    933  (X) 

<D)    I  100.0 

(NA)  Not  available. 


Kind  of  business  and  merchandise  line 


BOOK)  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 


STATIONERY  STORES  (SIC  5943) 

TOTAL^ 

SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

140  MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

160  WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

180  ALL  FOOTWEAR .  .  .  , 

300  SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

500  ALL  OTHER  MERCHANDISE  

520  NONMERCHANDISE  RECEIPTS 

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

020  GROCERIES-OTHER  FOODS  . 

220  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

300  SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

320  HARDWARE 

400  AUTO  FUELS-LUBRICANTS  

420  TIRES-BATTERIES-ACCESSORIES  

440  FARM  EQUIPMENT.  MACHINERY  

460  HAY-GRAIN-FEED-FARM  SUPPLIES 

480  HOUSEHOLD  FUELS- ICE  

520  NONMERCHANDISE  RECEIPTS  

OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


20 


Sales 


($1,000) 


1   205 
(Dl 


808 
(0) 


4   960 


7 

(D) 

6 

(D) 

B 

(D) 

20 

2   686 

1 

(D) 

9 

186 

4   571 
(D) 


389 

(01 


12 

3    027 

7 

2   657 

1 

(D) 

1 

(D) 

1 

(D) 

3 

36 

1 

(D) 

1 

(D) 

1 

(D) 

7 

(D) 

2 

(D) 

3 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-279 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 


220 
260 
280 

280 
280 
281 
282 
283 
281 
285 
286 

300 
500 
520 

520 
520 
529 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENIKARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


>REPTG  ADDL  DETAIL  FOR  LINE  280 

;jEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  ...  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 

OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


■REPTG  ADDL  DETAIL  FOR  LINE  520. 

InONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHt  CLOCK  1  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
220 
320 

340 
1)60 
480 
520 


GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


220 

340 
480 
520 


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  

FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


24 
17 

6 

7 
17 

16 
16 
13 
11 
15 

5 
13 

3 

2 

1 

13 

13 
(na) 

13 


(D) 
(D) 

1  987 

2  373 
1  902 

444 
75 
983 
(0) 
327 
(D) 

(D) 
(D) 
190 

1  865 

(NA) 

149 


(D) 
(D) 
ID) 
(D) 
(D) 
910 
72 


(D) 
(D) 


592 

(D) 
(D) 
509 
(0) 


(X) 

100.0 

(D) 

(D) 

80.8 

100.0 

80.2 

18.7 

3.2 

41.4 

(0) 

13.8 

(0) 

(D) 
(D) 
7.7 

100.0 

(na) 

.7 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
85.1 
6.7 


(X) 
100.0 


100.0 

(D) 

(D) 

86.0 

(0) 


FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


280 
500 
520 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^. 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


040 
300 
340 
500 
520 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

SPORTING-RECREATION  EQUIPMENT 
LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  •  • 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


1  667 

(0) 


(D) 
(D) 


502 
(D) 


686 


(D) 
515 
(0) 


(0) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 

82.3 

(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

599 

89.9 

(D) 

(D) 

7J-280     Mountain— Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Utah— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Salt  Lake  City  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


il 

**■•> 

^t 

\i 

,-^ 

iT.  Ul' 

^., 

\  '            ! 

v| 

■ ' 

'«.„ 

'-Si 

""N. 

-1 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
340 
500 
520 


Kind  of  business  and  merchandise  line 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  ;  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


12    399 
10    391 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


683 

16.2 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

002 

9.6 

(D) 

(0) 

(D) 

(0) 

(D) 

(D) 

(Dl 

(D) 

403 

32.7 

226 

2.2 

«;. 


020 
040 
120 
140 
160 
200 
220 
240 
260 
280 
340 
500 
520 


Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN>S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  majoi  group  53,  are  shown  separately  in  this  table. 


Sales 


($1,000) 


997 

(D) 


2    676 
(D) 


7   894 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  002 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
12.7 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-281 


TABLE  4  Utah— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE  I  TOTAL  .... 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRU6S-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  ISIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

CORTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
<SIC  521  PARTI 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


1  REPTG  ADDL  DETAIL  FOR  LINE  240 

'  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


33i» 

264 

41 

122 

277 

241 

145 

174 

131 

128 

129 

93 

168 

124 

123 

165 

108 

84 

334 

353 

43 

46 

58 

309 

514 


124 

84 

1 

1 

1 

1 

17 

22 

25 

8 

23 

54 

60 

8 

3 

5 

24 


209  443 

43  439 

12  185 

781 

4  153 

1  928 

9  821 


407 
486 
097 
440 
530 
856 
740 
106 
548] 
037 
8  184 
36  333 
22  375J 
8  880 
5  069 
7  134 1 
2  4031 

5  412 

6  861 


20  965  1 

15  434 


(D) 
(0) 
(D) 
(D) 
(01 
252 
260 

15 
253 
495 
110 
257 
(D) 

81 
531 
(Dl 

25 
161 
512 


7  369 

5  933 

(D) 
(Dl 

(01 
(Dl 
(Dl 

(01 
(01 
554 


(XI 

100.0 

20.7 
5.8 
0.4 
2.0 
0.9 
4.7 
2.6 
3.6 
1.5 
1.6 
1.7 
1.8 
0.8 
0.5 
0.7 
1.5 
3.9 
17.3 
iO.7 
4.2 
2.4 
3.4 
1.1 
2.6 
3.3 


(X) 

100.0 

(D) 
(Dl 
(01 
(Dl 
(01 
1.6 
1.7 
0.1 
1.6 
9.7 

46.1 
1.7 
(D) 
0.5 

29.4 
(Dl 
0.2 
1.0 
3.3 


(XI 

100.0 

(Dl 
(D) 

100.0 
(0) 
(0) 

(01 
(D) 
9.3 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

460 
480 
500 
520 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .... 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 

METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  .  . 

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS 

ALL  OTHER  BUILDING  MATERIALS  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PARTI 


220 
240 
260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
351 
352 
353 
354 
355 

380 
400 
440 
480 
500 
520 


020 

260 
300 
320 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  .  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  .  . 

PAINT-GLASS-WALLPAPER 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS.  . 

ALL  OTHER  BUILDING  MATERIALS  .... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PLUMBING  EQUIP. 
(SIC  5221 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 
KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


27 

5  933 

100.0 

27 

5  101 

86.0 

27 

2  146 

36.2 

26 

596 

10.0 

24 

147 

2.5 

7 

17 

0.3 

24 

203 

3.4 

26 

430 

7.2 

24 

243 

4.1 

25 

268 

4.5 

12 

58 

1.0 

15 

(D) 

(Dl 

25 

188 

3.2 

24 

114 

1.9 

7 

(0) 

(01 

18 

578 

9.7 

1 

(Dl 

(D) 

1 

(Dl 

(D) 

1 

(Dl 

(D) 

15 

151 

2.5 

1  945 

1  576 

(01 
(Dl 
(D) 
(D) 
(D) 
(0) 
1  081 

1  018 
695 
(D) 
(Dl 
(D) 
(D) 
(Dl 
94 
(Dl 
(Dl 
(Dl 
(Dl 
(D) 
(D) 
(Dl 

(D) 
(01 
(Dl 
(Dl 
(Dl 
(Dl 


(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
10.7 
68.6 

100.0 
68.3 
(Dl 
(Dl 
(D) 
(D) 
(Dl 
9.2 
(Dl 
(Dl 
(D) 
(D) 
(D) 
(D) 
(D) 

(0) 
(Dl 
(Dl 
(Dl 
(Dl 
(Dl 


(Dl 
(D) 
(0) 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-282     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Utah— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by,< 


,  see  "Description  of  the  Tables"  in  front] 


340 

340 
310 
356 
357 
358 
359 
361 

520 


%i 


I"' ill 


'?«»lii. 


*•«• 


Iv 


120 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

380 
420 
440 
460 
500 
520 


320 
380 
400 
420 
440 
460 
500 
520 


020 
040 
080 
100 
120 
140 


Kind  of  business  and  merchandise  line 


PAINT.  GLASSi  WALLPAPER  STORES — CON. 

LUMBER-BUILDING  MATERIALS  

;  REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
.LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  .  .  . 

GLASS 

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  {SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320.  .    .     .    . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .... 
PLUMBING-ELECTRICAL  SUPPLIES  .... 
OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  ,    .     .  . 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER , 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

AUTOMOBILES-TRUCKS , 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


341 

423 
339 

59 
(D) 

16 
(D) 
110 

(D) 


(D) 
(D) 
(0) 
275 
204 
214 
(0) 
170 
709 

1  391 

458 

78 

86 

294 

(D) 

1  300 
179 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
43 
25 


7  336 

5  147 

(D) 
239 
(D) 
(D) 
(D) 
(D) 
(D) 
106 


29  092 
26  108 


71 

4  662 

7 

151 

10 

(0) 

31 

179 

61 

1  156 

89 

3  598 

80.2 

100.0 

80.1 

13.9 

(D) 

3.8 

(D) 

26.0 

(D) 


100.0 

(D) 
(D) 
(D) 

13.4 
9.9 

10.4 
(0) 
8.3 

34.5 

100.0 

32.9 

5.6 

6.2 

21.1 

(D) 

100.0 

13.8 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
2.1 
1.2 


ID) 
4.6 
(D) 
(D) 
(D) 
(D) 
(D) 
2.1 


100.0 

17,9 
0.6 
(D) 
0.7 
4.4 

14.2 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 


160 

160 

161 

152 

163 

154 

165 

166 

167 

168  > 

169 

171 

180 
200 


200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


,  REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
1 MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240. 


240  [FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


FLOOR  COVERINGS 


242  \     FURNITURE-SLEEP  EQUIPMENT. 

(X)  Not  applicable.        (Z)  Less  than  0.01 


Estab- 
lishments 

(number) 


85 

4 

114 

73 

1 

770 

86 

3 

008 

39 

(D) 

37 

575 

62 

741 

43 

215 

35 

382 

55 

909 

24 

938 

12 

177 

10 

(D) 

4 

(D) 

5 

(0) 

2 

(D) 

61 

1 

154 

33 

522 

Sales 


($1,000) 


(D) 


98 

18  291 

75 

15  810 

49 

4  493 

4 

79 

9 

(0) 

29 

(D) 

36 

185 

65 

2  328 

28 

6  539 

28 

1  371 

28 

926 

25 

452 

59 

2  234 

24 

5  353 

24 

1  438 

22 

181 

13 

(D) 

2 

(D) 

17 

(D) 

16 

(D) 

12 

(D) 

15 

(D) 

14 

(D) 

7 

18 

5 

(D) 

53 

1  150 

56 

1  562 

19 

5  685 

19 

782 

16 

(0) 

16 

(D) 

3 

(D) 

21 

498 

9 

2  253 

9 

208 

6 

114 

7 

(D) 

4 

(D) 

23 

387 

13 

5  248 

13 

242 

11 

132 

7 

112 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-283 


TABLE  4  Utah— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  Identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHEN*ARE-HOME  FURNISHINGS 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

I  REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
;  LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-AALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 
KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

T0YS-6AHES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN >S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


160 

160 
10 

1 

28 
112 

107 

18 

18 

11 

14 

8 

2 

32 

9 

IS 

18 

5 

8 

3 

1 

2 

2 

102 

62 


Sales 


($1,000) 


276 

4  430 
123 
(D) 
(0) 

18 

67 
115 
536 

2  508 

182 

142 

40 

792 

2  218 

183 

41 

134 

177 
(D) 
(D) 
ID) 
(D) 
288 

5  651 
136 

56 
(D) 
(D) 

229 


45  395 

37  832 

(D) 

(D) 

249 

1  300 

1  980 

171 

176 

76 

95 

94 

(0) 

201 

31 

127 

(D) 

(0) 

118 

(D) 

(D) 

(D) 

(D) 

1  510 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1.7 

100.0 
2.8 
(D) 
(D) 
0.4 

0.4 
0.7 
3.4 

100.0 
7.3 
5.7 
1.6 

5.0 

100.0 
8.3 
1.8 
6.0 

1.1 
(D) 
(D) 
(D) 
(D) 
1.8 

100.0 
2.4 
1.0 
(0) 
(0) 

1.4 


100.0 

83.3 
(D) 
(D) 
0.5 
2.9 
4.4 
0.4 
0.4 
0.2 
0.2 
0.2 
(D) 
0.4 
0.1 
0.3 
(D) 
(D) 
0.3 
(D) 
(0) 
(D) 
(D) 
3.3 
(0) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


I  REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES), 

FROZEN  FOODS  

ALL  OTHER  FOODS 


Kind  of  business  and  merchandise  line 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUSS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER'  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 


RETAIL  BAKERIES  (SIC  546) 
TOTAL  

(X)  Not  applicable.       (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


147 

129 
129 
119 
117 
119 
129 

7 

1 

28 

111 

105 

18 

18 

11 

14 

8 

2 

32 

9 

15 

18 

5 

8 

3 

1 

2 

2 

101 

98 
98 
95 
29 


Sales 


($1,000) 


37  279 

40  328 

33  565 

6  975 

3  064 

2  255 

21  385 

138 
(D) 
249 
(D) 
(D) 
171 
176 
76 
95 
94 
(D) 
201 
31 
127 
<D) 
(0) 
118 
(D) 
(D) 
(D) 
(D) 
(0) 

35  952 

1  478 

1  199 

288 

(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


83.3 

100.0 

83.2 

17.3 

7.6 

5.6 

53.0 

0.3 
(D) 
0.6 
(D) 
(D) 
0.4 
0.4 
0.2 
0.2 
0.2 
(D) 
0.4 
0.1 
0.3 
(0) 
(0) 
0.3 
(D) 
(D) 
(D) 
(D) 
(D) 

100.0 
4.1 
3.3 

0.8 

(0) 


7J-284     Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   4. 


Utah— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


-I 


'Mil 


i>    '•"ill 


020 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


020 
220 
300 
340 
380 
400 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT.  MACHINERY  . 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
SPORTING-RECREATION  EQUIPMENT  .... 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


46    536 

(D) 
192 
(0) 
75 
(D) 
116 
(D) 
(0) 
35  977 
(0) 

5  172 
(D) 
(D) 
(0) 

2    700 


50    182 

42    659 

(D) 
(D) 
(D) 
(D)- 
35  390 
613 

3  188 
(D) 
(0) 

2    532 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


100.0 

(D) 
0.4 
(0) 
0.2 
(D) 
0.2 
(0) 
(D) 

77.3 
(D) 

11.1 
(D) 
(D) 
(0) 
5.8 


(X) 

100.0 

(0) 
(D) 
(D) 
(D) 
83.0 
1.4 
7.5 
(D) 
(D) 
5.9 


220 
260 
300 
320 
400 

400 
400 
401 

420 

420 

420 

426 

427 

428 

429  ■ 

431 

432 

433  > 

434 

435 

436  k 

500 
520 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDVMRE 

AUTO  FUELS-LUBRICANTS  


REPTG  AODL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


520 
520 
524 
525 
526 


,  REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Standard  Notes:        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(D)  (X) 

(NA)  Not  available. 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  -SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

220  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

240  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

260  KITCHENWARE-HOME  FURNISHINGS 

280  JEWELRY-OPTICAL  GOODS  . 

300  SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

320  HARDWARE 

340  LUMBER-BUILDING  MATERIALS  , 

380  AUTOMOBILES-TRUCKS , 

420  TIRES-BATTERIES-ACCESSORIES  . 

420  ,  REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  . 

420  > TIRES-BATTERIES-ACCESSORIES  . 

426  '  AUTOMOBILE  ACCESSORIES  , 

427  J  NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 
432  ,  RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 
436  >  STORAGE  BATTERIES , 

500   ALL  OTHER  MERCHANDISE  

520   NONMERCHANDISE  RECEIPTS  

520 f REPTG  ADDL  DETAIL  FOR  LINE  520 

520  J NONMERCHANDISE  RECEIPTS  

524  ,  BRAKE  AND  WHEEL  SERVICES  

526  >  OTHER  NONMERCHANDISE  RECEIPTS 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3 

031 

(X) 

2 

522 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

1 

848 

73.3 

1 

224 

100.0 

1 

033 

84.4 

(D) 

(D) 

332 

27.1 

120 

9.8 

118 

9.6 

25 

2.0 

173 

14.1 

36 

2.9 

53 

4.3 

(D) 

(D) 

6 

0.5 

(D) 

(D) 

135 

5.4 

860 

100.0 

100 

11.6 

36 

4.2 

38 

4.4 

25 

2.9 

658 

(X) 

543 

100.0 

121 

22.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

81 

14.9 

(D) 

(0) 

(D) 

.(D) 

(D) 

(D) 

(0) 

<0) 

543 

100.0 

(D) 

(0) 

58 

10.7 

50 

9.2 

(D) 

(D) 

(0) 

(0) 

36 

6.6 

(D) 

(0) 

(D) 

100.0 

(D) 

(D) 

(0) 

(D) 

(0) 

(0) 

RETAIL  TRADE-Merchandise  Line  Sales 


Mountain-Utah     7J-285 


TABLE  4  Utah— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  witti  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MISC.  AIRCRAFTi  MARINEi  AUTO- 
MOTIVE DEALERS  (SIC  559) 


AIRCRAFTi  BOATi  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTS  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
220 
280 
300 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


f REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

>  OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL 


21 
1 
1 
1 
5 
1 
4 
258 

239 
239 

238 

61 

206 

232 

217 

217 

89 

31 

209 

1 

2 

18 

19 

165 

160 
160 
153 
34 


26  225 

205 
(0) 
(D) 
(0) 

30 
(D) 
(D) 
(D) 
(Z) 
(D) 

99 
21  032 

24  352 
19  675 
17  336 

1  388 
957 

3  170 

23  133 

2  897 
510 
150 

2  236 

(D) 
(D) 
201 
(0) 
1  131 

17  845 

1  097 

783 

315 


100. 0 

0.8 
(D) 
(D) 
(0) 
0.1 
(D) 
(D) 
(D) 
(Z) 
(D) 
0.4 
80.2 

100.0 

80.8 

71.2 

5.7 

3.9 

12.1 

100.0 

12.5 

2.2 

0.6 

9.7 

(D) 
(D) 
0.8 
(0) 
4.3 

100.0 
6.1 
4.4 
1.8 


MEN'S.  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 


140 
160 
180 
300 
520 


TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .... 
NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
165 
168 
172 
173 
176 

180 
300 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


►  REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


;  REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT 
NONMERCHANDISE  RECEIPTS  .  .  . 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


120 
140 
160 
180 
200 
280 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
PURRIERS  (SIC  563.  568) 


Standard  Notes: 


Represents  zero.       (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


821 
(D) 
113 
(DJ 
(D) 


535 
(D) 


(X) 
100.0 

80.3 
(D) 

11.0 
(D) 
(D) 


023 

100.0 

821 

80.3 

980 

100.0 

798 

81.4 

55 

5.6 

186 

19.0 

176 

18.0 

19 

1.9 

359 

36.6 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

ID) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

113 

11.0 

(D) 

(D) 

(D) 

ID) 

1 

ID) 

(D) 

3 

(D) 

(D) 

42 

2  399 

92.6 

10 

120 

4.6 

1 

(D) 

(D) 

7 

(0) 

.(D) 

6 

16 

0.6 

(X) 
100.0 


7J-286     Mountain-Utah 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   4. 


Utah— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  b)/A 


,  see  "Description  of  the  Tables"  in  front] 


'•"1 

■v; 

V- 

■'v... 

*.' 

"^J 

I  "\ 

■(?■»» 

;:'' 

\.. 

;tai 

■^., 

>ii 

■"•ii,. 

«r| 


Kind  of  business  and  merchandise  line 


MILLINERY  STORES  (SIC  563  PARTI 

TOTAL  

CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

HOSIERY  STORES  (SIC  563  PART) 

TOTAL 

APPAREL  I  ACCESSORY  1  OTHER  SPEC. 
STORES  (SIC  563  PART) 

TOTAL^ 

FURRIERSi  FUR  SHOPS  (SIC  568) 

TOTAL  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

SHOE  STORES  (SIC  566) 

TOTAL  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 

TOTAL  

FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 

TOTAL  

MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 

TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


200 
220 
240 
260 
280 
300 
320 
340 
480 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


FURNITURE  STORES  (SIC  5712) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


Standard  Notes:        -  Represents  zero.       (D)  Wltl)held  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


TOTAL    

(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


67 

7  551 

42 

5  373 

14 

(D) 

30 

1  737 

25 

2  853 

21 

368 

1 

(D) 

3 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

5 

(D) 

22 

140 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3  760 


11 

(01 

16 

(0) 

24 

(0) 

11 

64 

1 

(D) 

2 

(D) 

3 

(D) 

1 

(D) 

5 

(D) 

12 

87 

66 

(D) 

2  338 

2  100 
1  571 
154 
1  002 
305 
(0) 
(D) 

64 
(D) 
(D) 
(D) 
(D) 
(0) 

67 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-287 


TABLE  4  Utah— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


200 
220 

220 
220 
224 
225 
226 

240 
260 

260 
260 
264 
265 

300 
480 
520 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260.  .  .  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES ■ 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  .  . 

SPORTING-RECREATION  EQUIPMENT  

HOUSEHOLD  FUELS-ICE  . 

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL 


MUSIC  STORES  (SIC  5733) 
TOTAL  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


020 
040 
060 
080 
100 
120 
160 
220 
260 
280 
300 
400 
500 
520 


EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  • 

MEALS-SNACKS ■ 

ALCOHOLIC  DRINKS • 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


238 

39 

221 

37 

21 

61 

2 

1 

1 

1 

2 

7 

1 

15 

27 


1  765 
1  402 

(D) 

954 

929 
769 
540 
219 
11 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 


13  013 

(0) 

11  340 

746 

91 
166 
(0) 
(D) 
(D) 
(D) 
(D) 

30 
(D) 
158 
102 


(X) 

100.0 

(D) 
68.0 

100.0 

82.8 

58.1 

23.6 

1.2 

(0) 
(0) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


100.0 

(0) 
87.1 
5.7 
0.7 
1.3 
(D) 
(0) 
(D) 
(D) 
(D) 
0.2 
(D) 
1.2 
0.8 


020 
040 
060 
080 
100 
120 
160 
220 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
300 
400 
500 
520 


020 
040 
060 
080 
100 
260 
300 
500 
520 


020 
040 
100 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS . 

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  


CATERERS  (SIC  5812  PART) 
TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  


207 

36 

207 

6 

16 

43 
2 

1 
1 
2 
4 
1 
11 
22 


12  128 

(0) 
11  299 

26 
(D)- 
128 
(D) 
(D) 
(D) 
(D) 

15 
(D) 
(0) 

73 


(0) 

(Q) 

41 

4.6 

720 

81.4 

(D) 

(0) 

38 

4.3 

(D) 

(D) 

15 

1.7 

(D) 

(0) 

29 

3.3 

10  273 

8  617 

142 
388 
238 


100.0 

(0) 
93.2 
0.2 
(0) 
1.1 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
0.6 


23 

236 

2.7 

128 

8  273 

93.5 

4 

(D) 

(0) 

14 

(D) 

(0) 

34 

109 

1.2 

3 

(D) 

(D) 

1 

(D) 

(D) 

7 

(D) 

(D) 

19 

66 

0.7 

(X) 
100.0 

1.6 

4.5 
2.8 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-288  Mountain-Utah 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4. 


Utah— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


*J 

v. 

*; 

<^) 

C) 

.[fr.ljh 

*-> 

I'X-,H, 

120 
1«0 
160 
200 
220 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


420 
500 
520 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


DRUG  STORESi  PROPRIETARY  STORES — CON. 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  <SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .    ,    .     ,    . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  c 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


663 

(D) 

(0) 

(D) 

29 

56 

112 

63 

91 

(D) 

(0) 

148 


416 
(D) 


16  287 

63 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 

37 
(D) 

35 
697 
464 
262 

25 

(D) 

174 

(D) 

6  928 

2  128 

1  028 

481 


(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


77.3 
(D) 
(D) 
(D) 
0.3 
0.6 
1.3 
0.7 

1.1 

(D) 
(0) 

1.7 


(X) 
100.0 


100.0 

0.4 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
0.2 
4.3 
2.8 
1.6 
0.2 
(0) 
1.1 
(D) 
42.5 
13.1 
6.3 
3.0 


(D) 
(D) 
(D) 


420 
500 
520 


040 
080 
140 
160 
180 
280 
300 
320 
500 
520 


020 
320 
340 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL , 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


Standard  Notes: 


(D) 
(D) 
(D) 


854 

528 

(D) 
(0) 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 


34 

7    455 

23 

5    951 

3 

(D) 

13 

131 

5 

(D) 

2 

(D) 

10 

(D) 

7 

(D) 

23 

(Dl 

1 

(D) 

3 

(D) 

8 

(D) 

Represents  ze,o.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain-Utah     7J-289 


TABLE  4  Utah— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.' 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 


REPT6  SALES  BY  BROAD  MDSE  LINES 


260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY 

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 
TOTAL  ....  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

BOTTLED  GAS  DEALERS  (SIC  59811) 


220 
260 
320 

3ao 

U80 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 


200 
220 
260 
280 
320 

itao 

500 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


4 
13 

13 
13 
13 
12 
13 

8 
13 

1 

1 
3 
13 

13 

(NA) 

13 


(0) 

(0) 

689 

78.6 

877 

100.0 

689 

78.6 

154 

17.6 

(D) 

(0) 

281 

32.0 

(0) 

(01 

<0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

135 

15.4 

877 

100.0 

(NA) 

(NA) 

101 

11.5 

515 
(D) 


735 
(D) 


31 
(0) 
(D) 
8 
1  380 
(D) 
(D) 


518 


(X) 
100.0 


(X) 
100.0 


100.0 

1.9 
(D) 
(D) 
0.5 
85.6 
(0) 
(D) 


(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

490 

94.6 

CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL  


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  .  .  .  .  i  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


TOTAL 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-290    Mountain— Wyo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2    Wyoming:    1963 


020 

OHO 

060 
080 
100 
120 
140 
160 
ISO 
200 
220 

zao 

260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


220 

240 

240 
240 
241 

260 

300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 

354  i 

355  > 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING •  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.i  HARDWARE. 
FARM  EQUIP.  DEALERS  <SIC  52) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ...... 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEEO-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  240 

; FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORSf  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALL60ARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


Estab- 
lishments 

(number) 


018 

467 

117 

211 

394 

187 

420 

85 

201 

413 

19 

617 

211 

9 

332 

224 

8 

618 

487 

6 

898 

341 

17 

908 

228 

11 

293 

279 

15 

856 

215 

6 

367 

170 

4 

876 

228 

8 

674 

177 

9 

050 

284 

4 

124 

206 

2 

436 

200 

2 

884 

245 

5 

880 

193 

14 

893 

144 

62 

514 

543 

37 

475 

558 

17 

505 

76 

7 

622 

65 

5 

278 

73 

3 

993 

517 

14 

352 

844 

11 

715 

Sales 


($1,000) 


55 

41  090 

75 

29  448 

1 

(D) 

30 

425 

39 

346 

42 

561 

11 

(D) 

36 

292 

15 

4  117 

30 

13  538 

7 

602 

9 

38 

26 

509 

42 

7  093 

18 

942 

5 

17 

27 

195 

61 

(D) 

(D) 
79 

3  949 

79 
79 

7 

(D) 

2    226 

11    129 

13  505 

10  930 

4  760 
1  510 

469 
38 
576 
866 
636 
819 
51 
144 
393 
243 
122 
334 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

21.6 
5.0 
2.4 
2.2 
1.7 
4.5 
2.9 
4.0 
1.6 
1.2 
2.2 
2.3 
1.0 
0.6 
0.7 
1.5 
3.8 

15.9 
9.S 
4.4 
1.9 
1.3 
1.0 
3.6 
3.0 


100.0 

(0) 
1.4 
1.2 
1.9 
(D) 
1.0 
14.0 
46.0 
2.0 
0.1 
1.7 
24.1 
3.2 
0.1 
0.7 
ID) 


(D) 
0.6 

100.0 
2.0 
2.0 

0.1 

(D) 

16.2 

81.1 

100.0 
80.9 
35.2 
11.2 
3.5 
0.3 
4.3 
6.4 
4.7 
6.1 
0.4 
1.1 
2.9 
1.8 
0.9 
2.5 


400 
440 
460 
480 
500 
520 


220 
240 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

520 


200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CCNTINUED 

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENT.  MACHINERY  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .... 


BUILDING  MATERIALS  DE4LERS 
(SIC  521  PART) 


TOTAL^ . 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


PAINTi  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


ireptg  addl  detail  for  line  340.  . 
;lumber-buildin6  materials  .  .  .  . 

OTHER  lumber-building  MATERIALS. 

paint-varnish.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 
GLASS 


NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 
TOTAL^ 


FARM  EQUIP.  DEALERS  (SIC  5252) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


1 

(0) 

1 

(D) 

1 

(D) 

3 

(D) 

1 

(D) 

22 

249 

Sales 


($1,000) 


1    330 

(D) 
(D) 
(D) 
(D) 
1    220 

1  301 
1  204 
159 
462 
190 
38 
361 

(0) 


54 

13  076 

40 

9  608 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(0) 

1 

(D) 

3 

(D) 

10 

224 

3 

(D) 

6 

(D) 

4 

(D) 

9 

386 

40 

(D) 

15 

884 

1 

(D) 

3 

(D) 

20 

376 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable         rZ)  Less  than  n  ns% 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting.  I'm  "uic        (^)  Less  man  u.ubA. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Wyo.     7J-291 


TABLE   2.     Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
OtO 
060 
080 
100 
120 
140 
160 
180 
200 
220 
210 
260 
280 
300 
320 
JtO 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARH  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE 
MEN'S-BOYS'  CLOTHINGi  EXC. 

MEN'S  CLOTHING 

BOYS'  CLOTHING 


140.  .  . 
FOOTWEAR 


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


.REPTG  ADDL  DETAIL  FOR  LINE  200. 
'CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
[MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

J  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


> REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENwARE-HOUSEWARES  .  .  .  . 


108 
527 
(D) 
(D) 
175 
568 
292 
844 
808 
397 
437 
155 
197 
231 
691 
062 
(D) 
112 
(D) 
(D) 
(D) 
(D) 
955 
817 


13  448 

13  448 

70 
2  171 

12  886 

2  115 
1  588 

553 

3  373 

12  886 
3  277 
284 
(0) 
(D) 
237 
657 
351 
654 
751 
177 

840 
1  240 

12  886 

1  212 

338 

892 

983 

(D) 
(0) 
(D) 
(D) 

830 

12  216 
779 
(0) 
(D) 

340 

12  886 

306 

83 

185 


100.0 

6.7 
1.7 
(D) 
(D) 
0.6 
1.8 
13.6 
21.7 
5.7 
10.8 
4.6 
3.7 
3.8 
0.7 
2.2 
3.4 
(D) 
0.4 
(D) 
(D) 
(D) 
(D) 
9.4 
2.6 


(X) 

100.0 

0.5 
16.1 

100.0 

16.4 

12.3 

4.3 

25.1 

100.0 
25.4 
2.2 
(D) 
(D) 
1.8 
5.1 
2.7 
5.1 
5.8 
1.4 

6.2 
9.2 

100.0 
9.4 
2.6 
6.9 

7.3 

100.0 
(D) 
(D) 
(0) 

6.2 

100.0 
6.4 
(0) 
(D) 

2.5 

100.0 
2.4 
0.6 
1.4 


DEPARTMENT  STORES — CONTINUED 


280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 

520 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


(REPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

HARDWARE-TOOLS  

I  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
[LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


6 

(D) 

(D) 

9 

377 

2.8 

8 

419 

3.1 

7 

(D) 

100.0 

7 

(D) 

(D) 

7 

(D) 

(D) 

6 

(D) 

(D) 

4 

(D) 

(D) 

4 

(0) 

100.0 

4 

(D) 

(D) 

4 

(D) 

(D) 

4 

(D) 

(D) 

2 

(D) 

(D) 

5 

(D) 

(D) 

10 

344 

2.6 

9 

12  886 

100.0 

9 

277 

2.1 

9 

201 

1.6 

5 

(D) 

(D) 

6 

(D) 

(D) 

297 

(D) 
(D) 
(D) 
368 
275 
107 
251 
797 
138 
(D) 
510 
121 
61 
351 
(D) 
(D) 
(D) 
(D) 
759 
(D) 


26 

1 

811 

16.0 

7 

(D) 

(D) 

7 

(0) 

(0) 

8 

(D) 

(D) 

19 

iO) 

(0) 

23 

130 

1.2 

43 

1 

846 

16.4 

27 

6 

509 

100.0 

27 

1 

536 

23.6 

26 

1 

103 

16.9 

24 

437 

6.7 

100.0 

4.5 
(D) 
(D) 
(D) 
5.6 
4.2 

16.9 
3.8 

12.1 
2.1 
(D) 
7.8 
1.8 
0.9 
5.3 
(D) 
(D) 
(D) 
(D) 

26.8 
(0) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  inajor  group  53,  are  shown  separately  in  this  table. 


7J-292    Mountain— Wyo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


160 

160  ^ 

160 

161 

162  . 

163  ' 
164 
165 
166 
167 
168 
169  . 
171 

180 
200 


^5 
V.,.,' 


M.. 


„ '  'il  1), 


200 
200 
201 
202 

220 

220 
220 
221 
222 

2U0 

240 
240 
241 
242 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES-CONTINUED 


WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


■REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
; MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

; FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


260   KITCHENWARE-HOME  FURNISHINGS. 


260 
260 

261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
'KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
I  LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GkAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL , 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2  364 

5  330 

1  639 

133 

76 

(D) 

(D) 

(D) 

113 

355 

(D) 

40 

(D) 

717 
1  133 

(0) 
(D) 
(D) 
(D) 

316 

1  701 
32 
(0) 
(Dl 

ID) 

(D) 
(0) 
(D) 
(D) 

<D) 

3  433 

70 
25 
45 

(D) 
253 
292 

636 

99 
82 
17 

45 

379 
30 
(D) 

(0) 

60 
22 
(D) 
(0) 
(D) 
852 

(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


20.9 

100.0 
30.8 
2.5 
1.4 
(D) 
(D) 
(0) 
2.1 
6.7 
(0) 
0.8 
(D) 

6.4 
10.0 

100.0 
(D) 
(D) 
<D) 

2.8 

100.0 
1.9 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(0) 

100.0 
2.0 

0.7 
1.3 

(D) 
2.2 
2.6 

100.0 

15.6 

12.9 

2.7 

0.4 

100.0 
7.9 
(D) 
(D) 

0.5 
0.2 
(0) 
(D) 
(D) 
7.5 

100.0 
(D) 
(D) 
(D) 
(D) 

1.3 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


Kind  of  business  and  merchandise  line 


SEWING  I  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES  1 
DELICATESSENS 


INCLUDING 
(SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


IREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRU ITS- VEGETABLES ) . 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


'REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


220 

202 
202 
199 
183 
175 
195 

5 

27 

191 

161 

37 

52 

16 

U 

7 

1 

40 

5 

12 

21 

3 

9 

1 

11 

2 

157 

157 

157 

155 

44 

65 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 

104 

571 

241 

97 

919 

241 

81 

647 

8 

49 

27 

(D) 

192 

4 

735 

161 

4 

868 

37 

212 

52 

703 

16 

169 

11 

135 

7 

80 

1 

(D) 

40 

(D) 

5 

(Z) 

12 

84 

21 

61 

3 

(Z) 

9 

72 

1 

(D) 

11 

55 

3 

(Z) 

159 

2 

815 

66 

876 

102  801 

96  866 

80  632 

94  326 

78  427 

21  323 

7  844 

4  755 

44  639 

(Z) 
(D) 
<D) 
4  866 
212 
703 
169 
135 

80 
(D) 
(0) 
(Z) 

83 

61 
(Z) 

72 
(D) 

55 
(D) 
(D) 

82  605 

(D) 

2  259 

(D) 

(D) 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Wyo.     7J-293 


TABLE  2.     Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FISH  <SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES)  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


020 
040 
100 


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOSACCO  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


020 

020 
020 
023 
024 

040 
100 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


.REPTG  ADDL  DETAIL  FOR  LINE  020. 

'GROCERIES-OTHER  FOODS  

J  FROZEN  FOODS  

,    ALL  OTHER  FOODS 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


120 
220 
240 
260 
280 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEVIELRY-OPTICAL  GOODS 


224 

167 

1 

10 

2 


165 

(D) 


698 
(0) 
(U) 


1  160 

720 

698 

720 
698 
(D) 
(D) 

(D) 

(D) 


95  109 

84  487 

(D) 
321 
(0) 
(D) 
(D) 


(X) 
100.0 


(X) 


96.9 

(D) 
(D) 


(X) 

100.0 

96.9 

100.0 

96.9 
(D) 
(D) 

(D) 

(D) 


(X) 

100.0 

(D) 
0.4 
(D) 
(D) 
(D) 


300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


380 
400 
420 
440 
480 
500 
520 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-8ATTERIES-ACCESS0RIES 
FARM  EQUIPMENT.  MACHINERY  . 
HOUSEHOLD  FUELS-ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  •  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 

NEW  PASSENGER  CARS.  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

;  GASOLINE  

'  OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


►REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
HOUSEHOLD  FUELS- ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


7 
6 
2 

123 
93 

140 

8 

3 

28 

134 


107 

107 

83 

103 

6 

3 

11 

101 


121 
95 


132 

(Z) 

(D) 

61  628 

2  219 
10  643 

291 
(D) 

3  639 
5  211 


73  453 

59  212 

2  027 

7  167 

(0) 

(0) 

149 

4  702 


67  017 

60  775 

48  353 

57  863 
46  226 
24  646 

269 
7  521 

152 
10  461 

713 
2  037 

410 

1  860 

46  109 
1  467 

1  212 
(0) 
(0) 

6  294 

56  824 
6  073 

2  933 
1  584 

747 
841 

(D) 
(D) 
149 

3  941 

56  594 

3  840 

3  516 

333 


0.2 
(Z) 
(D) 

72.9 
2.6 

12.6 
0.3 
(D) 
4.3 
6.2 


80.6 
2.8 
9.8 
(D) 
(D) 
0.2 
6.4 


(X) 

100.0 

79.6 

100.0 

79.9 

42.6 

0.5 

13.0 

0.3 

18.1 

1.2 

3.5 

0.7 

3.1 

100.0 
3.2 
2.6 

(D) 
(0) 

10.4 

100.0 
10.7 
5.2 
2.8 
1.3 
1.5 

(D) 
'(D) 
0.2 
6.5 

100.0 
6.8 
6.2 
0.6 


Standard  Notes: 


Represents  zero.       (0)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7J-294    Mountain— Wyo. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


-1. 


i., 

"v. 


''"*iii. 


220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


TOTAL^ . 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  .  .  .  .  . 

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


(REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1    865 
(D) 


11    147 
(D) 


4   825 

4   311 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

(D) 
(D) 
(D) 

3    354 

2  981 
2  420 
142 
782 
164 
751 

51 
218 

54 
175 

27 

66 

(D) 
429 

2  858 

285 

114 

80 

83 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merctiandise 
line 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 

77.8 

100.0 

81.2 

4.8 

26.2 

5.5 

25.2 

1.7 

7.3 

l.S 

5.9 

0.9 

2.2 

(D) 
10.0 

100.0 
10.0 
4.0 
2.8 
2.9 


120 

220 
240 
260 
300 
320 
420 

420 
420 
426 
427 
436 

440 
500 
520 

520 
520 
526 


[REPTG  ADDL  DETAIL  FOR  LINE  420.  .  . 

>TIRES-BATTERIES-ACCESSORIES  .... 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS 
STORAGE  BATTERIES 


300 
340 
500 
520 


Kind  of  business  and  merchandise  line 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


4    774 

3    609 

(D) 

(D) 

3    447 

(0) 


(0) 


4   075 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


753 

(X) 

603 

100.0 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

86 

14.3 

603 

100.0 

86 

14.3 

(0) 

(D) 

45 

7.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(0) 

(0) 

(D) 

(D) 

(X) 

100.0 

(D) 

(D) 

95.5 

(0) 


(X) 
100.0 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Wyo.     7J-295 


TABLE  2.     Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  551*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

(REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


120 
140 
160 
180 
200 
220 
240 
260 
280 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


414 

39 
21 
1 
4 
42 
3 
2 
1 
1 
2 
2 
2 
9 
1 
4 

a 

414 

389 
389 
387 
87 
345 

355 

335 
335 

113 

52 

326 

4 

23 

21 

289 

277 
277 
272 

47 


161 

3 

81 

114 

96 

27 

2 

6 

8 

22 


53  710 
43  087 

192 

449 
(D) 
(Z) 
(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
37 
(D) 
(Z) 
236 
34  790 

40  414 
32  807 
28  732 

2  206 
1  888 

4  863 

37  193 

4  691 

712 

273 

3  712 

59 

359 

108 

1  829 

32  392 

1  756 

1  483 

277 


17 
215 
343 
974 
756 
(D) 
(D) 
45 
68 


(X) 
100.0 

0.4 
1.0 
(0) 
(Z) 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

0.1 
(D) 
(Z) 

0.5 
80.7 

100.0 

81.2 

71.1 

5.5 

4,7 

11.3 

100.0 

12.6 

1.9 

0.7 

10.0 

0.1 
0.8 
0.3 
4.2 

100.0 

5.4 
4.6 
0.9 


100.0 

0.1 

32.9 

38.9 

21.1 

4.0 

(D) 

(D) 

0.2 

0.4 


300 
380 
440 
460 
500 
520 


140 
160 
180 
280 
300 
440 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
165 
168 
172 
173 
174 
176 

180 
280 
300 
440 
500 
520 


APPAREL.  ACCESSORY  STORES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  c 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARc 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

FARM  EQUIPMENT.  MACHINERY  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


.REPTG  ADDL  DETAIL  FOR  LINE  160 

•WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
FARM  EQUIPMENT.  MACHINERY  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


131 

0.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

97 

0.5 

160 

0.8 

4  314 

3  918 

3  313 
(0) 
410 
6 
(D) 
(D) 
(D) 
25 


4  314 

3  918 

3  313 

3  509 
2  978 
214 
909 
604 
255 
991 

(0) 

1  569 
106 
(D) 
(D) 
64 
(D) 
6 
(D) 
(D) 

410 
6 
(D) 
(D) 
(D) 
25 


(X) 
100.0 

84.6 
(0) 

10.5 
0.2 
(D) 
(D) 
(D) 
0.6 


(X) 

100.0 

84.6 

100.0 
84.9 

6.1 
25.9 
17.2 

7.3 
28.2 

(D) 

100.0 
6.8 
(D) 
(D) 
4.1 
(D) 
0.4 
(D) 
(D) 

10.5 
0.2 
(D) 
(D) 
(D) 
0.6 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7  J- 296    Mountain— Wyo. 


RETAIL  TRADE— Merchandise  Line  Sales 


I. 


^»-llr. 


TABLE   2.     Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


120 
ItO 
160 
180 
200 
280 
300 
380 
520 


120 
140 
160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
300 
380 
520 


Kind  of  business  and  merchandise  line 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  <SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


> REPTG  ADDL  DETAIL  FOR  LINE  160 

; WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


5  755 

4  468 

ID) 

157 

3  921 

(Dl 

136 

19 

(D) 

(D) 

37 


5  536 

4  272 

(D) 
(D) 
(D) 

2  361 

2  285 

(D) 

39 

99 
208 
544 
894 
374 

46 
(D) 

29 

(D) 
136 

19 
(0) 
(0) 

37 


219 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
3.5 
87.8 
(0) 
3.0 
0.4 
(0) 
(D) 
0.8 


(D) 
(D) 
(D) 

100.0 

96.8 

(D) 

1.7 

4.2 

8.8 

23.0 

37.9 

15.8 

1.9 

(D) 

1.2 

(D) 
3.2 
0.4 
(D) 
(D) 
0.9 


(X) 
100.0 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
460 
500 
520 


Kind  of  business  and  merchandise  line 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


(REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
tMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  ...  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


, REPTG  ADDL  DETAIL  FOR  LINE  160 

>WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


140 
160 


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


170 
(D) 


52 

8  521 

44 

7  829 

1 

(D) 

44 

2  609 

25 

3  593 

25 

1  177 

19 

198 

21 

242 

22 

259 

20 

81 

24 

399 

44 

2  992 

26 

3  841 

26 

1  684 

16 

190 

IS 

50 

16 

72 

17 

172 

24 

366 

19 

294 

19 

213 

19 

69 

3 

14 

18 

247 

40 

1  198 

23 

620 

2 

(D) 

6 

(D) 

8 

45 

9 

43 

9 

83 

1 

(D) 

7 

78 

12 

82 

2   555 
2    271 


(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Motes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Wyo.     7J-297 


TABLE  2      Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
500 
520 


SHOE  STORES — CONTINUED 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  556  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PARTI 
TOTAL  


CHILDREN'S!  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL 


FAMILY  SHOE  STORES  (SIC  566  PART) 
TOTAL  


ItO 
160 
180 

180 
180 
181 
182 
183 

500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
>ALL  FOOTWEAR 

MEN!S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN!S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S!  INFANTS' 
STORES  (SIC  564) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR 


140 
140 
142 

160 

160 

160 
161 
164 
165 
168 
172 
173 
176 

180 
500 
520 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

'MENiS-BOYS'  CLOTHING!  EXC.  FOOTWEAR 

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

'REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


2  170 
(D) 
(0) 


(D) 


1  826 

(D) 

(D) 

1  751 

1  739 

1  664 

475 

856 

330 

(D) 
(D) 


581 
392 


268 
65 
65 

315 

347 
281 
163 
(D) 
(D) 
(D) 

42 
(0) 

49 

(D) 
(D) 
(D) 


95.6 

(D) 
(0) 


(X) 

100.0 

(D) 

(D) 

95.9 

100.0 
95.7 
27.3 
49.2 
19.0 

(D) 
(0) 


(X) 
100.0 


100.0 
24.3 
24.3 

80.4 

100.0 

81.0 

47.0 

(D) 

(D) 

(D) 

12.1 

(D) 

14.1 

(0) 
(D) 
(D) 


100 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


200 
220 
240 
260 
2S0 
300 
320 
340 
420 
500 
520 


200 
220 

240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 
500 
520 


FURNITURE!  HOME  FURNISHINGS! 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  . 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT!  MACHINERY  , 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE!  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'REPTG  ADDL  DETAIL  FOR  LINE  240 

IfuRNITURE-SLEEP  equip. -floor  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS'  SOFT  SURFACE 

FLOOR  COVERINGS!  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

73        (X) 

(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


153 
112 

1 

32 

75 

53 

48 

4 

8 

8 

a 

3 

1 

1 

13 

53 


14  145 

(D) 
269 

5  440 

6  868 
748 
(Z) 

66 
S2 
45 
(D) 
(D) 
(0) 
59 
526 


181 
(0) 

5  652 

6  130 
4  844 

671 

3  029 

915 

195 

46 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(0) 
99 


1  807 
(D) 


100.0 

(D) 
1.9 
38.5 
48.6 
5.3 
(Z) 
0.5 
0.5 
0.3 
(D) 
(D) 
(D) 
0.4 
3.7 


0  180 

(X) 

9  000 

100.0 

(D) 

(0) 

1  345 

14.9 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

38 

0.4 

39 

0.4 

(D) 

(0) 

(D) 

(0) 

31 

0.3 

276 

3.1 

2.5 

(0) 

78.7 

100.0 
79.0 
10.9 
49.4 
14.9 
3.2 
0.8 

(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
1.4 


(X) 
100.0 


7J-298     Mountain— Wyo. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Wyoming:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.^^^^^,  see  "Description  of  the  Tables"  in  front] 


•Wj 


^i 


,  * 


« 


r.;^- 

•^'t^ 

'•-1 


100 
200 
220 

220 
220 
224 

225 
226 
227 

21(0 
260 

260 
260 

261 
265 

280 
300 
320 
3«0 
420 
440 
480 
500 
520 


220 

220 
220 
224 
225 
226 
227 

260 

260 
260 

264 
265 

280 
300 
320 
500 
520 


Kind  of  business  and  merchandise  line 


DRAPERY t  CURTAIN  I  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


TOTAL 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


> REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
I KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 

NEVf  MAJOR  APPLIANCES 

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S. 
RECORDS-TAPES-MUSICAL  INSTRUMENTS. 


KITCHENWARE-HOME  FURNISHINGS. 


'reptg  addl  detail  for  line  260.  . 
;kitchenware-home  furnishings.  .  . 

small  electrical  appliances.  .  . 

all  other  kitchenware-housewares 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

(D) 

2  305 

2  553 
2  191 

1  767 
257 
148 

19 

(D) 
555 

2  068 
506 
265 
242 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


1  231 

966 

(D) 

867 
717 
104 
544 
ID) 
(D) 

(D) 

(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
103 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

73.2 

100.0 
85.8 
69.2 

10.1 
5.8 
0.7 

(D) 
17.6 

100.0 
24.5 
12.8 
11.7 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 

100.0 

82.7 

12.0 

62.7 

(D) 

(0) 

(D) 

100.0 
(D) 
(D) 
ID) 

(D) 
(D) 
(D) 
(D) 
10.7 


020 
040 
060 
080 
100 
120 
160 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
120 
160 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
120 
160 
280 
300 
400 
500 
520 


Kind  of  business  and  merchandise  line 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC .  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL 'OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1    366 
(D) 


623 

38 

146 

437 

28 

659 

28 

221 

318 

17 

828 

169 

8 

246 

109 

1 

753 

104 

353 

2 

(D) 

1 

ID) 

4 

(Z) 

1 

ID) 

1 

ID) 

16 

126 

31 

109 

27   714 
19   854 


25 

10) 

297 

17  426 

29 

1  417 

16 

314 

66 

255 

2 

ID) 

1 

ID) 

4 

IZ) 

1 

ID) 

1 

ID) 

16 

126 

24 

(D) 

345 

23 

055 

221 

16 

155 

15 

52 

221 

14 

034 

27 

ID) 

16 

314 

56 

219 

2 

ID) 

1 

ID) 

4 

(Z) 

1 

(D) 

1 

(D) 

13 

105 

18 

67 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05«. 


RETAIL  TRADE— Merchandise  Line  Sales 


Mountain— Wyo.     7J-299 


TABLE   2.     Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
100 
500 
520 


020 

040 
060 
080 
100 
520 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
460 
500 
520 


CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

REFRESHMENT  PLACES  (<SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  ...  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES!  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


140 

3 

21 

140 

93 

38 

7 


172 

(0) 


3  844 

2  924 

139 
2  726 
(0) 
(D) 
(0) 


643 
(0) 


8  805 

(D) 

402 

6  829 

1  439 

98 

(D) 


16  779 

239 

724 
(D) 
110 
1  256 
12  354 
(D) 
(0) 
(D) 
(D) 
115 
(D) 
161 
288 
148 
140 
17 
784 
224 


(X) 
100.0 


(X) 

100.0 

4.8 
93.2 
((3) 
(D) 
(0) 


(X) 
100.0 


100.0 

(D) 
4.6 
77.6 
16.3 
1.1 
(0) 


100.0 

1.4 
4.3 
(D) 
0.7 
7.5 
73.6 
(D) 
(D) 
(D) 
(D) 
0.7 
(D) 
1.0 
1.7 
0.9 
0.8 
0.1 
4.7 
1.3 


100 
120 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
300 
400 
500 
520 


DRUG  STORES  (SIC  591  PART) 

TOTAL  

R^PTG  SALES  BY  BROAD  MDSE  LINES  . 

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN' S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


118 
94 


19  816 
(0) 


449 
(D) 


31  623 
24  327 


(0) 

40 
023 
072 
281 
(Z) 

94 
(D) 

47 
(D) 
341 
185 
284 
774 
151 
177 
146 
(D) 
(D) 
142 

94 
203 
584 
222 
771 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
0.2 
4.2 
25.0 
1.2 
(Z) 
0.4 
(D) 
0.2 
(D) 
1.4 
0.8 
1.2 
7.3 
4.7 
0.7 
0.6 
0.2 
<D) 
0.6 
0.4 
17.3 
14.7 
13.2 
3.2 


84 

1.1 

(0) 

(D) 

1    023 

14.0 

(0) 

(0) 

101 

1.4 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7J-300     Mountain— Wyo. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.     Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L,  see  "Description  of  the  Tables"  in  front] 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
500 
520 


020 
100 
220 
240 
300 
500 
520 


100 

500 

500 
500 
508 
512 
513 
514 
515 


020 
220 
240 

240 
240 
248 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORES  I  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEARi 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  59321 

TOTAL . 


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TCBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NOMMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


(REPTG  ADDL  DETAIL  FOR  LINE  500 

;ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


groceries-other  foods  

major  appl. -radio-tv-musical  instr.  .  . 
furniture-sleep  equip. -floor  coverings. 

reptg  addl  detail  for  line  240 

;furniture-sleep  equip. -floor  coverings. 

OFFICE  furniture  


SPORTING-RECREATION  EQUIPMENT 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


746 

(D) 
(D) 
(D) 
(D) 

54 
148 

11 
(D) 
(D) 
(D) 
(D) 
(D) 

97 
(D) 
(D) 

15 

60 


501 

(D) 
(D) 
(D) 
(D) 
(D) 
450 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
7.2 

19.8 
1.5 
(0) 
(Dl 
(D) 
(D) 
(D) 

13.0 
(D) 
(D) 
2.0 
8.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
89.8 
(D) 


171 

(X) 

169 

100.0 

(D) 

(D) 

(D) 

(D) 

148 

100.0 

320 

148 

100.0 

400 

(D) 

(D) 

440 

(D) 

(D) 

460 

(D) 

(D) 

480 

(D) 

(D) 

500 

(D) 

(D) 

520 

477 

(X) 

332 

100.0 

(D) 
(D) 
35 

(D) 

(D) 

10.5 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 

500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
522 


020 
040 
100 
120 
140 
160 
180 
260 
280 
300 
320 
400 
500 
520 


Kind  of  business  and  merchandise  hne 


STATIONERY  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

RENTING  AND  LEASING  OF  OFFICE  MACHINES 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE.  .  

AUTO  FUELS-LUBRICANTS  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


3 

165 

3 

130 

3 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

Sales 


($1,000) 


2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

6 

(0) 

3 

(D) 

5 

39 

1 

<D) 

2 

(D) 

20 

1  093 

1 

(D) 

1 

(D) 

2 

(D) 

8 

55 

3 

(D) 

1 

(D) 

3 

33 

2 

3  701 

4 

45 

3 

(D) 

4 

42 

801 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


(X)  Not  applicable. 


(Z)  Less  thanO.t 


RETAIL  TRADE-Merchandise  Line  Sales 


Mountain— Wyo.    7J-301 


TABLE   2.     Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


220 
260 
280 

260 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  •  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

[NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 


220 
260 
320 
340 
400 
420 
460 
480 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


29 
29 
27 
22 
27 
11 
27 
3 

2 

27 

27 

(na) 

27 


2  609 

2  268 

(D) 
159 

1  727 

2  226 

1  685 
372 
174 
777 

(D) 
300 
(D) 

(0) 
285 

2  192 

(na) 

250 


455 
(D) 


526 

(D) 


(X) 

100.0 

(D) 

7.0 

76.1 

100.0 
75.7 
16.7 

7.8 
34.9 

(D) 
13.5 

(D) 

(0) 
12.6 

100.0 
(na) 

11.4 


100.0 


15 

178 

4.1 

8 

(D) 

(D) 

1 

(D) 

(D) 

11 

(D) 

(D) 

2 

(D) 

(0) 

3 

(D) 

(0) 

1 

(D) 

(D) 

33 

3    539 

81.2 

4 

(D) 

(D) 

20 

(D) 

(D) 

(X) 
100.0 


(X) 
100.0 


220 
260 
340 
400 
420 
480 
500 
520 


020 
100 
500 


BOTTLED  GAS  DEALERS  (SIC  5984) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 
TOTAL  


CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL^.  ....  


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 
CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  59961 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^. 


OPTICAL  GOODS  STORES  (SIC  5998) 
total' 


TYPEWRITER  STORES  (SIC  5999  PART) 
total  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


3  882 

178 
(D) 
(0) 
(D) 
(D) 
3  160 
(D) 
(D) 


189 

167 

(D) 
(0) 
139 


893 

(D) 


236 

(D) 


100.0 

4.6 
(D) 
(D) 
(D) 
(Dl 
81.4 
(D) 
(D) 


(X) 

100.0 

(Dl 

(D) 

83.2 


(X) 
100.0 


(X) 
100.0 


7J-302  Mountain— Wyo. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2      Wyoming:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


%! 


v; 


160 
220 
300 
500 
520 


020 
120 
140 
160 
180 
200 


Kind  of  business  and  merchandise  line 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PARTI 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 


HOBBY  I  TOY  I  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PARTI 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


210 
(0) 


169 

(0) 
(Dl 
(D) 
150 
(D) 


(D) 
(D) 
403 
632 
340 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
SB. 8 
(D) 


100.0 

(D) 
(D) 

8.2 
12.8 

6.9 
(D) 


220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


NONSTORE  RETAILERS — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


^Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  (Jue  to  insufficient  reporting, 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.( 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


14 

(0) 

(D) 

12 

(D) 

(D) 

12 

(D) 

(D) 

9 

(D) 

(D) 

13 

(0) 

(D) 

12 

(D) 

(D) 

13 

362 

7.4 

12 

(D) 

(D) 

12 

(D) 

(D) 

18 

352 

7.2 

17 

(D) 

(D) 

23 

5  886 

(X) 

14 

4  038 

100.0 

12 

(D) 

(D) 

13 

403 

10.0 

13 

632 

15.7 

13 

340 

8.4 

12 

(D) 

(D) 

12 

(D) 

(D) 

12 

(D) 

(D) 

12 

(D) 

(D) 

9 

(D) 

(D) 

13 

(D) 

(0) 

12 

(D) 

(D) 

12 

(D) 

(D) 

12 

(D) 

(D) 

12 

(D) 

(D) 

12 

(D) 

(D) 

12 

(D) 

(D) 

133 

(D) 


967 
(D) 


(X) 
100.0 


(X) 
100.0 


TABLE  3    Wyoming— Standard  Metropolitan  Statistical  Areas:    1963 

(Table  3  omitted  because  there  are  no  SMSA's  in  Wyomingj 


TABLE  4  Wyoming— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 

(Not  applicable) 
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7K-1 


:^.' 


.S'i 


1.5% 


Groceries,  other  foods 

Meals,  snacks 

Alcoholic  drinks 

Packaged  alcoholic  beverages 

Cigars,  cigarettes,  tobacco 

Cosmetics,  drugs,  health  needs,  cleaners 

Men's,  boys'  clothing,  exc.  footwear 

Women's,  girls'  clothing,  exc.  footwear 
All  footwear 

Curtains,  draperies,  dry  goods 

Major  appliances,  radio,  TV, 
musical  instruments 

Furniture,  sleep  equipment,  floor  coverings 

Kitchenware,  home  furnishings  |^  1.3% 

Jewelry,  optical  goods  ^H  o.9% 

Sporting,  recreation  equipment  |H  1.0% 

Hardware  ^11.4% 

Lumber,  building  materials  p^^HH  3.2% 


21.1% 


5.7% 


6.0% 


Automobiles,  trucks 

Auto  fuels,  lubricants 

Tires,  batteries,  accessories 

Farm  equipment,  machinery  | 

Hay,  grain,  feed,  farm  supplies  | 

Household  fuels,  ice  |i  0.5% 
All  other  merchandise 
Nonmerchandise  receipts 


5.7% 


4.2% 


4.0% 


PACIFIC 

Merchandise  Line 

Sales  of  Retail 

Establishments* 

1963 


15.9% 


*Percent  distribution  based  on  "employer"  establishments  reporting  sales  by  merchandise  lines.    These  establishments  accounted  for    86.0   percent  of  total  sales  of  al 
"employer"  establishments. 


7K-2 


1963  CENSUS  OF  BUSINESS,  U.S.  Department  of  Commerce,  Bureau  of  the  Census 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific    7K-3 


TABLE   1. 


The  Pacific  Division:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
360 
400 
420 
440 
460 
480 
500 
520 


040 
120 
140 
200 
220 
240 

240 
240 
241 
242 

260 
280 
300 
320 


RETAIL  TRAOEt  TOTAL  .    ,    .     ,    . 

REPTS  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER)  BLD6.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL ■ 

REPT6  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ..... 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIEb-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 


,  REPTG  ADDL  DETAIL  FOR  LINE  240 

I   FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
JEINELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


104  231 

23  251 

23  213 

12  425 

13  025 

19  060 
15  511 

7  515 
10  717 

7  313 
6  563 

8  130 

6  903 

9  588 

7  217 
5  985 

8  314 
5  804 
4  558 

18  830 

20  413 
1  094 
1  255 
1  436 

21  924 
40  669 


6  788 
5  000 


33  507  344 


28  825  488 


6 

3 

1 

5 

14 

56 

36 

25 

53 

194 

445 

461 

187 

292 

770 

779 

154 

84 

80 

247 

624 

89 

93 

382 

094 


1  649 

1  387 

1 
1 
2 
6 
46 
175 

168 

168 

164 

6 

58 

2 

25 

886 


068  602 
630  647 
600  243 
909  103 
434  092 
104  275 
892  553 
718  959 
520  490 
514  020 
897  855 
949  333 
377  741 
265  810 
295  082 
406  705 
932  023 
585  061 
657  437 
940  952 
(D) 
(0) 
152  780 
212  292 
147  746 


(Z) 

(D) 

(D) 

(D) 

(Z) 

(Z) 

(Zl 

(Z) 

(Z) 

2  029 

13  366 

(D) 

25  705 

(D) 

11  241 

182  287 

815  580 

(D) 

(D) 

8  792 

218  087 

2  684 

3  183 
8  008 

46  962 


613  938 

558  051 

(D) 
(D) 
(D) 
(Z) 
(0) 
1  520 


1  449 
(D) 
(D) 

(D) 

(D) 

(D) 

35  364 


100.0 

21.1 
5.7 
2.1 
3.2 

1.5 
3.8 
3.1 
6.0 
1.8 
1.8 
3.1 
3.3 
1.3 
0.9 
1.0 
1.4 
3.2 
15.9 
5.7 
3.3 
(D) 
(0) 
O.S 
4.2 
4.0 


(X) 

100.0 

(Z) 
(D) 
(D) 
(D) 
<Z) 
(Z) 
(Z) 
(Z) 
(Z) 
0.1 
1.0 
(D) 
1.9 
(D) 
0.8 
13.4 
59.9 
(0) 
(D) 
0.6 
16.0 
0.2 
0.2 
0.6 
3.5 


(D) 
(D) 
(D) 
(Z) 
(D) 
0.3 

100.0 
2.3 

(D) 
<D) 

(D) 
(D) 
(D) 
6.3 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 
400 
420 
440 
460 
480 
500 
520 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  

LUMBER  , 

PLYWOOD 

WINDOWS.  DOORS'  AND  FRAMES-METAL  , 

KITCHEN  CABINETS  , 

ALL  OTHER  MILLWORK  . 

WALLBOARD < 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 
METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  . 

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS 
ALL  OTHER  BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  . 
FARM  EQUIPMENT.  MACHINERY  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


PLUMBING  EQUIP. 
(SIC  522) 


220 
240 
260 
280 
300 
320 
340 
440 
460 
480 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  c 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 

TOTAL  

^EPTG  SALES  BY  BROAD  MDSE  LINES 

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


316 
316 
284 
170 
913 
187 
926 
027 
952 
926 
371 
426 
779 
784 
88 
671 

2 

1 

2 

2 

6 

41 

26 

599 


164 

19 
3 
3 
1 
5 

25 
164 
1 
1 
5 
6 

69 


2  033 

1  522 


765 
589 


504  676 

538  933 

487  331 

282  551 

65  654 

(D) 

(D) 

(D) 

25  357 

(D) 

15  064 

6  104 

3  255 

(D) 

5  882 

2  523 

(D) 

(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
582 
12  799 


29  855 

(D) 

15 

16 

(D) 

54 

1  146 

24  703 

(D) 

(D) 

1  095 

(D) 

1  755 


293  681 
(D) 


(D) 
(Dl 


90.4 

100.0 
90.4 

52.4 
12.2 
(0) 
(D) 
(D) 
4.7 
(D) 
2.8 
1.1 
0.6 
(D) 
1.1 
0.5 
(D) 

(D) 
(D) 
(D) 
(D) 
(Z) 
fO) 
0.1 
2.3 


100.0 

(D) 
0.1 
0.1 
(D) 
0.2 
3.8 
82.7 
(D) 
(D) 
3.7 
(D) 
5.9 


(X) 
100.0 


(X) 
100.0 


Standard  Notes;       -  Represents  zero       (D)  Withheld  to  avoid  disclosure.       (NAl  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-4    Pacific 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1.    The  Pacific  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


,  see  "Description  of  the  Tables"  in  front] 


^5 

V. 

*! 

>j 

^0 

Tfc. 

V 

*«.. 

'*:- 

4 

<^r 

''M.Ik 

!V, 

ai 


020 

oao 

060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
151 
162 
163 
164 
155 
166 
167 
158 
159 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240  ' 
241 
242  ■ 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPT6  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES. 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACOO  ' 

COSMET I CS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN»S-BOYS«  CLOTHINGi  EXC.  FOOTWEAR  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN»S-BOYS»  CLOTHING  EXC.  FOOTWEAR. 

MEN'S  CLOTHING  

BOYS«  CLOTHING  


WOMEN«S-GIRLS»  CLOTHINGt  EXC.  FOOTWEAR. 


►REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  . 
IWOMEN'S-GIRLS       CLOTHING    EXC.     FOOTWEAR 

CHILDREN'S-INFANTSi     WEAR    

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE    

WOMENtS  COATS-SUITS-FURS-RAINWEAR.  . 
'  WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


■REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


260   KITCHENWARE-HOME  FURNISHINGS. 


Estab- 
lishments 

(number) 


953 
627 

48 
308 
556 
392 
655 
821 
307 
360 
450 
726 
701 
128 
589 
246 
670 

18 
270 
358 
104 

83 

50 
762 
570 


494 

260 
182 
10 
82 
119 
353 
494 

455 
455 
454 
448 

494 

454 
454 
439 
428 
316 
434 
437 
432 
445 
442 
353 
30 

467 
494 

459 

459 

429 

451 

39 

376 

344 
344 
296 
331 
22 

447 

420 
420 
381 
352 

454 


Sales 


($1,000) 


4  448  981 

4  249  755 

214  282 

53  551 

(D) 

22  712 

14  349 

148  110 

439  375 

943  270 

165  194 

412  636 

311  076 

230  661 

200  390 

86  954 

91  542 

138  604 

81  980 

(Z) 

22  583 

(D) 

3  983 

(Z) 

(Z) 

279  702 

284  201 


3  297  427 

3  231  838 

128  199 

27  051 

(Z) 

15  975 

7  078 

101  271 

355  249 

3  030  933 
339  146 

255  060 
83  328 

770  284 

3  025  135 

735  810 

68  880 

51  742 

15  596 

44  244 

142  537 

71  976 

135  992 

154  969 

46  881 

3  224 

133  604 
258  477 

3  075  100 

249  731 

83  402 

163  316 

2  538 

275  627 

2  751  780 

256  194 
161  023 

93  331 

(Z) 

196  757 

2  952  556 

187  367 

55  519 

131  708 

135  149 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

5.0 
1.3 
<D) 
0.5 
0.3 
3.S 
10.3 
22.2 
3.9 
9.7 
7.3 
5.4 
4.7 
2.0 
2.2 
3.3 
1.9 
(Z) 
0.5 
(D) 
0.1 
(Z) 
(Z) 
6.6 
6.7 


(X) 

100.0 

4.0 
0.8 
(Z) 
0.5 
0.2 
3.  1 
11.0 

100.0 
11.2 
8.4 
2.7 

23.8 

100.0 


4.5 
5.  1 
1.5 
0.1 

4.1 
8.0 

100.0 
8.1 
2.7 
5.3 
0.  1 

8.5 

100.0 
9.3 
5.9 
3.4 
(Z) 

6.1 

100.0 
6.3 
1.9 
4.4 

4.2 


260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 

500 

500 
500 
501 
502 
503 

520 


•REPTG  ADDL  DETAIL  FOR  LINE  260  .  .  . 
KITCHENWARE-HOME  FURNISHINGS  .  .  .  . 

CHINA-GLASSWARE  

KITCHENWARE-HOUSEWARES 

OTHER  KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE  

>  HARDWARE-TOOLS 

GARDENING  EQUIPMENT  SUPPLIES. 


;rEPTG  ADDL  DETAIL  FOR  LINE  340  . 
iLUMBER-BUILDING  MATERIALS.  .  .  . 

PAINT-GLASS-WALLPAPER  

OTHER  LUMBER-BUILDING  MATERIALS 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 

141  > 

142  ; 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 


JEWELRY-OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT. 
HARDWARE  


LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS  

AUTO  FUELS-LUBRICANTS.  .  .  . 
T I  RES-BATTER  I ES-ACCESSOR I ES. 
FARM  EQUIPMENT.  MACHINERY.  . 
HAY-GRAIN-FEED-FARM  SUPPLIES 
HOUSEHOLD  FUELS- ICE 


ALL  OTHER  MERCHANDISE. 


REPTG  ADDL  DETAIL  FOR  LINE  500  .  .  . 

ALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS 

BOOKS- STAT  I  ONER Y- PHOTOGRAPH  I C  EQU I P 
ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


NONMERCHANDI SE  RECEIPTS. 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSnETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


Sales 


($1,000) 


417 

2  947 

494 

417 

124 

250 

343 

52 

180 

379 

70 

652 

37 

(z) 

399 

70 

296 

375 

70 

581 

249 

90 

336 

226 

1  918 

782 

226 

84 

451 

209 

53 

418 

208 

30 

166 

193 

73 

528 

181 

1  620 

503 

181 

(D) 

172 

21 

825 

144 

(D) 

2 

(D) 

84 

15 

883 

207 

85 

485 

67 

(D) 

7 

(D) 

2 

(D) 

482 

157 

387 

445 

3  051 

133 

445 

145 

251 

433 

55 

310 

311 

59 

199 

186 

18 

388 

360 

254 

594 

1  271 

364 

8 

26 

104 

1  573 

1  415 

1  565 

1  265 

1  596 

739 

778 

1  591 

1  288 

757 

1  495 

210 

1 

17 

29 

1 

4 

4 

1  657 

553 


Standard  Notes:       -  Represents  zero.       (D)  Wkjiheld  to  avoid  disclosure.       (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  In  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


476  021 

22  654 

23  984 

(Z) 

1  334 

1  109 

25  307 

<D) 

(D) 

(D) 

66  787 

8  674 

(Dl 

36  841 

8  797 

6  920 

23  579 

(D) 

(D) 

1  407 

566 

(D) 

(D) 

(Z) 

94  257 

13  522 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


733 

572 

484 

221 

494 

346 

421 

(D) 

81 

2 

516 

30 

881 

200 

5 

403 

333 

(0) 

464 

21 

517 

738 

55 

210 

422 

274 

170 

422 

47 

986 

411 

35 

617 

330 

12 

562 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific    7K-5 


TABLE  1    The  Pacific  Division:   1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  at  tables,  including  lines  identified  by^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

16a 

160 

161 

162 

16^^ 

16<i    I 

165 

166 

167 

168 

169 

171 

IBO 
200 


GENERAL  MERCHANDISE  STORES — CONTINUED 


WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

MOMEN' S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS- 


ZOO 
200 
201 
202 
203 


.REPTG  ADDL  DETAIL  FOR  LINE  200. 
•CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


220   MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


220 
220 
221 
222 
223 


(REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
•MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


240   FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321. 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  .  .  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


(REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
■ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWING  I  NEEDLEWORK  STORES 
(SIC  539  PART) 


746 

405 
405 
302 
262 

71 
284 
278 
201 
275 
300 
174 

60 

571 
788 

383 
383 
305 
331 
42 

330 

170 
170 

87 
144 

15 

485 

268 
268 
209 
159 

649 

313 

313 

201 

259 

25 

434 
457 
500 

266 

266 
248 
150 

264 

144 
144 
133 
74 

15 

169 

122 

36 

72 

44 

617 

331 
331 
256 
162 
101 

423 


(Dl 

270  880 

69  162 

6  416 

4  117 

(D) 

4  690 

12  951 

6  402 
(D) 

15  895 

(D) 

1  025 

19  896 
41  142 

(D) 
(0) 
(D) 
(D) 
(0) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 

27  498 

228  942 

13  421 

5  986 

7  401 

27  371 

257  040 
17  699 

5  843 
10  430 

1  477 

7  840 
(0) 
(D) 

181  978 

19  740 

(D) 

(D) 

7  136 

96  293 

5  042 

(D) 

(D) 

(Z) 
(D) 
(D) 
691 
1  597 
(D) 

28  003 

281  054 
15  535 

8  429 
3  727 
3  476 

(0) 


(D) 

100.0 

25.5 

2.4 

1.5 

(D) 
1.7 
4.8 
2.4 

(D) 
5.9 

(D) 
0.4 

4.0 
8.3 

(01 
(D) 
(D) 
(D) 
(0) 


(D) 
(0) 
(D) 
(01 
(D) 

5.6 

100.0 
5.9 
2.6 
3.2 

5.5 

100.0 
6.9 
2.3 
4.1 
0.6 

1.6 
(D) 
(D) 

100.0 

10.8 

(0) 

(0) 

1.4 

100.0 
5.2 
(D) 
(D) 

(Z) 
(0) 
(□) 
0.1 
0.3 
ID) 
5.7 

100.0 
5.5 
3.0 
1.3 
1.2 


(D) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


•REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 
;SROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTlKEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
•ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
'  TOTAL 


17  878 

13  365 

13  365 
784 
274 

6  128 
8  120 

7  548 
692 
828 
284 
291 
135 

37 

1  500 

159 

170 

1  034 

80 

9 

335 

56 

8 

132 

76 

7  528 

2  508 


9  829 

9  236 
9  236 

8  346 

8  081 
7  715 

9  086 

483 
267 

6  070 

7  994 
7  467 

691 
826 
283 
290 
131 
36 
1  478 
157 
166 

1  029 

80 

9 

333 

56 

8 

127 

75 

7  420 

7  364 
7  364 
7  207 

2  675 

2  265 


1  172 
808 


7  595  032 

6  785  421 

5  626  936 

(Dl 

7  145 

ID) 

237  145 

284  654 

7  229 

10  487 

(Z) 

(D) 

4  649 

(Z) 

23  991 

(Z) 

(Z) 

15  524 

(Z) 

(Z) 

4  052 

(Z) 

(Z) 

(Z) 

(Z) 

217  982 

(D) 


6  434  804 

5  287  009 

6  276  275 
5  149  615 

1  366  210 
510  427 
313  139 

2  971  243 

(D) 

7  126 

264  705 

236  647 

284  143 

(D) 

(Dl 

(Z) 

(D) 

4  520 

(Z) 

(D) 

(Z) 

(Z) 

15  463 

(Z) 

(Z) 

(D) 

(Z) 

(Z) 

(Z) 

(Z) 

216  934 

5  399  663 

215  678 

146  691 

68  634 

42  670 


173  552 
(D) 


100.0 

82.9 
(D) 
0.1 
(D) 
3.5 
4.2 
0.1 
0.2 
(Z) 
(D) 
0.1 
(Z) 
0.4 
(Z) 
(2) 
0.2 
(Z) 
(Z) 
0.1 
(2) 
(Z) 
(Z) 
(Z) 
3.2 
(D) 


(X) 

100.0 

82.2 

100.0 

82.0 

21.8 

8.1 

5.0 

47.3 

(D) 
0.1 
4.1 
3.7 
4.4 
(0) 
(D) 
(Z) 
(D) 
0.1 
fZ) 
(0) 
(Z) 

(Z) 
0.2 
(Z) 
(Z) 
(0) 
(Z) 
(Z) 
(Z) 
(Z) 
3.4 

100.0 
4.0 
2.7 
1.3 

0.7 


(X) 
100.0 


(X) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-6    Pacific 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  Pacific  Division-.    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


^5 

*r-, 

^l 

%. 

k:} 

^l 

..vJI 

v; 

'^'s 

>^^  ■ 

tv 

•-I,  ( 

020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 
180 
260 
500 

50O 
500 
508 
516 

520 


I., 

'V 

EC 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
260 
280 
400 
500 

500 
500 
508 
516 

520 


020 
040 
060 
080 
100 
120 
160 
200 
260 
500 
520 


Kind  of  business  and  merchandise  line 


FRUIT  STORES  I  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


|REPTG  ADDL  DETAIL  FOR  LINE  020.  . 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES) 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  ........ 


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS  

RETAIL  BAKERIES  (SIC  546) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL 

Standard  Notes:        -  Represents  zero. 


Estab- 
lishments 

(number) 


389 

352 

352 

2 

1 

18 

352 

21 
2 

27 
3 
1 
1 
1 
4 

31 

29 
29 
10 
23 


285 

285 

276 

276 

9 

1 

60 

276 

45 
2 

22 
5 


2  176 

1  425 

1  425 

185 

1 

3 

14 
1 
1 
1 
1 
7 

37 


Sales 


($1,000) 


26  216 

25  197 

24  500 

23  505 

(D) 

(D) 

476 

22  979 

320 
(D) 
136 
(Z) 
(D) 
(D) 
(D) 
(D) 
144 

955 
141 
46 
95 

(D) 


30  027 

29  257 

29  194 

28  434 

(D) 

(D) 

1  133 

27  274 

466 
(D) 
61 
(Z) 
(D) 
(D) 
(D) 
(Z) 

234 

10 

(D) 

(D) 

<D) 


87  838 
2  515 
(D) 
(Z) 
(Z) 
(D) 
(0) 
(D) 
(D) 
131 
(0) 


1  760 

(D)  Withheld  to  avoid  disclosure. 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


96.1 

100.0 

95.9 
(D) 
(D) 
1.9 

93.8 

1.2 
(D) 
0.5 
(Z) 
(D) 
(D) 
(D) 
(D) 
O.S 

100.0 
14.8 
4.8 
9.9 

(D) 


100.0 

97.4 

100.0 

97.4 

(D) 

(D) 

3.9 

93.4 

1.6 
(D) 
0.2 
(Z) 
(D) 
(D) 
(D) 
(Z) 

100.0 
4.3 
(D) 
(D) 

(D) 


(X) 

100.0 

96.9 
2.8 

(a) 

(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
0.1 
(D) 


(X) 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
320 
460 
480 
500 

500 
500 
508 


020 
040 
060 
080 
10() 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


020 
060 
100 
220 
240 
260 
300 
320 
340 


RETAIL  BAKERIES.  NONMANUFACTURI NG 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

NONMERCHANDISE  RECEIPTS  

OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES • 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  c 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  . 

ALCOHOLIC  DRINKS • 

CIGARS-CIGARETTES-TOBACCO  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 


Estab- 
Hshments 

(number) 


16 

15 

628 

90 

10 

912 

90 

9 

819 

86 

8 

406 

86 

8 

331 

78 

7 

270 

4 

15 

7 

(D) 

16 

(0) 

1 

(D) 

4 

(D) 

2 

(D) 

1 

(D) 

3 

(0) 

3 

(0) 

1 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


9 

315 

6  518 

068 

7 

005 

5  891 

613 

9 

(Z) 

10 

(Z) 

1 

(D) 

6 

(Z) 

12 

(Z) 

3 

(Z) 

12 

(Z) 

7 

(Z) 

10 

(Z) 

12 

(Z) 

478 

(D) 

113 

(Z) 

391 

3 

181 

60 

(Z) 

731 

55 

217 

486 

(D) 

123 

(Z) 

4 

233 

4  570 

370 

2 

566 

(D) 

4 

912 

603 

785 

38 

(Z) 

4 

(Z) 

14 

(Z) 

1 

029 

162 

617 

5 

257 

432 

991 

3  124 

5 

246 

169 

2  667 

4 

932 

584 

1 

(D) 

1 

(D) 

1 

(D) 

14 

(Z) 

1 

(D) 

6 

(Z) 

12 

(Z) 

5 

(D) 

2 

(D) 

(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific    7K-7 


TABLE  1    The  Pacific  Division:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PASSENGER  CAR  DEALERSi 
FRANCHl  SED— CONTINUED 


380 
400 
420 
440 
460 
480 
500 
520 


020 
060 
100 
220 
240 
260 
300 
320 
340 
380 

38a 
380 
381 
382 
383 
384 
385 
386 
387 
386 

400 

400 
400 
401 
402 
40  3 
420 

420 
420 
421 
422 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


iREPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS>  RETAIL  .  •  .  • 
NEW  PASSENGER  CARSf  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES?  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES?  WHOLESALE 
USED  PASSENGER  CARS?  RETAIL.  .  .  . 
USED  PASSENGER  CARS?  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT?  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANOISE  RECEIPTS  .  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE .  . 

OTHER  AUTOMOTIVE  FUELS  .  .  .  • 
MOTOR  OIL-GREASES-OTHER  OILS  . 

TIRES-BATTERIES-ACCESSORIES  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  420 

(TIRES-BATTERIES-ACCESSORIES  

PARTS?  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS?  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS?  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOB I LE  T I  RES- BATTER  I ES-ACCESSOR I ES 

FARM  EQUIPMENT?  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANOISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  5S1  PART) 


220 
300 
320 
380 

380  > 

380 

381 

382  t 

383 

384 

385  , 

386 

387 

388 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS?  RETAIL  .... 
NEW  PASSENGER  CARS?  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES?  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES?  WHOLESALE 
USED  PASSENGER  CARS?  RETAIL.  .  .  . 
USED  PASSENGER  CARS?  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


400  AUTO  FUELS-LUBRICANTS 


667 

014 

540 

29 

1 

2 

170 

563 


2  383 
2  080 


2 
2  080 

2  033 
2  033 
2  033 

256 
1  180 

106 
1  987 
1  565 
1  043 

230 

1  608 

1  560 

1  560 

490 

17 

1  432 

2  001 
1  951 
1  951 
1  898 
1  752 
1  767 
1  398 

26 

1 

2 

142 

1  998 

1  963 

1  963 

1  942 

1  017 


328 

1 

1 

1 

328 

301 
301 
301 

73 
115 

10 
292 
236 

32 

47 

208 


4  208  173 

18  835 

314  623 

(Z) 

(D) 

(D) 

4  883 

377  889 


4  445  322 

4  211  531 

(D) 
(D) 
(D) 
(2) 
(D) 
(2) 
(Z) 
(D) 
(D) 
3  611  260 


4  169  169 

3  576  315 
2  236  797 

48  051 
(D) 
11  771 
723  116 
(0) 
(D) 
(D) 

14  538 

(D) 
(D) 

(D) 

(Z) 

(D) 

260  105 

4  098  809 
256  706 
137  249 

68  002 
23  495 
21  660 

2  106 
(D) 
(0) 

4  169 
314  176 

4  091  471 

311  782 

248  030 

63  532 


335  241 
293  458 

(0) 

(D) 

(D) 

234  855 

280  339 

224  426 

125  711 

3  579 

13  275 

(D) 

64  472 

13  080 

1  509 

(D) 

1  913 


85.3 
0.4 
6.4 
(Z) 
(D) 
(D) 
0.1 
7.7 


(X) 

100.0 

(D) 
(D) 
(D) 
(Z) 
(D) 
(Z) 
(Zl 
(D) 
(D) 
85.7 

100.0 

85.8 

53.7 

1.2 

(0) 

0.3 

17.3 

(D) 

(0) 

(Dl 

0.3 

100.0 
(D) 
(D) 
(Z) 
(D) 
6.2 


100. 
6. 
3. 
1. 
0. 


0.1 
(D) 
(D) 
0.1 
7.5 

100.0 
7.6 
6.1 
1.6 


(X) 

100.0 

(Dl 

(D) 

(D) 

80.0 

100.0 

80.1 

44.6 

1.3 

4.7 

(D) 

23.0 

4.7 

0.5 

(D) 

0.7 


400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


IMPORTED  CAR  DEALERS--C0NT I NUED 

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTEKIES-ACCESSORIES  

PARTS?  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS?  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS?  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT?  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANOISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


220 
260 
300 
380 

380 
380 
381 
382 
383 
384 
385 
366 
387 
386 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  •  .  . 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS?  RETAIL  .... 
NEW  PASSENGER  CARS?  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES?  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES?  WHOLESALE 
USED  PASSENGER  CARS?  RETAIL.  .  .  . 
USED  PASSENGER  CARS?  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS?  INSTALLED  IN  REPAIR  WORK.  .  .  • 
PARTS?  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS?  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT?  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANOISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANOISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


040 
100 
220 
240 
260 


PASSENGER  CAR  DEALERS? 
NONFRANCHISED  (SIC  552) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


205 

205 

17 

4 

198 

287 

277 
277 
258 
243 
232 
152 

1 

12 

309 

307 
307 
287 
151 


317 

259 

2 

1 

2 

259 

249 

249 

249 

42 

94 

8 

246 

180 

57 

20 

198 

185 

185 

57 

4 

150 

252 

240 
240 
237 
216 
206 
160 

2 

16 
256 

246 
246 
240 
120 


228  154 

1  897 

240 

(Z) 

1  559 

ID) 

(0) 
(0) 
(D) 
(0) 
(0) 
(D) 

(0) 
421 
(0) 

(0) 
(D) 
(D) 
(0) 


465  606 

427  595 

(D) 

(0) 

(0) 

362  058 

417  896 

354  398 

240  816 

2  346 

(D) 

(Z) 

79  616 

(D) 

2  178 

2  028 

2  384 

(0) 
(D) 
(Dl 
(Z) 
tO) 

(0) 

411  219 

26  362 

14  698 

5  834 

2  760 

2  932 

(01 
293 
(Dl 

(D) 
(0) 
(0) 
(0) 


(D) 
(0) 
(D) 
(Dl 
(D) 


100.0 
0.8 
0.1 
(Z) 
0.7 

(Dl 

100.0 
(D) 
(0) 
(0) 
(Dl 
(01 

(D) 
0.1 
(D) 

100.0 
(01 
(0) 
(0) 


100.0 

(Dl 

(Dl 

(Dl 

84.7 

100.0 

84.6 

57.6 

0.6 

(01 

(Z) 

19.1 

(Dl 

0.5 

O.S 

0.6 

100.0 
(01 
(01 
(Zl 
(Dl 

(01 

100.0 
6.4 
3.6 
1.4 
0.7 
0.7 

(Dl 
0.1 
(Dl 

100.0 
(01 
(01 
(Dl 


(Dl 
(D) 
(D) 
(01 
(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosuie.       (NA)  Nol  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-8    Pacific 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   1. 


The  Pacific  Division:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  In  front] 


5:t 


M.,, 


280 
300 
320 
340 
380 

380 
380 
381 
382 
383 
381 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


reptg  adol  detail  for  line  400. 

;auto  fuels-lubricants  

gasoline  

other  automotive  fuels  .  .  .  . 
motor  oil-greases-other  oils  . 


020 
040 
080 
100 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERS 
NONFRANCH 1 SED — CONT I NUED 

JEWELRY-OPTICAL  GOODS  ...  .  . 
SPORTING-RECREATION  EQUIPMENT  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  .  . 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS"  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  wholesale  (to  other  businesses) 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 

farm  equipment.  machinery  

hay-grain-feed-farm  supplies 

all  other  merchandise  

nonmerchandise  receipts  

reptg  addl  detail  for  line  520 

nonmerchandise  receipts  

service  labor 

other  nonmerchandise  receipts 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL ,  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

;REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

420  JREPTG  ADDL  DETAIL  FOR  LINE  420 

420  , TIRES-BATTERIES-ACCESSORIES  

426  (  AUTOMOBILE  ACCESSORIES  

427  >    NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

428  I  NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

429  >  NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  , 

431  >  NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

432  I  RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

433  ,  RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

434  1  RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS, 

435  '  RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

436  I  STORAGE  BATTERIES 

440   FARM  EQUIPMENT.  MACHINERY  , 

460   HAY-GRAIN-FEED-FARM  SUPPLIES , 

480   HOUSEHOLD  FUELS-ICE  


Estab- 
lishments 

(number) 


1 

5 

1 

2 

375 

294 
294 

20 
7 

15 

7 

289 

842 

154 

38 

38 

24 
24 
15 
1 
14 

140 

119 
119 
99 
24 
35 
25 

2 

1 

20 

828 

775 
775 
493 
374 


3 

1 

1 

5 

1 

2 

252 

10 

186 

12 

251 

266 

18 

23 

384 

250 
250 
133 
5 
154 


174 
989 
736 
469 
419 
259 
546 
358 
339 
146 
545 

6 
1 

7 


Sales 


($1,1 


(D) 
(Z) 
(D) 
(D) 
(D) 

342  063 
328  210 

3  788 
(D) 
(D) 
(D) 

282  439 
35  568 

4  203 
(D) 

(D) 

(Dl 
(D) 
(D) 
(D) 
(D) 

1  860 

38  409 
1  434 
(D) 
179 
(D) 
202 

(D)' 

(D) 

1  278 

11  416 

(D) 
(0) 
(D) 
(D) 


(Z) 
(D) 
(D) 
(Z) 
(D) 
(D) 
5  841 
(Z) 
(D) 
(Z) 

2  124 
1  278 

210 

535 

8  734 

69  503 

4  828 

3  858 

72 
876 

272  477 

241  931 

203  279 

(D) 

(0) 

(0) 

22  538 

(D) 

15  135 

5  371 
(D) 
(Dl 

3  675 

254 
(D) 
227 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(Z) 
(D) 
(D) 
(D) 

100.0 

96.0 

1.1 

(D) 

(D) 

(D) 

82.6 

10.4 

1.2 

(D) 

(D) 

100.0 
(0) 
(D) 
(D) 
(0) 

0.5 

100.0 
3.7 
(D) 
0.5 
(D) 
0.5 

(D) 
(D) 
0.4 
3.2 

100.0 
(D) 
(D) 
(D) 


(Z) 
(D) 
(D) 
(Z) 
(D) 
(D) 
1.8 
(Z) 
(D) 
(Z) 
0.7 
0.4 
0.1 
0.2 
2.7 

100.0 
6.9 
5.6 
0.1 

1.3 

83.9 

100.0 
84.0 
(D) 
(D) 
(D) 
9.3 
(D) 
6.3 
2.2 
(D) 
(D) 
1.5 

0.1 
(D) 
0.1 


500 
520 

520 
520 
524 
525 
526 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

iNONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


020 
040 
080 
100 
140 
160 
180 
220 
280 
300 

300 
300 
308 
309 
311 
312 
313 
314 

320 
340 
380 
400 

400 
400 
401 
402 
403 

420 
480 
500 

500 
500 
505 
506 
507 

520 

520 
520 
527 
531 
532 


Kind  of  business  and  merchandise  line 


iTIREi  BATTERY.  ACCESSORY 
1    DEALERS--CONTINUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PARTI 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PARTI 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  .  

SPORTING-RECREATION  EQUIPMENT  


REPTG  ADDL  DETAIL  FOR  LINE  300 

(SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


HARDWARE 

LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 
HOUSEHOLD  FUELS-ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

CAMP  TRAILERS-TRAVEL  TRAILERS. 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PARTI 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PARTI 


Estab- 
lishments 

(number) 


253 

3 

957 

1  151 

(D) 

728 

172 

801 

728 

20 

635 

399 

(Dl 

382 

(D) 

581 

8 

005 

Sales 


($1,000) 


653 

125 

036 

380 

74 

655 

3 

(Z) 

7 

90 

4 

(Dl 

3 

(Z) 

6 

(Z) 

4 

(Z) 

4 

(Z) 

4 

41 

5 

(D) 

264 

48 

436 

203 

41 

196 

203 

36 

808 

138 

5 

384 

83 

9 

771 

156 

12 

386 

118 

1 

282 

168 

6 

900 

45 

1 

126 

12 

612 

4 

38 

129 

17 

099 

53 

401 

44 

9 

636 

44 

348 

30 

307 

2 

(Dl 

20 

(D) 

77 

2 

444 

1 

(D) 

20 

371 

10 

2 

311 

10 

223 

4 

(D) 

2 

(D) 

5 

(01 

279 

4 

927 

242 

47 

736 

242 

4 

294 

212 

2 

864 

37 

330 

133 

1 

112 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific    7K-9 


TABLE  1.    The  Pacific  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  5511 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

oao 

060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


;reptg  addl  detail  for  line  40o. 

lauto  fuels-lubricants  

gasoline  

other  automotive  fuels  .  .  .  . 
motor  oil-greases-other  oils  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS  I  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
'  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS ■ 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  ■ 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


744 

225 

23 

60 

1  426 

34 

4 

1 

2 

42 

7 

2 

88 

6 

131 

111 

8 

82 

15  352 

14  719 

14  719 

14  668 

869 

13  343 

14  099 

13  509 

13  509 

4  565 

1  507 
12  936 

37 

10 

231 

401 

11  746 

11  226 
11  226 
10  799 

2  976 


11  596 


10 

6 

2 

13 

224 

023 

819 

812 

408 

49 

97 

100 

755 

230 

31 

6 

1 

1 

1 

2 

1 

442 

771 


1 
1 
3 

55 
801 


2  472  930 

1  916  777 

2  839 
4  183 
(Z) 
(Z) 
(0) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(Z> 
(01 
tZ) 
(D) 
(D) 
(D) 
(Z) 
(D) 
1  588  999 

1  844  502 

1  534  529 

1  438  496 

23  508 

72  634 

206  196 

1  710  247 

196  371 

33  719 

8  342 

154  321 

(Z) 

(Z) 

2  670 

(D) 

90  947 

1  492  927 

86  687 

67  930 

18  698 


(Z) 

(Z) 

(D) 

(Z) 

9  408 

416  166 

708  841 

339  498 

14  824 

(Z) 

1  041 

(D) 

11  024 

(0) 

(Z) 

(Z) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

48  207 


353 

498 

(D) 

(D) 

(D) 

(Z) 

306 

913 

0.1 
0.2 
(Z) 
(Z) 
(D) 
(Z) 
(Zl 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(D) 
82.9 

100.0 

83.2 

78.0 

1.3 

3.9 

10.8 

100.0 

11.5 

2.0 

0.5 

9.0 

(Z) 
(Z) 
0.1 
(D) 

4.7 

100.0 
5.8 
4.6 
1.3 


100.0 

(Z) 
(Z) 
(D) 
(Z) 
0,6 
26.6 
45.4 
21.7 
0.9 
(Z) 
0.1 
(D) 
0.7 
(0) 
(Z) 
(Z) 
(D) 
(0) 
(D) 
(0) 
(D) 
0.4 
3.1 


100.0 

(D) 
(D) 
(D) 
(Z) 
86.8 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
500 
520 


020 
040 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 

163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 


MEN'S  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  S61) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-CRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-KADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


211 

14 

043 

4.0 

713 

16 

483 

4.7 

20 

(Z) 

(Z) 

20 

(Z) 

(Z) 

4 

(D) 

(D) 

6 

(Z) 

(Z) 

200 

1 

089 

0.3 

93 

1 

362 

0.4 

13 

(0) 

(D) 

4 

(Z) 

(Z) 

42 

862 

0.2 

805 

(D) 

(D) 

6 

3 

1 

119 

227 

816 

310 

72 

2 

7 

35 

406 

13 

2 

1 

85 

248 


5 

2 

103 

140 

110 
110 
56 
28 
41 
6 
58 

2  702 

2  314 
2  314 
359 
474 
1  147 
1  559 

1  929 

2  282 
1  817 

870 
216 
808 

218 

37 

2 

1 

28 

322 

10 


621  526 

(Z) 
(Z) 
(D) 
e  126 
(D) 
550  812 
(D) 

2  836 
(D) 
(Z) 

1  319 
(D) 
(Z) 
(0) 
(D) 

3  469 
(D) 


(Z) 
(D) 
(D> 
(D) 

(D) 
(0) 
(D) 
(D> 
(D) 
(Z) 
(D) 

447  373 

453  062 

397  571 

(0) 

6  288 

(D) 

35  518 

93  442 

145  850 

60  397 

9  384 

(D) 

16  184 

14  633 
1  349 
(D) 
(D) 
(D) 
(D) 
(Z) 


100.0 

(Z) 
(Z) 
(D) 
1.3 
(D) 
88.6 
(D) 
0.5 
(D) 
(Z) 
0.2 
(D) 
(Z) 
(D) 
(D) 
0.6 
(D) 


(Z) 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 
(Z) 
(0) 

88.3 

100.0 

87.8 

(D) 

1.4 

(D) 

7.8 

20.6 

32.2 

13.3 

2.1 

(D) 

3.6 

2.9 

0.3 
(D) 
(D) 
(D) 
(D) 
(Z) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-10    Pacific 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  Pacific  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  ^ 


,  see  "Description  of  the  Tables"  in  front] 


"Ik 


320 
380 
500 
520 


020 
040. 
080 
120 
lUO 
160 
180 
200 
240 
260 
280 
300 
500 
520 


020 
040 
080 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR  STORES — CON. 

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY •  SPEC. 
FURRIERS  (SIC  563. 


STORES. 
568) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

C0SMETICS-DRU6S-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


2 

1 

63 

922 


1 

1 

1 

16 

87 

114 

92 

35 

6 

7 

84 

3 

22 

326 


Sales 


($1,000) 


(D) 

(D) 

3  209 

(D) 


133  844 


(D) 

(0) 

(D) 

(D) 

(D) 

103  439 

(D) 

1  487 

(D) 

(D) 

615 

(Z) 

260 

3  290 


896 

95 

459 

(X) 

772 

87 

072 

100.0 

1 

(0) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

15 

358 

0.4 

83 

2 

969 

3.4 

57 

15 

309 

100.0 

57 

1 

762 

11.5 

35 

829 

5.4 

6 

(D) 

(0) 

15 

(D) 

(D) 

3 

(Z) 

(Z) 

25 

666 

4.4 

772 

77 

648 

89.2 

715 

77 

021 

100.0 

715 

70 

557 

91.6 

141 

3 

406 

4.4 

ao 

474 

0.6 

278 

1 

504 

2.0 

439 

7 

702 

10.0 

634 

34 

024 

44.2 

524 

10 

970 

14.2 

355 

3 

562 

4.6 

213 

2 

335 

3.0 

14 

115 

0.1 

297 

6 

467 

8.4 

84 

2 

249 

2.6 

34 

(D) 

(0) 

6 

(D) 

(D) 

7 

(D) 

(D) 

66 

542 

0.6 

3 

(Z) 

(Z) 

20 

(D) 

ID) 

220 

1 

478 

1.7 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
0.6 
(D) 


(D) 
(D) 
(D) 

(0) 

(D) 
90.1 

(D) 
1.3 

(D) 
(D) 
0.5 

(Z) 
0.2 
2.9 


020 
040 
080 
100 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  : 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  : 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .    .     .  ■ 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 

BOYS'  CLOTHING , 

MEN'S  TAILORED  OUTERWEAR  ■ 

OTHER  MEN'S  OUTERWEAR , 

MEN'S  HATS ■ 

OTHER  MEN'S  CLOTHING  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  ,    ,    .    ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  , 

MILLINERY < 

HOSIERY .    .     .    . 

LINGERIE 

WOMEN'S  SPORTSWEAR  , 

DRESSES 

COATS-SUITS , 

HANDBAGS  . 

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR. , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


Estab- 
lishments 

(number) 


2    587 
2    253 


Sales 


($1,000) 


946 

258 

802 

742 

233 

264 

3 

(D) 

2 

(D) 

1 

(D) 

8 

(Z) 

44 

1 

148 

733 

95 

112 

478 

133 

588 

478 

63 

459 

373 

(D) 

314 

22 

703 

387 

(D) 

218 

(D) 

433 

17 

474 

738 

94 

370 

483 

135 

175 

483 

52 

482 

234 

4 

051 

114 

523 

286 

(Dl 

326 

(U) 

435 

15 

050 

419 

12 

087 

303 

7 

683 

208 

(D) 

17 

223 

299 

4 

889 

470 

(D) 

298 

11 

771 

27 

(D) 

63 

467 

57 

(0) 

127 

774 

101 

1 

657 

15 

(0) 

2 

(D) 

1 

(D) 

2 

(D) 

117 

1 

289 

329 

6 

055 

343    780 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insuflicieni  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific    7K-11 


TABLE  1    The  Pacific  Division:    1963-continued 


[Includes  only  establishments  witti  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


L,  see  "Description  of  tfie  Tables"  in  front] 


Kind  of  business  and  merctiandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

040 

080 

100 

120 

140  I 

160 

180 

200 

220 

240 

260 

280 

300 

320 

340 

380 

400 

420 

460 

480 

500 

520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 


FURNITURE.  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-T08ACC0  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  .  .  .  ' 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-bRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  AP=L. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


6  194 

15 

5 

3 

5 

11 

12 

18 

5 

1  422 

3  598 

3  350 

1  657 

199 

135 

139 

135 

3 

10 

24 

2 

2 

5 

345 

3  236 


5  265 


8 
3 

2 

3 

6 

7 

14 

1 

276 

111 

190 

991 

157 

91 

81 

80 

2 

2 

6 

1 

1 

199 

671 


3  363 

2  419 

5 
1 
1 
3 
2 
4 
9 
1 
672 

1  083 

2  419 

2  158 
2  158 

1  670 

2  094 
1  326 

256 
172 


(Z) 

(Z) 

(Z) 

(D) 

(D) 

(Z) 

(D) 

(D) 

48  655 

475  542 

665  495 

67  139 

2  482 
1  678 

3  312 
3  403 

(D) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(D) 
66  619 


1  065  834 

855  206 

(Z) 

(D) 

(D) 

(0) 

(D) 

(Z) 

(0) 

(D) 

47  424 

74  112 

654  192 

(D) 

1  823 

1  155 


423 
045 
(D) 
(D) 
(Z) 
(D) 
(D) 
965 


801  681 

665  193 

(Z) 

(D) 

(D) 

(D) 

(D) 

(Z) 

(D) 

(D) 

18  479 

73  192 

520  017 

612  258 

478  538 

71  610 

350  505 

48  897 

(D) 

(0) 


100.0 

(Z) 
(Z) 
(Z) 

(D) 
(D) 
(Z) 
(D> 
(D) 
3.6 
35.4 
49.5 
5. J 
0.2 
0.1 
0.2 
0.3 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(0) 
5.0 


(X) 

100.0 

(Zl 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 

(b) 

5.5 
8.7 
76.5 
(D) 
0.2 
0.1 
0.2 
0.2 
(D) 
(D) 
(Z) 
(D) 
(D) 
0.3 
3.9 


100.0 

(Z) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(0) 
2.8 
11.0 
78.2 

100.0 

78.2 

11.7 

57.2 

8.0 

(0) 

(D) 


260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
520 


FURNITURE  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RADIO-TV-MuSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S'  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

SM^LL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  .  , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .     .     .     ,     ■ 

HARDWARE • 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  - 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  ■ 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  > 


856 

19  307 

127 

1  036 

86 

1  141 

72 

1  231 

43 

1  199 

1 

(D) 

2 

(D) 

6 

(Z) 

1 

(D) 

157 

2  470 

1  271 

26  025 

1  623 

1  091 


1 
1 
1 
3 
4 
3 
2 
143 
918 

758 
758 
724 
473 
406 
43 

130 
545 

495 
495 
464 
117 

28 

38 

51 

49 

1 

5 

9 

1 

1 

4 

60 

644 


389 
(D) 
(D) 
(D) 
(Z) 
(Zl 
(2) 
(D) 
(D) 
(D) 

(Dl 
(Dl 
(D) 
(D) 
(D) 
(D) 

(Dl 
(D) 

(Dl 
(0) 
(01 
(Dl 

300 
433 
(Dl 
1  305 
(Dl 
(Zl 
126 
(D) 
(D) 
(D) 
(Dl 
(01 


2.9 

0.2 
0.2 
0.2 
0.2 
(Dl 
(D) 
(Zl 
(Dl 
0.4 
3.9 


0.2 
(Dl 
(Dl 
(Dl 
(21 
(Zl 
(Zl 
(Dl 
(Dl 
(01 

(Dl 
(Dl 
(Dl 
(Dl 
(Dl 
(Dl 

(Dl 
(Dl 

(Dl 
(Dl 
(Dl 
(Dl 

0.1 
0.2 
(Dl 
0.6 
(D) 
(Z) 
0.1 
(D) 
(D) 
(D) 
(Dl 
(Dl 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-12     Pacific 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  1    The  Pacific  Division:   1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k.,  see  "Description  of  the  Tables"  in  front] 


•"1 

Vs 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 


Kind  of  business  and  merchandise  line 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 

TOTAL  

EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ,. 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS 

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


Estab- 
lishments 

(number) 


1  541 
903 


896 
666 


35  394 


2  706 
20  667 
11  939 


688 

112 

73 

13 

13 

4 

3 

2 

1 

12 

43 

72 

3 

3 

59 

9 

4 

482 

944 


24  772 

17  123 

2  332 
17  123 

3  804 
369 

1  717 
55 
12 


Sales 


($1,000) 


225  873 
(0) 


128  378 
(D) 


2  832  897 


52  663 
521  721 
587  152 

16  540 

14  941 
(Z) 
(D) 
(D) 
(2) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
7  744 

36  035 


2  228  732 

1  765  219 

(0) 

1  463  586 

196  995 

(D) 

10  577 

(Z) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

(X) 
100.0 

(X) 


100.0 

2.4 
67.9 
26.2 
0.7 
0.7 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
0.3 
1.6 


100.0 

(D) 
82.9 
11.2 
(D) 
0.6 
(Z) 
(D) 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


Kind  of  business  and  merchandise  line 


EATING  PLACES—CONTINUED 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  


Estab- 
lishments 

(number) 


12 

(D) 

3 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

10 

(Z) 

38 

(Z) 

43 

(Z) 

2 

(D) 

3 

(Z) 

39 

(Z) 

8 

(Z) 

2 

(D) 

321 

(D) 

761 

(D) 

11  416 

1  551 

11  416 

3  537 

307 

1  170 

22 
2 
8 
1 
3 
8 

26 

25 
1 
2 

33 

6 

1 

210 

2  089 


624 

343 

ISO 

40 

363 

29 

1 

1 

1 

1 

1 

8 

18 

1 

1 

6 

2 

1 

84 

443 


Sales 


($1,000) 


31  948 
049  717 
186  528 
!D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


4 

638 

(Z) 

(0) 

(D) 

(D) 

(D) 

(Z) 

(Z) 

(Z) 

(D) 

(D) 

786 

(Z) 

(0) 

5 

224 

23 

782 

(D) 

316 

601 

264 

522 

11 

821 

243 

174 

2 

948 

322 

2 

691 

171 

(D) 

(D) 

(D) 

(0) 

(0) 

(Z) 

140 

(D) 

(D) 

(Z) 

(D) 

(D) 

628 

(D) 

(D) 

Standard  Notes;      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific    7K-13 


TABLE  1    The  Pacific  Division:   1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by-i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS>  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  1  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


•REPTG  ADDL  DETAIL  FOR  LINE  120 

ICOSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


10  622 


374 

544 

135 

319 

395 

18 

1 

1 

1 

1 

2 

5 

29 

1 

20 

1 

2 

161 

183 


323 

583 

4 

729 

766 

191 

334 

496 

196 

385 

473 

232 

665 

499 

445 

371 

89 

19 

127 

6 

5 

177 

234 


5  026 

4  147 

1  305 
574 

4 
717 

2  739 
4  147 

4  005 
4  005 

3  628 

4  005 
3  144 

329 
492 
195 
382 
470 
230 
661 
1  487 
442 
367 


604  165 

475  675 

(0) 
58  135 
390  157 
(D) 
4  364 
(Z) 
(D) 
(D) 
(D> 
(Dl 
(Dl 
(Z) 
(Z) 
(Dl 
(Z) 
(D) 
(0) 
(01 
(0) 


1  294  870 

959  713 

,   22  574 

21  165 

(Z) 

35  812 

52  493 

646  744 

5  411 

9  247 

2  141 

7  927 

12  548 

2  262 

23  189 

12  800 

23  120 

5  564 

(0) 

(01 

1  624 

(Z) 

(Z) 

62  040 

11  398 


1  248  787 
952  363 

22  388 
20  986 

(Z) 

35  457 

52  024 

641  828 

926  243 

620  851 

200  219 

262  394 

158  712 

5  359 

9  212 

(D) 

7  890 

12  485 

(D) 

23  037 
12  701 
23  04i 

5  495 


(X) 

100.0 

(D) 
12.2 
82.0 
(Dl 
0.9 
<Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Zl 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 


100. 0 

2.4 
2.2 
(Z) 
3.7 
5.5 

67.4 
0.6 
1.0 
0.2 
0.8 
1.3 
0.2 
2.4 
1.3 
2.4 
0.6 
(D) 
(0) 
0.2 
(Z) 
(Z) 
6.5 

'1.2 


100.0 

2.4 
2.2 
(Z) 
3.7 
5.5 
67.4 

100.0 
67.0 
21.6 
28.3 
17.1 

0.6 
1.0 

(D) 
0.8 
1.3 

(D) 
2.4 
1.3 
2.4 
0.6 


340 
400 
420 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


DRUG  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL^ 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  ■ 

NONMERCHANDISE  RECEIPTS  ■ 

LIQUOR  STORES  (SIC  592) 
TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS '<..., 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYSi  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  ■ 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


88 

19 

125 

6 

5 

157 

220 


2  909 
247 
133 

4  092 
2  901 

764 

522 

466 

441 

222 

1  160 

642 

1  027 

1  856 

1  496 

903 

277 

128 

135 

381 

89 

873 

948 

5  788 
4  882 


690 

160 

112 

005 

591 

668 

15 

3 

7 

1 

14 

31 

23 

77 

8 

3 

1 

1 

6 

885 

075 


1  899 

1  245 
16 


(0) 
(D) 
(Dl 
(Zl 
(Zl 
61  540 
11  266 


2  660  815 


77  318 

3  981 

(D) 

567  485 

58  509 

7  094 

(Dl 

(Dl 

3  150 

(Dl 
21  662 
20  864 
17  464 
140  653 
95  309 
41  038 
5  482 

4  512 
(D) 

16  245 

2  801 

(Dl 

143  425 

388  403 

(Dl 


707  966 

69  286 

1  778 

2  963 
564  496 

45  169 

5  933 

(Zl 

(Zl 

(Zl 

(Dl 

(Zl 

(Zl 

(Zl 

1  180 

>(ZI 

(Dl 

(Dl 

(Dl 

(Zl 

9  702 

7  275 


141  864 

HI  477 

580 


(01 
(D) 
(Dl 
(Zl 
(Zl 
6.5 
1.2 


100.0 

3.8 
0.2 
(Dl 

27.5 
2.8 
0.3 
(Dl 
(Dl 
0.2 
(Dl 
1.1 
1.0 
0.8 
6.8 
4.6 
2.0 
0.3 
0.2 
(Dl 
0.8 
0.1 
(D) 
7.0 

18.8 
(DL 


100.0 

9.8 
0.3 
0.4 
79.7 
6.4 
0.8 
(Zl 
(Zl 
(Zl 
(Dl 
(Zl 
(Zl 
(Zl 
0.2 
(Zl 
(Dl 
(Dl 
(Dl 
(Zl 
1.4 
1.0 


(XI 

100.0 

0.5 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.1 


7K-14     Pacific 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1    The  Pacific  Division:    1963-continued 


[Includes  only  establishnnents  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


"i'-. 


040 
060 
080 
100 
120 
ItO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 

no 

120 
140 
160 
200 
220 
240 

240 
240 
248 
249 

260 
280 
300 
320 
340 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORESl  SECONDHAND  STORES — CON. 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ^ 

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

STATIONERY  STORES  (SIC  5943) 


Estab- 
lishments 

(number) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

I REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  

OTHER  FURN. -SLEEP  EQUIP. -FL.  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 


> REPTG  ADDL  DETAIL  FOR  LINE  500 

;ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES, 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


2 

11 

10 
3 
306 
285 
214 
172 
488 
458 
383 
240 
195 
173 

56 
103 

14 

261 

9 

5 

4 

449 

321 


1  012 
731 


353 
258 


659 

473 

2 
1 
5 
6 
2 
1 
3 
5 
125 

120 

120 

120 

1 

29 

22 

9 

1 

1 

473 

399 
399 

350 
107 
103 
314 
122 
156 
122 


Sales 


($1,000) 


(Z) 
(D) 
206 
(D) 
(D) 
165 
653 
178 
588 


9  724 

16  903 

4  893 

3  139 

1  983 

1  189 

674 

(0) 

(D) 

14  484 

290 

1  181 

(Z) 

30  978 

3  928 


120  809 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


52 

204 

(D) 

68 

605 

53 

403 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(Z) 

(0) 

2 

930 

21 

348 

2 

904 

(D) 

(D) 

390 

66 

(D) 

(D) 

(D) 

47 

387 

47 

460 

(D) 

(0) 

1 

099 

975 

8 

246 

(0) 

1 

264 

2 

288 

(Z) 
(D) 
1.1 
(D) 
(D) 
3.7 
8.7 
1.1 
1.4 
8.7 

15.2 
4.4 
2.8 
1.8 
1.1 
0.6 
(D) 
(D) 

13.0 
0.3 
1.1 
(Z) 

27.8 
3.5 


(X) 
100.0 


(X) 
100.0 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
5.5 

100.0 

13.6 

(0) 

(D) 

0.7 
0.1 
(D) 
(D) 
(D) 
88.7 

100.0 
(D) 
(D) 
2.3 

2.1 
17.4 
(D) 
2.7 
4.S 


520 

520 
520 
521 
522 
523 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 

,240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


100 
120 
140 
160 
200 
220 
240 
260 


Kind  of  business  and  merchandise  line 


STATIONERY  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


;REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER.  .  .  

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .... 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


Estab- 
lishments 

(number) 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 

TOTAL  , , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CL'='  MERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWuhR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


894 

42 
25 
10 
23 
27 
5 

149 
97 

172 

5 

11 

8 

9 

36 

894 

42 

7 

10 

6 

7 

2 

6 

109 

363 


Sales 


($1,000) 


211 

32 

603 

211 

2 

193 

71 

(0) 

46 

(D) 

160 

1 

300 

482 
334 


98  629 

272 
595 
82 
292 
170 
(D) 
2  825 
(D) 
(D) 
(Z) 
(D) 

tZ) 

101 

372 

82    163 

(D) 

93 

(D) 

(0) 

112 

(D) 

(D) 

(D) 

4   403 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


138    266 
(D) 


1  734 

231 

265 

1  312 

182 

493 

1 

(0) 

9 

(Z) 

1 

(0) 

8 

(D) 

12 

490 

277 

(D) 

5 

(Z) 

373 

(D) 

Standard  Notes:      -  Represents  zero,      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific    7K-15 


TABLE  1    The  Pacific  Division:   1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


JEWELRY  STORES — CONTINUED 


280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
500 
520 

520 

520 
529 


JEWELRY-OPTICAL  GOODS 


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


040 
060 
100 
180 
200 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


060 
100 
220 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
I NONMERCHANDISE  RECEIPTS  .... 
WATCHi  CLOCKi  JEWELRY  REPAIRS 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIIM-FEED-FARM    SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


1  312 

1  218 
1  218 
1  104 

768 
1  148 

800 
1  052 

112 

99 

8 

207 

1  183 

1  061 

(na) 

1  061 


839 

1 

1 

4 

1 

4 

259 

1 

40 

3 

21 

142 

10 

48 

32 

2 

8 

839 

41 

475 


105 

1 
1 
2 
6 
6 
1 
1 
3 
1 
5 
105 
3 
23 


134  803 

169  297 

123  390 

25  599 

(D) 

58  257 

9  875 

18  732 

(D) 

1  279 
(2) 
(D) 
(D) 

147  715 

(na) 

12  141 


159  366 

(D) 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
139  647 
901 
(D) 


13  821 

9  013 

(D) 

(0) 

(D) 

(D) 

51 

(D) 

(D) 

(D) 

(D) 

88 

7  979 

(D) 

404 


73.9 

100.0 
72.9 
15.1 

(D) 
34.4 

5.8 
11.1 

(D) 

0.7 
(Z) 
(D) 
(D) 

100. 0 

(na) 

8.2 


100.0 

(D) 
(D) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
87.6 
0.6 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
0.6 
(D) 
(D) 
(D) 
(D) 
1.0 
88.5 
(D) 
4.5 


020 
040 
060 
080 
100 
120 
160 
180 
200 
220 
240 
260 
280 
300 
380 
500 
520 


040 
100 
140 
180 
200 
220 
260 
280 
300 
500 
520 


240 
260 
500 


BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


FLORISTS  (SIC  5992) 
TOTAL  


CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL  


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR ■ 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .    .    .     .    . 

AJTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^ . 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


TYPEWRITER  STORES  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  


222 

27 
4 
2 
5 

54 
6 
1 
1 
1 
1 
2 
2 
9 
6 
1 
222 

50 


1 

1 

1 

1 

1 

68 

4 

25 

10 

419 

183 


149 

81 

7 

2 

81 


18  822 

(0) 
25 
(D) 
149 
1  268 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
56 
(D) 
16  439 
284 


88  246 

75  039 

(D) 
(D) 
(D) 
(D) 
(D) 
800 
88 
645 
320 
(D) 
1  819 


(D) 

(D) 

9  271 


(D) 
0.1 
(D) 
0.8 
6.7 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.3 
(D) 
87.3 
1.5 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
1.1 
0.1 
0.9 
0.4 
(D) 
2.4 


(X) 

100.0 

(D) 

(D) 

88.1 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-16     Pacific 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  1.    The  Pacific  Division:    1963-continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


?5 


020 

120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 


Kind  of  business  and  merchandise  line 


TYPEWRITER  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


HOBBY.  TOYi  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  ...... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
total"- 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN>S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Estab- 
lishments 

(number) 


511 

389 

2 

1 

5 
8 
1 
4 
4 
9 
8 
9 

71 

3 

4 

1 

389 

88 


102 


211 
56 
2 
4 
135 
215 
213 
224 
199 
225 
333 
242 
260 
220 
216 
211 


Sales 


($1,000) 


42    392 

34    282 

(D) 
(D) 
31 
112 
(D) 
(Z) 
359 
452 
(0) 
(D) 
1  299 
(D) 
(D) 
(D) 
31  227 
428 


453  477 

70  865 

4  832 

(D) 

(Z) 

46  141 

(0) 

15  492 

31  717 

7  257 

18  226 

(D) 

15  659 

(D) 

7  685 

9  955 

12  856 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


10.0 


100.0 

(D) 
(D) 
0.1 
0.3 
(D) 
(Z) 
1.0 
1.3 
(D) 
(D) 
3.8 
(D) 
(D) 
(D) 
91.1 
1.2 


15.6 
1.1 
(D) 
(Z) 

10.2 
(D) 
3.4 
7.0 
1.6 
4.0 
(D) 
3.5 
(D) 
1.7 
2.2 
2.8 


340 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


NONSTORE  RETAILERS—CONTINUED 

LUMBER-BUILDING  MATERIALS  .... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  . 
FARM  EQUIPMENT.  MACHINERY  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE  TO  HOUSE 
ORGANIZATIONS)  (SIC  535) 


Estab- 
lishments 

(number) 


Sales 


($1,( 


Percent 
of  sales 
accolJnted 
for  by  the 
specified 
merchandise 
line 


259 

21 

838 

4.8 

3 

(Z) 

(Z) 

199 

(D) 

(D) 

190 

(D) 

(D) 

55 

(D) 

(D) 

10 

869 

0.2 

588 

69 

635 

15.4 

427 

21 

840 

4.8 

414 
197 


137  576 
77  356 


(D) 


(X) 
100.0 


(X) 


Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Alaska     7K-17 


TABLE   2. 


Alaska:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


120 
160 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
480 
500 
520 


RETAIL  TRADE.  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  - 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  ■ 

AUTOMOBILES-TRUCKS • 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ■ 


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240 
240 
241 

320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
355 

520 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


HARDWARE 

LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-W;^LPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 

METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  .  . 


1  271 

776 

209 

160 

138 

96 

207 

162 

125 

139 

113 

97 

86 

66 

126 

94 

110 

120 

101 

31 

95 

101 

24 

4 

71 

213 

205 


53  615 
9  366 
8  480 

7  539 
3  622 

8  896 
5  721 
8  106 
2  932 


926 
605 
722 
645 
518 
065 
429 


12  407 
26  919 


12  148 

(D) 

(D) 

(D) 

8 

64 
(0) 

46 
958 
10  920 
(D) 
(D) 
(D) 
(D) 

32 
(D) 


6  786 

(D) 

(D) 
(D) 
(D) 

(D) 
6  439 

6  786 

6  439 

1  600 

1  443 

211 

87 

531 

1  116 

170 

297 

24 

32 

(D) 

260 

(D) 


100.0 

26.0 
4.5 
4.1 
3.7 
1.8 
4.3 
2.8 
3.9 
1.4 
1.4 
2.2 
1.8 
1.3 
0.7 
2.0 
1.7 
6.0 

13.1 
3.4 
3.0 
0.1 
(Z) 
3.7 
4.7 
2.2 


100.0 

(D) 
(D) 
(D) 
0.1 
0.5 
(D) 
0.4 
7.9 
89.9 
(D) 
(D) 
(D) 
(D) 
0.3 
(D) 


(X) 

100.0 

(D) 

100.0 
(D) 
(D) 

(0) 
94.9 

100.0 

94.9 

23.6 

21.3 

3.1 

1.3 

7.8 

16.4 

2.5 

4.4 

0.4 

0.5 

(0) 

3.8 

(D) 


NONMERCHANDISE  RECEIPTS  1         (D)        (D) 

Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


260 

340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

500 


KITCHENWARE-HOME  FURNISHINGS. 
LUMBER-BUILDING  MATERIALS  .  . 


;ftEPTS  ADDL  DETAIL  FOR  LINE  340.  .  . 
itUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 

ALL  OTHER  BUILDING  MATERIALS  .  .  . 


ALL  OTHER  MERCHANDISE 


PLUMBING  EQUIP. 
(SIC  522) 


DEALERS 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


020 
040 
060 
080 
100 
120 
140 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


(D) 
(D) 

2  099 
2  083 
(0) 
208 
(D) 
(D) 

46 
484 

49 
(D) 
(D) 

12 
(D) 

36 
(D) 
670 

(D) 


1  977 
(D) 


23  017 


(D) 
(D) 

100.0 
99.2 
(D) 
9.9 
(D) 
(D) 
2.2 
23.1 
2.3 
(D) 
(D) 
0.6 
(D) 
1.7 
(D) 
31.9 

(D) 


(X) 
100.0 


6  159 

26.8 

320 

1.4 

(D) 

(D) 

332 

1.4 

423 

1.8 

499 

2.2 

2  198 

9.5 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 
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160 
180 
200 
220 
240 
260 
280 
300 
320 
310 
380 
400 
420 
440 
460 
480 
500 
520 


'■""It. 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
164 
165 
166 
167 
168 
169 
171 


TABLE  2.      Alaska:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP  STORES — CON. 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  4  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
ijdEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


180   ALL  FOOTWEAR. 


Estab- 
lishments 

(number) 


59 

2 

454 

55 

828 

47 

1 

428 

32 

661 

22 

582 

57 

1 

230 

29 

196 

50 

1 

216 

61 

1 

578 

34 

511 

1 

(D) 

17 

157 

4 

25 

5 

(D) 

2 

(D) 

28 

797 

52 

1 

289 

19 

144 

100 
72 

62 
9 
1 

12 

51 
34 
53 

10 

10 

9 

8 


Sales 


(11,000) 


3   027 

162 

(D) 
(D) 
(0) 
146 
(D) 
561 
(D) 
437 
(D) 
(D) 
271 
84 
(D) 
153 
!D) 
720 
(D) 


19  613 

15  046 

5  997 
(D) 
(D) 
(D) 
(D) 
353 

1  001 

3  086 
239 
131 
107 

(D) 

1  206 

67 

16 

8 

7 

(D) 

(D) 

(D) 

8 

5 

(D) 

425 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


10.7 
3.6 
6.2 
2.9 
2.5 
5.3 
0.9 
5.3 
6.9 
2.2 
<D) 
0.7 
0.1 
(D) 
(D) 
3.5 
5.6 
0.6 


(X) 


100.0 

5.4 
(D) 
(D) 
(D) 

4.8 
(D) 
18.5 
(0) 
14.4 
(D) 
(D) 

9.0 

2.8 
(D) 

5.1 

(D) 

23.8 

(0) 


100.0 

39.9 

(D) 
(D) 
(D) 
(D) 
2.3 
6.7 

100.0 
7.7 
4.2 
3.5 

(D) 

100.0 
5.6 
1.3 
0.7 
0.6 
(D) 
(D) 
(D) 
0.7 
0.4 
(D) 

2.B 


200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


;REPTG  ADDL  DETAIL  FOR  LINE  200. 
> CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


> REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .... 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


;REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


Kmd  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES- 
CURTAINS-DRAPERIES-DRY  GOODS. 


-CONTINUED 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


[REPTG  ADDL  DETAIL  FOR  LINE  320. 
•  HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  ....... 

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL 


Estab- 
lishments 

(number) 


34 


Sales 


($1,000) 


4 

(D) 

4 

(D) 

1 

(D) 

4 

(D) 

1 

(D) 

28 

346 

5 

(D) 

5 

(D) 

3 

(D) 

4 

(D) 

17 

254 

5 

<D) 

5 

(D) 

3 

(D) 

3 

(D) 

47 

671 

14 

3  957 

14 

227 

8 

(D) 

13 

114 

2 

(D) 

21 

112 

40 

966 

51 

1  148 

15 

2  994 

15 

364 

15 

(D) 

1 

(D) 

33 

(D) 

7 

1  505 

7 

56 

6 

18 

4 

38 

1 

(D) 

16 

(D) 

4 

25 

5 

(D) 

2 

(D) 

28 

797 

41 

(D) 

14 

2  143 

14 

107 

7 

36 

7 

(D) 

8 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific— Alaska     7K-19 


TABLE   2. 


Alaska:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


FOOD  STORES  (SIC  54) 

TOTAL  

reptg  sales  by  broad  mdse  lines  .  . 

groceries-other  foods  . 

meals-snacks 

alcoholic  drinks ■ 

packaged  alcoholic  beverages ■ 

cigars-cigarettes-tobacco  . 

cosmetics-drugs-health  needs-cleaners 
men's-boys'  clothingi  exc .  footwear  .  . 
women's-girls'  clothing-  exc.  footwear, 

all  footwear 

curtains-draperies-dry  goods 

major  appl. -radio-tv-musical  instr.  . 
furniture-sleep  equip. -floor  coverings 

kitchenware-home  furnishings 

jewelry-optical  goods  

sporting-recreation  equipment  .... 

hardware 

lumber-building  materials  

auto  fuels-lubricants  

tires-batteries-accessories  

hay-grain-feed-farm  supplies 

household  fuels- ice  

all  other  merchandise  

nonmerchandise  receipts  


GROCERY  STORES!  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


020  > REPTG  ADDL  DETAIL  FOR  LINE  020. 


020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


'GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


> REPTG  ADDL  DETAIL  FOR  LINE  500. 
I  ALL  OTHER  MERCHANDISE 

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


132 
96 

96 

3 

1 

7 

69 

65 

16 

15 

11 

9 

5 

4 

18 

4 

9 

17 

9 

4 

1 

1 

8 

65 

18 


116 
88 


46  944 
(D) 
(D) 
(D) 

1  550 

2  227 
239 
257 

34 
(D) 

36 
(D) 
393 
(D) 

56 
110 
(Z) 
(Z) 
(D) 
<D) 

36 

1  835 

280 


46  250 

51  156 
43  582 
10  624 
4  255 
2  239 
26  451 


(D> 
(D) 
(D) 
550 
227 
239 
257 

34 
(D) 
(D) 
(D) 
393 
(D) 

56 
110 
(Z) 
(Z) 
(D) 
(D) 

36 
835 


48  071 

1  828 

1  346 

474 

280 


855 
(D) 


100.0 

85.7 
(D) 
(D) 
(D) 
2.8 
4.1 
0.4 
0.5 
0.1 
(D) 
0.1 
(D) 
0.7 
(D) 
0.1 
0.2 
(Z) 
(Z) 
(D) 
(D) 
0.1 
3.4 
0.5 


(X) 

100.0 

85.6 

100.0 

85.2 

20.8 

8.3 

4.4 

51.7 

(D) 
(D) 
(D) 
2.9 
4.1 
0.4 
0.5 
0.1 
(D) 
(D) 
(D) 
0.7 
(D) 
0.1 
0.2 
(Z) 
(Z) 
(D) 
(D) 
0.1 
3.4 

100.0 
3.8 
2.8 
1.0 

0.5 


(X) 
100.0 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES  1  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 
TOTAL^ 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


300 
380 
400 
420 
440 
500 
520 


RETAIL  BAKERIESi  N0NMANUFACTURIN6 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


83 

46 

065 

(X) 

49 

36 

723 

100.0 

6 

1 

060 

2.9 

28 

26 

905 

73.3 

12 

(D) 

(D) 

27 

3 

947 

10.7 

2 

(D) 

(D) 

7 

2 

573 

7.0 

29 

1 

745 

4.8 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-20    Pacific— Alaska 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Alaska:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


380 
1*00 
t20 
440 
520 


••1 


-■^, 


I.. 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

440 
520 

520 
520 
527 
528 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551! 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  •  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT?  MACHINERY  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARSt  RETAIL.  .  . 

USED  PASSENGER  CARSi  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


i REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


> REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
> NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


, REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

/\UT0MOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 
NEW  PASSENGER  CARS.  WHOLESALE.  , 
NEW  COMMERCIAL  VEHICLES.  RETAIL, 
USED  PASSENGER  CARS.  RETAIL.  .  . 
USED  PASSENGER  CARS.  WHOLESALE  . 
USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

, REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


Estab- 
lishments 

(number) 


39 

33 

265 

22 

28 

539 

22 

24 

086 

11 

(D) 

17 

2 

404 

2 

(D) 

18 

I 

571 

Sales 


($1,000) 


18  436 
15  651 

18  436 

15  651 
8  597 

(D) 
1  936 
4  530 
(D) 
396 
(D) 

(0) 

(D) 
(D) 
(D) 

1  430 

16  189 
1  430 

512 

726 

200 

97 

(D) 
1  001 

16  300 

1  001 

791 

209 


1  991 

1  338 

942 

1  338 
942 
532 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 

259 

1  198 
259 

(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

84.4 
(D) 
8.4 
(D) 
5.5 


100.0 

84.9 

100.0 

84.9 

46.6 

(D) 

10.5 

24.6 

(D) 

2.1 

(D) 

1.3 

100.0 
(D) 
(D) 

7.8 

100.0 
8.8 
3.2 
4.5 
1.2 
0.6 

(D) 
5.4 

100.0 
6.1 
4.9 
1.3 


100.0 

70.4 

100.0 
70.4 
39.8 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(0) 

19.4 

100.0 
21.6 

(D) 
(D) 
(D) 
(D) 


520 
520 
527 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
402 

420 

420 
420 
421 
422 
423 
424. 

440 
520 

520 
520 
527 
528 


.REPTG  ADDL  DETAIL  FOR  LINE  400. 
>AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 


380 

380 
380 
385 
386 

500 
520 

520 
520 
527 


380 
400 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS — CONTINUED 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  PASSENGER  CARS.  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


TIRES-BATTERIES-ACCESSORIES 


;REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


.REPTG  ADDL  DETAIL  FOR  LINE  520. 
•NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(0) 

(D) 
(D) 

(D) 


10 

9  286 

7 

8  765 

7 

7  493 

7 

8  765 

7 

7  493 

7 

4  899 

1 

(D) 

4 

544 

7 

1  847 

1 

(D) 

2 

(D) 

1 

(D) 

5 

(D) 

5 

(D) 

5 

(D) 

2 

(D) 

1 

(D) 

7 

715 

7 

8  765 

7 

715 

7 

332 

6 

214 

6 

84 

4 

33 

1 

(D) 

7 

(0) 

7 

(D) 

7 

(D) 

7 

(D) 

3 

(D) 

10 

4  156 

5 

2  999 

5 

(D) 

4 
4 
4 
1 

2  211 

2  210 

(D) 

(D) 

1 
3 

(Dl 
(D) 

2 
2 
1 

(D) 
(D) 
(D) 

2   599 

1    637 


(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:       -  Represents  zero.       (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific— Alaska     7K-21 


TABLE  2    Alaska:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  ot  tables,  including  lines  identified  by .4 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


H20 

420  k 

120 
«26 
U27 
428 
429 
431 
432 
433 
434 
435 
436 

520 

520 
520 
524 
525 
526 


TIREl  BATTERYl  ACCESSORY  DEALERS — CON. 

TIRES-BATTERIES-ACCESSORIES  . 

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  •  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES ■ 

NONMERCHANDISE  RECEIPTS  ■ 

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  . 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES ■ 

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  ... 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


AIRCRAFT!  BOATi  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


932 
871 
(D) 
(D) 
56 
(D) 
(D) 
(D> 
(D) 
(D) 
(D) 
(D) 

(D) 

(0) 
(0) 
(D) 
(D) 
(D) 


14  970 


94.3 

100.0 
93.5 
(D) 
(D) 
6.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


(X) 


(X) 


040 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
500 
520 


140 
160 

180 
200 
260 
280 
300 
320 
340 
520 


120 

140 
160 
180 
200 
260 
280 
300 
500 
520 


120 

140 

140 
140 
142 
143 
144 
146 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN.S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


11  181 

8  909 

(D) 
(D) 

22 

2  569 

4  027 

1  641 

351 

(D) 

(D) 

43 
(D) 
(D) 
(D) 

33 

87 


2  759 

2  124 

1  792 
(D) 
149 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


2  940 

(D) 
(D) 
2  692 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
38 


(X) 

100.0 

(D) 
(D) 
0.2 
28.8 
45.2 
18.4 
3.9 
(D) 
(D) 
0.5 
(D) 
(D) 
(D) 
0.4 
1.0 


100.0 

B4.4 
(D) 
7.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 


100.0 

(D) 
(D) 
91.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.3 


2 

957 

(X) 

2 

322 

100.0 

15 

0.6 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

(D) 

(0) 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.       (X)  Not  applicable. 
^  Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(Z)  Less  than  0.05%. 


7K-22    Pacific— Alaska 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.      Alaska:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


4: 

•A) 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
300 
500 
520 


040 
100 
120 
140 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR  STORES — CON. 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


WOMEN'S  ACCESSORYi  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL^ 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSETi  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL 


AFPARELi  ACCESSORYi  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

FURRKRSi  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2  162 

100.0 

2  023 

93.6 

(D) 

(D) 

64 

3.0 

(0) 

(0) 

124 

5.7 

273 

12.6 

726 

33.6 

510 

23.6 

63 

2.9 

(D) 

(D) 

78 

3.6 

(D) 

<D) 

(D) 

<D) 

(D) 

(D) 

(D) 

<D) 

(D) 

(D) 

(D) 

(D) 

10 

0.4 

(D) 


(0) 


(D) 
(D) 
(D) 
618 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


100.0 

(D) 

(D) 

(D) 

27.6 


140 
140 
142 
144 
I  145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
260 
280 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER    WOMEN'S-GIRLS'    CLOTHING-ACCESS.. 


Kind  of  busmess  and  merchandise  line 


FAMILY  CLOTHING  STORES— CONT  I  NUED 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
|meN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


SHOE  STORES  (SIC  566) 

TOTAL  .  .  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL 


FAMILY  SHOE  STORES  (SIC  566  PART) 
TOTAL  


Estab- 
lishments 

(number) 


Standard  Notes;       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable         (Z)  Less  than  0  On 
Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


Sales 


($1,000) 


285 
132 
(D) 
(D) 
(D) 
60 

984 

285 
106 

17 
(D) 
(D) 

17 

12 
(0) 
(D) 

40 

<D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 


1    442 
(0) 


(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific— Alaska     7K-23 


TABLE   2. 


Alaska:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 

for  by  the 

specified 

merchandise 

line 


120 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


120 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


9  135 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 

TOTAL  

MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 

TOTAL  

FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  ■ 

ALL  OTHER  MERCHANDISE  • 

NONMERCHANOISE  RECEIPTS  ........ 

FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHEN*ARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL^ 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.      (N A)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


2 

(D) 

(D) 

e 

132 

2.3 

13 

2  066 

36.7 

9 

2  495 

44.3 

6 

404 

7.2 

2 

(D) 

(D) 

3 

(0) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

7 

160 

2.8 

6  614 

3  987 

(D) 
(0) 
613 
2  495 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
96 


(X) 

100.0 

(D) 
(Dl 
15.4 
62.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.4 


120 
200 
240 
340 
520 


FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

LUMBER-BUILDING  MATERIALS  

NONMERCHANOISE  RECEIPTS  

MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  EY  BROAD  MDSE  LINES  .  . 


1  100 

879 

(D) 
(D) 
702 
(D) 
(D) 


485 
(D) 


1  119 
(0) 


917 
(D) 


(X) 

100.0 

(D) 
(D) 
79.9 
(0) 
(D) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-24    Pacific— Alaska 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.      Alaska:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^i 


,  see  "Description  of  the  Tables"  in  front] 


iS 


020 
040 
060 
080 
100 
280 
400 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 


Kind  of  business  and  merchandise  line 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


EATINGi  DRINKING  PLACES  (SIC  58) 
TOTAL^ 


EATING  PLACES  (SIC  5812) 
TOTAL^ 


RESTAURANTSi  LUNCHROOMS  (SIC  5812  PART 
TOTAL^ 


CAFETERIAS  (SIC  5812  PART) 
TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 
total"- 


CATERERS  (SIC  5812  PART) 
TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


379 


111 

7 

35 

111 

37 

26 

1 

1 

2 

13 


Sales 


($1,000) 


31  956 


18  196 


(D) 


13  760 
9  903 


12 
690 
864 
090 
155 
(D) 
(D) 
(D) 

46 


9  068 

(0) 
398 
395 
6  020 
(D) 
(D) 
(0) 
(D) 
232 
(0) 
193 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

0.1 
7.0 
79.4 
11.0 
1.6 
(D) 
(0) 
(D) 
0.5 


100.0 

(D) 
4.4 
4.4 
66.4 
(D) 
(0) 
(D) 
(0) 
2.6 
(D) 
2.1 


280 
300 
320 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


020 
060 
080 


Kmd  of  business  and  merchandise  line 


DRUG  STORES.  PROPRIETARY  STORES — CON, 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-SOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  < 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 


Sales 


($1,1 


21 

2 

6 

38 

17 

2 

3 

4 

2 

4 

11 

9 

11 

19 

12 

6 

4 

2 

3 

4 

1 

25 

38 

30 


259 

2.9 

104 

1.1 

58 

0.6 

022 

11.3 

88 

1.0 

11  771 
(D) 


453 
(D) 


174 
(D) 
163 
707 
164 
(0) 
(D) 
(D) 
(D) 

26 
109 

69 
121 
845 
096 

59 

78 
(D) 
(D) 
(D) 
(D) 
65S 
208 
367 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


9  505 

6  111 

138 

163 

5  707 


(X) 
100.0 


(X) 
100.0 


100.0 

1.0 
(D) 
0.9 
31.5 
0.9 
(D) 
(D) 
(D) 
(D) 
0.1 
0.6 
0.4 
0.7 
4.7 
6.0 
0.3 
0.4 
(D) 
(D) 
(D) 
(D) 
36.7 
12.2 
2.0 


(X) 
100.0 

2.3 

2.7 

93.4 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific— Alaska     7K-25 


TABLE   2.      Alaska:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^.^.^^.^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100 
300 
320 
420 
520 


020 
OtO 
120 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
480 
500 
520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
480 
500 
520 


LIQUOR  STORES — CONTINUED 

CIGARS-CIGARETTES-TOBACCO  .  .  . 
SPORTING-RECREATION  EQUIPMENT  . 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  .  . 
NONMERCHANDISE  RECEIPTS  .... 


ANTIQUE  STORES t  SECONDHAND 
STORES  (SIC  593) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS ' 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC .  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE . 

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK!  STATIONERY  STORES  (SIC  594) 

TOTAL 9 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  .        6 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 


(D)i 
(D) 
(D) 
(D) 
(D) 


628 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

76 
(D) 

22 
(D) 
(0) 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 


3 

(D) 

(D) 

1 

(D) 

(D) 

? 

(D) 

(D) 

3 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

? 

(D) 

(D) 

6 

76 

12.1 

4 

(D) 

(D) 

5 

22 

3.5 

3 

(D) 

(D) 

5 

41 

6.5 

3 

(D) 

(D) 

? 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

■; 

(D) 

(0) 

1 

(D) 

(D) 

(0)' 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
12.1 
(D) 
3.5 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 


300 

300  t 

300 

301  [ 
302i  I 
303 
304 
305 

306  V 

307  » 


790        (X) 
(D)      100.0 

(NA)  Not  available.       (X)  Not  applicable. 


BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  STORES!  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
SPORTING-RECREATION  EQUIPMENT  .... 

SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ATHLETIC  GOODS!  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS!  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAYi  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


195 

(X) 

(D) 

100.0 

595 

(X) 

357 

100.0 

1  396 
1  039 
1    039 


1 

396 

(X) 

1 

039 

100.0 

1 

039 

100.0 

475 

100.0 

475 

100.0 

(D) 

(D) 

54 

11.4 

(D) 

(D) 

(D) 

(D) 

220 

46.3 

(D) 

(D) 

(D) 

(D) 

(X) 
100.0 
100.0 


(Z)  Less  than  0.05%. 


7K-26    Pacific— Alaska 


RETAIL  TRADE— Merchandise  Line  Sales 


^»»ik 


TABLE  2.      Alaska:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


L.,  see  "Description  of  the  Tables"  in  front] 


260 
280 

280 

280 
281 
282 
283 
284 
285 

500 
520 

520 
520 
529 


■REPTG  ADDL  detail  for  line  280 

'JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  SOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 


220 
340 
380 
400 
420 
480 
SCO 
520 


340 
380 
400 
420 
480 
500 
520 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMCRCHANDISC  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTER  I tS-ACCESSORIES 
HOUSEHOLD  FUELS-ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  • 


BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


FLORISTS  (SIC  5992) 
TOTAL  


Estab- 
lishments 

(number) 


8 

(na) 
e 


Sales 


($1,000) 


(D) 

(D) 

635 

75.8 

838 

100.0 

635 

75.8 

70 

8.4 

65 

7.8 

140 

16.7 

95 

11.3 

264 

31.5 

(D) 

(D) 

(0) 

(0) 

836 

100.0 

(na) 

(NA) 

142 

16.9 

29 

7  800 

(X) 

23 

6  944 

100.0 

3 

(D) 

(0) 

2 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

2 

(D) 

(D) 

23 

(D) 

(D) 

2 

(D) 

(D) 

11 

168 

2.4 

2 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

2 

(D) 

(D) 

18 

5  200 

95.2 

2 

(D) 

(D) 

9 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes;       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


Kind  of  business  and  merchandise  line 


CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL  

NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  

CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL^ 

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D)  (X) 


752 
(D) 


1    963 


644 
(D) 


(D) 


196 
(D) 


203 

(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Alaska     7K-27 


TABLE   2.      Alaska:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


020 

oto 

100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL 

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC .  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
604 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
ID) 
(D) 
(D) 
(D) 
(D) 
5.8 
(D) 


Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

RETAIL  TRADE.  TOTAL  .  .  . 
REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


2 

3 

3   354 

3 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1  238 

(D) 


(D) 

725  977 
(D) 


(X) 

100.0 


(X) 
100.0 

(X) 
100.0 


standard  Notes:       -  Represents  zero.       (D)  Withlield  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shov»n  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


TABLE  3    Alaska— Standard  Metropolitan  Statistical  Areas:    1963 

(Table  3  omitted  because  tbere  are  no  SMSA's  in  AlasJia] 


TABLE  4  Alaska— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Not  applicable] 


7K-28    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2    California:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


020 
OtO 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


lv3i 


,"4 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


040 
200 
220 
240 

240 
240 
241 
242 

260 
280 
300 
320 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  1  TOTAL  .  .  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  ■ 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS < 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  1  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL < 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


meals-snacks 

curtains-draperies-dry  goods 

major  appl. -radio-tv-musical  instr.  .  . 
furniture-sleep  equip. -floor  coverings. 

'reptg  addl  detail  for  line  240 

'furniture-sleep  equip. -floor  coverings. 

FLOOR  coverings 

furniture-sleep  equipment 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


107 

312 

26 

036 

577 

77 

628 

22 

443 

108 

17 

822 

4 

717 

525 

17 

227 

1 

308 

785 

9 

343 

467 

086 

9 

655 

698 

274 

13 

779 

332 

548 

11 

110 

865 

254 

5 

384 

703 

689 

8 

026 

1 

373 

153 

5 

315 

405 

604 

4 

831 

402 

139 

5 

843 

710 

055 

5 

147 

785 

886 

6 

800 

288 

252 

5 

225 

215 

677 

4 

027 

213 

950 

5 

645 

301 

720 

3 

792 

705 

971 

3 

191 

3 

609 

269 

13 

491 

1 

305 

859 

14 

763 

721 

169 

583 

143 

764 

689 

263 

837 

534 

42 

796 

16 

094 

950 

370 

30 

785 

909 

687 

4  565 

3  374 

3 
2 

1 

2 

8 

35 

24 

17 

38 

147 

214 

227 

771 

190 

396 

1  796 

2  841 

44 
24 
87 

363 
49 
24 

216 
1  531 


1 

6 

24 

87 

86 

86 

85 

3 

44 

2 

16 

540 


Sales 


($1,000) 


1  180  226 

993  387 

(D) 

(D) 

(D) 

(D) 

(Z) 

(Z) 

(Dl 

(Z) 

(Z) 

1  924 

8  348 

7  846 

18  795 

(D) 

5  693 

130  569 

625  010 

4  056 

(Z) 

4  358 
138  603 

1  619 
(D) 

5  853 
37  026 


(D) 
(Z) 
483 
814 

36  477 
802 
(D) 
(D) 

654 

(D) 

416 

25  777 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

21.0 
5.8 
2.1 
3.1 
1.5 
3.9 
3.1 
6.1 
1.8 
1.8 
3.2 
3.5 
1.3 
1.0 
1.0 
1.3 
3.1 

16.1 
5.8 
3.2 
0.6 
1.2 
0.2 
4.2 
4.1 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
0.2 
O.S 
0.8 
1.9 
(D) 
0.6 
13.1 
62.9 
0.4 
(Z) 
0.4 
14.0 
0.2 
(D) 
0.6 
3.7 


(D) 
(Z) 
0.1 
0.2 

100.0 
2.2 
(D) 
(0) 

0.2 
(D) 
0.1 
6.2 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 

420 
440 
460 
480 
500 
520 


160 
200 
220 
240 

240 
240 
241 
242 

260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
440 
460 
480 
500 
520 


220 
240 
260 
280 


Kmd  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .... 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS'  DOORS'  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 
METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS 
ALL  OTHER  BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  .  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 

TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  .  . 
LUMBER-BUILDING  MATERIALS  , 

LUMBER  . 

PLYWOOD , 

WINDOWS.  DOORS.  AND  FRAMES-METAL  .  .  . 

KITCHEN  CABINETS  , 

ALL  OTHER  MILLWORK  . 

WALLBOARD , 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  .  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  .  .  . 

METAL  ROOFING  AND  SIDING 

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS.  .  . 
ALL  OTHER  BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HEATING.  PLUMBING  EQUIP. 
(SIC  5221 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


Estab- 
lishments 

(number) 


873 

378 

650 

839 

407 

683 

839 

369 

872 

819 

229 

014 

729 

47 

365 

572 

11 

206 

87 

1 

680 

562 

15 

453 

622 

15 

843 

568 

10 

572 

531 

9 

281 

252 

5 

095 

255 

2 

213 

461 

5 

708 

428 

3 

284 

54 

1 

494 

411 

12 

858 

2 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

15 

247 

433 

10 

401 

Sales 


($1,000) 


577 

166  478 

347 

128  801 

1 

(D) 

6 

159 

13 

288 

22 

388 

20 

9  035 

20 

333 

18 

(D) 

3 

(D) 

13 

358 

2 

(D) 

6 

(D) 

103 

4  061 

347 

119  691 

273 

115  201 

273 

107  874 

46 

2  681 

55 

1  459 

88 

6  104 

18 

244 

49 

1  017 

90 

22  238 

86 

6  499 

71 

1  665 

40 

1  159 

22 

463 

138 

28  787 

45 

668 

11 

1  682 

164 

33  225 

2 

(D) 

1 

(D) 

1 

(D) 

7 

183 

8 

107 

9 

456 

129 

2  984 

201 

30 

537 

109 

18 

796 

14 

638 

3 

15 

2 

(D) 

1 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.       (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-29 


TABLE   2.     California:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by-d 


t,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 
340 
460 
500 
520 


020 
120 
200 
220 
240 
260 
280 
300 
320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


HEATINGi  PLUMBING  EQUIP.  DEALERS — CON, 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


PAINTi  GLASS  1  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

PAINT-VARNISHt  ETC 

PAINT  SUNDRIES ' 

WALLPAPER-OTHER  WALL  COVERINGS  .  .  .  > 
GLASS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL^ 


HARDWARE  STORES  (SIC  5251) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
355 

380 
400 
420 
440 
460 
480 


GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


; REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
HOUSEHOLD  FUELS- ICE  


5 

18 

109 

1 

5 

49 


821 
651 

1 

3 
49 

2 
51 
41 

1 

3 

55 

651 

624 
624 
126 
508 
447 
434 
195 

12 

25 

282 


2 
1 
2 

8 
32 

24 

16 

35 

86 

156 

64 

668 

184 

365 

025 

928 
928 
758 
859 
918 

837 

790 

790 
786 
190 

2 

7 

26 

8 

26 

14 


54 

548 

16  190 

(D) 

124 

1  203 


110  309 

95  215 

(D) 
(D) 

1  224 
(D) 

3  793 
510 
(D) 
(D) 
815 
84  770 

92  850 

82  866 

5  729 

48  677 

9  294 

5  673 

13  558 

214 

619 

3  226 


(Dl 
(D) 
(D) 
172 
(0> 
(0) 
(D) 
(D) 
379 
712 
836 
194 
167 
054 


97  145 

154  849 

89  787 

10  156 

22  507 
57  025 

23  287 

133  069 

20  769 

15  106 

5  667 

(D) 
(01 
725 
(D) 
629 
297 


0.3 
2.9 

86.1 
(D) 
0.7 
6.4 


100.0 

(D) 
(D) 
1.3 
(D) 
4.0 
0.5 
(D) 
(D) 
0.9 
89.0 

100.0 
89.2 

6.2 
52.4 
10.0 

6.1 
14.6 

0.2 

0.7 
3.4 


100.0 

(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
(D) 
0.2 
4.0 
1.7 

10.3 
0.7 
3.0 

58.0 

100.0 

58.0 

6.6 

14.5 

36.8 

13.9 

100.0 

15.6 

11.4 

4.3 

(D) 
(0) 
0.4 
(0) 
0.4 
0.2 


500 
520 


040 
180 
220 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


HARDWARE  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 


>REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


146 
392 


2  831 

1  338 
466 
40 
198 
319 
672 
856 
962 
622 
470 
032 
291 
939 


1 
1 
1 
1 
2 
1 
1 
1 
1  559 


086 

579 

409 

7 

157 

240 

55 

29 

11 

969 

209 


379 

368 

194 
139 
9 
80 
107 
260 
368 

344 
344 
344 
339 


3  660 
5  898 


149  621 

39  172 

(D) 

20  740 

9  383 

110  949 

341  357 

741  342 

123  139 

324  476 

253  561 

185  561 

151  656 

71  542 

66  363 

109  822 

61  235 

(Z) 

18  008 

76  332 

(D) 

(Z) 

(Z) 

216  618 

236  037 


108  677 

19  891 

(D) 

15  959 

5  951 

77  953 

283  693 

2  464  258 

271  739 

203  183 

68  077 


2.2 

3.5 


455 

193 

715 

(X) 

353 

163 

386 

100.0 

1 

(D) 

(D) 

3 

(D) 

(D) 

3 

154 

0.1 

1 

(D) 

(D) 

51 

1 

907 

1.2 

8 

(D) 

(D) 

40 

4 

028 

2.5 

15 

(Z) 

(Z) 

46 

3 

325 

2.0 

353 

138 

024 

84.5 

13 

733 

0.4 

I 

(D) 

(D) 

16 

747 

0.5 

241 

13 

227 

S.l 

100.0 

4.5 
1.2 
(0) 
0.6 
0.3 
3.3 
10.3 
22.4 
3.7 
9.8 
7.7 
5.6 
4.6 
2.2 
2.0 
3.3 
1.8 
(Z) 
0.5 
2.3 
(D) 
(Z) 
(Z) 
6.5 
7.1 


4.2 
0.8 
(D) 
0.6 
0.2 
3.0 
10.9 

100.0 
11.0 
8.2 
2.8 


Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 
♦Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-30    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.     California:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


160 

160 
160  > 
161 
162  I 
163 
164 
165 
166 
167 
16B 
169  . 
171  ' 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 


240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
500 

500 
500 
501 
502 
503 

520 


020 
040 
060 
080 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADOL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADOL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 


> REPTG  ADDL  DETAIL  FOR  LINE  240 

; FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


•REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


500. 


I REPTG  ADDL  DETAIL  FOR  LINE 
'ALL  OTHER  MERCHANDISE  . 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


Estab- 
lishments 

(number) 


368 

342 
342 
333 
323 
229 
330 
333 
328 
338 
336 
259 
19 

348 
368 

347 
347 
320 
341 
34 

269 

249 
249 
210 
241 
18 

337 

316 
316 
283 
264 

335 

312 
312 
253 
281 
30 

302 
273 
178 

159 

159 
152 
142 

133 

122 
122 

113 
101 

64 
157 

37 

7 

359 

338 
338 
329 

234 
136 

264 


1  629 

1  304 

959 

284 

8 

22 


Sales 


($1,000) 


616  460 

2  440  620 

590  224 

55  434 

41  190 

12  224 

35  790 
118  110 

55  665 
107  821 
128  383 

36  999 
(Z) 

103  656 
204  991 

2  485  837 

199  032 

61  284 

134  747 

2  342 

226  637 

2  195  876 

211  343 

134  015 

75  966 

(Z) 

158  371 

2  389  895 
149  802 

43  489 
106  511 

103  748 

2  367  039 
97  531 
41  504 

54  951 
(Z) 

58  229 
51  419 
73  703 

1  527  471 

68  217 

44  118 
23  365 

56  487 

(D) 
(D) 
(Dl 
(D) 

12  807 

70  261 

(Dl 

(D) 

127  299 

2  465  198 
118  098 

45  548 

55  093 
15  871 

211  371 


399  869 

371  393 

(D) 

17  970 

205 

1  272 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


23.8 

100.0 
24.2 
2.3 
1.7 
0.5 
1.5 
4.8 
2.3 
4.4 
5.3 
1.5 
(Z) 

4.0 
7.9 

100.0 
8.0 
2.5 
5.4 
0.1 

8.7 

100.0 
9.6 
6.1 
3.5 
(Z) 

6.1 

100.0 
6.3 
1.8 
4.5 

4.0 

100.0 
4.1 
1.8 
2.3 
(Z) 

2.2 
2.0 
2.8 

100.0 
4.5 
2.9 
1.5 

2.2 

100.0 
(D) 
(0) 
(D) 

0.5 
2.7 
(D) 
(D) 
4.9 

100.0 
4.8 
1.8 
2.2 
0.6 

8.2 


(X) 

100.0 

(D) 
4.8 
0,1 
0.3 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES — CONTINUED 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS.  .  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARc 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  , 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

REPTG  ADDL  DETAIL  FOR  LINE  200 

CURTAINS-DRAPERIES-DRY  GOODS 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  .  . 

ALL  OTHER  APPLIANCES  

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER-KITCHENWARE-HOME  FURNISHINGS  .  . 


Estab- 
lishments 

(number) 


77 

884 

1 

173 

19 

467 

1 

070 

22 

945 

1 

165 

70 

581 

957 

9 

035 

1 

188 

50 

752 

560 

(D) 

603 

4 

909 

1 

188 

27 

783 

968 

6 

853 

559 

(D) 

1 

128 

18 

409 

143 

762 

1 

(D) 

12 

1 

363 

23 

522 

2 

(D) 

3 

(Z) 

1 

248 

73 

542 

524 

11 

426 

Sales 


($1,000) 


051 

361 

374 

748 

309 

058 

184 

21 

937 

43 

1 

311 

23 

776 

96 

3 

509 

135 

2 

548 

238 

(D) 

418 

34 

719 

271 

201 

688 

271 

31 

799 

267 

23 

816 

205 

8 

204 

423 

54 

224 

252 

193 

174 

252 

47 

636 

180 

4 

452 

166 

3 

098 

36 

638 

183 

2 

795 

179 

8 

940 

117 

4 

309 

173 

9 

851 

191 

10 

936 

109 

2 

145 

40 

745 

317 

10 

448 

503 

27 

744 

251 

177 

790 

251 

19 

314 

190 

5 

590 

228 

13 

208 

30 

397 

198 

19 

711 

123 

144 

882 

123 

16 

279 

61 

9 

714 

102 

6 

037 

'' 

494 

335 

22 

188 

176 

170 

941 

176 

10 

839 

137 

5 

108 

108 

5 

694 

412 

20 

106 

215 

199 

888 

215 

14 

823 

145 

5 

124 

172 

8 

?96 

19 

1 

430 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than   0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-31 


TABLE   2. 


Californiac    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


».,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


>REPT6  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

I  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STAT IONERY-PH0T06RAPHIC  EQUI P . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 


120 
160 
200 
220 
240 
260 
280 
320 
340 
500 
520 


020 
160 
200 
260 
280 
300 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING i  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  i 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL   OTHER   MERCHAr>IDISE , 

NONMERCHANDISE  RECEIPTS  


SEWINGt  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
*OMEI>J' S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


282 
254 
271 

178 
178 
167 
100 

130 

92 
92 
86 
50 

6 
81 
60 
18 
20 

8 
359 

215 
215 
169 
108 
72 

296 


292 

1 

5 

292 

5 

16 

3 

5 

2 

3 

3 

98 


179 
119 

1 

1 

119 

1 

2 

27 


12  944 
9  700 


700 

625 

145 

481 

628 

236 

447 

553 

157 

200 

81 

23 

084 

99 


6  439 

9  492 

(0) 

148  725 
16  262 

12  291 
3  979 

3  966 

77  025 
3  556 

1  529 

2  123 

(D) 

3  838 

5  549 
(D) 
442 
(Z) 

15  731 

217  041 

13  114 

6  798 
3  327 
3  126 

12  411 


34  538 

(D) 

(D) 

33  499 

(D) 

93 

(D) 

(D) 

(D) 

20 

46 

731 


(D) 
(D) 
490 
(D) 
(D) 
(D) 
98 


5  870  200 

5  267  657 

4  368  174 
17  646 

4  049 
225  767 
173  201 
227  137 

5  150 
7  289 

(Z) 

6  121 
(D) 
(Z) 

19  181 
(Z) 


2.1 

3.1 
(0) 

100.0 

10.9 

8.3 

2.7 

1.3 

100.0 
4.6 
2.0 
2.8 

(D) 
1.2 
1.8 
(D) 
0.1 
(Z) 
5.1 

100.0 
6.0 
3.1 
1.5 
1.4 

4.0 


(X) 

100.0 

<D) 
(D) 
97.0 
(D) 
0.3 
(D) 
(D) 
(D) 
0.1 
0.1 
2.1 


100.0 

(D) 
(D) 
98.0 
(D) 
<D) 
(D) 
1.3 


(X) 

100.0 

82.9 
0.3 
0.1 
4.3 
3.3 
4.3 
0.1 
0.1 
(Z) 
0.1 
(D) 
(Z) 
0.4 
(Z) 


300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


FOOD  STORES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  . 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  . 
FARM  EQUIPMENTi  MACHINERY  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .... 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


TOTAL  .  .  .• 

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


>REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

iROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE .  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
220 
500 

500 
500 
508 


REPTS  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


83 

(Z) 

(Z) 

794 

12 

975 

0.2 

21 

(Z) 

(Z) 

3 

(Z) 

(Z) 

155 

(Z) 

(Z) 

31 

(Z) 

(Z) 

2 

(D) 

(D) 

41 

(Z) 

(Z) 

31 

(Z) 

(Z) 

5  288 

169 

919 

3.2 

1  532 

21 

175 

0.4 

6  884 

6  502 
6  502 
5  830 
5  632 

5  369 

6  392 

379 
139 

4  434 

5  562 
5  179 

446 

552 

156 

200 

80 

22 

1  066 

98 

79 

792 

21 

3 

155 

31 

2 

39 

31 

5  217 

5  186 
5  186 
5  072 
1  927 

1  391 


5  451  350 
4  975  950 
4  084  380 

4  862  309 

3  984  060 

1  065  997 
399  336 
245  287 

2  283  211 

14  198 
4  034 

225  262 
172  924 

226  731 
(D) 
(0) 
(Z) 

6  121 

3  442 

(Z) 

18  980 
(Z) 
(Z) 
(0) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 

169  022 

4  130  411 
168  083 
112  766 

54  894 

19  478 


82.1 

100.0 

81.9 

21.9 

8.2 

5.0 

47.0 

0.3 
0.1 
4.5 
3.5 
4.6 
(D) 
(0) 
(Z) 
0.1 
0.1 
(Z) 
0.4 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
3.4 

100.0 
4.1 
2.7 
1.3 

0.4 


927 

142 

196 

(X) 

629 

101 

268 

100.0 

629 

100 

988 

99.7 

628 

101 

213 

100.0 

628 

100 

937 

99.7 

628 

99 

498 

98.3 

18 

124 

0.1 

55 

438 

0.4 

88 

873 

0.9 

3 

(D) 

(D) 

1 

(D) 

(D) 

15 

(Z) 

(Z) 

18 

(D) 

(D) 

5 

(Z) 

(Z) 

1 

(D) 

(D) 

11 

(Z) 

(Z) 

11 

1 

535 

100.0 

11 

41 

2.7 

11 

41 

2.7 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.       (X)  Not  applicable.      (Z)  Less  than  0.05%. 


7K-32    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     California:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^.^.^.^.^..*.,  see  "Description  of  the  Tables"  in  front] 


i; 


"Jl 


020 

020 
020 
021 
022 
023 
021 

040 
060 
080 
100 
120 
260 
300 
500 

500 
500 
508 


iREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


(REPTG  ADDL  DETAIL  FOR  LINE  500. 

;  ALL  OTHER  MERCHANDISE 

PAPER.  PAPER  PRODUCTS 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
240 
260 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
140 
160 


Kind  of  business  and  merchandise  line 


MEAT  MARKETS — CONTINUED 
NONMERCHANDISE  RECEIPTS  .... 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRU6S-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 
ALL  OTHER  MERCHANDISE  


NONMERCHANDISE  RECEIPTS 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  . 

FROZEN  FOODS 

ALL  OTHER  FOODS 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  ... 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS , 

ALL  OTHER  MERCHANDISE , 

NONMERCHANDISE  RECEIPTS  , 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  .  , 

GROCERIES-OTHER  FOODS  , 

MEATS-FISH-POULTRY  . 

PRODUCE  (FRESH  FRUITS-VEGETABLES).  .  . 

FROZEN  FOODS  . 

ALL  OTHER  FOODS , 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 


Estab- 
lishments 

(number) 


101 

77 

77 

75 

75 

75 

6 


265 

182 

182 

181 
181 

17 

181 

9 

46 

3 

11 

14 

5 

1 

1 

13 

13 
13 
6 

7 


307 

270 

270 

1 

1 

14 

270 

18 
1 
5 
1 
1 
1 


Sales 


($1,000) 


13  079 

10  698 

10  112 

10  526 

9  994 

9  414 

(D) 

(D) 

378 

346 

7 

92 

29 

(D) 

(D) 
40 

(D) 

(D) 
(D) 
ID) 


34  HI 

24  723 

24  126 

24  692 

24  098 

975 

21  463 

112 

1  552 

(D) 
158 
62 
31 
(D) 
(D) 
166 

3  277 
166 

(D) 
(D) 


137 


23  721 

22  844 

22  005 

21  152 

(D) 

(D) 

(0) 

20  693 

294 
(D) 
58 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

94.5 

100.0 

94.9 

89.4 

(0) 

(D) 

3.6 

3.2 

0.1 
0.9 
0.3 
(D) 
(D) 
0.4 
(D) 

100.0 
(D) 
(D) 


(X) 

100.0 

97.6 

100.0 

97.6 

3.9 

86.9 

0.5 

6.3 

<D) 
0.6 
0.3 
0.1 
(D) 
(D) 
0.7 

100.0 
5.1 
<D) 
(D) 


0.6 


96.3 

100.0 

96.1 

(D) 

(D) 

(Dl 

94.0 

1.2 

(D) 
0.2 
(D) 
(D) 
(D) 


180 
260 
500 

500 
500 
508 
516 

520 


iREPTG  ADDL  DETAIL  FOR  LINE  500. 

lALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

r  ALL  OTHER  MERCHANDISE 


020 

020 
020 
021 
023 

024 

040 
080 
100 
120 
260 
280 
500 

500 
500 
516 


REPTG  ADDL  DETAIL  FOR  LINE  020. 

[groceries-other  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


020 
040 
060 
080 
100 
120 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
500 

500 
500  t 
508  t 

516 

520 


Kind  of  business  and  merchandise  line 


CANDY.  NUTi  CONFECTIONERY 
STORES—CONTINUED 


ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


DAIRY  PRODUCTS  STORES  (SIC  545) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  


'REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


iREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Sales 


($1,000) 


1 

(D) 

4 

(D) 

18 

120 

16 

713 

16 

117 

4 

(D) 

14 

(D) 

70 

309 

241 

233 
233 

7 

46 

233 

37 
2 

15 
1 


1  141 

1  141 
146 
1 
2 
9 
1 
5 
9 


25  704 

25  537 

24  972 

18 

950 

24  005 

404 
(D) 
33 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


73  772 

71  757 
1  833 
(D) 
(D) 
(Z) 
(D) 
(D) 
(Z) 


390 

87 

847 

893 

59 

253 

893 

57 

566 

881 

58 

600 

881 

56 

927 

7 

(D) 

1 

(D) 

24 

738 

881 

56 

094 

119 

(0) 

1 

(D) 

2 

(0) 

7 

(Z) 

1 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

1 

(0) 

1 

(D) 

Standard  Notes;       -  Represents  zero.       (D)  Wittiheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-33 


TABLE   2. 


California:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a^.*.a.aa,  see  "Description  of  the  Tables"  in  front] 


020 

020 
020 
021 
022 
023 
024 

040 
100 
500 

500 
500 
508 


REPTG  ADDL  DETAIL  FOR  LINE  020.  •  . 

1  GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


020 

020 
020 
021 
022 
023 
024 

040 
080 
320 
460 
500 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
260 
280 
340 
500 

500 
500 
508 
516 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIES'  NONMANUFACTURING 
^         (SIC  5463) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


1 REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  ■ 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  <  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TCBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  


520   NONMERCHANOISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


Estab- 
lishments 

(number) 


354 

248 

248 

242 

242 

3 

3 

3 

242 

27 
2 

3 

3 
3 
3 


162 

153 
153 
12 
24 
20 
148 

28 
1 
3 

1 
43 
12 


Sales 


($1,000) 


14  191 

14  238 
13  943 
(0) 
(D) 
(D) 
(D) 

(0) 
(D) 
(D) 

(D) 
(D) 
(D) 


8  352 

7  772 

7  734 

6  769 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


37  078 

22  533 

19  911 

21  780 

19  198 

107 

305 

104 

18  693 

466 
(0) 
16 
(D) 
357 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

97.7 

100.0 
97.9 
(D) 
(D) 
(D) 
(D) 

ID) 
(D) 
(D) 

(D) 
(D) 
(D) 


95.9 

100.0 

99.5 

87.1 

(D) 

(D) 

(0) 

(D) 
(D) 
(D) 

(D) 
(D) 


(X) 

100.0 

88.4 

100.0 

88.1 

0.5 

1.4 

0.5 

85.8 

2.1 
(D) 
0.1 
(D) 
1.6 
(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(0) 


(D) 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


060 
220 
240 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


060 
220 
240 
300 
320 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

ALCOHOLIC  DRINKS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANOISE  RECEIPTS  , 

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALCOHOLIC  DRINKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  PASSENGER  CARS.  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  


Estab- 
lishments 

(number) 


6  770 

5  099 

7 

5 

1 

5 

8 

2 

12 

7 

10 

10 

370 

80 

290 

45 

533 

367 

92 

3  003 

1  788 

3  536 

12 

3 

8 

787 

3  844 


1 

5 

1 

10 

2 

1 

815 

393 

718 


2 

143 

1  752 


1  580 

1  392 

1 
4 
1 
7 
1 
1 
1  392 

1  363 

1  363 

1  363 

188 

758 

80 

1  330 

1  148 

672 

167 


1  108 

1  080 

1  080 

285 


Sales 


($1,000) 


5  100  202 

4  622  990 

(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
13  280 
(Z) 

2  590 
(Z) 

36  888 

3  956 
(Z) 

3  601  759 

20  091 

466  166 

(Z) 

(D) 

(Z) 

123  752 

347  433 


4  134  604 


(D) 
(Z) 
(D-) 
fZ) 
(D) 
(D) 

324  062 
12  240 

239  835 

(Z) 

(D) 

4  214 

304  286 


3  337  874 

(D) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
2  866  535 


3  307  027 
2  840  608 

1  807  865 

41  101 

249  671 

9  343 

550  059 

132  409 

41  024 

10  297 

9  754 

2  762  869 

9  264 
(D) 
(D) 

4  218 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(Z) 
(Z) 
(D) 
(Z) 
<Z) 
(D) 
(Z) 
(Z) 
(Z) 
<Z) 
0.3 
(Z) 
0.1 
(Z) 
0.8 
0.1 
(Z) 

77.9 
0.4 

10.1 
(Z) 
(D) 
(Z) 
2.7 
7.5 


100.0 

(D) 
(Z) 
(D) 
(Z) 
(D) 
(0) 
85.5 
0.3 
6.2 
(Z) 
(D) 
0.1 
7.8 


100.0 

(0) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
85.9 

100.0 

85.9 

54.7 

1.2 

7.5 

0.3 

16.6 

4.0 


0.3 

100.0 
0.3 
(D) 
(D) 
0.2 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-34    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     CalifOrnlas      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


.,.-,11, 

■■*■>! 

■'Kill 


3\ 


nzo 

420 
420 
421 
422 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTSt  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


220 
300 
320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


DOMESTIC  CAR  DEALERS— CONT  I  NUED 
TIRES-BATTERIES-ACCESSORIES  .... 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 

NEW  PASSENGER  CARSi  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
;  MOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(number) 


TIRES-BATTERIES-ACCESSORIES  

^REPTG  ADDL  DETAIL  FOR  LINE  420 

, TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


(REPTG  ADDL  DETAIL  FOR  LINE  52C. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


307 
307 
272 
199 
199 
953 


6 
2 

118 
1  342 

1  318 

1  318 

1  308 

705 


316 
244 

1 

1 

1 

244 

222 
222 

222 

60 

74 

6 

214 

184 

20 

33 

153 

152 

152 

10 

3 

148 

210 

204 
204 
191 
184 
171 
109 

1 

11 

232 

231 
231 

215 
122 


223 

179 

2 


Sales 


($1,000) 


200    423 

257  677 
198  521 
107  430 

51  930 
17  517 
15  849 

(Z) 

(D) 

3  553 

253  551 

253  453 
251  622 
198  537 

52  743 


237  030 

(D) 

(D) 

(D) 

189  837 

226  330 

181  337 

102  015 

2  257 

9  761 

274 

52  595 

11  215 

1  HI 

2  122 

1  478 

183  000 

1  478 

(D) 

(D) 

1  247 

21  065 

217  030 

20  731 

9  885 

4  672 

2  978 
2  457 

(D) 

(D) 

24  092 

228  635 

24  033 

19  350 

4  070 


343  836 

314  595 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100. 
6, 
3, 
1. 
0. 
0, 


(Z) 
(D) 
0.1 
7.6 

100.0 
7.7 
6.1 
1.6 


(X) 

100.0 

(D) 

(D) 

(D) 

80.1 

100.0 

80.1 

45.1 

1.0 

4.3 

0.1 

23.2 

5.0 

0.5 

0.9 

0.6 

100.0 
0.8 
(D) 
(D) 
0.7 

8.9 

100.0 
9.6 
4.6 
2.2 
1.4 
1.1 

(D) 

(D) 

10.2 

100.0 

10.5 

8.5 

1.8 


(X) 

100.0 

(D) 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


iREPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
•AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

>  GASOLINE  

<    MOTOR  OIL-GREASES-OTHER  OILS  . 


220 
240 
260 
280 
300 
320 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 


400 
401 
403 


420 


440 
460 
500 


Kind  of  business  and  merchandise  line 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS — CONTINUED 


AUTOMOBILES-TRUCKS. 


AUTO  FUELS-LUBRICANTS 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER-NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


400  tREPTG  ADDL  DETAIL  FOR  LINE  400. 


AUTO  FUELS-LUBRICANTS  .... 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420. 


420  'TIRES-BATTERIES-ACCESSORIES 

421  I  PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

422  I  PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

423  >    PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

424  I    AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  . 
HAY-GRAIN-FEED-FARM  SUPPLIES, 
ALL  OTHER  MERCHANDISE  .  .  .  , 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


179 

267 

690 

173 

313 

161 

173 

266 

586 

173 

182 

896 

28 

1 

220 

62 

6 

696 

6 

(Z) 

172 

59 

619 

142 

14 

086 

37 

1 

318 

12 

340 

132 

1 

008 

126 

255 

096 

126 

1 

007 

35 

379 

109 

396 

172 

IB 

347 

166 

308 

997 

166 

18 

212 

163 

11 

184 

154 

3 

467 

143 

1 

665 

116 

1 

811 

1 

(D) 

14 

(D) 

178 

26 

643 

172 

313 

136 

172 

26 

520 

168 

20 

716 

91 

5 

793 

1  524 

363 

724 

1  038 

272 

542 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(Z) 

1 

(D) 

1 

(D) 

1  038 

261 

483 

981 

262 

976 

981 

252 

605 

10 

1 

343 

7 

(D) 

8 

496 

7 

(D) 

979 

215 

464 

672 

31 

268 

118 

2 

849 

22 

614 

17 

398 

14 

5 

163 

14 

386 

8 

306 

8 

79 

92 

1 

174 

81 

25 

249 

81 

997 

67 

603 

16 

139 

22 

146 

14 

114 

1 

(D) 

1 

(D) 

13 

326 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-35 


TABLE   2. 


California:    1963 


—Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


>.,  see  "Description  of  the  Tables"  in  front] 


520 

520 
520 
527 
528 


;reptg  addl  detail  for  line  520. 
nonmerchandise  receipts  .  .  .  . 

service  labor 

other  nonmerchandise  receipts. 


020 
080 
100 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 

420 

426 

427 

428 

429 

431 

432 

433 

434 

435  t 

436 

440 
460 
480 
500 
520 

520 
520 
524 
525 
526 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERS i 
NONFRANCH I SED — CONT I NUED 


NONMERCHANDISE  RECEIPTS 


TIREi  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  FART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400.  .  .  . 
AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  .... 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  . 
TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  ' 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS. 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS, 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS. 

STORAGE  BATTERIES , 

FARM  EQUIPMENT)  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

REPTG  ADDL  DETAIL  FOR  LINE  520.  .    .     .  . 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES , 

TIRE  SERVICES  OTHER  THAN  RETREADING.  ■ 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  c 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


Estab- 
lishments 

(number) 


647 

611 
611 
393 
279 


2 
1 
5 
1 
2 

199 
6 

135 
8 

199 

205 
13 
14 

282 

202 
202 
103 

3 
128 


919 
919 
788 
569 
364 
300 
201 
404 
277 
238 
HI 
431 

2 
1 

3 
193 
900 

553 
553 
308 
276 
442 


179 

2 
1 
1 
2 
6 
3 
5 
7 

162 
66 

152 
33 

149 

154 
73 


Sales 


($1,000) 


9  019 

183  820 

8  731 

4  405 

4  321 


(D) 
(D) 
(Z) 
(D) 
(D) 
(0) 
(Z) 
524 
(Z) 

1  707 
902 
(Z) 
(0) 

6  253 

54  728 

3  522 

2  882 

(D) 
(0) 

212  632 

192  787 

162  902 

67  452 

40  845 

9  424 

16  088 

2  942 

11  441 

4  322 

6  188 

1  153 

2  908 

(D) 
(D) 
(D) 

3  623 
21  638 

136  055 

15  741 

7  068 
2  825 

5  876 


35  421 

(D) 
(0) 
(D) 
(D) 

71 
(0) 
(D) 

58 

8  746 

(0) 

2  055 

68 

3  428 
2  630 

715 


Percent 
of  sales 
accounted 
lor  by  the 
specified 
merchandise 
line 


3.3 

100.0 
4.7 
2.4 
2.4 


(Dl 
(D) 
(Z) 
(0) 
(D) 
(0) 
(Z) 

0.2 
(Z) 

0.7 

0.4 
(Z) 
(0) 

2.5 

100.0 
6.4 
5.3 
(D) 
(D) 

84.1 

100.0 

84.5 

35.0 

21.2 

4.9 

8.3 

1.5 

5.9 

2.2 

3.2 

0.6 

1.5 

(D) 
(D) 
(D) 
1.4 
8.6 

100.0 

11.6 

5.2 

2.1 

4.3 


lOOiO 

(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
(D) 
0.2 
24.7 
(0) 
5.8 
0.2 
9.7 
7.4 
2.0 


380 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
460 
500 
520 

520 
520 
524 
525 
526 


020 
040 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
520 


200 
220 
240 
260 


iREPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Kind  of  business  and  merchandise  lir 


HOME  AND  AUTO  SUPPLY  STORES — CONTINUED 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


3 

(0) 

(D) 

62 

688 

1.9 

52 

7 

994 

100.0 

52 

232 

2.9 

9 

(D) 

(D) 

46 

(D) 

(D) 

179 

10 

271 

29.0 

156 

26 

662 

100.0 

156 

8 

563 

32.1 

142 

2 

569 

9.6 

140 

4 

328 

15.2 

41 

293 

1.1 

59 

283 

1.1 

21 

(0) 

(0) 

51 

408 

1.5 

24 

37 

0.1 

29 

(D) 

(D) 

1 

(D) 

(D) 

125 

526 

2.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

96 

914 

2.6 

133 

4 

523 

12.8 

119 

23 

980 

100.0 

119 

3 

511 

14.6 

44 

(D) 

(D) 

28 

(D) 

(D) 

117 

(0) 

(D) 

593 

3 

4 
4 
2 
6 
4 
4 
1 
3 
6 
2 
3 

172 
5 
4 

133 

34 

73 

3 

342 

412 


440 
262 


Sales 


($1,000) 


239  197 

172  754 

(Z) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(D) 

31  346 
148 
(D) 

15  535 

512 

2  254 

(D) 

114  675 

7  967 


88  129 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(Dl 
(Z) 
(D) 


100.0 

(Z) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(0) 
(Z) 
(Z) 
(D) 
(D) 
18.1 
0.1 
(D) 
9.0 
0.3 
1.3 
(D) 
66.4 
4.6 


(X) 
(D) 


(0) 
(0) 
(Z) 
(0) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-36    Pacific— Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     CaliforniaE      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byA.AAA.A,A,,  see  "Description  of  the  Tables"  in  front] 


=S:i 

v» 

%^ 

,^i 

<w? 

y''"<3 

•ci 

^^k 

^=; 

S..1 

300 

300 
300 
308 
311 

320 
340 
380 
400 

400 
400 
401 

420 
480 
500 

500 
500 
504 
505 
506 
507 

520 

520 

520 
527 
531 
532 


•REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

(  ALL  OTHER  BOATSi  INCL.  OUTBOARD  BOATS. 


I REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
>ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
;N0NMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 
OTHER  NONMERCHANDISE  RECEIPTS. 


020 
040 
060 
080 
100 
120 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  TRAILER  DEALERS — CONTINUED 
SPORTING-RECREATION  EQUIPMENT  


HARDWARE 

LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 
HOUSEHOLD  FUELS- ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 


NONMERCHANDISE  RECEIPTS 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


, REPTG  ADDL  DETAIL  FOR  LINE  400. 
'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  •  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 


Estab- 
lishments 

(number) 


5 

5 
4 

5 

1 

1 

26 

1 

1 

1 
1 

5 

2 

329 

314 
314 
314 
127 
5 
50 

219 

207 

207 

35 

5 

200 


11  275 

561 

179 

20 

47 

1  164 

21 

1 

2 

40 

4 

2 

72 

6 

99 

80 

6 

45 

11  275 

10  852 

10  852 

10  822 

556 

9  956 

10  433 

10  029 
10  029 

3  182 
954 

9  619 

26 

4 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(D) 

(D) 

(D) 

1  256 

(D) 

(D) 
(D) 
(D) 

110 
(D) 

114  418 

115  829 
109  984 

93  716 

14  881 

(D) 

(0) 

4  526 

80  183 

4  431 

281 

(Z) 

4  095 


14  366 
(D) 


1  513  334 


1  787 

2  727 
(Z) 
(Z) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(0) 
(D) 
(Z) 
941 

1  264  132 

1  463  775 

1  225  917 

1  152  965 

17  906 

55  152 

156  276 

1  359  370 

149  321 

24  271 

5  366 

119  663 

(Z) 
(Z) 


(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
1.0 
(D) 

100.0 
(D) 
(D) 

0.1 

(D) 

94.8 

100.0 

95.0 

80.9 

12.8 

(D) 

<D) 

3.7 

100.0 
5.5 
0.4 
(Z) 
5.1 


(X) 
100.0 


(X) 

100.0 

0.1 
0.2 
(Z) 
(Z) 
(D) 
(Z) 
(J) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(0) 
(D) 
(Z) 
0.1 
83.5 

100.0 

83.8 

78.8 

1.2 

3.8 

10.3 

100.0 
11.0 

i.e 

0.4 
8.8 

(Z) 
tZ) 


480 
500 
520 

520 
520 
527 
528 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
460 
500 
520 


040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


040 

100 
120 
140 

140 
140 
142 
143 
144 
145 
146 


Kind  of  busmess  and  merchandise  line 


GASOLINE  SERVICE  STATIONS — CONTINUED 

HOUSEHOLD  FUELS-ICE  .  ( 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

IREPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  . 

'NONMERCHANDISE  RECEIPTS  . 

SERVICE  LABOR , 

OTHER  NONMERCHANDISE  RECEIPTS.  .    .     ,  ■ 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC,  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


Estab- 
lishments 

(number) 


9  204 

7  251 

5 
4 

1 

9 

172 

2  260 

4  637 

2  942 
241 

39 

54 

67 

594 

172 

21 

4 

1 

1 

1 

338 

3  266 


1  429 

1 

3 

45 

1  429 

170 

555 

18 

19 

4 

4 

164 

73 

12 

3 

36 

680 


1  631 

1  333 

1 

3 

44 

1  333 

1  222 

1  222 
472 

1  039 
959 
536 

1  095 


Sales 


($1,000) 


70 

(Z) 

307 

2 

705 

a 

950 

70 

144 

8 

571 

1  211 

687 

8 

571 

67 

136 

a 

272 

52 

568 

2 

277 

14 

495 

1  467  422 

1  274  242 

(0) 
(Z) 
(D) 
(Z) 

8  104 
337  369 
584  485 
273  718 

.  7  928 
(Z) 
696 

1  547 

9  729 

2  920 
(Z) 


(Z) 

(D) 

(D) 

(D) 

5 

519 

42 

267 

335 

124 

294 

971 

(D) 

(D) 

(Z) 

254 

352 

12 

858 

13 

679 

(Z) 

157 

(D) 

(Z) 

976 

1 

122 

251 

(Z) 

(D) 

10 

778 

322 

245 

287 

480 

(D) 

(D) 

(Z) 

247 

323 

272 

492 

234 

822 

12 

620 

100 

041 

43 

736 

3 

918 

74 

594 

Standard  Notes: 


Represents  zero.        (0)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-37 


TABLE  2.   Californiac    1963 


-Continued 


[Includes  only  establishnnents  with  payroll.  For  explanaticn  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 

160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
500 
520 


020 
040 
120 
140 

140 
140 
142 
143 
144 
145 
146 


MEN'Sl  BOYSi  CLOTHING  AND 
FURNISHINGS  STORES — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  ...  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CUSTOM  TAILORS  (SIC  567) 

TOTAL^ 


WOMEN'S  CLOTHING'  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  SOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


> REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


162 

138 

138 

20 

18 

40 

64 

124 

102 

98 

37 

12 

59 

553 

18 

19 

4 

4 

163 

73 

12 

3 

35 

649 


4  104 

3  101 

4 

2 

90 

161 

3  101 

225 

50 

2 

6 

27 

323 

10 

1 

1 

61 

1  099 


2  992 

2  208 

3 

2 

76 

101 

79 
79 
36 
23 

27 

5 

41 


79  819 

12  265 

(0) 

(D) 

220 

1  022 
3  417 

2  901 

3  260 
169 
(D) 
641 

(D) 
(Z) 
157 
(0) 
(Z) 
(D) 
1  122 
251 
(Z) 
759 
10  547 


620  088 

524  273 

(D) 
(D) 

7  075 

8  479 
463  Oil 

14  053 

2  411 

(D) 

(D) 

1  145 
8  176 

(Z) 
(D) 
(D) 

2  834 
17  250 


(D) 

(D) 

6  716 

S  736 

78  634 

4  795 

633 

1  109 
(D) 
(D) 

2  729 


4.4 

100.0 
15.4 

(0) 

(D) 
0.3 

1.3 
4.3 
3.6 
4.1 
0.2 

(D) 
0.8 

(D) 
(Z) 
0.1 
(0) 
(Z) 
(0) 
0.4 
0.1 
(Z) 
0.3 
3.7 


(X) 

100.0 

(D) 
(D) 
1.3 
1.6 
88.3 
2.7 
0.5 
(D) 
(D) 
0.2 
1.6 
(Z) 
(D) 
(D) 
0.5 
3.3 


(X) 

100.0 

(D) 
(D) 
1.6 
1.3 

100. C 
6.1 
0.8 
1.4 
(D) 
(D) 
3.5 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
260 
280 
300 
320 
380 
500 
520 


020 
120 
140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


WOMENtS  READY-TO-WEAR  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY'  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  .  . 

MILLINERY  STORES  (SIC  563  PART) 

TOTAL^ 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

iREPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  ...  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


2  208 

1  895 

1  895 

295 

367 

920 

1  264 

1  578 

1  865 

1  492 

677 

188 

636 

161 

26 

2 

22 

255 

8 

1 

1 

44 

813 


1  112 
893 

1 
14 
60 
893 
64 
24 

6 

5 
68 

2 

17 

286 


148 

113 

113 

109 

109 

1 

3 

34 

109 

18 

19 

5 

3 

12 

3 

1 

4 

2 

25 


375  977 

380  609 

332  925 

13  321 

5  279 

8  017 

29  901 

79  327 

122  581 

48  281 

7  919 

5  562 

13  680 

12  203 

1  063 

(D) 

1  061 
7  594 

(Z) 
(D) 
(D) 

2  613 


113  577 

97  207 

(D) 
359 

2  743 
87  034 

1  850 
1  348 
(D) 
84 
582 
(D) 
221 

3  017 


5  757 

5  590 

5  489 

(D) 

(D) 

146 

4  763 

216 

210 

34 

8 

101 

(D) 
(D) 
8 
(D) 
93 


88.0 

100.0 

87.5 

3.5 

1.4 

2.1 

7.9 

20.8 

32.2 

12.7 

2.1 

1.5 

3.6 

2.9 
0.2 
(D) 
0.2 
1.8 
(Z) 
(D) 
(D) 
0.6 
3.3 


100.0 

(D) 
0.4 
2.3 
89.5 
1.9 
1.4 
(D) 
0.1 
0.6 
(D) 
0.2 
3.1 


97.9 

100.0 
98.2 
(D) 
(0) 
2.6 
85.2 
3.9 
3.8 
0.6 
0.1 
1.8 

(D) 
(D) 
0.1 
(D) 
1.6 


Standard  Notes;       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-38    Pacific— Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.     California:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by-^^^^.^^,  see  "Description  of  the  Tables"  in  front] 


"'1 


160 

160 
160 
163 
164 
165 
168 
172 
173 
174 
176 

180 
280 
520 


020 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 


160 

160 

161 

163 

164 

165 

168  ' 

172 

173 

174 

175  ' 

176 

180 
200 
240 
260 
280 
300 
500 
520 


160 
160 
168 
172 
173 
175 
176 


Kind  of  business  and  merchandise  line 


HOSIERY  STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

MILLINERY , 

HOSIERY , 

LINGERIE  , 

WOMEN'S  SPORTSWEAR  , 

DRESSES , 

COATS-SUITS , 

HANDBAGS  , 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS., 

ALL  FOOTWEAR , 

JEWELRY-OPTICAL  GOODS  , 

NONi'-IERCHANDISE  RECEIPTS , 


APPAREL.  ACCESSORY  I  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  ... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


►REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY . 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


140  1 REPTG  ADDL  DETAIL  FOR  LINE  140. 

140  > MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

144  '  OTHER  MEN'S  OUTERWEAR. 

160 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


, REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


Estab- 
lishments 

(number) 


719 
612 

1 

13 
59 

39 

39 
24 

5 
13 

1 
14 

612 

579 
579 
101 

58 
218 
345 
509 
417 
284 
167 

14 
236 

60 

23 
6 
5 

56 
2 

15 
197 


137 

99 

1 

1 
1 
1 


Sales 


($1,000) 


2  502 

1  735 

1  691 

1  735 
1  691 
(D) 
1  395 
73 
(D) 
(D) 
(D) 
(D) 
(0) 

(D) 
(D) 
(D) 


80  221 


(D) 
(D) 
(D) 

13  258 

1  566 
731 
(D) 
(D) 
(D) 
574 

64  024 

63  746 
58  157 

2  720 
38S 

1  265 
6  318 

28  040 
9  090 

2  926 
2  107 

115 
5  205 

1  834 
(D) 
(D) 
84 
520 
(D) 
(0) 

1  379 


657 

(D) 

(D) 
(D) 
(D) 


267 
786 
!D) 
215 
129 
390 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

97.5 

100.0 
97.5 
(D) 
80.4 
4.2 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


(D) 
(D) 
(D) 

100.0 
11.8 
5.5 
(D) 
(D) 
(D) 
4.3 


100.0 
91.2 


3.3 

0.2 
8.2 

2.5 
(D) 
(D) 
0.1 
0.7 
(D) 
(D) 
1.9 


(X) 

100.0 

(D) 

100.0 
(D) 
(D) 

90.3 

100.0 
90.3 
(D) 
1.4 
0.8 
87.7 
(D) 


020 
040 
080 
100 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


Kind  of  business  and  merchandise  line 


100 
120 
140 
160 
180 
200 
280 
300 
500 
520 


120 
140 
160 
180 

180 
180 
181 
182 
183 


FURRIERS.  FUR  SHOPS — CONTINUED 
NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

, REPTG  ADDL  DETAIL  FOR  LINE  140 

iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

'  BOYS'  CLOTHING  

!  MEN'S  TAILORED  OUTERWEAR  

■  OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

;  OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

!  DRESSES 

COATS-SUITS 

HANDBAGS  

'  FURS  

,  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTIC/iL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN.S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


180. 


iREPTG  ADDL  DETAIL  FOR  LINE 

;ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


620 

182 

557 

471 

162 

902 

1 

(D) 

1 

(D) 

1 

(D) 

5 

(Z) 

33 

(D) 

465 

71 

232 

334 

105 

557 

334 

53 

326 

262 

6 

326 

223 

19 

706 

265 

12 

310 

152 

1 

027 

301 

13 

996 

467 

65 

412 

337 

106 

313 

337 

39 

408 

153 

2 

782 

90 

378 

201 

1 

265 

231 

4 

115 

302 

10 

947 

300 

9 

187 

224 

6 

729 

147 

790 

14 

154 

210 

3 

268 

276 

11 

687 

159 

5 

351 

18 

(D) 

24 

175 

35 

(D) 

87 

510 

75 

1 

430 

8 

(D) 

1 

(D) 

1 

(D) 

69 

700 

258 

4 

967 

2 

073 

280 

667 

1 

830 

255 

870 

1 

(D) 

3 

(Z) 

63 

424 

479 

12 

629 

1 

830 

233 

666 

2 

(D) 

6 

(Z) 

9 

(Z) 

111 

470 

1 

106 

8 

603 

1 

(D) 

8 

(D) 

6 

(D) 

156 

15 

498 

155 

16 

017 

155 

15 

453 

155 

15 

036 

14 

168 

28 

253 

Percent 
of  sales 
accoijnted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-39 


TABLE   2. 


Californiac    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


280 
500 
520 


ito 

160 
180 

180 
ISO 
181 
182 
183 

280 
500 
520 


MEN'S  SHOE  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGf  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  , 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


140 
160 
180 

180 
180 
181 
182 
183 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


NONMERCHANDISE  RECEIPTS 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
120 
140 
160 
180 

180 
180 
181 
182 
183 

200 
280 
300 
500 
520 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


1 REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
'ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


120 
140 

140 
140 
142 
143 
144 
146 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


1 
189 
322 

317 
317 

63 
317 

48 

2 

4 

220 


143 

131 

1 

6 

131 

128 

128 

32 

41 

128 

66 


1  221 

1 

2 

53 

278 

1  221 


1  118 

1  118 

1  116 

1  118 

1  064 

2 

2 

9 

103 

751 


1 
133 

128 

128 

128 

12 

7 

1 


(D) 
(D) 
368 


72  501 

67  759 

(D) 
8  229 

56  540 

66  382 
55  324 

1  201 
53  402 

721 

(D) 
(D) 

2  983 


11  318 

10  518 

(D) 

(D) 

10  139 

10  083 

9  719 

180 

495 

9  049 

315 


161  531 

(D) 

(D) 

346 

4  249 

151  489 

152  186 
142  769 

44  499 
68  919 
29  418 

(D) 

(Dl 

95 

399 

4  937 


(D) 
2  600 

12  076 

2  568 

2  480 

67 

(D) 

(0) 


(D) 
(D) 
2.3 


(X) 

100.0 

(D) 
12.1 
83.4 

100.0 
83.3 

1.8 
80.4 

1.1 

(D) 
(D) 
4.4 


(X) 

100.0 

(D) 

(D) 

96.4 

100.0 

96.4 

1.8 

4.9 

89.7 

3.0 


100.0 

(D) 
(D) 
0.2 
2.6 
93.8 

100.0 
93.8 
29.2 
45.3 
19.3 

(D) 
(0) 
0.1 
0.2 
3.1 


100.0 

(D) 
7.4 

100.0 

21.3 

20.5 

0.6 

(D) 

(D) 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
300 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 


CHILDREN'S.  INFANTS.  WEAR 
STORES — CONT I NUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS-  ...  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 


409 

390 

390 

364 

19 

41 

70 

82 

95 

56 

22 

2 

63 

51 
12 
20 

1 
11 

1 

60 

117 


10 

4 

3 

5 

9 

8 

14 

3 

147 

741 

664 

236 

167 

91 

105 

98 

3 

6 

16 

2 

4 

260 

586 


3 
2 
3 

4 

6 

12 

1 

049 

877 


29  894 

33  420 

28  605 

23  518 

56 

95 

351 

1  354 

1  751 

285 

(D) 

(D) 

1  152 

558 
(D) 
417 
(D) 
27 
(D) 
737 
625 


(Z) 

(D) 

(Z) 

(D) 

(D) 

(Z) 

995 

(D) 

42 

805 

378 

414 

559 

560 

52 

704 

2 

187 

1 

339 

2 

488 

2 

756 

(D) 

(Z) 

(Z) 

(0) 

(Z) 

4 

562 

55 

933 

895 

471 

727 

459 

(Z) 

(D) 

(D) 

(D) 

(D) 

(Z) 

(D) 

(D) 

41 

820 

63 

825 

85.5 

100.0 
85.6 
70.4 
0.2 
0.3 
1.1 
4.1 
5.2 
0.9 
(D) 
(D) 
3.4 

1.6 
(D) 
1.2 
(D) 
0.1 
(D) 
2.1 
1.8 


100.0 

(Z) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
0.1 
(D) 
3.9 
34.2 
50.6 
4.8 
0.2 
0.1 
0.2 
0.2 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
0.4 
5.1 


(X) 

100.0 

(Z) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
5.7 
8.8 


Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-40    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     California:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^.^-^-^,  see  "Description  of  the  Tables"  in  front] 


ZHO 
260 

280 
300 
320 
340 
380 
420 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
380 
420 
480 
500 
520 


200 
220 
240 
260 
320 
340 
380 
460 
500 
520 


140 
160 
200 
220 
240 
260 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


FURNITUREi  HOME  FURNISHINGS 
STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .    .    .     .    . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  • 

AUTOMOBILES-TRUCKS , 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES ^ 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

FURNITURE  STORES  (SIC  5712) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  ^ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR- 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

1 REPTG  ADDL  DETAIL  FOR  LINE  240.  .    ,     .    . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE , 

FLOOR  COVERINGSi  SOFT  SURFACE.  .  .  .  , 
FLOOR  COVERINGSi  HARD  SURFACE.  .  .  .  , 
NONHOUSEHOLD  FURNITURE  , 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

HAJOR  APPl. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 


DRAPERYt  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


2 

566 

551 

889 

788 

31 

081 

135 

1 

686 

67 

961 

64 

944 

58 

1 

700 

2 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

155 

2 

487 

1 

383 

29 

775 

2 
1 
1 

3 

1 

4 

9 

1 

540 

858 

1  945 

1  737 
1  737 
1  335 
1  680 
1  025 
174 
119 

677 

107 

66 

56 

28 

1 

3 

1 

124 

1  043 


530 

206 

12 

530 

17 

1 

25 

1 

1 

13 

205 


505 

293 

1 
2 

293 
4 
75 
13 
4 
3 
6 

101 


Sales 


($1,000) 


565  782 

(D) 

(D) 

(D) 

(01 

(D) 

(Z) 

(D) 

(D) 

16  686 

63  101 

439  660 

525  225 
407  977 

61  324 
301  957 

38  817 

2  803 

3  553 

16  525 
922 
(0) 
787 

1  035 
(D) 
(D) 
(D) 

2  091 
22  967 


121  280 

4  868 
161 

109  763 
375 
(D) 
620 
(D) 
(D) 
(D) 

5  332 


36  510 

22  382 

ID) 
(D) 
20  034 
27 
1  405 
(0) 
(Z) 
(D) 
51 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


75.9 
4.3 
0.2 
0.1 
0.1 
0.2 
(D) 
(D) 
(D) 
(D) 
0.3 
4.1 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
2.9 
11.2 
77.7 

100.0 

77.7 

11.7 

57.5 

7.4 

0.5 

0.7 

2.9 
0.2 
(D) 
0.1 
0.2 
(D) 
(D) 
(D) 
0.4 
4.1 


100.0 

4.0 

0.1 
90.5 

0.3 
(D) 

0.5 
(D) 
(D) 
(D) 

4.4 


(X) 

100.0 

(D) 
(D) 
89.5 
0.1 
6.3 
(0) 
<Z) 
(D) 
0.2 
(D) 


020 
040 
080 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
120 
140 
160 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


020 
100 
120 
140 
160 


Kind  of  business  and  merchandise  line 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 

TOTAL >  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL^ ■ 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


, REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
•KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


104 


745 

3 
1 
1 
1 
3 
1 
1 
95 
627 

519 
519 
492 
298 
262 
23 

74 
351 

314 

314 

289 

80 

20 

20 

34 

35 

1 

3 

5 

1 

3 

40 

466 


Sales 


($1,000) 


17    666 

(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
536 
779 
14  087 
764 
(D) 
(D) 
(D) 
224 
785 


144  139 

(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
103  811 

109  454 

87  074 

66  737 

16  682 

3  259 

470 

5  617 
19  723 

59  617 

18  807 

16  832 

1  972 

(D) 
310 
949 
1  032 
(D) 
(D) 
(D) 
(D) 
(D) 
878 
10  086 


2 

194 

830 

4 

149 

101 

2 

1 
1 
1 
1  . 

(0) 
(D) 
(D) 
(D) 
(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(0) 

3.0 

4.4 
79.7 

4.3 
(D) 
(D) 
(D) 
1.3 

4.4 


(X) 

100.0 

(0) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
72.0 

100.0 

79.6 

61.0 

15.2 

3.0 

0.4 

3.9 

13.7 

100.0 

31.5 

28.2 

3.3 

(D) 
0.2 
0.7 
0.7 
(D) 
(D) 
(D) 
(D) 
(D) 
0.6 
7.0 


(D) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-41 


TABLE  2    Californias    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


180 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
400 
420 
500 
520 


REPTG  AODL  DETAIL  FOR  LINE  220 

; MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 

NEW  MAJOR  APPLIANCES  

NEW    RADIOS-TV  Si    ETC.. 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


120 
180 
220 
260 
280 
300 
500 
520 


120 
180 
220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

260 

280 
300 
500 
520 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 


RADIOl  TELEVISION  STORES — CONTINUED 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


MUSIC  STORES  (SIC  5733) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


; REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELI<Y-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

KEPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV S-PHONOGRAPHS-TAPE    RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


Estab- 
lishments 

(number) 


1 

3 

744 

672 
672 
160 
672 
318 
132 

24 
92 

86 
86 
69 

40 


3 

7 
5 
3 
8 
38 
503 


667 

493 

1 
1 

493 

5 

4 

1 

27 

234 


207 
159 

1 

1 
159 

134 

134 

1 

5 

4 

44 

61 

134 

40 

2 

1 

1 

15 

63 


460 

334 

334 

298 

298 

1 

192 

182 

206 

76 

62 

141 


Sales 


($1,000) 


(D) 

(D) 

130  881 

127  922 

111  109 

11  978 

91  586 

3  672 

3  865 

2  054 
1  865 

27  791 

1  841 

924 

918 

336 

(D) 
595 
(Z) 
(D) 
134 
790 
11  135 


102  187 

85  322 

(D) 
(D) 
79  897 
(Z) 
(D) 
(D) 
407 
4  937 


30  564 

27  260 

(D) 

(D) 

26  303 

25  612 

24  790 

(D) 

(D) 

(D) 

678 

1  228 

22  084 

521 

(D) 
(D) 
(D) 
377 
527 


53  594 

52  632 

48  440 

(D) 

13  825 

15  765 

10  868 

4  220 

(D) 

1  988 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

87.8 

100.0 

86.9 

9.4 

71.6 

2.9 

3.0 

1.4 
1.3 

100.0 
6.6 
3.3 
3.3 

0.2 
(D) 
0.4 
(Z) 
(D) 
0.1 
0.5 
7.5 


100.0 

(D) 
(D) 
93.6 
(Z) 
(D) 
(D) 
0.5 
5.8 


(X) 

100.0 

(D) 

(D) 

96.5 

100.0 
96.8 
(D) 
(D) 
(D) 
2.6 
4.8 
86.2 
2.0 

(D) 
(D) 
(D) 
1.4 
1.9 


100.0 

92.3 

100.0 

92.0 

(D) 

26.3 

30.0 

20.6 

8.0 

(D) 

3.8 


260 
280 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
260 
280 
300 
320 
340 
400 


Kind  of  business  and  merchandise  line 


MUSICAL  INSTRUMENT  STORES— CONT  I  NUED 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


Estab- 
lishments 

(number) 


3 

3 

12 

171 


18  925 

2  216 

15  328 

9  037 

788 

1  753 

48 

11 

13 

4 

3 

1 

1 

11 

27 

35 

1 

1 

44 

8 

2 

285 

2  876 


12  830 

2  005 

12  830 

2  942 

257 

1  077 

32 

11 

12 

3 

3 

1 

1 

10 

25 

23 

1 

1 

29 

7 

1 

193 

2  047 


8  451 

1  354 
8  451 

2  726 
214 
688 

10 
1 
8 
1 
3 
8 

16 

11 
1 
1 

24 


Sales 


($1,000) 


(D) 

(D) 

30 

4  410 


1  788  919 

47  806 

I  224  964 

457  926 

10  341 
9  955 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
<ZI 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
(0) 
5  614 

28  963 


1  781  015 

1  427  883 

45  355 

1  184  216 

154  586 


980 
715 
(Z) 
(D) 
(D) 
(D) 
(D) 
(□) 
(Dl 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
098 


1  347  075 


29  460 

845  087 

145  586 

3  617 

2  579 

(D) 

(D) 

(01 

(D) 

(Dl 

(Z) 

(Z) 

(Z) 

(D) 

(D) 

663 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
0.1 
7.6 


100.0 

2.7 
68.5 
25.6 
0.6 
0.6 
(Z) 
(D) 
(Dl 
(Z) 
(Dl 
(D) 
(D) 
(Zl 
(Z) 
(Z) 
(0) 
(D) 
(Z) 
(Z) 
(D) 
0.3 
1.6 


100.0 

3.2 

82.9 
10.8 
0.3 
0.5 
(Zl 
(Dl 
(D) 
(D) 
(D) 
(Dl 
(Dl 
(Zl 
(Zl 
(Zl 
(Dl 
(D) 
(Z) 
(Z) 
(D) 
0.4 
1.7 


(X) 
100.0 

2.8 
80.3 
13.8 

0.3 

0.2 
(D) 
(D) 
(Dl 
(D) 
(0) 
(Zl 
(Zl 
(Zl 
(Dl 
(Dl 

0.1 


Standard  Notes; 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 


7K-42    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.     California:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*.^-*..*.^^.,  see  "Description  of  the  Tables"  in  front] 


420 
500 
520 


^: 

V. 

t> 

<^1 

I  ■• 

,;: 

o 

"*  \ 

XI 

i.^  ' 

■•** 

>":i 

'"Ik 

020 
OUO 
060 
080 
100 
120 
140 
160 
180 
280 
500 
520 


I.. 


020 

040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
400 
420 
480 
500 
520 


020 

040 
060 
080 
100 
120 
140 
240 
260 
500 
520 


020 
040 
060 
080 
100 
120 
160 
180 
260 
280 
300 


Kind  of  business  and  merchandise  line 


RESTAURANTS  I  LUNCHROOMS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCrlANDISE  RECEIPTS ■ 

CAFETERIAS  (SIC  5812  PART) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

C0SMETICS-0RU6S-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR • 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  ...  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTEb-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 


Estab- 
lishments 

(number) 


6 

117 

1  547 


509 

91 

509 

51 

10 

64 

2 

7 

3 

1 

3 

16 

118 


4  134 

3  320 

511 

3  320 

131 

30 

248 

19 

1 

1 

1 

1 

1 

6 

12 

5 

I 

1 

54 

308 


550 

49 
550 

34 
3 

77 
1 
2 
1 
1 
6 

74 


211 

498 

095 

531 

676 

16 

1 

1 

1 

2 

12 


Sales 


($1,000) 


(Z) 

3  864 

19  527 


86  216 

1  244 
80  417 

1  628 
(01 
836 
(D) 
(D) 
(D) 
(D) 
(D) 
522 

1  158 


252  132 

211  167 

10  388 
193  272 

2  625 
199 

2  103 
108 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(D) 

1  949 


4  263 
65  440 

4  747 
(D) 

2  197 
(0) 
(D) 
(D) 
(0) 
(D) 

1  218 


361  036 

2  451 

40  748 

303  340 

6  361 

2  240 

(Z) 

(D) 

(D) 

(D) 

(0) 

(Z) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(Z) 
0.4 
1.9 


100.0 

1.4 

93.3 

1.9 

(D> 
1.0 
(D) 
(0) 
(D) 
(D) 
(D) 
0.6 
1.3 


(X) 

100.0 

4.9 
91.5 
1.2 
0.1 
1.0 
0.1 
(0) 
(D) 
(D) 
(D) 
(0) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
0.9 


100.0 

5.4 
83.5 
6.1 
(D) 
2.8 
(D) 
(D) 
(D) 
(D) 
(D) 
1.6 


100.0 

0.7 
11.3 
84.0 
1.8 
0.6 
(Z) 
(D) 
(D) 
(D) 
(D) 
(Z) 


400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
060 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


Kind  of  business  and  merchandise  Nne 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES ) — CONT I NUED 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  . 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL^ 


Estab- 
lishments 

(number) 


15 

1 

1 

92 

829 


3  065 

1  025 
378 

3 
677 

2  030 

3  065 
262 
335 
106 
278 
323 
171 
417 
995 
298 
240 

23 

7 

97 

2 

1  499 

791 


3  612 
3  033 

1  009 
370 

3 
668 

2  009 

3  033 

2  945 
2  945 
2  639 
2  945 
2  275 

258 
332 
105 
275 
320 
169 
413 
986 
295 
237 

22 
7 

95 

2 

1    485 

782 


Sales 


($1,000) 


(Z) 
(D) 
(D) 
516 
5    in 


751    360 

18  785 
16  719 
(Z) 
34  421 
41  845 
505  636 

4  132 

6  624 
(D) 

5  939 
8  529 

(D) 
18  847 

8  652 
(D) 

3  459 
(D) 
(Z) 
(D) 
(D) 
46  450 

7  274 


967  062 

744  836 

18  620 

16  558 

(Z) 

34  090 

41  481 

501  255 

726  428 
486  025 
153  620 
205  570 
127  007 

4  088 

6  590 
(D) 

5  902 
8  466 

(D) 

18  695 

8  562 

(D) 

3  395 

432 

(Z) 

(D) 

(D) 

46  028 

7  167 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(Z) 
!D) 
(D) 
0.1 
1.4 


100.0 

2.5 
2.2 

(Z) 
4.6 
5.6 
67.3 
0.5 
0.9 
(D) 
0.8 
1.1 
(D) 
2.5 
1.2 
(D) 
0.5 
(D) 
(Z) 
(D) 
(D) 
6.2 
1.0 


100.0 

2.5 
2.2 
(Z) 
4.6 
5.6 
67.3 

100.0 
66.9 
21.1 
28.3 
17.5 

0.5 
0.9 
(D) 
0.8 
1.1 
(D) 
2.5 
1.1 
(D) 
0.5 
0.1 
(Z) 
(D) 
(0) 
6.2 
1.0 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-43 


TABLE   2. 


Californiat    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Ime 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER    F0Ci5S 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-6IRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES • 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  ■ 

LIQUOR  STORES  (SIC  592) 
TOTAL  . ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS ■ 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  


16  096 
10  356 


2  807 
193 

95 

3  451 

2  757 
734 
390 
360 
328 
169 
847 
493 
763 

1  414 

1  115 

548 

156 

85 

35 

208 

27 

510 

380 

4  714 

3  926 


642 

129 

79 

369 

514 

663 

13 

2 

6 

U 

30 

22 

73 

6 

2 

1 

4 

876 

047 


1  969  874 

1  491  393 

75  411 

3  448 

2  661 

405  906 

55  517 

6  671 

5  962 

10  906 
2  387 
1  841 

15  816 

17  720 

11  732 
113  449 

70  991 

27  965 

1  765 

2  064 
(Z) 

11  654 

1  123 

236  130 

40  709 

319  837 

49  557 


544  223 

68  646 

1  474 

2  445 
402  926 

44  864 

5  923 

(Z) 

(D) 

(Z) 

(Z) 

(Z) 

(Z) 

1  119 

(Z) 

(D) 

(D) 

(Z) 

9  653 

7  073 


12 

545 

3 

(Z) 

2 

(D) 

11 

1 

206 

8 

84 

1 

(D) 

234 

3 

337 

227 

8 

301 

172 

964 

132 

1 

251 

368 

8 

364 

353 

14 

339 

285 

3 

922 

192 

2 

706 

124 

1 

438 

108 

793 

40 

528 

74 

1 

913 

9 

316 

185 

11 

411 

7 

(D) 

(X) 

100.0 

5.1 
0.2 
0.2 

27.2 
3.7 
0.4 
0.4 
0.7 
0.2 
0.1 
1.1 
1.2 
0.8 
7.6 
4.8 
1.9 
0.1 
0.1 
(Z) 
0.8 
0.1 

15.8 
2.7 

21.4 
3.3 


100.0 

12.6 
0.3 
0.4 

74.0 
8.2 
1.1 
(Z) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
0.2 
(Z) 
<D) 
(D) 
(Z) 
1.8 
1.3 


0.6 
(Z) 
(D) 
1.3 
0.1 
(D) 
3.6 
8.9 
1.0 
1.3 
9.0 

15.4 
4.2 
2.9 
1.5 
0.9 
0.6 
2.1 
0.3 

12.2 
(D) 


460 
480 
500 
520 


140 
160 
200 
220 
240 
260 
280 
320 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
340 
500 
520 


ANTIQUE  STORESi  SECONDHAND 
STORES — CONTINUED 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

-  ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  XQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ...... 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  ......... 

NONMERCHANDISE  RECEIPTS  . 

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


3 

1 

327 

253 


891 

12 

3 

2 

11 

8 

1 

233 

226 

172 

127 

364 

319 

248 

174 

124 

107 

40 

74 

9 

185 

7 

3 

1 

312 

234 


613 

13 

14 

16 

13 

10 

5 

2 

3 

13 

98 

29 

35 

12 

1 

613 

259 


(D) 

(D) 

27  557 

3  428 


5  039 

(D) 

(D) 

50 

(D) 

2  049 

1  936 

248 

(D) 

460 

163 


88  252 

545 
(Z) 
(D) 

1  206 
84 
(D) 
(D) 
(0) 
964 

1  201 

(D) 

12  290 

1  986 

2  458 
1  438 

(D) 

528 

1  913 

316 

11  411 
(D) 
(D) 
(D) 

27  097 

3  265 


79  083 

81 

1  037 
153 
151 
(Z) 
(Z) 
(D) 
(Z) 
108 

2  565 
321 
118 

68 

(D) 

71  545 

2  908 


(D) 

(D) 

29.5 

3.7 


100.0 

(D) 
(D) 
1.0 
(D) 
40.7 
38.4 
4.9 
(D) 
9.1 
3.2 


100. 0 

0.6 
(Z) 
(D) 
1.4 
0.1 
(D) 
(D) 
(D) 
1.1 
1.4 
(D) 

13.9 
2.3 
2.8 
1.6 
(D) 
0.6 
2.2 
0.4 

12.9 
(D) 
(D) 
(D) 

30.7 
3.7 


100.0 

0.1 
1.3 

0.2 
0.2 
(Z) 
(Z) 
(D) 
(Z) 
0.1 
3.2 
0.4 
0.1 
0.1 
(D) 
90.5 
3.7 


Standard  Notes: 


Represents  zeio.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-44    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.     California:      1963-Continued 


3:* 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


020 

oto 

100 
120 
140 
160 
180 
220 
240 

240 
240 
248 

260 
280 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


020 
040 
100 
120 
140 
160 
200 
220 
240 

240 
240 
248 
249 

260 
280 
300 
340 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


Kind  of  business  and  merchandise  line 


BOOK  STORES  (SIC  5942) 
TOTAL  


REPTG  SALES  BY  BROAD  MOSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  • 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINESi  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS ;  .  .  . 

ARTi  DRAFTINGi  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE.  


NONMERCHANDISE  RECEIPTS 


; REPTG  ADDL  DETAIL  FOR  LINE  520 

'NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


STATIONERY  STORES  (SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

I REPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  

OTHER  FURN. -SLEEP  EQUIP. -FL.  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 


I REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
OFFICE  MACHINESi  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTINGi  ENGINEERING  SUPPLIES.  . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


11 

13 
12 
8 
9 
5 
2 
9 
1 

1 
1 
1 

2 

13 

4 

210 

181 

181 

35 

1 

1 

62 

179 

28 

51 

66 

54 

54 

5 

1 

52 


2 
1 
4 
5 
1 

3 

4 

97 

96 

96 

96 

1 

27 

22 

8 

1 
403 

345 
345 
301 
86 
80 
273 
100 
132 
103 

193 

180 

180 

64 

34 

141 


Sales 


($1,000) 


(0) 
(D) 
(D) 
135 
(0) 
(Z) 
(D) 
52 
(D) 

(D) 
(D) 
(D) 

(D) 

52 

18 

31  790 

28  650 

26  638 

1  178 

(D) 

(D) 

973 

22  425 

(D) 

1  359 

914 

16  529 
762 
(0) 
(D) 
653 


(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
56 
(0) 

17  771 

2  560 

(0) 

(D) 

(0) 
66 
50 

(D) 
39  755 

41  438 

36  634 

23  084 

865 

807 

7  700 

1  279 

1  000 

1  923 

1  994 

28  604 

1  960 

649 

173 

1  153 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
0.4 
(D) 
(Z) 
(D) 
0.2 
(D) 

100.0 
(D) 
(D) 

(D) 

0.2 

0.1 

92.9 

100.0 
93.0 
4.1 
(D) 
(D) 
3.4 
78.3 
(D) 
4.7 

2.7 

100.0 
4.6 
(D) 
(D) 
4.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(Z) 
0.1 
(D) 

100.0 

14.4 

(D) 

(D) 

(D( 
0.1 
0.1 

(D) 
88.6 

100.0 

88.4 

55.7 

2.1 

1.9 

18.6 

3.1 

2.4 

4.6 

4.4 

100.0 
6.9 
2.3 

0.6 
4.0 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
340 
380 
400 
420 
480 
500 
520 


020 
260 
300 
320 
380 
500 
520 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYSi  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS  . 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  .  . 

HUNTING  EQUIPMENT.  ....  

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT.  ■ 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


015 

100 

590 

674 

73 

242 

31 

205 

16 

501 

7 

56 

20 

285 

18 

131 

4 

(0) 

102 

2 

216 

70 

1 

838 

117 

1 

275 

4 

(D) 

8 

219 

5 

(Z) 

5 

(Z) 

19 

297 

674 

60 

974 

18 

224 

3 

(D) 

5 

52 

4 

62 

3 

(D) 

5 

(Z) 

78 

1 

251 

293 

3 

530 

Sales 


($1,000) 


824 

87 

864 

547 

64 

560 

28 

198 

16 

501 

7 

56 

20 

285 

18 

131 

4 

(D) 

102 

2 

216 

70 

1 

838 

117 

1 

275 

4 

(D) 

8 

219 

5 

(Z) 

3 

(D) 

19 

297 

547 

53 

228 

441 

52 

094 

441 

42 

200 

318 

14 

009 

156 

4 

052 

218 

6 

297 

237 

6 

113 

141 

6 

765 

60 

1 

263 

139 

3 

759 

10 

161 

3 

(D) 

2 

(D) 

4 

62 

3 

(D) 

5 

(Z) 

55 

880 

239 

3 

055 

191 

12  726 

127 

8  682 

3 

7 

2 

(D) 

127 

7  746 

8 

63 

3 

(D) 

23 

371 

54 

475 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable,        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.    7K-45 


TABLE  2.     California:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


HAY>  GRAINt  FEED  STORES  (SIC  5962) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  .  • 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

SPORTING-RECREATION  EQUIPMENT  ...... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ■ 

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL^ 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


I REPTG  ADDL  DETAIL  FOR  LINE  280 

'JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY 

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


375 

263 

8 

1 

1 

1 

1 

1 

3 

1 

1 

2 

4 

72 

11 

5 

5 

4 

263 

17 

18 

40 


199 

4 

2 

2 

1 

1 

2 

1 

5 

4 

38 

17 

2 

1 

10 

15 

199 

3 

10 

75 


1  292 

983 


1 
6 
9 

207 

3 

261 

983 

913 
913 
829 
539 
855 
607 
771 
82 


206  261 

179  182 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
2  289 
91 
(D) 
(Z) 
(Z) 
170  284 
105 
(D) 
989 


70  439 

64 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 

1  276 
253 
(D) 
(D) 

99 

803 

64  943 

40 
496 

2  254 


184  770 

143  772 

(D) 
(D) 
(D) 
153 
(D) 

4  334 
(Z) 

5  587 
108  532 

132  293 

98  459 

20  774 

7  045 
46  929 

8  140 
14  371 

1  085 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
1.3 
0.1 
(D) 
(Z) 
(Z) 
95.0 
0.1 
(D) 
0.6 


(X) 

100.0 

0.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
1.8 
0.4 
(D) 
(D) 
0.1 
1.1 
92.2 
0.1 
0.7 
3.2 


100.0 

(D) 
(D) 
(D) 

0.1 
(D) 

3.0 
(Z) 

3.9 
75.5 


100 
74 
15 

5 
35 

6 
10.9 

0.8 


300 
320 
500 
520 

520 
520 
529 


060 
200 
220 
240 
260 
320 
340 
380 
400 
420 
460 
480 
500 
520 


200 
220 
260 

320 
340 
380 
400 
420 
460 
480 
500 
520 


020 
120 
140 
160 


JEWELRY  STORES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  . 

NONMERCHANDISE  RECEIPTS  

WATCH.  CLOCK.  JEWELRY  REPAIRS.  . 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALCOHOLIC  DRINKS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  ■■ 


ICE  DEALERS  (SIC  5982  PART) 
TOTAL^ 


FUEL  OIL  DEALERS  (SIC  5983) 
total"- 


BOTTLED  GAS  DEALERS  (SIC  5984) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTrtEAR. 


60 

913 

0.6 

4 

(Z) 

(Z) 

148 

4  046 

2.8 

887 

19  708 

13.7 

784 

113  806 

100.0 

(NAJ 

(NA) 

(NA) 

784 

9  096 

8.0 

458 

337 

1 

2 

174 

1 

40 

9 

70 

2 

13 

4 

5 

337 

15 

241 


281 

2 

172 

40 

7 

65 

2 

12 

3 

1 

281 

14 

229 


1  138 
752 


47  054 

(D) 
(D) 

2  086 
(D) 
(D) 
114 
685 
(0) 
128 

26 

82 

40  420 

172 

3  050 


43  288 

(D) 
(D) 
(D) 
(D) 
621 
(D) 
(0) 
(D) 
(D) 
37  139 
10) 
2  931 


64  640 

46  805 

30 
(D) 
(D) 
(Z) 


100.0 

(D) 
(D) 
4.4 
(D) 
(D) 
0.2 
1.5 
(D) 
0.3 
0.1 
0.2 
85.9 
0.4 
6.5 


100.0 

(D) 
(Dl 
(D) 
10) 
1.4 
(D) 
(0)i 
(0) 
(D) 
85.8 
(D) 
6.8 


(X) 

100.0 

0.1 
(D) 
(D) 
(Zl 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-46    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2. 


California:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


200 
240 
260 
280 
320 
460 
500 
520 


V, 


020 
040 
060 
080 
100 
120 
140 
160 
220 
260 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
120 
160 
180 
200 
220 
240 
260 
280 
300 
380 
500 
520 


Kind  of  business  and  merchandise  line 


040 
100 

140 
180 
220 
260 
280 
300 
500 
520 


FLOR I STS — CONT I NUED 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORESt  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  ,    .    ,     .    . 

AUTO  FUELS-LUBRICANTS  . 

ALL  OTHER  MERCHANDISE  ■ 

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR ■,  , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CISARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


Estab- 
lishments 

(number) 


2 

(D) 

1 

(D) 

32 

175 

4 

(Z) 

35 

762 

1 

(D) 

752 

45  166 

165 

640 

231 

141 

44 

19 

4 

33 

141 

22 

5 

2 

1 

2 

5 

2 

1 

68 

22 


205 

26 
4 
1 
5 

49 
6 
1 
1 
1 
1 
2 
2 
8 
6 
1 
205 

46 


439 

338 

1 

1 

1 

1 

50 

3 

20 

7 

338 

160 


Sales 


(11,000) 


19  040 
13  295 


526 
262 
119 

227 
022 
205 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
345 
217 


17  816 

341 

25 

(D) 

149 

1  168 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

39 

56 

(D) 

15  596 

235 


63  817 

(D) 
(D) 
(D) 
(D) 
539 
(D) 
594 
161 
60  805 
1  626 


40  409 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
0.4 
(Z) 
1.6 
(D) 
96.5 
1.4 


100.0 

4.0 
2.0 
0.9 
9.2 

67.9 
1.5 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

10.1 
1.6 


(X) 
100.0 

1.9 

0.1 
<D) 
0.8 
6.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
0.2 
0.3 
(D) 
87.5 
1,3 


100.0 

(D) 
(D) 
(D) 
(D) 

0.8 
(D) 

0.9 

0.3 
95.3 

2.5 


240 
260 
500 
520 


140 
160 
180 
200 
280 
300 
500 
520 


020 
120 
140 
160 
180 
200 
240 
260 
280 
300 
320 
340 
420 
500 
520 


080 
220 
240 
260 
280 
500 
520 


160 
300 
320 
460 
480 
500 


Kind  of  business  and  merchandise  line 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


TYPEWRITER  STORES  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  .  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


112 

11 

554 

59 

7 

683 

4 

(D) 

2 

(D) 

59 

6 

717 

35 

839 

Sales 


($1,000) 


61    229 


99 

8  693 

64 

5  738 

4 

62 

4 

98 

3 

(D) 

1 

(D) 

6 

107 

64 

4  866 

10 

231 

27 

363 

442 

37 

475 

339 

30 

210 

2 

(D) 

1 

(D) 

5 

31 

8 

112 

1 

(D) 

3 

(D) 

6 

428 

7 

213 

7 

31 

59 

996 

2 

(0) 

4 

(D) 

1 

(D) 

339 

27 

874 

83 

401 

1 

(D) 

8 

40 

2 

(D) 

3 

(D) 

8 

68 

56 

4  711 

12 

101 

1 

(D) 

1 

(0) 

6 

90 

21 

138 

2 

(D) 

144 

6  028 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-47 


TABLE   2.     Californiac      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


(11,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accoijnted 
for  by  the 
specified 
merchandise 
line 


020 

oto 

060 
080 
100 
120 
140 
160 
180 
200 
220 
2t0 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


PET  SHOPS — CONTINUED 
NONMERCHANOISE  RECEIPTS  .  .  .  . 


OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS • 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR ' 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPu. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS.  .... 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL^ . 


1  278 

392  645 

917 

319  843 

150 

55  271 

43 

3  807 

1 

(D) 

2 

(D) 

98 

32  963 

116 

5  084 

114 

8  680 

127 

20  054 

103 

(D) 

126 

10  748 

191 

28  252 

141 

11  136 

150 

10  531 

129 

6  826 

119 

7  172 

114 

8  796 

141 

13  228 

106 

(D) 

98 

(D) 

48 

23  937 

4 

(Z) 

431 

49  541 

274 

13  876 

216 

19 
5 
2 

5 
112 
106 
112 
100 
107 
112 
106 
113 
112 
109 
108 
103 
105 
96 
1 
145 
129 


126  091 


12  423 
218 
(D) 
297 
2  360 
(D) 

18  110 

(D) 

8  836 

12  567 
(D) 


552 
843 
584 
326 
314 
(D) 
(D( 
(D) 
976 
(D) 


100.0 

17.3 
1.2 
(D) 
(D) 

10.3 
1.6 
2.7 
6.3 
(D) 
3.4 
8.8 
3.5 
3.3 
2.1 
2.2 
2.8 
4.1 
(D) 
(D) 
7.5 
(Z) 

15.5 
4.3 


100.0 

9.9 
0.2 
(D) 
0.2 
1.9 
(Dl 

14.4 
(D) 
7.0 

10.0 
(D) 
4.4 
4.6 
2.8 
5.0 
5.0 
(D) 
(D) 
(D) 
7.9 
(D) 


020 
040 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS ■  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ( 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FrRM  equipment.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


552 

61 

2 

3 

8 

15 

3 

19 

79 

35 

37 

17 

S 

5 

38 

1 

2 

48 

2 

260 

106 


135  512 

23  531 

(D) 

(Dl 

(0) 

1  944 

(D) 

1  912 

15  685 

(Dl 

4  979 

983 

(Dl 

(D) 

6  914 

(D) 

(D) 

23  937 

(Dl 

38  416 

1  882 


100.0 

17.4 
(D) 
(D) 
(Dl 
1.4 
(D) 
1.4 

11.6 
(D) 
3.7 
0.7 
(Dl 
(Dl 
5.1 
(D) 
(Dl 

17.7 
(D) 

28.3 
1.4 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  sepaiately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-48    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3.    California— Standard  Metropolitan  Statistical  Areas:    1963 


ii 


I-' 


':>i 


t<i 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


I.. 

£1* 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


200 
240 

240 
240 
241 

300 
320 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^AAA.. 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  I  TOTAL  .... 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .'. 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 
FLOOR  COVERINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Estab- 
lishments 

(number) 


3   723 

815 
850 
345 
380 
612 
486 
251 
408 
264 
291 
268 
300 
339 
232 
207 
298 
190 
155 
725 
753 
12 
22 
11 
724 
1  556 


158 

2 

2 

3 

1 

1 

2 

10 

2 

8 

33 

17 

17 

86 

147 

1 

1 

1 

6 

2 

5 

71 


Sales 


($1,000) 


1  229  876 

268  572 

78  572 

21  165 
37  183 

18  574 
48  139 
36  371 

71  086 

19  960 

22  311 
41  231 

44  951 
19  656 
10  518 
15  974 
22  407 

45  091 
189  477 

72  961 
35  901 

1  038 

5  254 

(Z) 

52  624 

50  519 


62  288 

54  641 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
147 
(D) 
(D) 

1  291 
112 
310 

9  064 
40  037 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

2  007 


29  456 

27  894 

(D) 
(D) 

(D) 
(0) 
(D) 

(D) 
1  703 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

21.8 
6.4 
1.7 
3.0 
1.5 
3.9 
3.0 
5.8 
1.6 
1.8 
3.4 
3.7 
1.6 
0.9 
1.3 
1.8 
3.7 

15.4 
5.9 
2.9 
0.1 
0.4 
(Z) 
4.3 
4.1 


100.0 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
0.3 
(D) 
(D) 
2.4 
0.2 
0.6 
16.6 
73.3 
(0) 
(D) 
(D) 
(0) 
(D) 
(D) 
3.7 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 

(D) 
6.1 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

520 


Kind  of  business  and  merchandise  line 


200 
320 
340 

340 
340 
343 
345 
346 
347 
348 
352 
353 
355 

520 


200 
240 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

520 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  .... 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 
METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS 
ALL  OTHER  BUILDING  MATERIALS  .  . 

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340,  .  . 
LUMBER-BUILDING  MATERIALS  

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  .  .  . 

NONMERCHANDISE  RECEIPTS  


PLUMBING  EQUIP. 
(SIC  522) 


Estab- 
lishments 

(number) 


TOTAL^ . 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


I  REPTG  ADDL  DETAIL  FOR  LINE  340.  . 

LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 
GLASS 


NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL^ 


49 

24  793 

48 

27  694 

48 

24  593 

48 

18  290 

40 

2  578 

29 

525 

2 

(D) 

26 

702 

33 

505 

21 

178 

27 

697 

11 

255 

5 

50 

18 

HI 

14 

(D> 

1 

(D) 

22 

641 

Sales 


($1,0 


(D) 


1 

(D) 

3 

(D) 

15 

9  007 

13 

8  872 

13 

8  696 

3 

(D) 

1 

(D) 

3 

1  803 

2 

(D) 

2 

(D) 

5 

4  037 

1 

(D) 

5 

627 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


4  170 

(D) 
(D) 
(D) 
(D) 

3  777 

4  069 
3  684 

(D) 
1  954 
461 
(D) 
593 

(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-49 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byAA^o.^. 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
460 
500 
520 


380 
440 
460 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
480 
500 
520 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320.  .  •  . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .... 
PLUMBING-ELECTRICAL  SUPPLIES  .... 
OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  ...... 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

AUTOMOBILES-TRUCKS 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES • 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


11  988 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
55 
(D) 
(D) 
112 
(D) 
6  963 

11  344 

6  481 

1  104 

1  650 
3  695 

2  460 

10  841 
2  298 


108 
190 

(D) 
(D) 
(D) 
(D) 
448 


(D) 
982 
(D) 
(D) 


169 

225  953 

145 

215  711 

63 

14  627 

32 

2  348 

3 

(D) 

8 

1  812 

10 

(D) 

78 

7  730 

92 

19  759 

96 

40  680 

84 

7  100 

135. 

16  874 

57 

19  169 

78 

13  787 

101 

10  177 

78 

5  518 

61 

5  378 

80 

9  041 

22 

3  667 

8 

2  213 

15 

5  327 

1 

(D) 

1 

(D) 

94 

12  187 

68 

16  189 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 
(D) 
(D) 
0.9 
(0) 
58.1 

100.0 

57.1 

9.7 

14,5 

32.6 

20.5 

100.0 
21.2 
10.2 
11.0 

(D) 
(D) 
(D) 
(D) 
3.7 


100.0 

(D) 

88.0 

(D) 

(0) 


100.0 

6.8 
1.1 
(D) 
O.S 
(D) 
3.6 
9.2 
18.9 
3.3 
7.8 
8.9 
6.4 
4.7 
2.6 
2.5 
4.2 
1.7 
1.0 
2.5 
(D) 
(D) 
5.6 
7.5 


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


> REPTG  ADDL  DETAIL  FOR  LINE  200. 
1  CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


> REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

I  REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
t KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

> HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

> REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
I  LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  • 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


> REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


20 

172 

333 

(X) 

19 

164 

595 

100.0 

13 

10 

043 

6.1 

12 

1 

220 

0.7 

1 

(D) 

(D) 

4 

969 

0.6 

8 

(D) 

(D) 

14 

4 

896 

3.0 

19 

16 

912 

10.3 

14 

143 

074 

100.0 

14 

15 

643 

10.9 

14 

11 

381 

8.0 

14 

4 

454 

3.1 

19 

34 

545 

21.0 

14 

143 

074 

100.0 

14 

29 

928 

20.9 

13 

2 

951 

2.1 

13 

2 

043 

1.4 

8 

(D) 

(0) 

14 

1 

709 

1.2 

14 

6 

055 

4.2 

14 

2 

759 

1.9 

14 

6 

023 

4.2 

14 

6 

453 

4.5 

11 

2 

471 

1.7 

1 

(D) 

(D) 

19 

6 

044 

3.7 

19 

10 

963 

6.7 

14 

143 

074 

100.0 

14 

10 

195 

7.1 

14 

(D) 

(D) 

14 

7 

325 

5.1 

2 

(D) 

(D) 

17 

15 

869 

9.6 

12 

137 

899 

100.0 

12 

14 

993 

10.9 

8 

10 

066 

7.3 

11 

4 

752 

3.4 

19 

10 

611 

6.4 

14 

143 

074 

100.0 

14 

9 

732 

6.8 

12 

2 

606 

1.8 

12 

6 

840 

4.8 

17 

6 

292 

3.8 

12 

131 

302 

100.0 

12 

4 

686 

3.6 

11 

1 

907 

1.5 

10 

2 

780 

2.1 

16 

4 

164 

2.5 

15 

3 

955 

2.4 

9 

6 

100 

3.7 

5 

88 

669 

100.0 

5 

5 

644 

6.4 

5 

3 

958 

4.5 

5 

1 

492 

1.7 

9 

(D) 

(D) 

5 

(D) 

(0) 

5 

(D) 

(D) 

4 

(D) 

(D) 

4 

(D) 

(D) 

5 

1 

321 

0.8 

10 

4 

765 

2.9 

19 

6 

779 

4.1 

14 

143 

074 

100.0 

14 

5 

590 

3.9 

14 

2 

557 

1.8 

9 

(D) 

(D) 

6 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05« 


7K-50    Pacific— Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^ 


,  see  "Description  of  the  Tables"  in  front] 


J; 


V. 


^'"ik 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 


160  t 

160 

161 

162  i 

163  t 
164 
165 
167  I 
168 
169 
171 

180 
200 


200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE .  . 

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
; MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


iREPTG  ADDL  DETAIL  FOR  LINE  200. 
'CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


29    123 
28    502 


(D) 
(0) 
(D) 
(D) 
(D) 
(0) 
431 
469 
636 
037 
061 
(D) 
056 
972 
588 
276 
(0) 
(D) 
(D) 
032 
863 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  416 

17  530 

1  138 

1  053 

178 

1  666 

17  083 

1  139 
(0) 
(D) 
(D) 
(D) 
148 

81 
428 
(D) 
(D) 

420 
848 

15  304 
484 
113 
375 

2  239 

16  030 
2  239 

1  656 
597 

2  095 

16  987 

1  670 

(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(0) 
(D) 
(D) 
(D) 
(0) 
5.0 
15.7 
2.2 
10.7 
3.7 
(D) 
7.2 
3.4 
2.1 
4.5 
(D) 
(D) 
(D) 
14.1 
3.0 


(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
6.9 

100.0 
6.5 
6.0 
1.0 

8.1 

100.0 
6.7 
(D) 
(D) 
(D) 
(D) 
0.9 
0.5 
2.5 
(D) 
(D) 

2.0 

4.1 

100.0 
3.2 
0.7 
2.5 

10.9 

100.0 

14.0 

10.3 

3.7 

10.2 

100.0 
9.S 
(D) 
(D) 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
480 
500 

500 
500 
501 
502 
503 

520 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


KITCHENWARE-HOME  FURNISHINGS. 


;  REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
> KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


; REPTG  ADDL  DETAIL  FOR  LINE  320. 
I  HARDWARE 

HARDWARE-TOOLS  

'  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


;  REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
,  LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


200 
240 
340 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
480 
500 
520 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
HOUSEHOLD  FUELS-ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL^ 


FOOD  STORES  (SIC  541 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  .  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETIC  -DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BCiS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP--FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


406 

406 
32 

1 

169 

236 

234 

20 

35 

2 

24 

3 

1 

65 

1 

2 

63 

2 

3 

225 

59 


Sales 


($1,000) 


1  829 

16  998 

1  188 

(D) 

700 

(D) 

382 

835 

1  665 

16  916 
1  657 

1  217 
441 

375 

9  652 
375 
(D) 
(D) 

(0) 
(D) 
(D) 
(D) 
1  376 

17  167 
1  345 

(D) 
561 
(D) 

(D) 


1  872 

1  830 
(D) 
(D) 
(0) 


314  513 

295  431 

239  326 
757 
(D) 

13  920 
10  770 

14  470 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

1  342 
(D) 
(D) 

1  645 

(D) 

(D) 

10  854 

899 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


8.9 

100.0 
7.0 
(D) 
4.1 
(0) 

1.9 
4.1 

e.i 

100.0 
9.8 
7.2 
2.6 


100.0 
3.9 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
6.7 

100.0 
7.8 
(D) 
3.3 

(D) 


(D) 


100.0 

97.8 
(D) 
(D) 
(D) 


100.0 

81.0 
0.3 
(D) 
4.7 
3.6 
4.9 
(D) 
(D) 
(0) 
(D) 
(0) 
(D) 
0.5 
(D) 
(D) 
0.6 
(D) 
(D) 
3.7 
0.3 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-51 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Anaheim-Santa  Ana-Garden  Grove  SIVISA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.A..A.A.« 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
480 
500 

500 
500 
508 
516 

520 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  • 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


> REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

100 

500 

500 
500 
508 


GROCERIES-OTHER  FOODS 


I REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  >■ 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


320 

272 

272 

260 
260 
243 
233 
231 
256 

21 

1 

168 

233 

231 

20 

35 

2 

24 

3 

1 

65 

1 

2 

63 

2 

3 

222 

219 
219 
212 
118 

56 


293  125 

281  731 

225  899 

279  097 

223  998 

59  091 

23  505 

14  406 

127  496 

646 
(D) 
(D) 
(0) 

14  446 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  342 
(D) 
(D) 
1  645 
(D) 
(D) 

10  806 

250  184 

10  781 

6  485 

4  312 

(0) 


7  267 
4  332 

4  328 

4  332 

4  328 

4  240 

(D) 

(D) 

35 

(D) 
(D) 

(D) 
(D) 
(D) 


1  226 
(D) 


(X) 

100.0 

80.2 

100.0 

80.3 

21.2 

8.4 

5.2 

45.7 

0.2 
(D) 
(0) 
(D) 
5.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 
(D) 
(D) 
0.6 
(D) 
(D) 
3.8 

100.0 
4.3 
2.6 
1.7 

(D) 


(X) 

100.0 

99.9 

100.0 

99.9 

97.9 

(D) 

(D) 

0.8 

(D) 
(D) 

100.0 
(D) 
(D) 


(X) 
100.0 


020 
040 


020 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 

TOTAL^ 

DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 

RETAIL  BAKERIES  (SIC  546) 

TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  


020  > REPTG  ADDL  DETAIL  FOR  LINE  020. 
020  f GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

023  i    FROZEN  FOODS  

ALL  OTHER  FOODS 


021 
023 
024 

040 


120 
200 
220 
240 
260 
280 


MEALS-SNACKS. 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART] 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLFANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


377 
267 

1 

1 
14 

5 
11 

1 


5  169 

4  041 


3  965 
76 


4  278 

3  165 

(0) 

3  149 

3  117 

(D) 

(D) 

(D) 


(D) 


891 
(0) 


275  269 

241  920 

(D) 
(D) 
380 
(D) 
(Z) 
(D) 


(X) 
100.0 


98.1 
1.9 


(X) 

100.0 

(D) 

100.0 

99.0 

(D) 

(D) 

(D) 

(D) 


(X) 
(D) 


(X) 

100.0 

(0) 
(D) 
0.2 
(D) 
(Z) 
(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-52    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^.^..* 


k.,  see  "Description  of  the  Tables"  in  front] 


300 
320 

340 
380 
400 
420 
500 
520 


II 

.Si 


380 
400 
420 
500 
520 


;;ij 
'K,. 


( 

'»"lk 

" 

r« 

380 

380  ^ 

380  t 

381 

382  I 

383  > 
384 
385 
386 
387 
388 

400 


400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS--CONT I NUED 

SPORTING-RECREATION  EQUIPMENT  .  .  • 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS i 
FRANCHISED  (SIC  551) 


REPT6  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS>  RETAIL  .... 

NEW  PASSENGER  CARS"  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLESt  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS  

;REPTG  ADDL  DETAIL  FOR  LINE  400. 

'auTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

; REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 
►NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380. 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  . 

NEW  PASSENGER  CARS.  WHOLESALE. 

NEW  COMMERCIAL  VEHICLES.  RETAIL 

USED  PASSENGER  CARS.  RETAIL.  . 

USED  PASSENGER  CARS.  WHOLESALE 

USED  COMMERCIAL  VEHICLES  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES 


Estab- 
lishments 

(number) 


31 

3 

981 

13 

179 

5 

(Z) 

153 

(D) 

80 

621 

160 

20 

927 

42 

9 

416 

203 

16 

846 

05 

218 

178 

89 

202 

555 

89 

176 

547 

66 

327 

81 

11 

127 

7 

184 

84 

14 

463 

Sales 


183  692 

169  008 

147  528 

168  714 

147  312 

87  270 

1  738 

14  293 

(D) 

32  191 

8  560 

1  974 

(D) 

240 

144  619 

224 
191 


161  724 
9  012 


270 
249 
479 
641 


184 
11  955 

163  076 

11  926 

10  047 

2  007 


14  781 

12  496 

14  499 

12  270 

5  742 

(D) 

494 

4  791 

988 

(D) 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1.6 

400 

0.1 

(Z) 

400 

(D) 

400 

0.3 

402 

8.7 

403 

3.9 

7.0 

420 

420 

420 

421 

422 

(X) 

423 

424 

00.0 

520 

87.2 

0.2 

520 

5.5 

520 

0.1 

527 

7.1 

528 

(X) 

100.0 

87.3 

100.0 

87.3 

51.7 

1.0 

8.5 

(D) 

19.1 

5.1 

1.2 

(D) 

0.1 

100.0 
0.2 
0.1 

5.4 

100.0 
5.6 
3.3 

1.4 
0.3 
0.4 

0.1 
7.1 

100.0 
7.3 
6.2 
1.2 


(X) 

100.0 

84.5 

100.0 

84.6 

39.6 

(D) 

3.4 

33.0 

6.8 

(D) 

(D) 


,  REPTG  ADDL  DETAIL  FOR  LINE  400. 
> AUTO  FUELS-LUBRICANTS  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

> REPTG  ADDL  DETAIL  FOR  LINE  420 

►TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


;  REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
382 
383 
385 
386 

400 

400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS — CONTINUED 


AUTO  FUELS-LUBRICANTS 


NONMERCHANDISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


►REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
[AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  PASSENGER  CARS.  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 


AUTO  FUELS-LUBRICANTS 


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

, TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  ,  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  


I  REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
383 
384 
385 
386 
387 
388 

400 

400 
400 
403 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400.  .  . 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  .  .  . 


Estab- 
lishments 

(number) 


Sales 


1,000) 


(D) 
(D) 
(D) 
(D) 

(D) 

11  518 
(D) 
395 
430 
138 
(D) 

1  145 

14  686 

1  145 

855 

260 


19  231 
18  766 

16  523 

18  766 

16  523 

10  755 

(D) 

(D) 

4  390 

1  116 

(D) 

(D) 
(D) 
(D) 

(D) 

18  766 
(0) 
597 
131 
(D) 
(D) 

1  363 

18  766 

1  363 

914 

430 


19  773 

13  286 

12  517 

12  951 

12  191 

(D) 

(D) 

(D) 

10  528 

1  452 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 

(D) 
(D) 
(0) 

(D) 

100.0 
(D) 
3.4 
3.7 
1.2 
(D) 

7.7 

100.0 
7.8 
5.8 
1.8 


88.0 

100.0 

88.0 

57.3 

(D) 

(D) 

23.4 

5.9 

(D) 

(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
3.2 
0.7 
(D) 
(0) 

7.3 

100.0 
7.3 
4.9 
2.3 


94.2 

100.0 

94.1 

(D) 

(D) 

(D) 

81.3 

11.2 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.1 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-53 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  .*..*..*..< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 
420 
421  Y 

520 

520  t 

520 

527  , 

528  > 


220 
260 
300 
320 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


120 
200 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
403 


PASSENGER  CAR  DEAUERSi 
NONF  RANCH  I SED — CONT I NUED 

TIRES-BATTERIES-ACCESSORIES  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  420.  , 

TIRES-BATTERIES-ACCESSORIES  .  .  . 

PARTS  I  INSTALLED  IN  REPAIR  WORK. 

NONMERCHANDISE  RECEIPTS  .     .    .     .    ■ 

REPTG  ADDL  DETAIL  FOR  LINE  520.  . 
NONMERCHANDISE  RECEIPTS  .... 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY  1  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  . 

REPTG  ADDL  DETAIL  FOR  LINE  400.  .    .     .  . 

AUTO  FUELS-LUBRICANTS  . 

GASOLINE  ' 

MOTOR  OIL-GREASES-OTHER  OILS  .    .    .     .  ■ 

TIRES-BATTERIES-ACCESSORIES  . 

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  . 

TIRES-BATTERIES-ACCESSORIES  • 

AUTOMOBILE  ACCESSORIES  • 

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  .. 
NEW  AUTO  TIRES-TUBES  SOLO  TO  DEALERS  ■ 
NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  • 
NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  ■ 
RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 
RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 
RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 
RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 
STORAGE  BATTERIES 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

REPTG  ADDL  DETAIL  FOR  LINE  520.  ... 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400.  .  .  . 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  .... 


(D) 
(D) 
(D) 

708 

10  417 
701 
243 
455 


16  209 

10  945 

(0) 
(0) 
(D) 
(D) 
184 

820 

43 
(D) 
(D) 

9  440 

8  066 

7  139 

3  299 

2  066 

302 

490 

105 

581 

86 

111 

(0) 

(D) 

(D) 
1  039 

6  373 
690 
313 
108 

274 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
65 
35 
(D) 

(D) 
(D) 
(D) 


100.0 
(D) 
(0) 

5.3 

100.0 
6.7 
2.3 
4.4 


(X) 

100.0 

(0) 
(D) 
(0) 
(D) 
1.7 

100.0 
5.2 
(D) 
(D) 

86.2 

100.0 

88.5 

40.9 

25.6 

3.7 

6.1 

1.3 

7.2 

1.1 

1.4 

(D) 

(D) 

(D) 
9.5 

100.0 
10.8 

4.9 
1.7 
4.3 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.7 
3.1 
(D) 

100.0 
(D) 
(D) 


HOME  AND  AUTO  SUPPLY 
STORES — CONTINUED 


420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

500 
520 

520 
520 
524 
526 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

(NONMERCHANDISE  RECEIPTS  .  .  ,  . 

BRAKE  AND  WHEEL  SERVICES  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


240 
300 
320 
380 
400 
420 
500 
520 


MISC.  AIRCRAFTi  MARINEt  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFTi  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL^ . 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


240 
320 
380 
500 

500 
500 
504 
505 
507 

520 

520 
520 
527 
532 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. 

HARDWARE 

AUTOMOBILES-TRUCKS.  . 
ALL  OTHER  MERCHANDISE 


■FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


; REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTAL^ . 


1  137 

100.0 

332 

29.2 

146 

12.8 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

124 

10.9 

1  061 

100.0 

124 

11.7 

(D) 

(D) 

(D) 

(0) 

66 

19 

760 

(X) 

42 

13 

997 

100.0 

1 

(D) 

(0) 

18 

3 

763 

26.9 

1 

(D) 

(D) 

4 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

23 

9 

156 

65.4 

22 

512 

3.7 

10  606 

9  620 

(D) 
(D) 
(D) 
(0) 

9  552 

9  084 

8  368 

(0) 

(D) 

342 

5  208 
342 
(D) 
(D) 


(X) 

100.0 

(0) 
(0) 
(D) 
(D) 

100.0 

95.1 

87.6 

(D) 

(D) 

3.6 

100.0 
6.6 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-54    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by  j^^jk.^ 


k,  see  "Description  of  the  Tables"  in  front] 


&^. 


020 
040 
100 
300 
100 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

•AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  ,.  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  • 


020 
120 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


120 
140 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
AUTO  FUELS-LUBRICANTS  .... 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELi  ACCESSORY  STORES  (SIC  56). 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S<  BOYS'  APPAREL  STORESi 
CUSTOM  TAILORS  (SIC  561i  5671 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


630 

18 

3 

70 

1 

630 

617 
617 
617 
15 
548 

560 

547 
547 
145 
31 
540 

3 

1 

1 

10 

473 

455 
455 
447 
108 


474 

352 

1 
9 

101 

231 

152 

11 

2 

2 

3 

22 

6 

1 

1 

16 

149 


Sales 


($1,000) 


82  938 

52 

(Z) 

293 

(D) 

69  965 

81  234 

68  627 

65  584 

157 

2  899 

9  038 

75  180 

8  910 

1  151 

160 

7  588 

(D) 
(D) 
(D) 
(Z) 

3  467 

67  903 

3  343 

3  041 

310 


67  611 

55  777 

(D) 

235 

14  781 

25  717 

12  515 

480 

(D) 

(D) 

60 

159 

64 

(D) 

(D) 

(D) 

1  481 


13  803 
12  332 


(Z) 
10  889 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

0.1 
(Z) 
0.4 
(D) 
84.4 

100.0 

84.5 

80.7 

0.2 

3.6 

10.9 

100.0 

11.9 

1.5 

0.2 

10.1 

(D) 
(D) 
(D) 
(Z) 
4.2 

100.0 
4.9 
4.5 
0.5 


(X) 

100.0 

(D) 
0.4 
26.5 
46.1 
22.4 
0.9 
(D) 
(D) 
0.1 
0.3 
0.1 
(D) 
(D) 
(0) 
2.7 


(X) 
100.0 


(Z) 
88.3 


160 
180 
200 
220 
280 
300 
320 
340 
500 
520 


020 
120 
140 
160 
180 
200 
220 
260 
280 
300 
500 
520 


020 
120 
140 

140 
140 
146 


Kmd  of  business  and  merchandise  line 


MEN»Sl  BOYS»  APPAREL  STORESi 
CUSTOM  TAILORS — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CUSTOM  TAILORS  (SIC  567) 

TOTAL  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-31  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ....  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
OTHER  MEN'S  CLOTHING  


Estab- 
lishments 

(number) 


164 

1 

4 

6 

164 

18 
5 
1 
2 

12 
1 
4 

48 


162 

113 

1 

3 
4 

2 

2 

2 


Sales 


($1,000) 


500 

4.1 

501 

4.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

383 

3.1 

13    484 
(D) 


319 
(D) 


23    448 

(D) 
(D) 
646 
21  118 
416 
303 
(D) 
(D) 
121 
(D) 
99 
393 


17  891 


(0) 
(D) 
(D) 

(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 

100.0 


100.0 

(D) 
(D) 
2.8 
90.1 
1.8 
1.3 
(D) 
(D) 
0.5 
(D) 
0.4 
1.7 


(D) 
(D) 
(0) 

100.0 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-55 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
163 
161* 
165 
168 
172 
173 
17« 
175 
176 

180 
200 
220 
260 
280 
300 
500 
520 


120 
IHO 
160 
180 
200 
280 
500 
520 


120 
11(0 

ItO 
140 
142 
143 
144 
146 


WOMEN'S  READY-TO-WEAR 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXt.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY  1  SPEC.  STORES? 
FURRIERS  {SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSETi  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


HOSIERY  STORES  iSIC  563  PART) 
TOTAL  


APPAREL  1  ACCESSORY'  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

►REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
►mEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

HEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


16  306 

14  095 
13  267 

441 

148 

224 

1  038 

3  851 

5  197 

1  790 

194 

202 

233 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
335 


72 

6  130 

51 

5  557 

1 

(D) 

2 

(D) 

51 

4  812 

5 

(D) 

2 

(D) 

3 

(D) 

1 

(Dl 

11 

(D) 

458 
(D) 


(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


91.1 

100.0 

94.1 

3.1 

1.1 

1.6 

7.4 

27.3 

36.9 

12.7 

1.4 

1.4 

1.7 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
1.9 


100.0 

(D) 
(D) 
86.6 
(D) 
(D) 
(D) 
(0) 
(D) 


(X) 
100.0 


(D) 
(0) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


APPARELi  ACCESSORYi  OTHER  SPEC. 
ST0RES--C0NTINUED 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURRIERS!  FUR  SHOPS  (SIC  568) 

TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


120 
140 

140 
140 
142 
143 
144 
145 
146 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

►REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


160   WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


160 
160  Y 

161 

163 

164 

165  ' 

168 

172 

173 

174 

176 

180 
200 
240 
260 
280 
300 
500 
520 


160 
180 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  160.  .    .    .    . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENiS-INFANTS'  WEAR  . 

MILLINERY 

HOSIERY 

LINGERIE  ■ 

WOMEN'S  SPORTSWEAR  . 

DRESSES ■ 

COATS-SUITS 

HANDBAGS  ' 

OTHER  WOMENiS-GIRLS'  CLOTHING-ACCESS. < 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  ........ 

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


917 
256 
241 
(D) 
73 
393 
259 
622 
140 
115 
(D) 
369 

(D) 
(D) 
(D) 
(D) 
(D) 


(D) 

3  117 

4  854 
2  686 

337 

1  142 
533 

36 
652 

2  210 

4  854 
1  664 

77 
(D) 
(D) 

84 
560 
278 
300 

36 
306 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
197 


14  303 

12  516 

743 

11  320 

(D) 

(D) 


85.8 

100.0 

86.6 

4.9 

(D) 

1.5 

8.0 

45.9 

12.6 

2.8 

2.3 

(D) 

7.5 

(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
51.2 

100.0 
55.3 

6.9 
23.5 
11.0 

0.7 
13.4 

36.3 

100.0 
34.3 
1.6 
(D) 
(D) 
1.7 
11.5 
5.7 
6.2 
0.7 
6.3 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.2 


100.0 

5.9 

90.4 

(D) 

(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-56    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^..^^..^ 


».,  see  "Description  of  the  Tables"  in  front] 


'f. 


180 

180 
180 
181 
182 
183 

520 


,REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
> ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


r'\ 


160 
180 

180 
180 
181 
182 
183 

500 
520 


OtO 
100 
120 
140 
160 
180 
200 
220 
2H0 
260 
280 
300 
320 
340 
t20 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  <SIC  566  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
ALL  FOOTWEAR 


NONMERCHANDISE  RECEIPTS 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


; REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
I  ALL  FOOTWEAR 

I  MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


TOTAL 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


290 

2 

2 

2 

2 

3 

1 

78 

143 

159 

65 

8 

1 

4 

2 

1 

9 

164 


Sales 


($1,000) 


1  049 


768 

787 
768 
(D) 
(D) 
(D) 

19 


(D) 
485 

730 
285 
365 
520 
416 

(D) 
254 


(D) 


78  083 

60  964 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

2  750 
19  466 
29  021 

4  008 
(D) 
(D) 
(D) 
(D) 
(D) 
509 

3  617 


Percent 

•a 

of  sales 

accounted 

.1 

for  by  the 

Si 

specified 

"c 

merchandise 

"5 

line 

s 

(X) 

040 

100 

(X) 

120 

140 

100.0 

160 

200 

97.6 

220 

240 

100.0 

260 

97.6 

280 

(D) 

300 

(D) 

320 

(0) 

340 

500 

2.4 

520 

(X) 

100.0 

(D) 

100 

94.3 

120 

140 

100.0 

160 

94.2 

200 

30.6 

220 

45.5 

240 

18.3 

240 

(D) 

240 

3.2 

243 

244 

245 

246 

247 

(X) 

260 

280 

300 

320 

500 

520 

(X) 

(X) 

200 

220 

100.0 

240 

260 

(D) 

340 

(D) 

500 

(D) 

520 

(D) 

(0) 

(D) 

4.5 

31.9 

47.6 

6.6 

(D) 

(D) 

(0) 

200 

(0) 

240 

(D) 

260 

0.8 

320 

5.9 

520 

Kmd  of  business  and  merchandise  line 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

'REPTG  ADDL  DETAIL  FOR  LINE  240.  ... 
, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

t     SLEEP  EQUIPMENT , 

'  OTHER  HOUSEHOLD  FURNITURE 

I  FLOOR  COVERINGS.  SOFT  SURFACE.  .  .  .  . 
.  FLOOR  COVERINGS.  HARD  SURFACE.  .  .  .  . 
1  NONHOUSEHOLD  FURNITURE  , 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

HARDWARE 

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


278 

47 

511 

183 

39 

107 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

74 

(0) 

41 

2 

523 

159 

29 

021 

48 

2 

599 

7 

(D) 

1 

(D) 

4 

(D) 

2 

(D) 

6 

(D) 

88 

1 

380 

Sales 


($1,( 


153 

31 

609 

113 

26 

975 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

27 

(D) 

39 

(0) 

113 

21 

433 

106 

26 

252 

106 

20 

752 

82 

2 

575 

104 

16 

739 

54 

1 

337 

8 

50 

6 

106 

37 

650 

5 

(Z) 

1 

(D) 

2 

(D) 

4 

(D) 

61 

1 

162 

22 

591 

2 

(D) 

37 

7    445 

1 

(D) 

2 

(D) 

2 

(D) 

13 

101 

657 
(0) 
(D) 
(D) 
54 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  lo  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-57 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


040 
240 
260 
280 
520 


CHINAt  GLASSWAREi  METALWARE 
STORES  (SIC  5715) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS ■ 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL^ . 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 

220 
220 
224 
225 
226 

260 

260 
260 
264 
265 

520 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


1 REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S. 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 

t KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


100 
120 
140 
160 
180 
220 

220 
220 
224 
225 
226 
227 

260 

260 
260 
264 
265 

280 
420 
500 
520 


NONMERCHANDISE  RECEIPTS 


RADIOi  TELEVISION  STORES  (SIC  5732) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'St  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S. 
RECORDS-TAPES-MUSICAL  INSTRUMENTS. 


KITCHENWARE-HOME  FURNISHINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
I KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


2  089 

(D) 
(D) 
1  933 
(D) 
63 


(D) 

4  909 

5  760 
4  841 
3  678 
1  028 

134 

(D) 

(0) 
(D) 
(D) 
(D) 


15  864 

9  882 

(D) 
(0) 
(D) 
(D) 
(D) 
7  377 

9  578 

7  105 

(D) 

6  082 

145 

(D) 

(D) 

(0) 
(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

1  016 


(X) 

100.0 

(D) 
(D) 
92.5 
(D) 
3.0 


100.0 

(D) 
73.6 

100.0 

84.0 

63.9 

17.8 

2.3 

(D) 

(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
74.7 

100.0 

74.2 

(D) 

63.5 

1.5 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

10.3 


220 
500 
520 


220 

220 
220 
231 
232 
233 
234 

500 
520 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

1  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD  I  OS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


020 
040 
060 
080 
100 
120 
160 
260 
300 
340 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
160 
260 
300 


NONMERCHANDISE  RECEIPTS 


EATINGt  DRINKING  PLACES  (SIC  58) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  


1  223 

842 

128 

755 

341 

34 

72 

1 

2 

1 

2 

1 

3 

3 

5 

152 


5  948 

5  302 

4  657 
(D) 
(D) 


4  028 

4  534 

4  028 

(D) 

1  357 

1  368 

1  088 

(D) 

(D) 

(D) 

506 


105  431 

5  689 
74  512 
20  382 
(D) 
370 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
182 

3  075 


913 

111 

805 

(X) 

626 

90 

357 

100.0 

119 

5 

659 

6.3 

626 

71 

838 

79.5 

125 

8 

390 

9.3 

8 

(Z) 

(Z) 

48 

329 

0.4 

1 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

87.8 
(D) 
(D) 


768 

<X) 

768 

100.0 

629 

81.9 

452 

100.0 

376 

83.2 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(X) 

100.0 

88.8 

100.0 

88.8 

(D) 

29.9 

30.2 

24.0 

(D) 

(D) 

(D) 

11.2 


100.0 

5.4 
70.7 
19.3 
(0) 
0.4 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.2 
2.9 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  tvithheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-58    Pacific— Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California--Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


I.. 


P 


2i: 


340 
400 
420 
500 
520 


020 
040 
060 
OSO 
100 
120 
160 
260 
340 
400 
420 
500 
520 


020 

040 
060 
100 
520 


020 
040 
060 
100 
300 
500 
520 


020 
040 
060 
100 
520 


020 
040 
060 
080 
100 
520 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*.>».A.j 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


EATING  PLACES— CONTINUED 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTSi  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART)" 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5S13) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


1 

3 

3 

5 

124 


627 
397 

85 

397 

116 

8 

28 
1 
2 
1 
1 
3 
3 
4 

95 


182 

27 

182 

7 

13 
2 
1 

18 


Sales 


($1,000) 


(D) 
(D) 
(D) 
182 
2  864 


72  461 

4  958 
55  491 

8  031 
(Z) 
73 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

2  659 


(D) 
332 
(D) 
(D) 
(D) 


11  299 

563 

10  344 

(D) 

23 
(D) 
(D) 

68 


(D) 
671 
(D) 
(D) 
(D) 


310 

21 

066 

216 

15 

074 

9 

(D) 

129 

2 

674 

216 

11 

992 

26 

(D) 

24 

41 

28 

211 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


(D) 
(D) 
(D) 
0.2 
3.2 


(X) 
100.0 

6.8 

76.6 

11.1 

(Z) 

0.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

3.7 


100.0 

(D) 
93.3 
(D) 
(0) 
(D) 


100.0 

5.0 
91.5 
(D) 
0.2 
(D) 
(D) 
0.6 


100.0 

(D) 
88.3 
(D) 
(D) 
(D) 


100.0 

(D) 
17.7 
79.6 
(D) 
0.3 
1.4 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
420 
460 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
260 
280 
480 
500 
520 


Kind  of  business  and  merchandise  line 


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

DRUG  STORES  (SIC  591  PART) 

TOTAL , 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
iisfiments 

(number) 


161 

54 

281 

127 

36 

408 

50 

1 

075 

15 

362 

21 

(D) 

97 

2 

341 

127 

22 

648 

21 

(D) 

25 

(D) 

6 

32 

20 

(D) 

22 

(D) 

14 

(D) 

27 

(D) 

48 

430 

19 

(D) 

19 

164 

1 

(D) 

9 

(D) 

1 

(D) 

80 

2 

556 

36 

314 

Sales 


($1,000) 


(D) 


735 

84  819 

465 

63  207 

139 

4  166 

9 

205 

148 

19  478 

121 

3  028 

29 

388 

12 

146 

13 

712 

16 

140 

9 

(D) 

20 

433 

30 

1  317 

30 

387 

55 

3  826 

65 

4  668 

31 

2  147 

6 

60 

1 

(D) 

3 

(D) 

1 

(D) 

17 

4  811 

6 

227 

217 

14  454 

173 

2  101 

174 

32 

647 

146 

27 

881 

132 

4 

102 

8 

(0) 

146 

(D) 

116 

2 

955 

26 

286 

1 

(D) 

- 

(D) 

2 

(0) 

40 

649 

53 

414 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure,       (NA)  Not  available.       (X)  Not  applicable,        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-59 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by aa.j».j> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


140 
160 
180 
200 
220 

2ao 

260 
280 
300 
320 
380 
420 
500 
520 


240 
260 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
500 
520 


020 
040 
240 
260 
280 
340 
500 
520 


040 
500 

500 
500 
508 
512 
513 
514 
515 


ANTIQUE  STORES  1  SECONDHAND 
STORES  (SIC  5931 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHiNGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPOI^TING-RECREATION    EQUIPMENT 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SECONDHAND  STORES  (SIC  S933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOKi  STATIONERY  STORES  (SIC  594) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

FURNITURE-SLEcP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

ALL  OTHER  MERCHANDISE 


;reptg  addl  detail  for  line  500 

lall  other  merchandise  

commercial  STATIONERY-OFFICE  SUPPLIES. 
SOCIAL  STATIONERY-GREETING  CARDS  .  .  ■ 

BOOKS-PERIODICALS 

ART'  DRAFTING.  ENGINEERING  SUPPLIES.  . 
ALL  OTHER  MERCHANDISE 


(D) 
(D) 
(D) 
(D) 
193 
876 
116 
(D) 
(D) 
(D) 
(D) 
(D) 
517 
69 


(D) 

(D) 

(D) 

12 


3  438 

2  934 

(D) 
(D) 
(D) 
(D) 
193 
(D) 
(D) 
(D) 
(D) 
(D) 
(Dl 
(D) 
(D) 
57 


6  071 

5  329 

(0) 
(0) 
367 
(D) 
(D) 
<D) 
4  572 
218 


(D) 
(D) 

331 
330 
(D) 
13 
280 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
5.9 

26.8 
3.6 
(D) 
(Dl 
(D) 
(D) 
(D) 

15.8 
2.1 


(D) 
(D) 
(D) 
3.6 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
6.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Dl 
1.9 


(X) 

100.0 

(Dl 
(Dl 
6.9 
(01 
(Dl 
(Dl 
85.8 
4.1 


100.0 

(D) 
(D) 

100.0 

99.7 

(D) 

3.9 

84.6 
(D) 
(D) 


520 
520 
523 


BOOK  STORES--CONTINUED 

NONMERCHANDISE  RECEIPTS  ... 

REPTG  ADDL  DETAIL  FOR  LINE  520 
NONMERCHANDISE  RECEIPTS  .  .  . 
OTHER  NONMERCHANDISE  RECEIPTS 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

240 

240 
240 
248 
249 

260 

280 
340 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


GROCERIES-OTHER  FOODS  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


> REPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  

OTHER  FURN. -SLEEP  EQUIP. -FL.  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


I REPTG  ADDL  DETAIL  FOR  LINE  500 

>ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  , 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE , 


020 
100 
140 
180 
300 
320 
500 
520 


020 
100 
140 
180 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
500 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
[SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  


(D) 
(D) 
(D) 


4  795 

4  383 

(Dl 
367 

2  778 
367 
(D) 
(D) 

(Dl 
(Dl 
(Dl 
(Dl 

3  930 
3  367 

2  709 
(Dl 
(Dl 
244 
164 

70 
(D) 

(D) 

3  489 
208 
(D) 
(Dl 
(Dl 


6  943 
4  771 

26 
(Dl 
(Dl 

45 

4  374 

(D) 

29 
272 


100.0 
(Dl 
(Dl 


(XI 

100.0 

(Dl 
8.4 

100.0 

13.2 

(Dl 

(Dl 

(Dl 
(01 
(Dl 
(Dl 

100.0 
85.7 
68.9 
(Dl 
(Dl 
6.2 
4.2 
1.8 
(Dl 

(Dl 

100.0 
6.0 
(Dl 
(Dl 
(01 


(XI 

100.0 

0.5 
(Dl 
(Dl 
0.9 
91.7 
(Dl 
0.6 
5.7 


26 

0.6 

(Dl 

(Dl 

(Dl 

(Dl 

45 

1.1 

3  701 

91.9 

3  330 

100.0 

3  081 

92.5 

703 

21.1 

459 

13.8 

535 

16.1 

634 

19.0 

450 

13.5 

(Dl 

(Dl 

(Dl 

(01 

(D) 

(Dl 

(D) 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-60    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


5.) 


■(.., 

:■*: 

"vi 

^-•-Ik 

'*l  " 

! 

300 

320 
500 
520 


320 
340 
««0 
H60 
480 
500 


260 
320 
340 
460 
500 
520 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 

500 
520 

520 
520 
529 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^A.^^.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORES — CONTINUED 
NONMERCHANOISE  RECEIPTS  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


HAYi  GRAINi  FEED  STORES  (SIC  5962) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANOISE  RECEIPTS  .  .  . 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  280 

> JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANOISE  RECEIPTS  .  .  . 


> REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANOISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCK1  JEWELRY  REPAIRS. 


Estab- 
lishments 

(number) 


52 

38 

8 

5 

38 

36 
36 
32 
20 
33 
25 
29 
1 

1 

4 
35 

32 

(na) 

32 


Sales 


($1,000) 


673 

90.3 

(D) 

(D) 

(D) 

(D) 

33 

4.4 

26 
(D) 
(D) 
221 
(D) 
(D) 


6  023 

4  983 

204 

(D) 

3  623 


171 
260 
628 
(D) 
309 
466 
722 
(D) 

<DI 
(D) 
689 


3  994 

(na) 

444 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
0.8 

(D) 
(D) 
98.1 
(D) 
(D) 


(0) 

(0) 

004 

92.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(X) 

100.0 

4.1 

(0) 

72.7 

100.0 
78.2 
15.1 

(0) 
31.4 
11.2 
17.3 

(D) 

(D) 

(D) 

13.8 

100.0 
(NA) 
11.1 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure, 
dflerchandise  line  detail  withheld  due  to  insufficient  reporting. 


Kind  of  business  and  merchandise  line 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FLORISTS  (SIC  5992) 
TOTAL^ 

CIGAR  STORESi  STANDS  (SIC  5993) 

TOTAL  

NEWS  DEALERS!  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


407 
(D) 


(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


341 
(D) 


1    900 
(0) 


1    351 
(D) 


(NA)  Not  available. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-61 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Anaheim-Santa  Ana-Garden  Grove  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.A..A..A.j 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OPTICAL  GOODS  STORES  (SIC  5998) 
total'- 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


280 
300 
340 
500 
520 


220 
260 
280 
500 
520 


320 
460 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBY  1  TOYi  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  •  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

OTHER  (SIC  5999  PART) 
TOTAL^ 


34 


216 

(D) 


1  307 

(0) 
(D) 
(D) 
1  238 
(D) 


344 

(D) 
(D) 
(D) 
261 
(D) 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
94.7 
(D) 


100.0 

(D) 
(D) 
(D) 
75.9 
(D) 


(X) 


(D) 

(D) 

(D) 

(D) 

516 

94.7 

(D) 

(D) 

020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 

320 
340 
420 
440 
460 
500 
520 


020 
040 
100 
500 
520 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEI^'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEI^'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES ' 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Net  applicable.        (Z)  Less  than  0.05%. 


17  448 

3  628 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
1  010 
364 
(D) 
(D) 
(D) 

(D) 
1  225 
(D) 
(D) 
(D) 
1  978 
523 


100.0 

20.8 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
5.8 
2.1 
(D) 
(D) 
(D) 

(D) 
7.0 
(D) 
(D) 
(D) 
11.3 
3.0 


387 

22.9 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

7K-62    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


r\ 


ci: 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
500 
520 


240 
300 
320 
340 
520 


200 
240 
260 
320 
340 
420 
520 


Bakersfield  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  ^1DSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC .  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEEO-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBER.  BLDG.  MATLS.i  HARDWARE; 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER,  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  

HEATING  PLUMBING'  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


2  174 

1  538 

379 
333 

146 

199 

296 

263 

121 

162 

99 

101 

114 

113 

154 

101 

94 

145 

69 

75 

345 

384 

34 

23 

20 

349 

641 


Sales 


($1,000) 


370  576 

69  767 

18  215 

5  653 

9  843 

4  796 

12  867 
9  819 

18  469 

5  396 
5  842 
9  997 

11  065 

3  407 
2  422 
2  984 

4  702 

13  143 
59  738 
28  590 
17  231 
17  592 

9  566 

2  222 

10  236 

16  620 


35  231 

(0) 
(D) 
(D) 
(D) 
(D) 
274 
103 
(Z) 
97 
2  337 

11  437 
(D) 
(D) 

17  557 

(D) 

(D) 

2  378 


10  818 

(0) 

(D) 

1  104 

9  232 

337 


Standard  Notes:  -  Represents  zero.  (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(D) 
<D) 
(D) 
(D) 
139 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

IB. 8 
4.9 
1.5 
2.7 
1.3 
3.5 
2.6 
5.0 
1.5 
1.6 
2.7 
3.0 
0.9 
0.7 
0.8 
1.3 
3.5 

16.1 
7.7 
4.6 
4.7 
2.6 
0.6 
2.8 
4.5 


100. 0 

(0) 
(D) 
(D) 
(D) 
(0) 
0.8 
0.3 
(Z) 
0.3 
6.6 

32.5 
(D) 
<D) 

49.8 
(D) 
(D) 
6.7 


100.0 

(0) 

(D) 

10.2 

85.3 

3.1 


100.0 

(D) 
(D) 
(D) 
(D) 
89.5 
(D) 
(D) 


320 
380 
420 
440 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
120 
140 


140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 


Kind  of  business  and  merchandise  hne 


HARDWARE  STORES  (SIC  5251) 
TOTAL ^ 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR.  .  .  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


140  k REPTG  ADDL  DETAIL  FOR  LINE  140. 


•MEN'S-BOYS'  CLOTHING. 
MEN'S  CLOTHING  .  .  . 
BOYS'  CLOTHING  .  .  . 


EXC.  FOOTWEAR 


WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
■CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


Estab- 
lishments 

(number) 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


39 

22 

219 

29 

20 

607 

5 

155 

6 

(D) 

3 

(D) 

29 

17 

557 

1 

(D) 

2 

(D) 

19 

1 

950 

Sales 


($1,000) 


88 

46  147 

67 

44  042 

40 

2  389 

12 

621 

2 

(D) 

4 

101 

8 

(D) 

47 

646 

54 

4  458 

56 

9  651 

39 

1  749 

58 

4  514 

19 

2  967 

31 

2  520 

51 

1  838 

35 

661 

30 

974 

49 

1  624 

7 

(D) 

2 

(D) 

3 

(D) 

1 

(D) 

54 

2  840 

25 

3  219 

5 

28  553 

5 

28  553 

2 

(D) 

2 

(Dl 

3 

(D) 

5 

3  104 

5 

28  553 

5 

3  104 

5 

2  410 

5 

665 

5 

7  107 

5 

28  553 

5 

7  107 

5 

730 

5 

490 

5 

(D) 

5 

(D) 

5 

1  243 

5 

529 

5 

1  558 

5 

1  338 

4 

683 

5 

1  245 

5 

2  195 

5 

28  553 

5 

2  195 

5 

616 

5 

1  708 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-63 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Bakersfield  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 


DEPARTMENT  STORES — CONTINUED 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


220  > REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

220  iHAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

221  I  MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

222  ►  RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


240 


240  I REPTG  ADDL  DETAIL  FOR  LINE  240 

240  'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

241  ;  FLOOR  COVERINGS. 


242  .  FURNITURE-SLEEP  EQUIPMENT. 


260  1  REPTG  ADDL  DETAIL  FOR  LINE  260. 


260 
261 
262 

280 
300 
320 

320 


321 
322 

340 

340 
340 
346 
356 

420 
500 

500 
500 
501 
502 
503 

520 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


KITCHENWARE-HOME  FURNISHINGS. 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  . 


JEI«ELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 


320  (HARDWARE. 


>  HARDWARE-TOOLS  

'  GARDENING  EQUIPMENT-SUPPLIES 


LUMBER-BUILDING  MATERIALS 


'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
.WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  .  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
<SIC  539) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

Standard  Notes: 


(D) 

(D) 
(D) 
(D) 

1  949 

27  744 
1  949 

786 
1  193 

1  015 

28  553 
1  015 

376 
640 

216 

612 
(D) 

(0) 
(D) 
(D) 
(D) 


ID) 
(D) 
(D) 
(D) 

(D) 
1  114 

28  553 

1  114 
(0) 
525 
(D) 

2  863 


215 
266 
(D) 
310 
475 
399 
(D) 
143 
86 
75 
571 
(D) 
203 
382 
(D) 
445 
116 


(D) 
(D) 
(D) 
101 
43 
ID) 
879 


(D) 
<D) 
(D) 
(D) 

6.8 

100.0 
7.0 
2.8 

4.3 

3.6 

100.0 
3.6 
1.3 
2.2 

0.8 
2.1 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
3.9 

100.0 
3.9 
(D) 
1.8 
(D) 

10.0 


100.0 

3.0 
3.8 
(D) 
4.4 
6.7 

19.8 
(D) 

16.1 
1.2 
1.1 
8.1 
(D) 
2.9 
5.4 
(D) 

20.4 
1.6 


(X) 

100.0 

(D) 
10) 
(D) 
1.2 
0.5 
(D) 
10.5 


160 

180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
460 
480 
500 
520 


MISC.  GENERAL  MERCHANDISE  STORES — CON 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

FOOD  STORES  (SIC  54) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
460 
480 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS.  .  .  


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


■REPTG  ADDL  DETAIL  FOR  LINE  500. 
I  ALL  OTHER  MERCHANDISE 

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


'NONMERCHANDISE  RECEIPTS  .  .  . 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


195 

195 
13 

1 

94 
147 
139 

13 

13 
4 
1 
2 
1 

25 
2 
1 

24 

5 

2 

1 

138 

33 


173 

173 

164 
164 
155 
149 
141 
163 

9 

1 

94 

147 

138 

13 

13 

4 

1 

2 

1 

25 

2 

1 

24 

5 

2 

1 

137 

137 

137 

133 

40 


1  145 

13.6 

(D) 

(D) 

1  176 

14.0 

(D) 

(D) 

496 

5.9 

252 

3.0 

(D) 

(D) 

159 

1.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

281 

3.3 

240 

2.9 

92  439 
77  527 


64  795 
199 


(D) 
328 
760 
990 
136 
123 
(2) 
(D) 
(D) 
(D) 
302 
(D) 
(D) 
(D) 
54 
(D) 
(D) 
296 
243 


63  413 

74  972 
62  384 
16  853 
5  508 
3  281 
36  858 


100.0 

83.6 
0.3 
(D) 
3.0 
3.6 
5.1 
0.2 
0.2 
(Z) 
(D) 
(D) 
(D) 
0.4 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
3.0 
0.3 


83.4 

100.0 

83.2 

22.5 

7.3 

4.4 
49.2 


173 

0.2 

(D) 

(D) 

2  328 

3.1 

2  760 

3.6 

(0) 

(D) 

136 

0.2 

123 

0.2 

(Z) 

(Z) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

302 

0.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

54 

0.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

66  373 

100.0 

(D) 

(D) 

1  731 

2.6 

(0) 

(D) 

7K-64    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    California—Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Bakersfield  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.^^^^^,  see  "Description  of  the  Tables"  in  front] 


» 


200 
220 
240 
260 
280 
300 
320 
3t0 
380 
400 
420 
500 
520 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


020 

040 
060 
080 
100 
120 
220 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  5421 


FRUIT  STORES!  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  > 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ■ 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


.REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

partsi  installed  in  repair  work.  .  .  . 

parts!  retail  (over  the  counterl  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENTi  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 


Sales 


($1,000) 


402 

296 

35 

22 

3 

4 

25 

1 

I 

2 

1 

2 

296 

289 

289 

288 

31 

253 

269 


(D) 


415 
(D) 


166 

86 

090 

127 

78 

827 

1 

(D) 

11 

197 

3 

(D) 

8 

72 

4 

(Z) 

13 

405 

12 

134 

4 

(Z) 

64 

58 

909 

39 

293 

94 

11 

776 

14 

949 

93 

6 

049 

43  373 

33  532 

(0) 
294 
(D) 
(D) 
174 
(0) 
(0) 
(D) 
(D) 
(D) 
28  172 

32  754 

27  561 

24  874 

1  532 

1  187 

3  178 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


264 

29 

867 

264 

3 

095 

63 

412 

20 

114 

253 

2 

557 

_ 

(D) 

3 

(Z) 

7 

(2) 

(X) 


(X) 
100.0 


100.0 

(D) 
0.2 
(D) 
0.1 
(Z) 
0.5 
0.2 
(Z) 

74.7 
0.4 

14.9 
1.2 
7.7 


(X) 

100.0 

(0) 
0,9 
(D) 
(D) 
0.5 
(0) 
(D) 
(0) 
(D) 
(D) 
84.0 

100.0 

84.1 

75.9 

4.7 

3.6 

9.5 

100.0 

10.4 

1.4 

0.4 

8.6 

(D) 
(Z) 
(Z) 


520 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

►  OTHER  NONMERCHANDISE  RECEIPTS. 


120 
140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


120 
140 
160 
180 
240 
280 
520 


120 
140 
160 
180 
240 
280 
520 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STATIONS — CONTINUED 
NONMERCHANDISE  RECEIPTS  


APPAREL  I  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ' 


MEN'S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEfDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

120   COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
160   WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

160k REPTG  ADDL  DETAIL  FOR  LINE  160 

160  'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

161  '  CHILDREN. S-INFANTS'  WEAR  

163  ,  MILLINERY 

164  >  HOSIERY 

165  •  LINGERIE  

168  ;  WOMEN'S  SPORTSWEAR  

172  ,  DRESSES 

173  >  COATS-SUITS 

174  '  HANDBAGS  

175  ,  FURS  

176  (  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

180   ALL  FOOTWEAR 

280   JEWELRY-OPTICAL  GOODS  

520   NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than 0.1 


216 

212 
212 

202 
47 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1  370 

25  212 

1  362 
955 
422 


20  344 
17  945 


2 

(D) 

37 

4  881 

77 

8  114 

47 

3  522 

9 

575 

3 

(D) 

3 

(D) 

8 

46 

2 

(D) 

7 

46 

47 

587 

22 

3  980 

16 

3  490 

_ 

(D) 

16 

2  655 

2 

(D) 

9 

272 

1 

(D) 

3 

(0) 

7 

230 

6  625 


1 

(D) 

2 

(D) 

48 

5  406 

5 

(D) 

1 

(D) 

2 

(0) 

14 

118 

(0) 
4  637 

4  738 

4  494 

144 

(0) 

120 

458 

1  221 

1  765 

475 

74 

(D) 

156 

(D) 
(D) 
(D) 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-65 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Bakersfield  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


WOMEN'S  ACCESSORYi  SPEC. 
FURRIERS  (SIC  563i 


STORES! 
568) 


lUO 
160 
180 
240 
520 


120 

mo 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
240 
260 
280 
300 
500 
520 


140 
160 
180 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING 

MEN'S  TAILORED  OUTERWEAR  . 

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS 

OTHER  MEN'S  CLOTHING  . 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .    .     .    , 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  . 

MILLINERY 

HOSIERY '  .  . 

LINGERIE  . 

WOMEN'S  SPORTSWEAR  . 

DRESSES 

COATS-SUITS 

HANDBAGS  . 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  ...  . 

NONMERCHANDISE  RECEIPTS  . 

SHOE  STORES  (SIC  566) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  APPAREL'  ACCESSORY  STORES 
(SIC  564i  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


831 

(D) 
769 
(D) 
(D) 
(D) 


(D) 
2  177 

1  418 
681 
116 
207 
114 

22 
224 

2  139 

1  310 

492 
35 

(D) 
19 
55 

171 
90 

(D) 
12 
44 

456 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
115 


2  987 

(D) 

197 

2  655 

(0) 
124 


217 
(D) 


100.0 

(D) 
92.5 
(0) 
(D) 
(D) 


(X) 

100.0 

(D) 
38.8 

100.0 

48.0 

8.2 

14.6 

8.0 

1.6 

15.8 

38.1 

100.0 
37.6 
2.7 
(0) 
1.5 
5.0 
13.1 
6.9 
(D) 
0.9 
3.4 

8.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.0 


100.0 

(D) 
6.6 

88.9 
(D) 
4.2 


(X) 
(D) 


200 
220 
240 
260 
280 
300 
320 
400 
420 
480 
500 
520 


200 
220 
240 
260 
280 
300 
320 
500 
520 


200 
220 
240 
260 
280 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
400 
500 
520 


020 

040 
060 
080 
100 
120 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  ..... 

HARDWARE 

ALL  OTHER  MERCHANDISE  .  . 

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


117 

79 

21 

48 

49 

28 

4 

5 

4 

1 

1 

1 

7 

46 


508 

334 

35 

281 

138 

15 

31 

1 

1 
1 

7 
45 


231 

32 

231 

35 

5 
20 

1 


19  867 
15  512 


447 
333 

838 
599 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
108 


12  437 
10  256 


(D) 
277 
713 
287 
(D) 
(D) 
(D) 
(D) 
423 


23  901 

724 
16  897 
5  472 
154 
100 
(D) 
(D) 
(D) 
(D) 
106 
399 


18  838 

(D) 
16  213 
1  390 
(D) 
80 
(D) 


(X) 
100.0 

2.9 

34.4 
50.5 
3.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
7.1 


100.0 

(D) 
12.5 
75.2 
2.8 
(Dl 
(Dl 
(Dl 
(D) 
4.1 


2 

(D) 

(D) 

26 

4    056 

77.2 

3 

125 

2.4 

b 

312 

5.9 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

18 

685 

13.0 

100.0 

3.0 
70.7 
22.9 

0.6 

0.4 
(D) 
(D) 
(D) 
(D) 

0.4 
1.7 


100.0 

(D) 
86.1 
7.4 
(D) 
0.4 
ID) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosute. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  00.05%. 


7K-66    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


140 
160 

HOO 
500 
520 


^1 


■"■, 


020 
OtO 
060 
080 
100 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
420 
500 
520 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Bakersfield  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^.^.^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  nnerchandise  line 


EATING  PLACES — CONTINUED 

MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  - 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  I  PROPRIETARY  STORES 
(SIC  59  PART  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
420 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  i 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  ........ 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 


REPTG  ADDL  DETAIL  FOR  LINE  120 

I COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


103 

3 

50 
103 
10 
11 
3 
16 


Sales 


(lU 


(D) 
(D) 
(D) 
(D) 
284 


(D) 
684 
082 
(D) 
20 
(D) 
115 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


276 

2.4 

(D) 

(D) 

(D) 

(D) 

481 

4.2 

7  965 

70.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

123 

1.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

676 

6.0 

123 

1.1 

11  348 

276 
(0) 
(D) 
481 
7  965 

10  933 

7  707 

2  087 

3  321 
2  294 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
123 
(D) 
(0) 
(D> 
676 
123 


(D) 
(D) 
(D) 
(D) 
1.5 


100.0 

(D) 
13.5 
80.6 
(D) 
0.4 
(D) 
2.3 


(X) 
100.0 


100.0 

2.4 
(D) 
(D) 
4.2 
70.2 

100.0 
70.5 
19.1 
30.4 
21.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.1 
(D) 
(D) 
(D) 
6.0 
1.1 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


020 
040 
060 
080 
100 
120 
140 
220 
260 
280 
300 
320 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
300 
340 
380 
420 
500 
520 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS. 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


Estab- 
lishments 

(number) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


25  248 


450 
(D) 
(D) 
805 
915 
210 
111 
187 
(D) 
(D) 
456 
188 

62 
539 
001 
176 
(D) 

13 
(D) 
216 
(D) 
778 
092 
974 
765 


89 

11  389 

71 

9  589 

57 

(D) 

1 

(D) 

2 

(D) 

71 

6  693 

54 

668 

24 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

3 

5 

8 

96 

1 

(D) 

27 

265 

22 

129 

1  880 


(D) 

(D) 

(D) 

(D) 

379 

188 

(D) 

(D) 

(D) 

(D) 

13 

216 

58 

79 


(NA)  Not  available 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-67 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Bakersfield  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


040 
140 
160 
160 
300 
320 
500 
520 


BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SPORTING  GOODS  ETORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  • 
WOMEN 'S-GIRLS'  CLOTHING >  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  E(3UIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  {SIC  596) 


611 

(D) 


(D) 
(D) 
(D) 
(D) 
834 
(D) 
(D) 
(D) 


TOTAL^  . 


JEWELRY  STORES  (SIC  597) 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 
533 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


IREPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 

I NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


220 
260 
340 
400 
480 
520 


4 
4 
13 

12 

12 

10 

7 

11 

6 

8 

1 

2 
12 

11 

(na) 

11 
6 


100.0 

(D) 
(D) 
(0) 
(D) 
77.5 
(0) 
(D) 
(D) 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  

OTHER  STORES  (SIC  599) 
1 
TOTAL  


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


1  924 

1  757 

24 

(D) 

1  470 

1  726 
1  439 
217 
132 
776 
(0) 
177 
(D) 

(D) 
238 

1  657 

(na) 

170 
51 


2  331 

35 
(D) 
(D) 
(D) 
2  092 
159 


(X) 

100.0 

1.4 

(D) 

83.7 

100.0 
83.4 
12.6 

7.6 
45.0 

(D) 
10.3 

(D) 

<D) 
13.5 

100.0 

(na) 

10.3 
3.2 


100.0 

1.5 
(D) 
(D) 
(D) 
89.7 
6.8 


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  c 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE .  . 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

882 

11.8 

(D) 

<D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

496 

6.6 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

282 

3.8 

379 

5.1 

7K-68    Pacific— Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 
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420 
440 
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120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
500 
520 


220 

240 

240 
240 
241 

260 
320 
340 

340 
340 
341 
342 
343 
344 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 

Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.^^^.^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEt  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  detail  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
>  FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

>  LUMBER  

'  PLYWOOD 

;  WINDOWS.  DOORS.  AND  FRAMES-METAL 
KITCHEN  CABINETS  


Estab- 
lishments 

(number) 


2  823 

2  085 

479 
420 
247 
267 
371 
309 
179 
238 
168 
131 
169 
144 
198 
144 
122 
181 
104 
98 
401 
423 
38 
58 
29 
423 
833 


Sales 


($1,000) 


590  472 

493  191 

93  523 
21  923 

8  302 
10  397 

6  912 
18  133 

13  902 
2S  044 

8  619 

8  153 

15  252 

15  497 

5  560 

4  772 
3  848 

5  941 

14  037 
76  254 
30  432 

20  254 
17  065 
25  412 

2  818 
17  064 

21  150 


42  860 

35  606 

(D) 

(D) 

(D) 

(D) 

(D) 

274 

(D) 

334 

(Z) 

106 

2  114 

12  557 

(D) 

39 

16  594 

(D) 

39 

2  868 


8  689 

7  852 

(D) 
(D) 

(D) 
(D) 
(D) 

(D) 

(D) 

7  200 

7  852 

7  200 

4  333 

808 

160 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


19.0 
4.4 
1.7 
2.1 
1.4 
3.7 
2.8 
5.7 
1.7 
1.7 
3.1 
3.1 
1.1 
1.0 
0.8 
1.2 
2.8 

15.5 
6.2 
4.1 
3.5 
5.2 
0.6 
3.5 
4.3 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 

0.8 
(D) 

0.9 
(Z) 

0.3 

5.9 

35.3 

(D) 

0.1 

46.6 

(D) 

0.1 

8.1 


(X) 
100.0 

(D) 
(D) 

100.0 
(D) 
(D) 


91 


100.0 

91.7 

55.2 

10.3 

2.0 

(D) 


LUMBER  YARDS — CONTINUED 

345  k    ALL  OTHER  MILLWORK  

346  I  WALLBOARD .  . 

347  J  ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

348  ,  PAINT-GLASS-WALLPAPER 

349  1  HEATING  AND  PLUMBING  EQUIPMENT  •  . 

351  '  METAL  ROOFING  AND  SIDING  

352  I  MASONRY  SUPPLIES  

353  I  INSULATION  

354  >  PREFABRICATED  BUILDINGS  AND  PARTS. 

355  I;  ALL  OTHER  BUILDING  MATERIALS  .  .  . 

NONMERCHANDISE  RECEIPTS  


520 


300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
355 

460 
520 


120 
140 
160 
180 
200 
220 
240 


Kind  of  business  and  merchandise  line 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 
HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340,  .  . 
XUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  •  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 
NONMERCHANDISE  RECEIPTS  


PLUMBING  EQUIP. 
(SIC  522) 


TOTAL^. 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


14 

452 

15 

284 

13 

262 

14 

147 

9 

267 

7 

129 

U 

74 

9 

73 

1 

(D) 

11 

183 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3  379 

2  801 

(D) 

(D) 

2  434 

1  594 
1  269 

222 
33 

432 

(D) 
24 
41 
30 
67 

(D) 
21 

(D) 
24 
84 

(D) 
174 


4  141 

3  150 

(D) 
(D) 
(D) 
(D) 
(D) 
210 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.    7K-69 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 
280 
300 
320 

320 
320 
322 
323 

324 

3tO 

340 
340 
348 
356 

420 
460 
500 
520 


220 
320 
380 
420 
440 
460 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
040 
100 
120 
140 

140 
140 
141 
142 


HARDWARE  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  •  .  . 
HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320.  .  . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .  .  • 
PLUMBING-ELECTRICAL  SUPPLIES  .  .  . 
OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  . 

TIRES-BATTERIES-ACCESSORIES  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 
NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


104 

85 

48 
14 
2 
11 
16 
62 
61 
66 
49 
68 
26 
30 
62 
42 
30 
55 
16 
11 
7 
2 
4 
62 
32 


(0) 

12 

(D) 

1  640 

2  865 

1  482 
274 
435 
776 

543 

2  570 
492 
(D) 
(D) 

(D) 
(D) 
(D) 
103 


18  825 

(0) 
(D) 
(D) 
(D) 
16  594 
(D) 
1  975 


64  983 
63  288 


918 
368 
(D) 
(D) 
154 
891 
707 
189 
522 
036 
692 
673 
299 
731 
369 
081 
(D) 
343 
931 
(D) 
(D) 
865 
696 


(D) 
(D) 
(D) 
650 
5  274 

44  460 
5  018 
3  717 
1  294 


(D) 

0.4 

(0) 

52.1 

100.0 

51.7 

9.6 

15.2 

27.1 

17.2 

100.0 

19.1 

(D) 

(D) 

(D) 
(D) 
(D) 
3.3 


100.0 

(D) 
(D) 
(D) 
(D) 

88.1 
(D) 

10.5 


(X) 

100.0 

1.5 
2.2 
(Dl 
(D) 
0.2 
3.0 
10.6 
20.8 
4.0 
11.1 
7.4 
4.2 
5.2 
4.3 
2.2 
3.3 
(D) 
0.5 
3.1 
(D) 
(D) 
6.1 
7.4 


(D) 
(D) 
(D) 
1.4 
11.2 

100.0 

11.3 

8.4 

2.9 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

'wOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JREPTG  ADDL  DETAIL  FOR  LINE  240 

[furniture-sleep  equip. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

'  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS.  . 

'REPTG  ADDL  DETAIL  FOR  LINE  260. 
,KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


■reptg  addl  detail  for  line  320. 
Hardware 

hardware-tools  

gardening  equipment-supplies  . 


lumber-building  materials  .  .  .  . 

'reptg  addl  detail  for  line  340.  . 

Ilumber-building  materials  .   .   .   . 

paint-glass-wallpaper 

OTHER  lumber-building  MATERIALS. 


tires-batteries-accessories 
farm  equipmenti  machinery  . 
all  other  merchandise  .  .  . 


•REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

|aLL  other  MERCHANDISE 

I   TOYS-GAMES-WHEEL  GOODS  

'  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
;  ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


44  460 
9  870 

1  053 
531 
150 
633 

2  067 
935 

1  662 

2  113 
553 


1  961 
4  522 

44  460 
4  394 

1  559 

2  940 

4  193 

(D) 
(D) 
(D) 
(0) 

2  447 

41  859 
2  370 

(D) 
(D) 

2  027 

44  460 

1  950 

749 

1  073 

2  336 

948 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

1  849 
(D) 

2  140 

43  407 

1  859 

(D) 

816 

(D) 

4  320 


8  162 

7  622 

(0) 
447 
(D) 
(Dl 
409 
534 

1  567 
197 

1  116 
128 


21.9 

100.0 
22.2 
2.4 
1.2 
0.3 
1.4 
4.6 
2.1 
3.7 
4.8 
1.2 

4.2 
9.6 

100.0 
9.9 
3.5 
6.6 

a. 9 
100.0 

(D) 
(Dl 
(Dl 

5.2 

100.0 
5.7 
(Dl 
(Dl 

4.3 

100.0 
4.4 
1.7 
2.4 

5.0 
2.0 
(D) 

100.0 
(D) 
(D) 
(D) 

(Dl 

100.0 
(D) 
(D) 
(D) 

3.9 

(Dl 
4.6 

100.0 
4.3 
(Dl 
1.9 
(D) 

9.2 


(X) 

100.0 

(D) 
5.9 
(D) 
(D) 
5.4 
7.0 

20.6 
2.6 

14.6 
1.7 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-70    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


V, 


■e\ 


'1 


Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


240 
260 
280 
300 
320 
340 
420 
460 
500 
520 


020 
040 

060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 

201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY 
STORES— CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FAKM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING 

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

>WOMEN'S-GIRLS»  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHINS-ACCESS. . 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


;REPTG  ADDL  DETAIL  FOR  LINE  200. 
, CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS.  .  .  .  .  . 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
iMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


.REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'  FLOOR  COVERINGS , 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  260. 
,KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


57 
628 
(D) 
131 
406 
(D) 
(D) 
(D) 
1  309 
222 


436 
(0) 
(D) 

129 
50 

832 

899 

2  696 

786 
522 
259 

<D) 

2  633 
782 
108 
(D) 
(D) 
(D) 
17 
(D) 
(D) 
40 
(D) 

364 
740 

2  633 

442 
(D) 
270 
(D) 

371 

(0) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

644 

5  304 
473 
(D) 

(Dl 

(D) 
290 
(0) 

3  660 

291 
(D) 
(D) 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


0.7 
8.2 
(D) 
1.7 
5.3 
(D) 
(D) 
(D) 
17.2 
2.9 


100.0 

5.5 
(0) 
(D) 
1.6 
0.6 
10.5 
11.3 

100.0 

29.2 

19.4 

9.6 

(D) 

100.0 
29.7 
4.1 
(D) 
(D) 
(D) 
0.6 
(D) 
(D) 
1.5 
(D) 

4.6 
9.3 

100.0 
16.8 

(D) 
10.3 

(D) 

4.7 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
ID) 
(D) 

8.1 

100.0 
8.9 
(D) 
(0) 

(D) 
3.7 
(D) 

100.0 

e.o 

(D) 
(D) 


340 
340 
348 

400 
420 
440 
460 
500 

500 
500 
501 
502 
503 

520 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 


;REPTG  ADDL  DETAIL  FOR  LINE  340. 

iLUMBER-SUILDING  MATERIALS  .  .  . 

PAINT-GLASS-WALLPAPER 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
.ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


LUMBER-BUILDING  MATERIALS 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


.REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
«ROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS.  .  .  


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


Estab- 
lishments 

(number) 


4 

2  996 

4 

37 

4 

37 

11 

343 

1 

(D) 

1 

(D) 

3 

(D) 

16 

416 

8 

4  836 

8 

356 

5 

174 

4 

(D) 

4 

(D) 

Sales 


($1,000) 


376 

129 

915 

275 

105 

720 

275 

89 

467 

8 

(D) 

8 

94 

126 

2 

319 

162 

3 

268 

152 

4 

603 

36 

131 

31 

133 

13 

(Z) 

2 

(D) 

3 

(0) 

2 

(D) 

28 

262 

8 

(Z) 

3 

(D) 

21 

86 

15 

132 

3 

(D) 

10 

266 

1 

(D) 

153 

3 

883 

32 

358 

307 

123 

118 

230 

101 

165 

230 

85 

037 

204 

90 

209 

204 

74 

380 

181 

19 

026 

174 

6 

052 

154 

4 

358 

202 

45 

017 

6 

(D) 

8 

94 

123 

2 

278 

160 

(D) 

149 

4 

773 

36 

131 

31 

133 

13 

(Zl 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Nol  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-71 


TABLE  3    California— standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORES,  INCLUDING 
DELICATESSENS — CONTINUED 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIF.S-ACCESSORIES 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


;rEPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
.GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


iREPTG  ADDL  DETAIL  FOR  LINE  500. 

'ALL  OTHER  MERCHANDISE  

;  PAPER.  PAPER  PRODUCTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  c 


2 
3 
2 

27 
8 
3 

21 

15 
3 

10 

1 

151 

151 

151 

148 

49 

28 


(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
86 
132 
(D) 
266 
(D) 
(D) 

77  146 

(D) 

2  796 

(D) 

342 


2  380 

1  S41 
(D) 

1  541 
(0) 

1  444 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


439 
(D) 


270 
(D) 


(D) 
(D) 
(D) 
(0) 
(Z) 
(D) 
0.1 
0.1 
(D) 
0.3 
(D) 
(D) 

100.0 
(D) 
3.6 
(D) 

0.3 


(X) 

100.0 

(D) 

100.0 
(D) 
93.7 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 


(X) 
100.0 


(X) 
100.0 


RETAIL  BAKERIES  (SIC  546) 
TOTAL^ 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


EGS  AND  POULTRY  DEALERS 
(SIC  549  PART) 


100 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


380 
400 
420 
500 
520 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES  . 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  No!  applicable.        (Z)  Less  than  0.05%. 


150 

2 

1 

13 

4 

10 

1 

15 

12 

2 

92 

40 

97 

16 

108 


284 
(D) 


99  326 

(D) 

(D) 

445 

(0) 

87 

(D) 

211 

71 

(D) 

76  035 

1  004 

14  049 

860 

6  460 


54 

85  439 

(X) 

41 

75  002 

100.0 

41 

64  116 

85.5 

29 

(D) 

(0) 

39 

5  316 

7.1 

3 

(0) 

(D) 

39 

5  038 

6.7 

(X) 
100.0 


100.0 

(D) 

(D) 
0.4 

(D) 
0.1 

(D) 
0.2 
0.1 

(D) 
76.6 

1.0 
14.1 
0.9 
6.5 


7K-72    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*.^.*.^.^..*.,  see  "Description  of  the  Tables"  in  front] 


380 

380 
380 
381 
382 
383 
381* 
385 
366 
387 
388 

400 

too 

400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTS  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


>REPTS  ADDL  DETAIL  FOR  LINE  400. 

|AUT0  FUELS-LUBRICANTS  

GASOLINE  

>  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

'REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  ....... 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  , 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


;REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


72  023 

64  386 

55  157 

64  386 

55  157 

32  916 

(D) 

6  434 

(D) 

9  580 

2  994 

1  524 

(D) 


(D) 

56  473 
(D) 
268 
(D) 

4  554 

63  541 
4  554 

2  161 
1  101 

710 
471 

(D) 
4  166 

62  460 
4  166 

3  416 
820 


3  718 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

85.7 

100.0 

85.7 

51.1 

(D) 

10.0 

(D) 

14.9 

4.7 

2.4 

(D) 

(D) 

100.0 
(D) 
0.5 
(0) 

7.1 

100.0 
7.2 
3.4 
1.7 
1.1 
0.7 

(D) 
6.5 

100.0 
6.7 
5.5 
1.3 


(X) 
100.0 


380 

380 
380 
384 
385 
386 
387 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


100 
200 
220 
240 
260 
300 
320 
380 


Kind  of  business  and  merchandise  line 


DOMESTIC 
DEALERS 


AND  IMPORTED  CAR 
(SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


.REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
.AUTOMOBILES-TRUCKS 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  


TIRES-BATTERIES-ACCESSORIES 


'REPTG  ADDL  DETAIL  FOR  LINE  420 

|TIRES-BATTERIES-ACCESS0RIES  

'  PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS * 


Estab- 
lishments 

(number) 


59 

46 

2 
1 
7 
1 
5 
9 
7 
1 


Sales 


($1,000) 


9    698 
(D) 


68 

15 

782 

(X) 

47 

U 

624 

100.0 

47 

U 

545 

97.6 

46 

11 

735 

100.0 

46 

U 

460 

97.7 

I 

(D) 

(D) 

45 

8 

710 

74.2 

33 

1 

584 

13.5 

4 

(D) 

(D) 

3 

(D) 

(D) 

3 

(D) 

100.0 

3 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

29 

(0) 

(D) 

28 

6 

824 

100.0 

28 

252 

2.9 

15 

158 

1.8 

15 

94 

1.1 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 


(D) 

(D) 

(D) 

(D) 

204 

2.0 

(D) 

(D) 

67 

0.6 

67 

0.6 

23 

0.2 

(D) 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Caljf.     7K-73 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


TIRE,  BATTERY,  ACCESSORY 
DEALERS — CONTINUED 


too 
aoo 

400 
401 

ao3 

420 

420 

420  , 

426  ' 

427 

428 

429 

431 

432 

433 

434  > 

435  I 
436 

500 
520 


520 
520 
524 
525 
526 


220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
403 

420 

420 
420 
426 
427 
436 

500 
520 

520 
520 
526 


AUTO  FUELS-LUBRICANTS 


REPTS  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETA 
TIRES-BATTERIES' 
AUTOMOBILE  ACC 
NEW  AUTO  TIRES 
NEW  AUTO  TIRES 
NEW  TRUCK-BUS 
NEW  TRUCK-BUS 
RETREAD  AUTO  T 
RETREAD  AUTO  T 
RETREAD  TRUCK-I 
RETREAD  TRUCK-I 
STORAGE  BATTER 


IL  FOR  LINE  420 

ACCESSORIES  

ESSORIES  

TUBES  SOLD  TO  USERS  .  . 

TUBES  SOLD  TO  DEALERS  . 
TIRES  SOLD  TO  USERS.  .  . 
TIRES  SOLD  TO  DEALERS.  . 
IRES  SOLD  TO  USERS  .  .  . 
IRES  SOLD  TO  DEALERS  .  . 
BUS  TIRES  SOLD  TO  USERS. 
BUS  TIRES  SOLD  TO  DLRS.. 
lES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDI'SE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
.NONMERCHANOISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANOISE  RECEIPTS.  .'.  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  ...  


tires-batteries-accessories  .... 

reptg  addl  detail  for  line  420.  .  . 

;tires-batteries-accessories  .... 

I  automobile  accessories  

NEW  auto  tires-tubes  sold  to  users 
storage  batteries 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  Fuels-lubricants  

MOTOR  OIL-GREASES-OTHER  OILS  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANOISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 

.NONMERCHANOISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


MISC.  AIRCRAFT!  MARINEt  AUTO- 
MOTIVE DEALERS  (SIC  559) 


AIRCRAFTi  BOATi  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


(D) 
(D) 
(D) 
(D) 

8  484 

7  239 
6  099 
1  525 

1  828 
145 
608 
213 
743 
(D) 
459 
(D) 
55 

24 
918 

5  184 
600 
259 
109 
219 


1  024 

780 

241 
(D) 

20 
(D) 
(D) 

48 
(Dl 
(D) 

(D) 
(D) 
(D) 

148 

358 
118 
86 
(D) 
(D) 

34 
(D) 

334 
11 
11 


5.4 

100.0 
(D) 
(D) 
(D) 

81.9 

100.0 

84.3 

21.1 

25.3 

2.0 

8.4 

2.9 

10.3 

(D) 

6.3 

(D) 

0.8 

0.2 
8.9 

100.0 
11.6 
5.0 
2.1 
4.2 


(X) 

100.0 

30.9 
(D) 
2.6 
(D) 
(0) 
6.2 
(D) 
(D) 

100.0 
(D) 
(D) 

19.0 

100.0 

33.0 

24.0 

(D) 

(0) 

4.4 
(D) 

100.0 
3.3 
3.3 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PARTI 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
300 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
■  MOTOR  OIL-GREASES-OTHER  OILS  . 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

JIRES-BATTERIES-ACCESSORIES  

i  PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
'  PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 
'.   AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

.REPTG  ADDL  DETAIL  FOR  LINE  520 

.NONMERCHANOISE  RECEIPTS 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOSACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR ■     ■ 

CURTAINS-DRAPERIES-ORY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


436 

329 

13 
7 
1 
1 
31 
3 
1 
329 

311 
311 
311 
17 
273 

301 

291 

291 

83 

42 

276 

1 

3 

9 

245 

234 

234 

221 

56 


220 

178 

1 

1 

1 

6 

64 

121 

89 

16 

3 

2 

3 

21 

\0 

1 

JO 


35  558 

(0) 
(D) 
(D) 
(D) 
119 
(Z) 
(D) 
28  867 

33  916 

27  557 

24  892 

1  310 

1  352 

4  117 

31  213 

3  939 

545 

190 

3  200 

(D) 

(D) 

146 

1  817 

27  671 

1  767 

1  248 

508 


6 

14 

5 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.3 
(Z) 
(D) 
81.2 

100.0 

81.3 

73.4 

3.9 

4.0 

11.6 

100. 0 

12.6 

1.7 

0.6 

10.3 

(D) 
(D) 
0.4 
5.1 

100.0 
6.4 
4.5 
1.8 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

769 

23.5 

133 

49.1 

967 

20.7 

151 

0.5 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

148 

0.5 

76 

0.3 

221 

0.8 

068 

3.7 

Standaid  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-74    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


^5 

I 


s> 


Fresno  SMSA 

[Includesonly  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


ItO 
160 
180 
200 
220 
260 
280 
300 
500 
520 


120 
140 
160 
180 
200 
260 
280 
500 
520 


120 

ItO 

mo 

11»0 
142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


Kind  of  business  and  merchandise  line 


MEN'S<  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561 i  567) 


REPTG  SALES  BY  BROAD  MOSE  LINES  .  , 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPER  I ES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN. S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR.  .  .  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


29 

4  869 

3 

(D) 

13 

397 

2 

(D) 

1 

(D) 

1 

(D) 

5 

(01 

4 

8 

1 

(D) 

15 

292 

45 
45 

9 
13 
29 
35 
41 
45 
40 
21 

4 
13 

9 

2 
1 
9 
3 
26 


Sales 


($1,000) 


13    157 

(D) 
(0) 
11  466 
642 
(D) 
(D) 
129 
(D) 
529 


(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
ID) 
(D) 

10  003 

10  630 

9  182 

344 

144 

217 

1  034 

2  448 

3  211 
1  244 

317 

86 

152 

(D) 
(D) 
(D) 
(0) 
(D) 
424 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


4.3 

140 

(D) 

160 

6.9 

180 

(D) 

200 

(D) 

280 

(D) 

520 

(D) 

0.1 

(D) 

5.1 

(X) 

100.0 

ID) 
(D) 
87.1 
4.9 
(D) 
(D) 
1.0 
(D) 
4.0 


(X) 

100.0 

(D) 
(D) 

100.0 
(0) 
(D) 
(D) 
(D) 
(0) 

87.2 

100.0 

86.4 

3.2 

1.4 

2.0 

9.7 

23.0 

30.2 

11.7 

3.0 

0.8 

1.4 

(0) 
<D) 
(D) 
(0) 
(D) 
3.7 


140 
140 

144 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
520 


020 
080 
100 
120 
140 

140 
140 
142 
143 
144 
145 
146 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  ....  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
.MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 
■  OTHER  MEN'S  OUTERWEAR 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


(REPTG  ADDL  DETAIL  FOR  LINE  160 

•WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY • 

;  LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES .  . 

COATS-SUITS .  . 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


>REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
WEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


Estab- 
lishments 

(number) 


29 

24 

1 
1 
1 
2 
24 

17 
17 
16 
11 
15 
10 
15 


Sales 


($1,000) 


(D) 

(D) 

1  463 

86.5 

(□) 

(D) 

(D) 

(D) 

(D) 

(D) 

105 

6.2 

1  406 
1  372 


(D) 
(D) 
(D) 

1  203 

1  040 

960 

(D) 

(D) 

21 

106 

515 

195 

74 

22 

(D) 


(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

100.0 
(0) 
(Dl 

87.7 

100.0 

92.3 

(D) 

(D) 

2.0 

10.2 

49.5 

18.8 

7.1 

2.1 

(D) 

(0) 
(D) 
(D) 
(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

702 

46.0 

3 

195 

100.0 

1 

499 

46.9 

183 

5.7 

(D) 

(D) 

598 

18.7 

(D) 

(D) 

360 

11.3 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-75' 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishnnenls 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FAMILY  CLOTHING  STORES — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS '  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


'REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

>  WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

>  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


NONMERCHANDISE  RECEIPTS 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  .  , 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR , 

WOMEN'S  AND  GIRLS'  FOOTWEAR , 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


1  250 

3  048 

1  006 

67 

(D) 

44 

103 

266 

247 

134 

(D) 

126 

(D) 
129 
(D) 
(D) 
(D) 
6 
(D) 
(D) 
(D) 


5  143 

(D) 
368 
4  563 
(0) 
156 


1  598 
1  425 


(D) 
1  141 


425 
141 
(D) 
(D) 

(0) 


3  325 

3  213 

(D) 
3  020 

3  069 
2  921 

909 
1  380 

627 

(D) 
76 


33.8 

100.0 

33.0 

2.2 

(Dl 
1.4 
3.4 
8.7 
8.1 
4.4 
(0) 
4.1 

(01 
3.5 
(D) 
(D) 
(D) 
0.2 
(D) 
(D) 
(D) 


100.0 

(D) 
7.2 
88.7 
(D) 
3.1 


(X) 

100.0 

(D) 
80.1 

100.0 

80.1 

(0) 

(D) 

(D) 


(X) 

100.0 

(D) 
94.0 

100.0 
95.2 
29.6 

45.0 
20.4 

(D) 
2.4 


020 
200 
220 
240 
260 
280 
300 
320 
340 
400 
500 
520 


020 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


CHILDREN'Si  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


020 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

iREPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 
^URNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT.  

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGSi  SOFT  SURFACE 

FLOOR  COVERINGSi  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


177 

130 

1 
28 
76 

80 

35 

7 

3 

6 

2 

2 

14 

87 


113 

86 

1 

27 

34 

75 

21 

5 

1 

2 

2 

8 

53 


72 

57 

1 
13 
33 
57 

50 
50 
38 
49 
27 
10 
2 

17 
3 
1 
2 
2 
6 

37 


24  602 

(D) 
656 

8  458 
12  157 

1  001 
(0) 
(D) 
(D) 
(D) 
(D) 
221 

1  926 


21  Oil 

16  153 

(D) 
(D) 
(0) 
11  997 
631 
(D) 
(D) 
(D) 
(D) 
136 
1  153 


16  426 

12  154 

(D) 

146 

1  49B 

9  415 

10  526 

8  007 

1  238 

6  247 

425 

(0) 

(D) 

214 
(0) 
(D) 
(D) 
(D) 
(D) 
765 


100.0 

(D) 
2.7 
34.4 
49.4 
4.1 
(0) 
(0) 
(D) 
(D) 
(D) 
0.9 
7.8 


(X) 

100.0 

(D) 
(0) 
(D) 
74.3 
3.9 
(0) 
(D) 
(D) 
(D) 
0.8 
7.1 


100.0 

(D) 
1.2 

ia.3 

77.5 

100.0 

76.1 

11.8 

59.3 

4.0 

(D) 

(D) 

1.8 
(D) 
(D) 
(D) 
(D) 
(D) 
6.3 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-76    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


'^.; 


Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


EOO 
220 
210 
500 
520 


200 
240 
260 
520 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
400 
500 
520 


220 

220 
220 
224 
225 
226 
227 

500 
520 


Kind  of  business  and  merchandise  line 


FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  kECEIPTS  


CHINA t  GLASSWARE t  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


;REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
(KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTO  FUELS-LUBRICANTS  .... 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

I  NEW  MAJOR  APPLIANCES  

'  NEW  RADIOS-TV'S.  ETC 

I  USED  MAJOR  APPLIANCES-RADIOS-TV'S. 
,  RECORDS-TAPES-MUSICAL  INSTRUMENTS. 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


Sales 


($1,1 


(D) 
(D) 
512 
(D) 
(D) 


521 

469 

(D) 

(D) 

10 


(D) 
2  593 


395 

711 
265 
252 
(D) 
(D) 

160 
(D) 


1  660 

328 
228 
101 

(D) 
(D) 
(D) 
(D) 
(D) 
285 


4  237 

3  134 

2  815 

2  177 

1  923 

127 

1  675 

(D) 

(D) 

(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(0) 
(D) 
85.0 
(D) 
(D) 


100.0 

90.0 
(D) 
(D) 
1.9 


(X) 


(X) 

100.0 

(D) 
73.0 

100.0 

71.4 

52.8 

10.5 

(D) 

(D) 

4.5 
(D) 

100.0 

19.8 

13.7 

6.1 

(D) 
(D) 
(D) 
(D) 
(D) 
8.0 


89.8 

100.0 

88.3 

5.8 

76.9 

(D) 
(D) 

(D) 

(D) 


020 
040 
060 
080 
100 
300 
400 
420 
480 
500 
520 


020 
040 
060 
080 
100 
300 
400 
480 
500 
520 


020 
040 
060 
080 
100 
300 
400 
500 
520 


Kind  of  business  and  merchandise  line 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


Estab- 
lishments 

(number) 


462 

44 
375 
225 

27 

44 
2 
3 
1 
1 
6 

47 


435 
306 

38 
306 

69 
6 

23 
2 
1 
1 
5 

31 


Sales 


($1,000) 


1  944 
(D) 


28  887 

528 

19  434 
7  912 
252 
116 
(D) 
(D) 
(D) 
(D) 
112 
487 


27  116 

21  395 

491 

18  651 

1  719 

13 

71 
(D) 
(D) 
(D) 
(D) 
306 


305 

20 

612 

(X) 

210 

15 

862 

100.0 

21 

174 

1.1 

210 

13 

706 

86.4 

64 

1 

619 

10.2 

4 

(D) 

(0) 

19 

44 

0.3 

1 

(D) 

(D) 

1 

(D) 

(D) 

4 

36 

0.2 

24 

243 

1.5 

691 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

1.8 
67.3 
27.4 
0.9 
0.4 
(D) 
(D) 
(D) 
(D) 
0.4 
1.7 


100.0 

2.3 

87.2 
8.0 
0.1 
0.3 
(D) 
(D) 
(D) 
(0) 
1.4 


(X) 
100.0 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.    7K-77 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


020 
0140 
060 
080 
100 
300 
480 
520 


020 
040 
060 
080 
100 
400 
420 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .... 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORESi  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

DRUG  STORES  (SIC  591  PART) 

TOTAL ■ 


156 

6 

69 

156 

21 

21 

2 

1 

1 

16 


267 
189 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 


421 
(D) 


37 
783 
193 
239 

45 
(D) 
(D) 
(D) 
181 


16  543 

546 
185 
629 
840 
11  195 
149 
182 
(D) 
177 
239 

68 
340 
240 
296 
164 

59 

(D) 

1  024 

161 


100.0 

5.3 
91.1 
(0) 
(D) 
(0) 
(D) 
(D) 
(D) 


(X) 
100.0 


100.0 

0.5 
10.5 
82.7 
3.2 
0.6 
(D) 
(D) 
ID) 
2.4 


100.0 

3.3 

1.1 
3.8 
5.1 
67.7 
0.9 
1.1 
(0) 
1.1 
1.4 
0.4 
2.1 
1.5 
1.8 
1.0 
0.4 
(D) 
6.2 
1.0 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
500 
520 


080 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
500 
520 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  > 

FARM  EQUIPMENTi  MACHINERY  ■ 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


397 
262 

62 

4 

11 

83 

64 

11 

7 

5 

7 

3 

20 

13 

25 

28 

32 

20 

7 

2 

1 

7 

4 

31 

24 

97 

107 


55  615 

45  436 

1  103 
133 

289 

7  012 

967 

43 

77 

336 

36 

(D) 

447 

295 

165 

1  557 

1  667 

1  320 

30 
(D) 
(D) 

79 

(D) 

20  100 

2  782 
5  391 
1  185 


1  502 

1  198 

(D) 

73 

336 

(D) 
(D) 
240 
137 

25 

(D) 

7 

12 
(Dl 
(0) 
(D) 
(D) 

61 

33 


100.0 

2.4 
0.3 
0.6 
15.4 
2.1 
0.1 
0.2 
0.7 
0.1 

(D) 
1.0 
0.6 
0.4 
3.4 
3.7 
2.9 
0.1 

(D) 

(D) 
0.2 

(D) 

44.2 

6.1 

11.9 

2.6 


1    066 

10.9 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

872 

8.9 

43 

0.4 

(D) 

(D) 

112 

1.1 

(D) 

(Dl 

247 

2.5 

151 

1.5 

(X) 

100.0 

(D) 
6.1 
28.0 
(0) 
(D) 
20.0 
11.4 
2.1 
(D) 
0.6 
1.0 
(0) 
(D) 
(D) 
(D) 
5.1 
2.8 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-78    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


I.: 


>* 

;t» 

''••» 

:-i^ 

^Jl 

'».i 

'-'I 

020 
040 
100 
240 
260 
500 
520 


040 
060 
080 
100 
140 
180 
300 
520 


TABLE  3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOKt  STATIONERY  STORES  (SIC  594) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CI6ARETTES-T0BACCQ  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 
TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS " 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  . 
NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HAYi  GRAINi  FEED  STORES  (SIC  5962) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 
(0) 
1  077 
(D) 


1    831 
(D) 


320 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
79.0 
(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

289 

90.3 

63 

4.4 

(X) 
100.0 


(X) 
100.0 


320 
460 
480 
520 


020 
220 
260 
300 
320 
340 
420 
440 
460 
520 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


HAY,  GRAIN,  FEED  STORES — CONTINUED 
REPTG  SALES  BY  BROAD  MDSE  LINES  . 


HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  .  .  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 
NONMERCHANDISE  RECEIPTS  


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

JEWELRY  STORES  (SIC  597) 

TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  280 

UEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

,   JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 
OPTICAL  GOODS 


220 

260 
340 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

(NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH>  CLOCK.  JEWELRY  REPAIRS. 


FUELt  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


420    j TIRES-BATTERIES-ACCESSORIES    . 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


3 

(D) 

13 

14  844 

1 

(Dl 

2 

(D) 

33 

20 

3 

6 
20 

19 

19 
17 

9 
16 

9 
13 

2 

2 
19 


Sales 


($1,000) 


1 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

3 

(D) 

8 

5  256 

7 

161 

17 

(na) 

17 


1  093 
(D) 


3  318 

2  040 

(D) 

105 

1  486 

1  960 

1  406 
400 
(0) 
707 
84 
126 
(D) 

(D) 
323 

1  884 

(na) 

139 


31 

3  704 

23 

3  202 

6 

113 

6 

(D) 

3 

(D) 

1 

(D) 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-79 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanatio.:  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,1 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  ot  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FUEL,  ICE  DEALERS — CONTINUED 


1(80 
500 
520 


HOUSEHOLD  FUELS- ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


260 
500 
520 


240 
500 
520 


280 
500 
520 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

BOTTLED  (3AS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  •  . 


CIGAR  STORESt  STANDS  (SIC  5993) 
TOTAL 


NEIi»S  DEALERS!  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


GIFTt  NOVELTYt  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL 


(0) 
(0) 
250 


206 

(D) 


3  251 
(D) 


1  367 

1  021 

(D) 

1  003 

(D) 


(D) 
363 
(D) 


(D) 
844 
(D) 


(D) 
(D) 
7.8 


(X) 
100.0 


(XI 
100.0 


(X) 

100.0 

(D) 

98.2 

(D) 


(Dl 

97.6 

(D) 


(X) 

100.0 

(D) 

94.5 

(D) 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
i  520 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ ■  .  . 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(Z)  Less  than  0.0 


34 

27 

7 
2 
3 


321 
(D) 


863 

(D) 


10    125 
9    428 

917 

(D) 
ID) 
(D) 
(D) 
(D) 
(D) 
(0) 
628 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
4  663 
1  302 
124 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 

9.7 

(0) 
(Dl 
(Di 
(D) 
(D) 
(D) 
(D) 
6.7 
(D) 
(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
49.5 
13.8 
1.3 


7K-80    Pacific— Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


^1 

V. 

^: 

,^ 

^0 

^> 

ib 

>.' 

^  '!»* 

•k 

>;5:i 

•s'r 

^M 

TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 

Fresno  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


"i 

Percent 
of  sales 

1 

Percent 
of  sales 

.^ 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

accounted 
for  by  the 
specified 

1 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

accounted 
for  by  the 
specified 

H 

merchandise 

tj 

merchandise 

s 

(number) 

($1,000) 

line 

s 

(number) 

($1,000) 

line 

MAIL-ORDER   HOUSES    (SIC    532) 

MERCHANDISE    VENDING    MACHINE 
OPERATORS — CONTINUED 

REPT6   SALES    BY    BROAD    MDSE    LINES    .    . 

DIRECT    SELLING    (HOUSE-TO-HOUSE) 
ORGANIZATIONS     (SIC    535) 

5 
22 

(D) 

MERCHANDISE    VENDING    MACHINE 
OPERATORS    (SIC    534) 

TOTAL    

9 

2    015 

(X) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-81 


TABLE  3    California— standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*. 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
480 
500 
520 


040 
200 
240 

240 
240 
241 

260 
300 
320 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDI«/AREi 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS ■ 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT'  MACHINERY  ■ 

HAY-GRAIN-FEED-FARM  SUPPLIES ■ 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  ■ 

NONMERCHANDISE  RECEIPTS  • 


LUMBER  YARDS 
(SIC  521  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CURTAINS-DRAPERIES-ORY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 
;FURNITURE-SLEEP  equip. -floor  COVERINGS. 
I   FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 
HARDWARE ■ 


278 
230 
037 
380 
677 
620 
767 
832 
725 
553 
909 
785 
147 
608 
139 
1  679 
1  026 
951 

4  559 

5  016 

61 

90 

69 

5  207 

10  642 


1  269 

932 

1 

2 

7 

5 

4 

6 

64 

31 

57 

203 

52 

81 

511 

840 

4 

8 

24 

10 

3 

39 

404 


233 

200 

1 

2 

17 

17 
17 
17 

5 

4 

125 


10  374  793 


891  565 
544  084 
172  850 
315  069 
129  517 
330  123 
296  453 
587  414 
169  993 
167  677 
299  853 
342  404 
121  287 
95  719 
83  853 
116  867 
240  855 
539  650 
506  649 
274  912 
7  313 
45  845 
(Z) 
400  113 
367  513 


337  005 
284  682 


(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
909 
(D) 
709 
281 
(D) 
307 


44  193 

213  415 

(D) 

157 

6  291 
166 
(D) 

1  334 

7  642 


131  199 

123  402 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

86 

(D) 

7  742 


100.0 

20.9 
6.0 
1.9 
3.5 
1.4 
3.6 
3.3 
6.5 
1.9 
1.9 
3.3 
3.8 
1.3 
1.1 
0.9 
1.3 
2.7 

17.0 
5.6 
3.0 
0.1 
0.5 
(Z) 
4.4 
4.1 


100.0 

(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
0.3 
(D) 
1.0 
1.9 
(0) 
0.5 
15.5 
75.0 
(D) 
0.1 
2.2 
0.1 
(0) 
0.5 
2.7 


(X) 

100.0 

(D) 
(D) 
0.1 

100.0 
1.6 
1.6 

0.1 
(0) 
6.3 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

380 
420 
500 
520 


200 
260 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

500 
520 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .  .  .  • 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

^  ALL  OTHER  MILLWORK  

>  WALLBOARD 

'  ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

*   PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


220 
260 
280 
300 
320 
340 
500 
520 


AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  • 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


WEPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  

.  LUMBER  

PLYWOOD 

WINDOWS'  DOORS'  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 

ALL  OTHER  BUILDING  MATERIALS  .  .  • 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


120 
200 
220 
240 
260 
280 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PAINT.  GLASS'  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


200 

193 

193 

186 

164 

125 

11 

123 

129 

111 

90 

33 

35 

82 

84 

1 

67 

2 

1 

2 

101 


199 

118 

1 

1 

33 

118 

100 

100 

6 

8 

20 

2 

9 

23 

22 

13 

6 

3 

51 

8 

1 

50 

2 

38 


62 

36 

5 
2 
1 
3 
8 

36 
1 

12 


112  181 

121  446 

110  617 

72  890 

16  519 

3  601 

(D) 

3  981 

3  743 

2  123 

1  698 
945 
203 
946 
743 
(D) 

3  063 

(D) 
(D) 
(D) 

2  926 


70 

196 

51 

360 

(D) 

(D) 

624 

49 

754 

46 

841 

45 

549 

298 

455 

1 

318 

(D) 

156 

10 

081 

3 

999 

184 

220 

(Dl 

11 

794 

273 

(D) 

16 

390 

(D) 

806 

9 

907 

6 

332 

222 

(0) 

(D) 

(D) 

339 

5 

297 

(D) 

358 

48 

860 

43 

79B 

(D) 

(D) 

(D) 

(D) 

195 

(D) 

90.9 

100.0 
91.1 
60.0 
13.6 
3.0 
(D) 
3.3 
3.1 
1.7 
1.4 
0.8 
0.2 
0.8 
0.6 
(D) 
2.5 

(D) 
(D) 
(D) 
2.4 


100.0 

(0) 

(D) 

1.2 

96.9 

100.0 

97.2 
0.6 
1.0 
2.8 
(D) 
0.3 

21.5 
8.5 
0.4 
0.5 
(D) 

25.2 
0.6 
(D) 

35.0 

(D) 
1.6 


100.0 

3.5 
(D) 
(D) 
(D) 
5.4 
83.7 
(D) 
5.7 


(D) 
(D) 
(D) 
(D) 
0.4 
(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosuie.      (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-82    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


(.'^ 

,>lii 

California— standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a.»..*.a.a.a.,  see  "Description  of  the  Tables"  in  front] 


320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


PAINTi  GLASSi  WALLPAPER  STORES--CON. 

HARDWARE 

LUMBER-BUILDINS  MATERIALS  

|REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
, LUMBER-BUILDING  MATERIALS 

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

PAINT-vARNISHi  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  .  .  . 

GLASS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL^ 


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINSi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  


iREPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


320 
380 
420 
440 
460 
500 
520 


020 
040 


LUMBER-BUILDING  MATERIALS 


TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
HAY-GRAIN-FEED-FARM  SUPPLIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 
MEALS-SNACKS 


Estab- 
lishments 

(number) 


37 
247 

235 
235 

42 
190 
179 
172 

69 

1 
6 

124 


381 
305 

2 

6 

5 

4 

6 

32 

25 

14 

177 

50 

74 

305 

283 
283 
213 
263 
280 

236 

227 

227 

227 

63 

3 
1 
9 
3 
27 
113 


2 
2 
3 

23 
1 
1 

16 


1  075 
855 


366 
178 


Sales 


($1,000) 


545 
38  731 

42  801 
37  903 
2  887 
23  256 
4  577 
2  775 
4  463 

(D) 

(D) 

1  413 


(D) 

(Z) 

94 

40 

(D) 

97 

584 

411 

4  966 

178 

1  034 
34  874 

49  201 
32  901 

2  679 
7  831 

22  375 

7  130 

36  980 
6  684 
4  832 
1  857 


(D) 
(D) 
(D) 
(D) 
Oil 
266 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
873 


1  480  880 
1  449  132 


61  089 
16  420 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1.2 
88.4 

100.0 

86.6 

6.7 

54.3 

10.7 

6.5 

10.4 


(D) 
(D) 
3.2 


100.0 

(D) 
(Z) 
0.2 
0,1 
(D) 
0.2 
1.1 
0.8 
9.6 
0.3 
2.0 
67.1 

100.0 
66.9 

5.4 
15.9 
45.5 

13.7 

100.0 

18.1 

13.1 

5.0 

(D) 
(D) 
(D) 
(D) 
1.9 
2.4 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
11.8 


(X) 
100.0 


4.2 
1.1 


060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP 
STORES — CONTINUED 


ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

■  BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


,REPTG  ADDL  DETAIL  FOR  LINE  160 

•WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
tURTAINS-DRAPERIES-DRY  GOODS.  . 

',   PIECE  GOODS-NOTIONS 

>  CURTAINS-DRAPERIES  

'  ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


(REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
>MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIAJMCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHF'^  APPLIANCES 


FURNITURE -SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

;fURNITURE-SLEEP  equip. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


J^EPTG  ADDL  DETAIL  FOR  LINE  250.  .  . 
iKITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


3 

(D) 

49 

7 

785 

87 

3 

276 

463 

47 

593 

530 

147 

256 

565 

335 

941 

453 

53 

730 

757 

135 

950 

326 

118 

463 

420 

85 

988 

570 

67 

377 

463 

33 

127 

319 

27 

070 

434 

49 

306 

101 

22 

002 

44 

6 

799 

74 

28 

371 

16 

(D) 

575 

91 

558 

375 

109 

812 

Sales 


($1,000) 


137 

1  193 

392 

135 

1  187 

182 

77 

47 

400 

67 

9 

666 

2 

(D) 

39 

6 

615 

53 

2 

649 

105 

36 

852 

135 

127 

674 

125 

1  129 

946 

125 

121 

042 

125 

90 

951 

122 

29 

730 

135 

288 

616 

124 

1  107 

324 

124 

274 

188 

120 

24 

790 

117 

21 

213 

77 

5 

999 

120 

16 

778 

122 

55 

372 

115 

25 

366 

122 

48 

777 

123 

60 

909 

96 

16 

540 

10 

(Z) 

125 

48 

067 

135 

91 

053 

125 

1  129 

946 

125 

87 

375 

111 

(D) 

122 

59 

681 

17 

(0) 

99 

108 

988 

92 

995 

897 

92 

98 

436 

71 

62 

019 

86 

(0) 

11 

(D) 

120 

74 

452 

112 

1  068 

113 

112 

68 

741 

98 

16 

260 

94 

49 

994 

124 

49 

589 

115 

1  098 

203 

115 

47 

055 

96 

20 

346 

105 

26 

054 

21 

(Z) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-83 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES — CONTINUED 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


;pEPTG  ADDL  DETAIL  FOR  LINE  320. 

'hardware 

HARDWARE-TOOLS  

;  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

IREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
lALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STAT IONERY-PHOTOGRAPHIC  EQUI P . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


119 
98 
63 

55 
55 
54 
42 


34 
34 
26 
30 

32 

54 

15 

133 

125 

125 

122 

98 

47 

93 


439 

358 

250 

106 

1 

2 

18 

312 

296 

317 

264 

313 

148 

177 

310 

255 

158 

300 

41 

2 

8 

345 

156 


271 

193 

39 
5 
8 
16 
46 
99 

67 
67 
71 
45 


28  316 
22  179 
34  081 

686  849 
31  797 

21  329 
9  662 

20  698 

(D) 
(0) 
(D) 
(D) 

4  467 
26  497 

(D) 
58  581 

132  164 
55  623 

22  508 
26  989 

5  491 

100  609 


136  017 
127  909 

7  264 
6  209 

(D) 

(D) 

311 

5  776 

8  809 
26  134 

3  128 

18  330 

2  056 
1  737 

ID) 
<D) 
1  539 
(D) 
(D) 
(D) 
(D) 
25  284 

3  529 


125  993 

115  021 

6  425 
525 
(0) 
316 

4  965 
10  573 

74  453 

9  744 

7  713 
2  034 


2.4 
1.9 
2.9 

100.0 
4.6 
3.1 
1.4 

1.7 

100.0 
(D) 
(D) 
(D) 

0.4 
2.2 

(D) 
4.9 

100.0 
4.9 
2.0 
2.4 
0.5 

8.5 


(X) 

100.0 

5.7 
4.9 
(D) 
(D) 
0.2 
4.5 
6.9 

20.4 
2.4 

14.3 
1.6 
1.4 
(D) 
(D) 
1.2 
(D) 
(D) 
(D) 
(D) 

19.8 
2.8 


5.6 

0.5 
(D) 
0.3 
4.3 
9.2 

100.0 

13.1 

10.4 

2.7 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 


GENERAL  MERCHANDISE  STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


;REPTG  ADDL  DETAIL  FOR  LINE  160 

■WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

<   CHILDREN'S-INFANTS'  WEAR  

I  HANDBAGS-ACCESSORIES  

>  MILLINERY 

I   HOSIERY 

I   LINGERIE  

,  WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

,  WOMEN'S  DRESSES 

•  WOMEN'S  SPORTSWEAR  

!  GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
>CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


220   MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


220 
220 
221 
222 
223 

240 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
■MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240  ^REPTG  ADDL  DETAIL  FOR  LINE  240 

240  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

241  >  FLOOR  COVERINGS 

I  FURNITURE-SLEEP  EQUIPMENT 


«EPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
*KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


IREPTG  ADDL  DETAIL  FOR  LINE  320. 
Jhardware 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS, 


160 
200 
220 
240 
260 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
|ALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


64 
64 
31 
30 
1 
33 
30 
22 
34 
37 
22 
11 

64 
140 

67 
67 
39 
62 
13 


(D) 

72  949 
18  624 

1  356 

1  558 
(D) 
746 

2  934 
(D) 

4  287 

3  649 
(0) 
112 

2  535 

8  055 

56  912 

5  431 

1  166 

4  069 
161 

7  373 

61  380 

5  522 
(D) 

2  750 

(D) 

9  781 

54  122 

5  110 

3  393 

1  726 

9  656 

96  763 
7  652 

3  021 

4  424 
169 

2  537 

3  352 
9  638 

63  585 

9  343 

7  043 

2  353 

1  074 

28  390 
974 
406 
652 

(D) 
(D) 
(0) 
(0) 

93  213 

6  830 


880 
464 
602 


(D) 

100.0 
25.5 
1.9 
2.1 
(D) 
1.0 
4.0 
(D) 
5.9 
5.3 
(D) 
0.2 

2.2 

7.0 


100  > 
9( 

7. 
0. 


6.4 

100.0 
9.0 
(0) 
4.5 
(D) 

8.5 

100.0 
9.4 
6.3 
3.2 

8.4 

100.0 

7.9 
3.1 
4.6 
0.2 

2.2 
2.9 

6.4 

100.0 
14.7 
11.1 
3.7 

0.9 

100.0 
3.4 
1.4 
2.3 

(D) 
(0) 
(D) 
(D) 

100.0 
7.3 
4.2 
1.6 
1.7 

4.5 


164 

21 

246 

(X) 

125 

15 

701 

100.0 

1 

(D) 

(D) 

125 

15 

269 

97.2 

4 

46 

0.3 

4 

16 

0.1 

2 

(D) 

(D) 

Standard  Notes: 


Represents  zero,       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-84    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


V. 

t' 

A 

^) 

..*' 

JS 

'■^.1 

''••1 

"(.. 

•vi 

"'-Ik 

280 
320 
340 
500 
520 


160 
200 
520 


020 
OtO 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
360 
400 
420 
460 
480 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a.*.a.a.a.a.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


DRY  GOODS  STORES — CONTINUED 

JEWELRY-OPTICAL  GOODS  • 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  ,    ,     .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  .     .    .     .  . 


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS , 

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  , 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES*  INCLUDING 
DELICATESSENS  (SIC  5411 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


iREPTG  AODL  DETAIL  FOR  LINE  020.  .  , 

'GROCERIES-OTHER  FOODS  

I  MEATS-FISH-POULTRY  

,  PRODUCE  (FRESH  FRUITS-VEGETABLES). 

>  FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS .  . 

ALCOHOLIC  DRINKS - 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  


Estab- 
lishments 

(number) 


4  251 
3  136 

3  136 

254 

27 

1  368 

1  617 

1  524 

92 

144 

39 

67 

25 

7 

379 

23 

3 

317 

1 

14 

5 

2 

6 

1  497 

374 


2  557 
1  994 
1  994 


910 
910 
728 
622 
525 
881 

179 

26 

352 

594 

504 

92 

144 

39 

67 

25 

6 

369 

23 

3 

317 

1 

14 

5 

2 

6 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 
(D) 


4  232 

3  319 

(D) 

3  243 

(D) 


2  308  401 

2  076  544 

1  727  380 

8  103 

(D) 

99  187 

59  647 

82  605 

2  041 

3  239 
(Z) 

3  351 

(Z) 

(D) 

8  055 

1  042 

(D) 

5  490 
(D) 
(D) 
(D) 
(D) 
(Z) 

68  670 

6  027 


2  123  072 
1  949  617 
1  603  443 


922  530 
582  140 
427  258 
165  618 
91  569 
901  395 

7  050 

1  217 
99  067 
59  539 
82  441 

2  041 

3  239 
(Z) 

3  351 
(Z) 
(D) 

7  891 

1  042 
(D) 

5  490 
(D) 
(D) 
(D) 
(D) 
(Z) 


Standard  Notes: 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 

97.7 

(D) 


(X) 

100.0 

83.2 
0.4 
(D) 
4.8 
2.9 
4.0 
0.1 
0.2 
(Z) 
0.2 
(Z) 
(D) 
0.4 
0.1 
(D) 
0.3 
(D) 
(D) 
(0) 
(D) 
(Z) 
3.3 
0.3 


(X) 

100.0 

82.2 

100.0 

82.3 

22.2 

8.6 

4.8 

46.9 

0.4 
0.1 
5.1 
3.1 
4.2 
0.1 
0.2 
(Z) 
0.2 
(Z) 
(D) 
0.4 
0.1 
(D) 
0.3 
(D) 
(D) 
(D) 
(D) 
(Z) 


500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
500 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
500 

500 
500 
508 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
240 


Kind  of  business  and  merchandise  line 


GROCERY  STORESi  INCLUDING 
DELICATESSENS — CONTINUED 


ALL  OTHER  MERCHANDISE  

'REPTG  ADDL  DETAIL  FOR  LINE  500. 
|aLL  OTHER  MERCHANDISE 

PAPER)  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


■REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

;gROCERIES-OTHER  FOODS 

',   MEATS-FISH-POULTRY 

•  PRODUCE  (FRESH  FRUITS-VEGETABLES) > 

'  FROZEN  FOODS  

'.   ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


500  ,REPTG  ADDL  DETAIL  FOR  LINE  500. 

500  lALL  OTHER  MERCHANDISE 

'  PAPER,  PAPER  PRODUCTS 


jreptg  addl  detail  for  line  020.   .   . 

'groceries-other  foods 

i  meats-fish-poultry  

'  produce  (fresh  fruits-vegetables). 

frozen  foods  

all  other  foods 


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
GROCERIES-OTHER  FOODS  


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


,REPTG  ADDL  DETAIL  FOR  LINE  500. 

►ALL  OTHER  MERCHANDISE 

PAPERt  PAPER  PRODUCTS 


NONMERCHANDISE  RECEIPTS 


FRUIT  STORES t  VEGETABLE  MARKETS 
(SIC  543) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


,REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
iGROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 
I  FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


1 

469 

68 

143 

1 

461 

1  542 

489 

1 

461 

67 

761 

1 

432 

41 

604 

619 

26 

109 

365 

63 

267 

251 

43 

655 

251 

43 

499 

251 

43 

655 

251 

43 

499 

251 

43 

053 

5 

30 

16 

142 

31 

266 

3 

(D) 

1 

(D) 

7 

(Z) 

8 

29 

1 

(D) 

4 

(D) 

4 

(0) 

4 

(D) 

4 

(D) 

Sales 


($1,1 


24 

3 

444 

24 

3 

426 

24 

3 

401 

1 

(D) 

2 

(D) 

6 

(0) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

100 

16 

544 

70 

12 

853 

70 

12 

641 

70 

12 

853 

70 

12 

641 

5 

(D) 

70 

11 

396 

- 

(D) 

11 

669 

1 

(D) 

2 

(D) 

- 

(D) 

1 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-85 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.« 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FRUIT  SrORESi  VEGETABLE 
MARKETS--CONTINUED 


500 

500 
500 
508 
516 

520 


ALL  OTHER  MERCHANDISE 


REPTG  ADOL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER)  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


020 

020 
020 
022 
023 
024 

040 
080 
100 
260 
500 

500 
500 
508 
516 

520 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


;REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DAIRY  PRODUCTS  STORES  (SIC  545) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
023 
024 

040 
080 
100 
520 


GROCERIES-OTHER  FOODS  

IrEPTG  ADDL  DETAIL  FOR  LINE  020. 
iGROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
500 
520 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
020  I  GROCERIES-OTHER  FOODS 


020  IREPTG  ADDL  DETAIL  FOR  LINE  020. 


020 


023 
024 


021  I   MEATS-FISH-POULTRY 


GROCERIES-OTHER  FOODS 


FROZEN  FOODS 
'  ALL  OTHER  FOODS. 


181 

119 

119 

99 

99 

1 

4 

99 

7 
1 
3 
4 
8 

6 
6 
1 
6 


149 

117 

117 

114 

114 

3 

18 

114 

23 

1 


697 

456 

456 

28 

1 

1 


303 

299 

299 

3 

11 

299 


(0) 
(D) 
(D) 
(D) 


14  113 
8  723 

8  462 

8  065 

7  807 

(D) 

(D) 

7  727 

110 
(D) 
(D) 
(D) 
51 

212 
48 
(D) 
(D) 


23 


11  294 

10  992 

10  994 

10  697 

(Z) 

399 

10  293 

(D) 

(D) 

18 

(D) 


30  609 

30  174 
335 
(D) 
(D) 
(D) 
(D) 


33  957 

21  032 

20  662 

20  828 

20  458 

(0) 

(D) 

19  981 


(D) 

100.0 
(D) 
(D) 
(D) 

(D) 


(X) 

100.0 

97.0 

100.0 

96.8 

(D) 

(D) 

95.8 

1.3 
(D) 
(D) 
(D) 
0.6 

100.0 
22.6 

(D) 
(D) 

0.3 


100.0 

97.3 

100.0 

97.3 

(Z) 

3.6 

93.6 

(D) 
(D) 
0.2 
(0) 


100.0 

98.6 
1.1 
(D) 
(D) 
(D) 
(0) 


98.2 

100.0 

98.2 

(0) 

(D) 

95.9 


RETAIL  BAKERIES. 
MANUFACTUR I NG — CONT I NUED 


040 
080 
100 
500 

500 
500 
508 
516 

520 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


'REPTG  ADOL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIES.  NONMANUFAC TURING 
(SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


020 
020 
024 


.reptg  addl  detail  for  line  020. 

|groceries-other  foods 

i   all  other  foods 


MEALS-SNACKS. 


020 

020 
020 
021 
022 
023 
024 

080 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  


weptg  addl  detail  for  line  020.  .  . 

Igroceries-other  foods 

meats-fish-poultry  

i  produce  (fresh  fruits-vegetables). 

'  frozen  foods  

;  all  other  foods 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
260 
500 

500 
500 
508 
516 

520 


reptg  adol  detail  for  line  020.  .  . 
Groceries-other  foods  

meats-fish-poultry  

produce  (fresh  fruits-vegetables). 

frozen  foods  

'  all  other  foods 


020 

040 
080 
100 


PACKAGED  ALCOHOLIC  BEVERAGES. 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  


«EPTG  ADDL  DETAIL  FOR  LINE  500. 

lALL  OTHER  MERCHANDISE 

'  PAPER.  PAPER  PRODUCTS 

I  ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  •  . 


199 

153 

153 

152 
152 
152 


2  153 
1  638 

3 

1 
2 
1 


269 

1.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

11  833 

9  577 

9  512 

9  482 

9  417 

9  417 


(D) 

3  762 
(D) 

3  182 
(D) 
(D) 
(D) 

(0) 


122 

21 

036 

(X> 

66 

12 

549 

100.0 

66 

10 

960 

87.3 

63 

12 

067 

100.0 

63 

10 

518 

87.2 

10 

(D) 

(0) 

15 

172 

1.4 

14 

(D) 

(0) 

59 

10 

168 

84.3 

14 

271 

2.2 

. 

(D) 

(D) 

_ 

(D) 

(0) 

18 

(D) 

(D) 

6 

(0) 

(D) 

10 

(D) 

(D) 

9 

4 

019 

100.0 

9 

(D) 

(D) 

5 

(D) 

(0) 

4 

(D) 

(0) 

2  099  875 

1  941  484 

(Z) 
(D) 
(01 
(D) 


(X) 

100.0 

99.3 

100.0 
99.3 
99.3 


(X) 

100.0 

(D) 

100.0 
(D) 
84.6 
(D) 
(D) 
(0) 


(D) 


(Z) 

(D) 
(D) 
(0) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-86    Pacific— Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byjt.^^^M.^,  see  "Description  of  the  Tables"  in  front] 


■'«., 


120 
140 
160 
180 
200 
220 
21(0 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


•tfr-lllii. 


». 


220 
240 
300 
380 
400 
420 
440 
500 
520 


240 
300 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS--CONT I NUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 


•REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

'REPTG  ADDL  DETAIL  FOR  LINE  420 

JIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

,  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
•NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


Estab- 
lishments 

(number) 


1 

(D) 

4 

(Z) 

2 

(D) 

1 

(D) 

2 

(D) 

142 

5 

872 

22 

(D) 

96 

(Z) 

11 

(Z) 

176 

12 

591 

122 

1 

130 

30 

(Z) 

905 

1  538 

418 

542 

7 

628 

142 

182 

234 

1 

(D) 

2 

(D) 

228 

41 

692 

188 

148 

393 

517 

1 

1 

2 

517 

411 

490 

1 

45 

500 


427 

380 

1 

1 

380 

374 
374 
374 

47 
175 

14 
357 
345 
154 

45 

313 

310 

310 

46 

302 

368 

363 
363 

351 
340 
342 
293 

35 
368 

362 
362 

360 
213 


Sales 


($1,000) 


(D) 

(D) 

(D) 

427  728 

4  288 

97  360 

(D) 

1  496 

131  911 


1  491  369 

1  435  475 

(D) 

(D) 

1  238  099 


1  426  654 

1  230  481 

806  531 

22  228 

92  073 

2  531 
226  050 

64  902 

13  395 

3  106 

3  378 

1  199  186 

3  332 

(Z) 

2  368 

81  207 

1  413  655 

80  811 

44  741 

20  959 

5  905 

5  788 

(D) 

109  940 

1  408  045 

109  392 

83  526 

25  369 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(Z) 

(0) 

(D) 
(D) 
0.3 
(D) 
(Z) 
(Z) 
0.6 
0.1 
(Z) 
79.2 
0.4 
9.4 
(D) 
(D) 
2.1 
7.6 


100.0 

(D) 
(D) 
(D) 
85.8 
0.3 
5.8 
(D) 
0.1 
7.9 


(X) 

100.0 

(0) 

(D) 

86.3 

100.0 

86.2 

56.5 

1.6 

6.5 

0.2 

15.8 

4.5 

0.9 

0.2 

0.2 

100.0 
0.3 
(Z) 
0.2 

5.7 

100.0 
5.7 
3.2 

1.5 
0.4 
0.4 

(D) 
7.7 

100.0 
7.8 
5.9 
1.8 


220 
300 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
526 


iREPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
'AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

;tires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  wholesale  (to  other  businesses) 
i  parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 


AUTO  FUELS-LUBRICANTS 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


[REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

'  OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

;REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

I  ALL  OTHER  POWERED  ROAD  VEHICLES.  . 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

;REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


520  [REPTG  ADDL  DETAIL  FOR  LINE  520. 

520  ^NONMERCHANDISE  RECEIPTS  .  .  .  . 

527  >  SERVICE  LABOR 

528  I    OTHER  NONMERCHANDISE  RECEIPTS. 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


117 

121 

607 

91 

103 

479 

1 

(D) 

1 

(D) 

91 

81 

370 

82 

97 

837 

82 

77 

094 

82 

43 

412 

20 

989 

22 

2 

893 

3 

(D) 

79 

23 

348 

72 

5 

278 

5 

(D) 

10 

699 

61 

661 

61 

81 

851 

61 

661 

2 

(D) 

61 

(D) 

77 

9 

624 

75 

96 

071 

75 

9 

419 

70 

4 

646 

67 

2 

070 

64 

1 

472 

35 

794 

1 

(D) 

2 

<D) 

86 

11 

575 

85 

98 

693 

85 

11 

516 

78 

8 

859 

45 

2 

206 

58 

133 

173 

46 

125 

630 

46 

108 

259 

44 

125 

071 

44 

107 

794 

44 

78 

288 

8 

467 

7 

690 

1 

(D) 

44 

21 

855 

39 

6 

272 

1 

(D) 

1 

(D) 

37 

(D) 

35 

111 

599 

35 

248 

9 

(D) 

33 

(D) 

45 

6 

529 

43 

124 

369 

43 

6 

478 

43 

4 

312 

39 

1 

076 

36 

284 

29 

709 

8 

(D) 

46 

10 

396 

44 

125 

071 

44 

10 

359 

44 

7 

988 

21 

2 

375 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(2)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-87 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  5521 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  

NEW  PASSENGER  CARSt  WHOLESALE 

NEW  COMMERCIAL  VEHICLES!  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  iNHOLESALE  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

;  PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

'  PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

'  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


.REPTG  ADDL  DETAIL  FOR  LINE  520. 
■NONMERCHANDISE  RECEIPTS  .  •  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


400 
400 
401 
402 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

;AUT0  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

jREPTG  ADDL  DETAIL  FOR  LINE  420 

,TIRES-BATTERIES-ACCESSORIES 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


339 

315 

315 

4 

5 

1 

1 

315 

220 

25 


30 
30 
23 
10 
11 
6 

4 
202 

188 

188 

126 

83 


703 

544 

2 

1 
90 

1 
49 

5 
79 
77 

7 

1 
106 

87 
87 
48 
2 
52 

544 

364 

364 

312 

226 

143 

102 

63 

143 

82 

67 

29 

160 


108  664 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

104  424 

105  124 
101  099 

786 
186 
(D) 
(D) 
85  235 
14  019 
520 
(D) 

(Z) 

(D) 
(D) 
(D) 

683 

8  703 
589 
304 
119 

113 

54 

(D) 
3  457 

66  049 
3  346 
1  829 
1  513 


(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
727 
(D) 
(Z) 
(D) 
2  879 

23  569 

2  119 

1  851 

(D) 

(D) 

79  064 

76  426 
64  839 
28  271 
18  406 
4  260 


653 

059 
167 
200 
350 
292 
032 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
96.1 

100.0 

96.2 

0.7 

0.2 

(D) 

(D) 

81.1 

13.3 

0.5 

(D) 

(Z) 

100.0 
(D) 
(D) 

0.6 

100.0 
6.8 
3.5 
1.4 
1.3 
0.6 

(D) 
3.2 

100.0 
5.1 
2.8 
2.3 


108  245        (X) 
93  640      100.0 


(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
0.8 
(D) 
(Z) 
(D) 
3.1 

100.0 
9.0 
7.9 
(D) 
(D) 

84.4 

100.0 

84.8 

37.0 

24.1 

5.6 

7.4 

1.4 

4.1 

1.6 

1.8 

0.4 

1.4 


TIRE.  BATTERY.  ACCESSORY 
DEALERS — CONTINUED 


480 
500 
520 

520 
520 
524 
525 
526 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


pEPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
iNONMERCHANDISE  RECEIPTS 

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTrl  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


►REPTG  ADDL  DETAIL  FOR  LINE  400. 

JAUTO    FUELS-LUBRICANTS    

I  GASOLINE  

I  MOTOR  OIL-GREASES-OTHER  OILS  . 


420  ! TIRES-BATTERIES-ACCESSORIES 


420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

500 
520 

520 
520 
524 
525 
526 


.REPTG  ADDL  DETA 
'TIRES-BATTERIES 
AUTOMOBILE  ACC 
NEW  AUTO  TIRES 
NEW  AUTO  TIRES 
NEW  TRUCK-BUS 
NEW  TRUCK-BUS 
RETREAD  AUTO  T 
RETREAD  AUTO  T 
RETREAD  TRUCK 
STORAGE  BATTER 


IL  FOR  LINE  420 

-ACCESSORIES  

ESSORIES  

TUBES  SOLD  TO  USERS  .  • 
TUBES  SOLD  TO  DEALERS  . 

TIRES  SOLD  TO  USERS.  .  . 

TIRES  SOLD  TO  DEALERS.  . 

IRES  SOLD  TO  USERS  .  .  . 

IRES  SOLD  TO  DEALERS  .  . 

BUS  TIRES  SOLD  TO  USERS. 

lES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

*IONMERCHANDISE  RECEIPTS 

I  BRAKE  AND  WHEEL  SERVICES  

>   TIRE  SERVICES  OTHER  THAN  RETREADING. 
'  OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


020 
040 
080 
100 
140 
160 
200 
280 
300 
320 
340 
380 
400 
420 
480 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  ■ 


1 

53 

311 

203 
203 
117 
95 
159 


46 
46 
40 
44 
18 
24 
13 
16 
11 
12 
38 

26 

46 

41 
41 
19 
14 
41 


(D) 

424 

8  161 

51  219 

6  289 

3  258 

906 

2  129 


15  322 

(D) 
(D) 
(D) 
(D) 
(D) 
4  100 
(D) 
607 
(D) 

1  084 
782 
(D) 
(D) 
(D) 

2  430 
HI 
(D) 

29 

4  218 

9  748 

3  333 

648 
2  113 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 

(D) 
2  611 

10  120 

1  853 

(D) 

(D) 

(D) 


59  274 

(D) 
(Dl 
(D) 
(D) 
(D) 
(Dl 
(Dl 
(Dl 
10  627 
(Dl 
(Dl 
6  037 
(D) 
909 
(D) 


(Dl 
0.5 
8.7 

100.0 

12.3 

6.4 

1.8 

4.2 


100.0 

(Dl 
(D) 
(Dl 
(Dl 
(Dl 
26.8 
(D) 
4.0 
(D) 
7.1 
5.1 
(D) 
(D) 
(Dl 

100.0 
4.6 
(D) 
1.2 

27.5 

100.0 
34.2 
6.6 
21.7 
(Dl 
(Dl 
(D) 
(01 
(Dl 
(Dl 
(Dl 

(Dl 
17.0 

100.0 

18.3 

(Dl 

(Dl 

(Dl 


100.0 

(Dl 
(Dl 
(Dl 
(Dl 
(D) 
(D) 
(Dl 
(01 

17.9 
(Dl 
(Dl 

10.2 
(Dl 
1.5 
(01 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


i7K-88    Pacific— Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishnnents  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by^ 


L.,  see  "Description  of  the  Tables"  in  front] 


500 
520 


Kind  of  business  and  merchandise  line 


MISC.  AIRCRAFT.  MARINEi  AUTO- 
MOTIVE DEALERS — CONTINUED 


V.' 


tv 


200 
380 
420 
480 
500 

500 
500 
504 
505 
506 
507 

520 

520 
520 
527 
531 
532 


'reptg  addl  detail  for  line  500.  . 
Jall  other  merchandise  

MOBILE  homes-household  TRAILERS. 
CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


020 
040 
080 
100 
120 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS. 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 

TIRES-BATTERIES-ACCESSORIES  .  . 


IrEPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


Estab- 
lishments 

(number) 


100 

129 


117 

98 

1 
9 

1 
98 

98 
98 
98 
51 
3 
13 


3  947 

165 

26 

11 

363 

5 

13 

1 

3 

1 

18 

3  947 

3  811 
3  811 
3  798 
164 
3  547 

3  668 

3  520 
3  S20 
1  085 
267 
3  377 

12 

1 

12 

72 


Sales 


($1,000) 


39  403 
2  253 


46  260 

40  954 

(D) 
413 
(D) 
(D) 
(D) 

40  428 

38  894 

31  087 

7  433 

(D) 

(0) 

1  144 

25  280 

1  080 

(D) 

(D) 

1  041 


561  650 

321 

(Z) 
327 

3  562 

(D) 
(D) 
(D) 
(D) 
(D) 
451 
491  573 

563  556 

477  818 
452  271 

4  191 
21  316 

58  355 

518  719 

55  491 

9  713 


692 
116 

(Z) 
(D) 
(Z) 
373 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


66.5 

3.8 


(X) 

100.0 

(D) 
1.0 
(D) 
(D) 
(D) 

100.0 

96.2 

76.9 

18.4 

(D) 

(D) 

2.8 

100.0 
4.3 
(D) 
(D) 
4.1 


(X) 

100.0 

0.1 
(Z) 
0.1 
0.6 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
84.5 

100.0 

84.8 

80.3 

0.7 

3.8 

10.0 

100.0 

10.7 

1.9 

0.3 

8,5 

(Z) 
ID) 
IZ) 
0.1 


520 

520 
520 
527 
528 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
166 
172 
173 
174 
175 
176 


Kind  of  busmess  and  merchandise  line 


IREPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

>   OTHER  NONMERCHANDISE  RECEIPTS. 


GASOLINE  SERVICE  STATIONS — CONTINUED 
NONMERCHANDISE  RECEIPTS  


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE - 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  ...... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  ....  o  ...  . 
NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


>REPTG  ADDL  DETAIL  FOR  LINE  140.  .  • 
;MEN'S-B0YS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

•WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


3  245 

3  076 
3  076 
2  990 

821 


3 

2 

57 

852 

816 

078 

53 

9 

17 

19 

189 

39 

8 

1 

1 

114 

292 


Sales 


($1,000) 


760 

143 

188 

601 

124 

759 

26 

(Z) 

601 

108 

352 

73 

6 

370 

187 

4 

713 

4 

(Z) 

4 

(Z) 

2 

(D) 

2 

(D) 

68 

457 

22 

333 

5 

(D) 

1 

(D) 

13 

232 

295 

4 

168 

26 
542 

513 
513 
153 
432 
387 
180 
461 

69 

65 

65 

6 

6 

22 

37 

58 

52 

50 

20 

3 

29 


25  643 

465  172 

24  086 

20  408 

3  615 


508  943 

(D) 

(D) 

2  492 

139  152 

230  543 

112  614 

1  938 

(Z) 

(Z) 

609 

4  276 

(D) 

(Z) 

(D) 

(D) 

1  625 

14  904 


120  772 

(Z) 
104  600 

117  371 

101  757 

3  609 

48  610 

16  069 

1  161 

32  150 

(0) 

39  683 

6  156 

(0) 

(D)« 

117 

649 

1  694 

1  515 

1  512 

80 

(D) 

437 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-89 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 


[Includes  only  establishments  witti  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


140 

140 
140 
143 
144 
145 
146 

160 

160 
160 
172 
173 
176 

280 
500 
520 


020 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES--CONT I NUED 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
;mEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  TAILORED  OUTERWEAR  

'  OTHER  MEN'S  OUTERWEAR 

;  MEN'S  HATS  

,  OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
;  DRESSES 

>  COATS-SUITS 

>  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR.  ....  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


020 
120 
140 

140 
140 
142 
143 
144 
145 
146 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


;rEPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


187 

4  713 

4 

(Z) 

4 

(Z) 

2 

(D) 

2 

(D) 

67 

(D) 

22 

333 

5 

(D) 

1 

(D) 

12 

(D) 

275 

(D) 

109 

59 

59 

59 
59 
59 

7 
2 
15 


1  687 

1  248 

3 

17 

52 

1  248 

60 

8 

1 

1 

6 

85 

5 

1 

14 

422 


6  588 

3  987 

3  752 

3  987 

3  752 

3  466 

(D) 

(D) 

198 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 

(0) 
(D) 
(D) 


241  449 

198  688 

(D) 
(D) 

4  351 
178  555 

3  619 
(0) 
(D) 
(D) 
(D) 

3  618 
(D) 
(D) 
(D) 

5  195 


(D) 

(D) 

3  683 

37  149 
3  578 
393 
778 
(D) 
(0) 
2  227 


3.9 
(Z) 
(Z) 
(D) 
(D) 
(D) 
0.3 
(D) 
(D) 
(0) 
(D) 


94.1 

100.0 

94.1 

86.9 

(D) 

(D) 

5.0 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
2.2 
89.9 
1.8 
(0) 
(D) 
(D) 
(D) 
1.8 
(D) 
(D) 
(0) 
2.6 


(D) 
(D) 
2.3 

100.0 
9.6 
1.1 
2.1 
(D) 
(D) 
6.0 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
260 
280 
300 
320 
500 
520 


020 
120 
140 
160 
180 
200 
240 
280 
300 
500 
520 


WOMEN'S  READY-TO-WEAR 
STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

,WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

.  CHILDREN'S-INFANTS'  WEAR  

'  MILLINERY 

;  HOSIERY 

,  LINGERIE  

.  WOMEN'S  SPORTSWEAR  

■  DRESSES 

I  COATS-SUITS 

.  HANDBAGS  

'  FURS  

r  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY'  SPEC.  STORES' 
FURRIERS  (SIC  563.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MILLINERY  STORES  (SIC  563  PART) 
total'- 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL^ 


HOSIERY  STORES  (SIC  563  PART) 


020 
120 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


908 

770 

770 

86 

95 

347 

486 

624 

756 

556 

231 

54 

228 

47 
6 
1 
6 

67 
4 
1 

10 
315 


430 

340 

1 
3 

14 
340 

13 
2 
1 

18 

1 

4 

107 


273 
231 


145  428 

146  342 
129  604 

4  772 

1  494 
3  140 

12  010 
30  890 
51  476 
17  522 

2  817 
1  639 

3  945 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3  969 


43  122 

35  786 

(D) 

40 

668 

33  127 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

1  226 


1  135 
(D) 


26  048 
23  290 


(D) 
40 


89.3 

100.0 

88.6 

3.3 

1.0 

2.1 

8.2 

21.1 

35.2 

12.0 

1.9 

1.1 

2.7 

(Dl 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
2.4 


(X) 

100.0 

(D) 
0.1 
1.9 
92.6 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
3.4 


(X) 
(D) 


(X) 
100.0 


(D) 
0.2 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-90    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


^* 


'! 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^j^^^^,  see  "Description  of  the  Tables"  in  front] 


140 

140 
140 

142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

160 
200 
240 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


APPARELi  ACCESSORYi  OTHER  SPEC. 
STORES — CONTINUED 


MEN'S-BOYS'  CLOTHINSi  EXC .  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 


160 

160 
160 
168 
172 
173 
175 

520 


REPTG  ADDL  DETAIL  FOR  LINE  160 

;*OMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

WOMEN'S  SPORTSWEAR  

>  DRESSES 

COATS-SUITS 

FURS 


100 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

;  FURS  

.  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .    .    .     .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURRIERS!  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


NONMERCHANDISE  RECEIPTS 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


RE'PTG  ADDL  DET'ilL  FOR  LINE  140.  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

TAILORED  OUTERWEAR  

MEN'S  OUTERWEAR 

HATS 

MEN'S  CLOTHING  


MEN'S 
OTHER 
MEN'S 
OTHER 


WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 


REPTS  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


12 
12 
6 

1 

3 

7 

231 

227 

227 

21 

12 

68 

101 

188 

134 

77 

61 

4 

88 

11 
2 
1 

18 
1 
4 

69 


172 
131 

2 

11 
129 

87 
87 
75 
61 
69 
26 
80 


92 
92 
33 
23 
46 
56 
84 
86 
65 
34 
3 
68 

62 

38 
4 


Sales 


($1,000) 


668 

4  778 
656 
182 
(D) 
(0) 
(D) 

21  481 

22  850 
21  056 

636 

91 
378 

1  664 
10  498 

2  927 
832 

1  486 

18 

2  534 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
390 


9  640 

8  869 

8  083 

8  624 
7  838 
(D) 
(D) 
(D) 
(D) 


786 


(D) 
(D) 

25  124 

32  214 

16  660 

2  527 

7  219 

2  205 
226 

4  513 

26  219 

32  845 

12  464 

948 

(D) 

339 

1  368 

3  056 

3  238 

2  059 
227 
(D) 

1  122 

4  946 
1  645 

(D) 
78 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.9 

100.0 
13.7 
3.8 
(D) 
(D) 
(D) 

92.2 


100, 
92i 

2. 

0. 

1. 

7. 
45.9 
12.8 

3.6 

6.5 

0.1 
11.1 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.7 


(X) 

100.0 

91.1 

100.0 
90.9 
(D) 
(D) 
(D) 
(D) 

8.9 


(X) 

100.0 

(D) 

(D) 

41.2 

100.0 

51.7 

7.8 

22.4 

6.8 

0.7 

14.0 

43.0 

100.0 
37.9 
2.9 
(D) 
1.0 
4.2 
9.3 
9.9 
6.3 
0.7 
(D) 
3.4 

6.1 
2.7 
(D) 
0.1 


260 
280 
300 
320 
420 
500 
520 


120 
140 
160 
180 
280 
300 
500 
520 


120 
140 
160 
180 

180 
180 
181 
182 
183 

280 
500 
520 


160 
180 

180 
180 
181 
182 
183 

280 
500 
520 


160 
180 

180 
180 
181 
182 
183 

520 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
;aLL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  180.  . 
•ALL  FOOTWEAR.  . 

MEN'S  AND  BOYS'  FOOTWEAR  .... 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

>  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


819 

116 

146 

743 

108 

160 

3 

(Z) 

20 

(D) 

194 

5 

173 

743 

99 

060 

4 

(D) 

4 

(Z) 

50 

204 

443 

3 

619 

Sales 


($1,000) 


127 
178 
(D) 
(D) 
(D) 
153 
1    638 


77 

8 

373 

71 

7 

775 

1 

(D) 

2 

(D) 

2 

(D) 

71 

7 

571 

71 

7 

775 

71 

7 

571 

71 

7 

352 

7 

111 

11 

108 

2 

(D) 

1 
34 

(D) 
(D) 

168 

33 

237 

150 

31 

385 

91 

3 

677 

150 

26 

313 

145 

30 

008 

145 

25 

097 

22 

438 

145 

24 

436 

11 

225 

2 

(D) 

3 

(D) 

101 

1 

391 

1 

(D) 

60 

5  001 

58 

4  810 

56 

4  642 

19 

115 

22 

191 

58 

4  339 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-91 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^..^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FAMILY  SHOE  STORES  (SIC  566  PART) 


120 
140 
160 
180 

180 
180 
181 
182 
183 

300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING t  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  .  , 
ALL  FOOTWEAR , 

MEN'S  AND  BOYS'  FOOTWEAR , 

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


140 

140 
140 
142 
143 
144 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


■REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
;MEN'S-B0YS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


020 
080 
120 
140 
160 
200 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILOREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

'  FURS  

'.   OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
CURTAINS-DRAPERIES-DRY  GOODS 


462 

2 

18 
100 
462 

433 
433 
432 
433 
400 

4 

46 

277 


202 
165 


46 

46 

46 

3 

3 

165 

158 

158 

147 

7 

17 

24 

28 

31 

14 

5 

1 

25 

25 
3 
6 
1 
6 
19 
56 


2  688 

1  784 

2 
1 
3 
2 


63  836 

(D) 

95 

1  470 

60  175 

60  683 
57  246 
18  118 
27  736 
11  430 

(D) 

175 

I  874 


18  371 

15  774 

1  171 

4  920 

1  159 

1  146 

(D) 

(D) 

13  735 

15  220 

13  335 

11  504 

37 

32 

120 

445 

605 

92 

(D) 

(D) 

481 

(D) 
(D) 
134 
(D) 
(D) 
169 
255 


568  711 

454  094 

(D) 
(D) 
(Z) 
(D) 
(D) 
17  605 


100.0 

(D) 
0.1 
2.3 

94.3 

100.0 
94.3 
29.9 
45.7 
18.8 

(D) 
0.3 
2.9 


7.4 

100.0 

23.6 

23.3 

(D) 

(D) 

87.1 

100.0 
87.6 
75.6 
0.2 
0.2 
0.8 
2.9 
4.0 
0.6 
(D) 
(D) 
3.2 

(D) 
(D) 
0.8 
(D) 
(D) 
1.1 
1.6 


(D) 
(D) 
(Z) 
(D) 
(D) 
3.9 


220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
080 
120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


140 
160 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
340 
500 
520 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  240 

IFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


140 
160 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


921 

999 

426 

61 

28 

32 

14 

75 

911 


1  632 

1  093 

2 

1 

3 

2 

6 

374 

272 

967 

278 

49 

24 

25 

8 

44 

512 


715 

1 

5 

162 

270 

715 

641 
641 
491 
608 
319 
35 
35 

237 
43 
24 
23 
4 
35 

362 


292 
218 

82 
1 
218 
4 
3 
3 

88 


219 
127 


153  079 

239  850 

20  166 

622 

257 

459 

415 

1  127 

19  794 


302  060 

(D) 
(D) 
(Z) 
(D) 
(D) 

17  216 

22  341 
236  523 

12  095 
323 
155 
295 
(Z) 
644 

11  611 


220  890 

(D) 
(D) 

4  817 

(D) 
178  801 

205  541 

166  160 

25  954 

126  038 

12  019 

562 

1  880 

5  402 
182 
155 
(D) 
(Z) 
461 

8  185 


18  381 
11  347 


(D) 
(D)  i 


33.7 

52.8 
4.4 
0.1 
0.1 
0.1 
0.1 
0.2 
4.4 


100.0 

(D) 
(D) 
(Z) 
(D) 
(D) 
5.7 
7.4 
78.3 
4.0 
0.1 
0.1 
0.1 
(Z) 
0.2 
3.8 


100.0 

(D) 
(D) 
2.2 
(D) 
80.9 

100. 0 

80.8 

12.6 

61.3 

5.8 

0.3 

0.9 

2.4 
0.1 
0.1 
(D) 
(Z) 
0.2 
3.7 


73 

009 

(X) 

61 

708 

100.0 

1 

945 

3.2 

(D) 

(D) 

56 

806 

92.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2 

586 

4.2 

(X) 

100.0 


(D) 
(D) 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-92    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^.. 


,  see  "Description  of  the  Tables"  in  front] 


200 
240 
260 
320 
500 
520 


Kind  of  business  and  merchandise  line 


"4 


"4 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
500 
520 


>REPTG  AODL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 

300 
320 
500 
520 


DRAPERYi  CURTAIN!  UPHOLSTERY 
STORES — CONTINUED 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


CHINAi  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-ORAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


>REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
[kITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIOi  TELEVISION  STORES  (SIC  5732) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


IREPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


IrEPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


27 

10  424 

28 

500 

6 

41 

1 

(D) 

1 

(D) 

49 

367 

104 

2 


390 

256 

29 
214 

174 
174 
165 
107 
66 
5 

26 
112 

102 
102 
90 

27 

7 
3 
6 
6 
9 
160 


407 
257 

2 

257 

223 

223 

54 

223 

60 

35 

6 
35 

30 
30 
26 
11 

4 

1 

1 

13 

163 


Sales 


($1,000) 


14  754 
(D) 


9  269 

(D) 


83  447 

60  320 

(D) 
45  944 

45  905 

37  360 

29  262 

7  305 

729 

135 


804 
240 


24  030 
6  882 
6  326 

553 

(D) 
(D) 
(D) 
296 
(0) 
3  232 


80  601 

66  473 

(D) 
60  903 

50  284 

45  784 

4  927 

38  398 

1  060 

1  391 

523 

(D) 

10  304 
792 
567 
225 

210 
(D) 
(D) 
192 
3  728 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


91.9 

4.4 
0.4 
(D) 
(D) 
3.2 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

(D) 
76.2 

100.0 

81.4 

63.7 

15.9 

1.6 

0.3 

4.6 
12.0 

100.0 

28.6 

26.3 

2.3 

(D) 
(D) 
(D) 

0.5 
(D) 

5.4 


(X) 

100.0 

(D) 
91,6 

100.0 

91.1 

9.8 

76.4 

2.1 

2.8 

0.8 
(0) 

100.0 
7.7 
5.S 
2.2 

0.3 
(D) 
(D) 
0.3 
5.6 


220 
260 
280 
500 
520 


220 

220 
220 
228 
229 
231 
232 
233 
234 

260 
280 
500 
520 


220 

220 
220 
228 
229 
231 
232 
233 
234 

500 
520 


020 
040 
060 
080 
100 
120 
160 
260 
280 
300 
400 
420 
500 
520 


020 
040 
060 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

iMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
>  RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 
;  RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


Kind  of  business  and  merchandise  line 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

iREPTG  ADDL  DETAIL  FOR  LINE  220 

■MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


EATINGi  DRINKING  PLACES  (SIC  58) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  . 


Estab- 
lishments 

(number) 


259 

33 

669 

178 

25 

241 

178 

23 

891 

1 

(D) 

1 

(D) 

9 

(D) 

76 

1 

223 

857 

517 

992 

159 

535 

19 

6 

3 

3 

4 

3 

2 

69 

054 


6  711 

4  608 

794 
4  608 
1  007 


Sales 


($1,000) 


55 

6  336 

55 

6  009 

2 

(D) 

2 

(D) 

16 

416 

21 

(D) 

55 

4  537 

15 

205 

1 

(D) 

1 

(D) 

6 

94 

24 

(D) 

166 

24 

784 

114 

18 

359 

114 

17 

385 

105 

17 

003 

105 

16 

105 

62 

5 

126 

56 

5 

135 

69 

3 

847 

22 

897 

17 

483 

38 

622 

3 

(D) 

52 

(D) 

718  846 

21  035 
506  576 
171  080 


2  219 

3  537 
395 
(Z) 
(D) 
(01 
(D) 
(D) 
(D) 

2  708 
11  218 


19  894 

491  481 

68  913 


Standard  Notes: 


-  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0  05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-93 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963- 


Continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*... 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


080 
100 
120 
160 
260 
280 
300 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
160 
260 
280 
300 
400 
420 
500 
520 


020 
040 
060 
080 
100 
160 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
420 
500 
520 


020 
040 
060 
080 
100 
500 
520 


EATING  PLACES — CONTINUED 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHE.NWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHINSi  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAFETERIAS  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


REFRESHMENT  PLACES  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CATERERS  (SIC  5812  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-T08ACC0  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 

Standard  Notes:        -  Represents  zero. 


83 

1 

339 

379 

2 

961 

12 

(D) 

5 

(Z) 

3 

(D) 

3 

(D) 

3 

(D) 

2 

(D) 

2 

(D) 

47 

2 

536 

786 

9 

642 

4  704 

2  990 

539 
2  990 

949 
71 

240 
5 
3 
3 
2 
2 
2 
1 
33 

613 


216 
184 

37 
184 

12 
5 

27 
2 
3 

35 


1  202 

196 

1  202 

35 

6 

69 

7 


232 

22 
232 

11 
1 

43 
4 

27 


552  068 

434  005 

11  922 

345  632 

63  668 

1  284 

1  030 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 

2  160 


36  957 

574 
35  429 
431 
(0) 
77 
(D> 
(D) 
(D) 


79  258 

4  224 
73  297 
748 
(Z) 
370 
(Z) 
(D) 
(D) 
(D) 
(2) 
518 


46  957 

3  174 
37  123 

4  066 
(D) 

1  484 
(D) 
(D) 


0.2 

0.5 
(D) 
(Z) 
(D) 
(Dl 
(D) 
(D) 
(D) 
0.4 
1.6 


(X) 

100.0 

2.7 
79,6 
14.7 
0.3 
0.2 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.5 
1.9 


(X) 

100.0 

1.6 
95.9 
1.2 
(D) 
0.2 
ID) 
(D) 
(D) 


100.0 

5.3 
92.5 

0.9 
(Z) 

O.S 
(Z) 
(D) 
(D) 
(D) 
(Z) 

0.7 


(X) 
100.0 

6.8 

79.1 
8.7 
(D) 
3.2 

(D) 
(D) 


020 
040 
060 
080 
100 
120 
160 
300 
400 
500 
520 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


iREPTG  ADDL  DETAIL  FOR  LINE  120 

'COSMETICS-DRUSS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

>  COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SL£EP  E(3U  IP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1  985 

63 

909 

1  985 

76 

156 

7 

1 

1 

1 

22 

268 


345 
173 
3 
245 
739 
102 
130 
154 

27 
138 
139 

77 
167 
281 
133 
101 
4 
3 

43 
474 
237 


1  088 

339 
168 
3 
241 
730 
1  088 

1  078 
1  078 

985 
1  078 

771 

129 
153 

27 
137 
138 

76 
166 
280 
132 
100 
4 
3 

42 
471 
234 


121  671 

1  141 

15  095 

102  167 

880 

576 

(D) 

(D) 

(D) 

(D) 

172 

1  576 


305  096 

8  893 

10  031 

(Z) 

16  420 

19  428 

191  668 

(D) 

3  386 

(Z) 

(D) 

(D) 

<D) 

(D) 

3  413 

(D) 

(D) 

(D) 

(D) 

(D) 

18  623 

2  213 


301  947 

8  800 

9  907 
(Z) 

16  313 

19  281 

189  121 

300  999 

188  328 

60  850 

79  980 

47  555 

(D) 
(D) 
(Z) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
18  584 
2  197 


100.0 

0.9 

12.4 
84.0 
0.7 
0.5 
(0) 
(D) 
(D) 
(D) 
0.1 
1.3 


100.0 

2.9 
3.3 

(Z) 
5.4 
6.4 
62.8 
(D) 
1.1 
(Z) 
(D) 
(D) 
(D) 
(D) 
1.1 
(D) 
(D) 
(D) 
(0) 
(D) 
6.1 
0.7 


100.0 

2.9 
3.3 

(Z) 

5.4 

6.4 

62.6 

100.0 
62.6 
20.2 
26.6 
15.8 

(0) 
(D) 
(Z) 
(D) 
(D) 
(D) 
(Dl 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
6.2 
0.7 


(D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-94    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


M 


020 
010 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
260 
280 
300 
320 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*.. 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


PROPRIETARY  STORES  (SIC  591  PART  I 
totaJ . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEAMERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT)  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  5921 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  .  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES  1  SECONDHAND 
STORES  (SIC  593) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 
HARDWARE 


Estab- 
lishments 

(number) 


6  124 
3  964 

1  339 

67 

12 

1  544 

1  303 

423 

137 

112 

112 

47 

272 

156 

244 

500 

340 

137 

12 

23 

6 

64 

3 

75 

44 

1  915 

1  486 


287 

52 

12 

530 

226 

402 

7 

2 

2 

3 

6 

8 

4 

1 

1 

426 

470 


375 

5 

1 

5 

5 

1 

92 

81 

67 

38 

149 

117 

105 

77 

37 

28 


Sales 


($1,000) 


792  694 
594  171 


41 
1 


112 

579 

(2) 

189  051 

29  367 

4  235 


2  115 

3  712 
705 
392 

6  274 
6  961 

4  300 
48  553 
26  679 

9  829 

(Z) 

759 

(Z) 

4  282 

(Z) 

45  509 

3  117 

146  955 

17  992 


266  185 

40  474 

788 

260 

187  927 

25  049 

4  017 

(Z) 

(D) 

(D) 

(Z) 

(Z) 

(Z) 

(Z) 

(D) 

(D) 

4  501 

3  191 


50  678 
43  740 


137 
(D) 
562 
74 
(D) 
486 
230 
343 
365 
172 
646 
185 
143 
498 
195 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

6.9 

0.3 
(Z) 

31.8 
4.9 
0.7 
0.4 
0.6 
0.1 
0.1 
1.1 
1.2 
0.7 
8.2 
4.5 
1.7 
(Z) 
0.1 
(Z) 
0.7 
(Z) 
7.7 
0.5 

24.7 
3.0 


(X) 
100.0 

15.2 
0.3 
0.1 

70.6 
9.4 
1.5 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
1.7 
1.2 


(X) 

100.0 

0.3 
(D) 
1.3 
0.2 
(D) 
3.4 
7.4 
0.8 
0.8 
9.5 
12.9 
5.0 
2.6 
1.1 
0.4 


340 
380 
400 
420 
440 
500 
520 


200 
220 
240 
260 
280 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


020 
040 
100 
120 
140 
160 
200 
220 
240 
260 
280 
300 
500 
520 


020 
040 
100 
120 
140 
160 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORES.  SECONDHAND 
STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  . 

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5 

196 

21 

(D) 

3 

(D) 

62 

(D) 

1 

(D) 

124 

16  446 

117 

1  759 

2 

(D) 

1 

(D) 

10 

899 

17 

1  451 

6 

64 

6 

132 

6 

66 

477 

47 

283 

350 

41 

053 

5 

137 

1 

(D) 

5 

562 

5 

74 

1 

(D) 

92 

1 

486 

81 

3 

230 

67 

343 

36 

(D) 

148 

(D) 

107 

4 

747 

88 

734 

71 

1 

079 

37 

498 

28 

195 

5 

196 

21 

(D) 

3 

(D) 

62 

(0) 

1 

(D) 

118 

16 

314 

111 

1 

693 

353 

43 

572 

246 

34 

714 

5 

40 

8 

717 

8 

(0) 

2 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

29 

1 

135 

12 

151 

18 

52 

4 

(Z) 

246 

31 

140 

109 

1 

391 

15   778 


40  1 

0.3 

(D)  ' 

(D) 

61  1 

0.4 

(D) 

(D) 

(D) 

(D) 

(D)  1 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Witliheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.    7K-95 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.A.> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 
260 
280 
500 

500 
500 
508 
512 
513 
514 
515 

520 

520 
520 
521 
523 


BOOK  STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

ALL  OTHER  MERCHANDISE  : 

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  . 
ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.    DRAFTir>IGi    ENGINEERING    SUPPLIES. 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  ... 
NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

OTHER  NONIIERCHANDISE  RECEIPTS.  .  .  . 


STATIONERY  STORES  (SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
100 
120 
160 
200 
240 

240 
240 
248 

260 
280 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

.FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


;REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

REIMTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  .  . 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


234 
158 


1 
29 

29 
29 

29 

11 

11 

4 

158 

140 

140 

118 

35 

30 

112 

33 

48 

33 

83 

80 
80 
30 
16 
68 


(D) 
(D) 
21 

14  554 

14  731 
13  585 
844 
516 
11  297 
313 
622 

384 

8  504 
377 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
135 

577 
135 
135 


(D) 

31 

(Z) 

16  586 

18  051 

15  775 

9  446 

374 

389 

3  910 

501 

503 

674 

1  007 

12  631 

995 
254 
118 
637 


18 
(D) 
(D) 
(D) 
(D) 
495 
286 
322 
(D) 

16 
(D) 
(0) 

85 


(D) 

(D) 

0.1 

92.2 

100.0 
92.2 
5.7 
3.5 
76.7 
2.1 
4.2 

2.4 

100.0 
4.4 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
6.0 

100.0 
17.3 
17.3 

(0) 

0.2 

(Z) 

87.6 

100.0 

87.4 

52.3 

2.1 

2.2 

21.7 

2.8 

2.8 

3.7 

5.3 

100.0 
7.9 
2.0 
0.9 
5.0 


(X) 

100.0 

0.1 
(D) 
(D) 
(D) 
(D) 
1.9 
1.1 
1.2 
(D) 
0.1 
(D) 
(0) 
0.3 


300 
320 
340 
380 
420 
480 
500 
520 


020 

040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
340 
420 
480 
500 
520 


020 
300 
360 
500 
520 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS — CONTINUED 


SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  •  .  . 


SPORTING  GOODS  STORES  (SIC  5952) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


300 
320 
340 
460 
500 
520 


■REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
ISPORTING-RECREATION  EQUIPMENT  .... 
I  ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 
<   ATHLETIC  GOODS.  SALES  TO  TEAMS  .  •  . 

HUNTING  EQUIPMENT 

>  FISHING  EQUIPMENT 

■  WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


120 
140 
260 
300 
320 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 


220 
1 
1 
1 
1 
3 
26 

108 


7 

1 

2 

2 

2 

25 

13 

35 

1 

3 

1 

5 

163 

130 
130 
98 
47 
63 
68 
37 
9 
42 

1 
1 
1 
3 
17 
82 


2 

57 

1 

9 

26 


23  305 
(D) 
(D) 
(D) 
(D) 
(D) 
580 
1  324 


30  110 

22  175 

(0) 
(D) 
(D) 
(D) 
(0) 
495 
286 
322 
(D) 

16 
(D) 
(D) 

85 
19  344 

17  629 

15  029 

5  758 


317 
217 
033 
694 
173 
862 

(0) 
(D) 
(D) 
(D) 
425 
106 


6  639 


41  302 

(D) 
164 
(D) 
40  550 
(D) 
(D) 


(D) 
<D) 
(D) 
(D) 
(0) 


87.9 
(D) 
(D) 
(0) 
(D) 
(0) 
2.2 
5.0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
2.2 
1.3 
1.5 
(D) 
0.1 
(D) 
(D) 
0.4 
87.2 

100.0 

85.3 

32.7 

7.5 

12.6 

11.5 

15.3 

1.0 

4.9 

(D) 
(D) 
(D) 
(D) 
1.9 
5.0 


(D) 

(D) 

961 

91.2 

(D) 

(D) 

155 

3.6 

218 

5.0 

100.0 

(D) 
0.4 
(D) 
98.2 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-96    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 

Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a.*.aaaa,  see  "Description  of  the  Tables"  in  front] 


340 

440 
460 
500 
520 


^1 

Si 


180 
320 
380 
460 
480 
500 
520 


120 

140 
160 
200 
220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


OTHER  FARM  SUPPLY  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALL  FOOTWEAR 

HARDWARE.  ....  

AUTOMOBILES-TRUCKS 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  , 

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


■REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL^ 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL^ 


ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


338 

1 
1 

2 
3 

81 
1 

90 
338 

312 
312 

284 
163 
288 
219 
265 
20 

10 

3 

46 

309 

266 

Cna) 

268 


Sales 


($1,000) 


(D) 
(D) 
4  846 
(D) 
(0) 


10  339 

(D) 
8  939 
(D) 
(D) 
53 
765 
525 


77  767 

57  700 

(D) 
(D) 
(D) 
(D) 
1  683 
(D) 

1  420 
46  501 

SO  736 

40  019 

7  783 

2  591 
19  868 

3  823 

5  682 
256 

159 
(Z) 
936 

6  934 

43  609 

(na) 

3  273 


9  507 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


323 

(D) 


(D) 
(D) 
87.4 
(D) 
(D) 


(X) 

100.0 

(D) 
86.5 
(D) 
(D) 
0.5 
7.4 
5.1 


100.0 

(D) 
(D) 
(D) 
(D) 
2.9 
(D) 
2.5 
80.6 

100.0 
78.9 
15.3 

5.1 
39.2 

7.5 
11.2 

0.5 

0.3 

(Z) 

1.6 

12.0 

100.0 

(na) 

7.5 


(X) 
100.0 


220 
320 
340 
400 
420 
480 
520 


020 
160 
240 
260 
280 
320 
460 
500 
520 


020 
040 
080 
100 
120 
140 
160 
220 
260 
280 
300 
500 
520 


020 
080 
100 
120 
180 
280 
500 
520 


040 
220 
260 
280 
300 


Kind  of  business  and  merchandise  line 


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL I 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


Estab- 
lishments 

(number) 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CIGAR  STORES.  STANDS  (SIC  5993) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


NEWS  DEALERS'  NEWSSTANDS  (SIC  5994) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  . 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 


51 

(D) 

(D) 

(D) 

(D) 

17 

2  436 

11 

83 

417 

290 

3 

1 

1 

11 

1 

8 

1 

290 

70 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


4  040 
(D) 


24  643 

18  623 

(D) 
(D) 
(D) 
37 
(D) 
340 
(D) 
17  964 
22B 


78 

6 

699 

48 

5 

264 

19 

293 

4 

10 

5 

459 

48 

3 

836 

9 

114 

4 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

16 

314 

10 

100 

119 

9  345 

85 

6  972 

9 

(D) 

1 

(D) 

13 

341 

2 

(D) 

1 

(D) 

1 

(D) 

85 

6  308 

19 

100 

34  509 

(D) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-97 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a- 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


CAMERAi  PHOTOGRAPHIC  SUPPLY 
STORES — CONT I NUED 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
total'^ 


TYPEWRITER  STORES  (SIC  5999  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS '. 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
HARDWARE 


152 

73 


141 

2 
1 
1 
4 
2 
3 

30 

1 

141 

40 


33  121 

575 


4  644 

3  324 

(D) 

2  932 

(D) 


(D) 
(D) 
222 
(0) 
175 


14  060 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
370 
(0) 
13  294 
174 


(D) 
(D) 
(D) 
34 
979 
(D) 


4  436 
3  216 


(D) 
(D) 


96.0 
1.7 


(X) 


(X) 

100.0 

(D) 

88.2 

(D) 


100.0 

(D) 
(D) 
87.0 
(0) 
6.8 


100,0 

(D) 
(D) 
(D) 
(Dl 
(D) 
(D) 
2.6 
(D) 
94.6 
1.2 


100.0 

(D) 
(D) 
(D) 
1.6 
95.6 
(D) 


(X) 
100.0 


(D) 
(D) 


460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


PET  SHOPS — CONTINUED 

HAY-SRAIN-FEED-FARM  SUPPLIES.  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  •  .  .  . 

OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


494 

335 

62 

13 

1 

28 

16 

15 

23 

9 

20 

44 

30 

27 

25 

15 

14 

23 

9 

5 

2 

2 

149 

76 


37 

(D) 

3  041 

110 


19  722 


173  518 
134  856 

31  436 
(D) 
(D) 

10  596 
1  065 

3  704 
9  991 

(D) 

4  439 
10  574 

5  323 
5  327 
4  475 
4  736 
4  863 
4  231 

(D) 
(D) 
(D) 
(0) 
25  448 
3  875 


59  564 


6  884 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

3  998 

4  481 
1  740 
3  806 
3  987 
1  466 

(D) 
(D) 
(D) 
(D) 
(D) 

5  024 
(D) 


1.2 

(D) 

94.6 

3.4 


100.0 

23.3 

(D) 
(D) 
7.9 
0.8 
2.7 
7.4 
(D) 
3.3 
7.8 
3.9 
4.0 
3.3 
3.5 
3.6 
3.1 
(D) 
(D) 
(0) 
(D) 
18.9 
2.9 


100.0 

12.5 
(D) 
(D) 
(D) 
(D) 
(Dl 
(D) 
7.2 
8.1 
3.2 
6.9 
7.2 
2.7 
(D) 
(D) 
(01 
(D) 
(D) 
9.1 
(D) 


Standard  Notes-        -  Represents  zero,        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
•Nonstore  tetailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  v*ithheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-98    Pacific— Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Los  Angeles-Long  Beach  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byA..< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

<u 

of  sales 

o 

accounted 

.1 

for  by  the 

.i 

specified 

"c 

merchandise 

o 

line 

S 

(X) 

220 

240 

100.0 

260 

280 

25.6 

300 

(D) 

320 

(0) 

340 

(0) 

460 

(D) 

500 

0.8 

520 

Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

of  sales 

accounted 

for  by  tfie 

specified 

merchandise 

line 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


020 
120 
140 
160 
180 
200 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


57  280 

14  648 
(D) 
(0) 
(D) 
(D) 
441 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


32 

20 

14 

11 

2 

3 

17 

2 

115 

44 


6  093 

3  583 

1  521 

488 

(D) 

(D) 

(D) 

(D) 

19  976 

790 


10.6 
6.3 
2.7 
0.9 
(D) 
(D) 
(D) 
(D) 

34.9 
1.4 


Standard  Notes: 


-  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NAl  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-99 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADEi  TOTAL  .... 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARH  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  <SIC  52) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELI<Y-OPTICAL    GOODS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

'  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .... 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 
METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  


4  299 

3  068 

651 
674 
385 
386 
541 
415 
220 
302 
230 
185 
240 
166 
241 
215 
198 
240 
176 
145 
591 
648 
20 
31 
28 
621 
1  284 


214 

143 

1 

3 

3 

2 

4 

6 

13 

8 

38 

9 

24 

72 

124 

2 

13 

11 

71 


1  048  143 

903  420 

206  384 
44  572 
19  156 
19  367 
13  129 
34  833 

28  515 
51  753 
17  036 
15  756 

29  262 
31  763 
12  163 

8  260 

9  054 
11  308 
28  226 

146  739 
51  363 

30  730 
6  363 
9  222 
2  482 

36  211 
39  126 


52  249 

38  983 

(D) 
(Z) 
(D) 
(D) 
<Z) 

46 
670 

48 
650 

22 
471 

5  032 
24  139 

(D) 

6  016 
157 

1  450 


(D) 
(D) 
(D) 

(D) 
704 

16  453 

17  310 
16  155 
10  424 

1  519 
183 
(D) 
864 
687 
857 
276 
41 
(D) 
211 
156 


100.0 

22.8 
4.9 
2.1 
2.1 
1.5 
3.9 
3.2 
5.7 
1.9 
1.7 
3.2 
3.5 
1.3 
0.9 
1.0 
1.3 
3.1 

16.2 
5.7 
3.4 
0.7 
1.0 
0.3 
4.0 
4.3 


(X) 

100.0 

(D) 
(Z) 
(D) 
(D) 
(Z) 
0.1 
1.7 


0.1 

1.7 

0.1 

1.2 

12.9 

61.9 

(D) 

15.4 

0.4 

3.7 


100.0 
(D) 
(D) 

(D) 

4.0 

93.3 

100.0 
93.3 
60.2 
8.8 
1.1 
(D) 
5.0 
4.0 
5.0 
1.6 
0.2 
(D) 
1.2 
0.9 


354 
355 


LUMBER  YARDS — CONTINUED 


PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


NONMERCHANDISE  RECEIPTS 


200 
220 
320 
340 

340  Ir 

340 
341 

342  . 

343  ' 

344  ' 
345 
346  ■ 
347 
348 
349  I 
352 
354 
355 

500 
520 


200 
240 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

520 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

MASONRY  SUPPLIES  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
I  LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


100 
120 
140 
160 
180 
200 


NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


85 
841 


(D) 
(D) 
(D) 
123 

055 
803 
(Dl 
(Dl 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
127 
(D) 
146 

(Dl 
112 


1  658 
(D) 


2  405 

(D) 

(D) 

(D) 

9 

2  243 

2  405 
2  243 
(D) 
1  309 
277 
(D) 
366 

81 


9  483 
7  541 

(D) 
9 

(D) 

(D) 
5 

(D) 


0.5 
4.9 


100.0 

(D) 

(D) 

(D) 

91.8 

100.0 
91.8 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
4.2 
(D) 
37.5 

(D) 
3.3 


(X) 
(01 


100.0 

(D) 
(D) 
(0) 
0.4 
93.3 

100.0 
93.3 

(D) 
54.4 
11.5 

(D) 
15.2 

3.4 


(X) 

100. 0 

(D) 
0.1 
(Dl 
(D) 
0.1 
(0) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-100    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Sacramento  SMSA 

rincludes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by^^^^...^,  see  "Description  of  the  Tables"  In  front] 


V. 

I; 


220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

420 
500 
520 


(  REPTG  ADDL  DETAIL  FOR  LINE  320. 
'  HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


I** 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES— CONT  I  NUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


020 
040 
080 
120 
140 

140 
140 

141 
142 

160 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
HEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  • 

MEN'S  CLOTHING  

BOYS'  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 


Estab- 
lishments 

(number) 


117 

59 

20 

6 

10 

70 

87 

86 

76 

103 

53 

52 

83 

66 

52 

73 

16 

5 

7 

3 

1 

81 

58 


Sales 


($1,000) 


(D) 
16 

603 
22 

471 

4  072 

5  941 
3  623 

665 

688 

2  278 

1  329 

5  014 
782 
668 
113 

(D) 
(D) 
221 


13  120 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


126 

313 

1 

873 

1 

607 

(0) 

(Z) 

2 

675 

15 

724 

30 

567 

5 

331 

12 

231 

8 

002 

5 

628 

5 

956 

2 

506 

2 

275 

3 

547 

(D) 

(D) 

(D) 

(D) 

(D) 

8 

033 

12 

350 

105 

299 

100 

099 

(0) 

(D) 

(D) 

1 

956 

12 

776 

100 

099 

12 

776 

9 

257 

3 

855 

25 

437 

(D) 
0.2 
8.0 
0.3 
6.2 
54.0 

100.0 
61.0 
11.2 
11.6 
38.3 

17.6 

100.0 

15.6 

13.3 

2.3 

(D) 
(0) 
2.9 


(X) 
100.0 


1.5 

1.3 

280 

(0) 

300 

(Z) 

320 

2.1 

12.4 

320 

24.2 

320 

4.2 

321 

9.7 

322 

6.3 

4.5 

340 

4.7 

2.0 

340 

1.8 

340 

2.8 

348 

(D) 

356 

(D) 

(D) 

400 

(D) 

420 

(D) 

440 

6.4 

500 

9.8 

500 

500 

501 

502 

(X) 

503 

100.0 

520 

(D) 

(D) 

(D) 

2.0 

12.8 

100.0 

12.8 

020 

9.2 

040 

3.9 

080 

100 

25.4 

120 

140 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES^CONT  I  NUED 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
; CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


;  REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
,  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

[FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


Estab- 
lishments 

(number) 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  •  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


>  REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  .  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100  099 

25  437 

1  943 

1  356 

481 

1  080 

5  466 
1  922 
4  504 

6  956 


4  515 
6  917 

100  099 

6  917 
(D) 

4  948 
(D) 

7  431 

82  469 
7  431 

5  095 

2  335 

5  193 

99  124 
5  193 

1  991 

3  208 

4  420 

100  099 

4  420 

(D) 

2  623 
(D) 

2  145 

1  979 

(D) 

(0) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

4  768 

99  124 
4  768 

(D) 
2  668 

(D) 

11  313 


17  510 


47 

650 

15 

(D) 

1 

ID) 

7 

19 

55 

699 

53 

1  230 

56 

3  464 

Standard  Notes:        -  ReDtesenIs  zero.        (D)  Withheld  to  avoid  disclosure. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.    7K-101 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 

[Includes  only  establishments  witti  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


LIMITED  PRICE  VARIETY 
STORES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
166 
169 
171 

180 
200 

200 
200 
201 
202 
203 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  . 


h REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN>S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING . 

BOYS'  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  i 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


220   MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


220 f REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
220 r MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
221  I  MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 
222 >  RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 
223^  ALL  OTHER  APPLIANCES 


-FLOOR  COVERINGS. 


240   FURNITURE-SLEEP  EQUIP. 

I  ;  REPTG  ADDL  DETAIL  FOR  LINE  240 

I  .FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240 
240 
241  ■ 

242  ; 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 


FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT. 


KITCHENWARE-HOME  FURNISHINGS. 


; REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
> KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

I  HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


378 
496 
336 
182 
406 
(D) 
183 
788 
23 
151 
856 


(D) 
(D) 
25 
20 
718 

575 
675 
(D) 
(D) 


1  666 

4  869 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 

9 

438 
983 

5  024 
755 
(D) 
(D) 
(D) 

235 

(D) 
(D) 
(D) 
(0) 
(D) 

253 

3  780 
68 
(D) 
(D) 

132 

2  400 

53 
(D) 

20 
(D) 

(D) 
113 
(D) 

1  726 

127 

99 

28 


2.2 

14.3 
1.9 
1.0 
8.0 
(0) 
1.0 
4.5 
0.1 

18.0 
4.9 


100.0 

(0) 
(D) 
0.4 
0.3 
25.2 

100.0 

30.0 

<D) 

(D) 

24.4 

100.0 
iD) 
(0) 
(0) 
(D) 
(D) 
(D) 
<D) 
(D) 
(D) 
(0) 
0.2 

6.4 
14.4 

100.0 

15.0 

(D) 

ID) 

(D) 

3.4 

(D) 
(D) 
(D) 
(D) 
(D) 

3.7 

100.0 
1.8 
(D) 
(D) 

1.9 

100.0 
2.2 
(D) 
0.8 
(D) 

(D) 
1.7 
(0) 

100.0 
7.4 
5.7 
1.6 


GENERAL  MERCHANDISE  STORES — CONTINUED 


340 

340 
340 
348 
356 

400 
420 
440 
460 
500 

500 
500 
501 
502 
503 

520 


LUMBER-BUILDING  MATERIALS 


I  REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


I REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
200 
220 
260 
280 
300 
320 
340 
400 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS • 

ALCOHOLIC  DRINKS • 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

I  GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


4 

905 

100.0 

4 

47 

5.2 

4 

12 

1.3 

4 

36 

4.0 

3 

(D) 

(0) 

2 

(D) 

(D) 

2 

(D) 

(D) 

1 

(0) 

(D) 

10 

114 

1.7 

7 

3  455 

100.0 

7 

86 

2.5 

5 

(D) 

(D) 

5 

12 

0.3 

3 

(D) 

(D) 

384 

384 

9 

7 

212 

229 

198 

23 

24 

7 

6 

3 

21 

3 

4 

18 

3 

4 

2 

2 

213 

86 


365 

307 

307 

290 
290 
270 
263 
219 
285 


1  257 
(D) 


730 
(0) 


(X) 
100.0 


(X) 
100.0 


879 

86.2 

(Z) 

(Z) 

279 

0.1 

681 

3.7 

667 

2.9 

473 

3.2 

128 

0.1 

122 

0.1 

(Z) 

(Z) 

(D) 

(D) 

175 

0.1 

194 

0.1 

(D) 

(D) 

(D) 

(D) 

168 

0.1 

(Z) 

(Z) 

(Z) 

(Z) 

(D) 

(D) 

(D) 

(D) 

975 

3.0 

929 

0.4 

237 

406 

(X) 

225 

844 

100.0 

193 

811 

85.8 

221 

111 

100.0 

189 

322 

85.6 

50 

291 

22.7 

15 

645 

7.1 

8 

699 

3.9 

114 

621 

51.8 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-102    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


••) 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
460 
480 
500 

500 
500 
SOS 
516 

520 


020 

020 
020 
021 
022 
024 

100 


Kind  of  business  and  merchandise  line 


GROCERY  STORES  INCLUDING 
DELI CATESSENS — CONT I NUED 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


,  REPTG  ADDL  DETAIL  FOR  LINE  500. 
1  ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

>  GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 
ALL  OTHER  FOODS 


C  IGARS-C  I6ARETTES-T0BACC0 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


4 

7 

211 

225 

198 

23 

24 

7 

6 

3 

21 

3 

4 

18 

3 

4 

2 

2 

213 

213 

213 

209 

66 

79 


Sales 


($1,000) 


(Z) 
279 
(D) 
646 
466 
128 
122 
(Z) 
(D) 
175 
194 
(D) 
(D) 
168 
(Z) 
(Z) 
(D) 
(D) 
972 


159  997 

6  972 

4  652 

2  289 

896 

4  223 

2  605 

(D) 

2  60S 
(D) 

2  538 
(D) 
(D) 

(D) 

582 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


157 

(D) 


1  499 
(D) 


(Z) 
0.1 
(0) 
2.9 
3.3 
0.1 
0.1 
(Z) 
(D) 
0.1 
0.1 
(D) 
(D) 
0.1 
(Z) 
(Z) 
(D) 
(D) 
3.1 


100, 
4, 
2, 
1, 


(X) 

100.0 

(D) 

100.0 

(D) 

97.4 

(D) 

(D)' 

(D) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


020 
040 
100 
220 
240 
260 
280 
300 
320 
340 
380 
400 


Kind  of  business  and  merchandise  line 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 

RETAIL  BAKERIES  (SIC  546) 

TOTAL^ 

RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES.  NONMANUFAC TURING 
(SIC  5463) 

TOTAL^ 

EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 

TOTAL  

OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


239 

1 
1 
2 

16 
4 

11 
1 

26 

19 

5 

138 

63 


Sales 


($1,000) 


2  572 
(D) 


211  942 

190  884 

(D) 
(D) 
(D) 
662 
(D) 
(Z) 
(D) 
1  285 
281 
(Z) 
146  475 
468 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-103 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 
460 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


220 
380 
400 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


220 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
AUTOMOBILES-TRUCKS . 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSt  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


'REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

:  OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
403 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  •  . 

NEW  PASSENGER  CARS'  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


1 REPTG  ADDL  DETAIL  FOR  LINE  400. 

;AUT0  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


156 

20 

159 

1 

(D) 

43 

6 

807 

171 

14 

119 

157  752 

(D) 

134  880 

(0) 

9  535 

428 

12  264 


143  670 

135  864 

(D) 
117  088 

135  864 

117  088 

73  416 

1  373 

12  224 

(D) 

23  294 

4  861 

1  842 
(D) 

(D) 

109  607 
202 
127 
(Z) 

7  513 

135  864 
7  513 
3  558 

2  287 
749 
696 

428 
10  261 

134  791 

10  261 

7  380 

2  837 


10 

11  561 

10 

9  741 

10 

5  411 

5 

266 

3 

(D) 

10 

2  570 

9 

796 

2 

(D) 

3 

(D) 

8 

(D) 

8 

(D) 

8 

(D) 

8 

(D) 

10.6 
(D) 
3.6 
7.4 


100.0 

(D) 
85.5 
(D) 
6.0 
0.3 
7.8 


(D) 
86.2 

100.0 

86.2 

54.0 

1.0 

9.0 

(D) 

17.1 

3.6 

1.4 

(D) 

(D) 

100.0 
0.2 
0.1 
(Z) 

5.5 


100. 
5. 
2. 
1. 
0. 


0.3 
7.6 

100.0 
7.6 
5.5 
2.1 


(D) 

100.0 

84.3 

46.8 

2.3 

(D) 

22.2 

6.9 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 


420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


IMPORTED  CAR  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  •  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  •  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


TIRES-BATTERIES-ACCESSORIES 


> REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


,  REPTG  ADDL  DETAIL  FOR  LINE  520. 
>   NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
384 
385 
386 
387 
388 

420 


AUTOMOBILES-TRUCKS. 


, REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
lAUTOMOBILES-TRUCKS 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  •  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


TIRES-BATTERIES-ACCESSORIES 


420  t REPTG  ADDL  DETAIL  FOR  LINE  420 

420  I  TIRES-BATTERIES-ACCESSORIES 

421  ►  PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  • 
424  r     AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


500 
520 

520 
520 
527 
528 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


,  REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


(D) 

12  300 
(D) 
362 
323 

179 
(D) 

(D) 

12  620 

(D) 
717 
(D) 


9  268 

9  268 

(0) 

9  268 
(D) 

4  414 
(D) 
(D) 
(D) 

1  946 
(D) 
(D) 
(D) 

(D) 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 


(0) 

(D) 
(D) 
(D) 


13  868 

10  854 

10  568 

10  593 

10  310 

(D) 

8  550 

1  590 

(0) 

(D) 

(D) 

(0) 
(D) 
(D) 
(D) 

(D) 
(D) 

7  092 
241 
111 
130 


(0) 

100.0 
(D) 
2.9 
2.6 

1.5 
(D) 

(D) 

100.0 
(D) 
5.7 
(0) 


(X) 

100.0 

(D) 

100.0 
(D) 

47.6 
(D) 
(D) 
(D) 

21.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 


(X) 

100.0 

97.4 

100.0 

97.3 

(0) 

80.7 

15.0 

(D) 

(D) 

(0) 

100.0 
(D) 
(D) 
(D) 

(D) 
(0) 

100.0 
3.4 
1.6 
1.8 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-104    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  Identified  by.< 


L.,  see  "Description  of  the  Tables"  In  front] 


Ai 


100 
220 
260 
300 
320 
340 

too 
too 

400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


<   REPTG  ADDL  DETAIL  FOR  LINE  400. 

'  AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-SREASES-OTHER  OILS  . 


040 
100 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
403 

420 

420 
420 
426 
427 
428 


Kind  of  business  and  merchandise  line 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  •  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  i-j  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS,.  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


I   REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
>  NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PARTI 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


1 REPTG  ADDL  DETAIL  FOR  LINE  400. 

;  AUTO  FUELS-i-UBRICANTS 

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

,  REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  . 
,  TIRES-BATTERIES-ACCESSORIES 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


15   723 

11    364 

(D) 

(0) 

13 

49 
41 
(D) 
96 

1    760 

40 
(D) 
(Dl 

9    793 


781 
810 
846 
944 
376 
600 
131 
299 
195 
232 
71 
138 

314 
894 


4  628 
542 
176 
132 
239 


2  262 


Percent 
of  sales 
accounted 
for  by  tfie 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
0.1 
0.4 
0.4 
(D) 
0.8 

100.0 
2.3 

(D) 
(D) 

86.2 

100.0 

87.5 

49.4 

12.1 

4.8 

7.7 

1.7 

3.8 

2.S 

3.0 

0.9 

1.8 

2.8 
7.9 

100.0 

11.7 

3.8 

2.9 

5.2 


(D) 

(Dl 

300 

(D) 

(Dl 

553 

25.4 

300 

(D) 

(D) 

300 

69 

3.2 

308 

(D) 

(D) 

311 

217 

10.0 

240 

11.0 

380 

(Dl 

(Dl 

500 

(D) 

(D) 

(D) 

(Dl 

500 
500 

168 

100.0 

504 

4 

2.4 

505 

4 

2.4 

507 

589 

27.0 

520 

2  Oil 

100.0 

520 

555 

27.6 

520 

254 

12.6 

527 

219 

10.9 

532 

(Dl 

(Dl 

429 
432 
433 
434 
436 

460 
500 
520 

520 
520 
524 
525 
526 


1  REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


020 
300 
380 
400 
420 
500 
520 


Kind  of  business  and  merchandise  line 


HOME  AND  AUTO  SUPPLY 
STOR  ES— CONT  I  NUED 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  •  . 
RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 
RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 
RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 
STORAGE  BATTERIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  300 

I  SPORTING-RECREATION  EQUIPMENT 

OUTBOARD  MOTORS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 


AUTOMOBILES-TRUCKS.  . 
ALL  OTHER  MERCHANDISE 


I REPTG  ADDL  DETAIL  FOR  LINE  500.  . 

ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 
CAMP  TRAILERS-TRAVEL  TRAILERS.  . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


; REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


Estab- 
lishments 

(number) 


2 

(D) 

2 

(D) 

1 

(0) 

2 

(D) 

7 

(D) 

1 

(D) 

4 

(D) 

10 

(D) 

8 

1  264 

8 

147 

3 

80 

2 

(01 

8 

(D) 

Sales 


($1,000) 


1 

(D) 

10 

1  019 

6 

(D) 

1 

(D) 

2 

(D) 

21 

6  043 

22 

490 

3   600 
(D) 


30 

8  173 

19 

6  376 

2 

(D) 

2 

!D) 

2 

(Dl 

2 

(Dl 

2 

(Dl 

1 

(Dl 

19 

(Dl 

19 

6  376 

19 

(Dl 

19 

4  792 

8 

1  033 

6 

(Dl 

13 

269 

13 

4  742 

13 

269 

1 

(Dl 

13 

(Dl 

Percent 
of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable,        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K~105 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,0 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  SSt) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


020 
OtO 
060 
080 
100 
200 
260 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 


;  REPTG  ADDL  DETAIL  FOR  LINE  400. 

,  AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


i  REPTG  ADDL  DETAIL  FOR  LINE  420 

>  TIRES-BATTERIES-ACCESSORIES  

PARTS!  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS'  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  E(JUIPMENTt  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


1  REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL?  ACCESSORY  STORES  (SIC  56) 


TOTAL 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S!  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561i  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR 


509 

28 
8 
1 
2 

69 
5 
8 
9 
8 
2 
509 

493 
493 
489 
30 
446 

464 

454 
454 
116 
33 
447 

2 

5 

13 

408 

396 
396 

375 
83 


327 

268 

6 

83 

162 

126 

12 

2 

1 

3 

23 

10 

2 

13 

135 


1  916 

(0) 


61  060 

(D) 
242 
(D) 
(D) 
570 
(D) 
(D) 
(D) 
(D) 
(D) 
50  170 

59  446 
48  871 
45  318 

1  180 

2  356 

6  304 

55  533 

6  196 

660 

118 

5  414 

(D) 
(Z) 
96 

3  167 

50  415 
3  124 
2  008 
1  105 


46  775 

185 

12  137 

20  098 

11  509 

421 

(D) 

(D) 

(D) 

298 

150 

(D) 

91 

1  787 


10  404 
9  384 
8  501 


(X) 
100.0 


100.0 

(D) 
0.4 
(D) 
(D) 
0.9 
(D) 
(D) 
(D) 
(D) 
(D) 
82.2 

100.0 

82.2 

76.2 

2.0 

4.0 

10.3 

100.0 

11.2 

1.2 

0.2 

9.7 

(D) 
(Z) 
0.2 
5.2 

100.0 
6.2 
4.0 
2.2 


(X) 

100.0 

0.4 

25.9 

43.0 

24.6 

0.9 

(D) 

(D) 

<D) 

0.6 

0.3 

(D) 

0.2 

3.8 


(X) 
100.0 
90.6 


160 
180 
280 
300 
520 


MEN«S'  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS— CONTINUED 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3'  568) 


120 
140 
160 
180 
280 
500 
520 


120 

140 

140 
140 
142 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
280 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR.  .  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 


I REPTG  ADDL  DETAIL  FOR  LINE 
'MEN'S-BOYS'  CLOTHING'  EXC. 

BOYS'  CLOTHING 

OTHER  MEN'S  OUTERWEAR.  .  , 
OTHER  MEN'S  CLOTHING  .  .  , 


140.  .  . 
FOOTWEAR 


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 


REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY c 

LINGERIE  . 

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


102 

4 

3 
102 

4 
13 

2 
53 


(0) 

(D) 

(D) 

(D) 

9 

0.1 

(D) 

(D) 

327 

3.5 

17  015 

(D) 
(D) 
15  286 
(D) 
170 
(D) 
785 


(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


13  939 

12  366 

633 

148 

250 

1  087 

2  865 
4  544 
2  023 

249 

78 

522 


(D) 
(0) 
(D) 
(D) 


100.0 

(D) 
(D) 
89.8 
(Dl 
1.0 
(D) 
4.6 


(D) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

89.2 

100.0 

88.7 

4.5 

1.1 

1.8 

7.8 

20.6 

32.6 

14.5 

1.8 

0.6 

3.7 

(D) 
(D) 
(D) 
(0) 


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.( 


7K-106    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


r*«j 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


«.,  see  "Description  of  the  Tables"  in  front] 


160 
280 
520 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

280 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORY!  SPEC.  STORESt 
FURRIERS  (SIC  563.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

NONMERCHANOISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL  

CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

HOSIERY  STORES  (SIC  563  PART) 

TOTAL  

APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  . 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

JEWELRY-OPTICAL  GOODS  

NONMERCHANOISE  RECEIPTS  

FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2  733 

2  437 

2  287 
(D) 
(0) 


1  925 
1  839 


815 
736 
(D) 
(D) 

29 
258 
884 
312 
126 
8 
(D) 

64 

(0) 
(D) 


582 
(D) 


8  311 

(D) 

3  386 

4  456 
2  268 

(D) 
(D) 
844 
31 
442 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

93.8 
(0) 
(0) 


(X) 

100.0 

95.5 

100.0 

95.6 

(D) 

(D) 

1.6 

14.2 

48.7 

17.2 

6.9 

0.4 

(D) 

3.5 

(D) 
(D) 


(X) 
100.0 


(D) 
40.7 

100.0 
50.9 
(D) 
(D) 
18.9 
0.7 
9.9 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


> REPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
'  CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


140 
160 
180 
300 
500 
520 


160 
180 

180 
180 
181 
182 
183 

520 


160 
180 

180 
180 
181 
182 
183 

520 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  ........ 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


> REPTG  ADDL  DETAIL  FOR  LINE  180.  .  . 
>  ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR,  .  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR  . 


NONMERCHANOISE  RECEIPTS 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  .  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR  . 


NONMERCHANOISE  RECEIPTS 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


Standard  Notes; 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


15 

4  312 

100.0 

15 

1  527 

35.4 

9 

67 

1.6 

4 

(D) 

(D) 

13 

(D) 

(□) 

13 

125 

2.9 

14 

453 

10.5 

15 

414 

9.6 

8 

(D) 

(D) 

6 

(D) 

(D) 

11 

118 

2.7 

16 

703 

8.5 

12 

421 

5.1 

2 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

4 

(D) 

(D) 

8 

(0) 

(0) 

2 

(0) 

(D) 

3 

(Z) 

(Z) 

13 

(Dl 

(0) 

Sales 


($1,000) 


11    012 


3    161 
3    161 

(0) 

2  558 

3  161 
2    558 

69 

2    446 

39 

(0) 


492 
492 
(D) 


Represents  zero.        (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

680 

6.2 

909 

90.0 

(D) 

(D) 

(D) 

(0) 

369 

3.4 

(D) 

(D) 

750 

96.0 

736 

100. 0 

705 

95.8 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(01 


(X) 

100.0 

(D) 
80.9 

100.0 

80.9 

2.2 

77.4 
1.2 

(0) 


(X) 

100.0 

(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-107 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
listiments 

(number) 


Sales 


($1,00C) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merctiandise 
line 


180 

180 
180 
181 
182 
183 

520 


140 
160 
180 

180 
180 
181 
182 
183 

300 
500 
520 


CHILDRENtSt  JUVENILES'  SHOE 
STORES — CONTINUED 

ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  . 

NONMERCHANDISE  RECEIPTS  

FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
,  ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'Si  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


020 
200 
220 
240 
260 
280 
300 
320 
340 
400 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


117 

75 

27 
26 
70 
15 

2 
2 
5 
6 
4 
25 


478 

492 
478 
(D) 
(D) 
(D) 

(D) 


(D) 

194 

6  123 

6  064 
5  620 

1  339 

2  528 
1  264 

(D) 
(D) 
207 


53  044 

(D) 

2  450 
17  607 
25  587 

3  376 
(D) 
(D) 
132 
675 
(D) 
392 

1  925 


42  422 

37  688 

(D) 

5  573 

25  527 

2  163 

(D) 

(D) 

(D) 

(D) 

46 

(D) 


97.2 

100.0 

97.2 

(D) 

(D) 

(D) 

(D) 


(D) 

2.9 

93.1 

100.0 
92.7 
30.3 
41.7 
20.8 

(Dl 
(D) 
3.1 


100.0 

(D) 
4.6 
33.2 
48.2 
6.4 
(D) 
(D) 
0.2 
1.3 
(D) 
0.7 
3.6 


100.0 

(D) 
14.8 
67.7 
5.7 
(0) 
(D) 
(0) 
(D) 
0.1 
(D) 


FURNITURE  STORES  (SIC  5712) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

.  REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
240 
340 
520 


020 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


TOTALi. 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL^ 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


> REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
■KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


(D) 

5  573 

23  026 

31  437 

21  260 

3  185 

15  574 

2  480 

(D) 

(D) 

2  163 
(D) 
(D) 
(D) 
(D) 
46 
425 


(D) 
(D) 
(D) 
(D) 


1 

(D) 

(D) 

4 

(D) 

(D) 

31 

3 

460 

62.3 

28 

4 

853 

100.0 

28 

3 

060 

63.1 

23 

2 

130 

43.9 

19 

769 

15.8 

12 

(D) 

(D)' 

1 

(D) 

(D) 

3 

(D) 

(D) 

13 

!D) 

(0) 

13 

(DV 

100.0 

13 

(0) 

(D) 

13 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

3 

14 

0.3 

(X) 

100.0 

(D) 
16.1 
66.4 

100.0 

67.6 

10.1 

49.5 

7.9 

(D) 

(D) 

6.2 

(D) 
(D) 
(D) 
(D) 
0.1 
1.2 


(D) 
(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Net  applicable.        (Z)  Less  than  0.( 
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RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


320 
340 
400 
500 
520 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

340 
500 
520 


220 
500 
520 


020 
040 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE  STORES — CONTINUED 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


•  REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
I  KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


LUMBER-BUILDING  MATERIALS 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 


Estab- 
lishments 

(number) 


1  101 
782 


68 
615 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 
623 


4  771 

5  352 
4  438 

(D) 

3  005 

180 

(D) 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
512 


4  424 

4  097 

3  803 
(D) 
(D) 


824 
(D) 


3  600 
(D) 


83  306 
65  325 


1  435 
42  215 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(0) 
11.2 


(X) 

100.0 

83.6 

100.0 

82.9 

(D) 

56.1 

3.4 

(D) 

(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
9.0 


92.8 
(D) 
(0) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


2.2 
64.6 


060 
060 
100 
120 
280 
300 
400 
480 
500 
520 


020 
040 
060 
080 
100 
120 
280 
500 
520 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 
100 
280 
500 
520 


020 
040 
060 
100 
120 
500 
520 


Kind  of  business  and  merchandise  line 


EATINGt  DRINKING  PLACES — CONTINUED 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO 
JEWELRY-OPTICAL  GOODS  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REFRESHMENT  PLACES  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


373 

45 
91 
2 
1 
1 
1 
1 
8 
99 


506 

61 
506 

97 
9 

46 
1 
1 
5 

58 


210 
165 

13 

165 

3 

13 
1 
2 

10 


Sales 


($1,0 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


18  710 
673 
1  509 
(D) 
(D) 
(D) 
(D) 
(D) 
70 
660 


61  337 

47  948 

1  376 

40  629 

3  932 

(D) 

1  411 

(D) 

(D) 

63 

367 


489 

41 

055 

(X) 

295 

30 

083 

100.0 

42 

775 

2.6 

295 

24 

925 

82.9 

89 

3 

828 

12.7 

9 

(D) 

(D) 

29 

147 

0.5 

2 

(D) 

(D) 

36 

254 

O.B 

15  110 

13  046 

(D) 
11  447 

40 
(D) 
(D) 
(D) 

31 


28.6 
1.0 
2.3 

(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
1.0 


100.0 

2.9 
84.7 
8.2 
(D) 
2.9 
(D) 
(D) 
0.1 
0.8 


(D) 

(D) 

538 

91.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

63 

2.3 

100.0 

(0) 
87.7 

0.3 
(D) 
(D) 
(D) 

0.2 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.    7K-109 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
100 
520 


020 
01*0 
060 
080 
100 
120 
300 
400 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
040 


CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE . 

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  1  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL > 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 


276 

7 

109 

276 

36 

45 

1 

1 

1 

1 

3 

41 


124 

53 

13 
44 
84 
124 
13 
17 

6 
13 
18 

9 
23 
60 
18 
15 

4 

7 
80 
43 


548 
325 


250 
719 
(D) 
(D) 
19 


17  377 

59 

1  586 

14  778 

(D) 

98 
(D) 
(D) 
(D) 
(D) 
(Z) 
293 


52  805 

39  138 

984 
244 

2  120 
1  904 

24  419 
(D) 
(D) 
(D) 
(D) 
620 
(D) 
(D) 
528 
(D) 
339 
(D) 
(D) 

3  708 
709 


58  598 
42  838 


458 
(D) 


100.0 

12.2 

83.7 

(D) 

(D) 

0.9 


100.0 

0.3 
9.1 
85.0 
(D) 
0.6 
(D) 
(D) 
(D) 
(D) 
(Z) 
1.7 


(X) 

100.0 

2.5 
0.6 
5.4 
4.9 
62.4 
(D) 
(D) 
(0) 
(D) 
1.6 
(D) 
(D) 
1.3 
(D) 
0.9 
(D) 
(D) 
9.5 
1.8 


(X) 
100.0 


1.1 
(D) 


060 
080 
100 
120 
140 
160 
180 

200 
220 
240 
260 
2S0 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
260 
300 
500 
520 


140 
160 
180 
200 
220 
240 
260 
280 
380 
400 
420 
500 
520 


OTHER  RETAIL  STORES — CONTINUED 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOKi  STATIONERY  STORES  (SIC  594) 
total"- 


4 

77 

51 

10 

9 

9 

9 

7 

35 

15 

20 

46 

47 

23 

11 

5 

3 

9 

1 

25 

20 

136 

132 


(0) 

7  560 
708 

51 
256 
607 
HI 

117 
856 
236 
197 
4  420 
3  219 

1  074 

93 
(0) 

61 
268 
(D) 

8  900 

2  454 
8  898 
1  828 


10  717 

8  892 

416 
(D) 
(0) 
7  426 
516 
(0) 
(D) 
(D) 
77 
130 


3  699 

2  623 

(D) 
(D) 
(D) 
(D) 
470 
197 

65 
(D) 
(0) 
(D) 
260 
246 

77 


(0) 
17.6 
1.7 
0.1 
0.6 
1.4 
0.3 

0.3 
2.0 
0.6 
0.5 

10.3 
7.5 
2.5 
0.2 
(D> 
0.1 
0.6 
(D) 

20.8 
5.7 

20.8 
4.3 


(X) 

100.0 

4.7 
(D) 
(0) 
83.5 
5.8 
(D) 
(D) 
(D) 
0.9 
1.5 


100.0 

(D) 
(D) 
(D) 
(D) 
17.9 
7.5 
2.5 
(D) 
(D) 
(D) 
9.9 
9.4 
2.9 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-110    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963- 


Continued 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


^ 


210 
240 
248 

260 
500 

500 
500 
508 
512 
514 

520 


REPTG  ADDL  DETAIL  FOR  LINE  500 

;  ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 
ARTt  DRAFTING.  ENGINEERING  SUPPLIES.  . 


080 
140 
160 
180 
260 
280 
300 
320 
500 
520 


080 
140 
160 
180 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

520 


260 
300 
320 
500 
520 


Kind  of  business  and  merchandise  line 


BOOK  STORES  (SIC  5942) 
TOTALi 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL , 


REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SP0KTIN6-RECREATI0N  EQUIPMENT  


I  REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
(SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 

NONMERCHANDISE  RECEIPTS  


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1  311 

1  084 

(D) 

(D) 
(D) 
(D) 

(D) 
1  063 

753 
745 
705 
(D) 
(D) 

(D) 


3  425 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2  956 
(D) 
(D) 
216 


3  566 

2  757 

(D) 
(D) 
(D) 
(D) 
(D) 
2  376 

2  369 
2  026 
628 
(D) 
256 
363 
611 
(D) 
(D) 

(D) 


668 

(D) 
580 
(D) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

100.0 
(0) 
(D) 

(D) 
98.1 

100.0 

98.9 

93.6 

(D) 

(D) 

(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
86.3 
(D) 
(D) 
6.3 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
<D) 
86.2 

100.0 

85.5 

26.5 

(D) 

10.8 

15.3 

25.8 

(0) 

(D) 

(D) 


100.0 

(D) 
86.8 
(D) 
(D) 
(0) 


020 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
320 
340 
420 
460 
520 


300 
320 
480 
500 
520 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 

300 
500 
520 

520 
520 
529 


200 
220 
260 
340 
400 
480 
500 
520 


Kind  of  business  and  merchandise  line 


HAYf  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

1 REPTG  ADDL  DETAIL  FOR  LINE  280 

'JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS'  INCL.  COSTUME 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

WATCH.  CLOCK.  JEWELRY  REPAIRS 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  ,  


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Sales 


($1,000) 


(D) 

(D) 

241 

(D) 

(D) 

(D) 

(D) 

15 

5  141 

2 

(D) 

4 

15 

1 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

10 

3  759 

5 

43 

1  244 

821 

(D) 
761 
(D) 
(D) 
40 


48 

6  731 

38 

5  666 

9 

183 

8 

(D) 

38 

4  239 

33 

5  625 

33 

4  198 

33 

1  153 

20 

397 

31 

1  762 

24 

319 

28 

556 

1 

(D) 

7 

(D) 

33 

926 

32 

5  526 

(na) 

(NA) 

32 

435 

24 

3  641 

19 

2  983 

1 

(0) 

14 

191 

1 

(D) 

9 

(0) 

1 

(D) 

19 

(D) 

3 

(D) 

14 

199 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-111 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 

FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


260 
280 
320 
500 
520 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  IjOODS  .  .  .  . 
HARDWARE 

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


CIGAR  STORES-  STANDS  (SIC  5993) 
TOTAL^ 


NEWS  DEALERSi  NEWSSTANDS  (SIC  5994) 
TOTAL 


CAMERAi  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL 


GIFTi  NOVELTYt  SOUVENIR  SHOPS 
(SIC  5997) 


TOTALi  . 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


59 


3  175 

(D) 


1  627 

(D) 

(D) 

(D) 

1  581 

9 


2  963 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
97.2 
0.6 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


020 
080 
180 
240 
300 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE  1  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBY  I  TOYi  GAME  SHOPS 
(SIC  5999  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  (SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN>S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS, 


(X)  Not  applicable.        (Z)  Less  than  0.( 


434 
(0) 


299 
(D) 


1  222 
(0) 


411 
(0) 


6  023 

522 

(D) 
1  721 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X» 
100.0 


(X) 
100.0 


(X) 

100.0 


(X) 
100.0 


(D) 

(D) 

(D) 

<D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

241 

94.9 

22 

1.7 

100.0 

8.7 
(D) 
28.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


7K-112     Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Sacramento  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


NONSTORE  RETAILERS — CONTINUED 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


448 

7.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

984 

16.3 

202 

3.4 

MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTALl  . 


(X) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


TOTAL^. 


(NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


":| 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-113 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SIVISA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 

line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


RETAIL  TRADE  I  TOTAL  .  .  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  • 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS.t  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR,, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT'  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200   CURTAINS-DRAPERIES-DRY  GOODS 

220   MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
240   FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240 
240 
241 
242 

260 
280 
300 
320 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS- 
FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


4  314 

943 
977 
517 
460 
689 
584 
332 
452 
296 
309 
359 
317 
396 
275 
223 
351 
269 
193 
902 
979 
47 
49 
48 
856 
1  760 


313 
235 

2 

2 
3 
1 

13 
9 

19 

40 
7 

18 

113 

203 

2 

4 

6 

28 
1 
1 

13 

99 


1  256  971 

1  063  039 

206  458 
59  615 
18  136 
34  346 

15  851 
42  366 
28  281 
51  050 

16  692 

17  890 

36  254 

37  094 
12  039 

9  241 

9  835 
17  233 
50  163 
160  491 
84  920 
36  675 

7  735 
23  641 

3  656 
45  417 

38  361 


66  891 

(D) 
(D) 
(D) 
(D) 
287 
248 
693 
703 
(Z) 
190 

7  184 

46  724 

(0) 

(D) 

221 

7  435 
(D) 
(D) 
430 

1  967 


39  589 

37  312 

(D) 
(D) 
152 


3  628 
152 
(D) 
(D) 

248 

(D) 

(D) 

3  070 


100.0 


19.4 
5,6 
1 
3 

1 
4 
2 
4 
1 
1 


3.4 
3.5 
1.1 
0.9 
0.9 
1.6 
4.7 
15.1 
8.0 
3.5 
0.7 
2.2 
0.3 
4.3 
3.6 


100.0 

(D) 
(D) 
(D) 
(D) 
0.4 
0.4 
1.0 
1.1 
(Z) 
0.3 
10.7 
69.9 
(D) 
(D) 
0.3 
11.1 
(D) 
(D) 
0.6 
2.9 


100.0 

(D) 
(D) 
0.4 

100.0 
4.2 
(0) 
(D) 

0.7 
(D) 
(D) 
8.2 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

420 
460 
500 
520 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  

LUMBER  , 

PLYWOOD , 

WINDOWS.  DOORS.  AND  FRAMES-METAL  , 

KITCHEN  CABINETS  , 

ALL  OTHER  MILLWORK  , 

WALLBOARD , 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  , 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 
METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS 
ALL  OTHER  BUILDING  MATERIALS  .  . 

TIRES-BATTERIES-ACCESSORIES  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


160 
200 
240 

240 
240 
241 
242 

260 
320 
340 

340 
340 

341  I 

342  > 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

440 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


■ REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS- 
FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


200 
240 
260 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  • 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


FARM  EQUIPMENT.  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


HEATING'  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS 


32  870 

36  681 

32  410 

16  621 

4  271 

1  061 

(D) 

1  403 

1  353 

1  200 


563 
135 
554 
950 
492 
(D) 
818 

(D) 
(D) 
(D) 
803 


6  780 

6  340 

(D) 
69 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

271 

5  792 

4  798 

4  451 

404 

1S6 

420 

(D) 

98 

420 

134 

146 

113 

94 

609 

31 

(D) 

1  584 


(D) 
(D) 


1  229 
(D) 


7  365 

6  576 

(D) 
(D) 
(D) 


88.1 

100.0 
88.4 
45.3 
11.6 
2.9 
(D) 
3.8 
3.7 
3.3 
4.3 
3.1 
1.5 
2.6 
1.3 
(D) 
5.0 

(D) 
(D) 
(D) 
2.2 


(D) 
1.1 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

4.3 

91.4 

100.0 
92.8 
8.4 
3.9 
8.S 
(D) 
2.0 
8.8 
2.8 
3.0 
2.4 
2.0 
12.7 
0.6 
(D) 
33.0 

(D) 
(0) 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.     (Z)  Less  than  0.05%. 


7K-114     Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


V. 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*..^.^. 


L,  see  "Description  of  the  Tables"  in  front] 


300 
320 
310 

340 
340 
356 
357 
358 
359 
361 

500 
520 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


PArNTi  GLASS.  WALLPAPER  STORES — CON. 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 
HARDWARE.  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

PAINT-VARNISHi  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  .  .  • 

GLASS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


320 
340 
380 
400 
420 
440 
480 
500 
520 


020 
040 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  • 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320.  .  .  . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .... 

PLUMBING-ELECTRICAL  SUPPLIES  .... 

OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


Estab- 
lishments 


(number) 


TOTAL   

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 
MEALS-SNACKS 


201 
171 


Sales 


($1,1 


(D) 
(D) 
711 

395 
530 
498 
902 
475 
268 
389 

(D) 
224 


1  482 
(D) 


6  661 

(D) 
(D) 
(D) 
(D) 
9 
(D) 
(D) 
437 
(D) 
157 
3  804 

5  213 

3  089 
341 
912 

1  829 

1  274 

4  777 
696 
484 
213 

(D) 
(D) 
(D) 
331 
219 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
546 


133  621 
131  400 


8  039 
1  027 


(D) 

(D) 

86.8 

100.0 

86.5 

7.8 

45.4 

7.4 

4.2 

21.7 

(D) 
3.4 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 

0.1 
(D) 
(D) 

6.6 
(D) 

2.4 
57.1 

100.0 

59.3 

6.5 

17.5 

35.1 

19.1 

100.0 

14.6 

10.1 

4.5 

(D) 
(D) 
(D) 
5.0 
3.3 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
6.2 


(X) 
100.0 


6.1 

0.8 


060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160  . 

160  > 

161 

162 

163 

164 

165 

166 

167 

168 

169 

171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 

(X)  Not 


GENERAL  MERCHANDISE  GROUP  STORES — CON. 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING 

BOYS'  CLOTHING .  . 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  ,  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

REPTG  ADDL  DETAIL  FOR  LINE  200.  ... 
CURTAINS-DRAPERIES-DRY  GOODS 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

REPTG  ADDL  DETAIL  FOR  LINE  220.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

MAJOR  HOUSEHOLD  APPLIANCES  

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  . 

ALL  OTHER  APPLIANCES  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260.  .  .  . 
KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

applicable.       (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2 

(D) 

8 

804 

13 

(D) 

102 

4  937 

110 

14  091 

116 

25  708 

101 

5  202 

150 

13  249 

57 

13  113 

77 

6  333 

113 

6  159 

94 

4  216 

67 

3  180 

96 

4  983 

25 

1  532 

8 

588 

12 

3  133 

3 

(D) 

116 

7  136 

72 

7  697 

90  319 

90  319 

(D) 
(D) 
(D) 
(D) 
2  809 
10  377 

81  393 

10  109 

7  132 

2  643 

19  276 

81  393 

18  651 

1  780 

1  446 

(D) 

189 

638 

773 

963 

481 

159 

(D) 


3  680 
6  576 


81 

393 

6 

576 

(D) 

4 

508 

(D) 

11 

559 

68 

147 

10 

845 

6 

968 

(D) 

(D) 

4 

693 

76 

288 

4 

157 

957 

3 

200 

(D) 

78 

355 

2 

887 

1 

081 

1 

794 

2 

906 

2 

271 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-115 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


San  Bernardino-Riverside-Ontario  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES — CONTINUED 


320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


HARDWARE. 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


,  REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
I   ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE 
MEN'S-BOYS'  CLOTHINGi  EXC. 

MEN'S  CLOTHING • 

BOYS'  CLOTHING • 


140.  .  . 
FOOTWEAR 


WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


(D) 

(0) 
(D) 
(D) 
(D) 


45  241 

1  455 
(D) 
(D) 

(D) 
(0) 
(D) 
(D) 

77  199 

2  441 
(0) 

1  182 
(D) 

6  597 


IB  143 


531 
530 
(D) 
(D) 
(D) 
906 

1  250 
3  603 

519 

2  835 
(D) 
183 

1  432 
252 
389 
860 
(0) 
(D) 

3  767 
587 


20  930 

(D) 
(D) 
(D) 
(D) 
101 
(D) 
2  464 

16  972 

2  404 

(D) 

(D) 

2  829 

11  746 
2  494 
197 
(D) 
(D) 
(0) 
(D) 
(D) 
805 
(D) 
107 
(D) 


(D) 

lOO.O 
(D) 
(0) 
(D) 

1.6 

100.0 
3.2 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

100.0 
3.2 
(D) 
1.5 
(D) 

7.3 


(X) 

100.0 

2.9 
2.9 

(D) 
(D) 
(D) 
5.0 
6.9 

19.9 
2.9 

15.6 
(D) 
1.0 
7.9 
1.4 
2.1 
4.7 
(D) 
(D) 

20.8 
3.2 


100.0 

(D) 
(D) 
(D) 
(D) 
0.5 
(D) 
11. a 

100.0 

14.2 

(D) 

(D) 

13.5 

100.0 
21.2 
1.7 
(0) 
(D) 
(D) 
(D) 
(D) 
6.9 
(D) 
0.9 
(D) 


GENERAL  MERCHANDISE  STORES — CONTINUED 


180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 

520 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


, REPTG  ADDL  DETAIL  FOR  LINE  200. 
.CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

;  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


■REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


>  REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
•KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

[REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
,  LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

[all  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  ,  . 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWING  1  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


1  003 
1  927 

16  993 
1  337 

(D) 
(D) 
(D) 

1  310 

12  444 

1  140 

(D) 

(0) 

(D) 

1  457 

16  711 
651 
(D) 
(D) 

1  389 

14  923 
844 
(0) 
558 
(D) 

(D) 
520 
610 

12  481 

596 

567 

30 

(0) 

1  851 
42 
(D) 
(0) 

(D) 
(D) 
647 

16  879 
593 
314 
(0) 
(D) 

467 


2  090 
(D) 


182 
(D) 


4.8 
9.2 

100.0 
7.9 
(D) 
(D) 
(0) 

6.3 

100.0 
9.2 
(D) 
(D) 
(D) 

7.0 

100.0 
3.9 
(D) 
(D) 

6.6 

100.0 
5.7 
(D) 
3.7 
(D) 

(D) 
2.5 
2.9 

100.0 

4.8 
4.5 
0.2 

(D) 

100.0 
2.3 
(0) 
(D) 

(D) 
(D) 
3.1 

100.0 
3.5 
1.9 
(D) 
(D) 

2.2 


(X) 
100.0 


(X) 
(0) 


standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-116     Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SIVISA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^M.^. 


,  see  "Description  of  the  Tables"  in  front] 


020 
040 
060 
080 
100 
120 
ItO 
160 
180 
200 
220 

2ao 

260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 

500 
500 
508 
516 

520 


Kind  of  business  and  merchandise  line 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .     ,    .     .    i    .     . 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  ,  .  ', 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  ... 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS , 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


461 

461 

35 

6 

208 

276 

270 

43 

57 

10 

25 

9 

2 

74 

10 

5 

61 

4 

1 

20 

9 

2 

1 

268 

68 


341 

341 

319 
319 
302 
287 
268 
315 

14 

6 

206 

274 

268 

43 

57 

10 

25 

9 

2 

73 

9 

5 

61 

4 

1 

20 

9 

2 

1 

265 

265 
265 
255 
112 

65 


Sales 


($1,000) 


288  744 
247  137 

191  441 

2  572 

(Z) 

11  272 

8  330 
11  952 
716 
937 
(Z) 
961 
(D) 
(D) 

2  275 
(D) 
(D) 

2  428 
(0) 
(D) 
(Z) 
(D) 
(0) 
(D) 
10  721 

1  239 


237  751 

182  341 

234  092 

179  203 

49  590 

18  032 

11  449 

100  381 

(D) 
(Z) 
(D) 
(D) 
(0) 
716 
937 
(Z) 
961 
(D) 
(D) 
(D) 
(D) 
(D) 
2  428 
(D) 
(0) 
(Z) 
(D) 
(D) 
ID) 
10  710 

210  690 

10  709 

6  388 

4  254 

1  200 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

77.5 
1.0 
(Z) 
4.6 
3.4 
4.8 
0.3 
0.4 
(Z) 
0.4 
(D) 
(D) 
0.9 
(D) 
(D) 
1.0 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
4.3 
0.5 


76.7 

100.0 

76.6 

21.2 

7.7 

4.9 

42.9 

(D) 
(Z) 
(0) 
(D) 
(0) 
0.3 
0.4 
(Z) 
0.4 
(D) 
(D) 
(D) 
(D> 
(D) 
1.0 
(D) 
(0) 
(Z) 
(D) 
(D) 
(D) 
4.5 

100.0 
5.1 
3.0 
2.0 

0.5 


020 

020 
020 
021 
023 
024 

080 
100 


'REPTG  ADDL  DETAIL  FOR  LINE  020. 
; GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


020 

020 
020 
022 
024 

080 
100 
520 


, REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
1  GROCERIES-OTHER  FOODS  ....... 

I  PRODUCE  (fresh  FRUITS-VEGETABLES). 
'  ALL  OTHER  FOODS.  ....  


020 

020 
020 
023 
024 

040 


020 
040 


Kind  of  business  and  merchandise  line 


MEAT  markets  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
NONMERCHAr^DISE  RECEIPTS  .  .  . 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
GROCERIES-OTHER  FOODS  


.REPTG  ADDL  DETAIL  FOR  LINE  020. 

'GROCERIES-OTHER  FOODS  

;  FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 
MEALS-SNACKS 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


020  I REPTG  ADDL  DETAIL  FOR  LINE  020. 

020  J  GROCERIES-OTHER  FOODS 

ALL  OTHER  FOODS 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 


024 

(X)  Not  applicable. 


Estab- 
lishments 

(number) 


26 

4  050 

23 

3  710 

23 

(D) 

23 

23 
23 

2 
4 

3  710 
(D) 

3  656 
(D) 
(D) 

1 
1 

(D) 
(D) 

Sales 


($1,000) 


662 

726 
662 

(D) 
(D) 

(D) 
(D) 
(D) 


1  122 
(D) 


24 

1 

706 

16 

1 

374 

16 

(D) 

14 

1 

172 

14 

1 

120 

6 

(D) 

14 

(D) 

3  404 
2  446 


2  369 

77 


3  156 

2  198 

2  128 

2  198 

2  128 

2  128 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-117 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SIVISA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by-^-^-^j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  8AKERIES1  MANUFACTURING — CON. 
MEALS-SNACKS 


RETAIL  BAKERIESi  NONMANUFACTURING 
<SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  549  PA-RT) 
1 
TOTAL  


180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


380 
400 
420 
440 
500 
520 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

ALL  FOOTWEAR 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


318 

1 
25 

11 

24 

7 

25 

24 

10 

176 

101 

216 

1 

1 

72 

244 


128 
113 

113 
86 

105 

1 

10 

111 


248 
(D) 


253 

(D) 


214  881 

(D) 

797 

121 

191 

(Z) 

955 

330 

(Z) 

159  878 

797 

22  179 

(D) 

(D) 

13  589 

15  706 


189  814 

173  632 

147  892 
555 

11  172 
(D) 
(0) 

13  629 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
0.4 
0.1 
0.1 
(Z) 
0.4 
0.2 
(Z) 

74.4 
0.4 

10.3 
(D) 
(D) 
6.3 
7.3 


100.0 

85.2 
0.3 
6.4 
(D) 
(D) 
7.8 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSt  RETAIL  .... 
NEW  PASSENGER  CARSt  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


400   AUTO  FUELS-LUBRICANTS 


400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


> REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


•REPT-G  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


;  REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
526 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  PASSENGER  CARS.  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


; REPTG  ADDL  DETAIL  FOR  LINE  400. 

.AUTO  FUELS-LUBRICANTS  

GASOLINE  ...  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


;REPTG  ADDL  DETAIL  FOR  LINE  420 

I  TIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


132  732 

153  051 

130  598 

77  732 

1  663 
13  937 

342 
29  246 

4  852 

2  622 
268 

424 

123  548 
424 
197 
131 

9  848 

149  390 
9  708 

5  578 
2  220 

947 
841 

(D) 

(0) 

12  161 

153  349 

11  962 

9  071 

2  914 


6  326 

7  402 
6  253 
3  310 

(Dl 
587 
1  822 
368 
(0) 
(D) 

83 


100.0 

85.3 

100.0 

85.3 

50.8 

1.1 

9.1 

0.2 

19.1 

3.2 

1.7 

0.2 

0.3 

100.0 
0.3 
0.2 
0.1 

6.3 

100.0 
6.5 
3.7 
1.5 
0.6 
0.6 

(D) 
(D) 
7.8 

100.0 
7.8 
5.9 

1.9 


100.0 

83.0 

100.0 

84.5 

44.7 

(D) 

7.9 

24.6 

5.0 

(D) 

(D) 

1.1 


5 

229 

100.0 

83 

1.6 

(D) 

(D) 

(D) 

(D) 

609 

8.0 

6 

266 

100.0 

609 

9.7 

346 

5.5 

101 

1.6 

62 

1.0 

83 

1.3 

622 

8.2 

6 

326 

100.0 

622 

9.8 

497 

7.9 

114 

1.8 

Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable. 
"■Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(Z)  Less  than  0.05%. 


7K-118     Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SIVISA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.*..*.. 


k.,  see  "Description  of  the  Tables"  in  front] 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


340 
380 

380 
380 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
424 

520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  

NEW  PASSENGER  CARSi  WHOLESALE 

NEW  COMMERCIAL  VEHICLESt  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARSi  WHOLESALE  .  .  .  . 
USED  COMMERCIAL  VEHICLES  

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  ...... 

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


I REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

'  SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS i 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  .  .  . 


1  REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
'AUTOMOBILES-TRUCKS 

NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 

NEW  COMMERCIAL  VEHICLESi  WHOi-ESALE 

USED  PASSENGER  CARSi  RETAIL.  .  .  . 

USED  PASSENGER  CARSi  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


Estab- 
lishments 

(number) 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

'REPTG  ADDL  DETAIL  FOR  LINE  420 

I  TIRES-BATTERIES-ACCESSORIES 

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


Sales 


($1,000) 


12  737 

10  444 

8  834 

10  444 

8  834 
5  975 

(D) 
135 
(D) 
2  459 
204 
(D) 

48 

9  174 

48 
(D) 
(D) 

715 

10  282 
715 
396 
117 
114 
34 

846 

10  444 
846 
659 
183 


(D) 
10  706 

9  182 

8  715 
(U) 
(D) 

7  551 
966 
128 
(D) 

(D) 

(0) 
(D) 
(D) 
(D) 

31 

1  195 
24 
(D) 
(0) 

416 

9  171 
400 
225 
168 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


84.6 

100.0 

84.6 

57.2 

(D) 

1.3 

(D) 

23.5 

2.0 

(0) 

0.5 

100.0 
0.5 
(D) 
(D) 

6.8 

100.0 
7.0 
3.9 
1.1 
1.1 
0.3 

8.1 

100.0 
8.1 
6.3 
1.8 


(X) 

100.0 

(D) 
94.5 

100.0 

94.9 

(D) 

(D) 

82.2 

10. S 

1.4 

(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

0.3 

100.0 
2.0 
(D) 
(D) 

3.7 

100.0 
4.4 
2.5 
1.8 


Kind  of  business  and  merchandise  line 


TIREi  BATTERYt  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL 


220 
260 
300 
320 
380 
400 

400 
400 
401 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


220 
240 
260 
280 
300 
320 
340 
400 

400 
400' 
403 

420 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


; REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


420 
420 

426  , 

427  ' 
428 
429 
431 
432 
433 
434 
436 

500 
520 


520 
520 
524 
525 
526 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS, 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  • 
•NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Estab- 
lishments 

(number) 


121 
83 

10 
8 
8 

10 
2 
3 

3 
3 

3 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


15  836 

11  763 

(D) 
(D) 
69 
58 
(D) 
(D) 

(D) 
(D) 
(D) 

10  105 


400 

989 

133 

376 

807 

94 

495 

127 

306 

22 

65 

180 
036 


6  596 
798 
320 
104 
387 


14 

587 

8 

(D) 

14 

166 

7 

12 

12 

311 

14 

272 

9 

(D) 

6 

(D) 

5 

729 

5 

6 

5 

6 

14 

652 

12 

1  902 

12 

536 

12 

240 

11 

179 

1 

(D) 

6 

(0) 

1 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

12 

70 

8 

(0) 

10 

204 

9 

1  920 

9 

203 

1 

(D) 

1 

(D) 

9 

(D) 

Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.    7K-119 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SIVISA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by ^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
220 
240 
260 
300 
340 
380 
400 
420 
480 
500 
520 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


180 
300 

300 
300 
308 
309 
311 
312 
313 
314 

340 
380 
400 
420 
520 

520 
520 
527 
532 


ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT 


t REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


220 
240 
260 
380 
480 
500 

500 
500 
504 
505 
507 

520 

520 
520 
527 
532 


REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOOOS-RECREATiON  EQUIP 


LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

AUTOMOBILES-TRUCKS 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


;  REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
I  ALL  OTHER  MERCHANDISE 

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


.REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTAL 


19  777 

15  759 

(D) 
(D) 
(D) 
(D) 
575 
(D) 
(D) 
(D) 
219 
(D) 
13  160 
421 


3  396 

2  314 

(D) 
575 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(Dl 
(D) 

(D) 
1  250 
(D) 
219 
192 

966 
75 
64 
11 


14  718 

13  445 

(D) 
(0) 
(D) 
(D) 
(D) 
13  160 

12  306 

12  044 

11  400 

(D) 

(D) 

229 

4  772 
203 
(0) 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
3.6 
(D) 
(D) 
(D) 
1.4 
(D) 
83.5 
2.7 


(X) 

100.0 

(D) 
24.8 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
54.0 
(D) 
9.5 
8.3 

100.0 
7.8 
6.6 
1.1 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
97.9 

100.0 

97.9 

92.6 

(D) 

(D) 

1.7 

100.0 
4.3 
(D) 
(0) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
260 
280 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  •  . 


I  REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


120 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
460 
500 
520 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE < 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  • 


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


120 
140 
160 
180 
200 
220 
280 
300 
320 
500 
520 


TOTAL  

REPTG  SAi.ES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOCDS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


764 

58 
31 

5 

8 

69 

2 

1 
2 

3 

1 

7 

764 

724 
724 
724 
40 
669 

704 

672 
672 

185 

61 

640 

1 

10 

22 

541 

514 
514 
497 
107 


354 

10 

125 

224 

149 

14 

2 

3 

4 

29 

12 

4 

1 

22 

170 


125  648 

98  269 

518 
637 
(Z) 
123 
473 
(D) 
(D) 
(D) 
(D) 
(D) 
116 
83  078 

93  847 

79  456 

74  879 

1  232 

3  329 

9  571 

88  095 
9  225 

1  287 
264 

7  687 

(D) 

81 

252 

3  343 

71  717 
3  181 

2  703 
471 


49  204 

123 

12  544 

22  926 

10  994 

467 

(D) 

(D) 

32 

124 

225 

(D) 

(D) 

152 

1  379 


10  996 

10  112 

(D) 
8  608 
384 
(D) 
(D) 
(0) 

39 
187 
(D) 

50 
327 


100.0 

0.5 
0.6 
(Z) 
0.1 
0.5 
(D) 
(D) 
(D) 
(D) 
(0) 
0.1 
84.5 

100.0 

84.7 

79.8 

1.3 

3.5 

9.7 

100.0 

10. S 

1.5 

0.3 

8.7 

(D) 
0.1 
0.3 
3.4 

100.0 
4.4 
3.8 
0.7 


100.0 

0.2 

25.5 

46.6 

22.3 

0.9 

(D) 

(D) 

0.1 

0.3 

0.5 

(D) 

(D) 

0.3 

2.8 


100.0 

(D) 
85.1 
3.8 
(D) 
(D) 
(D) 
0.4 
1.8 
(D) 
0.5 
3.2 


Standard  Notes:      -  Represents  zero.      (0)  Withheld  to  avoid  disclosure. 
^Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-120    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


0 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  aa.a.. 


,  see  "Description  of  the  Tables"  in  front] 


120 

140 
160 
180 
200 
260 
280 
500 
520 


120 
140 

140 
140 
142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
520 


120 
140 
160 
180 
200 
260 
280 
500 
520 


Kind  of  business  and  merchandise  line 


MEN' Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING  1  SPECIALTY 
STORES  (SIC  562-3 t  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

I  REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


> REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


Estab- 
lishments 

(number) 


147 

5 

15 

147 

13 

3 

1 
15 

2 
60 


Sales 


($1,000) 


24    731 

19    337 

108 
481 
17  721 
470 
(D) 
(D) 
(0) 
(D) 
450 


20  633 

15  349 

(D) 
270 

977 
70 
(D) 
(D) 
(D) 
(C) 

14  442 

12  850 

12  340 

753 

126 

268 

1  225 

3  416 

4  757 
1  338 

183 
112 
172 


273 
(D) 
31 
(0) 


4  098 

3  988 

(D) 
211 
3  279 
197 
(D) 
(D) 
(D) 
(D) 
(D> 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

0.6 
2.5 
91.6 
2.4 
(D) 
(D) 
(0) 
(D) 
2.3 


(X) 


(D) 
1.8 

100.0 
7.2 
(D) 
(D) 
(D) 
(D) 

94.1 

100.0 

96.0 

5.9 

1.0 

2.1 

9.5 

26.6 

37.0 

10.4 

1.4 

0,9 

1.3 

1.8 
(D) 
0.2 
(D) 


(X) 

100.0 

(D) 
5.3 

82.2 

4.9 
(D) 
(D) 
(D) 
(D) 
(0) 


Kind  of  business  and  merchandise  line 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


120 

140 

140 
140 
142 
143 
144 
145 
146 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


I REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  .  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


<D) 
211 

1  413 
154 
(D) 
(D) 
(D) 
(D) 
(D) 

2  915 

3  035 
2  593 

135 

(D) 

52 

225 

1  163 

357 

96 

(0) 

(D) 

486 

197 

(D) 
(D) 
(D) 
(D) 
(D) 


3 

(D) 

32 

3  267 

23 

4  610 

23 

2  143 

16 

281 

15 

699 

18 

433 

9 

46 

22 

702 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:      -  Repiesents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (2)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-121 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SiVISA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 

163  ' 

164  ' 

165  J 
168 
172  ' 

173 ; 

174 
176 

180 
200 
240 
260 
280 
300 
320 
500 
520 


140 
160 
180 
500 
520 


FAMILY  CLOTHING  STORES — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTQ  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


140 
160 
180 

180 
180 
181 
182 
183 

500 
520 


FAMILY  SHOE  STORES  (SIC  566  PARTI 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  ... 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


3  537 

4  610 
1  993 

158 
9 

46 
178 
606 
388 
234 

38 
359 

413 
(D) 
(D) 
(0) 
(0) 

38 
(D) 

25 
205 


10  513 

(D) 
404 
9  688 
(D) 
363 


2  143 
(D) 


(D) 

188 

7  673 


564 
065 
329 
421 
316 

(D) 
275 


44.3 

100.0 
43.2 
3.4 
0.2 
1.0 
3.9 
13.1 
8.4 
5.1 
0.8 
7.8 

5.2 

(D) 
(D) 
(D) 
(D) 
0.5 
(D) 
0.3 
2.6 


100.0 

(D) 

3.8 

92.2 

(D) 
3.5 


(X) 

100.0 


(X) 

100.0 

(D) 
2.3 

93.7 

100.0 
93.4 
30.8 
45.2 
17.4 

(D) 
3.4 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


TOTAL 


FURNITUREi  HOME  FURNISHINGS' 
EQUIPMENT  STORES  (SIC  57) 


140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
300 
320 

340 
420 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGSi  SOFT  SURFACE 

FLOOR  COVERINGSi  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


275 

1 

1 

60 

166 

154 

62 

1 

3 

3 

B 

2 

9 

147 


156 

57 

53 

148 

36 

2 
1 
6 
1 
4 
71 


163 

116 

37 

53 

116 

103 

103 

85 

100 

76 

19 


53  569 

(D) 

(D) 

1  922 

18  497 

28  412 

1  031 
(D) 
(D) 
(D) 
789 
(D) 
111 

2  476 


35  386 

(0) 

3  257 

27  939 

496 

(D) 

(D) 

(D) 

(D) 

(D) 

82 

1  117 


1  162 

3  257 
23  090 

25  303 
20  311 

2  858 
14  207 

2  292 
711 
245 

(0) 
(D) 
(D) 
(D) 
(D) 
10) 
902 


100.0 

(D) 
(D) 
3.6 
34.5 
53.0 
1.9 
(D) 
(01 
(0) 
1.5 
(D) 
0.2 
4.6 


100.0 

(0) 
9.2 
79.0 
1.4 
(0) 
(0) 
(0) 
1.3 
(0) 
0.2 
3.2 


(X) 

100.0 

4.0 
11.1 
78.7 

100.0 

80.3 

11.3 

56.1 

9.1 

2.8 

1.0 

(0) 
(0) 
(D) 
(0) 
(0) 
ID) 
3.1 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-122    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

San  Bernardino-Riverside-Ontario  SIVISA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^^^^^^,  see  "Description  of  the  Tables"  in  front] 


200 
240 
340 
500 
520 


V. 


:h 


»>v 


140 
160 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

320 

340 
420 
500 
520 


Kind  of  business  and  merchandise  line 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA.  GLASSWARE  1  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  220 

I  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC..  

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 

RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


(REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
1 KITCHENWARE-HOME  FURNISHINGS.  •  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


HARDWARE 

LUMBER-BUILDING  MATERIALS  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


5  458 

203 
4  840 
(D) 
(D) 
(D) 


940 
(D) 


9  886 

8  251 

(D) 

(D) 

(D) 

6  096 

5  393 

4  663 

3  724 

684 

(D) 

(D) 

(D) 
498 

2  514 
464 
331 
130 

(D) 
(0) 
(0) 
(D) 
664 


8  587 
6  683 
6  132 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

3.7 
88.7 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

(D) 

(D) 

(D) 

73.9 

100.0 

86.5 

69.1 

12.7 

(D) 

(D) 

(D) 
6.0 

100.0 

18.5 

13.2 

5.2 

(D) 
(0) 
(D) 
(D) 
8.0 


(X) 

100.0 

91.8 


220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

300 
500 
520 


220 
260 
280 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
240 
260 
280 
300 
400 
500 
520 


Kind  of  business  and  merchandise  line 


RADIO.  TELEVISION  STORES — CONTINUED 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260.  .  .  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES , 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  .  , 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL 

f?EPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ^ 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

AUTO  FUELS-LUBRICANTS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


35 

6 

020 

35 

5 

501 

10 

463 

35 

4 

602 

20 

260 

10 
1 

177 
(D) 

4 

(D) 

4 

986 

4 

30 

3 

(D) 

3 

(D) 

1 

(D) 

1 

30 

(D) 
(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3    249 

3  012 
(D) 
(D) 
(D) 
(D) 


155 
(D) 


3    731 
(D) 


429 

98 

338 

019 

76 

067 

123 

1 

548 

852 

54 

138 

497 

17 

850 

28 

200 

85 

(D) 

4 

(D) 

4 

(D) 

2 

(0) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(Z) 

2 

(D) 

3 

(D) 

20 

194 

157 

1 

202 

Standard  Notes;      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05« 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.    7K-123 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.^..*. 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  .  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL 0  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
NONMERCHANDISE  RECEIPTS  


1  008 

691 

107 

691 

169 

13 

41 
3 
t 
2 
1 
1 
1 
3 
1 
3 
12 
109 


732 

468 

75 

468 

162 

13 

28 

1 

1 

2 

1 

1 

3 

1 

3 

10 

80 


181 

26 

181 

3 

10 

1 

15 


79  518 
60  436 


51  739 
5  147 
157 
205 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(0) 
(0) 
1  003 


61  221 

44  305 

866 
36  682 
5  035 
157 
105 
(0) 
(0) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
135 
816 


(D) 
401 
(D) 
(D) 
(D) 
(D) 
37 


12 

200 

10 

644 

494 

9 

986 

(0) 

43 

(D) 

56 

(X) 

100.0 

2.4 
85.6 
8.5 
0.3 
0.3 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
1.7 


(X) 

100.0 

2.0 
82.8 
11.4 
0.4 
0.2 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(0) 
(D) 
0.3 
1.8 


(X) 

100.0 

(0) 
92.3 
(0) 
(D) 
(D) 
(D) 
1.4 


100.0 

4.6 
93.8 
(0) 
0.4 
(D) 
0.5 


020 
040 
060 
100 
120 
140 
240 
520 


020 
040 
060 
080 
100 
120 
180 
300 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
420 
500 
520 


CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
FURNITURE-SLEEP  EQuIP. -FLOOR  COVERINGS 
NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


328 

16 

161 

328 

15 

44 

1 

1 

1 

8 

48 


58 
27 
23 

103 

146 
15 
15 

5 
15 
18 

8 
22 
48 
14 
10 

2 
77 
47 


160 
145 


2  885 

(D) 
2  670 
(D) 
(D) 
(D) 
(D) 
(D) 


92 

18 

820 

15 

631 

105 

2 

399 

12 

703 

43 

(D) 

(D) 

(D) 

(D) 

(D) 

199 

41 

598 

37 

370 

1 

Oil 

1 

055 

1 

731 

2 

210 

24 

696 

(D) 

(D) 

22 

(D) 

(D) 

(D) 

(D) 

491 

(D) 

(D) 

(D) 

2 

405 

(D) 

41 

143 

(D) 

100.0 

(D) 
92.5 
(Dl 
(D) 
(D) 
(0) 
(D> 
3.2 


100.0 

0.7 
15.3 
81.3 
0.3 
(0) 
(D) 
(D) 
(D) 
(Dl 
1.3 


100.0 

2.7 
2.8 
4.6 
5.9 
66.1 
(D) 
(D) 
0.1 
(0) 
(D) 
(D) 
(D) 
1.3 
(D) 
(D) 
(D) 
6.4 
(0) 


(X) 
100.0 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than 0.05%. 


7K-124    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


V. 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
220 
260 
280 
300 
500 
520 


040 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

San  Bernardino-Riverside-Ontario  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  aa-^aaa,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR < 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


523 

160 

10 

7 

185 

138 

35 

17 

18 

14 

16 

57 

28 

39 

61 

61 

26 

6 

7 

2 

15 

2 

41 

35 

209 

197 


216 

181 

152 

8 

6 

181 

130 

33 

3 

1 

3 

5 

44 

63 


Sales 


($1,000) 


455 
(D) 


75  893 

3  747 
(D) 
(D) 
20  216 
1  906 
405 
194 
290 

lie 

74 

624 

911 

442 

3  816 

3  713 

1  371 

83 

83 

(D) 

1  053 

(D) 

22  842 

3  184 

8  705 

1  893 


33  199 

27  451 

3  700 

56 

170 

20  149 

1  814 

(0) 

(Z) 

(D) 

(Z) 

169 

648 

381 


4  922 

3  213 

(D) 

(0) 

(D) 

(D) 

53 

268 

767 

92 

60 

31 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

243 

118 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

4.9 
(D) 
(D) 

26.6 
2.5 
0.5 
0.3 
0.4 
0.2 
0.1 
0.8 
1.2 
0.6 
5.0 
4.9 
1.8 
0.1 
0.1 
(D) 
1.4 
(D) 

30.1 
4.2 

11.5 
2.5 


(X) 
100.0 

13.5 
0.2 
0.6 

73.4 
6,6 
(D) 
(Z) 
(D) 
(Z) 
0.6 
2.4 
1.4 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
1.6 
8.3 
23.9 
2.9 
1.9 
1.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
7.6 
3.7 


020 
120 
140 
200 
240 
260 
280 
300 
500 
520 


020 
120 
140 
200 
240 

240 
240 
248 

260 
280 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS.  ....  

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


Estab 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

5 

139 

2 

(D) 

1 

(D) 

- 

(D) 

21 

1  668 

11 

99 

659 

(D) 


1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

5 

139 

5 

793 

5 

139 

5 

139 

2 

(D) 

1 

(D) 

- 

(D) 

17 

1  274 

16 

1  458 

16 

1  216 

12 

670 

3 

26 

5 

79 

8 

236 

3 

(D) 

2 

(D) 

6 

175 

9 

(D) 

8 

1  153 

8 

82 

- 

(D) 

4 

(D) 

7 

65 

Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-125 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^.^.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
060 
080 
100 

i«o 

160 
180 
280 
300 
320 

too 

1180 
500 
520 


020 
060 
080 
100 

mo 

160 
180 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

400 
480 
500 
520 


320 
460 
480 
500 


120 
300 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL 

REPT6  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODSi  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUElS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


HAY'  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 


21 
(D) 

67 
(D) 

96 
124 
(D) 
(D) 
183 
(D) 
(D) 
(D) 

36 
187 


3  519 

21 
(D) 

67 
(D) 

96 
124 
(D) 
(D) 
2  958 

2  548 
2  039 
677 
498 
289 
213 
165 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


343 
(D) 


19 

521 

17 

392 

(D) 

17 

115 

(D) 

(D) 

6 

139 

5 

908 

(D) 

(D) 

0.6 
(D) 
1.8 
(D) 
2.5 
3.3 
(D) 
(D) 
83.9 
(D) 
(D) 
(D) 
0.9 
4.9 


100.0 

0.6 
(D) 
1.9 
(D) 
2.7 
3.5 
(D) 
(D) 
84.1 

100.0 

80.0 

26.6 

19.5 

11.3 

8.4 

6.5 

(D) 

(D) 

(D) 
(0) 
(0) 
(D) 


(X) 

(D) 


100.0 

(D) 

98.4 

(D) 

(D) 


(X) 
100.0 


(D) 
(D) 


340 
420 
440 
460 
500 
520 


OTHER  FARM  SUPPLY  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 


160 
200 
220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS    

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


[REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


200 
220 
320 
340 
480 
500 
520 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


1 
2 

13 

1 

16 

46 

42 
42 
40 
26 
41 
33 
36 
1 

B 
13 
42 

36 

(na) 

36 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

51 

0.9 

6  261 

5  387 

(D) 
(Dl 
220 
(D) 
294 
3  725 

5  080 

3  421 
866 
(D) 

1  485 
304 
596 
(D) 

(D) 
304 
670 

4  023 
(NA) 

378 


(D) 

(D) 

109 

3.1 

(D) 

(D) 

(D) 

(D) 

157 

90.7 

(D) 

(D) 

176 

5.1 

60 
(D) 


100.0 

(D) 
(D) 
4.1 
(D) 
5.5 
69.1 

iOO.O 
67.3 
17.0 

(D) 
29.2 

6.0 
11.7 

(D) 

(D) 

5.6 

12.4 

100.0 

(na) 

9.4 


(X) 
100.0 


standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure. 
^Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-126    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


:c 


200 
220 
320 

teo 

500 
520 


200 
260 
320 
500 
520 


020 
040 
100 
260 
380 
500 
520 


100 
220 
500 
520 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Bernardino-Riverside-Ontario  SIVISA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.^^*.. 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


BOTTLED    GAS    I3EALERS    (SIC    5984) 

TOTAL    

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

HARDWARE 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES!  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

NEWS  DEALERS!  NEWSSTANDS  (SIC  5994 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAMERAi  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL^ 

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  1 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


3  481 


(D) 

(D) 

109 

3.2 

(D) 

(D) 

100 

90.7 

(D) 

(D) 

(D) 

(D) 

1  682 

(D) 
(D) 

17 
1  647 

12 


125 

(D) 


987 

(D) 
(D) 
(D) 
(D) 
(D) 
916 
(D) 


1  413 

(D) 

(D) 

I  342 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
1.0 
97.9 
0.7 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
92.8 
(D) 


100.0 

(D) 

(D) 

95.0 

(D) 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


300 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


Kind  of  business  and  merchandise  line 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOBBY  1  TOY!  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

PET  SHOPS  (SIC  5999  PART) 
TOTAL^ 


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN!S-BOYSi  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLS!  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


TOTAL 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.     (Z)  Less  than  0.05%. 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


690 
(D) 


(D) 
630 
(D) 


237 

(D) 


5 

154 

2 

(D) 

5 

2  166 

13 

(D) 

15 

(D) 

16 

(D) 

14 

(D) 

15 

(D) 

16 

(D) 

14 

(D) 

16 

220 

13 

(D) 

13 

(D) 

13 

(D) 

13 

(D) 

13 

(D) 

13 

(D) 

3 

(D) 

28 

1  722 

18 

(D) 

(D) 
(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-127 


TABLE  3.    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 


(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
ItO 
160 
ISO 
200 
220 

2ao 

260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


100 
160 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


220 
240 

240 
240 
241 

260 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  • 
WOMEN'S-SIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .    .    .     .    . 

HARDWARE ' 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS ■ 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  ...... 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

>LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 

Standard  Notes; 


4  391 

960 

1  034 
614 
503 
752 
615 
325 
452 
358 
275 
330 
272 
401 
299 
229 
323 
186 
187 
716 
794 
12 
29 
19 
897 
1  754 


165 

1 

1 

6 

10 

7 

41 

3 

14 

91 

148 

2 

7 

2 

2 

14 

53 


1  192  743 

251  467 
67  611 
26  093 

37  861 
18  590 
45  468 
36  213 
65  265 
21  197 
21  402 
39  232 
39  516 
15  012 
12  219 
12  906 
14  821 
43  077 

199  748 
69  043 

38  543 
2  025 

12  230 

2  802 

50  289 

49  358 


56  159 

48  139 

(D) 
(D) 
(D) 
395 
(D) 
816 
(Z) 
136 
5  386 
37  603 
(D) 
1  691 
(U) 
(D) 
448 
959 


59      27  435 
48      24  972 


(D) 
(Z) 

865 
10 
10 

(D) 

1  651 
22  896 

24  553 
22  488 
14  599 

2  652 
738 
(D) 
667 
886 
472 
673 
147 

80 
535 
178 
(D) 
723 


3.0 
5.5 
1.8 
1.8 
3.3 
3.3 
1.3 
1.0 
1.1 
1.2 
3.6 
16.7 
5.8 
3.2 
0.2 
1.0 
0.2 
4.2 
4.1 


100.0 

(D) 
(D) 
(D) 
0.8 
(D) 
1.7 
(Z) 
0.3 
11.2 
78.1 
(D) 
3.5 
(D) 
(D) 
0.9 
2.0 


(X) 
100.0 


(D) 
(Z) 


480 
500 
520 


LUMBER  YARDS — CONTINUED 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .... 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


100.0 

340 

1.2 

340 

1.2 

356 

357 

(D) 

358 

6.6 

359 

91.7 

361 

100.0 

500 

91.6 

520 

59.5 

10.8 

3.0 

(D) 

2.7 

3.6 

1.9 

2.7 

0.6 

0.3 

2.2 

0.7 

(D) 

2.9 

220 
240 

240 
240 

242 

260 
300 
320 
340 

340 

340 

341 

342 

343  i 

346 

347 

348 

349 

351 

352 

353 

354 

355 

500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


[REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


200 
240 
260 
320 
340 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


(REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING.  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


(D) 
(D) 
398 


10  984 

9  679 

(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(0) 
817 

8  020 

9  288 
7  671 

413 
(D) 
(D) 
(D) 
46 
(D) 
(D) 
(D) 
4  325 
(D) 
(D) 
926 

(D) 
(D) 


1  311 
(D) 


6  320 

(D) 
(D) 
(D) 
(D) 
5  444 


706 
(D) 


(D) 
(Dl 
1.6 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 

(D) 

(D) 

8.4 

82.9 

100.0 

82.6 

4.4 

(D) 

(D) 

(D) 

0.5 

(D) 

(D) 

(D) 

46.6 

(D) 

(D) 

10. 0 

(D) 
(D) 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
86.1 


6 

320 

100.0 

5 

444 

86.1 

(D) 

(D) 

2 

939 

46.5 

610 

9.7 

288 

4.6 

(D) 

(D) 

223 

3.5 

(D) 

(D) 

(X) 
100.0 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than D.05%. 


7K-128    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k,  see  "Description  of  the  Tables"  in  front] 


'■■\ 


100 
160 
200 
220 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

420 
460 
480 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
■HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


020 
040 
080 
100 
120 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CISARS-CIGARETTES-TOBACCO  

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTW 
CURTAINS-DRAPERIES-DRY  GOODS.  •  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 
HARDWARE 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL^ 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


4  437 

(D) 

(D) 

25 

318 

562 

4 

39 

2  743 

3  815 

2  273 

244 

562 

1  467 

506 

3  451 
473 
454 

18 

(D) 
(D) 
(D) 
9 
102 


214 

229 

329 

172 

218 

717 

87 

23 

617 

29 

3 

072 

1 

(D) 

11 

3 

461 

22 

1 

254 

105 

10 

161 

112 

18 

989 

116 

35 

992 

106 

6 

343 

157 

18 

817 

62 

15 

697 

80 

10 

728 

121 

9 

544 

92 

4 

031 

77 

5 

756 

99 

7 

084 

20 

4 

558 

1 

(D) 

9 

(D) 

19 

6 

657 

2 

(D) 

118 

14 

858 

74 

13 

978 

185  350 
177  991 

(D) 
1  594 
3  185 

(D) 
8  191 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
(D) 
0.6 
7.2 

12.7 
0.1 
0.9 

61.8 

100.0 

59.6 

6.4 

14.7 

38.5 

11.4 

100.0 

13.7 

13.2 

0.5 

(D) 
(D) 
(D) 
0.2 
2.3 


10.8 
1.4 
(D) 
1.6 
0.6 
4.6 
8.7 

16.5 
2.9 
8.6 
7.2 
4.9 
4.4 
1.8 
2.6 
3.2 
2.1 
(D) 
(D) 
3.0 
(D) 
6.8 
6.4 


(X) 

100.0 

(D) 
0.9 
1.8 
(0) 
4.6 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


140 

140 
140 
141 
142 

160 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 


MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


160  ' 

160 

161 

162  > 

163 

164 

165 

166 

167 

168 

169 

180 
200 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 


200  iCURTAINS-DRAPERIES-DRY  GOODS. 


[REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
(MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


PIECE  GOODS-NOTIONS. 
CURTAINS-DRAPERIES  . 
ALL  OTHER  DOMESTICS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

iREPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


:REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
, KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


320  JREPTG  ADDL  DETAIL  FOR  LINE  320. 

320 

321 

322 


■  HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES 


340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


LUMBER-BUILDING  MATERIALS 


reptg  addl  detail  for  line  340.  . 
;lumber-building  materials  .  .  .  . 

paint-glass-wallpaper 

other  lumber-building  materials. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  ........ 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATI ONERY-PHOTOGRAPH I C  EQU I P . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


24 

172  317 

24 

15  859 

24 

11  653 

24 

4  304 

25 

30  250 

24 

172  317 

24 

28  094 

24 

3  385 

23 

1  581 

10 

(D) 

23 

1  747 

24 

5  604 

23 

2  359 

23 

4  921 

24 

6  591 

15 

(D) 

23 

5  284 

25 

11  218 

24 

172  317 

24 

10  764 

19 

(D) 

22 

7  752 

7 

(D) 

23 

14  840 

21 

167  116 

21 

14  171 

21 

8  162 

21 

(D) 

3 

(D) 

23 

9  783 

22 

170  066 

22 

9  613 

19 

3  156 

21 

7  096 

25 

6  039 

23 

171  046 

23 

5  641 

21 

2  931 

22 

(D) 

6 

(D) 

19 

3  412 

17 

4  090 

12 

5  151 

12 

138  683 

12 

5  151 

12 

3  367 

10 

2  020 

10 

4  501 

10 

121  308 

10 

4  501 

10 

1  114 

9 

3  109 

7 

(D) 

11 

6  187 

2 

(D) 

25 

9  742 

24 

172  317 

24 

9  515 

24 

(0) 

16 

4  Oil 

8 

(D) 

12    516 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-129 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


020 
040 
060 
080 
100 
120 
l«0 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PARTI 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


►REPTG  ADDL  DETAIL  FOR  LINE 
MEN'S-BOYS'  CLOTHINGi  EXC. 

MEN'S  CLOTHING ■ 

BOYS'  CLOTHING 


140.  .  . 
FOOTWEAR 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  • 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


.REPTG  ADDL  DETAIL  FOR  LINE  200. 
; CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


220   MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


220 
220 
221 
222 


, REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
.MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


240   FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240  ►REPTG  ADDL  DETAIL  FOR  LINE  240 

240  fl^URNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

241  L  FLOOR  COVERINGS 

242  (  FURNITURE-SLEEP  EQUIPMENT 


28  158 


892 
(D) 
(D) 
(D) 
(D) 
(D) 
527 
855 
708 
403 
573 
317 
974 
450 
561 
435 
(Z) 
(D) 
(D) 
(D) 
321 
965 


11  824 

10  283 

(D) 
(0) 
(D) 
(D) 
(D) 

1  092 

5  368 
899 
671 
227 

(D) 

4  929 
825 
130 

63 
(D) 

66 
164 
(0) 
119 
163 

38 
(0) 

351 
(0) 

2  790 
303 
(D) 
179 
(0) 

284 


3 

(D) 

3 

(D) 

3 

(D) 

1 

(D) 

3 

628 

4 

3   664 

4 

80 

3 

(D) 

2 

(D) 

100.0 

7.0 
(D) 
(D) 
(D) 
(D) 
(01 
5.7 

18.1 
2.6 

12.7 
2.1 
1.2 
7.3 
1.7 
2.1 
5.3 
(Z) 
(D) 
(D) 
(D) 

16.1 
3.6 


(X) 

100.0 

(D> 
(D) 
(D) 
(D) 
(D) 
10.6 

100.0 

16.7 

12.5 

4.2 

(D) 

100.0 
16.7 
2.6 
1.3 
(D) 
1.3 
3.3 
(D) 
2.4 
3.3 
0.8 
(D) 

3.4 
(D) 

100.0 

10.9 

(0) 

6.4 

(D) 

2.8 

100.0 
(D) 
(D) 
(D) 

6.1 

100. 0 

2.2 

(D) 
(D) 


GENERAL  MERCHANDISE  STORES — CONTINUED 


260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 


KITCHENWARE-HOME  FURNISHINGS. 


^REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
[KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


340  (REPTG  ADDL  DETAIL  FOR  LINE  340.  . 

340  'LUMBER-BUILDING  MATERIALS  .  .  .  . 

348  J  PAINT-GLASS-WALLPAPER 

356  ,    OTHER  LUMBER-BUILDING  MATERIALS. 


400 
420 
500 

500 
500 
501 
502 
503 

520 


160 
200 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
260 
280 
320 
340 
380 
400 
460 
500 
520 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTS  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

NONMERCHANDISE  RECEIPTS  


SEWING  I  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS.  .  • 

ALCOHOLIC  DRINKS ' 

PACKAGED  ALCOHOLIC  BEVERAGES • 

CIGARS-CIGARETTES-TOBACCO  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  > 
MENiS-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


497 

497 

52 

7 

248 

334 

319 

18 

28 

6 

10 

69 

4 

54 

1 

3 

1 

311 

116 


(D) 
(D) 
(D) 
(D) 
(D) 

169 

1  107 

498 

5  576 
453 
(D) 
(D) 

53 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
795 

7  202 
671 
(D) 
(D) 
(D) 

381 


(D) 

2  816 

(D) 


673 
(D) 


263  802 

219  732 

1  352 

(D) 

10  578 
9  425 

11  564 
(Z) 
194 
(D) 
(D) 
753 
(D) 
412 
(D) 
(D) 
(D) 
(0) 

6  980 
1  949 


14.9 

100.0 
(D) 
(D) 
(D) 
(D) 

1.6 
10.8 
4.8 

100.0 
8.1 
(D) 
(D) 

0.5 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
7.7 

100. 0 
9.3 

(D) 
(D) 
(D) 

3.7 


(X) 

100.0 

(D) 

96.0 

(D) 


(X) 
(D) 


100.0 

83.3 
0.5 
(0) 
4.0 
3.6 
4.4 
(Z) 
0.1 
(D) 
(D) 
0.3 
(D) 
0.2 
(D) 
(D) 
(D) 
ID) 
2.6 
0.7 


7K-130    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


Kj, 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020   GROCERIES-OTHER  FOODS 


020 
020 
021 
022 
023 
021 

040 
060 
080 
100 
120 
140 
160 
180 
200 
260 
280 
320 
380 
400 
460 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
023 
024 

080 
100 
500 

500 
500 
508 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  • 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

AUTOMOBILES-TRUCKS .  .  . 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 
(GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS.  .  


PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


Estab- 
lishments 

(number) 


385 

385 

363 
363 
338 
329 
317 
359 

39 

7 

244 

332 

318 

IB 

28 

6 

10 

68 

4 

54 

1 

3 

1 

307 

306 
306 
300 
133 

111 


Sales 


($1,000) 


268  909 

253  391 

209  804 

246  835 

204  358 

56  837 

21  517 

9  924 

116  890 

1  155 
(0) 

10  538 
(D) 
(D) 
(Z) 
194 
(D) 
(D) 
(D) 
(D) 
412 
(D) 
(D) 
(D) 
6  920 

207  442 
6  674 
4  423 

2  247 

(0) 


(D) 

1  836 
(D) 

1  685 
(D) 
(D) 
(0) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


535 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 
82.8 

100.0 

82.8 

23.0 

8.7 

4.0 

47.4 

0.5 
(0) 
4.2 
(D) 
(D) 
(Z) 
0.1 
(D) 
(D) 
(D) 
(D) 
0.2 
(D) 
(D) 
(D) 
2.7 

100.0 
3.2 
2.1 
1.1 

(0) 


(X) 

100.0 

(D) 

100.0 
(0) 
91.8 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 


(X) 
100.0 


020 

020 
020 
023 
024 

040 


020 
040 


020 
020 
024 


020 
020 
024 


Kind  of  business  and  merchandise  line 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020. 
GROCERIES-OTHER  FOODS  

FROZEN  FOODS  

ALL  OTHER  FOODS.  ....... 


MEALS-SNACKS 

RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 
MEALS-SNACKS 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020. 

GROCERIES-OTHER  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS. 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
GROCERIES-OTHER  FOODS  


iREPTG  ADDL  DETAIL  FOR  LINE  020. 

GROCERIES-OTHER  FOODS  

ALL  OTHER  FOODS 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


TOTAL   .    

REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1  510 

1  216 

(D) 

1  163 

1  163 

(D) 

(D) 

(D) 


74 

4    240 

51 

2    890 

51 

2    796 

9 

94 

3  926 

2  666 

2  572 

2  453 
2  368 
2  368 


314 

224 

224 

158 
158 
158 


342 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-131 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  FOOD  STORES  (SIC  549  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

020  kREPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  .  . 

020  'GROCERIES-OTHER  FOODS  . 

02a  r  ALL  OTHER  FOODS 

oao  MEALS-SNACKS 

120  COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

260  KITCHENWARE-HOME  FURNISHINGS 

340  LUMBER-BUILDING  MATERIALS  

500  ALL  OTHER  MERCHANDISE  , 

500  {REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  < 

500  I  ALL  OTHER  MERCHANDISE , 

508  J  PAPER.  PAPER  PRODUCTS 

NONMERCHANDISE  RECEIPTS  

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  • 

AUTOKOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380.  .  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  PASSENGER  CARS.  WHOLESALE.  ,  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  SOAD  VEHICLES.  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400.  .  .  . 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  .... 


040 
080 
140 
180 
220 
240 
260 
300 
320 
340 
380 
400 
420 
500 
520 


380 
400 
420 
500 
520 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 


278 

2 
2 
1 

1 

14 

1 

11 

25 

16 

3 

176 

97 

177 

43 

212 


3  311 

2  747 


2  747 
2  428 
2  428 

(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


275  408 

253  067 

(D) 
(D) 
(D) 
(D) 
331 
(0) 
(Z) 

2  079 

(Z) 

(Z) 

199  309 

1  242 
22  304 

9  054 
18  111 


229  018 

216  601 

185  926 
565 

13  561 
218 

15  925 


185  805 

160  110 

185  805 

160  110 

98  001 

578 

11  999 

3  104 

36  145 

7  279 

2  850 

412 

372 

160  787 
372 
(D) 
(D) 


(X) 

100.0 

88.4 

100.0 
88.4 
88.4 

(D) 
(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
(0) 


100.0 

(D) 
(D) 
(D) 
(D) 
0.1 
(0) 
(Z) 
0.8 
(Z) 
(Z) 
78.8 
0.5 
8.8 
3.6 
7.2 


100.0 

85.8 
0.3 
6.3 
0.1 
7.4 


100.0 

86.2 

100.0 

86.2 

52.7 

0.3 

6.5 

1.7 

19.5 

3.9 

1.5 

0.2 

0.2 

100.0 
0.2 
(0) 
(D) 


420 

420 

420 

421 

422 

423  Y 

424 


DOMESTIC  CAR  DEALERS — CONTINUED 
TIRES-BATTERIES-ACCESSORIES  .... 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

r  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


500 
520 

520 
520 
527 
528 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
382 
383 
385 
386 

400 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


'REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
, AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS"  RETAIL  .  .  . 

NEW  PASSENGER  CARS.  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

■  USED  PASSENGER  CARS.  RETAIL.  .  . 

■  USED  PASSENGER  CARS.  WHOLESALE  . 

AUTO  FUELS-LUBRICANTS  


400  > REPTG  ADDL  DETAIL  FOR  LINE  400. 


400 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


IREPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 

400 
400 
401 
403 


AUTO  FUELS-LUBRICANTS  .... 
MOTOR  OIL-GREASES-OTHER  OILS 


TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOB I LES-TRUCKS . 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  PASSENGER  CARS'  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

;AUT0  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


69 

184 

066 

100.0 

69 

11 

369 

6.2 

69 

6 

219 

3.4 

63 

2 

S4B 

1.5 

65 

867 

0.5 

55 

1 

329 

0.7 

5 

(D) 

(D) 

70 

13 

409 

7.2 

70 

184 

175 

100.0 

70 

13 

409 

7.3 

70 

10 

330 

5.6 

38 

3 

028 

1.6 

17  260 

14  748 

12  295 

14  748 

12  295 

6  338 

(D) 

(D) 

4  151 

875 

(D) 

(D) 
(D) 
(0) 

(D) 

14  244 
(D) 
583 
248 
149 
(D) 

(D) 
1  150 

14  748 

1  150 

1  029 

120 


17  513 


13  521 

15  958 

13  468 

8  441 

(0) 

(D) 

4  189 

502 

(D) 

(0) 

(0) 
(0) 
(D) 
(0) 


100.0 
83.4 

100.0 

83.4 

43.0 

(D) 

(D) 

28.1 

5.9 

(D) 

100.0 
(0) 
(D) 

(D) 

100.0 
(D) 
4.1 
1.7 
1.0 
(D) 

(0) 
7.8 

100.0 
7.8 
7.0 
0.8 


84.3 

100.0 

84.4 

52.9 

(D) 

(D) 

26.3 

3.1 

(0) 

(0) 

100.0 
(D) 
(D) 
(D) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-132    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


,  see  "Description  of  the  Tables"  in  front] 


420 

120 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


0 


380 

380 
380 
381 
382 
385 
386 
387 

400 

400 
400 
401 


Kind  of  business  and  merchandise  line 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS — CONT I NUED 


TIRES-BATTERIES-ACCESSORIES 


iREPTG  ADDL  DETAIL  FOR  LINE  420 

1  TIRES-BATTERIES-ACCESSORIES 

PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTS  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


'REPTG  ADDL  DETAIL  FOR  LINE  380. 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  . 
NEW  PASSENGER  CARS.  WHOLESALE. 
USED  PASSENGER  CARS.  RETAIL.  . 
USED  PASSENGER  CARS.  WHOLESALE 
USED  COMMERCIAL  VEHICLES  .  .  • 


AUTO  FUELS-LUBRICANTS  

I REPTG  ADDL  DETAIL  FOR  LINE  400. 

.AUTO  FUELS-LUBRICANTS  

GASOLINE  


420   TIRES-BATTERIES-ACCESSORIES 


420 
420 
421 
422 
423 
424 

500 

520  I 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS  I  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


220 
260 
300 
320 
380 
400 

400 
400 
401 
403 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHEIMWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400.  .  . 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

13  786 

1  021 
554 
208 
(D) 
(0) 

1  366 

15  958 

1  346 

953 

396 


12  147 

12  466 

12  060 

(D) 

(D) 

10  263 

1  582 

(0) 

(D) 

(D) 
(D) 
(D) 

61 

1  502 
59 
(D) 
(D) 
(D) 
(D) 

(D) 
317 

8  734 

313 

232 

81 


121 
(D) 
(D) 
(0) 
(D) 
321 

1  162 

74 

66 

8 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
7.4 
4.0 
1.5 
(D) 
(0) 

8.5 

100.0 
8.4 
6.0 
2.5 


100.0 

96.7 

100.0 

96.7 

(D) 

(D) 

82.3 

12.7 

(D) 

(D) 

100.0 
(D) 
(D) 

0.5 

100.0 
3.9 
(D) 
(D) 
(D) 
(D) 

(D) 
2.5 

100.0 
3.6 
2.7 
0.9 


1.3 
(D) 
(D) 
(0) 
(D) 
3.4 


100 
6 
5 
0 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available 


420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


(REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
'NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


140 
180 
220 
240 
260 
300 
320 
340 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

500 

520 

520 
520 
524 
525 
526 


040 
080 


Kind  of  business  and  merchandise  line 


TIRE.  BATTERY.  ACCESSORY 
DEALERS — CONT I NUED 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


[rEPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  • 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


Estab- 
lishments 

(number) 


35 

6  510 

35 

5  399 

34 

2  843 

18 

1  199 

9 

256 

8 

343 

5 

(D) 

10 

175 

6 

90 

8 

204 

4 

(0) 

17 

88 

6 

204 

35 

835 

18 

4  155 

18 

628 

11 

346 

8 

50 

15 

242 

Sales 


($1,000) 


(D) 
(D) 
210 
(D) 
(D) 
(D) 
61 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

440 

834 
ID) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
10 

(D) 
239 

1    077 
239 

(D) 
(D) 
(0) 


15   304 
13    220 


(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X)  Not  applicable.        (2)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-133 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 
340 
380 
400 
420 
500 
520 


MISC.  AIRCRAFTi  MARINEi  AUTO- 
MOTIVE DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT'  BOATi  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


320 
380 
400 

400 
400 
401 

420 
500 

500 
500 
504 
505 
506 
507 

520 

520 
520 
527 
531 
532 


FIARDWARE 

AUTOMOBILES-TRUCKS.  . 
AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
|N0NMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 
OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


826 
602 


1  907 
(D) 
(D) 
(D) 
321 
323 

8  601 
795 


4  442 
(D) 


9  863 
9  211 


(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 

414 
821 
153 
344 
(D) 
(D) 

343 


5  346 
343 
(0) 
(D) 
286 


999 

(D) 


102  756 
77  287 


14.4 
(D) 
(D) 
(D) 
2.4 
2.4 

65.1 
6.0 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 

(D) 
(D) 

100.0 

92.0 

83.0 

4.6 

(D) 

(D) 

3.7 

100.0 
6.4 
(D) 
(D) 
5.3 


(X) 
100.0 


(X) 
100.0 


000 

020 
040 
080 
100 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
480 
500 
520 

520 
520 
527 
528 


GASOLINE  SERVICE  STATIONS — CONTINUED 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


040 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
500 
520 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  c 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S!  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561'  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
120 
140 


MEALS-SNACKS 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  - 


24 

87 

0.1 

18 

(Z) 

(Z) 

2 

(D) 

(D) 

69 

(D) 

(D) 

1 

(D) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

602 

64 

375 

83.3 

570 

74 

138 

100.0 

570 

61 

988 

83.6 

569 

58 

866 

79.4 

19 

424 

0.6 

533 

2 

723 

3.7 

569 

8 

622 

11.2 

544 

71 

602 

100.0 

544 

8 

250 

11.5 

131 

1 

on 

1.4 

38 

211 

0.3 

523 

7 

026 

9.8 

1 

(D) 

(D) 

3 

(D) 

(D) 

12 

(D) 

(0) 

486 

3 

772 

4.9 

456 

61 

765 

100.0 

456 

3 

619 

5.9 

442 

2 

694 

4.4 

224 

918 

1.5 

532 

74 

019 

(X) 

431 

63 

675 

100.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

12 

226 

0.4 

151 

16 

596 

26.1 

269 

28 

313 

44.5 

213 

14 

667 

23.0 

11 

171 

0.3 

2 

(D) 

(D) 

3 

(D) 

(D) 

42 

818 

1.3 

7 

(Z) 

(Z) 

1 

(D) 

(D) 

16 

(D) 

(D) 

174 

2 

446 

3.8 

111 

90 


16  411 

14  624 

(D) 

ID) 

11  518 


(X) 

100.0 

(D) 

(D) 

78.8 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-134   Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by- 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
220 
280 
300 
320 
500 
520 


MENtSi  BOYS'  APPAREL  STORESi 
CUSTOM  TAILORS — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
165 
168 
172 
173 
174 
176 

ISO 
220 
280 
300 
320 
500 
520 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140 

; MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

.  OTHER  MEN'S  OUTERWEAR 

I    MEN'S  HATS  

^  OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

;rEPTG  ADDL  DETAIL  FOR  LINE  160 

,WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


140 

140 
140 
143 
144 
146 

160 

160  > 

160 

173 


120 
140 


CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CL0THIN(3i  EXC.  FOOTWEAR  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXt.  FOOTWEAR. 
COATS-SUITS 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


101 

84 

1 
3 

84 

80 
80 
23 
70 
58 
27 
68 


226 
173 


610 
680 
(D) 
282 
(0) 
(D) 
(D) 
1  136 


(D) 
(D) 
(D) 

13  929 

10  895 

351 

5  046 

1  972 

87 

3  422 

(0) 

3  396 
(D) 
(D) 
(D) 
160 
185 
229 
(D) 
(D) 

680 
(D) 
282 
(D) 
(D) 
(D) 
1  136 


(D) 

135 

134 
(D) 
(D) 
(0) 

(D) 

(0) 
(D) 
(D) 


29  298 
25  306 


(D) 

334 


4.2 

160 

4.6 

180 

(D) 

200 

1.9 

260 

(D) 

280 

(D) 

500 

(D) 

520 

7.8 

(X) 

100.0 

(D) 
(D) 
(D) 

100.0 
78.2 

2.5 
36.2 
14.2 

0.6 
24.6 

(D) 

100.0 
(0) 
(D) 
(D) 
4.7 
5.4 
6.7 
(D) 
(D) 

4.7 
(D) 
2.0 
(D) 
vD) 
(D) 
7.9 


(X) 

100.0 

(0) 

100.0 

99.3 

(0) 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 


(X) 
100.0 


(D) 
1.3 


120 

140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


120 
140 
160 
180 
200 
260 
280 
500 
520 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  .  . 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES' 
FURRIERS  (SIC  563.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


173 

22  746 

28 

773 

4 

(D) 

2 

(D) 

21 

522 

4 

(D) 

55 

619 

158 

23  247 

120 

19  847 

5 

185 

14 

(D) 

12 

2  370 

12 

222 

6 

28 

3 

(D) 

5 

(D) 

2 

(D) 

5 

45 

120 

17  954 

105 

18  183 

105 

16  340 

13 

624 

27 

231 

52 

335 

77 

1  585 

91 

4  157 

99 

5  889 

80 

2  220 

45 

362 

12 

309 

39 

653 

16 

475 

1 

(D) 

1 

(D) 

15 

(D) 

2 

(D) 

39 

499 

68 

6  051 

53 

5  459 

2 

(D) 

5 

(D) 

53 

4  792 

12 

298 

3 

(D) 

1 

(D) 

6 

(D) 

2 

(D) 

16 

120 

421 
(D) 


Standard  Notes; 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-135 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


CORSETi  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL  1  ACCESSORY!  OTHER  SPEC. 
STORES  (SIC  563  PART) 


120 
140 

IHO 
ItO 
144 
14b 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMET ICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWAKE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURRIERS'  FUR  SHOPS  (SIC  566) 

TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


160   WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRuS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

,  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


4  986 

4  612 

(D) 
(0) 

(D) 
(D) 
(D) 
(D) 

4  023 

3  160 

3  050 

95 

55 

90 

341 

1  384 

583 

169 

(D) 

(D) 

270 

298 
(D) 
(D) 
(D) 
(D) 
58 


10 

263 

8 

313 

(D) 

4 

635 

8 

157 

4 

613 

380 

2 

025 

797 

61 

' 

344 

2 

967 

7 

884 

2 

719 

137 

30 

62 

177 

794 

717 

631 

(D) 

(U) 

100 

(X) 

100.0 

(D) 
(0) 

100.0 
(D) 
(D) 
(D) 

87.2 

100.0 

96.5 

3.0 

1.7 

2.8 

10.8 

43.8 

18.4 

5.3 

(D) 

(D) 

8.5 

6.5 
(D) 
(D) 
(D) 
(D) 
1.3 


(X) 

100.0 

(D) 
55.8 

100.0 

56.6 

4.7 

24.8 

9.8 

0.7 

16.5 

35.7 

100.0 
34.5 
1.7 
0.4 
0.8 
2.2 
10.1 
9.1 

e.o 

(0) 
(D) 
1.3 


200 
260 
280 
300 
500 
520 


100 
140 
160 
180 
500 
520 


FAMILY  CLOTHING  STORES — CONTINUED 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

SHOE  STORES  (SIC  566) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  • 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


160 
180 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180. 


180  .ALL  FOOTWEAR. 

181    ■•■"  "" 


MEN'S  AND  BOYS'  FOOTWEAR 
182  \    WOMEN'S  AND  GIRLS'  FOOTWEAR 
183 


I  CHILDREN'S  AND  INFANTS'  FOOTWEAR 
NONMERCHANDISE  RECEIPTS  


100 
140 
160 
180 

180 
180 
181 
182 
183 

500 
520 


CHILDREN'Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


, REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


TOTAL 


180   ALL  FOOTWEAR. 19         373        4.5 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


126 
116 

1 

4 
32 

116 

5 

61 


84 

1.0 

(D) 

(D) 

14 

0.2 

(D) 

(D) 

17 

0.2 

226 

2.7 

15  856 

13  965 

(D) 
(D) 
729 
12  770 
(D) 
434 


3  599 
3  327 

(D) 

2  755 

3  327 

2  755 
(D) 

2  695 
(D) 

(D) 


68 

11 

439 

(X) 

82 

9 

946 

100.0 

1 

(D) 

(0) 

3 

(D) 

(D) 

16 

(D) 

(D) 

82 

9 

339 

93.9 

62 

6 

203 

100.0 

62 

7 

623 

92.9 

62 

2 

371 

26.9 

62 

3 

852 

47.0 

61 

1 

396 

17.0 

5 

(D) 

(D) 

44 

285 

2.9 

100.0 

(D) 
(D) 
5.2 
91.4 
(D) 
3.1 


(X) 

100.0 

(D) 
62.8 

100.0 
82.8 

(D) 
81.0 

(D) 

(0) 


7K-136    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^.^.^..^.^.*.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURNITURE.  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


REPTG  SALES  BY  BROAD  MOSE  LINES  •  . 

CURTAINS-DRAPERIES-DRY  600DS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 

220 
240 
260 
280 
300 
340 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  ...  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

[FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVEkINGSi  SOFT  SURFACE 

FLOOR  COVERINGS!  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 

240 
340 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERYi  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


405 

68 

586 

267 

53 

543 

59 

1 

591 

158 

19 

376 

144 

27 

297 

71 

1 

698 

8 

34 

3 

(D) 

2 

(D) 

7 

135 

10 

160 

160 

2 

916 

224 

42 

434 

152 

33 

183 

53 

(0) 

49 

2 

586 

135 

27 

059 

47 

513 

6 

(D) 

2 

(D) 

5 

(D) 

4 

39 

75 

1 

298 

21 

49 

104 

93 
93 

74 

90 

58 

5 

9 

45 
6 
2 
3 

58 


33  437 

26  811 

587 
2  586 

22  153 

23  221 

19  047 

2  911 

14  195 

1  578 

45 

305 

(D) 
(0) 
(D) 
(D) 
986 


312 
898 
(D) 
(D) 
274 


100.0 

3.0 
36.2 

51.0 
3.2 
0.1 
(D) 
(D) 
0.3 
0.3 
5.4 


100.0 

(D) 
7.8 
81.5 
1.5 
(D) 
(D) 
(D) 
0.1 
3.9 


2.2 

9.6 

82.6 

100.0 

82.0 

12.5 

61.1 

6.8 

0.2 

1.3 

(D) 
(D) 
(D) 
(D) 
3.7 


100.0 

5.6 
87.2 
(D) 
(D) 
4.9 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

320 
340 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC .  .  .  . 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
320 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


HARDWARE 

LUMBER-BUILDING  MATERIALS 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


RADIO,  TELEVISION  STORES  (SIC  5732) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


220 
260 
280 
300 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  . 
HARDWARE.  ....... 

ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  •  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


69 

8  997 

44 

7  295 

6 

(0) 

38 

5  358 

29 

5  359 

29 

4  403 

26 

3  218 

20 

761 

17 

(D) 

1 

(D) 

8 

(D) 

17 

1  081 

17 

1  915 

17 

1  081 

15 

(D) 

3 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

30 

(D) 

79 

11 

464 

45 

8 

010 

45 

6 

962 

43 

7 

882 

43 

6 

644 

12 

974 

43 

5 

634 

22 

206 

6 

43 

1 

(D) 

6 

(D) 

6 

2 

554 

6 

103 

3 

(D) 

4 

(D) 

1 

(0) 

1 

(D) 

3 

(D) 

37 

691 

26 

4  470 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

18 

(D) 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05»i 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-137 


TABLE  3    California—Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RECORD  SHOPS  (SIC  5733  PART) 


220 

220 
220 
231 
232 
233 
234 

260 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


220 

220 
220 
228 
229 
231 
232 
233 
234 

280 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

, REPTG  ADDL  DETAIL  FOR  LINE  220 

•MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


020 
040 
060 
080 
100 
120 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
400 
420 
500 
520 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


EATINGi  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTS>  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 


020 
040 
060 
080 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


131 

900 

606 

21 

83 

3 

2 

1 

17 

184 


1  046 

721  ! 

119 

721 

169 

10 

52 

2 

2 

1 

11 

119 


764 

493 

76 
493 
154 


468 

292 

255 
(0) 
(D) 
192 
(D) 

(D) 
(D) 
(D) 
(0) 


5  143 

4  540 

4  002 

4  131 
3  625 
997 
1  023 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 


113  547 

92  365 

2  281 

61  843 

25  654 

200 

564 

(0) 

(0) 

(D) 

284 

1  523 


87  043 
70  706 

2  226 

59  399 
7  069 
ID) 
486 
(D) 
(Dl 
(D) 
(0) 
1  125 


65  015 

52  214 

1  116 

42  848 

6  829 

(D) 


90.9 

100.0 

87.3 

(D) 

(D) 

65.8 

(D) 

(D) 
(D) 
(D) 
(0) 


(X) 

100.0 

88.1 

100.0 

87.8 

24.1 

24.8 

(D) 

(D) 

(D) 

(D) 

(D) 
(D) 


100.0 

2.5 
67.0 
27.8 
0.2 
0.6 
(D) 
(D) 
(D) 
0.3 
1.6 


100.0 

3.1 

84.0 

10.0 

(D) 

0.7 
(D) 
(D) 
(D) 
(D) 
1.6 


(X) 
100. 0 

2.1 

82.1 

13.1 

(D) 


100 
120 
400 
420 
500 
520 


020 
040 
060 
080 
100 
520 


020 
040 
060 
080 
100 
120 
500 
520 


020 
040 
060 
100 
500 
520 


020 
040 
060 
080 
100 
120 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 


RESTAURANTSi  LUNCHROOMS — CONT I NUED 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORESi  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
II/OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


219 

177 

35 
177 

11 
1 

13 
1 
4 

10 


538 

437 

12 

179 

437 

11 

31 

1 

6 

65 


145 

50 
17 
17 
94 
145 
15 
16 
6 
16 
12 
10 
18 


89 

0.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

235 

0.5 

995 

1.9 

(D) 

(0) 

257 

91.4 

(D) 

(D) 

(D) 

(Dl 

(Dl 

(D) 

47 

1.0 

12  287 

10  578 

930 
9  446 

99 
(D) 

37 
(D) 
(D) 

57 


(Dl 

(D) 

848 

87.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

26 

0.8 

26  504 


(XI 
100.0 


89.3 
0.9 
(D) 
0.3 
(D) 
(D) 
0.5 


(X) 
100.0 


55 

0.3 

2 

444 

11.3 

8 

585 

85.8 

(0) 

(D) 

78 

0.4 

(D) 

(D) 

(D) 

(01 

398 

1.8 

51 

970 

(XI 

32 

533 

100.0 

704 

2.2 

662 

2.0 

1 

268 

3.9 

1 

747 

5.4 

22 

992 

70.7 

(Dl 

(D) 

(D) 

(Dl 

19 

0.1 

(D) 

(D) 

(Dl 

(01 

(D) 

(D) 

(Dl 

(Dl 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-138    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


280 
300 
320 
420 
500 
520 


X 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
420 
500 
520 


Kind  of  business  and  merchandise  line 


DRUG  STORESi  PROPRIETARY 
STORES — CONTINUED 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRE5CR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

;  COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICA^  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ....  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL'- 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


176 

142 

48 
16 
17 
92 
142 

137 
137 
113 
137 
110 

15 
16 

6 
16 
12 
10 
18 
43 
12 
11 

4 
64 
38 


619 

165 

12 

202 

142 

27 

25 

19 

23 

11 

57 

24 

60 

103 

86 

42 

3 

8 

3 

19 

24 

14 

267 

239 


Sales 


($1,000) 


349 
(D) 
(D) 
(D) 
1  743 
306 


32  295 

(0) 

(0) 

1  268 

(D> 

22  798 

31  771 

22  281 

6  154 

9  316 

6  842 

(D) 
(D) 
19 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


74  526 

3  284 

84 

22  344 

1  999 

183 

239 

269 

83 

141 

841 

611 

728 

6  968 

3  882 

1  315 
(0) 
354 
(D) 
823 

11  907 

2  728 

12  661 
2  964 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1.1 

(D) 
(D) 
(D) 
5.4 
0.9 


(X) 

100.0 

(D) 
(0) 
3.9 
(D) 
70.6 

100.0 
70.1 
19.4 
29.3 
21.5 

(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

4.4 
0.1 

30.0 
2.7 
0.2 
0.3 
0.4 
0.1 
0.2 
1.1 
0.8 
1.0 
9.3 
5.2 
1.8 
(0) 
0.5 
(D) 
1.1 

16.0 
3.7 

17.0 
4.0 


020 
040 
080 
100 
120 
140 
220 
260 
280 
320 
340 
500 
520 


020 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
500 
520 


020 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
500 
520 


020 
040 
100 
120 
220 


Kind  of  business  and  merchandise  line 


LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES -OTHER  FOODS  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS , 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL 


SECONDHAND  STORES  (SIC  5933) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK.  STATIONERY  STORES  (SIC  594) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 


Estab- 
lishments 

(number) 


240 

33 

694 

202 

28 

476 

157 

3 

209 

6 

(D) 

202 

22 

344 

129 

1 

605 

20 

139 

2 

(D) 

1 

(D) 

8 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

54 

525 

74 

418 

Sales 


,,000) 


84 

4  552 

63 

3  727 

1 

(D) 

1 

(D) 

15 

148 

13 

183 

13 

37 

10 

(D) 

23 

480 

19 

551 

20 

137 

16 

84 

18 

129 

13 

52 

8 

354 

19 

823 

22 

456 

13 

154 

1 

(D) 

1 

(D) 

IS 

148 

13 

183 

13 

37 

10 

(D) 

23 

480 

19 

551 

20 

137 

16 

84 

18 

129 

13 

52 

8 

354 

19 

823 

22 

456 

13 

154 

(D) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-139 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  j 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  Sales 
accounted 
for  by  the 
specified 
merchandise 
line 


zto 

260 
280 
300 
500 
520 


BOOKi  STATIONERY  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNiSHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  59a2) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
010 
100 
120 
220 
240 

240 
240 
248 

260 
280 
300 
500 

500 
500 
508 
512 
513 
514 
515 

520 

520 
520 
521 
523 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


,  REPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


[REPTG  ADDL  DETAIL  FOR  LINE  500 

'all  OTHER  MERCHANDISE 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS . 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

PRINTING  TO  ORDER 

OTHER  NONMERCHANDISE  RECEIPTS. 


STATIONERY  STORES  (SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
240   FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240 
240 
248 

260 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
522 
523 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


>^EPTG  ADDL  DETAIL  FOR  LINE  500 

^LL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520 

(NONMERCHANDISE  RECEIPTS ".  .  . 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


(D) 
6 
(D) 
(D) 
017 
176 


1  827 

1  738 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 

(D) 
(D) 
(D) 

(D) 

(D) 

(D) 

1  467 

1  738 
1  467 
(D) 
(D) 
1  242 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 


2  341 

1  602 

(D) 

(D) 
(D) 
(D) 

(D) 
1  550 


409 

361 

756 

(D) 

(D» 

376 

94 

29 

88 

(D) 

(D) 
(0) 
(D) 
(Dl 


(D) 
0.2 
(D) 
(D) 
90.3 
5.3 


(X) 

100.0 

(D) 
(Dl 
(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
<D) 

(D) 

(D) 

(D) 

84.4 

100.0 
84.4 
(01 
(D) 
71.5 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 

100.0 
(D) 
(D) 

(Dl 
96.8 

100.0 

96.6 

53.7 

(D) 

(D) 

26.7 

6.7 

2.1 

6.2 

(D) 

100.0 
(D) 
(D) 
(D) 


020 
040 
140 
160 
180 
280 
300 
520 


020 
040 
140 
160 
180 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

520 


320 
400 
460 
500 
520 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  • 

MEALS-SNACKS 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR ■ 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
NONMERCHANDISE  RECEIPTS  . 

SPORTING  GOODS  STORES  (SIC  59521 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  ........ 

MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT.  ...... 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


NONMERCHANDISE  RECEIPTS 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GARDEN  SUPPLY  STORES  (SIC  5969  PARTI 
TOTAL^ 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


1 

(0) 

(D) 

4 

53 

1.4 

7 

(D) 

(D) 

3 

37 

1.0 

6 

26 

0.7 

2 

(D) 

(D) 

47 

3  347 

89.3 

19 

205 

5.5 

4  816 
3  362 

(D) 
53 

(D) 
37 
26 

(Dl 

(Dl 

2  297 
2  044 
750 
(0) 
317 
557 
69 
(D) 
(Dl 

(D) 


627 

(D) 


1  768 
(D) 


(D) 
1.6 
(Dl 
1.1 
0.8 
(D) 
(D) 

100.0 

89.0 

32.7 

(D) 

13.8 

24.2 

3.0 

(D) 

(Dl 

(Dl 


(X) 
100.0 


10 

685 

(X) 

10 

651 

100.0 

123 

1.2 

(Dl 

(D) 

10 

474 

98.3 

(Dl 

(D) 

(Dl 

(01 

(XI 

100.0 


7K-140    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


:^; 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


120 

200 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


JEWELRY  STORES  (SIC  597) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


REPTG  AODL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY 

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


300  SPORTING-RECREATION  EQUIPMENT 
500  ALL  OTHER  MERCHANDISE  .... 
520  I  NONMERCHANDISE  RECEIPTS  .  .  . 


520 r REPTG  ADDL  DETAIL  FOR  LINE  520. 
520 k NONMERCHANDISE  RECEIPTS  .  •  .  . 
529 ^  WATCH.  CLOCK.  JEWELRY  REPAIRS. 


220 
400 
480 
520 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FLORISTS  (SIC  5992) 
TOTAL^ 


5 

1 

20 

27 

75 

71 
71 
61 

42 
69 
37 
53 

14 

11 
13 
63 

S2 

(na) 

52 


Sales 


($1,000) 


9  500 

(D) 
(D) 
261 
542 
6  751 


(D) 

330 

1  494 

8  096 

Cna) 

701 


(0) 
(D) 
(D) 
79 


(D) 


2  284 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
(D) 

(D) 

2.7 

5.7 
71.1 

100.0 

70.5 

11.5 

8.1 

37.7 

6.1 

5.5 

1.5 

(D) 

3.5 

15.7 

100.0 

(na) 

8.7 


100.0 

(D) 
(0) 
(D) 
2.8 


(X) 


(X) 
100.0 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


020 
040 
100 
120 
500 
520 


020 

100 
500 
520 


140 
180 
220 
280 
300 
500 
520 


180 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 
CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


17 

1  622 

14 

1  376 

2 

(D) 

4 

77 

14 

1  289 

2 

(D) 

347 

(D) 
(D) 
263 
(D) 
59 
(D) 


1    312 


(D) 
(D) 
(D) 
(D) 

46 
113 

55 


3    826 

(D) 


297 

(D) 


5 

407 

4 

361 

1 

(D) 

1 

(D) 

4 

286 

1 

(D) 

3 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1    417 

1    277 

(D) 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-141 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas.-    1963-continued 


San  Diego  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ot  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


300 
320 
500 
520 


460 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


HOBBYi  TOYi  GAME  SHOPS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


(D) 

(D) 

1  230 

il 


(0) 
213 
(D) 


2  402 
(D) 


(D) 

(D) 

96.3 

0.9 


<X) 

100.0 

(D) 

94.7 

(D) 


762 

11.7 

(D) 

(D) 

370 

22.3 

(D) 

(D) 

(D) 

(D) 

(D) 

<D) 

(0) 

(D) 

(D) 

(D) 

218 

14.7 

349 

2.3 

670 

4.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

692 

4.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

678 

24.4 

434 

2.9 

(X) 
100.0 


standard  Notes-       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL 


020 
200 
220 
240 
260 
300 
320 
340 
460 
500 
520 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  i 

GROCERIES-OTHER  FOODS  • 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


932 

11.8 

(D) 

(D) 

(D) 

(D) 

263 

3.3 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

ID) 

(D) 

414 

43.1 

98 

1.2 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-142    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


V. 

J: 


;h 


020 

oao 

060 
080 
100 
120 
ItO 
160 
180 
200 
220 
2'tO 
260 
280 
300 
320 
340 
380 

loo 

420 
140 
460 
480 
500 
520 


060 
080 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEt  TOTAL  .  .  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  ^ 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  •  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 

LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

220   MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
240   FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

240  >REPTG  ADDL  DETAIL  FOR  LINE  240 

240  [FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

241  ,  FLOOR  COVERINGS.  ....  

242  f    FURNITURE-SLEEP  EQUIPMENT 

260   KITCHENWARE-HOME  FURNISHINGS 

280   JEWELRY-OPTICAL  GOODS  

320   HARDWARE 


Estab- 
lishments 

(number) 


12  464 

2  985 

2  750 

1  859 

1  721 

2  384 
1  929 

735 

1  141 

772 

704 

850 

770 

1  042 

835 

526 

701 

532 

439 

1  772 

1  928 

30 
45 
38 

2  735 
4  746 


596 

428 

1 
2 
9 
3 

1 

2 

15 

21 

24 

105 

24 

36 

227 

394 

1 

2 

4 

7 

4 

6 

24 

173 


129 
109 


Sales 


($1,000) 


4  347  908 


785  613 
245  493 
109  302 
124  297 
60  301 
155  316 

133  502 
273  173 

76  115 

71  466 

102  955 

134  828 
49  307 
42  680 
36  073 
40  817 
89  327 

565  285 
180  840 
102  374 

2  502 

3  831 
(Z) 

158  874 
153  545 


104  993 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

88 

1  359 

1  518 

3  018 

489 

787 

17  335 

72  807 

(D) 


(D) 
(D) 
998 
(D) 
(Z) 
700 
640 


57  778 


(D) 
303 

626 
291 
(D) 
(D) 

(D) 
(D) 
207 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 


340 

21.2 

340 

6.6 

341 

3.0 

342 

3.4 

343 

1.6 

344 

4.2 

345 

3.6 

346 

7.4 

347 

2.1 

348 

1.9 

349 

2.8 

351 

3.6 

352 

1.3 

353 

1.2 

354 

1.0 

355 

1.1 

2.4 

500 

15.3 

520 

4.9 

2.8 

0.1 

0.1 

(Z) 

4.3 

4.2 

(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.1 
1.3 
1.4 
2.9 
0.5 
0.7 
16.5 
69.3 
(D) 
(D) 
(D) 
1.9 
(D) 
(Z) 
0.7 
3.5 


(X) 

100.0 

(D) 
0.6 

100.0 
5.2 
(D) 
(D) 

(D) 
(D) 
4.5 


240 
240 
241 

260 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 

348  , 

349  I 
352 
353 

354  . 

355  f 

460 
480 
500 
520 


120 
200 
220 
240 
260 
300 
320 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  .  .  ,  .  , 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  , 
LUMBER-BUILDING  MATERIALS  .  .  .  .  , 

LUMBER  , 

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  , 

KITCHEN  CABINETS  . 

ALL  OTHER  MILLWORK  , 

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER , 

HEATING  AND  PLUMBING  EQUIPMENT  .  , 
METAL  ROOFING  AND  SIDING  .  .  .  .  . 

MASONRY  SUPPLIES  , 

INSULATION  , 

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PARTI 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

;furniture-sleep  EQUIP. -floor  coverings. 

FLOOR  coverings 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
CURTAINS-DRAPERIES-DRY  GOODS.  .,,... 
MAJOR  APPL. -RADIO-TV-MUSICAL  If-./  «.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


109 

45 

026 

107 

48 

066 

107 

44 

581 

104 

28 

899 

94 

6 

712 

56 

846 

13 

705 

69 

2 

091 

75 

1 

816 

62 

735 

55 

714 

23 

455 

21 

117 

40 

279 

39 

(D) 

1 

(D) 

39 

1 

151 

1 

(D) 

46 

983 

Sales 


($1,0 


3 

(D) 

3 

<D) 

3 

(D) 

2 

(D) 

1 

(D) 

7 

326 

34 

10  311 

30 

10  641 

30 

9  312 

3 

(D) 

4 

141 

6 

1  047 

1 

(D) 

3 

61 

7 

1  601 

10 

168 

8 

301 

2 

(D) 

13 

2  003 

2 

(D) 

1 

(D) 

19 

3  100 

2 

(Dl 

2 

(Dl 

2 

(D) 

11 

794 

3    277 

(D) 


14    453 


1 

(D) 

2 

(0) 

1 

(0) 

3 

20 

4 

21 

2 

(0) 

5 

(0) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-143 


TABLE  3    California— Standard  IVIetropoNtan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanat^~n  of  tables,  including  lines  identified  by  a. 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


PAINTi  GLASSi  WALLPAPER  STORES — CON. 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

PAINT-VARNISHi  ETC 

PAINT  SUNDRIES  

*|ALLPAPER-0THER  WALL  COVERINGS  .  .  . 

GLASS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


HARDWARE  STORES  (SIC  5251) 


REPTG   SALES    BY    BROAD    MDSE    LlfvlES 


060 
080 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
460 
480 
500 
520 


ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  •  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS ■. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


►REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  .  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
[LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


320 
330 
400 
440 
520 


020 
040 
060 


LUMBER-BUILDING  MATERIALS 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
HOUSEHOLD  FUELS-ICE  .  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 
FARM  EQUIPMENTi  MACHINERY 
NONMERCHANDISE  RECEIPTS  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS. 


080  I  PACKAGED  ALCOHOLIC  BEVERAGES. 


108 

103 
103 
18 
88 
75 
75 
26 

1 

3 

46 


159 

1 

2 

8 

3 

1 

2 

13 

16 

9 

98 

23 

33 

159 

142 
142 
118 
136 
140 

132 


123 

23 

368 

123 

3 

603 

122 

3 

124 

28 

478 

1 

(D) 

3 

(D) 

2 

(D) 

4 

(Z) 

18 

530 

63 

1 

150 

553 

414 

182 

57 

7 

29 


11  799 

12  020 
11  512 

263 
7  063 

1  031 
804 

2  362 


(D) 

29 

399 


1  242 
(D) 


36  439 

27  968 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

1  274 
(D) 

2  892 
(0) 

779 
14  622 

26  115 

13  591 

1  546 

3  445 
8  604 

3  894 


(D) 
(D) 
(D) 
998 
(D) 


614  061 

577  821 

18  358 

8  208 

(D) 

4  463 


94.4 

100.0 
95.8 
2.2 
58.8 
6.6 
6.7 
19.7 

(D) 
0.2 
3.2 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
4.6 
ID) 

10.3 
(D) 
2.8 

52.3 

100.0 

52.0 

5.9 

13.2 

32.9 

13.9 

100.0 

15.4 

13.4 

2.0 

(D) 
(D) 
(D) 
(Z) 
1.9 
4,1 


100.0 

(D) 
(0) 
(D) 
88.8 
(D) 


(X) 
100.0 

3.2 

1.4 
(D) 
0.8 


GENERAL  MERCHANDISE  GROUP  STORES — CON, 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC,  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  ,  . 
FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS,  .  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOSACCO  

COSMETICS-DRUSS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC,  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RA.NWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS. 


■REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR, 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL, -RADIO-TV-MUSICAL  INSTR.  .  . 

;  MAJOR  HOUSEHOLD  APPLIANCES  

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

IREPTG  ADDL  DETAIL  FOR  LINE  240.  ,  .  .  . 
IfURNITURE-SLEEP  EQUIP. -floor  COVERINGS. 

FLOOR  COVERINGS 

>    FURNITURE-SLEEP  EQUIPMENT 


260  (REPTG  ADDL  DETAIL  FOR  LINE  260. 


260 
261 
262 

280 
300 


KITCHENWARE-HOME  FURNISHINGS. 


KITCHENWARE-HOME  FURNISHINGS. 
CHINA-GLASSWARE.  .  .  . 
>  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .  .  ,  , 
SPORTING-RECREATION  EQUIPMENT 


44 

252 

247 

281 

205 

372 

147 

166 

295 

236 

125 

234 

77 

14 

28 

3 

7 

1 

296 

197 


1  099 

22  406 
56  299 

142  589 

23  214 
59  094 
36  837 
32  703 
25  889 

11  899 
9  634 

15  785 

12  883 

2  497 
12  072 

(Z) 

(D) 

(D) 

41  823 

38  752 


482  913 

15  443 
4  733 

423 

3  613 

527 

16  692 
48  324 

460  751 
46  156 
35  438 

10  347 

127  000 

459  735 
124  006 

11  150 
8  986 

(D) 
8  051 

23  771 
13  621 
22  585 

24  435 
8  164 

(D) 

20  705 
42  459 

476  322 

41  668 

15  413 

26  004 

33  554 

427  766 

31  911 

19  613 

12  321 

29  393 

466  789 

28  735 

8  591 

20  333 

20  119 

435  785 

19  233 

8  203 

10  670 

10  075 
8  531 


0,2 
3,9 

9,7 
24.7 
4.0 
10.2 
6.4 
5.7 
4.5 
2.1 
1.7 
2.7 
2.2 
0.4 
2.1 
(Z) 
(D) 
(D) 
7.2 
6.7 


3.2 

1.0 

0.1 
0.7 
0.1 
3.5 
10.0 

100.0 
10.0 
7.7 
2.2 

26.3 

100.0 
27.0 
2.4 
2.0 
(D) 
1.8 
5.2 
3.0 
4.9 
5.3 
1.8 
(D) 

4.3 
8.8 

100.0 
8.7 
3.2 
5.5 

6.9 

100.0 

7.5 
4.6 
2.9 

6.1 

100.0 
6.2 
1.8 
4.4 

4.2 

100.0 
4.4 
1.9 
2.4 

2.1 

1.8 


Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-144     Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


A) 


■'\ 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by ^^^m.^^,  see  "Description  of  the  Tables"  in  front] 


320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
460 
500 

500 
500 
501 
502 
503 

520 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 
; HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


> REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
480 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 

165  \ 

166  \ 
167 
168 
169 
171 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 


HARDWARE. 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

> REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN>S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELf<Y-OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


Estab- 
lishments 

(number) 


207 

136 
33 

2 
2 

15 
184 
147 
176 
125 
193 

79 

63 
189 
150 

59 
178 

39 

1 

198 

96 


137 

101 

10 
3 
9 
11 
24 
44 

27 
27 
26 
21 


Sales 


($1,000) 


11  232 

266  754 
9  086 
5  662 
3  927 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

11  488 
(D) 

28  128 

467  328 

25  795 

7  643 

12  079 
5  881 

35  171 


59  506 
52  897 


2  425 

3  369 
(D) 
(D) 

59 

3  419 

2  662 
8  478 
1  019 
6  332 

858 
(D) 

4  741 
914 
462 

3  395 
(D) 
(D) 

12  058 
1  918 


41  168 

35  955 

490 
106 
(D) 
513 

2  295 
5  313 

25  156 

5  108 

3  557 
1  579 

7  111 

21  064 

6  487 
764 
(D) 
(Z) 
442 

1  321 
364 
883 

1  743 
582 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.3 

100.0 
3.4 
2.1 
1.5 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
2.4 
(D) 
5.B 

100.0 
5.5 
1.6 
2.6 
1.3 

7.3 


100.0 

4.6 
6.4 
(D) 
(D) 
0.1 
6.5 
5.0 
16.0 
1.9 
12.0 
1.6 
(D) 
9.0 
1.7 
0.9 
6.4 
(D) 
(D) 
22.8 
3.6 


(X) 

100.0 

1.4 
0.3 
(D) 
1.4 
6.4 
14.8 

100.0 

20.3 

14.1 

6.3 

19.8 

100.0 
30.8 
3.6 
(D) 
(Z) 
2.1 
6.3 
1.7 
4.2 
8.3 
2.8 
(D) 


180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


, REPTG  ADDL  DETAIL  FOR  LINE  200. 
iCURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


, REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

iMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

;  RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


REPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

;  FURNITURE-SLEEP  EQUIPMENT 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
(KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE.  . 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


200 
240 
520 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


(REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

HARDWARE-TOOLS  . 

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


29 

1  490 

73 

(D) 

29 

21  282 

29 

2  863 

20 

(D) 

24 

1  963 

4 

(D) 

27 

2  425 

11 

12  567 

11 

1  658 

6 

1  129 

7 

530 

48 

2  866 

14 

22  630 

14 

596 

11 

197 

7 

400 

56 

1  029 

23 

9  675 

23 

475 

16 

(D) 

16 

286 

2 

(D) 

36 

(D) 

19 

641 

27 

1  156 

18 

11  055 

18 

1  057 

18 

899 

8 

161 

17 

535 

12 

5  699 

12 

485 

12 

(D) 

4 

(D) 

3 

(D) 

6 

584 

3 

44 

42 

1  637 

23 

24  595 

23 

1  066 

19 

441 

12 

(D) 

5 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5  017 
(D) 
(D) 


1    288 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.0 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-145 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


020 
040 
060 
080 
100 
120 
lUO 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
460 
480 
500 

500 
500 
508 
516 

520 


020 

020 
020 
021 
022 
023 
024 


Kind  of  business  and  merchandise  line 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  ■ 


GROCERY  STORES!  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


I REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-6IRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


Estab- 
lishments 

(number) 


901 

109 

27 

860 

074 

964 

25 

29 

14 

16 

7 

177 

4 

3 

42 

1 

5 

3 

5 

999 

350 


1  601 

1  289 

1  289 

1  233 

1  233 

1  019 

1  041 

1  034 

1  207 

58 

24 

852 

1  059 

950 

25 

29 

14 

16 

7 

176 

4 

2 

41 

1 

5 

2 

5 

991 

987 
987 
977 
283 


303 


227 

170 

170 

170 

170 

170 

4 

12 

18 


Sales 


($1,000) 


895  984 

742  709 

2  417 
1  020 

41  727 
32  972 
40  880 
(Z) 
(Z) 
(Z) 
479 
(Z) 

3  024 
(D) 
(D) 
684 
(D) 
(Z) 
(D) 
(Z) 

24  147 

4  708 


918  454 

829  642 

677  789 

803  064 
652  683 
168  663 
69  364 
50  399 
366  530 

1  566 

1  013 

41  632 

32  928 

40  806 

(Z) 

(Z) 

(Z) 

479 

(Z) 

(D) 

(0) 

(D) 

(D) 

(D) 

(Z) 

(D) 

(Z) 

24  074 

725  985 

23  932 

19  062 

4  822 

4  491 


34  151 

27  163 

27  146 

27  163 
27  146 
26  923 

(Z) 

85 

125 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

82.9 
0.3 
0.1 
4.7 
3.7 
4.6 
(Z) 
(Z) 
(Z) 
0.1 
(Z) 
0.3 
(D) 
(D) 
0.1 
(D) 
(Z) 
(D) 
(Z) 
2.7 
0.5 


(X) 

100.0 

81,7 

100.0 

81.3 

21.0 

8.6 

6.3 

45.6 

0.2 
0.1 
5.0 
4.0 
4.9 
(Z) 
(Z) 
(Z) 
0.1 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(D) 
(Z) 
2.9 

100.0 
3.3 
2.6 
0.7 

0.5 


(X) 

100.0 

99.9 

100.0 

99.9 

99.1 

(Z) 

0.3 

0.5 


100 
120 
500 

500 
500 
508 


(REPTG  ADDL  DETAIL  FOR  LINE  500. 

lALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


020 

020 
020 
021 
024 

040 
060 
080 
100 
300 
500 
520 


, REPTG  ADDL  DETAIL  FOR  LINE  020. 
•GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

ALL  OTHER  FOODS 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
500 

500 
500 
508 


020 

020 
020 
021 
023 
024 

040 
520 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


MEAT  MARKETS — CONTINUED 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


reptg  addl  detail  for  line  020.  .  . 
Jgroceries-other  foods  

meats-fish-poultry  

produce  (fresh  fruits-vegetables), 

frozen  foods  

all  other  foods 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


NONMERCHANDISE  RECEIPTS 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020. 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS 


080   PACKAGED  ALCOHOLIC  BEVERAGES 2         (D)        (D) 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Sales 


($1,000) 


(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


4  267 

3  874 

3  728 

3  740 

3  648 

3  607 

41 

73 
(0) 
(D) 
(D) 
(D) 
(D) 
(0) 


4  591 

4  714 
4  591 

225 

3  944 

69 

355 

(D) 

16 

(D) 

(D) 

(D) 
(D) 
(D) 


7  620 

7  044 

6  828 

(□) 

(D) 

(D) 

(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(0) 

100.0 
(D) 
(D) 


(X) 

100.0 

96.2 

100.0 

97.5 

96.4 

1.1 

1.9 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

97.4 

100.0 

97.4 

4.8 

83.7 

1.5 

7.5 

(D) 
0.3 
(D) 
(D) 

100.0 
(D) 
(D) 


97.0 

100.0 

96.9 

(D) 

(D) 

(D) 

(D) 
(D) 


7K-146    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


k.,  see  "Description  of  the  Tables"  in  front] 


020 
040 
060 
100 
500 
520 


..^i 


020 

020 
020 
023 
024 

040 
060 
100 
520 


REPTG  ADDL  DETAIL  FOR  LINE  020. 

GROCERIES-OTHER  FOODS  

FROZEN  FOODS  

*  ALL  OTHER  FOODS 


020 

020 
020 
021 
022 
023 
024 

040 
100 
500 

500 
500 
508 


020 

020 
020 
021 
023 
024 

320 
460 


Kind  of  business  and  merchandise  line 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 


RETAIL  BAKERIES  {SIC  546) 

TOTAL  

REPTS  SALES  BY  BROAD  I^DSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO 
NONMERCHANDISE  RECEIPTS  . 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

C IGARS-C I GARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


> REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS.  .  .  .  . 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 

TOTAL  

F(EPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 


Estab- 
lishments 

(number) 


220 

220 
32 
1 
5 
3 
6 


297 

189 

189 

186 

186 

1 

186 

30 
1 
3 
6 


Sales 


($1,000) 


16  125 

15  451 
606 
(D) 
(0), 
(D) 
25 


19  649 

13  941 

13  318 

13  847 

13  224 

(D) 

(D) 

(D) 

(0) 

7 

25 


2  184 
2  133 


184 
133 
(D) 
(D) 
(D) 
(0), 

<D) 
(D) 
(D) 

(D)i 
(D) 
(D) 


(0) 

2  289 
2  289 

(D) 
(D) 
(D) 

(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


100.0 

95.8 
3.8 
(D) 
(0) 
(D) 
0.2 


(X) 

100.0 

95.5 

100.0 

95.5 

(D) 

(0) 

(D) 
(D) 
0.1 
0.2 


(X) 

100.0 

97.7 

100.0 
97.7 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 


(X) 

100.0 

(D) 

100.0 

100.0 

(D) 

(D) 

(D) 


(D) 
(D) 


020 
040 
080 
100 
140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


300 
380 
400 
420 
440 
480 
500 
520 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


300 
380 

380 

380  I 

381  [ 
382 
383 
384  i 
385 
386 

387  i 

388  ► 

400 

400 
400 
401 
403 

420 

420  ^ 
420  ' 
421 
422  t 
423 
424 

(X) 


Kind  of  business  and  merchandise  line 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS.  *  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS.  ...  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS.  ...  

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  PASSENGER  CARS.  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUr.LS-LUBRICANTS 

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTMER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


881 

786 

421 

668 

704 

567 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

36 

1 

198 

1 

(D) 

28 

(2) 

1 

(D) 

76 

9 

976 

36 

(Z) 

2 

(D) 

429 

565 

159 

252 

1 

917 

455 

65 

711 

1 

(D) 

3 

(D) 

99 

7 

570 

504 

51 

828 

Sales 


($1,000) 


308 

655 

213 

264 

610 

591 

1 

(D) 

264 

526 

640 

194 

1 

207 

246 

35 

123 

1 

(D) 

2 

(D) 

23 

578 

249 

46 

254 

222 

562 

219 

201 

532 

973 

1 

(D) 

201 

462 

988 

199 

528 

781 

199 

459 

205 

199 

312 

955 

28 

6 

646 

95 

32 

461 

8 

713 

195 

79 

954 

170 

20 

776 

73 

3 

737 

18 

1 

923 

153 

886 

151 

452 

049 

151 

886 

42 

(Z) 

142 

268 

188 

29 

598 

184 

516 

235 

184 

29 

375 

179 

15 

347 

172 

8 

717 

165 

2 

657 

116 

1 

996 

RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-147 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  h'^A 


,  see  "Description  of  the  Tables"  in  front] 


1480 
500 
520 

520 
520 
527 
528 


iREPTS  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 

380 

381 

382 

383  1 

385  ' 

386 

387 

388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424  ( 

500 
520 

520 
520 
527 
528 


380 

380  I 

380 

381 

382  . 

383  > 
384 
385 
386  I 
387 
388 

400 


400 
401 
403 


Kind  of  business  and  merchandise  line 


DOMESTIC  CAR  DEALERS — CONTINUED 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS<  RETAIL  

NEW  PASSENGER  CARSi  WHOLESALE 

NEW  COMMERCIAL  VEHICLESt  RETAIL.  .  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  

PARTS  I  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  < TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-SATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


400  ,  REPTG  ADDL  DETAIL  FOR  LINE  400. 


AUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS 


Estab- 
lishments 

(number) 


2 

17 
IBS 

185 
185 
181 
98 


Sales 


($1,000) 


(D) 

(D) 

38  593 

511  195 

38  176 

32  029 

6  167 


28  045 

34  893 

27  901 

17  379 

435 

1  706 

6  491 

1  397 
(D) 
(D) 

180 

26  034 
180 
(D) 
(D) 
102 

3  022 

31  828 

2  951 
1  564 

656 
400 
340 

106 

3  789 

33  396 

3  789 

3  340 

459 


49  482 

42  481 

35  607 

42  393 

35  532 

27  167 

(D) 

704 

(D) 

6  022 

1  395 

49 

(D) 


141 


38  303 

141 


(0) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
7.2 

100.0 
7.5 
6.3 
1.2 


100.0 

79.8 

100.0 

80.0 

49.8 

1.2 

4.9 

18.6 

4.0 

(D) 

(D) 

0.5 

100.0 
0.7 
(D) 
(D) 
0.4 

8.6 

100.0 
9.3 
4.9 
2.1 
1.3 
1.1 

0.3 
10,8 

100.0 
11.3 
10.0 

1.4 


83.8 

100.0 

83.8 

64.1 

(D) 

1.7 

(D) 

14.2 

3.3 

0.1 

(D) 

0,3 

100.0 

0.4 
(D) 
(D) 


420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


380 

380 
380 
381 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
423 
424 

500 
520 

520 
520 
527 
528 


100 
220 

260 
300 
320 
340 
380 
400 


iREPTG  ADDL  DETAIL  FOR  LINE  420 

>TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  ,  .  , 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  ,  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


Kind  of  business  and  merchandise  line 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS — CONTINUED 


TIRES-BATTERIES-ACCESSORIES 


Estab- 
lishments 

(number) 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  , 
NONMERCHANDISE  RECEIPTS  . 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  ,  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


,  REPTG  ADDL  DETAIL  FOR  LINE  400. 

►AUTO  FUELS-LUBRICANTS  

.  GASOLINE  

;  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

I REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
■NONMERCHANDISE  RECEIPTS  .  ,  ,  , 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


400  tREPTG  ADDL  DETAIL  FOR  LINE  400. 


AUTO  FUELS-LUBRICANTS 
GASOLINE 


400 
401 
403  i     MOTOR  OIL-GREASES-OTHER  OILS 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2  503 

42  231 

2  501 
1  523 

627 
196 
241 

(D) 
(D) 

3  872 

42  393 

3  859 

3  319 

583 


216 

50 

126 

(X) 

143 

37 

895 

100.0 

143 

36 

294 

95.8 

138 

37 

193 

100.0 

138 

35 

603 

95.7 

1 

(D) 

(D) 

138 

30 

632 

82.4 

91 

4 

272 

11.5 

18 

(D) 

(D) 

2 

(0) 

(D) 

3 

(D) 

(D) 

3 

(D) 

100.0 

3 

(D) 

(Dl 

2 

(D) 

(D) 

2 

(D) 

(D) 

8 

107 

0.3 

8 

4 

450 

100.0 

8 

107 

2.4 

7 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

90 

1 

462 

3.9 

86 

28 

041 

100,0 

86 

1 

447 

5.2 

62 

660 

2,4 

33 

783 

2.8 

(D) 
773 

57 
252 
131 
(D) 

72 
606 

11  737 
381 
209 
169 


5.9 

100.0 
5.9 
3.6 
1.5 
0.5 
0.6 

(D) 
(D) 
9.1 

100.0 
9.1 
7.8 
1.4 


(D) 
2.1 
0.2 
0.7 
0,4 

(D) 
0.2 

1.7 

100.0 
3.2 

1.8 
1.4 


standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-148    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,0 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


TIREi  BATTERYi  ACCESSORY 
DEALERS — CONT I NUED 


420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  , 
NONMERCHANDISE  RECEIPTS  ........ 

BRAKE  AND  WHEEL  SERVICES , 

TIRE  SERVICES  OTHER  THAN  RETREADING.  . 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  .  , 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


220 
240 
260 
300 
320 
340 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

500 
520 

520 
520 
524 
525 
526 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS 


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

tAUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


; REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
, NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


020 
040 
080 
100 
140 
160 
180 
220 
280 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

HEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  . 


180 

114 
114 
101 
71 
44 
37 
26 
53 
40 
28 
12 
63 

43 
113 

75 
75 
48 
36 
61 


28  407 

23  087 

9  051 


098 
026 
558 
352 
313 
867 
228 
82 
526 

628 
015 


20  495 

2  354 

1  070 

428 

877 


2  096 

1  625 

(D) 
(D) 

36 
(D) 

77 
(D) 
(0) 

(D) 
(D) 
(D) 
(D) 

729 

1  625 
729 
192 
355 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

(D) 
248 

1  337 

.■  248 

(D) 

(D) 

(D) 


25  976 

18  331 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


81.7 

100.0 

81.3 

31.9 

17.9 

3.6 

9.0 

1.2 

8.1 

3.1 

4.3 

0.3 

1.9 

4.5 
8.3 

100.0 

11.5 

5.2 

2.1 

4.3 


(X) 

100.0 

(D) 
(D) 
2.2 
(D) 
4.7 
(D) 
(0) 

100.0 
(D) 
(D) 
(D) 

44.9 

100.0 

44,9 

11.8 

21.8 

(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

(0) 

(0) 
15.3 

100.0 

18.5 

(D) 

(D) 

(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 


300 
380 
400 
420 
480 
500 
520 


MISC.  AIRCRAFTi  MARINEi  AUTO- 
MOTIVE DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  •  .  . 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  .  .  .  .  . 


AIRCRAFTi  BOATi  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

040 
080 
100 
140 
160 
180 
220 
280 
300 

300 
300 
308 
309 
311 
312 
313 
314 

380 
400 

400 
400 
401 
403 

420 
480 
500 

500 
500 
505 
507 

520 

520 
520 
527 
531 
532 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  


REPTG  ADDL  DETAIL  FOR  LINE  300 

I  SPORTING-RECREATION  EQUIPMENT 

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS  1  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


AUTOMOBILES-TRUCKS.  . 
AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 
HOUSEHOLD  FUELS-ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

CAMP  TRAILERS-TRAVEL  TRAILERS. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


[REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


300 

300 
300 
308 
311 

380 
420 
500 

500 
500 
504 
505 
507 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  .  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

OUTBOARD  MOTORS 

ALL  OTHER  BOATS i  INCL.  OUTBOARD  BOATS. 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  , 

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  . 
ALL  OTHER  MERCHANDISE .  , 

MOBILE  HOMES-HOUSEHOLD  TRAILERS.  .  .  . 

CAMP  TRAILERS-TRAVEL  TRAILERS 

ALL  OTHER  MERCHANDISE 


37 

9  606 

18 

2  153 

8 

74 

9 

224 

1 

(D) 

25 

5  320 

43 

849 

18  323 


1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

36 

(D) 

26 

7  618 

26 

7  247 

14 

499 

15 

3  155 

20 

2  507 

13 

(D) 

19 

886 

2 

(D) 

15 

(D) 

8 

74 

7 

1  536 

7 

74 

5 

72 

3 

6 

8 

(D) 

1 

(D) 

6 

160 

4 

785 

4 

73 

1 

(D) 

3 

(0) 

32 

(D) 

27 

6  465 

27 

572 

23 

378 

4 

30 

16 

182 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

1 

(D) 

19 

5  160 

16 

5  286 

16 

4  931 

16 

3  283 

8 

1  623 

3 

27 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-149 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


520 
520 
532 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANOISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANOISE  RECEIPTS. 


020 

0«0 
060 
080 
100 
180 
200 
260 
300 
320 
380 

too 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
340 
380 
500 
520 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  TRAILER  DEALERS — CONTINUED 
NONMERCHANOISE  RECEIPTS  


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  •  .  .  .  . 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS)  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS t  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANOISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS 


APPARELt  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


Estab- 
lishments 

(number) 


49 

7 

2 

1 

140 

1 

15 

18 

20 

20 

3 

1  491 

1  455 
1  455 
1  450 
68 
1  365 

1  389 

1  357 

1  357 

603 

144 

1  312 


2 

36 

254 


236 
236 
200 
343 


2 
26 

337 

686 

435 

26 

4 

11 

10 

84 

28 

1 

1 

48 

530 


Sales 


($1,000) 


3  220 
189 
183 


212  272 

(Z) 
(Z) 
(D) 
(D) 
1  070 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
176  208 

207  660 

172  606 

163  052 

1  317 

8  305 

21  319 

193  428 

20  719 

4  451 

789 

15  481 

(D) 

(D) 

398 

12  421 

181  049 

12  222 

8  945 

3  275 


268  293 

(D) 

3  246 

72  985 

122  810 

51  209 

436 

(0) 

146 

(D) 

2  849 

1  226 

(D) 

(0) 

1  625 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
5.9 
5.7 


100.0 

(Z) 
(Z) 
(D) 
(D) 
0.5 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
83.0 

100.0 

83.1 

78.5 

0.6 

4.0 

10.0 

100.0 

10.7 

2.3 

0.4 

8.0 

(D) 
(D) 
0.2 
5.9 

100.0 
6.B 
4.9 
1.8 


100.0 

(D) 
1.2 
27.2 
45.8 
19.1 
0.2 
(D) 
0.1 
(D) 
1.1 
0.5 
(D) 
(D) 
0.6 
4.4 


120 
140 
160 
180 
200 
240 
280 
300 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
280 
300 
500 
520 


040 
120 
140 


Kind  of  business  and  merchandise  line 


MEN'Si  BOYS'  APPAREL  STORES i 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


MEN'S'  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-31  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


226 

2 
226 

23 

88 

1 

15 

11 

4 

116 


243 
206 

1 

206 

187 
187 

89 
167 
142 

84 
167 

21 

19 

19 

8 

9 

10 

10 

17 

15 

14 

10 

6 

9 

86 
1 

15 

11 

4 

108 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
57  924 

2  871 

3  445 
(D) 
(D) 

63 

363 

83 

2  735 


(D) 
55  489 

61  496 
52  581 
2  999 
20  823 
11  704 
809 
16  247 

(Dl 

18  102 
2  751 
(D) 
(D) 
(D) 
202 
644 
558 
795 
(D) 
(D) 
77 

(D) 
(D) 

(0) 

63 

363 

83 

2  650 


136  589 

123  861 

(D) 

3  227 

645 


100.0 

(D) 
86.0 
4.3 
5.1 
(D) 
(D) 
0.1 
0.5 
0.1 
4.1 


(D) 
85.8 

100.0 
85.5 
4.9 
33.9 
19.0 
1.3 
26.4 

(D) 

100.0 
15.2 
(D) 
(D) 
(D) 
1.1 
3.6 
3.1 
4.4 
(D) 
(D) 
0.4 

(D) 
(D) 
(D) 
0.1 
0.6 
0.1 
4.1 


(X) 

100.0 

(D) 
2.6 
0.5 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-150    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


i\ 


'^ 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


160 
180 
200 
240 
260 
280 
300 
380 
500 
520 


040 
120 
140 

140 
140 
142 
143 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
300 
380 
500 
520 


140 
160 
180 
200 
240 
260 
280 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHINGt  SPECIALTY 
STORES — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


; REPTG  ADDL  DETAIL  FOR  LINE  160 

.WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


466 

30 

7 

3 

7 

62 

1 

1 

17 

185 


387 

297 

2 

21 

9 

9 
9 
3 
4 
4 
3 

297 

267 

267 

50 

65 

125 

155 

206 

261 

233 

101 

36 

116 

25 
3 
6 

47 
1 
1 

13 
121 


Sales 


($1,000) 


006 
(0) 
(D) 
425 
742 
(D) 
(D) 
142 
298 


(D) 
3  227 

(D) 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

88  512 

97  156 
79  171 

3  333 

2  136 

1  990 
6  234 

16  422 
25  028 
14  361 

2  545 
2  292 
5  343 

4  931 
(D) 
(D) 

2  636 
(D) 
(D) 
(D) 

5  638 


9 

(D) 

169 

15  851 

5 

77 

4 

29 

3 

(U) 

1 

(D) 

15 

106 

4 

21 

64 

660 

650 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


84.3 
4.0 

(D) 

(D) 
0.3 
2.2 
(D) 
(D) 
0.9 
5.1 


(D) 
3.0 
(D) 

100.0 
(D) 
(0) 
(D) 
(D) 
(D) 

82.7 

100.0 

81.5 

3.4 

2.2 

2.0 

6.4 

16.9 

25.8 

14.8 

2.6 

2.4 

5.5 

4.6 
(D) 
(0) 
2.5 
(D) 
(D) 
(D) 
5.3 


100.0 

(D) 
93.9 
0.5 
0.2 
(D) 
(D) 
0.6 
0.1 
3.9 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 

200 
280 
500 
520 


140 

140 
140 
142 
143 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
240 
260 
280 
500 
520 


Kind  of  business  and  merchandise  line 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

HOSIERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


, REPTG  ADDL  DETAIL  FOR  LINE  140,  .  . 
> MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES.  

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
Nshments 

(number) 


33 

851 

26 

398 

26 

357 

24 

352 

24 

323 

1 

(D) 

1 

(D) 

9 

40 

24 

1 

064 

6 

95 

6 

97 

3 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

7 

25 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  lo  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


Sales 


($1,000) 


762 

(0) 


105 

10  609 

85 

9  926 

8 

80 

6 

1  146 

6 

53 

3 

(D) 

2 

(D) 

2 

(D) 

85 

9  436 

80 

9  612 

80 

9  204 

15 

495 

10 

63 

26 

273 

50 

1  122 

72 

4  563 

63 

1  555 

49 

542 

21 

206 

25 

391 

5 

77 

3 

(D) 

3 

(D) 

1 

(D) 

10 

75 

2 

(D) 

33 

182 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-151 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 


140 
140 
144 

160 

160 
160 
172 
173 
175 

520 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

OTHER  MEN'S  OUTERWEAR 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

DRESSES 

COATS-SUITS 

FURS 


NONMERCHANDISE  RECEIPTS 


FAMILY  CLOTHING  STORES  (SIC  565) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
340 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


^ REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
i^EN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

•REPTG  ADDL  DETAIL  FOR  LINE  160 

•WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  .....  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


140 
160 
180 
300 
500 
520 


140 
160 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


279 

13 
69 

279 

1 

12 

176 


(D) 
(D) 
(D) 

4  056 

4  502 

4  056 

(D) 

(D) 

3  940 

(D) 


(D) 
14  025 

24  102 
13  086 

1  132 
4  657 
4  338 

239 

2  705 

8  863 

24  409 

8  016 

472 

(0) 

245 

743 

2  102 

1  895 

1  738 

179 

(D) 

627 

1  258 
151 
(D) 
(Z) 
(Dl 
(D) 
(D) 
(D) 
(D) 
998 


45 

639 

(D) 

2 

347 

41 

485 

(D) 

93 

1 

647 

4  989 
4  822 


(D) 
(D) 


(X) 

100.0 

(D) 

100.0 
(D) 
(D) 

90.1 

100.0 

90.1 

(D) 

(D) 

87.5 

(0) 


(X) 

100.0 

(D) 
53.3 

100.0 
54.3 
4.7 
19.3 
18.0 
1.0 
11.2 

33.7 

100.0 
32.8 
1.9 
(D) 
1.0 
3.0 
8.6 
7.8 
7.1 
0.7 
(D) 
2.6 

4,8 
0.6 
(D) 
(2) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.8 


100.0 

(0) 
5.1 
90.9 
(D) 
0.2 
3.6 


(X) 
100.0 


(D) 
(D) 


MEN'S  SHOE  STORES — CONTINUED 


180 

180 
180 
181 
182 
183 

500 
520 


ALL  FOOTWEAR. 


f REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


140 
160 
180 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


180  ; REPTG  ADDL  DETAIL  FOR  LINE  180.  . 

180  .ALL  FOOTWEAR 

181  >     MEN'S  AND  BOYS'  FOOTWEAR  .... 

182  '  WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

183  ,  CHILDREN'S  AND  INFANTS'  FOOTWEAR 

520   NONMERCHANDISE  RECEIPTS  


160 
180 

180 
180 
181 
182 
183 

520 


140 
160 
180 

180 
180 
181 
182 
183 

300 
500 
520 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


'REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
'all  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


197 
170 


41 
170 

161 
161 
161 
161 
158 

1 

10 

110 


622 

100.0 

664 

96.7 

556 

94.5 

6 

0.1 

105 

2.2 

(D) 

(D) 

114 

2.4 

15  664 

13  993 

(D) 

1  675 

11  648 

13  993 
11  648 

381 
11  088 

176 

(D) 


2  609 

2  341 

(D) 
2  227 

2  341 

2  227 

(D) 

10) 

2  128 

(D) 


28  033 

24  483 

55 
(0) 

22  946 

23  663 
22  197 

6  812 

10  290 

5  092 

(D) 
(D) 
797 


6  620 

(D) 


(D) 
12.0 
83.2 

100.0 

83.2 

2.7 

79.2 

1.3 

(0) 


(X) 

100.0 

(D) 
95.1 

100.0 

95.1 

(D) 

(D) 

90.9 


(D) 


0.2 

(D) 
93.7 

100.0 
93.8 
28.8 
43.5 
21.5 

(D) 
(D) 
3.3 


(X) 
100.0 


standard  Notes:        -  Represents  zero.        (D)  Withheld  lo  avoid  disclosuie.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-152    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


100 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^.^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


MISCELLANEOUS  APPARELt  ACCESSORY 
STORES  (SIC  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


FURNITUREi  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  , 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


762 

2 

1 

2 

1 

1 

1 

1 

185 

457 

435 

194 

25 

6 

9 

12 

1 

7 

1 

30 

395 


456 

2 

1 

1 

170 

167 

417 

136 

22 

6 

4 

9 

1 

17 

230 


Sales 


($1,000) 


658 

(D) 


232  872 

178  344 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

7  917 

54  358 

93  723 

9  673 

606 

(D) 

211 

153 

(D) 

127 

(D) 

915 

10  400 


153  494 

127  204 

(D) 
(D) 
(D) 

7  786 
12  509 
92  012 

6  804 
598 
(D) 
(D) 
113 
(D) 
618 

6  539 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
4.4 
30.5 
52.6 
5.4 
0.3 
(D) 
0.1 
0.1 
(0) 
0.1 
(D) 
0.5 
5.8 


(X) 

100.0 

(D) 
(D) 
(D) 
6.1 
9.8 
72.3 
5.3 
0.5 
(D) 
(D) 
0.1 
(D) 
0.5 
5.1 


Standard  Notes: 


TOTAL    

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (7)  Less  than  0.05%. 


100 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
320 
340 
460 
500 
520 


140 
200 
220 
240 
260 
280 
500 
520 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS'  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


Kind  of  business  and  merchandise  line 


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


REPTG  SALES  BY  BROAD  MOSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


Estab- 
lishments 

(number) 


434 

119 

651 

316 

103 

094 

2 

(D) 

108 

4 

435 

161 

12 

391 

316 

76 

391 

278 

98 

752 

278 

73 

016 

206 

9 

794 

275 

52 

329 

180 

9 

948 

34 

597 

16 

417 

112 

3 

451 

14 

143 

6 

(D) 

2 

(D) 

4 

(Z) 

11 

539 

184 

5 

622 

Sales 


($1,000) 


01 

17 

958 

80 

15 

926 

18 

386 

4 

(D) 

80 

14 

691 

6 

(D) 

1 

(D) 

5 

63 

1 

(D) 

1 

(D) 

26 

653 

5   506 
(D) 


21 

5  270 

16 

4  691 

1 

<D) 

2 

(D) 

1 

(D) 

3 

(D) 

16 

3  305 

8 

455 

2 

(D) 

6 

178 

5    109 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.    7K-153\ 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  fables,  including  lines  identified  b'jA 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Hne 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 


(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


020 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

320 
400 
420 
500 
520 


RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

\NEW    RADIOS-TV'Si    ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


HARDWARE 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


120 
180 
220 
500 
520 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

I^AJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


120 
180 
220 

220 
220 
231 
232 

233 
234 

500 
520 


COSMET ICS-DRU6S-HEALTH  NEEDS-CLEANERS 
ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


REPTG  ADDL  DETAIL  FOR  LINE  220 

•MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECOROS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
228 
229 
231 
232 
233 
234 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
'.    RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
'  SHEET  MUSIC-RELATED  ITEMS 


1 
122 

115 

115 

22 

115 

61 

22 

7 
14 

13 

13 

11 

5 

1 
1 
4 
3 
72 


34  263 


(D) 

18  139 

19  928 
17  302 

1  664 
14  018 

947 
661 

944 
97 

2  232 

90 
52 
37 

(D) 
(D) 
58 
(D) 
1  532 


14  838 

(D) 
(D) 
13  441 
(D) 
(D) 


(D) 

(D) 

3  074 

2  936 

2  772 

(D) 

235 

2  263 

(D) 

(D) 
(D) 


13  698 
11  597 


(D) 
87.0 

100.  0 

86.8 

8.4 

70.3 

4.8 

3.3 

4.5 
0.5 

100.0 
4.0 
2.3 

1.7 

(D) 
(D) 
0.3 
(D) 
7.3 


100.0 

(D) 
(D) 
90.6 
(D) 
(D) 


(X) 

100.0 

(D) 

(D) 

94.8 

100.0 

94.4 

(D) 

8.0 

77.1 

(D) 

(D) 
(D) 


(X) 
100.0 


10 

128 

100.0 

8 

976 

88.6 

2 

156 

21.3 

2 

478 

24.5 

2 

205 

21.8 

(D) 

(D) 

(D) 

(D) 

376 

3.7 

500 
520 


020 
040 
060 
080 
100 
120 
160 
260 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
120 
160 
260 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
120 
160 
260 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
280 
500 
520 


MUSICAL  INSTRUMENT  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATlNGi  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  AL(:OHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC .  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


3  346 

307 

2  485 

1  797 

136 

299 

7 

1 

6 

6 

4 

1 

48 

538 


280 

136 

587 

43 

181 

5 

1 

5 

6 

3 

1 

34 

363 


2  181 

1  506 

189 

1  506 

525 

31 

111 

2 

1 

3 

3 

2 

1 

15 

266 


128 
101 

19 
101 

18 
2 

15 
1 
2 

14 


(D) 
(D) 


357  596 

8  027 
231  874 
106  738 

2  370 

1  355 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
722 

6  164 


340  261 

274  971 

7  652 

224  400 

35  lie 

991 

985 

(D) 

(D) 

(D) 

(Z) 

(D) 

(D) 

(D) 

4  861 


208  653 

5  955 
163  964 
33  231 
860 
391 
(D) 
(0) 
(D) 
(0) 
(0) 
(D) 
288 

3  675 


20  964 

19  365 

249 
17  925 
589 
(D) 
206 
(D) 
(D) 
177 


(D) 
(0) 


100.0 

2.2 

64.8 
29.8 
0.7 
0.4 
(D) 
(D) 
(Z) 
(Z) 
(Z) 
(D) 
0.2 
1.7 


(X) 

100.0 

2.8 
81.6 
12.8 
0.4 
0.4 
(D) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(D) 
1.8 


100.0 

2.9 
78.6 
15.9 
0.4 
0.2 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
0.1 
1.8 


100.0 

1.3 
92.6 
3.0 
(D) 
1.1 
(D) 
(D) 
0.9 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-154     Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


020 
OtO 
060 
080 
100 
120 
260 
280 
300 
500 
520 


I 

&'. 


020 
OHO 
060 
080 
100 
260 
500 
520 


020 
040 
060 
080 
100 
120 
260 
300 
500 
520 


020 
040 
;80 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

San  Francisco-Oakland  SWiSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^.*^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ...... 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  .  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES)  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

GROCERIES-OTHE^  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


532 

417 

62 

417 

30 

9 

42 

3 

1 

2 

1 

16 

69 


152 
112 

10 
112 

14 
1 

13 
1 
1 

14 


1  210 

27 

349 

1  210 

93 

118 

2 

1 

1 

14 

175 


579 

185 

43 

163 

390 

579 

15 

26 

29 

18 

34 

17 

49 

165 

37 

33 

6 

8 

268 

162 


Sales 


($1,000) 


43  139 

34  849 

1  151 
31  521 
917 
83 
188 
(D) 
(D) 
(D) 
(D) 
146 
819 


14  337 

12  104 

297 
10  990 

381 
(D) 

200 
(D) 
(D) 

190 


82  625 

375 

7  474 

71  620 

1  379 

370 

(D) 

(D) 

(D) 

(D) 

1  303 


185  169 

119  937 

2  400 

1  888 

4  841 

6  831 
87  466 

(D) 

429 

132 

(D) 

(D) 

(D) 

1  678 

1  267 

1  553 

730 

148 

(D) 

7  046 
1  405 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

3.3 

90.5 
2.6 
0.2 
0.5 
(D) 
(D) 
(D) 
(D) 
0.4 
2.4 


100.0 

2.5 
90.8 
3.1 
(D) 
1.7 
(D) 
(D) 
1.6 


100.0 

O.S 

9.0 
86.7 
1.7 
0.4 
(D) 
(D) 
(D) 
(0) 
1.6 


100.0 

2.0 
1.6 
4.0 
5.7 
72.9 
(D) 
0.4 
0.1 
(D) 
(D) 
(D) 
1.4 
1.1 
1.3 
0.6 
0.1 
(D) 
5.9 
1.2 


020 

040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
220 


;REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-SATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Kind  of  business  and  merchandise  line 


DRUG  STORES  (SIC  591  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT!  MACHINERY 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
HOUSEHOLD  FUELS- ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


LIQUOR  STORES  (SIC  592) 

TOTAL  .  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


Estab- 
lishments 

(number) 


693 

179 

751 

574 

119 

119 

184 

(D) 

42 

(D) 

162 

388 

(D) 
(D) 

574 

86 

858 

557 

116 

645 

557 

84 

637 

497 

27 

572 

557 

34 

198 

430 

22 

907 

15 

(D) 

26 

429 

29 

132 

18 

(D) 

34 

(0) 

17 

(D) 

49 

1 

678 

164 

(0) 

37 

1 

553 

33 

730 

6 

148 

8 

(D) 

266 

(D) 

161 

(D) 

Sales 


($1,000) 


620 

309 

270 

638 

224 

366 

342 

6 

463 

37 

558 

25 

919 

529 

70 

663 

414 

9 

904 

69 

457 

85 

1 

544 

92 

2 

556 

64 

646 

37 

702 

117 

2 

766 

92 

4 

071 

131 

3 

405 

255 

23 

956 

170 

11 

570 

81 

4 

413 

16 

(D) 

5 

(Z) 

6 

(Z) 

18 

1 

111 

1 

(D) 

30 

3 

521 

21 

1 

203 

813 

64 

495 

597 

9 

164 

630 

108 

712 

493 

85 

086 

310 

5 

708 

20 

206 

20 

873 

493 

69 

620 

342 

6 

222 

51 

278 

2 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-155 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 
280 
300 
320 
500 
520 


020 
060 
080 
100 
1«0 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


140 
160 
200 
220 
240 
260 
280 
320 
500 
520 


020 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


LIQUOR  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  ■ 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINSt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  <  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-6IRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SECONDHAND  STORES  (SIC  5933) 


REPTS  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


4 
4 
4 
1 
97 
158 


241 

158 

4 

1 

4 

2 

48 

52 

33 

30 

70 

56 

54 

38 

31 

20 

11 

5 

2 

18 

69 

32 


(Z) 
(D) 
(D) 
(0) 
1  039 
1  160 


25  077 

20  741 

(D) 

(0) 

(D) 

(D) 

589 

1  423 

133 

279 

1  378 

3  577 

754 

735 

460 

235 

125 

(0) 

(0) 

1  111 

8  232 

705 


(D) 
(D) 
(D) 
(D) 
663 
189 
107 
(D) 
140 
68 


23  617 

19  466 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
133 
(D) 
(D) 
2  914 
565 
628 
460 
(D) 
125 
(D) 
(D) 
1  111 
8  092 
637 


(Z) 
(D) 
(D) 
(D) 
1.2 
1.4 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
2.8 
6.9 
0.6 
1.3 
6.6 

17.2 
3,6 
3.5 
2.2 
1.1 
0.6 
(0) 
(D) 
5.4 

39.7 
3.4 


(X) 

100.0 

(D) 

(D) 

(D) 

(D) 

52.0 

14.8 

8.4 

(D) 

11.0 

5.3 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
0.7 
(D) 
(D) 

15.0 
2.9 
3.2 
2.4 
(D) 
0.6 
(D) 
(0) 
5.7 

41.6 
3.3 


020 
040 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
500 
520 


020 
040 
120 
140 
160 
180 
220 
280 
300 
500 

500 

500  , 

508  > 

509 

511 

512 

513 

514 

515 

520 

520 
520 
521 
522 
523 


100 
120 
220 
240 

240 
240 
248 

260 
280 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


STATIONERY  STORES  (SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  .  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


I REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


, REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 
ALL  OTHER  MERCHANDISE 


1 
1 
2 
4 
2 
2 
2 
6 
15 
2 
6 
4 
121 
56 


14  966 

(D) 
(D) 
(D) 

10 
(D) 
(D) 
(D) 

66 
341 
(D) 

19 

(D) 

13  848 

555 


8  867 

7  501 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
7  260 

6  046 
5  874 
152 
(D) 
(D) 
246 
5  243 
(0) 
HI 

175 

3  831 
129 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
341 

2  962 

341 
341 

(D) 

(D) 

(D) 

6  588 


787 
Oil 
786 
72 
56 
350 
178 
172 
407 


100.0 

(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
0.4 
2.3 
<D) 
0.1 
(D) 
92.5 
3.7 


(X) 

100.0 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
96.8 

100.0 
97.2 
2.5 
(D) 
(D) 
4.1 
86.7 
(D) 
1.8 

2.3 

100.0 
3.4 
(D) 
(D) 
(0) 


(D) 
(D) 
(D) 
4.6 

100.0 
11.5 
11.5 

(D) 

(D) 

(D) 

88.3 

100.0 

88.6 

55.8 

1.1 

0.8 

19.9 

2.6 

2.5 

6.0 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'f^flerchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-156     Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


,  see  "Description  of  the  Tables"  in  front] 


520 

520 
520 
521 
522 
523 


■4 

020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
280 
300 
320 
400 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

400 
500 
520 


020 
300 
320 
500 
520 


Kind  of  business  and  merchandise  line 


STATIONERY  STORES — CONTINUED 

NONMERCHANDISE  RECEIPTS  

►REPTG  ADDL  DETAIL  FOR  LINE  520 

'NONMERCHANDISE  RECEIPTS  

'  PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORESt  BICYCLE 
SHOPS  (SIC  595) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


AUTO  FUELS-LUBRICANTS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


BICYCLE  SHOPS  (SIC  5953) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


127 
85 

4 

4 

3 

5 

5 

1 

26 

21 

25 

1 

3 

3 

85 

74 
74 
55 
26 
39 
37 
33 
20 
26 

2 

14 
40 


Sales 


($1,000) 


380 

5  311 
375 
197 
(D) 
(D) 


17  643 

12  948 

50 

46 

(D) 

25 

40 

(D) 

849 

826 

504 

(D) 

(D) 

(D) 

9  392 

(D) 

(D) 

212 

588 


16  652 

12  261 

(D) 

46 

(D) 

25 

40 

(D) 

849 

826 

504 

(D) 

(D) 

(D) 

8  847 

10  948 
7  746 
2  331 

466 
1  149 

797 
1  391 

407 
1  225 

(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5.1 

100.0 
7.1 
3.7 
(D) 
(D) 


(X) 

100.0 

0.4 
0.4 
(D) 
0.2 
0.3 
(D) 
6.6 
6.4 
3.9 
(D) 
(D) 
(D) 
72.5 
(D) 
(D) 
1.6 
4.5 


(X) 

100.0 

(0) 
0.4 
(D) 
0.2 
0.3 
(D) 
6.9 
6.7 
4.1 
•(D) 
(D) 
(D) 
72.2 

100.0 
70.8 
21.3 

4.3 
10.5 

7.3 
12.7 

3.7 
11.2 

(D) 
(D) 
(D) 


991 

(X) 

220 

260 

687 

100.0 

340 
400 

(D) 

(D) 

460 

545 

79.3 

480 

(D) 

(D) 

500 

(D) 

(D) 

520 

(D) 

(D) 

080 
320 
440 
460 
480 
500 
520 


120 
160 
200 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

HARDWARE 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL^ 


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


'REPTG  ADDL  DETAIL  FOR  LINE  280 

.JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 

OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


FUEL'  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES,  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(NA)  Not  available.       (X)  Not  applicable,       (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


23 

3  927 

16 

2  881 

1 

(D) 

7 

98 

1 

(D) 

16 

2  692 

2 

(D) 

3 

(D) 

3 

(D) 

Sales 


($1,000) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


1    136  (X) 

(D)  100.0 


224 

42  539 

167 

32  541 

2 

(D) 

1 

(D) 

2 

(D) 

25 

1  055 

42 

2  207 

167 

22  730 

156 

30  674 

156 

21  179 

129 

4  321 

88 

1  336 

144 

10  296 

101 

1  486 

135 

3  298 

22 

432 

8 

156 

19 

1  259 

144 

4  686 

124 

24  688 

(NA) 

(NA) 

124 

1  567 

19 

1 

923 

13 

1 

270 

3 

3 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

13 

1 

160 

3 

(D) 

5 

47 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.    7K-157 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ol  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 
260 

340 

teo 

500 
520 


260 
280 
320 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
260 
280 
300 
400 
500 
520 


020 
040 
080 
100 
120 
160 
220 
280 
300 
500 
520 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
HARDWARE 

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


CIGAR  STORESi  STANDS  (SIC  5993) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


131 

3 

1 
6 

131 
39 


(D) 


168 

(D) 


3 

0.4 

(D) 

(D) 

(D) 

(D) 

702 

91.9 

(D) 

(D) 

(D) 

(0) 

14  331 

10  613 

(D) 
(D) 
233 
10  138 
215 


6  928 

4  922 

141 
183 
vD) 
502 
3  163 

55 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
565 

72 


3 

144 

1 

(D) 

2 

(D) 

11 

419 

1 

(D) 

1 

(D) 

1 

(D) 

3 

28 

2 

(D) 

31 

2  251 

6 

53 

(X) 
100.0 


100.0 

(D) 
(D) 
2.2 
95.5 
2.0 


(X) 

100.0 

2.9 
3.7 

(D) 

10.2 

64,3 

1.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

11.5 

1.5 


100.0 

4.7 
(D) 
(D) 

13.8 
(D) 
(D) 
(D) 
0.9 
(D) 

73.9 
1.7 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


220 
280 
500 
520 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL^ 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL^ 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


300  SPORTING-RECREATION  EQUIPMENT 
500  ALL  OTHER  MERCHANDISE  .... 
520   NONMERCHANDISE  RECEIPTS  .  .  . 


020 
140 
160 
200 
240 
260 
280 
300 
320 
340 
500 
520 


280 
500 
520 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


JEWELRY-OPTICAL  GOODS  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


198 
1 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


13  172 

11  512 

(0) 

(D) 

10  913 

432 


11  139 


1  313 

(D) 
(D) 


5  154 
3  659 


(D) 

854 
(D) 


(X) 

100.0 

(D) 

(0) 

94.8 

3.8 


92.2 
(D) 
(D) 


(X) 
100.0 


(0) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

(D) 

53 

1.4 

(D) 

(D) 

(D) 

(D) 

3  298 

90.1 

44 

1.2 

(X) 

100.0 

(D) 

96.8 

(D) 


7K-158    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


v. 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Francisco-Oakland  SMSA 


[Includes  only  establishments  with  payroll.  For 

sxplanation  of  tables,  inducting  lines  identifieci  by^.^^^^^,  see  "Description  of  the  Tables"  In  front] 

-a 

o 

o 

s 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

(number) 

Sales 
($1,000) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 

o 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

(number) 

Sales 
($1,000) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 

PET    SHOPS    (SIC    5999    PART) 

TOTAL    •••••••••••• 

43 
28 

1 

3 

1 

28 

7 

119 

195 

138 

16 
8 
18 
22 
20 
22 

1    927 

1    221 

(D) 
(0) 
(D) 
1    119 
48 

8    863 

65   038 
55    065 

7    537 
368 

7    047 
(D) 
(D) 

4    252 

(X) 

100.0 

(D) 
(0) 
(0) 
91.6 
3.9 

(X) 

(X) 
100.0 

13.7 
0.7 

12.8 
(D) 
(D) 
7.7 

180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 

NONSTORE    RETAILERS--CONTINUED 
ALL    FOOTWEAR 

19 
20 
27 
24 
29 
35 
21 
19 
23 
19 
18 
74 
46 

60 
61 
74 

(D) 

(0) 

5    067 

2  515 
1    820 

(0) 
(D) 
(D) 

3  116 
(D) 
(D) 

9    433 
3    288 

(D) 
(D) 
(D) 

(D) 
(D) 
9.2 
4.6 
3.3 
(D) 
(D) 
(D) 
5.7 
(D) 
(D) 
17.1 
6.0 

REPTG   SALES    BY   BROAD    MDSE    LINES    .    . 

CURTAINS-DRAPERIES-DRY    GOODS 

MAJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     .    . 
FURNITURE-SLEEP    EQUIP. -FLOOR   COVERINGS. 
KITCHENWARE-HOME    FURNISHINGS 

460 

HAY-GRAIN-FEED-FARM    SUPPLIES 

SPORTING-RECREATION    EQUIPMENT    

500 

520 

NONMERCHANDISE    RECEIPTS    

OTHER    (SIC    5999    PART) 

LUMBER-BUILDING    MATERIALS    

TIRES-BATTERIES-ACCESSORIES    

FARM    EQUIPMENT"    MACHINERY    

ALL    OTHER    MERCHANDISE    

NONMERCHANDISE    RECEIPTS    

MAIL-ORDER    HOUSES    (SIC    532) 

TOTAL 

NONSTORE    RETAILERS 
(SIC    53    PART*) 

(X) 

MERCHANDISE    VENDING    MACHINE 
OPERATORS    (SIC    534) 

REPTG    SALES    BY    BROAD    MDSE    LINES    .    . 

GROCERIES-OTHER    FOODS    

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO    

COSMETICS-DRUGS-HEALTH    NEEDS-CLEANERS    . 
MEN'S-BOYS'    CLOTHINGi    EXC.    FOOTWEAR    .    • 
WOMEN'S-GIRLS'    CLOTHINGi    EXC.    FOOTWEAR. 

(X) 
(X) 

020 
040 
100 
120 
140 
160 

DIRECT    SELLING    (HOUSE-TO-HOUSE) 
ORGANIZATIONS    (SIC   535) 

TOTAL , 

Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-159 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963 -continued 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


120 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


220 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

500 
520 


San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  I  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-6IRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  1  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ■ 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


3  122 

678 
638 
298 
297 
547 
453 
203 
337 
222 
216 
239 
220 
284 
231 
176 
232 
178 
145 
502 
565 
15 
22 
21 
702 
1  336 


144 

1 

2 

3 

5 

42 

6 

15 

76 

130 

7 

6 

4 

2 

13 

56 


,  see  "Description  of  the  Tables"  in  front] 


Sales 


($1,000) 


1  032  148 

211  010 

51  243 

16  634 
27  107 

17  612 
47  139 
34  547 
72  250 
20  339 
20  540 
34  866 
38  529 
13  488 

8  689 

11  562 

13  618 

46  977 

153  605 

S3  399 

34  652 

1  257 

6  910 

1  515 

53  254 

41  838 


(D) 
(D) 
(D) 
(D) 

1  163 
(D) 
346 

6  070 

42  613 

229 

1  181 
(D) 
(D) 
474 

1  458 


22  847 

(D) 
(D) 

1  176 

20  591 

21  910 
19  800 
12  928 

2  018 
334 
(D) 

1  517 
480 
271 
348 
(Z) 
(D) 
146 
72 
(D) 
762 

(D) 
837 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

20.4 
5.0 
1.6 
2.6 
1.7 
4.6 
3.3 
7.0 
2.0 
2.0 
3.4 
3.7 
1.3 
0.8 
1.1 
1.3 
4.6 

14.9 
5.2 
3.4 
0.1 
0.7 
0.1 
5.2 
4.1 


100.0 

(D) 
(D) 
(D) 
(D) 
2.1 
(D) 
0.6 
11.2 
78.3 
0.4 
2.2 
(0) 
(D) 
0.9 
2.7 


100.0 

(D) 

(D) 

5.1 

90.1 

100.0 
90.4 
59.0 
9.2 
1.5 
(D) 
6.9 
2.2 
1.2 
1.6 
iZ) 
(D) 
0.7 
0.3 
(D) 
3.5 

(D) 
3.7 


320 
340 

340 
340 
341 
342 
343 
345 
346 
347 
348 
349 
352 
353 
355 

460 
480 
520 


200 
240 
260 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


120 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 


Kind  of  business  and  merchandise  hne 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

MASONRY  SUPPLIES  

INSULATION  

ALL  OTHER  BUILDING  MATERIALS  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  


[REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


tREPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 

PLUMBING-ELECTRICAL  SUPPLIES  . 

;  OTHER  HARDWARE-TOOLS  


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


15  977 
15  707 

(0) 

14  932 

15  351 
14  659 

(D) 
(D) 

1  072 
(D) 
(D) 
(D) 
(D) 
(0) 

1  595 
(0) 

5  063 

(D) 

(D) 
(D) 


5  712 

3  884 

(D) 

(D) 

211 

3  348 

3  553 
3  094 
(D) 
1  445 
383 
246 
(D) 

(0) 
(D) 
125 


11  119 


(D) 
(D) 
(D) 
952 
(D) 
316 
4  383 

7  961 
4  041 
836 
1  225 
1  992 


(D) 
95.1 

100.0 

95.5 

(D) 

(D) 

7.0 

(D) 

(D) 

(D) 

(D) 

(D) 

10.4 

(D) 

33.0 

(D) 
(D) 
(D) 


100.0 

(Dl 

(D) 

5.4 

86.2 

100.0 

86.8 

(D) 

40.6 

10.7 

6.9 

(0) 

(D) 
(D) 
3.2 


100.0 

(D) 
(D) 
(D) 

11.4 
(D) 
3.8 

52.5 

100.0 
50.8 
10.5 
15.4 
25.0 


7K-160    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


■HJ 


'   1 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^.^,  see  "Description  of  the  Tables"  in  front] 


340 

310 
340 

348 
356 

420 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS,  c 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  •  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

FARM  EQUIP.  DEALERS  (SIC  5252: 
total'' 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
VKOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR.  .  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS'. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  .  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  ...  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-T08ACC0  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
IMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  ...  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR. 


Estab- 
lishments 

(number) 


132 

104 

52 
25 
1 
6 
12 
67 
75 
79 
67 
96 
50 
50 
76 
65 
45 
58 
13 
4 
9 
76 
55 


Sales 


($1,000) 


1  429 

7  298 

1  426 

972 

453 

(Dl 
(D) 
342 
143 


166  139 

8  365 

1  624 

(D) 

687 

1  190 

5  57S 

18  393 

39  342 

5  450 

16  427 

10  850 

8  502 

7  726 


3  506 

3  516 

4  458 
(D) 
767 

3  874 
12  244 
10  639 


138  188 

7  681 
(D) 
(D) 
(0) 
(D) 

3  810 
16  716 

135  200 

16  547 

12  498 

3  903 

34  667 

135  200 

34  345 

2  927 

1  813 

613 

110 

760 

086 

489 

853 

509 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


17.1 

100.0 

19.5 

13.3 

6.2 

(D) 
(D) 
4.1 
1.7 


100.0 

5.0 
1.0 
(D) 
0.4 
'0.7 
3.4 
11.1 
23.7 
3.3 
9.9 
6.5 
5.1 
4.7 
2.1 
2.1 
2.7 
(D) 
0.5 
2.3 
7.4 
6.4 


5.6 
(D) 
(0) 
(D) 
(D) 
2.8 
12.1 

100.0 

12.2 

9.2 

2.9 

25.1 

100.0 
25.4 
2.2 
1.3 
0.5 
1.6 
5.0 
2.3 
4.8 
5.8 
1.9 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  lo  insufficient  reporting. 


200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
500 

500 
500 
501 
502 
503 

520 


, REPTG  ADDL  DETAIL  FOR  LINE  200. 
•CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


> REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


> REPTG  ADDL  DETAIL  FOR  LINE  260. 
; KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


DEPARTI^ENT  STORES — CONTINUED 
CURTAINS-DRAPERIES-DRY  GOODS.  .  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

I  HARDWARE-TOOLS  

•  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


500. 


'REPTG  ADDL  DETAIL  FOR  LINE 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ...  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


(X)  Not  applicable. 


(Z)  Less  than  0.05%. 


Sales 


($1,000) 


17 

135 

200 

17 

11 

665 

16 

(D) 

17 

7 

459 

2 

(D) 

15 

10 

211 

14 

128 

203 

14 

10 

133 

13 

6 

397 

13 

3 

394 

19 

7 

742 

17 

135 

200 

17 

7 

625 

16 

2 

104 

13 

5 

481 

16 

5 

256 

14 

122 

376 

14 

4 

986 

13 

2 

263 

13 

2 

724 

17 

3 

093 

14 

2 

930 

9 

3 

137 

8 

85 

409 

8 

3 

085 

8 

1 

940 

8 

1 

145 

7 

(D) 

6 

(D) 

6 

(D) 

6 

(D) 

3 

(D) 

4 

767 

8 

(D) 

19 

7 

070 

17 

135 

200 

17 

6 

927 

17 

2 

235 

14 

2 

823 

9 

1 

724 

60 

19 

881 

48 

18 

670 

41 

(Dl 

16 

1 

064 

1 

(Dl 

2 

(D) 

45 

888 

42 

966 

45 

3 

685 

40 

488 

46 

2 

241 

30 

452 

19 

136 

46 

1 

370 

41 

278 

24 

214 

43 

926 

3 

(D) 

48 

4 

610 

25 

576 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-161 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


200 
240 
520 


DRY  GOODS  STORES  (SIC  539  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  • 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
NONMERCHANDISE  RECEIPTS  

SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


FOOD  STORES  (SIC  54) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
200 
220 
240 
260 
300 
320 
340 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES,  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
200 
220 
240 
260 
300 
320 
340 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


393 

393 

22 

6 

159 

215 

206 

2 

8 

5 

1 

1 

42 

1 

16 

2 

210 

94 


265 

245 
245 
217 
214 
206 
241 

9 

6 

159 

214 

202 

2 

8 

5 

1 

1 

42 

1 

16 

2 


1  211 
(D) 
(0) 


502 
(0) 


194  362 
453 


130 

7 

273 

9 

769 

13 

954 

<D) 

(Z) 

(D) 

(D) 

(D) 

704 

(D) 

(Z) 

(D) 

7 

068 

1 

282 

243 

018 

223 

065 

182 

567 

216 

687 

176 

740 

48 

531 

17 

720 

13 

413 

97 

529 

284 

130 

7 

273 

(0) 

13 

925 

(D) 

(Z) 

(D) 

(D) 

(D) 

704 

(D) 

(Z) 

(D) 

98.0 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

82.7 
0.2 
0.1 
3.1 
4.2 
5.9 
(D) 
(Z) 
(D) 
(D) 
(D) 
0.3 
(D) 
(Z) 
(D) 
3.0 
0.5 


81.8 

100.0 

81.6 

22.4 

8.2 

6.2 

45.0 

0.1 
0.1 
3.3 
(D) 
6.2 
(D) 
(Z) 
(D) 
(D) 
(D) 
0.3 
(0) 
(Z) 
(D) 


GROCERY  STORES.  INCLUDING 
DELICATESSENS — CONTINUED 


500 

500 
500 
508 
516 

520 


ALL  OTHER  MERCHANDISE 


REPTG  ADDL  DETAIL  FOR  LINE  500. 

■ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


020 

020 
020 
021 
023 
024 

520 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


;REPTG  ADDL  DETAIL  FOR  LINE  020. 

GROCERIES-OTHER  FOODS  

'  MEATS-FISH-POULTRY  

;  FROZEN  FOODS  

ALL  OTHER  FOODS 


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 


020 

020 
020 
022 
023 
024 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
;GR0CERIES-0THER  FOODS  

PRODUCE  (FRESH  FRUITS-VEGETABLES), 
'  FROZEN  FOODS  

ALL  OTHER  FOODS 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 


020 
040 
100 
500 
520 


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05% 


209 

208 

208 

203 

78 

86 


(D) 

201  676 

7  044 

6  089 

929 

1  249 


1  430 

1  430 

1  430 

1  400 

(D) 

<0) 


1  644 
(D) 


1  637 


86 

5  436 

(X) 

57 

4  308 

100.0 

57 

4  154 

96.4 

10 

151 

3.5 

1 

(D) 

(0) 

1 

(D) 

(D) 

1 

(D) 

(D) 

(0) 

100.0 
3.5 
3.0 
0.5 

0.6 


27 

3 

755 

(X) 

18 

3 

002 

100.0 

18 

(D) 

100.0 

18 

3 

002 

100.0 

18 

(0) 

100.0 

18 

2 

982 

99.3 

1 

(D) 

(D) 

3 

(0) 

(D) 

100.0 

100.0 

100.0 

97.9 

(D) 

(D) 


(X) 
100.0 


7K-162    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

San  Jose  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


REPTG  SALES  BY  BROAO  MDSE  LINES 


020 

020 
020 
021 
023 
024 

040 
100 
500 

500 
500 
516 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020. 

;  GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


I  REPTG  ADDL  DETAIL  FOR  LINE  500. 

I  ALL  OTHER  MERCHANDISE 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIESi  NONMANUFACTURI NG 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


320 

380 
400 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS i 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


4  042 

4  037 

3  921 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


330 

230 

782 

243 

204 

887 

9 

195 

2 

(D) 

8 

(Z) 

2 

(D) 

17 

1 

221 

13 

149 

3 

(Z) 

143 

(D) 

59 

478 

134 

23 

272 

1 

(0) 

41 

10 

771 

170 

15 

157 

169  802 

154  413 

(D) 

132  192 

(D) 

9  236 

(D) 

12  558 


(X) 

100.0 

97.1 

100.0 

97.1 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 


100.0 

0.1 
(D) 
(Z) 
(0) 
0.6 
0.1 
(Z) 
(D) 
0.2 
11.4 
(D) 
5.3 
7.4 


100.0 

(D) 
85.6 

(D) 
6.0 

(D) 
8.1 


380 

380 
380 

381  I 

382  > 
383 
385 

386  i 

387  t 
386 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  

NEW  PASSENGER  CARSi  WHOLESALE 

NEW  COMMERCIAL  VEHICLESi  RETAIL.  .  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCEsaORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  •  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 
USED  COMMERCIAL  VEHICLES  ..... 
ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS  

; REPTG  ADDL  DETAIL  FOR  LINE  400. 

,AUTO  FUELS-LUBRICANTS  

I    MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

>REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


520 t REPTG  ADDL  DETAIL  FOR  LINE  520. 
520  I  NONMERCHANDISE  RECEIPTS  .  .  .  . 
527  t     SERVICE  LABOR. 


Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


528  f     OTHER  NONMERCHANDISE  RECEIPTS. 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


51 

142 

329 

42 

131 

991 

42 

113 

406 

38 

124 

741 

38 

106 

854 

38 

69 

780 

1 

(D) 

22 

9 

055 

38 

20 

475 

35 

5 

419 

18 

1 

285 

3 

(D) 

31 

(D) 

29 

89 

964 

29 

(D) 

9 

(Z) 

28 

101 

41 

7 

518 

40 

126 

355 

40 

7 

418 

40 

3 

660 

38 

2 

245 

37 

684 

22 

559 

4 

(D) 

41 

10 

717 

40 

126 

355 

40 

10 

604 

40 

8 

424 

27 

2 

111 

14 

13  291 

10 

12  322 

1 

(D) 

10 

10  206 

8 

10  338 

8 

8  306 

8 

4  638 

3 

(0) 

2 

(D) 

1 

(D) 

8 

1  886 

5 

(D) 

2 

(D) 

1 

(D) 

5 

(D) 

5 

(D) 

5 

(0) 

5 

(D) 

8 

984 

8 

10  401 

8 

984 

7 

351 

6 

241 

7 

(D) 

4 

(D) 

10 

1  068 

10 

12  322 

10 

1  068 

8 

(0) 

5 

(D) 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-163 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 

380 
380 
381 
382 
383 
385 
386 
387 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


380 

380 
380 
385 
386 
387 
388 

420 

420 
420 
421 

500 
520 

520 
520 
527 
528 


220 
260 
300 
320 
340 
400 

400 
400 
401 
403 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

.lUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSt  RETAIL  

NEW  PASSENGER  CARSt  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  .  .'  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


> REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

USED  PASSENGER  CARS.  RETAIL.  .  . 
USED  PASSENGER  CARS.  WHOLESALE  . 
USED  COMMERCIAL  VEHICLES  .  .  .  . 
ALL  OTHER  POWERED  i^OAD  VEHICLES. 


TIRES-BATTERIES-ACCESSORIES 


; REPTG  ADDL  DETAIL  FOR  LINE  420.  . 

(TIRES-BATTEKIES-ACCESSORIES  .  .  . 

PARTS.  INSTALLED  IN  REPAIR  WORK. 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 
; NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


102 
77 


10  100 

8  580 

10  100 

8  580 

6  271 

(0) 

180 

1  541 

531 

(D) 

734 

10  100 
734 
394 
136 
(D) 
(D) 

773 

10  100 
773 
(D) 
(D) 


25  688 
21  279 
20  536 


116 
(D) 
67 
(0) 
(D) 
214 

4  728 
63 
(D) 
(D) 


(X) 

100.0 

85.0 

100.0 

85.0 

62.1 

(D) 

1.8 

15.3 

5.3 

(D) 

7.3 

100.0 
7.3 
3.9 
1.3 
(0) 
(0) 

7.7 

100.0 
7.7 
(D) 
(D) 


20 

766 

100.0 

20 

030 

96.5 

17 

767 

85.6 

1 

952 

9.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

13 

546 

100.0 

527 

3.9 

307 

2.3 

220 

1.6 

100.0 

0.7 
(D) 
0.4 
(D) 
(D) 
1.4 

100. 0 
1.3 
(D) 
(0) 


TIRE.  BATTERY.  ACCESSORY 
DEALERS — CONT I NUED 


420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

JnoNMERCHANDISE  RECEIPTS  

'    BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
;  OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


220 
300 
380 
400 
420 
500 
520 


380 
420 
500 

500 
500 
504 
505 
507 

520 

520 
520 
527 
532 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  . 

•ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 
CAMP  TRAILERS-TRAVEL  TRAILERS.  . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


-REPTG  ADDL  DETAIL  FOR  LINE  520. 
[NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


13  880 

11  258 

9  921 

4  739 

2  015 

734 

800 

62 

587 

251 

395 

119 

229 

(0) 
1  195 

8  655 
879 
335 
282 
257 


13  022 

(D) 
1  103 
(D) 
(D) 
(D) 
10  295 
860 


12  364 

11  517 

(Dl 

(D) 

10  295 

10  776 

9  848 

8  863 

768 

223 

803 

10  422 

801 

90 

703 


88.2 

100.0 

88.1 

42.1 

17.9 

6.5 

7.1 

0.6 

5.2 

2.2 

3.5 

1.1 

2.0 

(D) 
7.6 

100.0 
10.2 
3.9 
3.3 
3.0 


100.0 

(D> 
8.5 
tD> 
(D) 
(D) 
79.1 
6.6 


(X) 

100.0 

(0) 

(D) 

89.4 

100.0 

91.4 

82.2 

7.1 

2.1 

7.0 

100.0 
7.7 
0.9 
6.7 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-164    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^j>.^^^^,  see  "Description  of  the  Tables"  in  front] 


\ 


020 
040 
100 
120 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


040 
120 
140 
160 
180 
200 
220 
240 
260 
260 
300 
500 
520 


Kind  of  business  and  merchandise  line 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  • 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

;tir£s-batteries-accessories  

parts  1  installed  in  repair  work.  .  .  . 

PARTSi  retail  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELt  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  8Y  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
AOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTft'EAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


617 
436 

26 
8 

76 
3 
9 
1 
1 

10 
2 

11 

14 

2 

1 

436 

416 
416 
415 
15 
374 

395 

349 
349 
141 
43 
327 

3 

4 

26 

356 

350 

350 

332 

91 


Sales 


($1,000) 


82    840 

63    621 

74 
(D) 
633 
(Z) 
(D) 
(D) 
(0) 
73 
(D) 
(D) 
255 
(D) 
(D) 
52  082 

61  359 

50  248 

47  645 

340 

2  238 

6  151 

52  945 
5  476 

1  143 
345 

3  977 

(D) 

(Z) 

401 

3  457 

52  313 
3  394 

2  340 
1  051 


409 

78 

068 

310 

66 

763 

1 

(D) 

8 

709 

88 

15 

541 

204 

31 

723 

125 

14 

663 

8 

514 

1 

(D) 

4 

56 

4 

(D) 

31 

373 

6 

(D) 

25 

586 

145 

2 

412 

13  783 

12  442 

(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

0.1 
(D) 
1.0 
(Z) 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
0.4 
(0) 
(D) 
81.9 

100.0 

81.9 

77.6 

0.6 

3.6 

9.7 

100.0 

10.3 

2.2 

0.7 

7.5 

(D) 
(Z) 
0.6 
5.4 

100.0 
6.5 
4.5 
2.0 


(D) 

1.1 

23.3 

47.5 

22.0 

120 

0.8 

140 

<D) 

160 

0.1 

180 

(D) 

200 

0.6 

260 

(D) 

280 

0.9 

500 

3.6 

520 

(X) 

100.0 

(D) 


140 
160 
180 
280 
300 
500 
520 


120 

140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
280 
300 
500 
520 


120 
140 

140 
140 

142 
146 


Kind  of  business  and  merchandise  hne 


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS — CONTINUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  .  < 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 

BOYS'  CLOTHING 

MEN'S  TAILORED  OUTERWEAR  , 

OTHER  MEN'S  OUTERWEAR , 

MEN'S  HATS • 

OTHER  MEN'S  CLOTHING  , 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  .  . 

MILLINERY 

HOSIERY 

LINGERIE  . 

WOMEN'S  SPORTSWEAR  , 

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR > 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

CUSTOM  TAILORS  (SIC  567) 

TOTAL'- 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


>REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
|MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

>  OTHER  MEN'S  CLOTHING  


Estab- 
lishments 

(number) 


57 

10  963 

7 

(0) 

21 

630 

8 

33 

2 

(D) 

2 

(D) 

26 

386 

Sales 


($1,000) 


62 

13 

263 

53 

12 

210 

1 

(D) 

53 

10 

736 

51 

11 

946 

51 

10 

507 

26 

657 

47 

4 

209 

44 

2 

057 

24 

90 

48 

3 

499 

6 

(Dl 

5 

(D) 

5 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

3 

(D) 

4 

(0) 

4 

(D) 

3 

(0) 

2 

(D) 

2 

(D) 

2 

(D) 

21 

630 

8 

33 

2 

(D) 

2 

(D) 

25 

(0) 

33    304 

28    565 


7 

(0) 

4 

(D) 

128 

24 

615 

9 

1 

066 

1 

(D) 

2 

(D) 

18 

320 

2 

(D) 

48 

1 

171 

29    343 
25    794 


(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-165 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  ot  tables,  including  lines  identified  by  j 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


160 
180 
280 
520 


160 

160 
160 
163 
164 
172 
174 
176 


WOMENtS  READY-TO-WEAR  STORES — CON. 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


WOMEN'S  ACCESSORY'  SPEC.  STORES' 
FURRIERS  (SIC  563t  568) 

TOTAL ,  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR ■ 

JEWELRY-OPTICAL  GOODS  • 

NONMERCHANOISE  RECEIPTS  ■ 

MILLINERY  STORES  (SIC  563  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  160 

JWOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
I  MILLINERY 

HOSIERY 

DRESSES 

>  HANDBAGS  

►  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 


APPAREL.  ACCESSORY'  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


180   ALL  FOOTWEAR. 


21  915 

21  049 

17  781 

857 

250 

447 

1  464 
4  267 
6  236 

2  287 
371 
246 

1  477 

(0) 
(Dl 
(D) 
(0) 
(D) 
(0) 


2  771 

2  700 

(D) 
(D) 
(0) 


140 

140 
140 
(D) 
(0) 
(D) 
(D) 
(D) 


1  766 

1  813 

1  766 

(D) 

(D) 

40 

243 

960 

353 

64 

(D) 

56 

(D) 


85.0 

100.0 

84.5 

4.1 

1.2 

2.1 

7.0 

20.3 

29.6 

10.9 

1.8 

1.2 

7.0 

(0) 
(D) 
(D) 
(01 
(D) 
(D) 


100.0 

97.4 
(D) 
(D) 
(0) 


100.0 

100.0 
100.0 
(D) 
(D) 
(D) 
(D) 
(D) 


97.4 

100.0 

97.4 

(D) 

(D) 

2.2 

13.4 

53.0 

19.5 

3.5 

(0) 

3.1 

(D) 


280 
520 


160 

160 
160 
173 
175 

520 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES — CONT I NUED 

JEWELRY-OPTICAL  GOODS  

NONMERCHANOISE  RECEIPTS  

FURRIERS'  FUR  SHOPS  (SIC  568) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


, REPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

COATS-SUITS 

i  FURS  


NONMERCHANOISE  RECEIPTS 


FAMILY  CLOTHING  STORES  (SIC  565) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
140 

140 
140 
142 
143 
144 
145 
146 


MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING. 


EXC.  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
iMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


160   WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

160  ^REPTG  ADDL  DETAIL  FOR  LINE  160 

160  'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

161  I  CHILDREN'S-INFANTS'  WEAR  

163  (  MILLINERY 

164  '  HOSIERY 

165  I  LINGERIE  

168  1  WOMEN'S  SPORTSWEAR  

172  >  DRESSES 

173  ;  COATS-SUITS 

174  ;  HANDBAGS  

175  >  FURS  

176  ►  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

180  ALL  FOOTWEAR 

200  CURTAINS-DRAPERIES-DRY  GOODS 

220  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

240  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

260  KITCHENWARE-HOME  FURNISHINGS 

280  JEWELRY-OPTICAL  GOODS  

300  SPORTING-RECREATION  EQUIPMENT  

500  ALL  OTHER  MERCHANDISE  

520  NONMERCHANOISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


140 
160 
180 
500 
520 


MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL^ 


100 
81 


(D) 
(D) 


10  807 
8  851 


(D) 
002 


750 
168 
(0) 
(D) 
(D) 
16 
663 


750 
922 

96 
(D) 

70 
139 
657 
454 
417 

36 
(D) 

58 


(0) 
(0) 


514 

(X) 

514 

100.0 

(0) 

(0) 

476 
455 
(D) 
(0) 

100.0 
95.6 

(D) 
(0) 

(X) 

100.0 

(D) 
45.2 

100.0 
55.1 
(D) 
(D) 
(D) 
0.3 
11.5 

37.3 

100.0 
33.4 
1.7 
(D) 
1.2 
2.4 
11.4 
7.9 
7.3 
0.6 
(D) 
1.0 


472 

5.3 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

20 

0.2 

(D) 

(D) 

(D) 

(D) 

358 

4.0 

(D) 

(D) 

710 

5.2 

12  431 

91.1 

(D) 

(D) 

471 

3.5 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-166    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


160 
180 

180 
180 
182 
183 

520 


I 


111, 


140 
160 
180 

180 
180 
181 
182 
183 

520 


140 
160 
180 

180 
180 
181 
182 
183 

500 
520 


140 
160 
200 


Kind  of  business  and  merchandise  line 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  .  < 

ALL  FOOTWEAR , 

WOMEN'S  AND  GIRLS'  FOOTWEAR , 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  . 

NONMERCHANDISE  RECEIPTS  ■ 


CHILDREN'S!  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-SOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  .  . 
ALL  FOOTWEAR , 

MEN'S  AND  BOYS'  FOOTWEAR , 

WOMEN'S  AND  GIRLS'  FOOTWEAR , 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  , 

NONMERCHANDISE  RECEIPTS  

FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
CURTAINS-DRAPERIES-DRY  GOODS 


Estab- 
lishments 

(number) 


332 

219 

1 

3 

68 


Sales 


($1,000) 


3  172 
3  151 

469 

2  550 

3  151 

2  550 
(D) 
(D) 

137 


631 

(X) 

140 
160 

602 

100.0 

200 
220 

(D) 

(D) 

240 

(D) 

(D) 

260 

580 

96.3 

280 
300 

602 

100.0 

320 

580 

96.3 

340 

(D) 

(D) 

500 

(D) 

(0) 

520 

(0) 

(D) 

(D) 

(D) 

8  504 

8  915 
8  353 
2  532 
4  095 
1  754 

(D) 
301 


71  002 


(D) 

(D) 

2  904 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

14.9 
80.9 

100.0 
80.9 

(D) 
(D) 

4.3 


(X) 

100.0 

(D) 

(D) 

93.7 

100.0 
93.7 
28.4 
45.9 
19.7 

(D) 
3.3 


(X) 

100.0 

(D) 
(0) 
4.9 


220 
240 
260 
280 
300 
320 
340 
480 
500 
520 


140 
160 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
500 
520 


200 

240 
520 


200 
220 
240 
260 
340 
500 
520 


Kind  of  business  and  merchandise  line 


FURNITURE.  HOME  FURNISHINGS. 
EIJUIPMENT  STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  E(3UIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  ........ 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


114 

123 

40 

9 

5 

3 

5 

1 

14 

128 


187 

42 

317 

132 

36 

394 

1 

(D) 

3 

(D) 

63 

(D) 

33 

2 

239 

121 

(D) 

26 

1 

219 

9 

127 

5 

(D) 

2 

(D) 

1 

(D) 

9 

96 

66 

1 

296 

113 

87 

1 

2 

31 

30 

87 

77 
77 
55 
74 
49 
5 
2 

21 

7 
5 
1 
7 
50 


Sales 


($1,000) 


21  028 
28  573 

2  379 
127 
(D) 
(D) 

67 
(D) 
278 

3  053 


28  675 

(0) 
(D) 

1  151 
(D) 

23  244 

27  018 

21  876 

3  179 

16  254 

2  372 
(0) 
(D) 

694- 
(0) 
(D) 
(0) 
(D) 
1  134 


6  787 

5  612 

(D) 

5  028 

(D) 


1  433 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


35.8 
48.6 
4.0 
0.2 
(0) 
(D) 
0.1 
(D) 
0.5 
5.2 


100.0 


(D) 
(D) 
(D) 
6.2 
(D) 
3.3 
0.3 
(D) 
(D) 
(D) 
0.3 
3.6 


100.0 

(D) 
<D) 
4.0 
(D) 
81.1 

100.0 

81.0 

11.8 

60.2 

8.8 

(D) 

(D) 

2.4 
(0) 
(D) 
(D) 
(D) 
4.0 


(X) 

100.0 

(D) 
89.6 

(D) 


199 

83.7 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-167 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


CHINA  1  GLASSWARE.  METALWARE 
STORES  (SIC  S715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


200 
220 

220 
220 
224 
225 
226 

240 
260 

260 
260 
264 
265 

340 
480 
500 
520 


220 

22C 
220 
224 
225 
226 
227 

260 

260 
260 
264 
265 

320 
340 
500 
520 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGSi 
KITCHENWARE-HOME  FURNISHINGS ■. 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  •  . 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220.  ... 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  . 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260.  ... 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

,  ALL  OTHER  KITCHENWARE-HOUSEWARES  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


843 
(D) 


(D) 

7  463 

8  863 
7  463 
5  483 
1  736 

227 

(D) 
(D) 

3  851 

1  038 

(D) 

(D) 

(D) 
(D) 
(D) 
820 


7  396 

8  150 
7  088 

330 

6  273 

219 

267 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


100.0 

(D) 
77.2 

100.0 

84.2 

61.9 

19.6 

2.6 

(D) 
(D) 

100.0 

27.0 

(D) 

(D) 

(D) 
(D) 
(D) 
8.5 


(X) 

100.0 

87.2 

100.0 

87.0 

4.0 

77.0 

2.7 

3.3 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


220 
500 
520 


220 

220 
220 
231 
232 
233 
234 

500 
520 


MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RAD lOS-TV • S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATEO  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
228 
229 
231 
232 
233 
234 

500 
520 


020 
040 
060 
080 
100 
280 
400 
500 
520 


020 
040 
060 
080 
100 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CISARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


661 

68 

568 

289 

12 

56 

2 

1 

8 

85 


659 

483 

58 

483 

111 

4 

34 

2 

7 

57 


5  888 

4  269 

3  930 
(D) 
(D) 


1  255 

1  030 

915 

897 
791 
(D) 
(D) 
631 
(D) 


(D) 
(0) 


3  239 

3  015 


191 
972 
872 
343 
437 
(D) 
(D) 
116 

(D) 
(D) 


66  509 

872 
47  901 
16  234 
270 
283 
(D) 
(D) 
102 
851 


92.1 
(D) 
(D) 


(X) 

100.0 

88.8 

100.0 

88.2 

(D) 

(D) 

70.3 

(D) 

(D) 
(0) 


100.0 

93.1 

100.0 

93.1 

27.3 

42.1 

13.7 

(D) 

(D) 

3.6 

(D) 
(D) 


100.0 

1.3 

72.0 
24.4 
0.4 
0.4 
(D) 
(D) 
0.2 
1.3 


53 

200 

100.0 

822 

1.5 

46 

183 

86.8 

4 

977 

9.4 

(D) 

(D) 

240 

0.5 

(D) 

(D) 

(D) 

(D) 

701 

1.3 

Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  00.05%. 


7K-168    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


020 
OKO 
060 
080 
100 
280 
500 
520 


•C; 

V. 


020 
040 
060 
100 
520 


;5$ 


020 
040 
060 
080 
100 
500 
520 


020 
040 
060 
080 
100 
400 
500 
520 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

San  Jose  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


290 

37 
290 

98 
1 

19 
2 
6 

38 


128 

16 

128 

7 

3 

11 
1 

12 


178 

10 

85 

178 

8 

22 
1 
1 

28 


Sales 


($1,000) 


46  150 

36  525 

489 
30  478 
4  606 
(D) 
134 
(D) 
(0) 
566 


67 
376 

(D) 
(D) 
43 


8  581 

266 

8  071 
(D) 
(0) 
28 
(D) 
92 


3  411 
(D) 


50 
1  718 
11  257 
(D) 
43 
(D) 
(D) 
150 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

1.3 
83.4 
12.6 
(D) 
0.4 
(D) 
(D) 
1.5 


100.0 

1.4 
92.0 
(D) 
(D) 
0.9 


100.0 

3.1 
94.1 
(D) 
(D) 
0.3 
(D) 
1.1 


(X) 
100.0 


100.0 

0.4 
12.9 
84.6 
(0) 
0.3 
(D) 
(D) 
1.1 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 


Kind  of  business  and  merchandise  line 


DRUG  STORES!  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN!S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  


Estab- 
lishments 

(number) 


179 

47 

757 

153 

36 

393 

50 

691 

9 

324 

17 

762 

97 

1 

674 

153 

26 

782 

7 

(0) 

13 

192 

5 

(D) 

10 

(D) 

12 

(D) 

5 

(D) 

18 

(D) 

56 

429 

8 

(D) 

7 

(D> 

2 

(D) 

4 

(D) 

80 

2 

128 

63 

632 

169 
151 


Sales 


($1,000) 


38    738 
(D) 


9    019 
(D) 


)52 

81  894 

»06 

64  752 

79 

1  793 

3 

(D) 

2 

(D) 

03 

18  115 

85 

1  693 

U 

79 

26 

358 

25 

753 

21 

166 

10 

45 

35 

697 

22 

550 

37 

327 

54 

4  071 

63 

5  456 

41 

1  919 

12 

86 

1 

(D) 

2 

(D) 

12 

991 

1 

(D) 

16 

5  400 

14 

1  474 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X)  Not  applicable.        (Z)  Less  than  0.0 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-169 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Jose  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishnnents 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 
520 


020 
040 
060 
080 
100 
120 
260 
300 
340 
500 
520 


020 
140 
160 
180 
200 
220 
240 
260 
260 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


120 
140 
160 
200 
240 
260 
280 
300 
500 
520 


OTHER  RETAIL  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE: 

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  < 

MEN'S-BOYS'  CLOTHING  I  EXC.  FOOTWEAR  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK!  STATIONERY  STORES  (SIC  594) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ( 
MENiS-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  • 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


187 
174 


103 

76 
1 
2 

103 
77 

7 
3 
1 
1 
10 
48 


17  856 
2  624 


21  915 

1  781 

(D) 

(D) 

IS  115 

1  208 
66 
(D) 
(D) 
(D) 
161 
464 


4  545 

3  742 

(0) 
166 
553 
(D) 
(D) 
222 
543 
79 
82 
139 
31 
(0) 
(D) 
(D) 
(D) 
(0) 
(D) 
388 
146 


27.6 
4.1 


100.0 

8.1 
(D) 
(D) 
82.7 
5.5 
0.3 
(D) 
(D) 
(D) 
0.7 
2.1 


100.0 

(D) 
4.5 

14.6 
(D) 
(D) 
5.9 

14.5 
2.1 
2.2 
3.7 
0.8 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 

10.4 
3.9 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

7 

0.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

5  703 

95.4 

214 

3.6 

120 
140 
160 
280 
300 
500 

500 
500 
508 
512 
513 
514 
515 

520 

520 
520 
523 


BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN!S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART!  DRAFTING!  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS  .  .  .  . 

I REPTG  ADDL  DETAIL  FOR  LINE  520. 

(NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


STATIONERY  STORES  (SIC  5943) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


120 
200 
240 

240 
240 
246 

260 
280 
500 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART!  DRAFTING!  ENGINEERING  SUPPLIES.  . 
ALL  OTHER  MERCHANDISE 


520 

520 
520 
521 
523 


040 
140 
160 
180 
220 
300 
320 
420 
500 
520 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

PRINTING  TO  ORDER 

OTHER  NONMERCHANDISE  RECEIPTS. 


SPORTING  GOODS  STORES!  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

MENIS-BOYS!  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMENIS-GIRLS!  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


5  223 

4  656 

(D) 
(D) 
(D) 
(D) 
(D) 
4  466 

2  580 
2  471 
(D) 
(D) 
2  017 
(D) 
(D) 

(0) 

1  900 
76 
76 


1  531 

1  320 

(D) 
(D) 

7 

287 
7 

7 

(D) 

(D) 

1  237 

1  117 
1  051 
584 
304 
(D) 
(D) 
105 

(0) 

(D) 
(0) 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
95.9 

100.0 
95.8 
(D) 
(D) 
78.2 
(D) 
(0) 

(D) 

100.0 
4.0 
4.0 


(X) 

100.0 

(D) 
(D) 
0.5 

100.0 
2.4 
2.4 

(D) 

(D) 

93.7 

100.0 

94.1 

52.3 

27.2 

(D) 

(0) 

9.4 

(D) 

100.0 
(D) 
(D) 
(D) 


6 

629 

(X) 

5 

522 

100.0 

(D) 

(D) 

131 

2.4 

109 

2.0 

(D) 

(0) 

(D) 

(D) 

4 

717 

85.4 

(D) 

(D) 

(D) 

ID) 

191 

3.5 

195 

3.5 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-170    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


^4 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 

San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  In  front] 


010 
140 
160 

180 
220 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
420 
500 
520 


300 
500 
520 


320 
460 
480 


020 
260 
320 
460 
480 
500 
520 


Kind  ot  business  and  merchandise  line 


SPORTINQ  GOODS  STORES  (SIC  5952) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  • 
SPORTING-RECREATION  EQUIPMENT  .... 

REPTG  ADDL  DETAIL  FOR  LINE  300.  ... 
SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ATHLETIC  GOODSi  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODSi  SALES  TO  TEAMS  ... 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

BICYCLE  SHOPS  (SIC  5953) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

HAYi  GRAIN.  FEED  STORES  (SIC  5962) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


(11,000) 


4    839 

(D) 
131 
109 
(D) 
(D) 
4    108 

3  597 
2  922 
939 
338 
550 
322 
426 
(D) 
(D) 

(D) 
(D) 
(D) 
(0) 


609 

(0) 

(D) 


6  685 

5  279 

(D) 

5  201 

(D) 


222 

(0) 


(D) 
(D) 
692 

66 
(D) 
(D) 

33 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
2.7 
2.3 

(D) 

(D) 

84.9 

100.0 
81.2 
26.1 

9.4 
15.3 

9.0 
11.8 

(D) 

(D) 

(D) 
(0) 
(D) 
(0) 


(X) 


89.2 
(D) 
(0) 


(X) 

100.0 

(D) 

98.5 

(D) 


(X) 
100.0 


100.0 

(D) 
(D) 
93.4 
3.6 
(D) 
(D) 
1.6 


160 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


REPTG  ADDL  DETAIL  FOR  LINE  280 

>  JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS .  . 


,  REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


220 
260 
340 
400 
480 
500 
520 


320 
500 
520 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN' S-GIRLS •  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  ....  

REPTG  SALES  BY  BROAD  MDSE  LINES 

FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


48 
35 

1 

8 
12 
35 

34 
34 
33 
24 
33 
22 
32 
6 

2 

8 

34 

28 

(na) 

28 


Sales 


($1,000) 


6    949 

5    926 

(D) 

335 

203 

3    892 

5    863 

3  852 
816 
320 

1  794 
216 
530 
165 

(D) 

406 

1    079 

4  439 

(na) 

342 


1    817 
(D) 


2   903 

2    371 

81 

2    267 

21 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


(X) 

100.0 

(D) 

5.7 

3.4 

65.7 

100.0 
65.7 
13.9 
5.5 
30.6 
3.7 
9.0 
2.8 

(D) 
6.9 
18.2 

100.0 

(na) 

7.7 


(D) 

(D) 

(D) 

(D) 

38 

2.1 

(D) 

(D) 

461 

81.2 

(D) 

(D) 

154 

8.6 

(X) 
100.0 


(X) 

100.0 

3.4 

95.6 

0.9 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.1 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-171 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
010 
100 
500 
520 


500 
520 


CIGAR  STORESt  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  HOSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERS!  NEWSSTANDS  (SIC  5991) 
TOTAL^ 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFTt  NOVELTY!  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL ^ 


500 
520 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUGGAGE  1  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


140 
160 
280 
300 
500 


260 
300 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  • 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
ALL  OTHER  MERCHANDISE  

HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(0) 

(D) 

(D) 

(D) 

485 

73.6 

146 

22.2 

(D) 

(D) 

3  124 
2  942 


2  890 
52 


1  821 
1  800 


1  635 
165 


416 

(0) 

(D) 
(D) 
230 

(0) 


2  538 

(D) 

(D) 

2  198 

(D) 


(X) 

100.0 


98.2 
1.8 


(X) 
100.0 


90.8 
9.2 


100.0 

(D) 
(D) 
(D) 
55.3 
(D) 


100.0 

(D) 

(D) 

86.6 

(0) 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


020 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PET  SHOPS  (SIC  5999  PARTI 
TOTAL^ 


other  (sic  5999  part) 
total'' 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  • 

MEALS-SNACKS • 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 


MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUSS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  c  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  ate  shovin  separately  in  this  table. 
'Merchandise  line  detail  v»ithheld  due  to  insufficient  reporting. 


269 

(D) 


16  443 
14  744 

4  853 
(D) 

2  370 
(D) 
(D) 
(Dl 
(D) 
274 

1  190 
(0) 
181 
(D) 
(D) 
(D) 

1  029 
(D) 
(D) 
(D) 

1  346 
273 


6  380 
5  802 
2  543 


(X) 
100.0 


100.0 

32.9 
(D) 

16.1 
(D) 
(0) 
(D) 
(0) 
1.9 
8.1 
(D) 
1.2 
(D) 
(D) 
(D) 
7.0 
(D) 
(D) 
(D) 
9.1 
1.9 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(01 

(D) 

(01 

(D) 

(01 

175 

5.1 

110 

3.2 

(Dl 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(01 

(Dl 

(0) 

(0) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(Dl 

(0) 

(X) 
100.0 
43.8 


7K-172    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


San  Jose  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k.,  see  "Description  of  the  Tables"  in  front] 


oto 

100 
500 
520 


Kind  of  business  and  merchandise  line 


MERCHANDISE  VENDING  MACHINE 
OPERATORS — CONT I NUED 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

2    370 

(D) 

(D) 


6    178 
5   481 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

40.8 

(D) 

(D) 


100.0 


020 
160 
200 
220 
210 
260 
280 
340 
460 
500 
520 


Kind  of  business  and  merchandise  line 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS — CONTINUED 

GROCERIES-OTHER  FOODS  . 

WOMEN'S-GIRLS>  CLOTHINGi  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

LUMBER-BUILDING  MATERIALS  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

<D) 

(D) 

(D) 

(D) 

(0) 

015 

18.5 

(U) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

185 

21.6 

27 

0.5 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


i 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-173 


TABLE  3    California— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Santa  Barbara  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,1 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
IHO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
440 
460 
500 
520 


240 
320 
340 
440 
500 
520 


340 
500 
520 


RETAIL  TRADE t  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  ■ 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBERi  BLDG.  MATLS.i  HARDWAREi 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN 'S-6IRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBERi  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

FARM  EQUIPMENTi  MACHINERY  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

HEATING  PLUMBINGi  PAINTi 
ELECTRICAL  STORES   (SIC  522-524) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1  530 

1  112 

257 

241 

111 

125 

186 

148 

78 

115 

80 

83 

100 

98 

118 

99 

66 

81 

56 

46 

210 

229 

12 

14 

8 

247 

474 


356  374 
311  795 

62  437 

20  Oil 

5  726 
8  560 

3  932 
10  825 

6  777 
14  809 

4  654 

5  182 

21  968 

10  792 
4  913 

2  342 

3  550 

6  569 

11  337 
47  149 
20  347 

11  154 

1  233 

2  661 
314 

12  722 
11  588 


21  800 

20  471 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
731 
(D) 
308 

4  453 
10  609 

1  134 
(D) 
626 

1  183 


8  672 

(0) 
743 
7  712 
(D) 
(D) 
(D) 


2  717 

2  475 

2  362 
(D) 
(D) 


(X) 
100.0 

20.0 
6.4 
1.8 
2.7 
1.3 
3.5 
2.2 
4.7 
1.5 
1.7 
7.0 
3.5 
1.6 
0.8 
1.1 
2.1 
3.6 

15.1 
6.5 
3.6 
0.4 
0.9 
0.1 
4.1 
3.7 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.6 
(0) 
1.5 
21.8 
51.8 
5.5 
(D) 
3.1 
5.8 


100.0 

(D) 
8.6 
88.9 
(D) 
(Dl 
(D) 


100.0 

95.4 
(D) 
(D) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


100 
120 
140 
160 
180 
220 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

440 
460 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


1 REPTG  ADDL  DETAIL  FOR  LINE  320. 
■HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


•REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
; LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
480 
500 
520 


140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  ...  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 


> REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-60YS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


8  495 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
731 
(D) 
308 
3  710 

8  495 

3  710 

(D) 

(D) 

1  656 

535 

8  170 
535 
(0) 
(D) 

(D) 
(D) 
(D) 
(D) 


1  073 
(D) 


29  369 

27  369 


10  405 

10  405 

1  681 

10  405 

1  681 

1  218 

495 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
8.6 
(0) 
3.6 
43.7 

100.0 

43.7 

(D) 

(D) 

19.5 

6.3 

100.0 
6.5 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(X) 
(D) 


649 

2.4 

348 

1.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

403 

1.5 

2 

829 

10.3 

4 

423 

16.2 

846 

3.1 

3 

950 

14.4 

2 

409 

8.8 

1 

559 

5.7 

2 

173 

7.9 

367 

1.3 

836 

3.1 

1 

364 

5.0 

(D) 

(D) 

(D) 

(D) 

729 

2.7 

(D) 

(D) 

(D) 

(D) 

2 

062 

7.5 

1 

404 

5.1 

(X) 

100.0 

16.2 

100. O 

16.2 

11.7 

4.8 


Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  sepaotely  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-174    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Santa  Barbara  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  In  front] 


V. 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
166 
169 
171 

ISO 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

260 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
500 

500 
500 
501 
502 
503 

520 


'RE.PTG  ADOL  DETAIL  FOR  LINE  200. 
I  CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


REPTG  AODL  DETAIL  FOR  LINE  220.  .  . 

; MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


020 
040 
120 
140 
160 
180 
200 
220 
240 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


■REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


■REPTG  ADDL  DETAIL  FOR  LINE  260. 
|KITCHENWARE-H0ME  FURNISHINGS.  . 

CHINA-GLASSWARE ,  .  . 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

■HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 

LUMBER-BUILDING  MATERIALS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  • 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

;  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2    302 

10  405 
2  302 
389 
(D) 
(D) 
(D) 
(D) 
(D) 
426 
526 
(D) 
(D) 

(D) 
1  300 

10  405 

1  300 

(D) 

ID) 

(D) 

(D) 

7  678 
(D) 
458 

(D) 

405 

9  361 
405 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
ID) 

(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
355 
(D) 
139 
857 
89 
78 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


22.1 

100.0 
22.1 
3.7 
(D) 
(D) 
(D) 
(D) 
(D) 
4.1 
5.1 
(D) 
(D) 

(D) 
12.5 

100.0 

12.5 

(D) 

(D) 

(D) 

(D) 

100.0 
(D) 
6.0 
(D) 

3.9 

100.0 
4.3 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

1.8 


020 

0.0 

020 

021 

(D) 

022 

(D) 

023 

(D) 

024 

5.8 

(D) 

040 

2.3 

060 

4.0 

080 

1.4 

100 

1.3 

120 

260 
280 
300 
320 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
260 
280 
300 
320 
340 
400 
480 
500 
520 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS ,  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR.  .  

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE c 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
•GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS.  .  .  


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ...... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


481 
94 
(D) 
286 
(D) 
1  355 
232 


31 

12  557 

25 

10  822 

5 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

7 

(D) 

8 

793 

9 

(D) 

4 

(D) 

23 

1  793 

3 

(D) 

10 

1  076 

13 

(D) 

6 

(D) 

3 

(D) 

4 

(D) 

3 

(D) 

4 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

9 

(0) 

11 

982 

123 

69 

295 

123 

59 

707 

9 

77 

4 

89 

56 

1 

831 

72 

1 

990 

70 

2 

866 

6 

(Z) 

4 

(D) 

3 

(D) 

16 

328 

3 

(Z) 

2 

(D) 

12 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

75 

1 

838 

22 

(D) 

107 

70 

941 

87 

65 

655 

87 

56 

216 

62 

65 

324 

82 

55 

940 

77 

15 

614 

76 

5 

474 

71 

3 

332 

61 

31 

485 

5 

42 

4 

69 

55 

(D) 

72 

1 

990 

69 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-175 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Santa  Barbara  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


140 
160 
180 
260 
280 
300 
320 
340 
400 
480 
500 

500 
500 
508 
516 

520 


GROCERY  STORES  1  INCLUDING 
DEL  I  CATESSENS — CONT  I  NUED 

ME.N'S-B0YS'    CLOTHINGt    EXC.    FOOTWEAR    .    . 
WOMEI>l'S-eiRLS'    CLOTHING.    EXC.    FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  ...  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

'ALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDYt  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


140 
160 
180 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


020 
100 
320 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHiNG.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  .  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

HARDWARE 


244 
173 


(2) 
(D) 
(D) 
328 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  776 

61  835 

I  775 

1  347 

429 

199 


(D) 

(D) 

(D) 

269 

(D) 

62 

(D) 

421 

49 

(Z) 

(D) 

334 

7  413 

(D) 

(0) 

2  380 

5  184 


23  638 


(D) 
108 
(D) 


(Z) 
(D) 
(Dl 
0.5 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.7 

100.0 
2.9 
2.2 
0.7 

0.3 


(X) 


(X) 

100.0 

(D) 
(D) 
(D) 
0.4 
(D) 
0.1 
(D) 
0.7 
0.1 
(Z) 
(D) 
0.5 
11.7 
(D) 
(D) 
3.8 
8.2 


(X) 

100.0 

(0) 
0.5 
(0) 


400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


GASOLINE  SERVICE  STATIONS — CONTINUED 
AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

■TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALl/ED  IN  REPAIR  WORK.  .  .  . 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


1  REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


TOTAL 


120 
140 
160 
180 
200 
220 
260 
280 
300 
500 
520 


140 
160 
180 
220 
280 
300 
520 


120 
140 
160 
180 
200 
260 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR ■ 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN.S.  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR ' 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

C0SMETICS-0RU6S-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 
COSMETICS-DRUQS-HEALTH  NEEDS-CLEANERS  . 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


173 

165 
165 
165 
5 
150 

163 

158 

158 

36 

14 

150 

1 

6 

140 

135 
135 
133 
31 


19  826 

22  424 

18  898 
17  913 

138 

846 

2  720 

22  000 

2  602 

349 

107 

2  148 

(D) 

34 

938 

19  915 
888 
787 
101 


(D) 
655 
792 
696 
(D) 
(D) 
(D) 
135 
(D) 
(D) 
426 


11  366 

9  184 

(D) 
(D) 
8  095 
(D) 
(D) 
(D) 
127 
(0) 
149 


83.9 

100.0 

84.3 

79.9 

0.6 

3.8 

11.5 

100.0 

11.8 

1.6 

0.5 

9.8 

(D) 
0.1 
4.0 

100.0 
4.5 
4.0 
0.5 


100.0 

(D) 

20.0 

53.7 

20.3 

(D) 

(D) 

(D) 

0.7 

(0) 

(D) 

2.3 


686 

78.5 

(D) 

(D) 

308 

9.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(X) 

100.0 

(D) 
(D) 
88.1 
(D) 
(D) 
(D) 
1.4 
(D) 
1.6 


0   275 

(X) 

8    117 

100.0 

(0) 

(D) 

7K-176    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


5 

<f~ 

t: 

,^ 

^' 

}■'    t 

^'■^  >'^ 

.,• ,  H 

Santa  Barbara  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


140 

ItO 
140 
142 
144 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


160 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
520 


140 
160 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .... 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS 


WOMEN'S  ACESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
NONMERCHANDISE  RECEIPTS  < 

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(0) 
(D) 
(D) 
(D) 
(D) 

7  047 

7  554 
6  488 
256 
152 
222 
813 

1  459 

2  313 
732 
187 
168 
170 

(D) 
(D) 
(D) 
127 
(D) 
130 


1  091 
1  067 


1  048 
19 


1  736 

824 

1  218 
613 
(D) 
184 
218 
(D) 
191 

774 

1  218 
477 
(D) 
(D) 
(D) 
286 
101 
(D) 
(D) 
9 

66 

(D) 
(D) 
(D) 


3  686 
3  251 


(D) 
117 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100,0 
(D) 
(D) 
(D) 
(D) 

86.8 

100.0 

85.9 

3.4 

2.0 

2.9 

10.8 

19.3 

30.6 

9.7 

2.5 

2.2 

2.3 

(D) 
(D) 
(D) 
1.6 
(D) 
1.6 


(X) 
100.0 


98.2 
1.8 


100.0 

47. S 

100.0 
50.3 

(D) 
15.1 
17.9 

(D) 
15.7 

44.6 

100.0 
39.2 
(D) 
(D) 
(D) 
23.6 
8.3 
(D) 
(D) 
0.7 

3.8 
(D) 
(D) 
(D) 


(X) 
100.0 


(D) 
3.6 


180 
520 


020 
120 
200 
220 
240 
260 
280 
300 
320 
340 
380 
500 
520 


020 
200 
220 
240 
260 
280 
340 
380 
500 
520 


020 
120 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
280 


Kind  of  business  and  merchandise  line 


SHOE  STORES — CONTINUED 


ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS 


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

COSMtTICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


HOUSHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  c 
JEWELRY-OPTICAL  GOODS  


Estab- 
lishments 

(number) 


18 

32 

229 

86 

28 

991 

2 

(D) 

1 

(D) 

28 

741 

52 

17 

752 

48 

8 

501 

25 

924 

8 

23 

1 

(D) 

1 

(0) 

2 

(D) 

1 

(D) 

7 

71 

45 

705 

Sales 


($1,000) 


3    061 

(0) 


72 

12 

864 

50 

10 

539 

1 

(D) 

24 

511 

18 

725 

47 

(D) 

18 

504 

7 

(D) 

1 

(D) 

1 

(D) 

5 

(D) 

30 

380 

19   365 


1 

(D) 

1 

(Dl 

4 

230 

34 

17  027 

1 

(D) 

7 

420 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(0) 

2 

(D) 

15 

325 

327 

31 

224 

240 

26 

603 

33 

548 

217 

19 

390 

104 

5 

577 

6 

(D) 

17 

92 

1 

(D) 

1 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-177 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Santa  Barbara  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


EATlNGi  DRINKING  PLACES — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  I^ERCHANDISE 

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  58121 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  e  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  . 

CIGARS-CISARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  • 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  I  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE. 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  ■ 

DRUG  STORES  (SIC  591  PART) 

TOTAL 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  ....  


OTHER  RETAIL  STORES  (SIC  59  EX.  591 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


186 

28 

186 

50 

1 

10 
1 
1 
5 

43 


(D) 
(D) 
495 


22  709 

531 
18  835 
2  486 
(D) 
(D) 
(D) 
(D) 
(D) 
447 


17 
555 
091 
(D) 
(0) 
(D) 
(D) 

48 


11  979 

366 
(D) 
757 
719 
7  305 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
180 
(D) 
(D) 
704 
(D) 


(D) 
(D) 
1.9 


100.0 

2.3 

82.9 
10.9 
(D) 
(0) 
(D) 
(D) 
(D) 
2.0 


100.0 

0.4 
14.3 
79.4 
(0) 
(0) 
(D) 
(D) 
1.2 


(X) 
100.0 

3.1 

(D) 
6.3 
6.0 
61.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.5 
(D) 
(D) 
5.9 
(Dl 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


254 

25 

402 

(X) 

162 

19 

178 

100.0 

49 

876 

4.6 

3 

(Z) 

(Z) 

1 

(D) 

(D) 

54 

5 

681 

29.6 

45 

641 

3.3 

3 

(D) 

(D) 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
460 
480 
500 
520 


020 
040 
080 
100 
120 
280 
300 
500 
520 


240 
280 
500 
520 


020 
080 
100 
120 
140 
160 
180 
300 
380 
500 
520 


OTHER  RETAIL  STORES — CONTINUED 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  ........ 

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


BOOK'  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES'  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FARM.  GARDEN  SUPPLY  STORES' 
INCLUDING  FEED  STORES  (SIC  596) 


(D) 
(D) 
(D) 
(D) 

45 
541 

83 
1  584 

1  359 
276 
(D) 
(D) 

2  388 
(D) 

4  503 
704 


(D) 

(D) 

(D) 

(D) 

845 

93.2 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
0.2 
2.8 
0.4 
8.3 
7.1 
1.4 
(D) 
(D) 

12.5 
(D) 

23.5 
3.7 


64 

8  641 

(XI 

52 

7  260 

100.0 

46 

834 

11.5 

2 

(D) 

(D) 

52 

(D) 

(D) 

42 

569 

7.8 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

10 

210 

2.9 

5 

29 

0.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  117 

82.1 

(D) 

(D) 

(D) 

(D) 

50 

3.7 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-178     Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   3. 


California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Santa  Barbara  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


^ 

v- 

t: 

,^ 

^ 

V  &• 

■*     V, 

•^.>  r-^ 

«^>   ^'t 

;^.  '^ 

160 
220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 

500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES  (SIC  597) 


TOTAL 


REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSt  INCL.  COSTUME 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 

[NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


Estab- 
lishments 

(number) 


22 

17 

1 
4 
1 
6 
17 

15 
15 
15 
12 
14 
10 
11 

4 
16 

15 

(NA) 

15 


Sales 


($1,1 


2  169 

1  935 

(D) 
(D) 
(D) 
30 
1  544 

1  847 
1  468 
359 
178 
695 
58 
177 

10 
336 

1  822 

(na) 

184 


413 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
(D) 
1.6 
79.8 

100.0 

79.5 

19.4 

9.6 

37.6 

3.1 

9.6 

0.5 

17.4 

100.0 
(NA) 
10.1 


(X) 
100.0 


020 
040 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


Kind  of  business  and  merchandise  hne 


OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MAC+HINERY 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


167 

6.1 

(D) 

(D) 

(D) 

(D) 

314 

11.5 

(Dl 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

86 

3.1 

(D) 

(0) 

60 

2.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

245 

9.0 

241 

8.8 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Q: 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-179 


TABLE  3    California— standard  Metropolitan  Statistical  Areas:    1963-continued 


Stockton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  b^A 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE  1  TOTAL 

REPT6  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CJRTA INS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS .  , 


LUMBERi  BLDG.  MATLS.i  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  .  .  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-52t) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  ~ 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  .  . 
NONMERCHANDISE  RECEIPTS  


1  910 

1  443 

350 

328 

206 

181 

280 

231 

100 

129 

107 

83 

101 

65 

105 

95 

81 

101 

82 

56 

226 

259 

25 

24 

10 

307 

518 


374  060 

318  427 

69  154 

17  295 

7  584 

6  407 

3  941 

12  195 

11  288 

16  713 
5  472 

5  121 
9  476 

10  421 
3  541 
2  402 

2  684 

3  469 

10  648 
51  825 

17  909 

11  879 

6  654 
9  126 
1  148 

10  315 

11  576 


24  042 
20  199 


(D) 
(D) 
(Z) 
142 
(D) 
544 
25 
241 
938 
637 
(D) 
501 
(D) 
(D) 
974 


8  557 

(D) 
(D) 
570 
7  780 
162 


(D) 
(D) 
451 
(D) 
44 


(X) 

100.0 

21.7 
5.4 
2.4 
2.0 
1.2 
3.8 
3.5 
5.2 
1.7 
1.6 
3.0 
3.3 

1.1 

0.8 
0.8 
1.1 
3.3 
16.3 
5.6 
3.7 
2.1 
2.9 
0.4 
3.2 
3.6 


(X) 

100.0 

(D) 
(D) 
(Z) 
0.7 
(D) 
2,7 
0.1 
1.2 
9,6 

47.7 
(D) 

32,2 
(D) 
(D) 
4,8 


100,0 

(D) 
(D) 
6.7 
90.9 
1.9 


100.0 

(D) 
<D) 
90,6 
(D) 
2,7 


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


120 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

440 
500 
520 


COSMETICS-DRUQS-HEALTH  NEEDS-CLEANERS  , 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


(REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  , 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


.REPTG  ADDL  DETAIL  FOR  LINE  340,  , 
IlUMBER-BUILDING  MATERIALS  ,  ,  ,  , 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS, 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  , 


FARM  EQUIP,  DEALERS  (SIC  5252) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


320 
340 
420 
440 
460 
520 


HARDWARE 

LUMBER-BUILDING  MATERIALS  ,  , 
TIRES-BATTERIES-ACCESSORIES  , 
FARM  EQUIPMENT.  MACHINERY  ,  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
NONMERCHANDISE  RECEIPTS  .  ,  . 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC,  FOOTWEAR  ,  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC,  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL, -RADIO-TV-MUSICAL  INSTR,  .  . 
FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS ,  ,  ,  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


(D) 
(D) 
(D) 
(D) 
(D) 
660 


331 
339 

(D) 

(0) 

26 

588 

4  332 

7  314 

1  290 
3  394 

2  349 
1  919 
1  023 

318 
578 
790 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  567 
1  990 


21  179 
21  179 


(D) 
196 


100,0 


1 

(D) 

(D) 

2 

(D) 

(D) 

4 

6 

0,2 

8 

(D) 

(D) 

3 

(D) 

(D) 

16 

(D) 

(0) 

5 

25 

0.9 

10 

241 

8,7 

19 

1  288 

46,7 

19 

2  758 

100,0 

19 

1  288 

46,7 

15 

177 

6,4 

17 

184 

6.7 

19 

920 

33.4 

17 

(D) 

(D) 

17 

(0) 

100,0 

17 

(D) 

(D) 

17 

(D) 

(0) 

2 

(D) 

(D) 

_ 

(D) 

(D) 

6 

(D) 

(D) 

8 

108 

3.9 

(D) 
(D) 
(0) 
(D) 
(D) 
9,1 


100,0 

1,1 
1,1 
(D) 
(D) 
0,1 
1.9 
14.3 
24.2 
4,3 
11.2 
7.8 
6.3 
3.4 
1.1 
1.9 
2.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.2 
6.6 


(X) 
100.0 


(Dl 
0.9 


Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-180    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Stockton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  Identified  by.* 


,  see  "Description  of  the  Tables"  in  front] 


5; 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 

140   MEN'S-BOYS'  CLOTHINSi  EXC.  FOOTWEAR  .  . 

140  [REPTG  ADDL  DETAIL  FOR  LINE  140 

140  .MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

141  '  MEN'S  CLOTHING  

142  t    BOYS'  CLOTHING  

160   WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

160  tREPTG  ADDL  DETAIL  FOR  LINE  160 

160  .WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

161  '  CHILDREN'S-INFANTS'  WEAR  

162  '  HANDBAGS-ACCESSORIES  

163  ;  MILLINERY 

164  .  HOSIERY 

165  >  LINGERIE  .  .  

166  ;  WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

167  >  WOMEN'S  DRESSES 

168  >  WOMEN'S  SPORTSWEAR  ,  

169  t    GIRLS '-SUBTEEN-TEEN  WEAR  


180   ALL  FOOTWEAR 

200   CURTAINS-DRAPERIES-DRY  GOODS. 


200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 

520 


; REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


020 
040 
080 
100 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

I  HARDWARE-TOOLS  

'  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 

LUMBER-BUILDING  MATERIALS  .  .  .  . 

;  PAINT-GLASS-WALLPAPER 

,  OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500. 
[ALL  OTHER  MERCHANDISE 


TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


179 
517 
569 
991 


21  179 

5  127 

464 

339 

(D) 

(D) 

1  184 

378 

1  005 

1  027 

(D) 


981 
2  018 

21  179 

2  018 

567 

1  495 

(D) 

(D) 
(D) 
(D) 
(D) 

1  212 

21  179 

1  212 

430 

779 

515 

21  179 
515 
257 
301 

(D) 
430 
(D) 

(D) 
(D) 
(Dl 
(D) 


(0) 
(D) 
(D) 
(D) 

(D) 
(D) 
475 

21  179 
475 
257 
219 

1  717 


166 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


16.6 

100.0 

16.6 

12.1 

4.7 

24.2 

100.0 
24.2 
2.2 
1.6 
(D) 
(D) 
5.6 
1.8 
4.7 
4.B 
(D) 

4.6 
9.5 

100.0 
9.5 
2.7 
7.1 

(D) 

100.0 
(0) 
(D) 
(D) 

5.7 

100.0 
5.7 
2.0 
3.7 

2.4 

100.0 
2.4 
1.2 
1.4 

(D) 
2.0 
(D) 

100.0 
(D) 
(0) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
2.2 

100.0 
2.2 
1.2 
1.0 

8.1 


(X) 

100.0 

3.7 
(D) 
(D) 
(0) 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
400 
420 
460 
500 
520 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES— CON. 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ( 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


254 
184 
659 
111 
727 
106 

41 
401 

72 

96 
219 
(D) 
(D) 
(D) 
958 

97 


26 

5  070 

22 

4  565 

3 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

2 

(D) 

6 

138 

12 

631 

12 

1  528 

9 

198 

16 

649 

3 

(D) 

8 

666 

6 

107 

8 

(D) 

4 

52 

5 

(D) 

2 

(0) 

1 

(D) 

1 

(D) 

1 

(D) 

7 

134 

12 

176 

257 

85 

445 

208 

78 

138 

208 

66 

910 

6 

56 

7 

205 

86 

1 

607 

136 

2 

765 

114 

2 

950 

11 

41 

13 

46 

6 

(Z) 

3 

(D) 

3 

(D) 

8 

(Z) 

2 

(D) 

5 

56 

10 

45 

2 

(D) 

3 

(D) 

1 

(D) 

129 

2 

728 

23 

380 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-181 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Stockton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  Identified  by.^ 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
400 
420 
500 

500 
500 
508 
516 

520 


GROCERY  STORES!  INCLUDING 
DELICATESSENS  <SIC  541) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  .  . 
GROCERIES-OTHER  FOODS  , 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  .  . 

FROZEN  FOODS  . 

ALL  OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSHETICS-ORUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS>  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS .  , 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  . 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


160 

152 
152 
131 
130 
120 
148 

5 

7 

85 

133 

113 

11 

13 

6 

3 

3 

e 

2 
4 
9 
2 
3 
128 

126 

126 

125 

30 

19 


77  672 

72  408 

61  600 

70  926 
60  284 
16  290 
4  845 
3  145 
36  064 

(D) 
205 
(D) 
2  757 
(D) 
41 
48 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

67  366 

2  707 

2  054 

648 

276 


420 
(0) 


365 
(D) 


85.1 

100.0 

85.0 

23.0 

6.8 

4.4 
50.8 

(D) 
0.3 
(0) 
3.8 
(D) 
0.1 
0.1 
(Z) 
(D) 
(D) 
(Z) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 

100.0 
4.0 
3.0 
1.0 

0.4 


(X) 
100.0 


(X) 
100.0 


140 
180 
220 
240 
260 
300 
320 
340 
380 
400 
420 
500 
520 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  : 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
200 
240 
260 
300 
320 
400 

400 
400 
401 
402 
403 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  


>REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


420   TIRES-BATTERIES-ACCESSORIES 


420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


100 
120 
140 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  • 


128 

110 

2 
6 

37 


66  774 

(D) 

(D) 

571 

(D) 

89 

339 

89 

(D) 

51  518 

273 

7  914 

1  274 

4  535 


25  230 

20  996 

(D) 

138 

6  445 


100.0 

(D) 
(D) 
0.9 
(D) 
0.1 
0.5 
0.1 
(D) 

77.2 
0.4 

11.9 
1.9 
6.8 


263 

28 

722 

(X) 

192 

21 

632 

100.0 

14 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

23 

100 

0.5 

2 

(D) 

(0) 

3 

(D) 

(D) 

1 

(D) 

(D) 

4 

(D) 

(D) 

8 

52 

0.2 

6 

51 

0.2 

192 

17 

570 

81.2 

181 

20 

399 

100.0 

181 

16 

621 

81.5 

179 

15 

338 

75.2 

22 

572 

2.8 

156 

700 

3.4 

181 

2 

624 

12.1 

174 

20 

191 

100.0 

174 

2 

486 

12.3 

48 

308 

1.5 

39 

278 

1.4 

165 

1 

900 

9.4 

1 

(D) 

(D) 

3 

(D) 

(D) 

4 

(D) 

(D) 

143 

1 

034 

4.8 

136 

16 

515 

100.0 

136 

999 

6.0 

128 

648 

3.9 

32 

348 

2.1 

(X) 

100.0 

(D) 

0.7 

30.7 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K- 182     Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


.7   'S 


160 
180 
200 
220 
240 
260 
260 
300 
500 
520 


100 
120 
140 
160 
160 
200 
220 
280 
520 


120 
140 
160 
160 
200 
280 
500 
520 


120 
140 
160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
500 
520 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Stockton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


120 
140 


Kind  of  business  and  merchandise  line 


APPARELi  ACCESSORY  STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHINGt  EXCt  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


MEN'S!  BOYS'  APPAREL   STORES' 
CUSTOM  TAILORS  (SIC  561i  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

JEWELRY-OPTICAL  GOODS  , 

NONMERCHANDISE  RECEIPTS  , 


WOMEN'S  CLOTHING?  SPECIALTY 
STORES  (SIC  562-3 t  568) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CJRTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


wome;n«s  accessoryi  spec,  stores? 
furriers  (sic  563?  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


55 


Sales 


($1,000) 


8  832 

4  036 

652 

(D) 

(D) 

(0) 

37 

(D) 

59 

713 


6  470 

6  302 

(D) 
(D) 
5  482 
283 
279 
(D) 
(D) 
(0) 
182 


9  596 

(D) 
(D) 
7  640 
343 
(D) 
32 
(D) 
346 


5  789 

4  958 

(0) 

(D) 

4  547 


131 

814 

188 

24 

69 

323 

150 

372 

553 

64 

20 

66 

100 
(D) 
(0) 
(D) 
(0) 


7  262 

4  638 


(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


42.1 

19.2 

3.1 

(D) 

(D) 

(D) 
0.2 

(0) 
0.3 

3.4 


100.0 

(D) 
(0) 
87.0 
4.5 
4.4 
(D) 
(0) 
(D) 
2.9 


100.0 

(D) 
(D) 
79.6 
3.6 
(D) 
0.3 
(D) 
3.6 


(0) 

(D) 

91.7 

100.0 

92.3 

4.6 

0.6 

1.7 

7.8 

27.8 

33.2 

13.4 

1.5 

0.5 

1.6 

2.0 
(D) 
(D) 
(0) 
(0) 


(X) 
100.0 


(0) 
(D) 


160 
160 
200 
280 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
300 
500 
520 


140 
160 
180 
500 
520 


020 
080 
100 
120 
200 


Kind  of  business  and  merchandise  line 


WOMEN'S  ACCESSORY?  SPEC.  STORES? 
FURR I ERS — CONT I NUED 

WOMEN'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR  .  , 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  .  , 

MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING , 

MEN'S  TAILORED  OUTERWEAR  . 

OTHER  MEN'S  OUTERWEAR , 

MEN'S  HATS • 

OTHER  MEN'S  CLOTHING  , 

WOMEN'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 

WOMEN'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  , 

MILLINERY , 

HOSIERY , 

LINGERIE  . 

WOMEN'S  SPORTSWEAR  , 

DRESSES , 

COATS-SUITS 

HANDBAGS .  .  .  , 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS., 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

SHOE  STORES  (SIC  566) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


OTHER  APPAREL?  ACCESSORY  STORES 
(SIC  564?  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE'  HOME  FURNISHINGS' 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
CURTAINS-DRAPERIES-DRY  GOODS 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


15 

3   093 

7 

243 

3 

(D) 

2 

(D) 

1 

(D) 

7 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1  699 

1  270 
465 

935 

364 
74 

(D) 
83 

(D) 

(D) 

445 

935 
317 
(D) 
(0) 
26 
66 
97 
63 
(D) 
(D) 
18 

186 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 


3  540 

(D) 
179 
3  228 
(D) 
121 


315 
(D) 


19  184 


(D) 
(D) 
(D) 
(0) 
820 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-183 


TABLE  3    California— Standard  IVletropolitan  Statistical  Areas:    1963-continued 


Stockton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  Identified  hy^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


220 
2«0 
260 
280 
300 
320 
340 
380 
460 
500 
520 


200 
220 
240 
260 
280 
300 
500 
520 


020 
080 
100 
120 
200 
220 
240 
260 
300 
320 
340 
380 
460 
500 
520 


020 
040 
060 
080 
100 
200 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
200 
300 
500 
520 


FURNITUREi  HOME  FURNISHINGSt 
EQUIPMENT  STORES — CON, 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHEN*ARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS .  . 


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  .  . 

NONMERCHANDISE  RECEIPTS  


EATING.  DRINKING  PLACES  (SIC  58) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
AUTO  FUELS-LUBRICANTS  .... 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


EATING  PLACES  (SIC  5812) 
TOTAL  


REPTG  SALES  8Y  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
CURTAINS-DRAPERIES-DRY  GOODS. 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


394 

48 

303 

196 

33 

49 

1 

1 

2 

3 

12 

47 


340 
252 

42 
252 

54 
6 

24 
1 
1 
6 

33 


5  621 

8  221 

1  289 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

71 

647 


(D) 
657 
(0) 
909 
(D) 
(0) 
(0) 
297 


5  146 

(D) 
(D) 
(D) 
(D) 
(D) 
3  964 
(D) 
380 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
350 


25  409 

562 

16  572 

7  340 

370 

184 

(D) 

(D) 

(D) 

(D) 

39 

283 


18  613 

543 

16  120 

1  593 

37 

87 

(D) 

(D) 

(D) 

198 


32.5 

47.6 
7.5 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
0.4 
3.7 


(X) 

100.0 

(D) 

13.7 

(0) 

7.5 
(D) 
(D) 
(D) 

2.4 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
77.0 
(D) 
7.4 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
6.8 


100.0 

2.2 

65.2 

28.9 

1.5 

0.7 
(D) 
(D) 
(D) 
!D. 

0.2 
1.1 


100.0 

2.9 
86.6 
8.6 
0.2 
0.5 
(D) 
(D) 
(D) 
1.1 


020 
040 
060 
080 
100 
280 
300 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
200 
220 
260 
280 
300 
320 
340 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
480 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS"  CLOTHING.  EXC,  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  


6 

19 

0.3 

51 

452 

6.7 

142 

5  747 

84.6 

27 

333 

4.9 

25 

97 

1.4 

1 

(D) 

(D) 

1 

(D) 

(D) 

3 

(0) 

(D) 

6 

(D) 

(D) 

14 

85 

1.3 

14  079 

10  338 

140 
233 
293 
320 

8  146 
(D) 
(D) 
(D) 
(D) 
(D) 
82 
(D) 
(0) 
(D) 
(D) 
461 
100 


820 

(D) 

(D) 

4  096 

517 

113 

269 

236 

90 

(0) 

229 

138 

259 

1  818 

1  034 

460 

81 

(D) 

132 

(D) 

8  322 

1  124 


(X) 

100.0 

1.4 
2.3 

2.8 
3.1 
78.8 
(D) 
(D) 
(D) 
(D) 
(D) 
0.8 
(D) 
(D) 
(D) 
(0) 
4.5 
1.0 


100.0 

3.4 
(D) 
(D) 

16.8 
2.1 
0.5 
1.1 
1.0 
0.4 
(D) 
0.9 
0.6 
1.1 
7.4 
4.2 
1.9 
0.3 
(D) 
0.5 
(D) 

34.0 
4.6 


Standard  Notes: 


Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-184    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


500 
520 


020 

oto 

080 
100 
120 
260 
300 
320 
500 
520 


•Si 


3 

s 

''^. 
N 


040 
060 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
420 
440 
500 
520 


220 
260 

280 

280 
280 
281 
282 
283 
284 
285 


Stockton  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


OTHER  RETAIL  STORES — CONTINUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

AUTOMOBILES-TRUCKS , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

BOOK.  STATIONERY  STORES  (SIC  594) 

TOTAL  ^ 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


TOTAL ^. 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


|REPT6  ADDL  DETAIL  FOR  LINE  280 

, JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


3  831 

744 


7  091 

5  345 

752 

(D) 
4  050 
351 
(D) 
(D) 
(D) 
(D) 
37 
(0) 


1  551 

1  328 

(D) 
(Dl 
216 
208 

59 
(D) 
135 
(D) 
(D) 

15 

46 
(D) 
(D) 
(0) 
(D) 
213 

29 


(D) 
(D) 
803 

186 
776 
581 

72 
697 

72 
348 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


15.7 
3.0 


(X) 
100.0 

14.1 
(D) 

75.8 
6.6 
(D) 
(D) 
(D) 
(D) 
0.7 
(D) 


(XI 

100.0 

(D) 
(D) 

16.3 

15.7 
4.4 
(D) 

10.2 
(D) 
(D) 
1.1 
3.5 
(D) 
(0) 
(D) 
(D) 

16.0 
2.2 


(X) 


(D) 

(D) 

81.4 

100.0 
81.2 
26.6 

3.3 
31.9 

3.3 
15.9 


Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately- in  this  table. 
^Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


300 
520 

520 
520 
529 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
JnoNMERCHANDISE  RECEIPTS  .  .  .  . 
'  WATCH.  CLOCK.  JEWELRY  REPAIRS. 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES — CONTINUED 


SPORTING-RECREATION  EQUIPMENT 
NONMERCHANDISE  RECEIPTS  .  .  . 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL^ 


OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  S3  PART) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ... 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


1 

20 
16 

(na) 

16 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X)  Not  applicable.    (Z)  Less  than  0.05%. 


(D) 
289 

1    586 

(na) 

107 


1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

3 

(D) 

2 

(Dl 

2 

(0) 

2 

(0) 

3 

(D) 

2 

(D) 

3 

(D) 

2 

(D) 

2 

(Dl 

3 

483 

5 

197 

4 

176 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-185 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Vallejo-Napa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
010 
060 
080 
100 
120 

mo 

160 
180 
200 
220 
240 
260 
280 
300 
320 

3ao 

380 

aoo 

<t20 

4ao 

460 
480 
500 
520 


200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


240 
260 
320 
340 
520 


200 
340 
420 
520 


220 

240 


RETAIL  TRADE  1  TOTAL 

REPT6  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  ■ 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


LUMBER.  BLDG.  MATLS.i  HARDWAREi 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  

HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


235 

211 

136 

132 

177 

156 

66 

103 

76 

76 

89 

75 

97 

86 

65 

75 

65 

63 

201 

227 

12 

6 

6 

228 

406 


267  131 
232  198 

49  040 

13  389 

5  871 

6  365 
3  578 
9  120 

6  137 
11  390 

3  829 

4  157 
641 
431 
211 
152 
123 
928 
002 
839 

14  810 

7  314 
2  779 

764 

489 

10  845 

9  967 


50 

11 

989 

1 

(D) 

5 

71 

4 

19 

13 

316 

5 

(D) 

10 

77 

29 

1 

621 

43 

6 

003 

3 

(D) 

1 

(D) 

6 

(D) 

6 

(0) 

4 

37 

20 

390 

(D) 
(D) 
(0) 
435 
124 


(D) 
344 
(Dl 
(D) 


2  482 
2  088 


71 
(D) 


100.0 

21.1 
5.8 
2.5 
2.7 
1.5 
3.9 
2.6 
4.9 
1.6 
1.8 
2.9 
3.2 
1.0 
0.9 
0.9 
1.3 
3.0 

18.0 
6.4 
3.1 
1.2 
0.3 
0.2 
4.7 
4.3 


100.0 

(D) 
0.6 
0.2 
2.6 
(D) 
0.6 
13.5 
50.1 
(D) 
(D) 
(D) 
(D) 
0.3 
3.3 


100.0 

(D) 
(D) 
(D) 
90.1 
2.5 


100.0 

(D) 

94.4 

(D) 

(D) 


(X) 
100.0 


3.4 
(D) 


260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

400 
420 
500 
520 


HARDWARE  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 
HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320.  .  . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .  .  . 
PLUMBING-ELECTRICAL  SUPPLIES  .  .  . 
OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS. 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


(REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


(Dl 

(D) 

(Dl 

(Dl 

77 

3.7 

1  280 

61.3 

1  934 

100.0 

1  201 

62.1 

167 

8.6 

433 

22.4 

597 

30.9 

224 

10.7 

1  634 

100.0 

215 

11.7 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

37 

1.8 

32 

1.5 

3  557 

(D) 


28  438 
27  801 


472 
(0) 
(D) 
(D) 
151 
420 
432 
113 
801 
197 
488 
822 
519 
480 
826 
697 
(D) 
850 
312 
724 


18  649 

(01 

(D) 

891 

2  493 

12  641 

2  012 

1  508 

503 


(X) 
100.0 


(X) 

100.0 

1.7 
(D) 
(0) 
(D) 
4.1 

12.3 

19.5 
4.0 

10.1 
7.9 
5.4 
3.0 
1.9 
1.7 
3.0 
2.5 
(D) 
3.1 

11.9 
6.2 


100.0 

(D) 

(D) 

4.8 

13.4 

100.0 
15.9 
11.9 
4.0 


Standard  Notes:       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.     (Z)  Less  than  0.05%. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7K-186    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Vallejo-Napa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^..^^.^.^.^,  see  "Description  of  the  Tables"  in  front] 


"v.   ^* 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
500 

500 
500 
501 
502 

520 


(REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


> REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS.  .  .  

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


ireptg  addl  detail  for  line  260. 
;kitchenware-home  furnishings.  . 

china-glassware 

kitchenware-housewares  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
sporting-recreation  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

HARDWARE-TOOLS  

,  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

, REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
■LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTER  I ES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


12  641 
3  169 
313 
154 
(D) 
181 
679 
285 
604 
761 
(D) 

721 
1  201 

18  649 

1  201 

332 

868 

(Dl 

(D) 
(D) 
(0) 
(D) 


(0) 
(D) 
(D) 
(D) 

(D) 

(D) 
(0) 
(D) 

(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(Dl 
(D) 

12  641 
284 
(D) 
(D) 

(D) 


171 

(Dl 

(01 

248 

930 

115 

786 

63 

52 

532 

73 

(01 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


20.5 

100.0 
25.1 
2.5 
1.2 
(Dl 
1.4 
5.4 
2.3 
4.8 
6.0 
(D) 

3.9 

6.4 

100.0 
6.4 
1.8 
4.7 

(Dl 

100.0 
(D) 
(Dl 
(Dl 

(D) 

100.0 
(Dl 
(Dl 
(Dl 

(Dl 

100.0 
(01 
(0) 

(Dl 

(Dl 
(Dl 
(Dl 

100.0 
(Dl 
(Dl 
(Dl 

(Dl 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 

100.0 
2.2 

(D) 
(Dl 

(Dl 


(XI 
100.0 

3.3 

(Dl 
(Dl 
4.8 

18.2 
2.2 

15.4 
1.2 
1.0 

10.4 
1.4 
(D) 


3Z0 
340 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
260 
280 
300 
320 
400 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
260 
280 
300 
320 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES — CONTINUED 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  5391 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARi 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  5411 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


'REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
[GROCERIES-OTHER  FOODS  . 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES  I . 

FROZEN  FOODS  

ALL  OTHER  FOODS .  .  .  . 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


Estab- 
lishments 

(number) 


3 

(Dl 

2 

(0) 

2 

(Dl 

1 

(Dl 

6 

679 

4 

672 

6 

277 

11 

814 

2 

(Dl 

3 

(Dl 

3 

(D) 

2 

(Dl 

3 

102 

4 

(Dl 

4 

(Dl 

1 

(D) 

1 

(D) 

4 

(Dl 

3 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


261 

(Dl 

1    180 

168 


172 

60 

938 

133 

56 

505 

133 

46 

831 

8 

160 

3 

(Dl 

65 

2 

040 

79 

2 

341 

76 

2 

571 

3 

(2) 

5 

31 

1 

(0) 

4 

(D) 

7 

114 

1 

(D) 

1 

(Dl 

1 

(Dl 

3 

(Zl 

77 

1 

794 

13 

367 

121 

56 

645 

96 

53 

258 

96 

43 

731 

90 

52 

538 

90 

43 

175 

80 

11 

583 

77 

3 

894 

79 

2 

785 

86 

25 

015 

2 

(Dl 

3 

(D) 

64 

(D) 

79 

2 

341 

76 

2 

571 

3 

(Zl 

5 

31 

1 

(Dl 

4 

(Dl 

7 

114 

1 

(D) 

1 

(D) 

1 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-187 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Vallejo-Napa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


aoo 

500 

500 
500 
508 
516 

520 


GROCERY  STORESt  INCLUDING 
DEL  I CATESSENS — CONT I NUED 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

REPTG  AODL  DETAIL  FOR  LINE  500.  .  . 
ALL  OTHER  MERCHANDISE  

PAPER  I  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANOISE  RECEIPTS  


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORESf  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDYt  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


110 

84 

6 
2 

6 

2 

10 

7 

3 

59 

32 

59 

13 

65 


213 
163 


(Z) 
(0) 

48  883 

(0) 

1  248 

538 

367 


476 
(D) 


201 
(D) 


52  376 

124 

(D) 

(D) 

(D) 

280 

(Z) 

(D) 

41  244 

294 

4  084 

1  842 

4  418 


22  945 
17  513 


(Z) 

(D) 

100.0 
(D) 
2.6 
1.1 

0.7 


(X) 
100.0 


(X) 
100.0 


100.0 

0.2 

(0) 

(0) 

(D) 

0.5 

(Z) 

(D) 

78.7 

0.6 

7.8 

3.5 

8.4 


(X) 
100.0 


GASOLINE  SERVICE  STATIONS — CONTINUED 


020 
040 
080 
100 
300 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  .... 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
SPORTING-RECREATION  EQUIPMENT 
AUTO  FUELS-LUBRICANTS  .,.     .     , 


PEPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS- ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANOISE  RECEIPTS 


■REPTG  ADDL  DETAIL  FOR  LINE  520. 
^NONMERCHANOISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


100 
120 
140 
160 
180 
200 
280 
500 
520 


100 
140 
160 
180 

520 


APPAREL  I  ACCESSORY  STORES  (SIC  56) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

MEN'Si  BOYS'  APPAREL   STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

NONMERCHANOISE  RECEIPTS  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


120 
140 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


12 

(0) 

ID) 

3 

(Z) 

(Z) 

2 

(D) 

(D) 

17 

73 

0.4 

1 

(D) 

(D) 

163 

14 

467 

82.6 

162 

17 

464 

100.0 

162 

14 

444 

82.7 

161 

13 

479 

77.2 

9 

236 

1.4 

147 

734 

4.2 

151 

2 

018 

11.5 

151 

16 

735 

100.0 

151 

2 

018 

12.1 

46 

383 

2.3 

18 

108 

0.6 

147 

1 

529 

9.1 

1 

(D) 

(D) 

6 

(D) 

(D) 

132 

840 

4.8 

127 

14 

239 

100.0 

127 

826 

5.8 

125 

753 

5.3 

30 

77 

0.5 

12  398 
11  185 


(D) 
(0) 
448 
460 
585 
270 
40 
11 
327 


4  149 
3  623 


(D) 
(D) 


(X) 

100.0 

(D) 

(D) 

21.9 

48.8 

23.1 

2.4 

0.4 

0.1 

2.9 


(D) 

(D) 

531 

92.7 

(D) 

(D) 

(0) 

(D) 

26 

1.6 

(X) 
100.0 


(Dl 
(0) 


Standard  Notes; 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-188    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


\. 

b 

s 

% 

^, 

■'^ 

•s^ 

1 

t'' 

s] 

^ 


Vallejo-Napa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


160 
180 
200 
280 
520 


120 
160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
280 
520 


140 
160 
180 
200 
280 
520 


120 

140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHINGt  SPECIALTY 
STORES — CONTINUED 

WOMEN'S-GIRLS*  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORYt  SPEC.  STORES' 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING , 

MEN'S  TAILORED  OUTERWEAR  , 

OTHER  MEN'S  OUTERWEAR , 

MEN'S  HATS 

OTHER  MEN'S  CLOTHING  , 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .    .     .    . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  , 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


3  479 
(D) 
(D) 
(D) 
75 


(D) 
141 

099 

054 

83 

22 

28 

205 

556 

646 

363 

18 

27 

97 

(0) 
(D) 
(0) 


(D) 
338 
(D) 
(D) 
(D) 
(0) 


3  150 

2  990 

(D) 
878 

1  246 
355 
(D) 
(D) 
(D) 
(D) 
(D) 

1  487 

1  246 
678 
(D) 
(D) 
(D) 
(D) 
160 
120 
67 
(0) 
(0) 

187 
(0) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


96.0 
(D) 
(D) 
(D) 
2.1 


(D) 
97.3 

100.0 

97.9 

4.0 

1.0 

1.3 

9.8 

26.5 

30.8 

17.3 

0.9 

1.3 

4.6 

(D) 
(D) 
(D) 


100.0 

(D) 
93.3 
(D) 
(D) 
(D) 
(D) 


(D) 
29.4 

100.0 
28.5 
(D) 
(D) 
(D) 
(D) 
(0) 

49.7 

100.0 
54.4 
(D) 
(D) 
(D) 
(D) 
12.8 
9.6 
5.4 
(D) 
(D) 

6.3 

(D) 
(D) 
(D) 
(D) 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
280 
300 
340 
500 
520 


200 
220 
240 
260 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
180 
280 
400 
500 
520 


Kind  of  business  and  merchandise  line 


SHOE  STORES  (SIC  566) 
TOTAL  


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINSSc 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


15 

573 

40 

3  594 

36 

5  582 

17 

604 

1 

(D) 

2 

(D) 

1 

(D) 

4 

41 

6 

43 

31 

549 

Sales 


($1,000) 


11  035 


46 

8  979 

37 

8  027 

13 

(0) 

17 

1  252 

35 

(D) 

7 

289 

1 

(D) 

1 

(D) 

3 

(D) 

2 

(D) 

18 

249 

4  652 

3  008 

(D) 
2  342 
(D) 
315 
(D) 
(D) 
(D) 
(0) 
300 


250 

20 

529 

25 

664 

188 

12 

746 

132 

5 

806 

18 

443 

27 

259 

3 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

4 

(0) 

27 

161 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-189 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Vallejo-Napa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


(11,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
OtO 
060 
080 
100 
120 
180 
280 
500 
520 


020 
040 
060 
080 
100 
120 
280 
«00 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
420 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 


EATING  PLACES  (SIC  58121 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES!  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


20 

545 

158 

12  447 

40 

1  467 

5 

153 

15 

230 

2 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

18 

(01 

112 

92 

5 
30 
92 
13 

12 
1 
1 
1 
1 
9 


6  135 

5  123 

119 
299 
4  339 
290 
29 
(D) 
(D) 
(D) 
(D) 
(0) 


8  259 

7  037 

134 
363 
278 
5  230 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
96 
50 
(D) 
(D) 
(D) 
525 
(D) 


180 

(X) 

200 

220 

00.0 

240 

260 

3.5 

280 

80.8 

300 

9.5 

320 

1.0 

340 

1.5 

380 

(D) 

420 

(D) 

460 

(D) 

480 

(D) 

500 

(D) 

520 

(X) 
100.0 

2.3 

5.8 
84.7 
5.7 
0.6 
(D) 
(D) 
(D) 
(D) 
(0) 


(X) 

100.0 

1.9 
5.2 
4.0 
74.3 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.4 
0.7 
(D) 
(D) 
(D) 
7.5 
(□) 


100.0 


020 
040 
060 
080 
100 
120 
500 
520 


020 
240 
500 
520 


080 
180 
220 
300 
520 


875 

7.1 

(D) 

(D) 

(D) 

(D) 

481 

28.3 

220 

406 

3.3 

260 

60 

0.5 

9 

0.1 

(D) 

(D) 

OTHER  RETAIL  STORES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .     .     .     ,     . 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS ■ 

TIRES-BATTERIES-ACCESSORIES  ■ 

HAY-GRAIN-FEED-FARM  SUPPLIES ■ 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

LIQUOR  STORES  (SIC  592) 

TOTAL I 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


BOOK'  STATIONERY  STORES  (SIC  594) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

SPORTING  GOODS  STORES'  BICYCLE 
SHOPS  (SIC  595) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 
NONMERCHANDISE  RECEIPTS  


FARM,  GARDEN  SUPPLY  STORES' 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INS'lR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


3 

(0) 

(D) 

3 

7 

0.1 

16 

159 

1.3 

10 

126 

1.0 

14 

141 

1.1 

27 

1  396 

11.3 

20 

996 

8.1 

7 

215 

1.7 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(Dl 

(D) 

5 

(0) 

(D) 

b 

(D) 

(D) 

59 

2  636 

21.4 

51 

696 

5.7 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

60 

1.2 

144 

2.9 

137 

2.7 

770 

(D) 

28 

733 

(D) 


(D) 
(D) 
(D) 
928 
(D) 


2  025 
1  967 


(D) 
132 


(X) 

100.0 

(D) 

3.6 

95.2 

(D) 


100.0 

(D) 
(D) 
(D) 
92.8 
(Dl 


(X) 
100.0 


(D) 
6.7 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-190    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    California— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Vallejo-Napa  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


280 

280 
280 
281 
282 
283 
28<t 
285 

300 
500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES — CONTINUED 


JEWELRY-OPTICAL  GOODS 


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


Estab- 
lishments 

(number) 


21 
21 
21 
13 
21 

It 

18 

5 

6 

20 

19 

(na) 

19 


Sales 


($1,000) 


1  373 

1  967 

1  373 

332 

90 
650 

88 
211 

(D) 
(Dl 
324 

1  736 

(na) 

178 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


69.8 

100.0 
69.8 
16.9 

4.6 
33.0 

4.5 
10.7 

(D) 

(D) 

16.5 

100.0 

(na) 

10.3 


220 
340 
480 
520 


Kind  of  business  and  merchandise  line 


FUEL.  ICE  DEALERS  (SIC  S98) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


OTHER  STORES  (SIC  599) 
TOTAL^ 


NONSTORE  RETAILERS*  (SIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


3    113 


3   981 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


18 

3.3 

(D) 

(D) 

(0) 

(01 

38 

6.9 

(X) 
100.0 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-191 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

oao 

060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
240 

240 
240 
241 
242 

260 
300 
320 


RETAIL  TRADE  1  TOTAL 

REPT6  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  

LUMBER.  8LDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .    . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  • 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

1  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


812 
541 
442 
624 
267 
901 
007 

1  355 
918 
824 

1  075 
822 

1  278 

1  005 
901 

1  238 
859 
638 

2  341 
2  558 

265 

276 

227 

2  798 

4  835 


1  048 

795 

1 

1 

6 

6 

2 

17 

22 

91 

72 

194 

50 

137 

438 

586 

24 

16 

40 

182 

15 

10 

68 

409 


12 
29 

29 
29 
29 

1 

19 
3 

151 


552  535 

126  762 

50  614 

61  472 

35  815 

98  730 
61  884 

111  737 

36  302 
36  642 
63  066 
61  595 
25  668 
14  261 

19  504 
41  040 

106  088 
377  469 
174  596 

99  550 
70  208 

109  375 

20  427 
92  406 
98  526 


257  203 
217  124 

(0) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
135 

2  767 
1  570 

3  845 
122 

1  317 
23  842 
97  429 

2  282 
(Z) 

2  644 

68  485 

889 

310 

1  248 

10  112 


89  127 

81  721 

104 
115 

11  552 
115 
(D) 
(D) 

(D) 
(D) 
(D) 


100.0 

21.7 
5.0 
2.0 
2.4 
1.4 
3.9 
2.4 
4.4 
1.4 
1.4 
2.5 
2.4 
1.0 
0.6 
0.8 
1.6 
4.2 

14.8 
6.9 
3.9 
2.8 
4.3 
0.8 
3.6 
3.9 


(X) 

100.0 

(D) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
0.1 
1.3 
0.7 
1.8 
0.1 
0.6 
11.0 
44.9 
1.1 
(Z) 
1.2 
31.5 
0.4 
0.1 
0.6 
4.7 


100,0 
1.0 
(D) 
(D) 

(0) 
(D) 
(0) 


340 

340 

340 

341 

342  > 

343 

344 

345 

346  \ 

347  t 
348 
349 

351  » 

352  t 
353 
354  \ 
355 

460 
500 
520 


LUMBER  YARDS--CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS'  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  , 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


220 
240 

240 
240 
241 

260 
280 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
460 
480 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
'  FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS'  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


PLUMBING  EQUIP. 
(SIC  522) 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


227 

220 
220 
218 
200 
179 

30 
172 
188 
182 
176 

88 

96 
157 
153 

27 
132 

1 

5 

113 


103 

57 

7 
7 

6 
6 
6 

6 
2 

2 
23 
57 

41 
41 
13 
14 
17 

6 
14 
20 
22 
21 
12 

8 
26 
13 

2 
32 

2 
1 
2 
4 
2 
23 


74  607 

78  170 

71  152 

38  505 

7  996 

3  081 

284 

830 

085 

602 

409 

453 

877 

798 

090 

236 

369 

(D) 
131 
(D) 


140 
85 

1  639 

32 
32 

51 

(D) 

(D) 

742 

9  192 

7  603 

6  710 

351 

125 

289 

50 
132 
632 
406 
439 
350 

69 
(D) 

59 
(D) 

2  447 

(D) 
(D) 
(D) 
(D) 
(D) 
316 


91.3 

100.0 

91.0 
49.3 
10.2 
3.9 
0.4 
3.6 
6.5 
4.6 
3.1 
1.9 
1.1 
2.3 
1.4 
0.3 
3.0 

(D) 
0.2 
(D) 


100.0 

1.3 
0.8 

100.0 
2.0 
2.0 

0.5 
(D) 
(D) 
6.9 
86.0 

100.0 
88.3 
4.6 
1.6 
3.8 
0.7 
1.7 
8.3 
5.3 
5.8 
4.6 
1.2 
(D) 
0.8 
(D) 
32.2 

(D) 
(D) 
(D) 
(D) 
(D) 
3.0 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-192    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^jk.^,  see  "Description  of  the  Tables"  in  front] 


r  •, 

"^.1  N 

i: 

\ 

120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


>REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


040 
180 
220 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


020 

040 
060 
080 
100 
120 
140 


Kind  of  business  and  merchandise  line 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL^ 


HARDWARE  STORES  (SIC  5251) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


LUMBER-BUILDING  MATERIALS 


> REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


18 


302 

230 

5 

6 

2 

14 

19 

63 

28 

164 

48 

131 

230 

205 
205 
169 
186 
202 

193 

181 

181 

180 

39 

2 

3 
8 
5 
6 
6 
46 
99 


Sales 


($1,000) 


2    006 


42    218 

30    509 

(Z) 
23 

(Dl 
(0) 
(D) 

1  947 
1  031 
3  558 
(0) 
1  259 
16  696 

27  828 

15  074 

(D) 

(D) 

10  307 

3  539 

ID) 
(Dl 
(D) 
(D) 

(D) 
(Z) 
102 
198 

154 
(D) 
413 
(D) 


217 

93 

270 

177 

82 

451 

1 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

28 

1 

314 

5 

(D) 

22 

(0) 

11 

(0) 

27 

2 

451 

177 

68 

287 

6 

642 

12 

649 

121 

5 

946 

749 

256 

446 

555 

235 

989 

298 

8 

894 

57 

(D) 

17 

(D) 

59 

1 

069 

88 

944 

347 

5 

190 

393 

29 

100 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(Z) 
0.1 
(0) 
(0) 
(D) 
6.4 
3.4 

11.7 
(0) 
4.1 

54.7 

100.0 

54.2 

(D) 

(D) 

37.0 

11.6 

100.0 
(D) 
(D) 
(D) 

(D) 
(Z) 
0.3 
0.6 
0.5 
(D) 
1.4 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
1.6 
(D) 
(D) 
(0) 
3.0 
82.8 
0.8 
0.8 
7.2 


100.0 

3.8 
(D) 
(D) 
0.5 
0.4 
2.2 
12.3 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  GROUP  ST0RES--C0N. 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


(REPTG  ADDL  DETAIL  FOR  LINE  14'0.  .  . 
►MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


> REPTG  ADDL  DETAIL  FOR  LINE  200. 
'CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


►REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
;  MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

>  RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

>  ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


Estab- 
lishments 

(number) 


(X)  Not  applicable.        (Z)  Less  than  .0.05%. 


403 

50 

514 

354 

9 

249 

447 

30 

139 

188 

16 

816 

244 

11 

733 

372 

9 

671 

308 

2 

143 

233 

5 

315 

329 

8 

933 

92 

(D) 

5 

(D) 

45 

597 

52 

(D) 

21 

(D) 

16 

235 

7 

(Z) 

397 

15 

133 

192 

13 

587 

Sales 


($1,000) 


53 

126 

245 

52 

124 

240 

15 

1 

040 

6 

252 

2 

(D) 

4 

(D) 

21 

<0) 

52 

18 

275 

52 

124 

240 

52 

18 

275 

52 

13 

451 

52 

4 

89? 

52 

27 

998 

52 

124 

240 

52 

27 

998 

52 

3 

559 

51 

(D) 

39 

311 

51 

1 

577 

51 

(D) 

52 

(D) 

52 

5 

304 

52 

5 

940 

38 

1 

719 

2 

(D) 

50 

(D) 

52 

12 

764 

52 

124 

240 

52 

12 

764 

5? 

3 

705 

52 

(D) 

2 

(D) 

33 

(D) 

33 

(D) 

33 

(D) 

29 

(D) 

33 

(D) 

2 

(D) 

49 

(D) 

49 

(0) 

49 

(D) 

48 

(U) 

39 

(0) 

46 

3 

603 

46 

113 

562 

46 

3 

603 

28 

1 

399 

38 

2 

266 

31 

695 

40 

2 

777 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-193 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES — CONTINUED 


320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

420 
440 
500 

500 
500 
501 
502 
503 

520 


HARDWARE. 


,REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MOSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 

500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS ■ 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
> MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


334 

261 

199 

36 

2 

S 

18 

241 

220 

238 

204 

238 

120 

128 

243 

206 

104 

227 

20 

6 

4 

1 

1 

248 

80 


199 

84 
15 
15 
49 
66 
85 
121 

79 
79 
74 
62 


(D) 

(D) 

(D) 
(D) 
(D) 


(D) 
(Dl 
(D) 
(D) 

(D) 

(D) 

3  255 

122  607 

3  255 

1  815 

948 

366 

(D) 


50  415 


1  825 

1  469 
(D) 
(D) 
(D) 

2  895 

3  274 
(D) 
(D) 

7  449 

(0) 

548 

<0) 

955 

896 

(D) 

73 

112 

(D) 

(D) 

(D) 

10  072 

1  297 


57  940 

6  029 

(0) 
188 
865 
828 

(0) 

7  551 

34  918 
6  896 
5  055 
1  846 


(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
2.6 

100.0 
2.7 
1.5 
0.8 
0.3 

(D) 


100.0 

3.6 
2.9 
(D) 
(0) 
(D) 
5.7 
6.5 
(D) 
(D) 

14.8 
(D) 
1.1 
(0) 
1.9 
1.8 
(0) 
0.1 
0.2 
(D) 
(D) 
(D) 

20.0 
2.6 


(X) 
100.0 

10.4 
(Q) 
0.3 
1.5 
1.4 
(0) 

13.0 

100.0 

19.7 

14.5 

5.3 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


GENERAL  MERCHANDISE  STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUSTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
ICURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


•REPTG  ADDL  DETAIL  FOR  LINE  220,  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'REPTG  ADDL  DETAIL  FOR  LINE  240 

I  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


'reptg  addl  detail  for  line  260,  .  . 
;kitchenware-home  furnishings.  .  .  . 

china-glassware 

kitchenware-housewares  

other  kitchenware-home  furnishings 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


fREPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  ........ 

GARDENING  EQUIPMENT-SUPPLIES  , 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340,  . 
•LUMBER-BUILDING  MATERIALS  ,  .  .  . 

PAINT-GLASS-WALLPAPER,  ,  .  ,  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


160 
200 


DRY  GOODS  STORES  (SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 
CURTAINS-DRAPERIES-ORY  GOODS 


112 

72 
72 
62 
56 
18 
56 
60 
48 
56 
63 
34 
16 

100 
114 

71 

71 
62 
66 

7 


38  391 

11  237 

996 

551 

102 

703 

2  288 

758 

2  319 

2  612 

432 

504 


2  733 
6  632 

38  055 
5  457 

1  968 

3  363 

90 

3  291 

15  412 

2  954 
1  991 

847 
114 

1  914 

30  174 

1  222 

384 

844 

(0) 

25  190 

1  349 
433 
897 

17 

493 
(0) 

2  296 

16  959 
1  494 
1  153 

332 

1  090 

13  503 
866 
(0) 
(D) 

(D) 
485 
990 
(D) 
(D) 
(D) 
1  806 

26  604 

1  181 
537 
523 

81 

2  047 


3  456 
2  643 


(D) 
2  579 


21,5 

100.0 
29,3 
2,6 
1.4 
0.3 
1.8 
6.0 
2.0 
6.0 
6.8 
1.1 
1.3 

4.7 
11,4 

100,0 

14,3 

5,2 

8,3 

0,2 

5,7 

100.0 
19.2 
12.9 
5.5 
0.7 

3.3 

100.0 
4.0 
1.3 

2.8 

(D) 

100,0 
5.4 
1.7 
3.6 
0,1 

0,9 
(D) 
4,0 


6,8 
2,0 

1,9 

100.0 
6,4 
(0) 
(D) 

(D) 
0.8 
1.7 
(D) 
(0) 
(D) 
3.1 

100,0 
4,4 
2,0 
2,0 
0,3 

3,5 


(X) 

100,0 

(D) 
97.6 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.0 


7K-194    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Calif  ornia— Area  Outside  Standard  Metropolitan  Statistical  Areas,-  1963-con. 


240 
520 


200 
300 
520 


1 

020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


DRY  GOODS  ST0RES--C0NTINUED 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
NONMERCHANDISE  RECEIPTS  


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

CURTAINS-DRAPERIES-DRY  GOODS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 
NONMERCHANDISE  RECEIPTS  . 

FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  IMEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .    .    ,     ,    ■ 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES  1 
DELICATESSENS 


INCLUDING 
(SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


;reptg  addl  detail  for  line  020.  .  . 
i  groceries-other  foods 

meats-fish-poultry  

produce  (fresh  fruits-vegetables). 

frozen  foods  

all  other  foods 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICb-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  


Estab- 
lishments 

(number) 


1  588 

1  588 

68 

41 

830 

1  051 

970 

155 

162 

52 

37 

25 

9 

173 

38 

53 

155 

10 

80 

11 

2 

18 

11 

993 

262 


1  662 

1  285 

1  285 

1  190 

1  190 

1  089 

1  037 

1  004 

1  168 


28 
39 

821 

040 

963 

154 

161 

51 

37 

24 

9 

169 

38 

51 

155 

10 

80 

11 

2 

18 

11 


Sales 


($1,000) 


(0) 

37 


715 
(D) 
(0) 


633  444 

524  635 

(D) 

440 

23  004 

22  497 

27  059 


1  065 

1  323 
421 
(Z) 

1  007 
482 

1  797 
(Z) 
594 

1  503 
(Z) 
835 
(Z) 
(D) 
466 
(Z) 
21  965 
(0) 


673  747 

606  358 

498  727 

584  924 
479  453 
126  170 
42  162 
28  527 
283  930 

438 

(0) 

22  871 

22  435 

27  013 

(D) 

(D) 

(D) 

(0) 

(D) 

482 

1  787 

(Z) 

(0) 

1  503 

(Z) 

835 

(Z) 

(D) 

466 

(Z) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

1.4 


95.2 

(D) 
(D) 


(X) 

100.0 

82.8 
(D) 
0.1 
3.6 
3.6 
4.3 
0.2 
0.2 
0.1 
(Z) 
0.2 
0.1 
0.3 
(Z) 
0.1 
0.2 
(Z) 
0.1 
(Z) 
(D) 
0.1 
(Z) 
3.5 
(D) 


(X) 


82.2 

100.0 

82.0 

21.6 

7.2 

4.9 

48.5 

0.1 
(D) 
3.8 
3.7 
4.5 
(Dl 
(D) 
(D) 
(D) 
(D) 
0.1 
0.3 
(Z) 
(D) 
0.2 
(Z) 
0.1 
(Z) 
(D) 
0.1 
(Z) 


500 

500 
500 
508 
516 

520 


reptg  addl  detail  for  line  500. 
;all  other  merchandise  

paper  1  paper  products 

all  other  merchandise 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
220 
500 

500 
500 
508 


'reptg  addl  detail  for  line  020.  .  . 
;groceries-other  foods  

meats-fish-poultry  

produce  (fresh  fruits-vegetables). 

frozen  foods  

all  other  foods , 


;rEPTG  ADDL  DETAIL  FOR  LINE  500. 

lALL  OTHER  MERCHANDISE  

PAPER  1  PAPER  PRODUCTS 


020 

020 
020 
021 
023 
024 

040 
060 
080 
300 
520 


020 

020 
020 
021 
023 
024 


Kind  of  business  and  merchandise  line 


GROCERY  STORESi  INCLUDING 
DELI  CAT ESSENS — CONT I NUED 


ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
ALL  OTHER  MERCHANDISE  


NONMERCHANDISE  RECEIPTS 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS 


I REPTG  ADDL  DETAIL  FOR  LINE  020. 
; GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
SPORTING-RECREATION  EQUIPMENT 
NONMERCHANDISE  RECEIPTS  .  .  . 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL' 


CANDYf  NUT'  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 

TOTAL .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
GROCERIES-OTHER  FOODS  


'REPTG  ADDL  DETAIL  FOR  LINE  020. 

I  GROCERIES-OTHER  FOODS 

,  MEATS-FISH-POULTRY  

>  FROZEN  FOODS  

t  ALL  OTHER  FOODS 


Estab- 
lishments 

(number) 


980 


969 

510 

345 

969 

21 

780 

936 

14 

887 

352 

6 

875 

09 

12 

715 

65 

9 

053 

65 

9 

004 

64 

9 

000 

64 

8 

953 

64 

8 

642 

4 

33 

11 

85 

12 

193 

3 

8 

3 

9 

2 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


21  884 


1  317 

1  022 

1  317 

1  022 

(0) 

(D) 

(D) 

265 
(D) 
(D) 
(0) 
8 


37 

5  902 

19 

4  944 

19 

(D) 

19 

19 
1 
5 

19 

4  944 
(0) 
(D) 
(0) 

4  564 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  00.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-195 


TABLE  4. 


Calif  ornia— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


080 
100 
260 
280 
500 

500 
500 
516 


020 
OKO 
080 
100 
120 
500 


DAIRY  PRODUCTS  STORES— CONT  I  NUED 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  . 

ALL  OTHER  MERCHANDISE  

ALL  OTHER  MERCHANDISE 


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVEgAGES 

CIGARS-CIGARETTES-TOBACCO  ...'... 
COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS 
ALL  OTHER  MERCHANDISE  .  .  


RETAIL  BAKERIES!  MANUFACTURING 
(SIC  5462) 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
120 
500 

500 
500 
508 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  .  


(REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'  GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


•  REPTG  ADDL  DETAIL  FOR  LINE  500. 

;  ALL  OTHER  MERCHANDISE 

'  PAPER.  PAPER  PRODUCTS 


RETAIL  BAKERIES)  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


020 
060 
140 
160 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

ALCOHOLIC  DRINKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN>S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


207 

138 

138 
28 
1 
2 
1 
1 


180 
121 
121 

121 

121 
1 
1 

7 
121 

23 

1 
2 
1 
1 

1 
1 
1 


1  208 
92  9 


(D) 
(D) 
(D) 
(D) 
(0) 

(D) 
(D) 
(D) 


10  191 
6  540 

6  261 

(0) 
(D) 
(D) 
(D) 
(D) 


5  699 

5  909 

5  699 

(D) 

(D) 

(D) 

5  576 

(D) 
(D) 
(D) 
(D) 
(D) 

(0) 
(D) 
(D) 


572  063 

510  700 

(D) 
(0) 
(Dl 
(D) 


(D) 
(D) 
(D) 
(0) 
(D) 

100.0 
(D) 
(D) 


(X) 

100.0 

95.7 
(D) 
(D) 
(D) 
(D) 
(0) 


(X) 

100.0 

96.4 

100.0 

96.4 

(D) 

(D) 

(0) 

94.4 

(0) 
(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(0) 


180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


060 
220 
300 
320 
380 
400 
420 
440 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


ALCOHOLIC  DRINKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


060 
220 
300 
320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


ALCOHOLIC  DRINKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 

NEW  PASSENGER  CARS.  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


,  REPTG  ADDL  DETAIL  FOR  LINE  400. 

> AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
;  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  ...... 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
^NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


3 

5 

71 

21 

65 

14 

103 

80 

20 

574 

420 

732 

7 

2 

1 

155 

757 


423 

1 

3 

6 

1 

423 

338 

407 

4 

33 

410 


344 

1 
3 

5 

1 

344 

334 
334 
334 

56 
218 

29 
328 
246 
201 

49 

277 

266 
266 
110 
8 
243 

334 

323 
323 

312 
284 
282 
218 

4 

25 

334 

325 
325 
325 
166 


(Z) 
(Z) 

2  239 
(Zl 
911 
(Z) 

3  144 
1  240 

(Z) 
374  788 

4  742 
64  144 

453 

(D) 

(D) 

17  548 

40  627 


418  545 

(D) 
(D) 
(Z) 
(D) 
345  943 
3  459 

32  475 
313 
700 

34  838 


352  657 

(0) 
(0) 
(Z) 
(D) 
291  789 

345  780 

286  893 

162  448 

3  707 

39  710 

1  399 

60  676 

8  210 

9  012 

1  989 

2  939 

285  428 

2  556 

1  630 
(D) 
(D) 

27  593 

337  813 

26  858 

14  586 

6  122 

3  327 

2  727 

313 
468 

28  914 

337  640 

28  380 

22  923 

5  454 


(Z) 
(Z) 
0.4 
(Z) 
0.2 
(Z) 
0.6 
0.2 
(Z) 

73.4 
0.9 

12.6 
0.1 
(D) 
(Dl 
3.4 
8.0 


100.0 

(D) 
(D) 
(Zl 
(D) 
82.7 
0.8 
7.8 
0.1 
0.2 
8.3 


100.0 

(D) 
(0) 
(Z) 
(D) 
82.7 

100.0 

83.0 

47.0 

1.1 

11.5 

0.4 

17.5 

2.4 

2.6 

0.6 

0.8 

100.0 
0.9 
0.6 
(Dl 
(0) 

7.8 

100.0 
8.0 
4.3 
1.8 
1.0 
0.8 

0.1 
0.1 
8.2 

100.0 
8.4 
6.8 
1.6 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'iMerchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-196    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^M.^^,  see  "Description  of  the  Tables"  in  front] 


380 
380^ 

380  ; 

381 
382 
383 
384 
385 
386 
387 
388 

400 


^^ 


^ 

>i 

3 

"^N 

:\^ 

s^ 

'M 

^': 

K\ 

I>1 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


300 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLESi  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

;  AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  , 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  .  . 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 
AUTOMOBILES-TkUCKS 


400   AUTO  FUELS-LUBRICANTS 


400 
400 

401 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


REPTG 
AUTOMO 
NEW  P 
NEW  P 
NEW  C 
NEW  C 
USED 
USED 
USED 
ALL  0 


ADDL  DETAIL  FOR  LINE  380.  .  . 
BILES-TRUCKS 

ASSENGER  CARS.  RETAIL  .... 
ASSENGER  CARS.  WHOLESALE.  .  . 
OMMERCIAL  VEHICLES.  RETAIL.  . 
OMMERCIAL  VEHICLES.  WHOLESALE 
PASSENGER  CARS.  RETAIL.  .  .  . 
PASSENGER  CARS.  WHOLESALE  .  . 

COMMERCIAL  VEHICLES  

THER  POWERED  ROAD  VEHICLES.  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


25  625 
23  603 

IB  741 

22  821 

18  083 

9  905 

(D) 

1  429 

(D) 

5  433 

603 

416 

268 

(D) 

(D) 
(0) 

(D) 
(D) 


22  171 
2  Oil 

1  088 
347 
218 
350 

(D) 

2  413 

23  127 
2  413 
2  053 

345 


(D) 
35  413 

42  285 

35  413 

22  171 

(0) 

2  185 

(D) 

8  878 

1  006 
679 
301 

(D) 

39  099 
(0) 
216 
(D) 

2  813 

41  344 

2  813 

1  584 
534 
401 
300 

(D) 

3  511 

42  285 
3  511 

2  859 
664 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 
79.4 

100.0 

79.2 

43.4 

(D) 

6.3 

(D) 

23.8 

2.6 

1.8 

1.2 

(D) 

100.0 
(D) 
(D) 
(D) 

8.8 

100.0 
9.1 
4.9 
1.6 
1.0 
1.6 

(D) 
10.2 

100.0 

10.4 

8.9 

1.5 


300 
320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 


(D) 
83.7 

100.0 

83.7 

52.4 

(D) 

5.2 

(D) 

21.0 

2.4 

1.6 

0.7 

(D) 

100.0 
(D) 
0.6 
(D) 

6.7 

100.0 
6.8 
3.8 
1.3 
1.0 
0.7 

(D) 
8.3 

100.0 
8.3 
6.8 
1.6 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  «... 

NEW  PASSENGER  CARS.  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLESi  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


400  , REPTG  ADDL  DETAIL  FOR  LINE  400.  .  . 

400  (AUTO  FUELS-LUBRICANTS  

401  >  GASOLINE  

403  J  MOTOR  OIL-GREASES-OTHER  OILS  .  .  . 

420  I  TIRES-BATTERIES-ACCESSORIES  .... 


Estab- 
lishments 

(number) 


420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

I  400 
400 
401 
402 
403 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

J  AUTO  FUELS-LUBRICANTS 

.  GASOLINE  

.  OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
'  MOTOR  OIL-GREASES-OTHER  OILS  . 


420  I  TIRES-BATTERIES-ACCESSORIES 


420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 


•REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


Sales 


($1,000) 


184 

39 

295 

124 

28 

123 

2 

(D) 

1 

(D) 

124 

26 

720 

118 

27 

246 

118 

26 

060 

3 

(D) 

1 

(D) 

3 

(D) 

1 

(D) 

118 

23 

408 

72 

1 

974 

21 

373 

5 

74 

3 

(D) 

2 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

22 

171 

18 

5 

377 

18 

109 

15 

68 

3 

14 

5 

17 

3 

14 

1 

(D) 

1 

(D) 

3 

(D) 

78 

961 

73 

17 

868 

73 

906 

49 

388 

31 

529 

335 

46  576 

244 

35  282 

1 

(D) 

1 

(D) 

28 

(D) 

3 

(D) 

26 

146 

3 

(Z) 

33 

(D) 

34 

206 

3 

(D) 

3 

(D) 

52 

1  022 

28 

5  803 

28 

440 

21 

412 

1 

(D) 

13 

(D) 

244 

29  187 

140 

25  036 

140 

21  154 

114 

6  717 

99 

4  724 

67 

1  213 

62 

2  950 

44 

441 

85 

2  273 

63 

738 

56 

1  357 

28 

334 

72 

427 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-197 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


TIREi  BATTERYi  ACCESSORY  DEALERS--CON. 


«40 
HbO 
HBO 
500 
520 

520 
520 

524 
525 
526 


FARM  EQUIPMENTi  MACHINERY  .  . 
HAr-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


;  REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
,  NONMERCHANDISE  RECEIPTS 

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STOKES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
436 

500 
520 

520 
520 
524 
525 
526 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  . 

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


TOTAL 


140 
240 
300 
320 
380 
400 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS"  CLOTHING.  EXC.  FOOTWEAR  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


2 

1 

1 

35 

163 

93 

93 
45 
57 
70 


(D) 
(D) 
(D) 
352 
2  993 

19  420 

1  828 

607 

506 

709 


7  348 

(D) 
(D) 
(D) 
(D) 
(01 

1  638 
108 
765 

27 
908 
713 
(D) 

94 

2  772 

41 
(D) 
(D) 

2  087 


123 
696 

615 
731 
52 
64 
(D) 
77 
(D) 
(D) 
146 

(D) 
534 

155 
515 
(D) 
(D) 
425 


21  402 

(D) 
(D) 

1  770 
(D) 
(D) 
(0) 
224 
16  162 

1  301 


(D) 
(D) 
(D) 
1.0 
8.5 

100.0 
9.4 
3.1 
2.6 
3.7 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 

22.3 
1.5 

10.4 
0.4 

12.4 
9.7 
(0) 
1.3 

100.0 
1.5 
(D) 
(D) 

28.4 

100.0 

27.7 

10.0 

11.9 

0.8 

1.0 

(D) 

1.3 

(D) 

(D) 

2.4 

(D) 
7.3 

100.0 

10.0 

(D) 

(D) 

8.2 


(X) 

100.0 

(D) 
(D) 
8.3 
(D) 
(D) 
(D) 
1.0 
75.5 
6.1 


140 
300 

300 
300 
308 
309 
311 
312 
313 
314 

320 
380 
400 

400 
400 
401 
403 

420 
500 
520 

520 
520 
527 
531 
532 


240 
300 

300 
300 
311 

380 
420 
500 

500 
500 
504 
505 
507 

520 

520 
520 
527 
531 
532 


REPTG  ADDL  DETAIL  FOR  LINE  300 

'SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 


AIRCRAFTi  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
SPORTING-RECREATION  EQUIPMENT  

REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS'  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  .  .  .  .  . 

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  

OTHER  NONMERCHANDISE  RECEIPTS 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
SPORTING-RECREATION  EQUIPMENT  


AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
lALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


I REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  , 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 
OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTALi. 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


2  437 

1  743 

112 


(D) 
(D) 

I  919 
1  572 
291 
70 
553 
109 
446 
103 

(D) 

1  792 

(Dl 

313 

5 
(D) 
(D) 

(D) 
(D) 
412 

3  345 

358 

254 

13 

90 


(D) 
(D) 

(D) 
(D) 
(0) 

(D) 
(D) 
(D) 

16  841 

15  867 

14  229 
1  615 

30 

889 

15  396 
889 
(D) 
(D) 
(D> 


260  044 

204  364 

415 


(D) 
(D) 

100.0 
81.9 
15.2 

3.6 
28. 8 

5.7 
23.2 

5.4 

(D) 

42.2 

(Dj 

100.0 
1.6 
(D) 
(D) 

(D) 
(D) 
9.7 

100.0 

10.7 

7.6 

0.4 

2.7 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 

(0) 
(D) 
(D) 

100.0 

94.2 

84.5 

9.6 

0.2 

5.2 

100.0 
5.8 
(D) 
(D) 
(D) 


(X) 

100.0 

0.2 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-198    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4. 


California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by  a..^ 


,  see  "Description  of  the  Tables"  in  front] 


01*0 
060 
080 
100 
120 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  . 

, REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTSt  INSTALLED  IN  REPAIR  WORK,  .  .  . 

PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


100 
120 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STAT  I 0NS--C0NT I NUED 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOtlEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

AL _  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


FARM  EQUIPMENTi  MACHINERY 
HOUSEHOLD  FUELS- ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


> REPTG  ADDL  DETAIL  FOR  LINE  520. 
I  NONMERCHANDISE  RECEIPTS  .  .  .  . 

,  SERVICE  LABOR 

>  OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  ■ 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  . 


MEN'Si  BOYS'  APPAREL  STORESi 
CUSTOM  TAILORS  (SIC  561 i  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


45 
7 
15 
194 
8 
1 
1 


18 
2 

39 

22 
3 

10 
1  743 

1  658 
1  658 
1  656 
121 
1  495 

1  619 

1  548 

1  548 

500 

204 

I  462 

4 

22 

84 

1  311 

1  244 

1  244 

1  180 

304 


233 

174 

6 

174 

23 

89 

7 

6 

1 

1 

21 

18 

2 

1 

7 

70 


Sales 


($1,000) 


774 
(Z) 
(D) 

1  896 
(Z) 
(0) 
(01 
(D) 
(0) 
(D) 
143 
(D) 
515 
176 
(Z) 
128 

167  779 

195  578 

161  222 

148  854 

5  277 

7  167 

22  259 

183  862 

20  914 

2  858 
990 

17  040 

(Z) 
173 
802 

8  875 

157  801 
8  325 

6  038 
2  294 


219 

138 

898 

969 

117 

651 

2 

(D) 

26 

348 

331 

29 

435 

661 

56 

024 

398 

25 

739 

66 

(D) 

10 

(Z) 

10 

(Z) 

13 

100 

110 

426 

50 

395 

5 

(D) 

1 

(01 

53 

464 

405 

2 

962 

29  716 
23  346 

14 
20  374 
449 
1  743 
(Z) 
(D) 
(D) 
(D) 

54 
173 
(0) 
(D) 
(D> 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specitied 
merchandise 
line 


0.4 
(Z) 
(01 

0.9 
(Z) 
(0) 
(0) 
(D) 
(D) 
(D) 

0.1 
(D) 

0.3 

0.1 
(Z) 

0.1 
82.1 

100.0 

82.4 

76.1 

2.7 

3.7 

10.9 

100.0 

11.4 

1.6 

0.5 

9.3 

(2) 
0.1 
0.4 
4.3 

100.0 
5.3 
3.8 
1.5 


100.0 

(D) 
0.3 
25.0 
47.6 
21.9 
(0) 
(Z) 
(Z) 
0.1 
0.4 
0.3 
(D) 
(D) 
0.4 
2.5 


(X) 
100.0 

0.1 

87.3 

1.9 

7.5 
(Z) 
(0) 
(D) 
(D) 

0.2 

0.7 
(D) 
(D) 
(D) 
(D) 


120 
140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL 


CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

>  REPTG  ADDL  DETAIL  FOR  LINE  140 

'MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


120 
140 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS  (SIC  563i  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


429 

13 

27 

429 

29 

12 

1 

5 

61 

3 

10 

137 


390 

300 

9 
13 

12 

12 

9 

2 

1 
1 

3 

300 

256 

256 

51 

62 

147 

197 

224 

255 

226 

108 

32 

86 

18 
6 

3 

47 

2 

7 

106 


143 
129 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
tor  by  the 
specified 
merchandise 
line 


35 

(D) 


46  781 

265 
983 
42  521 
793 
587 
(D) 
(D) 
290 
(0) 
188 
1  122 


(0) 
123 

853 
76 
35 
(D) 
(D) 
(D) 
(D) 


27  843 

26  024 

893 

(D) 

707 

2  425 
6  625 

10  147 

3  373 
538 
(D) 

694 

370 
161 
(D) 
210 
(D) 
(0) 
875 


15  680 
14  673 


(D) 
860 


(X) 
100.0 


100.0 

0.6 
2.1 
90.9 
1.7 
1.3 
(D) 
(D) 
0.6 
(D) 
0.4 
2.4 


(X) 

100.0 

(D) 
0.4 

100.0 
4.1 
1.9 
(D) 
(D) 
(D) 
(D) 

93.6 

100.0 

93.5 

3.2 

(D) 

2.5 

8.7 

23.8 

36.4 

12.1 

1.9 

(D) 

2.5 

1.2 
0.5 
(D) 
0.7 
(0) 
(0) 
2.7 


(X) 
100.0 


(D) 
5.9 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosme.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-199 


TABLE   4. 


California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
200 
240 
260 
280 
300 
500 
520 


160 

160 
160 
163 
164 
165 
168 
172 
176 

180 
280 
520 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 
TOTAL"^ 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  AODL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL  1  ACCESSORYi  OTHER  SPEC. 
STORES  (SIC  563  PART) 


120 
140 

140 
140 
142 
144 
146 

160 

160 
16C 
Ul 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
300 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


[REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
(MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  .  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  AODL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS o  .  .  . 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


129 

11 

6 

1 

2 

14 

1 

3 

31 


105 

98 

3 
14 

9 
9 
8 
3 

1 


12  475 
423 
426 
(D) 
(D) 
80 
(D) 
(D) 
247 


1  465 

896 

876 

896 
876 
(D) 
(D) 
724 
(D) 
60 
44 

(D) 
(D) 
(D) 


13  552 

13  382 

(D) 
860 

1  381 
138 
104 
(D) 
(D) 

11  258 

9  437 

8  772 

633 

28 

148 

1  267 

3  907 

1  373 

539 

75 

19 

777 

(D) 
426 
(D) 
(D) 
67 
(D) 
(D) 
191 


85.0 
2.9 
2.9 

(D) 
(D) 
0.5 
(D) 
(D) 
1.7 


(X) 

100.0 

97.8 

100.0 
97.8 
(D) 
(D) 
80.8 
(D) 
6.7 
4.9 

(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
6.4 

100.0 

10.0 

7.5 

(D) 

(D) 

84.1 

100.0 

93.0 

6.7 

0.3 

1.6 

13.4 

41.4 

14.5 

5.7 

0.8 

0.2 

8.2 

ID) 
3.2 

(D) 
(D) 
0.5 
(D) 
(D) 
1.4 


FURRIERSi  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLSi  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN/iS-INFANTS'    WEAR 

MILLINERY 

HOSIERY 

LINGERIE  . 

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


MEN'S  SHOE  STORES  (SIC  566  PART) 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 


TOTAL 


160 
180 

180 
180 
181 
182 
183 

500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


180. 


> REPTG  ADDL  DETAIL  FOR  LINE 

ifliLL    FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
ILDREN'S  AND  INFANTSi  FOOTWEAR 


►  C*  I 

ai/l 


OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


121 
93 

2 

7 
91 

61 
61 
46 
37 
46 
37 
55 


24  161 

20  801 

(D) 

69 

7  630 

13  402 

5  170 
719 

1  347 
938 
264 

1  886 

9  021 

13  892 

6  133 
645 
105 
274 
921 

1  737 

1  182 
799 
142 
(D) 
(D) 

2  008 
952 
(D) 
(0) 

66 
72 
143 
(D) 
129 
587 


(D) 
589 

900 
589 
148 
361 
80 

(D) 
(D) 


(D) 

0.3 

36.7 

100.0 
38.6 
5.4 
10.1 
7.0 
2.0 
14.1 

43.4 

100.0 
44.1 
4.6 
0.8 
2.0 
6.6 
12.5 
8.5 
5.8 
1.0 
(D) 
(D) 

9.7 
4.6 
(D) 
(D) 
0.3 
0.3 
0.7 
(D) 
0.6 
2.8 


(D) 
89.3 

100.0 

89.3 

5.1 

81.4 

2.8 

(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-200    Pacific-Calif. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^.^.^.^.^..*.,  see  "Description  of  the  Tables"  in  front] 


180 
180 

180 
181 
182 
183 

520 


140 
160 
180 

180 
180 
181 
182 
183 

200 
280 
300 
500 
520 


'  REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


140 

140 
140 
142 
143 
144 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
240 
280 
500 
520 


Kind  of  business  and  merchandise  line 


CHILDREN'Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180 

ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  .  . 

NONMERCHANDISE  RECEIPTS  

FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'Si  INFANTS'  WEAR 
STORES  (SIC  564) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


Estab- 
lishments 

(number) 


14 

46 

174 

159 
159 
158 
159 
155 

2 
2 
4 
10 
111 


Sales 


($1,000) 


(0) 

409 
405 
(D) 
(D) 
336 

(D) 


22  526 

19  262 

(D) 

647 

17  830 

17  936 

16  670 

4  965 

8  142 

3  564 

(D) 
ID) 
20 
(D) 
582 


4  261 


243 

1  473 
243 
(D) 
(D) 
(D) 

3  119 

3  551 
3  040 

2  265 

4 

7 

40 

213 

250 

50 

(D) 

(D) 

195 

(D) 
(D) 
22 
(D) 
44 
86 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 

100.0 

99.0 

(D) 

(D) 

82,2 

(D) 


(X) 

100.0 

(D) 

3.4 

92.6 

100. 0 
92.9 
27.7 
45.4 
19.9 

(D) 
(D) 
0.1 
(D) 
3.0 


100.0 

6.7 

100.0 

16.5 

(D) 

(D) 

(D) 


85.7 

100.0 
85.6 
63.8 
0.1 
0.2 
1.1 
6.0 
7.0 
1.4 
(D) 
(D) 
5.5 

(D) 
(D) 
0.6 
(D) 
1.2 
2.4 


020 
040 
080 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
!  520 


020 

040 

080 

140 

180 

200 

220 

240 

260 

280 

300 

320 

340 

380  i 

420 

480 

500 

520 


Kmd  of  business  and  merchandise  line 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  i 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


040 
080 
140 
180 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  • 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


984 

129 

347 

659 

96 

241 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

152 

2 

429 

425 

34 

245 

334 

44 

798 

220 

5 

956 

28 

87 

25 

232 

31 

419 

29 

362 

1 

(D) 

1 

(D) 

5 

109 

2 

(Dl 

62 

(D) 

364 

6 

817 

Sales 


($1,1 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


512 

76 

170 

350 

59 

335 

(D) 

(D) 

(D) 

(D) 

(D) 

133 

2 

342 

138 

6 

372 

318 

43 

623 

122 

2 

572 

21 

55 

15 

(D) 

17 

166 

15 

(D) 

1 

(D) 

2 

(Dl 

1 

(D) 

43 

362 

173 

(D) 

352 

61 

877 

255 

49 

256 

1 

(Dl 

1 

(Dl 

1 

(Dl 

1 

(D) 

83 

667 

135 

6 

301 

255 

37 

249 

229 

46 

198 

229 

34 

976 

190 

6 

213 

221 

23 

957 

161 

3 

736 

44 

600 

25 

476 

104 

1 

478 

17 

38 

14 

(Dl 

16 

(0) 

9 

99 

2 

(Dl 

1 

(Dl 

38 

333 

135 

2 

805 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-201 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^.^^.^.^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
220 

ate 

260 
3U0 
380 
500 
520 


FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  •  , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


total' 


020 
200 
220 
260 
280 
300 
320 
310 
500 
520 


CHINA.  GLASSWARE!  METALWARE 
STORES  (SIC  5715) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


120   COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

200  1  CURTAINS-DRAPERIES-DRY  GOODS 

220   MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
420 
460 
500 
520 


>  REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


[REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
,  KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


184 

132 

1 
19 

110 

96 
96 
93 
52 
60 
5 

11 
79 

70 
70 
66 
20 

4 

9 

11 

12 

1 

1 

9 

85 


9  466 

7  420 

398 
(D) 
6  297 
28 
(D) 
(D) 
(0) 
650 


2  674 


1  271 

(D) 
(D) 
(D) 
1  066 
17 
(D) 
(D) 
(0) 
(D) 
39 


27  770 

18  645 

(D) 

87 

12  085 

14  563 

11  003 

8  141 

2  034 
642 
196 

881 

3  088 

11  974 

2  917 

2  612 

305 

(2) 
175 
245 
213 
(D) 
(D) 
217 
1  562 


100.0 

5.4 
(D) 
84.9 
0.4 
(D) 
(D) 
(D) 
8.6 


(X) 

100.0 

(0) 
(D) 
(D) 
83.9 
1.3 
(D) 
(D) 
(D) 
(D) 
3.1 


(X) 

100.0 

(D) 

0.5 

64.8 

100.0 

75.6 

55.9 

14.0 

4.4 

1.3 

4.7 
16.6 

100.0 

24.4 

21.8 

2.5 

(Z) 
0.9 
1.3 
1.1 
(D) 
(D) 
1.2 
8.4 


RADIO.  TELEVISION  STORES  (SIC  5732) 


220 

220 
220 
224 
225 
226 
227 

240 
260 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

iMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW    RADIOS-TVS'    ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  > 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


260  kREPTG  ADDL  DETAIL  FOR  LINE  260.  . 
260  f KITCHENWARE-HOME  FURNISHINGS.  .  . 

264  r  SMALL  ELECTRICAL  APPLIANCES.  .  . 

265  I    ALL  OTHER  KITCHENWARE-HOUSEWARES 


280  I  JEWELRY-OPTICAL  GOODS  .... 
300  I  SPORTING-RECREATION  EQUIPMENT 
320   HARDWARE 

340   LUMBER-BUILDINS  MATERIALS  .  . 


400  I  AUTO  FUELS-LUBRICANTS 


420 
500 
520 


220 
260 

280 
500 
520 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

500 
520 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


MUSIC  STORES  (SIC  5733) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

.REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


220 

220 
220 
228 
229 
231 
232 
233 
234 

260 
280 
500 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

I REPTG  ADDL  DETAIL  FOR  LINE  220 

; MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RAD  I  OS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


205 

112 

112 

105 

105 

34 

105 

59 

30 

5 
18 

18 
18 
16 
11 

2 

1 
3 
2 

1 

2 

6 

83 


18  730 
12  662 

10  499 

11  637 
9  711 


1  064 
7  674 

346 
632 

294 
(D) 

2  425 

(0) 
(D) 
174 

(D) 
(D) 
6 
(D) 
(D) 
(D) 
34 
1  454 


1  474 


4  327 

3  551 
3  371 

824 
1  089 
746 
204 
358 
147 

(D) 
(Dl 
(Dl 


(X) 

100.0 

82.9 

100.0 

62.0 

9.0 

64.8 

2.9 

5.3 

2.3 

(D) 

100.0 
(0) 
(D) 
7.2 

<D) 
(D) 
0.1 
(D) 
(D) 
(D) 
0.3 
11.5 


289 

94.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

001 

100.0 

926 

92.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

103 

10.3 

172 

17.2 

466 

48.6 

36 

3.6 

(D) 

(D) 

(D) 

(D) 

94.8 

100.0 
94.9 
23.2 
30.7 
21.0 

5.7 
10.1 

4.1 

(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05»« 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-202    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


020 
040 
060 
080 
100 
120 
110 
160 
180 
200 
220 
280 
300 
320 
100 
tt20 
500 
520 


1^ 

'.  1 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
280 
300 
320 
400 
420 
500 
520 


020 
040 
060 
080 
100 
120 
180 
200 
280 
300 
320 
400 
420 
500 
520 


020 
040 
060 
080 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


MUSICAL  INSTRUMENT  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  ....... 


EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .... 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  FOOTWEAR.  ....  

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE.  .  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAFETERIAS  (SIC  5812  PART) 

TOTAL  .....  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


GROCERIES-OTHER  FOODS  .  .  .  . 
MEALS-SNACKS.  ........ 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


349 

272 

347 

254 

364 

7 

7 

1 

2 

1 

1 

8 

17 

1 

22 

1 

75 

387 


307 

926 

429 

64 

204 

5 

7 

1 

2 

1 

1 

8 

10 

1 

16 

1 

49 

277 


1  991 

1  273 

205 

1  273 

397 

55 

138 

1 

1 

4 

4 

1 

12 

1 

29 

207 


Sales 


($1,000) 


181  449 

3  893 

120  866 

49  171 

2  756 
(0) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
95 
(0) 
270 
(D) 
547 

2  445 


136  127 

(D) 
116  281 
12  385 
528 
584 
(Z) 
(D) 
(D) 
(0) 
(D) 
(0) 
(Z) 
(Z) 
(D) 
225 
(D) 
412 
(D) 


137  665 

101  997 

1  683 

85  670 

11  967 

471 

370 

(D) 

(D) 

(D) 

(Z) 

(Z) 

(D) 

200 

(D) 

193 

1  445 


61 

6  135 

53 

5  972 

5 
53 

5 
1 

25 

5  206 

(D) 

(0) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

2.1 
66.6 
27.1 
1.5 
(D) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
0.1 
(D) 
0.1 
(D) 
0.3 
1.3 


100.0 

(D) 
85.4 
9.1 
0.4 
0.4 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
0.2 
(D) 
0.3 
(D) 


(X) 

100.0 

1.7 
84.0 
11.7 
0.5 
0.4 
(D) 
(D) 
(D) 
(Z) 
(Z) 
(D) 
0.2 
(D) 
0.2 
1.4 


100.0 

0.4 

87.2 

(D) 

(D) 


100 
120 
140 
280 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
520 


020 
040 
060 
080 
100 
120 
300 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 


Kind  of  business  and  merchandise  line 


CAFETER I  AS --CONT I NUED 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CATERERS  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


Estab- 
lishments 

(number) 


7 

44 

I 

(D) 

6 

(D) 

1 

(D) 

4 

(D) 

23 

(D) 

680 

31 

187 

544 

25 

603 

94 

1 

812 

544 

23 

031 

26 

183 

7 

(D) 

56 

163 

4 

(Z) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

3 

(D) 

6 

52 

4 

25 

16 

(D) 

36 

145 

Sales 


($1,000) 


3  713 


3 

(D) 

56 

2  372 

1 

(D) 

1 

(D) 

3 

7 

11 

(D) 

209 

57 

832 

918 

45 

322 

42 

(D) 

346 

4 

585 

918 

36 

786 

190 

2 

228 

160 

(D) 

2 

(D) 

7 

30 

6 

45 

26 

135 

110 

(D) 

537 

102 

412 

439 

87 

238 

150 

1 

565 

58 

1 

459 

98 

2 

980 

283 

3 

072 

439 

65 

124 

26 

403 

40 

701 

12 

(D) 

27 

512 

43 

675 

16 

(D) 

55 

1 

520 

198 

1 

070 

35 

(D) 

23 

393 

3 

(D) 

3 

(D) 

Standard  Notes: 


Represents  zeio.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-203 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.' 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 
160 
500 
520 


020 

oto 

080 
100 
120 

120 
120 
121 
122 
123 

ItO 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 


DRUG  STORESi  PROPRIETARV  STORES--CON. 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS i 

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL^ 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  


14 

162 

1 

(D) 

252 

4  851 

100 

(D) 

435 

143 

57 

96 

280 

435 

421 
421 
376 
421 
353 

25 

40 

12 

27 

43 

16 

55 

198 

35 

23 

3 

3 

14 

1 

250 

100 


2  269 

1  497 

286 

35 

29 

366 

267 

59 

47 

45 

42 

21 

174 

78 

129 

217 

169 

114 

74 

24 

11 

46 

11 

204 

173 


87  078 

(D) 

(D) 

(D) 

3  066 

64  998 

84  249 
62  673 
19  840 
28  007 
14  832 


(D) 
701 
(D) 
512 
675 
(D) 
520 
070 
(D) 
393 
(D) 
(D> 
162 
(D) 
(D) 
(D) 


281  969 
225  035 

9  264 

572 

694 

31  404 

3  466 
(0) 
(D) 

1  189 
204 
199 


775 
236 
945 
747 
450 
674 
200 
238 
2  143 
463 
(D) 
19  554 


0.2 
(D) 
5.6 

(0) 


100.0 

(D) 
(D) 
(D) 
3.5 
74.6 

100.0 
74.4 
23.5 
33.2 
17.6 

(D) 
0.8 
(D) 
0.6 
0.8 
(D) 
1.7 
1.2 
(D) 
0.5 
(D) 
(D) 
0.2 
(D) 
(D) 
(D) 


(X) 

100.0 

4.1 
0.3 
0.3 
14.0 
1.5 
(D) 
(D) 
0.5 
0.1 
0.1 
0.9 
0.8 
0.5 
4.4 
2.6 
1.5 
0.3 
0.1 
0.1 
1.0 
0.2 
(0) 
8.7 


500 
520 


020 
040 
060 
080 
100 
120 
140 
180 
220 
260 
280 
300 
480 
500 
520 


020 
080 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


240 
260 
280 
500 
520 


020 
080 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 


OTHER  RETAIL  ST0RES--C0NT I NUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEARi 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .    .    .    .    • 

HARDWARE • 

LUMBER-BUILDING  MATERIALS  - 

AUTOMOBILES-TRUCKS ■ 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  • 

HAY-GRAIN-FEED-FARM  SUPPLIES • 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

ANTIQUE  STORES  (SIC  5932) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 


587 
590 


449 

358 

255 

22 

23 

358 

233 

50 

3 

4 

1 

2 

1 

35 

1 

109 

87 


26  478 
6  897 


41  309 

4  291 

132 

562 

31  150 

(0) 

301 

(Z) 

23 

(D) 

(D) 

(D) 

540 

(D) 

1  150 

(D) 


11.8 
3.1 


100.0 

10.4 
0.3 
1.4 

75.4 
(D) 
0.7 
(Z) 
0.1 
(D) 
(D) 
(D) 
1.3 
(D) 
2.8 
(D) 


100.0 


(D) 

(D) 

(D) 

(D) 

165 

2.3 

732 

10.3 

58 

0.8 

(D) 

(D) 

365 

5.1 

163 

16.3 

365 

5.1 

238 

3.3 

78 

1.1 

104 

1.5 

40 

0.6 

135 

1.9 

(D) 

(D) 

971 

27.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

619 

8.7 

216 

3.0 

(D) 

(0) 

172 

42.9 

(D) 

(0) 

(D) 

(D) 

(D) 

(0) 

9 

696 

(X) 

6 

734 

100.0 

(D) 

(0) 

(D) 

(D) 

165 

2.5 

732 

10.9 

58 

0.9 

(D) 

(D) 

365 

5.4 

(0) 

(0) 

193 

2.9 

(0) 

(D) 

78 

1.2 

104 

1.5 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-204    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


340 
380 
UOO 
1*20 
440 
460 
480 
500 
520 


■Vi 

s« 

■vl 

^ 

"^» 

,s 

^,) 

\.   t 

1 1 

'K  :>^ 

^■,  '^'> 

020 
040 
100 
120 
140 
160 
220 
240 
260 
280 
300 
500 
520 


020 
040 
100 
120 
140 
160 
220 
280 
500 

500 
500 
508 
512 
513 
514 
515 

520 

520 
520 
523 


220 

240 

240 
240 
248 

260 
280 
300 


Kind  of  business  and  merchandise  line 


SECONDHAND  ST0RES--C0NT I NUED 


LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


BOOKi  STATIONERY  STORES  (SIC  594) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  , 


;  REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 
SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


■REPTG  ADDL  DETAIL  FOR  LINE  520. 

INONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


STATIONERY  STORES  {SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

[REPTG  ADDL  DETAIL  FOR  LINE  240 

; FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


40 
135 
(D) 
971 
(D) 
(D) 
(D) 
(0) 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
308 
64 
6 
(D) 
105 
163 


2  788 
1  975 

(D) 
(D) 
(D) 
ID) 
(D) 
(D) 
(D) 
(D) 
1  768 

1  882 

1  691 

144 

50 

1  259 

89 

146 


257 
9 
9 


7  008 

5  888 

(D! 
308 

2  505 
308 
308 

64 
(0) 
(Dl 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


0.6 
2.0 
(D) 
29.3 
(D) 
(D) 
(D) 
(D) 
(0) 


100.0 

(D) 
(0) 
(D) 
(D) 
(D) 
<D) 
<D) 
3.9 
0.8 
0.1 
(D) 
90.4 
2.1 


(X) 
100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
89.5 

100.0 
89.9 
7.7 
2.7 
66.9 
4.7 
7.8 

0.5 

100.0 
3.5 
3.5 


(X) 

100.0 

(0) 
5.2 

100.0 
12.3 
12.3 

1.1 
(0) 
(D) 


500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


020 
040 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


Kind  of  business  and  merchandise  line 


STATIONERY  ST0RES--C0NT I NUED 
ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OPFICE  SUPPLIES. 

OFFICE  MACHINES'  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING'  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520 

[NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE.  

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  ...  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 

300 
300 
301 

302  i 

303  f 
304 

305  i 

306  y 
307 

320 
340 
380 
400 
420 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS'  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 


Estab- 
lishments 

(number) 


139 

91 

7 
3 

1 

3 

7 

15 

11 

17 

3 

2 

2 

3 

7 

91 

6 

2 

2 

1 

1 

14 

38 


Sales 


($1,000) 


5  548 

100.0 

5  030 

90.7 

3  172 

57.2 

237 

4.3 

158 

2.8 

785 

14.1 

247 

4.5 

63 

1.1 

351 

6.3 

154 

2.6 

3  172 

100.0 

149 

4.7 

18 

0.6 

15 

0.5 

lie 

3.7 

Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


100.0 


40 

0.6 

(D) 

(D) 

(D) 

(D) 

38 

0.6 

52 

0.8 

398 

6.0 

381 

5.8 

103 

1.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

17 

0.3 

4  779 

72.6 

48 

0.7 

(D) 

(D) 

(0) 

(D) 

(D) 

(Dl 

(D) 

(D) 

74 

1.1 

271 

4.1 

40 

0.6 

(D) 

(D) 

(D) 

(Dl 

38 

0.6 

52 

0.8 

398 

6.4 

381 

6.1 

103 

1.6 

(D) 

(Dl 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

17 

0.3 

4  478 

71.6 

4  876 

100.0 

3  510 

72.0 

950 

19.5 

198 

4.1 

596 

12.2 

715 

14.7 

599 

12.3 

194 

4.0 

264 

5.4 

48 

0.8 

(D) 

(D) 

(D) 

(D) 

(Dl 

(Dl 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Calif.     7K-205 


TABLE  4  California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Ime 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 
520 


020 
140 
160 
180 
220 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
140 
160 
200 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


100 
200 
220 
260 


SPORTING  GOODS  ST0RES--CONT I NUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BICYCLE  SHOPS  (SIC  5953) 
TOTAL^ 


HAYi  GRAINi  FEED  STORES  (SIC  5962) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MOSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  . 

MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HAY-GRAIN-FEEO-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  .  ■  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DKY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


101 

2 

1 
1 
1 
1 
2 
1 
21 

a 

2 

1 

5 
8 
101 
3 
5 
39 


198 

154 

1 

1 

24 

34 


(D) 
253 


69  881 

(D) 
(D) 
(D) 
(D) 
(D) 
(Dl 
(D) 
(D) 
1  068 

65 
(D) 

58 

(D) 

63  174 

38 
(Z) 
(D) 


40  634 

35  796 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
879 
(D) 
(D) 
(D) 
(D) 
450 
32  587 
(0) 
156 
1  394 


(D) 
(D) 
252 
413 


(D) 
4.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.5 
0.1 
(D) 
0.1 
(D) 
90.4 
0.1 
(Z) 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.5 
(D) 
(D) 
(D) 
(D) 
1.3 
91.0 
(D) 
0.4 
3.9 


(D) 
(D) 
2.1 
3.4 


280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
500 
520 

520 
520 
529 


060 
220 
240 
260 
320 
340 
380 
400 
420 
460 
480 
500 
520 


JEWELRY    STORES--CONTINUED 


JEWELRY-OPTICAL  GOODS 


REPTG  ADDL  DETAIL  FOR  LINE  280 

|JEWELRY-0PTICAL  GOODS  

WATCHES-CLOCKS    

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS'  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHt  CLOCK.  JEWELRY  REPAIRS. 


FUEL'  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALCOHOLIC  DRINKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL^ 


ice  dealers  (sic  5982  part) 
total"- 


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL^ 


BOTTLED  GAS  DEALERS  (SIC  5984) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


220 
260 
320 
340 
380 
400 
420 
460 
480 
500 
520 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


154 

142 
142 
137 
105 
136 

95 
125 

15 

13 

1 

24 

140 

134 

(na) 

134 


158 

1 
99 

1 
23 

4 
46 
2 
5 
2 
1 

158 
5 

126 


165 

143 

97 

23 

3 

43 
2 
5 
1 
1 

143 
5 

121 


9  395 

11  260 
8  582 

2  259 
815 

3  425 

(0) 

1  443 

(D) 

62 

(D) 

290 

1  720 

10  746 

(na) 

1  178 


23  286 

(D) 

1  306 

(D) 

(D) 

34 

432 

(D) 

12 

(D) 

(D) 

19  470 

(0) 

1  709 


21  693 

(D) 

(0) 

(D) 

375 

(0) 

12 

(D) 

(D) 

18  224 

(D) 

1  611 


77.3 

100.0 
76.2 
20.1 

7.2 
30.4 

(D) 
12.8 

(D) 

0.5 

<D) 

2.4 

14.2 

100.0 

(na) 

11.0 


100.0 

(D) 
5.6 
(D) 
(D) 
0.1 
1.9 
(D) 
0.1 
(D) 
(D) 
83.6 
(D) 
7.3 


100.0 

(D) 
(D) 
(D) 
1.7 
(D) 
0.1 
(D) 
(D) 
84.0 
(D) 
7.4 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05« 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


7K-206    Pacific-Calif. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   4. 


California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


020 

120 
140 
160 
260 
280 
320 
500 
520 


020 
010 
080 
100 
120 
200 
260 
280 
300 
500 
520 


220 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


FLORISTS  (SIC  5992) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  . 

CIGAR  STORES.  STANDS  (SIC  59931 
TOTAL^ 


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL^ 


Estab- 
lishments 

(number) 


102 

1 
1 
1 

2 

8 

1 

9 

102 

19 


151 

2 


Sales 


($1,000) 


4  930 

(D) 
(D) 
(D) 
(D) 

74 
(D) 

59 
4  724 

67 


1  815 

21 
(D) 
(0) 
202 
(0) 
(D) 
(D) 
(D) 
(D) 
1  502 
16 


4  932 

25 

(D) 
121 
(D) 
4  549 
119 


6  409 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(0) 
(D) 
(D) 
1.5 
(D) 
1.2 
95.8 
1.4 


100.0 

1.2 
(D) 
(D) 

11.1 
(D) 
(D) 
(D) 
(D) 
(D) 

82.8 
0.9 


100.0 

0.5 
(D) 
2.5 
(D) 
92.2 
2.4 


(X) 
100.0 


020 
120 
140 
160 
200 
240 
260 
280 
300 
420 
500 
520 


460 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  Ime 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

ALL  OTHER  MERCHANDISE  

PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


Estab- 
lishments 

(number) 


TOTAL    

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  ate  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.       (2)  Less  than  0.05%. 


52 

4  137 

39 

2  997 

1 

(D) 

1 

(D) 

2 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

6 

32 

1 

(D) 

39 

2  657 

13 

42 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


206 

(D) 


335 
262 
262 


(D) 
278 
(D) 


173 

43  098 

133 

37  720 

25 

3  839 

4 

119 

1 

(D) 

18 

2  688 

38 

510 

38 

(D) 

38 

(0) 

36 

(D) 

38 

(D) 

45 

3  202 

38 

(D) 

39 

489 

32 

(D) 

40 

(D) 

40 

(D) 

41 

1  267 

38 

(D) 

38 

226 

20 

11  453 

1 

(D) 

72 

(D) 

58 

2  804 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Calif.     7K-207 


TABLE   4. 


California— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
080 
100 
120 

lao 

160 
180 
200 
220 
2t0 
260 
280 
300 
320 
340 
420 
440 
500 
520 


MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS ■ 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTEb-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN>S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  • 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EqUIPMENTi  MACHINERY  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANOISE  RECEIPTS  • 


19  487 

18  205 

(D) 
(D) 
(D) 
(D) 
510 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(0) 
(D) 
(0) 
(D) 
(D) 
(0) 
1  109 
(D) 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
2.8 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
6.1 
(D) 


TOTAL 


020 
220 
260 
300 
340 
440 
460 
480 
500 
520 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

Not  applicable.        (Z)  Less  than  0.05%. 


16  874 

16  057 

1  848 
(0) 
(D) 
(D) 
(D) 
(D) 
11  453 
(0) 
1  375 
275 


(X) 
100.0 

11.5 
(D) 
(D) 
(D) 
(D) 
(D) 

71.3 
(D) 
8.6 
1.7 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available. 


(X) 


7K-208    Pacific— Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2    Hawaii:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


k.,  see  "Description  of  the  Tables"  in  front] 


^ 

V, 

*; 

C 

-<..,  y^ 

•^1   'H 

020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
ISO 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
500 
520 


240 
240 
242 

320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
355 

500 
520 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE'  TOTAL  .  .  .  ,  , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS*  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBER t  BLDG. 
FARM  EQUIP. 


MATLS. . 
DEALERS 


HARDWARE! 
(SIC  52) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  i 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


> REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FURNITURE-SLEEP  EQUIPMENT 


HARDWARE 

LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  • 

LUMBER  

PLYWOOD 

WINDOWS.  DOORS  1  AND  FRAMES-METAL 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  . 
METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

ALL  OTHER  BUILDING  MATERIALS  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


3  354 

2  530 

606 
701 
301 
300 
467 
401 
274 
322 
218 
180 
157 
112 
222 
190 
126 
157 
62 
69 
411 
409 
9 
64 
20 
550 
629 


Sales 


($1,000) 


725  977 
627  546 

148  512 
53  628 
20  055 
14  351 

11  450 

19  799 

20  628 
38  297 

8  914 

12  660 

21  629 
10  110 


844 
558 
640 
524 


8  072 

93  587 

42  094 

20  531 

(D) 

(D) 

(Z) 

25  505 

19  187 


47 

18 

419 

30 

17 

014 

1 

(D) 

1 

(D) 

1 

(D) 

4 

(D) 

6 

169 

4 

(D) 

19 

2 

403 

27 

6 

335 

3 

(U) 

1 

(D) 

4 

(D) 

3 

(D) 

5 

138 

5 

(D) 

4  400 
4  139 


(D) 
(D) 
(D) 

(0) 

3  832 

4  139 
3  832 
1  516 

113 

;u) 

(D) 
(D) 
135 
(D) 
291 
263 
130 
412 
584 

(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

23.7 

8.5 
3.2 
2.3 

1.8 
3.2 
3.3 
6.1 
1.4 
2.0 
3.4 
1.6 
1.6 
1.0 
0.9 
1.2 
1.3 
14.9 
6.7 
3.3 
(D) 
0.3 
(Z) 
4.1 
3.1 


100.0 

(0) 
(0) 
(D) 
(D) 
1.0 
(0) 
14.1 
37.2 
(D) 
(D) 
(D) 
(D) 
0.8 
(D) 


(X) 
100.0 


100.0 
(D) 
(D) 

(D) 
92.6 

100.0 

92.6 

36.6 

2.7 

(D) 

(D) 

(D) 

3.3 

(D) 

7.0 

6.4 

3.1 

10.0 

14.1 

(D) 
(D) 


260 

340 

340 
340 
357 
358 
361 


020 
180 
220 
|!  240 
260 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

500 
520 


Kind  of  business  and  merchandise  line 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


HEATING!  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


PAINTi  GLASS!  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

GLASS 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


[REPTG  ADDL  DETAIL  FOR  LINE  320. 
[hardware 

►  GARDENING  EQUIPMENT-SUPPLIES  . 
[  PLUMBING-ELECTRICAL  SUPPLIES  . 
I    OTHER  HARDWARE-TOOLS  


, REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
iLUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 
040 
080 
100 
120 


LUMBER-BUILDING  MATERIALS 


Estab- 
lishments 

(number) 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  I 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  .  j 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1  280 

1  239 

(D) 
(D) 

1  206 

1  086 

(D) 

(D) 

(D) 


4  022 


(D) 
iD) 
(D) 
(D) 
(0) 
(0) 

2  120 

3  385 
1  957 

229 
884 
846 

1  147 

3  385 
936 

407 
545 

(D) 
(D) 


96 

112 

549 

39 

96 

376 

87 

11 

482 

22 

1 

986 

35 

760 

66 

779 

89 

4 

537 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Hawaii     7K-209 


TABLE   2. 


Hawaii:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
165 
166 
167 
168 
169 
171 


GENERAL  MERCHANDISE  GROUP 
STORES — CONTINUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS^ 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GkAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

REFTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

MEN'S-CLOTHING  

BOYS'  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 


87 

8 

470 

90 

16 

602 

63 

2 

563 

103 

10 

822 

28 

4 

738 

41 

4 

277 

71 

4 

914 

52 

2 

036 

47 

2 

091 

67 

3 

263 

20 

1 

351 

20 

1 

508 

11 

(D) 

1 

(D) 

25 

(D) 

2 

(D) 

71 

6 

521 

23 

4 

758 

115 

84 

60 

9 

33 

57 
55 
46 

20 
20 
18 
17 


17  210 


(D) 
(D) 
(0) 
(D) 
179 
211 
236 
322 
640 
256 
151 
688 
287 
429 
613 
(D> 
(D) 
(D) 
(D) 
(D) 
468 
(D) 


5  323 
149 
(0) 
413 
(0) 
777 

3  088 

242 

140 

99 

1  320 

3  622 
726 

334 
18 
(D) 
(D) 
(D) 
50 
83 
(D) 
(D) 


8.8 
17.2 
2.7 
11.2 
4.9 
4.4 
5.1 
2.1 
2.2 
3.4 
1.4 
1.6 
(D) 
(D) 
(D) 
(D) 
6.8 
4.9 


100.0 

(0) 
(D) 
(D) 
(D) 
6.9 
7.0 

18.8 
1.9 

15.3 
1.5 
0.9 
9.8 
1.7 
2.5 
3.6 
(D) 
(D) 
(D) 
(D) 
(D) 

14.3 
(D) 


100.0 

39.2 
1.1 
(D) 
3.0 
(D) 
5.7 

100.0 
7.8 
4.5 
3.2 

9.7 

100.0 
20.0 
9.2 
0.5 
(0) 
(D) 
(D) 
1.4 
2.3 
(D) 
(D) 


GENERAL  MERCHANDISE  STORES — CONTINUED 


180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 

400 
420 
460 
480 
500 

500 
500 
501 
502 
503 

520 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
|CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-WOT  IONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


►REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
1 KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


[REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  . 

> REPTG  ADDL  DETAIL  FOR  LINE  340. 

•LUMBER-BUILDING  MATERIALS  •  .  . 

PAINT-GLASS-WALLPAPER 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
180 


FOOD  STORES  (SIC  54) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES ■ 

CIGARS-CIGARETTES-TOBACCO  - 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 


I 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


120 

1  259 

3  024 

415 

392 

22 

4 

(0) 

651 

3 

(D) 

(D) 

591 

(0) 
(D) 
(D) 
(D) 

(D) 

2  236 

204 
40 
164 

79 
(D) 
373 

2  334 
148 
70 
78 

(0) 

400 
6 
6 

215 
58 
212 
(D) 
323 

1  299 

113 
49 
(D) 
(D) 

112 


0.9 
9.3 

100.0 

13.7 

13.0 

0.7 

0.1 

(D) 

100.0 
0.5 
(D) 
(D) 

4.4 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
9.1 
1.8 
7.3 

0.6 
(D) 
2.8 

100.0 
6.3 
3.0 
3.3 

(D) 

100.0 
1.5 
1.5 

1.6 
0.4 
1.6 
(D) 
2.4 

100.0 
8.7 
3.8 
(0) 
(D) 

0.8 


558 

181 

988 

(X) 

430 

168 

291 

100.0 

430 

135 

458 

80.5 

22 

580 

0.3 

10 

(0) 

(0) 

194 

10 

321 

6.1 

258 

5 

704 

3.4 

220 

7 

028 

4.2 

44 

454 

0.3 

42 

719 

0.4 

34 

132 

0.1 

7K-210    Pacific-Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Hawaii:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^j^,  see  "Description  of  the  Tables"  in  front] 


200 
220 

240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


J: 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


Kind  of  business  and  merchandise  line 


FOOD  STORES — CONTINUED 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES ■ 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  • 


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL 


REPT6  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


■reptg  addl  detail  for  line  020.  .  . 
Igroceries-other  foods  

meats-fish-poultry  

produce  (fresh  fruits-vegetables). 

frozen  foods  .  . 

all  other  foods 


020 

020 
020 
021 
022 
023 
024 

080 
100 
520 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  .  .  

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


, REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
iGROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
NONMERCHANDISE  RECEIPTS  .  .  • 


29 

6 

5 

38 

18 

19 

39 

8 

14 

5 

2 

30 

7 

213 

33 


298 

271 
271 
240 
234 
216 
261 

13 

10 

191 

228 

214 

44 

42 

34 

29 

6 

5 

38 

18 

19 

39 

8 

14 

5 

2 

30 

7 

198 

191 

191 

190 

28 

27 


Sales 


($1,000) 


234 
(Z) 
(D) 
345 
189 
191 
524 
(Z) 
316 
(Z) 
(D) 
480 
(Z) 
183 
700 


166  830 

156  766 

124  565 

146  103 

117  219 

36  259 

13  550 

9  811 

57  765 

198 
(D) 
10  279 
5  587 
7  010 
454 
719 
132 
234 
(Z) 
(Dl 
345 
189 
191 
524 
(Z) 
316 
(Z) 
(D) 
480 
(Z) 
4  146 

124  795 

3  989 

3  706 

252 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


665 


2  479 

2  527 

2  479 

2  407 

(D) 

(D) 

13 

(D) 
(D) 
(D) 


0.1 
(Z) 
(D) 
0.2 
0.1 
0.1 
0.3 
(Z) 
0.2 
(Z) 
(D) 
0.3 
(Z) 
2.5 
0.4 


79.5 

100.0 

80.2 

24.8 

9.3 

6.7 

39.5 

0.1 
(D) 
6.6 
3.6 
4.5 
0.3 
0.5 
0.1 
0.1 
(Z) 
(D) 
0.2 
0.1 
0.1 
0.3 
(Z) 
0.2 
(Z) 
(D) 
0.3 
(Z) 
2.6 

100.0 
3.2 
3.0 
0.2 

0.4 


98.1 

100.0 

98.1 

95.3 

(D) 

(0) 

0.5 

(D) 
(D) 
(D) 


020 

020 
020 
022 
023 
024 

100 
120 
500 

500 
500 
508 


Kind  of  business  and  merchandise  line 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL^ 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


> REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


> REPTG  ADDL  DETAIL  FOR  LINE  500. 

'ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


020 
040 
520 


020 

020 
020 
021 
023 
024 

040 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


IREPTG  ADDL  DETAIL  FOR  LINE  020. 

'GROCERIES-OTHER  FOODS  

'  MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIES.  NONMANUFACTURING 
:SIC  5463) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


698 

558 

(D) 

501 
497 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


732 
(D) 


333 
(D) 


7  295 

5  856 

5  472 
(0) 
(0) 


6  724 

5  562 

5  247 

5  562 

5  247 

(D) 

(D) 

(D) 

(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific— Hawaii     7K-211 


TABLE   2.     Hawaii:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


080 
220 
240 
260 
300 
320 
380 
400 
420 
480 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

OTHER  FOOD  STORES  <SIC  549  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS^ 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS- ICE .  . 

NONMERCHANOISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


220 
260 
380 
400 
420 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 
NONMERCHANOISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
3S5 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUE,.S-i.UBRICANTS 

)  GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


k REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANOISE  RECEIPTS 


287 
(D) 


935 
(D) 


122  263 

113  980 

(D) 
(D) 
(D) 
(Z) 
862 
(D) 

92  508 
1  819 

11  611 

(D) 

5  906 


(D) 

(D) 

78  403 

(D) 

8  714 

5  HI 


51  948 
44  564 

51  948 

44  564 
31  227 

(D) 
(0) 
6  467 
2  976 
(D) 
(D) 

337 

45  381 
337 
(D) 
(D) 

4  427 

46  647 
4  427 

876 

1  476 

906 

1  146 

2  565 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(0) 
(D) 
(Z) 
0.8 
(D) 

81.2 
1.6 

10.2 
(D) 
5.2 


(X) 
100.0 

(D) 
(D) 

83.8 
(D) 
9.3 
5.5 


(X) 

100.0 

85.8 

100.0 

85.8 

60.1 

(D) 

(D) 

12.4 

5.7 

(D) 

(D) 

0.6 

100.0 
0.7 
(D) 
(D) 

8.5 

100.0 
9.5 
1.9 
3.2 
1.9 
2.5 

4.9 


520 
520 
527 
528 


DOMESTIC  CAR  DEALERS — CONTINUED 

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  . 

NONMERCHANOISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS.  .  . 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
384 
385 
386 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 


AUTO  FUELS-LUBRICANTS 


I REPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANOISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANOISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


220 
260 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


iREPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTER lES-ACCESSORIES 


43  494 

2  565 

2  124 

415 


4  002 

4  887 
3  954 
2  588 
(0) 
(D) 
(D) 
(D) 
(D) 

(0) 

(D) 
(D) 

(D) 
(D) 


(0) 
(D) 
(D) 
(D) 
(0) 
(D) 


(0) 
(D) 
(0) 
(D) 


(D) 
(D) 

29  837 

30  882 
25  351 
18  922 

(0) 
1  116 

(D) 
3  560 
1  170 

345 

(D) 


(D) 

28  749 

772 

629 

93 

(D) 

30  882 
2  862 
675 
890 
696 
650 


100.0 
5.9 
4.9 
1.0 


100.0 

81.1 

100.0 
80.9 
53.0 
(D) 
(D) 
(0) 
(D) 
(D) 

(D) 

100.0 
(0) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 
(0) 
(D) 

(D) 

100.0 
(D) 
(Dl 
(D) 


(D) 

(0) 

81.3 

100.0 

82.1 

61.3 

(D) 

3.6 

(D) 

11.5 

3.8 

1.1 

(D) 

(D) 

100.0 
2.7 
2.2 
0.3 

(D) 

100.0 
9.3 
2.2 
2.9 
2.3 
2.1 


Standard  Notes;       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-212     Pacific—Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2    Hawaii:    1963- 


Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


520 

520 
520 
527 
528 


'reptg  addl  detail  for  line  520. 
Jnonmerchandise  receipts  .  .  .  . 

service  labor 

other  nonmerchanoise  receipts. 


J: 


^3 

>i  ^ 

■       \ 

-^N  :'^ 

^y   "^ 

380 

380 
380 
385 
386 

400 
420 

420 
420 
421 
424 

520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS — CONT I NUED 


NONMERCHANOISE  RECEIPTS 


PASSENGER  CAR  DEALERS! 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


iREPTG  ADDL  DETAIL  FOR  LINE  380. 
'AUTOMOBILES-TRUCKS 

USED  PASSENGER  CARSi  RETAIL.  . 

USED  PASSENGER  CARS.  WHOLESALE 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANOISE  RECEIPTS 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANOISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER-NONMERCHANDISE  RECEIPTS. 


300 

400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
432 
433 
436 

520 

520 
520 
524 
526 


(REPTG  ADDL  DETAIL  FOR  LINE  400. 

JAUTO  FUELS-LUBRICANTS  .  .  .  .  . 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIREt  BATTERY!  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 
AUTO  FUELS-LUBRICANTS  .... 


Estab- 
lishments 

(number) 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  . 
TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBEb  SOLD  TO  USERS  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  . 

STORAGE  BATTERIES 


NONMERCHANOISE  RECEIPTS 


, REPT6  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANOISE  RECEIPTS  .  .  .  . 

BRAKE  AND  WHEEL  SERVICES  .  .  . 

OTHER  NONMERCHANOISE  RECEIPTS. 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


MISC.  AIRCRAFT!  MARINE!  AUTO- 
MOTIVE DEALERS  (SIC  559) 


Sales 


($1,000) 


(D) 

30  882 

1  766 

(D) 

<D) 


14  090 

13  513 

11  640 

11  341 

11  001 

310 


(D) 
(D) 

5  099 
45 
(D) 
(D) 

337 

7  433 

279 

55 

222 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
5.7 
(0) 
(D) 


95.9 

100.0 

97.4 

94.5 

2.7 

(D) 
(D) 

100.0 
0.9 
(D) 
(D) 

2.4 

100.0 
3.8 
0.7 
3.0 


(D) 

(D) 

(D) 

(0) 

690 

100.0 

201 

29.1 

(D) 

(D) 

(D) 

(D) 

2  609 

76.3 

1  371 

100.0 

1  052 

76.7 

899 

65.6 

50 

3.6 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

368 

10.8 

(0) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

020 
040 
080 
100 
220 
260 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


AIRCRAFT!  BOAT!  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS!  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANOISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS 


APPAREL!  ACCESSORY  STORES  (SIC  56) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYSi  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWaRE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


Estab- 
lishments 

(number) 


TOTAL 12  <D)  (X) 

standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


341 

5 
4 
1 
5 
1 
2 
2 
1 
1 
341 

319 
319 

318 

16 

286 

319 

300 
300 
148 
56 
284 

3 

3 

283 

267 
267 
261 

93 


278 

5 

1 

11 

132 

175 

101 

12 

5 

7 

7 

26 

3 

23 

30 


Sales 


($1,000) 


2  159 

(0) 


49  043 

41 
(2) 
(D) 
(Z) 
(D) 
(0) 
(D) 
(D) 
(D) 
38  357 

46  660 

36  763 

34  919 

112 

1  708 

6  681 

44  444 

6  216 

1  677 

299 

4  246 

(Z) 

(Z) 

3  757 

40  808 

3  500 

3  082 

411 


45  058 

41  240 

(D) 

(D) 

249 

11  617 

20  779 

6  091 

317 

(D) 

52 

215 

292 

(Z) 

469 

951 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 


(X) 


(X) 


(X) 

100.0 

0.1 

(z) 

(D) 

(z) 

(D) 
(D) 
(D) 
(D) 
(0) 
78.2 

100.0 

78.8 

74.8 

0.2 

3.7 

13.6 

100.0 
14.0 
3.8 
0.7 
9.6 

(Z) 
(Z) 
7.7 

100.0 
8.6 
7.6 
1.0 


(X) 

100.0 

(D) 

(D) 

0.6 

28.2 

50.4 

14.8 

0.8 

(D) 

0.1 

0.5 

0.7 

(Z) 

1.1 

2.3 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific— Hawaii     7K-213 


TABLE  2    Hawaii:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 

ito 

160 
180 
280 
500 
520 


020 
140 

140 
140 
142 
143 
144 
145 
145 

160 

160 
160 
165 
168 
176 

180 
280 
500 
520 


MEN'Si  BOYS'  APPAREL  STORESt 
CUSTOM  TAILORS  (SIC  551.  557) 

TOTAL • 

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

LIivGERIE • 

WOMEN'S  SPORTSWEAR  . 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR ■ 

JEWELRY-OPTICAL  GOODS  • 

ALL  OTHER  MERCHANDISE  i 

NONMERCHANDISE  RECEIPTS  ■ 

CUSTOM  TAILORS  (SIC  567) 

TOTAL ' 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
140 
160 
180 
200 
240 
260 
280 
300 
500 
520 


020 
120 
140 

140 
140 
142 
143 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  


137 

114 

2 
6 

28 
114 

22 


(D) 
437 
(0) 
(0) 
(D) 
(D) 
138 


(D) 
6  207 

5  797 
5  342 

243 
1  682 
1  421 

162 
1  825 

(D) 

(0) 
(0) 
(0) 
(0) 
(0) 

(D) 
(D) 
(D) 
138 


14  859 

(D) 
(D) 
894 
13  230 
184 
(D) 
(D) 
(D) 
123 
(D) 
116 
(D) 


(D) 
(D) 
794 

4  823 
739 
(Dl 
(D) 


100. 0 

(D) 
93.4 
(D) 
(D) 
(D) 
(D) 
2.0 


(0) 
93.2 

100.0 
92.2 

4.? 
29.0 
24.5 

2.8 
31.5 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 
2.1 


100.0 

(D) 
(D) 
6.0 
89.0 
1.2 
(D) 
(D) 
(D) 
0.8 
(D) 
0.8 
(D) 


100.0 

(D) 
(D) 
7.5 

100.0 

15.3 

(D) 

(D) 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 


144 
146 

160 

160 
160  ^ 

151 

163 

164 

165 

158 

172 

173 

174  t 

175 

180 
200 
240 
260 
280 
300 
500 
520 


140 
160 
180 
500 
520 


OTHER  MEN'S  OUTERWEAR. 
OTHER  MEN'S  CLOTHING  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  558) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

MILLINERY  STORES  (SIC  553  PART) 

TOTAL 


CORSET.  LINGERIE  STORES  (SIC  553  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  553  PART) 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


020 
100 
120 

1  140 

J' 

140 
140 
142 
143 
144 


FAMILY  CLOTHING  STORES  (SIC  565) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
tMEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

}    BOYS'  CLOTHING  

>    MEN'S  TAILORED  OUTERWEAR  

i    OTHER  MEN'S  OUTERWEAR 


Standard  Notes;        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure.        (NA) 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 


(D) 

(D) 

9  089 

10  123 

8  718 

367 

27 

110 

803 

1  867 

4  525 

401 

177 

448 

(0) 
(D) 
(D) 
(D) 
123 
(D) 
(D) 
(D) 


14  481 
13  478 


(D) 
(D) 

85.8 

100.0 

85.1 

3.6 

0.3 

1.1 

7.9 

18.4 

44.7 

4.0 

1.7 

4.4 

(D) 
(D) 

(D) 
(D) 
1.2 
(D) 
(D) 
(D) 


100 

2.3 

141 

97.1 

(0) 

(D) 

(D) 

(D) 

(0) 

(D) 

(X) 
100.0 


2 

(D) 

(Dl 

1 

(D) 

(D) 

5 

(D) 

(D) 

42 

4  205 

31.2 

31 

11  772 

100.0 

31 

3  548 

30.1 

23 

597 

5.1 

20 

971 

8.2 

21 

471 

4.0 

7K-214    Pacific-Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.     Hawaii:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


k.,  see  "Description  of  the  Tables"  in  front] 


Its 
lt6 

160 

160 
160 
161 
163 

164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
500 
520 


\ 


^J 


140 
160 
180 
280 
300 
520 


140 
160 
180 

180 
180 
181 
182 
183 

280 
300 
520 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES— CONT  I  NUED 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS*  CLOTHINGi  EXC .  FOOTWEARi 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL .  , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 
NONMERCHANDISE  RECEIPTS  . 

MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  . 

lALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
NONMERCHANDISE  RECEIPTS  


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


16 
1  533 

6  676 

11  684 

5  645 

498 

(D) 

118 

657 

1  838 

1  395 

(D) 

222 

657 

856 
(0) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 


5  399 

(D) 
(D) 
4  961 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

3  259 

2  513 

2  470 

957 

991 

514 

(D) 
(D) 
(D) 


0.1 
13.0 

49.5 

100.0 

48.3 

4.3 

(D) 

1.0 

5.6 

15.7 

11.9 

(D) 

1.9 

5.6 

6.4 
(D) 
(O) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
91.9 
(D) 
(D) 
(D) 


(D) 

(D) 

96.9 

100.0 
98.3 
38.1 
39.4 
20.5 

(D) 
(D) 
(D) 


020 
040 
120 
200 


220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
120 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
CURTAINS-DRAPERIES-DRY  GOODS 


FURNITURE,  HOME  FURNISHINGS,  EQUIPMENT 
STORES — CONTINUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

>FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


187 
124 


83 

15 

186 

39 

5 

177 

62 

3 

017 

6 

(D) 

3 

(D) 

3 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

7 

129 

37 

862 

Sales 


($1,000) 


(D) 

(D) 

(D) 

1  195 


7  069 

(D) 
(D) 
(0) 
277 
4  720 
593 
(D) 
(D) 
(D) 
(D) 
(D) 
108 


5  569 

(D) 

229 

277 

4  690 

4  989 

4  410 

843 

2  893 

551 

43 

81 

120 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific— Hawaii     7K-215 


TABLE   2. 


Hawaii:    1963 


-Continued 


[Includes  only  eslablishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
200 
240 
260 


DRAPERYt  CURTAIN.  UPHOLSTERY 
STORES  (SIC  57m) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


200 

220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
400 
420 
500 
520 


220 

520 


220 

220 
220 
221 
228 
231 
232 
233 
234 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 

MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  •  . 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


(0) 

(D) 
(D) 
(D) 
(D) 


(D) 


(D) 
11  012 


11  889 

10  133 
7  207 
2  570 

109 
227 

457 
2  396 

11  679 
2  344 
1  806 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
466 


2  504 
2  229 


2  058 
171 


(0) 
(D) 
(D) 
(D) 


(D) 
76.0 

100.0 

85.2 

60.6 

21.6 

0.9 

1.9 

3.2 

16.5 

100.0 

20.1 

15.5 

(D> 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.2 


100.0 


92.3 
7.7 


549 

100.0 

549 

100.0 

(0) 

(D) 

(D) 

(D) 

61 

11.1 

(0) 

(D) 

339 

61.7 

(D) 

;d) 

MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220 
220 
228 
229 
231 
232 
233 
234 

520 


020 

040 
060 
080 
100 
120 
280 
300 
320 
400 
420 
480 
500 
520 


020 

040 
060 
080 
100 
120 
280 
300 
320 
420 
500 
520 


020 
040 
060 
080 
100 
120 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  >  . 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  


736 

42 

635 

289 

13 

68 


560 

40 

560 

113 

8 

58 
8 
1 
1 
1 
1 

10 

60 


515 

391 

22 

391 

107 

3 

45 

2 

1 

5 

38 


1  390 

1  501 
1  343 
(0) 
(D) 
495 
170 
129 
(D) 

171 


88  049 

72  845 

612 

50  464 

19  560 

266 

257 

64 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

408 

1  162 


68  695 

57  575 

(0) 

47  981 

7  299 

(D) 

235 

64 

(D) 

(0) 

(D) 

(D) 

393 

818 


44  195 

155 
35  736 
7  039 
(D) 
191 
(D) 
(D) 
(D) 
606 


100.0 

89.0 

100.0 

89.5 

(D) 

(D) 

33.0 

11.3 

8.6 

(D) 

11.0 


100.0 

0.8 
69.3 
26.9 
0.4 
0.4 
0.1 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
0.6 
1.6 


(X) 

100.0 

(D) 
83.3 
12.7 
(D) 
0.4 
0.1 
(D) 
(D) 
(D) 
(D) 
0.7 
1.4 


100.0 

0.4 
80.9 
15.9 
(D) 
0.4 
(D) 
(D) 
(0) 
1.4 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-216     Pacific-Hawaii 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE   2.     Hawaii:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


020 
040 
060 

080 
100 
120 
300 
320 
K20 
500 
520 


5: 


s 


020 
040 
060 
080 
100 
400 
480 
500 
520 


Kind  of  business  and  merchandise  line 


020 
040 
060 


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-1-OBACCO 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


Estab- 
lishments 

(number) 


DRUG  STORES  (SIC  591  PART) 
total' 


PROPRIETARY  STORES  (SIC  591  PART) 
total' 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  . 


Sales 


($1,000) 


176 

2 

75 

176 

5 
10 
1 
1 
3 
29 


434 

268 

18 
2 
2 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


13 

316 

4.0 

109 

7  244 

92.7 

2 

(D) 

(D) 

3 

(D) 

(D) 

9 

29 

0.4 

5 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

5 

(D) 

(0) 

19 

83 

1.1 

19  354 

15  270 

(0) 

2  483 

12  261 

(D) 

22 

(D) 

(D) 

15 

344 


(X) 


100.0 

(D) 
16.3 
80.3 
(D) 
0.1 
(D) 
(D) 
0.1 
2.3 


33  752 

(X) 

22  844 

100.0 

352 

(D) 
(0) 

1.5 

(D) 
(0) 

080 
100 

120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
520 
340 
380 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
220 
300 
480 
500 
520 


Kind  of  business  and  merchandise  line 


OTHER  RETAIL  STORES — CONTINUEU 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
SPORTING-RECREATION  EQUIPMENT  .... 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


Estab- 
lishments 

(number) 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


020   GROCERIES-OTHER  FOODS  

100   CIGARS-CIGARETTES-TOSACCO  

240   FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
.260  I  KITCHENWARE-HOME  FURNISHINGS 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


30 

19 

13 

5 

9 

12 

3 

17 

10 

20 

66 

33 

16 

3 

2 

2 

3 

9 

5 

164 

59 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


17 


2  015 
239 
130 

31 

74 

52 

12 

273 

210 

310 

3  673 
2  124 

750 

51 

(D) 

(D) 

(Z) 

1  06S 

117 

10  536 

768 


277 

11.0 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

72 

2.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

39 

1.6 

(D) 

(D) 

1  842 


8.8 
1.0 


0 
0 
0 
0 
0 

1 

0 

1 

16 
9 
3 

0 

(D) 
(D) 
(Z) 
4.7 
0.5 
46.1 
3.4 


(X) 


(X) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

RETAIL  TRADE-Merchandise  Line  Sales 


Pacific— Hawaii     7K-217 


TABLE   2. 


Hawaii:    1963 


-Continued- 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab 

lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


BOOK  I  STATIONERY  STORES — CONTINUED 


500 
520 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANOISE  RECEIPTS 


BOOK  STORES  (SIC  5942) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
500 

500 
500 
508 
513 
515 

520 

520 
520 
523 


GROCERIES-OTHER  FOODS  .  . 
C IGARS-C I GARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

BOOKS-PERIODICALS 

ALL  OTHER  MERCHANDISE 


NONMERCHANOISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANOISE  RECEIPTS. 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


240 
240 
248 

260 
500 

500 
500 
508 
511 
512 
513 
514 
515 

520 

520 
520 
523 


> REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ARTi  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 

•NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
080 
100 
180 
280 
300 
320 
500 
520 


GROCERIES-OTHER  FOODS  .... 
PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


1  582 
(0) 


(Dl 
(D) 
(D) 

(D) 
(0) 

811 
(0) 
447 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
704 
(D) 
(D) 
62 


93.3 

(01 


1 

(D) 

(D) 

1 

(D) 

(D) 

0 

(D) 

(D) 

9 

879 

100.0 

9 

876 

99.7 

1 

(D) 

(D) 

9 

(0) 

(D) 

2 

(0) 

(D) 

1 

(D) 

(D) 

1 

(D) 

100.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

100.0 

(D) 

100.0 
(D) 
(0) 

(D) 
(0) 

100.0 
(D) 
55.1 
(D) 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
93.3 
(D) 
(D) 
3.4 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


180 
320 
340 
460 
500 
520 


ALL  FOOTWEAR 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


200 
220 
240 
260 
280 

280 
280 
281 
i  282 
283 
284 
285 
286 

300 
320 
500 
520 

520 
520 
529 


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


(REPTG  ADDL  DETAIL  FOR  LINE  280 

; JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE 

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY ' 

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
total' 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
total  


1 

5 

1 

10 

47 

42 
42 
31 
20 
40 
31 
34 
1 

3 

3 

8 

33 

31 

(na) 

31 


913 

(D) 


1  143 
(D) 


4  072 

(D) 
(D) 
(D) 
70 
3  444 

3  865 

3  242 

398 

(0) 

1  525 
255 
985 
(D) 

12 
(D) 

51 
414 

2  608 

(na) 

326 


(X) 
100.0 


(X) 
100.0 


(D) 

(D) 

660 

82.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 
(D) 
(D) 
1.7 
84.6 

100.0 
83.9 
10.3 

(0) 
39.5 

6.6 
25. 5 

(D) 

0.3 

(Dl 

1.3 

10.2 

100.0 

(na) 

12.5 


Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'H/lerchandlse  line  detail  withheld  due  to  Insufficient  reporting. 


7K-218    Pacific— Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2. 


Hawaii:    1963 


-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


4i 


^: 


c 

Percent 

<D 

Percent 

o 

of  sales 

O 

of  sales 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

accounted 
for  by  the 
specified 

.5 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

Sales 

accounted 
for  by  the 
specified 

u 

merchandise 

o 

merchandise 

s 

(number) 

($1,000) 

line 

S 

(number) 

($1,000) 

line 

ICE    DEALERS    (SIC    5982    PART) 

TYPEWRITER    STORES    (SIC    5999    PART) 

1 

(D) 

(X) 

TOTAL    

4 

291 

(X) 

REPTG   SALES   BY   BROAD   MDSE   LINES    .    • 

2 

(0) 

100.0 

FUEL    OIL    DEALERS    (SIC    5983) 

TOTAL    

2 

(D) 

(X) 

LUGGAGE.    LEATHER   GOODS    STORES 

BOTTLED    GAS    DEALERS    (SIC    5984) 

(SIC    5999    PART) 

1 

(D) 

(X) 

TOTAL    

1 

(D) 

(X) 

FLORISTS    (SIC    5992) 

HOBBY.    TOY.    GAME    SHOPS 
(SIC    5999    PART) 

58 

3   027 

(XI 

TOTAL    

6 

287 

(X) 

REPTG    SALES    BY    BROAD   MDSE    LINES    .    . 

38 

(0) 

100.0 

REPTG    SALES    BY    BROAD    MDSE    LINES    .    . 

6 

(D) 

100.0 

CIGAR    STORES'    STANDS    (SIC    5993) 

1 

(D) 

(X) 

RELIGIOUS    GOODS    STORES 

(SIC    5999    PART) 

NEWS    DEALERS.    NEWSSTANDS    (SIC    5994) 

10 

8 

558 

(0) 

(X) 
100.0 

2 

(D) 

(X) 

PET    SHOPS    (SIC    5999    PART) 

REPTG    SALES    BY    BROAD    MDSE    LINES    .     . 

TOTAL    

5 

(D) 

(X) 

CAMERA.    PHOTOGRAPHIC    SUPPLY 

OTHER    (SIC    5999    PART) 

STORES    (SIC    5996) 
TOTAL    •••••♦•••••• 

20 

3    151 

(X) 

TOTAL    ............ 

29 

16 

1    640 
(0) 

(X) 

REPTG    SALES    BY    BROAD    MDSE    LINES    .    . 

100.0 

REPTG   SALES    BY    BROAD    MDSE    LINES    .    . 

18 

2    771 

100.0 

300 

SPORTING-RECREATION    EQUIPMENT    

1 

(D) 

(D) 

500 

ALL    OTHER    MERCHANDISE    

18 

2    719 

98.1 

520 

NONMERCHANDISE    RECEIPTS    

GIFT.    NOVELTY.    SOUVENIR    SHOPS 
(SIC    5997) 

2 

(D) 

(D) 

NONSTORE    RETAILERS 
(SIC    53   PART*) 

66 
36 

3    547 
2    385 

(X) 
100.0 

TOTAL    

51 
34 

11    762 

7    474 

(X) 

REPTG    SALES    BY    BROAD    MDSE    LINES    .    . 

REPTG    SALES    BY    BROAD    MDSE    LINES    .     . 

100.0 

CIGARS-CIGARETTES-TOBACCO    

COSMETICS-DRUGS-HEALTH    NEEDS-CLEANERS    . 
MEN.S-BOYS'    CLOTHING.    EXC .    FOOTWEAR    .    • 
WOMEN'S-GIRLS'    CLOTHING.    EXC.    FOOTWEAR. 
Al  I      FOOTWEAR.     ■•...■....... 

5 
9 
2 

7 

7 

11 

36 

75 
114 
(D) 
10) 
27 
88 
2   010 

3.1 

4.8 
(D) 

(d; 
1.1 

3.7 

84.3 

020 
100 
120 
200 
220 
240 
260 

5 
5 
1 
1 
6 
1 
6 
2 
1 

238 
(D) 
(D) 
(D) 
633 
(Dl 
742 
(D) 
(D) 

3.2 

100 
120 
140 
160 
180 
280 
500 

CIGARS-CIGARETTES-TOBACCO    

COSMETICS-DRUGS-HEALTH    NEEDS-CLEANERS    . 

CURTAINS-DRAPERIES-DRY    GOODS 

MAJOR    APPL. -RADIO-TV-MUSICAL    INSTR.     .     . 
FURNITURE-SLEEP    EQUIP. -FLOOR    COVERINGS. 
KITCHENWARE-HOME    FURNISHINGS 

(0) 
(D) 
(0) 
8.5 

(D) 

ALL    OTHER    MERCHANDISE    

9.9 

(D) 
(D) 

300 

SPORTING-RECREATION    EQUIPMENT    

OPTICAL    GOODS    STORES    (SIC    5998) 

340 
480 
500 
520 

LUMBER-BUILDING    MATERIALS    

2 
1 

(D) 
(D) 

(D) 
(D) 

, 

28 

1    338 

(X) 

ALL    OTHER    MERCHANDISE    

9 
2 

1    669 
(D) 

22.3 

NONMERCHANDISE    RECEIPTS    

(D) 

MAIL-ORDER    HOUSES    (SIC    532) 

TOTAL 

1 

(D) 

(X) 

MERCHANDISE   VENDING    MACHINE 

OPERATORS    (SIC    534) 

18 

(D) 

(X) 

Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable. 
•Nonstore  retailers,  part  of  SIC  fnajor  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


(Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Hawaii     7K-219 


TABLE  2.     Hawaii:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


L,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
120 
200 
220 
2H0 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER'  FOODS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


(0) 
(D) 
(D) 
633 
(0) 


100.0 

(D) 
(D) 
(D) 
16.0 
(D) 


260 
2  BO 
300 
340 
500 
520 


DIRECT  SELLING  ( HOUSE-TO-HOUSE) 
ORGANIZATIONS — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


7t2 

18.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.       (0)  Withheld  to  avoid  disclosure.       (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-220    Pacific— Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Hawaii— Standard  Metropolitan  Statistical  Areas:    1963 


h 

n 


Q: 


Honolulu  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


L.,  see  "Description  of  the  Tables"  in  front] 


020 
040 
060 
080 
100 
120 
110 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
180 
240 
260 
300 
320 
340 
380 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


RETAIL  TRAOEt  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTVI/EAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEHELKY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  ....... 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PARTI 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


525 

601 

748 

900 

520 

424 

397 

116 

302 

562 

48 

582 

219 

18 

073 

189 

11 

325 

299 

9 

569 

263 

16 

545 

166 

17 

765 

206 

33 

980 

138 

7 

934 

98 

10 

940 

96 

18 

015 

70 

8 

475 

130 

8 

371 

128 

5 

735 

63 

4 

921 

84 

5 

157 

37 

5 

205 

48 

79 

226 

291 

34 

988 

290 

15 

104 

4 

(D) 

17 

(D) 

5 

(Z) 

396 

22 

210 

480 

15 

540 

Sales 


($1,000) 


22 

10  318 

1 

(D) 

1 

(D) 

3 

(D) 

6 

169 

4 

(Dl 

16 

(D) 

21 

3  558 

1 

(D) 

1 

(D) 

1 

(D) 

5 

138 

3 

(D) 

(D) 


(D) 
1    953 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

22.3 
9.3 
3.5 
2.2 
1.8 
3.2 
3.4 
6.5 
1.5 
2.1 
3.5 
1.6 
1.6 
1.1 
0.9 
1.0 
1.0 

15.2 
6.7 
2.9 
(D) 
(D) 
(Z) 
4.3 
3.0 


100.0 

(D) 
(D) 
(D) 
1.6 
(D) 
(D) 
34.5 
(D) 
(D) 
(0) 
1.3 
(D) 


(X) 


(X) 

100.0 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
142 

160 

160 
160 
161 
162 
165 
167 
168 
169 

180 
200 

200 
200 
201 
203 

220 

220 
220 
222 


Kind  of  business  and  merchandise  line 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS .  .  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-ClEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


^REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

.WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

LINGERIE  

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  . 

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


fREPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-ORY  GOODS.  . 

.  PIECE  GOODS-NOTIONS 

■  ALL  OTHER  DOMESTICS 


MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 


IREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
.  RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


Estab- 
lishments 

(number) 


99 

96 

534 

69 

83 

707 

37 

7 

543 

16 

1 

877 

10 

284 

19 

456 

41 

3 

980 

45 

(D) 

51 

15 

181 

31 

(D) 

57 

9 

450 

17 

(D) 

23 

3 

765 

41 

4 

388 

28 

1 

881 

21 

1 

811 

32 

2 

760 

7 

(D) 

9 

(D) 

3 

(D) 

6 

(D) 

38 

5 

834 

14 

(D) 

Sales 


($1,000) 


8  224 

4  938 

1  587 
(D) 
(D) 

144 
(D) 

(Dl 

(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(0) 
(Dl 
(D) 
(Dl 
(Dl 

17 
808 

(0) 
(D) 
(D) 
(D) 


(D) 
(D) 
(Dl 


Standard  Notes:       -  Represents  zera.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
"Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable. 


(Z)  Less  than  0.05« 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Hawaii     7K-221 


TABLE  3    Hawaii— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Honolulu  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  ot  tables,  including  lines  identified  by.« 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2to 

240 
21(2 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 


340 
340 
348 

400 
460 
500 

500 
500 
502 


GEI^ERAU  MERCHANDISE  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

CREPTG  ADDL  DETAIL  FOR  LINE  240 

fURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
>   FURNITURE-SLEEP  EQUIPMENT 


KITCHENVIIARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260. 
IKITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENiWARE-HOUSEWARES    .     .     .     . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


PEPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

I  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


PEPTG  ADDL  DETAIL  FOR  LINE  340. 
LUMBER-BUILDING  MATERIALS  .  .  . 
'   PAINT-GLASS-WALLPAPER 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


WEPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

'all  OTHER  MERCHANDISE 

,  BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWINGt  NEEDLEWORK  STORES 
(SIC  539  PART) 


020 
040 
060 
080 
100 
120 
140 
160 
160 
200 
220 
240 
260 
280 
300 
320 
340 
400 
460 
480 
500 
520 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


020 
020 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

kREPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 


390 

302 

302 

16 

6 

138 

172 

146 

7 

8 

9 

5 

2 

1 

15 

5 

1 

16 

3 

4 

4 

2 

139 

26 


246 
198 
198 
185 


(D) 
(D) 
(D) 


(0) 
(0) 
(D) 
(D) 

8 
(D) 
60 

(D) 
(D) 
(D) 


(D) 
(D) 
(D) 

(0) 
(D) 

51 

(D) 
(D) 
(D) 


141  093 

132  695 

107  772 
500 
357 

8  885 

4  578 

5  931 
(Z) 

76 
(Z) 
(Z) 
(D) 
(D) 
173 
(Z) 
(D) 
174 
(Z) 
(D) 
(Z) 
(Dl 
3  310 
529 


128  544 

122  968 

98  528 

119  256 


100.0 
(Dl 
(D) 

6.3 

100.0 
(D) 
(D) 

(D) 

0.2 
(D) 
1.2 

100.0 
(D) 
(D) 


100.0 
(D) 
(D) 

(0) 
(0) 
1.0 

100.0 
(D) 
(D) 


(X) 

100.0 

81.2 
0.4 
0.3 
6.7 
3.5 
4.5 
(Z) 
0.1 
(Z) 
(Z) 
(D) 
(D) 
0.1 
(Z) 
(Dl 
0.1 
(Z) 
(D) 
(Z) 
(D) 
2.5 
0.4 


(XI 
100.0 
80.1 
100.0 


020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 

280 
300 
320 
340 
400 
460 
480 
500 

500 
500 
508 
516 

520 


020 
040 
520 


GROCERY  STORESi  INCLUDING 
DELICATESSENS — CONTINUED 


•GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLESl . 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE.  ...  

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUfLS-LUBRICANTS  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 


•REPTG  ADDL  DETAIL  FOR  LINE  500. 
[all  OTHER  MERCHANDISE  .  .  .  .  . 

PAPERi  PAPFR  PRODUCTS 

all  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS  ........ 

MEAT  MARKETS  (SIC  542  PARTI 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FISH  (SEAFOODI  MARKETS  (SIC  542  PARTI 
TOTAL ^ 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  5431 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDY  1  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIES'  MANUFACTURING 
(SIC  5462) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


TOTAL    

(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


185 
165 
156 
144 
178 


6 

138 

152 

145 

7 

8 

9 

5 

2 

1 

15 

5 
1 
16 
3 
4 
4 
2 
131 

128 

128 

127 

17 

21 


95  786 
30  470 
11  260 

7  707 
46  502 

(0) 
357 

8  885 
4  502 

(D) 
(Z) 
78 
(Z) 
(Z) 
(D) 
(D) 
173 

(2) 
(D) 
174 
(Z) 
(Dl 
(Zl 
(Dl 
3  294 

lOT  539 

3  266 

3  029 

204 

(D) 

2  103 
(0) 


375 

(D) 


619 

(D) 


6  685 

5  664 

5  306 
(0) 
(D) 


80,3 

25.6 

9.4 

6.5 

39.0 

(D) 
0.3 
7.2 
3.7 
(0) 
(Z) 
0.1 
(Z) 
(Z) 
(D) 
(D) 
0.1 

(Z) 
(D) 
0.1 

(z) 
(d) 
(z) 

(Dl 
2,7 

100.0 
3.2 
2.9 
0.2 

(D) 


(XI 
100.0 


(XI 
100.0 


(XI 
100.0 


{XI 

100.0 

93.7 
(D) 
(D) 


7K-222    Pacific— Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Hawaii— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


Honolulu  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by ^ 


«.,  see  "Description  of  the  Tables"  in  front] 


■V, 


I..    (w.' 


220 
300 
320 
380 
400 
1(20 
520 


380 
400 
420 
520 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 

400 
400 
401 

420 

420 
420 
421 
422 
423 
424 

520 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIES'  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ..... 
NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS i 
FRANCHISED  (SIC  551) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSURIES 
NONMERCHANDISE  RECEIPTS  •  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS"  RETAIL  .  .  . 

NEW  PASSENGER  CARSt  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARSt  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

>    GASOLINE  


TIRES-BATTERIES-ACCESSORIES 


iREPTG  ADDL  DETAIL  FOR  LINE  420 

>TIRES-BATTERIES-ACCESSORIES  

PARTS t  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSOR  I ES 


NONMERCHANDISE  RECEIPTS 


520  >REPTG  ADDL  DETAIL  FOR  LINE  520. 
520  ^NONMERCHANDISE  RECEIPTS  .  .  .  . 

527  r  SERVICE  LABOR 

528  (  OTHER  NONMERCHANDISE  RECEIPTS. 


Estab- 
lishments 

(number) 


91 

99 

182 

62 

91 

883 

1 

(D) 

4 

(D) 

1 

(D) 

44 

(0) 

20 

(D) 

36 

7 

573 

35 

3 

808 

Sales 


($1,000) 


74  968 

74  517 

65  294 

305 

5  515 

3  388 


40  638 

46  028 

40  638 

28  745 

(D) 

(0) 

5  489 

(D) 

(D) 

(D) 

(D) 
(D) 
(0) 


40  727 
3  157 
(D) 
(0) 
(D) 
(D) 


(D) 

(D) 
(0) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(D) 
(0) 
8.2 
4.1 


100.0 

87.6 
0.4 
7.4 
4.5 


(X) 

100.0 

88.3 

100.0 

88.3 

62.5 

(0) 

(0) 

11.9 

(0) 

(D) 

(D) 

100.0 
(D) 
(D) 

6.9 

100.0 
7.8 
(D) 
(D) 
(0! 
(D) 

(0) 

100.0 
(0) 
(D) 
(D) 


380 

380 
380 
381 
382 
383 
384 
385 
386 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
526 


380 

380 
380 
381 
382 
383 
385 
386 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 


reptg  addl  detail  for  line  380.  .  . 
Automobiles-trucks 

new  passenger  cars.  retail  .... 
new  passenger  cars.  wholesale.  .  . 
new  commercial  vehicles.  retail.  . 
new  commercial  vehicles.  wholesale 
used  passenger  cars.  retail.  .  .  . 
used  passenger  cars.  wholesale  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

i  GASOLINE  

>  MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

iREPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


AUTO  FUELS-LUBRICANTS 


NONMERCHANDISE  RECEIPTS 


^EPTG  ADDL  DETAIL  FOR  LINE  520. 
■NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


fREPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

,  NEW  PASSENGER  CARS.  RETAIL  .  .  . 
'  NEW  PASSENGER  CARS.  WHOLESALE.  . 
'  NEW  COMMERCIAL  VEHICLES.  RETAIL. 
;  USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


■REPTG  ADDL  DETAIL  FOR  LINE  400. 

[auto  FUELS-LUBRICANTS 

'  MOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(numb^) 


TIRES-BATTERIES-ACCESSORIES  

,REPTG  ADDL  DETAIL  FOR  LINE  420 

iTIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 

■NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3 

4 

935 

3 

4 

935 

3 

4 

002 

3 

4 

887 

3 

3 

954 

3 

2 

588 

1 

(D) 

2 

(D) 

1 

(D) 

3 

(D) 

3 

(D) 

3 

(D) 

3 

(0) 

3 

(0) 

3 

(D) 

3 

(D) 

3 

(D) 

3 

(D) 

3 

(0) 

3 

(D) 

3 

(D) 

3 

(0) 

3 

(D) 

3 

(D) 

3 

(D) 

3 

(D) 

3 

(D) 

2 

(D) 

23  554 
23  554 
20  654 

17  728 

16  168 
12  470 

(D) 
(D) 
2  409 
(0) 
(D) 

(D) 

(D) 
(D) 
(D) 

(0) 

17  72B 
933 
(D) 
326 

344 
(D) 

904 

(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Hawaii     7K-223 


k 


TABLE  3    Hawaii— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Honolulu  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by ^^^j^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PASSENGER  CAR  DEALERS t 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


TIRE.  BATTERYt  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


MISC.  AIRCRAFT?  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
OtO 
100 
260 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

460 
500 
520 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  •  . 
KITCHENWARE-HOME  FURNISHINGS. 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 


[REPTG  ADDL  DETAIL  FOR  LINE  400. 

,AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  , 
MOTOR  OIL-SREASES-OTHER  OILS  . 


tires-batteries-accessories  

reptg  addl  detail  for  line  420 

Itires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  retail  (over  the  counter)  .  .  . 
c  automobile  tires-batteries-accessories 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 


520  (NONMERCHANDISE  RECEIPTS 


527 
528 


SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


256 

2 
2 
3 
2 
1 
256 

246 
246 
246 
7 
228 

244 

232 
232 
101 
31 
225 

1 

2 

222 


214 

208 

88 


19  121 
(D) 


2  920 
(0) 


41  491 

(D) 
(D) 
(Z) 
(D) 
(D) 
32  777 

40  219 

31  897 

30  355 

(Z) 

1  507 

5  528 

38  357 

5  245 

1  269 

173 

3  809 

(D) 

(D) 

3  120 


980 
611 
362 


(X) 
100.0 


(X) 
100.0 


100.0 

(0) 
(D) 
(Z) 
(0) 
(D) 
79.0 

100.0 

79.3 

75.5 

(Z) 

3.7 

13.3 

100.0 
13.7 
3.3 
0.5 
9.9 

(D) 
(D) 
7.5 


020 
120 
140 
160 
180 
200 
220 
240 
260 
280 
500 
520 


020 
140 
160 
180 
280 
500 
520 


020 
120 
140 
160 
180 
200 
240 
260 
280 
500 
520 


020 
120 

140 

140 
140 
142 
143 
144 
146 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MEN'S'  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING 

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


8 

105 

136 

80 

7 

2 

3 

4 

20 

19 

28 


36  526 

(D) 
(D) 

9  942 
18  560 

5  454 
(0) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 


5  907 
(D) 


519 

(D) 


13  651 

(D) 
(D) 
(D) 
12  101 
(D) 
(D) 
(D) 
(D) 
(D) 
116 
(D) 


10  618 

9  627 

(D) 
(D) 
(D) 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 


100.0 

(D) 

(0) 

27.2 

50.8 

14.9 

(0) 

(D) 

(0) 

(D) 

(0) 

(D) 

(D) 


(D) 

(D) 

469 

92.7 

(D) 

<D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

138 

2.3 

(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(D) 
(0) 
S8.6 
(D) 
(0) 
(D) 
(D) 
(0) 
0.8 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 

100.0 
(D) 
(0) 
(D) 
(D) 
(D) 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-224    Pacific-Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


^: 


TABLE  3    Hawaii— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Honolulu  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  Identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
240 
260 
280 
500 
520 


020 
120 

140 

140 
140 
142 
143 
144 
145 
146 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY'  SPEC.  STORES' 
FURRIERS  (SIC  563'  568) 


TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSET'  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL'  ACCESSORY'  OTHER  SPEC. 
STORES  (SIC  563  PART) 


FURRIERS'  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


"REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
^EN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


Estab- 
lishments 

(number) 


39 

37 


Sales 


($1,000) 


(D) 

164 
624 
334 
27 
91 
698 
732 
990 
377 
158 
425 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


4  083 
(D) 


(D) 

(D) 

3  556 

10  999 
3  343 
539 
937 
(D) 
(D) 
1  471 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 

85.4 

3.6 

0.3 

1.0 

7.6 

18.9 

43.5 

4.1 

1.7 

4.6 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(Dl 

(D) 

30.5 

100.0 
30.4 
4.9 
8.5 
(D) 
(D) 
13.4 


160   WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR.       32       5  714       49.0 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
220 
240 
260 
280 
500 
520 


PEPTG  ADDL  DETAIL  FOR  LINE  160 

iWOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


140 
160 
180 

180 
180 
181 
182 
183 

280 
520 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  STORES— CONT  I  NUED 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


Estab- 
lishments 

(number) 


25 

25 

12 

2 

6 

13 

24 

19 

8 

10 

18 

12 
5 
2 
1 
3 
6 
5 

10 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


10  911 

5  243 

441 

(D) 

(D) 

(D) 

1  750 

1  265 

(D) 

199 

(D) 

794 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


42 

3  603 

31 

2  844 

2 

(0) 

2 

(0) 

31 

(0) 

23 

2  128 

23 

2  091 

23 

840 

23 

819 

23 

425 

1 

(D) 

3 

(0) 

(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Hawaii     7K-225 


TABLE  3    Hawaii— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Honolulu  SMSA 

[Includes  only  establlshnrients  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
220 
240 
260 
280 
320 
340 
400 
420 
500 
520 


200 
220 
240 
260 
280 
340 
500 
520 


FURNITUREt  HOME  FURNISHINGSt 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCeSSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FLOOR  COVERING  STORES  (SIC  5713) 

TOTAL  


DRAPERY!  CURTAIN  1  UPHOLSTERY 
STORES  (SIC  5714) 


CHINAt  GLASSWAREi  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
CURTAINS-DRAPERIES-DRY  GOODS 


31 

25 

339 

85 

21 

331 

21 

1 

095 

52 

12 

874 

28 

4 

272 

39 

2 

373 

4 

(D) 

1 
1 

(D) 
(D) 

1 

(D) 

1 

(0) 

4 

(D) 

22 

546 

38 

29 

6 


6  767 

5  713 

1  051 
(0) 

3  855 
(D) 
(D) 
(D) 
(D) 
(D) 


5  159 
(D) 


13  288 
11  839 


5.1 

60.4 

20.0 

11.1 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

2.6 


100.0 

18.4 
(D) 

67.5 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


(X) 

100.0 

0.4 


220 

220 

220 
224 
225 
226 
227 

240 
260 

260 
260 

264 
265 

280 
320 
400 
420 
500 
520 


HOUSEHOLD  APPLIANCE  STORES — CONTINUED 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


220 

220 
220 
228 
229 
231 
232 
233 
234 

520 


020 
040 
060 
080 
100 
120 
280 
400 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S<  ETC 

,  USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENVMRE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .  .  . 

HARDWARE 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANOISE  RECEIPTS  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  


MUSIC  STORES  (SIC  5733) 
TOTAL  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

•REPTG  ADDL  DETAIL  FOR  LINE  220 

IMAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADI OS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


NONMERCHANOISE  RECEIPTS 


EATINGi  DRINKING  PLACES  (SIC  58) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


9  237 

9  794 
8  437 
5  850 
2  302 
(01 
(D) 

417 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
211 


78.0 

100.0 

86.  1 

59.7 

23.5 

(D) 

(D) 

3.5 

(D) 

100.0 
(0) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
1.8 


1 

501 

100.0 

1 

343 

89.5 

(D) 

(D) 

(D) 

(D) 

495 

33.0 

170 

11.3 

129 

8.6 

(Dl 

(D) 

757 

79 

404 

(X) 

595 

65 

684 

100.0 

27 

314 

0.5 

517 

45 

757 

69.7 

213 

(D) 

(D) 

5 

147 

0.2 

51 

137 

0.2 

5 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

11 

(D) 

(D) 

74 

1 

120 

1.7 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure,        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
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7K-226    Pacific— Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Hawaii— Standard  IVIetropolitan  Statistical  Areas:    1963-continued 


020 
040 
060 
080 
100 
120 
280 
500 
520 


s 
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^ 
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%4 
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020 
040 
060 
080 
100 
120 
280 
500 
520 


020 
040 
060 
100 
520 


020 
040 
080 
100 
120 
500 
520 


020 
040 
060 
080 
100 
120 
520 


020 
040 
060 


Honolulu  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  • 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
NONMERCHANDISE  RECEIPTS  

DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 


Estab- 
lishments 

(number) 


590 
458 

26 
458 

76 
4 

44 
5 
1 


421 

48 

918 

319 

39 

819 

15 

119 

319 

32 

220 

72 

(0) 

1 

(D) 

35 

90 

2 

(D) 

1 

(D) 

4 

(D) 

34 

595 

3 

21 

2 

3 

2 


6 
87 
2 
5 
2 
4 
13 


167 

137 

1 

59 

137 


Sales 


($1,000) 


51  840 

(D) 
43  475 
(0) 
(D) 
119 
(0) 
(D) 
(0) 
789 


2  043 

(0) 
1  947 
(D) 
(D) 
(D) 


6  643 

(0) 
6  409 

(D) 
14 

(D) 
37 
65 


2 

(D) 

(D) 

31 

2  899 

86.9 

2 

(D) 

(D) 

1 

(0) 

(Dl 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

17  406 

13  844 

(D) 

2  282 

11  135 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
83.9 
(D) 
(0) 
0.2 
(D) 
(D) 
(0) 
1.5 


100.0 

0.3 
80.9 
(0) 
(0) 
0.2 
(D) 
(D) 
(D) 
l.S 


100.0 

(0) 
95.3 
(D) 
(D) 
(D) 


100.0 

(0) 
96.5 

(D) 
0.2 

(D) 
0.6 

1.0 


(X) 

100.0 

(D) 
16.5 
80.4 


080 
100 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  —CONT  I  NUED 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  • 
CIGARS-CIGARETTES-TOBACCO  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES 
(SIC 


-  PROPRIETARY  STORES 
59  PART  591) 


DRUG  STORES  (SIC  591  PART) 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL^ 


ANTIQUE  STORES.  SECONDHAND 
STORES  (SIC  593) 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

(X)  Not  applicable.        (2)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
18 

(D) 
15 

331 


340 

28 

583 

210 

19 

448 

10 

250 

1 

(D) 

15 

1 

217 

13 

193 

12 

(D) 

3 

(D) 

6 

<D> 

10 

(D) 

3 

12 

14 

(0) 

8 

(D) 

13 

(0) 

54 

3 

262 

25 

1 

989 

11 

(D) 

3 

51 

2 

(D) 

2 

(D) 

3 

(0) 

7 

(D) 

1 

(D) 

132 

9 

083 

46 

643 

(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Hawaii     7K-227 


TABLE  3    Hawaii— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Honolulu  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,1 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  59431 
TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  5951 


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAYi  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

500 
520 

520 
520 
529 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRr  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

•NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


(D) 
(D) 
(D) 
(0) 
(D) 

3  389 
2  911 
315 
(D) 
1  404 
228 
904 
(D) 

(D) 
370 


(D) 
(D) 
(D) 
(D) 
(D) 

100.0 
85.9 

9.3 

(0) 
41.4 

6.7 
26.7 

(D) 

(D) 
10.5 

100.0 

NA 
13.2 


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL  


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

OPTICAL  GOODS  STORES  (SIC  5998) 
1 
TOTAL  


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY  1  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available,        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


2  541 

(0) 


2  823 
(0) 


2  751 
(D) 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


7K-228    Pacific-Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 
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TABLE  3    Hawaii— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Honolulu  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RELIGIOUS  SOODS  STORES 
(SIC  5999  PART) 


TOTAL 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL  


NONSTORE  RETAILERS 
(SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 
(D) 
(D) 
(D) 
(0) 
(0) 


260 
280 
300 
340 
480 
500 
520 


Kind  of  business  and  merchandise  line 


NONSTORE  RETAILERS— CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  

MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL  

DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

669 

23.7 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstote  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


5: 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific— Hawaii     7K-229 


TABLE  4  Hawaii-Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 

240 
320 
340 
380 
400 
420 
440 
520 


RETAIL  TRADEt  TOTAL  .  .  .  .  , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS 

ALCOHOLIC  DRINKS ,    . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

C0Si»lETICS-DRU6S-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOrVIIEAR  .  : 
WOMEN'S-GIRLS'    CLOTHINGi    EXC.    FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  ....... 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBERt  BLD6.  MATLS.t  HARDWAREi 
FARM  EQUIP.  DEALERS  (SIC  52) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


HEATINGi 


PLUMBING  EQUIP. 
(SIC  522) 


TOTAL 


PAINTt  GLASS!  WALLPAPER 
STORES  (SIC  523) 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


630 

209 

139 

82 

111 

168 

138 

108 

116 

80 

82 

61 

42 

92 

62 

63 

73 

25 

21 

120 

119 

5 

47 

IS 

154 

149 


107  122 


32  210 
5  046 
1  982 
3  026 

1  881 

3  254 

2  863 

4  317 
980 

1  720 

3  614 
1  635 

1  473 
823 
719 

2  367 

2  867 
14  361 

7  106 

5  427 
(D) 
598 
(D) 

3  295 
3  647 


6  696 

(D) 
(D) 
(D) 
2  777 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

30.1 
4.7 
1.9 
2.8 
1.8 
3.0 
2.7 
4.0 
0.9 
1.6 
3.4 
1.5 
1.4 
0.8 
0.7 
2.2 
2.7 

13.4 
6.6 
5.1 
(D) 
0.6 
(D) 
3.1 
3.4 


(X) 

100.0 

(D) 
(D) 
(D) 
41.5 
(D) 
(D) 
(D) 
(D) 
(D) 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  S3  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  ...  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CISARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


,  REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


160 
160 
161 
162 
163 
165 
166 
167 
168 
169  • 

171  ; 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


50 

3  939 

31.1 

6 

109 

0.9 

25 

476 

3.8 

47 

323 

2.5 

48 

557 

4.4 

42 

(D) 

(D) 

39 

1  421 

11.2 

32 

(D) 

(D) 

46 

1  372 

10.8 

11 

(D) 

(0) 

18 

512 

4.0 

30 

526 

4.2 

24 

155 

1.2 

26 

280 

2.2 

35 

503 

4.0 

13 

(D) 

(D) 

11 

(D) 

(D) 

8 

(0) 

(D) 

1 

(D) 

(D) 

19 

(D) 

(D) 

2 

(D) 

(D) 

33 

687 

5.4 

9 

(D) 

(D) 

44 

3  736 

43.3 

5 

(D) 

(D) 

24 

(D) 

(D) 

43 

269 

3.1 

42 

385 

4.5 

36 

(D) 

(01 

19 

2  628 

100.0 

19 

205 

7.8 

IS 

140 

5.3 

16 

(D) 

(D) 

32 

596 

6.9 

17 

(0) 

100.0 

17 

(0) 

(0) 

14 

(D) 

(D) 

5 

(D) 

W 

1 

(D) 

(D) 

6 

(D) 

(D) 

2 

(D) 

(D) 

8 

(D) 

(0) 

a 

(D) 

(D) 

6 

(D) 

(D) 

2 

(D) 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-230    Pacific-Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Hawaii-Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^jb.jL.,  see  "Description  of  the  Tables"  in  front] 


180 
200 

200 
200 
201 
202 
203 

220 


;  REPTS  ADDL  DETAIL  FOR  LINE  200. 
•CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


I* 


220  ■ 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 

400 
420 
460 
480 
500 

500 
500 
501 
502 
503 

520 


Kind  of  busihess  and  merchandise  line 


GENERAL  MERCHANDISE  STORES--CONT I NUED 


ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


>  REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 

>  HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  . 

, REPTG  ADDL  DETAIL  FOR  LINE  340. 

> LUMBER-BUILDING  MATERIALS  .  .  . 

PAINT-GLASS-WALLPAPER 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
I  ALL  OTHER  MERCHANDISE 

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


020 
040 
060 
080 
100 
120 
140 
160 
180 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANOISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL 


SEWINGi  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 
ALL  FOOTWEAR 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


103 

451 

(D) 
(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 


(D) 
(0) 
(D) 
(D) 

71 
(D) 
313 

(D) 
(D) 
(D) 
78 


(D) 
(D) 
(D) 

(O) 
58 
(0) 
(D) 
272 

(D) 
(D) 
(D) 
(D) 
(D) 


68 

40 

895 

28 

35 

596 

28 

27 

686 

6 

80 

4 

(D) 

56 

1 

436 

86 

1 

126 

74 

1 

097 

37 

416 

34 

641 

25 

112 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1.2 
5.2 

100.0 
(D) 
(D) 
(D) 
(D) 

1.7 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

0.8 
(D) 
3.6 

100.0 
(D) 
(D) 
3.7 

0.5 


(D) 
(D) 

(D) 
0.7 
(0) 
(D) 
3.2 

100.0 
(D) 
(D) 
(0) 
(D) 

1.3 


100.0 

77.8 
0.2 
(D) 
4.0 
3.2 
3.1 
1.2 
1.8 
0.3 


200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


Kind  of  business  and  merchandise  line 


FOOD  STORES — CONTINUED 

CURTAINS-DRAPERIES-DRY  GOODS c 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  c 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  541) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020,  .  , 

iSROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRU ITS- VEGETABLES ) . 

FROZEN  FOODS  .....  

ALL  OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  500. 

J  ALL  OTHER  MERCHANDISE 

PAPERi  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


NONMERCHANOISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL  


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  .  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 


Estab- 
lishments 

(number) 


24 

203 

0.6 

4 

(Z) 

(Z) 

4 

(D) 

(D) 

23 

172 

0.5 

13 

171 

0.5 

18 

(D) 

(D) 

23 

350 

1.0 

5 

(Z) 

(Z) 

10 

(D) 

(D) 

t> 

(Z) 

(Z) 

2 

(D) 

(D) 

26 

427 

1.2 

5 

(D) 

(D) 

74 

873 

2.5 

7 

171 

0.5 

100 

100 

86 
86 
75 
76 
72 
83 

5 

4 

53 

76 

69 

37 

34 

25 

24 

4 

4 

23 

13 

18 

23 

5 

10 

5 

2 

26 

5 

67 

63 
63 

63 
11 


Sales 


($1,000) 


26  037 

26  847 

21  433 

5  789 

2  290 

2  104 

11  263 

(D) 
(0) 
1  394 
1  085 
(D) 
416 
641 
112 
203 
(Z) 
(D) 
172 
171 
(D) 
350 
(Z) 
(Q) 
(Z) 
(D) 
427 
(D) 
852 

21  256 

723 

677 

48 

(0) 


(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

77.0 

100.0 

79.8 

21.6 

8.5 

7.8 

42.0 

(D) 
(D) 
4.1 
3.2 
(D) 
1.2 
1.9 
0.3 
0.6 
(Z) 
(D) 
0.5 
0.5 
(0) 
1.0 
(Z) 
(D) 
(Z) 
(D) 
1.3 
(D) 
2.5 

100.0 
3.4 
3.2 
0.2 

(0) 


437 

100.0 

(D) 

(D) 

266 

60.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes: 


Represents  zero.        (0)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Hawaii     7K-231 


TABLE   4. 


Hawaii— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 

500 
500 
508 
516 


FISH  (seafood)  markets — CONTINUED 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  . 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDY t  NUTt  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 
total' 


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIESi  NONMANUFACTURI NG 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL  


080 
220 
240 
260 
300 
320 
380 
400 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  ...  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


(D) 
(D) 
(0) 
(D) 


23  081 

22  097 

(D) 
562 
(D) 
54 
(D) 
(D) 
(D) 
(D) 


(D) 

100.0 
(D) 
(0) 
(D) 


(X) 

100.0 

(D) 
2.5 
(D) 
0.2 
(D) 
(D) 
(D) 
(D) 


420 
480 
520 


220 
260 
380 
400 
420 
520 


380 

380 
380 
381 
382 
383 

385  y 

386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


AUTOMOTIVE  DEALERS--CONT I NUED 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

NONMERCHANDISE  RECEIPTS  

DOMESTIC  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  PASSENGER  CARS.  WHOLESALE.  .  .  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS"  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400.  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


220 
260 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  .  . 
NEW  PASSENGER  CARS.  WHOLESALE.  -  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 
USED  COMMERCIAL  VEHICLES  


4  038 

(D) 

2  098 


19  074 

(D) 

(0) 

13  109 

(0) 

3  199 

1  723 


3  926 

5  920 
3  926 
2  482 
(D) 
324 
978 
(D) 
(D) 
ID) 

(D) 

(D) 
(0) 
(0) 
(D) 

1  270 

5  920 
1  270 
(D) 
<D) 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 


(D) 

(D) 

9  183 

13  154 

9  183 

6  452 

(D) 

(D) 

(D) 

1  151 

(D) 

345 


18.3 
(D) 
9.5 


100.0 

(D) 

(D) 
68.7 

(D) 
16.8 

9.0 


(X) 

100.0 

66.3 

100.0 

66.3 

41.9 

(D) 

5.5 

16.5 

(D) 

(D) 

(0) 

(0) 

(Dl 
(D) 
(0) 
(D) 

21.5 

100.0 
21.5 
(D) 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(0) 
(D) 


(X) 

100.0 

(D) 

(0) 

69.8 

100.0 
69.8 
49.0 
(D) 
(0) 
(D) 
8.8 
(D) 
2.6 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-232    Pacific— Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


g. 
^ 


TABLE  4  Hawaii— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


400 

too 

400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

.  TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


Kind  of  business  and  merchandise  line 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS--C0NT1NJED 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


NONMERCHANDISE  RECEIPTS 


> REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
080 
100 
220 
300 
320 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 
HARDWARE 


Estab- 
lishments 

(number) 


10 


Sales 


($1,000) 


(D) 
(D) 
(Dl 
(D) 

1    929 

13  154 
1  929 
(D) 
564 
352 
(D) 

(0) 

(0) 
(D) 
(D) 
(D) 


(D) 


(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
(01 
(D) 
(D) 

14.7 

100.0 
14.7 
(0) 
4.3 
2.7 
(D) 

(D) 

100.0 
(D) 
(0) 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


•REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
500 
520 


140 
160 
180 


120 
140 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STAT I0NS--C0NT I NUED 
AUTO  FUELS-LUBRICANTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  E(3UIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN.S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL ■ 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 
ALL  FOOTWEAR 

MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 

TOTAL  

CUSTOM  TAILORS  (SIC  5671 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


6    441 
4    866 

4  564 

96 
201 

1    153 

6  087 
971 
408 
126 
437 

(D) 
(D) 
637 

5  Oil 
520 
471 

49 


70 

5 

475 

59 

4 

714 

1 

(D) 

3 

(0) 

27 

1 

675 

39 

2 

219 

21 

637 

5 

(D) 

3 

(D) 

4 

(D) 

3 

(D) 

6 

(0) 

3 

17 

4 

(D) 

2 

<D) 

968 
(D) 
(D) 


53 
(D) 


1  466 
1  208 


(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosute.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Hawaii     7K-233 


TABLE  4  Hawaii— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
280 
300 


120 
140 

140 
140 
142 
144 
146 

160 

160 
160 
161 
164 
165 
168 
172 
173 
174 
176 

180 
280 
300 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES--CONTINUED 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


,  REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>   MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENiS-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  ....  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


WOMEN'S  ACCESSORY'  SPEC.  STORESi 
FURRIERS  (SIC  563i  568) 


TOTAL 


MILLINERY  STORES  (SIC  563  PART) 
TOTAL  


CORSETi  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL  1  ACCESSORY  1  OTHER  SPEC. 
STORES  (SIC  563  PART) 


100 
120 


TOTAL 


FURRIERS'  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


1  129 

(D) 
(0) 
(D) 


(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 

(D) 

959 

894 

33 

19 

105 

135 

535 

24 

19 

23 

(D) 
(0) 
(D) 


2  120 
1  816 


(D) 
(D) 


93.5 

(D) 
(0) 
(D) 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 
(0) 
(D) 

(D) 

100.0 

93.2 

3.4 

2.0 

10.9 

14.1 

55.8 

2.5 

2.0 

2.4 

(D) 
(0) 
(D) 


(X) 


(X) 
100.0 


(D) 
(D) 


140 

140 
140 
142 
143 
144 
145 
146 

160 


FAMILY  CLOTHING  STORES — CONTINUED 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


■REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


160 
160 
161 
163 
164 
165 
168 
172 

173  . 

174  ■ 
176  1' 

180 
200 
220 
240 
260 
280 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENIS-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


180 

180 
180 
181 
182 
183 

300 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
'ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
;  WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
1  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


SPORTING-RECREATION  EQUIPMENT 


CHILDREN'S'  INFANTS'  WEAR 
STORES  (SIC  564) 


773 

100.0 

205 

26.5 

58 

7.5 

34 

4.4 

(D) 

(0) 

(D) 

(D) 

62 

8.0 

962 

53.0 

773 

100.0 

402 

52.0 

57 

7.4 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

88 

11.4 

130 

16.8 

(Dl 

(D) 

23 

3.0 

(D) 

(D) 

62 

3.4 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

520 

520 

(0) 

385 
379 
117 
172 
89 

(D) 


(X) 

100.0 

(0) 

100. 0 
98.4 
30.4 
44.7 
23.1 

(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-234    Pacific— Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Hawaii— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


,^ 

C' 

}■'  t^ 

<i  ^ 

,'^  s 

N..  ?^ 

•^1  ^ 

*^ 

020 
040 
120 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


MISCELLANEOUS  APPAREL i  ACCESSORY 
STORES  (SIC  569) 


ft: 


020 
120 
200 
220 
240 
260 
280 
300 
320 
500 
520 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SMACKS , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENIVARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


FURNITUREi  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  c 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  c 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS '. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


DRAPERYt  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA,  GLASSWARE!  METALWARE 
STORES  (SIC  5715) 


TOTAL 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


5    900 

4    445 

(D) 
(D) 
(D) 
100 
2  312 
905 
644 
(D) 
(D) 
(D) 
(D) 
(D) 
316 


12 

1  661 

(X) 

6 

1  356 

100.0 

1 

(D) 

(D) 

- 

(D) 

(D) 

4 

(D) 

(D) 

2 

(D) 

(D) 

6 

865 

63.8 

5 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

(D) 

3 

(D) 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 

(D) 

(D) 

2.2 

52.0 

20.4 

14.5 

(0) 

(D) 

(D) 

(D) 

(D) 

7.1 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

300 
340 
500 
520 


I REPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES .  . 

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 

•KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


020 
040 
060 
080 
100 
120 
300 
320 
420 
480 
500 
520 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


SPORTING-RECREATION  EQUIPMENT 
LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL  


MUSIC  STORES  (SIC  5733) 
TOTAL  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL  


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


020 
040 
060 
080 
100 
120 
300 
320 


EATING,  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 
HARDWARE 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

1  775 

2  095 
1  696 
1  357 

268 
(D) 
(Dl 

40 
(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
255 


(D) 


15 

298 

4.2 

18 

4  707 

65.7 

76 

(D) 

(D) 

8 

119 

1.7 

17 

120 

1.7 

3 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(0) 

(DJ 

2 

(D) 

(D) 

15 

42 

0.6 

14 

(D) 

(D) 

102 

4  506 

78.6 

37 

(D) 

(0) 

4 

(D) 

(0) 

14 

116 

(D) 

3 

(0) 

0.2 

1 

(D) 

(D) 

1 

(D) 

(D) 

(D) 
67.0 

100.0 

81.0 

64.8 

12.8 

(D) 

(D) 

1.5 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
9.6 


(X) 


(X) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific— Hawaii     7K-235 


TABLE  4  Hawaii— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


Kind  of  business  and  merctiandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 
500 
520 


020 

040 
060 
080 
100 
500 
520 


020 
040 


100 
120 
300 
320 
420 
500 
520 


020 
040 
060 
080 
100 
480 
520 


020 
040 
080 
100 
120 
160 
220 
260 
280 
320 
500 
520 


EATING  PLACES--CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  


REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES!  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 
(D) 
29 


4  376 

36 

3  516 
(D) 
(D) 
101 
(D) 
11 


(D) 
835 
(D) 
(D) 

15 
(0) 
(D) 
(D) 
(D) 
(D) 

18 


(D) 
(D) 
0.5 


100.0 

0.8 
80.3 
(0) 
(D) 
2.3 
(D) 
0.3 


100.0 

(D) 
71.2 
(D) 
(D) 
1.3 
(D) 
(D) 
(D) 
(D) 
(D) 
1.5 


(D) 

(D) 

201 

14.1 

126 

79.0 

(U) 

(D) 

4 

0.3 

(D) 

(D) 

13 

0.9 

12 

2  875 

(X) 

9 

2  371 

100.0 

2 

(D) 

(D) 

5 

135 

5.7 

5 

(D) 

(D) 

8 

246 

10.4 

9 

1  575 

66.4 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

5 

23 

1.0 

1 

(D) 

(D) 

5 

203 

8.6 

2 

(D) 

(D) 

DRUG  STORES  (SIC  591  PART] 
TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


020 
040 
060 
080 
100 
120 
140 
160 
180 
220 
240 
260 
280 
300 
320 
460 
480 
500 
520 


020 
040 
060 
080 
100 
140 
300 
480 
500 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .    ,    .     .    . 

HARDWARE ■ 

HAY-GRAIN-FEED-FARM  SUPPLIES • 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 

LIQUOR  STORES  (SIC  592) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
SPORTING-RECREATION  EQUIPMENT  .... 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK'  STATIONERY  STORES  (SIC  594) 
TOTAL  


BOOK  STORES  (SIC  5942) 
TOTAL  


102 

3.0 

(D) 

(D) 

(D) 

(D) 

798 

23.5 

46 

1.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

411 

12.1 

135 

4.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1  453 

42.8 

125 

3.7 

5 

34 

3.7 

1 

(D) 

(D) 

2 

(D) 

(D) 

14 

(0) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

<D) 

2 

(D) 

<D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-236    Pacific— Hawaii 


RETAIL  TRADE-Merchandise  Line  Sales 


?! 

.^ 

^. 
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TABLE  4  Hawaii— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


320 
260 
280 

280 
280 
281 
282 
283 
284 
285 

300 
320 
500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


STATIONERY  STORES  (SIC  5943) 
TOTAL  .  .  .  .  >  


SPORTING  GOODS  STORES?  BICYCLE 
SHOPS  (SIC  595) 


TOTAL 


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


HAYt  GRAIN)  FEED  STORES  (SIC  5962) 
TOTAL  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


JEWELRY  STORES  (SIC  597) 

TOTAL  .  .  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTRi 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


I  REPTG  ADDL  DETAIL  FOR  LINE  280 

I  JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 

;  NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


FUEL.  ICE  DEALERS  (SIC  598) 
TOTAL  


Estab- 
lishments 

(number) 


3 

3 
1 
9 

9 

(na) 

9 


Sales 


($1,000) 


(D) 


(D) 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


667 

(X) 

534 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

476 

100.0 

331 

69.5 

83 

17.4 

17 

3.6 

121 

25.4 

27 

5.7 

81 

17.0 

12 

2.2 

(D) 

(D) 

(D) 

(D) 

44 

8,2 

476 

100.0 

(NA) 

(NA) 

44 

9.2 

Kind  of  business  and  merchandise  line 


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 
TOTAL  


FLORISTS  (SIC  5992) 
TOTAL  


CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL  


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
total' 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 


(D) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific— Hawaii     7K-237 


TABLE  4  Hawaii— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PET  SHOPS  <SIC  5999  PART) 
TOTAL  


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


DIRECT  SELLING  ( HOUSE-TO-HOUSE ) 
ORGANIZATIONS  (SIC  535) 


(D) 


(D) 


(X) 


(X) 


(X) 


Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstoie  retailers,  part  of  SIC  maior  group  53,  are  shown  separately  in  this  table. 


7K-238    Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2    Oregon:    1963 


020 
040 
060 
060 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


120 
220 
240 

240 
240 
241 
242 

260 
300 
320 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  ( 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .    .    .     .    ■ 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES - 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. i  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  > 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS -.  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


LUMBER  YARDS 
(SIC  521  PARTI 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


9  103 


1  811 

2  080 
1  083 
1  147 
1  760 
1  493 

722 
890 
682 
545 
795 
610 
991 
641 
691 
976 
758 
518 
1  865 
1  990 
196 
185 
291 

1  932 

2  137 


256 

222 

1 
14 
31 

29 

29 

28 

1 

5 

3 

151 


Sales 


($1,000) 


2  581  609 

2  190  621 

450  395 
102  452 
41  049 
65  466 
35  890 
77  681 
64  215 
115  545 
41  053 

35  694 
62  830 
55  840 
29  413 
15  934 
25  525 

36  779 
84  425 

401  953 

114  956 

76  771 

34  337 

34  950 

37  286 
93  919 
55  318 


861 

160 

635 

653 

136 

557 

3 

(Z) 

1 

(Dl 

6 

(Z) 

5 

(Z) 

3 

(D) 

5 

(Z) 

16 

(Z) 

86 

1 

961 

80 

875 

165 

2 

667 

44 

103 

150 

2 

298 

410 

18 

508 

522 

71 

789 

14 

1 

025 

20 

86 

72 

1 

847 

HI 

31 

661 

18 

414 

23 

771 

62 

611 

96 

1 

793 

(D) 
538 
278 

11  123 
250 
(D) 
(D) 

(0) 

(Z) 

3  563 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

20.6 
4.7 
1.9 
3.0 
1.6 
3.5 
2.9 
5.3 
1.9 
1.6 
2.9 
2.5 
1.3 
0.7 
1.2 
1.7 
3.9 

18 
5 
3 
1 
1 
1 


3 
2 
5 
6 
6 
7 
4.3 
2.5 


100.0 

(Z) 
(D) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
1.4 
0.6 
2.0 
0.1 
1.7 
13.6 
52.6 
0.8 
0.1 
1.4 
23.2 
0.3 
0.6 
0.4 
1.3 


(X) 

100.0 

(D) 
1.0 
0.5 

100.0 
2.2 
(0) 
(D) 

(D) 
(Z) 
6.5 


340 

340 
340 
341  ► 
342 
343 

344  . 

345  t 
346 
347 
348  > 
349 
351 
352 
353 
354 
355 

480 
500 
520 


220 

240 

240 
240 
241 
242 

260 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

LUMBER  , 

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  , 

KITCHEN  CABINETS  . 

ALL  OTHER  MILLWORK  . 

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER , 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 
METAL  ROOFING  AND  SIDING  .... 

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS 
ALL  OTHER  BUILDING  MATERIALS  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  240 

1  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

!  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS'  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


Estab- 
lishments 

(number) 


TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


222 

49 

549 

200 

49 

668 

200 

45 

201 

193 

18 

921 

189 

7 

403 

166 

2 

150 

45 

496 

158 

2 

463 

173 

3 

573 

171 

2 

656 

165 

2 

394 

58 

375 

83 

500 

142 

1 

326 

157 

892 

15 

615 

128 

1 

476 

15 

198 

2 

(D) 

11 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


107 

18  376 

65 

11  631 

6 

173 

13 

180 

12 

3  052 

12 

161 

12 

(D) 

- 

(D) 

3 

13 

4 

.  15 

34 

572 

65 

10  342 

50 

8  840 

50 

7  843 

24 

427 

26 

860 

29 

646 

9 

254 

23 

208 

30 

854 

31 

733 

30 

514 

20 

323 

23 

620 

31 

736 

26 

223 

10 

326 

29 

1  137 

1 

(D) 

1 

(D) 

3 

80 

2 

(D) 

2 

(D) 

8 

79 

5   426 
(01 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-239 


TABLE   2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
2tO 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


PAINTi  GLASSi  WALLPAPER 
STORES  (SIC  523) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-ORAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHir^GS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  , 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES 

WALLPAPER-OTHER  WALL  COVERINGS  .  .  .  . 

GLASS 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


(REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  • 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


(REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEEO-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 


220 
260 
300 
320 
340 
380 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  •  .  . 
SPORTING-RECREATION  EQUIPMENT  •  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


1 
5 
5 
3 

5 

14 
60 
32 

146 

44 

140 

188 

180 
180 
157 
166 
176 

155 

154 

154 

154 

43 

1 
12 

46 

6 

5 

2 

55 

25 


5  216 

(D) 

188 

7 

(D) 

4  756 

4  605 

4  159 
250 

2  032 
416 
338 

1  127 

(D) 
(D) 
182 


2  680 
(D) 


13 
(D) 
(Z) 

36 
(D) 

23 
(D) 

1  001 
229 

2  329 
103 

2  247 
13  142 

22  202 
12  619 

1  715 

2  764 
8  140 

2  653 

17  633 
2  606 
1  913 

691 

(D) 
26 
362 
(D) 
70 
(D) 
248 
153 


(D) 
(D) 
31 
160 
112 
(D) 


100.0 

(D) 
3.6 
0.1 

(D) 
91.2 

100.0 

90.3 

5.4 

44.1 

9.0 

7.3 

24.5 

(D) 
(D) 
3.5 


(X) 
100.0 


100.0 

0.1 
(D) 
(Z) 
0.2 
!D) 
0.1 
(D) 
4.4 
1.0 

10.2 
0.5 
9.8 

57.4 

100.0 

56.8 

7.7 

12.4 

36.7 

11.6 

100.0 

14.8 

10.8 

3.9 

(D) 
0.1 
1.6 
(D) 
0.3 
(D) 
1.1 
0.7 


(D) 
(D) 
0.1 
3.1 
0.3 
(D) 


400 
420 
440 
460 
480 
500 
520 


FARM  E:(JUIP.  dealers — CONTINUED 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
120 
140 

140 
140 
141 

142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


JrePTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


.REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
[major  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RAOIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


22 

104 

10 

2 

2 

41 


60 

1  417 

31  528 

264 

(D) 

(D) 

1  117 


195  926 

194  591 

3  524 

2  333 
(D) 

5  351 

23  402 

194  591 

23  402 

18  339 

5  167 

48  632 

193  081 

48  209 

3  566 


931 
258 
954 
564 
986 
166 
772 
387 


10  349 
16  506 

190  514 

16  242 

8  329 

8  193 

15  766 

183  429 
15  645 

9  167 
6  382 


0.2 
3.8 
85.5 
0.7 
(D) 
(D) 
3.0 


480 

334 

051 

(X) 

344 

322 

119 

100.0 

188 

30 

655 

9.5 

53 

4 

648 

1.4 

2 

(D) 

(D) 

34 

606 

0.2 

60 

3 

362 

1.0 

239 

12 

255 

3.8 

276 

34 

115 

10.6 

287 

68 

201 

21.2 

236 

15 

356 

4.8 

285 

28 

980 

9.0 

148 

19 

488 

6.0 

161 

14 

949 

4.6 

253 

15 

110 

4.7 

191 

4 

160 

1.3 

169 

6 

911 

2.1 

225 

8 

801 

2.7 

88 

7 

684 

2.4 

29 

939 

0.3 

52 

7 

185 

2.2 

16 

679 

0.2 

17 

413 

0.1 

2 

(D) 

(D) 

273 

26 

420 

8.2 

73 

10 

189 

3.2 

(X) 

100.0 

1.8 
1.2 
(D) 
2.7 
12.0 

100.0 
12.0 
9.4 
2.7 

25.0 

100.0 
25.0 
1.8 
2.0 
0.7 
1.5 
3.9 
3.1 
5.8 
4.0 
1.8 

5.3 

8.5 

100.0 
8.5 
4.4 
4.3 

8.1 

100.0 
8.5 
5.0 
3.5 


^Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  In  this  table. 


(NA)  Not  available.        (X)  Not  applrcable.        (Z)  Less  than  0.05%. 


7K-240    Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


^: 


£* 


TABLE   2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


auo 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


DEPARTMENT  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

'REPTG  ADDL  DETAIL  FOR  LINE  240 

; FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


(REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

, REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
1  LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 


Kind  of  business  and  merchandise  line 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT)  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
;ALL  other  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

SOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS*  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


'REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


Estab- 
lishments 

(number) 


187 

124 

57 
14 
2 
33 
49 
63 
99 

54 
54 
52 
45 


Sales 


($1,000) 


12  415 

176  677 

12  215 

4  421 
7  744 

9  821 

185  932 

9  540 

3  956 

5  682 

2  975 

5  027 
(D) 

(D) 
(D) 
(D) 
(D) 

6  158 

145  673 

6  158 

(D) 

(D) 

(D) 
6  180 

(D) 
9  794 

191  090 
9  773 

(D) 
5  346 

(D) 

9  431 


226 

39 

990 

169 

35 

515 

114 

1 

120 

26 

1 

489 

1 

(D) 

3 

(Z) 

153 

1 

687 

140 

2 

117 

154 

(D) 

120 

965 

157 

5 

644 

75 

553 

82 

716 

155 

2 

824 

116 

638 

79 

556 

143 

(D) 

27 

160 

1 

(0) 

159 

7 

664 

21 

(D) 

95  802 
90  384 


(0) 
(D) 
(0) 
(0) 
511 
217 


2 
5 
8  596 


30  082 
6  897 
5  190 
1  692 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


6.4 

100.0 
6.9 
2.5 

4.4 

5.0 

100.0 
5.1 
2.1 
3.1 

1.5 
2.6 
(D) 

100.0 
(D) 
(D) 
(D) 

3.2 

100.0 
4.2 
(D) 
(D) 

(D) 
3.2 
(D) 
5.0 

100.0 
5.1 
(0) 
2.8 
(D) 

4.8 


100.0 

3.2 

4.2 
(D) 
(Z) 
4.8 
6.0 
(D) 
2.7 

15.9 
1.6 
2.0 
8.0 
1.8 
1.6 
(D) 
0.5 
(D) 

21.6 
(D) 


(X) 

100.0 

(D) 
(D) 
(0) 
(D) 
2.8 
5.8 
9.5 

100.0 

22.9 

17.3 

5.6 


160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


'REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


•REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 

MAJOR-HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CON. 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

'FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
'KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

;REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


12   550 


51 

30  520 

51 

8  470 

44 

664 

41 

453 

17 

122 

40 

726 

38 

1  698 

35 

778 

40 

1  648 

41 

1  908 

18 

340 

4 

106 

79 

4  042 

77 

5  243 

43 

26  638 

43 

4  276 

39 

1  634 

40 

2  494 

5 

136 

41 

3  169 

14 

9  260 

14 

1  057 

9 

698 

13 

(D) 

2 

(D) 

48 

1  818 

35 

23  867 

35 

940 

32 

451 

17 

506 

63 

(D) 

27 

17  492 

27 

1  082 

19 

<D) 

23 

793 

1 

(D) 

52 

547 

60 

1  328 

62 

2  171 

24 

11  361 

24 

1  141 

21 

796 

18 

344 

41 

1  366 

17 

7  186 

17 

658 

16 

(D) 

8 

(D) 

25 

601 

33 

(0) 

6 

196 

16 

(0) 

2 

(D) 

79 

8  962 

36 

23  229 

36 

691 

30 

460 

12 

136 

9 

96 

2    104 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.      (D)  Withtield  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Oreg.     7K-241 


TABLE   2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


SEWINGt  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54 1 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
010 
060 
080 
100 
120 
1«0 
160 
180 
200 
220 
2t0 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES  I  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


'REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
I  GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

IalL  other  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


1  246 

1  246 

50 

98 

545 

867 

801 

93 

123 

37 

22 

25 

2 

170 

16 

33 

80 

21 

70 

9 

2 

22 

11 

764 

22 


1  367 

1  001 

1  001 

934 
934 
883 
856 
817 
921 

34 

98 

541 

853 

792 

93 

123 

37 

22 

25 

2 

169 

16 

33 

78 

21 

68 

9 

2 

19 

10 

753 

747 
747 
730 
297 


229 

(D) 


571  397 

483  614 

406  815 

826 

(D) 

10  138 

23  472 

15  327 
707 

1  478 
459 
(Z) 
455 
(D) 

1  641 
(Z) 
(Z) 
938 
(Z) 
666 
(Z) 
(D) 
867 
(Z) 

16  523 
(0) 


543  303 

464  591 

388  942 

452  540 

378  160 

90  722 

34  601 

21  297 

231  693 

667 

(D) 

10  116 

23  415 

15  286 
707 

1  478 
459 
(Z) 
455 
(D) 
(D) 
(Z) 
tZ) 
(D) 
(Z) 
(0> 
tZ) 
(D) 
(Z) 
(Z) 

16  450 

408  464 

16  342 

10  539 

5  919 


(X) 
100.0 


(X) 

100.0 

84.1 
0.2 

(D) 
2.1 
4.9 
3.2 
0.1 
0.3 
0.1 

(Z) 
0.1 

(D) 
0.3 

(Z) 

(Z) 
0.2 

(Z) 
0.1 

(Z) 

(D) 
0.2 

(Z) 
3.4 

<0) 


(X) 

100.0 

83.7 

100.0 

83.6 

20.0 

7.6 

4.7 

51.2 

0.1 
(D) 
2.2 
5.0 
3.3 
0.2 
0.3 
0.1 
(Z) 
0.1 
(D) 
(D) 
(Z) 
(Z) 
(0) 
(Z) 
(D) 
(Z) 
(D) 
(Z) 
(Z) 
3.5 

100.0 
4.0 
2.6 

1.4 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
320 
400 
460 
500 

500 
500 
508 
516 

520 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
1  GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


>REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


020 

020 
020 
021 
022 
023 
024 

080 
100 
500 

500 
500 
516 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

iGROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 


►REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

ALL  OTHER  MERCHANDISE 


020 

020 
020 
021 
022 
023 
024 

080 
100 
120 
460 
500 

500 
500 
508 
516 


FRUIT  STORES'  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

iGROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


, REPTG  ADDL  DETAIL  FOR  LINE  500. 
>ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


57 

7  197 

100.0 

57 

7  120 

98.9 

57 

6  831 

94.9 

1 

(D) 

(D) 

5 

(D) 

iD) 

10 

220 

3.1 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

2 

(D) 

100.0 

2 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(D) 

1  073 

1  078 

1  073 

983 

(D) 

(D) 

53 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


2  399 
2  130 


130 
016 
(D) 
508 
(0) 
(D) 

(D) 
33 

(D) 
(D) 
(D) 

(D) 
(0) 
(D) 
(D) 


(X) 

100.0 

99.5 

100.0 

99.5 

91.2 

(D) 

(D) 

4.9 

(D) 
(D) 
(D) 

100.0 
(D) 
(D) 


(X) 

100.0 

94.6 

100.0 

94.6 

(D) 

70.8 

(D) 

(D) 

(D) 
1.5 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 


520   NONMERCHANDISE  RECEIPTS  . 19         (Z)        (Z) 

Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable. 


(Z)  Less  than  0.05%. 


7K-242    Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


020 

020 
020 
021 
023 
024 

040 
100 
500 

500 
500 
516 


020 
040 
100 


020 

020 
020 
023 
024 

040 
100 


020 

020 
020 
021 
022 
024 

320 
460 
480 


Kind  of  business  and  merchandise  line 


CANDYi  NUTi  CONFECTIONERY 
STORES  (SIC  544) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCER lES-OTHER  FOODS  

REPTG  AODL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  . 

ALL  OTHER  MERCHANDISE  

ALL  OTHER  MERCHANDISE 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


•REPTG  ADDL  DETAIL  FOR  LINE  020. 

GROCERIES-OTHER  FOODS  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

C I6ARS-C IGARETTES-TOBACCO 


RETAIL  BAKERIES!  NONMANUFACTURI NG 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

ALL  OTHER  FOODS 

HARDWARE 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 
HOUSEHOLD  FUELS-ICE  


Estab- 
lishments 

(number) 


147 

98 

98 

10 

2 


121 

84 

84 

83 

83 

1 

83 


Sales 


($1,000) 


1  732 

1  206 

1  183 

1  206 

1  183 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


6  639 

4  338 

4  237 
(0) 
(D) 


5  723 

3  815 

3  736 

3  744 

3  665 

(D) 

(0) 

(0) 
(D) 


(0) 

228 

228 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

98.1 

100.0 

98.1 

(D) 

(D) 

(0) 

(D) 
(0) 
(D) 

100.0 
(D) 
(D) 


97.7 
(Dl 
(D) 


(X) 

100.0 

97.9 

100.0 

97.9 

(D) 

(D) 

(0) 

(D) 


100.0 

(Dl 

100.0 

100.0 

(D) 

(D) 

(D) 

(D) 
(Dl 
(D) 


040 
120 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 
260 
300 
320 
330 
400 
420 
440 
460 
500 
520 


220 
260 
300 
320 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 


Kind  of  business  and  merchandise  line 


OTHER  FOOD  STORES  (SIC  549  PARTI 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  5541 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  5511 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS'  RETAIL  .... 

NEW  PASSENGER  CARS.  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTH-.R  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

;AUT0  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
'.     MOTOR  OIL-GREASES-OTHER  OILS  . 


950 

566 

894 

699 

505 

879 

1 

(Dl 

1 

(01 

1 

(D) 

43 

1 

315 

12 

(Zl 

42 

308 

4 

(Z) 

73 

6 

768 

44 

467 

12 

(Zl 

478 

398 

749 

291 

3 

030 

517 

48 

760 

8 

420 

1 

(Dl 

2 

(Dl 

93 

17 

671 

464 

27 

757 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1    082 


409 

459 

764 

350 

429 

223 

2 

(Dl 

2 

(Dl 

1 

(Dl 

1 

(Dl 

350 

372 

254 

255 

2 

509 

343 

28 

717 

5 

302 

1 

(Dl 

10 

397 

326 

24 

547 

327 

394 

544 

284 

370 

450 

2 

(Dl 

2 

(Dl 

1 

(Dl 

1 

(D) 

284 

322 

570 

274 

364 

748 

274 

317 

795 

274 

180 

941 

12 

538 

178 

36 

523 

7 

935 

270 

75 

070 

155 

12 

074 

165 

10 

991 

17 

377 

207 

2 

101 

198 

275 

310 

198 

1 

895 

90 

1 

341 

6 

(D) 

158 

(D) 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-243 


TABLE   2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
Hne 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DOMESTIC  CAR  DEALERS — CONTINUED 


420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

I  TIRES-BATTERIES-ACCESSORIES 

PARTS  1  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTSt  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

I REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380  , 

380 

381 

382 

383 

385 

386 

387 

388  ^ 

400 

400 
400 
401 
403 

420 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  PASSENGER  CARS'  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


, REPTG  ADDL  DETAIL  FOR  LINE  420 

'  TIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
1 NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  .  . 
NEW  PASSENGER  CARS.  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


280 

269 
269 
265 
231 
229 
186 

5 

1 

8 

267 

262 
262 

258 
95 


24  205 

360  924 

23  542 

13  268 

6  057 

1  575 

2  237 

302 

(D) 

(0) 

20  390 

351  758 

20  199 

18  519 

1  642 


22  705 

18  640 
9  722 

(D) 

1  577 
5  610 

782 
(0) 
224 

(D) 

17  221 

150 
(D) 
(0) 

2  167 

19  576 
1  950 
1  057 

321 
228 
212 

1  955 

20  317 

1  946 

1  770 

132 


35  001 

30  140 

32  562 

28  070 

18  071 

(D) 

1  324 

(D) 

7  390 

630 

347 

(D) 


6.5 

100.0 
6.5 
3.7 
1.7 
0.4 
0.6 

0.1 
(D) 
(D) 

5.5 

100.0 
5.7 
5.3 
0.5 


82.2 

100.0 

82. 1 

42.8 

(D) 

6.9 

24.7 

3.4 

(D) 

1.0 

(D) 

100.0 
0.9 
(D) 
(D) 

9.1 

100.0 
10.0 
5.4 
1.6 
1.2 
1.1 

8.2 

100.0 
9.6 
8.7 
0.6 


100.0 

86.1 

100.0 

86.2 

55.5 

(D) 

4.1 

(D) 

22.7 

1.9 

1.1 

(D) 


DOMESTIC  AND  IMPORTED  CAR  DEALERS--CON. 


400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


AUTO  FUELS-LUBRICANTS 


►REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


260 
300 
340 
380 

380  1 

380 

381 

382  > 

383  > 
385 

386  L 

387  > 
388 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
LUMBER-BUILDING  MATERIALS  .  . 
AUTOMOBILES-TRUCKS 


400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  PASSENGER  CARS.  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 
AUTO  FUELS-LUBRICANTS  

>  GASOLINE  

>  MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

•reptg  addl  detail  for  line  420 

Itires-batteries-accessories  

parts.  installed  in  repair  work.  .  .  . 

parts.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


[REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


040 
220 
260 
300 
320 


FARM  EQUIPMENTi  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 
HARDWARE 


159 

113 

1 

2 

1 

113 

105 

105 

5 

1 

103 

25 

18 

5 


(D) 

26  272 
167 
(0) 
(D) 
(D) 

2  345 

30  049 
2  010 

1  207 
417 
170 
152 

(D) 

2  202 

31  693 
2  060 
1  905 

184 


26  831 

(D) 

(D) 

(D) 

25  344 

25  811 

24  596 

2  127 

(D) 

(D) 

20  805 

1  024 
518 

(D) 

108 

(D) 
(D) 
(D) 
(D) 

307 

2  658 
197 

97 
29 
(D) 
(D) 

(D) 
748 
(D) 

4  643 
212 
(D) 
(D) 


(D) 
721 
97 
120 
121 


(D) 

100.0 
0.6 
(D> 
(D) 
(0) 

6.7 

100.0 
6.7 
4.0 
1.4 
0.6 
0.5 

(D) 
6.3 

100.0 
6.5 
6.0 
0.6 


100.0 

(D) 

(D) 

(D) 

94.5 

100.0 

95.3 

8.2 

(D) 

(D) 

ao.6 

4.0 
2.0 
(D) 

0.4 

100.0 
(D) 
(D) 
<D) 

1.1 

100.0 
7.4 
3.6 
1.1 
(0) 
(D) 

(D) 
2.8 
(D) 

100.0 
4.6 
(D) 
(D) 


(D) 
3.2 

0.4 
0.5 
0.5 


Standard  Notes: 


Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.( 


7K-244     Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  Identified  byj 


,  see  "Description  of  the  Tables"  In  front] 


340 
380 
400 

400 
400 
401 
403 

420 


,REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


Vs 


■V, 


^: 


420 
420 
426 
427 
426 
429 

431  1 

432  ^ 
433 
434  , 
435 
436 

440 
480 
500 
520 

520 
520 
524 
525 
526 


120 
200 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
403 

420 

420 
420 
426 
427 
428 
429 
432 
433 
434 
436 

480 
500 
520 

520 
520 
524 
525 
526 


Kind  of  business  and  merchandise  line 


TIREi  BATTERYi  ACCESSORY  DEALERS — CON. 


LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  .  .  • 
AUTO  FUELS-LUBRICANTS  .  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  • 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENT!  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


^ REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  ........ 

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
383 

2  830 
104 
(0) 
(D) 

18  924 

15  926 
13  347 

2  644 

3  256 
707 

2  639 
478 

1  738 
249 

1  174 
123 
307 

(D) 

(D) 

89 

1  810 

10  895 

1  388 

644 

281 

472 


(0> 
(01 
520 
169 
197 
6 
323 
299 
31 
(0) 

442 
16 
16 

659 

2  379 
617 
217 
253 
(D) 

20 
(D) 
(D) 
(0) 

39 

(D) 
277 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 
(D) 
1.7 

100.0 
3.7 
(D) 
(D) 

83.9 

100.0 

83.8 

16.6 

20.4 

4.4 

16.6 

3.0 

10.9 

1.6 

7.4 

0.8 

1.9 

(0) 
(D) 
0.4 
8.0 

100.0 

12.7 

5.9 

2.6 

4.3 


100.0 

(D) 

(0) 

19.3 

6.3 

7.3 

0.2 

12.0 

11.1 

1.2 

(Dl 

100.0 
3.6 
3.6 

24.5 

100.0 
25.9 
9.1 
10.6 
(0) 
0.8 
(D) 
(D) 
(D) 
1.6 

(D) 

10.3 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 


220 
300 
320 
380 
400 
420 
500 
520 


220 
300 

300 
300 
308 
309 
311 
312 
313 
314 

320 
380 
400 

400 
400 
401 
403 

420 
500 

500 
500 
507 

520 

520 
520 
527 
531 
532 


iREPTG  ADDL  DETAIL  FOR  LINE  300 

'SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS"  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


300 

300 
300 
311 
312 

380 
500 

500 
500 
504 
505 
506 
507 


Kind  of  business  and  merchandise  line 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


HARDWARE 

AUTOMOBILES-TRUCKS.  . 
AUTO  FUELS-LUBRICANTS 


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR-OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500. 

;ALL  other  MERCHANDISE  

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 
OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 


(REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 
BOAT  TRAILERS 


AUTOMOBILES-TRUCKS.  . 
ALL  OTHER  MERCHANDISE 


>REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
'ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


Estab- 
lishments 

(number) 


42 

34  117 

78 

24  592 

1 

(D) 

32 

6  229 

2 

(D) 

12 

(D) 

4 

(D) 

5 

153 

46 

16  160 

35 

940 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


71 

12  991 

35 

7  827 

1 

(0) 

30 

(D) 

21 

4  219 

21 

3  837 

17 

801 

9 

838 

17 

1  201 

17 

(D) 

17 

754 

3 

(D) 

2 

(D) 

6 

1  025 

4 

(D) 

4 

(D) 

4 

(D) 

3 

(D) 

3 

(D) 

5 

153 

3 

17 

_ 

(D) 

- 

(D) 

- 

(D) 

20 

367 

18 

4  862 

18 

340 

18 

316 

1 

(D) 

4 

(0) 

64 

20 

480 

43 

16 

765 

2 

(D) 

2 

(D) 

2 

(D) 

1 

(D) 

1 

(0) 

6 

(0) 

43 

16 

143 

41 

16 

085 

41 

15 

474 

41 

12 

665 

15 

2 

132 

1 

(D) 

8 

(D) 

Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-245 


TABLE   2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by .4 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


520 

520 
520 
527 
531 
532 


HOUSEHOLD  TRAILER  DEALERS--CONT 1 NUED 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  .... 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
OHO 
080 
100 
120 
140 
200 
220 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


> REPTG  ADDL  DETAIL  FOR  LINE  400. 

;AUT0  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

'REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS<  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY 
HOUSEHOLD  FUELS-ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


'■REPTG  ADDL  DETAIL  FOR  LINE  520. 
I  NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


62 

18 

5 

83 

4 

3 

2 

1 

5 

16 

14 

1 

6 

413 

333 

333 

327 
140 
158 


1  235 

1  167 

1  167 

451 

176 

1  125 

4 

57 

39 

S86 

850 
850 
814 
156 


758 
586 


573 

073 
573 
342 
(D) 
(01 


132  982 

(0) 

1  108 
(Z) 
(0) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 

108  524 

124  483 

102  187 

93  246 

2  944 
6  017 

15  370 

112  780 
14  429 

2  682 
908 

10  868 

(D) 

979 

(0) 

5  759 

83  919 
5  427 

3  994 
1  433 


106  538 
92  312 


3.4 

100.0 
8.1 
4.8 
(D) 
(D) 


100.0 

(0) 
0.8 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
31.6 

100.0 

82.1 

74.9 

2.4 

4.8 

U.6 

100.0 

12. e 

2.4 
0.8 
9.6 

(D) 
0.7 
(0) 

4.3 

100.0 
6.5 

4.8 
1.7 


(X) 
100.0 


080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
440 
500 
520 


120 
140 
160 
180 
220 
260 
280 
300 
500 
520 


080 
120 
140 
160 
180 
200 
260 
280 
500 
520 


APPARELi  ACCESSORY  ST0RES--C0NT I NUED 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  > 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

FARM  EQUIPMENT.  MACHINERY  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1 

(D) 

(D) 

1 

(D) 

(D) 

17 

499 

O.S 

240 

25 

441 

27.6 

365 

39 

611 

42.9 

307 

22 

785 

24.7 

58 

2 

081 

2.3 

3 

(D) 

(D) 

14 

(D) 

(D) 

9 

(□) 

(0) 

50 

370 

0.4 

26 

234 

0.3 

4 

(Z) 

(Z) 

1 

(D) 

(D) 

2 

(D) 

(D) 

31 

(D) 

0.3 

53 

739 

0.8 

125 

4 

125 

15 

71 

1 

9 
9 

3 
12 


153 
123 


20  349 

(D) 
la  352 
440 
(0) 
(D) 
(D) 
32 
(D) 
(D) 
245 


23  286 
(D) 


331 

(D) 


100.0 

(D) 

90.2 

2.2 

(0) 

(0) 
(D) 
0.2 
(D) 
(D) 
1.2 


(X) 
(01 


(X) 
100.0 


288 

40 

005 

(X) 

217 

33 

200 

100.0 

1 

(D) 

(D) 

12 

490 

1.5 

13 

168 

0.5 

217 

30 

064 

90.6 

27 

1 

542 

4.6 

4 

(0) 

(D) 

3 

(D) 

(D) 

29 

290 

0.9 

3 

(D) 

(0) 

24 

381 

1.1 

Standard  Notes;        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-246    Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


X 

^ 


'I 


V: 


120 
140 

140 
140 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  5621 
TOTAL  .     .     ,     

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 


Estab- 
lishments 

(number) 


5: 


080 
120 
140 
160 
180 
200 
260 
280 
520 


080 
120 
140 

140 
140 
142 
146 


REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS 

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRr-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR,  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 

TOTAL^ 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


> REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
.MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  CLOTHING  


216 

153 

11 
5 

4 
4 
4 

153 

133 

133 

20 

45 

81 

103 

115 

133 

117 

71 

15 

60 

15 
2 
2 

23 
3 

16 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 
104 

3  840 
62 
62 


26  516 

23  882 

885 

418 

579 

2  364 

5  160 

7  485 

5  127 

576 

377 

916 


1  290 
(D) 
(D) 

275 
(D) 

337 


5  425 

(0) 

(D) 

64 

5  021 

252 

(D) 

(D) 

15 

44 


(D) 
(D) 
(0) 

933 

49 
(D) 
(01 


(D) 
0.4 

100.0 
1.6 
1.6 

90.2 

100.0 

90.1 

3.3 

1.6 

2.2 

8.9 

19.5 

28.2 

19.3 

2.2 

1.4 

3.5 

4.6 
(D) 
(D) 
1.0 
(D) 
1.2 


100.0 

(D) 
(D) 
1.2 
92.6 
4.6 
(D) 
(D) 
0.3 
0.8 


(D) 
(D) 
(D) 

100.0 
5.3 

(D) 
(D) 


160 

160 

160 

161 

163 

164 

165 

168 

172 

173 

174  . 

176 

180 
200 
260 
280 
520 


160 

160 
160 
163 
168 
175 

520 


100 
140 

140 
140 
142 
143 
144 
145 
146 


Kind  of  business  and  merchandise  line 


APPAREL. ACCESSORY.  OTHER  SPEC. 
STORES — CONTINUED 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 


.REPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

I  MILLINERY 

.  WOMEN'S  SPORTSWEAR  

>     FURS  


NONMERCHANDISE  RECEIPTS 


FAMILY  CLOTHING  STORES  (SIC  565) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO 
MEN'S-BOYS'  CLOTHING.  EXC. 


FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


160   WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
440 
500 
520 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

>WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


37 

3  792 

37 

3  486 

13 

313 

7 

9 

24 

74 

33 

476 

36 

1  556 

34 

482 

26 

248 

15 

49 

17 

272 

10 

(D) 

2 

(D) 

1 

(D) 

3 

8 

3 

(D) 

9 

839 

7 

757 

7 

720 

7 

757 

7 

720 

- 

(D) 

- 

(D) 

7 

(D) 

4 

37 

Sales 


($1,000) 


95 

20  227 

82 

19  095 

1 

(D) 

81 

6  595 

37 

5  819 

37 

2  532 

30 

372 

21 

874 

34 

520 

20 

38 

36 

721 

82 

7  145 

36 

5  685 

36 

2  129 

17 

170 

5 

(0) 

21 

81 

24 

181 

33 

668 

30 

485 

18 

294 

13 

31 

1 

(D) 

18 

206 

66 

2  823 

53 

2  015 

2 

(D) 

14 

(D) 

6 

(D) 

11 

(D) 

13 

149 

4 

15 

1 

(D) 

2 

(D) 

17 

111 

2 

(D) 

Standard  Notes:        -  Represents  zem.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-247 


TABLE   2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


SHOE  STORES  (SIC  566) 
TOTAL  


lao 

160 
180 
200 
300 
500 
520 


160 
180 

180 
180 
181 
182 
183 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  . 

NONMERCHAr>JDISE    RECEIPTS • 

MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL ■ 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  ... 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  . 

NONMERCHANDISE  RECEIPTS  . 


CHILDREN'S'  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


140 
160 
180 

180 
180 
181 
182 
183 

200 
300 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  - 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  .  , 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR , 

WOMEN'S  AND  GIRLS'  FOOTWEAR 

CHILDREN'S  AND  INFANTS'  FOOTWEAR  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


120 
140 

140 
140 
142 
143 
144 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 


175 

141 

7 

30 

141 

1 

4 

5 

15 


6 

19 

105 

97 
97 
96 
97 
93 

1 

4 
5 
6 


18  340 

68 
916 
17  229 
(D) 
(D) 
(D) 
(0) 


5  847 

5  654 

(D) 
(D) 

5  654 
(0) 
(D) 

4  49B 
(D) 

(D) 


13  712 

11  610 

(D) 

(0) 

11  300 

11  130 

10  859 

3  318 

5  606 

1  933 

(D) 
(0) 
(0) 
27 


(D) 
258 

1  044 
258 
246 
(D) 
(D) 


100.0 

0.4 
5.0 
93.9 
(D) 
(D) 
(D) 
(0) 


(X) 

100.0 

(0) 
(D) 

100.0 

(D) 

(D) 

79.6 

(0) 

(0) 


(X) 

100.0 

(0) 

(0) 

97.3 

100.0 
97.6 
29.8 

50.4 
17.4 

(D) 
(D) 
(D) 
0.2 


(D) 
19.4 

100.0 

24.7 

23.6 

(D) 

(D) 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
280 
500 


CHILDREN'S  INFANTS'  WEAR 
STORES — CONTINUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


I REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS 
ALL  OTHER  MERCHANDISE 


MISCELLANEOUS  APPAREL'  ACCESSORY 
STORES  (SIC  569) 


TOTAL^  c 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  , 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


461 

1 

1 

81 

294 

245 

148 

7 

17 

13 

15 

2 

4 

25 

144 


242 

1 

1 

64 

95 

225 

80 

4 

a 

5 
9 
1 
2 
12 
61 


33 

91 
168 

149 
149 
123 
147 
110 
34 
19 


1  289 

100.0 

1  007 

78.1 

780 

60.5 

(D) 

(0) 

(0) 

(0) 

8 

0.6 

31 

2.4 

81 

6.3 

20 

1.6 

(D) 

(D) 

65 

5.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

79  062 

(D) 
(D) 

1  267 
32  375 
36  457 

5  224 
(0) 
80 
282 
167 
(D) 
(D) 
299 

2  710 


42  645 

(D) 

(D) 

(0) 

4  146 

34  631 

1  259 

(D) 

(Z) 

85 

56 

(D) 

(D) 

143 

1  030 


217 

4  018 

28  081 

30  687 

25  112 

3  603 

16  928 

3  901 

319 

385 


100.0 

(D) 
(D) 
1.6 
40.9 
46.1 
6.6 
(0) 
0.1 
0.4 
0.2 
(D) 
(0) 
0.4 
3.4 


100.0 

(D) 
(D) 
(Dl 
9.7 
81.2 
3.0 
(D) 
(Z) 
0.2 
0.1 
(D) 
(D) 
0.3 
2.4 


0.6 
11.7 
81.7 

100.0 
81. a 
11.7 
55.2 
12.7 
1.0 
1.3 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure. 

'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-248    Pacific— Oreg. 


RETAIL  TRADE— Merchandise  Line  Sales 


C. 


5: 


TABLE  2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


«.,  see  "Description  of  the  Tables"  in  front] 


260 

280 
300 
320 
340 
400 
420 
500 
520 


200 
220 

240 
260 
320 
340 
500 
520 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
400 
420 


Kind  of  business  and  merchandise  line 


FURNITURE  ST0RES--C0NT I NUED 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  > 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ■ 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  • 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  • 

FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  - 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERY.  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  • 
MAJOR  APPl.. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


, REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
'KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 


Estab- 
lishments 

(number) 


15 

167 

4 

128 

52 

6  512 

2 

(D) 

1 

(D) 

3 

(D) 

1 

(D) 

10 

156 

Sales 


($1,000) 


905 
(D) 
(Z) 
(0) 
(D) 
(D) 
(D) 
136 
874 


24  344 

(D) 
17  181 

20  092 

IS  852 

10  706 

4  130 

880 

135 

(D) 
3  924 

13  328 

3  899 

3  780 

118 

(0) 

62 

197 

111 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.6 
(D) 
(Z) 
(D) 
(0) 
(D) 
(D) 
0.4 
2.5 


100.0 

2.4 
1.8 
92.4 
(D) 
(D) 
(D) 
(D) 
2.2 


(X) 


100.0 

(D) 
70.6 

100.0 

78.9 

53.3 

20.6 

4.4 

0.7 

(0) 
16.1 

100.0 

29.3 

28. 4 

0.9 

(D) 
0.3 
0.8 
0.5 
(D) 
(D) 


500 
520 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

500 
520 


(REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
'KITCHENWARE-HOME  FURNISHINGS,  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


220 
260 
500 
520 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

260 
500 
520 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE  STORES — CON. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 


;REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S'  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSllCAL  INSTR.  .  . 

1 REPTG  ADDL  DETAIL  FOR  LINE  220 

; MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RAD  I  OS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 


KITCHENWARE-HOME  FURNISHINGS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


Estab- 
lishments 

(number) 


88 

7 

961 

44 

4 

,909 

44 

4 

121 

35 

3 

548 

35 

2 

813 

8 

208 

35 

2 

396 

17 

94 

9 

116 

1 

(D) 

4 

(D) 

4 

(D) 

4 

(D) 

3 

(0) 

2 

(D) 

1 

(D) 

23 

726 

Sales 


($1,000) 


146 
721 


927 
(D) 
(D) 
233 


432 
(0) 


49 

6  837 

49 

(D) 

44 

6  034 

44 

5  803 

1 

(D) 

30 

1  640 

32 

1  509 

32 

1  490 

27 

565 

23 

(D) 

25 

368 

1 

(D) 

1 

(D) 

16 

233 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific— Oreg.     7K-249 


TABLE  2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  ol  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-KNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS!  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
SPORTING-RECREATION  EQUIPMENT  


188 

855 

973 

311* 

458 

12 

1 

3 

12 

3 

1 

64 

83 


2  120 

1  402 

125 

1  402 

252 

45 

205 

11 

2 

7 

1 

1 

34 

31 


1  529 
952 

77 
952 
237 

35 

146 
7 
2 
5 
1 
1 
25 
29 


43 

340 

2 

4 

33 
4 
2 


190  376 

138  739 

2  239 

93  503 

38  602 

1  659 

1  425 

(2) 

(D) 

(Z) 

116 

(Z) 

(D) 

724 

(D) 


100  869 

1  999 

86  024 

10  916 

346 

714 

(Z) 

(D) 

83 

(D) 

(D) 

533 

218 


76  530 

1  206 
63  283 
10  575 
168 
599 
(Z) 
(D) 
(D) 
(D) 
(D) 
400 
(0) 


(D) 
812 
(D) 
(0) 
27 
(D) 
(D) 


15  910 

614 
14  923 
(D) 
94 
63 
8 
(D) 


(X) 

100.0 

1.6 
67.4 
27.8 
1.2 
1.0 
(Z) 
(D) 
(Z) 
0.1 
(Z) 
(D) 
0.5 
(D) 


100.0 

2.0 
85.3 
10.8 
0.3 
0.7 
(Z) 
(D) 
0.1 
(D) 
(0) 
0.5 
0.2 


100.0 

1.6 
82.7 
13.8 
0.2 
0.8 
(Z) 
(D) 
(0) 
(D) 
(D) 
0.5 
(D) 


100.0 

(D) 
92.0 
(0) 
(0) 
0.5 
(D) 
(D) 


100.0 

3.9 
93.8 

(D) 
0.6 
0.4 
0.1 

(D) 


020 
040 
060 
080 
100 


020 
040 
060 
080 
100 
120 
220 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


REFRESHMENT  PLACES — CONTINUED 
ALL  OTHER  MERCHANDISE  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 
CIGARS-CIGARETTES-TOBACCO  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES!  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MENiS-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  .  .  

DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


490 

373 

79 

82 

1 

8 

232 

373 

21 

46 

26 

31 

37 

9 

78 

160 

40 

28 

18 

10 

14 

3 

1 

211 

44 


474 
372 


(D) 

(D) 

006 

94.1 

158 

4.9 

(D) 

(D) 

(0) 

(D) 

952 

48 

731 

(X) 

721 

37 

870 

100.0 

63 

240 

0.6 

453 

7 

479 

19.7 

721 

27 

686 

73.1 

269 

1 

313 

3.5 

253 

711 

1.9 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

5 

33 

0.1 

2 

(0) 

(D) 

30 

191 

0.5 

52 

(D) 

(0) 

69  237 

507 

1  710 

(D) 

128 

3  156 

49  037 

(D) 

1  701 

(D) 

744 

788 

144 

1  274 

1  244 

891 

635 

(D) 

(D) 

(D) 

38 

(D) 

3  842 

361 


85  913 
(0) 


100.0 

0.7 
2.5 
(D) 
0.2 
4.6 
70.8 
(D) 
2.5 
(D) 
1.1 
1.1 
0.2 
l.S 
1.8 
1.3 
0.9 
(0) 
(D) 
(D) 
0.1 
(D) 
5.5 
0.5 


(X) 
(0) 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.     (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K--250     Pacific— Oreg. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2.     Oregon:      1963-Continued 


c 


020 

ouo 

060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 

400 
420 
440 
460 
500 
520 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EXt  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS ■ 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ......... 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORES  I  SECONDHAND 
STORES  (SIC  593) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  . 

MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT,  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  ..... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1  298 
(D) 


704 

225 

477 

092 

182 

642 

30 

527 

16 

270 

9 

130 

237 

(D) 

46 

1 

019 

3 

(D) 

45 

548 

27 

490 

34 

(D) 

12 

(Z) 

108 

2 

088 

50 

1 

239 

80 

2 

062 

136 

9 

564 

118 

6 

708 

120 

5 

332 

36 

1 

149 

20 

2 

151 

24 

1 

123 

52 

1 

191 

17 

903 

122 

32 

986 

192 

35 

162 

313 

20 

869 

230 

(D) 

(D) 


(D) 
(D) 
168 
393 
ID) 
(D) 
411 
963 
253 
22 
64 
126 
(D) 
852 

(D) 
835 
(D) 
(D) 
1  340 
75 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

0.3 
0.1 
0.1 
(D) 
0.6 
(D) 
0.3 
0.3 
(0) 
(Z) 
1.1 
0.7 
1.1 
5.2 
3.7 
2.9 
0.6 
1.2 
0.6 
0.7 
0.5 
18.1 
19.3 
11.4 
(Dl 


100.0 

(D) 
(D) 
2.7 
6.3 
(D) 
(D) 
6.6 

15.4 
4.0 
0.4 
1.0 
2.0 
(D) 

13.6 

(D) 
13.3 

(D) 

(D) 
21.4 

1.2 


220 
240 
260 
280 
300 
320 
340 
420 
460 
500 


100 
120 
140 
160 
220 
240 
300 
500 
520 


100 
500 

500 
500 
508 
512 
513 
514 
515 


100 
120 

140 
160 
220 

240 

240 
240 
248 


Kind  of  business  and  merchandise  line 


ANTIQUE  STORES  (SIC  5932) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  , 

SECONDHAND  STORES  (SIC  5933) 

TOTAL '^ 


BOOK,  STATIONERY  STORES  (SIC  594) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  . 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES, 
SOCIAL  STATIONERY-GREETING  CARDS  .  .  , 

BOOKS-PERIODICALS 

ART,  DRAFTING,  ENGINEERING  SUPPLIES.  . 
ALL  OTHER  MERCHANDISE 


STATIONERY  STORES  (SIC  5943) 


Estab- 
lishments 

(number) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 

iFURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

OFFICE  FURNITURE  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


SPORTING-RECREATION    EQUIPMENT 

(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


2 

(D) 

2 

(D) 

4 

57 

2 

(D) 

2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

8 

208 

1 

(D) 

38 

6  213 

9 

91 

1 

(D) 

14 

(Dl 

11 

589 

11 

589 

7 

41 

8 

51 

11 

402 

4 

24 

5 

70 

38 

5  283 

24 

3  998 

(D) 

(D) 

(D) 

(D) 

(D) 

8 

208 

5 

1  743 

5 

188 

5 

188 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Oreg.     7K-251 


TABLE   2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


STATIONERY  STORES — CONTINUED 


500 

500 
500 
508 
509 
51i 
512 
513 
511 
515 


ALL  OTHER  MERCHANDISE 


>REPTG  ADDL  DETAIL  FOR  LINE  500 

'ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES, 

OFFICE  MACHINESi  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART  I  DRAFTING)  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


520   NONMERCHANDISE  RECEIPTS 


520 
520 
521 
522  k 
523 


020 
040 
060 
080 
100 
140 
160 
180 
220 
240 
280 
300 
320 
340 
380 
420 
440 
500 
520 


020 
040 
060 
080 
100 
140 
160 
180 
220 
240 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
340 
380 
420 
440 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER.  ...  

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES  (SIC  5952) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING,  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS'  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS'  SALES  TO  TEAMS  .  .  • 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


(D) 

2  657 
2  383 
1  889 
50 
30 
184 
115 
53 
60 

91 

876 
79 
32 
(0) 
(0) 


10  962 

7  476 

(D) 
39 
(D) 
(D) 
(D) 
353 
(D) 
242 
(D) 
(D) 
(D) 
5  912 
322 
(D) 
93 
(D) 
(D) 
149 
139 


9  694 

6  788 

(D) 
39 
(D) 
(D) 
(D) 
353 
(D) 
242 
(0) 
(D) 
(D) 
5  347 

3  873 
3  366 
976 
317 
667 
649 
322 
193 
236 

(D) 
(D) 

93 
(D) 
(D) 
102 

70 


(D) 

100.0 
89.7 
71.1 
1.9 
1.1 
6.9 
4.3 
2.0 
2.3 

2.3 

100.0 
9.0 
3.7 
(D) 
(D) 


(X) 

100.0 

(D) 
0.5 
(D) 
ID) 
(D) 
4.7 
(0) 
3.2 
(D) 
(D) 
(D) 
79.1 
4.3 
(D) 
1.2 
(D) 
(0) 
2.0 
1.9 


(X) 

100.0 

(D) 
0.6 
(D) 
(D) 
(D) 
5.2 
(D) 
3.6 
(D) 
(D) 
(D) 
78.8 

100.0 

86.9 

25.2 

8.2 

17.2 

16.8 

8.3 

5.0 

6.1 

(D) 
(D) 
1.4 
(D) 
(D) 
1.5 
1.0 


020 
300 
320 
340 
380 
400 
420 
440 
460 
480 
520 


020 
260 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


140 
180 
320 
340 
400 
420 
440 
460 
480 
500 
520 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL^ 


HAYt  GRAIN'  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .... 
KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 


118 

83 

3 

2 

38 

5 

1 

4 

9 

10 

83 

6 

7 


27  769 

(D) 
(D) 
1  220 
(Z) 
(D) 
286 
178 
807 
23  418 
(D) 
678 


13  513 

10  550 

(D) 
(0) 
(D) 
694 
(D) 
(D) 
48 
(D) 
8  779 
(D) 
(D) 
216 


60 

5 

677 

(X) 

35 

3 

401 

100.0 

1 

(D) 

(D) 

1 

(D) 

(D) 

35 

2 

948 

86.7 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

7 

(0) 

(0) 

1 

(D) 

(D) 

9 

183 

5.4 

3 

18 

0.5 

145 

15 

618 

(X) 

113 

13 

666 

100.0 

19 

805 

5.9 

35 

1 

547 

11.3 

113 

9 

483 

69.4 

105 

13 

209 

100.0 

105 

9 

060 

68.6 

102 

1 

865 

14.1 

83 

820 

6.2 

104 

4 

178 

31.6 

61 

553 

4.2 

99 

1 

377 

10.4 

12 

242 

1.8 

11 

51 

0.4 

14 

379 

2.8 

100.0 

(D) 
(D) 
4.4 
(Z) 
(D) 
1.0 
0.6 
2.9 
84.3 
(D) 
2.4 


100.0 

(D) 
(D) 
(D) 
6.6 
(D) 
(D) 
0.5 
(D) 
83.2 
(D) 
(D) 
2.0 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure. 

'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05« 


7K-252     Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Oregon:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


520 
520 
529 


100 
200 
220 
300 
320 
340 
380 
400 
1*20 
440 
480 
500 
520 


^ 


220 
300 
340 
380 
400 
420 
480 
500 
520 


100 
200 
220 
300 
320 
340 
400 
420 
440 
480 
500 
520 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES--CONTINUED 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT)  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTt  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


99 

(na) 

99 


244 

43 

745 

181 

38 

418 

1 

(D) 

1 

(D) 

48 

660 

2 

(D) 

1 

(0) 

22 

963 

4 

(0) 

14 

475 

8 

81 

1 

(D) 

181 

34 

170 

7 

ID) 

54 

847 

115 
85 

2 

1 

13 
4 

13 
7 

85 
4 

11 


Sales 


($1,000) 


12  619 
(na) 

1  219 


(0) 


28  218 

(D) 
(D) 
(D) 
(D) 
(0) 
(0) 
25  640 
121 
351 


7  376 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5  938 
(D) 
392 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
(NA) 
9.5 


100.0 

(D) 
(D) 
1.7 
(D) 
(D) 
2.5 
(D) 
1.2 
0.2 
(D) 
88.9 
(0) 
2.2 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
90.9 
0.4 
1.2 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
80.5 
(0) 
5.3 


020 
080 
240 
260 
320 
500 
520 


020 
040 
060 
100 
120 
500 
520 


220 
280 
300 
500 
520 


240 
500 
520 


180 
300 


Kind  of  business  and  merchandise  line 


FLORISTS  (SIC  5992) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  • 

PACKAGED  ALCOHOLIC  BEVERAGES , 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS • 

HARDWARE • 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

CIGAR  STORESi  STANDS  (SIC  5993) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

NEWS  DEALERS!  NEWSSTANDS  (SIC  5994) 
TOTAL^ 


CAMERAi  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


NOVELTY t  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^ . 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL^ 


TYPEWRITER  STORES  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  


Estab- 
lishments 

(number) 


22 

5  903 

67 

3  585 

3 

(D) 

1 

(D) 

1 

(D) 

11 

88 

2 

(D) 

67 

3  430 

2 

(D) 

27 

1  828 

17 

1  138 

5 

158 

2 

(D) 

1 

(D) 

17 

893 

1 

(D) 

8 

72 

1 

(D) 

148 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


32 

3  295 

23 

2  636 

9 
1 

1 
23 

3 

(D) 

(D) 

(D) 

2  392 

9 

1    973 

1    754 

(D) 

1    567 

(D) 


(D) 
424 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-253 


TABLE   2.     Oregon:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


LUGSAGEi  LEATHER  GOODS  STORES--CON. 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


HOBBY t  TOYi  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


200   CURTAINS-DRAPERIES-DRY  GOODS. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


Estab- 
lishments 

(number) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


PET  SHOPS  (SIC  5999  PART) 
TOTAL^ 


OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


Sales 


($1,000) 


(D) 
(D) 
(D) 


1  535 

(0) 
(D) 
(D) 
1  450 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


706 
(D) 


13 

47  478 

18 

(0) 

5 

(D) 

12 

3  021 

37 

(D) 

38 

2  520 

38 

(D) 

37 

1  197 

37 

(D) 

49 

4  297 

37 

(D) 

41 

993 

30 

(D) 

37 

(D) 

38 

(D) 

44 

2  959 

3 

115 

35 

(D) 

36 

(D) 

2 

(D) 

2 

(D) 

57 

6  466 

42 

(D) 

(0) 
(0) 
(D) 


(D) 
(D) 
(D) 


100.0 

(D) 
(0) 
(0) 
94.5 
(D) 


(X) 
100.0 


100.0 

(D) 
(D) 

6.4 
(D) 

5.3 
(D) 

2.5 
(D) 

9.1 
(D) 

2.1 
(D) 
(D) 
(D) 

6.2 

0.2 
(D) 
(D) 
(D) 
(D) 
13.6 
(D) 


(D) 
(D) 

(D) 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


020 

040 
100 
500 
520 


020 
200 
220 
240 
260 
340 
4C0 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES — CONTINUED 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


Estab- 
lishments 

(number) 


38 

2  520 

7.3 

38 

(D) 

(D) 

37 

1  197 

3.5 

36 

(D) 

(D) 

37 

(D) 

(D) 

36 

(D) 

(D) 

38 

885 

2.6 

30 

(D) 

(D) 

37 

(D) 

(D) 

38 

(D) 

(D) 

36 

(D) 

(D) 

35 

(D) 

(D) 

36 

(D) 

(0) 

38 

(D) 

(D) 

37 

(D) 

(D) 

Sales 


($1,000) 


5   528 

2  156 
(D) 

3  021 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  b/  the 
specified 
merchandise 
line 


100.0 

39.0 
(D) 

54.6 
(D) 
(D) 


813 

(X) 

344 

100.0 

213 

2.9 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

108 

1.5 

(0) 

(D) 

115 

1.6 

(0) 

(D) 

(D) 

(D) 

483 

61.0 

14 

0.2 

Standard  Notes:       -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
Nonstore. retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-254  Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


120 
140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


220 
240 
260 
320 
340 
520 


Eugene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATES..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS '. 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

NONMERCHANDISE  RECEIPTS  . 


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


1  144 

835 

161 

179 

72 

81 

145 

133 

67 

73 

69 

40 

72 

47 

89 

66 

81 

89 

63 

55 

193 

208 

12 

18 

29 

172 

220 


Sales 


($1,000) 


221  247 

46  589 
8  923 

3  159 

4  047 

3  283 
6  499 

6  395 
10  143 

4  255 
3  254 

7  097 
694 
813 
921 
000 
522 


5 

2 

1 

4 

4 

8  923 
43  461 
12  468 

8  712 
2  955 
2  670 

4  073 

9  812 

5  600 


61 

15 

422 

52 

14 

215 

2 

(D) 

1 

(D) 

1 

(D) 

4 

(Z) 

9 

192 

10 

135 

17 

245 

7 

16 

18 

513 

32 

2 

252 

43 

7 

728 

1 

(D) 

9 

144 

7 

2 

861 

1 

(D) 

1 

(D) 

3 

(Z) 

9 

87 

125 
128 

(D) 
642 
267 
(D) 


1  485 
<D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


100.0 

21.1 
4.0 
1.4 
1.8 
1.5 
2.9 
2.9 
4.6 
1.9 
1.5 
3.2 
2.6 
1.3 
0.9 
1.8 
2.0 
4.0 

19.6 
5.6 
3.9 
1.3 
1.2 
1.8 
4.4 
2.5 


100.0 

(D) 
(D) 
(D) 
(Z) 
1.4 
0.9 
1.7 
0.1 
3.6 
15.8 
54.4 
(D) 
1.0 
20.1 
(D) 
(D) 
(Z) 
0.6 


100.0 

1.7 
1.8 
(D) 
8.9 
87.3 
(D) 


(X) 
100.0 


120 
140 
160 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 
520 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


Kind  of  business  and  merchandise  line 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 
J  HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


(REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
•LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE.  .  .  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2    810 


2 

(D) 

1 

(D) 

1 

(D) 

4 

4 

5 

67 

3 

7 

15 

(D) 

7 

16 

18 

513 

19 

1  610 

17 

2  589 

17 

1  438 

14 

122 

16 

244 

17 

1  067 

16 

(D) 

16 

2  334 

16 

258 

16 

229 

4 

29 

(D) 

(D) 

(D) 

(D) 

(D) 

3 

7 

4 

37 

3    206 

(D) 


41 

29  275 

31 

28  246 

20 

1  046 

7 

289 

1 

(D) 

4 

25 

4 

38 

20 

360 

22 

3  814 

22 

6  377 

20 

1  566 

25 

3  010 

14 

2  255 

14 

1  244 

19 

1  242 

14 

419 

18 

1  139 

18 

1  038 

6 

(D) 

7 

224 

5 

(D) 

2 

(D) 

2 

(D) 

21 

1  406 

8 

913 

^Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shovin  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Oreg.     7K-255 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Eugene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


>.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


(11,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
1«0 

110 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 

160 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


GROCERIES-OTHER  FOODS 

MEALS-SNACKS 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING?  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


> REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


iREPTG  ADDL  DETAIL  FOR  LINE  260. 
'KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


.REPTG  ADDL  DETAIL  FOR  LINE  320. 

'HARDWARE 

HARDWARE-TOOLS  

,  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

lALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


21  787 

(D) 

(D) 

(D) 

3  497 

21  787 

3  497 
2  782 

776 

5  050 

20  277 

4  627 
374 
359 
(D) 
(D) 
810 
673 
724 

1  016 
274 

1  258 

2  006 

17  710 

1  742 

576 

1  166 

2  065 

20  277 

1  944 

1  300 

616 

1  143 

19  220 

1  143 

472 

639 

822 

17  710 
541 
242 
359 

(D) 
845 
(D) 

(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
<D) 

(D) 
(D) 
(D) 
623 

20  277 
623 
(0) 
323 
(D) 

877 


(X) 

100.0 

(D) 

(D) 

(D) 

16.1 


100.0 

16.1 

12.8 

3.6 

23.2 

100.0 
22.8 
1.8 
1.8 
(D) 
(D) 
4.0 
3.3 
3.6 
5.0 
1.4 

5.8 
9.2 

100.0 
9.8 
3.3 
6.6 

9.5 

100.0 
9.6 
6.4 
3.0 

5.2 

100.0 
5.9 
2.5 
3.3 

3.8 

100.0 
3.1 
1.4 
2.0 

(D) 
3.9 
(0) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
<D) 
(D) 

(D) 
(D) 
(D) 
2.9 

100.0 
3.1 
(D) 
1.6 
<D) 

4.0 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
260 
280 
300 
320 
340 
400 
460 
500 
520 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  539) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR.  .  •  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


104 

104 

3 

9 

46 

75 

69 

6 

8 

3 

15 

3 

5 

7 

1 

7 

3 

71 

2 


(D) 

(0) 

(D) 

(D) 

116 

4.3 

160 

6.0 

579 

21.5 

77 

2.9 

422 

15.7 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

49 

1.8 

(D) 

(Dl 

147 

5.5 

(D) 

(D) 

530 

19.7 

(D) 

(D) 

239 

6.3 

(D) 

(D) 

(D) 

(D) 

25 

0.7 

38 

1.0 

(0) 

(D) 

157 

4.2 

748 

19.8 

231 

6.1 

582 

15.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

253 

6.7 

(D) 

(D) 

52  273 

44  875 
(D) 
(D) 
776 
2  402 
1  377 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(D) 
106 
(D) 
1  501 
(D) 


100.0 

85.8 
(D) 
(D) 
1.5 

4.6 

2.6 
(Z) 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 
(D) 
(D) 

0.2 
(D) 

2.9 
(D) 


Standard  Notes: 


Represents  zero.       (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-256    Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Eugene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.* 


L.,  see  "Description  of  the  Tables"  in  front] 


^^. 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
260 
280 
300 
320 
340 
400 
460 
500 

500 
500 
508 
516 

520 


220 

240 
260 
300 
320 
380 
400 
420 
500 
520 


Kind  of  business  and  merchandise  line 


GROCERY  STORESt  INCLUDING 
DELICATESSENS  (SIC  541) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  .  , 

GROCERIES-OTHER  FOODS  ■ 

MEATS-FISH-POULTRY  ■ 

PRODUCE  (FRESH  FRUITS-VEGETABLES).  •  ■ 

FROZEN  FOODS  ■ 

ALL  OTHER  FOODS 

MEALS-SNACKS ' 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

PAPER  I  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANOISE  RECEIPTS  


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


CANDYi  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  545-549) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  c 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


59  626 

49  078 

42  341 

48  482 

41  781 

9  934 

3  720 

2  611 

25  558 


(D) 
(D) 
776 
402 
377 
(Z) 
(Z) 
(Zl 
(D) 
(Z) 
<Z) 
(Z) 
(D) 
106 
iD) 
(0) 


46  124 

1  486 

(0) 

(D) 

(D) 


2  734 
(01 


62  056 
56  779 

333 

(D) 

(Z) 

870 

(01 

43  078 

184 

5  489 

3  705 

3  089 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


100.0 

86.3 

100.0 
86.2 

20.5 
7.7 
5.4 

52.7 

(D) 
(D) 
1.6 
4.9 
2.8 
(Z) 
(Z) 
(Z) 
(0) 
(Zl 
(Z) 
(Z) 
(D) 
0.2 
(D) 
(0) 

100.0 
3.2 
(D) 

(D) 

(0) 


(X) 
100.0 


(X) 

100.0 

0.6 
(D) 
(Z) 
1.5 
(0) 
75.9 
0.3 
9.7 
6.5 
5.4 


020 
040 
100 
120 
140 
220 
260 
300 
320 
380 
400 

400 
400 
401 
402 
403 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


•REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


420  j  TIRES-BATTERIES-ACCESSORIES  

420  [  REPTG  ADDL  DETAIL  FOR  LINE  420 

420 C TIRES-BATTERIES-ACCESSORIES  

421  I     PARTS'  INSTALLED  IN  REPAIR  WORK.  .  .  . 

423  ►  PARTS'  RETAIL  (OVER  THE  COUNTER)  .  .  . 

424  t     AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


480  HOUSEHOLD  FUELS-ICE  .  . 
500  ALL  OTHER  MERCHANDISE  . 
520   NONMERCHANOISE  RECEIPTS 


520 r REPTG  ADDL  DETAIL  FOR  LINE  520. 
520  l  NONMERCHANOISE  RECEIPTS  .  .  .  . 

527  ►  SERVICE  LABOR 

528  I     OTHER  NONMERCHANOISE  RECEIPTS. 


120 

140 
160 
ISO 
200 
280 
300 
500 
520 


120 
140 
160 
180 
280 
300 
500 
520 


APPAREL'  ACCESSORY  STORES  (SIC  56) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


MEN'S.  BOYS'  APPAREL   STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

C0SMETICS-DRU(3S-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANOISE  RECEIPTS  . 


Sales 


($1,000) 


200 

19 

730 

152 

14 

864 

8 

17 

3 

(D) 

10 

21 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D> 

1 

(Dl 

1 

(D) 

152 

11 

859 

146 

14 

215 

146 

11 

391 

146 

10 

453 

16 

104 

135 

840 

138 

1 

946 

130 

12 

685 

130 

1 

779 

53 

367 

18 

71 

128 

1 

342 

10 

(D) 

3 

16 

103 

614 

100 

9 

206 

100 

588 

96 

490 

19 

99 

3 

(D) 

23 

2  215 

33 

3  581 

34 

2  426 

4 

(D) 

6 

(D) 

4 

(D) 

2 

(D) 

5 

(D) 

17 

2  272 

16 

2  234 

1 

(D) 

16 

1  913 

4 

(D) 

10 

187 

2 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-257 


TABLE  3    Oregon— standard  Metropolitan  Statistical  Areas:    1963-continued 


Eugene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 
160 

160 

160  1 

161  > 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
280 
520 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-31  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  


ItO 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
164 
165 
168 
172 
173 
176 

180 
200 
500 


REPTG  SALES  BY  BROAD  MDSE  LINES 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


> REPTG  ADDL  DETAIL  FOR  LINE  140.  •  . 
•MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 


(REPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


3  624 
(D) 


(D) 
(D) 

2  755 
2  500 

(0) 
(D) 
(D) 
(D) 
709 
650 
500 
(0) 
(0) 
88 

(D) 
(D) 
(D) 


468 
468 
468 

890 
890 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(0) 
(0) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(0) 


(X) 
100.0 


(D) 
(D) 

100.0 

90.7 

(D) 

(D) 

(D) 

(D) 

25.7 

23.6 

18. 1 

(Dl 

(D) 

3.2 

(D) 
(D) 
(D) 


(X) 
100.0 
100.0 


100.0 

(D) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

36.1 

100.0 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

(0) 
(D) 
(D) 


140 
160 
180 
300 
520 


200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
040 
060 
080 
100 


SHOE  STORES  (SIC  566) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC .  FOOTWEAR, 

ALL  FOOTWEAR , 

SPORTING-RECREATION  EQUIPMENT  ,    .    .     .    . 
NONMERCHANDISE  RECEIPTS  , 

OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 

TOTAL 

FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HOUSEHOLD  APPLIANCE.  RADIO-TV 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

EATING.  DRINKING  PLACES  (SIC  58) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  


178 

20 

163 

62 

21 
34 


(D) 
94 
951 
(D) 
(D) 


(D) 

3  571 

4  229 
459 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 

33 
408 


7  951 
(D) 


4  240 
(0) 


16  538 
12  063 

344 
8  487 
2  883 

176 
92 


100.0 

(D) 
4.6 
94.9 
(D) 
(D) 


100.0 

(D) 
40.7 
48.2 
5.2 
(D) 
(D) 
(0) 
(0) 
(D) 
(D) 
0.4 
4.6 


(X) 
100.0 


(X) 
100.0 


100.0 

2.9 

70.4 

23.9 

1.5 

0.8 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-258    Pacific-Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oregon—Standard  Metropolitan  Statistical  Areas:    1963-continued 

Eugene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by  a.a.aa.a,a.,  see  "Description  of  the  Tables"  in  front] 


120 
300 
500 
520 


020 
040 
060 
080 
100 
120 
300 
500 
520 


^' 


£) 


020 
040 
060 
080 
100 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
080 


Kind  of  business  and  merchandise  line 


EATING,  DRINKING  PLACES — CONTINUED 

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  58121 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERILS-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORESi  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  .  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
HEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  •  •  . 

PACKAGED  ALCOHOLIC  BEVERAGES 


Estab- 
lishments 

(number) 


14 

329 

131 

7  869 

15 

800 

4 

53 

12 

30 

2 

(D) 

1 

(D) 

3 

(D) 

2 

(D) 

Sales 


($1,000) 


153 
101 


(0) 
(D) 
(D) 
38 


6 

15 

0.5 

32 

618 

21.1 

47 

2  083 

71.0 

17 

123 

4.2 

22 

62 

2.1 

1 

(D) 

(D) 

3 

(D) 

(D) 

6  681 

(D) 

(D) 

(D) 

317 

4  672 

65 

86 

(D) 

79 

93 

(D) 

315 

96 

114 

(D) 

(D) 

(D) 

(D) 

300 

26 


21  009 

17  645 


24 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
0.3 


100.0 

3.6 

86.2 
8.8 
0.6 
0.3 
(D) 
(D) 
(0) 
(D) 


100.0 


100.0 

(D) 
(D) 
(D) 
4.7 
69.9 
1.0 
1.3 
<D) 
1.2 
1.4 
(D) 
4.7 
1.4 
1.7 
<D) 
(D) 
(D) 
(D) 
4.5 
0.4 


(X) 
100.0 


0.1 
(D) 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


140 
180 
280 
300 
320 
500 
520 


020 
320 
340 
420 
440 
460 
500 
520 


220 
260 


OTHER  RETAIL  STORES — CONTINUED 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 

LIQUOR  STORES  (SIC  592) 

TOTAL 


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


Estab- 
lishments 

(number) 


2 

(D) 

1 

(D) 

10 

(D) 

3 

(D) 

9 

(D) 

1 

(D) 

10 

350 

4 

52 

8 

366 

21 

1 

317 

18 

1 

264 

21 

1 

042 

6 

211 

3 

(0) 

1 

(D) 

4 

65 

2 

(D) 

12 

2 

020 

18 

3 

724 

33 

2 

779 

18 

360 

Sales 


($1,000) 


1    773 


6 

(D) 

8 

(D) 

7 

(D) 

13 

1  038 

6 

(D) 

6 

(D) 

1 

(D) 

23 

3  919 

18 

3  064 

2 

(D) 

14 

(D) 

1 

(D) 

2 

(D) 

2 

(D) 

12 

2  020 

1 

(D) 

1 

(D) 

2    246 
2    234 


(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-259 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


Eugene  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


JEWELRY  STORES — CONTINUED 


280 

280 
280 
281 
282 
283 
2814 
285 
286 

300 
500 
520 

520 
520 
529 


JEWELRY-OPTICAL  GOODS 


iREPTG  AODL  DETAIL  FOR  LINE  280 

1  JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY'  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


>REPTG  ADDL  DETAIL  FOR  LINE  520. 

; NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUELi  ICE  DEALERS  (SIC  598) 


220 
340 
380 
400 
480 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


OTHER  STORES  (SIC  599) 
TOTAL  


3 

2 

10 

9 

(NA) 
9 


1  283 

2  169 

1  222 
306 

(D) 
590 
78 
103 
(D) 

(0) 
(D) 
239 

2  121 

(na) 

143 


57.4 

100.0 

56.3 

14.1 

(D) 

27.2 

3.6 

4.7 

(D) 

(D) 

(D) 

10.7 

100.0 

(na) 

6.7 


20 

4  476 

<X) 

18 

4  265 

100.0 

4 

41 

1.0 

5 

(D) 

(01 

1 

(D) 

(D) 

1 

(D) 

(D) 

18 

3  724 

87.3 

6 

(0) 

(0) 

020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
300 
320 
340 
420 
440 
500 
520 


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  • 

CIGARS-CIGARETTES-TOBACCO  ■ 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (N A)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


1    471 

1    169 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
168 
(0) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
14.4 
(D) 
(D) 
(D) 
(D) 


7K-260    Pacific— Oreg. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  Identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


^ 

V 

^ 


■•1 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


^i: 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


120 
220 
240 

240 
240 
241 
242 

260 
300 
320 


Kind  ol  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTS  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  i 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS .  . 


LUMBER.  BLD6.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR', 

ALL  FOOTWEAR r     . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  < 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS,  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


[REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

'  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


272 

1  242 

317 

747 

1  070 

767 

748 

208 

210 

937 

54 

910 

523 

21 

600 

499 

34 

162 

742 

17 

877 

581 

36 

098 

262 

34 

878 

330 

71 

014 

249 

22 

223 

193 

19 

937 

302 

34 

046 

254 

32 

446 

369 

17 

364 

239 

9 

336 

240 

11 

870 

347 

16 

150 

272 

31 

729 

169 

192 

314 

735 

47 

925 

785 

34 

438 

43 

7 

471 

50 

8 

321 

98 

21 

135 

781 

54 

938 

937 

29 

632 

Sales 


($1,000) 


80 

50 

036 

13 

42 

352 

2 

(D) 

1 

(0) 

1 

(D> 

1 

(D) 

2 

(01 

22 

556 

21 

194 

54 

791 

11 

23 

44 

480 

36 

6 

655 

80 

24 

776 

2 

(D) 

3 

(D) 

18 

595 

20 

6 

309 

1 

(D) 

24 

269 

32 

742 

22  389 

20  255 

(D) 
(D) 
158 

4  245 
158 
(D) 
(D) 

(D) 

(D) 

1  187 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


340 

19.4 

340 

5.1 

341 

2.0 

342 

3.2 

343 

1.7 

344 

3.4 

345 

3.3 

346 

6.6 

347 

2.1 

348 

1.9 

349 

3.2 

351 

3.0 

352 

1.6 

353 

0.9 

354 

1.1 

355 

1.5 

3.0 

500 

18.0 

520 

4.5 

3.2 

0.7 

0.8 

2.0 

5.1 

2.8 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
1.3 
0.5 
1.9 
0.1 
1.1 
16.2 
58.5 
(D) 
(D) 
1.4 
14.9 
(D) 
0.6 
1.8 


100.0 

(D) 
(D) 
0.8 

100.0 
3.7 
<D1 
(D) 

(0) 
(D) 
5.9 


Kmd  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 

LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

LUMBER  , 

PLYWOOD 

WINDOWS.  DOORS'  AND  FRAMES-METAL  , 

KITCHEN  CABINETS  , 

ALL  OTHER  MILLWORK  , 

WALLBOARD ■ 

ASPHALT  AND  ASBESTOS  PRODUCTS.  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  ■ 
METAL  ROOFING  AND  SIDING  .  .  .  .  , 

MASONRY  SUPPLIES  . 

INSULATION  . 

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  ■ 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


HEATING.  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


220  MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

320  HARDWARE 

340  LUMBER-BUILDING  MATERIALS  

480  HOUSEHOLD  FUELS-ICE  

520  NONMERCHANDISE  RECEIPTS  


260 
340 

340 
340 
356 
357 


359 
361 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
LUMBER-BUILDING  MATERIALS  .  . 


1  REPTG  ADDL  DETAIL  FOR  LINE  340.  . 

•LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

1  PAINT-VARNISH.  ETC 


358  >  PAINT  SUNDRIES 


WALLPAPER-OTHER  WALL  COVERINGS 
GLASS 


500   ALL  OTHER  MERCHANDISE 


120 
140 
160 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


Estab- 
lishments 

(number) 


72 

18 

059 

72 

16 

294 

67 

7 

989 

67 

2 

548 

56 

505 

13 

(D) 

60 

788 

59 

965 

58 

978 

60 

830 

25 

140 

29 

203 

46 

259 

54 

271 

3 

(D) 

48 

683 

1 

(D) 

8 

60 

Sales 


($1,000) 


18  471 


4  906 
(D) 


2  338 

(D) 
(D) 
1  456 
(D) 
(D) 


1  910 


1 

(D) 

18 

1  435 

13 

1  229 

13 

1  216 

4 

(D) 

10 

701 

9 

(D) 

9 

(D) 

6 

134 

(Dl 


1  254 
(D) 


8  481 

6  920 

(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific— Oreg.     7K-261 


TABLE  3.    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

321 

340 

3<t0 
340 
348 
356 

400 
420 
440 
500 
520 


320 
380 
400 
420 
440 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
120 


HARDWARE  STORES — CONTINUED 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHEN*ARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 
HARDWARE 

REPT6  ADDL  DETAIL  FOR  LINE  320.  .     .     ,     . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .... 
PLUMBING-ELECTRICAL  SUPPLIES  .... 
OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPT6  ADDL  DETAIL  FOR  LINE  340.  ... 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS ■ 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGAKETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EAC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


126 

69 
26 

1 
15 
28 
88 

100 

106 
85 

102 

58 

61 

98 

77 

64 

83 

40 

10 

28 

4 

7 

2 

100 
39 


(D) 

(D) 

107 

33 

623 

23 

473 

4  867 

6  879 

4  826 

513 

950 

3  361 

592 

3  970 

581 

510 

70 

(D) 
65 

(D) 
79 
37 


(0) 
(D) 
(D) 
530 
307 
(D) 
487 


(D) 

3  546 

(D) 

(D) 

3  074 

10  185 
19  126 
43  609 

8  558 
16  438 

11  908 

9  574 
10  274 

2  858 


3  912 

5  005 

4  252 
532 

3  615 

372 

149 

(D) 

19  696 

6  609 


17 

135 

414 

16 

134 

079 

8 

2 

407 

8 

1 

851 

6 

(D) 

11 

4 

561 

(D) 
(0) 
1.5 
0.5 
9.0 
0.3 
6.8 
70.3 

100.0 

70.2 

7.5 

13.8 
48.9 

8.6 

100.0 

14.6 

12.8 

1.8 

(D) 
0.9 
(D) 
1.1 
0.5 


100.0 

(0) 
(D) 
(D) 
6.6 

78.9 
(D) 
6.1 


(X) 

100.0 

(D) 
1.7 
(D) 
(D) 
1.5 
4.8 
9.0 
20.6 
4.0 
7.8 
5.6 
4.5 
4.9 
1.4 
1.8 
2.4 
2.0 
0.3 
1.7 
0.2 
0.1 
(D) 
9.3 
3.1 


1.8 
1.4 
(D) 
3.4 


140 

140 
140 
141 
142 

160 

160 
160 
161 
162 

163 
164 
165 
166 
167 
168 
169 

180 
200 

200 
200 
201 
202 


DEPARTMENT  STORES — CONTINUED 


MEN>S-B0YS'  CLOTHINGt  EXC.  FOOTWEAR  . 


1 REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  ExC.  FOOTWEAR. 

'REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  ExC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


(REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


220   MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


220 
220  I 
221 
222  j 

240 

240 
240 
241 
242 

260  I 

260 
260 
261 
262 

280 
300  ! 
320  j 

320 
320 
321 
322  I 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


020 

040 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 

KITCHENWARE-HOME  FURNISHINGS.  .  .  .  =  . 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 


15  412 

134  079 

15  412 

12  176 

3  372 

35  217 

134  079 

35  217 

2  415 


2  962 

1  010 

2  145 
5  278 

4  336 
8  888 

5  358 
2  277 


6  695 
11  527 

134  079 

11  527 

6  394 
5  273 

9  766 

128  144 

9  766 

5  371 

4  320 

8  192 

121  914 
8  192 

2  874 

5  304 

7  573 

134  079 
7  573 

3  226 

4  345 

2  398 

3  a27 
2  900 

49  510 

2  900 
(0) 
(D) 

3  511 

105  163 

3  511 

(D) 

(D) 

!D) 

3  247 
(D) 

7  789 

134  079 

7  789 

(01 

4  349 
(D) 

6  255 


11.5 

100.0 
11.5 
9.1 
2.5 

26.3 

100.0 
26.3 
1.8 
2.2 
0.8 
1.6 
3.9 
3.2 
6.6 
4.0 
1.7 

5.0 
8.6 

100.0 
8.6 
4.8 
3.9 

7.3 

100.0 
7.6 
4.2 
3.4 

6.1 

100.0 
6.7 
2.4 
4.4 

5.6 

100.0 
5.6 
2.4 
3.2 

1.8 
2.3 
2.2 

100.0 
5.9 
(D) 
(D) 

2.6 

100.0 
3.3 

(D) 
(0) 

(D) 
2.4 
(D) 
5.8 

100.0 
5.8 
ID) 
3.2 

(D) 

4.7 


81 

19  412 

(X) 

61 

17  738 

100.0 

37 

517 

2.9 

10 

912 

5.1 

Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7K-262    Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k.,  see  "Description  of  the  Tables"  in  front] 


080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160  • 

160 

161 

162 

163 

164 

165 

166 

167 

168 

169 

171 

180 
200 

200 
200 
201 
202 
203 

220 


220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES — CONTINUED 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
CHILDREN'  S-INF  ANTS'  WEAR 

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY . 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-ORY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


, REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  240 

I  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

I     FLOOR  COVERINGS 

'  FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


Estab- 
lishments 

(number) 


1 

(D) 

2 

(D) 

53 

869 

50 

1 

108 

54 

3 

494 

40 

451 

53 

2 

965 

25 

292 

30 

427 

53 

1 

121 

40 

(D) 

27 

231 

47 

873 

10 

19 

56 

(D) 

11 

163 

Sales 


($1,000) 


58  762 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

2  606 

6  064 

1  260 

<D) 

(0) 

4  860 

5  865 
1  399 

85 
65 
(D) 
(D) 
(D) 
116 
413 
317 
48 
(D) 

1  412 
1  020 

3  593 
567 
(D) 
(D) 
(D) 

(D) 

(0) 
(D) 
(D) 
(0) 
(D) 

955 

3  482 

77 
44 
33 

1  576 

4  162 
326 
(D) 
(D) 

(D) 
554 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
4.9 
6.2 

19.7 
2.5 

16.7 
1.6 
2.4 
6.3 
(0) 
1.3 
4.9 
0.1 
(D) 
0.9 


(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
4.4 

100.0 

20.8 

(0) 

(D) 

8.3 

100.0 
23.9 
1.4 
1.1 
(D) 
(D) 
(D) 
2.0 
7.0 
5.4 
0.8 
(D) 

2.4 
1.7 

100.0 

15.8 

(D) 

(0) 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 

1.6 

100.0 
2.2 
1.3 
0.9 

2.7 

100.0 
7.8 
(D) 
<D) 

(D) 

0.9 


320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 

500 
500 
501 
502 
503 

520 


; REPTG  ADDL  DETAIL  FOR  LINE  320. 

> HARDWARE 

>  HARDWARE-TOOLS  

;  GARDENING  EQUIPMENT-SUPPLIES  . 


; REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


HARDWARE. 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS- 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  ,  . 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


SEWING.  NEEDLEWORK  STORES 
(SIC  539  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(Dl 
(D) 
(D) 
(0) 

722 

402 
(D) 
(D) 
(D) 

297 
368 
(D) 
149 
(D) 
(D) 

2  617 
96 
46 
(D) 
(0) 

191 


883 
(D) 


153 

(D) 


709 

249 

783 

522 

212 

959 

522 

177 

027 

25 

480 

42 

(D) 

227 

4 

794 

339 

9 

689 

309 

7 

566 

24 

350 

32 

(D) 

11 

(D) 

3 

(D) 

7 

ID) 

60 

(D) 

1 

(D) 

7 

(Z) 

30 

474 

7 

(D) 

20 

308 

7 

(Z) 

1 

(D) 

10 

(0) 

6 

(Z) 

297 

8 

167 

39 

908 

Standard  Notes:        -  Represents  zem.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific— Oreg.     7K-263 


TABLE  3    Oregon— standard  Metropolitan  Statistical  Areas:    1963-continued 


Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORES  1 
DELICATE-SSENS 


INCLUDING 
(SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


020 

020 
020 
021 
022 
023 
024 

060 
100 
120 
320 
400 
460 
500 

500 
500 
508 
516 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


520   NONMERCHANDISE  RECEIPTS  .  . 

Standard  Notes:        -  Represents  zero. 


399 

399 

376 
376 
349 
330 
316 
368 

18 

42 

224 

332 

305 

24 

32 

11 

3 

7 

60 

1 

7 

29 

7 

18 

7 

1 

9 

5 

291 

289 
289 
284 
117 

37 


202  879 

167  217 

197  278 

162  529 

39  391 

14  580 

9  048 

99  563 


406 
(0) 
779 
660 
560 
350 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(Z) 
473 
ID) 
259 
(Z) 
(D) 
108 
(Z) 
133 


178  788 

8  060 

4  478 

3  665 

893 


379 
336 
268 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D> 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

82.4 

100.0 

82.4 

20.0 

7.4 

4.6 

50.5 

0.2 
(D) 
2.4 
4.8 
3.7 
0.2 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(Z) 
0.2 
(0) 
0.1 
(Z) 
(D) 
0.1 
(Z) 
4.0 

100.0 
4.5 
2.5 
2.0 

0.4 


99.0 

100.0 

99.0 

97.5 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 
(D) 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


020 

020 
020 
023 
024 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

FROZEN  FOODS  

ALL  OTHER  FOODS 


DAIRY  PRODUCTS  STORES  (SIC  545) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
023 
024 

040 
100 
120 
400 
500 

500 
500 
508 
516 


GROCERIES-OTHER  FOODS 


; REPTG  ADDL  DETAIL  FOR  LINE  020. 
I  GROCERIES-OTHER  FOODS 

MEATS-FISH-POULTRY  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


; REPTG  ADDL  DETAIL  FOR  LINE  500. 

>ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

[  ALL  OTHER  MERCHANDISE 


RETAIL  BAKERIES  (SiC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


2         (D)         (D) 

(D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


328 
(D) 


1  605 
(0) 


958 

958 
958 
(D) 
(0) 


3  039 
(0) 


(X) 
(D) 


(X) 
(D) 


(X) 

100.0 

100.0 

100.0 

100.0 

(D) 

(0) 


935 

(X) 

595 

100.0 

501 

84.2 

595 

100.0 

501 

84.2 

(0) 

(D) 

(D) 

(D) 

(0) 

(0) 

32 

5.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 
100.0 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-264  Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Portland  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k.,  see  "Description  of  the  Tables"  in  front] 


Ji: 


220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
500 
520 


380 
400 
420 
440 
500 
520 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIESt  MANUFACTURING 
(SIC  5462) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RETAIL  BAKERIESi  NONMANUFACTURI NG 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  549  PART) 
total"- 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE ": 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT)  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERSi 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


2    536 
(D) 


434 
(D) 


337 

266 

269 

241 

237 

394 

15 

275 

3 

(Z) 

14 

(Z) 

1 

(D) 

31 

3 

790 

17 

(D) 

4 

(Z) 

153 

190 

585 

85 

784 

157 

21 

068 

2 

(D) 

37 

6 

991 

148 

13 

188 

08 

215 

153 

92 

201 

534 

92 

177 

154 

68 

563 

90 

11 

793 

2 

(D) 

2 

(D) 

89 

11 

481 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 
(D) 


100.0 

0.1 
(Z) 
(Z) 
(0) 
1.6 
(D) 
(Z) 
80.3 
0.3 
8.9 
(D) 
2.9 
5.6 


100.0 

87.9 
0.3 
5.9 
(D) 
(D) 
5.7 


380 

380 
380 
381 
382 
383 
384 
335 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


I  REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


' REPTG  ADDL  DETAIL  FOR  LINE  420 

J  TIRES-BATTERIES-ACCESSORIES 

PARTS)  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS)  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

;  AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
403 

42  0 

420 
420 
421 
422 
423 
424 

520 

52  0 
52  0 
527 
528 


Kind  of  business  and  merchandise  line 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS)  RETAIL  .... 
NEW  PASSENGER  CARS)  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES)  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES)  WHOLESALE 
USED  PASSENGER  CARS)  RETAIL.  .  .  . 
USED  PASSENGER  CARS)  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT)  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
I NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS)  RETAIL  .  .  . 

NEW  PASSENGER  CARS)  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES)  RETAIL. 

USED  PASSENGER  CARS)  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


; REPTG  ADDL  DETAIL  FOR  LINE  400. 

,AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

1 REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS)  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS)  WHOLESALE  ( TO  OTHER  BUSINESSES) 
PARTS)  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


520. 


REPTG  ADDL  DETAIL  FOR  LINE 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

;  OTHER  NONMERCHANDISE  RECEIPTS. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


86 

191 

576 

73 

179 

016 

73 

158 

294 

71 

176 

668 

71 

156 

357 

71 

96 

236 

3 

(D) 

41 

14 

256 

2 

(D) 

71 

32 

513 

58 

8 

309 

41 

3 

732 

4 

(D) 

55 

383 

54 

134 

511 

54 

383 

16 

174 

48 

134 

72 

10 

086 

70 

175 

883 

70 

9 

806 

69 

5 

791 

61 

2 

731 

61 

331 

54 

756 

2 

(D) 

2 

(D) 

71 

9 

709 

70 

172 

255 

70 

9 

659 

70 

8 

857 

26 

827 

13    803 


10    544 


14 

12  744 

14 

10  544 

14 

5  687 

3 

(D) 

5 

801 

13 

2  737 

8 

545 

4 

145 

1 

(D> 

9 

(D) 

9 

10  374 

9 

(D) 

1 

(D) 

8 

66 

13 

1  076 

12 

10  570 

12 

976 

11 

519 

8 

197 

7 

124 

8 

96 

13 

1  078 

12 

11  520 

12 

1  069 

12 

1  012 

6 

67 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific— Oreg.     7K-265 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 
380 

380  ; 

381 

382  ■ 

383 

38t 

385  I 

386 

387 

too 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSt  RETAIL  

NEW  PASSENGER  CARS>  WHOLESALE 

NEW  COMMERCIAL  VEHICLES!  RETAIL.  .  .  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .  .  .  . 
USED  COMMERCIAL  VEHICLES  

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  5521 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
383 
385 
386 
387 
388 

420 

420 
420 
421 
422 
423 

500 
520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


TIRES-BATTERIES-ACCESSORIES 


; REPTG  ADDL  DETAIL  FOR  LINE  420 

, TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


; REPTG  ADDL  DETAIL  FOR  LINE  520. 
.NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIRE.  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


9  774 
9  774 
a  316 

9  774 

8  316 
6  177 

(0) 
(D) 
(D) 
1  593 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

631 

9  774 
631 
374 
126 
(0) 
(D) 

694 

9  774 
694 
(0) 
(D) 


13  137 

12  330 

12  667 
12  021 
(D) 
(D) 
9  276 
615 
470 
(0) 

128 

805 
39 
31 
(D) 
(D) 

(D) 
(0) 

1  150 
66 
37 
29 


13  320 
10  020 


220 

260  I  KITCHENWARE-HOME  FURNISHINGS. 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 


(X) 

100.0 

85.1 

100.0 

85.1 

63.2 

(D) 

(D) 

(D) 

16.3 

ID) 

(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

6.5 

100.0 
6.5 
3.8 
1.3 
(D) 
(D) 

7.1 

100.0 
7.1 
(0) 
(D) 


100.0 

93.9 

100.0 
94.9 
(D) 
(D) 
73.2 
4.9 
3.7 
(0) 

1.0 

100.0 
4.8 
3.9 
(D) 
(D) 

(D) 
(0) 

100.0 
5.7 
3.2 
2.5 


(X) 
100.0 


1.0 
0.2 


TIRE.  BATTERY.  ACCESSORY 
DEALERS--CONT I NUED 


300 
320 
400 

400 
400 
401 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

500 
520 

520 
520 
524 
525 
526 


SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTO  FUELS-LUBRICANTS  .... 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

"NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


220 

240 
260 
280 
300 
320 
340 
400 

400 
400 
403 

420 

420 
420 
426 
427 
428 
429 
432 
434 
436 

500 
520 

520 
520 
524 
525 
526 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


>  REPTG  ADDL  DETAIL  FOR  LINE  400. 

•AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


(D) 

64 

209 

1  476 

SO 

(D) 

(D) 

8  724 

6  250 

5  382 

1  553 

1  524 

326 

589 

(D) 

448 

(D> 

401 

(D) 

(D) 

34 
813 

3  560 
528 
237 
101 
196 


17  706 

11  717 

(D) 


(D) 
0.6 
2.1 

100.0 
5.4 
(D) 
(0) 

87.1 

100.0 

86.1 

24.8 

24.4 

5.2 

9.4 

(D) 

7.2 

(D) 

6.4 

(D) 

(D) 

0.3 

8.1 

100.0 
14.8 
6.7 
2.8 
5.5 


(D) 

(0) 

(D) 

(D) 

74 

7.5 

(D) 

(D) 

127 

12.9 

104 

10.5 

16 

1.6 

(D) 

(D) 

(D) 

100.0 

(D) 

(0) 

(D) 

(D) 

308 

31.2 

967 

100.0 

301 

31.1 

77 

8.0 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

11 

1.1 

18 

1.8 

(D) 

(0) 

746 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(X) 

100.0 

(D) 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-266  Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3.    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byA.A.AA.A.A.,  see  "Description  of  the  Tables"  in  front] 


300 
320 
380 
400 
420 
500 
520 


<  5 


220 
300 

300 
300 
308 
309 
311 
312 
313 
314 

320 
380 
400 

400 
400 
401 
403 

420 
500 
520 

520 

520 
527 
531 


Kind  of  business  and  merchandise  line 


MISC.  AIRCRAFTi  MARINEi  AUTO- 
MOTIVE DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  . 
HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT!  BOAT  I  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS'  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


HARDWARE 

AUTOMOBILES-TRUCKS.  . 
AUTO  FUELS-LUBRICANTS 


'  REPTG  ADDL  DETAIL  FOR  LINE  400. 

,  AUTO  FUELS-LUBRICANTS 

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


300 

300 
300 
311 
312 

380 
500 

500 
500 
504 
505 
506 
507 

520 

520 
520 
527 
532 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING-RECREATION  EQUIPMENT 


REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  BOATS i  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 


AUTOMOBILES-TRUCKS.  . 
ALL  OTHER  MERCHANDISE 


;  REPTG  ADDL  DETAIL  FOR  LINE  500.  . 
,  ALL  OTHER  MERCHANDISE 

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


Estab- 
lishments 

(number) 


NONMERCHANDISE  RECEIPTS 


(REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


Sales 


($1,000) 


3  613 
(D) 

1  101 
(0) 
(D) 

6  222 
629 


(D) 
3  607 

2  878 

2  695 
481 
(D) 
897 
(D) 
451 
(D) 

(D) 
(D) 
(0) 

(0) 
(D) 
(D) 
(D) 

(D) 
(D) 
249 

3  179 
222 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 
6  211 

6  249 

5  850 

4  868 

(D) 

(D) 

(D) 

380 

3  152 
373 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


30.8 
(D) 
9.4 
(0) 
(0) 

53.1 
5.4 


(D) 
70.7 

100.0 
93.6 
16.7 

(D) 
31.2 

(D) 
15.7 

(D) 

(D) 

21.2 

(0) 

(0) 
(D) 
(D) 
(D) 

(D) 
(D) 
4.9 

100.0 
7.0 
(D) 
(D) 


(D) 

100.0 
(D) 
(D) 
(D) 

(0) 
93.9 

100.0 

93.6 

77.9 

(D) 

(D) 

(D) 

5.7 

100.0 

11.8 

(D) 

(01 


020 
040 
080 
100 
200 
220 
260 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

; TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


120 
140 
160 
180 
220 
280 
500 
520 


APPAREL>  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'Si  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


243 

1 
1 
1 

10 

96 

145 

115 

14 

2 

2 

4 

21 

6 

1 

13 

39 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


870 

75 

403 

607 

56 

212 

14 

47 

3 

(D) 

2 

(D) 

27 

112 

2 

(Dl 

- 

(D) 

2 

(D) 

6 

(Z) 

S 

(D) 

6 

(0) 

607 

45 

626 

577 

53 

789 

577 

43 

769 

575 

40 

838 

35 

702 

480 

2 

237 

533 

7 

003 

504 

49 

257 

504 

6 

683 

187 

1 

218 

68 

434 

497 

5 

059 

14 

221 

12 

74 

390 

2 

989 

372 

38 

329 

372 

2 

821 

360 

1 

990 

63 

840 

51  171 

(D) 
(D) 
(D) 
440 
13  207 
23  045 
12  439 
607 
(D) 
(D) 
102 
244 
112 
(D) 
201 
688 


64 

12 

328 

53 

11 

231 

3 

(2) 

53 

10 

216 

7 

360 

17 

379 

1 

(D) 

3 

(D) 

1 

(D) 

9 

239 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-267 


TABLE  3    Oregon— standard  Metropolitan  Statistical  Areas:    1963-continued 


Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


MEN'St  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


OtO 
080 
120 
140 
160 
ISO 
200 
260 
280 
500 
520 


120 
140 

140 
140 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
500 
520 


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
HVOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


1  REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 
;  OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


112 

88 

1 
1 
7 
7 

88 

12 
4 
2 

15 
4 

17 


24  764 

21  089 

(D) 
(D) 
436 
134 
18  685 
968 
68 
(D) 
210 
(0) 
339 


436 
(D) 

(D) 
(D) 
(D) 


17  122 

15  139 

(D) 

302 

371 

1  438 

3  019 

4  563 
3  404 

397 
(D) 
679 


(D) 
(D) 
(D) 
191 
(D) 
281 


(X) 

100.0 

(D) 
(D) 
2.1 
0.6 
88.6 
4.6 
0.3 
(D) 
1.0 
(D) 
1.6 


(X) 

100.0 

2.5 
(0) 

100.0 
(D) 
(D) 

88.3 

100.0 

88.4 

(D) 

1.8 

2.2 

8.4 

17.6 

26.6 

19.9 

2.3 

(D) 

4.0 

(D) 
(D) 
(D) 
1.1 
(D) 
1.6 


040 
080 
140 
160 
180 
200 
280 
500 
520 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 


160 
160 
163 
174 


,  REPTG  ADDL  DETAIL  FOR  LINE  160 

> WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

MILLINERY 

HANDBAGS  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


040 
080 
140 

140 
140 
142 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
280 
500 
520 


APPAREL.  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MEALS-SNACKS < 

PACKAGED  ALCOHOLIC  BEVERAGES 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  ... 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1 

(D) 

(D) 

1 

(D) 

(D) 

4 

(D) 

(D) 

33 

3  195 

90.2 

6 

(D) 

(0) 

2 

(D) 

(D) 

5 

19 

0.5 

1 

(D) 

(D) 

6 

(D) 

(D) 

65 
65 
(D) 
(D) 


1 

(D) 

(D) 

1 

(D) 

(D) 

2 

(D) 

(0) 

2 

(D) 

100.0 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(0) 

21 

2  403 

88.9 

14 

2  288 

100.0 

14 

1  993 

87.1 

3 

(D) 

(D) 

3 

(D) 

(D) 

9 

55 

2.4 

12 

249 

10.9 

14 

815 

35.6 

14 

272 

11.9 

10 

153 

6.7 

7 

(0) 

(D) 

7 

214 

9.4 

4 

(D) 

(D) 

2 

(0) 

(D) 

3 

(D) 

(D) 

1 

(D) 

(D) 

3 

24 

0.9 

(X) 

100.0 

100.0 

100.0 

100.0 

(0) 

(D) 


standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-268    Pacific— Oreg. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


100 

140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


140 
160 
180 
200 
300 
500 
520 


140 
180 

180 
180 
181 
182 
183 


Kind  of  business  and  merchandise  line 


FURRIERSt  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  •  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY .  .  . 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
ALL  FOOTWEAR , 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
.ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
I      CHILDREN'S  AND  INFANTS'  FOOTWEAR 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


802 
(D) 


(D) 

2  664 

3  046 

1  457 
235 
700 
216 

12 
293 

2  651 


182 
104 

61 
(0) 

23 

66 
381 
240 
2^9 

16 
(D) 

93 

730 
535 
(D) 
(D) 
(D) 
(D) 
107 
(D) 
(D) 
18 


11  195 

(D) 
(D) 
10  344 
(D) 
(D) 
(D) 
92 


(D) 
814 

836 

814 
(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
tO) 


(X) 

100.0 

(0) 
39.1 

100.0 
47.8 
7.7 
23.0 
7.1 
0.4 
9.6 

38.9 

100.0 
34.7 
1.9 
(Dl 
0.7 
2.1 
12.0 
7.5 
6.9 
0.5 
(Dl 
2.9 

10.7 
7.8 
(0) 
(D) 
(D) 
(D) 
1.6 
(D) 
(0) 
0.3 


100.0 

(D) 
(D) 
92.4 
(D) 
(D) 
(0) 
0.8 


100.0 

(D) 
97.4 

100.0 

97.4 

(Dl 

(D) 

(0) 


160 
180 

180 
180 
181 
182 

520 


140 
160 
180 

180 
180 
181 
182 
183 

200 
300 
500 
520 


140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 
ALL  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  180.  .  .  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  

WOMEN'S  AND  GIRLS'  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PARTI 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


;  REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


TOTAL 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 


4    269 
4    269 

(D) 

3  664 

4  269 
3    664 

(D) 
(0) 

(D) 


63 

7 

347 

45 

6 

090 

4 

29 

8 

(D) 

45 

5 

866 

43 

5 

987 

43 

5 

792 

42 

1 

830 

43 

2 

960 

41 

1 

003 

1 

(D) 

2 

(0) 

4 

(D) 

4 

(01 

(D) 


301 

54 

212 

206 

44 

682 

1 

(D) 

1 

(D) 

35 

879 

124 

17 

479 

123 

20 

765 

59 

3 

348 

7 

(D) 

6 

54 

5 

(D) 

3 

(0) 

1 

(D) 

11 

191 

71 

1 

564 

Standard  Notes: 


Rep^sents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Oreg.     7K-269 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Portland  SMSA 

[Includes  only  establishnnents  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURNITURE  I  HOME  FURNISHINGS 
STORES  (SIC  571) 


140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELKY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
420 
500 
520 


CURTAINS-ORAPERIES-ORY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


,  REPTG  ADDL  DETAIL  FOR  LINE  240 

•   FURNITURE-SLEEP  EQUIP. -FLOOR  COVERiNGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS!  SOFT  SURFACE 

FLOOR  COVERINGSi  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERY t  CURTAIN  I  UPHOLSTERY 
STORES  (SIC  5714) 


total"-  . 


CHINA.  GLASSWARE!  METALWARE 
STORES  (SIC  5715) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


1 
1 

29 

44 
110 

36 
4 
3 
3 
2 
1 
6 

38 


117 

83 

11 
42 
83 

73 
73 
59 
73 
50 
9 
7 


30  142 

24  196 

(D) 

(D) 

857 

1  891 

19  497 

(D) 

(D) 

16 

(D) 

(D) 

(0) 

112 

661 


158 
1  833 

15  818 

16  645 
13  923 

1  762 

10  140 

1  772 

(D) 

(D) 

767 
(D) 
16 
(D) 
(D) 
(D) 
(D) 
564 


5  116 

3  913 

(D) 
(D) 
3  654 
(0) 
97 


292 
(0) 


(X) 

100.0 

(D) 
(D) 
3.5 
7.8 
80.6 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
0.5 
2.7 


0.8 

9.5 

81.6 

100.0 
83.6 
10.6 
60.9 
10.6 
(0) 
(D) 

4.0 
(D) 

0.1 
(D) 
(D) 
(D) 
(D) 

2.9 


100.0 

(D) 
(D) 
93.4 
(D) 
2.5 


(X) 
(D) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


TOTAL ^. 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
500 
520 


CURTAINS-ORAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

; MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TViS!  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


,  REPTG  ADDL  DETAIL  FOR  LINE  260.  . 

> KITCHENWARE-HOME  FURNISHINGS.  .  . 
SMALL  ELECTRICAL  APPLIANCES.  .  • 
ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO!  TELEVISION  STORES  (SIC  5732) 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

(MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR,  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


'REPTG  ADDL  DETAIL  FOR  LINE  260. 

KITCHENWARE-HOME  FURNISHINGS.  . 

SMALL  ELECTRICAL  APPLIANCES.  . 


NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


220 
500 
520 


MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ' 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

(X)  Not  applicable.       (Z)  Less  than  0.05%. 


(D) 

11  085 

13  671 

10  758 

6  875 

3  230 

<D) 

(D) 

(0) 
2  325 

8  400 

2  315 

2  220 

96 

(D) 
(D) 
(D) 
(D) 
(D) 
276 


3  733 

2  809 

2  662 
(D) 
(D) 


283 
(D) 


(X) 

100.0 

(0) 
72.3 

100.0 

78.7 

50.3 

23.6 

(0) 

(D) 

(0) 
15.2 

100.0 

27.6 

26.4 

1.1 

(D) 
(D) 
(Dl 
(Dl 
(D) 
1.8 


2 

111 

100.0 

1 

641 

77.7 

98 

4.6 

1 

442 

68.3 

55 

2.6 

48 

2.3 

(Dl 

(D) 

(D) 

(Dl 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(X) 

100.0 

94.8 
(D) 
(D> 


(X) 
(D) 


7K-270  Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


."^^   v. 


K-: 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


zao 

220  t 

220 
221 
228  Y 
229 
231 

232  i 

233  > 
234? 

520 


020 
040 
060 
080 
100 
120 
220 
260 
280 
300 
480 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
480 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
480 
500 
520 


040 
060 


Kind  of  business  and  merchandise  line 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  •  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 

NONMERCHANDISE  RECEIPTS  

EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


587 

58 

587 

123 

18 

93 

7 

1 

4 

1 

11 

24 


397 

39 

397 

113 

13 

57 

4 

1 

3 

1 

8 

17 


3  450 

2  561 

(0) 

2  561 
ID) 
(D) 
498 
801 
667 
262 
(0) 
118 

(D) 


326 

98 

280 

939 

73 

588 

85 

1 

460 

814 

49 

295 

475 

20 

614 

158 

790 

213 

552 

7 

(Z) 

1 

(D) 

1 

(D) 

2 

(D) 

5 

(Z) 

1 

(D) 

27 

499 

46 

324 

73  739 

54  419 

1  341 

45  515 

6  497 

(D) 

254 

(Z) 

(D) 

35 

(D) 

337 

230 


41  585 

955 

33  571 

6  266 

97 

190 

(Z) 

(D) 

(D) 

(D) 

(D) 

198 


3  799 
3  099 


2  952 

(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(0) 

100.0 

(D) 

(D) 

19.4 

31.3 

26.0 

10.2 

(0) 

4.6 

(D) 


100.0 

2.0 

67.0 

28.0 

1.1 

0.8 
(Z) 
(D) 
(D) 
<D) 
(Z) 
(D) 

0.7 

0.4 


(X) 

100.0 

2.5 
83.6 
11.9 
(D) 
0.5 
(Z) 
(D) 
0.1 
(D) 
0.6 
0.4 


100.0 

2.3 

80.7 
15.1 
0.2 
0.5 
(Z) 
(D) 
(D) 
(D) 
(D) 
0.5 


(X) 
100.0 


95.3 
(D) 


080 
100 
520 


020 
040 
060 
080 
100 
120 
300 
500 
520 


020 
040 
060 
080 
100 


020 
040 
060 
080 
100 
220 
260 
280 
300 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


CAFETER I AS--C0NT INUED 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  1  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS»  CLOTHING.  EXC.  FOOTWEAR  . 
iHOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

TIRES-BATTERIES-ACCESSORIES  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


Estab- 
lishments 

(number) 


160 

9 

348 

123 

7 

584 

18 

383 

123 

6 

973 

2 

(D) 

2 

(D) 

19 

36 

3 

7 

1 

(D) 

3 

(D) 

4 

15 

Sales 


($1,000) 


(D) 

(D) 

17 


2    792 


(D) 
019 
(0) 
(D) 
(0) 


464 

24 

541 

352 

19 

169 

27 

119 

227 

3 

780 

352 

14 

117 

140 

602 

120 

298 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

16 

162 

22 

94 

206 

36 

223 

151 

24 

373 

34 

288 

48 

991 

1 

(D) 

3 

(D) 

96 

1 

395 

151 

17 

525 

10 

56 

17 

209 

16 

85 

16 

263 

19 

342 

11 

75 

26 

349 

51 

364 

17 

280 

14 

294 

11 

177 

10 

34 

1 

(D) 

4 

(D) 

78 

1 

396 

28 

315 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes; 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-271 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by ^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
040 
060 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
460 
480 
500 
520 


DRUG  STORES  (SIC  591  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  rRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL^ 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  


151 

34 

48 

1 

3 

96 

151 

145 
145 
131 
145 
112 

10 
17 
16 
16 
19 
11 
26 
51 
17 
14 
11 
10 
1 
4 
78 
28 


17 
16 

4 
93 
31 

2 
16 
14 

8 

6 
35 
20 
36 
57 
41 
44 
12 

8 

8 
20 

4 

31 

68 

152 

89 


35  782 

24  373 

288 
991 
(D) 
(D) 
1  395 
17  525 

23  105 

16  729 

5  447 

7  791 

3  520 

56 
209 

85 
263 
342 

75 
349 
364 
280 
294 
177 

34 

(D) 

(0) 

1  396 

315 


104  170 

86  284 

398 
171 
(D) 
28  095 
457 
(D) 
169 
369 
(Z) 
(D) 
636 
339 

1  120 
5  509 

2  209 
2  023 

447 

1  341 

585 

683 

(0) 

8  022 

20  189 

11  718 

1  516 


100.0 

1.2 
4.1 
(D) 
(D) 
5.7 
71.9 

100.0 
72.4 
23.6 
33.7 
15.2 

0.2 
0.9 
0.3 
1.1 
1.4 
0.3 
1.4 
1.5 
1.1 
1.2 
0.7 
0.1 
(D) 
(D) 
5.7 
1.3 


(X) 

100.0 

0.5 
0.2 
(D) 
32.6 
0.5 
(D) 
0.2 
0.4 
(Z) 
(D) 
0.7 
0.4 
1.3 
6.4 
2.6 
2.3 
0.5 
1.6 
0.7 
0.8 
(D) 
9.3 
23.4 
13.6 
1.8 


ANTIQUE  STORES!  SECONDHAND 
STORES  (SIC  593) 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL 


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


100 
240 
500 
520 


CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
500 

500 
500 
508 
512 
513 
514 
515 


CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


6  384 

4  002 

137 
345 
(D) 
(D) 
196 
251 
143 
(D) 
59 
32 
(D) 
(D) 
(D) 
572 
(D) 
(D) 
860 
32 


2  605 

(D) 

(D) 

2  490 

(D) 


1  797 
(D) 


(X) 

100.0 

3.4 
8.6 
(D) 
(D) 
4.9 
6.3 
3.6 
0.6 
1.5 
0.8 
(D) 
(D) 
(D) 
14.3 
(D) 
(D) 
21.5 
0.8 


(X) 

100.0 

(D) 

(D) 

95.6 

(D) 


(D) 

(D) 

(D) 

(D) 

354 

100.0 

354 

100.0 

(D) 

(D) 

11 

3.1 

304 

85.9 

(D) 

(D) 

(D) 

(D) 

(X) 
100.0 


standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable,        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-272    Pacific-Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


.■:      *s 


5: 


TABLE  3    Oregon— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Portland  SMSA 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


520 
520 
521 


> REPTS  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  •  . 

PRINTING  TO  ORDER 


020 
120 
220 
240 
320 
340 
400 
420 
440 
460 
480 
520 


320 
440 
460 
480 
500 
520 


220 
260 


Kind  of  business  and  merchandise  line 


STATIONERY  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL^ 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL^ 


HAYi  GRAIN.  FEED  STORES  (SIC  5962) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


total!. 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


HARDWARE 

FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


JEWELRY  STORES  (SIC  597) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
(D) 


8    566 

(D) 
(D) 
(D) 
(D) 
421 
(D) 
(D) 
(D) 
(D) 
7  014 
(D) 
(0) 


430 
(D) 
(D) 
(D) 
126 
(D) 


8    264 
7    501 


(D) 
857 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

100.0 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
4.9 
(D) 
(D) 
(0) 
(D) 
81,9 
(D) 
(0) 


100.0 

88.2 
(D) 
(D) 
(D) 
7.8 
(D) 


(X) 
100.0 


(0) 

11.4 


280 

280 
280 
281 
282 
283 
284 
2S5 
286 

300 
500 
520 

520 
520 
529 


, REPTG  ADDL  DETAIL  FOR  LINE  280 

1  JEWELRY-OPTICAL  GOODS 

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


; REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 
WATCH.  CLOCK.  JEWELRY  REPAIRS. 


220 
340 
380 
400 
420 
480 
500 
520 


220 
340 
380 
400 
420 
480 
500 
520 


220 
340 
480 
500 
520 


020 
080 
260 


Kind  of  business  and  merchandise  line 


JEWELRY  STORES — CONTINUED 


JEWELRY-OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FUEL.  ICE  DEALERS  (SIC  598) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 
PACKAGED  ALCOHOLIC  BEVERAGES. 
KITCHENWARE-HOME  FURNISHINGS. 


Estab- 
lishments 

(number) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


48 

7  424 

48 

5  410 

45 

916 

31 

(D) 

46 

2  507 

24 

369 

44 

809 

6 

(0) 

3 

(D) 

6 

(D) 

46 

734 

43 

6  882 

(NA) 

(NA) 

43 

667 

Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


83 

23 

768 

63 

21 

710 

4 

(D) 

7 

319 

3 

(D) 

4 

(D) 

4 

(D) 

63 

20 

001 

3 

(D) 

13 

341 

59 

21 

189 

48 

19 

568 

1 

(D) 

6 

(D) 

3 

(D) 

4 

(D) 

4 

(D) 

48 

18 

251 

2 

(D) 

9 

191 

1    346 

(D) 
(D) 
954 
(D) 
(D) 


(D) 

(D) 

10 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Oreg.     7K-273 


TABLE  3    Oregon— standard  Metropolitan  Statistical  Areas:    1963-continued 


Portland  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
hshments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


320 
500 
520 


220 
300 
500 
520 


FLOR I STS--CONT INUED 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES"  STANDS  (SIC  5993) 
TOTAL  

NEWS  DEALERS!  NEWSSTANDS  (SIC  5991) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CAMERA  I  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 

TOTAL^ 

OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY  I  TOY  I  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


(D) 

t90 

14 


136 

(D) 


1  509 

(D) 

(D) 

1  365 

(D) 


3  697 
(D) 


1  222 
(D) 


1  091 
(D) 


(D) 

97.1 

0.5 


(X) 

100. 0 


100.0 

(D) 

(D) 

90.5 

(D) 


(X) 
100.0 


(X) 
(0) 


(X) 
(D) 


TOTAL 


(D) 


(X) 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


200 
220 
240 
260 
340 
400 
460 
480 
500 
520 


PET  SHOPS  (SIC  5999  PART) 

TOTAL^ 

OTHER  (SIC  5999  PART) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

ALL  OTHER  MERCHANDISE  , 

NONSTORE  RETAILERS 
(SIC  S3  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC .  FOOTWEAR  . 
WOMEN'S-GIRLSi  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  , 


2  201 
1  388 
1  388 


(0) 
(0) 


6  014 

5  658 

(D) 
858 
(D) 
(D> 

63 
(D) 
(D) 
(D) 
(D) 

18 


(X) 
100.0 
100.0 


75 

33  343 

(X) 

57 

30  205 

100.0 

7 

(D) 

(D) 

4 

(D) 

(D) 

7 

(D) 

(D) 

12 

(D) 

(0) 

14 

(D) 

(D) 

14 

(D) 

(0) 

13 

(D) 

(D) 

13 

(D) 

(D) 

19 

2  478 

8.2 

13 

(D) 

(D) 

15 

713 

2.4 

11 

(D) 

(D) 

13 

(D) 

(D) 

12 

(D) 

(D) 

15 

(0) 

(D) 

2 

(D) 

(D) 

11 

(0) 

(D) 

12 

(D) 

(0) 

1 

(D) 

(D) 

2 

(D) 

(D) 

30 

5  736 

19.0 

16 

789 

2.6 

(X) 
(0) 


(X) 

100.0 

(D) 
15.2 
(D) 
(D) 
1.1 
(D) 
(D) 
(0) 
(D) 
0.3 


^Standard  Notes:       -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


7K-274  Pacific— Oreg. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


220 

240 

240 
240 
241 

260 
300 
320 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  n^erchandise  line 


RETAIL  TRADEt  TOTAL  .  .  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  c 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

ALCOHOLIC  DRINKS , 

PACKAGED  ALCOHOLIC  BEVERAGES , 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING?  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS.  .  .  .  .  , 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELI^Y-OPTICAL  GOODS 

SPOR-ING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  , 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENTi  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS. .  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

PACKAGED  ALCOHOLIC  BEVERAGES.  .... 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS.  .... 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


, REPTG  ADDL  DETAIL  FOR  LINE  240 

•FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


7    096 

4   932 

983 
1  047 
525 
621 
959 
848 
421 
522 
395 
345 
460 
344 
585 
370 
410 
592 
466 
317 
1  036 
1  114 
150 
129 
187 
1  074 
1  183 


554 

411 

3 

1 

3 

3 

1 

4 

11 

59 

53 

100 

27 

94 

257 

319 

12 

16 

50 

87 

17 

21 

39 

64 


152 

133 

9 
13 

12 
12 
12 

3 

2 

92 


Sales 


($1,000) 


1  180  156 

986  498 

215  327 
42  596 
17  766 

30  171 
15  550 
37  922 
24  791 

36  886 
15  623 
13  617 
24  246 
20  222 
10  192 

5  209 
10  296 
17  930 
47  181 
182  544 
59  462 

37  161 
24  926 
27  232 
13  505 

31  562 
24  335 


101  262 

84  941 

(Z) 
(D) 
<D) 
(0) 
<D) 
(Z) 
(Z) 

1  239 
554 

1  716 
(D) 

1  386 

10  238 

42  121 

(0) 

57 

1  120 

23  452 

(D) 

(0) 

351 

1  048 


32  293 

30  080 

255 
76 

3  661 

64 
64 

(D) 

(D) 

I  971 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

21.8 
4.3 
1.8 
3.1 
1.6 
3.8 
2.5 
3.7 
1.6 
1.4 
2.5 
2.0 
1.0 
0.5 
1.0 
1.8 
4.8 

18.5 
6.0 
3.8 
2.5 
2.8 
1.4 
3.2 
2.5 


(X) 

100.0 

(Z) 
(D) 
(D) 
(D) 
(D) 
(Z) 
(Z) 
1.5 
0.7 
2.0 
(D) 
1.6 
12.1 
49.6 
(D) 
0.1 
1.3 
27.6 
(D) 
(0) 
0.4 
1.2 


0.8 
0.3 

100.0 
1.7 
1.7 

(D) 
(0) 
6.6 


340 

340  > 

340 

341 

342 

343 

344 

345  > 

346  ^ 
347 
348 
349 
351 
352 
353 
354 
355 

480 
500 
520 


200 
240 
260 
320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
520 


080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS--CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  i 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  , 
METAL  ROOFING  AND  SIDING  .  .  .  .  , 

MASONRY  SUPPLIES  . 

INSULATION  . 

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


PLUMBING  EQUIP. 
(SIC  522) 


DEALERS 


PAINT.  GLASS.  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


■REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
I  LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISH.  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  


HARDWARE  STORES  (SIC  5251) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING,  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


Estab- 
lishments 

(number) 


133 

27 

506 

120 

27 

950 

120 

25 

654 

118 

9 

946 

115 

4 

220 

105 

1 

257 

27 

342 

92 

1 

339 

106 

2 

171 

106 

1 

598 

99 

1 

348 

31 

(0) 

51 

(0) 

89 

869 

97 

556 

13 

543 

74 

1 

026 

15 

198 

1 

(0) 

8 

41 

Sales 


($1,000) 


3    178 


2 

(0) 

4 

188 

3 

(D) 

1 

(0) 

30 

2  731 

25 

2  831 

25 

2  398 

11 

114 

20 

(D) 

16 

279 

15 

(D) 

11 

(0) 

3 

(D) 

5 

182 

(D) 


17   731 


3 

13 

1 

(D) 

3 

(D) 

3 

(D> 

1 

(D) 

4 

(D) 

9 

(D) 

42 

(0) 

25 

(D) 

89 

1  576 

27 

(0) 

87 

1  342 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-275 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  hne 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


HARDWARE  STORE'S  —  CONTINUED 


320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


HARDWARE. 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


340. 


REPTG  ADDL  DETAIL  FOR  LINE 
1  LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


FARM  EQUIP.  DEALERS  (SIC  5252) 
TOTAL  


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
500 
520 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS ■ 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR( 

ALL  FOOTWEAR.  ....  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  ■ 

TIRES-BATTERIES-ACCESSORIES  ■ 

FARM  EQUIPMENTi  i-lACHINERY 

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


112 

107 
107 
92 
96 
104 

95 

95 
95 
95 
32 

1 

10 

30 

5 

4 

1 

35 

13 


202 

104 

21 

15 

29 

138 

164 

170 

140 

172 

80 

93 

146 

107 

92 

130 

45 

12 

21 

11 

8 

162 

34 


7  108 

13  521 

6  798 

1  146 

1  675 

3  985 

1  888 

12  006 

1  852 

(D) 

(D) 

(D) 
(D) 
(D) 
127 
(0) 
(D) 
(D) 
(D) 


87  671 

2  790 

(D) 

(D) 

(D) 

1  806 

12  072 

19  545 

5  543 

10  305 


04 

15  991 

72 

(D) 

14 

481 

2 

(D) 

95 

796 

85 

(D) 

95 

(D) 

75 

(D) 

99 

2  402 

46 

(0) 

47 

253 

97 

1  572 

71 

304 

47 

(D) 

89 

750 

51.0 

100.0 

50.3 

8.5 

12.4 

29,5 

13.5 

100.0 

15.4 

(0) 

(0) 

(D) 
(D) 
(D) 
0.9 
(D) 
(D) 
(D) 
(0) 


100.0 

3.2 

(D) 
(D) 
(D) 
2.1 
13.8 
22,3 
6.3 
11.8 
6,3 
5.1 
4.2 
1.1 
2,2 
3.3 
(D) 
(0) 
(D) 
(D) 
(D) 
6.4 
3,3 


100.0 

(D) 
3,0 
(D) 
5.0 
(D) 
(0) 
(D) 
15.0 
(0) 
1.6 
9.8 
1.9 
(D) 
4.7 


340 
460 
500 
520 


020 
040 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 


LIMITED  PRICE  VARIETY  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  ,  , 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  . 

MEN'S  CLOTHING  

BOYS'  CLOTHING  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


;REPTG  ADDL  DETAIL  FOR  LINE  200. 
> CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


, REPTG  ADDL  DETAIL  FOR  LINE  220,  .  . 

> MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
MAJOR  HOUSEHOLD  APPLIANCES  .  .  ,  , 
RADIOS-TV'S-MUSICAL  INSTRUMENTS.  , 
ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


> REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS. 

FLOOR  COVERINGS .  ,  , 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS,  .  .  , 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


> REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


►REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  ,  ,  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


(D) 

(D) 

3  540 

39 


28  716 

1  832 

26 

(D) 

153 

(0) 

5  889 

22  566 

5  548 
4  142 
1  389 

7  034 

22  246 

6  415 
445 
343 
119 
571 
(D) 
633 

1  155 

1  455 
220 
(D) 

2  439 

3  919 

(D) 
(D) 
(0) 
(D) 
(D) 

1  212 

7  643 
945 
(D) 
271 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 

12  346 
545 
(D) 
320 
(D) 

(D) 
535 
(D) 

7  174 
664 
362 
301 

(D) 

(D) 
(D) 
(0) 
(D) 


(D) 

(D) 

22.1 

0,2 


100,0 

6.4 
0,1 
(0) 
0.5 
(D) 
20,5 

100.0 

24.6 

18.4 

6.2 

24.5 

100.0 
28,3 
2.0 
1,5 
0.5 
2.6 
(D) 
2.8 
5.2 
6,5 
1,0 
(D) 

8,5 
13,6 

100,0 
(D) 
(D) 
(D) 
(D) 

4.2 

100.0 

12.4 

(D) 

3.5 

(D) 

(D) 

100.0 
(0) 
(D) 
(D) 

(D) 

100.0 
4.4 

(D) 
2.6 

(D) 

10) 
1.9 
(0) 

100,0 
9,3 
5.0 
4.2 

(0) 

100.0 
(D) 
(D) 
(D) 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
'Nonstore  retailers,  part  of  SIC  majoi  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-276  Pacific-Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


V 

^ 

V 

a 


'Is    ^^ 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


>.,  see  "Description  of  the  Tables"  in  front] 


400 
420 
440 
460 
500 

500 
500 
501 
502 
503 

520 


1  REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 
ALL  OTHER  MERCHANDISE 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
160 
200 
220 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES — CONTINUED 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
ALL  OTHER  MERCHANDISE  .  .  .  . 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL^ 


SEWINGt  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  ■ 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE 

LUMBER-BUILDING  MATERIALS  , 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

FARM  EQUIPMENT.  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  , 

I REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 
(GROCERIES-OTHER  FOODS  .  .  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS. 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


Estab- 
lishments 

(number) 


681 

681 

24 

51 

293 

494 

463 

66 

85 

24 

20 

18 

2 

103 

13 

22 

52 

15 

53 

5 

1 

12 

7 

434 

15 


576 

530 
530 
504 
491 
465 
525 

16 

51 

292 

487 
458 
66 
85 
24 
20 
18 


Sales 


($1,000) 


(D) 

(D) 
(D) 
58 
(D) 

18  599 

449 

(Dl 

89 

(D) 

(D) 


241  819 

204  329 
368 
(D) 

4  958 
12  010 

7  097 
346 
594 
(D) 
191 
(D) 
(D) 
976 
(Z) 
141 
555 
(Z) 
432 
(Z) 
(D) 
168 
(Z) 

7  755 
198 


198  536 

227  914 

191  266 

45  321 

17  776 

10  502 

117  738 

284 
(D) 
(D) 
U  982 
7  062 
346 
594 
(D) 
191 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
0.2 
(D) 

100.0 
2.4 
(D) 
0.5 
(Dl 

(D) 


100.0 

84.5 
0.2 
(D) 
2.1 
5.0 
2.9 
0.1 
0.2 
(D) 
0.1 
0.1 
(D) 
0,4 
(Z) 
0.1 
0.2 
(Z) 
0.2 
(Z) 
(D) 
0.1 
(Z) 
3.2 
0.1 


84.2 

100.0 

83.9 

19.9 

7.8 

4.6 

51.7 

0.1 
(D) 
(0) 
5.1 
3.0 
0.1 
0.3 
(D) 
0.1 
(0) 


240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


1 REPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


020 
040 
100 


Kind  of  business  and  merchandise  line 


GROCERY  STORES. 
DELICATESSENS- 


INCLUDING 
-CONTINUED 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL^ 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 
TOTAL^ 


RETAIL  BAKERIES  (SIC  546) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIES.  NONMANUFACTURI NG 
(SIC  5463) 


TOTAL 


Estab- 
lishments 

(number) 


2 

(D) 

103 

976 

13 

(Z) 

22 

141 

52 

555 

15 

(Z) 

53 

432 

5 

(Z) 

1 

(D) 

11 

(D) 

7 

(Z) 

430 

7 

731 

425 

202 

441 

425 

7 

690 

412 

5 

455 

172 

2 

267 

Sales 


($1,000) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(D) 


(D) 


(D) 


3   361 

2   058 

2  000 
(D) 
(D) 


(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05«. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-277 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


•.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  55H) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS , 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANOISE  RECEIPTS  . 


PASSENGER  CAR  DEALERS i 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSt  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 
NEW  COMMERCIAL  VEHICLESi  WHOLESALE 
USED  PASSENGER  CARSt  RETAIL.  .  .  . 
USED  PASSENGER  CARSi  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


419 

1 

1 

1 

27 

9 

28 

H 

41 

26 

10 

293 

199 

339 

6 

1 

2 

51 

295 


242 

2 

2 

1 

242 

178 

238 

3 

1 

7 

223 


202 

2 

2 

1 

202 

195 
195 
195 

11 

134 

6 

191 

93 
122 

13 

148 

140 

140 

67 

6 

108 


259  977 

232  711 

(D) 
(0) 
(0) 
777 
117 
211 
(Zl 

2  260 

259 

(Z) 

181  416 

2  122 

24  519 

(0) 

(01 

(D) 

7  288 
13  159 


202  563 

(0) 

(D) 

(D) 

172  999 

1  859 

15  051 
(D) 
(D) 
173 

12  058 


181  639 

172  144 

(D) 

(D) 

(D) 

147  292 


169  293 

144  841 

75  950 

393 

20  074 

(D) 

37  834 

3  354 

(D) 

(0) 

(0) 

124  655 

1  444 

1  119 

(D) 

(0) 


REPTG  ADDL  DETAIL  FOR  LINE  400.  .  .  . 
AUTO  FUELS-LUBRICANTS  

GASOLINE 

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  .... 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 
'Merchandise  line  detail  viithheld  due  to  insufficient  reporting. 


100.0 

(D) 
(D) 
(D) 
0.3 
0.1 
0.1 
(Z) 
1.0 
0.1 
(Z) 

78.0 
0.9 

10.5 
(0) 
(D) 
(D) 
3.1 
5.7 


100.0 

(D) 
(D) 
(D) 
85.4 
0.9 
7.4 
(D) 
(D) 
0.1 
6.0 


100.0 

(D) 

(D) 

(D) 

85.6 

100.0 

85.6 

44.9 

0.2 

11.9 

(0) 

22.3 

2.0 

(D) 

(D) 

(Dl 

100.0 
1.2 
0.9 
(D) 
(D) 


420 

420 
420 
421 
422 
423 
424 

440 
460 
500 
520 

520 
520 
527 
528 


DOMESTIC  CAR  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANOISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
401 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLESi  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARSi  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

I REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANOISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
385 
386 
387 

400 

400 
400 
401 
402 
403 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLESi  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARSi  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 


AUTO  FUELS-LUBRICANTS  

> REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


199 

190 
190 
188 
162 
164 
129 

3 

1 

5 

187 

183 

183 

179 

67 


12  683 

165  751 

12  300 

7  046 
2  871 

886 
1  506 

(D) 

(D) 

(D) 

9  943 

160  213 
9  802 

8  862 
864 


10  531 
9  236 

7  599 

8  169 
6  695 
3  336 

(0) 
2  364 
(D) 
(D) 
(D) 

62 

6  208 

62 
(D) 
(0) 

836 

8  121 
819 
398 
118 
86 
129 

744 

7  588 
744 
(0) 
(0) 


7.4 

100.0 
7.4 
4.3 
1.7 
0.5 
0.9 

(D) 
(D) 
(D) 
5.8 

100.0 
6.1 
5.5 
0.5 


82.3 

100.0 

82.0 

40.8 

(D) 

28.9 

(0) 

(D) 

(0) 

0.7 

100.0 
1.0 
(D) 
(D) 

9.1 

100.0 
10.1 
4.9 
1.5 
1.1 
1.6 


100.0 
9.8 
(D) 
(D) 


27 

25 

161 

(X) 

23 

21 

183 

100.0 

23 

18 

108 

85.5 

20 

18 

744 

100.0 

20 

16 

038 

85.6 

20 

9 

319 

49.7 

2 

(D) 

(D) 

9 

(0) 

(D) 

19 

4 

726 

25.2 

7 

(Dl 

(D) 

7 

(D) 

(D) 

20 

(D) 

to) 

15 

14 

204 

100.0 

15 

62 

0.4 

5 

23 

0.2 

1 

(D) 

(D) 

12 

(D) 

(D) 

7K-278  Pacific— Oreg. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


>.,  see  "Description  of  the  Tables"  in  front] 


420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


REPTG  ADOL  DETAIL  FOR  LINE  420 

I  TIRES-BATTERIES-ACCESSORIES 

PARTS  I  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERSi 
NONFRANCHISED  (SIC  552) 


(^ 


It; 


260 
300 

340 
380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 


Kind  of  business  and  merchandise  line 


DOMESTIC  AND  IMPORTED  CAR  DEALERS — CON. 
TIRES-BATTERIES-ACCESSORIES  


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
LUMBER-BUILDING  MATERIALS  .  . 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  COMMERCIAL  VEHICLESi  RETAIL. 

USED  PASSENGER  CARSi  RETAIL.  .  . 

USED  PASSENGER  CARSt  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


,  REPTG  ADDL  DETAIL  FOR  LINE  400. 

> AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTER  I ES-ACCESSORI ES 


'REPTG  ADDL  DETAIL  FOR  LINE  420 

' TIRES-BATTERIES-ACCESSORIES  

PARTS t  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSt  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


520  J REPTG  ADDL  DETAIL  FOR  LINE  520. 
520  1 NONMERCHANDISE  RECEIPTS  .  .  .  . 
527  I  SERVICE  LABOR. 


528  I    OTHER  NONMERCHANDISE  RECEIPTS. 


040 
220 
260 
300 
320 
340 
380 
400 

400 
400 
401 


TIRE.  BATTERYi  ACCESSORY 
DEALERS  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


1  532 

16  231 

1  197 
704 
242 
(D) 
(D) 

(D) 
1  371 

17  875 
1  229 

(D) 
(D) 


8  436 

(D) 
(D) 
(D) 

7  987 

8  026 
7  680 

397 
(D) 
6  670 
279 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 

149 

1  193 
(D) 
38 
(D) 
(D) 
(D) 

(D) 
(D) 
56 

962 

46 
(D) 
(D) 


16  156 

10  838 

(D) 
429 
65 
59 
54 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


7.2 

100.0 
7.4 
4.3 
1.5 
(D) 
(D) 

(0) 
6.5 

100.0 
6.9 
(D) 
(D) 


(X) 

100.0 

(D) 

(D) 

(D) 

94.7 

100.0 
95.7 
4.9 
(D) 
83.1 
3.5 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 

1.8 

100.0 
(D) 
3.2 

(D) 
(D) 
(D) 

(D) 
(D) 
0.7 

100.0 
4.8 
(D) 
(D) 


100.0 

(D) 
4.0 
0.6 
0.5 
0.5 
(D) 
(D) 
(D) 

100.0 
(D) 
(D) 


420 

420 
420  } 

426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
480 
500 
520 

520 
520 
524 
525 
526 


300 
380 
400 
420 
500 
520 


380 
500 

500 
500 
504 
505 
507 

520 

520 
520 
532 


Kind  of  business  and  merchandise  line 


TIREi  BATTERY.  ACCESSORY  DEALERS--C0N. 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING.  . 

OTHER  NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL^ I 


MISC.  AIRCRAFT'  MARINEi  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ...... 


AIRCRAFTi  BOATi  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS.  . 
ALL  OTHER  MERCHANDISE 


••REPTG  ADDL  DETAIL  FOR  LINE  500.  . 

ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 
CAMP  TRAILERS-TRAVEL  TRAILERS.  . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 

J NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


Estab- 
lishments 

(number) 


52 

8 

121 

52 

6 

799 

35 

1 

407 

38 

1 

366 

22 

316 

32 

1 

549 

13 

83 

33 

1 

130 

18 

152 

30 

579 

7 

52 

24 

150 

2 

(D) 

1 

(D) 

10 

53 

45 

(D) 

33 

5 

779 

33 

674 

21 

(D) 

23 

(D) 

21 

205 

Sales 


($1,000) 


12   073 


17 

(D) 

5 

(D) 

1 

(D) 

3 

(D) 

22 

6  635 

16 

137 

(D) 
(D) 

6    140 

6    096 

4   865 

(D) 

(D) 

(D) 

(D) 
(D) 
(D) 


Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Oreg.     7K-279 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTAL 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  55It) 


TOTAL 


REPTG  SALES  BY  BROAD  MOSE  LINES 


020 
040 
080 
100 
120 
140 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 

421 
423 
424 

440 
480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .... 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

; AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


'REPTG  ADDL  DETAIL  FOR  LINE  420 

I  TIRES-BATTERIES-ACCESSORIES 

PARTS  I  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENTi  MACHINERY 
HOUSEHOLD  FUELS- ICE  .  .  . 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
■NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
440 
500 
520 


APPAREL  I  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING)  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPER  I ES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  APPAREL  STORES' 
CUSTOM  TAILORS  (SIC  561'  567) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


723 

41 
13 

3 

48 

3 

2 

2 

10 

8 

1 

1 

723 

677 
677 
673 
92 
600 

630 

597 
597 
241 
107 
562 

4 
37 
26 

438 

421 

421 

400 

89 


304 

5 

129 

199 

169 

42 

1 

13 

5 

25 

17 

3 

1 

2 

17 

19 


67  281 

308 

1  065 
(0) 
292 
(Z) 
(D) 
(D) 

55 
41 
(D) 
(D) 

55  302 

61  688 
51  188 
45  903 

2  140 

3  149 

7  144 

56  016 
6  577 

1  242 
459 

4  978 

(D) 
455 
119 

2  440 

40  042 
2  290 
1  756 

524 


9  626 

7  484 
(0) 


100.0 

0.5 
1.6 
(D) 
0.4 
(Z) 
(D) 
(D) 
0.1 
0.1 
(D) 
(D) 
82.2 

100.0 

83.0 

74.4 

3.5 

5.1 

10.6 

100.0 

11.9 

2.2 

0.8 

8.9 

(D) 
0.7 
0.2 
3.6 

100.0 
5.7 
4.4 
1.3 


(Z) 

(Z) 

10 

878 

30.7 

13 

991 

39.5 

8 

59.-. 

24.3 

1 

451 

4.1 

(D) 

(D) 

(D) 

(D) 

(Z) 

(Z) 

87 

0.2 

65 

0.2 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

(X) 

100.0 

(D) 


140 
160 
180 
260 
280 
300 
500 
520 


MEN'S.  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS — CONTINUED 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  557) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  558) 


TOTAL 


120 
140 
160 
180 
200 
260 
280 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  REAOY-TO-WEAR  STORES  (SIC  552) 
TOTAL  


WOMEN'S  ACCESSORY'  SPEC.  STORES. 
FURRIERS  (SIC  563.  558) 


120 
140 

140 
140 
142 
146 


MILLINERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

HOSIERY  STORES  (SIC  563  PART) 

TOTAL  


APPAREL'  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
.MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  CLOTHING  


150 
115 

3 

6 
115 

13 
1 
1 

11 


6  771 
(D) 
545 
(D) 
12 
(D) 
(D) 
23 


9  675 

(D) 
34 
8  961 
(0) 
(D) 
(D) 
37 
(D) 
39 


82 
(0) 


1  930 


90.5 
(0) 
8.6 
(D) 
0.2 
(D) 
(D) 
0.3 


100.0 

(D) 
0.4 
92.6 
(0) 
(D) 
(0) 
0.4 
(D) 
0.4 


(X) 
100.0 


(D) 

(D) 

(D) 

(0) 

(D) 

100.0 

(D) 

(D) 

(D) 

(0) 

(U) 

(D) 

Standard  Notes:        -  Represents  zeio.       (D)  Withheld  to  avoid  disclosure,       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-280  Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


C 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^J^.^^^,  see  "Description  of  the  Tables"  In  front] 


160 

160 
160 

161 
163 
161 
165 
168 
172 
173 
174 
176 

180 
200 
260 
280 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
340 
440 
500 
520 


Kind  of  business  and  merchandise  line 


APPARELf  ACCESSORYi  OTHER  SPEC. 
STORES --CONTINUED 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  160.  ,    ,     ,    . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

FURRIERS'  FUR  SHOPS  (SIC  568) 

TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  , 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 


■REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


> REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 


TOTAL 


MEN'S  SHOE  STORES  (SIC  566  PART) 


Estab- 
lishments 

(number) 


77 


Sales 


($1,000) 


1  604 

1  729 

1  488 

106 

(D) 

36 

240 

694 

224 

113 

(D) 

31 

(0) 
(D) 
(D) 
(D) 
(D) 


12  808 

12  079 


863 
116 

(D) 
192 
317 

(0) 
431 


1  036 
(0) 

9 
(D) 
119 
305 
(D) 
(Dl 
(D) 
(D) 
(0) 

2  037 
(D) 
(D) 
(D) 
(D) 

38 
(0) 
(D) 
(D) 
(D) 

86 
(D) 


(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


85.1 

100.0 

86.1 

6.1 

(D) 

2.1 

13.9 

40.1 

13.0 

6.5 

(D) 

1.8 

(0) 
(D) 
(D) 
(0) 
(D) 


(X) 

100.0 

32.6 

100.0 

39.0 

(D) 

6.7 

U.l 

(D) 

15.1 

36.4 

100.0 
40.0 
(0) 
0.3 
(0) 
4.6 
11.8 
(0) 
(D) 
(D) 
(0) 
(0) 

16.9 
(0) 
(D) 
(D) 
(D) 
0.3 
(D) 
(D) 
(D) 
(D) 
0.7 
(D) 


140 
160 
180 

180 
180 
181 
182 
183 

300 
500 
520 


, REPTG  ADDL  DETAIL  FOR  LINE  130.  . 
>ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


200 
220 
240 
260 
300 
320 
340 
400 
420 
500 
520 


200 
220 
240 
260 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


CHILDREN'S.  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S'  INFANTS' 
STORES  (SIC  564) 


MISCELLANEOUS  APPARELt  ACCESSORY 
STORES  (SIC  569) 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  ■ 

ALL  OTHER  MERCHANDISE  • 

NONMERCHANDISE  RECEIPTS  ■ 


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


1 

(D) 

9 

20 

52 

4  308 

47 

4  029 

47 

3  989 

47 

1  151 

47 

2  081 

45 

757 

1 

(D) 

1 

(D) 

4 

(0) 

Sales 


($1,000) 


(D) 


43   319 


239 

30 

773 

50 

466 

158 

13 

337 

116 

13 

482 

86 

1 

963 

10 

(D) 

8 

211 

11 

84 

1 

(D) 

2 

(D) 

13 

(0) 

75 

1 

086 

184 

23 

992 

116 

16 

107 

39 

(D) 

49 

1 

870 

109 

(D) 

43 

405 

5 

(Z) 

2 

(D) 

6 

(D) 

6 

48 

28 

286 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes: 


Represents  zem.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific—Oreg.     7K-281 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


FURNITURE  STORES  (SIC  57131 
TOTAL  


200 
220 

2«0 

210 
240 
243 
244 
245 
246 
247 

260 
300 
320 
340 
500 
520 


200 
220 
240 
260 
320 
340 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  c 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADOL  DETAIL  FOR  LINE  240.  .  .  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE.  .  .  .  . 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  . 

KITCHENWARE-HOME  FURNISHINGS , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS.  .... 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  • 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


CHINAi  GLASSWARE)  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


, REPTG  ADDL  DETAIL  FOR  LINE  260.  . 

KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


300   SPORTING-RECREATION  EQUIPMENT 
320  I  HARDWARE 


141 
(D) 

10  584 

11  639 

9  317 

(D) 

5  875 

1  484 

272 

(D) 

(0) 
(D) 
(D) 
(D) 
(D) 
(0) 


3  160 

2  607 

(D) 
(D) 
2  341 
(D) 
(D) 
(D) 
(D) 
(0) 


(D) 


(D) 
015 

557 
076 
642 
(D) 
354 
(D) 

(D) 
520 


4  783 

1  505 

(D) 

(0) 

(D) 
(0) 


1.1 

(D) 

80.2 

100.0 

80.0 

(D) 

50.5 

12.8 

2.3 

(0) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
89.8 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 


100.0 

(D) 
67.8 

100.0 

77.4 

55.5 

(D) 

5.4 

(0) 

(D) 
17.1 

100.0 
31.5 

(D) 
(D) 

(0) 
(0) 


340 
400 
420 
500 
520 


220 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
500 
520 


020 
040 
060 


HOUSEHOLD  APPLIANCE  STORES — CONTINUED 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  .  .  , 

RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL^ 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


TOTAL 


EATINGi  DRINKING  PLACES  (SIC  58) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


EATING  PLACES  (SIC  5812) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS. ■ 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 

MEALS-SNACKS 

ALCOHOLIC  DRINKS.  .  . 


89 

948 

468 

153 

233 

3 

2 

7 

3 

35 

48 


742 

57 

742 

119 

24 

104 

2 

1 

2 

1 

20 

18 


829 
506 

35 

506 
113 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

53 

0.6 

511 

5.8 

4  232 

3  694 

3  629 
(D) 
(0) 


149 
(D) 


82  077 

58  581 

446 
39  505 
16  492 
835 
821 
(Z) 
(D) 
(0) 
(Z) 
197 
183 


59  942 
41  667 


46  554 

31  294 

(Dl 

26  466 

3  989 


(X) 

100.0 

98.2 
(D) 
(0) 


(X) 
100.0 


100.0 

0.8 
67.4 
28.2 
1.4 
1.4 
(Z) 
(D) 
(D) 
(Z) 
0.3 
0.3 


(D) 

(0) 

36  337 

87.2 

4  100 

9.8 

156 

0.4 

434 

1.0 

(D) 

(D) 

(D) 

(D) 

(Dl 

(0) 

(D) 

(D) 

(D) 

(D) 

89 

0.2 

(X) 

100.0 

(0) 
84.6 
12.7 


Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reportine. 


7K-282  Pacific-Oreg. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


080 
100 
120 
280 
300 
400 
500 
520 


020 
OUO 
060 
080 
100 


020 
040 
060 
080 
100 
300 
500 


»; 


040 
060 
100 


020 
040 
060 
080 
100 
120 
280 
300 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RESTAURANTS  1  LUNCHROOMS — CONTINUED 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  ,    .    ,     . 
CIGARS-CIGARETTES-TOBACCO  

REFRESHMENT  PLACES  (SIC  5812  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 
ALL  OTHER  MERCHANDISE  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEOS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORESt  PROPRIETARY  STORES 
(SIC  59  PART  591) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


Estab- 
lishments 

(number) 


203 

21 
203 

2 

14 

1 

4 


349 

32 

206 

349 

129 

129 

1 

1 

5 

2 

15 

30 


265 

205 

47 

32 

4 

132 

205 
12 
31 
13 
18 
20 
3 
50 


Sales 


($1,000) 


56 

394 
(D) 
(D) 
(D) 
(D) 
139 
89 


1  558 

(D) 
1  471 
64 
(0) 
(D) 


204 
488 
(D) 
(D) 
23 
(D) 
(D) 


912 
(D) 
(0) 


16  914 

(D) 
3  168 
12  392 
679 
387 
(D) 
(D) 

33 
(D) 
(D) 

94 


50  222 

41  578 

193 

683 

22 

1  500 

28  840 

(D) 

1  440 

(0) 

(D) 

402 

(D) 

689 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


0.2 

280 

1.3 

300 

(D) 

320 

(D) 

340 

(D) 

400 

(0) 

420 

0.4 

460 

0.3 

480 

500 

520 

100,0 

(0) 

94.4 
4.1 
(D) 
(D) 


100.0 

2.6 

95.4 
(0) 
(D) 
0.3 
(D) 
(0) 


94.1 
(D) 
(0) 


(X) 

100.0 

(D) 
18.7 
73.3 
4.0 
2.3 
(D) 
(D) 
0.2 
(D) 
(0) 
0.6 


(X) 

100.0 

0.5 
1.6 
0.1 
3.6 
69.4 
(0) 
3.5 
(D) 
(D) 
1.0 
(D) 
1.7 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 


Kind  of  business  and  merchandise  line 


DRUG  STORESi  PROPRIETARY  STORES — CON. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ....... 

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS .  .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN<S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMENiS-GIRLS'  CLOTHINGi  EXC.  FOOTWEARc 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  ......... 

NONMERCHANDISE  RECEIPTS  . 

LIQUOR  STORES  (SIC  592) 
TOTAL 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE • 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  


Estab- 
lishments 

(number) 


109 

923 

2.2 

27 

588 

1.4 

17 

(D) 

(0) 

10 

(D) 

(D) 

9 

(D) 

(D) 

8 

(D) 

(D) 

2 

(D) 

(D) 

1 

(D) 

(D) 

128 

2  439 

5.9 

26 

209 

0.5 

605 

12 

7 

6 

150 

19 

1 

20 

11 

20 

6 

68 

30 

38 

62 

65 

64 

25 

11 

19 

34 

14 

87 

119 

141 

141 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 


(D) 


88  485 

(D) 
114 
(D) 
(D) 
445 
(D) 
119 
84 
96 
(Z) 

1  144 
888 
(D) 

3  058 
3  413 

2  609 
676 
436 
894 
686 
899 

26  148 

12  615 

6  831 

2  178 


2  075 


100.0 

(D) 
0.1 
(D) 
(D) 
0.5 
(D) 
0.1 
0.1 
0.1 
(Z) 
1.3 
1.0 
(0) 
3.5 
3.9 
2.9 
0.8 
0.5 
1.0 
0.8 
1.0 
29.6 
14.3 
7.7 
2.5 


(X) 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

218 

10.5 

704 

33.9 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

70 

3.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes:        -  Reoresents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than4).05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Oreg.     7K-283 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


500 
520 


ANTIQUE  STORES.  SECONDHAND  ST0RES--C0N 

ALL  OTHER- MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


220 
2t0 
500 
520 


BOOKi  STATIONERY  STORES  (SIC  594) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5912) 
TOTAL  


STATIONERY  STORES  (SIC  591(3) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


SPORTING  GOODS  STORES  (SIC  5952) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
010 
060 
140 
160 
180 
220 
240 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
340 
380 
420 
440 
500 
520 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  


REPTS  AODL  DETAIL  FOR  LINE  300.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUiPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 


HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


262 
(D) 


2  791 

(D) 

(D) 

2  587 

(D) 


(D) 
(D) 
(D) 

89 
(D) 

77 
(D) 
(D) 
(D) 
(D) 

2  751 
2  360 
472 
(0) 
587 
553 
(0) 
(0) 
190 

(0) 
(D) 

93 
(D) 
(D) 

53 
(D) 


12.6 
(0) 


100.0 

(D) 

(D) 

92.7 

(D) 


(D) 
(D) 
(D) 
2.3 

(D) 
2.0 
(D) 
(D) 

(D) 
(Dl 

100.0 

85.8 

17.2 

(D) 

21.3 

20.1 

(D) 

(D) 

6.9 

(D) 
(D) 
2.4 
(D) 
(D) 
1.4 
(D) 


BICYCLE  SHOPS  (SIC  5953) 
TOTAL  


020 
300 
320 
340 
380 
400 
420 
440 
460 
480 
520 


020 
260 
320 
340 
400 
420 
440 
460 
480 
500 
520 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL^ 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
JEWELRY-OPTICAL  GOODS  


REPTG  ADOL  DETAIL  FOR  LINE  280 

'JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


77 

55 

7 
15 
55 

50 
50 
50 
45 
50 
28 
49 
4 

5 

6 

52 

50 

(NA) 

50 


21  941 

(D) 
(D) 
896 
(D) 
(D) 
286 
(D) 
(D) 
18  064 
(D) 
676 


12  043 

9  730 

(D) 
(D) 
(01 
<D) 
(D) 
(D) 
(D) 
8  002 
(D) 
(D) 
216 


1  743 


5  527 

4  350 

(D) 

(D) 

3  048 


*  035 
>  742 
709 
185 
(0) 
106 
(D) 
9 

(D) 
(D) 
511 

4  035 

(NA) 

467 


100.0 

(D) 
(D) 
4.1 
(D) 
(D) 
1.3 
(D) 
(D) 
82.3 
(D) 
3.1 


(X) 

100.0 

(D) 
(D) 
(0) 
(0) 
(D) 
(0) 
(D) 
82.2 
(D) 
(D) 
2.2 


(X) 

100.0 

(D) 

(0) 

70.1 

100.0 
68.0 
17.6 
4.6 
(D) 
2.6 
(D) 
0.2 

(D) 

(D) 

11.7 

100.0 
(NA) 
11.6 


Standard  Notes:        -  Represents  zero.        (0)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  api  licable.        (Z)  Less  than  0.( 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-284  Pacific— Oreg. 


RETAIL  TRADE-Merchandise  Line  Sales 


ft: 


100 
200 
220 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


100 
200 
220 
300 
320 
340 
400 
420 
440 
480 
500 
520 


020 
040 
060 
100 
500 
520 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byA.A.A.AAA.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


BOTTLED  GAS  DEALERS  (SIC  5984) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE .  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FLORISTS  (SIC  5992) 
TOTAL^ 


CIGAR  STORESi  STANDS  (SIC  5993) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 
MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  


Estab- 
lishments 

(number) 


1 

(D) 

(D) 

1 

(D) 

(D) 

41 

589 

4.3 

2 

(D) 

(D) 

1 

(D) 

(D) 

14 

519 

3.8 

- 

(D) 

(D) 

9 

246 

1.8 

4 

(D) 

(D) 

1 

(D) 

(D) 

110 

11  648 

84.6 

6 

199 

1.4 

41 

482 

3.5 

Sales 


($1,000) 


6   349 

5   413 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
4  451 
(D) 
212 


849 

557 

(D) 
■  (D) 
(D) 
402 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
82.2 
(D) 
3.9 


(X) 

100.0 

(D) 
(D) 
(D) 
72.2 
(D) 
(D) 


240 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


Kind  of  business  and  merchandise  line 


CAMERA  I  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 


GIFTi  NOVELTYi  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL^. 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUGGAGE  1  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


HOBBY  I  TOYt  GAME  SHOPS 
(SIC  5999  PART) 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2    363 

(D) 


820 

776 

(D) 
629 

(D) 


68 

20 

048 

52 

17 

278 

9 

(D) 

1 

(D) 

3 

216 

26 

130 

25 

(D) 

25 

(D) 

25 

(D) 

25 

(D) 

29 

1 

708 

25 

(D) 

27 

(D) 

21 

(D) 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific— Oreg.     7K-285 


TABLE  4  Oregon— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


■ 

o 

m 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

(number) 

Sales 
($1,000) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 

1 

Kind  of  business  and  merchandise  line 

Estab- 
lishments 

(number) 

Sales 
($1,000) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 

300 
320 
3tt0 
«00 
«20 
440 
460 
500 
520 

NONSTORE    RETAILERS — CONTINUED 

SPORTING-RECREATION    EQUIPMENT    

HARDWARE 

LUMBER-BUILDING    MATERIALS    

AUTO    FUELS-LUBRICANTS    

TIRES-BATTERIES-ACCESSORIES    

FARM    EQUIPMENT.     MACHINERY    

HAY-GRAIN-FEED-FARM    SUPPLIES 

ALL   OTHER    MERCHANDISE    •■••••••• 

25 
27 
29 

1 

25 
25 
2 
28 
28 

38 

(D) 
657 
I    034 
(D) 
(D) 
(D) 
(D) 
764 
(D) 

(0) 

(Dl 
3.8 
5.0 
(Dl 
(D) 
(D) 
(D) 
4.4 
(D) 

(X) 

MERCHANDISE    VENDING    MACHINE 
OPERATORS    (SIC    534) 

10 
20 

(D) 

(D) 

(X) 

DIRECT    SELLING    (HOUSE-TO-HOUSE) 
ORGANIZATIONS    (SIC   535) 

TOTAL    ......•.•*.. 

NONMERCHANDISE    RECEIPTS    

MAIL-ORDER    HOUSES    (SIC    532) 

TOTAL    ••«#•••«•••• 

(X) 

standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-286    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2    Washington:    1963 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  tfie  Tables"  In  front] 


^. 


^ 


ft: 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


140 
220 
240 

240 
240 
241 
242 

260 
300 
320 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE.  TOTAL  .    ,    ,     .    . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS - 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT'  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANOISE  RECEIPTS  ■ 


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


; REPTG  ADDL  DETAIL  FOR  LINE  240 

> FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


803 

045 

560 

827 

847 

345 

Oil 

1  341 

985 

911 

1  249 

968 

1  449 

1  067 

1  031 

1  416 

1  091 
749 

2  968 

3  150 
282 
313 
520 

3  135 
6  913 


327 
269 

2 

8 
50 

46 

46 

46 

1 

9 

6 

184 


Sales 


(11,000) 


3  886  043 


698  555 
156  416 

63  573 
123  473 

50  582 

132  645 

98  300 

183  858 

61  987 

60  601 

98  736 

93  775 

47  587 

26  123 

45  902 

57  253 

121  148 

453  333 

187  470 

116  272 

45  531 

80  117 

64  850 
132  821 
158  947 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


251 

249 

737 

905 

201 

640 

2 

(D) 

1 

(D) 

5 

(Z) 

14 

(Z) 

7 

(Z) 

4 

(Z) 

9 

(Z) 

31 

(Z) 

142 

2 

961 

144 

2 

253 

238 

4 

010 

57 

(D) 

214 

3 

187 

539 

29 

849 

729 

101 

526 

23 

1 

646 

34 

446 

83 

2 

211 

145 

41 

899 

22 

651 

45 

1 

599 

95 

1 

374 

461 

7 

825 

(D) 
(D) 
(D) 

14  071 
252 
(D) 
(D) 

42 

(D) 

5  655 


100.0 

20.8 
4.7 
1.9 
3.7 
1.5 
3.9 
2.9 
5.5 
1.8 
1.8 
2.9 
2.8 
1.4 
0.8 
1.4 
1.7 
3.6 

13.5 
5.6 
3.5 
1.4 
2.4 
1.9 
4.0 
4.7 


100.0 

(Dl 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
1.5 
1.1 
2.0 
(0) 
1.6 
14.8 
50.4 
0.8 
0.2 
1.1 
20.8 
0.3 
0.8 
0.7 
3.9 


100.0 

(D) 
(Dl 
(D) 

100.0 
1.8 
(D) 
iD) 

0.1 
(D) 
7.5 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
440 
460 
480 
500 
520 


040 
220 
240 

240 
240 
241 

260 
300 
320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
480 
500 
520 


Kind  of  business  and  merchandise  line 


220 
260 
320 
340 
440 
480 
500 
520 


LUMBER  YARDS--CONTINUED 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  ■ 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  . 

INSULATION  . 

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 

AUTO  FUELS-LUBRICANTS  . 

FARM  EQUIPMENT.  MACHINERY  .  .  .  .  . 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANOISE  RECEIPTS  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURN I TURE-SLEEP  EQU I P . -FLOOR _ COVER I NGS . 

REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  ... 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  .  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  ... 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  .  .  < 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS.  . 
ALL  OTHER  BUILDING  MATERIALS  .... 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  ■ 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


HEATING.  PLUMBING  EQUIP.  DEALER! 
(SIC  522) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


Estab- 
lishments 

(number) 


269 

254 
254 
250 
234 
166 

50 
190 
212 
198 
213 

53 

77 
164 
187 

19 
117 

1 
1 
4 
25 
7 
153 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


66  206 

70  657 

61  987 

31  500 

9  330 

1  478 
355 

2  682 
4  690 

3  151 
2  801 

347 

380 

1  235 

1  446 
414 

2  313 


(D) 
(D) 
(Z) 
307 
92 
2  261 


(D) 
(D) 
408 

3  866 
383 
383 

(Z) 
22 

745 
13  741 

13  232 

11  329 

1  369 

545 
914 
136 
402 
730 
469 
233 
98 
45 

1  613 
155 

2  152 
2  439 


(D) 
(D) 
405 
(D) 
624 


8  143 

6  526 

52 
(D) 
(D) 
4  723 
(D) 
(D) 
(D) 
350 


88.1 

100.0 
87.7 
44.6 
13.2 
2.1 
0.5 
3.8 
6.6 
4.5 
4.0 
0.5 
0.5 
1.7 
2.0 
0.6 
3.3 

(D) 
(D) 
(Z) 
0.4 
0.1 
3.0 


(X) 

100.0 

(D) 
(D) 
2.5 

100.0 
9.9 
9.9 

(Z) 

0.1 

4.6 

84.7 

100.0 

85.6 

10.3 

4.1 

6.9 

1.0 

3.0 

5.5 

3.5 

1.8 

0.7 

0.3 

12.2 

1.2 

16.3 

18.4 

(D) 
(D) 
2.5 
(D) 
3.8 


(X) 

100.0 

0.8 
(D) 
(D) 
72.4 
(D) 
(D) 
(D) 
5.4 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05S 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-287 


TABLE   2      Washington:      1963-Continued 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by-*,  aa. ^  aa.,  see  "Description  of  the  Tables"  in  front] 


140 
160 
160 
200 
220 
240 
260 
300 
320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
500 
520 


Kind  of  business  and  merchandise  line 


PAINTi  GLASSi  WALLPAPER 
STORES  (SIC  523) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


Estab- 
lishments 

(number) 


> REPTG  ADDL  DETAIL  FOR  LINE  340.  . 

LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISHt  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 
GLASS 


220 
260 
320 
340 
440 
520 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


T I RES-BATTER  I ES- ACCESSORI ES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENTi  MACHINERY  

NONMERCHANDISE  RECEIPTS  


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
[HARDWARE 

GARDENING  EQUI PMENTrSUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEEO-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


135 

98 

2 
2 
1 
7 
1 

12 
4 
2 
9 

98 

93 
93 
27 
74 
65 
56 
47 

3 

1 

46 


386 

287 

2 

5 

14 

3 

2 

8 

24 

112 

64 

211 

57 

200 

287 

252 
252 
222 
230 
250 

233 

215 

215 

214 

74 

1 

12 

54 

13 

8 

6 

78 

132 


Sales 


1,000) 


13  552 

10  059 

(D) 
(D) 
(D) 

17 
(D) 
362 

34 
(D) 

52 
9  244 

9  628 

8  848 

339 

4  233 

1  166 
325 

2  790 

(0) 
(D) 
(D) 


(D) 
(D) 
(D) 
860 
(0) 
(0) 


(D) 

(Z) 

28 

(Z) 

(D) 

(Z) 

52 

2 

355 

1 

196 

3 

690 

(D) 

3 

041 

21 

770 

35 

497 

19 

048 

3 

432 

4 

184 

11 

433 

5 

583 

30 

719 

4 

937 

3 

390 

1 

560 

(D) 

(D) 

408 

506 

141 

(D) 

648 

946 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(0) 
(D) 
<D) 
0.2 
(D) 
3.6 
0.3 
(D) 
0.5 
91.9 

100.0 
91.9 

3.5 
44.0 
12.1 

3.4 
29.0 

(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
61.7 
(D) 
(D) 


(X) 

100.0 

(D) 
(Z) 
0.1 
(Z) 
(D) 
(Z) 
0.1 
5.8 
2.9 
9.1 
(D) 
7.5 
53.5 

100.0 

53.7 

9.7 

11.8 

32.2 

13.7 

100.0 
16.1 
11.0 
5.1 

(D) 
(0) 
1.0 
1.2 
0.3 
(D) 
1.6 
2.3 


220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEEO-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 


160 
160 

161  . 

162  ' 

163  ; 

164 
165  t 
166 
167 

168  ^ 

169  I 
171 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  = 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


;REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENiS-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 


129 

7 

1 

2 

1 

19 

7 

22 

20 

25 

129 

10 

5 

5 

78 


539 

270 

75 

5 

28 

58 

349 

375 

423 

331 

455 

210 

211 

381 

297 

237 

314 

119 

10 

47 

51 

27 

10 

7 

397 

246 


Sales 


($1,000) 


74 

(D) 

(D) 

(D) 

418 

169 

(D) 

350 

1  729 

41  335 

480 

129 

384 

3  298 


510  766 

494  281 

16  365 

7  425 

(Z) 

274 

402 

19  870 

53  235 

114  671 

23  308 

46  930 

32  628 
25  292 

27  480 
9  020 

14  961 

15  140 
11  199 

(Z) 
1  971 
9  270 
(D) 
(D) 
(D) 

28  854 

33  073 


376  931 

10  444 

4  457 
(D) 
(D) 
(D) 

15  089 
40  578 

303  097 
36  429 
27  666 

8  195 

91  810 

322  447 

83  995 

7  416 

5  628 
(0) 

4  992 
14  322 

9  882 
14  893 

16  015 

5  248 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

0.1 
(D) 
(0) 
(D) 
0.8 
0.3 
(D) 
0.7 
3.5 
82.7 
1.0 
0.3 
0.8 
6.6 


100.0 

3.3 

1.5 

(Z) 
0.1 
0.1 
4.0 
10.8 
23.2 
4.7 
9.5 
6.6 
5.1 
5.6 
1.8 
3.0 
3.1 
2.3 
(Z) 
0.4 
1.9 
(D) 
(D) 
(D) 
5.8 
6.7 


100.0 

2.8 
1.2 

(D) 
(D) 
(D) 
4.0 
10.8 

100.0 
12.0 
9.1 
2.7 

24.4 

100.0 
26.0 
2.3 
1.7 
(D) 
1.5 
4.4 
3.1 
4.6 
5.0 
1.6 
(0) 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-288    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


£i: 


180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
480 
500 

500 
500 
501 
502 
503 

520 


;reptg  addl  detail  for  line  200. 
curtains-draperies-dry  goods.  • 

piece  goods-notions 

curtains-draperies  

all  other  domestics 


iREPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
'KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES 

OTHER  KITCHENWARE-HOME  FURNISHINGS 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 


ALL  FOOTWEAR 

CuRTAINS-ORAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LuMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
HOUSEHOLD  FUELS- ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
•ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


17  157 
30  905 

329  762 
28  382 

(D) 
17  020 

(D) 

28  609 

317  991 
24  591 

15  322 
9  036 

(Z) 

22  129 

328  008 
21  508 

6  825 
14  492 

19  533 

325  536 

14  132 

(D) 

8  046 
(D) 

7  422 

12  466 
(D) 

(0) 
(D) 
(D) 
(D) 

9  575 

230  540 

9  531 

(D) 

(0) 

(D) 
(D) 
(D) 
(D) 
(D) 

16  508 

327  863 

13  604 
5  074 
7  331 

884 

29  597 


310 

54 

090 

235 

48 

876 

171 

1 

761 

45 

2 

864 

1 

(D) 

16 

<D) 

215 

2 

828 

176 

2 

540 

214 

8 

703 

163 

1 

290 

219 

7 

314 

89 

687 

75 

516 

217 

4 

275 

176 

935 

94 

480 

193 

(0) 

37 

338 

3 

(D) 

5 

(0) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


4.6 
8.2 

100.0 
8.6 
(0) 
5.2 
(D) 

7.6 

100.0 
7.7 
4.8 
2.8 
(Zl 

5.9 

100.0 
6.6 
2.1 

4.4 

5.2 

100.0 
4.3 
(D) 
2.5 
(D) 

2.0 
3.3 

(D) 

100.0 
(D) 
(D) 
(D) 

2.5 

100.0 
4.1 
(D) 
(0) 

(0) 
(D) 
(D) 
(D) 
(0) 
4.4 

100.0 
4.1 
1.5 
2.2 
0.3 

7.9 


100.0 

3.6 
5.9 

<D) 
(D) 
5.8 
5.2 

17.8 
2.6 

15.0 
1.4 
1.1 
8.7 
1.9 
1.0 
(0) 
0.7 
(D) 
(0) 


480 
500 
520 


020 

040 
060 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES — CONTINUED 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY.  . 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


►REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  .  . 

ALL  OTHER  APPLIANCES  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

;REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  . 
HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


Estab- 
lishments 

(number) 


LUMSER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


1 

216 

93 


Sales 


($1,000) 


(D) 
9  863 
1  389 


280 

76  651 

193 

66  296 

58 

4  160 

6 

104 

4 

(Z) 

26 

(D) 

41 

276 

74 

1  953 

122 

10  117 

67 

36  226 

67 

8  809 

65 

6  340 

55 

2  460 

132 

14  158 

72 

42  358 

72 

12  263 

57 

950 

46 

540 

17 

120 

58 

1  162 

53 

2  198 

45 

1  303 

51 

2  365 

55 

2  960 

37 

529 

12 

151 

96 

4  861 

125 

6  556 

64 

37  782 

64 

5  200 

58 

(D) 

53 

2  968 

3 

(D) 

54 

3  332 

24 

21  682 

24 

2  395 

13 

1  294 

22 

(D) 

2 

(D) 

68 

2  647 

44 

31  035 

44 

1  191 

36 

410 

24 

768 

91 

3  672 

43 

33  467 

43 

1  363 

24 

(0) 

38 

1  063 

3 

(D) 

57 

663 

80 

2  015 

78 

3  287 

35 

16  564 

35 

1  825 

34 

1  331 

24 

483 

47 

1  286 

24 

10  177 

24 

766 

21 

326 

12 

470 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
hne 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-289 


TABLE   2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


380 

aoo 

420 
1*40 
460 
480 
500 

500 
500 
501 
502 
503 

520 


200 
520 


200 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


GENERAL  MERCHANDISE  STORES — CONTINUED 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  • 

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  ■ 

ALL  OTHER  MERCHANDISE  ■ 

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  , 

ALL  OTHER  MERCHANDISE  , 

TOYS-GAMES-WHEEL  GOODS  • 

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE ■ 

NONMERCHANDISE  RECEIPTS  < 

DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

NONMERCHANDISE  RECEIPTS  . 


SEWINGt  NEEDLEWORK  STORES 
(SIC  539  PART) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GROCERY  STORES.  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


1 REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


31 
18 

7 

10 

4 

102 

55 
55 
44 
25 
10 


1  893 

1  893 

84 

20 

901 

1  298 

1  226 

92 

95 

45 

31 

18 

3 

190 

22 

26 

104 

21 

6 

92 

10 

2 

38 

19 

1  198 

903 


1  558 

1  453 

1  453 

1  320 

1  296 

1  254 

1  436 


(0) 
492 
938 
(D) 
(D) 
(Z) 
(D) 

37  342 

1  510 

1  086 

207 

178 

(0) 


2  258 
I  462 


1  478 
4 


677 
(D) 
(D) 


909  201 
811  083 

669  545 

1  709 
(Z) 

18  654 
33  218 
32  935 
679 
744 
10) 
(Z) 
(D) 
(Z) 

2  431 
(Z) 
(Z) 
977 
(Z) 
IZ) 

1  320 
(Z) 
(D) 
(Z) 
(Z) 
25  522 
22  451 


642  872 

764  167 
626  594 
162  608 
58  685 
34  505 
372  123 


(D) 
0.7 
1.4 
(D) 
(D) 
(sT) 
(D) 

100.0 
4.0 
2.9 
0.6 
0.5 

(D) 


(X) 
100.0 


99.7 
0.3 


97.3 
(D) 
(D) 


100.0 

82.5 
0.2 
(Z) 
2.3 
4.1 
4.1 
0.1 
0.1 
(D) 
(Z) 
(0) 
(Z) 
0.3 
(Z) 
(Z) 
0.1 
(Z) 
(Z) 
0.2 
(Z) 
(D) 
(Z) 
(Z) 
3.1 
2.8 


82.1 

100.0 

82.0 

21.3 

7.7 

4.5 

48.7 


GROCERY  STORES,  INCLUDING 
DELICATESSENS — CONTINUED 


040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 

500 
500 
508 
516 

520 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 
ALL  OTHER  MERCHANDISE  

PAPER'  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 
TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020   GROCERIES-OTHER  FOODS 


020  IREPTG  ADDL  DETAIL  FOR  LINE  020. 


020 
021 
022 
023 
024 

040 
080 
100 
120 
220 
520 


►GROCERIES-OTHER  FOODS 

'  MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

(  FROZEN  FOODS  

>  ALL  OTHER  FOODS 


MEALS-SNACKS.  .  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
NONMERCHANDISE  RECEIPTS  


FISH-(SEAFOOO)  MARKETS  (SIC  542  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
GROCERIES-OTHER  FOODS  


020  »REPTG  ADDL  DETAIL  FOR  LINE  020. 

020  'GROCERIES-OTHER  FOODS  

021  ;  MEATS-FISH-POULTRY 


022  ,  PRODUCE  (FRESH  FRUITS-VEGETABLES). 


023 
024 


'  FROZEN  FOODS 

'  ALL  OTHER  FOODS. 


020 

020 
020 
021 
022 
023 
024 


NONMERCHANDISE  RECEIPTS 


FRUIT  STORES'  VEGETABLE  MARKETS 
(SIC  543) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

IgROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


55 

19 

897 

1  282 

1  217 

92 

94 

45 

30 

17 

3 

187 

21 

26 

103 

21 

6 

92 

10 

2 

38 

19 

1  187 

1  177 

1  177 

1  154 

399 

810 


129 

99 


1  433 
(Z) 

18  646 
33  171 
32  869 
679 
(D) 
(D) 
(Z) 
(D) 
(Z) 

2  420 
(Z) 
(Z) 
(D) 
(Z) 
(Z) 

1  320 
(Z) 
(D) 
(Z) 
(Z) 
25  481 

687  922 

25  436 

18  334 

7  095 

22  040 


17  603 
14  160 

13  766 

14  160 
13  766 
13  505 

33 
79 
147 

(0) 
(D) 
17 
(D) 
(D) 
256 


(D) 

1  089 
1  083 
(D) 
(D) 
(D) 
(0) 

(0) 


1  588 

1  669 

1  588 

(D) 

1  476 

(D) 

(D) 


0.2 
(Z) 
2.4 
4.2 
4.2 
0.1 
(D) 
(D) 
(Z) 
(0) 
(Z) 
0.3 
(Z) 
(Z) 
<0) 
(Z) 
(Z) 
0.2 
(Z) 
(D) 
(Z) 
(Z) 
3.3 

100.0 
3.7 
2.7 
1.0 

2.8 


(X) 

100.0 

97.2 

100.0 

97.2 

95.4 

0.2 

0.6 

1.0 

(D) 
(D) 
O.l 
(D) 
(D) 
1.8 


(X) 

100.0 

(D) 

100.0 
99.4 
10) 
(D) 
(D) 
(D) 


(D) 


95.1 

100.0 

95.1 

(D) 

88.4 

(D) 

(D) 


Standard  Notes: 


Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-290     Pacific-Wash. 


RETAIL  TRADE— Merchandise  Line  Sales 


TABLE  2      Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


040 
060 
100 
120 
280 
320 
500 

500 
500 
508 
516 

520 


^: 


^ 


•-  i'vi 


020 

020 
020 
021 
022 
023 
024 

040 
100 
120 
500 

500 
500 
508 


Kind  of  business  and  merchandise  line 


FRUIT  STORES,  VEGETABLE  MARKETS — CON, 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JE*ELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

Ai.L  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


DAIRY  PRODUCTS  STORES  (SIC  545) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


.REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
'GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
ALL  OTHER  MERCHANDISE  


020 
040 
080 
100 
160 
200 
260 
500 
520 


020 

020 
020 
023 
024 

040 
080 
100 
160 
200 


REPTG  ADDL  DETAIL  FOR  LINE  500. 

ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 


NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIES  (SIC  546) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


,  REPTG  ADDL  DETAIL  FOR  LINE  020. 
'GROCERIES-OTHER  FOODS  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGAKETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
CURTAINS-DRAPERIES-DRY  GOODS 


Estab- 
lishments 

(number) 


185 

116 

116 

115 
115 


Sales 


($1,000) 


(D) 

(D) 

260 

(D) 

(D) 

500 

(D) 
(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 

500 
500 
508 
516 

(D) 

100.0 

520 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

136 

6  229 

20 

202 

1 

(D) 

3 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

2 

(D) 

26 

62 

(D) 

617 
330 
120 
209 

ID) 
(D) 
(D) 
(D) 
(0) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3 

886 

(X) 

2 

454 

100.0 

2 

362 

96.3 

2 

363 

100.0 

2 

271 

96.1 

(D) 

(D) 

(D) 

(D) 

58 

2.5 

(D) 

(0) 

(D) 

(D) 

IB 

0.7 

7 

0.3 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

(□) 


100.0 


95.3 

3.1 

(D) 

(D) 

020 

(D) 

040 

(D) 

100 

(D) 

200 

(D) 

220 

0.9 

240 

260 

280 

300 

320 

340 

(X) 

380 

400 

100.0 

(0) 

100.0 

94.9 

2.1 

92.7 

(D) 
(D) 
(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Kind  of  business  and  merchandise  line 


RETAIL  BAKERIES,  MANUFACTUR  ING— CON. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Estab- 
lishments 

(number) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


OTHER  FOOD  STORES  (SIC  549  PART) 
1 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


1  067 


4 

1 

60 

19 

56 

11 

113 

72 

19 

661 

442 


(X)  Not  applicable.       (Z)  Less  than  ( 


(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(Dl 

(D) 

(D) 

(D) 

(D) 

(D) 

1  179 
(D) 


172 
(D) 


612  041 

(D) 
(Z) 
(Z) 
(D) 

1  464 
(Z) 
(Z) 
(Z) 

9  639 

644 

(Z) 

450  449 

4  545 


(X) 
100.0 


(X) 
100.0 


100.0 

(D) 
(Z) 
(Z) 
(D) 
0.2 
(Z) 
(Z) 
(Z) 
1.6 
0.1 
(Z) 
73.6 
0.7 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-291 


TABLE   2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishrrents 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


420 
1(40 
480 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT!  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
220 
260 
300 
320 
340 
380 
400 
420 
440 
500 
520 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  •  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENTi  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
220 
260 
300 
320 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  •  . 
SPORTING-RECREATION  EQUIPMENT  .  .  • 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS"  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
uSED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

•TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
I NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


769 

73 

301 

16 

1 

429 

3 

(D) 

142 

18 

621 

863 

50 

150 

448 

1 

1 

5 

3 

1 

2 

1 

448 

331 

432 

14 

17 

439 


436 

378 

1 
1 
5 
3 
1 
2 
1 
378 

370 
370 
370 

48 
229 

19 
362 
250 
193 

44 

279 

269 
269 

104 

3 

242 

365 

355 
355 
343 
304 
319 
246 

14 

16 

370 

364 
364 
357 
207 


491  732 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
409  358 
2  494 

34  953 
(0) 
272 

42  374 


432  823 

(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
361  940 

427  010 

357  697 

208  167 

5  Oil 

35  102 

1  493 
86  990 
10  567 

7  925 

2  286 

(D) 

338  685 

2  028 

1  399 
(0) 
(D) 

29  620 

417  372 
28  786 
15  163 

7  813 

3  297 

2  331 

(D) 
(0) 

36  669 

426  466 
36  395 
28  059 

8  523 


12.0 
0.2 
(D) 
3.0 
8.2 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
83.3 
0.5 
7.1 
(D) 
0.1 
8.6 


(X) 

100.0 

ID) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
83.6 

100.0 
83.8 


2.5 
1.9 
0.5 

(D) 

100.0 
0.6 
0.4 
(0) 
(D) 

5.8 

100.0 
5.9 
3.6 
1.9 
0.8 
0.6 

(D) 
(D) 
8.5 

100.0 
8.5 
5.6 
2.0 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOI^OBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 

NEW  PASSENGER  CARS.  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 

NEW  COMMERCIAL  VEHICLES.  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


400   AUTO  FUELS-LUBRICANTS 


400 
400 
401 
402 
403 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


420  I  TIRES-BATTERIES-ACCESSORIES 


420 
420 
421 
422 
423 
424 

500 
520 


kREPTG  ADDL  DETAIL  FOR  LINE  420 

^TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


520  ^REPTG  ADDL  DETAIL  FOR  LINE  520. 
520  fNONMERCHANDISE  RECEIPTS  .  .  .  . 

527  |[  SERVICE  LABOR 

528  I    OTHER  NONMERCHANDISE  RECEIPTS. 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

520 


527 
528 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 

TOTAL . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  

NEW  PASSENGER  CARS.  WHOLESALE 

NEW  COMMERCIAL  VEHICLES.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  RETAIL 

USED  PASSENGER  CARS.  WHOLESALE  .... 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER-AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 


520  JnONMERCHANDISE  RECEIPTS 


SERVICE  LABOR. 

OTHER  NONMERCHANDISE  RECEIPTS. 


20  530 

25  079 

19  553 

10  854 

139 

1  741 
ID) 

5  643 
757 
221 
(D) 

(0) 

21  992 
182 
(D) 
(D) 
(0) 

2  750 

25  807 
2  733 

1  209 
684 
415 
375 

(D) 

2  892 

26  027 
2  892 
2  289 

575 


32  526 

26  898 

15  030 

846 

(0) 

7  202 

763 

(D) 

(D) 

200 

29  525 
189 
(D) 

(D) 
85 

2  583 

32  526 
2  583 

1  300 
846 
165 
286 

2  813 

32  526 

2  813 

2  389 

416 


77.8 

100.0 

78.0 
43.3 
0.6 
6.9 
(D) 
22.5 
3.0 
0.9 
(0) 

(0) 

100.0 
0.8 
(D) 
(D) 
(D) 

10.4 

100. 0 
10.6 
4.7 
2.7 
1.6 
1.5 

(D) 
11.0 

100.0 

11.1 

8.8 

2.2 


82.7 

100.0 

82.7 

49.3 

2.6 

(D) 

22.1 

2.3 

ID) 

(D) 

0.6 

100.0 
0.6 
(D) 
(D) 
0.3 

7.9 

100. 0 
7.9 
4.0 
2.6 
0.5 
0.9 

8.6 

100.0 
8.6 
7.3 
1.3 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-292     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k,  see  "Description  of  the  Tables"  in  front] 


040 
100 
380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 

420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


Kind  of  business  and  merchandise  line 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
> NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 
220 
240 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 

440 
480 
500 


PASSENGER  CAR  DEALERSl 
NONFRANCHISED  <SIC  552) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

AUTOMOBILES-TRUCKS 

REPTG  ADDL  DETAIL  FOR  LINE  380 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS'  RETAIL  

NEW  COMMERCIAL  VEHICLESi  RETAIL.  .  .  . 

USED  PASSENGER  CARSi  RETAIL 

USED  PASSENGER  CARSi  WHOLESALE  .  .  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  .  .  . 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420.  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  

PAKTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS  I  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


TIRE.  BATTERYt  ACCESSORY 
DEALERS  (SIC  553  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGSi 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

REPTG  ADDL  DETAIL  FOR  LINE  400 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  

MOTOR  OIL-GREASES-OTHER  OILS  

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS, 

RETREAD  TRUCK-BUS  TIRES  SOLO  TO  DLRS.. 

STORAGE  BATTERIES 

FARM  EQUIPMENT.  MACHINERY  . 

HOUSEHOLD  FUELS- ICE  . 

ALL  OTHER  MERCHANDISE  . 


Estab- 
lishments 

(number) 


261 
191 

1 
1 

191 

179 

179 

5 

6 

178 

126 

18 

11 

15 

8 
8 
6 
1 
5 


22 
22 

17 
5 
9 

7 

2 

145 

131 
131 
85 
74 


357 

275 

1 
33 

4 
31 

4 
31 
40 

4 


37 
37 
20 
2 
24 

275 

158 
158 
132 
95 
65 
66 
36 
83 
50 
55 
23 
67 

2 
3 

42 


Sales 


($1,000) 


59  955 

41  492 

(D) 

(D) 

39  176 

39  425 

37  458 

318 

292 

32  985 

2  940 

836 

139 

226 

1  904 
81 
77 
(D) 
(D) 

293 

5  403 

195 

133 

11 

28 

18 

(D) 
1  758 

32  810 

1  653 

789 

856 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(0) 
(Z) 
(D) 
(Z) 
(D) 
255 
(D) 
49 
1  717 

11  255 

1  001 

765 

(D) 

(0) 


30  915 

25  107 

9  719 


4  951 
1  440 
3  539 

662 
1  854 

751 
1  553 

193 

409 

(D) 
(D) 
245 


(X) 

100.0 

(D) 

(D) 

94.4 

100.0 
95.0 
0.8 
0.7 
83.7 
7.5 
2.1 
0.4 

0.5 

100.0 
4.3 
4.0 
(D) 
(D) 

0.7 

100.0 
3.6 
2.5 
0.2 
0.5 
0.3 

(D) 
4.2 

100.0 
5.0 
2.4 
2.6 


(D) 
ID) 
(Z) 
(D) 
(Z) 
(D) 
0.6 
(D) 
0.1 
3.9 

100.0 
8.9 
6.8 
(D) 
(D) 

82.8 

100.0 

81.2 

31.4 

16.0 

4.7 

11.4 

2.1 

6.0 

2.4 

5.0 

0.6 

1.3 

(D) 
(D) 
0.6 


520 

520 
520 
524 
525 
526 


100 
200 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
403 

420 

420 
420 
426 
427 
428 
429 
431 
432 
433 
434 
435 
436 


Kind  of  business  and  merchandise  line 


TIRE,  BATTERY,  ACCESSORY  DEALERS — CON. 
NONMERCHANDISE  RECEIPTS  


, REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
.NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 

OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUTO  FUELS-LUBRICANTS  

MOTOR  OIL-GREASES-OTHER  OILS  . 


CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


Estab- 
lishments 

(number) 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


500  I  ALL  OTHER  MERCHANDISE  . 
520  !  NONMERCHANDISE  RECEIPTS 


520  , REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 
520  .NONMERCHANDISE  RECEIPTS  

524  >     BRAKE  AND  WHEEL  SERVICES  

525  '  TIRE  SERVICES  OTHER  THAN  RETREADING. 

526  E  OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


040 
100 
240 
280 
300 
320 
340 
380 
400 
420 
500 
520 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 


040 
100 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS,  i 

JEWELRY-OPTICAL  GOODS  ' 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CISARS-CIGARETTES-TOBACCO  


161 

115 

115 

56 

67 

99 


3 
1 
2 
2 

58 
5 
2 

17 

16 
8 

62 
104 


120 
72 


Sales 


($1,000) 


3  881 

24  649 

3  327 

1  042 

733 

1  553 


41  815 

31  179 

(D) 

(D) 

(D) 

(D) 

9  Oil 

78 

(D) 

1  856 

92 

187 

17  955 

1  781 


19  483 

12  484 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 


8.7 

100.0 

13.5 

4.2 

3.0 

6.3 


(D) 

(D) 

(D) 

(D) 

721 

22.4 

(0) 

(0) 

132 

4.1 

(0) 

(0) 

334 

10.4 

292 

9.1 

57 

1.8 

16 

0.5 

676 

100.0 

9 

1.3 

9 

1.3 

1  099 

34.1 

3  141 

100.0 

1  087 

34.6 

319 

10.2 

523 

16.7 

(D) 

(D) 

(0) 

<D) 

(D) 

(D) 

60 

1.9 

(D) 

(D) 

(D> 

(D) 

(D) 

(D) 

55 

1.8 

(0) 

(0) 

356 

11.0 

2  331 

100.0 

343 

14.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 
(D) 
(D) 
(D) 

28.9 
0.3 
(D) 
6.0 
0.3 
0.6 

57.6 
5.7 


(X) 
100.0 


(D) 
(D) 


Standard  Notes: 


Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


^    lil 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-293 


TABLE   2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kmd  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


AIRCRAFT,  BOAT,  MOTORCYCLE  DEALERS — CON. 


280 
300 

300 
300 
308 
309 
311 
312 
313 
314 

320 
3it0 
380 
400 

400 
400 
401 
402 
403 

420 
500 

500 
500 
505 
506 
507 

520 

520 
520 
527 
531 
532 


JEIKELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


iREPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATSi  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


HARDWARE 

LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  • 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  •  . 


REPTG  ADDL  DETAIL  FOR  LINE  500. 

■ALL  OTHER  MERCHANDISE  

CAMP  TRAILERS-TRAVEL  TRAILERS. 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


240 
340 
420 
500 

500 
500 
504 
505 
506 
507 

520 

520 
520 
527 
532 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  


►REPTG  ADDL  DETAIL  FOR  LINE  500.  . 

ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 
CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
iNONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


020 
040 
060 
080 


NONMERCHANDISE  RECEIPTS 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 


3  128 

2  268 

114 

24 

2 

7 


(D) 
9  Oil 

8  927 
7  721 

1  796 
937 

2  966 
331 

1  530 
190 

78 
(D) 

1  856 

92 

2  010 

90 
72 
(D) 
(D) 

(0) 
(D) 

(01 
(D) 
(D) 
(D) 
(D) 

1  038 

9  895 
924 
561 
167 
197 


21  074 

18  695 

(D) 
(D) 
(D) 
(0) 

17  464 
16  743 

12  935 
3  333 

(D) 
(D) 

743 

13  844 
712 

42 
669 


638 
325 
(D) 
(Z) 


(D) 
72.2 

100.0 
86.5 
20.1 
10.5 
33.2 

3.7 
17.1 

2.1 

0.6 

(D) 

14.9 

0.7 

100.0 
4.5 
3.6 
(D) 
(0) 

(D) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 

8.3 

100.0 
9.3 
5.7 
1.7 
2.0 


(D) 
(D) 
(D) 
(0) 

100.0 

95.9 

74.1 

19.1 

(D) 

(D) 

4.0 

100.0 
5.1 
0.3 
4.8 


0.3 
0.2 
(D) 
(Z) 


GASOLINE  SERVICE  STATIONS — CONTINUED 


100 
120 
140 
220 
260 
300 
320 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 
480 
500 
520 

520 
520 
527 
528 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

-reptg  addl  detail  for  line  420 

Itires-batteries-accessories  

partsi  installed  in  repair  work.  .  .  . 

PARTSi  retail  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
INONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
500 
520 


120 

140 
160 
180 
200 
260 
280 
300 
500 
520 


APPAREL •  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE ■ 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


MEN'S'  BOYS'  APPAREL  STORES. 
CUSTOM  TAILORS  (SIC  561.  567) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR ' 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS • 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


171 

9 

1 

1 

9 

14 

16 

1 

30 

2  268 

2  165 

2  165 

2  151 

150 

1  897 

2  063 

1  967 

1  967 

762 

311 

1  862 

7 

6 

92 

52 

1  587 

1  501 

1  501 

1  416 

442 


1  206 

934 

1 

1 

19 

362 

600 

433 

86 

1 

22 

14 

77 

25 

5 

1 

43 

409 


218 

177 

6 

177 

20 

75 

1 

1 

20 

8 

2 

104 


(D) 
(Z) 
(D) 
(D) 
(Z) 
(Z) 
205 
(D) 
590 
171  536 

201  677 

163  754 

152  021 

2  459 

9  285 

26  437 

186  151 

25  110 

4  731 

1  678 

18  704 

(Z) 
374 

1  089 
466 

10  600 

149  899 
9  964 
7  677 

2  303 


168  693 

144  926 

(D) 

(D) 

534 

39  170 

59  939 

35  263 

4  147 

(D) 

(D) 

(D) 

590 

146 

(Z) 

(D) 

686 

4  163 


(D) 

25  960 

652 

1  381 
(D) 
(D) 
(D) 
59 
(D) 

1  001 


(D) 
(Z) 
(D) 
(D) 
IZ) 
(Z) 
0.1 
(D) 
0.3 
80.6 

100.0 

81.2 

75. 4 

1.2 

4.6 

12.4 

100.0 
13.5 
2.5 
0.9 
10.0 

(Z) 
0.2 
O.S 
0.2 
5.0 

100.0 
6.6 
5.1 
1.5 


100.0 

(D) 
(D) 
0.4 
27.0 
41.4 
24.3 
2.9 
(D) 
(D) 
(0) 
0.4 
0.1 
(Z) 
(D) 
0.5 
2.9 


100.0 

(D) 
89.1 

2.2 

4.7 
(D) 
(D) 
(D) 

0.2 
(D) 

3.4 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-294     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   2.     Washington:      1963-Continued 


Is 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160  , 

160 

161 

164 

165 

168 

172 

173 

174  . 

176 

180 
200 
260 
280 
300 
500 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
173 

180 
520 


Kind  of  business  and  merchandise  line 


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


RE.PTG  SALES  BY  BROAD  MDSE  LINES  .  • 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .    .     .  ■ 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 

BOYS'  CLOTHING 

MEN'S  TAILORED  OUTERWEAR  . 

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS ■ 

OTHER  MEN'S  CLOTHING  > 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  ... 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  . 

HOSIERY 

LINGERIE  . 

WOMEN'S  SPORTSWEAR  . 

DRESSES 

COATS-SUITS 

HANDBAGS  . 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
>MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

>  OTHER  MEN'S  OUTERWEAR 

>  MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


> REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
COATS-SUITS 


040 
1?0 
140 
160 
180 
200 
260 
280 
300 
320 
500 
520 


ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


6 
169 

148 
148 

53 
124 
125 

98 
134 

19 

18 
18 
1 
4 
2 
14 
7 
9 
1 
7 

74 
1 
1 

20 

8 

2 

101 


361 

1 
7 

20 
361 

33 

13 
3 

40 

1 

1 

8 

114 


Sales 


($1,000) 


32  270 

28  646 

(D) 
25  497 

24  865 
22  143 
1  053 
9  146 
4  533 
565 
6  847 

(0) 

4  990 
629 
(D) 

10 
(0) 
203 

54 
274 
(D) 

79 

(D) 
(D) 
(D) 
(D) 
59 
(D) 
(D) 


46  254 

(D) 

(D) 

314 

41  815 

1  118 
ID) 
(D) 
474 
(D) 
(D) 
(D) 

1  394 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
89.0 

100.0 
89.1 

4.2 
36.8 
18.2 

2.3 
27.5 

(D) 

100.0 
12.6 
(D) 
0.2 
(D) 
4.1 
1.1 
5.5 
(D) 
1.6 

(0) 
(0) 
(D) 
(□) 
0.2 
(D) 
<D) 


516 

100.0 

040 

483 

93.6 

120 

(D) 

(D) 

140 

387 

75.0 

160 

54 

10. S 

180 

(D) 

(D) 

200 

(D) 

(D) 

260 
280 

(D) 

(D) 

300 
500 

(D) 

100.0 

520 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(0) 

100.0 

(D) 
(D) 
0.7 
90.4 
2.4 
(0) 
(D) 
1.0 
(D) 
(D) 
(D) 
3.0 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160  ► 

160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 

200 
260 
280 
320 
500 
520 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


160 

160 
160 
161 
164 
165 
168 
172 
176 

520 

(X) 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140.  .  .  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING , 

MEN'S  TAILORED  OUTERWEAR  . 

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS 

OTHER  MEN'S  CLOTHING  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  . 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS 

FURS 

OTHER-WOMEN ' S-GI RLS '  CLOTH ING-ACCESS . . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MILLINERY  STORES  (SIC  563  PART) 
1 
TOTAL  


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  .  .  t  

WOMEN'S  SPORTSWEAR  

DRESSES 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

NONMERCHANDISE  RECEIPTS  

Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


360 

253 


8 
4 
2 
1 
1 
6 

253 

207 

207 

19 

42 

117 

148 

175 

205 

173 

82 

12 

70 

24 
6 
2 

30 
1 
6 

86 


1 

1 

8 

108 

9 

7 

1 

10 

1 

2 

28 


Sales 


($1,000) 


Percent 
of  sates 
accounted 
for  by  the 
specified 
merchandise 
line 


49  709 

38  955 

(0) 
242 

10  031 
216 
17 
(D) 
(D) 
(D) 
(D) 

35  084 

33  652 

30  023 

987 

500 

675 

2  326 

6  815 

10  533 

6  078 

649 

447 

1  062 

964 
169 
(D) 
456 
(D) 
(D) 
1  199 


(D) 
0.6 

100.0 
2.2 
0.2 
(D) 
(D) 
(D) 
(0) 

90.1 

100.0 

89.2 

2.9 

1.5 

2.0 

6.9 

20.3 

31.3 

18.1 

1.9 

1.3 

3.2 

2.5 
0.4 
(0) 
1.2 
(D) 
(D) 
3.1 


(D) 

(0) 

(D) 

(0) 

72 

1.0 

6  731 

92.2 

154 

2.1 

(D) 

(D) 

(D) 

(D) 

18 

0.2 

(D) 

(0) 

(0) 

(D) 

195 

2.7 

337 

100.0 

329 

97.6 

(D) 

(D) 

(D) 

(D) 

252 

74.8 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-295 


TABLE   2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


[,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 

lishmenis 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


010 
120 
lUO 

ItO 
140 
112 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
260 
280 
300 
500 
520 


160 

160 
160 
163 
164 
165 
168 
173 
175 

520 


120 
140 

140 
140 
142 
143 
144 
145 
146 


APPARELt  ACCESSORYi  OTHER  SPEC. 
STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING 

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS 

OTHER  MEN'S  CLOTHING  

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160.  .  .  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  . 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  . 

DRESSES 

COATS-SUITS 

HANDBAGS  < 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  -  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FURRIERS.  FUR  SHOPS  (SIC  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

REPTG  ADDL  DETAIL  FOR  LINE  160.  ... 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR 

MILLINERY 

HOSIERY 

LINGERIE 

WOMEN'S  SPORTSWEAR  

COATS-SUITS 

FURS 

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
'MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


172 

137 

5 
136 

71 
71 
55 
50 
64 
34 
63 


(D) 
(D) 
72 

424 
56 
45 
(D) 
(D) 
(D) 


134 
735 
176 

64 
125 
617 
384 
757 
348 

69 
192 

(D) 
(0) 
(D) 

14 
(D) 
(D) 

73 


900 

786 

876 
762 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

114 


(0) 
12  462 

10  155 

3  921 

490 

1  152 

979 

141 

1  164 


(X) 

100.0 

(D) 
(D) 
1.3 

100.0 

13.2 

10.6 

(D) 

(D) 

(D) 

92.1 

100.0 

92.2 

3.4 

1.2 

2.4 

12.0 

46.4 

14.7 

6.8 

1.3 

3.7 

(D) 
(D) 
(D) 
0.3 
(D) 
(D) 
1.3 


100.0 

87.3 

100.0 
87.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

12.7 


(D) 
35.1 

100.0 

38.6 

4.8 

11.3 

9.6 

1.4 

11.5 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


FAMILY  CLOTHING  STORES— CONT  INUED 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  ...... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
120 
140 
160 
180 
200 
260 
300 
320 
400 
500 
520 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


100 
140 
180 

180 
180 
181 
182 
183 

500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


C I GARS-C I GARETTES-TOBACCO 
MEN'S-BOYS'  CLOTHING.  EXC. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
;ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


160 

180 

180 
180 
181 
182 
183 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


iREPTG  ADDL  DETAIL  FOR  LINE  180.  . 
>ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

.  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


520   NONMERCHANDISE  RECEIPTS 


75 
75 
45 
14 
53 
53 
67 
62 
47 
33 
2 
45 

104 
71 

1 
21 

9 
17 
13 

3 
21 
55 


215 

1 

1 

8 

38 

215 
1 
1 
3 
1 
1 
9 

127 


11  208 

5  194 

584 

(D) 

241 

348 

1  580 

1  008 

471 

137 

(D) 

718 


929 
900 
(D) 
(D) 
(D) 
ID) 
78 
(Z) 
212 
469 


31  356 

(D) 
(D) 
112 

1  132 
28  771 
(D) 
(D) 
(D) 
(D) 
(D) 
75 

1  266 


6  290 
5  553 

(D) 

4  615 

5  553 
4  615 

77 

4  475 

62 

(D) 


39.8 

100.0 
46.3 
5.2 
(D) 
2.2 
3.1 
14.1 
9.0 
4.2 
1.2 
(D) 
6.4 

11.1 
11.0 
(D) 
(D) 
(D) 
(D) 
0.2 
(Z) 
0.6 
1.3 


100.0 

(D) 
(D) 
0.4 
3.6 
91.8 
(D) 
(D) 
(D) 
(D) 
(D) 
0.2 
4.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

141 

100.0 

1 

079 

94.6 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

49 

3.9 

(X) 

100.0 

(D) 
83.1 

100.0 
83.1 

1.4 
80.6 

1.1 

(D) 


Standard  Notes:      -  Represents  zero.     (D)  Witliheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-296    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Washington:      1963-Continued 


s 


ft: 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


120 
140 
160 
180 

ISO 
180 
181 
182 
183 

200 
260 
300 
320 
400 
500 
520 


140 

140 
140 
142 
143 

160 

160  > 

160 

161 

163  . 

164  ' 
165 
168  L 
172  > 
173 
174 
175  J^ 
176 

180 
240 
500 
520 


Kind  of  business  and  merchandise  line 


CHILDREN'S)  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


, REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
lALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 
*OMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

AUTO  FUELS-LUBRICANTS  .... 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANOISE  RECEIPTS  .  .  . 


CHILDREN'S!  INFANTS'  WEAR 
STORES  (SIC  564) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY.  ...  

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  ....  

NONMERCHANOISE  RECEIPTS  


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


Estab- 
lishments 

(number) 


161 

1 

6 

23 

161 

136 
136 
136 
136 
129 

1 
1 
3 
1 
1 
8 
91 


Sales 


($1,000) 


848 
(0) 


23  703 

(D) 

(0) 

(0) 

22  178 

21  086 
19  714 

5  888 
10  894 

2  933 

(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
944 


302 

183 
302 
(0) 
(D) 


523 
108 
300 
(D) 
8 
125 
140 
230 
81 
(D) 
(D) 
213 

64 
(D) 
(D) 

33 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 

(D) 

(01 

(D) 

93.6 

100.0 
93.5 
27.9 
51.7 
13.9 

(D) 
(D) 
(D) 
(D) 
(D) 
ID) 
4.0 


11.6 

100.0 

25.5 

(D) 

(D) 

84.1 

100.0 
83.6 
51.5 
vD) 
0.3 
5.0 
5.5 
9.1 
3.2 
(D) 
(D) 
8.4 

2.5 

(D) 
(D) 
1.3 


020 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
480 
500 
520 


020 
160 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
200 

220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
400 
420 
500 
520 


200 
220 
240 


Kind  of  business  and  merchandise  line 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
CURTAINS-DRAPERIES-DRY  GOODS.  ....'. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


Estab- 
lishments 

(number) 


(REPTG  ADDL  DETAIL  FOR  LINE  240 

1  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS.  SOFT  SURFACE 

FLOOR  COVERINGS.  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 

HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANOISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


1  117 

755 

3 
3 
3 

2 

158 

467 

393 

205 

17 

21 

16 

18 

1 

3 

2 

1 

50 

462 


592 

390 

2 

1 

137 

128 

362 

100 

13 

12 

8 

10 

1 

1 

24 

214 


275 

2 

82 

123 

275 

245 
245 
188 
240 
171 
40 
28 

93 
12 
11 

S 
7 
1 
1 
19 
166 


108 

81 

25 

4 

81 


Percent 

of  sales 

accounted 

Sales 

for  by  the 

specified 

merchandise 

($1,000) 

line 

166    674 

(X) 

127    228 

100.0 

(D) 

(D) 

(Z) 

(Z) 

(Z) 

(Z) 

(D) 

(D) 

3    256 

2.6 

47    501 

37.3 

61    806 

48.6 

5    790 

4.6 

(Z) 

(Z) 

234 

0.2 

363 

0.3 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

743 

0.6 

6    954 

5.5 

96    586 

(X) 

74   046 

100.0 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

5   251 

7.1 

60   457 

81.6 

1    719 

2.3 

(Z) 

(Z) 

162 

0.2 

230 

0.3 

124 

0.2 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

2    750 

3.7 

72    315 

(X) 

56   355 

100.0 

(D) 

(D) 

1    246 

2.2 

5    183 

9.2 

45    793 

81.3 

48   879 

100.0 

39    643 

81.1 

5   547 

11.3 

27    874 

57.0 

5    416 

11.1 

446 

0.9 

346 

0.7 

1    462 

2.6 

(D) 

(D) 

(D) 

(Dl 

230 

0.4 

72 

0.1 

(D) 

(D) 

(D) 

(D) 

170 

0.3 

2   038 

3.6 

19   824 

(X) 

16    110 

100.0 

711 

4.4 

(D) 

(D) 

14    571 

90.4 

1 


standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-297 


TABLE   2      Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  busmess  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


260 
310 
500 
520 


FLOOR  COVERING  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRAPERY  I  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL^ . 


CHINA.  GLASSWAREi  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


020 
140 
160 
180 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
420 
440 
480 
500 
520 


220 

220 
220 
224 
225 
226 
227 

240 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

IMAJOR  APPL.-ftADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIO.  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


169 

1 
3 
2 

2 

21 

143 

112 
112 
109 
84 
78 
6 

26 
90 

85 
85 
81 
23 

3 
7 
8 
7 
1 
1 
1 
8 
115 


(D) 

52 

(0) 

669 


37  171 

28  180 

(D) 
(Z) 
(D) 
(D) 
(D) 
20  314 

20  702 

16  272 

10  971 

4  064 

1  084 

171 

1  250 
3  817 

15  293 

3  788 

3  244 

551 

(D) 
(D) 
133 
(D) 
(D) 
(D) 
(D) 
230 
1  848 


18  417 
13  211 

11  054 

12  686 
10  630 

1  589 

8  151 

613 

290 


(D) 


<D) 
0.3 
(D) 
4.2 


100.0 

(D) 
(Z) 
(D) 
(D) 
(0) 
72.1 

100.0 

78.6 

53.0 

19.6 

5.2 

0.8 

4.4 
13.5 

100.0 

24.8 

21.2 

3.6 

(0) 
(0) 
0.5 
(D) 
(D) 
(D) 
(D) 
0.8 
6.6 


(X) 

100.0 

83.7 

100.0 

83.8 

12.5 

64.3 

4.6 

2.3 

(D) 


260 

260 
260 
264 
265 

300 
340 
420 
440 
500 
520 


220 
240 
280 
500 
520 


RADIO,  TELEVISION  STORES — CONTINUED 

KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260 

KITCHENWARE-HOME  FURNISHINGS 

SMALL  ELECTRICAL  APPLIANCES 

ALL  OTHER  KITCHENWARE-HOUSEWARES  .  .  . 

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

MUSIC  STORES  (SIC  5733) 
TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS  . 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL^ 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


220 

220  ► 

220  " 

221 

228 

229 

231 

232 

233 

234 

240 
500 
520 


020 
040 
060 
080 
100 
120 
140 
260 
280 
300 
320 
340 
400 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


245 

717 

511 

535 

795 

4 

2 

1 

11 

24 

1 

1 

e 

115 
874 


254 

2  227 

253 
135 
117 

(D) 
(D) 
(D) 
(D) 
281 
1  477 


14  500 

11  791 

10  882 
(D) 
(D) 
(0) 
879 


12  465 

10  585 

9  690 

9  703 

8  873 

(D) 

1  682 

2  947 
2  474 

744 
(0) 
588 

(D) 
(D) 
(D) 


221  917 

1  887 
144  238 
62  776 

3  176 

3  120 
(Z) 
(D) 
(D) 
(Z) 
(0) 
(D) 
(D) 
121 
968 

5  338 


1.9 

100.0 

11.4 

6.1 

5.3 

(D) 
(D) 
(D) 
ID) 
2.1 
11.2 


(X) 
100.0 

92.3 

(D) 
(D) 
(0) 
7.5 


91.5 

100.0 

91.4 

(D) 

17.3 

30.4 

25.5 

7.7 

(D) 

6.1 

(D) 
(D) 
(D) 


100.0 

0.9 
65.0 
28.3 
1.4 
1.4 
(Z) 
(D) 
(D) 
(Z) 
(0) 
(D) 
(D) 
0.1 
0.4 
2.4 


Standard  Notes:      -  Reoiesents  zero.     (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  repoiling. 


(NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-298    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Washington:      1963-Continued 


020 
040 
060 
080 
100 
120 
140 
280 
300 
340 
400 
500 
520 


V 


a 


5.   ^ 


020 
040 
060 
080 
100 
120 
140 
280 
300 
340 
400 
500 
520 


020 
040 
060 
080 
100 
280 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
500 
520 


020 
040 
060 
100 
500 
520 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


EATING  PLACES  (SIC  5812) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RESTAURANTS)  LUNCHROOMS  (SIC  5812  PART 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

LUMBER-BUILD  I  i\iG  MATERIALS 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CAFETERIAS  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 
CIGARS-CIGARETTES-TOBACCO  .  . 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  •  . 


REFRESHMENT  PLACES  (SIC  5812  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


CATERERS  (SIC  5812  PART) 


Estab- 
lishments 

(number) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  . 
MEALS-SNACKS 

ALCOHOLIC  DRINKS 

C IGARS-C IGARETTES-TOBACCO 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


3  189 

2  234 

154 

2  234 

479 

58 

365 

3 

1 

10 

12 

1 

7 

81 

614 


1  549 

93 

1  549 

450 

55 

283 

2 

1 

7 

9 

1 

6 

60 

467 


693 

556 

54 

556 

15 

2 

70 

1 

2 

3 

1 

17 

115 


Sales 


($1,1 


219  181 
170  321 

1  610 

137  503 

23  770 

331 

1  884 
(Z) 
(D) 
(0) 
124 
(D) 
(D) 
836 

4  021 


171  ill 

128  929 

1  111 

99  084 

22  925 

273 

1  251 

(D) 

(D) 

94 

(D) 

(D) 

104 

588 

3  361 


8  854 

8  477 

(D) 
7  564 
464 
(D) 
(D) 
(D) 
(D) 
169 


34  074 

28  798 

412 
27  046 
(D) 
(D) 
487 
(D) 
(D) 
(D) 
(D) 
133 
463 


4  117 

(D) 
3  809 
(D) 
(D) 
(D) 
28 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

0.9 
80.7 
14.0 
0.2 
1.1 
(2) 
(D) 
(D! 
0.1 
(D) 
(D) 
0.5 
2.4 


100.0 

0.9 
76.9 
17.8 
0.2 
1.0 
(D) 
(D) 
0.1 
(D) 
(D) 
0.1 
0.5 
2.6 


(X) 

100.0 

(D) 
89.2 

5.5 
(D) 
(D) 
(D) 
(D) 

2.0 


100.0 

1.4 
93.9 
(D) 
(D) 
1.7 
(D) 
(D) 
(D) 
(D) 
0.5 
1.6 


100.0 

(D) 
92.5 
(D) 
(D) 
(D) 
0.7 


020 
040 
060 
080 
100 
120 
140 
260 
280 
300 
320 
400 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


020 

040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES.  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


DRUG  STORES  (SIC  591  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


^REPTG  ADDL  DETAIL  FOR  LINE  120 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS, 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING'  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1 

315 

64 

067 

1 

032 

51 

596 

91 

277 

483 

6 

735 

1 

032 

39 

006 

477 

2 

845 

430 

1 

236 

1 

(D) 

1 

(D) 

1 

(D) 

1 

(D) 

12 

(D) 

1 

(D) 

1 

(D) 

34 

132 

260 

1 

317 

666 

204 

98 

18 

436 

666 

44 

106 

55 

69 

101 

48 

154 

310 

95 

92 

48 

2 

13 

1 

4 

409 

378 


659 

202 

97 

15 

432 

659 

629 
629 

592 
629 
511 

44 

105 

55 

69 

101 

48 

154 

309 

95 

91 

48 

2 

13 

1 

4 

406 

374 


Sales 


($1,000) 


161  777 

117  385 

3  138 
I  785 
334 
6  090 
78  289 
330 
(D) 
528 
144 
958 
(D) 
802 
532 
828 
346 
616 
(D) 
60 
(D) 
(D) 
279 
612 


117  000 

(D) 

(D) 

310 

6  060 

78  040 

113  505 
75  369 
26  971 
31  765 
16  812 


330 
(D) 
528 

1  144 

2  958 
(D) 

2  802 
(0) 

1  828 
(Dl 
616 
(D) 
60 
(D) 
(D) 

9  254 

3  594 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-299 


TABLE   2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


L,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 


REPT6  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICb-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

HAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE .  .  . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORES  1  SECONDHAND 
STORES  (SIC  593) 


REPT6  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


ANTIQUE  STORES  (SIC  5932) 
TOTAL  


2  625 
1  735 

33 

34 

21 

336 

62 

12 

79 

66 

65 

34 

177 

80 

153 

221 

218 

213 

78 

19 

73 

115 

42 

231 

346 

559 

637 


266 

170 

4 

1 

49 

37 

34 

26 

74 

60 

56 

34 

47 

43 

10 

15 

4 

46 

1 

1 

75 

51 


404  476 

346  749 

854 
(D) 
243 
(D) 

1  570 
249 

1  187 

1  344 
433 
(D) 

3  376 

1  626 
3  239 

13  122 

14  390 

6  932 

2  439 
286 

7  500 

3  256 
765 

77  361 

60  779 

34  953 

9  183 


15  174 


(D) 
(D) 
628 
894 
205 
257 
669 

1  403 
541 
251 
427 
205 

97 

228 

63 

2  117 
(D) 
(D) 

1  958 
375 


100.0 

0.2 
(D) 
0.1 
(D) 
0.5 
0.1 
0.3 
0.4 
0.1 
(D) 
1.0 
0.5 
0.9 
3.8 
4.1 
2.0 
0.7 
0.1 
2.2 
0.9 
0.2 
22.3 
17.5 
10.1 
2.6 


SECONDHAND  STORES  (SIC  5933) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
100 
120 
140 
160 
220 
240 
260 
280 
300 
320 
500 
520 


(X) 

100.0 

(D) 
(D) 
6.0 
8.5 
2.0 
2.4 
6.4 

13.4 
5.2 
2.4 
4.1 
2.0 
0.9 
2.2 
0.6 

20.2 
(D) 
(0) 

18.7 
3.6 


020 
040 
100 
120 
140 
160 
220 
260 
280 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
523 


GROCERIES-OTHER  FOODS  .  .  . 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BOOK  STORES  (SIC  5942) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL    STATIONERY-OFFICE    SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


►REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


264 
169 


(D) 
(D) 


9  681 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
136 
(D) 
(D) 
(D) 
(D) 
8  372 
133 


6  313 

(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5  274 

2  765 
2  216 
168 
(D) 
(D) 
67 
1  804 
(0) 
(0) 

(D) 

(D) 
(D) 
(D) 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1.4 
(D) 
(D) 
(D) 
(D) 
86.5 
1.4 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
83.5 

100.0 
80.1 
6.1 
(D) 
(D) 
2.4 
65.2 
(0) 
(D) 

(D) 

100.0 
(D) 
<D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable. 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


(Z)  Less  than  0.05%. 


7K-300    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


^: 


240 
240 
248 

260 
320 
500 

500 
500 
508 
509 
511 
512 
513 
514 
515 

520 

520 
520 
521 
522 
523 


'..1 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


Kind  of  business  and  merchandise  line 


STATIONERY  STORES  (SIC  5943) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ARTt  DRAFTINGt  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  (^IEEDS-CLEANERS  i 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


Estab- 
lishments 

(number) 


119 

8 
6 

1 
1 
6 
1 

23 

17 

27 

1 

3 

2 

4 

7 

119 

9 

2 

2 

2 

3 

1 

1 

14 

56 


150 

103 

8 

6 

1 

1 

6 

1 

23 

17 

27 

1 

3 

2 

4 

7 


Sales 


($1,000) 


1  378 
134 
134 

(0) 

<D) 

3  098 


197 
962 
937 
(0) 
(D) 
284 
111 
(D) 
(D) 

(D) 

381 
(D) 
(D) 
(0) 
106 


15  046 

59 

55 

(D) 

(D) 

32 

(D) 

256 

141 

216 

(D) 

(D) 

(D) 

92 

41 

12  534 

150 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

466 

672 


59 

55 

(D) 

(D) 

32 

(D) 

256 

141 

216 

(D) 

(D) 

(D) 

92 

41 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


100.0 
9.7 
9.7 

(D) 

(D) 

92.0 

100.0 

89.3 

42.6 

(0) 

(D) 

12.9 

5.1 

ID) 

(D) 

(D) 

100.0 
(D) 
(D) 
(0) 
4.5 


(X) 

100.0 

0.4 
0.4 
(0) 
(D) 
0.2 
(D) 
1.7 
0.9 
1.4 
(D) 
(D) 
(D) 
0.6 
0.3 
83.3 
1.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.1 
4.5 


0.4 
0.4 
(D) 
(D) 
0.2 
(D) 
1.9 
1.0 
1.6 
(D) 
(D) 
(0) 
0.7 
0.3 


300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
340 
380 
400 
420 
480 
500 
520 


300 
320 
380 
440 
500 
520 


020 

100 
120 
160 
180 
220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
100 
120 
140 
220 
260 
280 
300 
320 
340 
400 
420 
440 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORES — CONTINUED 
SPORTING-RECREATION  EQUIPMENT  .  .  . 


Estab- 
lishments 

(number) 


;  REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  . 

SPORTING-RECREATION  EQUIPMENT  .... 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 
BICYCLES-LUGGAGE-SPORTING  GOODS.  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


BICYCLE  SHOPS  (SIC  5953) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  


152 

117 

6 


58 

7 

26 
25 
28 
117 
33 
13 
33 


130 

100 

2 

2 

1 

1 

2 

3 

1 

2 

34 

6 

23 

23 

10 


Sales 


($1,000) 


11  388 

11  294 
9  621 
2  392 

751 
1  587 
1  428 
1  808 

643 
1  024 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
399 
564 


146 

83.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

67 

4.9 

108 

7.8 

60  439 

362 
(D) 
!D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
1  803 
219 
(D) 
(D) 
(D) 
469 
50  413 
(D) 
(D) 
251 


38  719 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


83.3 

100.0 

85.2 

21.2 

6.6 

14.1 

12.6 

16.0 

5.7 

9.1 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
2.9 
4.1 


100.0 

0.6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D> 

3.0 

0.4 
(D) 
(D) 
(D) 

0.8 

83.4 

(D) 

(D) 

0.4 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

1  340 

3.9 

116 

0.3 

1  971 

5.7 

371 

1.1 

271 

0.8 

Standard  Notes;      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.        (Z)  Less  than  0.05%. 


II 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Wash.     7K-301 


TABLE   2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merctiandise 
line 


460 
180 
500 
520 


220 
260 
300 
320 
340 
440 
460 
500 
520 


120 
160 
200 
220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
500 
520 

520 
520 
529 


OTHER  FARM  SUPPLY  ST0RES--C0NT IPMUED 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EOUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

> JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCHi  CLOCK.  JEWELRY  REPAIRS. 


040 
100 
180 
200 
220 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


100 
16 
11 
30 


161 

1 
2 
2 

46 

1 

64 

161 

150 
150 
136 
119 
142 

95 
140 

17 

25 

1 

36 

150 

139 

(NA) 

139 


295 

1 
3 

1 

1 

34 

1 

11 

48 

2 

18 

18 

1 

3 

295 

17 

167 


26  695 
440 
(D) 
990 


5  541 

3  841 

(D) 
(D) 
(D) 
3  064 
(0) 
(D) 
128 
397 
171 


(D) 
(D) 
(D) 

1  482 
(D) 

2  411 
12  709 

19  092 

11  994 

2  492 

1  254 

5  485 

832 

1  735 
150 

303 
(D) 
816 

2  336 

17  814 

(NA) 
1  358 


66  802 

(D) 
(Z) 
(D) 
(D) 
589 
(D) 
287 

1  969 
(D) 

1  091 
332 
(D) 
(D) 
58  320 
497 

3  592 


76.8 
1.3 
(D) 
2.8 


(X) 

100.0 

(D) 
(D) 
(D) 

79.8 
(0) 
(D) 
3.3 

10.3 
4.5 


(X) 

100.0 

(D) 
(D) 
(D) 
7.4 
(D) 
12.0 
63.1 

100.0 

62.8 

13.1 

6.6 

28.7 

4.4 

9.1 

0.8 

1.5 

(D) 

4.1 

11.6 

100.0 
(NA) 

7.6 


(X) 

100.0 

(D) 
(Z) 
(D) 
(D) 
0.9 
(D) 
0.4 
2.9 
(D) 
1.6 
0.5 
(0) 
(D) 
87.3 
0.7 
5.4 


100 
220 
320 

340 
380 
400 
420 
440 
460 
480 
500 
520 


040 
100 
180 
220 
300 
320 
340 
380 
400 
420 
460 
480 
500 
520 


200 
220 

320 
340 
400 
420 
480 
500 
520 


040 
220 
260 
280 
320 
500 
520 


COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


FUEL  OIL  DEALERS  (SIC  5983) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


258 

215 

1 
2 
1 
5 
1 
5 

42 
1 

15 

14 

1 

215 

12 
121 


1 
1 

14 
1 

10 
123 

27 


5  845 

4  842 

(D) 
(D) 
142 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
273 


140 
(0) 


63  448 

56  099 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

1  914 

(D) 

906 

307 

(D) 

49  085 

413 

3  057 


5  773 

(D) 
382 
(0) 
(D) 
(D) 
(D) 
4  953 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
2.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
5.6 


(X) 
100.0 


100.0 

(D) 
(D) 
(D) 
(0) 
(D) 
(0) 

3.4 
(D) 
1.6 

0.5 

(D) 

87.5 

0.7 

5.4 


100.0 

(D) 
6.6 
(D) 
(D) 
(D) 
(D) 
85.8 
(D) 
(0) 


ID) 

(D) 

(D) 

(D) 

80 

1.2 

(D) 

(D) 

37 

0.6 

6   425 

96.7 

72 

1.1 

Standard  Notes;      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (N A)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.( 


7K-302    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


020 
040 
080 
100 
120 
500 
520 


060 
100 
280 
500 
520 


200 
220 
260 
260 
300 
500 
520 


500 
520 


ii 


220 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


CIGAR  STORESi  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERSt  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

flONMERCHANDISE  RECEIPTS 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


1,000) 


39 
(D) 
(D) 
336 
(D) 
75 
35 


425 

(0) 
(D) 
(D) 
373 
(D) 


5  284 

(D) 
104 
(D) 
(0) 
(D) 
4  818 
144 


1  233 

737 


684 
53 


602 

(0) 
(D) 
(D) 
491 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


2.6 

(D) 

220 

(D) 

260 

88.7 

280 

(D) 

300 

5.0 

320 

2.3 

500 

520 

100.0 

(D) 
(D) 
(D) 
87.8 
(D) 


100.0 

(D) 
2.0 
(0) 
(D) 
(D) 
91.2 
2.7 


(X) 
100.0 


92.8 
7.2 


100.0 

(D) 
(D) 
(D) 
81.6 
(D) 
(D) 


320 
440 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
480 
500 
520 


Kind  of  business  and  merchandise  line 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  •  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


Estab- 
lishments 

(number) 


TOTAL    

REPTG  SALES  BY  BROAD  MDSE  LINES 


PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

HARDWARE 

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

OTHER  (SIC  5999  PART) 
total' 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTIIVEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  


Sales 


($1,000) 


2  564 

(X) 

2  105 

100.0 

359 

17.1 

(D) 

(D) 

(D) 

(D) 

263 

12.5 

(D) 

(D) 

1  480 

70.3 

(D) 

(D) 

1  007 
(0) 


628 

385 

(0) 
(D) 
359 
(D) 


76  005 

68  328 

5  907 

619 

(D) 

(D) 

5  815 

700 

(D) 

(D) 

(D) 

4  460 

7  156 

1  996 

1  461 

(D) 

(D) 

(D) 

4  667 
(D) 
(D) 
782 
(D) 

11  355 

5  598 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 

100.0 

(D) 

(D) 

93.2 

(D) 


100.0 

8.6 
0.9 
(D) 
(D) 
8.5 
1.0 
(D) 
(D) 
(D) 
6.5 

10.5 
2.9 
2.1 
(D) 
(D) 
(D) 
6.8 
(D) 
(D) 
1.1 
(D) 

16.6 
8.2 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
*Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  repotting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-303 


TABLE  2.     Washington:      1963-Continued 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by-t 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 

of  sales 

o 

accounted 

c 

for  by  ttie 

s 

specified 

"c 

merchandise 

o 

line 

s 

(X) 

ito 

180 

200 

220 

240 

(X) 

260 

340 

100.0 

460 

480 

13.8 

500 

(D) 

520 

Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
120 


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 

TOTAL  

DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

COSMET I CS-DRUGS-HEALTH  NEEDS-CLEANERS 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS — CONTINUED 


120 
98 
18 


22  780 
20  060 


2  769 
(D) 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

715 

18.5 

(D) 

(D) 

635 

3.2 

527 

12.6 

782 

3.9 

(D) 

(D) 

200 

35.9 

539 

2.7 

Standard  Notes:      -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.      (X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-304    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


i: 


020 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


140 
220 
240 

240 
240 
241 

260 
300 
320 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


LUMBER  1  BLDG.  MATLS. i  HARDWARE! 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


[REPTG  ADDL  DETAIL  FOR  LINE  240 

, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


5  186 

1  018 
1  220 
618 
649 
978 
789 
306 
431 
305 
290 
438 
345 
444 
361 
320 
444 
357 
223 
954 
1  015 
33 
34 
159 

1  095 

2  598 


373 

273 

1 

6 

2 

2 

12 

42 

47 

73 

16 

61 

171 

247 

3 

16 

9 

2 

6 

32 

140 


107 
84 

1 

2 
10 

10 
10 
10 

2 
2 

56 


Sales 


($1,000) 


306  917 
79  065 

29  636 
55  620 
24  188 
54  824 
47  786 
94  193 

30  960 
28  340 

42  839 

43  609 
23  478 
13  284 
23  366 
23  806 
53  434 

191  476 
72  049 

44  335 
2  736 
8  829 

33  779 
65  401 
71  817 


86  803 

68  516 

(D) 
(Z) 
(D) 
(D) 
(Z) 
795 
1  071 
1  413 
(Z) 

1  371 
13  118 
45  339 

(D) 
114 

2  032 
(D) 
884 
427 

1  851 


39  366 


(D) 
(D) 
64 

5  693 
64 
64 

(D) 

(D) 

2  243 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


340 

20 

9 

340 

5 

4 

341 

2 

0 

342 

3 

8 

343 

1 

7 

344 

3 

7 

345 

3 

3 

346 

6 

4 

347 

2 

1 

348 

1 

9 

349 

2 

9 

351 

3 

0 

352 

1 

6 

353 

0 

9 

354 

1 

6 

355 

1 

6 

3 

6 

480 

13 

1 

500 

4 

9 

520 

3 

0 

0 

2 

0 

6 

2 

3 

4 

.5 

4 

,9 

(X) 

100.0 

(0) 
(Z) 
(D) 
(D) 
(Z) 
1.2 
1.6 
2.1 
(Z) 
2.0 
19.1 
66.2 
(D) 
0.2 
3.0 
(D) 
1.3 
0.6 
2.7 


(X) 

100.0 

(D) 
(D) 
0.2 

100.0 
1.7 
1.7 

(D) 
(D) 
6.9 


240 
240 
241 

320 
340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
3S2 
353 
354 
355 

480 
500 
520 


220 
320 
340 
480 
520 


200 
220 
240 
260 
300 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 
LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS!  DOORS!  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  .  •  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS, 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


;rEPTG  ADDL  DETAIL  FOR  LINE  240 

1  FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
>  FLOOR  COVERINGS 


HARDWARE 

LUMBER-BUILDING  MATERIALS 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD.  . 

WINDOWS!  DOORS'  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


HEATING!  PLUMBING  EQUIP.  DEALERS 
(SIC  522) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

NONMERCHANDISE  RECEIPTS  


PAINT!  GLASS!  WALLPAPER 
STORES  (SIC  523) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


29  115 

30  149 
26  914 
14  952 

4  304 

426 

62 

954 

2  288 

1  078 

985 

47 

45 

326 

550 

75 

662 

(0) 
(0) 
833 


10  615 


(D) 
(D) 
(D) 
(D) 


89.5 

100.0 
89.3 
49.6 
14.3 
1.4 
0.2 
3.2 
7.6 
3.6 
3.3 
0.2 
0.1 
1.1 
1.8 
0.2 
2.9 

(D) 
(D) 
2.6 


7 

361 

100.0 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(D) 

(D) 

107 

1.5 

6 

651 

90.4 

6 

078 

100.0 

5 

436 

89.5 

841 

13.8 

179 

2.9 

311 

5.1 

57 

0.9 

147 

2.4 

337 

5.5 

320 

5.3 

74 

1.2 

(D) 

(D) 

(D) 

(D) 

675 

11.1 

63 

1.0 

1 

169 

19.2 

1 

236 

20.4 

(D) 

(D) 

(D) 

(Dl 

190 

2.6 

(D) 

(D) 

(D) 

(0) 

409 

73.9 

(D) 

(D) 

186 

5.7 

0.1 
(D) 
(D) 
(D) 
(D) 


Standard  Notes: 


Represents  zero. 


(D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Wash.     7K-305 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.. 


L.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


320 
340 

JHO 
310 
356 
357 
356 
359 
361 

500 
520 


PAINTi     GLASSi     WAULPAI^ER    STORES — CON. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

PAINT-VARNISHi  ETC 

PAINT  SUNDRIES  

HALLPAPER-OTHER  WALL  COVERINGS  .  .  . 

GLASS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MOSE  LINES  . 


HARDWARE  STORES  (SIC  5251) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
120 
140 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

400 
420 
440 
460 
480 
500 
520 


GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  E)(C.  FOOTWEAR  .  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


KEPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


iREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
'LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


020 
040 
060 
080 
100 
120 


FARM  EQUIP.  DEALERS  (SIC  52521 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


128 
98 

1 

6 

1 

2 

9 

36 

28 

66 

16 

58 

98 

87 
87 
79 
81 
87 


155 

79 

27 

1 

2 

10 

104 


21 

4  245 

4  537 

4  216 

87 

1  907 

591 

90 

1  537 

(D) 
67 


(D) 

(0) 

(D) 

(0) 

14 

707 

764 

1  321 

32 

1  283 

10  216 

15  755 

8  743 

1  795 

1  826 
5  127 

2  662 


14 

2 

252 
392 

1 

518 

889 

(D) 

(D) 

(0) 

(D) 

(D) 

289 

518 

3 

330 

(D) 

252 

540 

245 

882 

7 

995 

4 

340 

(0) 

(D) 

(Zl 

10 

672 

0.5 
92.8 

100.0 
92.9 

1.9 
42.0 
13.0 

2.0 
33.9 

(D) 
1.5 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
0.1 
3.9 
4.2 
7.3 
0.2 
7.1 
56.5 

100.0 
55.5 
11.4 
11.6 
32.5 

14.7 

100.0 

16.8 

10.7 

6.2 

(D) 
(0) 
(D) 
(D) 
(D) 
1.6 
2.9 


(X) 
100.0 


3.3 

1.8 
(D) 
(D) 
(Z) 

4.3 


140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


GENERAL  MERCHANDISE  GROUP 
STORES — CONTINUED 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DEPARTMENT  STORES  (SIC  531) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
060 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
166 
169 
171 

180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


►REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


REPTG  ADDL  DETAIL  FOR  LINE  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

ALL  OTHER  DOMESTICS 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


>REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUStWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 


104 

26 

960 

11.0 

113 

59 

589 

24.2 

90 

10 

767 

4.4 

137 

22 

263 

9.1 

67 

15 

868 

6.5 

64 

13 

086 

5.3 

114 

15 

410 

6.3 

96 

5 

254 

2.1 

59 

6 

110 

2.5 

91 

5 

875 

2.4 

38 

(D) 

(0) 

3 

(D) 

(D) 

12 

(D) 

(D) 

7 

(0) 

(D) 

6 

(D) 

(D) 

3 

(D) 

(D) 

115 

14 

760 

^:? 

68 

16 

424 

210  929 
210  929 

7  128 

3  095 
(D) 

6  219 
24  281 

183  989 
22  655 
17  417 

4  723 

54  261 

183  989 

50  684 

4  197 

3  676 

(D) 

3  061 

8  023 
6  416 

9  212 
9  283 

3  369 
ID) 

9  548 
17  111 

191  304 

16  404 

(D) 

10  313 
(D) 

13  943 

191  304 

11  918 
6  893 

4  967 

12  300 

191  304 

12  162 

3  602 
8  431 

12  025 

191  304 

6  769 

(D) 

4  384 
(D) 

4  442 

5  596 


(X) 

100.0 

3.4 
1.5 
(D) 
3.9 
11.5 

100.0 
12.3 
9.5 
2.6 

25.7 

100.0 
27.5 
2.3 
2.0 
(D) 
1.7 
4.4 
3.5 
5.0 
5.0 
1.8 
(D) 

4.5 
6.1 


(0) 

5.4 
(D) 

6.6 

100.0 
6.2 
3.6 
2.6 

5.6 

100.0 
6.4 
1.9 


5.7 

100.0 
4.6 
(0) 
2.3 

(0) 

2.1 
2.7 


Standard  Notes         -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.       (Z)  Less  than  0.05%. 


7K-306    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  b'jA 


,  see  "Description  of  the  Tables"  in  front] 


320 

320 

320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
480 
500 

500 
500 
501 
502 
503 

520 


^: 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
480 
500 
520 


020 
080 
100 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 


Kind  of  business  and  merchandise  line 


DEPARTMENT  STORES — CONTINUED 

HARDWARE 

REPTG  ADDL  DETAIL  FOR  LINE  320 

HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  

LUMBER-BUILDING  MATERIALS  

REPTS  ADDL  DETAIL  FOR  LINE  340 

LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BuILDING  MATERIALS.  .  .  . 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOSRAPHIC  EQUIP.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


•REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  


180   ALL  FOOTWEAR. 

Standard  Notes: 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(0) 
(D) 
(0) 
(D) 


(0) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(0) 
10  068 

191  304 

8  725 

3  108 

5  108 

475 

15  448 


20  419 


687 

1  245 

(D) 

1  219 
916 

3  014 
473 

2  630 
224 
166 

1  723 
416 
(D) 

1  061 
217 
(D) 

3  946 
571 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 
(0) 


(D) 
(D) 
(D) 
(D) 

(0) 
(D) 
(D) 
(D) 
4.8 

100.0 
4.6 
1.6 
2.7 
0.2 

7.3 


100.0 

3.7 
6.6 

(D) 
6.5 
4.9 

16.0 
2.5 

14.0 
1.2 
0.9 
9.2 
2.2 
(D) 
5.6 
1.2 
(D) 

21.0 
3.0 


180 

1.2 

(D) 

(D) 

(D) 

(D) 

1 

234 

8.3 

1 

783 

12.0 

7 

644 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

2 

314 

15.6 

9 

102 

100.0 

2 

122 

23.3 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

200 

200 
200 
201 
202 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
480 
500 

500 
500 
501 
502 
503 

520 


REPTG  ADDL  DETAIL  FOR  LINE  260. 
;kiTCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  .  .  .  . 


Represents  zero. 


14  746  5.0 

(D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 


Kind  of  business  and  merchandise  line 


general  merchandise  stores — continued 

curtains-draperies-ory  goods 

reptg  addl  detail  for  line  200 

CURTAINS-DRAPERIES-DRY  GOODS 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  .  . 

ALL  OTHER  APPLIANCES  

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

'  HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
HOUSEHOLD  FUELS-ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL  


SEWING'  NEEDLEWORK  STORES 
(SIC  539  PART) 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(0) 
(D) 
(D) 
(D) 

1  701 

(D) 
(D) 
(D) 
(D) 
(D) 

620 

6  835 
206 
(D) 
(D) 

1  662 

'  (D) 
(D) 
(D) 
(D) 

396 

(D) 
(D) 

4  294 
579 
(D) 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

8  769 
360 
246 
(D) 
(D) 

392 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


8.4 

100.0 
(D) 
(D) 
(D) 

11.4 

100.0 
(D) 
(D) 
(D) 
(D) 

4.2 

100.0 
3.0 
(D) 
(D) 

11.2 

100.0 
(D) 
(D) 
(D) 

2.7 
(D) 
(0) 

100.0 

13.5 

(D) 

(D) 

(D) 

100.0 
(D) 
(D) 
(0) 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 

100.0 
4.1 
2.8 
(D) 
(D) 

2.6 


(X) 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-307 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ot  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  ttie 
specified 
merchandise 
line 


FOOD  STORES  (SIC  51) 

TOTAL  

REPT6  SALES  BY  BROAD  MDSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING!  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE .  , 

NONMERCHANDISE  RECEIPTS  . 


GROCERY  STORES  1 
DELICATESSENS 


INCLUDING 
(SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ...  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


iREPTG  ADDL  DETAIL  FOR  LINE  500. 
'ALL  OTHER  MERCHANDISE  

PAPER,  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


723 

723 

40 

4 

348 

444 

413 

15 

18 

8 

3 

6 

1 

46 

5 

8 

27 

5 

1 

9 

2 

4 

2 

427 

350 


544 

512 
512 
449 
449 
442 
510 

28 

3 

346 

437 

409 

15 

17 

8 

2 

5 

1 

44 

5 

8 

26 

5 

1 

9 

2 

4 

2 

421 

419 
419 
414 
136 


353  409 

293  121 

1  031 

(Z) 

7  085 

14  285 

15  110 
(Z) 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
867 
(D) 
(Z) 
398 
(Z) 
(D) 
(Z) 
(D) 
(Z) 
(D) 

10  457 
10  324 


277  754 

334  366 

275  060 

72  854 

25  631 

13  796 
163  482 

950 
(Z) 
(D) 

14  257 

15  095 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(D) 
(D) 
(b) 
(Zl 
ID) 
(Z) 
(D) 
(Z) 
(D) 
(Z) 
(D) 

10  422 

304  773 

10  411 

7  512 

2  882 


100.0 

82.9 
0.3 
(Z) 
2.0 
4.0 
4.3 
(Z) 
(Z) 
(Z) 
(Zl 
(01 
(D) 
0.2 
(D) 
(Z) 
0.1 
(Z) 
(D) 
(Zl 
(Dl 
(Zl 
(Dl 
3.0 
2.9 


82. 3 

100.0 

82.3 

21.8 

7.7 

4.1 

48.9 

0.3 
(Zl 
(Dl 
4.2 
4.5 
(Z) 
(Zl 
(Zl 
(Dl 
(Dl 
(Dl 
(01 
(01 
(Zl 
(0) 
(Z) 
(0) 
(Z) 
(D) 
(Z) 
(0) 
3.1 

100.0 
3.4 
2.5 
0.9 


020 

020 
020 
021 
022 
023 
024 

040 
080 
100 
220 
520 


MEAT  MARKETS  (SIC  542  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

REPTG  AODL  DETAIL  FOR  LINE  020 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  .  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
NONMERCHANDISE  RECEIPTS  

FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORES,  VEGETABLE  MARKETS 
(SIC  543) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 

020 
020 
021 
022 
023 
024 

060 
100 
120 
320 
500 

500 
500 
508 


GROCERIES-OTHER  FOODS 


, REPTG  ADDL  DETAIL  FOR  LINE  020.  .  , 
iGROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

HARDWARE 

ALL  OTHER  MERCHANDISE  


REPTG  ADDL  DETAIL  FOR  LINE  500. 

iALL  OTHER  MERCHANDISE  

PAPER,  PAPER  PRODUCTS 


NONMERCHANDISE  RECEIPTS 


CANDY,  NUT,  CONFECTIONERY 
STORES  (SIC  544) 


520   NONMERCHANDISE  RECEIPTS 291      10  036  |       3.0 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7  798 
7  498 


798 
498 
441 
(0) 
(D) 
33 

(D) 
(0) 
(01 
(01 
180 


100.0 

96.2 

100.0 

96.2 

95.4 

(01 

(01 

0.4 

(01 
(01 
(0) 
(01 
2.3 


896 

100.0 

656 

95.3 

898 

100.0 

856 

95.3 

(01 

(01 

802 

89.3 

(Dl 

(0) 

(0) 

(01 

(0) 

(01 

(01 

(Dl 

(0) 

(Dl 

(01 

(01 

(0) 

(01 

(01 

100.0 

(0) 

(01 

(01 

(01 

7K-308    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3.    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


>.,  see  "Description  of  the  Tables"  in  front] 


020 

020 
020 
021 
022 
023 
024 

0«0 
100 
120 
500 

500 
500 
508 


020 
OtO 
080 
100 
160 
200 
260 
500 
520 


020 

020 
020 
023 
024 

040 
080 
100 
160 
200 
260 
500 

500 
500 
508 
516 

520 


020 
020 
024 


Kind  of  business  and  merchandise  line 


DAIRY  PRODUCTS  STORES  (SIC  545) 

TOTAL  

REPTG  SALES  BY  BROAD  HOSE  LINES  .  ■ 

GROCERIES-OTHER  FOODS  

REPTG  ADOL  DETAIL  FOR  LINE  020 

GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES).  .  . 

FROZEN  FOODS  

ALL  OTHER  FOODS 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  • 
ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

PAPER  I  PAPER  PRODUCTS 

NONMERCHANDISE  RECEIPTS  

RETAIL  BAKERIES  (SIC  546) 

TOTAL •  . 

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


RETAIL  BAKERIES.  MANUFACTURING 
(SIC  5462) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


iREPTG  ADDL  DETAIL  FOR  LINE  020. 
'GROCERIES-OTHER  FOODS  

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  


, REPTG  ADDL  DETAIL  FOR  LINE  500. 
•ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


RETAIL  BAKERIES.  NONMANUFACTURING 
(SIC  5463) 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


'REPTG  ADDL  DETAIL  FOR  LINE  020. 

^GROCERIES-OTHER  FOODS  

'  ALL  OTHER  FOODS 


Estab- 
lishments 

(number) 


106 
72 


Sales 


($1,000) 


2 

053 

100.0 

1 

990 

96.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

1 

949 

94.9 

(0) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

100.0 

(D) 

(D) 

(0) 

(D) 

(D) 


4    903 

3    538 

3  412 
60 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
24 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 


(X) 

100.0 

96.4 
1.7 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
0.7 


2  802 

100.0 

380 

2  676 

95.5 

400 

(D) 

(D) 

420 

(0) 

(D) 

500 
520 

60 

2.1 

(0) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

100.0 

380 

(D) 

(D) 

(D) 

(D) 

380 

(D) 

(D) 

380 
381 

24 

0.9 

382 
383 
384 
385 
386 
387 

958 

(X) 

388 

736 

100,0 

400 

736 

100.0 

400 
400 

736 

100.0 

401 

736 

100.0 

403 

736 

100.0 

220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


Kind  of  business  and  merchandise  line 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


OTHER  FOOD  STORES  (SIC  549  PART) 
TOTAL^ 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 


REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  - 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


PASSENGER  CAR  DEALERS. 
FRANCHISED  (SIC  551) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .... 
NEW  PASSENGER  CARS'  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARS.  RETAIL.  .  .  . 
USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


;REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

'  GASOLINE  

MOTOR    OIL-GREASES-OTHER    OILS    . 


Estab- 
lishments 

(number) 


358 

16 

3 

14 

3 

38 

22 

3 

208 

115 

220 

1 

2 

60 

282 


Sales 


($1,000) 


(D) 
(0) 


259  530 

477 

(D) 

(Z) 

(D) 

5  955 

152 

(0) 

191  106 

1  291 

28  187 

(D) 

(D) 

10  084 

21  428 


134 

214 

276 

(X) 

117 

203 

571 

100.0 

117 

171 

340 

84.2 

82 

444 

0.2 

110 

13 

575 

6.7 

6 

136 

0.1 

115 

17 

752 

8.7 

102 

185 

993 

(X) 

90 

179 

088 

100.0 

90 

152 

191 

85.0 

90 

179 

088 

100.0 

90 

152 

191 

85.0 

90 

91 

825 

51.3 

15 

3 

503 

2.0 

46 

12 

464 

7.0 

6 

(D) 

(D) 

87 

34 

476 

19.3 

81 

5 

521 

3.1 

38 

2 

294 

1.3 

11 

(D) 

(0) 

63 

327 

0.2 

62 

134 

928 

100.0 

62 

308 

0.2 

13 

195 

0.1 

59 

101 

0.1 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
(0) 


(X) 

100.0 

0.2 
(D) 
(Z) 
(D) 
2.3 
0.1 
(Dl 

73.6 
0.5 

10.9 
(D) 
(D) 
3.9 
8.3 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-309 


TABLE  3    Washington— standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


».,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


120 

1*20 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


DOMESTIC  CAR  DEALERS — CONTINUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-8ATTERIES-ACCESS0RIES  

PARTS t  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS  I  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


360 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS'  RETAIL  .... 

NEW  PASSENGER  CARSi  WHOLESALE.  .  . 

NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 

NEW  COMMERCIAL  VEHICLESi  WHOLESALE 

USED  PASSENGER  CARS.  RETAIL.  .  .  . 

USED  PASSENGER  CARS.  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


iREPTG  ADDL  DETAIL  FOR  LINE  400. 

>AUT0  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

■REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


NONMERCHANDISE  RECEIPTS 


reptg  addl  detail  for  line  520. 
;nonmerchandise  receipts  .  .  .  . 

service  labor 

other  nonmerchandise  receipts. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
403 


AUTOMOBILES-TRUCKS. 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 

NEW  PASSENGER  CARS.  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


10  869 

173  333 

10  724 
5  471 
3  493 

671 
880 

136 

15  246 

179  029 

15  246 

11  912 
3  435 


9  515 

12  491 

9  480 

5  568 

56 

946 

(D) 

2  394 

382 

(D) 

(D) 

(0) 

(D) 
(D) 
(0) 
(D) 
(0) 

(D) 

12  166 
(0) 
584 
386 
237 
(D) 

1  474 

12  552 

1  474 

1  172 

292 


11  931 

9  634 

11  931 

9  634 

5  297 

(D) 

(D) 

2  093 

(D) 

(D) 

(D) 

(D) 

(D) 
(0) 
(0) 
(01 


6.1 

100.0 
6.2 
3.2 
2.0 
0.4 
0.5 

0.1 
8.5 

100.0 
8.5 
6.7 
1.9 


75.8 

100.0 

75.9 

44.6 

0.4 

7.6 

(D) 

19.2 

3.1 

(D) 

(0) 

(0) 

100.0 
(0) 
(D) 
(D) 
(D) 

(0) 

100.0 
(D) 
4.8 
3.2 
1.9 
(0) 

11.7 

100.0 
11.7 
9.3 
2.3 


100.0 

80.7 

100.0 
80.7 

44.4 
(Dl 
(D) 

17.5 
(D) 
(0) 
(D) 

(D) 

(D) 
(0) 
(D) 
(0) 


420 

420 
420 
421 
422 
423 
424 

520 

520 
520 
527 
528 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS — CONT I NUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS 


PASSENGER  CAR  DEALERS. 
NONFRANCHISED  (SIC  552) 


380 

380 
380 
381 
383 
385 
386 
387 
388 

400 

400 
400 
401 
402 

420 

420 
420 
421 
423 
424 

520 

520 
520 
527 
528 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


> REPTG  ADDL  DETAIL  FOR  LINE  380.  . 

AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARS.  RETAIL  .  .  . 
NEW  COMMERCIAL  VEHICLES.  RETAIL. 
USED  PASSENGER  CARS.  RETAIL.  .  . 
USED  PASSENGER  CARS.  WHOLESALE  . 
USED  COMMERCIAL  VEHICLES  .  .  .  . 
ALL  OTHER  POWERED  ROAD  VEHICLES. 

AUTO  FUELS-LUBRICANTS  


iREPTG  ADDL  DETAIL  FOR  LINE  400. 
>AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 


TIRES-BATTERIES-ACCESSORIES  

.REPTG  ADDL  DETAIL  FOR  LINE  420 

•TIRES-BATTERIES-ACCESSORIES  

PARTSi  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  • 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


220 
260 
280 
300 
320 
340 
380 
400 

400 
400 
401 
403 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


TIREi  BATTERY.  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


>REPTG  ADDL  DETAIL  FOR  LINE  400. 

>UTO    FUELS-LUBRICANTS 

GASOLINE    

MOTOR  OIL-SREASES-OTHER  OILS  . 


Ill 
85 

85 

80 

80 

2 

1 

80 

61 

5 

5 


(D) 

11  931 
(D) 
521 
484 
(D) 
(D) 

1  032 

11  931 

1  032 

858 

171 


19  270 

19  638 

18  698 

(D) 

(D) 

16  437 

1  820 
(D) 
(D) 

10) 

(D) 
(D) 
(D) 
(D) 

(D) 

2  390 

38 
(D) 
(D) 
(D) 

(D) 

16  555 

864 
368 
491 


20  023 


(0) 

100.0 
(D) 
4.4 
4.1 
(D) 
(D) 

8.6 

100.0 
8.6 
7.2 
1.4 


94.8 

100.0 
95.2 
(D) 
(D) 
83.7 
9.3 
(D) 
(D) 

(D) 

100.0 
(0) 
(0) 
(D) 

(D) 

100.0 
1.6 
(0) 
<D) 
(D) 

(D) 

100.0 
5.2 
2.2 
3.0 


(D) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

89 

0.5 

(D) 

(D) 

(D) 

(0) 

725 

4.2 

183 

100.0 

546 

13.1 

(D) 

(D) 

(D) 

(D) 

Standard  Notes; 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-310     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


420 

420 

t20  ^ 

H26 

427 

428 

429  ^ 

431 

432 

433 

434 

435  t 

436 

440 
480 
500 
520 

520 
520 
524 
525 
526 


ti: 


240 
280 
300 
320 
340 
380 
400 
420 
500 
520 


280 
300 


Kind  of  business  and  merchandise  line 


TIREi  BATTERYi  ACCESSORY 
DEALERS--CONT I NUED 

TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  , 

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  , 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 

FARM  EQUIPMENTi  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING.  . 

OTHER  NONMERCHANDISE  RECEIPTS 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


MISC.  AIRCRAFTi  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

JEWELRY-OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


AIRCRAFT'  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


12  922 

10  267 

5  330 

1  924 

400 

985 

(Dl 

629 

111 

451 

(D) 

(D) 

(D) 

(0) 

(0) 

1  572 

a  139 

1  455 
497 
204 
754 


808 

(D) 


17  617 

(D) 

(D) 

5  854 

(D) 

(D) 

(D) 

37 

126 

9  836 

1  057 


10  132 

7  402 


(D) 
5  854 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


81.5 

100.0 

79.5 

41.2 

14.9 

3.1 

7.6 

(D) 

4.9 

0.9 

3.5 

(D) 

(D) 

(D) 
(D) 
(D) 
9.1 

100.0 
17.9 
6.1 
2.5 
9.3 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 

33.2 
(D) 
(D) 
(D) 

0.2 

0.7 
55.8 

6.0 


(X) 
100.0 


(D) 
79.1 


300 
300 
308  ' 
309 
311 
312  > 
313 
314 

320 
340 
380 
400 


400 
400 
401 
402 
403 

420 
500 

500 
500 
506 
507 

520 

520 
520 
527 
531 
532 


, REPTG  ADDL  DETAIL  FOR  LINE  400. 

.AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


240 
340 
420 
500 

500 
500 
504 
505 
507 

520 

520 

520 
527 
532 


Kind  of  business  and  merchandise  line 


AIRCRAFTi  BQATi  MOTORCYCLE 
DEALERS--CONTINUED 

REPTG  ADDL  DETAIL  FOR  LINE  300 

SPORTING-RECREATION  EQUIPMENT  

OUTBOARD  MOTORS 

INBOARD  MOTOR  BOATS 

ALL  OTHER  BOATS.  INCL.  OUTBOARD  BOATS. 

BOAT  TRAILERS 

MARINE  ACCESSORIES  AND  PARTS  

ALL  OTHER  SPTG.  GOODS-RECREATION  EQUIP 


HARDWARE 

LUMBER-BUILDING  MATERIALS 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  500. 

>ALL  OTHER  MERCHANDISE  

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


, REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

STORAGE  AND  DOCKING  SERVICES  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  


IREPTG  ADDL  DETAIL  FOR  LINE  500.  . 

ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 
CAMP  TRAILERS-TRAVEL  TRAILERS,  . 
ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  Insufficient  reporting. 


(NA)  Not  available. 


TOTAL'- 

(X)  Not  applicable.       (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


6  020 

5  173 

1  023 
695 

2  148 
113 

1  144 
66 

(0) 
(D) 
(0) 
37 

1  lia 
37 
(0) 
(D) 
(D) 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

666 

6  364 
622 
359 
131 
136 


11  269 

10  215 

(D) 
(D) 
(D) 
(D) 


9  608 
9  208 
6  728 
2  458 
21 

391 

6  775 
391 

(D) 
(0> 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 
85.9 
17.0 
11.5 
35.7 

1.9 
19.0 

1.1 

(D) 
(D) 
(0) 
0.5 

100.0 
3.3 
(D) 
(D) 
(D) 

(D) 
(D) 

100.0 
(D) 
(D) 
(D) 

9.0 

100.0 
9.8 
5.6 
2.1 
2.1 


(D) 
(D) 
(D) 
(D) 

100.0 

95.8 

70.0 

25.6 

0.2 

3.8 

100.0 

5.8 
(D) 
(D) 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-311 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  Including  lines  identified  by.< 


L.,  see  "Description  of  the  Tables"  In  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CI6ARS-CI5ARETTES-T0BACC0  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS  t  INSTALLED  IN  REPAIR  WORK.'  .  .  . 

PARTSt  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


■REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPARELi  ACCESSORY  STORES  (SIC  56) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'St  BOYS'  APPAREL  STORES i 
CUSTOM  TAILORS  (SIC  561i  567) 


120 
140 
160 
ISO 
260 
280 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


801 

20 

3 
2 
55 
3 
5 
2 
6 
6 
801 

769 
769 
767 
38 
677 

732 

696 

696 

273 

79 

658 

15 

18 

600 

574 
574 
538 
175 


355 

9 

123 

218 

140 

21 

6 

5 

33 

3 

17 

164 


84  879 

(D) 
(D) 
(D) 
95 
(Z) 
(Z) 
(D) 
(Z) 
114 
68  674 

81  606 

66  251 

62  411 

492 

3  355 

10  910 

76  656 
10  361 

1  875 
574 

7  909 

143 
217 

4  542 

64  778 
4  295 
3  187 
1  102 


79  261 
69  411 

(D) 

17  302 
28  810 

18  192 
(D) 
(D) 

69 

482 

(D) 

459 

2  354 


14  917 
13  902 


(D) 

(D) 

12  786 

92.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

464 

3.3 

100.0 

(D) 
(0) 
(D) 
0.1 
(Z) 
(Z) 
(D) 
(Z) 
0.1 
80.9 

100.0 

81.2 

76.5 

0.6 

4.1 

12.9 

100.0 
13.5 
2.4 
0.7 
10.3 

0.2 
0.3 
5.4 

100.0 
6.6 

4.9 
1.7 


100.0 

(D) 

24.9 

41.5 

26.2 

(D) 

(D) 

0.1 

0.7 

(D) 

0.7 

3.4 


(X) 
100.0 


MEN'S.  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
164 
165 
168 
172 
173 
176 

180 
260 
280 
500 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


I REPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


CUSTOM  TAILORS  (SIC  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL 


120 
140 
160 
180 
200 
260 
280 
500 
520 


120 

140 

140 
140 
142 
143 
144 
146 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

OTHER  MEN'S  CLOTHING  


143 

3 

4 

143 

10 

2 

1 
19 

4 
42 


14  575 

13  673 

(D) 
(0) 

11  118 

10  227 

541 

4  714 

1  729 
238 

2  996 

(D) 

(0) 
(D) 
<D) 
(D) 
(D) 
(D) 
(D) 
(D) 

399 

(D) 
(D) 
(D) 
(D) 


342 
(D) 


24  555 

(D) 
(D) 
21  730 
(D) 
(D) 
(D) 
(D) 
(D) 
850 


145 

26 

806 

103 

21 

748 

3 

(0) 

4 

(D) 

4 

(D) 

4 

(D) 

1 

(0) 

1 

(D) 

- 

(D) 

3 

(D) 

(X) 
100.0 

(D) 
(0) 

100.0 
92.0 

4.9 
42.4 
15.6 

2.1 
26.9 

(D) 

(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

2.9 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 


100.0 

(D) 
(D) 
88.5 
(D) 
(D) 
(D) 
(D) 
(0) 
3.5 


(0) 
(D) 

10) 
(D) 
(D) 
(D) 
(0) 
(0) 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-312     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 
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TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.- 


,  see  "Description  of  the  Tables"  in  front] 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 

175  , 

176  f 

180 
200 
260 
280 
500 
520 


160 
180 
280 
520 


160 

160 
160 
161 
164 
165 
168 
172 
176 

520 


160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 


Kind  of  business  and  merchandise  line 


WOMEN'S  READY-TO-WEAR  STORES — CONTINUED 
WOMEN 'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FUi^NISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 
ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY'  SPEC.  STORE.'; i 
FURRIERS  (SIC  563 i  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


MILLINERY  STORES  (SIC  563  PART) 
TOTALi 


CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  160 

'WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

J  CHILDREN'S-INFANTS'  WEAR  

>  HOSIERY 

'  LINGERIE  

WOMEN'S  SPORTSWEAR  

;  DRESSES 

,  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


NONMERCHANDISE  RECEIPTS 


HOSIERY  STORES  (SIC  563  PART) 


APPAREL t  ACCESSORY'  OTHER  SPEC. 
STORES  (SIC  563  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS •  . 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


19  137 

16  411 

478 

318 

382 

1  260 

3  543 

5  582 

3  487 

440 

369 

583 

(0) 
(D) 
(D) 
(D) 
(0) 
784 


2  807 

2  733 
(0) 
(0) 
66 


251 

251 

(0) 

251 
(0) 
(D) 
(D) 
176 
(0) 
(0) 
(D) 

(D) 


2  086 
2  059 


992 

965 

(D) 

(0) 

45 

224 

091 

290 

129 

29 

72 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


87.4 

100.0 

85.8 

2.5 

1.7 

2.0 

6.6 

18.5 

29.2 

18.2 

2.3 

1.9 

3.0 

(D) 
(D) 
(D) 
(0) 
(D) 
3.6 


100.0 

97.4 
(D) 
(D) 
2.4 


(X) 

100.0 

(D) 

100.0 
(D) 
(D) 
(D) 
70.1 
(D) 
(D) 
(D) 

(D) 


100.0 

98,7 

100.0 

98.6 

(D) 

(D) 

2.3 

11.2 

54.8 

14.6 

6.5 

1.5 

3.6 


180 
280 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
163 
172 
173 
174 
175 
176 

180 
200 
240 
260 
280 
300 
500 
520 


iREPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


160 
180 
500 
520 


Kind  of  business  and  merchandise  line 


APPARELi  ACCESSORYi  OTHER  SPEC. 
STORES--CONTINUED 


ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  . 
NONMERCHANDISE  RECEIPTS 


FURRIERS'  FUR  SHOPS  (SIC  568) 
TOTAL^ 


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDRENiS-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  566) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  


WOMEN'S  SHOE  STORES  (SIC  566  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(0) 

4 

(D) 


13  556 

12  415 

(D) 
4  265 

4  268 
1  700 
169 
677 
233 
57 
567 


288 

180 

377 

(D) 

96 

78 

787 

430 

266 

(D) 

(D) 

45 

182 
(D) 
(D) 
(D) 

38 
(D) 

86 
(0) 


19  104 

17  580 

ID) 

16  050 

(D) 

799 


3  311 
(D) 


(D) 
0.2 
(0) 


(D) 
34.4 

100.0 

39.6 

3.9 

15.8 
5.4 
1.3 

13.2 

42.3 

100.0 

50.8 

8.8 

(D) 

2.2 

1.8 

18.4 

10.0 

6.2 

(D) 

(0) 

1.0 

9.5 
(D) 
(D) 
(D) 
0.3 
(D) 
0.7 
(D) 


(X) 

100.0 

(D) 
91.3 

(D) 
4.5 


(X) 
100.0 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-313 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
ol  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


CHILOREN'Si  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


160 
180 

180 
180 
181 
182 
183 

500 
520 


FAMILY  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
;ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

'  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


CHILDREN'S!  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPAREL.  ACCESSORY 
STORES  (SIC  569) 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


FURNITURE'  HOME  FURNISHINGSt 
EQUIPMENT  STORES  (SIC  57) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  • 

ALL  OTHER  MERCHANDISE  ■ 

NONMERCHANDISE  RECEIPTS  • 


FURNITURE'  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


322 

54 

188 

164 

70 

5 

2 

3 

2 

16 

199 


171 

48 

45 
156 

33 
5 
1 
2 
2 
7 

99 


171 
118 


(0) 
12  211 

11  683 

10  764 

3  108 

6  357 

1  299 

(D) 
(D) 


51  817 

1  150 
18  419 
27  118 

2  111 
(Z) 
(D) 
(D) 
(D) 
186 

2  785 


31  001 

(D) 

1  260 

26  901 

669 

(Z) 

(D) 

(D) 

(D) 

68 

993 


29  462 
22  928 


(D) 
92.9 

100.0 
92.1 
26.6 
54.4 
11.1 

(D) 
(D) 


100.0 

2.2 

35.5 
52.3 
4.1 
(Z) 
(D) 
(D) 
(D) 
0.4 
5.4 


(X) 

100.0 

(D) 
4.1 
86.8 
2.2 
(Z) 
(D) 
(D) 
(D) 
0.2 
3.2 


(X) 
100.0 


FURNITURE  ST0RES--C0NT I MUED 


200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
500 
520 


200 
240 
340 
520 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


REPTG  ADDL  DETAIL  FOR  LINE  240 

[FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS'  SOFT  SURFACE 

FLOOR  COVERINGS'  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


DRAPERYi  CURTAINi  UPHOLSTERY 
STORES  (SIC  5714) 


CHINAi  GLASSWARE!  METALWARE 
STORES  (SIC  5715) 


TOTAL^ . 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

300 


TOTAL ^• 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


•REPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

NEW  MAJOR  APPLIANCES  

NEW    RADIOS-TVS'    ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


r REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
|kITCHENWARE-HOME  FURNISHINGS.  .  . 
1  SMALL  ELECTRICAL  APPLIANCES.  .  . 
'  ALL  OTHER  KITCHENWARE-HOUSEWARES 


SPORTING-RECREATION  EQUIPMENT 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  viithheld  due  to  insufficient  reporting. 


25 
45 
118 

103 

103 

70 

103 

64 

6 

7 

30 
4 

1 
2 
1 
7 
75 


372 

1  260 

19  946 

19  739 
17  218 

1  923 
13  056 

2  054 

50 
137 

507 
(Z) 
(D) 
(D) 
(D) 
6B 
792 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

190 

2.6 

14  400 

10  698 

(D) 
8  054 

8  186 
6  621 
4  523 
1  623 
(D) 
(D) 

217 
1  432 

6  666 

1  428 
(D) 
(D) 

(D) 


1.6 

5.5 

87.0 

100.0 
87.2 
9.7 
66.1 
10.4 
0.3 
0.7 

2.2 
IZ) 
(D) 
(D) 
(D) 
0.3 
3.5 


(X) 

100.0 

(D) 
75.3 

100.0 

80.9 

55.3 

19.8 

(D) 

(D) 

2.0 
13.4 

100.0 

21.4 

(D) 

(D) 

(D) 


7K-314     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SIVISA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


,  see  "Description  of  the  Tables"  in  front] 


320 
500 
520 


V 


220 

220 
220 
224 
225 
226 
227 

260 

260 
260 
264 
265 

500 
520 


220 
500 
520 


5; 


220 

220 
220 
228 
229 
231 
232 
233 
234 

500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
320 
400 


;reptg  addl  detail  for  line  220.  .  . 

, major  appl.-radio-tv-musical  instr. 

new  major  appliances  

NEW  RADIOS-TV'Si  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S. 
RECORDS-TAPES-MUSICAL  INSTRUMENTS. 


(REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
>KITCHENWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


Kind  of  business  and  merchandise  line 


HOUSEHOLD  APPLIANCE  STORES--CONT I NUED 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RADIOi  TELEVISION  STORES  (SIC  5732) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 


KITCHENWARE-HOME  FURNISHINGS. 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


MUSIC  STORES  (SIC  5733) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RECORD  SHOPS  (SIC  5733  PART) 
TOTAL^ 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

'MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV 'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGAKETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 
(D) 
838 


8  313 
5  133 

4  438 

5  085 
4  390 

409 

3  698 

223 

65 

10 

398 

10 

(D) 

(D) 

(0) 
(D) 


4  667 
(D) 
(0) 


3  998 

3  844 
3  560 

819 
1  400 

961 

148 
47 

187 

(D) 
(D) 


762 

135 

867 

309 

108 

572 

92 

963 

111 

72 

525 

604 

29 

362 

205 

1 

232 

289 

1 

301 

1 

(D) 

4 

(D) 

6 

94 

1 

(D) 

2 

(D) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
7.8 


100.0 

86.5 

100. 0 

86.3 

8.0 

72.7 

4.4 

1.3 

0.2 

100.0 
2.5 
(D) 
(D) 


(D) 
(D) 


93.6 
(0) 
(D) 


100.0 

92.7 

100.0 

92.6 

21.3 

36.4 

25.0 

3.9 

1.2 

4.9 

(D) 
(D) 


0.9 

66.8 

020 

27.0 

040 

1.1 

060 

1.2 

100 

(D) 

520 

(D) 

0.1 

(D) 

(0) 

500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
400 
500 
520 


020 
040 
060 
080 
100 
280 
300 
400 
500 
520 


020 
040 
060 
100 
500 
520 


020 
040 
060 
100 
120 
280 
300 
400 
500 
520 


Kind  of  business  and  merchandise  line 


EATINGi  DRINKING  PLACES--CONT I NUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTS.  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG-SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS .  . 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

NONMERCHANDISE  RECEIPTS  


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


Estab- 
lishments 

(number) 


24 
388 


1  243 

106 

324 

(X) 

889 

84 

049 

100.0 

51 

817 

1.0 

889 

68 

211 

81.2 

184 

11 

444 

13.6 

15 

95 

0.1 

130 

855 

1.0 

1 

(0) 

(D) 

4 

(D) 

(D) 

4 

(D) 

(D) 

2 

<D) 

(D) 

15 

(0) 

(D) 

279 

1 

960 

2.3 

199 

21 

199 

4 

24 
1 
1 
2 
1 
4 

56 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


497 
2  517 


923 

82 

174 

(X) 

619 

62 

346 

100.0 

27 

528 

0.8 

619 

48 

293 

77.5 

172 

10 

952 

17.6 

15 

95 

0.2 

100 

458 

0.7 

3 

(D) 

(0) 

2 

(D) 

(D) 

1 

(D) 

(0) 

10 

314 

0.5 

205 

1 

546 

2.5 

15  320 

13  523 

234 
12  556 
(D) 
292 
(0) 
(D) 
(D) 
(D) 
(D) 
279 


0.5 
2.3 


(D) 

(D) 

5  620 

90.4 

326 

5.2 

(0) 

(D) 

(D) 

(D) 

(D) 

(0) 

100.0 

1.7 
92.8 
(D) 
2.2 
(D) 
(0) 
(D) 
(D) 
(0) 
2.1 


100.0 


(D) 

(D) 

742 

88.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Wash.     7K-315 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


020 
010 
060 
080 
100 
300 
320 
500 
520 


020 
040 
080 
100 
120 
110 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
060 
080 
100 
120 
140 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


DRUG  STORES  I  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  ....... 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANOISE  RECEIPTS  . 

DRUG  STORES  (SIC  591  PART) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


OTHER  RETAIL  STORES 
(SIC  59  EX.  591) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  . 


420 

41 

222 

420 

190 

159 

2 

1 

9 

109 


235 

82 
29 

4 

157 

235 

15 

40 

24 

33 

40 

20 

53 

99 

35 

42 

18 

139 

130 


309 
232 


24  523 

146 

4  314 

17  916 

1  137 

446 

(D) 

(D) 

(0) 

557 


46  560 

1  479 
677 
(D) 

3  086 
28  056 
(D) 
(D) 
(D) 
(0) 
(0) 
267 

1  538 

1  147 
(D) 
546 
265 

3  777 
(0) 


67  641 
(D) 


982 
(0) 


923 

157 

530 

592 

136 

181 

12 

175 

8 

73 

9 

(0) 

88 

(D) 

17 

566 

4 

(0) 

32 

559 

100.0 

0.6 
17.6 
73.1 
4.6 
1.8 
(D) 
(D) 
(0) 
2.3 


100.0 

3.2 

1.5 

(0) 
6.6 
60.3 
(D) 
(D) 
(D) 
(D) 
(D) 
0.6 
3.3 
2.5 
(D) 
1.2 
0.6 
8.1 
(0) 


(X) 
100.0 


(X) 
100.0 


0.1 
0.1 
(D) 
(0) 
0.4 
(D) 
0.4 


160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
480 
500 
520 


120 
140 
160 
220 


OTHER  RETAIL  STORES — CONTINUED 

WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS- 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION    EQUIPI^ENT    .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORES'  SECONDHAND 
STORES  (SIC  593) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  ■ 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR- 
ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIrlLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


29 

27 

16 

56 

25 

48 

87 

93 

68 

28 

5 

12 

25 

5 

28 

128 

214 

242 


678 
227 
262 
1  119 
804 

1  037 
5  949 
8  252 

2  628 
1  390 

124 

1  007 

1  114 

(D) 

(D) 

31  835 

17  731 

4  497 


7  060 

5  009 

(D) 
337 
492 
(D) 
104 
358 
734 
269 
143 
132 
131 
(D) 
(D) 
(D) 
859 
(D) 
967 
160 


(D) 
(D) 
(D) 
(D) 


0.5 
0.2 
0.2 
0.8 
0.6 
0.8 
4.4 
6.1 
1.9 
1.0 
0.1 
0.7 
0.8 
(D) 
(D) 
23.4 
13.0 
3.3 


(D) 
6.7 
9.8 
(D) 
2.1 
7.1 

14.7 
5.4 
2.9 
2.6 
2.6 
(D) 
(D) 
(D) 

17.1 
(D) 

19.3 
3.2 


(D) 
(D) 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-316     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Seattle-Everett  SMSA 

[Includes  o^ily  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


240 
300 
500 
520 


120 
140 
160 
220 
300 
500 

500 
500 
508 
509 
511 
512 
513 
514 


ft: 


240 
240 
246 

500 

500 
500 
508 
509 
511 
512 
514 
515 

520 

520 
520 
521 
522 
523 


020 
040 
100 
140 
160 
180 
260 
280 
300 
320 
340 
380 
500 
520 


Kind  of  business  and  merchandise  line 


BOOKt  STATIONERY  STORES — CONTINUED 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK  STORES  (SIC  5942) 
TOTAL  •  .  ■  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE  

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS*    ••  •••••••••< 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

BOOKS-PERIODICALS 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 


STATIONERY  STORES  (SIC  5943) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  «  • 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
OFFICE  FURNITURE  

ALL  OTHER  MERCHANDISE  

REPTG  ADDL  DETAIL  FOR  LINE  500 

ALL  OTHER  MERCHANDISE 

COMMERCIAL  STATIONERY-OFFICE  SUPPLIES. 

OFFICE  MACHINES.  EXCEPT  TYPEWRITERS.  . 

TYPEWRITERS 

SOCIAL  STATIONERY-GREETING  CARDS  .  .  . 

ART.  DRAFTING.  ENGINEERING  SUPPLIES.  . 

ALL  OTHER  MERCHANDISE 

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

PRINTING  TO  ORDER 

RENTING  AND  LEASING  OF  OFFICE  MACHINES 
OTHER  NONMERCHANDISE  RECEIPTS 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

(D) 

5  690 

(D) 


(D) 
(D) 
(0) 
(D) 
(D) 
(D) 

1  058 
1  043 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 


2  039 
1  696 

(D) 

(D) 
(D) 
(0) 

<D) 

931 

870 

450 

77 

(D) 

76 

68 

(0) 

(D) 

(D) 
(D) 
(D) 
(D) 
(0) 


8  379 


3 

(D) 

2 

(D) 

1 

(D) 

e 

(D) 

6 

42 

11 

117 

1 

(D) 

3 

(D) 

53 

7  257 

4 

50 

1 

(D) 

1 

(D) 

5 

(D) 

31 

361 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 

(D) 

91.2 

(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

100.0 
98,6 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 
100.0 

(D) 

100.0 
(D) 
(D) 

(D) 

100.0 
93.4 
48.3 
6.3 
(D) 
8.2 
7.3 
(D) 

(D) 

(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

(D) 
(D) 
(D) 
(0) 
0.5 
1.4 
(D) 
(D) 
86.6 
0.6 
(D) 
(D) 
(D) 
4.3 


020 
040 
100 
140 
160 
180 
260 
280 
300 

300 
300 
301 
302 
303 
304 
305 
306 
307 

320 
340 
380 
500 
520 


300 
320 
500 
520 


020 
100 
160 
180 
260 
320 
340 
400 
420 
440 
460 
480 
500 
520 


260 
300 
320 
340 
460 
500 
520 


Kind  of  business  and  merchandise  line 


SPORTING  GOODS  STORES  (SIC  5952) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS , 

CIGARS-CIGARETTES-TOBACCO  , 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .... 

REPTG  ADDL  DETAIL  FOR  LINE  300.  .  .  .  , 
SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ATHLETIC  GOODS.  SALES  TO  INDIVIDUALS 

ATHLETIC  GOODS.  SALES  TO  TEAMS  .  .  .  . 

HUNTING  EQUIPMENT 

FISHING  EQUIPMENT 

WINTER  SPORTS  EQUIPMENT , 

BOATS-MOTORS-OTHER  MARINE  EQUIPMENT. 

BICYCLES-LUGGAGE-SPORTING  GOODS.  .  .  ■ 

HARDWARE 

LUMBER-BUILDING  MATERIALS  • 

AUTOMOBILES-TRUCKS 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 

BICYCLE  SHOPS  (SIC  5953) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

HAY.  GRAIN.  FEED  STORES  (SIC  5962) 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  : 

GROCERIES-OTHER  FOODS  . 

CIGARS-CIGARETTES-TOBACCO  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR • 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


OTHER, FARM  SUPPLY  STORES 
(SIC  5969  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


1,000) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

42 

0.6 

117 

1.6 

(D) 

(D) 

(D) 

(D) 

6 

398 

87.1 

6 

726 

100.0 

5 

870 

87.3 

1 

307 

19.4 

(D) 

(D) 

650 

12.6 

702 

10.4 

1 

434 

21.3 

(D) 

(D) 

641 

12.5 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

1    033 


10    780 

9    911 

(D) 
(D) 
(D) 
(D) 
(D) 
353 
(D) 
(D) 
<D) 
(D) 
8  656 
(D) 
(D) 
35 


790 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 


859 

63.2 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

100.0 

(D) 
(D) 
(D) 
(0) 
(D) 
3.6 
(0) 
(D) 
(D) 
(D) 
87.3 
(D) 
(0) 
0.4 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

835 

78.4 

(D) 

(D) 

16 

0.6 

269 

11.5 

141 

6.0 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05?! 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-317 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963 


—Continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


200 
220 
240 
260 
2  BO 

280 
280 
281 
282 
283 
284 
285 
286 

300 
320 
500 
520 

520 
520 
529 


100 
180 
200 
220 
300 
320 
340 
400 
420 
480 
500 
520 


JEWELRY  STORES  (SIC  597) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REPTG  ADDL  DETAIL  FOR  LINE  520 

NONMERCHANDISE  RECEIPTS  

WATCHi  CLOCK.  JEWELRY  REPAIRS 


FUEL  I  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-ORY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  


ICE  DEALERS  (SIC  5982  PART) 
TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
180 
220 
300 
320 
340 
400 
420 
480 
500 
520 


CIGARS-CIGARETTES-TOBACCO  

ALL  FOOTWEAR 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


1 
12 
55 

48 

(na) 

48 


138 

120 

1 
1 
1 
4 
1 
4 

18 

8 

5 

120 

6 

66 


108 

1 
1 
1 
1 
3 

17 

6 

5 

108 

5 

60 


9  677 

6  461 

(D) 
417 
(D) 
663 
5  711 


719 
290 
927 
454 
611 
531 
688 
69 


(D) 

(D) 

242 

1  174 

7  144 

(na) 

609 


39  953 

36  504 

(D) 
(D) 
(D) 
(D) 
(0) 
188 

1  296 
578 
(D) 

31  633 
159 

2  358 


34  163 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
29  609 
(0) 
2  293 


(X) 
100.0 

(D) 
4.9 

(D) 

7.8 

67.5 

100.0 

68.5 

12.0 

5.9 

33.8 

6.9 

8.9 

0.9 

(D) 

(D) 

2.9 

13.9 

100.0 

(na) 

8.5 


(X) 
100.0 

(D) 
(D) 
(D) 
(0) 
(D) 
0,5 
3.6 
1.6 
(D) 
86.7 
0.4 
6.5 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
(0) 
86.7 
(D) 
6.7 


200 
220 
340 
400 
480 
500 
520 


260 
500 
520 


020 
040 
100 
120 
500 
520 


200 
220 
500 
520 


020 
100 
120 
160 
200 
260 
280 
300 
500 


BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES.  STANDS  (SIC  5993) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

NEWS  DEALERS.  NEWSSTANDS  (SIC  5994) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5996) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFT.  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  


OPTICAL  GOODS  STORES  (SIC  5998) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

282 

84.6 

(D) 

(D) 

(D) 

(0) 

4  081 

2  616 

13 

2  581 

22 


349 

(Dl 


3  592 

3  258 

(D) 

(D) 

3  Oil 

(D) 


2  255 

1  428 

(0) 
(D) 
(D) 
(D) 
(D) 
31 
(D) 
(D) 
1  309 


(X) 

100.0 

O.S 

98.7 

0.8 


(D) 

(D) 

(D) 

(D) 

480 

80.7 

(D) 

(D) 

(D) 

(D) 

(D) 

(Dl 

(X) 
100.0 


(X) 

100.0 

(0) 

(D) 

92.4 

(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
2.2 
(D) 
(D) 
91.7 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-318     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Seattle-Everett  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


^. 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
480 
500 
520 


Kind  of  business  and  merchandise  line 


TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  


LUGGAGE I  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


HOBBY  1  TOY I  GAME  SHOPS 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  I^DSE  LINES 


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

PET  SHOPS  (SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


I    452 
(0) 


757 
(0) 


524 
(0) 


44    559 
40    949 


069 
(D) 
746 
(D) 
(D) 
(D) 
(D) 
(D) 
769 
165 
983 
(D) 
(D) 
(D) 
306 
(D) 
(D) 
(D) 
806 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

7.5 
(D) 

11.6 
(D) 
(D) 
(D) 
(D) 
(D) 
9.2 
2.8 
2.4 
(D) 
(D) 
(D) 
3.2 
(D) 
(0) 
(D) 

16.6 
(D) 


020 
120 

140 
180 
200 
220 
240 
260 
340 
480 
500 
520 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
Merchandise  line  (letail  withheld  due  to  insufficient  reporting. 


Kind  of  business  and  merchandise  line 


MAIL-ORDER  HOUSES  (SIC  532) 
TOTAL  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


TOTAL 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 

TOTAL .  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

LUMBER-BUILDING  MATERIALS  . 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


13   333 

11    241 

1  522 

(D) 
(0) 
(D) 
(D) 

2  197 
(D) 
(D) 
(D) 
(D) 

5  566 
203 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100.0 

13.5 
(D) 
(D) 
(D) 
(D) 

19.5 
(D) 
(0) 
(D) 
(D) 

49.5 
1.8 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-319 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Spokane  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


RETAIL  TRADE  I  TOTAL  .  .  .  .  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  , 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGt  EXC.  FOOTWEAR  .  , 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  I  BLDG. 
FARM  EQUIP. 


MATLS.t 
DEALERS 


HARDWARE! 
(SIC  52) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER!  BUILDING  MATERIALS 
DEALERS  (SIC  521) 


TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING!  PAINT! 
ELECTRICAL  STORES   (SIC  522-524) 


HARDWARE  STORES  (SIC  5251) 
TOTAL  


1  635 
1  180 

231 

250 

130 

141 

240 

191 

64 

99 

85 

70 

103 

79 

109 

86 

82 

101 

76 

55 

249 

255 

18 

16 

39 

261 

527 


359  188 
309  966 

62  128 

12  473 

5  247 
10  775 

4  622 

13  487 
8  382 

21  952 

6  045 

7  591 
10  184 

10  202 

4  804 

2  759 

5  369 

3  650 
7  833 

44  263 
15  292 

11  296 
3  333 
3  410 
5  654 

14  476 
14  879 


11  116 

(D) 

(D) 

105 

11 

(D) 

17 

142 

1  324 

5  474 

(D) 

(D) 

(D) 

3  139 

(D) 

(D) 

(U) 

273 


(D) 
(D) 
247 
835 
(D) 
10 
83 


(X) 
100.0 

20.0 
4.0 
1.7 
3.5 
1.5 
4.4 
2.7 
7.1 
2.0 
2.4 
3.3 
3.3 
1.5 
0.9 
1.7 
1.2 
2.5 

14.3 
4,9 
3.6 
1.1 
1.1 
1.8 
4.7 
4.8 


100.0 

(D) 
(D) 
0.9 
0.1 
(D) 
0.2 
1.3 
11.9 
49.2 
(D) 
(D) 
(D) 
28.2 
(D) 
(D) 
(D) 
2.5 


100.0 

(D) 
(D) 
3.9 
91.7 
(D) 
0.2 
2.0 


220 
320 
340 
380 
400 
420 
440 
460 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
500 
520 


020 
040 
120 


FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS.  .  .  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MENiS-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 
WOMENiS-GIRLS!  CLOTHING!  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP.-FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS.  .... 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 


3  976 

3  760 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3  139 
(D) 
(D) 
136 


63  206 

1  242 

1  276 
(D) 
(D) 

2  712 
4  766 

15  980 

2  429 
6  227 
4  121 

3  217 
3  452 

1  388 

2  405 
1  560 
1  637 

(D) 
(D) 
1  902 
(D) 
(D) 

3  291 

4  919 


48  836 

48  836 

574 

(D) 

2  250 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
83.5 
(D) 
<D) 
3.6 


(X) 

100.0 

2.0 
2.0 
(D) 
(D) 
4.3 
7.5 
25.3 
3.8 
9.9 
6.5 
5.1 
5.5 
2.2 
3.8 
2.5 
2.6 
(D) 
(D) 
3.0 
(D) 
(D) 
5.2 
7.8 


(X) 

100.0 

1.2 
(D) 
4.6 


Standard  Notes-       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-320    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


V 
v. 


Spokane  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


140 
140 

140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

400 
420 
440 
500 

500 
500 
501 
502 
503 

520 


;REPTG  ADDL  detail  for  line  200. 
CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


Kind  of  business  and  merchandise  line 


DEP/SRTMENT  STORES — CONTINUED 


MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS>  CLOTHING.  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY . 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS'-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


tREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

[REPTG  ADDL  DETAIL  FOR  LINE  240.  .  .  .  -. 
, FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

>  FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


'REPTG  ADDL  DETAIL  FOR  LINE  260. 
KITCHENWARE-HOME  FURNISHINGS.  . 

CHINA-GLASSWARE 

KITCHEN»ARE-HOUSEWARES  .  .  .  . 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


I REPTG  ADDL  DETAIL  FOR  LINE  320. 
.HARDWARE 

HARDWARE-TOOLS  

GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS  .  .  .  . 

'REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT.  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 


, REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
'ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


3  992 

27  052 

3  777 

2  886 

891 

12  655 

44  544 
12  397 

1  044 
586 
(D) 
719 

2  485 

1  346 

2  402 
2  585 

453 
(D) 


1  479 
4  291 

44  544 
4  076 

2  323 
1  671 

3  739 

44  544 
3  310 
1  970 

1  339 

2  621 

44  544 

2  621 

829 

1  758 

2  727 

44  544 

2  298 

936 

1  478 


185 
937 
(D) 

(0) 
<D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 

(D) 

(Dl 

(D) 

1  872 

44  544 

1  572 

(D) 

965 

(Q) 

4  303 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


8.2 

100.0 

14.0 

10.7 

3.3 

25.9 

100.0 
27.8 
2.3 
1.3 
(D) 
1.6 
5.6 
3.0 
5.4 
5.8 
1.0 
(D) 

3.0 

8.8 

100.0 
9.2 
5.2 
3.8 

7.7 

100.0 
7.4 
4.4 
3.0 

5.4 

100.0 
5.9 
1.9 
3.9 

5.6 

100.0 
5.2 
2.1 
3.3 

2.4 
4.0 
(D) 

100.0 
(D) 
(D) 
(D) 

(D) 

100.0 
(D) 
(D) 
(D) 

(D) 
(D) 
(D) 
3.8 

100.0 
3.5 
(D) 
2.2 
(D) 

e.e 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
460 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
480 
500 
520 


Kind  of  business  and  merchandise  line 


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  STORES 
(SIC  539) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FOOD  STORES  (SIC  54) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


151 

151 
9 
2 

73 
103 

96 
6 
7 
2 
3 
2 
1 

23 
3 
3 
9 
2 
1 

94 

73 


Sales 


($1,000) 


(0) 

(D) 

587 

8.6 

(D) 

(D) 

234 

3.4 

456 

6.7 

535 

22.4 

205 

3.0 

053 

15.4 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

76 

1.1 

301 

4.4 

(D) 

(D) 

151 

16.8 

188 

2.7 

60  317 

154 

(D) 

2  375 

2  874 

3  331 

47 

41 

(D) 

(0) 

(0) 

(D) 

205 

(Z) 

(Z) 

(Z) 

(D) 

(D) 

2  766 

1  895 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 


(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

228 

3.0 

318 

4.2 

790 

23.8 

745 

9.9 

883 

11.7 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

392 

5.2 

(D) 

(D) 

265 

3.5 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

268 

3.6 

428 

5.7 

100.0 

81.6 
0.2 
(D) 
3.2 
3.9 
4.5 
0.1 
0.1 
(D) 
(D) 
(D) 
(D) 
0.3 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
3.7 
2.6 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-321 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Spokane  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORES  1  INCLUDING 
DELICATESSENS  (SIC  541) 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 

leo 

200 
220 
240 
260 
280 
300 
320 
340 
480 
500 

500 
500 
508 
516 

520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  ■ 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS.  ....  

ALCOHOLIC  DRINKS 

PACKAGED  AuCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING)  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  .  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS .  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


iREPTG  ADDL  DETAIL  FOR  LINE  500. 
>ALL  OTHER  MERCHANDISE  

PAPER.  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  AND  FISH  (SEAFOOD)  MARKETS 
(SIC  542) 


FRUIT  STORES.  VEGETABLE  MARKETS 
(SIC  543) 


CANDY.  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


220 
240 
260 


OTHER  FOOD  STORES  (SIC  545-549) 
TOTAL  


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  ■  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


132 

132 

127 
127 
116 
114 
99 
124 

7 
2 

72 
102 

95 
6 
7 
2 
3 
2 
1 

23 
3 
3 
9 
2 
1 

93 

92 
92 
90 
34 


18 


119 
87 


79  105 

72  335 

58  776 

71  162 
57  706 
15  616 
5  646 
4  561 
32  151 

(D) 
(0) 
(D) 
(D) 
(D) 
47 
41 
(D) 
(D) 
(D) 
(D) 
205 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(D) 

60  888 

2  764 

(D) 

(D) 

1  888 


70  068 

59  413 

107 
(D) 
(Z) 


81.3 

100.0 

81.1 

21.9 

7.9 

6.4 

45.2 

(D) 
(D) 
(0) 
(D) 
(D) 
0.1 
0.1 
(D) 
(D) 
(D) 
(D) 
0.3 
(Z) 
(Z) 
(Z) 
(D) 
(D) 
(D) 

100.0 
4.5 
(D) 
(0) 

2.6 


(X) 

100.0 

0.2 
(D) 
(Z) 


300 
320 
340 
380 
400 
420 
480 
500 
520 


AUTOMOTIVE  DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
100 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


GROCERIES-OTHER  FOODS  .  . 
CIGARS-CIGARETTES-TOBACCO 
AUTOMOBILES-TRUCKS.  .  .  . 
AUTO  FUELS-LUBRICANTS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  400, 

i AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


140 
160 
180 
200 
240 
280 
300 
500 
520 


140 
180 
280 
520 


TIRES-BATTERIES-ACCESSORIES 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-SATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  • 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S'  BOYS'  APPAREL   STORES' 
CUSTOM  TAILORS  (SIC  561.  567) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN'S-BOYS'-  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


211 

12 
22 

1 
211 

203 
203 
200 
19 
160 

184 

178 

178 

66 

31 

169 

9 
6 

133 

127 

127 

120 

39 


105 
84 

33 

48 
46 
6 
2 
6 
1 
5 
41 


664 

60 

(Dl 

44  148 

331 

6  793 

(D) 

2  905 

4  199 


17  607 

(D) 

44 

(D) 

14  378 

16  617 

13  672 
12  392 

390 
884 

2  130 

14  296 
1  994 

395 

127 

1  467 

71 

38 

911 


850 

626 

224 

15 

766 

13 

193 

3 

325 

5 

647 

3 

527 

(D) 

(0) 

19 

(D) 

28 

464 

3 

389 

3 

021 

2 

716 

(0) 

(D) 

160 

1.1 

0.1 
(D) 

74.3 
0.6 

11.4 
(D) 
4.9 
7.1 


100.0 

(D) 

0.2 

(D) 

81.7 

100.0 

82.3 

74.6 

2.3 

5.3 

12.1 

100.0 
13.9 
2.8 
0.9 
10.3 

0.4 
0.2 
5.2 

100.0 
7.9 
5.8 
2.1 


100.0 

25.2 
42.8 
26.7 
(D) 
(D) 
0.1 
(D) 
0.2 
3.5 


100.0 

89.9 
(D) 
(D) 
5.3 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.       (Z)  Less  than  0.( 


7K-322     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


140 
160 
180 
200 
280 
520 


,  V) 


140 
160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
280 
520 


140 
160 
200 
280 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
164 
165 
168 
172 
174 
176 

180 
200 
240 
280 


Spokane  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC .  FOOTWEAR  .  i 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY .  .  . 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  c 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CURTAINS-DRAPERIES-DRY  GOODS 

JEWELRY-OPTICAL  GOODS  

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  c 


-REPTG  ADDL  DETAIL  FOR  LINE 
'MEN'S-BOYS'  CLOTHING.  EXC. 

BOYS'  CLOTHING  

HEN'S  TAILORED  OUTERWEAR 

OTHER  MEN'S  OUTERWEAR.  .  . 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  .  . 


140.  .  . 
FOOTWEAR 


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


;REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
JEWELRY-OPTICAL  GOODS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


5  094 

(D) 
4  788 
(D) 
(D) 
(D) 
155 


5  817 

4  171 

(D) 
3  929 

2  781 
2  666 
(D) 
(D) 
(D) 
(D) 
680 
894 
652 
(D) 
(D) 
73 


(0) 
(D) 
(D) 
(0) 


923 

(0) 
859 
(D) 
(D) 
(D) 


534 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

(D) 
94.0 
(D) 
(D) 
(D) 
3.0 


100,0 

(D) 
94.2 

100.0 

95.9 

(D) 

(D) 

(D) 

(D) 

24.5 

32.1 

23.4 

(D) 

(D) 

2.6 

(D) 
(D) 
(D) 
(0) 


(X) 

100.0 

(D) 
93.1 
(D) 
(D) 
(D) 


100.0 

38.2 

100.0 
(D) 
5.4 
(D) 
(D) 
(D) 
(D) 

35.1 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

13.3 

(D) 
(D) 
(D) 


300 
500 
520 


140 
160 
180 
500 
520 


140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


200 
220 
240 
260 
520 


140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
500 
520 


Kind  of  business  and  merchandise  line 


FAMILY  CLOTHING  ST0RES--C0NT 1 NUED 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

SHOE  STORES  (SIC  566) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564.  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITURE.  HOME  FURNISHINGS. 
EQUIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE.  HOME  FURNISHINGS 
STORES  (SIC  571) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

NONMERCHANDISE  RECEIPTS  


HOUSEHOLD  APPLIANCE.  RADIO-TV. 
MUSIC  STORES  (SIC  572.573) 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN.S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
(D) 
(D) 


3  745 


(D) 

(D) 

(D) 

(0) 

052 

89.1 

(D) 

(D) 

128 

3.7 

253 

(D) 


12  815 


(D) 
591 
(D) 
(D) 
387 


(D) 
(D) 
(0) 


(X) 
100.0 


(D) 

(D) 

(D) 

(D) 

288 

2.2 

4 

619 

36.0 

6 

624 

51.7 

429 

3.3 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

731 

5.7 

(D) 
7.4 
(D) 
(D) 
4.S 


6 

928 

(X) 

4 

835 

100.0 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

4 

028 

83.3 

(D) 

(D) 

(D) 

(0) 

(0) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(0) 

344 

7.1 

Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclcsute.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-323 


TABLE  3    Washington— standard  Metropolitan  Statistical  Areas:    1963-continued 


Spokane  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


too 
^^o 

500 
520 


020 
140 
160 
180 
200 
240 
300 
320 
340 
400 
420 
500 
520 


140 
220 
260 
280 
300 
320 
340 
400 
420 
440 
460 
480 
500 
520 


200 
220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


ANTIQUE  STORESi  SECONDHAND 
ST0RES--CONTINUED 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  , 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 
SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 

HARDWARE , 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS .  . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


JEWELRY  STORES  (SIC  597) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  •  .  . 
JEWELRY-OPTICAL  GOODS  


, REPTG  ADDL  DETAIL  FOR  LINE  280 

.JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANOISE  RECEIPTS  .  .  . 


17 


5 
5 
10 

10 
10 
10 

9 
10 

4 
10 

2 

2 

2 
10 

10 

(na) 

10 


(D) 

136 

(D) 

22 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
728 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


ID) 
(D) 
(0) 
(0) 
(D) 
425 
(D) 
(D) 
(D) 
(D) 
(0) 
(D) 
102 
15 


(D) 

11.8 

(D) 

1.9 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
90.1 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
9.7 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
2.3 
0.3 


ID) 

ID) 

199 

11.0 

ID) 

ID) 

1 

132 

62.3 

1 

816 

100.0 

1 

132 

62.3 

295 

16.2 

142 

7.8 

(0) 

10) 

ID) 

(0) 

138 

7.6 

ID) 

ID) 

ID) 

ID) 

ID) 

ID) 

108 

5.9 

1 

558 

100.0 

(NA) 

(NA) 

63 

4.0 

'REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

t NONMERCHANOISE  RECEIPTS  

,  WATCH.  CLOCK.  JEWELRY  REPAIRS.  .  .  . 

Standard  Notes'       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


220 
320 
340 
400 
420 
440 
460 
480 
520 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


FUEL.  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  

NONMERCHANOISE  RECEIPTS  

OTHER  STORES  ISIC  599) 
TOTAL  


NONSTORE  RETAILERS*  ISIC  53  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN. S-GIRLS.  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


ID) 
(D) 
79 
ID) 
ID) 
ID) 
ID) 
ID) 
161 


4  768 

ID) 
(D) 
(D) 
ID) 
ID) 
ID) 
ID) 
ID) 
ID) 
ID) 
683 
(D) 
(D) 
ID) 
(D) 
ID) 
474 
ID) 
ID) 
1  290 
346 


ID) 
(D) 
1.4 
ID) 
(D) 
ID) 
(D) 
(0) 
2.8 


100.0 

IDI 
(D) 
(0) 
ID) 
(D) 
(D) 
(D) 
ID) 
ID) 
ID) 

14.3 
(D) 
(D) 
(D) 
(D) 
(0) 
9.9 
ID) 
(D) 

27.1 
7.3 


(X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-324     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


140 
160 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


240 
300 
320 
340 
520 


140 
160 
200 
220 
240 
260 
320 
340 
420 
480 


Tacoma  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


RETAIL  TRADE  1  TOTAL 

REPTG  SALES  BY  BROAD  MOSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT!  MACHINERY  , 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
*OMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE . 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER.  BUILDING  MATERIALS 
DEALERS  (SIC  521) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

NONMERCHANDISE  RECEIPTS  


HEATING  PLUMBING.  PAINT. 
ELECTRICAL  STORES   (SIC  522-524) 


REPTG  SALES  BY  BROAD  MDSE  LINES  •  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

HOUSEHOLD  FUELS-ICE  


Estab- 
lishments 

(number) 


966 

398 

883 

450 

348 

878 

265 

62 

899 

301 

15 

533 

156 

6 

923 

156 

13 

214 

251 

4 

159 

221 

14 

880 

103 

10 

653 

139 

19 

626 

106 

6 

261 

83 

6 

705 

136 

13 

263 

98 

13 

678 

149 

6 

096 

105 

3 

151 

97 

4 

805 

119 

4 

413 

97 

12 

718 

85 

52 

943 

322 

20 

070 

354 

14 

657 

15 

1 

665 

13 

2 

807 

59 

9 

269 

286 

11 

931 

710 

17 

128 

Sales 


($1,0 


05 

17 

908 

73 

14 

706 

1 

(D) 

1 

(D) 

2 

(D) 

3 

(0) 

4 

(D) 

18 

440 

3 

(Z) 

18 

253 

37 

1 

967 

63 

9 

421 

1 

(D) 

1 

(0) 

6 

218 

8 

1 

485 

1 

(D) 

2 

(D) 

4 

(D) 

32 

296 

(D) 

28 

(D) 

961 

95 


3    640 

(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
2  868 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

18.0 
4.5 
2.0 
3.8 
1.2 
4.3 
3.1 
5.6 
1.8 
1.9 
3.8 
3.9 
1.7 
0.9 
1.4 
1.3 
3.6 

15.2 
5.8 
4.2 
0.5 
0.8 
2.7 
3.4 
4.9 


100.0 

<D) 
(0) 
(D) 
(D) 
(D) 
3.0 
(Z) 
1.7 
13.4 
64.1 
(D) 
(D) 
1.5 
10.1 
(0) 
(0) 
(D) 
2.0 


100.0 

(D) 
0.4 
(D) 
92.3 
1.5 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
78.8 
(0) 
(D) 


200 
220 
260 
280 
300 
320 

320 
320 
322 
323 

324 

340 

340 
340 
348 
356 

420 
440 
460 
480 
500 
520 


320 
380 
400 
420 
440 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
480 
500 
520 


Kind  of  business  and  merchandise  line 


HEATING  PLUMBING.  PAINT.  ELECTRICAL 
STORES — CONTINUED 

NONMERCHANDISE  RECEIPTS  

HARDWARE  STORES  (SIC  5251) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 
HARDWARE 

REPTG  ADOL  DETAIL  FOR  LINE  320.  .  .  . 
HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  .  .  .  . 

PLUMBING-ELECTRICAL  SUPPLIES  .  .  .  . 

OTHER  HARDWARE-TOOLS  

LUMBER-BUILDING  MATERIALS  

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  .  . 
LUMBER-BUILDING  MATERIALS  

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS.  .  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FARM  EQUIP.  DEALERS  (SIC  5252) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  ■ 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR ' 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .     .    .     .    ■ 

HARDWARE < 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES -ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  - 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  • 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

6 

0.2 

225 

7.8 

1  424 

49.3 

1  899 

100.0 

1  059 

55.8 

226 

11.9 

257 

13.5 

572 

30.1 

592 

20.5 

1  648 

100.0 

425 

25.8 

233 

14.1 

196 

11.9 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

1 

(0) 

(D) 

1 

(D) 

(D) 

1 

(Dl 

(D) 

1 

(D) 

(D) 

6 

(D) 

(D) 

1 

(D) 

(D) 

3 

(0) 

ID) 

63    446 

2  579 
933 
(D) 
(Z) 

3  818 
6    433 

13   022 


160 
422 
579 
224 
874 
382 
629 
579 
(D) 
<D) 
(D) 
(D) 
(D) 
(D) 
838 
675 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 


100.0 


100.0 

4.1 
1.5 
(D) 
(Z) 
6.0 
10.1 
20.5 
5.0 
8.5 
7.2 
5.1 
6.1 
2.2 
4.1 
2.5 
(D) 
(D) 
(D) 
(0) 
(0) 
(D) 
6.0 
7.4 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-325 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963- 


Continued 


Tacoma  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


k.,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


DEPARTMENT  STORES  (SIC  53U 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020 
040 
120 
140 

140 
140 
141 
142 

160 

160 
160 
161 
162 
163 
164 
165 
166 
167 
168 
169 
171 

180 
200 

200 
200 
201 
202 

220 

220 
220 
221 
222 
223 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
480 
500 

500 
500 
501 
502 
503 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING!  EXC.  FOOTWEAR 

MEN'S  CLOTHING  

BOYS'  CLOTHING  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

HANDBAGS-ACCESSORIES  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

WOMEN'S  DRESSES 

WOMEN'S  SPORTSWEAR  

GIRLS '-SUBTEEN-TEEN  WEAR  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 


;,"(EPTG  ADDL  DETAIL  FOR  LINE  200. 
, CURTAINS-DRAPERIES-DRY  GOODS.  . 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  


MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


iREPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
'MAJOR  APPL.-RADIO-TV-MuSICAL  INSTR. 

MAJOR  HOUSEHOLD  APPLIANCES  .  .  .  . 

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  . 

ALL  OTHER  APPLIANCES  


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


IREPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


KITCHENWARE-HOME  FURNISHINGS. 


•REPTG  ADDL  DETAIL  FOR  LINE  260.  .  • 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


'REPTG  ADDL  DETAIL  FOR  LINE  320. 

HARDWARE 

,  HARDWARE-TOOLS  

'  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


IREPTG  ADDL  DETAIL  FOR  LINE  340.  . 
ILUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENT'  MACHINERY  . 
HOUSEHOLD  FUELS- ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 


'REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 

|ALL  OTHER  MERCHANDISE  

'  TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


52  615 
52  615 

2  242 

(0) 

3  388 

4  998 

35  637 

3  485 

2  642 

842 

10  680 

35  637 

7  346 

786 

459 

(01 

347 

1  290 

881 

1  196 

1  439 

513 

(D) 


2  710 
4  035 

35  637 

2  787 
1  039 

1  764 

4  505 

33  322 

3  356 

2  170 
(0) 
(D) 

3  078 

35  637 

2  604 
832 

1  717 

2  755 

35  637 
1  511 

<D) 
1  029 

(D) 

1  207 

2  380 
(D) 

(01 
(D) 
(0) 
(D) 


(D) 
(D) 
(D) 
(D) 

(Dl 
(D) 
(D) 
(D) 
(D) 
2  500 

35  637 

1  671 
(D) 
773 
(0) 


(XI 

100.0 

4.3 
(0) 
6.4 
9.5 

100.0 
9.8 
7.4 
2.4 

20.3 

100.0 
20.6 
2.2 
1.3 
(01 
1.0 
3.6 
2.5 
3.4 
4.0 
1.4 
(D) 

5.2 
7.7 

100.0 
7.8 
2.9 

4.9 

8.6 

100.0 

10.1 

6.5 

(0) 

(D) 

5.9 

100.0 
7.3 
2.3 

4.8 

5.2 

100.0 
4.2 

(D) 
2.9 

(D) 

2.3 

4.5 
(D) 

(D) 
(Dl 
(Dl 
(Dl 


(Dl 
(Dl 
(Dl 
(Dl 

(Dl 
(Dl 
(Dl 
(Dl 
(Dl 
4.8 

100.0 

4.7 
(Dl 
2.2 
(Dl 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
500 
520 


020 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
260 
300 
320 
340 
400 
440 
460 
480 
500 
520 


DEPARTMENT  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  

LIMITED  PRICE  VARIETY  STORES  (SIC  5331 
TOTAL  . 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MISC.  GENERAL  MERCHANDISE  STORES 
(SIC  5391 

TOTAL • 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  • 

GROCERIES-OTHER  FOODS  . 

PACKAGED  ALCOHOLIC  BEVERAGES • 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  > 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  > 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR ■ 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FOOD  STORES  (SIC  541 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

FARM  EQUIPMENT!  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


183 

183 

6 

3 

82 

112 

107 
8 
7 
3 
2 
3 
27 
1 
6 
3 
7 
1 
6 
2 

102 
85 


256 

4.5 

(Dl 

(Dl 

(01 

(Dl 

357 

6.3 

(Dl 

(01 

(Dl 

(Dl 

(Dl 

(Dl 

669 

11.8 

(Dl 

(Dl 

(01 

(Dl 

658 

11.6 

118 

2.1 

120 

2.1 

322 

5.7 

(Dl 

(Dl 

(01 

(Dl 

163 

20.5 

217 

3.8 

81 

1.6 

(Dl 

(Dl 

(01 

(Dl 

73 

1.4 

(Dl 

(01 

(01 

(Dl 

(Dl 

(Dl 

718 

13.9 

(Dl 

(Dl 

(Dl 

(Dl 

461 

8.9 

57 

1.1 

129 

2.5 

(01 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(Dl 

(01 

(Dl 

(Dl 

175 

3.4 

54 

1.0 

71  873 

59  703 
130 
(Zl 

1  521 

2  806 
2  778 

(Dl 

88 

(Dl 

(Dl 

(Dl 

335 

(Dl 

(01 

(Dl 

37 

(Dl 

42 

(Dl 

2  252 

2  053 


100.0 

83.1 
0.2 
(Zl 
2.1 
3.9 
3.9 
(Dl 
O.l 
(Dl 
(01 
(Dl 
0.5 
(Dl 
(01 
(Dl 
0.1 
(Dl 
0.1 
(Dl 
3.1 
2.9 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-326    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963 


-Continued 


Tacoma  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


.4 


^ 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
110 
160 
180 
200 
220 
260 
300 
320 
340 
400 
440 
460 
480 
500 

500 
500 
508 
516 

520 


020 
120 
520 


020 
040 
520 


Kind  of  business  and  merchandise  line 


GROCERY  STORES  1 
DELICATESSENS 


INCLUDING 
(SIC  541) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

REPTG  ADDL  DETAIL  FOR  LINE  020.  .  .  .  , 

GROCERIES-OTHER  FOODS  . 

MEATS-FISH-POULTRY  . 

PRODUCE  (FRESH  FRUITS-VEGETABLES).  .  . 

FROZEN  FOODS  . 

ALL  OTHER  FOODS , 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CISARETTES-TOBACCO  , 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR , 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

KITCHENWARE-HOME  FURNISHINGS , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  ....... 

AUTO  FUELS-LUBRICANTS  . 

FARM  EQUIPMENTi  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES , 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  . 

REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  .  . 
ALL  OTHER  MERCHANDISE  , 

PAPER  1  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE , 

NONMERCHANDISE  RECEIPTS  . 


MEAT  AND  FISH  (SEAFOOD!  MARKETS 
(SIC  542) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
NONMERCHANDISE  RECEIPTS  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CANDYl  NUT.  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
OTHER  FOOD  STORES  (SIC  545-549) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  . 

MEALS-SNACKS 

NONMERCHANDISE  RECEIPTS 


Estab- 
lishments 

(number) 


133 

123 
123 
112 
109 
109 
119 

2 
3 

82 

111 

106 

8 

7 

3 

2 

3 

27 

1 

6 

3 

7 

1 

6 

2 

101 

100 

100 

99 

30 

72 


Sales 


($1,000) 


78  491 

67  894 

55  833 

66  049 
54  333 
14  798 
5  371 
3  085 
31  076 

(D) 
(2) 

1  521 
(D). 
(D), 
(D) 

88 
(D) 
(D) 
(D) 
335 
(D) 
(D) 
(D) 

37 
(D) 

42 
(D) 
(D) 

60  725 

2  245 

1  602 
642 

2  004 


2  501 
(D) 
(D) 


233 

(D) 


212 
(D) 


1  659 

1  069 

1  000 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

82.2 

100.0 

82.3 

22.4 

8.1 

4.7 

47.0 

(D) 
(Z) 
2.2 
(D) 
(D) 
(D) 
0.1 
(D) 
(D) 
(D) 
0.5 
(D) 
(D) 
(D) 
0.1 
(D) 
0.1 
(D) 
(D) 

100.0 
3.7 
2.6 
1.1 

3.0 


98.7 
(D) 
(D)' 


(X) 
100.0 


(X) 
100.0 


(X) 

100.0 

93.5 
(D) 
(D) 


020 
040 
220 
240 
260 
300 
320 
340 
380 
400 
420 
500 
520 


020 
040 
080 
100 
120 
300 
340 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

480 
500 
520 

520 
520 
527 
528 


120 
140 


Kind  of  business  and  merchandise  line 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  . 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


1  REPTG  ADDL  DETAIL  FOR  LINE  400. 

'AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

.REPTG  ADDL  DETAIL  FOR  LINE  420 

I  TIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
(NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


APPAREL.  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


Estab- 
lishments 

(number) 


337 
260 

9 

2 
1 
14 
1 
1 
1 
4 
260 

253 

253 

250 

14 

226 

240 

229 

229 

99 

39 

209 

12 

4 

175 

172 
172 

167 
37 


123 
97 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


71  922 

(D) 

(D) 

247 

(D) 

(Z) 

636 

126 

(D! 

52  762 

524 

9  956 

1  700 

5  708 


28  816 
23  285 

34 
(D) 
(D! 

29 
(D) 
(D) 
(D) 

72 
18  545 

22  761 

18  151 

16  416 

396 

1  336 

3  181 

21  250 

3  050 

667 

168 

2  215 

289 

14 

1  115 

16  576 

1  103 

976 

135 


16  339 
13  493 


(D) 
3  778 


100.0 

(D) 
(D) 
0.3 
(D) 
(Z) 
0.9 
0.2 
(D) 

73.4 
0.7 

13.8 
2.4 
7.9 


(X) 

100.0 

0.1 
(D) 
(D) 
0.1 
(0) 
(D) 
(D) 
0.3 
79.6 

100.0 

79.7 

72.1 

1.7 

5.9 

13.7 

100.0 
14.4 
3.1 
0.8 
10.4 

1.2 
0.1 
4.8 

100.0 
6.7 
5.9 
0.8 


(X) 
100.0 


(D) 
28.0 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Wash.     7K-327 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 

Tacoma  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^^^^^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 
180 
200 
240 
260 
280 
500 
520 


APPARELi  ACCESSORY  STORE — CONTINUED 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'St  BOYS'  APPAREL   STORESi 
CUSTOM  TAILORS  (SIC  561i  567) 


140 
160 
180 
280 
500 
520 


TOTAL , 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR , 

JEWELRY-OPTICAL  GOODS  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  


WOMEN'S  CLOTHINGi  SPECIALTY 
STORES  (SIC  562-31  568) 


120 
110 
160 
180 
520 


120 
140 

140 
140 
142 
143 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
520 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  •  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 


;REPTG  ADDL  detail  FOR  LINE  140.  .  . 
iMENiS-BOYS'  CLOTHINGi  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  


WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHINS-ACCESS. . 


ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS 


5  960 
2  960 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


2  991 

2  512 
195 
145 
(D) 
(D) 
133 


4  246 

(0) 
(D) 
3  969 
(D) 
(D) 


4  723 

3  684 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 

3  461 

3  280 

3  064 

(D) 

(D) 

48 

221 

880 

1  144 

384 

39 

(D) 

124 

(D) 
(D) 


44.2 
21.9 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


100.0 

84.0 
6.5 
4.8 
(D) 
(D) 
4.4 


100.0 

(D) 
(D) 
93.5 
(D) 
(D) 


(X) 

100.0 

(Dl 
(D) 

100.0 
(D) 
(D) 
(D) 

93.9 

100.0 

93.4 

(D) 

(D) 

1.5 

6.7 

26.8 

34.9 

11.7 

1.2 

(D) 

3.8 

(D) 
(D) 


160 
180 
520 


140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
176 

180 
200 
240 
260 
500 
520 


160 
180 
520 


020 
200 


WOMEN'S  ACCESSORYi  SPEC.  STORESi 
FURRIERS  (SIC  563i  568) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  

FAMILY  CLOTHING  STORES  (SIC  565) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  , 

REPTG  ADDL  DETAIL  FOR  LINE  140 

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

CHILDREMS-INFANTS'    WEAR 

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  . 

DRESSES 

COATS-SUITS 

HANDBAGS ' 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 

SHOE  STORES  (SIC  566) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

NONMERCHANDISE  RECEIPTS  . 


OTHER  APPAREL.  ACCESSORY  STORES 
(SIC  564i  569) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


FURNITUREi  HOME  FURNISH I NGSi 
EQUIPMENT  STORES  (SIC  57) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS.  .  .  . 


133 
93 


506 
(D) 
(D) 


917 
275 
(D) 
(D) 
164 
(0) 
11 


160 
649 
117 
(D) 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
124 

435 
(D) 
(D) 
(D) 
(D) 
(D) 


2  850 

2  476 

(D) 

2  253 

(D) 


206 

(D) 


24  218 
19  152 


(0) 
693 


90.4 
(D) 
(D) 


100.0 

34.4 

100.0 
30.0 
(D) 
(D) 
17.9 
(D) 
1.2 

42.4 

100.0 

55.9 

10.1 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

10.7 

12.0 
(D) 
(D) 
(D) 
(D) 
(Dl 


(X) 

100.0 

(D) 

90.9 

(D) 


(XI 

100.0 


(XI 
100.0 


(0) 
3.6 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-328    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE   3. 


Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


220 
240 
260 
280 
300 
3H0 
500 
520 


020 
200 
220 
2t0 
260 
280 
340 
500 
520 


^ 


200 

220 
240 
260 
300 
500 
520 


020 
040 
060 
080 
100 
120 
140 
280 
300 
500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
500 
520 


Tacoma  SMSA 

[Includes  lihly  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^i 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


FURNITUREi  HOME  FURNISHINGSt  EQUIPMENT 
STORES--CONTlnUED 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  ■ 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITUREt  HOME  FURNISHINGS 
STORES  (SIC  571) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


HOUSHOLD  APPLIANCEi  RADIO-TVi 
MUSIC  STORES  (SIC  572.573) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATINGi  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


62 

6  919 

52 

10  107 

17 

472 

1 

(D) 

1 

(D) 

1 

(D) 

4 

31 

53 

868 

Sales 


($1,000) 


11  876 

(D) 
(D) 
697 
9  834 
196 
(0) 
(D) 
(D) 
385 


7  276 

(D) 
6  222 
273 
276 
(D) 
(D) 
483 


452 

28 

739 

327 

22 

636 

13 

40 

276 

14 

358 

152 

(0) 

48 

399 

61 

302 

2 

(D) 

1 

(D) 

2 

(D) 

1 

(D) 

14 

104 

86 

550 

314 

22 

619 

228 

17 

977 

8 

20 

228 

14 

086 

53 

(D) 

4 

27 

23 

124 

2 

(U) 

2 

(D) 

1 

(0) 

10 

(0) 

60 

423 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


36.1 
52.8 
2.5 
(D) 
(D) 
(D) 
0.2 
4.5 


100.0 

(D) 
(D) 
5.9 
82.8 
1.7 
ID) 
(D) 
(D) 
3.2 


100.0 

(D) 
85.5 
3.8 
3.8 
(D) 
(D) 
6.6 


100.0 

0.2 
63.4 
(D) 
1.8 
1.3 
(0) 
(D) 
(D) 
(D) 
0.5 
2.4 


100.0 

0.1 
78.4 
(D) 
0.2 
0.7 
(D) 
(D) 
(D) 
(D) 
2.4 


020 
040 
060 
080 
100 
140 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
500 
520 


Kind  of  business  and  merchandise  line 


020 
040 
060 
080 
100 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES.  .  .  . 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES'  PROPRIETARY  STORES 
(SIC  59  PART  591) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS , 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

ALL  OTHER  MERCI-IANDISE 

NONMERCHANDISE  RECEIPTS  

DRUG  STORES  (SIC  591  PART) 

TOTAL  


PROPRIETARY  STORES  (SIC  591  PART) 
TOTAL  


OTHER  RETAIL  STORES  (SIC  59  EX.  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


138 


250 

158 

1 

2 

1 

23 

7 

13 

10 

8 

6 

23 

7 

14 

21 

23 

15 

6 

3 

6 

12 

1 

6 

42 

51 


Sales 


($1,000) 


6  120 

(X) 

4  659 

100.0 

20 

0.4 

272 

5.8 

3  675 

78.9 

372 

8.0 

178 

3.8 

(D) 

(D) 

(Dl 

(0> 

127 

2.7 

14  618 

12  521 

402 
(D) 
(D) 
897 
8  247 

63 
107 

16 

42 
241 
(0) 
262 
354 
193 
176 

48 

(D) 

1  103 

235 


31  515 

(D) 
(D) 
(D) 
(D) 
115 
128 
159 
39 
(D) 
606 
(D) 
470 
1  374 

1  003 
369 
155 
(D) 
640 
342 
(D) 
(D) 

8  481 

2  499 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

3.2 

(D) 
(0) 
7.2 
65.9 
0.5 
0.9 
0.1 
0.3 
1.9 
(D) 
2.1 
2.8 
1.5 
1.4 
0.4 
(D) 
8.8 
1.9 


100.0 

(D) 
(D) 
(D) 
(D) 
0.4 
0.4 
0.5 
0.1 
(D) 
1.9 
(D) 
1.5 
4.4 
3.2 
1.2 
0.5 
(D) 
2.0 
1.1 
(D) 
(D) 
26.9 
7.9 


Standard  Notes: 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-329 


TABLE  3    Washington— Standard  Metropolitan  Statistical  Areas:    1963-continued 


Tacoma  SMSA 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


010 
110 
160 
180 
200 
220 
240 
260 
280 
300 
320 
380 
400 
420 
500 
520 


100 
140 
160 
180 
300 
500 
520 


OTHER  RETAIL  STORES — CONTINUED 
NONMERCHANDISE  RECEIPTS  


LIQUOR  STORES  (SIC  592) 
TOTAL  


220 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 

TOTAL ■ 

REPT6  SALES  BY  BROAD  MDSE  LINES  .  ■ 

MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
lyOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS . 

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOOKi  STATIONERY  STORES  (SIC  594) 
TOTAL  


SPORTING  GOODS  STORESi  BICYCLE 
SHOPS  (SIC  595) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

CISARS-CIGARETTES-TOBACCO  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


FARM.  GARDEN  SUPPLY  STORES. 
INCLUDING  FEED  STORES  (SIC  596) 


JEWELRY  STORES  (SIC  597) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  • 
JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMS.  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  520. 

NONMERCHANDISE  RECEIPTS  .  .  .  . 

WATCH.  CLOCK.  JEWELRY  REPAIRS. 


6 
6 
14 

13 

13 
12 
9 
13 

11 
12 

2 

3 

2 
13 

11 

(na) 
11 


1  464 

1  142 

(D) 

78 

(D) 

(0) 

(D) 

(D) 

(D) 

62 

39 

39 

14 

(D) 

(D) 

262 

161 

96 


993 

(D) 
(0) 
(0) 
(D) 
868 
(D) 
(D) 


(D) 

(D) 

1  335 


2  315 
1  327 
271 
150 
637 
(D) 
(0) 
(D) 

(D) 
(D) 
206 

1  963 

(na) 

107 


(X) 
100.0 

(D) 
6.8 
(D) 
(D) 
(D) 
(D> 
(D) 
5.4 
3.4 
3.4 
1.2 
(D) 
(D) 
22.9 
14.1 
8.4 


100,0 

(D) 
(0) 
(D) 
(D) 
87.4 
(D) 
(D) 


(D) 

(0) 

57.5 

100.0 

57.3 

11.7 

6.5 

27.5 

(0) 

(0) 

(D) 

(D) 
(D) 
8.9 

100.0 

(na) 

5,5 


040 
100 
220 
320 
340 
400 
420 
480 
500 
520 


020 
040 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


FUEL'  ICE  DEALERS  (SIC  598) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  ,  ,  , 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

OTHER  STORES  (SIC  599) 
TOTAL  


NONSTORE  RETAILERS*  (SIC  53  PART) 

TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


(D) 

(D) 

(D) 

(0) 

256 

2.6 

(D) 

(D) 

155 

1.6 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

502 

5.2 

130 

3,0 

(D) 

(D) 

(Dl 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

406 

9.4 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

1  906 

44,0 

(D) 

(D) 

(D) 

ID) 

252 

5.8 

285 

6,6 

Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


7K-330    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


[Includes  only  establishnaents  with  payroll.  For  explanation  of  tables,  including  lines  identified  by> 


,  see  "Description  of  the  Tables"  in  front] 


020 
040 
060 
080 
100 
120 

mo 

160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


140 
220 
240 

240 
240 
241 

260 
300 
320 


Kind  of  business  and  merchandise  line 


RETAIL  TRADEi  TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS*  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS • 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS ■ 

JEWELRY-OPTICAL  GOODS  . 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE , 

LUMBER-BUILDING  MATERIALS  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  , 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ■ 


LUMBER.  BLDG.  MATLS..  HARDWARE. 
FARM  EQUIP.  DEALERS  (SIC  52) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS • 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


LUMBER  YARDS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

> REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


Estab- 
lishments 

(number) 


5  968 


1  208 

1  191 

619 

827 

1  292 

1  075 

490 

637 

458 

435 

533 

411 

695 

481 

492 

700 

518 

363 

1  344 

1  409 

207 

238 

240 

1  398 

2  875 


653 

473 

1 

1 

5 

6 

4 

3 

7 

15 

85 

83 

131 

31 

117 

280 

352 

20 

27 

50 

112 

17 

32 

52 

254 


162 

135 

1 

5 

33 

30 
30 
30 

7 

1 

97 


Sales 


($1,000) 


1  336  325 
1  145  891 

246  880 

45  368 
20  289 
40  950 

16  793 

46  616 
29  628 
45  589 

17  673 
16  851 
29  891 
23  764 
12  253 

6  397 
11  721 
23  561 
43  755 
148  283 
75  160 
42  444 
36  782 
61  798 
14  721 
38  620 
50  874 


125  103 

102  351 

(D) 
(D) 
(Z) 
(Z) 
(Z) 
<Z) 
(Z) 
(Z) 

1  934 

1  059 

1  945 
(D) 

1  340 
12  603 
38  456 

1  539 
416 

1  614 

34  282 

562 

(0) 

699 

5  321 


35  017 

31  530 

(D) 
(D) 
202 

9  025 
173 
173 

(0) 

(D) 

2  799 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100.0 

21.5 
4.0 
1.8 
3.6 
1.5 
4.1 
2.6 
4.0 
1.5 
1.5 
2.6 
2.1 
1.1 
0.6 
1.0 
2.1 
3.8 

12.9 
6.6 
3.7 
3.2 
5.4 
1.3 
3.4 
4.4 


(X) 

100.0 

(D) 
(D) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
(Z) 
1.9 
1.0 
1.9 
(D) 
1.3 
12.3 
37.6 
1.5 
0.4 
1.6 
33.5 
0.5 
(D) 
0.7 
5.2 


100.0 

(D) 
(D) 
0.6 

100.0 
1.9 
1.9 

(D) 
(0) 
8.9 


340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
440 
460 
480 
500 
520 


040 
220 
240 

240 
240 
241 

260 
300 
320 

340 

340 
340 
341 
342 
343 
344 
345 
346 
347 
348 
349 
351 
352 
353 
354 
355 

400 
420 
480 
500 
520 


220 
260 
320 
340 
440 
480 
500 
520 


Kind  of  business  and  merchandise  line 


LUMBER  YARDS — CONTINUED 

LUMBER-BUILDING  MATERIALS  .  .  .  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  . 

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  , 

KITCHEN  CABINETS  . 

ALL  OTHER  MILLWORK  ..,...., 
WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  • 

PAINT-GLASS-WALLPAPER , 

HEATING  AND  PLUMBING  EQUIPMENT  . 
METAL  ROOFING  AND  SIDING  .  .  .  .  . 

MASONRY  SUPPLIES  

INSULATION  .....  

PREFABRICATED  BUILDINGS  AND  PARTS 
ALL  OTHER  BUILDING  MATERIALS  .  . 

AUTO  FUELS-LUBRICANTS  . 

FARM  EQUIPMENT.  MACHINERY  .... 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .  .  . 

HOUSEHOLD  FUELS-ICE  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  . 


BUILDING  MATERIALS  DEALERS 
(SIC  521  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 


I REPTG  ADDL  DETAIL  FOR  LINE  240 

(FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
FLOOR  COVERINGS 


KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 


REPTG  ADDL  DETAIL  FOR  LINE  340.  .  . 
LUMBER-BUILDING  MATERIALS  

LUMBER  

PLYWOOD 

WINDOWS.  DOORS.  AND  FRAMES-METAL  . 

KITCHEN  CABINETS  

ALL  OTHER  MILLWORK  

WALLBOARD 

ASPHALT  AND  ASBESTOS  PRODUCTS.  .  . 

PAINT-GLASS-WALLPAPER 

HEATING  AND  PLUMBING  EQUIPMENT  .  . 

METAL  ROOFING  AND  SIDING  

MASONRY  SUPPLIES  

INSULATION  

PREFABRICATED  BUILDINGS  AND  PARTS. 
ALL  OTHER  BUILDING  MATERIALS  .  .  . 


AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
HOUSEHOLD  FUELS- ICE  .... 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


PLUMBING  EQUIP.  DEALERS 
(SIC  522) 


REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

FARM  EQUIPMENT.  MACHINERY  

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


135 

129 

129 

127 

122 

101 

36 

112 

116 

113 

114 

29 

49 

95 

105 

11 

69 

1 
1 
3 

20 
2 

85 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


26  893 

29  623 

25  058 

11  542 

3  355 

786 

261 

1  294 

1  865 

1  560 

1  386 

183 

263 

762 

642 

231 

991 

ID) 
(D) 
(D) 
220 
(D) 
1  215 


10  291 

6  672 

(D) 
(D) 
(0) 

(D) 
(D) 
(D) 

7 

(D) 

523 

5  040 

5  320 
4  102 
(D) 
(D) 
329 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
36 
(D) 
(0) 
(D) 
666 

(D) 
(D) 
(D) 
(D) 
413 


85.3 

100.0 
84.6 
39.0 
11.3 
2.7 
0.9 
4.4 
6.3 
5.3 
4.7 
0.6 
0.9 
2.6 
2.2 
0.8 
3.3 

(D) 
(D) 
(D) 
0.7 
(D) 
3.9 


(D) 
(D) 
(0) 

(D) 
(D) 
(D) 

0.1 

(D) 

7.8 

75.5 

100.0 
77.1 
(D) 
(0) 
6.2 
(D) 
(D) 
<D) 
(D) 
(D) 
(D) 
0.7 
(D) 
(D) 
(D) 
12.5 

(D) 
(D) 
(D) 
(D) 
6.2 


100.0 


(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

764 

66.3 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

Standard  Notes: 


Represents  zera.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE— Merchandise  Line  Sales 


Pacific-Wash.     7K-331 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


PAINTi  GLASS  I  WALLPAPER 
STORES  (SIC  523) 


140 
160 
180 
200 
240 
260 
300 
320 
340 

340 
340 
356 
357 
358 
359 
361 

420 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  • 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  


;  REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
(LUMBER-BUILDING  MATERIALS  .  .  .  . 

OTHER  LUMBER-BUILDING  MATERIALS. 

PAINT-VARNISHi  ETC 

PAINT  SUNDRIES  

WALLPAPER-OTHER  WALL  COVERINGS  . 

GLASS 


TIRES-BATTERIES-ACCESSORIES 
NONMERCHANDISE  RECEIPTS  .  . 


ELECTRICAL  SUPPLY  STORES  (SIC  524) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

HARDWARE  STORES  (SIC  5251) 


020 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 

320 
320 
322 
323 
324 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 
500 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 


, REPTG  ADDL  DETAIL  FOR  LINE  320. 
'HARDWARE 

GARDENING  EQUIPMENT-SUPPLIES  . 
PLUMBING-ELECTRICAL  SUPPLIES  . 
OTHER  HARDWARE-TOOLS  


LUMBER-BUILDING  MATERIALS 


reptg  addl  detail  for  line  340.  . 

[lumber-building  materials  .  .  •  . 

paint-glass-wallpaper 

OTHER  lumber-building  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANDISE  RECEIPTS  .  .  . 


199 

144 

1 

5 

6 

2 

2 

6 

12 

64 

30 

114 

31 

110 

144 

125 
125 
105 
112 
124 

117 

106 

106 

105 

33 

1 

8 

28 

9 

5 

2 

45 

57 


3  494 

(D) 
(D) 
(D) 
(D) 
SI 
(D) 
(D) 
(D) 
3  222 

3  494 
3  222 
242 
1  629 
433 
168 
756 

(D) 
144 


1  127 

(D) 


22  392 

17  111 

(D) 
(Z) 
(2) 
(U) 
(D) 
(Z) 
(D) 

1  478 
421 

1  815 
(D) 

1  310 

8  657 

15  355 
7  869 
1  142 
1  764 
4  965 

1  891 

12  520 

1  682 

1  249 

426 

(D) 
(D) 
(0) 
471 
63 
(D) 
233 
333 


100.0 

(D) 
(D) 
(D) 
(D) 
1.5 
(D) 
(D) 
(0) 
92.2 

100.0 

92.2 

6.9 

46.6 

12.4 

4.8 

21.6 

(D) 
4.1 


(X) 
100.0 


(X) 

100.0 

(D) 
(Z) 
(Z) 
(D) 
(D) 
(Z) 
(D) 
8.6 
2.5 
10.6 
(D) 
7.7 
50.6 

100.0 

51.2 

7.4 

11.5 

32.3 

11.1 

100.0 

13.4 

10.0 

3.4 

(D) 
(D) 
(D) 
2.8 
0.4 
(D) 
1.4 
1.9 


220 
240 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
060 
080 
100 
120 
140 
160 
ISO 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
250 
280 
300 
320 
340 
400 
420 
500 
520 


FARM  EQUIP.  DEALERS  (SIC  5252) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  • 

AUTOMOBILES-TRUCKS ■ 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  • 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GENERAL  MERCHANDISE  GROUP 
STORES  (SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN.S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN. S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  .... 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

DEPARTMENT  STORES  (SIC  531) 

TOTAL  


LIMITED  PRICE  VARIETY  STORES  (SIC  533) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


135 

100 

6 

1 

2 

1 

16 

6 

19 

17 

20 

100 

9 

5 

2 

65 


373 

274 

131 

26 

4 

23 

37 

170 

201 

226 

173 

224 

95 

96 

184 

136 

129 

156 

61 

3 

28 

32 

17 

9 

3 

199 

125 


106 

76 

17 

1 

5 

97 

79 

100 

73 

100 

35 

29 

98 

81 

43 

85 

15 

3 

4 

100 

41 


50  295 

41  513 

(D) 
(D) 
(D) 
(D) 
396 
(D) 
(D) 
327 

1  374 

33  753 

(D) 

129 

(D) 

3  047 


123  518 

116  402 

4  504 

(D) 

(Z) 

209 

196 

2  572 

14  159 

24  750 

6  641 
12  245 

7  891 


392 

614 
955 
734 
977 
390 
(D) 
452 
182 
(D) 
(D) 
(Z) 
669 
826 


(D) 
(D) 
(D) 
(D) 
1.0 
(D) 
(0) 
0.8 
3.3 
81.3 
(D) 
0.3 
(D) 
7.3 


100.0 

3.9 
(D) 
(Z) 
0.2 
0.2 
2.2 
12.2 
21.3 
5.7 
10.5 
6.8 
4.6 
4.0 
0.8 
3.2 
5.1 
2.9 
(D) 
0.4 
2.7 
(D) 
(D) 
(Z) 
5.7 
5.9 


558 

3.4 

582 

3.5 

(D) 

(D) 

(D) 

(D) 

924 

5.5 

905 

5.4 

3  168 

19.0 

461 

2.8 

2  817 

16.9 

199 

1.2 

182 

1.1 

1  460 

8.8 

282 

1.7 

151 

0.9 

950 

5.7 

111 

0.7 

(D) 

(D) 

(D) 

(D) 

3  392 

20.4 

385 

2.3 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 


(Z)  Less  than  0.05%. 


7K-332    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byjk.^jk.^M.^,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


''VI 


ti: 


GENERAL  MERCHANDISE  STORES 
(SIC  539  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

020  GROCERIES-OTHER  FOODS  

040  MEALS-SNACKS 

060  ALCOHOLIC  DRINKS 

080  PACKAGED  ALCOHOLIC  BEVERAGES 

100  CIGARS-CIGARETTES-TOBACCO  

120  COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  • 

140  MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  t  . 

140  ► REPTG  ADDL  DETAIL  FOR  LINE  140 

140  'MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 

141  t    MEN'S  CLOTHING  

142  (  BOYS'  CLOTHING  

160  WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

160  ►  REPTG  ADDL  DETAIL  FOR  LINE  160 

160  'WOMEN 'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

161  J  CHILDREN'S-INFANTS'  WEAR  

162  ,  HANDBAGS-ACCESSORIES  

163  >  MILLINERY 

164  I  HOSIERY 

165  ,  LINGERIE  

166  '     WOMEN'S  COATS-SUITS-FURS-RAINWEAR.  .  . 

167  >  WOMEN'S  DRESSES .  .  . 

168  I  WOMEN'S  SPORTSWEAR  

169  >  GIRLS '-SUBTEEN-TEEN  WEAR  

171  ►  OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS 

REPTG  ADDL  DETAIL  FOR  LINE  200 

CURTAINS-DRAPERIES-DRY  GOODS 

PIECE  GOODS-NOTIONS 

CURTAINS-DRAPERIES  . 

ALL  OTHER  DOMESTICS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  

RADIOS-TV'S-MUSICAL  INSTRUMENTS.  .  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

> REPTG  ADDL  DETAIL  FOR  LINE  240 

; FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

FLOOR  COVERINGS 

FURNITURE-SLEEP  EQUIPMENT 


180 
200 

200 
200 
201 
202 
203 

220 

220 
220 
221 
222 

240 

240 
240 
241 
242 

260 

260 
260 
261 
262 
263 

280 
300 
320 

320 
320 
321 
322 

340 

340 
340 
348 
356 

380 
400 
420 
440 
460 
480 


KITCHENWARE-HOME  FURNISHINGS. 


; REPTG  ADDL  DETAIL  FOR  LINE  260.  .  . 
> KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

CHINA-GLASSWARE 

KITCHENWARE-HOUSEWARES  

OTHER  KITCHENWARE-HOME  FURNISHINGS 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 


REPTG  ADDL  DETAIL  FOR  LINE  320. 
HARDWARE 

HARDWARE-TOOLS  

'  GARDENING  EQUIPMENT-SUPPLIES  . 


LUMBER-BUILDING  MATERIALS 


(REPTG  ADDL  DETAIL  FOR  LINE  340.  . 
1  LUMBER-BUILDING  MATERIALS  .  .  .  . 

PAINT-GLASS-WALLPAPER 

OTHER  LUMBER-BUILDING  MATERIALS. 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENTi  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 
HOUSEHOLD  FUELS-ICE  


Estab- 
lishments 

(number) 


178 


Sales 


($1,000) 


38  430 

(Dl 
(0) 
33 

(D) 
174 
416 

6  754 

23  954 
5  781 
4  204 
1  568 

8  481 

24  981 

7  316 
614 
310 
(D) 
743 

1  267 

818 

1  435 

1  600 

362 

(D) 


3  017 
3  971 

22  930 
3  299 

(D) 
2  002 

(D) 

1  391 

11  607 
801 
512 
297 

1  237 

17  055 
660 
283 
374 

1  180 

18  971 
446 
(0) 
383 
(D) 

107 

1  090 

2  131 

10  624 

1  072 

776 

280 

621 

6  444 
351 
(0) 
(D) 

(D) 
(D) 
567 
(D) 
(D) 
(Z) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 

100.0 

(D) 
(D) 
0.1 
(D) 
0.5 
1.1 
17.6 

100.0 

24.1 

17.6 

6.5 

22.1 

100.0 
29.3 
2.5 
1.2 
(D) 
3.0 
5.1 
3.3 
5.7 
6.4 
1.4 
(D) 

7.9 
10.3 

100.0 

14.4 

(0) 

8.7 

(D) 

3.6 

100.0 
6.9 
4.4 
2.6 

3.2 

100.0 
3.9 
1.7 
2.2 

3.1 

100.0 
2.4 
(D) 
2.0 
(D) 

0.3 
2.8 
5.5 

100.0 

10.1 

7.3 

2.6 

1.6 

100.0 
5.4 
(D) 
(D) 

(D) 
(D) 
1.5 
(D) 
(D) 
(Z) 


500 

500 
500 
501 
502 
503 

520 


.REPTG  ADDL  DETAIL  FOR  LINE  500.  .  .  . 
>ALL  OTHER  MERCHANDISE  

TOYS-GAMES-WHEEL  GOODS  

BOOKS-STATIONERY-PHOTOGRAPHIC  EQUIP. 

ALL  OTHER  MERCHANDISE 


020 
040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


020 

020 
020 
021 
022 
023 
024 

040 
060 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 


Kind  of  business  and  merchandise  line 


GENERAL  MERCHANDISE  STORES--CONTI NUED 
ALL  OTHER  MERCHANDISE  


NONMERCHANDISE  RECEIPTS 


DRY  GOODS  STORES  (SIC  539  PART) 
TOTAL^ 


SEWING'  NEEDLEWORK  STORES 
(SIC  539  PART) 


FOOD  STORES  (SIC  54) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  , 

GROCERIES-OTHER  FOODS  ■ 

MEALS-SNACKS , 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  : 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  ( 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR^ 

ALL  FOOTWEAR • 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  , 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS , 

JEWELRY-OPTICAL  GOODS  • 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE ■ 

LUMBER-BUILDING  MATERIALS  • 

AUTOMOBILES-TRUCKS ■ 

AUTO  FUELS-LUBRICANTS  • 

TIRES-BATTERIES-ACCESSORIES  • 

FARM  EQUIPMENTi  MACHINERY  • 

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  , 


GROCERY  STORESi  INCLUDING 
DELICATESSENS  (SIC  541) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS 


•reptg  addl  detail  for  line  020.  .  . 

;groceries-other  foods  

meats-fish-poultry  

produce  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


Estab- 
lishments 

(number) 


775 

775 

27 

7 

377 

598 

570 

60 

61 

31 

22 

7 

1 

86 

13 

13 

53 

9 

5 

66 

5 

1 

25 

12 

537 

361 


Sales 


($1,000) 


1  266 

20  438 
830 
675 
(D) 
(D) 

1  129 


(D) 


321  740 

288  470 

236  988 

(D) 

(D) 

7  283 

12  624 

11  003 

422 

(D) 

473 

(Z) 

(Z) 

(D) 

973 

(Z) 

(Z) 

318 

(Z) 

(Z) 

961 

(Z) 

(D) 

(Z) 

(Z) 

9  147 

7  314 


872 

312 

202 

(X) 

693 

282 

583 

100.0 

693 

231 

357 

81.9 

640 

271 

456 

100.0 

640 

222 

079 

81.8 

597 

55 

416 

20.4 

583 

20 

562 

7.6 

564 

12 

199 

4.5 

633 

134 

248 

49.5 

16 

166 

0.1 

7 

(D) 

(D) 

376 

(D) 

(D) 

591 

12 

608 

4.5 

567 

10 

977 

3.9 

60 

422 

0.1 

61 

(0) 

(D) 

31 

473 

0.2 

22 

(Z) 

(Z) 

7 

(Z) 

(Z) 

1 

(D) 

(D) 

85 

(D) 

(0) 

12 

(Z) 

(Z) 

Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3.3 

100.0 
4.1 
3.3 

(D) 
(D) 

2.9 


(X) 

100.0 

82.2 
(D) 
(D) 
2.5 
4.4 
3.8 
0.1 
(D) 
0.2 
(Z) 
(Z) 
(D) 
0.3 
(Z) 
(Z) 
0.1 
(Z) 
(Z) 
0.3 
(Z) 
(D) 
(Z) 
(Z) 
3.2 
2.5 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-333 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


GROCERY  STORESi 
DELICATESSENS- 


INCLUDING 
-CONTINUED 


300 
320 
3U0 
380 
400 
1*20 
ItUO 
«60 
480 
500 

500 
500 
508 
516 

520 


SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT!  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 


'REPTG  ADDL  DETAIL  FOR  LINE  500. 
I  ALL  OTHER  MERCHANDISE 

PAPER  I  PAPER  PRODUCTS 

ALL  OTHER  MERCHANDISE 


NONMERCHANDISE  RECEIPTS 


MEAT  MARKETS  (SIC  542  PART) 


020 

020 
020 
021 
022 
023 
024 

040 
100 
520 


REPTG  SALES  BY  BROAD  MDSE  LINES 
GROCERIES-OTHER  FOODS  


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 
GROCERIES-OTHER  FOODS  

MEATS-FISH-POULTRY  

PRODUCE  (FRESH  FRUITS-VEGETABLES). 

FROZEN  FOODS  

ALL  OTHER  FOODS 


MEALS-SNACKS 

C I GARS-C I GARETTES-TOBACCO 
NONMERCHANDISE  RECEIPTS  . 


FISH  (SEAFOOD)  MARKETS  (SIC  542  PART) 
TOTAL  


FRUIT  STORESi  VEGETABLE  MARKETS 
(SIC  543) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


020   GROCERIES-OTHER  FOODS 


020 
020 
022 
024 

040 
100 
280 
500 

500 
500 
516 


REPTG  ADDL  DETAIL  FOR  LINE  020.  .  . 

.GROCERIES-OTHER  FOODS  

>  PRODUCE  (FRESH  FRUITS-VEGETABLES). 
ALL  OTHER  FOODS 


; REPTG  ADDL  DETAIL  FOR  LINE  500. 

,ALL  OTHER  MERCHANDISE  

ALL  OTHER  MERCHANDISE 


MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO 
JEWELRY-OPTICAL  GOODS  .  . 
ALL  OTHER  MERCHANDISE  .  . 


NONMERCHANDISE  RECEIPTS 


CANDY.  NUTi  CONFECTIONERY 
STORES  (SIC  544) 


TOTAL 


13 

53 

9 

5 

66 

5 

1 

25 

12 

534 

529 
529 
515 
186 

344 


(Z) 
318 
(Z) 
(Z) 
961 
(Z) 
(D) 
(Z) 
(Z) 
9  143 

242  647 
9  122 

6  820 
2  309 

7  251 


4  479 

3  502 

3  445 

3  502 
3  445 
3  337 

(D) 
31 

(D) 


(D) 
(D) 

(D) 


316 

316 
282 

316 

282 
(D) 
(D) 

(D) 
(D) 
(0) 
(D) 

(D) 
(D) 
(0) 


(Z) 
0.1 
(Z) 
(Z) 
0.3 
(Z) 
(D) 
(Z) 
(Z) 
3.2 

100.0 
3.8 
2.8 
1.0 

2.6 


(X) 

100.0 

98.4 

100.0 

98.4 

95.3 

(D) 

0.9 

(D) 

(D) 
(D) 
(D) 


100.0 

020 

040 

89.2 

100 

200 

100.0 

220 

89.2 

240 

(0) 

260 

(D) 

280 

300 

(D) 

320 

(D) 

340 

(D) 

380 

(D) 

400 

420 

100.0 

440 

(D) 

500 

(D) 

520 

DAIRY  PRODUCTS  STORES  (SIC  545) 
1 
TOTAL  


RETAIL  BAKERIES  (SIC  546) 
TOTAL  


RETAIL  BAKERIESi  MANUFACTURING 
(SIC  5462) 


RETAIL  BAKERIESi  NONMANUFACTURING 
(SIC  5463) 


EGG  AND  POULTRY  DEALERS 
(SIC  549  PART) 


TOTAL 


OTHER  FOOD  STORES  (SIC  549  PART) 
total' 


020 
100 
220 
260 
300 
320 
340 


AUTOMOTIVE  DEALERS  (SIC  55  EX.  554) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  ■ 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  . 

HARDWARE • 

LUMBER-BUILDING  MATERIALS  ■ 

AUTOMOBILES-TRUCKS • 

AUTO  FUELS-LUBRICANTS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENTi  MACHINERY  . 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 


PASSENGER  CAR  DEALERS i 
FRANCHISED  (SIC  551) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  


608 

227 

353 

(X) 

459 

200 

171 

100.0 

1 

(D) 

(D) 

2 

(D) 

(D) 

4 

(Z) 

(Z) 

1 

(D) 

(D) 

30 

563 

0.3 

12 

(Z) 

(Z) 

29 

142 

0.1 

7 

(Z) 

(Z) 

44 

2 

232 

1.1 

30 

274 

0.1 

11 

(Z) 

(Z) 

310 

146 

103 

73.0 

240 

2 

339 

1.2 

388 

26 

049 

13.0 

15 

(D) 

(D) 

52 

3 

619 

1.8 

390 

17 

136 

8.6 

Standard  Notes:        -  Represents  zero.       (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


170    849 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 


7K--334    Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963- 


Con. 


^ 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  byj 


,  see  "Description  of  the  Tables"  in  front] 


380 

400 
420 
440 
500 
520 


020 
100 
220 
260 
300 
320 
340 
380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
422 
423 
424 

440 
500 
520 

520 
520 
527 
528 


380 

380 
380 
381 
382 
383 
384 
385 
386 
387 
388 

400 

400 
400 
403 


Kind  of  business  and  merchandise  line 


PASSENGER  CAR  DEALERSi 
FRANCH I SED — CO NT  I NUED 


AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  .  .  . 
TIRES-BATTERIES-ACCESSORIES 
FARM  EQUIPMENTi  MACHINERY  . 
ALL  OTHER  MERCHANDISE  .  .  . 
NONMERCHANDISE  RECEIPTS  .  . 


DOMESTIC  CAR  DEALERS  (SIC  551  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  •  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLESt  RETAIL.  . 
NEW  COMMERCIAL  VEHICLES.  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARS>  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


tires-batteries-accessories  

'reptg  addl  detail  for  line  420 

Jtires-batteries-accessories  

parts  1  installed  in  repair  work.  .  .  . 

parts  i  wholesale  (to  other  businesses) 

parts.  retail  (over  the  counter)  .  .  . 

automobile  tires-batteries-accessories 


FARM  EQUIPMENTi  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


.REPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


IMPORTED  CAR  DEALERS  (SIC  551  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
AUTOMOBILES-TRUCKS 


REPTG  ADDL  DETAIL  FOR  LINE  380.  .  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .... 
NEW  PASSENGER  CARSi  WHOLESALE.  .  . 
NEW  COMMERCIAL  VEHICLESi  RETAIL.  . 
NEW  COMMERCIAL  VEHICLESi  WHOLESALE 
USED  PASSENGER  CARSi  RETAIL.  .  .  . 
USED  PASSENGER  CARSi  WHOLESALE  .  . 

USED  COMMERCIAL  VEHICLES  

ALL  OTHER  POWERED  ROAD  VEHICLES.  . 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

I  AUTO  FUELS-LUBRICANTS 

MOTOR  OIL-GREASES-OTHER  OILS  . 


Estab- 
lishments 

(number) 


258 

138 

376 

188 

1 

686 

250 

13 

900 

14 

(D) 

11 

136 

251 

15 

143 

230 

1 
1 
5 
3 
1 
2 
1 
230 

222 
222 
222 

26 
150 

10 
218 
122 
125 

31 

168 

159 

159 

75 

3 
138 

223 

215 
215 
206 
185 
196 
144 

14 

10 

224 

218 
218 
214 
120 


Sales 


($1,000) 


154  907 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
125  211 

149  094 

120  968 

65  806 

733 

14  168 

202 

32  705 

2  592 

3  690 
1  159 

1  534 

113  157 
1  479 

1  129 
(D) 
(D) 

12  739 

145  240 

12  050 
6  442 

2  603 
1  840 

1  016 

(0) 
(0) 

13  682 

148  609 
13  408 
10  467 

2  984 


7  877 
6  076 
4  935 


812 
737 
110 

(D) 
486 

(D) 
643 
174 

(D) 
85 

(Dl 


4  901 
46 
39 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


81.0 
1.0 
B.l 
(0) 
0.1 
8.9 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
80.8 

100.0 

81.1 

44.1 

0.5 

9.5 

0.1 

21.9 

1.7 

2.5 

0.8 

1.0 

100.0 
1.3 
1.0 
(D) 
(D) 

8.2 

100.0 
8.3 
4.4 
1.8 
1.3 
0.7 

(D) 
(D) 
8.8 

100.0 
9.0 
7.0 
2.0 


(X) 

100.0 

81.2 

100.0 

81.5 

36.3 

(D) 

8.4 

(D) 

28.3 

3.0 

(D) 

1.5 

(D) 

100.0 
0.9 
0.8 


420 

420 
420 
421 
422 
423 
424 

500 
520 

520 
520 
527 
528 


REPTG  ADDL  DETAIL  FOR  LINE  420 

'TIRES-BATTERIES-ACCESSORIES  

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 
PARTSi  WHOLESALE  (TO  OTHER  BUSINESSES) 
PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 
AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


380 

380 
380 
381 
382 
383 
385 
386 
387 
388 

400 

400 
400 
401 
402 
403 

420 


Kind  of  business  and  merchandise  line 


IMPORTED  CAR  DEALERS — CONTINUED 
TIRES-BATTERIES-ACCESSORIES  .... 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


iREPTG  ADDL  DETAIL  FOR  LINE  520. 
'NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


DOMESTIC  AND  IMPORTED  CAR 
DEALERS  (SIC  551  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 


AUTOMOB ILES-TRUCKS . 


REPTG  ADDL  DETAIL  FOR  LINE  380.  . 
AUTOMOBILES-TRUCKS 

NEW  PASSENGER  CARSi  RETAIL  .  .  . 

NEW  PASSENGER  CARSi  WHOLESALE.  . 

NEW  COMMERCIAL  VEHICLES.  RETAIL. 

USED  PASSENGER  CARS.  RETAIL.  .  . 

USED  PASSENGER  CARS.  WHOLESALE  . 

USED  COMMERCIAL  VEHICLES  .  .  .  . 

ALL  OTHER  POWERED  ROAD  VEHICLES. 


AUTO  FUELS-LUBRICANTS 


'REPTG  ADDL  DETAIL  FOR  LINE  400. 

|AUT0  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES 


420  iREPTG  ADDL  DETAIL  FOR  LINE  420 

420  'TIRES-BATTERIES-ACCESSORIES  

421  I  PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

422  ,  PARTS.  WHOLESALE  (TO  OTHER  BUSINESSES) 

423  '  PARTSi  RETAIL  (OVER  THE  COUNTER)  .  .  . 

424  >    AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


520 

520 
520 
527 
528 


NONMERCHANDISE  RECEIPTS 


'REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


220 
240 
260 
280 
300 
320 
340 
380 


PASSENGER  CAR  DEALERSi 
NONFRANCHISED  (SIC  552) 


TIREi  BATTERY!  ACCESSORY 
DEALERS  (SIC  553  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 


Estab- 
lishments 

(number) 


112 

14 
4 

15 
3 

14 

14 
3 
2 


Sales 


($1,000) 


8  230 

9  866 

8  230 
4  901 

(D) 
(D) 
2  797 
108 
(D) 
72 

(0) 

7  264 
95 
29 
(D) 
(0) 

(D) 

9  866 
(D) 
415 
141 
(D) 
102 

867 

9  866 
867 
(D) 
(D) 


13  072 


17  368 

14  062 

256 
16 
(D) 
(D) 
(D) 
84 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


5  886 

100.0 

(D) 

(D) 

270 

4.6 

86 

1.5 

66 

1.1 

(D) 

(D) 

(D) 

(D) 

594 

9.8 

5  720 

100.0 

594 

10.4 

458 

8.0 

103 

1.8 

83.4 

100.0 

83.4 

49.7 

(D) 

(D) 

28.3 

1.1 

(D) 

0.7 

(0) 

100.0 
1.3 
0.4 
(0) 
(D) 

(D) 

100.0 
(D) 
4.2 
1.4 
(D) 
1.0 

8.8 

100.0 
8.8 
(D) 
(D) 


(X) 

100.0 

1.8 
0.1 
(D) 
(Dl 
(D) 
0.6 
(D) 
(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-335 


TABLE  4  Washington— Area  Outside  Standard  IVIetropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


TIREi  BATTERYi  ACCESSORY 
DeALERS--CONT I NUED 


too 
too 

400 
101 
403 

420 

420 
420 
426 
427 
426 
429 
431 
432 
433 
434 
435 
436 

440 
500 
520 

520 
520 
524 
525 
526 


AUTO  FUELS-LUBRICANTS 


REPTG  ADDL  DETAIL  FOR  LINE  400. 

AUTO  FUELS-LUBRICANTS  

GASOLINE  

MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  AUTO  TIRES-TUBES  SOLD  TO  DEALERS  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  DEALERS.  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  DEALERS  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  DLRS.. 

STORAGE  BATTERIES 


FARM  EQUIPMENTi  MACHINERY 
ALL  OTHER  MERCHANDISE  .  . 
NONMERCHANDISE  RECEIPTS  . 


I REPTG  ADDL  DETAIL  FOR  LINE  520.  .  .  . 

NONMERCHANDISE  RECEIPTS  

BRAKE  AND  WHEEL  SERVICES  

TIRE  SERVICES  OTHER  THAN  RETREADING. 
OTHER  NONMERCHANDISE  RECEIPTS.  .  .  . 


HOME  AND  AUTO  SUPPLY 
STORES  (SIC  553  PART) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


100 
200 
220 
240 
260 
280 
300 
320 
340 
400 

400 
400 
403 


CIGARS-CIGARETTES-TOBACCO  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  • 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  .  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  


; REPTG  ADDL  DETAIL  FOR  LINE  400. 

lAUTO  FUELS-LUBRICANTS  

'  MOTOR  OIL-GREASES-OTHER  OILS  . 


420   TIRES-BATTERIES-ACCESSORIES 


420 
420 
426 
427 
429 
432 
434 
436 

500 
520 

520 
520 
526 


040 
100 


REPTG  ADDL  DETAIL  FOR  LINE  420 

TIRES-BATTERIES-ACCESSORIES  

AUTOMOBILE  ACCESSORIES  

NEW  AUTO  TIRES-TUBES  SOLD  TO  USERS  .  . 

NEW  TRUCK-BUS  TIRES  SOLD  TO  USERS.  .  . 

RETREAD  AUTO  TIRES  SOLD  TO  USERS  .  .  . 

RETREAD  TRUCK-BUS  TIRES  SOLD  TO  USERS. 

STORAGE  BATTERIES 


ALL  OTHER  MERCHANDISE  . 
NONMERCHANDISE  RECEIPTS 


I REPTG  ADDL  DETAIL  FOR  LINE  520. 

'NONMERCHANDISE  RECEIPTS  .  .  .  . 

OTHER  NONMERCHANDISE  RECEIPTS. 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS  (SIC  559) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  


534 

2  477 
132 
97 
36 

11  613 

8  708 

7  131 
1  913 
1  493 

505 
1  262 
174 
704 
283 
558 
108 
138 

(D) 

112 

1  184 

8  470 
912 
255 
301 
365 


(D) 

(D) 

ID) 

57 

83 

(0) 

229 

144 

33 

(D) 

(D) 
ID) 
(D) 

402 

280 
397 
215 
148 
(D) 
(0) 
(D) 
ID) 

(D) 
86 

734 
(D) 
(D) 


9  554 
6  310 


(D) 
(0) 


3.8 

100.0 
5.3 
3.9 
1.5 

82. 6 

100.0 

81.9 

22.0 

17.1 

5.8 

14.5 

2.0 

8.1 

3.2 

6.4 

1.2 

1.6 

ID) 
0.8 
8.4 

100.0 

10.8 

3.0 

3.6 

4.3 


(X) 

100.0 

(D) 
(D) 
(D) 
4.2 
6.2 
(D) 
17.1 
10.7 
2.5 
(D) 

100.0 
(D) 
(D) 

30.0 

100.0 

31.0 

16.8 

11.6 

ID) 

ID) 

ID) 

(D) 

ID) 
6.4 

100.0 
(D) 
(D) 


IX) 
100.0 


(D) 
(D) 


300 
320 
380 
400 
420 
500 
520 


MISC.  AIRCRAFT.  MARINE.  AUTO- 
MOTIVE DEALERS — CONTINUED 

SPORTING-RECREATION  EQUIPMENT  .  . 

HARDWARE 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


AIRCRAFT.  BOAT.  MOTORCYCLE 
DEALERS  (SIC  559  PART) 


HOUSEHOLD  TRAILER  DEALERS 
(SIC  559  PART) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES 


420 
500 

500 
500 
504 
505 
506 
507 


TIRES-BATTERIES-ACCESSORIES 
ALL  OTHER  MERCHANDISE  .  .  . 


iREPTG  ADDL  DETAIL  FOR  LINE  500.  . 
'ALL  OTHER  MERCHANDISE  

MOBILE  HOMES-HOUSEHOLD  TRAILERS. 

CAMP  TRAILERS-TRAVEL  TRAILERS.  . 

UTILITY  TRAILERS  

ALL  OTHER  MERCHANDISE 


520   NONMERCHANDISE  RECEIPTS 


520 
520 
527 
532 


020 
040 
060 
080 
100 
120 
140 
220 
260 
300 
320 
380 
400 

400 
400 
401 
402 
403 

420 

420 
420 
421 
423 
424 

440 
460 


REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANDISE  RECEIPTS  .  ■  ■  . 

SERVICE  LABOR 

OTHER  NONMERCHANDISE  RECEIPTS. 


OTHER  AUTOMOTIVE  DEALERS 
(SIC  559  PART) 


TOTAL 


GASOLINE  SERVICE  STATIONS 
(SIC  55  PART  554) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
KITCHENWARE-HOME  FURNISHINGS.  .  .  '.  . 
SPORTING-RECREATION  EQUIPMENT  ..... 

HARDWARE.  . ^ 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  


; REPTG  ADDL  DETAIL  FOR  LINE  400. 

.AUTO  FUELS-LUBRICANTS  

GASOLINE  

OTHER  AUTOMOTIVE  FUELS  .  .  .  . 
MOTOR  OIL-GREASES-OTHER  OILS  . 


TIRES-BATTERIES-ACCESSORIES  

, REPTG  ADDL  DETAIL  FOR  LINE  420 

1  TIRES-BATTERIES-ACCESSORIES 

PARTS.  INSTALLED  IN  REPAIR  WORK.  .  .  . 

PARTS.  RETAIL  (OVER  THE  COUNTER)  .  .  . 

AUTOMOBILE  TIRES-BATTERIES-ACCESSORIES 


FARM  EQUIPMENT.  MACHINERY  .  . 
HAY-GRAIN-FEED-FARM  SUPPLIES. 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


1  265 
927 

72 

18 
2 
4 

78 
5 
1 
1 


10 

17 

927 

873 
873 
867 
76 
777 

841 

800 
800 
294 
145 
764 


1 

859 

29.5 

ID) 

(0) 

661 

10.5 

51 

0.8 

(D) 

ID) 

3 

293 

52.2 

382 

6.1 

(D) 
ID) 

3  062 
2  934 

2  161 
(D) 
ID) 
ID) 

152 

3  062 

128 
(0) 
ID) 


81  608 

442 
300 
ID) 
IZ) 
ID) 
ID) 
(D) 
ID) 
IZ) 
ID) 
ID) 
369 
65  676 


ID) 
10) 

100.0 

95.8 

70.6 

ID) 

(D) 

(D) 

4.4 

100.0 
4.2 
(D) 
ID) 


100.0 

0.5 
0.4 
(D) 
(Z) 
(D) 
ID) 
ID) 
(D) 
(Z) 
(0) 
ID) 
0.5 
80.5 


75  484 

100.0 

61  519 

81.5 

56  854 

75.3 

1  179 

1.6 

3  501 

4.6 

9  493 

11.6 

68  771 

100. 0 

8  995 

13.1 

1  649 

2.4 

753 

1.1 

6  602 

9.6 

45 

0.1 

374 

0.5 

7K-336     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.< 


,  see  "Description  of  the  Tables"  in  front] 


480 
500 
520 

520 
520 
527 
528 


> REPTG  ADDL  DETAIL  FOR  LINE  520. 
NONMERCHANOISE  RECEIPTS  .  .  .  . 

SERVICE  LABOR 

OTHER  NONMERCHANOISE  RECEIPTS. 


100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
400 
500 
520 


5 


120 
140 
160 
ISO 
200 
280 
300 
520 


Kind  of  business  and  merchandise  line 


GASOLINE  SERVICE  STATIONS — CONTINUED 


HOUSEHOLD  FUELS-ICE  .  . 
ALL  OTHER  MERCHANDISE  . 
NONMERCHANOISE  RECEIPTS 


APPARELi  ACCESSORY  STORES  (SIC  56) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING?  EXC .  FOOTWEAR  . 
*OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS.  .... 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

AUTO  FUELS-LUBRICANTS . 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


MEN'Si  BOYS'  APPAREL  STORESi 
CUSTOM  TAILORS  (SIC  561i  567) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  , 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR, 

ALL  FOOTWEAR 

CuRTAINS-DRAPERIES-DRY  GOODS , 

JEWELRY-OPTICAL  GOODS , 

SPORTING-RECREATION  EQUIPMENT  .  .  .  .  , 
NONMERCHANOISE  RECEIPTS  . 


MEN'Si  BOYS'  CLOTHING  AND 
FURNISHINGS  STORES  (SIC  561) 


CUSTOM  TAILORS  (SIC  567) 
TOTAL  


WOMEN'S  CLOTHING.  SPECIALTY 
STORES  (SIC  562-3.  568) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


52 

22 

634 

585 
585 
549 
176 


491 

379 

1 

8 

163 

264 

188 

53 

1 

11 

8 

33 

20 

5 

1 

16 

142 


203 

148 


Sales 


($1,000) 


545 
(D) 
748 

111 

444 
646 
812 


54  277 

46  055 

(D) 

46 

13  906 

18  516 

9  911 

2  346 

(D) 

(D) 

(D) 

72 

110 

(Z) 

(D) 

154 

(0) 


8  648 

(D) 
7  418 
(D) 
672 
(D) 
(0) 
59 
220 


(D) 


14  585 
11  440 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


0.7 
(D) 
4.6 

100.0 
6.4 
4.9 
1.5 


100.0 

(D) 
0.1 
30.2 
40.2 
21.5 
5.1 
(D) 
(D) 
(D) 
0.2 
0.2 
(Z) 
(D) 
0.3 
(D) 


100.0 

(D) 
85.8 

(D) 
7.8 

(D) 

(D) 
0.7 
2.5 


(X) 
100.0 


120 

140 
160 
180 
200 
260 
280 
300 
320 
500 
520 


120 
140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
161 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
260 
280 
320 
500 
520 


120 
140 
160 
180 
200 
260 
280 
300 
500 
520 


Kind  of  business  and  merchandise  line 


WOMEN'S  CLOTHING.  SPECIALTY 
STORES — CONTINUED 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  

WOMEN'S  READY-TO-WEAR  STORES  (SIC  562) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 


.REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
•MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN. S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .  .  .  . 

HARDWARE 

ALL  OTHER  MERCHANDISE  .  .  .  . 
NONMERCHANOISE  RECEIPTS  .  .  . 


WOMEN'S  ACCESSORY.  SPEC.  STORES. 
FURRIERS  (SIC  563.  568) 


TOTAL 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANOISE  RECEIPTS  


Estab- 
lishments 

(number) 


3 

13 
148 

17 
8 
2 

17 
1 
1 
3 

39 


155 
105 

2 

6 

3 

3 
2 
1 
1 
1 
3 

105 

89 
89 

7 
24 
54 
72 
80 
89 
83 
39 

5 
31 

12 
3 
1 

14 
1 
2 

34 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 
101 
10  646 
(0) 
(D) 
(D) 
29 
(D) 
(D) 
(D) 
221 


12  122 

9  156 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 

8  508 

8  258 
7  693 
206 
103 
198 
694 

1  673 

2  805 
1  547 

134 
(D) 
(D) 

179 

(D) 
(D) 
26 
(D) 
(D) 
197 


(D) 
0.9 
93.1 
(D) 
(D) 
(D) 
0.3 
(D) 
(D) 
(Dl 
1.9 


(X) 

100.0 

(D) 
(D) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(0) 

92.9 

100.0 

93.2 

2.5 

1.2 

2.4 

8.4 

20.3 

34.0 

18.7 

1.6 

(D) 

(D) 

2.0 
(D) 
(D) 
0.3 
(D) 
(D) 
2.2 


(D) 

(D) 

(0) 

(D) 

138 

93.6 

(D) 

(D) 

22 

1.0 

(D) 

(D) 

3 

0.1 

(D) 

(D) 

(D) 

(D) 

24 

1.1 

Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-337 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.i 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


160 

160 
160 
163 
164 
174 
176 

180 
280 


MILLINERY  STORES  (SIC  563  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEARt 

REPTG  ADDL  DETAIL  FOR  LINE  160 

ll»OMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

MILLINERY 

HOSIERY 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 

ALL  FOOTWEAR 

JEWELRY-OPTICAL  GOODS  

CORSET.  LINGERIE  STORES  (SIC  563  PART) 
TOTAL  


HOSIERY  STORES  (SIC  563  PART) 
TOTAL  


APPAREL  I  ACCESSORY.  OTHER  SPEC. 
STORES  (SIC  563  PART) 


120 
140 

140 
140 
142 
144 
145 
146 

160 


REPTG  SALES  BY  BROAD  MDSE  LINES 


COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


, REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
, MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


160 
160 
161 

163  Y 

164  f 
165 
168 
172 
173 
174 
176 

180 
200 
260 
280 
300 
500 
520 


REPTG  ADDL  DETAIL  FOR  LINE  160 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR, 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FURRIERS.  FUR  SHOPS  (SIC  568) 
TOTAL  


FAMILY  CLOTHING  STORES  (SIC  565) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 
COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 


233 

(0) 

233 

(0) 
152 
(D) 
(D) 
(D) 

(D) 
(D) 


2  034 

1  948 

(D) 
(D) 

(D) 
(D) 
(D) 
(D) 
(0) 
(D) 

1  808 

1  764 
1  665 

74 
(D) 

56 
242 
829 
244 
105 
(0) 

55 


(D) 


100.0 

(0) 

100.0 
(D) 
65.2 
(D) 
(D) 
(D) 

(D) 
(D) 


(X) 

100.0 

(D) 
(0) 

100.0 
(D) 
(D) 
(D) 
(D) 
(D) 

92.8 

100.0 

94,4 

4.2 

(0) 

3.2 

13.7 

47.0 

13.8 

6.0 

(D) 

3.1 


(D) 

(0) 

22 

1.1 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(0) 

(0) 

19   215 

(X) 

17    433 

100.0 

(D) 

(D) 

140 

140 
140 
142 
143 
144 
145 
146 

160 

160 
160 
151 
163 
164 
165 
168 
172 
173 
174 
175 
176 

180 
200 
220 
240 
260 
280 
300 
320 
500 
520 


FAMILY  CLOTHING  ST0RES--C0NT I NUED 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 


REPTG  ADDL  DETAIL  FOR  LINE  140.  .  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR 

BOYS'  CLOTHING  

MEN'S  TAILORED  OUTERWEAR  

OTHER  MEN'S  OUTERWEAR 

MEN'S  HATS  

OTHER  MEN'S  CLOTHING  


WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 


iREPTG  ADDL  DETAIL  FOR  LINE  150 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

CHILDREN'S-INFANTS'  WEAR  

MILLINERY 

HOSIERY 

LINGERIE  

WOMEN'S  SPORTSWEAR  

DRESSES 

COATS-SUITS 

HANDBAGS  

FURS 

OTHER  WOMEN'S-GIRLS'  CLOTHING-ACCESS.. 


ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


SHOE  STORES  (SIC  556) 
TOTAL  


100 
120 
140 
160 
180 
200 
260 
300 
320 
400 
500 
520 


160 
180 

180 
180 
181 
182 
183 


REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S  SHOE  STORES  (SIC  566  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
ALL  FOOTWEAR 

MEN'S  AND  BOYS'  FOOTWEAR  .... 

WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 

>  CHILDREN'S  AND  INFANTS'  FOOTWEAR 


204 
519 
206 
361 
444 
74 
541 


014 
082 

68 
(D) 
133 
183 
549 
414 
145 

52 
(D) 
512 


2  038 
2  193 
(D) 
(D) 
(D) 
(0) 
42 
(D) 
(D) 
160 


7  430 

<D) 
(D) 
(D) 
68 
6  987 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
220 


199 
161 


821 

635 

(D) 
(D) 

635 
(D) 
<D) 
543 
(0) 


35.1 

100.0 

38.5 

4.9 

8.6 

10.6 

1.8 

12.9 

38.1 

100.0 

41.5 

1.4 

(D) 

2.7 

3.6 

10.9 

8.3 

2.9 

1.0 

(D) 

10.2 

11.7 
12.6 
(D) 
(D) 
(D) 
<D) 
0.2 
(0) 
(D) 
0.9 


100.0 

(D) 
(D) 
(0) 
0.9 
94.0 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.0 


(X) 
100.0 


(X) 

100.0 

(D) 
(D) 

100.0 

(D) 

(D) 

85.5 

(D) 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-338     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.*.A.A.A.A.A.,  see  "Description  of  the  Tables"  in  front] 


V 

,4 


120 
140 
160 
180 

180 
180 
181 
182 
183 

200 
260 
300 
320 
400 
500 
520 


5: 


020 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
440 


Kind  of  business  and  merchandise  line 


WOMEN'S  SHOE  ST0RES--C0NT I NUED 
NONMERCHANDISE  RECEIPTS  


CHILDREN'St  JUVENILES'  SHOE 
STORES  (SIC  566  PART) 


FAMILY  SHOE  STORES  (SIC  566  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 
ALL  FOOTWEAR 


'REPTG  ADDL  DETAIL  FOR  LINE  180.  . 
I  ALL  FOOTWEAR 

'  MEN'S  AND  BOYS'  FOOTWEAR  .... 
WOMEN'S  AND  GIRLS'  FOOTWEAR.  .  . 
CHILDREN'S  AND  INFANTS'  FOOTWEAR 


CURTAINS-DRAPERIES-DRY  GOODS. 
KITCHENWARE-HOME  FURNISHINGS. 
SPORTING-RECREATION  E(3UIPMENT 

HARDWARE 

AUTO  FUELS-LUBRICANTS  .... 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


CHILDREN'S.  INFANTS'  WEAR 
STORES  (SIC  564) 


MISCELLANEOUS  APPARELi  ACCESSORY 
STORES  (SIC  569) 


FURNITURE!  HOME  FURNISHINGSi 
E(3UIPMENT  STORES  (SIC  57) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT!  MACHINERY  


Estab- 
lishments 

(number) 


260 

2 

2 

2 

2 

72 

167 

137 

98 

8 

16 

11 

13 

1 

3 

2 


Sales 


($1,000) 


(D) 


7  460 

6  634 

(D) 

79 

(D) 

6  255 

5  901 
5  628 

1  669 

2  887 
1  072 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
197 


(D) 
(D) 
(D) 
(D) 

1  025 
15  532 
15  938 

2  232 

31 
202 
220 
(D) 
(D) 
(D) 
(D> 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(D) 


(X) 

100.0 

(D) 

1.2 

(D) 

94.3 

100.0 
95.4 
28.3 
48.9 
18.2 

(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
3.0 


100.0 

(D) 
(D) 
(D) 
(D) 
2.7 
40.6 
41.6 
5.8 
0.1 
0.5 
0.6 
(D) 
(D) 
(D) 
(D) 


480 
500 
520 


020 
160 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
500 
520 


020 
200 
220 
240 

240 
240 
243 
244 
245 
246 
247 

260 
280 
300 
320 
340 
400 
420 
500 
520 


200 
220 
240 
340 
500 
520 


Kind  of  business  and  merchandise  line 


FURNITUREi  HOME  FURNISHINGSi 
EQUIPMENT  STORES — CONTINUED 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE!  HOME  FURNISHINGS 
STORES  (SIC  571) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

WOMEN'S-GIRLS'  CLOTHINGi  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


FURNITURE  STORES  (SIC  5712) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

;REPTG  ADDL  DETAIL  FOR  LINE  240 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

SLEEP  EQUIPMENT 

OTHER  HOUSEHOLD  FURNITURE 

FLOOR  COVERINGS!  SOFT  SURFACE 

FLOOR  COVERINGS!  HARD  SURFACE 

NONHOUSEHOLD  FURNITURE  


KITCHENWARE-HOME  FURNISHINGS. 
JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
AUTO  FUELS-LUBRICANTS  .... 
TIRES-BATTERIES-ACCESSORIES  . 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


FLOOR  COVERING  STORES  (SIC  5713) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Estab- 
lishments 

(number) 


1 

24 
158 


132 

1 

1 

60 

53 

122 

46 

5 

10 

5 

6 

1 

1 

13 

66 


Sales 


($1,000) 


(D) 

422 

2  222 


20  279 

(D) 

(D) 

(D) 

2  460 

15  092 

440 

(D) 

(0) 

(D) 

(0) 

(D) 

(D) 

88 

843 


38 

22 

573 

92 

16 

281 

1 

(D) 

37 

424 

51 

(D) 

92 

12 

035 

84 

15 

261 

84 

11 

262 

76 

1 

688 

80 

7 

370 

67 

1 

783 

25 

296 

11 

113 

43 

369 

5 

(0) 

9 

(0) 

5 

(D) 

4 

(D) 

1 

(D) 

1 

(D) 

9 

51 

53 

625 

247 
(D) 
001 
(D) 
(D) 
186 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.       (Z)  Less  than  0.05%. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-339 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con 

[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by^^A^^A,  see  "Description  of  the  Tables"  in  front] 


020 

mo 

160 
180 
200 
220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

280 
300 
320 
340 
420 
440 
480 
500 
520 


220 

220 
220 
224 
225 
226 
227 

240 
260 

260 
260 
264 
265 

300 

340 
420 

440 


Kind  of  business  and  merchandise  line 


DRAPERY t  CURTAIN.  UPHOLSTERY 
STORES  (SIC  5714) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CHINA.  GLASSWARE.  METALWARE 
STORES  (SIC  5715) 


MISCELLANEOUS  HOME  FURNISHINGS 
STORES  (SIC  5719) 


HOUSEHOLD  APPLIANCE  STORES  (SIC  572) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 


GROCERIES-OTHER  FOODS  

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  t  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 


[REPTG  ADDL  DETAIL  FOR  LINE  220.  .  . 
, MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S. 
RECORDS-TAPES-MUSICAL  INSTRUMENTS. 


FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 
KITCHENWARE-HOME  FURNISHINGS 


REPTG  ADDL  DETAIL  FOR  LINE  260.  . 
KITCHEIMWARE-HOME  FURNISHINGS.  .  . 

SMALL  ELECTRICAL  APPLIANCES.  .  . 

ALL  OTHER  KITCHENWARE-HOUSEWARES 


JEWELRY-OPTICAL  GOODS  .... 
SPORTING-RECREATION  EQUIPMENT 
HARDWARE 

LUMBER-BUILDING  MATERIALS  .  . 
TIRES-BATTERIES-ACCESSORIES  . 
FARM  EQUIPMENT.  MACHINERY  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


RADIO.  TELEVISION  STORES  (SIC  5732) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 
MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 


Estab- 
lishments 

(number) 


REPTG  ADDL  DETAIL  FOR  LINE  220.  ... 
MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  . 

NEW  MAJOR  APPLIANCES  

NEW  RADIOS-TV'S.  ETC 

USED  MAJOR  APPLIANCES-RADIOS-TV'S.  .  . 
RECORDS-TAPES-MUSICAL  INSTRUMENTS.  .  . 

FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 
KITCHENWARE-HOME  FURNISHINGS 

REPTG  ADDL  DETAIL  FOR  LINE  260.  .  .  .  . 
KITCHENWARE-HOME  FURNISHINGS 

SMALL  Electrical  appliances 

all  other  kitchenware-housewares  .  .  . 

sporting-recreation  equipment  .  .  .  .  , 
lumber-building  materials  . 

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  . 


Sales 


($1,000) 


753 
(D) 


12  136 

9  747 

(D) 
(D) 
(D) 
(D) 
(D) 
6  204 

6  338 

4  561 
3  449 

765 
(D) 
(D) 

(D) 
1  567 

5  457 
1  542 
1  264 

285 

(D) 
(D) 
(0) 
129 
(0) 
(D) 
(D) 
(D) 
552 


6  453 
5  098 


621 
670 
564 
671 
225 
214 

(D) 
225 


1  470 

224 

129 

95 

(D) 
(0) 
(D) 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 
100,0 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
63.7 

100.0 

72.0 

54.4 

12.1 

(D) 

(D) 

(D) 
16.1 

100.0 

28.3 

23.2 

5.2 

(D) 
(D) 
(D) 
1.3 
(D) 
(D) 
(D) 
(D) 
5.7 


(X) 
100.0 

79.4 

100.0 

79,4 

12.2 

57.8 

4.9 

4.6 

(D) 
4.4 

100.0 

15.2 

8.8 

6.5 

(Dl 
(D) 
(D) 
(D) 


500 
520 


220 
500 
520 


220 

220 
220 
228 
229 
231 
232 
233 
234 

520 


220 

220 
220 
221 
228 
229 
231 
232 
233 
234 

500 
520 


020 
040 
060 
080 
100 
120 
280 
300 
340 
400 
500 
520 


RADIO.  TELEVISION  ST0RES--C0NT I NUED 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  ........ 

MUSIC  STORES  (SIC  5733) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  ,  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RECORD  SHOPS  (SIC  5733  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  ,  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

;REPTG  ADDL  DETAIL  FOR  LINE  220 

iMAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  .  . 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 
RADIOS-TV'S-PHONOGRAPHS-TAPE  RECORDERS 
RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 
SHEET  MUSIC-RELATED  ITEMS 


020 
040 
060 
080 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


NONMERCHANDISE  RECEIPTS 


MUSICAL  INSTRUMENT  STORES 
(SIC  5733  PART) 


REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

REPTG  ADDL  DETAIL  FOR  LINE  220 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 

MAJOR  HOUSEHOLD  APPLIANCES  ...... 

PIANOS  

ORGANS  

MUSICAL  INSTRUMENTS-ACCESSORIES.  .  .  . 

RAD lOS-TV ' S-PHONOGRAPHS-TAPE  RECORDERS 

RECORDS-TAPES-RELATED  ACCESSORIES.  .  . 

SHEET  MUSIC-RELATED  ITEMS 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING.  DRINKING  PLACES  (SIC  58) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS .  . 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

EATING  PLACES  (SIC  5812) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 


1  280 

113 

1  042 

597 

218 

359 

1 

3 

15 

1 

6 

66 

337 


879  i 

79 
879 
196 

34 


Sales 


($1,000) 


173 
(D) 


3  509 

3  150 

2  822 
(D) 
(D) 


3  171 
2  861 

(D) 

2  619 
2  305 
(D) 
323 
564 
591 
373 
243 
(D) 

(D) 
(0) 


89  838 
67  993 

622 

42  690 
20  009 


110 
241 
(D) 
(D) 
52 
(D) 
(0) 
286 
838 


67  916 

50  990 

548 

41  153 

6  727 

143 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


3.4 
(D) 


89.6 
(0) 
(0) 


338 

(X) 

289 

100. 0 

(D) 

(D) 

250 

100.0 

247 

98.3 

(D) 

(D) 

24 

9.6 

(D) 

(D) 

(D) 

(D) 

151 

60,4 

(D) 

(D) 

(D) 

100.0 

88.0 

(D) 

12.3 

21.5 

22.6 

14.2 

9.3 

(0) 

(D) 
(0) 


100.0 

0.9 
62.8 

29.4 
1.6 
1.8 
(D) 
(D) 
0.1 
(D) 
(D) 
0.4 
2.7 


100.0 

1.1 

80.7 
13.2 
0.3 


Standard  Notes; 


Represents  zero.        (D)  Withheld  to  avoid  disclosure.       (NA)  Not  available.       (X)  Not  applicable.        (Z)  Less  than  0.05%. 


7K-340     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963 


-Con. 


100 
280 
300 
340 
400 
500 
520 


020 
040 
060 
080 
100 
280 
300 
340 
400 
500 
520 


020 
040 
060 
100 
500 
520 


020 
040 
060 
080 
100 
280 

300 
500 
520 


020 

040 
100 
500 
520 


020 
040 
060 
080 
100 
120 
300 
400 
500 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


EATING  PLACES--CONTINUED 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

RESTAURANTSi  LUNCHROOMS  (SIC  5812  PART 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OFTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CAFETERIAS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEAlS-SNACKS 

ALCOHOLIC  DRINKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

REFRESHMENT  PLACES  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CATERERS  (SIC  5812  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

CIGARS-CIGARETTES-TOBACCO  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRINKING  PLACES  (ALCOHOLIC 
BEVERAGES)  (SIC  5813) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTEii-TOBACCO 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
SPORTING-RECREATION  EQUIPMENT  .... 

AUTO  FUELS-LUBRICANTS  

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


177 

3 
6 
1 
5 
50 
228 


600 

39 

056 

55 

386 

600 

29 

924 

185 

6 

568 

33 

(D) 

139 

592 

2 

(D) 

5 

(Z) 

1 

(D) 

5 

(D) 

36 

162 

178 

1 

146 

241 

20 

241 

7 

1 

33 
1 
1 

12 

41 


401 

34 

163 

401 

184 

182 

1 

9 

1 

16 


Sales 


($1,000) 


782 
(D) 
(Z) 
(D) 
(D) 
212 
1  283 


(D) 
977 
(D) 
(D) 
(D) 
(D) 


9  350 

130 
8  835 
(D) 
(D) 
158 
(D) 
(D) 
(D) 
110 


(D) 
417 
(D) 
(D) 
(D) 


17  003 

74 

1  537 

13  282 

967 

459 

(D) 

29 

(D) 

74 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


1.5 
(D) 
(Z) 
(D) 
(0) 
0.4 
2.5 


100.0 

1.0 
76.6 
16.8 
(D) 
1.5 
(D) 
(Z) 
(D) 
(0) 
0.4 
2.9 


100.0 

(D) 
86.5 
(D) 
(D) 
(D) 
(D) 


100.0 

1.4 
94.5 
(D) 
(D) 
1.7 
(D) 
(D) 
(D) 
1.2 


100.0 

(D) 
97.  S 
(D) 
(D) 
(0) 


100.0 

0.4 
9.0 
78.1 
5.7 
2.7 
(D) 
0.2 
(D) 
0.4 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
080 
100 
120 

120 
120 
121 
122 
123 

140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
400 
420 
460 
500 
520 


020 
040 
060 
080 


Kind  of  business  and  merchandise  line 


DRINKING  PLACES  (ALCOHOLIC 
SEVER AGES) --CONTINUED 


NONMERCHANDISE  RECEIPTS 


DRUG  STORES  1  PROPRIETARY  STORES 
(SIC  59  PART  591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHINGi  EXC .  FOOTWEAR  .  . 
WOMEN' S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


DRUG  STORES  (SIC  591  PART) 
TOTAL  


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-ORUGS-HEALTH  NEEDS-CLEANERS  . 

REPTG  ADDL  DETAIL  FOR  LINE  120 

'COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEDICINES  EXC.  PRESCR.-SICK  ROOM  NEEDS 
PRESCRIPTIONS 

COSMETICS-OTHER  HEALTH  NEEDS-CLEANERS. 

MEN'S-BOYS'  CLOTHING'  EXC.  FOOTWEAR  .  . 
WOMEN 'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

PROPRIETARY  STORES  (SIC  591  PART) 

TOTAL  


OTHER  RETAIL 
(SIC  59  EX. 


STORES 
591) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  .  .  .  . 

MEALS-SNACKS 

ALCOHOLIC  DRINKS 

PACKAGED  ALCOHOLIC  BEVERAGES. 


Estab- 
lishments 

(number) 


285 

76 

58 

12 

176 

285 

14 

40 

16 

17 

40 

16 

60 

135 

36 

26 

17 

2 

3 

1 

176 

165 


Sales 


($1,000) 


555 


56  377 
44  766 

1  055 
985 
231 

1  676 
32  561 
96 
223 
124 
266 
587 
139 
684 
732 
604 
318 
172 
(D) 
(D) 
(D) 

3    170 

1    213 


54    520 


74 

(0) 

(D) 

57 

(0) 

(0) 

10 

(D) 

(D) 

173 

1 

659 

3.7 

281 

32 

442 

72.8 

268 

43 

334 

100.0 

268 

31 

418 

72.5 

252 

11 

398 

26.3 

268 

12 

846 

29.6 

223 

7 

250 

16.7 

14 

96 

0.2 

39 

(0) 

(D) 

16 

124 

0.3 

17 

266 

0.6 

40 

587 

1.3 

16 

139 

0.3 

60 

684 

1.5 

134 

(D) 

(D) 

36 

604 

1.4 

25 

(D) 

(D) 

17 

172 

0.4 

2 

(D) 

(0) 

3 

(D) 

(D) 

1 

(Dl 

(D) 

173 

3 

145 

7.1 

163 

(0) 

(D) 

1    857 


148 

166 

161 

790 

142 

693 

15 

16 

9 

192 

458 
100 
84 
(D) 

Percent 

of  sales 

accounted 

for  by  the 

specified 

merchandise 

line 


(X) 

100.0 

2.4 
2.2 
0.5 
3.7 
72.7 
0.2 
0.5 
0.3 
0.6 
1.3 
0.3 
1.5 
1.6 
1.3 
0.7 
0.4 
(D) 
(D) 
(D) 
7.1 
2.7 


0.3 
0.1 
0.1 
(D) 


Standard  Notes;        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.( 
'Merchandise  line  detail  v»ithheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-341 


TABLE  4.  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


k,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


100 
120 
140 
160 
180 
200 
220 
240 
260 
260 
300 
320 
340 
380 
400 
420 
440 
460 
480 
500 
520 


040 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
380 
420 
460 
500 
520 


OTHER  RETAIL  STORES — CONTINUED 

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRU6S-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHINGi  EXC.  FOOTWEAR  . 
*OMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-ORAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  .  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

LIQUOR  STORES  (SIC  592) 
TOTAL  


ANTIQUE  STORESi  SECONDHAND 
STORES  (SIC  593) 

TOTAL ' 

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

MEALS-SNACKS 

MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

TIRES-BATTERIES-ACCESSORIES  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

ANTIQUE  STORES  (SIC  5932) 

TOTAL  


SECONDHAND  STORES  (SIC  5933) 
TOTAL  


27 

7 

23 

19 

19 

9 

73 

32 

73 

93 

71 

107 

28 

8 

46 

66 

31 

176 

140 

226 

271 


235 
190 
(D) 
408 
125 
88 

1  167 
479 
<D) 

4  327 

2  966 

3  099 
535 
(D) 

5  190 
1  400 

577 

59  272 

13  591 

11  304 

3  087 


(D) 
(D) 
185 

50 
(D) 
110 
355 
(D) 

50 
(D) 

49 
(D) 

92 
657 
(D) 
490 
(Dl 


0.2 
0.1 
(D) 
0.3 
0.1 
0.1 

o.e 

0.3 
(0) 
3.0 
2.1 
2.2 
0.4 
(D) 
3.6 
1.0 
0.4 
41.5 
9.5 
7.9 
2.2 


100.0 

(D) 
(D) 
6.5 
1.8 
(D) 
3.9 

12.5 
(0) 
1.8 
(D) 
1.7 
(D) 
3.2 

23.2 
(D) 

17.3 
(D) 


BOOK.  STATIONERY  STORES  (SIC  594) 
TOTAL  


BOOK  STORES  (SIC  5942) 
TOTAL  


STATIONERY  STORES  (SIC  5943) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


SPORTING  GOODS  STORES.  BICYCLE 
SHOPS  (SIC  595) 


2  226 

(D) 


SPORTING  GOODS  STORES  (SIC  5952) 
TOTAL  


BICYCLE  SHOPS  (SIC  5953) 
TOTAd  


020 
300 
320 
340 
380 
400 
420 
440 


HAY.  GRAIN.  FEED  STORES  (SIC  5962) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  .  . 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  


(D) 
(D) 
1  039 
(D) 
(Dl 
(D) 
(D) 
316 


(X) 
100.0 


(D) 
(D) 
2.6 
(D) 
(D) 
(D) 
(D) 
0.8 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.0 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


7K-342     Pacific-Wash. 


RETAIL  TRADE-Merchandise  Line  Sales 


TABLE  4  Washington— Area  Outside  Standard  Metropolitan  Statistical  Areas:  1963-con. 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by,^ 


,  see  "Description  of  the  Tables"  in  front] 


1*60 
480 
500 
520 


.5 


020 
100 
120 
260 
300 
320 
310 
400 
420 
440 
460 
480 
500 
520 


120 
160 
200 
220 
240 
260 
280 

280 
280 
281 
282 
283 
284 
285 
286 

300 
500 
520 

520 
520 
529 


Kind  of  business  and  merchandise  line 


HAYi  GRAINi  FEED  STORES — CONTIiNiUED 

HAY-GRAIN-FEED-FARM  SUPPLIES.  .     ,    .  . 

HOUSEHOLD  FUELS- ICE  , 

ALL  OTHER  MERCHANDISE  , 

NONMERCHANDISE  RECEIPTS  ■ 


OTHER  FARM  SUPPLY  STORES 
(SIC  5969  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

CIGARS-CIGARETTES-TOBACCO  

COSMET ICS-DRUGS-HEALTH  NEEDS-CLEANERS 

KITCHENWARE-HOME  FURNISHINGS 

SPORTING-RECREATION  EQUIPMENT  .... 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENTt  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

GARDEN  SUPPLY  STORES  (SIC  5969  PART) 
TOTAL^ 


JEWELRY  STORES  (SIC  597) 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
WOMEN'S-GIRLS'  CLOTHINGt  EXC.  FOOTWEAR. 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  


REPTG  ADDL  DETAIL  FOR  LINE  280 

JEWELRY-OPTICAL  GOODS  

WATCHES-CLOCKS  

SILVERWARE  

JEWELRY  SET  WITH  PRECIOUS  STONES  .  .  . 

SOLID  GOLD  JEWELRY  

ALL  OTHER  JEWELRY  ITEMSi  INCL.  COSTUME 
OPTICAL  GOODS 


SPORTING-RECREATION  EQUIPMENT 
ALL  OTHER  MERCHANDISE  .... 
NONMERCHANDISE  RECEIPTS  .  .  . 


1 REPTG  ADDL  DETAIL  FOR  LINE  520. 
INONMERCHANDISE  RECEIPTS  .  .  .  . 
;  WATCHi  CLOCKi  JEWELRY  REPAIRS. 


FUEL)  ICE  DEALERS  (SIC  598) 


100 
220 
320 
340 
380 
400 
420 
440 
460 
480 
500 


TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


CIGARS-CIGARETTES-TOBACCO  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .  .  .  . 

FARM  EQUIPMENT.  MACHINERY  

HAY-GRAIN-FEED-FARM  SUPPLIES.  •  .  . 

HOUSEHOLD  FUELS-ICE  

ALL  OTHER  MERCHANDISE  


Estab- 
lishments 

(number) 


111 

88 

2 

2 

1 

2 

1 

29 

4 

21 

22 

9 

88 

15 

10 

27 


100 

72 

1 
2 

1 
19 

35 
72 


68 
66 
59 

66 

42 

67 

6 

12 
20 
69 

67 

(na) 

67 


136 

103 

1 

23 

4 

16 

2 

6 

9 

1 

3 

103 


Sales 


($1,000) 


33  482 
(D) 
110 
123 


36  175 

33  365 

(D) 
(D) 
(D) 
(D) 
(0) 
1  177 
(D) 
(D) 
(D) 
(D) 
25  588 
(0) 
(D) 
978 


8  387 

7  126 

(D) 
(D) 
(D) 
(D) 
(D) 
1  068 
4  217 

6  823 

3  931 

933 

437 

1  562 

186 

771 

15 

(D) 
(D) 
785 

6  760 

(na) 

521 


17  002 

13  507 

(D) 
251 

64 
377 
(D) 
297 

61 

(D) 

(D) 

il  807 

95 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


84.4 
(D) 
0.3 
0.3 


100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
3.5 
(D) 
(D) 
(D) 
(0) 
76.7 
(0) 
(D) 
2.9 


(X) 

100.0 

(D) 
(D) 
(D) 
(D) 
(D) 
15.0 
59.2 

100.0 
57.6 
13.7 

6.4 
22.9 

2.7 
11.3 

0.2 

(D) 

(D) 

11.0 

100.0 

(na) 

7.7 


(X) 

100.0 

(D) 
1.9 
0.5 
2.8 
(D) 
2.2 
0.5 
(D) 
(D) 
87.4 
0.7 


220 
340 
380 
400 
420 
460 
480 
500 
520 


220 
320 
340 
420 
480 
500 
520 


040 
220 
260 
280 
320 
500 
520 


Kind  of  business  and  merchandise  line 


FUELi   ICE  DEALERS — CONTINUED 
NONMERCHANDISE  RECEIPTS  

COAL  AND  WOOD  DEALERS  (SIC  5982  PART) 
TOTAL  

ICE  DEALERS  (SIC  5982  PART) 

TOTAL  


FUEL  OIL  DEALERS  (SIC  5983) 
TOTAL 

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  , 

LUMBER-BUILDING  MATERIALS  • 

AUTOMOBILES-TRUCKS 

AUTO  FUELS-LUBRICANTS  

TIRES-BATTERIES-ACCESSORIES  .... 
HAY-GRAIN-FEED-FARM  SUPPLIES.  ... 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

BOTTLED  GAS  DEALERS  (SIC  5984) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 

HARDWARE 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  .... 

HOUSEHOLD  FUELS- ICE  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

FLORISTS  (SIC  5992) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MEALS-SNACKS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

HARDWARE 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  

CIGAR  STORES.  STANDS  (SIC  5993) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


11    664 

8    826 

(D) 
328 
(0) 
297 
50 
(D) 
7  716 
(D) 
339 


21 

(D) 

(0) 

2 

(D) 

(D) 

1 

(D) 

(D) 

1 

(D) 

(D) 

29 

2    934 

86.5 

2 

(D) 

(D) 

22 

162 

4.8 

497 
(D) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


(X) 


100.0 

(D) 
3.7 
(D) 
3.4 
0.6 
(D) 
87.4 
(D) 
3.8 


(D) 

(D) 

(D) 

(0) 

(D) 

(0) 

ID) 

(D) 

23 

1.0 

114 

93.7 

26 

1.2 

(X) 

100.0 


Standard  Notes:        -  Represents  zero.        (D)  Withheld  to  avoid  disclosure.        (NA)  Not  available.        (X)  Not  applicable.        (Z)  Less  than  0.05%. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


RETAIL  TRADE-Merchandise  Line  Sales 


Pacific-Wash.     7K-343 


TABLE  4  Washington— Area  Outside  Standard  IVIetropolitan  Statistical  Areas:  1963-con 


[Includes  only  establishments  with  payroll.  For  explanation  of  tables,  including  lines  identified  by.^ 


,  see  "Description  of  the  Tables"  in  front] 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


Kind  of  business  and  merchandise  line 


Estab- 
lishments 

(number) 


Sales 


($1,000) 


Percent 
of  sales 
accounted 
for  by  the 
specified 
merchandise 
line 


NEWS  OEALERSi  NEWSSTANDS  (SIC  5991) 
TOTAL  


220 
260 
280 
300 
500 
520 


CAMERA.  PHOTOGRAPHIC  SUPPLY 
STORES  (SIC  5995) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


GIFTi  NOVELTY.  SOUVENIR  SHOPS 
(SIC  5997) 


220 
260 
300 
500 
520 


OPTICAL  GOODS  STORES  (SIC  5998) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

TYPEWRITER  STORES  (SIC  5999  PART) 
TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 


LUGGAGE.  LEATHER  GOODS  STORES 
(SIC  5999  PART) 


TOTAL 


HOBBY.  TOY.  GAME  SHOPS 
(SIC  5999  PART) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR. 
KITCHENWARE-HOME  FURNISHINGS.  .  .  . 
SPORTING-RECREATION  EQUIPMENT  .  .  . 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


RELIGIOUS  GOODS  STORES 
(SIC  5999  PART) 


PET  SHOPS  (SIC  5999  PART) 
TOTAL  


1  273 

(D) 
(D) 
(D) 
(D) 
1  078 
85 


3  676 
(D) 


847 
(D) 


488 

(D) 
(D) 
(0) 
323 
(D) 


100.0 

(D) 
(D) 
(D) 
(D) 
84,7 
6.7 


(X) 
100.0 


(X) 
100.0 


100,0 

(D) 
(D) 
(0) 
66,2 
(D) 


020 
040 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
460 
500 
520 


020 
080 
100 
120 
140 
160 
180 
200 
220 
240 
260 
280 
300 
320 
340 
420 
440 
500 
520 


020 
220 
240 
340 
460 
500 
520 


OTHER  (SIC  5999  PART) 
TOTAL^ 


NONSTORE  RETAILERS 
(SIC  53  PART*) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  .  . 

GROCERIES-OTHER  FOODS  

MEALS-SNACKS 

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS  . 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  .  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR. 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR,  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS, 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  .  ,  .  . 

HARDWARE • 

LUMBER-BUILDING  MATERIALS  . 

TIRES-BATTERIES-ACCESSORIES  . 

FARM  EQUIPMENT.  MACHINERY  . 

HAY-GRAIN-FEED-FARM  SUPPLIES • 

ALL  OTHER  MERCHANDISE  . 

NONMERCHANDISE  RECEIPTS  . 

MAIL-ORDER  HOUSES  (SIC  532) 

TOTAL  

REPTG  SALES  BY  BROAD  MDSE  LINES  . 

GROCERIES-OTHER  FOODS  

PACKAGED  ALCOHOLIC  BEVERAGES 

CIGARS-CIGARETTES-TOBACCO  

COSMETICS-DRUGS-HEALTH  NEEDS-CLEANERS 
MEN'S-BOYS'  CLOTHING.  EXC.  FOOTWEAR  . 
WOMEN'S-GIRLS'  CLOTHING.  EXC.  FOOTWEAR 

ALL  FOOTWEAR 

CURTAINS-DRAPERIES-DRY  GOODS 

MAJOR  APPL.-RAOIO-TV-MUSICAL  INSTR.  , 
FURNITURE-SLEEP  EQUIP, -FLOOR  COVERINGS 

KITCHENWARE-HOME  FURNISHINGS 

JEWELRY-OPTICAL  GOODS  

SPORTING-RECREATION  EQUIPMENT  .  ,  .  . 

HARDWARE •  • 

LUMBER-BUILDING  MATERIALS  

TIRES-BATTERIES-ACCESSORIES  

FARM  EQUIPMENT'  MACHINERY  

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


MERCHANDISE  VENDING  MACHINE 
OPERATORS  (SIC  534) 


DIRECT  SELLING  (HOUSE-TO-HOUSE) 
ORGANIZATIONS  (SIC  535) 


REPTG  SALES  BY  BROAD  MDSE  LINES 


GROCERIES-OTHER  FOODS  

MAJOR  APPL. -RADIO-TV-MUSICAL  INSTR.  .  . 
FURNITURE-SLEEP  EQUIP. -FLOOR  COVERINGS. 

LUMBER-BUILDING  MATERIALS  

HAY-GRAIN-FEED-FARM  SUPPLIES 

ALL  OTHER  MERCHANDISE  

NONMERCHANDISE  RECEIPTS  


Standard  Notes'       -  Represents  zero.      (D)  Withheld  to  avoid  disclosure.      (NA)  Not  available. 
•Nonstore  retailers,  part  of  SIC  major  group  53,  are  shown  separately  in  this  table. 
'Merchandise  line  detail  withheld  due  to  insufficient  reporting. 


(X)  Not  applicable.       (2)  Less  than  0.05%. 


17  108 

2  601 
(D) 
(D) 
629 
209 
(D) 
(0) 
(D) 
(Dl 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
686 
(D) 
(D) 
(D) 
(0) 
(D) 


3  255 

3  056 

(D) 
691 
(D) 
(0) 
(D) 
<D) 
31 


100.0 

15.2 
(D) 
(D) 
3.7 
1.2 
(D) 
(D) 
(0) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
(D) 
5.2 
(D) 
(D) 
(D) 
(D) 
(D) 


200 

(X) 

661 

100.0 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

209 

1.7 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(0) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

(D) 

692 

21.3 

(D) 

(D) 

(X) 

100.0 
^o) 

22.6 

(D) 
(0) 
(D) 
(D) 
1.0 


V 

.5 


^ 
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Appendix  A 


PROVISIONS  OF  LAW  RELATING  TO  THE  1963  CENSUS  OF  BUSINESS 

(From  Title  13  United  States  Code) 


SECTION  131.  The  Secretary  shall  take,  com- 
pile, and  publish  censuses  of  manufactures,  of 
mineral  industries,  and  of  other  businesses, 
including  the  distributive  trades,  service  estab- 
lishments, and  transportation  (exclusive  of 
means  of  transportation  for  which  statistics  are 
required  by  lav\/  to  be  filed  with,  and  are  com- 
piled and  published  by,  a  designated  regulatory 
body),  in  the  year  1954  and  every  fifth  year 
thereafter,  and  each  such  census  shall  relate  to 
the  year  immediately  preceding  the  taking 
thereof:  Provided,  That  the  censuses  of  manu- 
factures, of  mineral  industries,  and  of  other 
businesses,  including  the  distributive  trades 
and  service  establishments,  directed  to  be 
taken  in  the  year  1954  relating  to  the  year 
1953  shall  be  taken  instead  in  the  year  1955 
relating  to  year  1954. 

SECTION  191.  (a)  Each  of  the  censuses  au- 
thorized by  this  chapter  (other  than  censuses 
of  population)  shall  include  each  State,  the 
District  of  Columbia,  Alaska,  Hawaii,  the  Virgin 
Islands,  Guam,  and  the  Commonwealth  of 
Puerto  Pico,  and  as  may  be  determined  by  the 
Secretary,  such  other  possessions  and  areas 
over  which  the  United  States  exercises  jurisdic- 
tion, control,  or  sovereignty.  Censuses  of  pop- 
ulation shall  include  all  geographic  areas  re- 
ferred to  in  the  preceding  sentence.  Inclusion 
of  other  areas  over  which  the  United  States 
exercises  jurisdiction  or  control  shall  be  sub- 
ject to  the  concurrence  of  the  Secretary  of 
State. 

(b)  For  censuses  taken  in  the  Virgin  Islands, 
Guam,  or  any  possession  or  area  not  specific- 
ally designated  in  (a)  above,  the  Secretary  may 
utilize  or  adopt  census  data  collected  by  the 
Governor  or  highest  ranking  Federal  official, 
when  such  data  are  obtained  in  accordance 
with  plans  prescribed  or  approved  by  the  Sec- 
retary. 


SECTION  224.  Whoever,  being  the  owner, 
official,  agent,  person  in  charge,  or  assistant  to 
the  person  in  charge,  of  any  company,  busi- 
ness, institution,  establishment,  religious  body, 
or  organization  of  any  nature  whatsoever,  ne- 
glects or  refuses,  when  requested  by  the  Sec- 
retary or  other  authorized  officer  or  employee 
of  the  Department  of  Commerce  or  bureau  or 
agency  thereof,  whether  such  request  be  made 
by  registered  mail,  by  certified  mail,  by  tele- 
graph, by  visiting  representative,  or  by  one  or 
more  of  these  methods,  to  answer  completely 
and  correctly  to  the  best  of  his  knowledge  all 
questions  relating  to  his  company,  business, 
institution,  establishment,  religious  body,  or 
other  organization,  or  to  records  or  statistics  in 
his  official  custody,  contained  on  any  census  or 
other  schedule  prepared  and  submitted  to  him 
under  the  authority  of  this  title,  shall  be  fined 
not  more  than  $500  or  imprisoned  not  more 
than  sixty  days,  or  both;  and  if  he  willfully  gives 
a  false  answer  to  any  such  question,  he  shall  be 
fined  not  more  than  $10,000  or  imprisoned  not 
more  than  one  year,  or  both. 

SECTION  9.  (a)  Neither  the  Secretary,  nor 
any  other  officer  or  employee  of  the  Depart- 
ment of  Commerce  or  bureau  or  agency  thereof, 
may,  except  as  provided  in  section  8  of  this 
title— 

(1)  use  the  information  furnished  under 
the  provisions  of  this  title  for  any  purpose  other 
than  the  statistical  purposes  for  which  it  is 
supplied;  or 

(2)  make  any  publication  whereby  the 
data  furnished  by  any  particular  establishment 
or  individual  under  this  title  can  be  identified; 
or 

(3)  permit  anyone  other  than  the  sworn 
officers  and  employees  of  the  Department  or 
bureau  or  agency  thereof  to  examine  the  in- 
dividual reports. 
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Appendix  B 


5: 


EXPLANATION  OF  TERMS 

Establishments — An  establishment  is  a  single 
physical  location  at  which  business  is  con- 
ducted. An  establishment  is  not  necessarily 
identical  with  the  "company"  or  "enterprise" 
which  may  consist  of  one  or  more  establish- 
ments. Census  of  Business  figures  represent 
a  summary  of  reports  for  individual  "establish- 
ments" rather  than  "companies."  (Enterprise 
statistics  reports,  Series  ES,  will  be  issued  at 
a  later  date  covering  the  Censuses  of  Business, 
Manufactures,  and  Mineral  Industries.)  A  sepa- 
rate report  was  obtained  for  each  location 
where  business  was  conducted,  including  each 
location  of  multiunit  organizations.  Each  re- 
port was  tabulated  in  accordance  with  the 
physical  location  at  which  the  business  was 
conducted. 

Where  two  or  more  activities  were  carried 
on  at  a  single  location  under  a  single  owner- 
ship, all  activities  generally  were  grouped  to- 
gether as  a  single  establishment,  and  the  entire 
establishment  was  classified  on  the  basis  of  its 
major  activity,  with  all  data  for  it  included  in 
that  classification.  However,  in  cases  where 
distinct  and  separate  economic  activities  (for 
which  different  industry  classification  codes 
were  appropriate)  were  conducted  under  the 
same  ownership  at  a  single  location,  and  where 
conditions  prescribed  by  the  Standard  Indus- 
trial Classification  Manual  for  recognizing  the 
existence  of  more  than  one  establishment  were 
met,  separate  establishment  reports  for  each 
of  the  different  activities  were  reported  in  the 
census. 

In  the  case  of  leased  departments,  i.e., 
separately  owned  businesses  operated  as  de- 
partments of  a  retail  business  under  another 
ownership  (e.g.,  a  separately  owned  shoe  de- 
partment in  a  department  store),  only  a  single 
establishment,  combining  leased  departments 
with  the  retail  establishment  in  which  they 
are  located,  is  recognized  for  1963  census 
purposes. 

The  "number  of  establishments"  shown  in 
this  volume  is  the  number  in  business  at  the  end 
of  the  census  year. 

Sales — Sales  include  merchandise  sold,  and 
receipts  from  repairs  and  from  other  services 
to  customers  whether  or  not  payment  was  re- 
ceived in  1963.  Sales  are  net  of  deductions  for 
refunds  and  allowances  for  merchandise  re- 
turned   by    customers.     Total    sales    exclude 


amounts  other  than  those  received  from  cus- 
tomers, such  as  income  from  investments, 
rental  of  real  estate,  etc.  They  include  local 
and  State  sales  taxes  and  Federal  excise  taxes 
collected  by  the  store  directly  from  customers 
and  paid  directly  by  the  store  to  a  local,  State, 
or  Federal  tax  agency.  Gasoline,  liquor,  to- 
bacco, and  other  excise  taxes  which  are  paid 
by  the  manufacturer  or  wholesaler  and  passed 
along  to  the  retailer  are  also  included. 

Sales  do  not  include  retail  sales  made  by 
manufacturers,  wholesalers,  service  establish- 
ments, and  other  businesses  whose  primary 
activity  is  other  than  retail  trade.  They  do, 
however,  include  receipts  other  than  from  the 
sale  of  merchandise  at  retail  (e.g.,  service  re- 
ceipts, sales  to  industrial  users,  sales  to  other 
retailers,  etc.)  by  establishments  primarily 
engaged  in  retail  trade. 

Although  the  count  of  establishments  in 
this  volume  represents  the  number  in  business 
at  the  end  of  the  year,  the  sales  figures  include 
sales  of  all  establishments  in  business  at  any 
time  during  the  year.  Although  nonemployer 
establishments  are  included  in  the  tables  if 
they  operated  at  an  annual  sales  volume  rate 
of  $2,500  or  more,  their  reported  sales  have 
not  been  projected  to  a  full  year's  operation. 


Payroll,  entire  year — Payroll  includes  salaries, 
wages,  commissions,  bonuses,  vacation  allow- 
ances, and  the  value  of  payments  in  kind  (such 
as  free  meals,  lodgings,  etc.)  paid  during  the 
year  to  all  employees.  Gratuities  received  by 
employees  from  patrons  are  not  included.  For 
corporations,  it  includes  amounts  paid  to  offi- 
cers and  executives;  it  does  not  include  com- 
pensation of  proprietors  or  of  partners  of 
unincorporated  businesses.  Payroll  is  reported 
before  deductions  for  social  security,  income 
tax,  insurance  dues,  etc.  Payroll  is  not  limited 
to  "taxable"  payroll  as  reported  on  IRS  Form 
941. 

Payroll,  workweek  ended  nearest  November  15 

— This  item  consists  of  payroll,  as  defined 
above,  paid  to  persons  on  the  payroll  in  the  pay 
period  ended  nearest  November  15,  1963. 
Establishments  with  a  pay  period  other  than 
a  week  were  requested  to  adjust  the  figures  to 
a  weekly  basis. 

Paid  employees,  workweek  ended  nearest 
November  15 — Paid  employees  consist  of  the 
number  of  employees,  including  salaried  offi- 
cers and  executives  of  corporations,  who  were 
on  the  payroll  for  the  workweek  ended  nearest 
November  15. 
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Active  proprietors  of  unincorporated  busi- 
nesses— These  data  are  computed  by  crediting 
sole  proprietorships  with  one  proprietor  and 
partnerships  with  two  proprietors  if  the  estab- 
lishment was  in  business  during  the  week  of 
November  15. 

KIND-OF-BUSINESS  CLASSIFICATIONS 

Retail  trade,  as  defined  in  major  groups  52 
through  59  of  the  1957  edition  of  the  SIC  Man- 
ual and  its  supplement^  issued  in  1963,  and 
as  covered  in  the  1963  census,  includes  estab- 
lishments primarily  engaged  in  selling  mer- 
chandise to  customers  for  personal,  household, 
or  farm  use.  Some  of  the  important  character- 
istics of  retail  trade  establishments  are:  The 
establishment  is  engaged  in  activities  to  attract 
the  general  public  to  buy;  the  establishment 
buys  or  receives  merchandise  as  well  as  sells; 
the  establishment  may  process  its  products, 
but  such  processing  is  incidental  or  subordi- 
nate to  selling;  and  the  establishment  is  con- 
sidered as  "retail"  by  the  trade. 

In  this  volume,  liquor  stores  operated  by 
State  and  local  governments,  classified  in  SIC 
major  groups  92  and  93,  are  also  included. 

Excluded  from  retail  trade  are  places  of 
business  operated  by  institutions  and  open 
only  to  their  own  members  or  personnel,  such 
as  restaurants  and  bars  operated  by  clubs, 
school  cafeterias,  eating  places  operated  by 
industrial  and  commercial  enterprises  for  their 
own  employees,  establishments  operated  by 
agencies  of  the  Federal  Government  on  mili- 
tary posts,  hospitals,  etc. 

Establishments  covered  by  the  census 
were  assigned  a  kind-of-business  classification 
in  accordance  with  the  provisions  of  the  1957 
edition  of  the  SIC  Manual  and  its  supplement, 
issued  in  1963.  However,  because  in  some 
instances  a  more  detailed  classification  is  re- 
quired for  census  purposes  than  is  available 
in  the  SIC  Manual,  additional  kinds  of  business 
have  been  identified  within  the  SIC  categories. 

It  should  be  noted  that  kind-of-business 
classifications  are  not  interchangeable  with 
commodity  classifications.  Most  businesses 
sell  a  number  of  kinds  of  commodities.  The 
kind-of-business  code  assigned  generally  re- 
flects either  the  individual  commodity  or  com- 
modity group  which  is  the  primary  source  of 
the  establishment's  receipts  or  some  mixture 
of  commodities  which  characterize  the  estab- 


1  Executive  Office  of  the  President,  Bureau  of  the 
Budget,  Standard  Industrial  Classification  Manual, 
1957,  and  Supplement  to  1957  Edition,  1963. 


lishment's  business.  Thus,  the  classification 
of  establishments  by  kind  of  business  generally 
does  not  make  it  possible  to  determine  either 
the  number  of  establishments  handling  a  par- 
ticular commodity  or  the  sales  of  that  com- 
modity. For  example,  the  "food  group"  classi- 
fication excludes  stores  selling  some  food  if 
the  sale  of  food  is  not  the  primary  source  of 
receipts;  moreover,  even  though  stores  are 
classified  as  "food  stores"  some  of  their  re- 
ceipts may  be  derived  from  the  sale  of  nonfood 
products. 

As  noted  in  the  Introduction  under 
"Method  of  Enumeration,"  the  1963  census 
data  are  based  on  reports  from  two  different 
sources,  for  "employer"  and  "nonemployer" 
establishments.  "Nonemployer"  establish- 
ments were  classified  on  the  basis  of  informa- 
tion supplied  on  the  1963  Federal  income  tax 
returns.  Because  of  the  nature  of  the  in- 
formation available  on  the  tax  returns,  the 
kind-of-business  classifications  for  these  es- 
tablishments represent  primarily  a  "self-desig- 
nation" by  the  establishments. 

"Employer"  establishments,  on  the  other 
hand,  were  canvassed  by  mail  and  required  to 
complete  report  forms  especially  designed  for 
this  census.  These  reports  on  census  forms 
include  information  on  sales  by  merchandise 
lines  and  other  classification  data  which  make 
possible  a  more  unform  system  of  classifica- 
tion. 

Description  of  those  kinds  of  business  for 
which  data  are  provided  follow. 

LUMBER,  BUILDING  MATERIALS,  HARDWARE, 

FARM    EQUIPMENT   DEALERS 

(SIC  Major  Group  52) 

Establishments  primarily  selling  lumber, 
building  materials,  the  basic  lines  of  hardware, 
paint,  wallpaper,  glass,  electrical  supplies, 
roofing  materials,  and  other  supplies  and 
equipment  for  home  construction.  Establish- 
ments primarily  selling  farm  equipment  are 
also  included.  Establishments  in  this  group 
sell  to  contractors  as  well  as  to  the  general 
public. 

In  1963  the  classification  information 
available  was  more  comprehensive  than  in 
1958.  On  the  basis  of  this  information,  estab- 
lishments dealing  in  lumber  and  other  building 
materials  were  classified  as  "wholesale"  if  less 
than  15  percent  of  their  total  sales  were  to 
the  general  public.  In  1958  an  establishment 
was  classified  as  retail  if  it  reported  that  any 
of  its  sales  were  to  the  general  public.  As  a 
result  of  this  change,  about  500  establishments 


APP-3 


V 

^ 


with  sales  of  approximately  $1/2  billion,  which 
under  the  1958  rules  would  have  been  included 
in  retail  trade  as  either  lumber  yards  or  build- 
ing materials  dealers,  were  classified  as  whole- 
sale trade. 

Lumber  yards  (Part  of  SIC  521) — Establish- 
ments primarily  selling  lumber,  millwork,  and 
other  building  materials,  such  as  brick  and 
tile,  cement,  cinder  blocks,  sand  and  gravel, 
fencing  materials,  storm  doors  and  windows, 
wall  board,  and  roofing  materials.  Establish- 
ments are  included  in  this  category  only  if 
their  receipts  from  sales  of  lumber  and  mill- 
work  are  one-third  or  more  of  their  total 
receipts.  (See  definition  of  SIC  Major  Group  52, 
above.) 

Building  materials  dealers  (Part  of  SIC  521) — 

Establishments  primarily  selling  either  a  spe- 
cialized or  a  general  line  of  building  materials. 
If  lumber  and  millwork  are  sold,  receipts  from 
sales  of  these  commodities  are  less  than  one- 
thirdof  total  receipts.  (See  definition  of  SIC  Major 
Group  52,  above.) 

Heating,  plumbing  equipment  dealers  (SIC 
522) — Establishments  primarily  selling  plumb- 
ing supplies  and  heating  and  air-conditioning 
equipment.  Establishments  primarily  engaged 
in  installation  on  a  contract  basis  or  in  repairs 
are  not  included  in  the  Census  of  Business. 

Paint,    glass,    wallpaper    stores    (SIC    523) — 

Establishments  primarily  selling  paint,  glass 
and  wallpaper,  or  any  combination  of  these 
lines.  Establishments  primarily  engaged  in  in- 
stalling glass  (except  auto  glass)  are  not  in- 
cluded in  the  Census  of  Business. 


Electrical  supply  stores  (SIC  524) — Establish- 
ments primarily  selling  electrical  supplies,  such 
as  lighting  fixtures,  switches,  cable,  and  fuse 
boxes  for  use  in  homes.  Establishments  pri- 
marily selling  electrical  appliances  are  included 
with  "Furniture,  Home  Furnishings,  Equipment 
Stores"  (SIC  major  group  57). 

Hardware  stores  (SIC  5251) — Establishments 
primarily  selling  a  number  of  basic  hardware 
lines,  such  as  tools,  builders'  hardware,  paint 
and  glass,  housewares  and  household  appli- 
ances, cutlery,  and  roofing  materials.  These 
establishments  may  also  sell  farm  implements. 

Farm  equipment  dealers  (SIC  5252) — Estab- 
lishments primarily  selling  farm  tractors,  reap- 
ers, mowers,  plows,  wagons,  and  related  farm 
equipment.  These  establishments  may  also 
sell  a  combination  of  basic  lines  of  hardware, 
such  as  tools,  builders'  hardware,  housewares, 
cutlery,  and  related  lines. 


GENERAL  MERCHANDISE  STORES 

(SIC  Major  Group  53,  Except 

"Nonstore  Retailers") 

This  group  includes  all  establishments 
within  SIC  major  group  53,  "General  Merchan- 
dise," except  for  "nonstore"  establishments 
which  for  purposes  of  this  publication  are  sepa- 
rately classified.  (See  last  group  below.)  In  the 
1958  Census  of  Business,  this  group  (SIC  53) 
included  a  classification,  "general  stores."  This 
classification  has  now  been  eliminated.  The 
stores  previously  classified  as  "general  stores" 
are  now  defined  as  "grocery  stores"  if  their 
sales  of  food  accounted  for  50  percent  or  more 
of  total  receipts,  and  as  "general  merchandise 
stores"  if  food  sales  accounted  for  less  than 
50  percent  of  total  receipts. 

Department  stores  (SIC  531) — Establishments 
normally  employing  25  people  or  more  and 
engaged  in  selling  some  items  in  each  of  the 
following  lines  of  merchandise. 

1.  Furniture,    home    furnishings,    appli- 
ances, radio  and  TV  sets. 

2.  A    general    line    of    apparel    for    the 
family. 

3.  Household  linens  and  dry  goods. 

An  establishment  with  total  sales  of  less 
than  $5  million,  in  which  sales  of  any  one  of 
these  groupings  is  greater  than  80  percent  of 
total  sales,  is  not  classified  as  a  department 
store. 

An  establishment  with  total  sales  of  $5 
million  or  more  is  classified  as  a  department 
store  even  if  sales  of  one  of  the  groups  de- 
scribed above  is  more  than  80  percent  of  total 
sales,  provided  that  the  combined  sales  of  the 
other  two  groups  is  $500,000  or  more.  Rela- 
tively few  stores  of  this  type  are  included  in 
this  classification  as  a  result  of  this  special  rule 
and  most  of  those  which  are  would  otherwise 
have  been  classified  in  the  apparel  group  (SIC 
major  group  56). 

Limited  price  variety  stores  (SIC  533) — Estab- 
lishments  primarily  selling  a   variety  of  mer- 
chandise in  the  low  and  popular  price  ranges 
such  as  stationery,  gift  items,  women's  acces 
sories,    toilet    articles,    light    hardware,    toys 
housewares,    confectionery.     These    establish 
ments  frequently  are  known  as  "5  and  10  cent' 
stores    and     "5    cents    to    a    dollar"    stores, 
although   merchandise  is  usually  sold  outside 
these  price  ranges. 

Classification  of  stores  in  this  category  is 
primarily  based  on  self-designation  by  the  store 
operators. 

General  merchandise  stores  (Part  of  SIC  539) 

— Establishments   primarily  selling   household 
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linens  and  dry  goods,  and/or  a  combination  of 
apparel,  hardware,  homewares  or  home  furnish- 
ings and  other  lines  in  limited  amounts.  Estab- 
lishments which  meet  the  criteria  for  depart- 
ment stores,  except  as  to  employment,  are 
included  in  this  classification.  Included  in  this 
classification  are  establishments  whose  sales  of 
"apparel"  or  of  "furniture  and  home  furnish- 
ings" exceed  half  of  their  total  sales  providing 
that  sales  of  the  smaller  of  the  two  lines  in 
combination  with  "dry  goods  and  household 
linens"  accounts  for  20  percent  or  more  of 
total  sales. 

Dry  goods  stores  (Part  of  SIC  539) — Establish- 
ments primarily  selling  dry  goods,  notions,  and 
piece  goods. 

Sewing,  needlework  stores  (Part  of  SIC  539) — 

Establishments  primarily  selling  sewing  and 
knitting  supplies  and  yarn  or  any  combination 
of  these  commodities. 

FOOD  STORES 
(SIC  Major  Group  54) 
Establishments  primarily  selling  food  for 
home  preparation  and  consumption.  Establish- 
ments primarily  selling  prepared  food  and 
drinks  for  consumption  on  their  own  premises 
are  classified  as  "Eating  and  Drinking  Places" 
(SIC  major  group  58),  and  stores  primarily 
engaged  in  selling  packaged  beers  and  liquors 
are  classified  separately  as  "liquor  stores"  (SIC 
592). 

Grocery  stores,  including  delicatessens  (SIC 
541) — Establishments  primarily  selling  (1)  a 
wide  variety  of  canned  or  frozen  foods,  such  as 
vegetables,  fruits,  and  soups;  (2)  dry  groceries, 
either  packaged  or  in  bulk,  such  as  tea,  coffee, 
cocoa,  dried  fruits,  spices,  sugar,  flour,  and 
crackers;  and  (3)  other  processed  food  and 
nonedible  grocery  items.  In  addition  these 
establishments  often  sell  smoked  and  prepared 
meats,  fresh  fish  and  poultry,  fresh  vegetables 
and  fruits,  and  fresh  or  frozen  meats.  This 
classification  includes  some  establishments 
which  under  the  rules  followed  in  the  1958 
Census  of  Business  would  have  been  classified 
as  "general  stores"  in  the  "General  Merchan- 
dise Group." 

Meat  markets  (Part  of  SIC  542) — Establish- 
ments primarily  selling  meat.  These  establish- 
ments frequently  sell  poultry,  fish,  dairy  prod- 
ucts, eggs,  and  some  groceries.  Establishments 
included  in  this  category  reported  that  "fresh, 
frozen  meat"  accounted  for  more  than  half  of 
their  total  receipts  and  "meat,  fish,  poultry" 
sales  accounted  for  80  percent  or  more  of  total 
receipts.  In  the  1958  Census  of  Business 
establishments  were  included  if  they  reported 
that  "fresh  and  frozen  meat"  accounted  for 
50  percent  or  more  of  their  total  sales. 


Fish   (seafood)   markets  (Part  of  SIC  542) — 

Establishments  primarily  selling  fish,  oysters 
and  other  shellfish,  and  other  seafoods.  These 
establishments  frequently  sell  other  food  items 
commonly  used  in  preparing  seafood  or  con- 
sumed with  seafoods. 

Fruit  stores,  vegetable  markets  (SIC  543) — 

Establishments  primarily  selling  fresh  fruits 
and  fresh  vegetables.  They  are  frequently  found 
in  public  or  municipal  markets.  These  estab- 
lishments frequently  carry  a  limited  line  of 
grocery  items.  Stands  operated  by  farmers 
selling  only  their  own  produce  are  not  included 
in  the  Census  of  Business. 

Candy,  nut,  confectionery  stores  (SIC  544) — 

Establishments  primarily  selling  candy,  nuts, 
or  other  confections.  Operation  of  a  soda 
fountain  or  lunch  counter  is  common. 

Dairy  products  stores  (SIC  545) — Establish- 
ments primarily  selling  dairy  products,  such  as 
fluid  milk  and  cream,  cheese,  ice  cream,  and 
sherbets.  A  limited  line  of  groceries  is  fre- 
quently carried.  Establishments  which  bottle, 
pasteurize,  homogenize,  or  otherwise  process 
fluid  milk  are  not  included  in  the  Census  of 
Business,  but  are  included  in  the  Census  of 
Manufactures  (SIC  202). 
Retail  bakeries,  manufacturing  (SIC  5462) — 
Establishments  primarily  selling  bakery  prod- 
ucts, such  as  bread,  cakes,  pies,  or  cookies, 
over  the  counter,  some  or  all  of  which  are 
baked  on  their  own  premises.  Bakeries,  most 
of  whose  products  are  distributed  directly  to 
consumers  or  to  stores  by  means  of  route 
delivery,  are  not  included  in  the  Census  of 
Business  but  are  included  in  the  Census  of 
Manufactures  (SIC  205). 

Retail  bakeries,  nonmanufacturing  (SIC  5463) 

— Establishments  primarily  selling  bakery  prod- 
ucts, such  as  bread,  cakes,  pies,  or  cookies, 
over  the  counter.  Establishments  included  in 
this  category  do  not  bake  any  of  the  products 
they  sell. 

Egg  and  poultry  dealers  (Part  of  SIC  549) — 

Establishments  primarily  selling  eggs  and  poul- 
try. A  limited  line  of  groceries  is  frequently 
carried. 

Other  (Part  of  SIC  549) — Establishments,  not 
elsewhere  classified,  primarily  selling  special- 
ized lines  of  food,  such  as  coffee  and  tea 
stores,  spice  shops,  health  food  stores,  etc. 

AUTOMOTIVE  DEALERS 
(SIC  Major  Group  55,  Except  554) 

NOTE:  This  group  does  not  include  estab- 
lishments primarily  engaged  in  selling  trucks 
and  motorized  industrial  equipment.  Such 
establishments  are  included  in  the  wholesale 
trade  portion  of  the  Census  of  Business. 
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Passenger  car  dealers,  franchisee!  (SIC  551) — 

Establishments  primarily  selling  new  auto- 
mobiles, or  new  and  used  automobiles.  These 
establishments  frequently  operate  repair  shops 
and  used  car  lots  and  may  carry  stocks  of  re- 
placement parts,  tires,  batteries,  and  auto- 
motive accessories,  and  may  also  sell  trucks. 
In  some  tabulations  this  category  is  subdivided 
to  show  data  separately  for  establishments 
which  sell  (1)  new  domestically  produced  pas- 
senger cars  only,  (2)  new  imported  passenger 
cars  only,  and  (3)  new  domestic  and  imported 
passenger  cars.  Used  car  lots  and  repair  shops 
operated  by  franchised  dealers  are  not  recog- 
nized as  separate  establishments.  Data  for 
such  operations  are  consolidated  in  this  cate- 
gory with  other  data  for  franchised  passenger 
car  dealers. 

Passenger  car  dealers,  nonfranchised  (SIC 
552) — Establishments  primarily  selling  used 
cars  and  not  holding  a  franchise  for  the  sale  of 
new  passenger  cars. 

Tire,  battery,  accessory  dealers  (Part  of  SIC 
553) — Establishments  primarily  selling  new 
automobile  tires,  batteries,  automobile  seat 
covers,  and  automobile  parts  and  accessories. 
Establishments  primarily  selling  used  merchan- 
dise in  these  categories  are  classified  as  "sec- 
ondhand stores"  (SIC  5933).  Some  of  the 
stores  which  would  have  been  classified  in  this 
kind  of  business  in  the  1958  Census  of  Busi- 
ness are  classified  as  "home  and  auto  supply 
stores"  in  the  1963  census,  as  their  sales  of 
tire,  battery,  and  accessory  items  do  not  ac- 
count for  the  majority  of  their  sales. 

Home  and  auto  supply  stores  (Part  of  SIC  553) 

— Establishments  engaged  in  selling  a  combi- 
nation of  lines  of  merchandise  including  tires, 
batteries,  and  accessories,  household  appli- 
ances, radios  and  television  sets,  sporting  and 
recreational  goods,  toys,  housewares,  and  hard- 
ware. This  classification  is  new  in  this  census. 
Many  of  the  stores  included  in  this  classifica- 
tion were  previously  defined  as  "tire,  battery, 
accessory  dealers." 

Aircraft,  motorcycle  dealers  (Part  of  SIC  559) 

— Establishments  primarily  selling  new  or  used 
motorcycles,  aircraft  for  private  (noncommer- 
cial) use.  Dealers  primarily  selling  parts  and 
supplies  for  these  products  to  private  (noncom- 
mercial) users  are  also  included. 

Household  trailer  dealers  (Part  of  SIC  559) — 

Establishments  primarily  selling  household 
trailers. 

Boat  dealers  (Part  of  SIC  559) — Establish- 
ments primarily  selling  motorboats  and  other 
watercraft,  including  motors  to  private  (non- 
commercial) users. 


Other  automotive  dealers  (Part  of  SIC  559) — 

Establishments  primarily  selling  automotive 
products  not  elsewhere  classified. 

GASOLINE  SERVICE  STATIONS 
(SIC  554) 

Establishments  primarily  selling  gasoline 
and  other  automotive  petroleum  products. 
Establishments  called  garages  but  deriving  the 
larger  part  of  receipts  from  gasoline  and  oil 
sales  are  included. 

APPAREL  AND  ACCESSORIES  STORES 
(SIC  Major  Group  56) 

Establishments  in  this  group  are  primarily 
engaged  in  selling  clothing  of  all  kinds  and  re- 
lated articles  for  personal  wear  and  adornment. 
Not  included  in  this  group  are  the  establish- 
ments which  meet  the  criteria  for  department 
stores  or  general  merchandise  stores  (SIC  531 
and  part  of  5392),  even  though  most  of  their 
receipts  are  from  the  sale  of  apparel  and  ap- 
parel accessories. 

Men's,  boys'  clothing  and  furnishings  stores 
(SIC  561) — Establishments  selling  men's, 
boys'  clothing  and  furnishings.  Establishments 
are  included  in  this  category  provided  (1)  their 
sales  of  all  types  of  apparel  (except  as  noted 
in  the  definition  for  general  merchandise  group 
stores)  account  for  80  percent  or  more  of  total 
sales,  and  (2)  sales  of  all  men's  and  boys' 
apparel  are  three  or  more  times  the  sales  of  all 
women's  and  girls'  apparel.  Establishments 
primarily  selling  garments  made  to  customer 
order  are  classified  as  "custom  tailors"  (SIC 
567). 

Custom  tailors  (SIC  567) — Establishments  pri- 
marily selling  outer  garments,  such  as  suits, 
overcoats,  uniforms,  dresses,  etc.,  made  on 
their  own  premises  to  customer  order.  Estab- 
lishments primarily  selling  furs  and  fur  apparel 
are  classified  as  "furriers,  fur  shops"  (SIC 
568). 

Women's    ready-to-wear    stores    (SIC    562) — 

Establishments  primarily  selling  women's  and 
girls'  apparel.  Establishments  are  included  in 
this  category  provided  (1)  their  sales  of  all 
types  of  apparel  (except  as  noted  in  the  defini- 
tion for  general  merchandise  group  stores) 
account  for  80  percent  or  more  of  total  sales, 
(2)  sales  of  all  women's  and  girls'  apparel  are 
three  or  more  times  the  sales  of  all  men's  and 
boys'  apparel,  and  (3)  sales  of  women's  and 
girls'  coats,  suits,  and  dresses  are  at  least 
one-third  of  sales  of  all  women's  and  girls' 
apparel.  Establishments  primarily  selling  gar- 
ments made  to  customer  order  are  classified 
as  "custom  tailors"  (SIC  567). 
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Bridal  shops  (Part  of  SIC  562)— Establish- 
ments primarily  selling  bridal  wear  and  bridal 
accessories. 

Maternity  shops  (Part  of  SIC  562) — Establish- 
ments primarily  selling  maternity  wear  and 
accessories. 

Millinery  stores  (Part  of  SIC  563) — Establish- 
ments primarily  selling  women's  hats,  including 
those  making  hats  on  their  own  premises  to 
customer  order. 

Corset,    lingerie   stores   (Part   of   SIC   563) — 

Establishments  primarily  selling  women's  foun- 
dation garments,  underclothing,  negligees, 
robes,  and  other  intimate  wear.  Establishments 
primarily  engaged  in  selling  foundation  gar- 
ments made  or  fitted  to  individual  customer 
order  are  also  included. 

Hosiery  stores  (Part  of  SIC  563) — Establish- 
ments primarily  selling  women's  hosiery. 

Apparel,  accessory,  other  specialty  stores 
(Part  of  SIC  563) — Establishments  primar- 
ily selling  a  specialized  line  of  women's 
and  girls'  apparel  items  (such  as  rid- 
ing apparel,  beachwear,  etc.).  For  establish- 
ments specializing  in  furs  and  fur  apparel,  see 
below.  Also  included  are  establishments  which 
meet  the  definition  for  women's  ready-to-wear 
stores  except  that  sales  of  women's  and  girls' 
coats,  suits,  and  dresses  are  less  than  one-third 
of  sales  of  all  women's  and  girls'  apparel. 
Establishments  which  sell  men's  and  boys'  ap- 
parel in  combination  with  women's  and  girls' 
apparel  may  be  classified  as  "family  clothing 
stores"  (SIC  565)  under  certain  conditions,  as 
specified  in  the  definition  for  that  kind  of 
business. 

Furriers,  fur  shops  (SIC  568) — Establishments 
primarily  selling  furs  and  fur  garments.  Es- 
tablishments primarily  engaged  in  selling  fur 
garments  made  on  their  own  premises  to  indi- 
vidual order  are  also  included. 

Children's,   infants'  wear  stores  (SIC  564)— 

Establishments  primarily  selling  children's  and 
infants'  clothing,  furnishings,  and  accessories. 

Family  clothing  stores  (SIC  565) — Establish- 
ments primarily  selling  clothing,  furnishings, 
and  accessories  for  men,  women,  and  children, 
without  specializing  in  any  one  line.  Establish- 
ments are  included  in  this  category  provided 
(1)  their  sales  of  all  types  of  apparel  (except 
as  noted  in  the  definition  for  general  merchan- 
dise group  stores)  account  for  80  percent  or 
more  of  their  total  sales,  (2)  sales  of  all 
women's  and  girls'  apparel  items  are  not  more 
than  three  times  the  sales  of  all  men's  and 
boys'  items,  and  (3)  the  sales  of  all  men's  and 


boys'  apparel  items  are  not  more  than  three 
times  the  sales  of  all  women's  and  girls' 
apparel  items. 

Men's  shoe  stores  (Part  of  SIC  566) — Estab- 
lishments primarily  selling  men's  and  boys' 
shoes  and  other  footwear.  Establishments  sell- 
ing women's  and  girls'  footwear  are  included 
in  this  classification  provided  the  combined 
sales  of  women's  and  girls',  children's,  and 
infants'  footwear  are  less  than  one-fourth  the 
sales  of  men's  and  boys'  footwear.  See  also 
the  definitions  for  the  other  types  of  shoe 
stores. 

Women's  shoe  stores  (Part  of  SIC  566) — Estab- 
lishments primarily  selling  women's  and  girls' 
shoes  and  other  footwear.  Establishments  sell- 
ing men's  and  boys'  footwear  are  included  in 
this  classification  provided  the  combined  sales 
of  men's,  boys',  children's,  and  infants'  foot- 
wear are  less  than  one-fourth  the  sales  of 
women's  and  girls'  footwear.  See  also  the  defi- 
nitions for  the  other  types  of  shoe  stores. 

Children's,  juveniles'  shoe  stores  (Part  of  SIC 
566) — Establishments  primarily  selling  chil- 
dren's and  infants'  shoes  and  other  footwear. 
Establishments  selling  men's,  boys',  women's, 
and  girls'  footwear  are  included  in  this  classi- 
fication provided  the  combined  sales  of  all  of 
these  are  less  than  one-fourth  the  sales  of 
children's  and  infants'  footwear.  See  also  the 
definitions  for  the  other  types  of  shoe  stores. 

Family  shoe  stores  (Part  of  SIC  566) — Estab- 
lishments primarily  selling  shoes  and  other 
footwear.  Establishments  in  this  classification 
sell  both  men's  and  women's  shoes,  and  may 
or  may  not  sell  children's  shoes.  The  sales  of 
any  one  of  the  three  major  groupings  (men's 
and  boys'  footwear,  women's  and  girls'  foot- 
wear, and  children's  and  infants'  footwear)  are 
not  more  than  three  times  the  sales  of  the 
other  two  groupings  combined.  If  children's 
and  infants'  footwear  are  not  carried,  sales  of 
the  larger  of  the  two  remaining  groupings  are 
not  more  than  three  times  the  sales  of  the 
smaller.  See  also  the  definitions  for  the  other 
types  of  shoe  stores. 

Miscellaneous  apparel,  accessory  stores  (SIC 
569) — Establishments  primarily  selling  special- 
ized lines  of  apparel  and  accessories  not  else- 
where classified. 

FURNITURE,   HOME   FURNISHINGS, 

AND   EQUIPMENT  STORES 

(SIC  Major  Group  57) 

Establishments  primarily  selling  merchan- 
dise used  in  furnishing  the  home,  such  as 
furniture,  floor  coverings,  draperies,  glass  and 
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chinaware,  domestic  stoves,  refrigerators,  and 
other  liousehold  electrical  and  gas  appliances, 
including  radio  and  TV  sets.  Also  included  are 
musical  instrument  stores  and  music  and 
record  shops. 

Furniture  stores  (SIC  5712) — Establishments 
primarily  selling  household  furniture,  mat- 
tresses, springs,  and  other  sleep  equipment. 
Also  included  in  this  classification  are  estab- 
lishments selling  household  appliances,  record 
players  and  radio  and  TV  sets,  provided  the 
receipts  from  sales  of  furniture  and  sleep 
equipment  exceed  those  from  sales  of  the  other 
commodity  lines  named. 

Floor  coverings  stores  (SIC  5713) — Establish- 
ments primarily  selling  any  kind  or  combination 
of  floor  coverings,  such  as  rugs,  carpets,  lino- 
leum, tile  (rubber,  vinyl,  asphalt,  cork),  and 
related  products. 

Drapery,  curtain,  upholstery  stores  (SIC  5714) 

— Establishments  primarily  selling  draperies, 
curtains,  slipcovers,  and  upholstery  materials. 
Establishments  primarily  selling  custom-made 
draperies  and  slipcovers  for  household  use  are 
also  included. 

China,  glassware,  metalware  stores  (SIC  5715) 

— Establishments  primarily  selling  china,  glass- 
ware, crockery,  tinware,  enamelware,  alumi- 
numware,  stainless  steel  flatware,  cutlery,  and 
other  metalware  for  table  and  kitchen  use. 
Establishments  primarily  selling  sterling  or 
plated  silver  flatware  or  tableware  are  classified 
as  "jewelry  stores"  (SIC  597). 

Miscellaneous  home  furnishings  stores  (SIC 
5719) — Establishments  primarily  selling  spe- 
cialized lines  of  home  furnishings  not  elsewhere 
classified,  such  as  lamps  and  lampshades, 
blinds  and  window  shades,  picture  frames  and 
mirrors,  etc. 

Household  appliance  stores  (SIC  572) — Estab- 
lishments primarily  selling  electric  and  gas 
household  appliances,  such  as  washers,  dryers, 
refrigerators,  stoves,  freezers,  vacuum  clean- 
ers, sewing  machines,  dehumidifiers,  self-con- 
tained room  air  conditioners,  etc.  Also  included 
are  establishments  selling  furniture,  sleep 
equipment,  record  players,  radio  and  TV  sets 
provided  the  receipts  from  the  sales  of  house- 
hold appliances  exceed  those  from  the  sales  of 
the  other  commodities  mentioned. 

Radio  and  television  stores  (SIC  5732) — Estab- 
lishments primarily  selling  radios,  television 
sets,  record  players,  and  tape  recorders.  Also 
included  are  establishments  selling  furniture, 
sleep    equipment,    and    household    appliances 


provided  the  receipts  from  sales  of  record 
players,  radio  and  TV  sets,  and  tape  recorders 
exceed  those  from  sales  of  the  other  com- 
modities mentioned. 

Record  shops  (Part  of  SIC  5733) — Establish- 
ments primarily  selling  phonograph  records 
and  albums. 

Musical  instrument  stores  (Part  of  SIC  5733) 

— Establishments  primarily  engaged  in  selling 
musical  instruments,  such  as  organs,  pianos, 
horns,  stringed  instruments,  drums,  xylo- 
phones, etc. 

EATING  AND  DRINKING  PLACES 
(SIC  Major  Group  58) 

This  group  included  a  classification  "rail- 
road dining-car  facilities"  in  the  1958  Census 
of  Business  completely  omitted  from  the  1963 
Census  of  Business. 

Restaurants,  lunchrooms  (Part  of  SIC  5812) — 

Establishments  primarily  selling  prepared  foods 
and  drinks  for  consumption  on  their  own 
premises.  Establishments  included  in  this 
group  may  offer  table  service  or  counter  serv- 
ice or  both. 

Establishments  in  which  sales  of  alcoholic 
beverages  for  consumption  on  the  premises 
exceed  receipts  from  sales  of  prepared  foods 
and  nonalcoholic  beverages  are  classified  as 
drinking  places  (SIC  5813). 

Cafeterias  (Part  of  SIC  5812) — Establishments 
primarily  selling  prepared  foods  and  drinks  for 
consumption  on  their  own  premises.  In  these 
establishments  customers  serve  themselves. 

Refreshment  places  (Part  of  SIC  5812) — Estab- 
lishments primarily  selling  limited  lines  of 
refreshments  and  food  items  for  immediate 
consumption.  Establishments  engaged  in  sell- 
ing ice  cream,  frozen  custard,  soft  ice  cream, 
and  similar  refreshment  items  from  trucks  are 
included  in  this  classification.  In  the  1958 
Census  of  Business  these  establishments  were 
classified  as  "direct  selling  (house-to-house) 
organizations"  in  the  "Nonstore  Retailers" 
group.  In  the  1958  Census  of  Business  estab- 
lishments calling  themselves  "refreshment 
places"  were  defined  as  restaurants  if  they 
reported  having  facilities  for  seating  5  or  more 
customers. 

In  this  census  establishments  have  been 
included  in  this  kind  of  business  if  they  reported 
themselves  as  refreshment  places  regardless 
of  their  seating  facilities.  As  a  result  some 
places  which  would  have  been  classified  as 
"restaurants,  lunchrooms"  in  1958  are  now 
included  in  this  classification. 
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Caterers  (Part  of  SIC  5812) — Establishments 
primarily  selling  prepared  foods  which  are 
served  at  a  place  designated  by  the  customer. 
Establishments  calling  themselves  caterers  but 
which  do  not  sell  prepared  foods  as  part  of 
their  business  activity  are  not  included  in  this 
category. 

Drinking  places  (alcoholic  beverages)  (SIC 
5813) — Establishments  primarily  selling  drinks, 
such  as  beer,  ale,  wine,  liquor,  and  other  alco- 
holic beverages  for  consumption  on  their  own 
premises. 

DRUG  STORES  AND  PROPRIETARY  STORES 
(SIC  591) 

Drug  stores  (Part  of  SIC  591) — Establishments 
which  fill  and  sell  prescriptions.  These  estab- 
lishments also  sell  drugs  and  proprietary  medi- 
cines and  other  health  and  first-aid  products. 
Usually  these  establishments  sell  a  variety  of 
other  merchandise,  such  as  cosmetics,  toi- 
letries, candy,  tobacco  products,  magazines, 
toys,  etc.  These  establishments  are  further 
subdivided,  in  some  tabulations,  to  present 
data  separately  for  those  which  operate  a  foun- 
tain or  lunch  counter  and  those  which  do  not. 

Proprietary  stores  (Part  of  SIC  591) — Estab- 
lishments generally  selling  the  same  merchan- 
dise as  drug  stores,  except  that  prescriptions 
are  not  filled  and  sold. 

OTHER   RETAIL  STORES 
(SIC  Major  Group  59,  Except  SIC  591) 

Liquor  stores  (SIC  592),  also  government-oper- 
ated liquor  stores  (Part  of  SIC  major  groups  92 
and  93) — Establishments  primarily  selling 
packaged  alcoholic  beverages,  such  as  ale, 
beer,  wine,  and  whiskey  for  consumption  off  the 
premises.  Liquor  stores  operated  by  States, 
counties,  and  municipalities  are  included. 
Stores  primarily  selling  prepared  drinks  for 
consumption  on  the  premises  are  not  included 
in  this  category  but  are  classified  with  drinking 
places  (SIC  5813). 

Antique  stores  (SIC  5932) — Establishments 
primarily  selling  antique  furniture  and  home 
furnishings,  glassware,  and  objects  of  art. 

Secondhand  stores  (SIC  5933) — Establish- 
ments primarily  selling  any  combination  of 
secondhand  merchandise,  such  as  apparel, 
furniture,  appliances,  etc.  Establishments  sell- 
ing used  automobiles,  household  trailers,  mo- 
torcycles, aircraft,  and  boats  are  classified  in 
the  "Automotive  Dealers"  group  (SIC  major 
group  55,  except  554). 

Book  stores  (SIC  5942) — Establishments  pri- 
marily selling  new  books  and  periodicals. 


Stationery  stores  (SIC  5943) — Establishments 
primarily  selling  stationery  items,  such  as  writ- 
ing paper,  tablets,  accounting  forms,  legal 
forms,  greeting  cards,  post  cards,  and  school 
and  office  supplies. 

Sporting  goods  stores  (SIC  5952) — Establish- 
ments primarily  selling  a  general  or  specialized 
line  of  sporting  goods  and  equipment  for  hunt- 
ing, camping,  fishing,  skiing,  riding,  tennis, 
golf,  and  other  sports,  and  gymnasium  and 
playground  equipment. 

Bicycle  shops  (SIC  5953) — Establishments  pri- 
marily selling  bicycles  and  bicycle  parts  and 
accessories. 

Hay,  grain,  feed  stores  (SIC  5962) — Establish- 
ments primarily  selling  hay,  grain,  and  feed. 
Establishments  in  this  classification  frequently 
sell  other  farm  supply  items. 

Other  farm  supply  stores  (Part  of  SIC  5969) — 

Establishments  primarily  selling  farm  supplies 
other  than  hay,  grain,  and  feed. 

Garden   supply  stores   (Part  of  SIC   5969) — 

Establishments  primarily  selling  grass  and 
flower  seeds,  bulbs,  nursery  stock,  garden 
tools,  and  other  farm  and  garden  supplies. 
Nurseries  and  greenhouses  are  not  within  the 
scope  of  the  Census  of  Business. 

Jewelry  stores  (SIC  597) — Establishments  pri- 
marily selling  any  combination  of  the  lines  of 
jewelry,  such  as  diamonds  and  other  precious 
stones;  rings,  bracelets,  and  brooches,  sterling 
and  plated  silverware;  and  watches  and  clocks. 

Coal  and  wood  dealers  (Part  of  SIC  5982) — 

Establishments    primarily    selling    coal,    wood, 

charcoal   or  coke,   or  a  combination  of  these 

lines. 

Ice  dealers  (Part  of  SIC  5982) — Establishments 

primarily  selling  ice. 

Fuel  oil  dealers  (SIC  5983) — Establishments 
primarily  selling  fuel  oil. 

Liquefied  petroleum  (LP)  gas  dealers  (SIC 
5984) — Establishments  primarily  selling  lique- 
fied petroleum  gas,  either  in  bulk  or  bottled. 

Florists  (SIC  5992) — Establishments  primarily 
selling  cut  flowers  and  growing  plants.  Green- 
houses and  nurseries  are  not  included  in  the 
Census  of  Business. 

Cigar  stores,  stands  (SIC  5993) — Establish- 
ments primarily  selling  cigars,  cigarettes,  to- 
bacco, and  smokers'  supplies.  Many  of  the 
establishments  included  in  this  classification 
are  operated  as  concessions  in  places  of 
amusement,  railway  stations,  airports,  and 
other  public  places. 


APP-9 


V 

1 


•■1 


News  dealers,  newsstands  (SIC  5994) — Estab- 
lishments primarily  selling  newspapers,  maga- 
zines, and  other  periodicals,  either  by  delivery 
to  the  home,  on  the  street,  or  from  stands  or 
stores. 

Camera,  photographic  supply  stores  (SIC  5996) 

— Establishments  primarily  selling  cameras, 
film,  and  other  photographic  equipment  and 
supplies. 

Gift,    novelty,    souvenir    shops    (SIC    5997) — 

Establishments  primarily  selling  combined  lines 
of  gift  and  novelty  merchandise,  souvenirs, 
small  art  goods,  greeting  cards,  and  holiday 
decorations. 

Optical  goods  stores  (SIC  5998) — Establish- 
ments primarily  selling  eyeglasses  and  related 
optical  and  ophthalmic  goods.  Establishments 
engaged  in  prescribing  glasses  are  included  if 
they  also  supply  glasses.  A  change  in  the  pro- 
cedure involved  in  the  canvass  of  these  estab- 
lishments has  substantially  improved  coverage 
as  compared  v^^ith  the  1958  census. 

Typewriter  stores  (Part  of  SIC  5999) — Estab- 
lishments primarily  selling  typewriters.  Limited 
amount  of  office  machines  and  supplies  as  well 
as  typewriter  parts  and  supplies  are  also  fre- 
quently sold.  Dealers  primarily  engaged  in  sell- 
ing office  machines  and  equipment  other  than 
typewriters  are  included  in  the  wholesale  trade 
(SIC  5082)  segment  of  the  Census  of  Business. 

Luggage,  leather  goods  stores  (Part  of 
SIC  5999) — Establishments  primarily  selling 
trunks,  hand  luggage,  and  leather  items. 

Hobby,  toy,  game  shops  (Part  of  SIC  5999) — 

Establishments  primarily  selling  toy^,  games, 
and  hobby  kits  and  supplies.  Establishments 
primarily  selling  artists'  supplies,  or  collectors' 
items  (coins,  stamps,  autographs)  and  supplies 
are  classified  as  "Other,"  the  last  classification 
listed  in  this  group. 

Religious  goods  stores  (Part  of  SIC  5999) — 

Establishments  primarily  selling  religious 
goods,  such  as  Bibles,  prayer  books,  hymnals, 
church  and  Sunday  school  supplies,  commun- 
ion supplies,  rosaries,  and  religious  statues, 
medals,  jewelry,  and  pictures. 

Pet  shops  (Part  of  SIC  5999) — Establishments 
primarily  selling  pets,  e.g.,  dogs,  cats,  birds, 
rabbits,  tropical  fish,  and  equipment  for  hous- 
ing and  caring  for  pets,  and  other  pet  supplies. 

Other  (Part  of  SIC  5999) — Establishments  pri- 
marily selling  specialized  lines  of  merchandise, 
such  as  collectors'  items  and  supplies,  artists' 
supplies,  orthopedic  and  artificial  limbs,  draft- 
ing   materials,    hearing   aids,    rubber   stamps, 


monuments  and  tombstones,  and  other  lines 
not  elsewhere  classified. 

NONSTORE  RETAILERS 
(Part  of  SIC  Major  Group  53) 

Mail-order  houses  (SIC  532) — Establishments 
primarily  engaged  in  distributing  merchandise 
through  the  mail  as  a  result  of  mail  orders 
received.  Each  establishment  of  organizations 
which  operate  both  mail-order  houses  and 
other  retail  establishments  is  classified  on  the 
basis  of  its  own  operations.  Consequently,  the 
mail-order  houses  of  such  organizations  are  in- 
cluded in  this  classification  while  their  other 
establishments  are  included  in  whichever  of  the 
above  kind-of-business  classifications  is  appro- 
priate to  their  operation.  Mail-order  houses  are 
divided  into  subclassifications  on  the  basis  of 
the  merchandise  they  sell  in  the  same  manner 
as  the  store-type  classifications. 

In  this  census  the  locations  operated  by 
mail-order  houses  to  accept  orders  from  their 
catalogs  are  classified  as  separate  nonstore 
establishments.  In  1958  these  were  considered 
a  part  of  the  mail-order  house.  The  effect  of 
this  change  is  to  increase  the  count  of  nonstore 
establishments  and  to  report  the  employment, 
payroll,  and  sales  of  such  locations  in  the  place 
at  which  they  are  located  instead  of  in  the  city 
in   which   the   mail-order   house   is   located. 

Merchandise  vending  machine  operators  (SIC 
534) — Establishments  primarily  engaged  in  the 
sale  of  merchandise  through  coin-operated 
vending  machines  which  generally  are  located 
on  the  premises  of  other  businesses.  Since  a 
large  number  of  merchandise  vending  machine 
operations  are  conducted  in  conjunction  with 
the  operations  of  manufacturing  plants,  and  of 
wholesale  and  other  establishments  not  classi- 
fied in  retail  trade,  data  for  "retail"  merchan- 
dise vending  machine  operators  should  not  be 
interpreted  as  providing  a  measure  of  total 
sales  through  merchandise  vending  machines. 
The  data  for  "retail"  merchandise  vending 
machine  operators  also  do  not  include  sales 
made  through  vending  machines  owned  by  es- 
tablishments classified  in  other  kinds  of  retail 
trade.  Merchandise  vending  machine  opera- 
tors are  divided  into  subclassifications  on  the 
basis  of  the  merchandise  sold  in  the  machines 
on  location  as  of  the  end  of  the  census  year. 

Direct  selling  (house-to-house)  organizations 
(SIC  535) — Establishments  which  solicit  and 
distribute  their  products  by  house-to-house 
canvass.  When  the  canvassers  are  employed 
by  the  organization  which  they  represent,  the 
"establishment"    is   the    location    from    which 
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they  operate.  However,  many  of  the  important 
organizations  whose  products  are  distributed  in 
this  manner  utilize  self-employed  canvassers  as 
their  representatives.  Each  such  canvasser  is 
counted  as  an  "establishment"  in  this  report. 
As  a  result,  the  "number  of  establishments" 
data  are  considerably  larger  than  would  be  the 
case  if  the  count  were  based  on  the  primary 
organizations  whose  products  are  being  distrib- 
uted. Establishments  in  operation  throughout 
the  census  year  were  included  if  their  annual 
sales  were  $2,500  or  more;  establishments  in 
operation  during  part  of  the  census  year  were 
included  only  if  their  sales  were  at  an  annual 


rate  of  $2,500  or  more.  Consequently,  the 
"number  of  establishments"  in  this  category 
should  not  be  interpreted  as  being  a  count 
of  the  total  number  of  self-employed  can- 
vassers. Direct  selling  (house-to-house)  organi- 
zations are  divided  into  subclassifications  on 
the  basis  of  the  merchandise  they  sell  in  the 
same  manner  as  the  store-type  classification. 
Establishments  selling  ice  cream  and  other 
frozen  refreshment  items  from  trucks  were  in- 
cluded in  this  classification  in  the  1958  Census 
of  Business  but  are  now  included  with  refresh- 
ment places  (part  of  SIC  5812). 
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Appendix  D 

KIND-OF-BUSINESS  TITLES  AND  REPORTING-FORM  NUMBERS 


Listed  below  are  retail  kind-of-business  titles  and  their  corresponding  reporting-form  numbers.  Requests  for  copies  of  any  of  these  forms,  including 
the  inquiries  used  to  classify  establishments  by  kind  of  business,  should  be  directed  to  the  Business  Division,  Bureau  of  the  Census,  Washington,  D.  C. 
20233. 


Kind-of-business  title 


Form 
number 


Kind-of-business  title 


Form 
number 


LUMBER,  BUILDING  MATERIALS, 
HARDWARE,  FARM  EQUIPMENT  DEALERS 

Lumber  yards   

Building  materials  dealers 

Heating,  plumbing  equipment  dealers  _. 

Paint,  glass,  wallpaper  stores 

Electrical  supply  stores 

Hardware  stores 

Farm  equipment  dealers 


GENERAL  MERCHANDISE  GROUP  STORES 

Department  stores 

General   merchandise  stores 

Dry  goods  stores  

Sewing,  needlework  stores 

Limited  price  variety  stores 


CB-52A 

CB-52D 
CB-52B 
CB-52D 
CB-52C 
CB-52D 


CB-53A 
CB-53B 


FOOD  STORES 

Grocery  stores 

Meat  markets 

Fish  (seafood)  markets 

Fruit  stores,  vegetable  markets 

Candy,  nut,  confectionery  stores 

Dairy  products  stores  

Retail  bakeries: 

Retail  bakeries,  manufacturing  __ 
Retail  bakeries,  nonmanufacturing 

Egg  and  poultry  dealers 

Other   


■  CB-54 


CB-XA 


AUTOMOTIVE  DEALERS 

Passenger  car  dealers,  franchised: 

Domestic  car  dealers 

Imported  car  dealers 

Domestic  and  imported  car  dealers 

Passenger  car  dealers,  nonfranchised 

Tire,  battery,  accessory  dealers CB-XB 

Miscellaneous  aircraft,  marine  auto  dealers: 

Aircraft,  motorcycle  dealers 1 

Household  trailer  dealers [       „„ 

Boat  dealers f  ^^-'^^ 

Other  automotive  dealers J 

GASOLINE  SERVICE  STATIONS 

Gasoline  service  stations CB-XD 


APPAREL,  ACCESSORY  STORES,  EXCEPT  SHOE  STORES 

Men's,  boys'  apparel  stores,  custom  tailors: 

Men's,  boys'  clothing  and  furnishings  stores  __ 

Custom   tailors   

Women's  clothing,  specialty  stores: 

Women's  ready-to-wear  stores 

Women's  bridal  shops 

Women's  maternity  shops 

Women's  accessory,  specialty  stores,  furriers: 

Millinery  stores 

Corset,  lingerie  stores 

Hosiery  stores 

Apparel,  accessory,  other  specialty  stores 

Furriers,  fur  shops  

Family  clothing  stores 

Children's,  infants'  wear  stores 

Miscellaneous  apparel,  accessory  stores 

SHOE  STORES 

Men's  shoe  stores 

Women's  shoe  stores 

Children's,  juveniles'  shoe  stores 

Family  shoe  stores 


CB-56A 


CB-56B 


FURNITURE,  HOME  FURNISHINGS,  EQUIPMENT  STORES 

Furniture,  home  furnishings  stores: 

Furniture  stores CB-57A 

Floor  coverings  stores ] 

Drapery,  curtain,  upholstery  stores [  CB-57D 

China,  glassware,  metalware  stores f 

Miscellaneous  home  furnishings  stores J 

Household  appliance  stores CB-57B 

Home  and  auto  supply  stores CB-XB 

Radio,  television  stores CB-57B 

Music  shops: 

Record  shops )  CB-57C 

Musical   instrument  stores ) 

EATING,  DRINKING  PLACES 

Eating  places: 

Restaurants,  lunchrooms 

Cafeterias 

Refreshment  places 

Caterers   

In-plant  food  contractors: 

In-plant   restaurants   

In-plant  cafeterias 

In-plant  refreshment  places 

Drinking  places  (alcoholic  beverages) 


CB-58 


CB-59A 


CB-59E 


DRUG  STORES,  PROPRIETARY  STORES 

Drug  stores: 

Drug  stores  with  fountain 

Drug  stores  without  fountain 

Proprietary  stores: 

Proprietary  stores  with  fountain 

Proprietary  stores  without  fountain 

ALL  OTHER  RETAIL  STORES 

Liquor  stores 

Antique  stores,  secondhand  stores: 

Antique  stores 

Secondhand  stores  j 

Book,  stationery  stores: 

Book  stores 1  rawa 

Stationery  stores  __. j 

Sporting  goods  stores,  bicycle  shops: 

Sporting  goods  stores CB-59C 

Bicycle  shops 

Hay,  grain,  feed  stores }■  CB-59E 

Other  farm  supply  stores  

Garden  supply  stores ^   n     o 

Jewelry  stores  CB-59D 

Fuel,  ice  dealers: 

Coal  and  wood  dealers 

Ice  dealers 

Fuel  oil  dealers 

Bottled  gas  dealers 


Florists 

Cigar  stores,  stands  

News  dealers,  newsstands 

Camera,  photographic  supply  stores 

Gift,  novelty,  souvenir  shops  -.. 

Optical  goods  stores 

Typewriter  stores 

Luggage,  leather  goods  stores  

Hobby,  toy,  game  shops =. 

Religious  goods  stores 

Pet  shops , — 

Other   


I  CB-59E 
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Appendix  E 

MERCHANDISE  LINES,  CODES,  AND  REPORTING-FORM  NUMBERS 


Listed  below  are  all  of  the  merchandise  line  codes  which  appear  in  the  tables  in  these  reports.  Also  shown  are  the  abbreviated  merchandise  lines 
as  they  appear  in  these  reports,  the  merchandise  lines  as  they  appeared  on  the  reporting  form,  and  the  number  of  the  reporting  form  on  which  each  line 
appeared. 


Code 


As  abbreviated  in  tables 


As  shown  on  reporting  form 


Form 
number 


020 

021 

022 
023 


024 


060 


140 

141 
142 

143 
144 
145 
146 

160 

161 

162 

163 
164 

165 

166 
167 

168 

169 
171 


Groceries-other  foods Groceries,  other  food  items  for  preparation  and  consumption  away  from  this 

establishment  (including  candy,  bottled  or  canned  soft  drinks) 

Meats-fish-poultry Meat,  fish,  poultry  (include  canned  meats  requiring  refrigeration  on  this  line; 

include  all  meats  sold  in  a  frozen  state  on  line  023) 

Produce  (fresh  fruits-vegetables) Produce  (fresh  fruits,  vegetables) 

Frozen  foods Frozen  foods  (all  packaged  foods— fruits,  vegetables,  juices,  baked  goods,  pre- 
pared foods,  etc.,  sold  in  a  frozen  state).  (Include  frozen  dairy  products 
such  as  ice  cream,  sherbets  on  line  024) 

All  other  foods All  other  foods  (dry  groceries,  dairy  products,  bakery  products,  candy,  bottled 

and  canned  soft  drinks,  and  other  food  items  not  covered  by  lines  021,  022, 
and  023) 


040      Meals-snacl(s  Meals,  snacks,  sandwiches,  nonalcoholic  beverages  generally  served  for  con- 
sumption at  this  establishment 


Alcoholic  drinks Alcoholic  drinks  (served  at  this  establishment) 


080      Packaged  alcoholic  beverages Packaged  liquor,  wine,  and  beer 

100      Cigars-cigarettes-tobacco  ; Cigars,  cigarettes,  tobacco  (exclude  sales  from  vending  machines  owned  by 

others) 


120  Cosmetics-drugs-health  needs-cleaners Cosmetics,  drugs,  health,  first  aid,  and  sick  room  needs,  toiletries,  denti- 

frices, soaps  and  detergents,  household  cleansers  

121  Medicines  exc.  prescr.-sick  room  needs Drugs    (other    than    prescriptions),    proprietary   medicines,    health,   first  aid 

products  

122  Prescriptions  Prescriptions    

123  Cosmetics-other   health    needs-cleaners All  merchandise  specified  on  line  120,  except  items  on  lines  121  and  122  __ 


Men's-boys'  clothing,  exc.  footwear Men's  and  boys'  clothing  and  furnishings  (exclude  footwear,-  all  footwear  should 

be  reported  on  line  180) 

Men's  clothing Men's  clothing  and  furnishings 

Boys'  clothing 1^°^^'  '^'°*^'"S  ^^^  furnishings 

[Boys'  wear , 

Men's  tailored  outerwear Tailored  outerwear  (suits,  overcoats,  topcoats,  sport  jackets) 

Other  men's  outerwear Other  outerwear  (sport  and  casual  clothing,  rainwear) 

Men's  hats Men's  hats 

Other  men's  clothing Other  men's  apparel  and  furnishings 


Children's-infants'   wear 


Women's-girls'  clothing,  exc.  footwear All  women's  and  girls'  clothing  and  accessories,  infants'  and  children's  wear, 

etc.  (exclude  footwear;  all  footwear  should  be  reported  on  line  180) 

'  Children's,  infants'  wear 

Infants'  and  children's  wear  up  to  size  6X  (do  not  include  infants'  furniture,! 

to  be  reported  on  line  242,  or  baby  carriages,  to  be  reported  on  line  501) 

Handbags-accessories    Handbags,  small   leather  goods,  gloves,  umbrellas,  handkerchiefs,   neckwear, 

and  accessories J 

Millinery Millinery   

u    j  J  Hosiery— women's  and  children's 

1  Hosiery  

[Corsets,  brassieres,  underwear,  negligees,  and  robes 

[Underwear,  intimate  garments,  foundation  garments 

Women's  coats-suits-furs-rainwear Women's,  misses',  juniors',  coats,  suits,  furs,  and  rainwear 

Women's  dresses Women's,  misses',  juniors',  dresses,  aprons,  house  dresses,  uniforms,  formals, 

maternity  and  bridal  dresses 

r  Women's,  misses',  juniors',  blouses  (including  street  floor  blouses),  sportswear. 

Women's  sportswear swimwear,  ski  clothes 

[Sportswear,  including  skirts,  blouses,  sweaters,  etc. 

Girls'-subteen-teen  wear Girls',   subteen  and  teen  wear,   including  accessories,  underwear,  and  Girl 

Scout  wear . 

Other  women's-girls'  clothing-access All  merchandise  specified  on  line  160,  except  items  on  lines  161-169 


ALL 


CB-54 


ALL 


Lingerie 


CB-59A 

ALL 
CB-53A 

CB-56A 


ALL 
CB-56A 

CB-53A 

CB-53A,  56A 
CB-53A 
CB-56A 
CB-53A 
CB-56A 

CB-53A 

CB-56A 
CB-53A 
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MERCHANDISE  LINES,  CODES,  AND  REPORTINGFORM  NUMBERS-Continued 


Code 


As  abbreviated  in  tables 


As  sbown  on  reporting  form 


Form 
number 


Women's-girls'  clothing,  exc.  footwear— Continued 

172  Dresses Dresses 

173  Coats-suits    Coats— suits 

174  Handbags    Handbags  

175  Furs Furs   

176  Other  women's-girls'  clothing-access All  other  women's  and  children's  apparel,  apparel  accessories 

180  All  footwear All   footwear  

181  Men's  and  boys'  footwear Men's  and  boys'  footwear 

182  Women's  and  girls'  footwear Women's  and  girls'  footwear 

183  Children's  and  infants'  footwear Children's  and  infants'  footwear 


v 

V 


i) 


a 


200  Curtains-draperies-dry  goods  Curtains,  draperies,  bedsheets,  blankets,  linens,  piece  goods,  patterns,  laces, 

trimmings,  notions,  closet  accessories,  blinds,  window  shades 

201  Piece  goods-notions Piece   goods,   patterns,   laces,   trimmings,   ribbons,  art  needlework,   notions, 

closet  accessories 

202  Curtains-draperies    Curtains,  draperies,  decorator  upholstery  fabrics,  blinds  and  window  shades, 

linens,  domestics,  blankets 

203  All  other  domestics All  merchandise  specified  on  Hne  200,  except  items  on  lines  201  and  202 

220      Major  appl.-radio-TV-musical  instr Major  household  appliances,  radio,  TV,  record  players,  tape  recorders,  records, 

tapes,  sheet  music,  musical  instruments 

I  Major  household  appliances  (vacuum  cleaners,  sewing  machines,  refrigerators, 
freezers,   dehumidifiers,  room  air  conditioners,  dishwashers,  stoves,  ovens, 
clothes  dryers  and  washers,  ironers,  and  disposal  units) 
Major  household  appliances 

222  Radios-TV's-musical  instruments Radio,  TV,  record  players,  records,  sheet  music,  musical  instruments 

223  All  other  appliances All  merchandise  specified  on  line  220,  except  items  on  lines  221  and  223 

224  New  major  appliances New  major  appliances 

225  New  radios-TV's,  etc. New  radios,  TV's,  record  players,  tape  recorders ^_ 

226  Used  major  appliances-radios-TV's Used  major  appliances,  radios,  TV,  record  players,  tape  recorders 

227  Records-tapes-musical  instruments Records,  tapes,  sheet  music,  pianos,  organs,  musical  instruments 

228  Pianos    Pianos 

229  Organs    Organs  (all  types) 

231  Musical  instruments-accessories Musical  instruments  and  accessories 

232  Radios-TV's-phonographs-tape  recorders Radios,  phonographs,  tape  recorders,  TV's 

233  Records-tapes-related  accessories Records,  tapes,  and  related  accessories 

234  Sheet  music-related  items Sheet  music  and  related  items 

240  Furniture-sleep  equip.-floor  coverings Furniture,  sleep  equipment,  floor  coverings 

241  Floor  coverings 1^^°°'  coverings  other  than  wood 

1  Floor  coverings— carpets,  rugs,  orientals,  throw  rugs,  linoleum,  floor  tile, 
etc. 

242  Furniture-sleep  equipment f  Furniture,  sleep  equipment 

[  Furniture— upholstered,  dining,  bedroom,  summer,  and  metal  beds,  mattresses, 
springs,  and  studio  beds  (include  lawn  and  garden  furniture,  and  dinette, 
infants',  and  unpainted  furniture) 

243  Sleep  equipment Sleep  equipment  including  springs,  mattresses,  and  dual  purpose  pieces 

244  Other  household   furniture   Other  household  furniture,  all  kinds,  except  items  specified  on  line  243 

245  Floor  coverings,  soft  surface Floor  coverings,  soft  surface 

246  Floor  coverings,  hard  surface Floor  coverings,  hard  surface 

247  Nonhousehold  furniture Nonhousehold  furniture  

248  Office  furniture Office  furniture 

249  Other  furn.-sleep  equip.-fl.  coverings All  merchandise  specified  on  line  240,  except  items  on  line  248 

260  Kitchenware-home   furnishings  Kitchenware,  small  electric  appliances,  china,  glassware,  lamps,  lamp  shades, 

mirrors,  pictures,  and  other  home  furnishings 

261  China-glassware   China,  glassware,  gift  shop,  lamps,  lamp  shades,  mirrors,  and  pictures - 

262  Kitchenware-housewares    Kitchenware  and  housewares,  including  small  electric  appliances,  fireplace  and 

barbecue  equipment  (include  dinette  furniture  on  line  242) 

263  Other  kitchenware-home  furnishings All   other  merchandise  specified  on   line  260,   except   items  on  lines  261 

and  262 ^ 

264  Small  electrical  appliances Small  electric  appliances 

265  All  other  kitchenware-housewares All  merchandise  specified  on  line  260,  except  items  on  line  264 


CB-56A 

ALL 
CB-56B 

ALL 

CB-53A 

ALL 

CB-53A 
CB-57C 
CB-53A 

CB-57B 
CB-57G 


ALL 
CB-52A 

CB-53A 
CB-52A 

CB-53A 


CB-57A 

CB-59B 

ALL 

CB-53A 

CB-57B 
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MERCHANDISE  LINES,  CODES,  AND  REPORTING-FORM  NUMBERS-Continued 


Code 


As  abbreviated  in  tables 


As  shown  on  reporting  form 


Form 
number 


280 

281 
282 

283 
284 
285 
286 

300 

301 
302 
303 

304 
305 
306 
307 

308 
309 
311 
312 
313 
314 

320 

321 

322 

323 

324 

340 


341 

342 
343 
344 
345 

346 

347 

348 

349 
351 
352 

353 
354 

355 
356 


Jewelry-optical  goods 

Watches-clocks    

Silverware 

Jewelry  set  with  precious  stones 

Solid  gold  jewelry 

All  other  jewelry  items,  incl.  costume 
Optical  goods  

Sporting-recreation  equipment  

Athletic  goods,  sales  to  individuals  __. 

Athletic  goods,  sales  to  teams 

Hunting  equipment 

Fishing  equipment 

Winter  sports  equipment 

Boats-motors-other  marine  equipment  . 
Bicycles-luggage-sporting  goods 

Outboard  motors  

Inboard  motor  boats r 

All  other  boats,  incl.  outboard  boats  . 

Boat  trailers 

Marine  accessories  and  parts 

All  other  sptg.  goods-recreation  equip. 

Hardware 

Hardware-tools .__ . 

Gardening  equipment-supplies   

Plumbing-electrical  supplies 

Other  hardware-tools  

Lumber-building  materials 

Lumber 

Plywood    

Windows,  doors,  and  frames-metal  __. 

Kitchen  cabinets  

All  other  millwork 

Wallboard    

Asphalt  and  asbestos  products 

Paint-glass-wallpaper    

Heating  and  plumbing  equipment 

Metal  roofing  and  siding 

Masonry  supplies 

Insulation    

Prefabricated  buildings  and  parts 

All  other  building  materials 

Other  lumber-building  materials 


Jewelry,  watches,  clocks,  silverware,  optical  goods 

Watches,  clocks 

Silverware,    all    kinds   (flatware,   hollowware,    sterling,   plate,   and   stainless 
steel) 


Jewelry  set  with  diamonds  and  other  precious  stones 

Solid  gold  jewelry 

All  other  jewelry  items,  including  costume  and  novelty 
Optical  goods 


Sporting  and  recreational  equipment,  boats,  bicycles,  luggage,  hunting,  fishing, 

camping  equipment 

Athletic  goods,  sales  to  individuals 

Athletic  goods,  sales  to  teams 

Hunting  equipment 

Fishing   equipment   

Winter  sports  equipment 

Boats,  motors,  other  marine  equipment 

Bicycles,  luggage,  camping  equipment,  other  merchandise  specified  on  line  300, 

except  items  on  lines  301  thru  306 

Outboard  motors 

All  inboard  motor  boats 

All  other  boats,  including  outboard  boats 

Boat  trailers 

Marine  accessories  and  parts 

All  merchandise  specified  on  line  300,  except  items  on  lines  308  thru  313 


Hardware,  tools,  gardening  equipment  and  supplies 

Hardware,  tools,  power  tools,  electrical  supplies  (include  unpainted  furniture 
on  line  242) 

Lawn  and  garden  supplies 

Gardening  equipment  and  supplies,  power  mowers,  nursery,  farm  equipment 

and  fencing  (include  lawn  and  garden  furniture  on  line  242) 

Plumbing  and  electrical  supplies 

Other  hardware,  tools 

Lumber,  millwork,  building  materials,  paints,  heating  and  plumbing  equipment, 
home  repair  and  modernization  equipment  and  supplies  (include  major  ap- 
pliances on  line  220) 

Lumber  (all  kinds,  including  glued,  laminated,  softwood  flooring,  wood  shingles 

and  hardwood  flooring,  strip  and  block) 

Plywood  (all  kinds,  softwood  and  hardwood) 

Windows,  doors,  and  frames,  metal 

Kitchen  cabinets  (include  wood  and  metal) 

All   other   millwork   (include  moldings,  wood  window  and  door  frames  and 


units) 

Wallboard  (all  kinds,  including  gypsum,  insulating,  hardboards,  wall  and  ceiling 

tile,  particle  boards  and  roof  decking) 

Asphalt  and  asbestos  products  (including  shingles,  roofing,  siding,  paper,  felt, 

coatings,  etc.)  (Report  floor  tile  on  line  241) 

Paint,  glass,  and  wallpaper 

Paint,  paint  sundries,  glass,  and  wallpaper 

Heating  and  plumbing  equipment  (all  kinds) 

Metal  roofing  and  siding 

Masonry  supplies  (including  cement,  lime,  plaster,  brick,  clay  pipe,  etc.) 

Insulation  (including  baft,  fill  and  roll) 

Prefabricated  buildings  and  parts,  including  components  such  as  panels,  trusses, 

floor  systems,  etc.  

All  other  building  materials  and  supplies,  except  items  specified  on  lines  341 

thru  354 

All  merchandise  specified  on  line  340,  except  items  on  lines  348,  357,  358, 

359,   and   361   

Other  lumber,  millwork,  building  materials,  heating  and  plumbing  equipment, 

home  repair  and  modernization  equipment  and  supplies , 


ALL 


CB-59D 


ALL 


GB-59C 


NC-XC 


ALL 

CB-53A 
CB-52G 

CB-53A 
CB-52C 


ALL 


CB-52A 


CB-52A,  53A 
GB-52C 


CB-52A 


GB-52B,  53A 
GB-52G 
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MERCHANDISE  LINES,  CODES,  AND  REPORTING-FORM  NUMBERS-Continued 


Code 


As  abbreviated  in  tables 


As  shown  on  reporting  form 


Form 
number 


V 

1 


-.1 


5: 


Lumber-building  materials— Continued 

357  Paint-varnish,  etc. 

358  Paint  sundries 

359  Wallpaper-other  wall  coverings 

361  Glass   

362  Lumber-millwork 

363  Other  building  materials 

380  Automobiles-trucks   

381  New  passenger  cars,  retail 

382  New  passenger  cars,  wholesale 

383  New  commercial  vehicles,  retail 

384  New  commercial  vehicles,  wholesale  __ 

385  Used  passenger  cars,  retail 

386  Used  passenger  cars,  wholesale 

387  Used  commercial  vehicles 

388  All  other  powered  road  vehicles 

400  Auto  fuels-lubricants 

401  Gasoline   

402  Other  automotive  fuels 

403  Motor  oil-greases-other  oils 

420  Tires-batteries-accessories  

421  Parts,  installed  in  repair  work 

422  Parts,  wholesale  (to  other  businesses) 

423  Parts,  retail  {over  the  counter) 

424  Automobile  tires-batteries-accessories  _ 

426  Automobile  accessories 

427  New  auto  tires-tubes  sold  to  users 

428  New  auto  tires-tubes  sold  to  dealers  __ 

429  New  truck-bus  tires  sold  to  users 

431  New  truck-bus  tires  sold  to  dealers  __ 

432  Retread  auto  tires  sold  to  users 

433  Retread  auto  tires  sold  to  dealers 

434  Retread  truck-bus  tires  sold  to  users  __ 

435  Retread  truck-bus  tires  sold  to  dirs.  __ 

436  Storage  batteries . 

440      Farm  equipment,  machinery  

460  Hay-grain-feed-farm  supplies  

461  Hay-grain-feed    

462  Seed    

463  Fertilizers-insecticides-fungicides    

464  Other  farm  supplies 

480      Household  fuels-ice   

500  All  other  merchandise  

501  Toys-games-wheel  goods  

502  Books-stationery-photographic  equip.  __ 

503  All  other  merchandise 


Paint,  varnish,  shellac,  enamel,  lacquer 

Paint  sundries  (brushes,  thinners,  ladders,  compound,  spackling  paste,  etc.)  __ 

Wallpaper,  other  wall  coverings 

Glass  (include  glassware  items  on  line  260) 

Lumber,  millwork  

Other  building  materials  on  line  340,  except  items  on  line  362 


Automobiles,  trucks,  other  powered  road  vehicles 

New  passenger  cars— retail 

New  passenger  cars— wholesale  (for  resale) 

New  commercial  vehicles— retail 

New  commercial  vehicles— wholesale  (for  resale) 

Used  passenger  cars— retail 

Used  passenger  cars— wholesale  (for  resale) 

Used  commercial  vehicles 

All  merchandise  specified  on  line  380,  except  items  on  lines  381  thru  387 

Automotive  fuels  and  lubricants 

Gasoline    

Other  automotive  fuels  (including  diesel) 

Motor  oil,  greases,  other  automotive  lubricants 


CB-52B 

CB-59F 
ALL 

XA 
ALL 


Automobile  tires,  batteries,  accessories,  parts 

Parts— installed  in  repair  work 

Parts— wholesale  (to  other  businesses) 

Parts— retail  (over  the  counter) 

Automobile  tires,  batteries,  accessories 

Automobile  accessories,  parts 1 

New  automobile  tires  and  tubes  sold  to  users 

New  automobile  tires  and  tubes  sold  to  dealers  for  resale 

New  truck  and  bus  tires  (include  industrial,  off-the-road,  farm  tractor  tires) 

sold  to  users  

New  truck  and  bus  tires  (include  industrial,  off-the-road,  farm  tractor  tires) 

sold  to  dealers  for  resale  

Retread  automobile  tires  sold  to  users 

Retread  automobile  tires  sold  to  dealers  for  resale 

Retread  truck  and  bus  tires  (include  industrial,  off-the-road,  farm  tractor  tires) 

sold  to  users  

Retread  truck  and  bus  tires  (include  industrial,  off-the-road,  farm  tractor  tires) 

sold  to  dealers  for  resale  

Storage  batteries 

Farm  equipment,  machinery 


XA,  XB,  XC,  XD 

ALL 

XA,XD 

XA 

XA.XD 


XB 


Hay,  grain,  feed,  farm  supplies 

Hay,  grain,  feed 

Seed 

Fertilizers,  insecticides,  fungicides,  etc. 
Other  farm  supplies 


Fuels  (coal  and  wood,  oil,  LP  gas),  ice 


All    other   merchandise   (photographic   equipment  and  supplies,   toys,   books. 


Toys,  games,  wheel  goods,  baby  carriages,  adult  games,  and  hobbies  (include 
bicycles  on  line  300) , 

Books,  stationery,  photographic  equipment,  and  supplies,  greeting  cards,  wrap-  j 
ping  paper,  office  equipment i 

Other  merchandise  specified  on  line  500,  except  items  on  lines  501  and  502 J 


ALL 


CB-59F 


ALL 


CB-53A 
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MERCHANDISE  LINES,  CODES,  AND  REPORTING-FORM  NUMBERS-Continued 


Code 


As  abbreviated  in  tables 


As  shown  on  reporting  form 


Form 
number 


All  other  merchandise— Continued 

504  Mobile  homes-household  trailers 

505  Camp  trailers-travel  trailers 

506  Utility  trailers 

507  All  other  merchandise 

508  Paper,  paper  products 

508  Commercial  stationery-office  supplies  . 

509  Office  machines,  except  typewriters  _. 

511  Typewriters  

512  Social   stationery-greeting  cards  

513  Books-periodicals   

514  Art,  drafting,  engineering  supplies  __. 

515  All  other  merchandise 

516  All  other  merchandise 

520  Nonmerchandise  receipts 

521  Printing  to  order 

522  Renting  and  leasing  of  office  machines 

523  Other  nonmerchandise  receipts 

524  Brake  and  wheel  services 

525  Tire  services  other  than  retreading  _. 

526  Other  nonmerchandise  receipts 

527  Service  labor 

528  Other  nonmerchandise  receipts 

529  Watch,  clock,  jewelry  repairs 

531  Storage  and  docking  services 

532  Other  nonmerchandise  receipts 

533  Nonmerchandise  receipts 


Mobile  homes,  household  trailers 

Camp  trailers,  travdl  trailers 

Utility  and  other  trailers,  except  boat  trailers  (include  boat  trailers  on  line 
312) \  XC 

All  other  merchandise  (toys,  baby  carriages,  photographic  equipment  and  sup- 
plies, books,  magazines,  newspapers,  stationery,  etc.) 

Paper,  paper  products  (facial  tissues,  stationery,  other  household  paper 
products)    CB-54 

Commercial  stationery  and  office  supplies 

Office  machines,  except  typewriters 

Typewriters    

Social  stationery  and  greeting  cards \  CB-59B 

Books  and  periodicals— all  kinds 

Art,  drafting,  and  engineering  supplies 

All  merchandise  specified  on  line  500,  except  items  on  lines  508  thru  514  __ 
All  other  merchandise  (toys,  baby  carriages,  photographic  equipment  and  sup- 
plies, books,  magazines,  newspapers,  stationery,  etc.) CB-54 

All  nonmerchandise  receipts  from  customers  (Include  receipts  from  carrying 
charges  and  all  other  charges  to  customers  for  credit.  Also  include  all 
receipts  from  customers  for  installation,  delivery,  repair,  maintenance,  on- 
site  construction,  and  rental  of  tools  and  equipment.)    If  sales  and  excise 

taxes  are  not  included  with  the  merchandise  lines,  include  them  here ALL 

Printing  to  order , 

Rental  and  leasing  of  office  machines  and  furniture I  CB-59B 

All  nonmerchandise  receipts  specified  on  line  520,  except  items  specified  on  ( 

lines  521  and  522 ) 

Brake  and  wheel  services 1 

Tire  services  other  than  retreading [  XB 

All  other  services  to  customers,  except  items  specified  on  lines  524  and  525 J 

Service  labor ^ XA,  XD 

Repair  service  labor XC 

All   other   nonmerchandise   receipts,   except  service   labor  specified  on   line 

527  XA,XD 

Watch,  clock,  and  jewelry  repairs  and  engraving CB-59D 

Storage  and  docking  services 

All  other  nonmerchandise  receipts,  except  items  specified  on  lines  527  and  I  xC 

531  J 

All  nonmerchandise  receipts  from  customers  (Include  receipts  from  carrying 
charges  and  all  other  charges  to  customers  for  credit.  Also  include  all 
receipts  from  customers  for  installation,  delivery,  repair,  maintenance,  on- 
site  construction,  and  rental  of  tools  and  equipment.)  If  sales  and  excise 
taxes  are  not  included  with  the  merchandise  lines,  include  them  here CB-59D 
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